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A Friend or Two

There is all of pleasure and all of peace 
In a friend or two;

And all our troubles may find release 
In a friend or two.

It is in the grip of the clasping hand
On native soil or in alien land,
For the world is made—do you understand — 

Of a friend or two.

A song to sing and a crust to share 
With a friend or two;

A smile to give and a grief to bear 
With a friend or two;

A road to walk and a goal to win;
An inglenook to find comfort in;
The happiest hours that we know begin 

With a friend or two.

A little laughter, perhaps some tears,
With a friend or two;

The days, the weeks, and the months and years 
With a friend or two.

A vale to cross and a hill to climb;
A mock at age and a jeer at time;
The prose of life takes the lilt of rhyme 

With a friend or two.

The brother soul and the brother heart 
Of a friend or two

Make us drift on from the crowd apart 
With a friend or two.

For come days happy or come days sad,
W e count no hours but the ones made glad
By these hale good times we’ve ever had 

With a friend or two.

Then brim the goblet and quaff the toast 
To a friend or two;

For glad the man who can always boast 
Of a friend or two.

The fairest sight is a friendly face,
The blithest tread is a friendly pace,
And heaven will be a better place 

For a friend or two.

Wilber D. Nesbit.

Love’s Labor Sweet

A good wife rose from her bed one mom 
And thought, with a nervous dread,

Of the piles of clothes to be washed, and more 
Than a dozen mouths to be fed.

There’s the meals to get for the men in the field;
And the children to fix away 

To school; and the milk to be skimmed and churned; 
And all to be done this day.

It had rained in the night, and all the wood 
Was wet as it could be;

There were puddings and pies to bake, besides 
A loaf of cake for tea.

And the day was hot, and her aching brow 
Throbbed wearily as she said:

“If maidens but knew what good wives know,
They would be in no haste to wed.”

sjc sjc

“Jennie, what do you think I told Ben Brown?”
Galled the farmer from the well;

And a flush crept up to his bronzed brow,
And his eyes half bashfully fell.

“It was this,” he said, and coming near,
He smiled, and, stooping down,

Kissed her cheek—“ ’Twas this: That you were the best 
And the dearest wife in town!”

The farmer went back to the field, and the wife,
In a smiling and absent way,

Sang snatches of tender little songs 
She’d not sung for many a day.

And the pain in her head was gone, and thp clothes 
Were white as the foam of the sea,

Her bread was light, and her butter was sweet,
And as golden as it could be.

“Just think,” the children all called in a breath,
“Tom Wood has run off to sea!

He wouldn’t, we know, if he only had had 
As happy a home as we.”

The night came down and the good wife smiled 
To herself, as she softly said:

“ ’Tis so sweet to labor for those we love,
It’s no wonder that maids will wed.”

Thomas Burnett.



In Handy 1 Lb. Franklin Cartons 
W ith Inside Bag of Moisture Proof Paraffine Paper 

Packed 24 Lbs. to the Container

is one of our famous confectioner’s grades, packed in handy 
form for household use. It will appeal to your customers 
because of its cleanliness, fineness and purity, and because 
the moisture proof carton keeps it “free.” The 24 lb. con
tainers enable you to buy to suit your convenience.
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BANKRUPTCY MATTERS.

P r o c e e d in g s  in  W e s t e r n  D i s t r i c t  o f
Michigan.

G rand  R apids, J a n . 14—In  th e  m a tte r  
o f E d w a rd  E . H u lb e rt, m ason  c o n tra c to r  
of G rand  R apids, th e  firs t m ee tin g  of 
c red ito rs  w as  held. T h e  b a n k ru p t w as  
p re s e n t an d  ex am in ed  by  T hom pson  & 
T em ple a n d  K le in h an s, K n ap p en  & U hl 
fo r th e  c red ito rs . T he  fo llow ing cla im s 
w ere  a llow ed:
F red e ric k  H . M cD onald ..................$131.45
H . P . B a tem a n  ...................................... 14.40
J . N . L am o reau x , C om stock P k  4.50
W ykes, S ch roeder Co............................ 22 oO
Gus. A ppelt ..............................................  109.45

By u n an im o u s  vo te  of c red ito rs  p re s 
e n t an d  rep re sen te d  G eorge C. Schroeder, 
of G rand  R apids, w as  e lected  tru s te e  an d  
bond fixed a t  $500.

T h e  schedu les  in th e  m a t te r  of W il
liam  C. W alsh , in v o lu n ta ry  b a n k ru p t, 
do ing  a  g en era l b a n k in g  bu s in ess  a t  
B oyne F a lls , h av e  b een  filed. T he  sch e d 
ules show  liab ilitie s  of $12,057.24 and  
a s s e ts  a r e  lis ted  a t  $11,880.34. M ost of 
th e  c red ito rs  a re  sm all d ep o sito rs  in and  
a b o u t B oyne F a lls . T h e  firs t m ee tin g  of 
c red ito rs  h a s  been  s e t  fo r J a n u a ry  28, 
an d  J . E rn e s t  C onverse , of B oyne F alls , 
is now  in  possession  of th e  a s s e ts  u n d e r 
ap p o in tm e n t a s  cu sto d ian  by th e  referee .

A v o lu n ta ry  p e titio n  h a s  been filed by 
E b en eze r H . V andenberge , of W yom ing  
tow nsh ip , K e n t coun ty , a n d  he w as  a d 
ju d ic a te d  b a n k ru p t by  R eferee  W icks in 
th e  ab sen ce  of th e  D is tr ic t Ju d g e  from  
th e  D ivision  T h e  firs t m ee tin g  of c re d 
ito rs  h a s  been  called  fo r  F e b ru a ry  3. 
T he  schedu les l is t  th e  fo llow ing a s  
c red ito rs :
C h a tte l L o an  Co......................................$ 85.00
R ay  W a tk in s  ........................................  95.75
J a m e s  B o er ............................................  48.51
B u rto n  H e ig h ts  D ru g  S to re  ........... 6.40
C ornell H a rd w a re  .............................. 3.40
P a s to o r  B ro s .............................................  4.72
B reen  & H a lla d ay  ................................ 17.40
V alley  C ity  Ice  & Coal Co...............  2.80
J .  A. J . F r ied r ic h  .............................. 194.00
P. S tek e tee  & Sons ...................  32.28
D r. W m . N o rth ro p  ............................ 61.00
N y b e rg  & W itte  ..................................  25.50
D enison & D y kem a ............................ 8.45
K ra f t  D ru g  S to re  .............................. 12.08
Geo. T. B em is ........................................ 10.80
H o e k s tra  C ream ery  .............................. 10.50
C rab  & H u n te r  .................................... 5.00
W m . R. R o rk e  ...................................... 17.00
J a m e s  & A rie B oer .......................  274.32
A lb e rt P ra n g e  ...................................... 75.00
J a m e s  & A rie  B o er ...........................  Si.60
J a m e s  & A rie  B o er ...........................  466.17
P e te r  V erh ey  ..........................................  150.00
G olden & B o te r  .................................... 9.70
R em pie & G allem eyer .....................  173.00
A n h eu se r B usch  B rew in g  Co........... 1.00
Jo h n  C aulfield ...................................... 85.83
V alley  C ity  G ravel Co..............................136.37
B a t tje s  F u e l & B u ild ing  Co............... 48.00
P e te r  V e rh ey  ........................................  225.00
Golden & B o te r  .................................. 59.00
C om m erc ial S av ings  B an k  .............  180.00
E. L. P ro b a r t  ........................................ -2.400.00
J a m e s  & A rie  B o er .........................  3,000.00
E. W . B ra tt ,  E d g e r t o n .......................  5.70
Geo. A. B eelby  .................................. 15.00

$7,976.68
T h e  a s s e ts  lis te d  a re  v e ry  sm all an d  

w ill no d o u b t all be exem pt.
J a n . 15—T he final m ee tin g  of c red ito rs  

in  th e  m a t te r  of O ste r & M ay n ard , g ro 
cers  a t  T rav e rs e  C ity, w as  held. T he 
b a n k ru p ts  w ere  n o t p re sen t, n o r w ere  
a n y  c red ito rs . C laim s w ere  allow ed an d  
a  first an d  final d iv idend  of 4% p e r  cen t, 
w as  declared  an d  o rde red  pa id  to  g e n 
e ra l c red ito rs . T h e  t ru s te e ’s final re p o rt 
a n d  acc o u n t show ed  re c e ip ts  of $930.57,

d isb u rsem e n ts  of $477.96 a n d  b a lan ce  on 
h an d  of $452.71. Of th is  a m o u n t a d 
m in is tra tio n  exp en ses  a n d  a tto rn e y  fees 
w ere  deducted , leav in g  a  ba lance  of 
$173.34 fo r  d is tr ib u tio n . A fav o rab le  c e r
tif ica te  w ill be m ade  a s  to  th e  b a n k 
ru p t’s d isch a rg e .

T he  firs t m ee tin g  of c re d ito rs  in  th e  
m a t te r  of A lb e rt N ichols, do ing  business  
a s  A. N ichols & Co., of A lto, w as  held. 
T he  b a n k ru p t w as  p re sen t a n d  re p re 
sen ted  by  F ree lan d  & M unshaw , h is  a t 
to rn ey s . C red ito rs  by H ild in g  & H ild - 
ing, C orw in  & S o u te r and  Jo h n  E . M ore. 
T he  b a n k ru p t’s  schedu les, p rev iously  
filed, w ere  am ended  to  include th e  fo l-
low ing c red ito rs :
H . L e o n a rd  & Sons ......................... $ l5.2o
A. E . W in c h es te r, A lto  ...................  12.00
S ta n d a rd  Oil Co..................................... 13.58
I r a  M. S m ith  & Co.............................. 5.66
J . H . Robson, P ip esto n e , M in n ...  137.8T 

T h e  follow ing a s s e ts  w ere  a lso  added  
by th e  am e n d m en t to  th e  schedu les:
C ash  in  b an k  ........................................$ 21.40
R eb a te  on fire in su ra n ce  polic ies 25.00 

T he  follow ing c la im s w ere  a llow ed:
G rand  R ap id s  S ta tio n e ry  Co........... $ 5.18
H èro ld  B er tsc h  Shoe Co.................... 274.80
N atio n a l C andy  Co............................... 20.73
M. P io w a ty  & Sons ...........................  32.34
J o h n  O. S h ep a rd  .....................................25.13
O tto  W eb e r & Co................................. 12.71
W orden  G rocer Co..................................  66.39
Ju d so n  G rocer Co................................... 223.56
V alley  C ity  M illing  Co........................ 12.65
F a rm e rs  S ta te  B ank , A lto  ...............  757.34
G rand  R ap id s  D ry  Goods Co...........  374.52
H ir th -K ra u s e  Co..............................  11.75
Jo h n  O. S hepard  .................................. 100.00

K irk  E . W icks, receiver, m ade  h is  r e 
p o rt, w h ich  w as approved . B y u n a n i-
m ous vo te  of c red ito rs  p re s en t an d  re p 
re sen te d  W illiam  B. H olden, of th e  
G rand  R ap id s  D ry  Goods Co., w as e le c t
ed tru s te e  an d  h is  bond fixed a t  $5,000.

S te w a r t M cB ain , T h o m as C arly le  and  
O. H . F aubel, of G rand  R ap ids, w ere  
ap p o in ted  by th e  re fe ree  to  a p p ra ise  th e  
stock , a f te r  w h ich  it  w ill be  offered fo r 
sale.

J a n . 16—A v o lu n ta ry  p e titio n  in b a n k 
ru p tc y  h a s  b een  filed by  F ra n k  C. Schliess 
an d  G eorge J . B achm an , do ing  bu s in ess  
u n d e r  th e  n am e  of S chliess & B ac h 
m an, g en e ra l c o n tra c to rs , an d  th e y  have  
been  a d ju d ic a te d  b a n k ru p t by  R eferee  
W icks in th e  ab sen ce  of th e  ju d g e  from  
th e  d iv ision . T he  firm  h a s  its  h e a d 
q u a r te rs  in G rand  R ap ids  an d  th e  a sse ts  
lis ted  a re  in  G ran d  R apids, D e tro it and  
Buffalo. T he schedu les  on file show  
liab ilitie s  in  th e  sum  of $5,612.36 and  
a s s e ts  of $2,846.03. T he  firs t m ee tin g  of 
c re d ito rs  h a s  been called  fo r F e b ru a ry  
3rd, n ex t a t  w hich  tim e  c re d ito rs  may- 
e lect a  tru s te e  if  desired , prove c la im s 
an d  tra n s a c t  such  o th e r  bu sin ess  a s  m ay 
com e before  th e  m eeting . T h e  follow ing
a re  lis ted  a s  c red ito rs :
G leye H a rd w a re  Co.............................. $ 5.0 0
B illboard  Co., C in c in n a ti ..............   16.80
G rand  R ap id s  A rt G lass Co.............  39.00
G ran d  R ap id s  N ew s ...........................  15.00
S ou th  M ich igan  B rick  Co................ 46.85
V alley  C ity  S tone Co..........................  34.96
O tis  E lev a to r  Co.. N ew  Y ork  ____ 110.00
F ra n k  B eyer, B uffalo  .........................  17.00
B uffalo E lec tr ic  Co..............................  36.36
D e tro it Jo u rn a l, D e tro it ...................  25.00
S chroeder P a in t  & G lass Co.,

D e tro it ............................................  33.64
P e leg rin e  S ta tu a ry  Co., B uffalo . .  110.00
W m . P igg ins, D e tro it .......................  23.47
P u r ita n  B rick  Co., D e tro it ........... 95.00
T y le r P lu m b in g  Co., F lin t ...............  24.20
L e ite lt  Iron ' W o rk s  .............................  117.41
G regg  H a rd w are  Co., D e tro it ___  6.40
R. A. H av en  ........................................ 9.50
M arq u e tte  L u m b er Co.......................... 24.7»
R ichm ond  S a fe ty  G ate  Co., R ich 

m ond, In d .......................................  40.00
P u d r ith  Co., D e tro it ...........................  107.65
S erfling  Co..................................................  7.75
C onso lidated  P re s s  C lipping,

Chic'ago ............................................  37.50
W y k es -S ch ro ed e r Co.............................. 460.15
Schoone T ile & M arb le  Co...............  8.10
W e s te rn  U nion  .................................... 1.35
J a m e s  B o er ............................................ 19.48
S avage  M oving Co................................  10.00
H am ilto n  & R ap p  .............................  26.02
A. H . H aven , B elleview  ...................  79.90
A. G. Sw anz, B uffalo  .....................  120.00
G rand  R ap id s  W ire  Co....................  46.00
G. N. M iller ............................................  75.00
G rinnell, R ow  & A thouse, ........... 692.16
Sm edley, L in say , L illie  .....................  446.18
D. M. A m berg  ...................................... 22.50
S o u th e rn  S u re ty  Co., St. L ou is  ..269.07 
L e te llie r Co................................................ 670.86

St. Joseph Referee.
St. Jo sep h , J a n . 3—In  th e  m a tte r  of 

F red e ric k  W . H in rick s , b a n k ru p t, of K a l
am azoo  th e  tru s te e  filed a  re p o rt sh o w 
in g  cash  on h an d  of $11,3S5.32, w ith  re 
q u e s t fo r  a  second d iv idend  of 5 p e r 
c en t. A n o rd e r w as  e n te re d  b y  th e  r e f 

e ree  calling  a  m ee tin g  of c re d ito rs  a t  
h is  office J a n u a ry  14 fo r  th e  pu rpose  of 
a llow ing  c la im s an d  th e  d ec la ra tio n  an d  
p ay m en t of a  second d iv idend  of 5 p e r 
cen t.

J a n . 5—In  th e  m a tte r  of J am e s  In g e r-  
soll D ay, b a n k ru p t, of D eca tu r, th e  t r u s 
tee  filed p e titio n  to  ab an d o n  c e r ta in  
c la im s a g a in s t  b a n k ru p t’s d eb to rs  a s  b u r 
densom e property '. An o rd e r  w as m ade 
by  th e  re fe ree  in s tru c tin g  th e  tru s te e  
to  d iscla im  ti t le  to  th e  c la im s.

J a n . 6—In th e  m a t te r  of th e  S a n ita ry  
L a u n d ry  Co., b an k ru p t, of K alam azoo , 
c red ito rs  h av in g  been d irec ted  to  show  
cau se  an d  no cau se  be ing  show n, th e  
sale  of th e  b a n k ru p t’s  a s s e ts  fo r  $100 to  
C h ris tin e  W . R ed p a tn , su b jec t to  a  c h a t 
te l m o rtg ag e  of $800, w as  confirm ed by 
th e  re fe ree . T h e  to ta l  am o u n t received  
from  th e  a sse ts , inc lud ing  b ills rece iv 
able, is  less th a n  $125, co n sequen tly  
th e re  will be no fu n d s  upon w h ich  to  d e 
c la re  a  d iv idend  a n d  sca rce ly  enough 
funds  to  p ay  th e  re g u la r  a d m in is tra tio n  
expenses.

.Tan. 7—In  th e  m a t te r  of th e  M ichigan 
B uggy  Co., b an k ru p t, of K alam azoo , o r
d e rs  w ere e n te red  by th e  re fe ree  fo r  th e  
h e a r in g s  on th e  pe titio n s  fo r th e  re c la m a 
tion  of p ro p e rty  to  be held  J a n u a ry  20, 
a t  th e  office of th e  b a n k ru p t.

In  th e  m a tte r  of V ic to r L. P a lm er, 
b an k ru p t, of K alam azoo , th e  firs t c re d 
ito rs ’ m ee tin g  w as fu r th e r  a d jo u rn ed  u n 
til  J a n u a ry  20, a t  K alam azoo , a t  w hich  
tim e  c red ito rs  m ay  prove c la im s and  
fu r th e r  exam ine  th e  b a n k ru p t.

J a n . 10—In th e  m a tte r  of J am e s  In g e r-  
soll D ay, b a n k ru p t, of D eca tu r, a n  a d 
jo u rn ed  m ee tin g  of c re d ito rs  w as  held 
a t  th e  re fe re e ’s office. T he  re fe ree  filed 
h is  decision  on th e  p e titio n s  of th e  
P fau d le r  C om pany, an d  th e  M onarch 
M ach in e ry  Co. fo r th e  re c lam atio n  of 
p ro p e rty , a llow ing  th e  p e titio n e rs  to  re 
c la im  th e  property ', w hereupon  o rd e rs  
w ere  en te re d  d ire c tin g  th e  tru s te e  to  re 
tu rn  th e  p ro p e rty  to  th e  pe titio n e rs .

In th e  m a tte r  of th e  N a tio n a l G as 
L ig h t Co., b a n k ru p t, of K alam azoo , the  
tru s te e  h a s  been d irec ted  to  file h is  final 
re p o rt an d  account fo r th e  pu rpose  of 
calling  a  final m ee tin g  of c red ito rs  to  
close th e  e s ta te , and  th e  d ec la ra tio n  and  
p ay m e n t of a  final dividend.

J a n . 12—In th e  m a tte r  of H e rb e r t  >. 
L evey  an d  H a r ry  J .  Lew is, a n d  Levey' 
an d  Lew is, co p ar tn e rsh ip  th e  firs t m ee t
ing  of c red ito rs  w as  held a t  K alam azoo, 
and  G eorge .T. H a in es  e lected  tru s tee , 
h is  bond be in g  fixed in th e  sum  of $200. 
Jo h n  B urke. C larence  C airn s  an d  F red  
R eu n a rd  w ere  app o in ted  a p p ra ise rs . T he 
b a n k ru p ts  w ere  sw orn  and  exam ined  by  
th e  a tto rn e y s  p re sen t and  re fe ree  w ith 
out a  re p o rte r, th e  ex am in a tio n s  d is 
c losing  th a t  it  is  v e ry  doub tfu l if th e re  
will be a n y  a s s e ts  upon w hich  to  d e 
c la re  a  d iv idend  to  c red ito rs , a n d  ab o u t 
only' enough funds  in th e  e s ta te  to  pay  
th e  ac tu a l a d m in is tra tio n  expenses.

A v o lu n ta ry  p e titio n  w as filed by 
C harles  L e s te r  M yner, a  fo rm er g ro ce r 
of South H aven , and  he w as ad judged  
b a n k ru p t by  Ju d g e  Sessions, a n d  th e  
m a tte r  re fe rred  to  R eferee  B anyon. T he 
schedu les of th e  b a n k ru p t d isclose  th e  
fo llow ing liab ilities  an d  a sse ts .
City' of S ou th  H aven , ta x e s  . . . . $  23.57 
R o ch es te r C hem ica l Co., m erchdse  9.95
T rib u n e  Co., S ou th  H av en  ........... 2.40
B a r re t  & B a r re t  Co., C h ic a g o ........... 6.85
A rm our & Co.. K a lam azo o  ........... 111.90

. E . C. G oldsm ith  & Co., So. H av en  40.95 
H an se lm an  C andy Co.. K alam azoo  51.06 
H . J . H e inz  Co., K a lam azoo  . . . .  26.41
S ta r  P a p e r  Co., K alam azoo  ........... 50.40
N a tio n a l B iscu it Co., G rand  R ap ids 51.61 
P e rfec tio n  B iscu it Co., F t. W ay n e  14.90 
R eid M urdock & Co., C h ic a g o . . . .  134.85
F . V an  O rden, S’ou th  H av en  ........... 8.08
E. M. Gale & Co., S ou th  H a v e n . .  8.50
F red  R app, S ou tn  H a v en  ...............  10.40
E . S. D yckm an, S ou th  H av en  . . . .  16.40
K lbb ie  T elephone Co., So. H av en  12.13 
M itchell & Son, S outh  H av en  . . . .  38.50
l e e  & Cady', K alam azoo  .................  242.70
F ir s t  S ta te  B ank , S ou th  H a v e n . .  225.44 
F ir s t  S ta te  B ank . Sou th  H av en  . .  25.70
K lock & S’herw ood, Sou th  H ay'en 15.13 
K alam azoo  Cold S to rag e  Co., K a la 

m azoo ................................................ 6.25

T o ta l ..............................................  $1,134.56
A sse ts.

A ccoun ts  rece iv ab le  ............................ $396.11
P ro p e r ty  c la im ed  ex em p t ............... 225.00

T o ta l ................................................  $621.11
J a n . 14—In  th e  m a tte r  of F red e ric k  W . 

H in rich s , b an k ru p t, of K alam azoo , a t  
th e  m ee tin g  of c red ito rs  called  fo r  th e  
pu rpose  of d ec la r in g  a  second d iv idend, 
a n o th e r  5 p e r  cen t, d iv idend  w as  d e 
c lared  on c la im s am o u n tin g  to  $67,427.20: 
a lso  c e r ta in  a d m in is tra tio n  expenses 
w ere  allow ed.

J a n . 15—In  th e  m a tte r  of H e rb e rt L. 
L evey  a n d  H a r ry  J . L ew is an d  L evey 
an d  Lew is, c o p a rtn e rsh ip , b a n k ru p t of

K alam azoo , a n  o rd e r w as  e n te re d  by  
th e  re fe ree  ap p ro v in g  th e  t ru s te e ’s  bond, 
and  d ire c tin g  th e  a p p ra ise rs  to  file a p 
p ra isem en t.

Jan . 16—In  th e  m a tte r  of F r a n k  W . 
F lin t, b a n k ru p t, of S au g a tu ck , th e  t r u s 
te e  h as  filed o b jec tio n s  to  th e  a llow ance  
of th e  c la im  of th e  F . M ayer B oot & 
Shoe Co., of M ilw aukee, on th e  g round  
th a t  th e  com pany  received  a  p re fe ren ce  
from  th e  b a n k ru p t w ith in  th e  fo u r 
m o n th s  period  a lso  a f te r  th e  b a n k ru p t 
h ad  filed h is  p e titio n  in  b a n k ru p tcy . I t  
is  a lleged th a t  th e  b a n k ru p t paid  th e  
com pany  $100 o u t of th e  fu n d s  of th e  
e s ta te . T he c la im  is  fo r  $685.97. A n o r
d e r  w as  en te re d  by  th e  re fe ree  fo r a  
h ea r in g  on th e  ob jec tions on F e b ru a ry  
6th a t  h is  office.

J a n . 17—In th e  m a tte r  o f C h arle s  L e s 
te r  M yner, b an k ru p t, of South  H aven , an  
o rd e r w as e n te red  calling  th e  firs t m e e t
ing  of c red ito rs  a t  P aw  P a w  F e b ru a ry  
2. fo r th e  purpose  of p ro v in g  cla im s, th e  
e lection  of a  tru s te e  a n d  th e  e x am in a 
tion  of th e  b a n k ru p t.

One Dollar a Pound for Beaver 
Meats.

Ishpeming, Jan. 19— Owing to nu
merous enquiries received from 
beaver trappers and others regarding 
the shipment and sale of beaver meat, 
Deputy State Game W arden John 
Rough took the m atter up with State 
Game W arden William R. Oates, 
and was informed that meat of beav
ers legally killed can be transporte ’ 
and sold. All packages or boxes of 
beaver meat must be plainly mark 
on the outside to show their con
tents.

To date thirty-seven licenses to 
trap beaver have been issued.

“Beaver meat makes excellent eat
ing and offers have been received by 
trappers of a dollar a pound for the 
meat from Chicago m arkets,” Mr. 
Rough recently remarked “The 
beavers range from forty to sixty 
pounds in weight, dressed, and be
sides the high prices that trappers 
are receiving for the hides they can 
make good money selling the meat 
One hunter has filled four licenses 
this season near Republic, and he 
has most of the meat hung up. W hen 
I inform him of Mr. O ates’ decision 
he will have in the neighborhood of 
1,500 pounds of meat ready for the 
market.”

Corunna—Frank Converse, trustee 
in bankruptcy of C. A. Shields, the 
Owosso poultry dealer, who failed 
recently, has brought suit against the 
Grand Trunk Railway for $1,000. It 
is clahned Shields shipped a car of 
poultry from Lennon, which was to 
be transferred at Durand for New 
York, but which was inadvertently 
taken to Port Huron and then re
turned to Durand before being sent 
East. The delay is said to have re 
sulted in the death of many of the 
fowls in the car.

Levering—Frank Smith has sold his 
interest in the Smith & Swartout dry 
goods, notion and grocery stock to 
Wesley Reed and the business will be 
conducted at the same location under 
the style of Swartout & Reed.

No man can waste valuable time in 
an argument. If  his time is valuable 
he doesn’t argue.

Many well intentioned persons at
tempt to build a skyscraper on a bun
galow foundation.
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UPPER PENINSULA.

Recent News From the Cloverland 
of Michigan.

Marouette, Jan. 19—The hardware 
salesmen of the Upper Peninsula of 
Michigan who make the copper coun
try, of wh’ch jo u r  correspondent is 
one. will miss the genial face and 
kindly smile of Wm. E. Fairbairn, 
who for a number of years has been 
chief clerk and buyer for the Portage 
Lake Hardware Co., at Houghton, he 
having on January 1 resigned and ac
cepted a position as traveling sales
man for the Benjamin Moore Co., 
of Chicago, in Southern territory em
bracing Texas, Arkansas and Mis
souri with headnuarters at Spring- 
field, Missouri. Our regret over his 
departure to the South almost 
amounts to sorrow and our most 
heartfelt wishes go with him for a 
bright and prosperous future as a 
successful traveling salesman. He 
goes with the knowledge that he leaves 
behind him a host of warm friends.

One daj' last week, while at Garnet 
whihng away a pleasant hour or two 
in the office of the D. M. McLeod 
Lumber Co., after the mail had come 
in from the South and East, our a t
tention was attracted by an unusual 
commotion out in the store which 
we th c ’^ht was going to develop into 
a riot, as the store was thronged with 
customers and seekers for mail, but 
on investigation it was discovered 
that a splend'd specimen of a game 
rooster came htrough the parcel post. 
On arrical at the post office he chal
lenged the Assistant Postmaster, Fred 
Gronsted, to a fight by crowing just- 
ily.

We have substantial reasons to be
lieve that Chas. A. W heeler has 
changed his address, according to a 
return card on a letter recently re
ceived from him. We fondly hope 
that his removal was onW tem porarj-. 
incident to the joyous festivities of 
the Christmas vacation. He is an 
authoritj' at the present time on the 
inside costs on china closets.

Jimmie Quick has resigned his posi
tion as day clerk at the Clifton H o
tel and is succeeded by Frank Grey, 
recentljr from Sault Ste. Marie, O n
tario, who is making good as a fun- 
nioligist and a mixologist. He is a 
verj- round faced, womanlike beauty.

George Deegan, of bean fame, W.
F. Venzloff, of hardware fame, and
R. H. W alker, of rubber and child- 
lore fame, all spent Sunday at the 
Clifton.

To our brother correspondents: 
L et’s enter into a horrible conspiracy. 
Flash the declaration of independence 
on Brother Stowe. Go on strike if 
he further persist in refusing our 
poetrv- and henceforth hereafter and 
forever send it to the Dry Goods Op
timist, published in the city where 
life is worth living (except to the 
policemenj. We have just received 
a copy of the Optim ist from the hand 
of its ed tor, Jimmy Goldstein. It 
is a neat, well put up pamphlet, re
plete with trade articles, well written 
humorous items and a fine assortm ent 
of poetr>r. Tt is the organ of Burn
ham, Stoepel & Co. and appears to be 
published monthlj’.

I send >rou to-day a copy of the 
strike investigation by the Copper 
Country Commercial Club and call 
especial attention to an editorial in 
the Marquette M nitig Journal of to
day which gives a verj' fair line on 
the actual situation as it now exists. 
We believe absolutelj' everjr word 
and act of Governor Ferris during his 
quite thorough investigation of strike 
conditions while here. In order to 
give you the opposite side of it, I 
send >'ou a copy of a Finnish comic 
socialistic paper, named Lapatosser, 
and call your attention to the front 
page, which is most infamous and 
poisonous. You can readily judge 
what effect such poisonous stuff has 
on the minds of the ignorant, illiter
ate and unsophisticated of that na

tionality. I also send you for the 
same purpose, a copy of the Bulletin, 
showing the base and vile misrepre
sentations which these western fed
eration fiends have been guilty of. 
I thought that this m atter might be 
the basis for an editorial by yourself 
on the subject. W e appreciate what 
you have previously w ritten on this 
subject and enjoy reading it very 
much. U ra Donald Laird.

News Items From the Soo.
Sault, Ste. Marie, Jan. 19—E. S. Tay

lor, the hustling grocer of Pickford, 
has caught up with his w inter’s work 
so as to arrange to spend his annual 
vacation at Chicago and other cities 
for the next two or three weeks. 
Mr. Taylor has the reputation of being 
the busiest man in Chippewa county 
and is bidding his numerous friends 
good-bye and ordering enough bolog
na sausage and other products to 
keep the store supplied during his ab
sence. He had one hour to wait for 
the train, which he snent in visiting 
meanwhile. I t may be that Mr. Tav- 
lor will invest in another auto while 
away, as he has almost worn out the 
one he purchased last year.

John W ojtowicz, an Austrian, met 
his death from burns received in the 
steel plant last week by having his 
clothes catch fire from snarks of the 
hot metal being poured into the dip
per. while he was sleeping on the 
pouring bench of the works when the 
hot mtal came alon«-. the snarks from 
which scattered all around and caused 
the sleeping man’s clothes to ignite 
and slowly burned him to death. His 
remains were laid to rest in the Cana
dian Soo cemetery.

There were twenty-nine children 
taken from the Soo to the Good Will 
farm last year, not counting the six 
which arrangem ents are now being 
made for. The Great T ^kes Mission 
here was re-organized by representa
tive busines men and they hope to 
put the Anchor Mission on its feet, 
as it is doing a good work in this 
part of the countrjr and should re
ceive the support of all who are able 
to contribute to such a worthy cause.

Jim Douglas, the popular implement 
dealer of the Soo, who has been laid 
up with neuralg’a for the past week, 
is able to be out again and his many 
friends are pleased to see his smiling 
face and cheerful countenance on the 
streets again. Jim is a hard worker 
and expects to get in the race for 
sheriff at the next elections. From 
present indications he will have but 
little opposition this time, as the of
fice is coming to him, having been de
feated on a former campaign. Jim 
stands about six feet, weighing over 
200 pounds, and would make a sheriff 
that Chippewa county would be proud 
of.

C. Pakka, the hustling manager for 
the Erickson Grocer Co. here, has 
made a grand success of the business 
since taking over the management of 
the store. From all reports he has 
made the year 1913 a record breaker 
in the history of the firm. Mr. Pakka 
contributes his success to his untiring 
efforts and hte extensive sales of 
Davies teas which has brought him 
much trade from the different parts 
of the city. He is doing quite a job
bing trade among the Finnish people 
in the surrounding country.

Thomas Haugh, formerly city sales
man for Armour & Co. here, has re
signed and is contemplating going in 
business for himself. Mr. Haugh has 
had years of business experience and 
has always been successful heretofore 
and his many friends predict for him 
a bright future in his new undertaking 
and wish him every success which he 
so justlv deserves.

It was pleasing news to hear of the 
report from the Union Carbide Co. 
for the year of 1913, which was the 
biggest year in its history here. The 
net earnings were in the neighbor
hood of 15 per cent, more than they 
were during 1912. Moderate transac
tions in Union Carbide shares have

caused an advance in the price to 152.
Roland Hetherington, for the past 

year clerk in the Central Grocer Co., 
has resigned his position. He has not 
as yet decided just what he will take 
up next. Mr. H etherington is a 
bright young man atid deserving of 
another good position.

H. McKinstry, Jr., member of the 
firm of the Connolly M anufacturing 
Co., here, has sold his interest to 
Mr. John P. Connolly and will retire 
from the business. Mr. M cKinstry 
has been a hard worker during all 
these years, having made a success ir 
business, as he started in at clerking, 
later buying out his boss and start ng 
in on his own hook when he took 
Mr. Connolljr in with him. The busi
ness has been built up to one of the 
largest of its kind in the city.

Hockey, hockey, hockey. The Son 
starts in well by cleaning up on Calu
met by 9 to  0, putting the Soo in first 
place. W hile the Soo is hockey wild 
over the results, we have learned a 
lesson in our experience with the 
world famous foot ball team last fall 
and will keep awav from D etroit and 
other cities where there is a possi
bility of our covering too much ter
ritory and will have to be content 
with the copper countrv and Canada. 
W e hope that the good start made 
will continue, as there is much at 
stake on the home team when doing 
good work.

T erry  McGovern, formerly a resi
dent here, but now located at D etroit, 
is back here shaking hands with his 
numerous friends and, incidentally, 
selling auto trucks. W e understand 
he has the only perfect auto truck 
for all purposes and has numerous 
good prospects in sight and it may 
take him all w inter to fill up a cargo 
for shipment at the opening of navi
gation. T erry  has broken the record 
on auto driving here, as all of his 
friends will vouch, from the daring 
trips made by him last summer which 
have not as yet been equalled in the 
history of the Upper Peninsula. He 
is the only man who went through 
D eath’s Valley at DeTour with a load 
of passengers that w'ere picked up for 
dead and lived to tell the tale.

Booth’s Candy Kitchen, on Ashmun 
street, was visited by burglars last 
Sunday night. I t is understood that 
the visitors secured about $10 in mon
ey from the till and made their es
cape through the rear door. No clue 
has as yet been found.

I t is pleasing news to learn that the 
Postm aster General is considering the 
increase of parcel post to 100 lb. pack
ages. The packers are looking for 
the time, not far distant, when the 
limit will be 100 pounds, so that we 
can do away with the freight ship
ments entirely. I t  would also cut 
down the delivery expenses and turn 
the wholesale houses into mail order 
houses. W ouldn’t this be glorious, 
nothing to do but fill mail orders.

W ord was received here last week, 
announcing the death of John Hen- 
geles’ sister in Germany, who suc
cumbed to an attack of pneumonia on 
Jan. 3. Mr. Hengels is proprietor 
of one of the best cigar stores here 
and his many friends extend their 
heartfelt sympathy in his bereave
ment.

The two police commissioners who 
were asked to resign last week have 
decided to send in their resignations. 
Mr. More has been appointed as In
come Tax officer here, with a salary 
of $1,600 a year, which will pay him 
better than the salary he was getting 
on the police commission, while Max 
Schoeneman will have more time to 
devote to largely increasing his cloth
ing business here which demands his 
personal attention.

Mr. and Mrs. Daniel Cameron cele
brated their golden wedding last 
week. In  form er years Mr. Cameron 
was one of the Soo’s leading butchers 
and his many friends here extended

their congratulations on the glorious 
event.

The W ellman murder case, of which 
mention was made in these columns 
a few weeks ago, is to be tried at 
this term  of the Circuit Court. La- 
Londe, the suspect who has been held 
in close confinement since the W ell
man murder, has made a partial con
fession and the officers expect he will 
make a full confession allowing the 
case to be disposed of.

We felt proud of the testimony 
from the Soo people sent to the Board 
of Education at Bay City in behalf 
of Supt. E. E. Ferguson, who is being 
tried to be disposed of by Mr. Lich- 
tig, President of the Board of Edu
cation of Bay City, on account of 
differences in opinion regarding the 
trarning school. The long experience 
of Professor Ferguson and his won
derful success with the schools while 
at the Soo has given the people of this 
city the utm ost confidence in his abil
ity in the educational line. I t was 
very much regretted that Mr. Fergu
son had to go to Bay City on account 
of the Soo not being able to pay so 
large a price for his services, and the 
case will be watched with much in
terest by the people of the Soo who 
would be pleased to see the good 
people of Bay City stand by the Pro
fessor and see that he gets justice in 
the controversy.

W ord was received in this city of 
the death of Harvey Clark, of St. 
Ignace, who has relatives living in the 
Soo. He was 62 years of age and 
died at Munising. The cause of his 
death was pneumonia. It is likely 
that the body will be taken to St. 
Ignace for interm ent. His two sons, 
Freddie and H arry, of the Soo, left 
for Munising to take care of the re
mains.

I t  was a shock to the many friends 
and citizens of this city when they 
heard of the misfortune which recent
ly befell Thomas Chittv. of the real 
estate firm of Chitty, Moffly & Chip- 
pley. Though a scratch which Mr. 
Chitty received on his left hand a few 
days ago, blood poisoning set in, 
causing Mr. Chitty to undergo an 
operation for the purpose of am putat
ing his arm between the shoulder and 
elbow. Dr. Gibson performed the 
operation, which he hopes will be 
successful.

In the January term of the Federal 
Court for the Soo District, Judge 
Sessions pronounced sentences on 
Postm aster Obadiah Newton, of 
Gould City, Postm aster Joseph Veret- 
ti, Assanins, Baraga county, and ex- 
Postm aster Alfred Follanshee, of O n
tonagon, all of whom were charged 
with causing a shortage in the postal 
funds to which they pleaded guiltj'.

The Great Lakes Dock & Dredge 
Co. pleaded guilty to violation of the 
8 hour law, or more specifically with 
having worked their emploves on a 
contract at Manistique longer hours 
than allowed b 'r law, and were fined 
$ 100.

J. Campbell has purchased the stock 
and store formerly occupied by the 
late A. W ellman, who was recently 
murdered at his -'ace of business. 
Mr. Campbell has opened the store 
again and will conduct the business 
on a larger scale. He is no amateur 
at the business having been a success
ful grocer in the Soo for a number 
of years, and retired from the business 
about seven years ago.

Thomas Haugh has purchased the 
grocery store of C. H . More, 826 
South Ashmun street and will con
tinue the business.

W alter Reinert, formerly traveling 
salesman for Armour & Co., has re
signed his position and left for Sagi
naw, where he expects to make his 
future home.

The Great Lakes Mission, for the 
past twenty-seVen years conducted 
by Miss Nason has been re-organized 
and Miss Nason relieved of further 
duty on account of advancing years 
and not being able to give the Mis
sion the necessary care that it should 
have. Some of the Soo’s leading busi
ness men have been appointed on the
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board of management and hope to 
continue the good work along the 
lines that it has been running hereto
fore which is a great need to this 
community.

H arry  Harrison, one of the Soo’s 
popular jewelers and music men here, 
met with a serious mishap while clos
ing a deal for a piano at Rudyard last 
week. I t seems that Mr. Harrison, 
in stepping out of one of the stores, 
missed his footing and, not knowing 
there was a step between the door 
and the sidewalk, was violently 
thrown to the wall and dislocated his 
collar bone, receiving a severe shaking 
up. Mr. H arrison received the best 
of medical aid at hand and was re
moved to his home in this city, 
where his many friends hooe to hear 
of his speedy recovery.

W. G. Tapert.

Boomlets From Bay City.
Bay City, Jan. 19—R. S. Richards, 

after about six months enforced idle
ness on account of illness, has packed 
his grip and gone South to hustle for 
business with his usual untiring ener
gy. Dick is small of satture, but large 
in securing results.

Frank Harman, who has been con
fined to the house for several months 
by illness, has recovered his strength 
sufficiently to take short walks. Here 
is hoping you may soon regain your 
old time vigor, Frank.

Several members of Bay Council, 
No. 51, are making strenuous efforts 
to increase our membership. The re
sults would be greater if a larger 
number of our members engaged in 
this work. In every organization 
there is the lifter and the leaner. 
W herever you go you will find the 
world’s masses always d'vided in just 
these two dlass.es. Oddly enough, 
you will find, too, I ween, there is 
only one lifter to twrenty who lean.

A number of the members of the 
Bay City Board of Education are 
emulating thp example of the Chicago 
board by refusing to re-engage the 
superintendent of schools. A mass 
meeting will be held at the court 
house this evening to protest against 
the action of these members.

Pub. Com.

Fifty-five Members On the List.
Jackson, Jan. 19—The annual m eet

ing of the Jackson Retail Grocers’ 
Association was held last W ednesday 
night, at which time the officers were 
elected for the ensuing year. All 
the officers of the past year were re
elected, with the exception of Second 
Vice-President. The results of the 
election are as follows:

President—A. E. W ebster.
F irst V ice-President—PI. J. Flint.
Second Vice-President —• W. P. 

Smith.
Secretary—R. W. Scott.
T reasurer—J. Breitmayer.
Our Association had an increase 

of nineteen new members during the 
year 1913 and a decrease of six, who 
sold out or retired, making a total 
of fifty-five regular members. We 
hope to have a membership double 
this amount by this time next year 
as we have just established a credit 
rating system which will be more of 
an inducement for members to join.

R. W. Scott, Sec’y.

Business Chance in Panama.
Laundry work in Panama City is 

now performed entirely by hand, yet 
there is a population of more than 
40,000 in the city and a large foreign 
element which knows the value of 
steam laundry work. The Consul at 
that port calls attention to the fact that 
after the completion of the canal many 
ships are likely to remain at Panama 
for several days and much laundry work 
will ensue from that source. Elec
tricity may be had at 17 cents per 
kilowatt hour the labor problem is 
easily met.

What Some Michigan Cities Are 
Doing.

W ritte n  fo r th e  T rad esm an .
The annual banquet of the Jackson 

Chamber of Commerce will be held 
Jan. 21, with Hugh Chalmers, of De
troit, as the leading speaker.

The city of Saginaw will be fifty- 
seven years old on Feb. 17 and the 
Board of Trade will hold its annual 
banquet at this time.

Muskegon has plans for an auditor
ium as a memorial to the late Chas.
H. Hackley.

Reports from Grand Haven indicate 
that the Grand Trunk plans to put 
on gasoline m otor cars between Grand 
Rapids and Grand Haven this season.

The Michigan P rin ter’s Cost Con
gress will hold its annual convention 
in Saginaw May 21-23.

The Elk Rapids Board of Trade 
has a number of things up its sleeve. 
One is the building of a dock which 
will enable fruit growers of Old Mis
sion to ship their products from that 
town. It is also planned to advertise 
the attractiveness of Elk Rapids as a 
summer resort, a fisherman’s paradise 
and so forth. Two new industries, a 
cannery and an apple dryer, are 
knocking at the doors of the town 
and want to come in. And the Chau
tauqua and Homecoming week, start
ing about August 1, is a certainty.

H astings has been examining its 
fire alarm system and finds it to be 
not only worthless but dangerous, 
some of the boxes being absolute 
death traps ready to hand out electro
cution to anybody turning in an 
alarm. The system will be over
hauled.

Factory owners of Charlotte have 
asked the city to repair the fire alarm 
system and continue it in operation. 
There has been talk of taking out the 
boxes.

The Eddy Paper Co., of Three Riv
ers, has declared a 25 per cent, stock 
dividend and the capital has been in
creased to $500,000. A second large 
machine, costing over $150,000, will 
be installed at W hite Pigeon.

A new creamery has started opera
tions at Copemish, with C. M. Conk
lin, of Sheridan, as manager.

Robert Bromley is the newly chos
en President of the Retail Grocers and 
Butchers’ Association of Pontiac.

Otsego is promised free mail de
livery before July 1.

Six different contractors with 
teams and men are working on the 
road bed of the Grand Rapids & 
N orthw estern Railroad between H es
peria and Ludington. Grading will 
begin soon between Hesperia and 
Grand Rapids.

The Michigan State H orticultural 
Society will hold its mid-winter meet
ing Feb. 5 and 6 at Benton Harbor.

Fish 'ng is an im portant industry at 
Frankfort. Reports for the past year 
show thatN. M. T. Co. took out 869,- 
447 pounds and the W ells-Fargo Co. 
484,724 pounds, a total of 1,454,171 
pounds, which at an average price 
of 10 cents a pound, indicates that the 
sum of $145,417.10 was left in Frank
fort as equivalent for its lake food.

The Muskegon Chamber of Com
merce will hold its annual election 
of officers Jan. 30.

Port Huron is already tired of its

near-stops and will ask the street car 
company to return to the far stops. 
D etroit is beginning to feel the same 
way.

The St. Joseph Im provement As
sociation has a fund of $50,000 in hand 
now and will try to make wise use 
of it in securing new industries and 
in making a bigger St. Joe.

Heirs of Louis Sands have present- 
old Manistee with fifteen acres of 
land for public playground and park 
purposes.

The Michigan State Telephone Co. 
has made Kalamazoo its headquarters 
for the Southwestern Michigan dis
trict, with E. P. P latt in charge.

The Menominee Commercial Club 
will put out some booklets soon deal
ing with Menominee and its oppor
tunities.

The South Haven Board of Trade 
has elected officers for 1914, as fol
lows: President, H. T. Cook; Vice- 
President, F. C. Cogshall; Secretary, 
Roy S. McCrimmon; Treasurer, W. S. 
Bradley.

The Connor Ice Cream Co. is en
larging its plant at Owosso.

Manistee has adopted an ordinance 
forbidding the use of air guns or sling 
shots in the city.

The annual banquet of the Lowell 
Board of Trade will be held Jan. 28. 
with Rev. A. W. W ishart, of Grand 
Rapids, as one of the speakers.

Nearly $400,000 was expended in 
new buildings in Bay City during the 
past year, while the Grand Trunk and 
the Michigan Central spent more 
than a quarter of a million dollars 
in improvements.

The Bay City Board of Commerce 
has arranged for a house warming 
party Friday evening, Jan. 23, in its 
new quarters in the N ortheastern 
Michigan building.

The Michigan Pioneer and H istor
ical Society will hold its midwinter 
meeting Feb. 4 and 5 at the library 
in Port Huron. Almond Griffen.

Co-operative Popcorn Farms.
A prominent agriculturalist suggests 

that there is an opportunity for a 
neighborhood to go into the growing of 
pop corn on a somewhat co-operative 
basis. He says that a considerable area 
has to be grown in one locality that it 
may be handled with profit, but that 
there is not enough pop corn in the 
country to supply the immediate de
mands, and that the product is bound 
to have a steadily increasing demand 
at a high price. Almost any ground 
that will grow field corn will grow 
pop corn. The present price paid the 
grower is $1.25 to $1.50 per bushel.

Holland Needs 5 and 10 Cent Stores.
The American Consul at Amsterdam 

says that there is nothing in that city 
corresponding to the American 5 and 
10 cent stores. Since Hollanders are, 
as a general rule, thrifty and economi
cal, it would seem that stores of that 
type should find an ideal field there. 
In addition, it is said that most house
hold articles which are retailed in the 
American 5 and 10 cents stores bring 
all the way from 20 to 40 cents in Hol
land. If  that is true, the chance for 
profitable competition should be excel
lent.

Absolutely Pure
It always gives the greatest satisfaction 
tc customers, and in the end yields the 
larger profit to the grocer.
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Movements of Merchants.
Brookfield—A general store has been 

opened by W. H. Otis.
Berlin—Ray Carpenter has engaged 

in the drug business here.
Belding—Henry A. Smith has clos

ed out his stock of groceries.
Hesperia—A new meat market has 

been opened by Fred Branstrom.
Palo—W. H. Wilder has engaged in 

the hardware and stove business.
Hesperia—Fred Branstrom  has en

gaged in the meat business here.
Ainger—The Ainger Mercantile Co. 

has been succeeded by Quick Bros.
Bailey—Follett & Son succeed Geo.

E. Seamon in the general store busi
ness.

Six Lakes—Glenn A. Wood has en
gaged in the drug and hardware busi
ness.

Pullman—Goodwin & Pickett suc
ceed Albert Myers in general trade 
here.

Peacock—R. M. Smith is succeeded 
in the grocery business by Henry R. 
Bartlett.

Casnovia—Fred W oodworth lost his 
grocery stock and fixtures by fire 
Jan. 16.

Charlotte—A. H. Goldsmith has suc
ceeded Henry Smith in the grocery 
business.

Haslett—E. D. McClure is closing 
out his stock of meats and will retire 
from business.

Vermontville—A billard, lunch room 
and cigar store has been opened by 
Geo. E. Ramsey.

Detroit—The Wayne Packing Co. has 
changed its name to the Wayne Fur
niture Packing Co.

Vassar—The Chas. A. Lewis Cloth
ing Co. has changed its name to the 
Henry Price Clothing Co.

Jackson—Conway & Marshall, tin
ners, have removed their stock to 
126 East Cortland street.

Sunfield—Welch & Barnum have en
gaged in the grocery, shoe and men’s 
furnishing goods business.

White Cloud—E. H. Lemire has re 
moved his drug stock to the new 
store building he has erected.

D etroit—The Robinson & Cohen 
Furniture Co. has increased its cap
ital stock from $6,000 to $7,500.

W oodland—C. D. Garn, druggist, 
has remodeled his store building and 
installed a new prescription case.

W hite Cloud—C. E. Wilson, dealer 
in general merchandise, is enlarging 
and remodeling his store building.

Bancroft—H arrow  Bros, lost 3,000 
bushels of potatoes Jan. 19, when 
their warehouse was destroyed by 
fire.

Portland—Charles Lockwood has 
sold his interest in the clothing and 
shoe stock of Lockwood & Lehman

to Edward Fineis and the business 
will be continued under the style of 
Lehman & Fineis.

Newaygo—Raymond D. Minogue suc
ceeds R. D. Minogue & Co. in the 
men’s furnishing goods and shoe busi
ness.

Hoxeyville—Mr. Goff has purchas
ed the R. G. Peters Co. general stock 
of merchandise and will continue the 
business.

Dowagiac—George P. W ilder, who 
conducts a bazaar store here, has 
made an assignment in favor of Carl
H. Mosher.

D etroit—The W ebster & McCausey 
Lumber & Coal Co. has changed its 
name to the W ebster & McCausey 
Lumber Co.

Levering—L. A. Prout & Son have 
disposed of their billiard hall and stock 
of soft drinks, cigars and tobacco to 
Frank Smith.

Allegan—Charles S. May will re
move his jewelry stock from here to 
Forest, 111., where he will continue 
the business.

Ludington—Warren A. Cartier and 
W. Ray Cartier have engaged in busi
ness under the style of the Cartier Auto 
& Garage Co.

Dimondale—William H. Goodrich 
has purchased the late F. A. M erritt 
drug stock and will consolidate it 
with his own.

Kalamazoo—William E. Bommer- 
scheim succeeds William L. Hoffman 
in the bakery business at 326 South 
Burdick street.

Lansing—Burglars entered the Orla 
Bailey grocery store, at 517 W est 
Ionia street, and carried away goods 
to the value of about $50.

Karlin—Joseph T. Urban, dealer in 
general merchandise, will erect a new 
store building in the spring, which he 
will occupy with his own stock.

D etroit—The J. A. Cowell Co., 
dealer in clothing and men’s furnish
ings, has changed its name to the 
Fifteen Dollar Fashion Clothes Shop.

Fowlerville—Edward Nichols, who 
conducts a general store at Parker’s 
Corners, has sold his stock to George 
Allen, who will continue the business.

Traverse City—William Ried and 
Grant Sales have formed a copartner
ship and opened a confectionery and 
cigar store at 413 South Union street.

Lawton—H arry Reynolds has pur
chased the W. S. Beach & Co. meat 
and grocery stock and will continue 
the business under his own name.

Lansing—Burglars entered the gro
cery stores of Bailey & Bailey, 110 
N orth Butler street; Michael Brady, 
823 South Chestnut street, and Frank 
Dehn, 901 W est St. Joseph street, 
Jan. 16. Only small amounts of cash 
and some cigars were secured.

Kalamazoo—Mrs. Amelia Schau, of 
the Three Schaus, dealers in milli
nery, died at her home Jan. 16 as the 
result of heart disease, aged 56 years.

Charlevoix—A. M. Burdick has sold 
his store building and grocery stock 
to C. S. Dodge, who has taken pos
session and will continue the busi
ness.

Bronson—P. A. W hite has traded 
his stock of dry goods to Clarence 
Manee for his farm near Hillsdale. 
Mr. Manee will take possession about 
Feb. 1.

Sturgis—The R. L. W ebb Lumber 
Co. has been organized with an au
thorized capital stock of $25,000, 
which has been subscribed and $23,500 
paid in in cash.

Jonesville—E. D. Howard, who has 
conducted a shoe store here for a 
number of years, died at his home 
Jan. 15 of pneumonia, after an illness 
of but a few days.

Allegan—The Allegan Fruit & P ro
duce Co. has been organized with an 
authorized capital stock of $10,000, of 
which $6,500 has been subscribed and 
paid in in property.

M arquette—William H. Chubb has 
taken the position of manager of the 
J. Q. Lewis & Co. grocery store and 
meat market, at the corner of Third 
and Magnetic street.

Niles—Robert C. Atkinson, dealer 
in hay, grain, implements and vehi
cles, has merged his business into a 
stock company and added lines of 
plumbing, heating and lighting.

Bailey—C. W. Gould, dealer in pro
duce, coal, lime, cement, etc., formerly 
operating under the style of C. W. 
Gould & Co. will carry on the business 
in the future on his own account.

Lansing—J. F. Waidlich has sold 
his shoe stock to A. D. Carr and R. 
C. Allen, who have formed a copart
nership and will continue the business 
under the style of the Shoe Market.

Montgomery — The Montgomery 
Peat Fuel Co. has engaged in busi
ness with an authorized capital stock 
of $20,000, of which $12,700 has been 
subscribed and $4,000 paid in in cash.

N orthport—D. B. Burkhead and 
William Gagnon, who conduct the B. 
& B. Pharmacy, have sold their stock 
to C. A. Baumberger & Co., who will 
continue the business under the same 
style.

Decatur—A new company has been 
organized under the style of the Chad- 
dock-Carnev Sales Co., with an author
ized capital stock of $2,500, of which 
$2,000 has been subscribed and paid in 
in cash.

Bad Axe—W. H. Lankin has sold 
his interest in the Lankin & Dundas 
hardware stock to R. M. McAvoy of 
Saginaw, and the business will be 
continued under the style of Dundas 
& McAvoy.

Ludington—Mrs. Catherine Haight 
has purchased the interest of Mrs. 
Sherman, formerly Miss Mae Travis, 
in the Travis Millinery Co. stock and 
the business will be continued under 
the same style.

Suttons Bay—John Husby and 
Oliver Hanson have formed a copart
nership and purchased the F. B. Clark 
stock of general merchandise and will 
continue the business under the style 
of Husby & Hanson.

St. Joseph— F ran k  T. Gillespie has 
purchased the interest  of his partner,  
Jo h n  A. Reiber, in the Gillespie & 
Reiber drug stock and will continue 
the business a t  the same location, 
220 Sta te  street , under  his own name.

D etroit—An automobile bandit held 
up Phillip Hoffman, clerk in the 
H enry W einstein grocery store, or; 
H astings street, as he was about to 
close the store Jan. 17 and escaped 
with about $50 from the cash reg is
ter.

Bay Port—The R. L. Gillingham Fish 
Co. has been merged into a stock com
pany under the style of the R. L. Gil
lingham Fishing Co., with an author
ized capital stock of $6,600, all of which 
has been subscribed and paid in in 
property.

Saugatuck—C. S. T erp s tra  and
Louis  J. V an  Sloten have formed a 
copartnership  under  the  style of 
T erp s tra  & Van Sloten and engaged 
in the plumbing business. T hey  will 
also carry  a stock of pumps and 
windmills.

M anton—F ra n k  N. Clark, m anager  
of the M anton Produce  Co., has in
terested his brother,  Clarence U. 
Clark, in the establishm ent of a 
pickle salting s ta tion here. T he  busi
ness will be conducted under the style 
of Clark Bros.

Holland—T he  Riksen Co. is clos
ing out its stock of implements and 
will retire  from business about March 
15. Mr. Riksen has t raded the store 
building and his residence on E igh th  
s treet to T hom as  W hite  for a farm 
in Missaukee county.

Muskegon— N. P. H eeres  has sold 
a half in teres t  in his d rug  stock to 
Caeser J. Meinhardi,  recently  of 
Whitehall,  and the business will be 
continued under  the style of Heeres 
& Meinhardi in the  new H eeres  block, 
88 South T h ird  street.

Niles—A new company has been 
organized under  the style of R. C. 
Atkinson & Co. for the purpose of 
engag ing  in the general merchandising  
business. T h e  company has an au
thorized capital stock of $12,000, 
which has been subscribed, $3,000 
being paid in in cash and $9,000 in 
property.

Ionia—The W right Dry Goods Co. 
will be suceeded by a stock company, 
with Fred Cutler, Jr. as general m an
ager and Thomas Humphrey as m ana
ger of the carpet and curtain depart
ments. The store building is being 
remodeled and a $4,000 plate glass 
front put in and will be ready for oc
cupancy about March 15.

Saginaw—Stubbe Bros., grocers at 
409 W alnut street, were recently vic
timized by a worthless check to the 
tune of $9.84. The check was drawn 
on the Second National Bank and 
purported to be signed by the “Sagi
naw Paving Brick Co.,” the writing 
appearing to have been done by a 
small school boy. The amount in 
the body of the check was w ritten 
out “Nine eighty-four,” also in a 
crude way. A man about 40 years 
old, dark complexioned, smooth face, 
five feet six inches tall, weighing about 
150 pounds, bought a small bill of 
goods and received the difference in 
cash. The 'check passed to the 
W oodenware Co., thence to the Bank, 
where it was marked “forgery.”
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Review of the Grand Rapids Produce 
Market.

Apples—Greenings and Baldwins, $4 
@4.25 per bbl.; N orthern Spys and 
Jonathans, $5@5.25.

Bananas—$2.50 per 100 lbs, or $1@
1.75 per bunch.

B utter—Receipts are about the same 
as a week ago. The cooler weather 
has stimulated the demand to some 
extent, and the m arket is firm, with 
the surplus cleaned up. Storage but
ter is in ample supply, and the con
sumption is not as good as holders 
would like. Fancy cream ery com
mand 33c in tubs and 34@35c in car
tons. Local dealers pay 25c for No. 
1 dairy and 17c for packing stock.

Cabbage—$1 per bu.
Carrots—65c per bu.
Celery—$1,25 per box containing 3 

to 4 bunches.
Cocoanuts—$4.75 per sack contain

ing 100.
Cranberries—The m arket is strong 

at $15 per bbl. for late Howes.
Cucumbers—$2 per doz.
Eggs—The consumptive demand for 

eggs is reported good and the re
ceipts are cleaning up daily. The re
cent cold has stimulated the demand 
and from all of these causes the m ar
ket has advanced 2c. Milder w eather 
is coming, however, and with it will 
probably come a decline in prices. 
Local dealers pay 32c for fresh and 
hold cold storage at 25@26c.

Grape F ruit—The m arket has ad
vanced to $5@5.50 per box.

Grapes—Malaga, $6 per keg.
Green Onions—40c per doz. for New 

Orleans.
Honey—18c per lb. for white clov

er, and 16c for dark.
Lemons — California and Verdellis 

have declined to $3.75 per box.
Lettuce — Eastern head, $2.50 per 

bu.; hot house leaf has declined to 
15c per lb.

Nuts—Almonds, 18c per lb.; B utter
nuts, $1 per bu.; Chestnuts, 22c per 
lb. for Ohio; Filberts, 15c per lb.; 
Hickory, $2.50 per bu. for Shellbark; 
Pecans, 15c per lb.; W alnuts, 19c for 
Grenoble and California; 17c for Na
ples; $1 per bu. for Michigan.

Onions—$1.25 for red and yellow 
and $1.50 for white; Spanish, $1.40 
per crate.

O ranges—Qalifornias are held a t 
$2.50@2.75; Floridas are selling at 
$2.25@2.50.

Peppers—Green, 75c per small bas
ket.

Potatoes—The m arket is without 
change. Country buyers are paying 
15@50c; local dealers get 65@70c.

Pop Corn—$1.75 per bu. for ear; 5c 
per lb. for shelled.

Poultry—Local dealers pay 12@ 
L2I/£c for fowls, 8c for old roosters;

9c for geese; 11c for ducks; 14@16c 
for No. 1 turkeys and 12c for old 
toms. These prices are live weight. 
Dressed are 2c per lb. more than live.

Radishes—30c per dozen.
Spinach—$1 per bu.
Strawberries—45c per qt. for F lor

ida.
Sweet Potatoes—Delawares in bu. 

hampers, $1.25; Jerseys $4 per bbl.
Tomatoes—$3.50 per 6 basket crate 

of California.
Veal—Buyers pay 6@12c according 

to quality.

D etroit—A new company has been 
incorporated under the style of the 
Michigan - O ntario M anufacturing 
Milling & Development Co., for the 
purpose of manufacturing, milling 
and pulverizing flint, feldspar and 
other products incidental thereto. The 
company has an authorized capitaliza
tion of $25,000, of which $13,000 has 
been subscribed and paid in in prop
erty.

D etroit—The Bauer-Aldrich Co. 
has engaged in business to manufac
ture and deal in upholstery binding 
and other supplies, equipment, ac
cessories, pertaining to the carriage 
and automobile, with an authorized 
capital stock of $5,000, of which $2,- 
900 has been subscribed, $1,550 being 
paid in in cash and $1,350 in property.

Butler Brothers will not make the 
promised increase of $5,000,000 in the 
capital stock which was to be offered 
to stockholders with subscription 
rights, together with a stock dividend 
of 10 per cent. The directors decid
ed that the business outlook does not 
w arrant increase in the company's 
capital a t this time.

Dennis McGrath has taken over his 
partner’s interest in the firm of Mc
Grath & Brown, hardware dealers at 
1505 * Plainfield avenue. Mr. McGrath 
will continue the business, using the 
old firm name.

C. Dailey, who has been a string 
butcher for about twenty years, has 
opened a meat market at 29 Knapp 
avenue.

S. J. Westra has bought the grocery 
stock of Anthony Zylstra at 133 Bax
ter street.

Hill & Shay, grocers, have discon
tinued business at 1155 Grandville 
avenue.

Nowadays when a man makes a fool 
of himself he claims that he was hyp
notized.

He gets the leavings who is satis
fied to take things as they come.

T h e G rocery M arket.
Sugar—T he  m arke t  on both raw 

and refined is s trong, and there  is 
also an improvement in the demand. 
All of the New York refiners are still 
in ha rmony on the following bas s: 
Granulated in barrels, bags and bales, 
4c; other  hards, 4.05c; soft grades, 
4.15c; cut loaf, crushed and tablets,  
4.25c. Michigan granulated  is still 
sold by the refiners on 3.90c basis, 
tablets, 4.25c. Michigan granulated 
is still sold by hte refiners on 3.90c 
basis.

Tea—The Japan  m arke t  is showing 
more activity following the dullness 
of December. Prices are firm and the 
exceptionally low priced teas which 
were thrown on the m are tk  ehvab 
were  thrown on the m arket  have been 
practically eliminated. W ith  the al
m ost certain advances in prices of 
th is  year’s crop, all quotations are 
very firm. Desirable grades of Cey
lon teas are obtained with difficulty 
and the m arket  is growing  stronger. 
I t  is estimated that  nearly 20 per cent, 
more  of Ceylon and India teas were 
consumed this year  than any previous 
one. Form osas  are very s t rong  and 
the demand is increasing. Chinas 
remain about the same and with 
som ewhat decreased demand.

Coffee—Rio and Santos grades are 
h igher than  a week ago. T here  

is every evidence of a continued 
st rong  m arke t  caused by heavy buy
ing in Europe  and a falling off of 
receipts a t  prim ary  ports.  Mild cof
fees are steady to firm at unchanged 
prices. Mocha is very scarce and 
high. Java  is unchanged and quiet.

Canned Fru i ts—Apples are firmer 
because of the high prices of fresh 
apples; demand fair. California can
ned goods show no change and quiet 
demand. Small E as te rn  canned goods 
are seasonably active and steady to 
firm because of l ight stocks. String 
beans especially are very high.

Canned Vegetables—Tom atoes  are 
unchanged. Considering the actual 
cost of production, tomatoes are 
cheaper than for years. A few pack
ers have offered futures at 75c but no
body is interested. Corn and peas 
urichanged th roughou t  and in fair 
demand.

Canned Fish— Salmon is unchanged 
and quiet. Domestic  sardines are 
firmly held on account of scarcity. 
Im por ted  sardines are all very firm 
and high.

Dried Fru i ts— Pru n es  are unchang
ed in price and demand. T here  has 
been no weakening in the price of 
California dried fruit. Usually, there 
is a decrease in price after  the first 
of the year, but it has not materia l
ized so far. Apricots are very scarce 
on the Pacific Coast,  but  there has 
been a very slack demand this sea
son, and consequently, prices have 
not been as high as they would have 
been otherwise. Peaches have been 
very low, and it has been expeted that 
there  would be advances, but  none 
have materialized.

Cheese—T he  consumptive demand 
is normal for the season and stocks 
are reported  light. T he  m arket  is 
healthy on the present  basis and no 
change seems in sight.

Salt Fish—T here  is a fair demand

for mackerel at ruling prices. Cod, 
hake and haddock are unchanged and 
in moderate demand.

Provisions—Smoked meats are un
changed. Pure lard is moving bet
ter and the market is firm. Com
pound lard is also firm at unchanged 
prices. Dried beef is in a little better 
supply and good demand. Barreled 
pork and canned meats are dull and 
unchanged.

To Reduce High Cost of Living.
The Grocers and Butchers’ Asso

ciation of Bay City has issued the 
following instructions as to the re
duction of the high cost of living:

1. Pay cash if you can.
2. If you have an account pay it 

promptly, and do not leave an un
paid balance. Do you know that if 
the dealer remains in business some 
one must pay the bad debts? At a 
conservative estimate there is lost 
every year in Bay City alone $50,000 
in unpaid bills. The dealers must 
either collect this from the honest 
consumers or go out of business.

3. If possible, buy in quantities. 
Your dealer can sell you 25 pounds 
of sugar at a less rate per pound 
than he could one or two pounds.

4. Help your dealer to keep down 
his expense account. W henever pos
sible, do your own delivering. Very 
often dealers are asked to deliver 
small articles, such as a bottle of milk 
or a package of yeast, when the cost 
of delivering them is much greater 
than the profits on the goods.

5. Return promptly any article 
you may have in your possession, 
such as milk bottles, oil cans, bas
kets, e tc , which belong to the deal
er. He has to pay for all these 
things, consequently they add to his 
expense account.

6. Co-operate in every way possi
ble with your dealer to reduce the 
cost of living. I t is bound to be high 
at best, but by pulling “all together” 
we can reduce it. If the dealer has 
the cash so he can buy in the best 
markets at the proper time, the con
sumer will surely reap the benefit.

7. If on rare occasions you should, 
by chance, get a pound of butter that 
was not “right up to snuff,” or an 
egg not “strictly up-to-date,” why, 
don ’t kick the cat, or raise the roof 
off the house. No one feels worse 
about it than your dealer; it haunts 
him in his dream s; but in the hurly 
burly scramble of business some one 
has “soaked” him, and he must either 
consign the goods to the junk pile, 
which would only add to the cost of 
living, or dole them out in small 
quantities to his good natured cus
tomers.

No one is more anxious to reduce 
the cost of living than the dealers 
themselves, but we must have the 
hearty co-operation of our friends, 
the consumers. W e promise you our 
most efficient service and extend to 
you our very best wishes for a happy 
and prosperous year.

Nothing seems to surprise some people 
so much as the failure of the unexpect
ed to happen.

The pen is m ightier  than some 
criminals who try to break out.

mailto:5@5.25
mailto:5@5.50
mailto:2.50@2.75
mailto:2.25@2.50
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I t  is admitted  now—what was kept 
quiet while the situation was acute— 
that  the late autumn nearly b rough t  a 
crisis for many of the smaller coun
try banks. T here  was a period of 
two m onths  preceding the holidays 
when nothing was moving, when de
posits were being withdrawn, and  
when the currency reserves in the 
smaller institutions reached low ebb. 
M any banks had less currency than 
at an}- time in a dozen years;  all were 
seeking earnestly  to collect on ou t
standing paper, and without much 
success. Then  came the holiday trade 
and the January  settlements . T hey  
were not such .as  to cause misgiving, 
and since the first of the year there 
has been a much be tte r  feeling and a 
perceptible loosening of the money 
market.

I t  is becoming daily more apparent,  
as far as a broad view of the financial 
situation is relied on, tha t  there  is 
much apprehension about what  legis
lation W ash ing ton  m ay  or may not  
undertake.  T he  really qualifying con
sideration is the sentimental effect of 
the protrac ted  spell of inactivity in 
business, and the admittedly large 
forces of idle workingmen. Yet after 
all it is generally agreed tha t  prospects 
for future trade are considered br igh t
er than  was thought  possible a m onth  
ago.

P a r t  of this  changing sentiment in 
business circles is a result  of money 
m arke t  conditions, which have so 
long been of a character  to render 
m erchants  and m anufacturers  ultra- 
cautious in their own policy, even if 
not distinctly apprehensive. Th is  
time, the traditional “January  ease" 
in money came unmistakably in sight. 
Available funds accumulated to a far 
larger extent  than bankers had antic
ipated.

Probably the m ost immediate effect 
of this unlocking of facilities for cred
it was witnessed in the short- term  
security market.  T he  absorption  of 
this class of investments during the 
past few days has exceeded that  of 
any corresponding period in at least 
six m onths.  Insti tutions,  to be sure, 
were careful to discriminate in favor 
of notes they felt sure would be paid 
off at m aturi ty  instead of going 
th rough  the refunding process. But 
the demand was so large and general 
that it converted what was a plenti
ful supply of desirable issues, only a 
m onth  ago, into an actual scarcity.

As to how long the supply of money 
will run in excess of demand, the bo r
rower and lender are widely a t  vari
ance. The  feeling of officials at banks

and representative  t rus t  companies 
is tha t  the ease will bring about  gold 
exports  on no small scale in F eb ru 
ary, and that  the experience of a 
year ago, when the outflow presently  
began to contract  available bank re 
serves and credit facilities, will be re 
peated. In  addition, they  lay s tress 
on the known capital requirements 
of railroad and industria l co rpora 
tions.

T he  borrower,  on the o ther  hand, 
holds that  the probable  continuance 
for some time of restr ic ted  demands 
for capital from the business world 
will be a partial if not  a complete off
set to the influences just  named. H e  
believes, therefore, tha t  really easy 
money is destined to  continue, even 
after  the January  period. Perhaps 
the actual outcome will be somewhat 
between the two predictions.

Hidden away in the last sta tem ent 
of condition of the Sta te  Bank of 
Coloma, is a smile which has not 
been overlooked by locail bankers. 
Opposite  overdrafts listed at $718.45,
REAL ESTATE IS  THE FOUNDATION OF WEALTH 

AND INDEPENDENCE
We can show you some of the finest highly im

proved farms, or thousands of acres of unimproved 
hardwood lands in Michigan, that are rapidly increasing 
in value. We also have the largest list of income prop
erty in this city—INVESTIGATE.

GEO. W. BRACE & CO.,
64 Monroe Ave. Grand Rapids, Mich.

Citizens 2506 Bell Main 1018

Ask for our Coupon Certificates of Deposit
Assets Over Three and One-half 

Million

! t |RAN D ^ APIDS^AYTNGsR a NK I

IF YOU BUY NOW
The First Preferred Stock of

United
Light & Railways 

Company
You will receive the benefit of 

the ACCRUED DIVIDEND since 
October 1, 1913. The dividend of 
l lA°!o paid quarterly is due Jan
uary 1, 1914, and the purchaser 
of stock gets the benefit.

A Purchase N ow  Will 
Net Good Return

Send for circular and earnings 
statement s h o w i n g  prosperous 
condition of this company.

H ow e, Snow , 
C o rrig an  & B ertles

M ichigan T ru s t Co. Bldg.
Grand Rapids, Michigan

GRAND RAPIDS 
NATIONAL CITY BANK

Resources $8,500,000;

Our active connections with large 
banks in financial centers and ex-' 
tensive b a n k i n g  acquaintance 
throughout Western Michigan, en
able us to offer exceptional banking 
service to

Merchants, Treasurers, Trustees, 
Administrators and Individuals

who desire the best returns in in
terest consistent with safety, avail
ability and strict confidence.

CORRESPONDENCE PROMPTLY REPLIED TO

Fourth National Bank
Savings

Deposits

3
Per Cent 

Interest Paid 
on

Savings
Deposits

Compounded
Semi-Annually

Wm. H. Anderson, 
P re s id e n t

John  W . Blodgett,
V ice  P re s id e n t

L. Z- Caukin.
C ssh ie r  

J . C. B ishop,
A ssis tan t C a sh ie r

Commercial
Deposits

Per Cent 
Interest Paid 

on
Certificates of 

Deposit 
Left

One Year

Capital Stock 
and Surplus

$580,000

The
Old National Bank

GRAND RAPIDS, MICH.

Our Savings Certificates of Deposit form an 
exceedingly convenient and safe method of invest
ing your surplus. They are readily negotiable, being 
transferable by endorsement and earn interest at the 
rate of % if left a year.
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the bank adds the explanatory  note: 
“H ere  is where we are allowing Al- 
phonso to use some of G aston ’s 
m oney without  Gaston knowing it, 
w ithout  any security or  tangible as
sets, and therefore  a violation of the 
banking law. W e  do not  point to 
this with any just  pride.” A local 
banker  has wri t ten  to W illiam H. 
Ball, P res iden t  and Cashier to  en 
quire of the com m ent has expedited 
quire if the  com m ent for  expedited 
se t t lem ent by those responsible for 
the overdraft.

T he  Manistee County Savings Bank 
has increased its capital stock from 
$50,000 to  $100,000, the  stock to be 
distr ibuted am ong  presen t  stockhold
ers out  of surplus and undivided prof
its.

“I Will.”
I will—make this day worth while.
I will drop the past, remembering it 

only as a valuable path through which 
I have walked into the Now.

I will take up the work of the day 
as a personal pledge to do my best— 
with interest and enthusiasm. I will 
do the things I have failed to do be
fore. I will attempt new things that 
I know now that I can do. I  will go 
ahead.

I will play the game to-day with a 
warm heart and a cool head. I will 
smile when 1 feel like frowning. I will 
be patient when I feel tempted to scold. 
I will take personal command of my
self.

I will be loyal to the concern for 
which I toil. I will be faithful to all 
my trusts. I will master the smallest 
detail. I  will boost—not knock. I  will 
do—not intend. I will get things done.

I will work because I like to. I  will

be fair and just because there is no 
other way—to win. I will do right 
because it is right. I  will drink defeat, 
if it comes at times, as good medicine. 
I will sweat by courageous effort—de
termined to succeed at all times.

I will be careful of my time, con
siderate of my health, jealous of my 
honor. I will help make the day great 
for everyone with whom I come in 
contact. I will work for the people 
whom I serve with all my heart  and 
with all my mind and with all my 
strength. For in the glory and success 
of my concern is hidden the glory and 
success of my own self.

1 will make this day worth while.
George Matthew Adams.

Quotations on Local S to ck s  and Bonds.
P u b lic  U tilities .

B id. A sked.
Am. L ig h t & T rac . Co., Com. 328 330
Am . L ig h t & T rac . Co., P fd . 105 107
Am. P u b lic  U tilitie s , P fd . 74% 75%
A m . P u b lic  U tilities , Com. 48 50
C ities  Serv ice  Co., Com. 81 83
C ities  Serv ice  Co., P fd . 70 72
C itizen s  T elephone  Co. 75 77
Com w ’th  P r . Ry. & L t., Com. 56 i><
C om w ’th  P r . R y. & L t., P fd . 78 78%
Com w ’th  6% 5 y e a r  bond 95% 97% 
P acific  G as & E lec. Co., Com. 44 46
T en n essee  Ry. L t. & P r .,  Com. 14 17
T en n essee  Ry. L t. & P r .,  P fd . 61 65
U n ited  L ig h t & R ys., Com. 77% 79 
U n ited  L ig h t & R ys., 1st P fd . 74% 76 
U n ited  L t. & R ys. new  2nd P fd . 70% 71% 
U n ite d  L ig h t 1st a n d  ref. 5%

bonds 87%
In d u s tr ia l  a n d  B a n k  Stocks.

D enn is  C an ad ian  Co. 100 105
F u rn itu re  C ity  B rew ing  Co. 60 75
Globe K n itt in g  W orks, Com. 135 141
Globe K n itt in g  W orks , Pfd 97 99
G. R. B rew in g  Co. 145 151
M acey Co., P fd . 93 96
C om m erc ial S av ings  B an k 200 225
F o u r th  N a tio n a l B an k 215 220
G. R. N a tio n a l C ity  B an k 173 178
G. R . S av ings  B an k 250 300
K e n t S ta te  B ank 258
Old N a tio n a l B an k 204 208
P eop les S av in g s  B an k  

J a n u a ry  21, 1914.
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A t the  age of 45, or thereabouts,
the average m an begins to haunt  the 
bargain  counters  in search of specta
cles.

Bankers Buy Them
According to the report of the comptroller of the 

currency, banks In 1913 bought $721,300,000 

public utility bonds as against $550,200,000 in 

1911, an increase of 31.1%, whereas there was 

a decrease in railroad bonds purchased of 6.2% 

and of municipals 2.5%. We recommend the 

purchase of the 5%  bonds of the

American Public Utilities Co.
and its subsidiaries to net 6% .

Denominations of $100, $500, $1,000.

Full information and price upon application.

Kelsey, Brewer &  Company
ENGINEERS BANKERS OPERATORS

GRAND R A P ID S, M ICHIGAN

STOCK OF THE

National Automatic 
Music Company

Approved by the

Michigan Securities Commission
Under the New So Called 

“BLUE SKY” LAW 

This stock pays 1 % per month

LOOK IT UP — IT’S 
WORTH WHILE

40-50 MARKET AVE., N. W.
Grand Rapids Michigan

Kent State Bank
Main Office Fountain St.

Facing Monroe
Grand Rapids, Mich.

Capital . . . .  $500,000 
Surplus and Profits • $300,000

Deposits

7 M illio n  D o lla r s

Per Cent.

Paid on Certificates

You can transact your banking business 
w ith  us easily by mail. W rite us about it 
i f  interested.

Michigan Trust Co.
Resources $2,000,000.00.

OFFICERS.
Lewis H. W ithey, President

W illard Barnhart ,  Vice President.
H enry  Idema, Second Vice President.

F. A. Gorham, Third  Vice President.
George Hefferan, Secretary.

Claude Hamilton, Assistant Secretary.

W illard Barnhart .  
Darwin D. Cody.
E. Golden Filer, 

Filer City, Mich.
W m . H. Gay.
F. A. Gorham. 
T h o m as  Hefferan. 
T hom as Hume,

Muskegon, Mich.

DIRECTORS. 
H enry  Idema. 
W m. Judson. 
Jam es D. Lacey, 

Chicago. 
E dward Lowe.
W. W . Mitchell, 

Cadillac, Mich. 
R. E. (Dlds, 

Lansing, Mich.

J. Boyd Pantlind. 
William Savidge, 

Spring Lake, Mich. 
Wm. Alden Smith. 
Dudley E. W aters .  
T. Stewart  White.  
Lewis H. Withey. 
Jam es R. Wylie.

3% Every Six Months
Is what we pay at our office on the Bonds we sell.
$100.00 BONDS--6% A YEAR

ARE YOU THE ONE TO  DIE THIS YEAR?
One out of every hundred at age 30 dies within the year. Maybe you are 

THAT ONE. $19.95 a year will give your widow $1,000. Is it worth while?
T he Preferred Life Insurance Co. of America Grand Rapids, Mich.

One policy controls in the manage
ment o f an estate. Property o f one 
estate is not mingled with that o f the 
Company or any other estate. Trust 
funds credited with their own profits.

Account rendered which are com
plete and easily understood. Estates 
m anaged upon stric tly  business  
principles.

A U T H O R IZ E D  C A P IT A L  A N D  S U R P L U S  $ 4 5 0 ,0 0 0

Brand RapidsTrust Rompany
123 N. O T T A W A  A V E .  B O T H  P H O N E S  4391
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(U nlike  a n y  o th e r  p ap e r .)

D EV O TE D  TO T H E  B E S T  IN T E R E S T S  
O F B U SIN E S S M EN .

Published W eekly  by 
TRADESMAN COMPANY, 

Grand Rapids, Mich.
S ubscrip tion  P rice .

One do lla r p e r y ear, if pa id  s tr ic t ly  in 
ad v an ce ; tw o  do lla rs  if n o t pa id  in  a d 
vance.

F iv e  do lla rs  fo r s ix  y ears , pay ab le  in 
advance .

C an ad ian  su b sc rip tio n s, $2.04 p e r  year, 
payab le  in v a riab ly  in  advance .

Sam ple copies 5 c en ts  each .
E x t r a  copies of c u rre n t issues, 5 cen ts ; 

issues  a  m on th  o r m ore old, 10 c en ts ; 
issues  a  y e a r  o r m ore old, 25 cen ts.
E n te red  a t  th e  G rand  R apids Postoffice 

a s  Second C lass M atte r .
E . A. ST O W E , E d ito r. 

January 21, 1914.

PATRIOTISM VS. POLITICS.
The Republican party of Michigan 

is casting about for a suitable candi
date for the Governorship, which 
would be perfectly justifiable under 
ordinary circumstances. In  view of 
the present  strained industrial s i tua
tion, however, the T radesm an be
lieves that  the  Republicans would do 
well to forego the privilege of nomi
nating a candidate lor Governor in 
the next  campaign and thus dem on
stra te  tha t  it is actuated by good 
citizenship, ra ther than partisanship, 
by endorsing the re-election of Gov
ernor Ferris.  The presen t  Executive 
has devoted an enormous am ount of 
time and thought  tQ the G overnor
ship. H e  has given the office the 
best there was in him, to the great 
de tr im ent  of his own business and 
a t  his own personal inconvenience. 
He has made good appointments,  as 
a rule. H e  lias been a safe adviser 
and an inspiring leader. He has de
fended the good name of Michigan 
against the baseless charges of un
scrupulous vililiers, both on the in
side and outside of the State and at 
the seat of governm ent at W ash ing
ton. H e  has told the venal union 
leaders where they get off at when 
a r ra n t  demagogues like Darrow  a. 
M orrow have threatened to invoke 
the aid of the union club and retire 
him to private life through the m e
dium of the recall unless he stultified 
himself and proved false to his t rust  
by throwing the weight of his influ
ence on the side of socialism and 
anarchy.

As the T radesm an views the situ
ation, we have come to the parting  
of the ways. Politics should now 
stand aside for statesmanship. Law 
abiding citizens who believe in up
holding the good name of the State  
should array themselves in opposi
t ion to the horde of union strikers, 
incendiaries and assassins who are 
bent  on abolishing the courts and 
the organic law of the land and re 
placing them with union rule and 
anarchis tic domination.

In the g reates t  crisis which ever 
confronted a Chief Executive of 
Michigan, Governor Ferris  rose 
grandly to  the occasion and proved 
himself to be sale, sane and depend
able, and nothing would please the 
partiotic  people of the State  more

than to see the Republican par ty  lay 
aside the blind fetish of maintaining 
the party organization for once and 
thus a rray  itself on the side of good 
government by endorsing the  car 
dacy of Governor Ferris  and support
ing him in the next election. Of 
course, the T radesm an has no means 
of knowing w hether  Governor Ferris  
will consent to run a second time. 
If  he should decline, his act would 
be little less than a public calamity, 
because any o ther  candidate who is 
nominated by either pa r ty  in the p res
ent emergency is quite likely to be 
an adroit  and fickle time server, 
w ithout the independence, the fear
lessness and the farsightedness of 
our present Chief Executive.

The  people of Michigan have suf
fered in the past  from a long str ing 
of mediocre Governors—including J e 
rome, W inans,  Rich and Bliss—and if 
the Dem ocra ts  are wise enough to 
re-nominate Mr. Ferr is—and it is ex
pecting a good deal of the D em o
cratic pa r ty  to act wisely—'those 
Republicans who place good govern
m ent ahead of political expediency 
can give force to their  belief by 
working and voting  for the re-elec
tion of a Governor who has proved 
himself recreant  to no trus t ;  who 
was s trong when streng th  was m ost 
needed; who has never been a blind 
partisan, either in speech or action; 
who meets the appeals and demands 
of the rich and poor—the s trong  and 
the weak—with equal fortitude, fair
ness and firmness, and who can al
ways be depended upon to do the 
r ight th ing  in the  right way and at 
the right time.

Every  citizen of Michigan with red 
blood in his veins and the love of the 
flag in his heart  will applaud Gover
nor  Ferris  for the m anner  in which 
he “called” Congressman MacDonald 
for his t reasonable u t terances in 
W ashington, regarding the status of 
affairs in the copper country. I n 
formation received from Calumet 
leads the T radesm an  to believe that  
when MacDonald goes back to his 
home town—if he ever has the  cour
age to face the people he has so 
cowardly a ttacked and so miserably 
misrepresented— he will be spurned 
and spit upon by every right thinking 
man, woman and child in his district. 
He has certainly placed himself be
yond the realm of recognition by de
cent people. I t  is a dirty bird that  
fouls its own nest.

President W ilson is doing a lot 
of good things, but his retention of 
Labor  C om m ’ssioner W ilson in office 
is a disgrace to the administration 
and the country at large and a re 
flection on the President  which the 
good people of this country  can never 
forgive or forget.  H ow  long will Mr. 
W ilson be willing to stand in such an 
equivocal light before the people 
who have honored him with  their 
suffrages?

Even with abundance of free raw 
material some men are unable to make 
good.

In after  years a barefaced lie grows 
whiskers and  becomes a tradition.

HARD ON THE HEATHEN.
Kikuyu has come to have a  place 

on the map all of a sudden, and a 
p re tty  p rom inent  one at that.  Those  
fond of geographical research may 
easily spend a lot of time looking 
before they find it, and as an aid to 
these students it is suggested  tha t  it 
is in Africa, west of Mombasa and 
east of Victoria  Nyanza, but it is not 
the place, but what  happened there, 
which is of importance. T here  are 
various enterprises in Africa,  and 
numerous efforts to  convert  the choc
olate colored heathen, which are 
being progressed  with m ore  or less 
success. Different denominations are 
represented  in these endeavors, and 
last June  there was a missionary con
ference a t  Kikuyu, a ttended  by P re s 
byterians, Methodis ts ,  Baptists,  Con- 
gregationalis ts ,  and also m em bers of 
the Anglican church. T hey  agreed 
to work  together,  adopting  uniform 
methods,  perm it ting  all to partake 
of the sacram ents  and making a lto
ge ther  a broad-minded, commonsense 
sort  of an agreem ent to work  to 
ge ther  in the M aste r ’s cause, and in 
tes timony thereof they  joined to 
ge ther  in a communion service.

T h a t  occasion has s tirred up an 
awful am ount of trouble, dissensions 
and schisms, especially in England, 
and theological circles in tha t  little 
island are being shaken from center 
to circumference. Some of the bish
ops of the Episcopal church are c rit
icizing, but the bishops of Mombasa 
and Uganda  are claiming tha t  great  
gains have been made and a long 
step forward taken in practical mis
sionary activities. Meanwhile  the 
bishop of Zanzibar declares th a t  his 
bre th ren  have “at least condoned 
heresy,” and intimates tha t  they have 
acted heretically. I t  is really making 
a g rea t  stir th roughout the British 
Empire. Of course  the poor heathen 
in Africa of whatever shade may be 
pardoned for regarding with sus
picion the religion of missionaries 
who quarrel  am o n g  themselves and 
say tha t  only their  style and stamp 
of faith is genuine and w arran ted  to 
cure. Those  who place so much de
pendence on dogmas and doctr ines 
are not  calculated to be practical suc
cesses in the missionary field. Bette r  
by far sink and obliterate the  differ
ence and make comm on cause to help 
the coming of the k ingdom and to 
bring  light into dark places. I t  cer
tainly would make a much be tte r  im 
pression upon the heathen, who agree 
about such religion as they have, and 
are not likely to accept the repre
sentations of missionaries to the ef
fect tha t  theirs is better,  when those 
at the different stations find fault with 
that  of their neighbors from the same 
country. A display of Christian unity  
is not only sensible, but attractive.

CHANGING POINT OF VIEW.
Much pessismism, long indulged in 

as a result  of uncertainties over the 
att i tude of the Dem ocratic  adminis
tra t ion  towards business has not  been 
justified by subsequent developments.  
Moreover, when the business com m u
nity considers how little the Tariff 
bill, the Income T a x  law, and the 
new Currency act have disturbed busi
ness, as compared with the apprehen

sions of last autumn, and how steadi
ly (a lthough slowly) the  fundamental 
drawback of capital scarcity is being 
remedied, it finds difficulty in disput
ing the assertion th a t  not only is the 
wors t  over, but th a t  the way is open 
for pe rm anent  improvement.

Uncerta in ty  as to the actual legisla
tion a t  W ash ing ton  this season, re 
gard ing  corporations,  and uncer ta in 
ty also as to the outcome of the re 
quest of the railroads for increased 
rates,  remains. T h ere  may be dis
appointm ents  in each for the opti
mists. Yet m ost  people of experience 
have not  fo rgo tten  tha t  the view, 
taken of such political developments 
by the business community  itself, is 
apt itself to be influenced by the 
course  of t rade  prosperi ty  and finan
cial activity—which may have been 
directed by influences quite apart  
from politics.

Carson City m erchan ts  made a  ten 
strike with  their fa rm er customers 
last T hursday  by enterta in ing them  
with a luncheon. E very  s tore  in 
town was closed from 10 o’clock in 
the m orn ing  until  2 o’clock in the 
afternoon, during which time the 
m erchan ts  made th ings interesting 
for their rural customers.  The  
T radesm an has frequently  commended 
occasions of this  kind and improves 
this opportunity  to  suggest  th a t  the 
m erchan ts  of o ther  tow ns avail th em 
selves of the same opportun ity  to 
show their appreciation of the p a tro n 
age that  is accorded them  year in 
and year  out. W h en  the m erchan t  
heads his horse o r  his automobile 
toward  the country  he invariably re 
ceives the glad hand from his fa rm er 
friends. H e  is invited in to  partake 
of the hospitality  of the house and 
every effort is made to render  his 
visit pleasant.  T h ere  would seem to 
be no reason why the m erchan t  should 
not right  about  face and do the same 
th ing  when the fa rm er comes to 
town. Furthe rm ore ,  the T radesm an 
believes tha t  every s torekeeper who 
has an established trade should main
tain a rest  room  for the wom en and 
children. Such conveniences cost  
very little to maintain, but they mean 
much to country  customers and can
not  fail to br ing  rich re tu rn s  to the 
m erchan t  in the shape of increased 
business and augmented  prestige.

“A bull in a china shop” is a say
ing expressing the idea of a general 
smashup, but the  saying is true no 
longer. T h e  o ther  day a big bullock 
strayed into a china shop in Lewes, 
England, where a  cattle  m arke t  was 
being held, sauntered th rough  lines 
of china and glassware and broke 
nary  a dish. T h e  bull walked the 
length  of a block th rough  the store, 
and then calmly into the street .

Billy Sunday, who is holding a ser
ies of revival meetings in Pi t tsburgh, 
has this to say about  Pontius Pilate: 
“ Pilate was a standpat,  free lunch 
counter, grafting, back room, side en
trance, peanut politician, ju s t  like a 
lot  we have to-day—ready to sell his 
soul for  a miserably cheap, dir ty  
political job.” T h a t  is enough to 
make the ancient ruler turn over in 
his grave.
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CITY COMPETITION.

It Is Offset by Merchants of Long 
Beach.

Long Beach, Calif., Jan. 15—The 
Stingaree is a unique periodical pub
lished by the business men of this 
place and devoted largely to m atters 
of local interest. Recently this jour
nal offered $25 in prizes for the best 
letters on the subject “W hy Do Long 
Beach People Trade in Los Angeles?" 
The $25 was divided into a first prize 
of $10, a second of $5 and ten awards 
of $1 each.

The replies selected as deserving 
of the prizes were published in the 
last issue of the Stingaree and merit 
at least a brief review, because they 
bring out so clearly a number of 
points that can not fail to be of in
terest and value to all merchants 
doing business—or attem pting to do 
business—in towns easily accessible 
to some near-by large city.

A word of explanation as to the 
situation here. In this section of 
Southwestern California the city of 
Los Angeles is in a peculiar and very 
emphatic sense the hub and center 
of things. By a glance at the map it 
will be seen that Pasadena, South 
Pasadena, Monrovia, W hittier, Glen
dale, Alhambra, Santa Ana, Ingle
wood, Venice, Ocean Park, Redondo, 
Santa Monica and Long Beach, not 
to mention a great number of small 
towns, are suburban to Los Angeles 
and tributary to it. I t is not putting 
it too strongly to say that many of 
these places, even though possessing 
their own local government and being 
entirely separate from the large city, 
have their existence simply because 
they are desirable places to live and 
are fairly near the metropolis.

All of these suburbs are, to a great 
extent, residence towns, most of them 
having little in the way of manufac
turing interests to keep them up. A 
large proportion of the population are 
in independent circumstances finan
cially. They have made their money 
in the East and have come out here 
to enjoy life. They are not under 
obligations to any storekeeper, local 
or otherwise, and can shop where 
they please.

W ithout exception the places men
tioned are connected with Los An
geles by an electric railway system 
called the greatest in the world. “One 
thousand miles of trolley” is the boast 
and the big red cars furnish rapid 
transit at frequent intervals and at 
rates cheap in comparison with steam 
car transportation. Each day a truly 
amazing number of business people, 
pleasure seekers, shoppers and work
ers are taken in to Los Angeles on the 
electric cars, to return to their homes 
at night.

For those who have risen above 
trolley car riding, this country affords 
unequaled facilities for automobiling. 
Good roads, a climate that makes 
motoring pleasurable and practical 
every day in the year, with the ex
ception of a little rainy weather, and, 
by actual count, an auto to every 
tw enty-eight people, it will be seen 
that a vast number of suburban shop
pers go in tq the city in their ma
chines.

Los Angeles itself is a powerful 
magnet to the residents of the out
lying towns. W hile they may prefer 
to have their homes somewhat awa'V, 
the lure of the great city has its hold 
upon them and they like to go in 
frequently and feel its life and move
ment. Not the least of the many 
surprises which this metropolis of the 
Southwest holds for the visitor from 
the East is the very high rank of its 
retail stores, which in size, equip
ment, stocks and service compare 
favorably with the finest stores to be 
found anywhere. Ail the large estah- 
lishments deliver goods to the outside 
towns without extra charge.

Moreover, Los Angeles is replete 
with theatrical and other attractions 
well calculated to make it a charm
ing resort for pleasure seekers. Add 
to these conditions the fact that the 
big daily papers of the city, with their 
many columns of alluring advertising, 
have a great circulation in all the 
towns round about and it will be 
seen readily that suburban dealers are 
up against it as to competition from 
the large city in about the stiffest de
gree imaginable.

Probably Long Beach suffers less 
from Los Angeles competition than 
most of the other places spoken of. 
It is a city of about 40,000 people 
and strong in local interests and as
sociations. It has some factories and 
a very encouraging prospect of ex
tensive harbor development. I t is 
both a summer and a winter resort, 
be;ng very popular at either season. 
It is farther away from the big city 
than most of the towns mentioned and 
has fine, large well-stocked stores 
where it would seem that any reason
able person might readily supply most 
of their wants. But even at Long 
Beach Los Angeles competition is a 
veritable bete noire to the merchants. 
It is indeed their most serious diffi
culty. Of course it falls heaviest on 
dealers in dry goods, clothing, milli
nery, haberdashery, furniture, hard
ware, etc.—it is not felt so much by 
grocers and meat shops.

In this country you hear almost 
nothing about mail order house com
petition. I t really cuts very little 
figure. There are, I believe, one or 
two concerns in San Francisco that 
operate in this way, but nothing of the 
Montgomery W ard and Sears-Roe- 
buck proportions.

Now as to the letters. From the 
one that won first prize I quote a few 
pithy sentences and parts of para
graphs.

“Long Beach people shop in Los 
Angeles principally because they be
lieve they can save money by so 
doing. W hether or not this belief 
is founded upon facts is of secondary 
consideration—their belief makes it, 
to them, a reality.

“I t is very evident that the people 
are greatly deceived in many in
stances, as it could be shown beyond 
question that they are paying from 
10 to 25 per cent, more for articles 
they buy in Los Angeles than they 
would pay for the same articles right 
at home, but so long as the people 
are led to believe that they are saving 
money by the vast amount of adver
tising which they are constantly see

ing in the city paper, they will con
tinue to do so until our own mer
chants as a m atter of self-defense go 
about it in an intelligent and earnest 
effort to change this belief.

“One of the most difficult problems 
will be to make our people under
stand that these special sales which 
are constantly being put on by the 
city merchants are simply bait to catch 
them unaware. It is true that many 
of the articles sold at these special 
sales are away below cost, but to any
one who is willing to stop and think 
for a moment it will be apparent what 
the m erchant’s object is in offering 
this bait. Unless he can more than 
make up the losses on these special 
sale articles by selling something else 
before purchaser leaves the store, he 
would not continue in business very 
long. If the shopper would swallow 
the bait and get out of the store as 
soon as possible it would be all 
right, hut usually they not only swal
low the bait, but the hook, line and 
pole as well, and the worst of it is 
that they very seldom realize that 
they have done so.

“The solution of the problem for 
the merchant is to change this belief. 
Sufficient evidence can undoubtedly 
be produced to do this, so it is up to 
the merchants of Long Beach to se
cure this evidence and hand it to the 
people in the most convincing way. 
After this is done it might be well to 
appeal to them as a m atter of justice 
and fairness that they should trade 
at home, but first of all the people 
must be shown that it is to their own 
interests to trade at home.”

The winner of the second prize 
gives five reasons why Long Beach 
people shop in Los Angeles.

1. “To get away from Long Beach 
—’the th irst for new sights and sen
sations, the ‘anywhere but here’ Amer
ican spirit that would impel some to 
get away from heaven.

2. “To get better goods cheaper.” 
This he pronounces a fallacy, “due 
principally to the blandishments of 
that bold, latter-day school of ad
vertisem ent experts that infest the 
m etropolitan newspapers. It is the 
full-flowing imaginations of these pub
licity purveyors, woven into a wordy 
web, the ocular tintinabulations of 
type, that oftentimes snare Long 
Beach purchasing feet and lead them 
astray.

3. “To get a better range of selec
tions.” lie  admits that there is some 
truth in this, but holds that often this 
is not nearly so great an advantage 
as it appears.

4. “To combine pleasure with busi
ness—an auto ride, a visit to the m at
inee and the purchase of a pair of 
gloves without trying them on, and 
get as near home jus Willowville be
fore the gasoline is all gone.”

5. Miscellaneous. Included here 
are the personal reasons of this prize
winner for boarding a car for Los 
Angeles, there to purchase “two pairs 
of stout socks and a couple of quarts 
of”—he mentions three of the most 
popular kinds of bottled beer. (Long 
Beach is a dry town.)

One very thoughtful letter is from 
a man who acknowledges freely that 
formerly he held “the unfailing super

stition inherent in all, that the large 
city is so favored by conditions that 
it can undersell the merchants of the 
smaller cities,” but says that he is 
convinced that he was wrong, lie  
now does his purchasing, except in 
the way of certain requirements of an 
artistic or technical nature, almost 
wholly in Long Beach. This man 
makes the wise suggestion that Long 
Beach merchants should give more 
attention to the writing of their ad
vertisements, which he says "at pres
ent generally compare very unfavor
ably with those of the big Los An
geles stores.”

One lady, a winner of one of the $1 
prizes, shrewdly observes that "if a 
person can pay his car fare and make 
good wages by purchasing in Los 
Angeles, howling, scolding and argu
ing will not keep his money at home.” 
But she does not say that any real 
saving can be made by doing all one’s 
shopping in the city. Indeed she 
mentions that she lately bought a gas 
range in Long Beach for about $6 
less than she was asked for the same 
article by one of the largest firms in 
Los Angeles. On certain articles in 
the drug line she is sure she can do 
better in the big city than ,at home. 
She feels that a little loyalty and 
effort on the part of patrons and a 
little more study on the part of mer
chants might correct the conditions 
that are driving trade to the city.

A point well brought out in another 
letter is the fact that women—and 
they do most of the purchasing—are 
more interested in getting the most 
for their money than in advancing 
the interests of their home merchants. 
“Better business for the local m er
chant is a slogan that doesn’t pene
trate the kitchen where Madam Ilaus- 
frau is balancing her accounts and 
taking note of which store' in which 
burg sells the best and the most of 
it at the lowest rate.

“A man will be a good fellow and 
rob the baby's bank to help boost 
the town. A woman weighs her co:n 
against its trade return to her imme
diate family.”

Many of the letters say that going 
to Los Angeles to shop is merely an 
excuse for getting there to attend the 
theater. Practically all of the replies 
agree that the skillful advertising put 
out by the Los Angeles stores in the 
Los Angeles papers is the controlling 
factor in bringing the trade in from 
the surrounding towns.

It is made very clear in a number 
of the letters that the only real ad
vantage that the city stores can offer 
lies in their larger stocks and more 
varied assortments. Even this is to 
a great extent offset by the high prof
its they have to make to meet their 
rents and heavy operating expenses. 
O ther points of superiority exist only 
“in the think” of their customers.

Ella M. Rogers.

It is not kind nor honorable to go 
back on your friends. No retail mer
chant has any right to call Christmas 
celebrations nonsensical. He gets 
good profits from holiday trade.

An optimist is one who has no more 
sense than to feel good when there 
is nothing the matter.
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IN FAVOR OF FORD.

Tribute to His Genius and Sim
plicity.

E lk h a r t, lu d ., J a n . 17—I a m  p rom pted  
to  w rite  you in  re fe ren ce  to  y o u r e d ito r
ia l a p p ea rin g  in th e  M ichigan T ra d e s 
m an of J a n u a ry  14, th e  head in g  of w hich  
is “ P h ila n th ro p is t o r Foo l?” I h av e  n ev 
e r  h ad  an y  bu sin ess  d ealings  w ith  H e n ry  
F o rd  an d  h ad  only a  s lig h t a cq u a in tan ce  
w ith  him , a n d  th a t  in  a  social w ay, b u t 
d u rin g  th a t  a cq u a in tan ce  I h ad  th e  im 
p o rtu n ity  of s tu d y in g  h im  a n d  h is  f e a t 
u res, h is  a c tio n s  a t  close range , being  
so m ew h a t of a  s tu d e n t of h u m an  n a tu re  
all m y life, caused , no doubt, i.»y m e  
fa c t th a t  m y h earin g  w as p a rtia lly  d e 
s troyed  w hen 1 w as th re e  y ea rs  of age. 
I found H e n ry  F o rd  an d  h is  lovely wife 
th e  p la in est of p la in  people in th e ir  
a c tio n  a n d  dem eanor. H is w ea lth  has 
n o t changed  h im  one io ta  from  w h a t he 
w as w hen he w as an  em ploye of th e  
E d ison  Co. If you w ere  no t a w a re  of 
tiie  fa c t, in th e  p la in  and  sim ple  com 
p any  a t  w hich  I m et h im  sev e ra l tim es, 
you w ould have no idea  he w as a  m an  
of w ealth , m odest to  th e  ex trem e , gen tle  
in  ev ery  w ay, w ith  a  k ind ly  face  and  
no show  or ap p ea ra n c e  of a n y  k in d  th a t  
would in d ica te  th a t  he w as o th e r  th a n  
th e  sam e  H e n ry  F o rd  of h is  e a r lie r  days. 
You w ould concede a t  once th a t  “ love 
of p ra ise ” h a s  no effect w h a tev e r  upon 
h im  (un less th e  p ra ise , p e rchance , be 
bestow ed  upon his m o to r c a r  o r m a n n e r 
of m a n u fa c tu re ) an d  a lso  th a t  he is no t 
" in s a n e  o r  lite ra lly  d ru n k  w ith  su ccess .” 
1 feel su re  a ll new s g a th e re rs  h av e  f und 
it  ex trem ely  difficult in th e  p a st to get 
h im  to  ta lk  fo r pub lica tion . T h ey  ¡l im it 
it is difficult to  g e t h im  in to  th e  lim e
ligh t. I have  seen  h im  quo ted  in tw o 
pu b lica tio n s  w ith in  a w eek p a st, an d  th en  
h e  exp lained  briefly  h is  reaso n  fo r his 
re cen t d is tr ib u tio n  a n n o u n cem en t—and  
th a t  in sim ple  lan g u ag e .

Y our ed ito ria l s ta te s  t h a t  it would have  
been m ore a p p ro p ria te  h ad  Mr. F o rd  put 
¡i lit t le  riiore m oney in to  liis c a rs  for 
h is  p a tro n ’s  benefit. P e rh a p s  you will 
n o t ag ree  w ith  m e, an d  1 am  free  to  
confess th a t  I am  no t a n  e x p ert in  th e  
au tom obile  a r t ,  h a v in g  n ev er ow ned one, 
b u t 1 h av e  b een  told by  close fr ien d s  
of m ine w ho w ere , if n o t now, p ro 
ducers  of c a rs : 1 have  been  told by  m e 
chan ics  w ho have  tak en  ca rs  a p a r t  and  
p u t th e m  to g e th e r  a g a in ; 1 have  been  
told by  u s e rs  of c a rs  th a t  th e re  is no 
c a r  on th e  m ark e t to -d ay  o r w ith in  r e 
cent y ea rs , th a t  gav e  so m uch to  th e  
p u rc h a se r  fo r th e  m oney in v ested  as  th e  
F o rd  car, an d  1 believe th a t  s ta te m e n t 
w ill hold good even to  th is  d ay . W hile 
M r. Ford  h a s  cheapened  th e  p rice  and 
e lim ina ted  th e  cost in m a n u fa c tu re  in a  
w onderfu l m anner, an d  to  such  a n  e x 
te n t th a t  no o th e r  m a n u fa c tu re r  h a s  
equaled  h im , a t  th e  sam e  tim e  h e  h as  
s tre n g th e n ed  h is c a r  a t  every  p o in t pos
sible, w ith o u t ad d in g  to  th e  w e ig h t o r to 
tiic  cost of upkeep  of th e  sam e, and  you, 
no doubt, will concede th a t  a t  th e  pi'ice, 
even  th o u g h  th e  dep rec ia tio n  is th e  sam e  
in p e rcen tag e  a s  o th e r  a n d  m ore ¡x -  
pensive  cars , i t  is le ss  o u t of p o ck et to 
th e  p u rc h a se r  w hen th e  c a r  is gone, or 
should he sell it  before  consig n in g  it to 
th e  sc rap  heap .

Tiie fac t th a t  H e n ry  F o rd  h a s  m ade 
m oney is all th e  m ore to  h is  c red it w hen 
you ta k e  th e  above in to  considera tion , 
because  you will recall th a t  only a  few 
y ears  ago  people by th e  h u n d red s  and 
th o u san d s  w ere  ev e ry w h ere—alm ost on 
bended knee, so to  sp eak —begging fo r 
an y  k ind  of a c a r  th a t  had fou r w heels 
on it, reg a rd le ss  of i ts  efficiency, value, 
o r cost.

I f  H en ry  F o rd ’s  ag en ts  a re  c ra f ty  
schem ers , I am  inclined  to  believe th a t  
i t  is th e  excep tion  and  n o t th e  rule. 
H e c e rta in ly  will n o t allow  th e m  to  im 
pose upon p u rc h a se rs  of h is  c a rs  by 
ch a rg in g  th em  m ore th a n  th e  l is t  p rice, 
p lus th e  'ca rriage  to  th e ir  d e s tin a tio n , 
and  I can  n o t conceive how  th e y  could 
do so fo r th e  reason  th a t  th e y  could 
go to  th e  n ex t tow n and  o b ta in  them  
th e re  a t  th e  leg itim a te  p rice  a t  w hich 
th e y  a re  sold d u rin g  th e  season . I f  th e  
in c rea se  is bad fo r th e  m en an d  th ey  
can  no t save m oney a t th e  h ig h e r w age, 
th ey  su re ly  can  not be a n y  w orse  off 
th a n  if th e y  con tinued  a t th e  fo rm er 
ra te . One fa c t all will concede—th a t  th e  
inc rea se  in pay  w as n o t com pulsory, and  
th a t  it w as done vo lun tarily .

If H en ry  F o rd 's  business  is of m u sh 
room  g ro w th , th is  need  not, in  th e  w r i t 
e r 's  opinion, ju s tify  anyone  to  w o rry  a s  
to  his fu tu re , a s  he c e r ta in ly  h a s  show n 
th e  good ju d g m en t to  n o t a s  ye t have  
been tak en  in by people w ho live by 
th e ir  w its  an d  w ho a re  co n s ta n tly  e n 
d eav o rin g  to  g e t m oney out of an o th e r  
m a n 's  p ocket an d  p u t it in  th e ir  own. 
C erta in ly  no acco u n t h a s  ever ap p ea red  
in th e  pap ers, and  th a t  is all th e  guide 
th a t  you an d  m yself h av e  a s  to  in 
fo rm atio n  on th a t  point.

As to  th e  reason  w hy  H e n ry  F o rd  h a s  
seen fit to  d is tr ib u te  $10,000,000 d u rin g  
th e  com ing y e a r  am ong  his em ployes, of 
course  is a n  open question , b u t i t  is 
m y p e rsonal opinion, from  m y cu rso ry  
acq u a in ta n c e  w ith  h im , th a t  he is a c tu 
a ted  by pu re  m o tives  and  h igh  idea ls; 
th a t  am ong  m any of h is  em ployes a re  
th o se  w ho h av e  been w ith  h im  since th e  
b eg in n in g  of h is  m o to r c a r  in d u s try , an d  
a s  th e  F o rd  M otor Co. is  m ak in g  p len ty  
of m oney, an d  a t  th e  sam e  tim e  is g iv ing  
its  p a tro n s  th e  b e s t va lue  th e y  can  ob
ta in  in  th e  w o rld ’s m a rk e t fo r th e ir

exp en d itu res, I  believe th a t  m oney, w hen  
th e re  is too  m uch of it, is  a  bu rd en  to  
M r. Fo rd , r a th e r  th a n  a  p leasu re , b e 
cau se  of th e  n ece ssity  of c o n s ta n t w a tc h 
fu lness  th a t  it  be no t used, in v ested  o r 
d isb u rsed  in an  idle o r  reck less  m anner. 
T h is  h a s  p ro m p ted  h im  to  rem em b er 
those  w ho helped  him  m ake  h is  m oney 
and  I h av e  know n o th e r  people w ho have 
th o u g h t a long  th e se  lines an d  a c ted  a c 
cordingly . b u t th e y  g en era lly  d is trib u te d  
th e ir  p h ila n th ro p y  in  th e ir  will, so th a t  
th e ir  em ployes received  it  a f te r  th ey  
d ied. H e n ry  F o rd  took tim e  by th e  fo re 
lock and  w ith  one m a s te r  s tro k e  rem em 
bered  h is  em ployes w hile he is y e t liv 
ing, and  is ab le  to  see  fo r h im self th e  
benefit, if any , th a t  he h a s  bestow ed.

I am  also inclined  to  th e  opin ion  th a t  
H en ry  F o rd  h im self did no t fo resee  an d  
did not conceive, in h is  ow n m ind  o r 
th o u g h t th a t  he w as s e tt in g  a  w orld  e x 
am ple  o r one th a t  h a s  n o t been  pa ra lle led  
a s  y e t a long  s im ila r  lines in th e  w orld ’s 
h is to ry  w hen  he decided to  d is tr ib u te  
$10,000,000.

AVhile h is  p a tro n s  w ho p u rch ased  cars  
helped  h im  m ake  h is  m oney, th e y  did n o t 
do it because  th e y  loved H e n ry  F o rd  
m ore, o r  o th e r  c a r  m n a u fa c tu re rs  less, 
b u t it  w as  because  th e y  w ere  an d  a re  
to -d a y  th e  m ost sa tisfied  u se rs  of e a rs  
e x ta n t. P e rh a p s  M r. F o rd  did  fo resee  a ll 
of w h a t you say , w hich  I v e ry  m uch 
doubt, because  I believe he had  h u m an e  
m o tives  only w hen he decided  upon th e  
d is trib u tio n , b u t th a t  it  w ill a d v e r tis e  th e  
F ord  c a rs  and, undoubted ly , b rin g  th em  
m uch  bu sin ess  is tru e ; b u t su re ly  you 
will ag ree  w ith  m e th a t  should you ev e r 
m eet M r. Ford , th a t  th a t  w as  fu r th e s t  
from  h is  m ind, b u t if anybody  should  r e 
ceive an y  benefit from  it, w hy  no t H en ry  
Ford , a s  long a s  he is s till g iv in g  b e t
te r  values th a n  a n y  o th e r  m a n u fa c tu re r  
offers. D esp ite  all th e  g lory  th a t  m ay  
com e to  him  or h is  business, I  h o nestly  
believe th a t  it will no t ch an g e  h im  one 
b it, an d  lie will be th e  sam e  p la in , s im 
ple m an th a t  he a lw ay s  h a s  been, an d  
,as you say , five o r te n  y e a rs  w ill dem on
s t r a te  how  th e  new  reg im e  h a s  w orked  
out, a t  w hich  tim e  I p red ic t th a t  H en ry  
Ford , if s till liv ing , will be  g iv ing  th e  
sam e pro  r a ta  v a lu e  in m o to r c a rs  th a t  
lie is do ing  to -d ay , m a rk e t conditions, 
of course, to  be considered .

M r. F o rd  is do ing  som e good in M s 
own w ay  w ith  h is  m oney ou tside  of th e  
above  tra n sac tio n . M any of h is  b e n e 
fac tio n s  you no  d o ub t h av e  read  abou t, 
and  I am  a c tu a te d  only  in w ritin g  you 
a t  th is  tim e, fo r th e  reaso n  th a t  yo u r 
ed ito ria l co n ta in s  lan g u ag e  th a t  can  be 
c o n stru ed  a s  d e ro g a to ry  to  Mr. Ford , an d  
I am  fran k  to  say  th a t  it is  th e  firs t 
th a t  h a s  com e u n d e r m y n o tic e t and  
k now ing  you to  be fa ir  m inded in all 
ed ito ria ls—m an y  of w hich  I h av e  read  
w ith  p lea su re  a s  well a s  profit—I b e 
lieve you a re  d isposed  to  be f a i r  and  
co n sid e ra te  a t  all tim es  an d  g ive c red it 
to  th o se  w hom  c red it is  due.

W . H . R eynolds.
Editor’s Reply to Above.

G rand  R apids, J a n . 20—T h av e  th u s  
fa r  received  110 le tte rs  com m ending  m y 
F o rd  ed ito ria l.

I hav e  received  one le t te r  of ex p o s tu la 
tion—y o u rs— a n d  I am  go ing  to  p r in t  
y o u r le t te r  in full in o u r issue  of J a n . 
21. M ay conclude to  com m ent on it now 
o r la te r  and  m ay  not.

I ow n a  Ford . You do not. I have  
been  a p a tro n  of Ford  ag en c ies  fo r tw o 
y ears . You have no t. On th e  face  of 
it. I  th in k  1 a m  ab le  to  ju d g e  of bo th  
c a r  and serv ice  b e t te r  th a n  you are .

1 w a n t to  be fa ir  a t ¡ill tim es, w h e th e r  
T am  right o r  not. No one g lo ries  in 
M r. F o rd ’s success  m ore th a n  1 do 
He did tin 1 w orld  a g re a t serv ice  in 
s ta n d in g  o u t a g a in s t th e  Selden p a te n ts . 
H e  h as  accom plished  w o n d ers  in s y s 
te m a tiz in g  m a n u fa c tu rin g  and  reducing  
o verhead  expense  to  a  science. No one 
concedes h im  g re a te r  honor th a n  I do:

I m ay  be w rong—I can  no t a lw ay s  be 
l ig h t—b u t I can  not help feeling  th a t  
Mr. F o rd 's  la te s t m ove is a g re a t  m is
tak e . p rin c ip a lly  because  it te n d s  to  
e lim in a te  am b itio n  am ong  em ployes. Any 
plan w hich  p u ts  th e  $1.50 floor sw eeper 
and  th e  $4.50 m ech an ic  on th e  sam e 
b a sis  is c e r ta in ly  w ork ing  a long  u n 
econom ic lines. A ny add ition  to  a m a n ’s 
incom e, un less it is accom panied  by a 
co rresp o n d in g  inc rea se  in . h is  earn in g  
cap ac ity , is bad  fo r  th e  m an. I t  a lso 
w orks  a h a rd sh ip  w ith  o th e r  m an u fa c 
tu re rs  and w o rk e rs  because  it ten d s  to 
c re a te  d is sa tis fa c tio n  w hich  can  no t be 
exp lained  on a n y  reasonab le  basis.

Suppose y o u r n e ig h b o r in tra d e  had  
com e in to  possession  of a  m illion d o l
la rs  by  som e lucky  s tr ik e  o r th ro u g h  the  
d ea th  of a  re la tiv e  and  used  th e  m oney 
so ob ta ined  to  sell d ry  goods a t  cost. 
H e w ould, p e rh ap s, h av e  a  LEGAL, rig h t 
to  do th is , b u t w ould he h av e  a  M ORAL 
rig h t to  d e s tro y  th e  bu s in ess  of h is  co m 
p e tito rs  and  rev e rse  th e  u n d erly in g  
th e o ry  of bu s in ess—w hich  is profit. B u si
ness  conducted  w ith o u t a  reasonab le  
profit is no t business, b u t chaos.

I am  p leased  to  h e a r  from  you. D on 't 
th in k  fo r  a  m om en t th a t  I sh rin k  from  
c ritic ism . I  in v ite  i t  a t  a ll tim es. Tt does 
m e a s  m uch good a s  com m endation . Too 
m uch of e ith e r  is bad  fo r an v  m an.

E . A. Stow e.

Jus t  because you are not in a hurry  
is no excuse for your  assum ing tha t  
o thers  are not, and taking up their 
time.

NEW  YORK MARKET.

Special Features in the Grocery and 
Produce Trade.

Special C orrespondence.
New York, Jan. 19—Spot coffee has 

been very quiet all the week, in sym
pathy. apparently, with the standstill 
of trade on the Exchange. Sales, are 
of small lots and the best that can be 
said is that prices are, apparently, 
steady, with Rio No. 7 quoted in an 
invoice way at 9J^@9^4c. Santos 4s 
are held at 12J6@12J4c. In store and 
afloat there are of Brazilian coffees, 
1,915,458 bags-, against 2,601,796 bags 
at the same time last year. Milds 
show a good degree of firmness. Good 
Cucuta is quoted at 14c.

Tea  jobbers are all confident as 
to the future and all declare that  at 
the present  m om ent the situation is 
any th ing  but active. W h en  any con
cession is made on really good tea 
a sale is quickly consummated, and 
thus the situation is saved. But this 
seldom happens. Buyers are taking 
only small lots and neither side seems 
to care much w hat  happens.

Would-be buyers of rice can not 
see the same range of values that 
sellers do, so the opposing parties are 
resting and during th« week trade has 
been of small and diminishing im
portance. While stocks are not es- 
specially large, there seems to be 
plenty to meet requirements. Prime 
to choice, 5Rj@7%c.

Granulated sugar in bags and b a r
rels, 4c. T rad ing  is, perhaps,  all that 
could be expected in midwinter—and 
(hat is not much.

In the spice trade there has been 
some further increase in the call for 
pepper and the whole range of val
ues is well sustained. Black pepper, 
Singapore. ll% ;@ lljlic; white 18@ 
18L<c: Zanzibar cloves, 14^@ 15c; 
nutmegs, 75-80 14^@15c.

Great preparations are being made 
for the canners’ convention in Balti
more, Feb. 2 to 7. Some 2,000 at 
least will be on hand and rooms are 
taken to the very last one at the 
hotels, and committees are now look
ing up the boarding houses. I t will 
be a great gathering. In canned 
foods the tendency is upward, and it 
is felt that the actual tide lias turned. 
W liile tomatoes could be purchased 
quite freely at 67I^c not long ago, 
sellers are determined that they will 
part with no more at that—unless they 
sadly need the money. They ask 
70c and it seems very likely that this 
figure will lie readily enough obtained 
within a fortnight. Gallons, $2.25 f.
o. b. Baltimore. S tring beans, corn, 
peas—in fact, the whole list—seems 
to lie in better shape and sellers are 
confident as to the future.

Butter is lower and quiet. Extra 
creamery, 33E>@34c; firsts, 29(S)32^c; 
held stock. 30J^@32^2c; process, 23 
(?/24c; imitation creamery, 22J/2(ra)23c.

Cheese is firm. Whole milk, 17*  ̂
Co l7-)4c for top grades.

Eggs are too plenty for the recent 
high mark to be sustained except for 
the near-by product. W estern stock 
of really fine quality, 36@40c, a l
though supplies are liberal with qual
ity “’good enough” at 33@35c.

Merry Musings From Muskegon.
Muskegon, Jan. 19— Milton Stiend- 

ler has lost  his mustache.
Jos. W haley  reports  that  he will 

soon go to Atlanta, Ga. T oo  cold 
here for him. Joseph is a hustler.  H e  
worked one whole day last week.

H aro ld  T. Foote,  our genial Secre
tary, is now in the job prin ting  busi
ness and reports  business fine. Suc
cess to you, old man.

Muskegon has twenty-two drug 
s to res  and plenty of doctors, so no 
one need lack for medicine. U n d e r
takers report  business fair.

W e  hear tha t  a low mean cur is 
t raveling this section telling lies about 
his predecessor. B ette r  cut it out or 
you may be sorry.

Roy Ashlev says he was not  lost 
—only strayed. He was enjoying 
himself up N o r th  among the lumber 
jacks when we advertised him.

Now, boys, don’t use all the T rad e s 
m an ’s space advertis ing H erm an  A n
derson. H e ’ll get the swell head. 
H e rm an  says he killed that  cat all 
right,  but it did not happen in a dry 
county.

W e  understand  that Jam es Gold
stein has gone back on the road to 
avoid being pestered by the traveling 
men. W h en  in business he had no 
time to talk. Now he can tell stories 
by the yard  and write  whole pages 
for the T radesm an.

If  those Grand Rapids fellows who 
knock our hotels would inspect some 
in their  own home city, they would 
find just  a little more graft  than any
th ing we have here. W e  speak from 
experience.

L andlord  Fred. Cox, of Ravenna, 
has done a lot of things for a little 
village hotel w orthy  of mention. Tf 
Conklin would follow suit it would 
be som ething to their credit and add 
considerable  to the comforts of the 
traveling public.

A. W . Stevenson reports  several 
thousand dollar’s business for 1913 
over 1912. Glad to hear it. Do it 
again, Steve.

Be sure and come to the special 
meeting Saturday, Jan. 31.

Pay your assessment before Feb 
5 or you will be suspended.

Seven inches of space last week, 
B ro ther  Rockwell.

W e  would write more, but have a 
lame arm  shaking hands with the 
German farmers a round Conklin.

E. P. Monroe.

Evidently Good Place to Anchor.
Bay City, Jan. 19—T h e  Chandler 

House, Onaway, is one of the best 
hotels in N or the rn  Michigan. Good 
beds. Bath rooms. Individual tow 
els. One of the best  tables. Cour
teous trea tm en t  in every respect.  
W a rm  rooms.  Run by Mrs. M. M. 
Conover, with her sister, Mrs. Lynn, 
as assistant.  Mrs. Conover stays up 
all night to keep watch to see that 
noth ing  happens. If anyone is sick 
she takes all pains possible to make 
them comfortable. T h e  m ost  hom e
like house in the State .

E. B. Braddock.

Do all you can to make the right 
kind of men out of the boys in your 
store. Set them a good* example a t  
least.

“ Sun-Beam” _i2 S i  “Sun-Beam”
II—I---  m * D (  -nMW . .

FUR AND FUR-LINED COATS
“SUN-BEAM'' fur and fur-lined coats have the latest touch in quality’ 

style and wear. They are fully guaranteed.
Mr. Dealer, do you not feel that it will be to your advantage to look 

into these excellent values and be ready for the constant demand?
CATALOGUE AND PARTICULARS ON REQUEST

BROWN & SEHLER CO., Grand Rapids, Mich.
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T rade Pullers
Every magazine or periodical
customer is likewise a user and buyer of articles in your 
other departments.

NEARLY EVERYONE has at
least one favorite magazine or periodical which he pur
chases from twelve to fifty-two times a year. Somebody 
in your town is deriving the benefit of this trade- 
increasing line.

The man who supplies the
Magazines and Periodicals

is the man who will have the opportunity of supplying 
these customers with their other wants.

Think of a profitable line of
merchandise that requires but little floor space, prac
tically no investment, and can be handled with scarcely 
any expense or risk, and at the same time offers you an 
excellent profit and draws trade to your store. You can 
not consistently afford to delay another minute in sign
ing the coupon which will bring you full particulars and 
information regarding opening a Periodical and Maga
zine Department.

MAIL COUPON TO-DAY—...  >

The American News Company
9 to 15 Park Place, NEW YORK CITY.

T he American News Company
N E W  YORK

Please send me Price-List and full Particulars 
in regard to installing a Profit-Paying News De
partment.

Name..........................................................................

Address........... ............................................................
Michigan Tradesman



M I C H I G A N  T R A D E S M A N J a n u a ry  21, 1914I X

M ich igan  Pou ltry , Butter and E g g  A s s o 
ciation.

P re s id e n t—B. L, H ow es, D e tro it.
V ic e -P re s id en t—H . L . W illiam s, H o w 

ell.
S e c re ta ry  a n d  T re a s u re r—J . E . W a g 

goner, M ason.
E x ecu tiv e  C om m ittee—F. A. Joh n so n , 

D e tro it;  E . J . Leg, M id land ; D. A. B e n t
ley, Saginaw .

Advantages and Disadvantages of 
Selling Hennery Eggs.

“ H en n e ry ” eggs as undestood in 
the trade here are eggs tha t  are sent 
to m arke t  directly from the poultry 
farms, or  “henneries” where  they are 
produced. They are thus distinguish
ed from eggs that  are marketed  by 
country  storekeepers or  o ther  collect
ors who ga ther  the stock from various 
farmers, and which are known as 
“ga the red” eggs am ong  the receivers 
of nearby stock. As a general rule the 
“hennery” eggs are superior to the 
gathered  eggs, but  this  is not always 
so. Eggs produced at nearby points 
are usually superior to those arriving 
from a g rea ter  distance, but  this 
also is not always the case. T he  ele
m ents  that  make for superiority in 
egg  quality are freshness (as indicat
ed by fullness, s treng th  of body and 
clearness before the candle);  size and 
cleanness; and, in respect to the h ig h 
er qualities only, the color of the 
shell.

The  effect of color upon egg value 
is generally regarded as the result  of 
a fad. Most people have no preference 
and in different localities the prefer
ence, am ong people of epicurean ta s t 
es, varies, some favoring brown shell
ed eggs and some white. In  New 
York the g reat  mass of egg consum 
ers seem to have no preference as to 
color while there is a certain fastidious 
class, chiefly among the Jewish popu
lation, in which white eggs are given 
a decided preference. The  people 
who show this preference, however, 
are those who also demand the very 
finest and freshes t quality, so that the 
white shells give added value only 
when the eggs are o therwise  of prac
tically perfect quality, that  is full, 
s t rong  bodied and of good to large 
size. And by “white” is meant a 
clear, chalk-white, not a cream tint or 
“near-white.”

The very critical inspection made 
by consumers who are willing to pay 
h igher prices for fancy white eggs 
leads to a wide range in the value of 
the offerings at m ost seasons of the 
year. Of course in the spring, or  dur
ing the season when production is 
liberal and the w eather  cool, nearly 
all of the eggs from nearby points 
are marketed close to production and 
show fine quality; at such times the 
range of values is narrower, being 
affected chiefly by differences in size 
and in the relative perfection of color:

but in the sum m er season even the 
hennery eggs are often more or less 
heated and when production becomes 
small, and producers wait long before 
ge tt ing  a quantity sufficient to ship 
m any of the eggs become m ore  or 
less stale and shrunken before they 
reach market.  Values there take a 
very wide range and poultry  farmers 
who do not fully realize these wide 
differences in value are often disap
pointed and dissatisfied with the 
prices realized for their goods in re
lation to m arke t  quotations express
ing the value of all grades, includ
ing the finest. A very wide variation 
in values for these usually fancy n e a r 
by eggs also arises when the pullets 
begin to lay in the late fall or  early 
w in ter  and when these very small 
eggs are mixed more or less through 
the great  m ajori ty  of the shipments.  
A t such seasons it often happens that  
there is a difference of 10@15c a 
dozen between the actual selling value 
of all small white eggs, packed separ
ately, and all large white eggs weigh
ing up to say 60 lbs. gross to the usu
al 30 doz. case; and lots that  contain 
varying proportion  of small and large, 
even when all are new laid, are na
turally w or th  all prices between the 
extremes.

T hose  who go into the poultry  
farm business should study these dif
ferent elements of quality and strive, 
as far as possible, to meet the require
ments  of the fast idious trade. Size 
varies somewhat with the different 
breeds, and so does the prolificness 
of the hens. If the individual pe r
formance of the hens and the effects 
of m ating  can be observed it should 
be possible by a choice of cockerels 
and selection of eggs for hatching, to 
breed up the flocks to a production 
of larger sized eggs and to a greater  
prolificness at the same time. Great 
care should be taken to provide a cool, 
clean, dry place for the care of the 
eggs when the quanti ty  is not suf
ficient to permit daily shipments;  and 
when production is small it is better  
to ship half cases than to wait more 
than  a very few days for a larger 
quantity.

Nearby poultry farmers adopt dif
ferent m ethods of m arke ting  their 
product.  Some endeavor to establish 
outlets with the larger consumers or 
with retailers,  while o thers—the m a
jor ity— find it more profitable to m ar 
ket th rough  wholesale  commission 
m erchants  o r  jobbers. A great  dif
ficulty in m arke ting  directly to re 
tailers or  hotels directly lies in the 
great  variabil ity of production which 
makes it impossible for a p roducer 
to supply, during the season of sh o r t 
age, the number of customers neces
sary to absorb the quantity  produced

A*
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in the spring. The labor of work
ing up such trade is also great, the 
chance of bad debts is greater, and 
it is very doubtful that these disad
vantages are profitably covered by the 
higher price that may be realized, ex
cept under unusual conditions. The 
wholesale m arket usually affords a 
very prom pt outlet and if the goods 
are properly graded and packed they 
move quite directly from wholesale 
receivers to retailers and the cost of 
this distribution is probably less than 
when attempted, in most cases, by 
producers themselves.—New York 
Produce Review.

Udell Sees a Cheese Trust.
According to St. Louis, Mo. Times, 

complaint has been made to the 
W ashington authorities 'by Clinton 
E. Udell, of St. Louis, of C. E. Udell 
& Co., dealers in cheese, that the 
large packing concerns with headquar
ters in Chicago are gaining control 
of the supply of butter, eggs and 
cheese and absorbing the custom in 
cheese, to the exclusion of outside 
dealers.

Udell told a reporter for the St. 
Louis Times that his cold storage 
warehouse, which he purchased at 
Fairfields, Wis., had virtually been 
closed by the packer’s combination.

In this manner his source of sup
ply of cheese has been closed to him 
and the packers now are absorbing 
his trade by a system of underselling 
with which he can not compete. He 
charges the packers are offering more 
than the prevailing m arket price for 
cheese, butter and eggs and in this 
way gradually are gaining absolute 
control of the sources of supply in 
these products.

Udell charges that the Armour Pack
ing Company, through its subsidiary, 
the C. E. Blodgett Co., of Marshfield, 
Wis., has been raising the prices to 
the cheese producer and underselling 
its small competitors to such an ex
tent as to threaten to put the local 
company out of business. Udell says 
this system of the packers has been in 
operation for several years, and he de
clares it will be only a short time 
until these packers have entire con
trol.

The present proposed investigation 
into the cheese situation, follows agi
tation regarding the high price of sto r
age foods. L etters which have been 
sent to W ashington tend to point to 
the fact that the alleged cheese trust 
rapidly is gaining control of cream er
ies in Wisconsin, Illinois, Iowa, Mich
igan and Minnesota.

Moisture Distribution in Butter.
An interesting bulletin entitled the 

“Distribution of Moisture and Salt 
in Butter,” by E. S. Guthrie and H. 
E. Ross was recently issued by the 
Cornell Agricultural Experim ent Sta
tion. The results of the investigations 
recorded furnish further proof of the 
danger of attem pting by the aid of 
moisture tests, to crowd too close to 
16 per cent, criminal limit, and they 
also emphasize the difficulty of accu
rately determining the average water 
content of packages of butter as found 
on the market unless many portions 
of butter are taken from different 
parts of the package.

In  all fifty-one packages of butter  
were examined, m ost  of these being 
entries in the New York educational 
scoring contests.  Samples, averaging 
three ounces in weight, were taken 
from different parts  of these packages 
with a bu tte r  trier,  tests made for 
salt and water in duplicate and the 
tests of the various samples from the 
packages were tabulated and com 
pared. The  num ber of samples taken 
from individual packages ranged from 
two to nine. The  greates t  difference 
in the per cent, of w ater  between two 
adjacent samples from the same piece 
of butter  was 3.88, and the greates t  
difference in the per cent, of water  
between any two samples of the 
same package of bu tte r  was 4.79. 
T h u s  in one ten-pound tub the sam 
ples drawn showed from  11.07 per 
cent, to 15.86 per cent.

Of the fifty-one packages, nine, or 
17.6 per cent., showed a difference of 
1 per cent, or more of moisture  in 
adjacent samples; in eleven, or 21.6 
per cent, the difference between the 
lowest and highest moisture  tests 
was 1 per cent, of moisture  or more. 
I t  was fu r ther  found that 54.9 of the 
packages showed a difference of 5-10 
per cent, moisture  or  over in ad ja
cent samples,  while 60.8 per cent, of 
the packages showed a difference of 
5-10 per cent, or  more between the 
lowest and highest testing samples.

The  au thors  reach the evidently 
well founded conclusion that  in order 
to get an approxim ate  test of the 
moisture  in butter, a sample contain
ing only a few portions of the butter  
may be used, but if the legal limit has 
been reached and an exact average 
composition is wanted  the  sample 
must consist  of many portions taken 
from the different parts  of the pack
age.

One in a Hundred.
Speaking of cold storage  in connec

tion with the recent high prices for 
eggs the New York Press  says editor
ially:

“ I t  seems pre tty  well established 
tha t  there  is no trust ,  no th ing  that 
could be regarded as a combination 
to boost prices, and every reason to 
doubt tha t  such a  combination is im 
minent o r  even possible.

“T here  is little need to devise fan
tas tic  theories about the recent high 
cost of eggs. The  floods last spring 
destroyed a vast p roport ion  of the 
poultry  in some of the biggest egg- 
p roduH ng  states.  T he  extreme heat 
of the sum m er destroyed both  the 
producing capacity of the hens and 
the chance of the eggs being p re 
served.

“ Cold s torage is a facility, not  a 
crime. Legislation should be address
ed to widening its usefulness,  not to 
restr ic ting  it.”

Such understand ing  of the facts of 
the case is not found in one of a 
hundred  newspapers. W e extend to 
the Press the assurance of our most 
distinguished consideration.

Y oung couples never think ser ious
ly about marriages until  after it h ap 
pens.

Even the stingy manicure is willing 
to t rea t  all hands.

Rea & W itzig
PRODUCE
COMMISSION
MERCHANTS

104-106 W est Market St. 
Buffalo, N . Y.

Established 1873

Liberal shipments of Live and 
Dressed Poultry wanted, and good 
prices are being obtained. Fresh 
eggs more plenty and selling well 
at quotation.

Dairy and Creamery Butter of 
the better grades in demand. We 
solicit your consignments, and 
promise prompt returns.

Send for our weekly price cur
rent or wire for special quota
tions.

Refer you to Marine National 
Bank of Buffalo, all Commercial 
Agencies and to hundreds of 
shippers everywhere.

Satisfy and Multiply
Flour Trade with

“Purity Patent” Flour
Grand Rapids Grain & Milling Co. 

Grand Rapids, Mich.

Packed by

W. R. Roach & Co., Hart, Mich.

M ichigan People W ant M ichigan P roducts

M ake Out Your B ills
THE EASIEST W AY

Save Time and Errors.
Send for Samples and Circular—Free.

Barlow Bros Grand Rapids, Mich.

CERESOTA
Is a GUARANTEED

Spring W heat Flour
Made in Minneapolis

A Short Patent Flour Especially for 
Family Trade

Costs a Little More—But W orth It

W e Have Sold This High Quality Flour 
for T w enty  Years

Always Uniformly Good

J U D S O N  G R O C E R  C O .
The Pure Foods House 

GRAND RAPIDS, MICHIGAN
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Gabby Gleanings From Grand Rapids.
Grand Rapids, Jan. lit—Grand Rap

ids Council, Xo. 131, gave its fourth 
regular dancing party at Herald hall 
last Saturday night. Although a few 
of our regulars were off duty, enough 
recruits were mustered into service 
to make this party the largest one in 
point of attendance so far this year. 
The popularity of these parties is 
increasing very rapidly and if they 
continue to do so in the future as 
rapidly as in the past, by the time 
the last one is given on March 21 we 
may have to find larger rooms, for 
the floor Saturday night was crowded 
to its full capacity. Ttiller's orchestra 
was in attendance and furnished their 
usually high grade brand of music. 
Ice cream and cake were served- It 
is estimated that over 100 couple 
were present. The next party will 
be an extra to be held in St. Cecilia 
hall, Saturday evening, Jan. 31. It 
is not only going to be an extra 
party, but it will be an extra fine 
party, 'fuller will bring his orchestra 
of six pieces, which will be the reg
ular music furnished at our regular 
parties, with the flute added. The 
xylophone will be on the job as usual 
and Mrs. Tuller will preside at the 
piano. Programme cards will be fur
nished and don't forget that you can 
have a good time, whether you come 
in full dress or not. Admission, $1 
per couple and 50 cents for each ad
ditional lady.

The annual meeting of the stock
holders of the Brown & Sehler Co. 
was held at the office of the corpora
tion on W est Bridge street last Satur
day afternoon and the following of
ficers were elected: President, John 
Sehler, Sr.; Vice-President. F. E. 
Brown: Secretary, J. H. Colby; 
Treasurer, H. W. Sehler. The above 
and D. A. Drummond constitute the 
directors. The reports showed the 
company did a thriving business in 
1913 and the prospects are bright for 
a record breaking business in 1914.

The Grand Rapids furniture show 
this month is up-to-date and a very 
satisfactory exhibit. Buyers are here 
from forty-six states, includin'“ XTew 
Mexico, Texas and also from Canada. 
The arrivals up to the close of busi
ness Jan. 17 numbered 913 and, al
though this is slightly less than the 
number registered at the correspond
ing date last year, it is very satisfac
tory. as indications point to a larger 
number yet to come than was in 
sight at this time in 1913. There are 
very few not engaged in the furniture 
business or who do not reside in 
Grand Rapids who have any concep
tion of the enormous proportion of 
the furniture business transacted in 
the Grand Rapids market. Over 325 
furniture and house furnishing goods 
houses are represented here and this 
means the booking of thousands of 
dollars worth of business daily. Sev
eral furniture houses are exhibiting 
here for the first time, among them 
being Geo. L. Lamb, one of the pro
prietors of the Geo. L. Lamb Co., 
and of the firm of Lamb Bros. & 
Greene. He is well pleased with the 
results he is obtaining and says the 
sales here are in excess of those in 
the Chicago or any other market. 
This is another of the numerous in
dustries in which Grand Rapids is in 
the foremost ranks.

We wish to make a few commen
datory remarks concerning the kind
ly efforts of J. P. Oberlin. of T rav
erse City, to make his hotel com
fortable for the traveling public. Mr. 
Oberlin runs the W hiting Hotel, lo
cated only two blocks from all de
pots and docks and has re-furnished 
it throughout, installed hot and cold 
running water and a telephone in 
every room and says he will positive
ly keep the rates down to $2 per 
day. This is an effort in the right 
direction and the boys should show 
a substantial appreciation of it by 
their patronage.

L. D. Puff, who is one of the real 
live wires in the hardware business at 
Frem ont and who has but one fault,

so far as we know—that lie insists 
on cheating the salesmen who call on 
him out of the pleasure of presenting 
him with a statem ent of amount due 
by drawing his check in advance— 
left last week, in company with Mrs. 
Puff, for Tampa, Florida, where they 
will spend the winter fishing and 
hunting. They will also visit Key 
W est and other points of interest 
and when they return in the spring 
look out for some whopping big fish 
and game yarns.

Wesley J. Carlyle, formerly of 
Grand Rapids and member of Coun
cil, Nlo. 131, and now member of the 
firm of Carlyle & Povah, Detroit, was 
lecently elected President of the De
troit Stock Exchange, to succeed

W E S L E Y  J. C A R L Y L E .

Lewis G. Gorton at the annual m eet
ing of the Exchange. Mr. Carlyle 
should be congratulated on being 
tendered this honor, but not more 
so than the D etroit Stock Exchange 
should be in securing so capable a 
man for its President. The new 
President has a legion of Grand Rap
ids friends who wish him and his 
organization every success.

The question has been asked us 
whether the big doings at St. Cecilia 
hall Jan. 31 is to be full dress. In 
reply, we will say it will be both full 
dress and informal. Any desiring to 
come will feel just as much at home 
in one as the other. Personally, if 
we come in full dress, we shall have 
to borrow one and Shakespeare says, 
“Neither a lender nor a borrower be.” 
We shall take his advice.

John Speed, who has represented 
the Reynolds Roofing Co., of this 
city, foi several years, resigned Jan. 
1 to tai-e up a similar position with 
the Usono Roofing Co.

The following hotels have made 
marked improvements during the last 
few weeks along various lines: A r
lington, Coldwater, now has an up- 
to-date chef and is furnishing the 
boys with a mighty palatable article 
of diet. This hotel is now classified 
among the good ones, with individual 
towels, fire escapes, etc. The Park- 
Hotel, Monroe, is equipped with all 
the modern accoutrements and if it 
were possible to use a hotel for a 
whistle, it would make a dandy. The 
Dalton Hotel, Jackson, has individual 
towels and a complete system of fire 
escapes. The Hill House, of Gales
burg, serves good meals, has in
dividual towels and is worthy of your 
patronage.

“The Council organized a traveling 
men’s death benefit association along 
the lines of the Grand Rapids organ
ization”—D etroit Detonations, Jan. 
14. Surely D etroit “Does I t” after 
Grand Rapids shows her how.

J. V. Ripperger left for Chicago 
last Friday night to attend the an
nual meeting of the salesmen and of
fice force of the Sulzberger Sons Co., 
held Jast Saturday. Speaking and

discussion of business interests was 
indulged in and a banquet was tender
ed the salesmen by the firm.

The many friends of O. B. Olson, 
fromerly claim adjuster for the G. 
R. & I. Railroad, will be pleased to 
know that he started out Jan. 1 to tell 
the people down in Southern Michi
gan, Ohio and Indiana that as large a 
percentage of them as possible should 
wear Corl-Knott millinery. All who 
know Mr. Olson (we think the other
0  stands for Ole, but we don’t know) 
bespeak for him much success, as he 
is an amiable fellow and a good mixer 
and an all round hustler. Just how 
long he will remain in the bachelor 
clas’s—now that he has to call on 
those charming milliners down State 
—is problematical, but his many 
friends wish him every success in all 
his laudable undertakings.

Sign on a certain well-known brand 
of tur coats: “Made to wear.” O th
erwise we might have used them for 
an oil painting or a parlor what-not.

The more you talk with some folks 
the more you think that the only 
rivals they have are the Ohio gas 
wells.

Earl W arren (National Biscuit Co.,) 
whose home is in Albion was a 
Grand Rapids visitor over Saturday 
and Sunday. He came here to a t
tend the annual meeting and banquet 
of the salesforce of the company’s 
Grand Rapids branch office in the 
Association of Commerce rooms, at 
which the manager, H arold W. Sears, 
was the host.

W hen D etroit wants a good man 
they import him from Grand Rapids. 
For instance, W esley J. Carlyle and 
Sunny Jim.

A sort of brain fever as it were 
for the major leagues.

Connor & Smith, who for several 
years have conducted a large general 
store at W aldron, recently sold out 
to L. D. Rahl & Co., who took pos
session Jan. 1.

W hen you engage in a game of rum 
and lose $3.60, each one in the game 
shakes hands with you and tells you 
he is glad he met you. W ouldn’t that 
ja r you?

Those were newsy nuggets from 
Kalamazoo and spicy news items 
from the Soo. Bay City, we enjoyed 
your letter, too. But Guy Pfander 
and Fred Richter we do miss you.
1 will apologies to Mr. Stowe. If 
this doesn’t appear in print we will 
know it is because it sounds like 
poetry.

M. L. Evens (Michigan W ire Fence 
Co.) member of Coldwater Council, 
No. 452, who fell and broke his ankle 
Oct. 6. is able to work again, al
though he still uses a cane. Mr. 
Evens says the treatm ent accorded 
him by the Council was all he could 
ask for and they were exceedingly 
prom pt with their rem ittance .

W. L. Linsted has opened the Com
mercial Hotel, at W esteria, with up- 
to-the-m inute fixtures, baths, heat and 
other appurtenances. It is clean, 
comfortable and cozy and merits 
your patronage.

We were all glad to see Mr. and 
Mrs. Chas. Perkins at the dancing 
party last Saturday night. “Perk,” 
who in former days was one of the 
live ones among us, demonstrated 
that he has lost none of his old time

ginger and popularity. We hope to 
see you there again, Mr. and Mrs. 
Perkins. Charley says he will be on 
hand at the St. Cecilia party and back
ed it up with his dollar.

F. Eugene Scott, recently injured 
in an auto wreck at Empire, took up 
his professional duties again last 
Monday. He says he is feeling pretty 
good again.

Last week Monday morning the 
power of the Grand Rapids Electric 
street car line went dead and the 
street cars were held up for an hour, 
just at the time when hundreds of 
traveling men were on their way to 
the depot to catch the morning trains. 
As a result, they had to hot foot it 
several blocks, the fat ones missing 
their trains, while the thin ones made 
theirs by a hair’s breath. A nother 
argum ent in favor of the lean man.

Doc Hudson and H. B. Wilcox are 
wondering in which class they come, 
as they got left too. Not very thin, 
either.

E rratum : In our letter last week 
we stated that W. R. Tompson, 261 
Cass avenue, had charge of the Judd 
building at the furniture show. I t 
should be W. R. Compton, 261 James 
avenue, and he is a member of 131 and 
one of the original thirteen charter 
members at that.

It is not generally known that the 
hotel at Sparta is again open for busi
ness under the management of A. W. 
Bowen. The hotel is featured by 
such welcome and convenient acces
sions as steam heat, individual towels, 
inside toilet, clean beds and whole
some food. Also we understand Mr. 
Bowen makes a jovial and accommo
dating landlord. ,

Grand Junior Counselor Mark S. 
Brown, of Saginaw, spent the week 
end in Grand Rapids. He was here 
to attend the biscuit shooting contest 
of the National Biscuit Co.

Earl W arren, of Albion, who is a 
member of 131 and who has a whole

G. J. Johnson Cigar Co.
S. C. W . El Portana 

Evening Press Exemplar
These Be Our Leaders

O FFIC E  O U T F IT T E R S
LO O SE LE A F SP E C IA L IST S

237-299 Pearl St. (near the bridge). Grand Rapida, Mich.

The New Stationery House
Have taken the agency for"LANGROCK”

PENNANTS
Wait for our salesmen with the big line of New 

Novelties in Pennants and Pillows
WILL P. CANAAN CO. Grand Rapids, Mich.
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lot to say about a certain well-known 
brand of biscuits, was present at the 
party last Saturday night. Come 
again, Mr. W arren. W e enjoyed your 
jovial manner and happy smiles.

R. A. W hite (box seat artist), Ed. 
Snyder, of Albion, E. J. McMillan 
and HI. W. Harwood “tenderfooted” 
it to Jeffers theater, Saginaw, last 
week Tuesday night, where they were 
treated to some vivid reminiscences 
of the “Never* Again” episode at 
Kalamazoo. We suggest that you 
pay more money and attend better 
theaters.

W alter Schantz has returned from 
his recent hunting trip to the Hoosier 
State and was present at the party 
Saturday night.

We have authentic information 
from an innocent bystander that at 
the Olympic Club last week, where 
four spirited boxing matches were 
held, there was a generous sprinkling 
of 131 boys, whose names charily for
bids us to mention.

John C. Busby, of Cadillac, who has 
fed many of the boys at the G. R. &
I. Railroad restaurant, has moved to 
205 Mitchell street, one-half block 
east of hfis former location, within 
easy reach of those who wish to eat 
while waiting for trains. He also 
has ten rooms upstairs, fitted with 
box spring beds and everything in 
apple pie order.

E. R. Metheaney, who has been 
running a restaurant in the depot will 
move into the rooms vacated by Mr. 
Busby.

Learn one fact each week about 
D etroit: Since July 1 D etroit has had 
over $1,000,000 worth of automobiles 
stolen. Two arrests.

W ilbur S. Burns ate so much hash 
for supper at a Cadillac hotel last 
Thursday night that the waitress, 
being a staunch believer in safety 
first, asked the landlord as to the ad
visability of serving him anything 
more. W e believe this item is authen
tic, as we saw him in operation at 
the smoker.

Chas. Dunham (Jennings Extract 
Co.) is going to set an incubator. He 
will get his eggs in Reed City.

W. C. Schaull, the up-to-date g ro
cer and baker of Charlotte, his clerks 
and bakers, have been holding a bowl
ing tournam ent of late and, if re
ports are true, the bakers have the 
big end of the stick. I t must be 
some classy bunch, as W arren bowls 
around the 200 mark himself.

Claude Young (Wm. HI Edgar & 
son) of Leslie, Jay H errick (N or
throp, Robinson & Carrier Co.) Lan
sing, and Fred E. Beardsley (W orden 
Grocer Co.), Grand Rapids, joined 
forces one day last week and made 
a raid on Frank Horton, of Hastings. 
All three demanded an order, but not 
until Claude threatened to shoot with 
a gun loaded with sugar and corn 
syrup did Frank “come across.’ He 
then compromised by giving all three 
a nice order, when they dispersed 
to meet again in the near future.

The many friends of A. E. Atwood 
will be sorry to learn that he has 
suffered a relapse of his recent illness 
and is confined to the U. B. A. hos
pital.

We would advise I. «McGee after 
this when he wants honest to good
ness fresh cackle berries to buy some 
for Howard Rutka too. Howard 
likes fresh eggs.

We know of a good position for a 
first-class furniture salesman. Also 
for a grocery and a fruit salesman. 
For information apply to the writer.

Well, we had begun to think news 
would be as scarce this week as the 
policemen in Detroit, but it is coming 
in pretty good after all. Thanks, 
gentlemen.

Wm. H. Zylstra, Council No. 131, 
formerly with Will P. Canaan, sever
ed. his connection Jan. 1 and is now 
representing the National Im porting 
Co., of Milwaukee, lie  will cover his 
old territory.

Assessment No. 120 is due and 
must be paid by February 5.

D on’t forget to send or phone in 
your news items.

Those lady bootblacks are doing a 
big business in Chicago.

Treat your friends to a good time 
at the U. C. T. dancing party at St. 
Cecilia hall Jan. 31.

W. S. Cain is calling on his Detroit 
trade this week.

You better look up the changes in 
time on the P. M.

We all enjoyed the “Sailor’s H orn
pipe” Saturday night.

Im portant dates: Jan. 31; Feb. 5; 
Feb. 21.

Our home address is 1422 W ealthy. 
Phone, 34384.

Grand Rapids Knows How.
Allen F. Rockwell.

Saucy Sayings From Saginaw.
Saginaw, Jan. 19—The boys were 

all delighted to see our Secretary and 
Treasurer, FI. E. Vasold, back at his 
desk again. He has been very poorly, 
but is improving fast and, no doubt, 
will be as well as ever in a short 
time. W e would have hard work to 
find a Secretary more faithful or com
petent than Herman.

Say, boys, don’t forget that we are 
making big plans to show you all a 
good time at the convention. Our 
ladies buzz around like bees every 
time they get together. All commit
tees report progress, the Souvenir 
and Badge Committee having already 
closed contracts. General Chairman 
M. S. Brown requests all chairmen 
of committees to meet at the Ban
croft Hjotel on Saturday, Jan. 24, at 
3 p. m., to make detailed reports.

Three new members were taken in
to Saginaw Council last Saturday 
evening, as follows:

W ill C. Hoover. Jarecki Chemical 
Co., Sandusky, Ohio.

Geo. Seibert, Hamilton Scale Co., 
Toledo.

Ralph D. Johnston, Underwood 
Typew riter Co.

Port Huron has a candidate for 
Grand T reasurer in the person of 
W. J. Devereaux. Bay City has a 
candidate for Sentinel in the person 
of F. L. Van Tyle. Flint Council pro
poses to back Scott Kendrick for 
Sentinel. More candidates will lie 
heard from if rumors are true.

Saginaw Council has endorsed 
H enry D. Findley, of Lansing Coun
cil, for appointment as Deputy U nit
ed States Marshall for Eastern Mich
igan.

The Ladies Auxiliary certainly has 
put plenty of hustle into No. 43 and 
should have been organized long ago. 
Anyone of the large number present 
at the party last Saturday will back 
me up in this. All enjoyed themselves 
and we are all looking forward to the 
dancing party the Auxiliary will give 
on Fell. 7 at the Foresters Temple.

Not that I am a knocker, but I 
saw Carl French enter a rum game 
the other day after selling about $1.30 
worth of chances on the auto. U n
derstand Ben M ercer is keeping his 
eye on Carl, so there is very little 
chance of his getting farther away 
than Bad Axe.

By the way, I want some one to 
send me an appropriate title for the 
U. C. T. members who refuses our 
little chance envelopes when given the 
opportunity to win an automobile. 
Don’t be a piker. We need the m on
ey and you can all use the machine.

W ill C. PToover.

Honks From Auto City Council.
Lansing, Jan. 19—'With the new 

Tussing building nearing completion, 
our city is taking on a metropolitan 
appearance.

All the laws which govern the peo
ple of Michigan are made in Lansing 
and nearly all of them are broken 
every thirty days or less.

It is worth something to be an 
all round man and it is nothing un
usual for E. FI. Simpkins, President 
and M anager of the Perry Barker 
Candy Co., to send home for some

one to bring  his nightie down to the 
depot while he lugs the sample cases 
of a sick salesman over in time for 
the early train and make a three day 
trip, without saying good bye or ask
ing permission of the book-keeper.

O tto  Dryer  (S tandart  Bros.),  of 
Detroit ,  was in Lansing last week 
with headquarters  at the Hotel  W e n t 
worth. Mr. D ryer  specializes in the 
sport ing  goods  line and had one of 
the largest sample room s filled with 
all m anner of th ings for lish to bite 
and athletic men to play with. He is 
not a m em ber of the U. C. T. as yet. 
but says lie will be as soon as he 
finds time to a rrange  some minor 
details, such as ge tt ing  married, etc.

O ur  Past Counselor narrowly aver t
ed three serious accidents in as many 
seconds one day last week by dex
terous handling of his rough rider at 
the corner of Michigan and Pennsyl
vania avenues. F irs t  be missed col
liding with an Ow osso in te rurban car 
by a hair’s breadth,  and, in doing so, 
nearly ran over a pedestr ian who. 
m is judging F red ’s intentions, jumped 
directly in f ront  of the car. In 
avoiding this badly fr ightened person, 
a collision with a telephone pole was 
averted by only a few inches. Then 
Fred beat it down the street,  thinking 
how really pleasant it is to be alive 
and out of jail.

William Gorsline (Nichols & She
pard Co.), of Batt le Creek, called on 
a few of his friends and former com 
petitors in Lansing last W ednesday. 
The genial smile and hearty hand 
shake of Bill has been winning friends 
for himself and business for his com 
pany for the past thirteen years. 
Really, he is a veteran, but resembles 
a 3 year old with the halter  off.

W e are informed through a very 
reliable source that  Harry  Hydorn, 
Secretary  of Grand Rapids Council, 
has withdraw n from the race for 
Grand Secretary in the interests of 
harmony. W e  firmly believe that  you

are worthy of a better  job, John  D., 
and if you will stick a round we think 
you will get it.

W e  presume to say that Editor  
Stowe appreciated the fact everybody 
gave the Hull a rest last week.

H. D. Rullen.

Increasing Interest in the Grand 
Rapids Convention.

Port Hjuron, Jan. 19—From  the o u t
look at present, about every grocer  
and general m erchant  is making a r 
rangem ents  to a ttend the annual con
vention of the Retail Grocers and 
General M erchants’ Association of 
Michigan, which will be held a t  Grand 
Rapids next month. T here  is no 
reason why every store  in Michigan 
should not be represented  and take 
part  in the deliberations at the com 
ing meeting. The  Program m e Com
mittee is busy ge tt ing  speakers and 
attractions, so that  there will be some
thing going every minute from the 
time the delegates arrive until  the 
time of adjournment.

The  following have sent in. their 
applications the past week:

E. A. Hudson, Rochester.
T. J. Millikin, St. Clair.
J. E. Nelson, Jennings.
A. D. Lamb, Durand.
John  Fry, Empire.
Clark A, Putt,  St. Johns.
Chas. C. Eyster,  Ionia.
Horace B. Freeman, Swartz Creek.
Fred Taylor,  Yale.
( has. P. Lillie & Son, Coopersville.
Pikaart Bros., Fremont.

J. T. Percival, Sec’y.

The Real Saints.
The men who spend all their time 

reading the Bible will be surprised 
when they get to Heaven and find 
tha t  the men who always paid their  
grocery bills are occupying reserved 
seats in front.

S E R V I C E
Our aim is to give our customers 

the best service possible. Orders 

are shipped the same day they 

are received. This applies to 

mail and telephone orders as 

well as all others. If you are 

dissatisfied with your present 

service we solicit a trial order.

W o r d e n  Q r o c e r  Q o m p a n v

Grand Rapids—Kalamazoo 

The Prompt Shippers

i>



16 M I C H I G A N  T R A D E S M A N J a n u a ry  21, 1914

fDRYGOODS, 
FANCYGOODS NOTIONS

Fighting  the  Mail O rd e r  Game Suc
cessfully.

Do you know how the retail mail o r 
der houses got so big? To hear some 
National advertisers talk you’d believe 
they grew big cutting prices on ad
vertised articles.

A statement of this kind shows how 
ignorant a speaker is of retail mail o r
der methods.

Suppose you pick out a retail mail or
der catalogue and note down the num 
ber of Nationally advertised articles 
that are slashed to attract attention. 
 ̂ou’ll find a very small percentage of 

National advertised goods in the entire 
book. Furthermore, you’ll find a very 
small percentage of these cut below 
their regular selling price.

\  ou’ll not find, as so many manufac
turers declare, that the first twenty 
pages of the book are devoted to price 
slashed advertised articles.

On the contrary, you’ll find that the 
catalogue of Montgomery W ard & Com
pany devotes its first pages to interest
ing descriptions of Women’s Ready-to- 
Wear Garments; that Sears, Roebuck 
& Company aiso devote the most prom
inent section of their book to displays 
of unbranded low priced home goods. 
The first twenty pages are most cer
tainly devoted to home goods priced at 
a uniform price of two cents apiece, 
four cents apiece, six cents apiece, eight 
cents apiece and so on, but on these 
pages where the National advertisers 
declare their goods are slashed, you will 
not find a single advertised line or one 
that you can identify.

It doesn’t pay to fight the retail mail 
order house with misrepresentation. 
Half  the knockers don’t know what 
mail order methods are, or that suc
cess has come from something far dif
ferent from the slashing of advertised 
merchandise.

It comes from something that you 
could put into your own store with a 
great deal of profit—and that is per
sistent and steady advertising.

Their success comes, and you’d bet
ter take this to heart, from displaying 
all the goods they have to sell—

From quoting plain prices on every 
item shown—

From standing back of everything 
their advertising claims—

From showing offerings that really 
please the purchaser and, finally, from 
sticking everlastingly at it.

In these few sentences lie the germs 
of success that have built the retad 
mail order houses—the germs of suc
cess that could be installed in your own 
store with a great deal of profit to 
yourself.

The retail mail order houses aren’t 
as black as they’re painted and it

won’t pay anyone to take up a cudgel 
and go after them red handed.

Two years ago a lone horseman was 
riding through a gap of the Tennessee 
mountains when he came upon an old 
mountaineer sitting upon the stoop of 
a lean-to, a few feet back of the road. 
His chair was tipped back against the 
wall, his feet were bare and in his 
hands he held a yellowed newspaper. 
Lasitude and laziness hung about him 
like a garment. There was o droop to 
his lips and a slouch to his figure that 
identified him as one of the “poor 
whites” of the mountains,. Suddenly 
his figure stiffened, he sat up, peered 
intensely through his iron bowed 
glasses at the paper, sprang from his 
chair and went rushing down the path 
to where a slatternly woman was chop
ping wood.
• “Sally, Sally,” he said “The Yanks 
tooken Vicksbu’g'” In that gap of the 
Tennessee mountains the Civil W ar was 
still going on. Fifty years have passed 
over its battle fields and two genera
tions had wandered on ahead, but the 
old mountaineer was still fighting the 
battles of ’63, even while Yankee trains 
and factories were rumbling and thun
dering only a few miles away.

Rut the old mountaineer is not the 
only man who is living in the past, 
there are plenty of merchants in 1913 
who are still using the methods of ’63, 
’73 and '83. Buying in advance; buy
ing in quantities; all unawares that re
tailers next door are thirty and forty 
and fifty years ahead of them. There 
are retailers who don’t know that it’s 
possible to buy their merchandise from 
week to week. There are retailers who 
are still slaves to the superstition that 
merchandise must be bought in large 
quantities, two or three times a year.

You may not believe this any' more 
than you will that there are mountain
eers like our friend of the Tennessee 
gap.

The most successful retailer we 
know is a man who sends in an order 
every single evening. He  covers his 
stock every single day, has perhaps four 
or fire varieties to your one and is mak
ing $6,000 net profit on a $7,000 stock 
each year.

Concentrate your buying, put many 
lines in a single bill. Make it a prac
tice to have one-third of your goods on 
your shelves, one third ordered and 
one-third coming, all the time and you 
will not only free yourself from the 
drudgery of many shipments, exces
sive* freight and too much book-keeping, 
but you will put into your store some
thing that was unheard of in 1863, the 
quick turn.—Dry Goods Digest.

Most people’s sympathies get no 
further than the telling.

“Lincoln M ills” 

Undermuslins
D on’t fail to see this very at

tractive line of p o p u l a r  price 
Undermuslins before placing your 
spring order.

W e carry a large stock and 
assortment of Princess Slips, Com
binations, Gowns, Skirts, Drawers 
and Corset Covers.

Grand Rapids Dry Goods Go.
Exclusively Wholesale Grand Rapids, Mich.
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DELIVERING GOODS.

Most Important Factor in Store Serv
ice.

W ritte n  fo r  th e  T rad esm an .
It is too often the case that the mer

chant’s delivery system is the weakest 
link in a strong chain. Aggressive ad
vertising, good work behind the count
er, care in the selection of stock, all 
these and a host of other diligent ef
forts to satisfy the customer are in 
a great measure neutralized if, in the 
last moments of the transaction, goods 
are carelessly or improperly delivered.

True, customers are often unreason
able in their requirements. They fail 
to recognize that, especially on busy 
Saturdays and in the holiday season, 
the drivers are exceedingly busy, and 
there are a host of other patrons who 
clamor with equal insistence for prompt 
attention. Nevertheless, where the 
merchant is diligent in his efforts to 
serve his clientele, this fact is usually 
appreciated to the full.

Thus, a grocer in a small town with 
every delivery of goods sends a brief 
note reading something like this: 

D E L IV E R IE S  G U A R A N T E E D
W e g u a ra n te e  de live ry  of goods ex ac tly  

a s  o rdered . C arefu lly  ex am in e  th ese  
goods to  see th a t  th ey  co rrespond  in 
every  d e ta il w ith  yo u r o rder. A ny m is 
ta k e s  will be p ro m p tly  a n d  cheerfu lly  
co rrec ted . W e a im  to  p lease  an d  sa tis fy  
ou r cu sto m ers, a n d  to  g ive th em  th e  b est 
possib le  serv ice .

JO H N  J . BRO W N , GROCER.

Such a printed slip accompanying 
the goods when delivered serves two 
useful purposes. First, it ensures the 
prompt reporting of any mistakes that 
may be made. Second, it ensures the 
merchant getting due credit for his ef
forts to give his customers a good de
livery service.

Especially in the small town it is diffi
cult to systematize deliveries; to an
nounce to all customers that “We have 
only four deliveries daily, and custom
ers should so time their purchases as 
to take advantage of these deliveries” 
A definite and fixed schedule of deliv
eries is a good thing where it is work
able; but it is hard for the individual 
merchant to plan and harder still to 
enforce. Where merchants can get to
gether and all agree to a certain 
schedule and that there will be no de
parture from it, customers will in course 
of time learn to accommodate them
selves, and better delivery conditions 
will undoubtedly result.

Nevertheless, there are many instan
ces of individual merchants who have 
adopted definite delivery schedules, 
and find them exceedingly advantageous. 
This is particularly so in the larger 
cities, where far from being out of the 
question the scheduled delivery system 
is absolutely necessary.

Promptness in delivering goods is, 
from the customer’s point of view, 
a cardinal virtue in the merchant. The 
customer demands promptness; and ap
preciates promptness. But, in this con
nection, it is well for the merchant to 
be careful of his promises. To say 
that goods will be delivered, sure, by 
5 o'clock in the afternoon and to de
liver them at 7 :30 in the evening isn’t 
good business. It is far better to sac
rifice an order now and then than to 
secure one by methods savoring in the 
least degree of false pretences.

“I’m sorry,” said the grocer to a cus

tomer recently, “but I can’t absolutely 
promise to send these things up by 4 
o’clock sharp. We are v&y busy to
day and I can’t tell whether the driver 
will be able to visit your part of the 
city again that soon. But I can prom
ise them sure by 5 o’clock, and I’ll do 
my very best to have them up earlier. 
You can rely on that.”

The customer in this instance took 
the merchant’s word. The goods were 
delivered at 4 :25 ,and the customer 
was correspondingly well pleased with 
the advance on the promised time. Yet 
had the grocer promised positively to 
deliver the goods by 4 o’clock and de
livered them at 4:25 there would have 
been an outcry from the customer.

System is, however, needed at every 
stage of the delivery, from the wrap
ping and checking of the parcels when 
then are turned over to the rig to the 
mapping out of the routes to be cov
ered. Even where there is no definite 
time schedule adopted, a system of def
inite routes can often be planned. In 
this connection it is a great advantage 
to have a deliveryman with a knack 
of remembering names, places, street 
numbers and streets.

The deliveryman is, indeed, the most 
important factor in the service. Not 
infrequently a merchant jumps at the 
conclusion that any sort of greenhorn 
will do for the delivery rig. This is 
not the case. Tact is almost as essen
tial on the rig as behind the counter; 
and head work is quite as essential out
side the store as inside. The head- 
work that shortens and speeds up the 
deliveries by mentally mapping out the 
most direct route by which to reach a 
dozen customers is worth money and 
reputation to any grocery store.

The man on the rig should be en
couraged to engage in just such head- 
work, even if the salary roll has to be 
increased a little to that end.

A tactful deliveryman is worth 
money Merchants may not believe it. 
but they are criticized for a lot of 
things that never come to their ears. 
If  a rattle-brained youth, joyous over 
the privilege of driving a decrepit horse, 
“whips ’er up” and goes racing wildly 
along the main street, people read the 
name on the rig and say, “Old Brown 
ought to be arrested for allowing his 
horse to be driven like that.” Or if 
the boy slams open the kitchen door 
without knocking and yells “Here’s 
your groceries'” at the top of his voice, 
it’s Old Brown to whom the blame will 
be attached.

So the wise merchant will look wed 
to his deliveries, and will caution the 
man on the rig in regard to the need 
of tact, even if the “man” is only a 
green youth of sixteen. For, however, 
deficient may he the human material 
with which the merchant has to work, 
it can always be improved at least a 
little by careful and judicious guidance.

An important item is the care of the 
delivery rig and of the horse. In many 
places the old fashioned horse and 
wagon are giving place to the auto de
livery, but the same remarks apply to 
the one as to the other. Cleanliness is 
becoming so important a factor in pres
ent-day merchandising that the mer
chant who allows his delivery outfit to 
go out looking dirty or ill kept runs a 
great risk of losing trade as a result.

Especially is this the case where food
stuffs are concerned. Care of the de
livery outfit, with an eye alike to the 
importance of keeping them in good 
running order and of making a favor
able impression upon the public is some
thing which, though it involves some 
little effort, it is very important not to 
overlook. William Edward Park.

Made Her Clothing and Pin Money.
In a small town in Northern Mich

igan, situated on a road much used by 
automobilists, is a woman who has 
made handsome yearly profits from the 
making and selling of lunches for auto
mobile parties.

She began by putting up a sign in 
front of her house calling the atten
tion of motorists to her light lunches, 
which consisted of sandwiches ranging 
in price from 5 to 10 cents each and of 
cold buttermilk and other drinks, 
which she sold at 5 cents per glass.

The idea was a happy one and she 
soon had a long list of regular cus
tomers. Then she found that there 
was a demand for light lunches which 
the motor parties might take with 
them into the country, so she bought a 
number of light pasteboard lunch boxes 
and began to put up an attractive lunch, 
consisting of sandwiches, sardines, hard 
boiled eggs and fruits, which sold at 
from 30 to 50 cents a box. The de
mand for these lunches, owing to the 
location of her home, was very large 
and she gradually worked up a trade 
that outdid her other business. In fact, 
she has not only kept herself supplied 
in pin money, but has been able, as 
well, to purchase all the clothes used 
by her family for several seasons, out 
of the profits from her clever idea.

All bills should be rendered prom pt
ly and often. Short credits make long 
friends, or, as they say, “A short 
horse is soon curried.”

L ow est
Our catalogue is “the 
world’s lowest market” 
because we are the larg
est buyers of g e n e r a l  
merchandise in America.

And because our com
paratively inexpensive 
method of s e l l i n g ,  
through a catalogue, re
duces costs.

We sell to merchants 
only.

Ask for curren cata
logue.

Butler Brothers
New York Chicago 

St. Louis Minneapolis 
Dallas

To the Retail Merchant
If you will sell out we will buy 

your stock or we will do what is 
better for you still, conduct an 
auction sale in such a manner as 
to bring you nearly the cost price 
of your stock, or we can reduce
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REVIEW O F  T H E  SH OE MARKET

Some Essentials in Retail Shoe Sales
manship.

W ritte n  fo r th e  T rad esm an .
i got into conversation with a clerk 

of a downtown shoe shop the o ther 
day, and the enthusiasm, confidence 
and pride manifested hy this young 
man apropos his store, his boss and 
the merchandise he sells gave me—■ 
unwittingly to the young salesman, 
of course—a lot of food for reflection. 
I t  has occurred to me that it might 
not he a bad idea to use up my space 
in this week's T radesm an  setting forth 
some of the things that  have been run* 
ning through my mind.

But first I must tell you about the 
young salesman. He is one of those 
clear-eyed, s trong  - bodied, clean- 
blooded young  fellows who dem on
strate the abiding value of optimism, 
honesty, willingness, and faithfulness 
in minor trusts.  Hailing from the 
country  several years ago— a raw re- 
cru t of an extremely tender age—he 
has developed into splendid manhood, 
unspoiled and unsmirched. He thinks 
the shoe business is the finest busi
ness in the world; and he believes 
that, of all shoemen, his boss is easily 
<1 rst in substantially all of the major 
and minor virtues.

His boss, by the way, is a shoe 
m anufacturer  who maintains a single 
downtown shop for the retail of men's  
footwear of the better  grade. As a 
shoe manufacturer, his boss’ name 
wouldn’t appear in a list of twenty- 
five of the biggest shoe m anufacturers 
in the country : but if he keeps on 
surrounding himself with subordinates 
who are as loyal and willing as tins 
young salesman of his downtown 
shop, you'll hear of him one of these 
days. 1 may add, m oreover that this 
show m anufacturer 's  little daylight 
factory in one of our beautiful sub
urbs, is really noted hereabout for the 
excellence of its output.

Loyalty  to His Employer.
The  salesman who inspired these 

reflections is not what we Americans 
call “bright,” but ra ther a young fel- 
low of average ability, with no educa- 
t on beyond that taught  in the public 
schools;  but his loyalty to his boss is 
of the kind that will get him on in 
the world. Seest  thou a man who 
is enthusiastic in business? T h a t  man 
shall stand high in the estimation 
of his employer.

I have heard more brill iant sales
men than the retail shoe clerk of 
whom I have been speaking—but none 
more convincing than he. And the 
secret of it is, he himself is convinced. 
H e  firmly believes tha t  the shoes he 
sells are the very acme of scientific 
shoemaking and the embodiment of 
all that is desirable in style-elements.

He has unbounded confidence in his 
ability to give each customer a p e r
fect lit: and he goes about the process 
much as if he were bestowing a favor 
or perform ing some highly technical 
service for which he is endowed by 
nature  and abundantly equipped by 
the resources at hand.

\ \  hile I seemed to be absorbed in 
looking over the evening paper, I was 
really studying the shoe salesman and 
his way with his customer. He  (the 
customer) was a ra the r  difficult p ro s 
pect, it occurred to me—one of those 
smallish, tac t iturn  men of a not  over
ly prosperous appearance. I should 
have sized him up as a looker; and 
from the critical, unresponsive color 
of his bluish gray eyes, I should have 
classified him as an unpromis ing one.

"H ere 's  your size exactly,” said the 
clerk. " I ’m fortunate  to have it. You 
see your size is one of our fast sell
ers—especially in this last, which is 
going big. M ’hm, fits you to a t, 
doesn’t i t?”

And the smallish man gave a grun t  
that  might have m eant  any th ing  or 
nothing. The  customer didn't  appear 
to be one of the enthusiastic  sort.

“ Notice the inside line of that  shoe,” 
continued the salesman, pointing to 
the inner side of the shoe adorning 
the custom er’s right foot: “ th a t’s a 
scientific feature of our shoes—'Some
th ing  that  puts 'em in a class by 
themselves.”

"H ow  so?” enquired the customer, 
dubiously.

" I t ’s this way,” explained the clerk; 
“the inside of the normal foot is a 
straight line from the heel to toe— 
or approximately so; and the shoe 
th a t ’s built to lit conforms to that 
line. Many last makers and shoe m an 
ufacturers do n ’t seem to have dis
covered that  fact. So we have all 
sorts of freakish lasts  ending in twist- 
edi, pointed or o therwise d istorted  toes, 
T h a t ’s the reason so many people 
nowadays are having foot-troubles 
of one sort  and another.  But you 
bet they do n ’t have any trouble  with 
our shoes! O ur  shoes fit!

“Now tell me, frankly,” pursued the 
clerk, “don't  that shoe feel just , about 
r ight?” And the customer somewhat 
reluctantly  admitted it seemed to feel 
so. W hereupon the clerk fairly beam 
ed, and forthwith proceeded into an 
enthusiastic  sum m ary of the good 
qualities in the shoe, such as material, 
workmanship, finish, style, service, 
etc. And while there w asn’t anything 
notable in the m at te r  of his talk, the 
m anner  of it was convincing. It  was 
not a lengthy talk, but it was sincere. 
And I couldn’t help noticing how the 
oddish little man gradually  thawed 
out. Of course he took the shoes—

It’s the REASONABLE 
Thing to Buy
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The style (every style) is 
in them.

They fit better.
In Hood goods you can get 

any and every shape for 
shoes; or you can get 
any needed shape for fit
ting the foot.

OF VITAL IMPORTANCE TO YOU ALSO 
is the efficient service we render. Our Rubber stock 
is the largest in the State of Michigan—and we save 
you

5% ON YOUR RUBBER BILLS.

Grand Rapidsfihoe & Rubber (q.
The Michigan People Grand Rapids

There Are No 
Substitutes for 
Leather in

ROUGE REX 
SHOES

They are honestly built, every num
ber of them.
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Hide to Shoe
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and of course the th ing  th a t  really 
made the sale was the sa lesman’s 
evident confidence in his merchandise.

Boosting  for the Store.
The  m ost  im portan t  th ing in the 

development of a salesforce is to get 
your  salespeople thoroughly  in line 
with you. Get their  confidence. W in 
their respect.  And make them  believe 
in the goodness of the merchandise 
they sell. If  they doubt either you 
or your wares,  they cannot render 
truly  efficient service. If  they have 
any doubts or  misgivings about the 
goods they sell; or  if they have a 
peeve against you personally—they 
are handicapped by that  very  c ircum 
stance. Consequently it is impossible 
for them to serve you wholeheartedly.

An employer ought not to think 
that  he can keep his salesforce in the 
dark with reference to his policy, and 
at the same time receive from them 
the highest type of service. Some 
m anagers  seem to shrink from getting 
“down on a level” with their  sales
people. Very  well, then ;  br ing  them 
up to your level. But  get together.  
Have a perfect understanding. Don 't  
conduct the business on a sor t  of hit- 
or-miss line; for it’s p re t ty  apt  to be 
miss o ftener than hit. Develop a 
policy of some sort. And then let 
y our  co-laborers know what it is you 
are striving to do. Have them in with 
you on it. T he  more thoroughly  you 
can develop the co-operative spirit 
the be tte r  it will be for yourself and 
the business.

I t ’s well enough to say tha t  as long 
as a clerk remains with his boss, he 
ought to do his level best; but human 
nature  is human na ture ;  and clerks, 
just  like o ther  folks, are often con
fronted by condit ions ra the r  than 
theories. Maybe the clerk would 
gladly th row  up the job if there  was 
ano ther  in sight. M ost  likely he 
would, if the new job looked better  
than  the old one. But suppose there  
isn’t any o ther  job in sight. N a tu r
ally the clerk who isn’t a ltogether 
satisfied with his p resen t  work  doesn’t 
want to quit until  he can be tte r  h im
self. But in the meantime, what? 
(All this, of course, on the assum p
tion that  he isn’t very enthusiastic  
about his boss, and his boss' m erchan
dise.) In the meantim e he is pre tty  
ap t  to slide.

I t  requires a little more time, p e r 
haps, and a little more effort, on the 
part  of the p roprie to r ;  and it certain
ly requires more consideration and 
tact and goodfellowship, on his part,  
to develop salespeople into real boost
ers;  it’s easier to go ’long about one's 
personal affa'rs and let the salespeo
ple alone—but that isn’t the way to 
develop boosters. And you want 
boosters with you in this big game 
of winning the public. Cid McKay.

She Wanted an Expert.
Edith and F lora  were spending their 

summer vacation in the country.
“Do you know,” said Edith, " that  

young farmer tried to kiss me. 11 e 
told me tha t  he had never kissed any 
girl before.”

"W h a t  did you tell him?” asked 
Flora.

“W h y ,” replied Edith, “ I told him 
I was no agricultural experiment s ta 
tion.”

Coming Conventions to Be Held in 
Michigan.

January.
M ichigan P o u ltry  B re ed e rs ’ A sso c ia 

tion  an d  P o u ltry  Show, D e tro it, 19-25.
M ichigan P o u ltry  B re ed e rs ’ A sso c ia 

tion, D e tro it, 26-Feb. 2.
W est M ich igan  P re ss  A ssociation , 

G rand  R apids, 20.
February.

M ichigan  R e ta il L u m b erm en ’s  A ssoc ia
tion, B a ttle  C reek . 3-4.

F if th  A nnua l A utom obile  Show, K a la 
m azoo, 3-7.

M ichigan A ssoc ia tion  of C ounty  D ra in  
C om m issioners, G rand  R apids, 3-5.

F if th  A nnual A utom obile  Show , G rand  
R apids, 9-14.

M ichigan D a iry m en ’s A ssociation , 
G rand  R apids, 10-14.

M ichigan R e ta il H a rd w are  D ealers ' A s
socia tion , K alam azoo, 17-20.

R eta il G rocers  and  G eneral M erch an ts  
A ssociation , G rand  R apids, 24-20.

M ichigan association of C om m ercial 
S ec re ta rie s , Jack so n .

March.
M ichigan A sso c ia tio n  of M as te r P lu m b 

ers, G ran d  R apids.
U nited B ro th e rh o o d  of C a rp en te rs  a n d  

Jo in e rs , Saginaw .
E a s tm a n  K odak School of P h o to g ra 

phy, G rand  R ap ids, 16-19.
April,

M ichigan B ow ling  C ongress, D e tro it, 
9-17.

M ichigan C ost C ongress, Saginaw .
May.

M ichigan C o ngregational C onference, 
G rand  R apids.

M ichigan L e tte r  C a r r ie rs ’ A ssoc ia tion , 
D e tro it, 30.

D egree of H onor, F lin t.
June.

M ichigan  D en ta l Society, D etro it.
K n ig h ts  of C olum bus of M ichigan, D e

tro it, 10.
II. C. T . G rand  C ouncil S ag inaw , 12-13.
N a tio n a l A ssoc ia tion  C hiefs of Police, 

G rand  R apids.
B. 1’. O. E ., P e to sk ey .
A nnua l E n ca m p m e n t of th e  M ich igan  

G. A. R., L ansing , 17-19.
M ich igan  S ta te  B a n k e rs ' A ssoc ia tion , 

A lpena.
M ich igan  U n inco rpo ra ted  B an k e rs ’ A s

socia tion , A lpena.
July.

M ichigan  S ta te  B arb e rs ’ A ssociation , 
F lin t.

M ichigan R e ta il J ew e le rs ’ A ssoc ia tion , 
G rand  R apids.

M ichigan A ssoc ia tion  of Police Chiefs, 
S’heriffs  an d  P ro se c u tin g  A tto rn ey s , A l
pena.

August.
T rib e  of Ben H ur, L ansing .
M ich igan  P o s tm a s te r s ’ A ssoc ia tion , 

G rand  R apids.
F if th  M ich igan  V e teran  V o lu n tee r In 

fa n try  A ssoc ia tion , S ag inaw , 26.
A m erican  P h a rm a c e u tic a l A ssoc ia tion , 

D e tro it, 24-29.
M ich igan  S ta te  P h a rm a c e u tic a l A sso

c ia tion , D e tro it, 25-27.
M ich igan  P h a rm a c e u tic a l T rav e le rs ' 

A ssociation , D etro it, 25-27.
N a tio n a l E n c a m p m e n t of th e  G. A. It.. 

D etro it, 31-Sept. 6.
September.

In te rn a tio n a l A ssoc ia tion  fo r th e  P r e 
ven tion  of Sm oke, G rand  R apids.

M ich igan  A ssoc ia tion  of C ounty  S u p e r
in ten d en ts  of th e  Poor, G rand  R apids.

M ichigan A ssoc ia tion  of Local F ire  In 
su ra n ce  A gen ts, G rand  R apids.

M ich igan  C o n stitu tio n a l C onvention . 
G rand  R apids.

October.
O rder E a s te rn  S ta r , G rand  R apids.
M ich igan  P o u ltry  A ssoc ia tion , G rand  

R apids.
M ichigan S ta te  T e a c h e rs ' A ssociation , 

K alam azoo , 29-30.
Novem ber.

M ichigan S ta te  S unday  School A sso
c ia tion , A drian .

M ichigan A ssociation  fo r th e  P re v e n 
tion  and  .R elief of T ubercu losis , G rand  
R apids.

December.
M ichigan S ta te  P o ta to  A ssociation . 

G rand  R apids.
M ichigan S ta te  G range, B a ttle  C reek.
M ichigan B rick layers, M asons and 

P la s te re rs ' A ssociation , Jack so n .

Starting Business With an Idea and 
Telephone.

An idea and a telephone, these were 
all that was necessary for the begin
ning of a new and profitable business 
by a young woman out in California 
who understood conditions in the win
ter resort city of Los Angeles, in which

r  THE LINE THAT SATISFIES 1
N  — ...............im ■ ■ ■ ■ ■ ■ I .I ¿ 2

she lived. She knew that every winter 
great numbers of tourists visited that 
section, and that, although there were 
frequently several people from the same 
section in the city at the same time, they 
rarely came in contact with each other 
Knowing how anxious away-from- 
homes are to run across acquaintances, 
this woman took it upon herself to 
provide the means of bringing them 
together. So she compiles a list of all

tourists who come to Los Angeles, 
Pasadena and surrounding towns, and 
all the Easterner has to do is to call 
her up and enquire. "Who is here from 
Blankville.” Upon the payment of the 
required fee, a list of addresses will 
then be supplied to the enquirer. There 
is no reason why the same idea could 
not be sucessfully worked out in any 
large city.

The “ Bertsch”  Shoes Are the
Rightly Made Medium Priced 

Shoes for Men
The BERTSCH shoe is so honestly made and so sen

sible and practical in design and character, that it 

insures the dealer against loss. IT IS  A SELLER, and 

when sold its qualities so impress the wearer that he 

will want no other.

Have you seen the line lately? If not, send card for 

salesman and samples. BECOME A B E R T S C H  

DEALER THIS YEAR.

THEY WEAR LIKE IRON

HEROLD-BERTSCH SHOE CO.
GRAND RAPIDS, MICH.

j| It’s What You Have Left That i j 
! | Tells the Story of Profits j j
I f  If you are a customer of ours at the close j

of your business year, an examination of |
1t your stock and purchases of R L R shoes j
! [ reveals the fact that this line has paid big 4
( f dividends—why? j
II Because the stock of them on hand rep- j
j ( resents but a small percentage of the quanti- 4 |
ft ty of them you have bought during the year. J j
(i If you are not our customer you should 4 \
\ \  let us sell you a few pairs of several num- JI
I ► bers. Their superior value as trade getters 4 (
j [ will gain and hold the best patronage in your J ]
l i locality. Investigate. 4 1

Rindge, Kalmbach, Logie Company
Grand Rapids, Mich.
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Some Excellent But Tiresome Women 
I Know.

W ritte n  fo r th e  T rad esm an .
All of the women of whom 1 shall 

tell you in this piece, clear reader, are 
thoroughly good souls—estimable, 
conscientious, highminded, scrupu
lously honest—the pillars of society 
and the salt of the earth. Most of 
them are members of Christian 
churches and are in irreproachable 
standing.

They are all of the kind of whom it 
is impossible to have too many in 
your ward, township, county or state, 
because they are in every way such 
w orthy and excellent persons. But 
they are also, alas! of the kind that 
if you happen to have just one as 
your sister, mother, aunt, niece, near 
neighbor, intimate friend, club or 
business associate, you often find that 
one innumerably too many. They are 
good folks but so tiresome!

There is Aunt Sally Chandler. One 
could talk all day and not tell one half 
or one tenth part of Aunt Sally’s 
good qualities and her constant and 
countless deeds of kindness. But 
Aunt Sally is one of the sort that 
does all her thinking out loud. All 
the pondering over pros and cons, all 
the balancing of advantages against 
disadvantages, has to be done orally 
and in the presence of some unfortu
nate listener. Owing to the proximity 
of our two houses and Aunt Sally’s 
habit of dropping in informally, l 
often happen to be the listener.

Aunt Sally has a wavering mind, in 
which she is obliged to teeter every 
question up and down for an inde
finite period of time, before she can 
come to any decision, no m atter how 
trivial may be the issue involved. She 
is like that man in "David llarum " 
who had so much difficulty determin
ing whether to wear his russet shoes 
or black ones when dressing to go 
out on deck the next thing after 
breakfast.

Prosperity struck Uncle Rutledge 
Chandler recently and they have been 
doing over their whole house. Such 
a mountain has that woman made of 
rearranging the rooms, selecting the 
style of finish for the woodwork, pick
ing out the wall papers and ordering 
a set of Haviland dinnerware—this 
last after considering at least twenty- 
five different patterns. I have follow
ed, or rather been dragged in as an 
unwilling witness to all her mental 
processes. I believe that the whole 
house subject now has been threshed 
out except the choice of chairs for 
the dining room—those at Robinson’s 
with box seats and springs or the 
handsome new pattern at Kent and 
Newbury’s with flat leather seat—so

far her mind has swung like a pen
dulum between the two.

Aunt Sally herself never knows just 
what she wants, and she is unwilling 
to leave the decision of the most trif- 
fiing m atter to anyone else. She simply 
has to go over and over every detail 
with some triendly hearer. Poor dear 
Aunt Sail} !

I wouldn’t have her know what I ’m 
saying for any money. Indeed this 
whole article is strictly confidential 
—it is just between the reader and my- 
selt; and I so fully trust to the honor 
of the reader that I know that every 
word I let fall will be just as if it 
were buried.

But if some other thinkers-out-loud 
besides Aunt Sally—and they are le- 
ion—should run across this article 
and wisely resolve to perform at least 
a share of their everyday cogitations 
in the hidden recesses of their own 
brains, it would make inmeasurably 
for the comfort and happiness of their 
immediate families and friends, and I 
as the humble instrum ent etc. should 
be overjoyed. Indeed it is with the 
hope that some such effect may here 
and there result that I am writing 
this.

Aunt Sally Chandler and her sort 
are not the only women who, while 
having only the best intentions, make 
their presence tiresome and disagree
able because of some mental habit or 
objectionable peculiarity of which 
they themselves are wholly uncon
scious.

Now I presume Mrs. Brisbane, who 
belongs to our little club and is sly
ly styled Commanding Officer Bris
bane by some of the younger mem
bers, doesn’t realize that she simply 
can t rest unless she is running every
thing around her. Last summer we 
had a picnic. It wras Mrs. Brisbane 
who managed everything—where we 
should go, what we should take— 
even how the eggs should be stuffed 
and the cold chicken prepared and 
every single thing down to the kinds 
of sandwiches and pickles. It was 
a first-class picnic that she pulled off, 
only some of the rest of us felt that 
we would have liked to have a little 
of the say about things. Mrs. Bris
bane means all right and is a very 
generous woman, but most people are 
not submissive enough to appreciate 
her.

However, Mrs. Brisbane with all 
her aggressive and downright bossing 
does not weary and exasperate me 
like some of the whiners. If a person 
has some big unusual trouble, I ’m 
right on hand with sympathy. But I 
have no patience with the feeble souls 
who can’t or won’t brace up to bear- 
ing the small worries and drawbacks

and disappointments of life with prop
er hardihood of spirit. Give me any
one else in preference to a person 
who is forever making moan over 
the unpleasant things of which you 
may he sure everyone has his or her 
full share to put up with.

Cousin Clotilde ILarper always is 
complaining about something—usu
ally her money matters. Clotilde all 
the time is feeling and talking ‘’poor." 
She is not poverty stricken by any 
means. She is a widow with quite an 
amount of fairly good property— 
mostly in houses for rent. But she 
experiences the very common difficul
ty of not being able to make her prop
erty yield a satisfactory income.

There are taxes to pay. Indeed 
there are. And I wonder whether 
there is one person with whom Cousin 
Clotilde has a speaking acquaintance, 
who hasn’t been compelled to hear 
just how much and how many and 
what unreasonable and excessive tax
es she is obliged to meet. There are 
also insurance and repairs, and her 
tenants bang things to pieces, and all 
the carpenters and painters and side
walk men who do work for Clotilde 
"are ready to take advantage of a 
woman, you know,” and they slight 
their work and they charge too much, 
she avers, and goodness only knows 
what wrongs she doesn’t have to en-
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dure—ito hear her tell it. And she’ll 
lift up that  pitiful voice of hers and 
remark sadly that  she would like a 
new coat—the one she is wearing  is 
quite shabby—‘if only she had the 
means to buy . A new dress is an 
impossibil ity because she can’t afford 
to pay the exorbitant  charges of a 
dressmaker,  and so on and so on. 
She makes people who are not one 
quar te r  so well off as she is feel un 
comfortable and as though maybe 
they ought to s ta r t  a subscription pa 
per to relieve her immediate neces
sities. But I happen to know that  
Cousin Clotilde spends considerable 
m oney in her own ra the r  whimsical 
ways, and she always is “helping o u t” 
a scapegrace son of hers who stands 
ever ready to draw on her for funds. 
She has no harder  time making ends 
meet than m ost  of the rest  of us, only 
she makes more fuss about it.

T h ere  are oilier kinds of good dis
agreeable women. T here  is the semi
invalid who always is telling her aches 
and pains and sym ptoms: there  is the 
affected wom an who puts on all kinds 
of side and never comes down to 
being her natural self; there  is the 
over-precise wom an who is a painful 
stickler about inconsequential trifles. 
T here  are still o ther  k inds of good 
tiresome women, but  I have m ention
ed a sufficient number. My readers 
easily can complete  the roste r  from 
their own observation.

The  sisterhood of whom I speak are 
guilty of no moral obliquity. T hey  
are ethically irreproachable. They  
are all right and in every way desir
able in the community,  but  they are 
hard on the people who have to put 
in the time in their immediate society.

They remind me of a story. An 
unmarried  minister was pas to r  of a 
little flock which numbered am ong 
its m em bers a spinster,  Angelina 
S trong  by name, who possessed all the 
essential virtues but who had a Jiarsh 
voice, a ra the r  sour temper, and a 
m ost disagreeable supercilious m an 
ner. A few ladies of his congregation 
urged upon the dominie the fitness 
of a m arriage w ith  Miss S trong. T o  
their  pleadings the pious m an re
plied: “Doubtless in the inscrutable 
goodness of Providence the Spirit of 
the Lord can abide with such a wom an 
as Sister Angelina Strong. But in 
my weakness and frailty, I can’t and 
w on’t.” And he didn’t. Quillo.

The Enclosure of Mediocrity.
“ I have always found that  men who 

build high fences of wisdom around 
themselves and refuse to let o ther  
chaps with ideas get inside,” says E d 
ward M ott  Woolley, “are the ones 
who stay in the enclosure of medioc
rity all their  lives. T hey  commonly 
build the fences so high tha t  they 
can ’t get out. I t  is a good idea to 
keep a w eather  eye open for the fel
low who has som eth ing  new to p ro 
pose, even if that  fellow is a rung 
or two lower down. Don t stand in 
his way, in the fear tha t  he 11 get 
ahead of you and prevent his going 
up. Take him by the arm, and he ’ll 
boost  you a long too.

Even a lazy m an will hustle when 
he sees a chance to work an easy 
mark.

Relation of Salesman to Customer and 
Store.

A salesman should make it a point 
to be loyal to the s tore  he works for; 
he m ust act and show it in every way, 
not only in the store, but outside of 
business hours as well. Always praise 
the firm, their  merchandise— and by 
so doing you will boost their  business 
and your own. Always make yourself 
have confidence in the s to re ’s m er
chandise. In some instances the store 
m ay receive goods that in your  opin
ion do no t  come up to the standard 
you think they should carry, but don’t 
criticize and run down the goods,  as 
it has a bad effect on your  fellow 
salesman and also makes you lose 
confidence in the goods yourself. 
Show your loyalty to the store by 
work ing  hard  to sell the hard num 
bers. I t  is impossible for any store 
to always buy the goods tha t  are 
easy sellers, and we should all put 
forth  an extra  effort to dispose of the 
hard-to-sell merchandise. Do not 
forget the fact tha t  the salesmen are 
paid to sell the firm’s merchandise, 
not to criticize it.

T he  salesman should also make a 
study of the goods he sells, he should 
acquire a thorough knowledge of 
same, so tha t  he can answer intelli
gently  any question a customer m ight 
ask in regard  to them. In  so doing 
the customer will gain confidence in 
the salesman, which is half the sale, 
and it will br ing  him back again.

A salesman should always make it 
a point to put up a good appearance, 
especially if lie works in a clothing 
store; I don’t mean that a salesman 
should go beyond his m eans in his 
dress, but he can be careful in se lect
ing his apparel, so that  he looks well 
dressed. H e  can advertise the firm’s 
goods m ore  than he realizes himself. 
People who know you are connected 
with a clothing establishm ent are 
quick to observe any new garm ent 
you wear, and also note the cut and 
style of y our  clothing, hats and fur
nishings, so let us all be careful in 
our dress, and make as good an ap
pearance as possible.

H ow  can a salesman best  serve the 
customer to show the best results? 
In  m y opinion, this is the vital point 
in the success of any retail business. 
The salesmen can make a great  show
ing if they will only pull together,  and 
make it a point to be pleasant and 
courteous to  every customer they 
meet;  make them feel at home in your 
store, impress them  with the fact that 
it is a pleasure to wait on them.

I can recall quite a num ber of in
stances where  customers have come 
back to  our  store  and bought  from 
us because of the proper  t rea tm ent 
we gave them. W e  can also well 
serve the store and the customer if 
we all are on the alert  to approach 
customers and see that  they are 
p rom ptly  waited on, whether  it be in 
our  own departm ent or not. If  the 
customer should w an t  to purchase 
som ething in some other  departm ent 
than your own, and all the salesmen 
are busy, step in and show him goods, 
until  you can tu rn  him over to some
one. I t  is impossible for the floor
walker to  approach every customer 
who enters the store, and we can as
sist him very much if we all make

it a point to meet customers and see 
that they are served. Let us have 
people who come into the store say 
it is a pleasure to trade with us, be
cause the salesmen are so prom pt and 
courteous.

T also think a salesman can well 
serve the customer and the house if 
he makes a note of what time the 
customer he waits  on w an ts  his pu r
chase delivered; go to the tailor shop 
or bundle counter  and impress on 
those two departm ents  that they m ust 
get the goods out when promised. 
T h e  salesman should get the customer 
to give the tailor  as long a time as 
possible to make the a lteration on his 
suit or overcoat;  in so doing you help 
the tailor, and the customer is not so 
often  disappointed in the delivery.

A salesman can increase his sales 
wonderfully, and also the sales of 
o ther  departments ,  if. after making 
a sale, he will suggest  o ther  goods 
to the customer. I f  a customer asks 
for a certain article or make of goods 
which you do not have in your stock 
don’t let him get away; suggest to 
him that  we do not carry the line 
of goods he asked for, but we have 
som eth ing  just  as good, and show 
him the article at the same time. In 
this way many a sale can be saved.

T he  salesmen of any store should 
try to be on friendly term s with each

other. Do away with the  petty jeal
ousies that come up in business; be 
honest and on the square with one 
ano ther  at all times. Never s tart  an 
a rgument in front of a customer;  it 
makes a bad impression.

The  salesman should a lways see 
that his. stock is kept clean and in 
good order.  It  a lways creates a good 
impression with the customer if you 
can lay your hand quickly on the 
garm ent you want. A salesman should 
always work in ha rmony with the 
head of the department.  It will be 
appreciated, I assure  you, and it m eans 
the success of your  store if you all 
work together. As I write this esssay 
a great many things come up in my 
mind which apply to this subject,  but 
will close now by making a sugges
tion. Let us all profit by what we 
hear, and practice what we preach; by 
so doing we will serve the customers 
and the store. T. J. Wise.

Willing to Negotiate.
A wealthy man in T rin idad  got a 

note from the Black Hand, reading 
as follows: “ If you do not send us 
$10,000 we will kill your  wife.” The  
millionaire replied at once to the 
address given: “ Nothing doing on 
the money, but I ’d like to hear from 
you further. Your  proposition inter-
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STO V E S HARDWARE

M ich igan  Retail Hardw are Association. 
P re s id e n t—F . A. R echlin , B ay  C ity. 
V ic e -P re s id en t—C. E . D ick inson , St. 

Joseph .
S e c re ta ry —A rth u r  J .  Sco tt, M arine  

C ity.
T re a s u re r—-William M oore, D e tro it.

Different Ways of Advertising a 
Hardware Business.

Once a year Mr. Donald J. Briarby, 
proprie to r  and sole owner of the 
Briarby H ardw are  Store, Jefferson
ville, placed an advertisement in the 
Daily Echo. N or  is it on record that 
he materially changed his style and 
physical appearance of that  small, u n 
pretentious double column six inch 
deep space, from year to year. Every  
good citizen of the village knew it 
by heart.

I t  ran:
GRAND ANNIVERSARY SALE.

Mr. Donald Jeremiah Briarby Takes 
Great Pleasure in Announcing a Spe
cial Bargain Sale at his Main Street 
Store in Commemoration of the fifty- 
second Anniversary of this Institution.

I t  read not unlike a burial service. 
T here  was a certain solemn, funereal 
dignity  to it that  made one’s blood 
run cold. No citizen ever fully appre
ciated, e ither why Mr. Briarhy should 
select to have an Anniversary  every 
year. As for the Special Sale, Jeffer
sonville had long since ceased to ex
pect anything new. The  store, its 
“bargains” and its physical induce
ment differed in no respect from other 
sales days.

Everybody  on the staff of the daily 
paper had been over to see Briarby 
from the editor to the p r in te r ’s devil, 
in a  desperate effort to make him 
see tile need of regular  and consistent 
advertis ing. But Briarby was con
st i tutionally opposed to it. His fav
orite  s ta tem ent was:

“You can talk all you want to, but 
m y fa ther and my fa the r’s father built 
up this business without advertising. 
I t ’s a small town. Everybody knows 
where we are and what we sell. I 'd 
call it willful waste. If  a man wants 
a new jack-knife o r  fifty feet of wire 
fencing or a guaranteed saw he has 
our address. W e have grown up with 
him and his family. The  editor of 
your paper is a personal friend of 
mine, but I ’m a business man. I pay 
my subscription regularly. If  I used 
space in your paper it would be be
cause I wanted to make a donation to 
the press of this county. I ’d be falsi
fying m y own books and that isn’t 
my way of doing things.”

The  m ost  wonderful, ingenious and 
plausible a rgum ents  were of no avail 
with Mr. Briarby. His was the big
gest hardware  store in Jeffersonville, 
his was an old, honored and long- 
established firm, all of the residents 
for miles a round did know him and

his stock. T he  only o ther  like store 
was situated two miles out on the 
South Bend Road and catered to in
term itten t  and straggling  trade.

One of the favorite outdoor and 
indoor sports  of the comm unity  was 
the pleading with Mr. Briarby to do 
a little publicity work. W henever  a 
new man went with the Daily Echo 
they “sicked” him on the old man and 
then stood in the Spruce avenue edi
torial  windows, to see the br imstone 
pump out of Briarby s shop windows.

And all the while Jeffersonville was 
growing.

T w o new mills were put up, a big 
camp was s tarted on the line of the 
B. & K. a mile and a quar te r  out and 
Mr. Clarke Andrews, of U pper  Nyack 
halls,  s tarted a little advertis ing  ag en 
cy in the village.

Inasmuch as the la t ter  even bears 
more particularly  upon our  story, we 
will take up Mr. Andrews and his 
venture.

He had a room in the Mercantile 
Bank building on Main s treet and the 
first real order  he landed was to h an 
dle the advertis ing  of the Bradley 
F lour  Mills.

T hey  had a bunch of labels and 
barrel trade marks, and booklets and 
county newspaper advert is ing  to do 
and as the Andrews service was cheap 
and looked efficient, they gave him 
his initial boost to fame.

I t  was common gossip around town 
that Andrews called seven times on 
Mr. Briarby and was literally kicked 
out the last time. All of which went 
to show that Briarby was a m an of 
his word.

A girl at telephone headquarters  
who was not adverse  to “ listening” 
was known to have said tha t  the fol
lowing conversation took place the 
day following the Andrews quick exit 
to Main street.

"Mr. Andrews, I refuse to discuss 
the m at te r  of advertis ing further with 
you. I ’m through.”

“Mr. Briarby, did you know tha t  
the Cutlery Company of Boston in
tend to s tart  a new hardware  store in 
Jeffersonville and have goods to sell 
over the counters the first week in 
December.”

“T h a t  doesn’t interest  me, Mr. A n
drews. I do n ’t give a continenta l.”

“ Are you aware  tha t  Sm ith’s place 
on South Bend Road is building an 
addition because of the new factory 
in the vicinity and the trade th a t ’s 
bound to come from the lumber 
cam p?”

“Again I ’m not interested, sir.”
“I ’m sorry, Mr. Briarby. I ’d ra the r  

see you get the cream of the business 
before the o thers  get in on it. T h e re ’s
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hound to be stiff competition. Is your 
last word final?”

"Ab-so-lutely, sir.”
Andrews went around to have a lit

tle chat with Smith, on South Bend 
Road Thursday afternoon. Smith’s 
store was not a very large one. He 
catered to the farmers of the sur
rounding ten miles and had never 
been known to go in extensively for 
Jeffersonville proper. But Smith had 
advertised. He came out three times 
a week with little single column ad
vertisements. They were never illus
trated, possessed no unusual a ttrac
tiveness and, as a rule, were written 
by Mr. Smith himself, who was a 
far better judge of steel than of 
“copy.” But plugging away had 
brought prosperity to Smith and his 
establishment. And with Jefferson
ville’s boom came the great oppor
tunity. Smith had decided to expand.

One day a week young Mr. Andrews 
spent at the South Bend Road hard
ware store. He was given a desk by 
a sunny window', near Smith’s own 
nook, and from this quiet nest ema
nated the germ of Achievement.

Smith studied the proposition pretty 
well and was liberal in the percentage 
given over to publicity. He allowed 
all the business would stand. Andrews 
having free rein to do as lie pleased.

In the special Saturday edition of 
the Echo, Smith’s advertisement ran 
one full page. Only once before had 
any Jeffersonville merchant gone in
to the game so extensively. Andrews 
had sent a photographer to the site 
of the new lumber camp and eight 
half tone cuts were shown, each a 
glimpse of some particularly interest
ing stage of work. Mighty nice things 
were said about the men, their 
achievements up to date and the bene
fits Jeffersonville was destined to re
ceive of this new camp. Moreover, 
with tact feorn to occasional men, An
drews displayed a portrait of the camp 
superintendent and said so many ex
travagantly line things about him that 
tlie gentleman must have felt a warm 
spot in his heart for the person di
rectly responsible. A third of the 
total space was given over to a brief 
summary of the Smith store, quali
ty of its goods and the dependability 
of its service.

Monday' morning, Lonstock, the 
camp superintendent, ambled in to 
Smith’s store and left an order for 
tools amounting to a little over four 
hundred dollars. He mentioned the 
page advertisement, complimented it’ 
said all "the boy's” were say'ing pow
erful nice things about the concern 
and casually' concluded with the state
ment that there would be “a lot more 
doing” as soon as he could get to 
gether with his engineers and section 
bosses.

Andrews pasted these full pages in 
each of the store windows and made 
up one of the displays of im portant 
documents, plans, specifications and 
original photographs supplied him 
by Lonstock. For instance, there 
was a blueprint, giving a very lucid 
idea of the lay-out of the big lumber 
interests. The second window dis
play was composed entirely of saws, 
large and small. A neatly printed 
placard here read:

“The Saws T hat Are Cutting the 
W ay To Prosperity in the Pine Belt 
Section. If they’re Good Enough for 
the Government Experts They Should 
be Good Enough for You.”

Monday. Andrews went after things 
hot and heavy. He ran a two-column 
advertisement in the Echo, well illus
trated with electros that had been 
supplied by various concerns free to 
Smith, but which Smith had never 
been enterprising enough to use.

This first advertisement, one of a 
series to run the entire week, exhaled 
prosperity talk for the town and in
cidentally touched upon the New and 
Greater Smith Hardware Store. 
Smith’s addition was to be three sto r
ies, with a hall above and offices for 
rent. The firm offered a cash prize 
of $50 for the best name for the new 
building, which was to be a handsome 
affair and a credit to Jeffersonville.

Three hundred form letters were 
sent to the settlem ent where the eight 
hundred employes of the new mill 
and factory were already installed 
These letters were w ritten in an easy, 
readable, conversational twist and in
vited the various mechanics and ex
pert workmen to personally drop in 
at the store and look over a new line 
of tools of all sorts that were expect
ed at the end of the following week 

The letter said, in part; “These 
tools w'ere bought for you, with you 
and your efficiency in mind. We feel 
it our duty' and to our interest to see 
that you have the best. You men will 
be instrumental, through them, in 
creating a bigger and more powerful 
Jeffersonville.”

Andrew’s desk at the shop, along 
towards the latter part of the week, 
began to look truly business-like. He 
had siftexl out all the old and un
desirable electros and dealer cut plate 
matter, retaining only the ones with 
a “punch.” “Never knew they amount
ed to anything before,” Smith drawl
ed. “Fact is, never even looked at 
’em. Party  good stuff, eh, son, now 
that you show' us w'hat can be done. 
Our advertisement last night was 
powerful attractive. A dozen new' 
customers I never saw before brought 
in that clipping and wanted the saws 
the fellers were using in the illustra
tion.”

A single column campaign was plan
ned for the week following, inter- 
spresed with plain reading notices. Be
cause of the liberal space Smith was 
using the editor granted Andrews 
many favors. Progress on the new 
building was kept track of in the 
News Item department. W hen Smith’s 
wife and daughters gave a dance, the 
society column printed a stick or two 
about it.

And at this juncture, the new car 
line franchise was granted and the 
Belle avenue cars ran straight past 
Smith’s store, because young Andrews 
had succeeded in inducing the city- 
fathers to accept a free lodge room in 
the addition. Otherwise the line might 
have missed South Bend Road.

It was logical to assume that some 
of the village centre trade would 
come down to Smith’s store. It was 
only five or six blocks out of their 
way. And Briarby’s regular customers 
had learned to read the Smith adver

tising. T hey  began to  feel they might 
be missing something.

The first pa tented  wood carving 
machine, one of thirty  to be installed 
in the Raritan  mill, was on display 
in Sm ith’s window for a round wreek. 
The  entire  town came down to see 
it. People who had never investigat
ed Smith or his outfit before did so 
by accident and intrigue. Andrews 
had a fine drawing of the machine 
made and ran it in his newspaper a d 
vertising. Th ings  were humming 
a long nicely.

The  holiday business boomed with 
the town. Andrews wrote  his copy in 
this fashion:

“W h y  not  give useful Christmas 
presents this year? A good saw or a 
guaranteed ham m er is of practical 
value the year through. Think of the 
m any household th ings the wife 
needs. She’d ra the r  have them  than 
those silly knick-knacks.”

T hen  he displayed a cut of a spe
cial httle  holly Christmas box, which 
was to be given away free with a 
space for the fr iend’s name and a 
little Yuletide sentiment.  I f  you gave 
m other  a food-chopper, it was done 
up with pomp and ceremony and 
smacked of Kris Kringle, burning 
candles and diplomacy'.

But this anecdote  was to be about 
Mr. Donald Jeremiah Briarby, pro
prietor of the Briarby hardware  store. 
W e have digressed.

December 22 Mr. Andrews was 
much amazed to receive a little letter, 
at his boarding house, from no less 
a local celebrity than Mr. Briarby' 
himself. The  contents  were sufficient
ly' interesting to  prom pt an interview.

“Andrews,” said Briarby, in the lat
te r ’s private office, “ I ’ve taken my- 
son-in-law, Pe ter  Kyne, in the busi
ness. Pe ter  is a college man. I ’m 
dead sot against  it, but they’ve talked 
me into advertising. I was just  won
dering if you could handle our ac
count.”

Andrews grinned, 
l ie  did so openly and, we might  

say, cynically.
“ Do you want  to advertise because 

your son-in-law advises it? Is that 
the real reason, Mr. Briarby?" he de
manded.

The  old man screwed around in his 
chair and bit his lips and ground the 
end of a lead pencil  between his 
teeth.

“No. consarti  your impertinent hide, 
young fella,” was his angry  response. 
“ I ’m go in’ to advertise because Smith 
has me on the run, what with his car 
l ne franchise and his lodge room 
and his ‘Ye tickle me and I ’ll tickle 
you’ policy down the lumber camp 
road. I don’t believe in advertis ing 
no more than  I did ten years ago, 
but you go t ta  fight fire with fire. If 
a man sta rted  in tacklin’ me with rat 
poison I ’d buy a case of it an’ fight 
back. T h a t ’s me. H ow  much you 
want for the first six m onths?”

“ I haven’t accepted your account 
yet.” said Andrews. “ I ’m not sure 
T want  it. As a m at te r  of fact, I doubt 
w hether  it would be good policy for 
me to a t tem pt  to handle two hardware 
accounts in a small town. Som e
body' would have to get the wors t  of 
it. I ’ve planned to make Smith 's

business the biggest in the state.. 
W e ’re headed that  way mighty fast,  
Mr. Briarby. Remember,  you had 
first crack. I never would have given 
up if you hadn’t thrown me out and 
busted my fountain pen. T h a t  made 
me mad.”

“My grandfa ther  was the first hard- 
warem an in this county ,” s tormed 
Briarby, “ I ’ve got a moral r ight to  
the business. T h e re ’s a sentimental 
duty involved on the par t  of the citi
zens and------”

“ Briarby, you might just  as well 
stop that sort of talk. Nobody owes 
you anything. Smith has you on the 
hurdles; the new Cutlery crowd will 
make the pace swifter still. I t ’s a pity 
you were so short-sighted.

“W h a t  I want to know is,” Briarby 
snorted, "will yrou handle my adver
tis ing?”

“ No, sir."
“W h y  not?”
“It  wouldn’t be giving a fair deal to 

Smith. I ’d be playing one combina
tion against the o ther  and I ’m not 
that sort of a man. I ’ll do this much 
for you. I ’ll let you in on a trade 
secret.  You have the equivalent of 
an advertis ing department right un
der your own roof—right at your 
service, night and day.”

"W h atch a  m ean?” Briarby spu t te r 
ed.

“ I mean this,” whipped back A n
drews, “every day since you’ve been 
in business you have thrown away 
( )pportunity. The  small town m er
chant need not be an advertis ing shark 
to advertise;  he need not employ ex
pensive men, expensive space and ex
pensive systems to get away with it. 
He doesn’t even need an advertis ing 
manager.

“The  big fellows back of the m anu
facturing industries know that you 
need co-operation. T hey  know you 
m ust advertise to sell your goods be
cause they have to advertise to sell 
it to you. They realize the facilities 
are inadequate in the small town.

"So they help themselves, these 
manufacturers,  by helping you. They 
have the best talent in the country 
prepare copy and cuts and booklets, 
and pamphlets, and window displays 
and counter  cards for you. That  serv
ice is supplied free. I t  doesn’t cost 
you a cent. I t  tells more about more 
of your stock than you could dig out 
in ten years because it’s told by the 
men who actually manufacture  it. All 
of the complex niceties of “appeal” 
and “hum an in te res t” and the “psy
chology of advertis ing” arc threshed 
down to fine meal for practical use 
in whatever medium you select.

" I ’d advise you to write a half dozen 
nice letters to the hardware  concerns 
you trade with. Tell ’em you are 
interested in their trade helps and 
their cuts and all that.  Tell ’em you 
need and want  their help. And when 
the next proof sheet comes in or  the 
next broadside, open it up and study 
it the way you used to study your 
precious old blue book speller in the 
past days. I t  is powerful hard, Mr. 
Briarby, to help people who stubborn 
ly refuse to be helped.”

Mr. Briarby rubbed his chin and 
coughed and allowed he thought  that  
was true.—W. L. L am ed  in Phila
delphia-Made Hardware.
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Chirpings From the Crickets.
Rattle Creek. Jan. 19—The T rades

man has gone to press three times 
the last three issues and 1 have not 
been represented.

Mr Stowe’s gifted traveling corres
pondents, Rockwell and Goldstein, 
are gradually and surely waxing more 
eloquent and I shall endeavor from 
now on to be in their class, or at least, 
one of their admirers and innocent 
imitators.

Lots of interesting topics to write 
upon and discuss, but Mr. Stowe and 
his readers do not look to me for the 
solution of the problems of the day 
and certainly a heavy editorial would 
lie out of place under tins heading 
and in this department. Resides, the 
w riter is not a college graduate and 
does not read metropolitan papers 
each day and has not the vocabulary 
or the mood to write on any topic 
other than light local stuff and L . C. 
T. items.

I should worry about the Mexican 
situation and the Panama t anal and 
the conditions of the Russian wheat 
crop. All 1 personally care about is 
that my family, friends and my neigh
bors and business acquaintances have 
good health and retain some of the 
good nature and humor that the Lord 
intended we all should have, that 
may be able to sell enough of my 
firm’s products and other firms’ goods 
that we job to hold down a good posi
tion and to have a standing with my 
firm and my trade: to be able to pay 
cash and expect the same of others: 
to enjoy my meals and be able 
to buy for the poor and hungry; 
to go to bed with a happy thought 
that I have done all one normal man 
could do under the circumstances, as 
they existed, and to sleep the sleep 
of the just, but not in a sleeper (up
per). I would prefer the old white 
bed at home. No, I think too many 
modern people are too well and too 
little posted. The modern newspaper 
keeps posted on everything tha t hap
pens in every nook in every country 
and the result is that there are people 
who are wise to the fact that the 
houses and business places of Cal
cutta, India, have been renumbered

twenty-four hours after it has been 
done and they know that the Queen 
of Spain has had a tooth crowned, 
but they are not wise to the fact that 
the little child two doors up the street 
is dangerously ill and their calling at 
the door to enquire if they could be 
of assistance or'sending a few flowers 
would make people feel that life was 
w orth living. People sometimes get 
warped in their notions and acquire 
strange impressions regarding topics 
and people.

Some fellows are hollering about 
business who never had any business 
and have no business to be in busi
ness. They blame everybody but 
themselves for their failures. Some 
fellows think that competition is more 
keen and unscrupulous than it really 
is and cannot hold an account for their 
house that a former good man sold 
for years, because they are not read
ers of human nature and do not see 
and know the traits and character
istics that the former salesman found 
and played to in this particular pa
tron. Salesmanship is an interesting 
study. To study it impartially and 
get at its root you must mentally 
throw aside some pet theories you 
have pettingly cherished. Any man 
or woman can sell goods. Some na
turally will sell more than others. 
W hy? There you are. W hy? This 
same question has confronted better 
men than you or I. W hy? W hy is 
as big a word as “if.”

Nature has taken care of your vo
cation and lots of us don’t know it. 
We must study ourselves. A sick 
man can’t sell goods. H is condition 
shows that he cannot even govern 
himself without trying to govern the 
stocking of other people’s stores, fac
tories. mills or offices. Rut a sick 
man can make himself well and sell 
goods. An animal can. Can't you? 
But that getting well is another 
branch of salesmanship and I have 
none for sale. In fact, no stock to 
draw from. A man with health, con
fidence in himself and his goods, with 
an average appearance and an ordi
nary school education, if he will work, 
will succeed on any territory with 
any line. If he fails, lie is lacking in 
one or more of the foregoing a ttri
butes. Experience and pronounced 
ability will bring results quicker, but 
work will bring satisfactory imme
diate results. 1 have seen a natural 
salesman get better results with a 
poor line than a man who has a top 
notcher line and shirks his work. 
There is room enough for all of us 
and donft overestimate your com 
petitor’s selling ability. You are as 
good a man as he, if you think so, 
and he must get a price to make a 
profit, same as yourself. In leaving 
this subject I want to say again, 
work will bring results nine times 
out of ten. This, coupled with con
fidence and square dealing, good m er
chandise, proper qualifications and 
service can’t be beat.

One of my patrons has just put a 
second mortgage on his home to pay 
up invoices that were getting old. 
lie  says his business will not allow 
him to hire a good man at a living 
wage, so he gets cheap help and they 
steal more than he would have to pay 
two good clerks. Penny wise and 
dollar foolish. There must be lots

of satisfaction for this party to be 
in business. He figures his home 
is good now for two small invoices 
of goods. I am clean with party. 
Never again.

Past Grand Counselor John Quincy 
Adams has a son, Trevor. Just prev
ious to the opening of the race bet
term ent conference in this city, all 
school children of the city were ex
amined, mentally and physically, pre
paratory to appearing before the high 
brows of the conference. To make 
a long story short, T revor Adams 
carried away with honors the medal 
given to the best developed young 
man, mentally and physically, in the 
tenth grade, having a perfect score. 
Truly Trevor is a chip off the old 
block. John and Mrs. Adams are 
naturally proud of the honor bestow
ed upon their son.

Elm er E. Mills, who has been laid 
up at his home in Kalamazoo for a 
number of weeks, goes out on the 
road again to-day. Elm er has had 
a painful, unpleasant vacation and 
is glad to be out mingling with 
his brother travelers and trade again.

J. J. Potts, formerly employed by 
the Niagara Chocolate Co., has open
ed an office in Kalamazoo and, from 
now on, will feature the Niagara line 
in a jobbing way, covering his home 
town and adjacent cities. W e wish 
you success, Jay.

The little 6:50 a. m. westbound 
Grand Trunk local, which leaves here 
each morning for Kalamazoo via 
Pavilion, does not carry many passen
gers. There are rum ors that the 
South Rend local will be re-instated; 
also rum ors that 15 and 16 will be 
put back.

No. 253, U. C. T. of America had 
an afternoon session Saturday and 
took in two candidates Frank Stiles, 
with Postum Co. and Leo Barnard, 
with M. Rumley Co., are our new 
brothers. Both gentlemen went 
through without a scratch, although 
one of the boys got a hard bump he 
or we were not looking for. Details 
will not appear later. Had 100 people 
in for supper, played cards and left 
early. Geo. Steele washed dishes 
alone two hours Sunday a. m., before 
any of his sleepy brothers put in an 
appearance. George, however, was 
strong on being on time. Missed 
some of the old guard Saturday 
night. Those who are generally with 
us, but were absent on this occasion, 
were J. N. Riste, O. J. W right, M. 
Russell, E. Clark and Charles Moore. 
W here were you fellows? D on’t you 
know you have a home?

Sentinel H. W. Ireland is covering 
Michigan territory  for Loose-W iles, 
out of Chicago.

L. J. Scully, of this city, the gen
tleman who put the glue in glucose 
and a carlot candy salesman, is elig
ible for the U. C. T. ranks. Tf we can 
keep him away from his trade long 
enough mavbe he will sign up. This 
gentleman is S. W. Coggan’s best cus
tomer. Keep pinning them on, L. J. 
They look good—to some people.

Al. H ensler and E. Rittenhouse, this 
city, will put any brother wise to a 
red hot live wire specialty proposition 
for this territory  if you get busy.

I am in receipt of a bank applica
tion from H arry  Hydorn, of 131. I 
am wise, old 26 Broadway. Thanks. 
The “m ental” panic never touched 
you and yours, did it H arry?

Hlow is shorty Geo. Clark, the pail 
specialty salesman? Does he dance 
the tango?

Am glad to hear that Jack Newton, 
with Perry Barker Candy Co.. Lan
sing, is recovering from a serious ill
ness.

Jim Hammell visits our Council 
March 21. We will be pleased to 
welcome you, Jim.

A return to normal business seems 
to be on its way. Travelers report 
good future and a more cheerful dis
position on the part of buyers to 
stock. Collections are disappointing

all along the line. Now that taxes 
are out of the way and more season
able w eather is with us, this condition 
should change for the better.

Assessment No. 120 is now due. 
Come across.

L. Johnson is entertaining his 
brother from the Pacific coast.

Geo. Hunt, employed by Ira  Bark
ley, Climax, is some fisherman, but 
he plays to hard luck. For particulars 
see Climax Cereal, for sale at all 
hotel stands. If not obtainable re
port to G. W hata Yarn, Hodunk, 
Mich., 4897 Mill Stream  building.

I t is noticeable that the Tradesm an 
continues to improve.

I have my doubts as to w hether 
this letter will he a welcome addition 
to its contents, but the boys know 
it is w ritten in the spirit of fairness 
and good humor, if it does lack in 
heaviness and information.

W hat is the use of getting on a 
territory, working hard on a small 
wage and building for the future, with 
a respectable salary, when you can 
wash windows for H enry Ford and 
draw a m an’s salary at once.

Read your copy of the Sample 
Case. I t contains good features.

W hy can’t Jackson, Lansing, Kala
mazoo and Battle Creek Councils all 
get together in one of the four cities 
before winter is over and have some 
session? W e all know a bunch of 
the boys of all these Councils and 
it would be a fine thing to all get 
together.

I wish Correspondents, .Bullen, 
Hopkins and Ganiard would second 
this idea in their letters and see if 
we cannot push it through. This 
would be a good way to further the 
idea. Do you get me? Talk it over 
and write about it. All of the four 
cities are close together. We could 
all get together on the expense. We 
are all on the M. U. T. and could 
get special cars and rates. I t would 
be a fine thing for U. C. T.ism. If 
my idea has any merit to it, le t’s hear 
from you gentlemen. I t could be 
made a fine success if we all took 
hold.

Re worthy of your hire. '
Re square with yourself.
Give your house an honest day’s 

work.
Attend your council meetings.
Aid your Secretary by paying your 

assessment on time.
Report accidents inside of ten days.
Advocate a joint m eeting of Lan

sing, Jackson, Kalamazoo and Battle 
Creek Councils.

Visit your sick or disabled counsel
ors.

When in Grand Rapids, drop into 
the T radesm an  office and shake hands 
with Mr. Stowe. H e  is your friend. 
You will leave feeling be t te r  and in 
the future will

Read the Tradesman.
Tf I don’t cut my letter down, may

be it will be cut down before it is 
printed. It won’t be the first one 
Editor Stowe has abbreviated. Still 
there is no poetrv submitted or per
sonal thrusts.

Come over to Battle Creek and 
look us up and call us down.

We are proud of Battle Creek, but 
we don’t know just how Battle Creek 
feels about us.

We take no chances. W e pay cash 
—sometimes.

The old top from Mears (where is 
Mears?) was right about that chicken 
dinner. W e have one—sometimes.

W onder if Mr. or Mrs. Rockwell is 
writing up to-day?

W onder if Burnham, Stoepel & 
Co.’s departm ent manager and trav
eler will spring some good stuff this 
week? Bet he will.

The P. A. in the toppy red sack is 
gone and Dr. Oliver has no telephone, 
so I will have to close.

Guy Pfander.

Marriage is never a failure—but the 
contracting parties frequently are.
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DETROIT DETONATIONS.

Cogent Criticisms From Michigan’s 
Metropolis.

Detroit, Jan. 19—Learn one thing 
each week about D etroit: More than 
four tons of yarn a week is the rec
ord of a knitting mill which is p ro
ducing 2,400 pairs of socks and 1,000 
pairs of m ittens daily. A portion of 
this output is sold to traveling men 
who are obliged to use them after 
coming in contact with some of the 
“successful” merchants.

I. M. Smith, of the I. M. Smith 
C o, Grand Rapids, and John Putt, 
departm ent manager, were D etroit 
visitors last week. Both came in the 
interest of the departm ent store bear
ing Mr. Smith s name.

Cashier from F.vart wrote the 
Tradesm an as follows last week: 
"The inspiration which your first 
page brings to us, etc., etc.” Of 
course, he referred to the cover, un
less perhaps, he intended writing 
"perspiration.” You know, D etona
tions (sometimes) camps on page 1.

McKenzie Seeley, of Cottrell & 
Seeley, well known dry goods m er
chants of Morenci, has been seri
ously ill at his home. Mr. Seeley’s 
many friends extend to him their 
sympathy and hope for a speedy and 
complete recovery.

Secretary John Schram, of Cadillac 
Council, No. 143, visited Council No. 
9, last Saturday night, bringing with 
him the pipe of peace and an invita
tion to join with them at their next 
meeting on Jan. 31. The invitation 
was accepted and, as a further honor 
to No. 9, the work will be exempli
fied by their officers.

J. P. Newton, who after several 
years of long distance traveling for 
the Scharf Tag & Label Co., of Ypsi- 
lanti, and finally promoted to m an
ager of the D etroit office in the Free 
Press building, is very enthusiastic 
over the 1914 outlook for his line of 
business. Mr. Newton informs us 
that the Scharf Tag & Label Co. is 
opening offices in several cities in 
the country—which savors very much 
of D etroit methods.

Some people’s idea of America's 
leisure class is the telephone opera
tors.

Miss Annah Kinde, daughter of S. 
A. Kinde, general m erchant of Kinde, 
who has been ill for some time, has 
recovered sufficiently to be able to 
assist in her father’s store, although 
she is able to put in only a portion 
of her time there. Miss Kinde man
ages the dry goods departm ent and 
in that capacity has made many 
friends, both with the customers and 
traveling men, all of whom will be 
pleased to know she will soon be as 
hearty as ever.

F. I. Murphy, of Jackson, who sells 
heavy machinery (not including safe
ty razors) says that after looking 
over the seed catalogues and the al
luring pictures contained therein, he 
has come to the conclusion that the 
biblical quotation, “As a man soweth 
so shall he reap,” does not always 
come true.

L. M. Steward, representative for 
the Postum Cereal Co., of Battle 
Creek, was taken seriously ill while 
working in D etroit a few days ago 
and was taken to Grace hospital, 
where it was found an operation was 
imperative. The operation proved 
successful and it is but a question of 
a short time before he will be able 
to return to his home. Mr. Steward 
is a member of Columbus Council, 
No. 1, U. C. T. I t  is hoped those
U. C. T. members who are in a posi
tion to do so will call on him.

If m ost of the traveling men would 
work the last fifty-one weeks of the 
year the way they do the first week, 
what a splendid business their houses 
would receive!

The January Booster, published by 
Cadillac Council, No. 143, and edited 
by Fred H. Clarke, is to hand, and 
we wish to extend our congratula

tions to the Council for its enterprise 
and to ye editor for the nifty and 
breezy manner in which he has got
ten up the little sheet.

A rthur Lee (Buhl Sons & Co.) has 
a svstem. O thers have systems, too, 
but A rthur has one that brings in 
kale. We often w inder why more 
traveling men don’t do likewise. Of 
course, there are places where mon
ey would be no object, if it meant 
living in some towns—but really we 
haven’t Grand Rapids in mind—A r
thur lives in Milford. By living in 
Milford for a short time one can 
save enough money to take a trip to 
Florida. Mr. Lee didn’t take a trip 
to Florida, but he sent his family 
there to spend the winter. W hen 
you stop to think it over, you don t 
see many traveling men who live in 
a large city sending their families 
to Florida. It takes all of their sal
ary and part of their expense money 
to stay at home.

J. C. Hasse & Son, clothiers and 
furnishers in the Bamlet building, 
have leased quarters in the Gregory 
Mayer & Thom building, which wll 
soon be under course of construc
tion on Cadillac Square. W hen 
Hasse & Son move into the new 
building they will have one of the 
finest clothing and furnishing goods 
stores in the city.

If anyone has a receipt for prying 
loose money from people who haven’t 
any, they will confer a great favor 
on our old friend, Clark W alborn, by 
mailing or expressing said receipt to 
him. He has reduced the growth on 
the top of his cranium to a few 
measly hairs, trying to invent some 
kind of scheme to turn the trick. Mr. 
W alborn’s young hopeful, Harold, 
says that the greatest drawback to 
a kid’s fun is parents. Clark repre
sents the Aluminum Cooking Utensil 
Co. and has an office at 87 Kellogg 
street.

Bobby Burns said a man’s a man 
for a’ that. W hich causes us to re
mark that the Tradesm an is not the 
Tradesm an without Pfander, Richter 
and U ra Donald.

George W. Paldi was a D etroit 
visitor last week. Mr. Paldi worked 
hard and faithfully for a number of 
years gathering in shekels for his 
employer, H arry  W aterman, of Peck, 
and, incidentally, making hosts of 
friends and gathering in much infor
mation and experience of value to 
himself. He is now turning the ex
perience to good use by opening a 
store of his own in Snover. Mr. Pal
di, who has secured a fine store 
building, purchased his entire stock 
last week and in a few days will be 
open for business and, with his usual 
optimism, expects to make his store 
the buying center of trade in Snover. 
W ith his pleasant personality, coup
led with ability and wide experience, 
we can see nothing for him in the 
future but success. Miss Alice W aun, 
formerly with William Ehlers, of 
Shabona, has been engaged by Mr. 
Paldi and her assistance in purchas
ing the stock proved of great value to 
him.

Evidently Congressman MacDon
ald hasn’t a very good opinion of the 
State that he bamboozled into giving 
him the high office he now holds.

To have and to hold, were never 
synonymous to spendthrift and 
money.

One plant in D etroit put up 175,- 
000,000 pickles last year. This is ex
clusive of w hat the 1,600 saloons did 
in the pickling line last year.

John Kasen will represent Burn
ham, Stoepel & Co. in the suburban 
towns adjacent to Detroit. John 
was picked from a likely bunch of 
young men who are working in the 
house. W e hope to see him make 
good and become a real big league 
star.

Bob. Ammon, departm ent manager 
for the T. A. Carten departm ent 
store, at Ionia, was in D etroit in the 
interests of his departm ent this week.

Can’t keep the little town of Sno
ver out of the limelight. The lat
est we hear, they are soon to erect a 
fifty room hotel there.

Grand Rapids is one of the few 
cities that does not have public 
drinking fountains for the thirsty cit
izens.

If we were the Muskegon corres
pondent and were in a quandary for 
something to write, we would hunt 
up “Ernie'’ W elton and his side kick, 
Herman Anderson. There may be a 
vaudeville team that can "pull” more 
funny ones than this ungainly look
ing pair, but we have never seen 
them. They say a man, in order to 
be a good fisherman, must be a first- 
class prevaricator. W hat wonderful 
fishermen they would make! Mr. 
W elton has been selling groceries 
for the Hume Grocery Co. ever since 
Michigan was admitted as a State. 
Herman Anderson, who promises all 
of his friends a sample pound of 
candy, represents the W alker Candy 
Co.—'after which we apologize to 
Merry Musings for encroaching on 
his territory.

Nowadays the unexpected is al
ways expected.

The representatives of Buhl Sons 
& Co. are in the city this week pric
ing their new catalogues.

No m atter how scarce or high 
priced hardware in general may get, 
there will always be the usual amount 
of hammers to be found.

About six years ago there hied 
from the north a young man named 
Sol Rosenthal. Sol looked over the 
city and then gazed beyond the city 
until his eye took in the village of 
River Rouge. At that time there 
were but few buildings in the vil
lage, but Sol, with his usual business 
acumen, decided that it would not al
ways be true, so he straightway 
rented a small corner store and 
opened a clothing and furnishing 
goods store. Sol’s popularity and 
business grew in River Rouge and, 
although he first set foot in the vil
lage but six years ago, he now occu
pies two large stores, having added 
a stock of ladies’ furnishing goods. 
Sol comes from a family of business 
people, his father owning and con
ducting the Rosenthal department 
store at Petoskey, well-known 
throughout Michigan.

W hen Milton was asked if he would 
instruct his daughters in foreign lan
guages, he replied: "One tongue is 
sufficient for a woman.” Thereby we 
learn ’twas ever thus.

W. E. Dooley, Linden, Mrs. M.
G. Ellis, Argentine, George B. For
rester, Deckerville, Stewart Streeter 
of S treeter & Co., Memphis, John 
W agner, Ionia and A. Bailey, of 
Trenton, were among other m er
chants who paid D etroit a visit last 
week.

In other words, where ignorance 
is bliss, 'tis folly to join a union.

Referring to the mellow weather, 
it never rains but it bores—the m er
chants.

Messrs. Nichols and Kirkby (Ed- 
son, Moore & Co.) have purchased 
the stock of dry goods and furnish
ing goods of J. Grundy, 1136 Mack 
avenue.

Louis Caplan, of Baldwin, spent a 
few days in our busy city last week, 
casting about, as we understand, for 
a suitable location in which to open 
a store. Louis, who conducts a gen
eral store in Baldwin and runs an
other in Caro, has gained consider
able prominence as an advertiser and 
for his original and effective methods 
of combating the mail order houses. 
At one time the Tradesm an repro
duced a full page advertisement that 
was used by Mr. Caplan in his war 
on them. Should he decide to locate 
in Detroit, Mr. Caplan will still con
tinue to conduct the Baldwin store.

W h en  a m an is in love, she is the 
light of his life. A fte r  they are 
married, very often the  l ight bothers  
his eyes.

You may hide your light under a 
bushel, but it won’t, do any qood. 
The gas company will charge for it 
just the same.

“Jimmie” Mahar (Cadillac Garment 
Co.) says that a lamb is a young 
mutton head that tries to get rich 
by speculating on the stock exchange.

As we understand it, the entire 
Grand Trunk system in Michigan 
must carry passengers at the rate of 
2 cents per mile The D etroit & Hu
ron R. R., running from Cass City 
to Bad Axe, is charging, so we are 
told, 3 cents per mile. While the 
D. & H. may be an individual road, 
not controlled by the G. T. R. R. 
and not earning the amount per mile 
necessary to cause a reduction in its 
passenger rates, it looks very much 
like a part of the G. T. system, as 
their coaches, in charge of their con
ductors, are being run over the D 
& H. tracks. Possible some one can 
make this m atter clear to those in
terested.

How delightful it would be if some 
one would organize a federal league 
for traveling men and offer the us
ual three year contracts.

He who laughs last laughs best— 
says George Dorrell, of Ludington. 
George is an undertaker.

At a meeting held by the Dance 
Committee of Cadillac Council No. 143 
last Sunday morning (after church 
services) it was decided that the an
nual ball be held at the Knights of 
Columbus hall on the night of Feb. 
20. This is a big event of the year 
for Cadillac Council and the commit
tee promises to leave nothing un
turned to make the next annual the 
best that has yet been given.

Herm an: That was not a stone 
crusher you heard in Grand Rapids 
the other night. For your informa
tion, we will state that Bert Waalkes 
and Pete Rose, both representing the 
W alker Candy C o , of Muskegon, 
spent the night there.

J. A. Cowell & Co., 50 Michigan 
avenue, have re-organized and will 
carry a complete stock of men's 
clothing. They formerly carried 
furnishing goods exclusively. The 
new store will be under the manage
ment of A. Gray.

G. W. Angell, of Corunna, was in 
Detroit last week. Mr. Angell was 
at one time a resident of Grand Rap
ids, moving from that city to De
troit. He is Past Counselor of Coun
cil, No. 9. While in the city he was 
negotiating with the Commercial 
M otor Truck Co., with which he 
hopes to close a deal whereby he will 
act as representative for that corpor
ation.

In the meantime, we are trying 
to please our good friend, Fred May, 
of Grand Rapids, the real originator 
of the present crop of Tradesman 
correspondents. W e will try and 
follow Fred’s advice which he so 
graciously handed us on our last 
visit to Grand Rapids.

The seats on the water wagon are 
becoming very uncomfortable.

“Percy” Palmer was in D etroit the 
other day. Percy, who covered W est
ern Michigan for a number of years 
for Burnham, Stoepel & Co., is now 
a partner in the dry goods business 
in W indsor, under the style of Pal
mer & Clarke, Ltd Mr. Palmer 
made Grand Rapids his headquarters 
for a number of years and no trav
eling man ever left more friends be
hind than he did when he moved to 
Canada. All of those customers who 
had the pleasure of having Percy call 
on them and who visit Detroit, feel 
their trip is not complete until they 
have taken a trip to W indsor and 
had a visit with him. Mr. Palmer 
reports a very prosperous business 
but we could tell by the look in one 
corner of his right eye that he won
dered occasionally how things were 
looking on the old territory. We 
know, because we have had the same 
look and the same feeling.

(Continued on page 32.)
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M ich igan  Board  of Pha rm acy. 
P re s id e n t—'Will E. Collins, Owosso. 
S e c re ta ry —E . T. Boden, B ay  C ity. 
T re a s u re r—E. E. F au lk n er, Del ton. 
O th e r M em bers—Jo h n  J . C am pbell, 

P igeon ; C has. S'. Koon, M uskegon.
G rand  R ap ids  M eeting—N ovem ber 18, 

19 a n d  20.
M ich igan  State Pharm aceutica l A sso c ia 

tion.
P res id e n t—D. G. Look, Lowell. 
V ic e -P re s id en ts—E. E  M iller, T rav e rse  

C ity ; C. A. W eav er, D etro it.
S e c re ta ry —V on W  F u rn iss , N ashv ille . 
T re a s u re r—E d. V arn u m , Jonesv ille . 
E x ecu tiv e  C om m ittee—D. D. A lton. 

F rem o n t; Ed. W . A ustin , M idland; C. 
S. K oon, M uskegon; R. W . C ochrane. 
K alam azoo; J a m e s  R obinson, L an s in g ; 
G ra n t S tevens, D etro it.

M ich igan  Pharm aceutica l T ra ve le rs ’ A s 
sociation.

P re s id e n t—Geo. H . H alp in , D e tro it. 
S e c re ta ry -T re a s u re r—W . S. L aw ton , 

G rand  R apids.
Grand R ap id s  D ru g  Club. 

P re s id e n t—W m . C. K irch g essn e r. 
V ic e -P re s id en t—E. D. De L a  M ater. 
S e c re ta ry  an d  T re a s u re r—W m . H . 

T ibbs.
E x ecu tiv e  C om m ittee—W m . Q uigley, 

C h a irm an ; H e n ry  R iechel, T h ero n  Forbes.

W indow Displays Appropriate for 
February.

February  is at hand with its two 
big birthdays, W ash ing ton’s and L in 
coln’s, and that  greates t  of all days 
for candy buyers who want a package 
to present to the best  girl of all, St. 
Valentine’s Day. T h ere  is no be tte r  
valentine than a box of candy, and 
the confectioner who is wise, not  to 
say foxy, will push the candy valen
tine idea to the u t te rm ost .  T here  is 
no need of investing heavily in special 
goods, a lthough of course  there 
should be as much of them as the 
store  can be perfectly sure of selling. 
T he  special packages will go well and 
they should obviously go first. But 
special packages can be made out of 
staple packages when the o thers  are 
sold, so that  no one need be sent away 
for lack of a valentine box. By using 
red hearts for decorating the regular 
boxes and by attaching fancy lace 
paper valentines on top of the boxes, 
the stock can be made timely, and 
these a ttachm ents  can be put  on so 
that  they can easily be taken off from 
the unsold stock. In  the window the 
lace paper and red hear t  adornm ents  
need only be laid on the boxes while 
one o r  two are kept ready for sale 
with them  actually pasted on.

An att ractive valentine window dis
play can be made by hanging the win
dow, down to within two or three  feet 
of the floor, with red paper hearts of 
various sizes and a t  all heights.  Drape 
around amongst  these strips of red 
crepe paper an inch or an inch and a 
half wide. H an g  at the back of the 
window abundant  s tream ers all the 
way across so as to make a red back
ground which will wave and flutter 
whenever the door  opens or when 
a d raught  is caused in any way. T h is  
will make a good setting  for the  val
entine packages and each  package

may be placed on a large red heart, 
larger than the box itself.

By using barrel hoops and pieces 
of packing cases a large, heart-shaped 
frame-work may be made of a size 
to occupy the chief portion of the 
window. Cover it with red paper, and 
here and there upon it fasten such 
packages as can be attached by fine 
twine through the background of the 
big heart. W hen this is set up in the 
window it will impress its presence 
upon every passerby and a card read
ing, “For the Girl of Your Heart, a 
Candy Valentine.”

A valentine display may be helped 
by the use of a limerick along some 
some such line as the following:
A man who’s in love with a maid, 
Should buy candy, the very best grade.

And whatever the cost,
H e’ll find it’s not lost;

She will see that he’s amply repaid.
George W ashington’s picture and 

this sentiment will a ttrac t attention: 
“G. W. said, ‘The best candy is 
Brown’s Fine Mixed,’ and G. W. nev
er told a lie.” A nother plan is to put 
a picture of George W ashington in 
one side of the window and a picture 
of M artha W ashington in the other, 
and between them a box of the candy 
and the card reading: “The Kind of 
Candy W ith W hich G. W. W on a 
Wife. W hy N ot Try I t  Yourself?”

Artificial cherries in little twigs of 
two or three, tied on every box, will 
make W ashington Birthday packages 
out of any kind of a package. Any 
kind of candy with cherries in will 
be specially appropriate for display 
in a W ashington window, even the 
nickel boxes of cough cherries. Make 
the cherry idea work for you as much 
as possible.

There is no such advantage in con
nection with Lincoln’s Birthday as 
exists in connection with that of 
W ashington, and there is a certain 
amount of levity permissible in the 
treatm ent of the latter that would 
be out of place with the former. One 
of the best Lincoln plans is an imita
tion log cabin with a darkey doll as 
Uncle Tom and as much in the way 
of lifelike representations of the plan
tation scene as is possible. All this, 
of course, has no direct bearing upon 
the candy display which should oc
cupy a separate part of the window 
and gain only the advantage that will 
come from the stopping of people to 
observe the Uncle Tom setting. A 
picture of Lincoln and a big flag at 
the back of the window will help 
further.

A n o th e r  doll window can be made 
as follows: Get a  doll dressed up 
like a young  gentleman in his best 
clothes,  pu tting  a walking stick in his

hand, and build a house entrance  and 
place this young  gentleman doll on 
the steps with a box of the candy in 
his hand, obviously waiting for the 
door to be opened. Use a show card 
reading, “ Every  Y oung  Man Takes 
a Box to H is  Girl.”

Cocaine Sale Sentence in Toledo.
Thomas A. Huston, for forty years 

one of the leading druggists in T o
ledo was fined $150 and given a jail 
sentence of sixty days, on the charge 
of selling cocaine illegally. The prose
cution was carried on by the State 
Agricultural Commission, whose in 
spectors had been working among 
Toledo druggists for several weeks. 
John H. Bell, of Schaeffer & Bell, the 
other druggist arrested at the same 
time by the inspectors, promised the 
court he would not sell habit-forming 
drugs to any but reputable physicians, 
and that he would endeavor to do as 
little business as possible in that line. 
He was fined $75 and costs and se
verely lectured by the court. Mr. 
Huston told the court: “I absolutely 
refused to fill a prescription for more 
than ten grains. At first I refused 
to fill any prescriptions for Dr. Lilly 
or Dr. Sickles. Dr. Lilly came to me 
personally and told me that he was 
working out a cure by gradually les
sening the dose for the drug fiends. 
The same was true of Dr. Sickles. 
I filled prescriptions to help them  in 
a good cause.”

George Ritter,  special prosecuting 
a ttorney, said th a t  from Aug. 13 to 
Oct.  29 H u s to n  filled 711 prescrip
tions for m orphine  and cocaine. R it
te r  also said that  from Oct. 29 to 
the day of a rres t  H u s to n  had filled 
150 prescriptions. H e  received from 
50 cents up for each prescription.

“ His apparen t  purpose in filling the 
prescriptions,” said Ritter,  “was to 
ge t  the  money. H e  did not  fill them  
for the  sake of humanity, but  only for 
profit. T h e  wholesale house with 
w hom  he dealt warned  him against 
the use of such large quanti t ies of 
dope.”

“ I t  would not be fair,” said Judge  
O ’Donnell,  “ if the  people in p rom i
nent  positions are going to be allow
ed to violate these laws, while poor 
unfor tunates  suffer from their con
duct. Drugs  have been peddled on 
the s treet and have brough t  ruination 
to m ore  homes than  any th ing  else. 
T h e  court  is bound to p ro tec t  the  in
terest  of the public. I don’t believe 
in fines.”

Chance for Druggist.
Hundreds of men are working to 

perfect a formula for some sort of per
fumed disinfectant to be used as a 
spray in motion-picture theatres and 
similar places. I t  is said that a fortune 
awaits the man who solves the problem, 
as there is a universal demand for 
such an article. The Bulletin of Pha r
macy suggests that “one of the oils 
obtained in the distillation of pine 
wood might be used. Make an emul
sion of the oil with saponified rosin, 
somewhat after the process of  com
pound creosol solution, U. S. P. Then 
it will mix with water. Use a one or 
two per cent aqueous emulsion for a 
spray. A perfume may be added if  de
sired."

Buy in Your Neighborhood.
Below are printed several reasons 

why people should buy from their 
local drug store before sending to 
drug stores located in the business 
portion of a city. It would be well for 
the druggists to send a copy of the 
“Reasons W hy” and distribute them 
in their immediate neighborhood.

1. Your local druggist can dupli
cate the prices made by any respons
ible druggist anywhere on goods of 
the same quality, in the same quanti
ties and on the same basis of delivery 
and payment.

2. You can examine your purchase 
in this store and be assured of satisfac
tion before investing your  money.

3. Y our home druggist  is always 
ready and willing to make right any 
error or any defective article pur
chased.

4. Your druggist helps support, 
through direct and indirect taxation, 
your schools, libraries, churches, and 
other institutions.

5. Your druggist helps to make a 
good local market for everything you 
have to sell, and that market more 
than any other factor gives your land 
its present value.

6. Your druggist is your friend, 
ever ready to extend a helping hand 
in time of need.

7. If this community is good 
enough for you to live in and make 
your money in, it is good enough to 
spend it in.

8. The best citizens in this commu
nity are those who believe in and 
practice home patronage. Be one of 
the best.

9. Every dollar kept in circulation 
in this community helps increase 
property values. Every dollar sent 
out of this community that could as 
well be spent here hinders the wheels 
of progress and helps build up some 
other community a t your expense. 
—Modern Druggist .

Ice Cream Danger.
Never let y.our ice cream get real 

soft and then re-freeze it. Never let 
your cream get soft in the can at 
the fountain so that it is almost a 
liquid, and then re-pack it with ice 
and salt to harden it up for this is 
the way that ptomaine po'sin is form 
ed in ice cream. As long as you keep 
your ice cream hard, you can keep 
it alm ost indefinitely w ithout any 
danger, anyhow for a week or two, 
but if you let it get real soft and 
then harden it again by packing it 
with ice and salt, you are very apt to 
develop ptomaine poison and to make 
people sick. All ptomaine poison in 
ice cream is produced in one or two 
ways—either by using dirty cans or 
by re-freezing or re-packing with ice 
and salt cream that has once gotten 
real soft. I t is better and cheaper to 
throw soft cream away than to run 
the risk of making a lot of people 
sick and injure the reputation of your 
store. T his  is a real serious warning 
and should be carefully followed.

High School Requirements.
T h e  teacher discovers a s tudent sit

ting with his feet in the aisle and 
chewing gum. “Martin, take tha t  gun 
out  of your m outh  and put your  feet 
in.”
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WHOLESALE DRUQ PRICE CURRENT
A cids

A cetic  ................... 6 @ 8
Boric ................... 10 @ 15
C arbolic  ........... 17 @ 22
C itric  ................. 60 @ 67
M u ria tic  ............... 1%@ 5
N itric  ..................... 5%@ 10
O xalic ................... 13 @ 16
S u lphuric  ............. 1%@ 5
T a r t a r i c ............... 38 @ 45

A m m onia
W ate r . 26 deg . . . 6%@ 10
W ate r , 18 deg . . . 4%@ 8
W a te r  14 deg. . . . 3%@ 6
C arb o n a te  ........... 13 @ 16
C hloride ............. 12 @ 15

Balsam s

C o p a i b a ............. 75@1 00
F ir  (C an ad a ) . . 1 75@2 00
F ir  (O regon) . . ..4 0 ® 50
P e ru  ....................... .2 25@2 50
T olu  ..................... 1 00@1 25

Berries

C ubeb ................... . 65® 75
F ish  ....................... . 15® 20
J u n ip e r  .................. . . 7 ® 10
P rick ley  A sh  . . . @ 50

B arks

Classia (o rd in a ry ) 25
C ass ia  (S aigon ) 65® 75
E lm  (pow d. 25c) 25® 30
S a s sa fra s  (pow . 30c) @ 25
S oap  C u t (pow d. .

.........................I6 @
Extracts

Licorice .................  24@ 28
L icorice  pow dered  25® 30

Flowers

A rn ica  ...................  18® 25
C ham om ile  (G er.) 25® 35 
C ham om ile  (R om .) 40® 00

C ubebs ...................  @4 50
E rlg e ro n  ...............  @2 50
E u c a ly p tu s  ......... 75 @ 85
H em lock, p u re  . .  @1 00
J u n ip e r  B errie s  . .  @1 25
Ju n ip e r  W ood . .  40® 50
L ard , e x tr a  ......... 85® 1 00
L ard , No. 1 . . . .  75® 90
L a v e n 'r  F lo w ers  4 50@5 00 
L avender, G arden  85@1 00 
L em on ............... 4 50@5 00
L inseed , boiled, bbl. @ -4
L niseed , bid. less  55@ 60
L inseed , raw , bb ls  @ 51
L inseed , raw , le ss  54® 59
M usta rd , tru e  ..4  50@6 00
M usta rd , a r tif l’l 2 75@3 00
N ea ts fo o t ........... 80 @ 85
Olive, p u re  ......... 2 50@3 50
Olive. M alaga,

yellow  ........  1 30@1 50
Olive. M alaga,

g reen  ......... 1 30@1 50
O range, sw ee t . .4  75@5 00 
O rganum , p u re  1 25® 1 50 
O riganum , com ’l 50® 75
P en n y ro y a l ......... 2 25@2 50
P ep p e rm in t . . . .  4 00@4 25
Rose, p u re  . . .  16 00® 18 00 
R osem ary  F low ers  90@1 00 
Sandalw od, E . I. 6 25®6 50 
S a ssa fra s , tru e  80® 90
S a ssa fra s , a r tlf i’l 45® 50
S p e a rm in t ........... 5 50@6 00
S perm  .................  90 ®1 00
T an sy  ................... 5 00®5 50
T a r, U S P  ...........  30® 40
T u rp en tin e , bbls. @55% 
T u rp en tin e , le ss  60® 65
W in te rg reen , tru e  @5 00 
W in te rg reen , sw eet

b irch  ........... 2 00®2 25
W in te rg reen . a r t ’l 50@ 60
W orm seed  ........... 3 50@4 00
W orm w ood . . . .  6 00@6 50

Potassium
B icarb o n ate  . . . .  15® 18
B ich rom ate  . . . .  13® 16
B rom ide ..................  45® 55
C arb o n ate  ............. 12® 15
C hlora te , x ta l and

pow dered  . . .  12® 16
C h lo ra te , g ra n u la r  16® 20
C yanide .................  30® 40
Iodide .....................3 20®3 40
P e rm a n g a n a te  . .  15® 30
P ru ss ia te  yellow  30® 35 
P ru ss ia te , red  . .  50® 60
S u lp h a te  .................. 15® 20

Gums
A cacia , 1st ...........  40® 50
A cacia , 2nd ........... 35® 40
A cacia , 3d ................30® 35
A caccia , S o r ts  . . . .  @ 20
A cacia  P ow d ered  35® 40 
A loes (B arb . P ow ) 22® 25 
A loes (C ape P ow ) 20® 25
A loes (Soc. P ow d .) 40® 50
A safo e tid a  .............  75® 1 00
A safoe tida , Pow d.

P u r e .................  @ 75
U . S. P . Pow d. @1 00

C am phor ...............  55® 60
G ua iac  ...................  35® 40
G uaiac , P o w d ered  50® 60
K ino .........................  @ 40
K ino, P o w d ered  . .  @ 4 5
M yrrh  .......................  @ 40
M yrrh , P o w d ered  . @ 50
O pium  ...............  7 25 @7 50
O pium , Pow d. . .  8 75@8 95 
O pium , G ran . . .  8 90@9 10
S hellac  .................  28® 35
Shellac, B leached  30® 35 
T ra g a c a n th  N o. 1 1  40@1 50 
T ra g a c a n th , Pow  76® 85
T u rp en tin e  ........... lo@ 15

Leaves

B uchu ...................  1 85® 2 00
B uchu , Pow d. . .  2 00® 2 25
Sage, bu lk  ...........  18® 25
Sage, % s L oose. 20® 25
Sage, P o w d e re d .. 25® 3u
S enna , A l e x ........... 45® 50
S enna, T ln n ...........  15® 2o
S enna , T inn , Pow . 20® 2o 
U v a  U re i ..................10® 15

Oils
A lm onds, B itte r ,

t ru e  ...............
A lm ond, B itte r ,

a r t i f i c i a l ...........
A lm onds, Sw eet,

t r u e  ...............
A lm ond, Sw eet, 

im ita tio n  . . . .  
A m ber, c ru d e  . . .  
A m ber, rectified
A nise  ...................
B ergam o  n t  .........
C a jep u t .................

C as to r, bbls. and
c a n s  ...........

C ed ar L ea f ...........
C itro n e lla  ...........
d o v e s ............
C ocoanu t .............
Cod L iv e r  ...........
C o tton  Seed . . .  
C ro ton  ...................

6 00® 6 50

@1 00

90® 1 00

40® 50
. 25® 30
. 40® 50
2 25 @2 50 
7 60® 8 00 

75® 85
1 50@1 75

12 Vk@ 15 
@ «5
@ 7i> 

1 50@1 75 
20® 25 

1 25 @1 50 
. 80®1 00 

@1 60

Roots
A lk an et .................  15® 20
Blood, pow dered  20® 25
C alam us ............... 35® 40
E lecam pane , pw d. 15® ^20 
G entian , powd. . .  12® 16 
G inger, A frican ,

pow dered  . .  15® 20
G inger, J a m a ic a  22® 25 
G inger, Jam a ic a ,

pow dered  . . . .  22® 28
G oldenseal pow. 7 00@7 50 
Ipecac, powd. . .  2 75@3 00
L icorice  ............... 14@ 16
Licorice, powd. 12® 15
O rris, pow dered  25® 30 
Poke, pow dered  20 @ 25
R h u b arb  ........... 75® 1 00
R h u b arb , powd. 75@1 25 
R osinw eed, powd. 25® 30
S a rsap a rilla , H ond.

g ro u n d  ...........  @ 50
S a rsa p a r illa  M exican ,

g ro u n d  ...........  25® 30
Squills ...................  20® 35
S’quills, pow dered  40® 60
T um eric , powd. 12@ 15
V alerian , powd. 25® 30

Seeds
A nise  ................... 15® 20
A nise, pow dered 22® 25
Bird, Is ................. 8 0 10
C an ary  ..................... 9 0 12
C araw ay  ............... 12® 18
C ardam on ........  1 7502 00
C elery ................... 30® 35
C oriander ............ 12®
Dill ......................... 25® 3Ó
Fennell ................... @ 30
Flax ....................... 4® 8
Flax, g round  ___ 4® 8
F oenugreek , pow. 6® 10
H em p......................... 5® 7
Lobelia ................... @ 50
M usta rd , yellow 9® 12
M ustard , b lack  . . 9® 12
M usta rd , powd. 20® 25
Poppy  ................... 15® 20
Q uince ............... 75@1 00
R ape ..................... 10
Sabadilla  ............... 25® 30
Sabad illa , powd. 35® 45
Sunflow er ........... 6® 8
W orm  A m erican 150 20
W orm  L ev a n t . . 50@ 60

T in c tu res
A conite ................. g 75
Aloes ....................... g 65
A rnica ................... 60
A safoe tida  ........... @1 00
B elladonna ........... 0 60
Benzoin ................. @ 90
B enzoin Com pound 90
B uchu ................... g  1 00
C an th a rad ie s  . .  . g l 00
C apsicum  ............. 90
C ardam on  ........... @1 20
C ardam on, Comp. @ 80
C atechu  ................. @ 60
C inchona  ............... @1 06
C olchlcum  ............. 60
C ubebs . . . . . . . . m 20

D ig ita lis  .................
G en tian  .................
G inger ...................
G uaiac  ...................
G uaiac  A m m o n ...
Iodine .....................
Iodine, Colorless
Ipecac  .....................
Iron , clo...................
K ino .......................
M yrrh  .....................
N ux  V om ica . . . .
O pium  .....................
O pium  C am ph. . .  
Opium , D eodorz’d 
R h u b arb  .................

@ 60 
@  60 
® 95 
@1 06 
@  80 
@1 26 
@1 26 
@  75 
@  60 
@  80 
@1 05 
®  70 
@2 00 
@  65

82 25 
70

Pa in ts
L ead , red  d ry  7 @ 8
L ead, w h ite  d ry  7 ®i 8
L ead, w h ite  oil 7 @ 8
O chre, yellow  bbl. 1 @ 1%
O chre, yellow  le ss  2 @ 5
P u t t y ..........................2%@ 5
R ed V en etian  bbl. 1 ® 1% 
Red V en e t’n, le ss  2 @ 6
S h ak er, P re p a re d  1 4001  50 
V erm illion, E ng. 90@1 00 
V erm illion, A m er. 15® 20
W hiting , bbl........... 1® 1%
W h itin g  .....................  2® 5

Insecticides
A rsen ic  ...................  6® 10
Blue V itro l, bbl. @ 614 
Blue V itro l le ss  7® i0 
B ordeaux  M ix P s t  8® 15
H ellebore, W h ite

pow dered  . . . .  15® 20
In se c t P o w d er . .  20® 35
L ead A rsen a te  . .  8® 16
Lim e & S u lp h u r

Solution, gal. 15@ 25 
P a r is  G reen  . . .  15%@ 20

M iscellaneous
A cetan a lid  ........... 30® 35
A lum  .......................  3® 5
A lum , pow dered  and

g ro u n d  ...........  5® 7
B ism uth , S u b n i

t r a te  .............  2 10® 2 25
B orax  x ta l o r

pow dered  . . .  6® 12
C an th a rad ie s  po. 2 25@2 50
C alom el ...............  1 20 @1 30
C apsicum  ............. 20® 25
C arm ine  ...............  @3 50
C assia  B uds ___  © 40
Cloves .................  SO® 35
C halk  P rep a re d  . .  6® 8%
C halk  P re c ip ita te d  7® 10
C hloroform  ......... 38® 48
C hloral H y d ra te  1 00@1 16
C ocaine ........... 4 10@4 40
Cocoa B u tte r  . . . .  50® 60
C orks, lis t, less  70%
C opperas, bb ls...............@
C opperas, less  . . .  2® S 
C opperas, Pow d. 4® 6
C orrosive Sublm . 1 0501  10 
C ream  T a r t a r  . . .  80® 95
C uttlebone  ' . ......... 25® 3d
D ex trin e  ...............  7® 10
D over’s  P o w d e r 2 00 @2 25 
E m ery , all Nos. 6® 10
E m ery , pow dered  5® 8
E psom  S alts , bbls @ 1% 
E psom  S alts , less  2%@ o
E rg o t ...................  1 50@1 7a
E rgo t, pow dered  1 80®2 00
F lak e  W h ite  ......... 12® 15
F orm ald eh y d e  lb. 10® 15
G am bier ............... 6® 10
G elatine  ................. 35® 45
G lassw are, full cases  80% 
G lassw are, less 70 & 10% 
G lauber S a lts  bbl. @ 1
G lauber S a lts  less  2® 5
Glue, b row n . . . .  11® 15
Glue, brow n g rd  10® 15
Glue, w h ite  ......... 15® 25
Glue, w h ite  g rd  15® 20
G lycerine ........... 23%@ 30
Hops .......................  50® 80
iiidigo ...................  85@1 00
Iodine ......................4 35®4 60
Iodoform  ................5 40®5 60
Lead A ceta te  ___  12® 18
Lycopdlum  ......... 55® 65
M ace .......................  80® 90
M ace, pow dered  90@1 00
M entho l ............. 5 50@6 00
M ercury  ................... 75® 85
M orphine all b rd  5 05@5 30 
N ux  V om ica . . . .  @ 10
N ux V om ica pow ® 15
P epper, b lack  pow 20®25 
Pepper, w h ite  . .  30® 35 
P itch , B urgundy  10® 15
Q uassia  ................. 10® 15
Q uinine, a ll b rd s  ..2 5 0 3 6 %  
R ochelle S a lts  . . .  23® 80
S acch a rin e  ......... 1 5001 75
S alt P e te r  ........... 7%@ 12
Seid litz  M ix ture  . .  20® 25
Soap, g reen  . . . .  15® 20
Soap, m o tt c as tile  10® 15
Soap, w h ite  cas tile

case  . . . .  @6 35
Soap, w h ite  c as tile

less, p e r  b a r  @ 68
Soda Ash . .  ........... 1%@ 6
Soda B ica rb o n a te  1%@ 6
Soda, Sal ............... 1® 4
S p ir its  C am phor . .  @ 75
S u lphu r roll . . . .  2%@ 5
S u lphur Subl.......... 2%@ 6
T a m a rin d s  . . .  . . .  10® 15
T a r ta r  E m etic  . .  40® 60
T u rp en tin e  V enice 40® 50 
V anilla  E x t. p u re  1 00@1 60 
W itch  H ase l . . . .  6 6 0 1  00 
Zinc Sulphate . . .  7® 16

F O O T E  & J E M K S ’ C O L E M A N ’S ( b r a n d )

Terpeneless LemOfl c l  Fid High Class Vaililla
Insist on getting Coleman's Extracts from your jobbing grocer, or mail order direct to

FOOTE & JENKS, Jackson, Mich.

Our Home—Corner Oakes and Commerce

To our Customers for 1914; The year 1913 is now a m atter of history. 
We have bidd^p adieu with thanks for all the good things which were 
brought to our customers and ourselves. We have made arrangements for a 
larger, more comprehensive and more successful business for the year 1914. 
There will be no changes in our traveling force and our sundry men, Mr. W. 
B. Dudley and Mr. Fred L. Raymond, will call upon you in the near future 
in the interest especially of druggists' sundries, stationery, books, sporting 
goods, etc. Please reserve your orders for them which when nceived by us 
w ill have our prompt and careful attention.

G rand R apids. HAZELTINE & PERKINS DRUG CO-

“AMERICAN BEAUTY” Display Case No. 412—one 
a Y. of more than one hundred models of Show Case, 
Shelving and Display Fixtures designed by the Grand 
Rapids Show Case Company for displaying all kinds
of goods, and adopted by the most progressive stores of America. 

GRAND RAPIDS SHOW CASE CO., Grand Rapids, Michigan
The Largest Show Case and Store Equipment Plant in the World 

Show Rooms and Factories: New York, Grand Rapids. Chicago. Boston, Portland

Four Kinds of Coupon Books
are m anufactured by ns and a ll sold on the sam e 
basis, irrespective of size, shape or denom ination.
Free sam ples on application.

TRADESMAN COMPANY, Grand Rapids, Mich,
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled 
at market prices at date of purchase.

C H E E S E

A D V A N C E D DECLINED
A la ska  Salm on Corn  Sy rup

Holland H errin g
Peas

Index to M arkets
By Columns

Col.
A

A m m onia .......................  J

B
B aked B ean s  ................. 1
B ath  B rick  .......................  J
B luing .................................. J
B re ak fas t Food .............  J
B room s .............................. J
B rushes  .............................  J
B u tte r  Color ...................  *

C
C a n d le s ...............................  J
C anned Goods .................
C arbon Oils .....................  *
C atsu p  ...............................  *
C heese .................................  *
C hew ing  Gum  ...............  «
C hicory  .............................  ”
C hocolate .........................  "
C lolnes L ines  ................. jj
Cocoa .................................  "
C ocoanut .........................  "
Coffee .................................  "
C onfections .....................  4
C racked  W h e a t .............  ®
C rack e rs  .........................  *• ”
C ream  T a r ta r  ............... 6

D
D ried F ru its  ...................  6

F
F arn iaceo u s  Goods ••••  *
F ish in g  T ack le  ...............  8
F lav o rin g  E x tra c ts  . . .  ‘
Flour an d  F e e d ...............  7
F ru it J a r s  .......................  7

Q
G elatine ...........................  \
G rain B ags ....................   7

H
Herbs ....................... J
H id es  a n d  P e l t s ............. 8
H orse  R ad ish  . . . . . . . .  »

J
Je lly  .................................. *
Jelly  G lasses ................. 8

M
M acaron i .............»• • • • J
M apleine ...........................  8
M eats , C anned  .............  |
M ince M ea t ...................  8
M olasses ...........................  g
M u sta rd  ...........................  8

N
Nuts ................................... 4

O
O lives .................................  8

P
Pickles .............................  8
P ip es  .................................... 8
P lay in g  C a r d s .................  g
P o ta sh  ...............................  8
P r o v is io n s .........................  8

n
Rice ..................................  8
Rolled Oats .....................  9

8
Salad D ress in g .............. 9
Saleratus .......................  9
Sal Soda .........................  9
Salt ................................. J
Salt Fish .........................  9
Seeds .................................  JO
Shoe Blacking ................  JO
Snuff ..................................... JO
Soap ...................................  17
Soda ...................................  JO
Sploes .................................  J®
Starch ...............................  JO
Syrups ...............................  10

T
Table Sauces ................ 10
Tea ..................................  10
T o b a c c o ................. 11. H . 13
T w ine  ....................................  13

V
V inegar .............................  13

W
W lck in g  ...........................  13
Woodenware .................  13
Wrapping Paper ..........  14

Y
Y east C ake  ......................  14

AMMONIA
D

12 oz. ovals  2 doz. box 75 
A X LE G R EA SE 

F ra z e r’s.
lib . wood boxes, 4 doz. 3 00 
l ib . tin  boxes, 3 doz. 2 35 
3%Ib. tin  boxes, 2 doz. 4 25 
101b. pails, p e r doz. . .6  00 
151b. pails, pe r doz. . .7  20 
25lb. pails, p e r doz. ..12  00 

BA KED  BEA N S
No. 1, p e r doz..........45ci2) 90
No. 2, p e r doz..........75(5,1 4o
No. 3, p e r doz. . ..85@1 75 

BATH BRICK 
E n g lish  .........................  95

BLUING
J e n n in g s ’.

C ondensed P e a rl B lu ing  
Sm all C P  B luing , doz. 45 
L arge C P  B luing, doz. 75

B R E A K FA ST  FOODS
A petlzo. B iscu its  ......... 3 00
B ear Food, P e tt i jo h n s  1 95 
C racked  W h ea t. 24-2 2 50
C ream  of W h ea t, 36-2 4 50 
C ream  of Rye, 24-2 . .  3 00 
P o s ts  T o astie s , T.

No. 2  2 80
P o s ts  T o as tie s , T .

No. 3 ...........................  2 80
F arin o se , 24-2 ............. 2 70
G rape N u ts  .................  2 70
G rape S u g a r F lak es  . .  2 50 
S u g a r C orn F lak es  . .  2 50 
H a rd y  W h ea t Food . .  2 25 
P o s tm a ’s D u tch  Cook 2 75
H olland R u sk  ...............  3 00
K ellogg 's T o asted  R ice

B iscu it .......................  3 30
K ellogg 's T o as ted  R ice

F lak es  .........................  2 80
K ellogg 's T o asted  W h ea t

B iscu it .......................  3 30
K elogg’s  K ru m b les  . . . 3  30 
K rin k le  C orn F lak e  . .  1 75 
M ap l-W h ea t F lakes.

2 doz...............................  2 70
M ap l-W h ea t F lakes.

3 doz.............................. 2 80
M apl-C orn  F lak es  . . .  2 80 
M inn. W h e a t C ereal 3 75
A lg ra ln  Food ...............  4 25
R alsto n  W h e a t Food 4 50 
R alsto n  W h t Food 10c 1 4b 
Saxon W h ea t Food . .  2 6C 
S hred  W h ea t B iscu it 3 60
T riscu it, 18 ...................  1 SO
P lllsb u ry 's  B est C er’l 4 25 
P o s t T a v e rn  Special . .2  80 
Q u ak er Puffed  R ice . .4  25 
Q u ak er Puffed  W h ea t 2 85 
Q u ak er B rk fs t B iscu it 1 90 
Q u ak er C orn F lak es  ..1  75 
V ic to r C orn F la k e s  . . . 2  20 
W ash in g to n  C risps . . . 1  85
W h ea t H e a r ts  ................1 90
W h ea te n a  .....................  4 50
E v a p o r’d S u g a r Corn 90

BROOMS
F an cy  P a rlo r , 25 lb. 4 00 
P a rlo r , 4 S tring , 25 lb. 3 75 
S ta n d a rd  P a r lo r  23 lb. 3 25
Com m on, 23 lb ............... 3 00
Special, 23 lb ................... 2 50
W arehouse , 33 lb ...........4 00
Com m on W h isk  .............1 00
F a n c y  W h isk  ................. 1 26

B R U SH E S
Scrub

Solid B ack , 8 in .............. . 7 5
Solid B ack, 11 in ..................95
P o in ted  E n d s  ...................  35

S tove
N o. 3 .................................. 90
No. 2 ................................ 1 25
No. 1 ................................ 1 76

Shoe
No. 3 ...............................  1 00
No. 7 ..............................  1.30
No. 4 ................................ 1 70
No. 3 ....................................1 90

B U T T E R  COLOR 
D andelion , 25c size  . .2  00 

C A N D L ES
P araffine , 6s ...................  7%
P araffine, 12s ...............  8
W lck ing  ........................... 20

C A N N E D  GOODS 
A pples

3 lb . S ta n d a rd s  . .  @ 9 0
G allon ................. 2 8503  00

B lack b erries
2 R>........................  1 5001  90
S ta n d a rd  ga llons @5 00

B eane
B aked ...................  85@1 30
Red K idney . . . .  8 5 0  96
S tr in g  .....................  7001  16
W ax .......................  7501  25

B lueberries
S ta n d a rd  ....................... 1 80
Gallon .............................  7 25

C lam s
L ittle  N eck, l ib .  . .  @1 00
L ittle  N eck, 21b. . .  @1 50

Clam  Bouillon
B u rn h a m ’s % p t .............2 25
B u rn h am ’s  p ts ...................3 75
B u rn h am ’s q ts ...................7 60

Corn
F a ir  .......................  6 5 0  70
Good .....................  9001  00
F an cy  .....................  @1 30

F ren ch  P eas  
M onbadon (N a tu ra l)

p e r  doz.............................. l 75
G ooseberries

No. 2, F a ir  ......... .1 50
No. 2, F an cy  ................2 35

H om iny
S ta n d a rd  .........................  85

L obster
14 lb ......................................1 85
% lb ......................................3 15

M ackerel
M usta rd , l i b ...................... 1 80
M usta rd , 21b.....................2 80
Soused, l% tb ............... . . . l  60
Soused, 2lb ......................2 75
T om ato , l i b .......................1 50
T om ato , 21b........................2 80

M ushroom s
H ote ls  ....................   @ 15
B u tto n s , % s ......... 0  14
B u tto n s , Is  .......... @ 25

O y sters
Cove, JLlb...........................@ 95
Cove, H lb ......................... @1 76

P lu m s
P lu m s .................  9 0 0 1  35

P e a rs  In S y rup  
No. 3 cans, p e r doz. . .1  50 

P eas
M a r r o w f a t ........... 9 0 0 1  00
E a rly  J u n e ___  1 1 0 0 1  25
E a rly  J u n e  s iftd  1 4 5 0 1  55

P each es
P ie  .........................  1 0001  25
No. 10 size can  pie @3 25 

P ineapp le
G ra ted  .................  1 7502  10
Sliced ...................  9 5 0  2 60

P um pk in
F a ir  .............................. go
Good .............................  90
F a n c y  .........................  l  00
G allon ...........................  2 40

R asp b errie s
S ta n d a rd  ...............  0

Salm on
W arren s , 1 lb . T a ll . .2 30 
W arren s . 1 IL. F la t . .2  40 
R ed A la sk a  . . . .1  5 5 0 1  60 
Med R ed A la sk a  1 1501  30
P in k  A l a s k a ........... 0  90

S ard in es
D om estic  %s ............... 3 50
D om estic  % M u sta rd  3 25 
D om estic, % M u sta rd  2 75
F ren ch , % s ..................7 014
F ren c h  H e ....................18023

S a u r  K ra u t
No. 3, c an s  ...................  90
No. 10, c an s  ..................2 40

S h rim p s
D unbar, 1st doz. ...........l  30
D unbar, l% s  doz............2 35

S ucco tash
F a ir  .........................  90
Good .........................  l  20
F an cy  ................... 1 2501  40

S traw b e rr ie s
S ta n d a rd  .................  95
F a n c y  ...........................  2 25

T o m ato es
Good ..............................  1 05
F an cy  ...........................  1 35
No. 10 ............................  3 25

CARBON O ILS 
B arre ls

P e rfec tio n  ................  ©10%
D. S. G asoline  . .  0 1 7
G as M achine  . . .  ©29.7
D eodor’d  N a p ’a  . ©16%
C ylinder ............. 29 0 3 4 %
E n g in e  .................  16 0 2 2
B lack , w in te r  . .  8 0 1 0

C A TSU P
S n ide r’s  p in ts  ............... 3 35
S n id e r’s  % p i n t s ........... 1 S3

A cm e ................... ©18
B loom ingdale  . . @18
C arson  C ity  ___ 018%
H o p k in s  ............... ©18
B rick  ..................... ©17%
Leiden ................... 0 15
L im b u rg er .......... ©17%
P ineapp le  ........... 40 ©60
E dam  ................... @85
Sap Sago ............. @18
Sw iss, dom estic 0 2 0

C H E W IN G G U M
A dam s B lack J a c k  . . . .  55
A dam s S appo ta . . .  55
B eem an’s  P epsin . . .  55
B eechnu t ........... . . .  60
C hiclets ................ ,. 1 25
Colgan V iolet C hips . .  60
C olgan M int Chips" . . . .  60
D en ty n e  ............... . 1 10
F la g  S pruce  . . .
Ju icy  F ru i t  . . . .
Red R obin . . . . . . .  55
S'en Sen (J a rs  80 pkgs,

$2.20) ................. . . .  55
S p ea rm in t, W rig ley s  60 
S p ea rm in t, 5 box ja r s  3 00 
S p ea rm in t, 3 box ja r s  1 80
T ru n k  S pruce
Y u catan  ....................
Zeno .........................

CHICORY
B ulk  ...........................
R ed .............................
E ag le  .....................
F ra n c k 's  ...................
S ch eu er’s ...............
Red S ta n d a rd s  ........... 1 60
W h ite  ...............................  1 60

CH OCO LA TE 
W a lte r  B ak e r & Co.

G e rm an 's  S w eet ......... 22
P rem iu m  ...........................  32
C a raca s  ...........................  28

W a lte r  M. Low ney Co.
P rem iu m , % s ...............  29
P rem iu m , % s .................  29

C L O T H E S  L IN E
P e r  doz.

No. 40 T w is ted  C otton  95 
No. 50 T w is ted  C otton  1 30 
N o . '60 T w isted  C otton  1 70 
No. 80 T w is ted  C otton  2 00 
No. 50 B ra id ed  C otton  1 00 
No. 60 B ra ided  C otton  1 25 
No. 60 B ra ided  C otton  1 85 
No. 80 B ra ided  C otton  2 25
Nb. 50 S ash  Cord ........1 75
No. 60 S ash  Cord ........2 00
No. 60 J u te  ...................  90
No. 72 J u te  .................... 1 00
No. 60 S isal .....................  90

G alvanized  W ire  
No. 20, each  100ft. long 1 9o 
No. 19, each  100ft. long 2 10 
No. 20, each  100ft. long  1 90 
No. 19, each  100ft. long  2 10 

COCOA
B ak e r’s  .............................  37
C leveland .........................  41
Colonial, % s . . ...............  35
Colonial, % s ...................  33
E p p s .................................... 42
H e rsh e y ’s, % s ...............  30
H e rsh e y ’s, % s ...............  28
H u y le r ................................ 36
Low ney, % s ...................  33
Low ney, % s ...................  33
Low ney, % s ...................  33
Low ney, 5 lb. c an s  . . . .  33
V an  H o u ten , % s ........  12
V an H o u ten ,, % s ......... 18
V an H o u ten , % s ........  36
V an  H o u ten , Is  ..........  65
W a n -E ta  ............................ 36
W ebb .................................. 33
W ilber, % s .....................  33
W ilber, % s .....................  32

COCOANUT 
D u n h a m ’s  p e r lb.

%s, 5tb. case  .............. 30
%s, 5Ib. case  .............  29
%s, 151b. case  ............  29
%s, I5tb. case  ............. 28
Is , 151b. case  .............  27
% s & %s 151b. case  28
Scalloped G em s ...........10
%s & %s p a ils  ........... 16
Bulk, p a lls  .....................  14%
B ulk , D arrels ...............  13%
B ak e r’s  B ra s il S h redded  
10 5c p kgs ., p e r  c ase  2 60 
26 10c pkgs., p e r  case  2 60 
16 10c a n d  33 6c pkgs.,

p e r  case  .....................  2 60
C O F F E E S  RO ASTED  

Rio
C om m on .........................  19
F a ir  .................................. 19%
Choice .............................. 20
F a n c y  .............................  21
P e a b e r ry  .....................  23

S an to s
Com m on .........................  20
F a ir  .................................. 20%
Choice ...........................  21
F a n c y  .............................  23
P e a b e rry  .......................  23

M aracaibo
F a ir  .................................. 24
C hoice .............................  25

M exican
C hoice ...........................  25
F an cy  .............................. 26

G u a tem ala
F a i r  .................................. 25
F a n c y  ................................ 28

J a v a
P r iv a te  G row th  . . . .2 6 0 3 0
M pndllng  ......................31035

A uko la  ............................30032

M ocha
S h o rt B ean  .............. 25027
Long B ean  .................. 24 0  25
H. L. O. G................. 26028

Bogota
F a ir  .................................... 24
F an cy  ................................ 26
E x ch an g e  M ark et, S teady  
Spot M arket, S tro n g  

P ack ag e
N ew  Y ork B asis

A rbuck le  ...................  20 50
Lion .............................  21 5o

M cL aughlin ’s XXXX 
M cL augh lin ’s X X X X  sold 

to  re ta ile rs  only. M ail all 
o rd e rs  d ire c t to  W . F. 
M cL aughlan  & Co., C hicago 

E x tra c ts
H olland, % g ro  boxes 95
Felix, % g ro ss  ............  1 15
H u m m el's  foil, % gro. 85 
H u m m el’s  tin , % g ro . 1 43

C O N F E C T IO N E R Y  
S tick  C andy  P a ils

H orehound  .......................  8
S tan d a rd  ...........................  8
S ta n d a rd , sm all .............  8%
T w ist, sm all ......................9

C ases
Ju m b o  .................................. 8
Jum bo , sm all ...............  8%
B ig  S t i c k .............................. 8%
B oston  C ream  ..........13

Mixed C andy
B roken  .............................. 8
C am eo ................................ 12
C ut L o a f .............................  9
F an cy  .................................. 10%
F ren c h  C ream  ............9
G ro ce rs ............. ...................  6%
K in d e rg a rte n  ....................11
L ead e r .........   S%
M ajestic  .............................. 9
M onarch  ........    8%
N ovelty  .............................. 10
P a r is  C r e a m s ....................10
P rem io  C ream s ..........14
R oyal .................................. 7%
S pecial .............................. 8%
V alley C ream s ..........12
X L  O .............................. 7

S pec ia lties
P a lls

A uto  K isses  (b a s k e ts )  13
B onnie  B u tte r  B ite s  ..1 6
B u tte r  C ream  C orn  ..16
C andy  C rack e rs  (b s k t)  15
C aram el D ice ..................13
C ocoanut K ra u t  ........... 14
C ocoanu t W affles  ..........14
Coco M acaroons ............16
Coffy T o f f y ........................14
D a in ty  M in ts  7 lb . t in  15
E m p ire  F u d g e  ..........14
Fudge, P i n e a p p l j ...........13
Fudge, W a l n u t ................13
F udge , F ilb e r t ..............13
F udge , Choco. P e a n u t  12 
F udge , H oney  M oon ..18  
Fudge, T o a s ted  C ocoa-

n u t  ...............................  18
Fudge, C h e r r y ..................14
F udge , C o c o a n u t ...........18
H oneycom b C andy  . . . .  15
K o k a y s ................................ 14
Iced  M a r o o n s ....................14
Iced G em s .......................  15
Iced  O ran g e  Je ll ie s  . . .1 3
I ta lia n  B on B o n s ............13
M anchus .........................  13
M olasses K isses, 10

lb . box ........................18
N u t B u tte r  P u f f s ........... IS
S a lted  P e a n u ts  ............. 13

C hocolates
P a lls

A sso rted  C hoc....................15
A m azon C aram els  . . . .1 6
C ham pion  .........................  12
Choc. C hips, E u re k a  ..18
C lim ax ................................ 13
E clipse , A sso rted  ..........15
E u re k a  C hoco lates . . .1 6
F a v o rite  ............................ 16
Idea l C hoco lates ............13
K londike C hoco lates ..18
N abobs ..............................18
N ibble S tick s  ..................25
N u t W afe rs  ..................... 18
O coro Choc. C aram els  17
P e a n u t C l u s t e r s ...........22
P y ram id s  ..........................14
Q u in te tte  ............................16
R eg in a  .............................. 11
S ta r  C hoco lates ..............18
S u p erio r Choc, ( lig h t)  18 

Pop C orn Goods 
’W ith o u t p rizes.

C rack e r J a c k  ...........  3 25
G iggles, 5c pkg. cs. 3 50
Oh M y 100s ...............  3 50

Cough D rops

P u tn a m  M en th a l . . .  1 00
S m ith  B ro s ................... 1 25

N U TS—W hole
lbs.

A lm onds, T a rra g o n a  19 
A lm onds, C alifo rn ia

so ft shell ...........
B raz ils  ...................  14016
F ilb e r ts  ......................  ©13%
Cal. N-o. 1 ...........
W a ln u ts  so ft shell 0 1 9  

W aln u ts . Chilli . .  0 1 6
T ab le  n u ts , fa n c y  14016 
P ecan s , m edium  . .  ©13
P ecan s , ex. la rg e  ©15 
H ick o ry  N u ts , p e r  bu.

O hio ...........................
C ocoanu ts  ...................
C h es tn u ts , N ew  Y ork  

S ta te , p e r  b u ...........

Shelled
No. 1 Span ish  Shelled 

P e a n u ts , N ew  ..9 ©  9% 
E x. Lg. Va. Shelled

P e a n u ts  ......... 10%©11
P ecan  H a lv es  . . .  ©50
W alnu t H a lv es  ..3 6 0 3 8  
F ilbert M eats  . . .  ©30
A lican te  A lm onds ©50 
J o rd a n  A lm onds . ©60 

P e a n u ts
F an cy  H  P  S uns R aw  © 6%

R o asted  ............. @7 a
H . P . Jum bo , R aw  0 8 £

R o asted  .................  © 9*/
C RA C K ED  W H E A T

Bulk ..................   <1/
24 21b. pkgs. . .7 .7 .7 .2 50 

C RA C K ER S
N atio n a l B iscu it Company- 

B ran d s  
B u tte r

E xcelsio r B u tte r s  . . . . .  8** 
NBC S q u are  B u tte r s  . .  6%
S eym our R ound  ...........  5%

Soda
NBC Sodas ...................  5^
P rem iu m  Sodas ...........  7^
Select Sodas ...................
S a ra to g a  F l a k e s ...........  ia
S a ltin es  .............................  n

O y ster
N BC P icn ic  O y ste rs  . .  oy*
G em  O y sters  ...................  ^
Shell ..................................

Sw eet Goods
C ans a n d  u>x> i<

A n im als  .........................
A tl& ntics A lso A sstu . . ia  
A vena  F r u i t  C akes . . .  la 
B onnie  Doon C o o k ie s . .iu
B onnie L assie s  ............. iy
B rittle  F in g e rs  ............. iu
C am eo B iscu it Choc.

(can s) ...........................  a»
C am eo B iscu it A setd .

(can s) .....................   u
C artw h ee ls  A ss td ........... *%
C ecelia  B iscu it ............. 16
C hocolate  B a r  (c an s) 18
C hocolate  D rops  ............. 17
C hocolate  D rop  C en

te r s  .............................. i f
Cnoc. H o n ey  F in g e rs ,  1« 
cnoo, R o se tte s  (c an s) aw

OUCUdliUl T a tty  B a r  . .  la
c w u tu iu i  D r o p s ........... u
cucuaiiuL M acuroous • • i s  
c u a i u i  H oney  F in g e rs  ia  
v-ociii H oney  J  um aiea la  
Bon.ee C ak es  Iced  . . .  13 
E v e n tid e  F in g e rs  . . . .  16
i-am ily  Cookies .............  8%
F ig  C ak es  A ss td ...........12
F ro s te d  C ream s ...........  8 %
F ro s te d  G inger Cookies 
F ru i t  L u n ch  Iced  . . . .  lu
G inger G em s P la in  ___  »y,
G inger G em s Iced  . . . .  »% 
G rah am  C ra ck e rs  . . . .  8 
G inger S n ap s  F am ily  . .  >>i% 
G inger S n ap s  N BC

R ound  ...........................  8
H ousehold  C ookies . . . .  8 
H ousehold  Cks. Iced  . .  9
H ippodrom e B a r  ......... 12
H oney  Ju m b le s  ...........  la
Im p e ria ls  .........................  8%
Ju b ilee  M ixed .............  lu
L ady  F in g e rs  S ponge . .30 
L eap Y ear Ju m b le s  . .  i s  
L em on B iscu it S q u are  8%
L em on W afe rs  ...........  17
L em ona ............................ 8%
M ace C akes  ...................  8
M ary  A nn  .....................  8%
M arshm allow  Cfe. Ck. 13 
M arshm allow  W a ln u ts  18
M edora ................................ 8
M ottled  S q u a re s  . . . .  16 
NBC H oney  C akes  . . .  18 
O a tm eal C ra ck e rs  . . . .  8
O range  G em s ...............  8%
P enny  A sso rted  .............  8%
P e a n u t G em s .................  8
P in eap p le  C akes ......... 16
R aisin  G em s .................  H
R everes A ss td ....................16
Spiced G inger C akes  . .  9 
Spiced G inger C akes

Iced  ................................ 16
S u g a r F in g e rs  .............  12
S u g a r C rim p ...................  8%
S u ltan a  F ru i t  B iscu it 16
T riu m p h  C a k e s ............... 16
V anilla  W a fe rs  ...........  17
W averley  .......................  16
In -e r-S ea l T rad e  M ark 

Goods
p e r doz.

B aronet B iscu it ........... 81 66
B re m a ers  B tr  W a ts . 1 66
C am eo B iscu it ........... 1 66
C heese Sandw ich  . . . .  1 
C hoco late  W a fe rs  . . .  1 
E xce ls io r B u tte r s  . . . .  1
F ig  N ew to n  ............   1
F iv e  O’c lo c k  T e a  Boot. 1 
G inger S n ap s  N B C  1 2

S
S

2
S

S
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8 10 11
G rah am  C ra ck e rs  R ed

L ab e l 10c s i z e ...........1 00
L em on S n ap s  ...............  50
O y ste re tte s  ...................  50
P rem iu m  Sodas ...........1 00
R oyal T o a s t .................  1 00
S a ra to g a  F la k e s  ......... 1 50
Social T ea  B iscu it . .  1 00 
9 . s .  B u t te r  C rack e rs  1 50
U needa  B iscu it ........... 50
U n eed a  G inger W a fe r  1 00
V an illa  W afe rs  ........... 1 00
W a te r  T h in  B iscu it . .  1 00 
Zu Zu G inger S naps  . .  50
Z w ieback  .......................  1 00

O th e r P a c k ag e  Goods 
B arn u m ’s A n im als . .  60
tih o co la te  T o k en s  • • • • 2 50 
B u tte r  C ra ck e rs  N BC 

F am ily  P a c k ag e  . . .  2 50 
S oda C rack e rs  NBC 

F a m ily  P a c k ag e  . . .  2
F ru it  C ake  ...................  3 00

In Special T in  P ack ag es  
p e r  doz.

F e s tln o  ...........................  2 50
N abisco  25c ...................2 50
N abisco , 10c . . . . ........... 100

In  bulk , p e r  tin
N ab isco  ...........................  J
F e s tln o  ........ • • • • • ; • • •  2
B e n t’s W a te r  C rack e rs  1 40

CREAM  TA R TA R
B arre ls  o r d ru m s ......... 33
B oxes • - .............................
S quare  C ans ...................  50
F a n c y  C addies ...............  41

D R IED  FR U IT S  
Apples

E v ap o r’ed, C hoice b u lk  09 
E v ap o r’ed, F a n c y  pkg. 

A prico ts
C a lifo rn ia  ...............  13 @15

C itron
C orsican  .....................

C u rra n ts
im p o rted  l ib .  p k g .......... g%
Im p o rted , bu lk  . . . . . .  8%

P each es
M uirs—Choice, 251b. . .  "%  
M uirs—F an cy , 25tD. • • 
F ancy , P eeled , 251b. . .15 

Peel
L em on, A m erican  ----- 12%
O range, A m erican  ----- 1-%

R aisin s
C lu ste r, 20 c a r to n s  . . . 2  25 
Loose M usca tels, 4 Cr. 7% 
L oose M usca tels, 3 Cr. VA. 
L . M. Seeded, 1 lb . 8% @9 

C alifo rn ia  P ru n es  
90-100 251b. boxes . - @ 6% 
80- 90 251b. boxes • •@ 2 %  
70- 80 25Tb. boxes . . @ 8% 
60- 70 251b. boxes ..@  9% 
50- 60 251b. boxes 
40- 50 251b. boxes ..@ 11%

FA R IN A C EO U S GOODS 
B eans

C alifo rn ia  L im a  .........
M ichigan L i m a ............... 6
M ed. H a n d  P icked  . .  2 10
B row n H olland  ........... 1 65

F a rin a
25 1 lb  p ack ag es  ........ 1 50
B ulk, p e r  100 lb s ...........4 00

O rig inal H olland R usk 
P ac k ed  12 ro lls to  c o n ta in e r 
3 c o n ta in e rs  (40) ro lls 3 20 

H om iny
P e a rl, 100 lb. sack  . .  2 00 
M accaronl and  V erm icelli 

D om estic, 10 lb. box -. 60
Im p o rted , 25 lb . box . .  2 50 

P ea rl B arley
C h es te r  ...........................  3 00
E m p ire  ...........................

P ea s
G reen, W isconsin , bu. 1 65 
G reen, Scotch , bu. . .  1 65
Split, lb ................................ 0

Sago
E a s t  In d ia  .......................  4%
G erm an , sac k s  ........... 4%
G erm an , b ro k en  pkg. 

T ap ioca
F lak e , 100 lb . sac k s  . .  4% 
P e a rl, 100 lb . sack s  . .  4%
P e a rl, 36 p k g s ...............  2 25
M inute , 36 p k g s ............. 2 75

F ISH IN G  T A C K L E
% to  1 in ............................ ®
1% to  2 In .........................  7
1% to  2 n .........................  9
1% to  2 in .......................  11
2 In ......................................  I®
3 In ......................................  20

C otton  Lines
No. 1, 10 fe e t ...............  5
No. 2, 15 fe e t ............... 7
No. 3, 15 fee t .................  9
No. 4, 15 fe e t ...............  10
No. 5, 15 fe e t ............... 11
N o. 6, 15 fe e t ...............  12
No. 7, 15 fe e t  ............... 15
No. 8, 15 fe e t ............... 18
No. 9, 15 fe e t ........... 20

L inen  L ines
Sm all ...............................  20
M edium  .......................... 26
L arg e  .............................  34

P oles
Bam boo, 14 ft. ,  p e r  doz. 55 
B am boo, 16 f t. ,  p e r  doz. 60 
B am boo, IS f t . ,  p e r  doz. 80

FL A V O R IN G  E X T R A C T S 

J e n n in g s  D C B rand  

E x tr a c t  L em on T erpeneless 
E x t r a c t  V an illa  M exican 
b o th  a t  th e  sam e  p rice  

No. 1, F  box  % oz. . .  85
No. 2, F  box, 1% oz. 1 20 
N o. 4, F  box, 2% oz. 2 00 
N o. 3, 2% oz. T a p e r  2 00 
2 oz. F u ll M easu re  . .1  75

f l o u r  a n d  f e e d
G rand  R ap ids  G ra in  & 

M illing  Co.
W in te r  W h ea t

P u r i ty  P a te n t  .............  5 10
S u n b u rs t .......................  4 8«
W izard  F lo u r  ...............  4 70
W izard  G rah am  . . . . . .  4 80
W izard  G ran . M eal 4 40 
W izard  B uckw h’t  c w t 3 40
R ye .................................... 4 40

V alley  C ity M illing Co.
L ily  W h ite  ...................  5 10
L ig h t L o a f ...................  4 60
G rah am  .......................  2 00
G ran en a  H e a lth  ...........2 10
G ran . M eal .................  1 80
B olted  M ed....................  1 70

V oig t M illing  Co.
G rah am  .........................  4 30
V oig t’s  C rescen t ...........5 10
V oig t’s  F lo u ro ig t .........5 10
V oigt?a H yg ien ic  -----4 30
V oig t’s  R oyal .........: . . . 5  50
W atso n -H ig g in s  M illing Co. 
P e rfec tio n  B u ck w h ea t

F lo u r  .....................  6 50
P e rfec tio n  F lo u r  ----- 5 10
T ip  T op F lo u r  ........... 4 60
Golden S h ea f F lo u r  . .  4 20 
M arsh a ll’s  B es t F lo u r  4 75 

W orden  G rocer Co.
W izard  F lo u r  ...............  4 70
Q uaker, p a p e r  .............  4 90
Q uaker, c lo th  ...............  5 00
Q u ak er B u ck w h ea t bbl. 5 50 

K an sas  H ard  W h ea t 
V oig t M illing Co.

C alla  L ily  ...................  4 60
W orden  G rocer Co. 

A m erican  E ag le , % s . .5 10 
A m erican  E ag le ,, % s . .5  00 
A m erican  E ag le , % s . .4  90 

S pring  W h ea t 
R oy B ak e r

G olden H o rn , fam ily  4 80 
G olden H o rn , b a k e rs  4 75
W isconsin  R ye ...........  3 60

Ju d so n  G rocer Co.
C ereso ta , % s ...............5 30
C ereso ta , 4  s  ...............5 40
C ereso ta , % s ...............5 60

V oig t M illing Co. 
C olum bian  .....................  4 80

W orden  G rocer Co. 
W ingold , % s c lo th  . .5  50 
W ingold, % s c lo th  . . . . 5  40
W ingold , % s c l o t h -----5 30
W ingold , % s p a p e r  . .5  35 
W ingold, % s p a p er . .5  30 
B a k e rs ’ P a te n t  .............5 15

W y k es  & Co.
■sleepy E y e , % s c lo th  5 40 
Sleepy Eye. %s c lo th  5 30 
Sleepy E ye , % s c lo th  5 20 
S leepy E ye , % s p a p er 5 20 
Sleepy E y e , % s p a p e r  5 20 

Meal
B olted  ...........................  4 20
Golden G ra n u la te d  . .  4 40

W h ea t
N ew  R ed  .....................  93
N ew  W h ite  ...............  93

O ats
M ich igan  c a r lo ts  .........  45
L ess  th a n  c a r lo ts  . . . .  ,47

Corn
C arlo ts  .........................  72
L ess  th a n  ca rlo ts  . .  Vo 

H ay
C arlo ts  .......................  17 00
L ess  th a n  ca r lo ts  . .  18 00 

Feed
S tre e t  C ar Feed ........... 33
No. 1 C orn & O at F eed  33
C rack ed  c o r n ...................  32
C oarse  corn  m eal ......... 32

f r u i t  j a r s
M ason, p ts ., p e r gro. 4 55 
M ason, q ts ., p e r  gro. 4 95 
M ason, % ga l. p e r  gro . 7 30 
M ason, can  tops, g ro .. 1 65 

G E L A T IN E
C ox's, 1 doz. la rg e  . .  1 45 
Cox’s, 1 doz. sm all . . .  90
K n o x ’s S park ling , doz. 1 25 
K nox’s  S park ling , g r. 14 00 
K n o x 's  A cidu’d  doz. 1 25
N elson ’s  ...........................  1 50
O xford  ................................ 75
P ly m o u th  R ock, Phos. 1 25 
P ly m o u th  Rock. P la in  90

GRAIN BAGS
B ro ad  G auge ...................  18
A m oskeag  .........................  19

H erbs
S age  .................................... 15
H o p s .................................... 15
L a u re l L e a v e s .................  15
S en n a  L ea v e s  .................  25

H ID E S  A ND P E L T S  
H ides

G reen, No. 1 ...............  12
G reen, N o. 2 ...............  11
C ured, No. 1 ...............  13%
C ured, N o. 2 ................ 12%
C alfsk in , g reen , No. 1 15 
C alfsk in , g reen . No. 2 13% 
C alfsk in , cured , No. 116 
C alfsk in , cured , No. 214%  

P e lts
Old W ool ...............  60@1 25
L am b s .................  50@1 00
S h ea rlin g s  ......... 50 @1 00

T allow
No. 1 .......................  @ 5
No. 2 .....................  @ 4

Wool
U nw ashed , m ed. . .  @18
U nw ashed , fine . . .  @13

H O RSE RADISH
P e r  doz.................................  90

Je lly
5Tb. pa lls , p e r  doz. . .  2 40 

15Tb. pa ils , p e r  p a il . .  55 
30Tb. pails , p e r  p a ll . . . 1  00 

JE L L Y  G LA SSES 
% p t. in  bbls., p e r  doz. 15 
% p t. in  bbls., p e r  doz. 16 
8 oz. capped  in  bbls.

p e r  doz.............................  i s
M A P L E IN E

2 oz. bo ttle s , p e r  doz. 3 00 
1 oz. bo ttle s , p e r  doz. 1 75 

M INCE M EAT 
P e r case  .........................  2 85

M OLASSES 
New O rleans

F an cy  O pen K e ttle  . . . .  42
Choice ...............................  35
Good .................................... 22
F a ir  ...................................... 20

H a lf  b a rre ls  2c e x tra  
Red H en , No. 2% . . . .  1 75
R ed H en , No. 5 ......... 1 75
Red H en , No. 10 ___  1 65

M USTARD
% lb. 6 lb . box . . . .  16

O LIV E S
Bulk, 1 ga l. kegs  1 00@1 10 
Bulk, 2 ga l. k eg s  95@i xa 
B ulk, 5 ga l. k eg s  9001  10
Stuffed , 5 oz....................... 90
Stuffed , 8 oz................  1 25
Stuffed , 14 oz....................2 25
P it te d  (no t s tu ffed )

14 oz............................ 2 25
M anzan illa , 8 oz..............  90
L unch , 10 oz................. 1 35
L unch , 16 oz................. 2 25
Q ueen, M am m oth , 19
_  oz...................................4 25
Q ueen, M am m oth , 28

oz..................................  5 75
Olive Chow, 2 doz. cs.

p e r doz.........................2 25
P IC K L E S

M edium
B arre ls , 1.200 co u n t . .  7 75 
H a lf bbls., 600 co u n t 4 38
5 gallon  kegs ............... 1 90

Sm all
B arre ls  .........................  9 50
H a lf b a rre ls  ........., .  5 25
5 gallon  kegs  . . . . " .  2 25

G herk ins
B arre ls  ...........................  14 50
H a lf b a rre ls  ...................  7 75
5 gallon  kegs  .................

S w ee t Sm all
B a rre ls  .......................  16 50
H a lf b a rre ls  ...............  8 75
5 gallon  kegs  ........... 3 50

P IP E S
Clay, No. 216, p e r  box  1 75 
C lay, T. D. fu ll co u n t 60
Cob ...................................... 90

PL A YIN G  CARDS 
No. 90, S te am b o a t . .  75 
No. 15, R iva l a sso rte d  1 25 
No. 20, R over, e n am ’d. 1 50
No. 572, Special ........... 1 75
No. 98 Golf, s a tin  fin. 2 00
No. 808, B ic y c le ...........2 00
No. 632 T o u rn ’t  w h is t 2 25

PO T A SH
B a b b itt’s, 2 doz...........  1 75

PR O V ISIO N S 
B arre led  P o rk  

C lear B ack  . . . .2 1  00@21 50 
Short C u t C lear 19 00@19 50
B ean  ...............  19 00019  50
B risk e t, C lear 26 0O@27 00
P ig  .................................... 23 00
C lear F am ily  ............... 26 00

D ry S a lt M eats
S  P  B ellies  .........14%@15

L ard
P u re  in tie rc e s  11%@13 
Com pound L a rd  8%@ 9 
80 Tb. tu b s  . . . .  ad v an ce  % 
60 Tb tu b s  . . . .a d v a n c e  %
50 Tb. t in s  ___ ad v an ce  %
20 lb. pa ils  . . . .a d v a n c e  % 
10 lb. p a ils  . . . .  ad v an ce  % 
5 tb. p a lls  . . . .a d v a n c e  1 

8 lb p a ils  . . . .a d v a n c e  1 
Sm oked M eats 

H am s, 12 lb . av . 19@ 19% 
H am s, 14 lb . av . 18% @19 
H am s, 16 lb . av . 15%@16 
H am s, 18 lb. av . 16 @16% 
H am , d ried  beef

s e ts  .................  29 @30
C alifo rn ia  H a m s  12 @12%

P icn ic  Boiled
H a m s .................19% @20

Boiled H a m s  . . 2 3  @24 
M inced H a m  . .1 4  @14% 
B acon ...............  17 @25

S ausages
B ologna ............. 11%@12
L iv e r  .................  9%@10
F ra n k fo r t  ........... 12%@13
P o r k ..........................13 @14
V eal .................................. 11
T ongue  .............................  11
H ead ch eese  ...................  10

B eef
B oneless ......... 20 0 0 0  20 50
R um p, new  ..2 4  00024 50 

P ig ’s  F ee t
% b b ls ....................... ....... l  05
% bbls., 40 lb s ............... 2 10
% bb ls ................................ 4 25
1 b b l.................................... 8 50

T rip e
K its , 15 lb s ........................ 90
% bbls., 40 lb s ..................1 60
% bbls. 80 lb s .................. 3 00

C asings
H ogs, p e r  % .................  35
Beef, rounds, s e t  . .  18@20 
Beef, m iddles, s e t  . .8 0 0 8 5  
Sheep, p e r  bund le  . .  85

U ncolored B u tte r ln e  
Stolid D a iry  . . . .  12 @16 
C o u n try  Rolls ...12% @ 18 

C anned  M eats
C orned beef, 2 lb ........4 65
C orned beef, 1 lb ........2 40
R o as t beef, 2 lb ........4 65
R o as t beef, 1 lb ..............2 40
P o tted  M eat, H am

F lav o r, %s ...... 55
P o tted  M eat, H am

F lavo r, % s ...... 95
D eviled M eat, H am

F lav o r, % s ......  55
D eviled M eat, H am

F lavo r, % s .........  95
P o tted  T ongue, % s . .  55
P o tte d  T ongue, % s . .  95

RICE
F a n c y  ...................  6% @7
J a p a n  S ty le  ........... 5 @5%
B roken  ...................  3%@4%

R O LLED  OATS 
Rolled A vena, bbls. . .5  10 
S tee l C ut, 100 lb. sk s. 2 45
M onarch , bb ls ...............  4 85
M onarch , 90 tb. sks. 2 30 
Q uaker, 18 R eg u lar . . . 1  45 
Q uaker, 20 F am ily  . .  4 00 

SALAD D RESSIN G
Colum bia, % p t .................2 25
Colum bia, 1 p in t ___  4 00
D u rk ee 's , la rg e  1 doz. 4 50 
D u rk ee ’s, sm all, 2 doz. 5 25 
S n id e r’s, la rge , 1 doz. 2 35 
S n id e r 's  sm all, 2 doz. 1 35 

SA L ER A TU S 
P ack ed  60 lbs. in box 

A rm  an d  H a m m e r . .  3 00 
W y an d o tte , 100 % s . .  3 00 

SAL SODA
G ranu la ted , bb ls ............... 80
G ran u la ted , 100 lbs. cs. 90
G ran u la ted , 36 pkgs. . .  1 25

SA L T
Com m on G rades

100 3 tb. sack s  ........... 2 60
70 4 lb. sack s  ........... 2 40
60 5 lb. sack s  ........... 2 40
28 10 lb. sack s  ........... 2 25
56 lb. sac k s  ....... 40
28 lb. sack s  ....... 20

W arsaw
56 lb. d a iry  in d rill bags  40 
28 lb. d a iry  in  d rill b ag s  20 

S o lar Rock
56 Tb. sac k s  ...................  26

Com m on
G ranu la ted , F in e  ......... 1 05
M edium , F in e  ............... 1 10

SA L T FISH  
Cod

L arg e , w hole . .  @ !'
Sm all, w hole . .  @ 8 %
S tr ip s  o r b r ic k s  . 9013
Pollock  ...............  @ 5%

H alibu t
S tr ip s  .............................  18
C h u n k s ...........................  19

H olland H erring  
Y. M. w h. hoop bbls. 10 50 
Y. M. wh. hoop % bbls 5 50 
Y. M. w h. hoop kegs 65 
Y. M. w h. hoop M ilchers

kegs  ...........................  65
S ta n d a rd , bb ls ............... 8 50
S ta n d a rd , % bbls. . . .  4 50
S tan d a rd , k eg s  ........... 54

T ro u t
No. 1, 100 lb s ..................... 7 50
No. 1, 40 lb s ................ 2 25
No. 1, 10 lb s ....................  90
No. 1. 2 lb s ....................... 75

M ackerel
M ess, 100 lbs.................... 17 00
M ess, 40 lb s ...................  7 20
M ess, 10 lb s ................... 1 90
M ess, 8 lb s ......................1 60
No. 1, 100 lbs....................16 00
No. 1, 40 lb s ....................... 6 80
No. 1, 10 lbs.................  1 80

W hiteflsh
100 lb s .................................  9 75
50 lb s ................................ 5 25
10 lb s ................................ 1 12
8 lb s ................................  92

100 lb s ................................  4 65
40 lb s ................................  2 10
10 lb s ................................ 75
S lb s ................................  65

SE E D S
A nise  ...............................  14
C anary , S m y rn a  ......... 7%
C araw ay  .........................  10
C ardom om , M alab a r 1 20
C elery .............................  50
H em p, R u ssian  . . . .  5
M ixed B ird  .............  . 5
M u sta rd , w h ite  ........... 8
P oppy  ............................ 9
R ape .................................  5%

SH O E BLACKING 
H an d y  Box, la rg e  3 dz. 3 50 
H an d y  Box, sm all . .  1 25 
B ixby 's  R oyal Polish  85 
M iller's  C row n Po lish  85 

S N U F F
Scotch, in b lad d ers  . . . .  37
M accaboy, in j a r s ........... 35
F ren ch  R apple  in ja r s  . .  43

SODA
Boxes .................................  5%
K egs, E ng lish  ............... 4%

S P IC E S  
W hole Spices 

A llspice, J a m a ic a  . .  9@10 
Allspice, lg  G arden  @11 
Cloves, Z an z ib a r . .  @22
C assia, C an to n  ___ 14 @15
C assia, 5c pkg. dz. @25 
G inger, A frican  . . .  @ 9%
lin g e r , Cochin . . .

M ace, P e n a n g  . . . .
M ixed, No. 1 .........
M ixed, No. 2 .........
M ixed, 5c pkgs. dz. 
N u tm eg s, 70180 . . .  
N u tm eg s, 105-110 .
P epper, B lack

@14%

@17
@16
@45
@30
@25
@15
@25
@22

P epper, W h i t e .........
P epper, C ayenne  . .  
P a k rik a , H u n g a ria n

P u re  G round In Bulk 
A llspice, J a m a ic a  . .  @14
Cloves, Z an z ib a r . .  @29
C assia, C an ton  . . . .  @20
G inger, A frican  . . .  @17
M ace, P e n a n g ......... @75
N u tm e g s ...................  @35
P epper, B lack  ......... @19
P epper, W h i t e ......... @27
P epper, C ayenne  . .  @24
P a p rik a , H u n g a ria n  @45

STARCH
Corn

K ingsford . 40 b s ...........  7*,
M uzzy, 20 1Tb. pkgs. . .  51 

K ingsford
S ilver Gloss, 40 1Tb. . .  
M uzzy, 40 1Tb. pkgs. . .  5 

Gloss
A rgo, 2-* 5c pkgs. . .  90
S iver Goss, 16 3Tbs. . .  *!•' 
S iver Goss, 12 6lbs. . .  81

M uzzy
48 lib . p ack ag es  . . . . . .  5
16 3tb. p ack ag es  . . . . . . 4
12 61b. packages  . . . . . .  6
50tb. boxes ............... . . .  3

S Y R U P S
Corn

B arre ls  ...................
•Half b a rre ls 29
Blue K aro , 2 Tb............ 1 SO
B lue K aro , 2% lb .......... 2 30
B lue K aro , 5 Tb...........2 25
B lue K aro . 10 lb ...........2 15
R ed  K aro , 1% lb ...........3 60
R ed K aro , 2 lb ...........  2 15
R ed  K aro , 2% lb .......... 2 55
R ed K aro , 5 tb ........... 2 50
R ed K aro , 10 Tb...........2 40

P u re  C ane
F a i r  .................................. 16
Good .................................  20
Choice .............................  25

T A B L E  SA U CES
H alford , la rg e  ............. 3 75
H alfo rd , s m a l l ............... 2 25

T E A
U ncolored J a p a n

M edium  .....................  20@25
Choice .......................  28033
F a n c y  .......................  {36@46
B ask e t-fired  M ed’m  28030 
B ask e t-fired , Choice 35037 
B ask e t-fired , F a n c y  38045
No. 1 N ibs ................30032
S iftings, bu lk  ............. 9@10
Siftings, 1 lb . pkgs. 12@14 

G unpow der
M oyune, M edium  ..2 8 0 3 3  
M oyune, C hoice . . .3 5 0 4 «  
M oyune, F’ancy  . . . .5 0 0 6 0  
P in g  Suey, M edium  25@30 
P in g  Suey, C hoice . .35040 
P in g  Suy. F an cy  ..4 5 0 6 0  

Y oung H yson
Choice .......................  28@30
F an cy  .........................  45055

Oolong
F o rm o sa , M edium  ..2 5 0 2 8  
F o rm o sa , C hoice  . .32035  
F o rm o sa , F a n c y  . .  50060 

E nglish  B re ak fas t 
Congou, M edium  ...2 5 0 3 0  
Congou, Choice . . . .3 0 0 3 5  
Congou, F a n c y  . . . .4 0 0 6 0  
Congou, E x . F a n c y  60080 

Ceylon
P ekoe, M edium  . . . .2 8 0 3 0  
D r. P ekoe, C hoice ..3 0 0 3 5  
F lo w ery  O. P . F a n c y  40050

TOBACCO 
F ine  C ut

B lot .................................  1 46
Bugle. 16 oz.........................3 84
Bugle, 10c .................  11 00
D an P a tc h , 8 an d  16 oz. 32
D an P a tc h , 4 oz.......... 11 52
D an P a tc h , 2 oz...........5 76
F a s t  M ail, 16 oz...........7 80
H ia w ath a , 16 oz............. 60
H iaw ath a . 5c ............... 5 40
M ay Flow er, 16 oz..........9 36
N o L im it, 8 oz..................l  80
N o L im it, 16 oz.................3 60
O jibw a, 8 and  16 oz. 40
O jibw a, 1 0 c ................... 11 10
O jibw a, 5c .....................  l  85
P e to sk ey  Chief, 7 oz. 2 00 
P e to sk ey  Chief, 14 oz. 4 00 
P each  an d  H oney, 5c 5 76
Red Bell, 16 oz................. 3 96
Red Bell, 8 foil ........... 1 98
S terling , L  & d  5c . .  5 76 
S w eet C uba, c a n is te r  9 16
Sw eet Cuba, 5c ........... 5 76
Sw eet Cuba, 1 0 c ........... 95
S w eet Cuba, 1 lb. tin  4 50 
Sw eet C uba, % lb. foil 2 25 
Sw eet B urley , 5c L& D 5 76 
S*weet B urley , 8 oz. . .  2 45 
Sw eet Burley, 16 oz. . .  4 90 
S*weet M ist, % gro. . .  5 70
Sw eet M ist, 8 oz.......... 11 10
Sw eet M ist, 8 oz..........  35
T eleg ram , 5c ...............  5 76
T iger, 5c .......................  6 00
T iger, 25c can s  ........... 2 40
U ncle Daniel, 1 Tb . . .  60 
U ncle D aniel, 1 oz. . .  5 22

Plug
Am. N avy, 16 oz...........  32
Apple, 10 lb. b u tt ........  38
D rum m ond N a t. l.ea f, 2

an d  5 lb .......................  60
D rum m ond N a t. L eaf

p e r doz.........................  96
B a ttle  A x ....................... 28
B racer, 6 a n d  12 lb. . .  30
B ig Four, 6 a n d  16 lb. 32
Root Jac k . 2 lb ..............  90
Boot Jac k , p e r  doz. . .  90
Bullion, 16 oz...................  46
Clim ax, Golden T w ins 48
C lim ax 14% oz...............  44
Clim ax, 7 oz....................... 47
D ays’ W ork , 7 & 14 lb. 37 
C rem e de M enthe, lb. 62 
D erby, 5 lb. boxes . . . .  28
5 B ros., 4 lb ....................... 66
F our Roses, 10c ............. 90
G ilt Edge, 2 lb ..................  50
Gold Rope, 6 & 12 lb. 58 
Gold Rope, 4 & 8 lb. 58 
G. O. P ., 12 & 24 lb. . .  40
G ran g er T w ist. 6 lb. . .  46
G. T. W ., 10 lb. St 21 lb. 36 
H orse  Shoe, 6 & 12 lb. 43 
H oney Dip T w ist, 5&10 45
Jo lly  T a r, 5 & 8 lb ..........  40
J . T ., 5% & 11 lb. . .  35
Q entucky  N avy, 12 lb. ..32 
K eystone T w ist, 6 lb. 45
K ism et, 6 lb ....................... 48
M aple D ip, 20 oz...........  28
M erry  W idow , 12 lb. . .  32
N obby Spun Roll 6 & 3 58
P a rro t, 12 lb .....................  14
P a tte r s o n ’s N a t. L ea f 93 
P eachey , 6-12 & 24 lb. 40
P icn ic  T w ist, 5 lb..........  45
P ip e r H eidslck , 4 & 7 lb. 69 
P ip e r H eidsick , p e r doz. 96 
Polo, 3 doz., p e r doz. 48
R edicut, 1 2-3 oz..............  38
Scrapp le . 2 & 4 doz. . .  48
S h erry  Cobbler, 8 oz. . .  32
S pear H ead , 12 oz..........  44
S p ear H ead , 14 2-3 oz. 44
S p ear H ead , 7 oz........... 47
Sq. D eal, 7, 14 and  28 lb. 30 
S ta r , 6, 12 & 24 lb. . .  43
S ta n d a rd  N avy, 7%, 15

& 30 lb ..............................  34
T en  P enny , 6 & 12 lb. 35 
Tow n T alk , 14 oz. . .  31
Y ankee Girl, 12 & 24 30

S crap
All Red, 5c ...................  6 76
Am . U nion S crap  . . . .  5 40
B ag  P ipe, 5c ................. 5 88
C utlas, 2% oz...................  26
Globe S crap , 2 oz........... 30
H appy  T h o ugh t, 2 oz. 30 
H oney Com b Scrap , 5c 5 76 
H o n est S crap , 5c . . . .  1 55 
M ail Pouch, 4 doz. 5c 2 00
Old Songs, 5c ............... 5 76
Old T im es, % gro. . .  5 50 
P o la r B ear, 5c, % gro . 5 76 
Red B and, 5c % gro. 5 76 
Red M an S crap  5c . .  1 42
Scrapple , 5c p k g s ............. 48
Sure  Shot, 5c 1-6 gro. 5 76 
Y ankee G irl Scrap , 2oz. 5 76 
P a n  H an d le  Scrp  % gr. 5 76 
P each y  Scrap , 5c . . . .  5 76
U nion W o rk m an  2% 6 00

Sm oking
All L eaf, 2% & 7 oz. 30
BB. 3% oz........................  6 00
BB, 7 oz........................... 12 00
BB, 14 oz......................... 24 00
B agdad, 10c tin s  . . . .  11 52
B adger, 3 oz..................  5 04
B adger, 7 oz...............  11 52
B anner, 5o ..................  5 76
B anner, 20c .................  1 60
B anner, 40c ................  3 20
Bfelwood, M ix ture , 10c 94
B ig Chief, 2% oz. . .  6 00 
B ig Chief, 16 oz...........  30
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12 13 14
Smoking

B ull D urham , 5 c ......... 5 85
Bull D u rh am , 10c . . .  11 52 
Bull D u rh am , 15c . . .  17 28 
Bull D urham . 8 oz. . .  3 60 
Bull D urham , 16 oz. . .  6 72
B uck  H orn , 5c ........... 5 76
B uck H o rn , 1 0 c ............. 11 52
B ria r  P ipe, 5c ........... 6 00
B ria r  P ipe, 10c ........  12 00
B lack  Sw an, 5c ........... 5 76
B lack  Sw an, 14 oz. . . 3  50
Bob W h ite , 5c ........... 6 00
B ro therhood , 5 c ........... 6 00
B ro therhood , 10c . . . .  11 10 
B ro therhood , 16 oz. . .  5 05
C arn iva l, 5c ................... 5 (0
C arn iva l, % oz...............  39
C arn iva l, 16 oz............... 40
C ig a r C lip’s- Jo h n so n  30 
C igar C lip’g- Seym our 30 
Id e n tity , 3 & 16 oz. . .  30
D arby  C igar C u ttin g s  4 50 
C o n tin en tal Cubes, 10c 90
C orn C ake, 14 oz...........2 55
Corn Cake, 7 oz...........1 45
C orn Cake, 5c ................. 5 76
C ream , 50e p a ils  . . . .  4 70 
C uban S ta r , 5c foil . .  5 <6 
C uban S ta r , 16 oz pails  3 72
C hips, 10c .....................  I® 30
Dills B est, 1% oz............  79
Dills B est, oz........... 77
Dills B est, 16 oz ............. 73
D ixie K id . 5e ........... r  «
D uke’s  M ix., 5c ........... 5 76
D uke’s  M ix, 10c . . . .  11 52 
D uke’s Cam eo, 5c . .  5 <6
D rum , 5c .......................  5 76
F. F . A. 4 oz..................... 5 04
F . F . A. 7 oz..................11 52
F ash ion , 5c ................... 6 00
F ash io n , 16 oz......  5 ¿8
F ive  B ros., 5c ........... 5 7b
F ive  B ros., 10c ........... 10 53
F ive  c en t cu t P lu g . . 29
F  O B  10c ................... 11 52
F o u r R oses, 10c ........... 96
Full D ress, 1 % oz. . .  72
Glad H and . 5c ........... 48
Gold B lock 10c ........  12 00
Gold S ta r . 50c pail . .  4 ¿0 
G ail & Ax N avy, 5c 5 76
G row ler, 5c .........
G row ler, 10c . . . .
G row ler. 20c ........
G ian t, -5c .......................  5 76
G ian t, 40c .......................  3 96
H and  M ade. 2% oz. . .  50
H azel N u t. 5c ............... 5 76
H oney  Dew. 10c . . . .  12 00
H u n tin g . 5c ...................  „ *8
I X  L, 5c .......................  6 10
I  X  L ,, In p a ils  ........... 3 90
J u s t  S u its, 5c ............... 6 00
J u s t  S u its. 10c ........... 12 00
Kiln D ried. 25c ........... 2 45
K ing  Bird. 7 oz.......................2 16
K in g  B ird. 10c ........... H  52
K in g  B ird , 5c ............... 5 76
Da T u rk a , 5c ...............  5 76
L ittle  G ian t. 1 lb .......... 28
L uckv  S trike . 10c ----- 96
L e Redo, 3 oz...........  10 80
L e Redo, 8 *  16 oz. 38 
M yrtle  N avy. 10c . . . .  11 52
M yrtle  N avy, 5 c ............. 5 76
M ary land  Club, 5c . . .  50
M ayflower, 5c ............... 5 76
M ayflow er, 10c .............  96
M ayflow er, 20c ............. 1 92
N ig g er H a ir, 5 c ...........  6 00
N ig g er H a ir . 10c . . . .  10 70
N ig g er H ead , 5c . . . .  5 40
N igger H ead , 10c . . . .  10 56
N oon H our, 5c .............  48
Old Colony, 1-12 gro. 11 52
Old Mill. 5c ...................  5 76
Old E n g lish  C urve  l% oz. 96
Old Crop 5c ...................  5 76
Old Crop, 25c ...............  20
P. S„ 8 oz. 30 lb. cs. 19
P. S.. 3 oz., p e r  gro. 5 70 
P a t H and , 1 oz.........  63

Plaza, 2 gro. cs.

42 
94 

1 8;

Pilo t, 7 oz. doz...........  1
S old ier Boy, 1 lb ...........4
S w eet C aporal, 1 oz. . .
S w eet L o tus, 5 c ...........6
S w eet L o tus, 10c . . . .  12 
Sw eet L o tus, p e r  dz. 4 
S w eet Rose, 2)4 oz. . .  
S w eet T ip  T op, 5c . .  
S w eet T ip  Top, 10c . .  1 
Sw eet T ips, % gro. . .  10
Sun C ured , 10c .............
S um m er T im e, 5c . . . .  5 
S u m m er T im e, 7 oz. . .  1 
S um m er T im e, 14 oz. 3 
S tan d a rd , 5c foil . . . .  5 
S tan d a rd , 10c p a p e r  . .  8 
Seal N . C.. 1% c u t p lug  
Seal N . C. 1% G ran . 
T h ree  F e a th e rs , 1 oz. 
T h ree  F e a th e rs , 10c 11
T h ree  F e a th e rs  a n d  

P ip e  com bina tion  . .  2 
T om  & J e r ry ,  14 oz. . .  3 
T om  & J e r ry , 7 oz. . .  1
Tom  & J e r ry , 3 oz..........
T ro u t L ine, 5c ...........  5
T ro u t L ine, 1 0 c ............. 11
T u rk ish , P a tro l , 2-9 5
T uxedo, 1 oz. b ag s  . .  
T uxedo, 2 oz. t in s  . .
T uxedo, 20c ...................  1
T uxedo, 80c tin s  -----  7
T w in  O aks, 10c ...........
U nion L ead er, 50c . . .  • 5 
U nion L ead er, 25c . .  2 
U nion L eader, 10c . .  11 
U nion L ead e r, 6c . . . . .  6 
U nion W o rk m an , 1% 5
U ncle Sam , 10c ......... 10
U ncle Sam , 8 oz ...........2
U. S. M arine, 5c ----- »
V an  B ibber, 2 oz. tin
V elvet, 5c pouch -----
V elvet, 10c t in  ...............
V elvet, 8 oz. t in  . . . .  3 
V elvet, 16 oz. can  . . . .  7 
V elvet, co m bina tion  cs 5
W a r  P a th , 5c ...............  6
W a r  P a th , 2 0 c ................. 1
W av e  L ine, 3 oz...........
W av e  L ine. 16 oz..........
W ay  up, 2)4 oz. . . . . . .  5
W ay  up, 16 oz. p a ils  ••
W ild F ru it ,  5 c ..................jj
W ild  F ru i t ,  10c ......... 11
Yum  Y um , 5c ............... »
Y um  Y um , 10c . . . . .  11 
Y um  Y um , 1 lb., doz. 4

T W IN E
C otton , 3 p ly  ............... 26
C otton , 4 ply  .................  26
J u te ,  2 p ly  ...................  14
H em p, 6 p l y ......................13
F lax , m edium  ...............  24
W ool, 1 lb . b a le s  . . .  9%

V IN E G A R
W h ite  W ine , 40 g ra in  8)4 
W h ite  W ine, 80 g ra in  11)4 
W h ite  W ine, 100 g ra in  13 
O akland  V in eg ar & P ick le  

Co’s B ran d s. 
H ig h lan d  app le  c id e r 22 
O ak land  app le  c ider 16 
S ta te  Sea l s u g a r  . . . .1 4  
O ak land  w h ite  p ick ling  10 

P ack ag es  free .
W IC K IN G

No. 0, p e r  g ro ss  ...........30
No. 1, p e r  g ro ss  . . . .  40 
No. 2, p e r  g ro ss  . . . .  50 
No. 3, p e r  g ro ss  . . . .  75

W O O D E N W A R E
Baskets

B ushels  ...........................  1 00
B ushels, w ide b an d  . .  1 15
M ark e t ...........................  40
Splin t, la rg e  ...............  3 50
S plin t, m ed ium  ........... 3 00
Splin t, s m a l l ...................2 75
W illow , C lothes, la rg e  8 25 
W illow , C lothes, sm all 6 75 
W illow , C lothes, m e’m  7 50

Butter Pates 
O vals

3rin ce  A lbert, 5c

lob  Roy, 10c g ro ss  ..1 0  52
lo b  Roy, 25c doz.......... 2 10
lob  Rov, 50c doz.......... 4 10
5. & M., 5c g ro ss  ----- 5 76
y. & M., 14 oz., doz. . .  3 20 
Soldier Boy, 5c g ro ss  5 76 
Soldier Boy, 10c ----- 10 50

96 )4 Ib., 250 in  c ra te 35
5 00 Vt n>., 250 in  c ra te 35
5 76 1 Ib., 250 in  c ra te  . • . • • 40

11 52 2 lb.. 250 in  c ra te  . 50
.10 80 3 lb.. 250 in  c ra te  . . 70

2 04 5 lb .. 250 in  c ra te  . 90

5
08
76 W ire  E n d

5 76 1 lb., 250 in  c ra te 35
11 40 2 lb., 250 in c ra te 45
. 4 70 3 lb., 250 in  c ra te 55
11 93 lb.. 250 in  c ra te 6b

ft 
. R

77
7« C hurns

2 10 B arre l, 5 gal., each . .  2 40
48 B arre l 10 gal., each . .2 55
96
84 C lothes P in s

. 7 44 Round H e«d
48 4)£ inch, 5 g ro ss  . . 65

5 76 C artons, 20 2% doz. bxs 70

F a u ce ts
Cork lined, 3 in .............. 70
C ork  lined, 9 In .............. 80
C ork  lined , 10 in. ..........  90

Mop S ticks
T ro ja n  s p rin g  ...............  90
E clip se  p a te n t  s p rin g  85
No. 1 com m on ...............  80
No. 2 p a t. b ru sh  ho ld e r 85
Idea l N o. 7 ................  85
121b. co tto n  m op h e ad s  1 45

P a lls
2-hoop S ta n d a rd  . . . .  2 00
2- hoop S ta n d a rd  . . . .  2 25
3- w ire  C able .................  2 30
F ib re  ................................ 2 40
10 q t. G alvan ized  . . . .  1 70 
12 q t. G alvanized  . . . .  1 90 
14 q t. G alvan ized  . . . .  2 10

T o o th p ick s
B irch , 100 p ack ag es  . .  2 00 
Id ea l .................................  85

T ra p s
M ouse, wood, 2 holes 22 
M ouse, wood, 4 holes 45 
M ouse, wood. 6 holes 70 
M ouse, tin , 5 holes . . . .  65
R a t, w ood .......................  80
R at, s p rin g  ...................  75

T u b s
20-in .S ta n d a rd , No. 1 8 00 
18-in. S tan d a rd , No. 2 7 00 
16-ln. S ta n d a rd , N o. 3 6 00 
20-in. Cable, No. 1 . .  8 00
18-in. C able, No. 2 ____ 7 00
16-in. Cable, No. 3 . . . .  6 00
No. 1 F ib re  ............... 10 25
No. 2 F ib re  ...................  9 25
No. 3 F ib re  ...................  8 25
L arg e  G alvan ized  . . .  .5 50 
M edium  G alvan ized  . .  4 75 
Sm all G alvan ized  . . .  4 25

W ash b o ard s
B an n e r Globe ...............  2 50
B rass , S ingle ............. 3 25
G lass, S ingle .............  3 25
Single A cm e .................  3 15
D ouble P e e rle ss  ........... 3 75
Single P e e rle ss  ........... 3 25
N o rth e rn  Q ueen . . . .  3 25
D ouble D uplex  ........... 3 00
Good E n o u g h  ............. 3 25
U n iv e rsa l .......................  3 15

W indow  C leaners
12 in ....................................  1 65
14 in .................................... 1 85
16 in .................................... 2 30

W ood Bowls
13 in. B u tte r  ...............  1 75
15 in . B u tte r  ............... 2 50
17 in. B u tte r  ...............  4 75
19 in. B u tte r  ............... 7 50

W R A P PIN G  P A P E R
Com m on S traw  ........... 2
F ib re  M anila, w h ite  . .  3 
F ib re  M anila, co lored  4
No. 1 M an ila  .................  4
C ream  M an ila  ...............  3
B u tc h e rs ’ M an ila  . . . .  294 
W ax  B u tte r , s h o r t  c’n t  10 
W ax  B u tte r , fu ll c o u n t 15 
W ax  B u tte r , rolls . . . .  12

Y E A ST  C A K E
M agic, 3 doz.................. 1 15
S unligh t, 3 doz ..................1 00
S un ligh t, 1)4 doz...........  50
Y eas t F oam , 3 doz. . .  1 15 
Y east F o am , 1)4 doz. 58
YOURS T R U LY  L IN E S. 

P o rk  an d  B ean s  2 70@3 60 
C ondensed Soup 3 25@3 60 
S a lad  D re ss in g  3 8 0 ^ 4  bo 
A pple B u tte r  . . . .  @3 80
C a tsu p  .................2 70@6 75
M acaron i ............ 1 70@2 35
S pices .................  40@ 85
H e rb s  .......................  @ 75
E x tra c ts  ...............  @2 25
C hili P o w d e r . .  85@2 12
P a p r ik a  ...............  @ 85
C elery  S a lt . . . .  @ 85
P o u ltry  S ea so n in g  85@1 25 
P rep a re d  M u sta rd  @1 80 
P e a n u t B u tte r  1 80@2 80 
Rolled O a ts  . . .  2 90@4 15 
D o u g h n u t F lo u r  4 05@4 50

A X L E  G R EA SE

H u m p ty  D um pty , 12 dz. 20
No. 1 com plete  ...............  40
No. 2, com plete  ...............  28
C ase No. 2, fillers, 15

s e ts  ...............................  1 35
C ase, m edium , 12 s e ts  1 15

1 lb. boxes, p e r g ro ss  9 00 
3 lb. boxes, p e r  g ro ss  24 00

15 16 17
B A K IN G  P O W D E R  

Royal

10c slxe  . .  90 
)4tb can s  1 35 
6 oz. c an s  1 90 
141b. c an s  2 50 
% lb can s  3 75 
l ib  c an s  4 80 
31b c an s  13 00 
5tb can s  21 50

CIGARS
Jo h n so n  C ig a r Co.’s  B ran d

S. C. W ., 1,000 l o t s ___ "2
El P o r ta n a  .......................  33
E v en in g  P re ss  ............... 32
E x em p la r .........................  3?
C an ad ian  Club, 300 lo ts  10 
W orden G rocer Co. B rands.

C an ad ian  Club. 
L ondres, 50s, wood . . . .  35 
L ondres, 25s, tin s  . . . .  35 
L ondres, lo ts, 30s ............10

C O F F E E
Roasted

D w in n e ll-W rig h t Co’s B 'ds

W h ite  H ouse, 1 lb  ...............
W h ite  H ouse , 21b ...............
E xcelsio r, B lend, l ib  .........
E xcelsio r, B lend, 2!b ...........
T ip  Top. B lend, l ib  ...........
R oyal B lend ...........................
R oyal H igh  G rade  ...............
S u p erio r B lend .....................
B oston  C om bina tion  .............

D is tr ib u te d  b y  Ju d so n

G rocer Co., G rand  R ap ids; 
Lee & C ady, D e tro it;  S y
m ons Bros. & Co., S ag i
naw ; B row n, D av is  & W a r
ner, Jac k so n ; G odsm ark , 
D u ran d  & Co., B a ttle  
C reek ; F le lb ach  Co., T o 
ledo.

P R O V IS IO N S .

A pex H a m s ............... ..... •
A pex B a c o n .....................
A pex L a rd  .....................
E xce ls io r H a m s  .............
E xce ls io r B a c o n .............
S ilver S ta r  L a r d ...........
S ilver S ta r  L a r d ...........
F am ily  P o rk  ...................
F a t  B ack  P o rk  .............

P r ice s  q u o ted  upon a p p li
ca tio n , H am m ond , S tan d ish  
& Co., D e tro it, M ich.

S A F E S

F u ll lin e  o f fire a n d  b u r 
g la r  p ro o f sa fes  k e p t in 
s to ck  b y  th e  T rad esm an  
C om pany. T h ir ty -f iv e  sizes 
a n d  s ty le s  on h a n d  a t  all 
t im e s—tw ice  a s  m an y  safes  
a s  a re  c a rrie d  b y  a n y  o th e r  
house  in  th e  S ta te . I f  you 
a re  un ab le  to  v is it  G ran d  
R ap id s  an d  in sp ec t th e  line 
personally , w rite  fo r  quo
ta tio n s .

T he only
5 c

C le a n se r
Guaranteed to 

equal the 
best 19c kinds 

89 - CANS -$2.89
S O A P  

L a u tz  B ro s .’ & Co.
A cm e, 30 b a rs  ........... 4 00
Acm e, 25 ba rs , 75 lbs. 4 00 
A cm e, 25 b a rs , 70 lbs. 3 80
A cm e. 100 cake*  ___  3 20
B ig M aste r, 100 b looas 4 00 
C ream  B orax , 100 cks 3 85 
G erm an  M ottled  . . . .  3 15 
G erm an  M ottled , 5 bx. 3 15 
G erm an  M ottled, 10 b. 3 10 
G erm an  M ottled , 25 b  3 05 
L a u tz  N a p h th a  100 ck. 3 85 
M arseilles, 100 c ak es  6 00 
M arseilles, 100 cks 5c 4 00 
M arseilles, 100 ck  to il 4 00 
M arseilles , )4 box to il 2 10

P ro c to r  & G am ble Co.
L enox  ............................  3 20
Ivory , 6 oz....................  4 00
Ivory , lo  oz..................  6 75
S ta r  .................................. 3 35

T rad e sm a n  Co.’s  B ran d
B ’ack  H aw k , one box 2 50 
B lack  H aw k , five bx s  2 40 
B lack  H aw k , te n  bxs  2 25

A. B. W ris ley
Good C heer .................  4 00
Old C o u n try  ............... 2 40

Soap P o w d ers
A rm o u r’s .......................  3 70
B a b b itt’s 1776 ............. 3 75
Gold D ust, 24 la rg e  . .4  30 
Gold D ust, 100 sm all . .3  8->
K irko line , 24 4It>........... 2 80
L a u tz  N a p h th a  60s . .2  4« 
L a u tz  N a p h th a , 100s 3 75
P e a rh n e  .........................  3 75
R oseine .........................  3 5o
Snow  Boy, 24s fam ily

s ize  .............................  3 75
Snow  Boy, 60 5c ......... 2 40
Snow  Boy, 100 5c . . . . 3  75
Snow  Boy. 20s ...........  4 00
W isdom  .........................  3 30

Soap C om pounds 
Jo h n so n ’s  F ine , 48 2 . .3  25 
Jo h n so n ’s X X X  100 5c 4 00
R ub-N o-M ore  .............  3 85
N ine  O’clock ...............  3 50

S couring
Sapolio. g ro ss  lo ts  . .  9 50 
Sapolio, h a lf  gro . lo ts  4 85 
Sapolio, sing le  boxes 2 40
Sapolio, h an d  ........... 2 40
Scourine, 50 cak es  . .  1 80 
S courine, 100 cak es  . .  3 50

Conservative Investors Patronize 
Tradesman Advertisers

Public Seating for all Purposes
World’s Largest Exclusive Manufacturers

Church Furniture of Character
Being the only exclusive designers and builders of 

Church Furniture we are known as an authority on this 
subject. Your building committee should have our 
book Y-4.

American Steel Sanitary Desks
Built of steel to withstand strain. All parts are electric welded into on 
indestructible unit. Your school board should have our illustrated book B-C.

Motion Picture Theatre Seating
Highest in quality, lowest in price. W orld's largest manufacturers of exclusive designs in 
opera chairs. Send floor sketch for FREE SEATING PLAN and book B-C-l.

f  A / f n a  { ■ ■ I K n i f l l F A  We specialize Lodge. Hall and 
L l / U Q C  a I I I  111 I  t i l  Assembly seating. O ur long

»  experience has given us a
knowledge of requirements and how to meet them. M any styles in 
stock and built to order, including the more inexpensive portable chairs, 
veneer assembly chairs, and luxurious upholstered opera chairs. W rite 
for book B-C-2.

American Seating Company
218 S. W abash A ve., C hicago

G rand Rapids N ew  Y ork  B oston Philadelphia
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BUSINESS-WANTS DEPARTMENT
Advertisements inserted under this head for two cents a word the first insertion and one cent a word for each subsequent 

continuous insertion. No charge less than 25 cents. Cash must accompany all orders.

B U S IN E S S  C H A N C E S .

F o r  Sale—A bazaa r, o r v a r ie ty  s to re , in  
a  m a n u fa c tu rin g  to w n  of 2,000, loca ted  
in  C en tra l M ichigan. One of th e  b e s t 
tow ns. Good business, b rick  bu ild ing  
a n d  sp lend id  location . S tock  a n d  fix
tu re s  a b o u t $1,500. N early  a ll new  A d 
d re ss  N o. 783, care  T rad esm an ._____ 783

F o r  Sale—M odern  jew elry  s to re , tow n 
7,500; an n u a l p rofits  $6,000. F*uli p a r 
tic u la rs  ad d re ss  M yers Q u a lity  S tore,
Y ork, N eb. __________________________ 782

F o r  Sale—A good re s ta u r a n t  in  a  good 
to w n  of 5,000. Good re a so n  fo r selling. 
B es t loca tion  in  c ity . W rite  F re d  E.
E n glish , S tu rg is , M ich._____________ 781

H o te l fo r sale, good; w ill n e t  over 
$200 m o n th ; $15,000. J . M. M errill, W a t-
sek a, 111.____________________________ 780

Good loca tion  on m a in  bu s in ess  s tre e t  
fo r g e n e ra l s to re  o r o th e r  lines, 40 x  70 
o r 20 x  70 fee t, w ith  b asem en t. A ll m od
ern . R en t reasonab le . A ddress  M oftett
& Sons, F lin t, M ich.________________ 779

C ondensed m ilk  from  fa c to ry  to  re 
ta ile r, one of th e  b e s t b ra n d s  in  use  
to -d ay . P ound  size, 48 cans, $3.90; b aby  
size, 72 cans, $2.80. D is trib u te d  by Geo.
W  S m ith , B ryan , Ohio.___________ 777

F o r  Sale—A good e s tab lish ed  p ay in g  
bu sin ess  of s tock , m ach in ery  a n d  s p o r t
ing  goods. R ep a ir w o rk  spec ia lty . E n 
q u ire  a t  B ailey  & E d m u n d s, 121 L ib erty  
St. E a s t, o r 114 N o rth  F i r s t  S t., A nn
A rbor, M ich._________________________776

P lum bing , h e a tin g  a n d  tin sh o p  fo r sa le ; 
tra d e  e s tab lish ed  fo r  tw en ty -fiv e  y ears . 
Am 65 y e a rs  old a n d  w a n t to  re tire . Am  
w ork ing  tw o m en  a t  p re s en t besides m y 
self. A d d ress  W . P . R ogers, B roken
Bow, N eb.______________________  775

F o r  Sale—$4,000 s to ck  shoes  a n d  g ro 
ceries. Good c lean  u p - to -d a te  s tock . 
L ig h t s to re , re n t reasonab le , five y e a r  
lease . R eason  fo r selling , o th e r  b u s i
ness. T h is  w ill s ta n d  in v estig a tio n . A d- 
d re ss  I. W . T eller, Colon, M ichr 774 

W e w ill buy  m erch an d ise  s to ck s  o r 
p a r ts  of s to ck s  if p rice  is rg ih t . E. C.
G reene & Co., Jack so n , M ich._____ 785

D ru g  S tock  F o r  Sale—¡Doing $17,000 
cash  business, in  b est L ak e  Shore  c ity  in 
W es te rn  M ichigan. S tock  in  firs t-c la s s  
cond ition . B ran d  new  $2,000 soda  fo u n 
ta in . S a tis fa c to ry  rea so n s  fo r  selling. 
T erm s, c ash  o r n eg o tiab le  p aper. F o r  
p a r tic u la rs  ad d re ss  No. 784, c a re  M ich i
g an  T ra d e s m an._____________________ 784

F o r  Sale—Sm all f ru i t  a n d  d a iry  fa rm , 
18 ac re s  o rch a rd , silo, good build ings. 
O r will tr a d e  fo r s to ck  g e n era l m e r
chand ise . A ddress  787, c a re  T rad esm an .
_______________________________________ 787

F o r  Sale  o r L ease— S team  lau n d ry  on 
acco u n t of poo r h ea lth . Only lau n d ry  in 
th e  city . F ine  chance  fo r  som eone. A d
d re ss  Lock Box 1, O naw ay , M ich. 786 

$1,400 will buy  s to ck  of g ro ce rie s  a n d  
fix tu res, w ell loca ted  in  b e s t c ity  in  S ta te  
of M ichigan. A d a n d y  proposition  fo r 
m an  a n d  w ife. R e n t cheap. N ice liv ing  
room s above  s to re . A ddress  J .  M. Wood, 
F lin t, M ich. 768

Odds A nd E n d s  Sale—M r. M erch an t: 
If you h av e  an y  odds a n d  ends, s t ic k 
ers , a r tic le s  t h a t  d on ’t  sell, m y te n  d ay  
auction  c lea ran ce  sa le  w ill tu rn  th e se  
in to  m oney, w ill in c rea se  y o u r m on th ly  
business , leave y o u r s to ck  c lean  an d  
fre sh  a n d  b rin g  you a  lo t of new  c u s
to m ers . All co rrespondence  free . W . D.
H am ilto n , G alesburg , 111.____________ 797_

N o Sale! N o C harge! H av e  sev e ra l 
b u y e rs  fo r sm all s to re s . Send fu ll d e 
scrip tio n . L eon A. K olvoord, A llegan,
M ich._________________________ 766

F o r  Sale C heap—M y e n tire  p ro n e rty , 
co n sis tin g  of house a n d  s to re , s to ck  g ro 
cerie s  an d  fix tu res, % ac re  lot, som e 
fru it, apple, ch erry , g ra p e  a n d  berries , 
ch icken  house an d  p a rk , a n d  w ood house 
o r w ill sell g ro ce ry  s to ck  sep a ra te . N ice 
loca tion . A ddress I. T. B abcock, F r e e 
po rt, M ich. _____________________ 764

F o r  Sale—S tock  shoes a n d  sm all line 
m en ’s an d  w om en’s fu rn ish in g s  in  live, 
g ro w in g  N ew  Y ork  S ta te  c ity  of 18,000. 
S tock  an d  fix tu res  in v en to ry  a b o u t $3,000. 
G ross sa le s  p a s t  y ea r , o v e r $12,000. Good 
o p p o rtu n ity  fo r h u s tle r. R e n t re a so n 
able. C. B. L aw to n , G lens F a lls , N  Y.

763
G all S tones—B ilious colic is re s u lt;  no 

ind igestion  a b o u t i t ;  y ou r phy sic ian  can  
n o t cu re  you; only one rem ed y  know n 
on e a r th ;  free*booklet. B raz ilian  R em edy  
Co.. Box 3021, B oston , M ass.________762

N ew s s ta n d  (exc lusive  in  v illage) 
c ig a rs  a n d  con fectionery , w ith  la u n d ry  
agency. P a y in g  $100 p e r  m o n th  in  b est 
sm all to w n  in  M ichigan. W rite  Ju d g e , 
care  T rad e sm a n .  772

F o r Sale—S tock  g ro ce rie s  In live tow n 
of 2,000 in h a b ita n ts . In v en to rie s  $3,500. 
R eason fo r selling , w ish  to  m ove to  a n 
o th e r  S ta te . A ddress  No. 747, c a re  M ich
ig an  T rad esm an . 747

C ash  m ea t m a rk e t a n d  g ro ce ry  d e 
p a rtm e n t, w ell equ ipped  w ith  m ach inery . 
W ill sell fo r  50c on d o lla r from  o w n e r’s 
in v en to ry  to  s e tt le  e s ta te . E . S. D a rt, 
A d m in is tra to r, 74 S o u th  D ivision  Ave.,
G rand  R ap ids, M ich._________________ 760

F o r  Sale—H ote l, liv e ry  a n d  p o ta to  
cellar. $4,000 cash  o r  w ill exchange  fo r 
m erch an d ise  s to ck  up  to  $6,000 a n d  p ay  
difference. A d d ress  No. 759, care  T rad e s -
m an.__________________________________ 759

R educe y o u r Stock before  i t  d e p re 
c ia te s  in  va lue . W e  g e t you th e  m oney 
a n d  s tre n g th e n  y o u r tra d e  a t  th e  sam e 
tim e. W rite  u s if you w a n t to  se ll o r 
reduce  stock . A ddress  M ich igan  Sales
Co., c a re  T rad esm an .________________ 757

F o r Sale—C lean  s to ck  of shoes and  
g e n t’s fu rn ish in g s , invoice  a b o u t $2,500. 
C heap  re n t. B u sin ess  p ay in g  well. 
Tow n of 1,400, a b o u t 25 m iles fro m  S a g 
inaw . O w ner h a s  o th e r  bu s in ess  in te r 
e sts . A ddress  P . O. Box 737, C hesan ing ,
M ich._________________________________ 755

F o r  Sale—One L a n s in g  a u to m a tic  
s te a m  eng ine, one en g in e  8 x  10 fo r d r iv 
ing  20o lig h t d y n am o ; tw o good s te a m  
bo ile rs; one w a tc h m a n ’s  clock; 350 fee t 
of hose an d  a ll k in d s  of m ach in e ry  an a  
sh a f tin g . E n q u ire  o f th e  F ree m a n  M an 
u fa c tu rin g  Co., K a lk a sk a , M ich. 754 

F o r  Sale— Stock  g roce rie s , som e d ry  
goods, w ith  o r  w ith o u t bu ild ing . D oing 
$20,000 y early . W ill co n sid e r sm all fa rm  
n e a r  c ity . A d d ress  No. 769, c a re  T rad e s -
m an . _________ _________________  769

F o r  Sale—Stock  of dry  goods, shoes, 
g ro ce rie s ; sm all tow n in  good fa rm in g  
co u n try . E s ta b lish ed  te n  y e a rs  an d  have  
good tra d e . S tock  a n d  fix tu res  in v en to ry  
a b o u t $6,000, w hich  can  be reduced . A 
sp lend id  o p p o rtu n ity . Good re a so n s  fo r 
selling . A ddress H a rd in g  & C om pany, 
M orley. M ich. 750

F o r  Sale—L arg e  safe , M osler screw  
door, b u rg la r  proof m oney  ch es t, 24 x  24 
x  20, ou tside , w ith  tr ip le  tim e  lock e n 
closed in  fire proof case , 70 x  62 x  40. o u t
side. U sed a  few  m on ths . C ost $1,500. 
$650 ta k e s  it. W . H . F e tte rs ,  P lym ou tn ,
Ohio.__________________________________742

F o r Sale—A shoe s to re  in  a  good tow n 
of a b o u t 1,700. Good fa rm in g  co u n try . 
Good re a so n s  fo r selling. A ddress  No.
771, c a re  T rad esm an .________________ 771

$25 to  sell y o u r fa rm  o r  business. G et 
o u r  p roposition  o r lis t. P a rd ee , T rav -
e rse  C ity, M ich._____________________740

F o r  Sale o r T rad e —768 s h a re s  s to ck  in 
a  jo b b in g  house  in St. P au l, M inn., do ing  
a  good b u siness . B ook value, $5050. W ill 
tra d e  fo r  M ich igan  lan d  u n incum bered . 
W ill conside r n o th in g  incum bered . A d
d re ss  C. W . E lsto n , D uu th , M inn. 737 

G rocery  a n d  m a rk e t in  D enver, Colo.; 
live one; $2,000. W rite  W ash in g to n  M ar
k e t an d  G rocery . 701 E . 22nd A ve., D en-
ver, Colo.____________________________ 735

D ru g  s tock  an d  fix tu re s  fo r sa le  cheap  
if sold a t  once. W hole  o r p a r t  in te re s t 
on c o n tra c t. L o ca te  to  su it. R usse ll B.
T h ayer, S ag inaw , M ich ._____________ 753

G rocery—F o r sa le ; no tra d e s ;  g rocery  
an d  m e a t b u s in ess  in good co u n ty  sea t 
to w n  in  N e b ra sk a ; a n n u a l sa les , over 
one h u n d red  a n d  fifty  th o u san d  do lla rs ; 
b e s t o p p o rtu n ity  in  th e  s ta te  fo r a  live 
m an . C. M. T ay lo r, C olum bus, N eb.

____________________________________ 728
S afes O pened—W . L. Slocum , safe  e x 

p e r t a n d  locksm ith . 97 M onroe Ave.,
G rand  R apids, M ich.________________ 104

N otice—If  you w a n t c ash  fo r y ou r 
s tock  of m e rch an d ise , w rite  to  th e  M er
c h a n t’s  A uction  Co., R eedsbu rg , W is.,
it w ill pay* you._________ _______ 655

F o r  Sale—Stock  of g en era l m e rc h a n 
dise, invoic ing  b e tw een  $4,000 a n d  $5,000, 
in tow n  of 400 in h a b ita n ts . Good fa rm 
in g  coun try . R un  p ed d lin g  w agon on 
th e  ro ad s five d ay s  in  th e  w eek. R e a 
son fo r selling , poor h e a lth . A ddress 
No. 712, ca re  T rad e sm a n . 712

F o r Sale— $7,000 s to ck  c lean  m ercan - 
d ise  (g en era l), ex cep tin g  g roceries. B u s
iness  estab lish ed  th ir ty -f iv e  y e a rs . Tow n 
3,000 rich  M ichigan  b e an  sec tion . Only 
one com petito r. R ig h t m an  can  m ake  
g ra n d  clean  up. M ust sell a t  once a t  
p rice  fo r  .cash o r good sec u rity . A d
d re ss  No. 689, care  M ichigan  T rad esm an .

689
F o r  Sale—D en ta l p ra c tic e  an d  o u tfit in 

c ity  of 40,000. D oing good b u siness . B a r 
g a in  if  ta k e n  a t  once. A ddress  D en tis t, 
Box 118, L an sin g , M ich. 708

F o r  S a le—Stock  of b oo ts  a n d  shoes  in  
a  good live tow n, good fa rm in g  c o u n try  
su rro u n d in g . S tock  an d  fix tu re s  w ill in 
v e n to ry  $5,000. M ust sell a t  once. A d
dress No. 656. ca re  T rad esm an . 656

C ash fo r y o u r bu s in ess  o r  p ro p erty . I 
b rin g  b u y e rs  an d  sellers  to g e th e r. N o 
m a tte r  w h ere  loca ted , if you w a n t to  buy, 
sell o r exch an g e  a n y  k ind  of bu s in ess  o r 
p ro p erty , w rite  m e. E s tab lish ed  1881. 
F ra n k  P . C leveland, R eal E s ta te  E x p e rt. 
1261 A dam s E x p ress  B ldg., C hicago, 111.

326

I  p ay  cash  fo r  s to ck s  o r p a r t  s tocks
of m erchand ise . M u st be cheap . H .
K au fe r, M ilw aukee, W is. 92__

F re e  fo r  s ix  m o n th s , m y spec ia l offer 
to  in tro d u ce  m y m ag azin e  “ In v e s tin g
fo r p ro fit.” I t  is  w o rth  $10 a  copy to  
anyone  w ho  h a s  b een  g e ttin g  poo rer
w hile th e  rich , r ic h e r. I t  d e m o n s tra te s  
th e  re a l e a rn in g  pow er of m oney an d  
show s how  anyone, no m a tte r  how  poor, 
c an  acq u ire  riches. In v e s tin g  F o r P rofit 
is  th e  only  p ro g ressiv e  financ ia l jo u rn a l 
pub lished . I t  show s how  $100 grow s to  
$2,200. W rite  now  an d  I ’ll send  i t  six  
m o n th s  free . H  L. B arb er , 433, 28 W . 
Jack so n  B lvd., Chicago. _____  448

W an ted —S tock  of g e n e ra l m erchand ise , 
d ry  goods o r shoes. A ddress O. G. P rice , 
M acom b, 111.__________________________618

M erch an ts  P lea se  T a k e  N otice! W e 
have  c lien ts  of g ro ce ry  s to ck s , g en era l 
s tocks, d ry  goods s to ck s , h a rd w a re  stocks, 
d ru g  stocks. W e h av e  on o u r l is t  a lso  a  
few  good fa rm s  to  ex ch an g e  fo r such  
stocks. A lso c ity  p ro p e rty . I f  you w ish  
to  sell o r exch an g e  y o u r b u s in ess  w rite  
us. G. R. B u sin ess  E x ch an g e , 540 H ouse- 
m an B ldg.. G rand  R apids. M ich,_____ 859

F o r  Sale—B est lad ies ’ re a d y - to -w e a r  
an d  fu rn ish in g s  s to ck  in  th e  b e s t c ity  
of 3,000 pop u la tio n  in  M ichigan. In 
v en to ry  a b o u t $5,000. N o old d ead  n u m 
bers. A b a rg a in  if ta k e n  a t  once. A 
m em ber of th e  fam ily  m u s t h av e  a  
change  of c lim ate . In v e s tig a te . A ddress 
No. 705, c a re  M ich igan  T rad esm an . 705

W ill p ay  cash  fo r s to ck  of shoes an d  
rubbers . A ddress M. J . O., c a re  T ra d e s 
m a n __________________________________221

Look H e re  M erch an ts ! You can  col
lec t a ll y o u r old g iven  up  a cco u n ts  y o u r
self by  o u r new  p lan . E nc lose  s ta m p  fo r 
sam ple  and  fu ll p a rtic u la rs . P ek in  Book 
Co., D e tro it, M ich. 512

H e n ry  N oring , R eedsbu rg , Wis., ex 
p e r t  m erch an d ise  au c tio n ee r an d  a u th o r 
of T h e  S ec re t of S uccessfu l A u c tio n ee r
ing, closes o u t o r  red u ces  s to ck s  of m e r
chand ise . W rite  fo r  d a te s  a n d  In fo rm a
tion. 336

Try a “want ad.” In the Tradesman and 
watch results.

H E L P  W A N T E D .

W a n te d —C om peten t fo rem an  w ho u n 
d e rs tan d s  tin  an d  g a lvan ized  iro n  w ork, 
hot a ir , h o t w a te r  an d  s te a m  h e a tin g  
pe rfec tly . O ne w ho can  figure  a n d  m ake  
e s tim a te s  fo r p lans. G erm an  an d  E n g 
lish sp eak in g  p re fe rred . A ddress F . 
Geele H a rd w are  Co., Sheboygan , W is.

778
W a n te d —D ru g  clerk , re g is te re d  o r  a s 

s is ta n t, w ith  w all p a p e r  experience. Good 
position , no  Sunday  hours. A ddress A. 
R. O tis, K endallv ille , Ind . 788

S alesm an  W an ted —In  Ohio, In d ian a , 
Illinois, M issouri a n d  Iow a to  han d le  th e  
A cm e a ll m e ta l w e a th e r  s trip . Good 
side  line. O ne m e rc h a n t in  ev ery  tow n 
w ill ta k e  agency . L ib era l com m ission. 
N o collecting. S m all sam ple. A cm e 
s a le s  M fg. Co., C airo, 111 765

P e rm a n e n t position  fo r g ro ce ry  sa le s 
m an  in co u n try  an d  re s o rt tow n. S ta te  
w ag es  expected  an d  experience  had . 
L e land ’s D e p a r tm e n t S to re  Co., S au g a- 
tuck , M ich. 758

Y oung m en of a b ility  an d  honesty , 
w a n tin g  to  engage  in  bu s in ess  a n d  ta k e  
full charge, w rite  us. M u st h av e  c ap 
ita l an d  experience. Safe  in v estm en t 
g u a ra n te ed . A ddress, M ichigan Sales 
Co., c a re  T rad esm an . 756

Y oung m an, good h a b its , experience  
n o t necessa ry , to  sell p a in ts , oils, d is 
in fe c ta n ts , e tc . S a la ry  o r com m ission. 
L a rg e  profits  an d  s te a d y  w ork. W e will 
help  you. T h e  A lc a tra z  C om pany, R ich 
m ond, Va. 761

W an ted —An experienced  g ro ce ry m an  to  
tak e  ch arge, a lso  m oney to  in v e s t in  th e  
b u s in ess  of th e  g ro ce ry  d e p a r tm e n t of 
o u r d e p a r tm e n t s to re . A good chan ce  for 
a  live  w ire . A ddress  No. 659, care  
T rad esm an . 659

W an ted —C lo th ing  sa le sm an  to  open a n  
office an d  ta k e  oxders fo r th e  b e s t th e re  
is  in ta ilo rin g . A n ac tiv e  m an  is  c e r
ta in  to  s tab lish  a  v e ry  lu c ra tiv e  b u s i
n e ss  w ith  th is  line. W rite  fo r  in fo rm a
tion. E. L. Moon, G eneral A gen t, C olum 
bus, Ohio. 591
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DETROIT DETONATIONS.
(Continued from page 25.)

H urry  your eating and repent in 
the hospital.

In  other words, eat in haste and 
get buried at leisure.

D etroit has another infant industry 
that is making its mark in its par
ticular line of endeavor—the H arris 
Millinery Co., located a t 221 W ood
ward avenue. This concern was or
ganized two years ago by F. D. 
Harris, who is very well known 
throughout the central states, where 
he sold millinery until—well, until 
he got tired of selling it for someone 
else. At the outset of this infant 
organization, Mr. H arris acted as 
buyer, credit man and salesman un
til he began to see his goods sold 
throughout the State and to-day (in
cluding himself) he has four men rep
resenting the house. Mr. H arris is 
aggressive and experienced, besides 
having hosts of friends in the mil
linery business. W hy shouldn't the 
H arris Millinery Co. grow?

East Lake is soon to lose one of 
its valuable citizens, H. Leroy P rop
er. Mr. Proper, who has been m an
ager for the R. G. Peters Salt & Lum
ber Co. store for a number of years, 
is winding up the business for that 
corporation. The lumber business 
is practically over with, which neces
sitates the closing down of the en
tire plant, as well as closing out the 
store. It is said Mr. Proper will lo
cate with his family in Grand Rap
ids.

The Tullar H otel Co. has pur
chased the Church of O ur Father, 
adjoining the Tullar Hotel. The 
church is being razed and work will 
be started at once on an addition to 
the hotel.

If you know of any hotel that is 
violating the State laws, drop a line 
to the State H otel Inspector, J. F. 
Hammell. For instance, the hotel at 
Shelby is still without individual 
textile towels, as the law requires. 
Very few hotels to date are furnish
ing the necessary fire protection, as 
called for by the new Henry hotel 
act

The Republicans are trying to 
agree on a candidate for Governor. 
Well, they will need a mighty strong 
one to even know he has been run
ning.

The news has reached us that John 
W atson, old-time traveling man and 
member of the firm of W atson Bros., 
of Bancroft, has suffered a paralytic 
stroke. Mr. W atson has many friends 
in Detroit, which at one time was his 
home, who will regret to hear of his 
misfortune. I t is hoped that when 
we next hear from Bancroft it will 
convey the good news tha t John is 
recovering rapidly.

Auto show in D etroit this week. 
To outsiders, the show is very inter
esting. To Detroiters it is nothing 
new. Every day is automobile show 
day. Nearly $1,000,000 worth of 
autos on display and nearly all made 
in Detroit.

Samuel W orkm an (H arris Millin
ery Co.) is the proud possessor of 
a new U. C. T. button which was 
presented to him after joining Coun
cil, No. 9 at the last meeting. Sam- 
u-el is a very well-known young 
traveling man throughout Michigan 
and No. 9 is very proud to count 
him as a member.

We have filled our allotted weekly 
space—in the Tradesman.

Eddie Berger (A. Krolik & Co.) 
tells us that a lie is the only substi
tute discovered to date for the truth.

Uneasy must rest the expense 
books.

Easy lies the pencil.
Jam es M. Goldstein.

Newsy Notes of the Gripsack Brigade.
Bay City—John Roberts, 1509 Elev

enth street, formerly employed at the 
Industrial W orks, has taken a posi
tion as traveling salesman with the

National Stock Food Co., of this 
city. This company now has five men 
on the road.

Grayling—Now that Grayling has 
the State military grounds the busi
ness men are taking it upon them
selves to provide a good hotel for 
the town. Members of the Salling- 
Hanson Co. aind Henry Stephens 
have subscribed $29,000 and this 
amount will probably be boosted to 
$40,000. Building will begin in time 
for the opening of the-hostelry next 
summer. Jam es Hayes, of the W ayne 
Hotel, Detroit, will supervise plans 
for arrangements and will also pro
vide the hotel with a manager.

Niles—W. L. Merrill, 26 years old, 
a traveling salesman from Buchanan, 
was found dead in bed at the Forler 
House, this city, last Wednesday. 
Death was due to epilepsy. He leaves 
a widow and three children.

Trout Lake—Plans are being made 
by Ollie Smith of T rout Lake to re
build his hotel, which was recently 
destroyed by fire. The building will 
be a three-story structure, will con
tain fifty-seven rooms and will be 
modern in every particular. The 
building material will be brick. Con
struction work will be started as soon 
as the plans are ready.

Ewen—The plans and specifications 
for the new H otel Ewen to be erect
ed at Ewen, by John D. M cLaugh
lin in the spring have been received 
from the architects. The building 
will be 56 x 80 feet, and will have 
twenty-five sleeping rooms. I t  will 
be modern in every respect, with a 
good heating system, sewerage and 
so forth. Just what material will be 
used in its construction has not yet 
been decided upon, as Mr. M cLaugh
lin has not received the bids from the 
different contractors.

Lansing—The W entw orth H otel is 
erecting an addition, four stories high, 
44x124 feet in dimensions. I t  will 
be finished in mahogany throughout, 
is for the accommodation of conven
tions and will cost $15,000. The con
tract calls for completion of the build
ing by June 1, and will be first put 
into use when the Knights Templar 
convene in Lansing, June 6. Although 
not near completion, a number of 
the rooms have already been reserv
ed for the convention.

Butter, Eggs, Poultry, Beans and P o
tatoes, at Buffalo.

Buffalo, Jan. 21—Creamery butter, 
fresh 26@34c; dairy, 22@28c; poor to 
good, all kinds, 16@22c.

Cheese — New fancy 16^@ 17c; 
choice 15@ 15^c; poor to common, 6; 
fancy old 16^@ 17j£c; choice, 15@ 
15^0; poor to common, 6@10c.

Eggs—Choice, fresh candled, 34@ 
35c; cold storage 31@32c.

Poultry (live)—Turkeys, 18@21c; 
cox, ll@ 12c; fowls, 15@16c; springs, 
15@16c; ducks, 17@18c; dressed chick, 
16@18c; turks, 20@25c; ducks, 18@ 
20c; fowls, 15@17c; geese, 15@16c.

Beans—Marrow, $3@3.25; Medium, 
$2.15@2.20; Peas, $2@2.15; W hite 
Kidney, $3@3.50; Red Kidney, $2.75@ 
3.

Potatoes—75@80c per bu.
Rea & Witzig.

Just because a fellow’s wife calls 
him an ox is no valid reason for him 
bringing home a load.

Folks are either self-made or self- 
marred.

Manufacturing Matters.
Topaz—R, Stindt is erecting and 

will operate a sawmill here.
D etroit—The Zenith Carburetor 

Co. has increased its capital stock 
from $30,000 to $40,000.

Three Rivers—The capital stock of 
the Eddy Paper Co. has been increased 
from $400,000 to $500,000.

Frem ont—T he capital stock of the 
Frem ont Canning Co. has been in
creased from $75,000 to $100,000.

Pigeon—The capital stock of the 
H uron County Creamery Co. has 
been increased from .$5,000  to $10,000.

Quincy—Emil and Christian An
derson, recently of Clark Lake, have 
engaged in the creamery business 
here.

Sturgis—The Kirsch M anufacturing 
Co., manufacturer of curtain rods, has 
increased its capitalization from $40,- 
000 to $150,000. ,

D etroit—Morgan & W right, manu
facturers of rubber goods, have in
creased their capital stock from $2,- 
500,000 to $5,000,000.

W allace — John Noppenberg is 
erecting a creamery, 24x40 feet, and 
will equip it with the latest machin
ery and operate it about April 1.

Tecumseh — The Towar W ayne 
County Creamery Co., of D etroit, 
will open a cream station here Jan. 
24 under the management of William 
Canfield.

St. Johns—E. F. Day, recently of 
Owosso, has leased the Clinton B ut
ter Co. 'building and will open a 
branch creamery for the Michigan 
Dairy Co.

Howell—The Howell Machinery 
Co. has been organized with an au
thorized capitalization of $10,000, of 
which $7,000 has been subscribed and 
paid in in property.

Maple Ridge—The Oshkosh Excel
sior Co. is erecting a concrete fac

tory  building, 175 x 225 feet. The 
factory will be equipped with five 
excelsior machines and ready for oc
cupancy about July 1.

Detroit—The Detroit Battery Co. 
has engaged in business with an au
thorized capital stock of $10,000, of 
which $8,500 has been subscribed and 
$1,000 paid in in property.

Detroit—The Roth & Parks Elec
tric Co. has engaged in business with 
an authorized capital stock of $1,000, 
which has been subscribed, $150 paid 
in in cash and $130 in property.

Detroit—The Alter Motor Car Co. 
has been organized with an author
ized capital stock of $10,000, of which 
$5,000 has been subscribed, $1,000 
being paid in in cash and $4,000 in 
property.

Detroit—The Manufacturers’ Agents 
Co. has engaged in business to deal 
in all kinds of mercahndise at whole
sale, with an authorized capital stock 
of $5,000, of which $2,500 has been 
subscribed and $2,100 paid in in cash.

B U S IN E S S  C H A N C E S .

F o r  Sale—Stock  of d ru g s  a n d  g roceries, 
o r  w ill sell sep a ra te ly . In  sm all tow n. 
A d d ress  C. T. R ., c a re  M ich igan  T rad e s - 
m an . _______________________________791

W a n te d —T o re n t  co u n try  s to re  o r 
w ould  b u y  sm all s tock . A d d ress  2220 
C lybourn, C hicago, 111._______________790

M erchand ise  Sa le s C onductors—A d v er
tis in g  fu rn ish ed  free . C o n tra c t F e b ru a ry  
sale  now. G reene S ales Co., 116 D w ig h t 
B ldg., Jack so n , M ich._______________ 789

F o r  Sale—M y g en era l m erch an d ise  
b u siness , a lso  good will, s to re , re a l e s 
ta te .  D oing a  good p ro sp e ro u s  business. 
S tock  an d  fix tu res  a b o u t $10,000, in  s t r i c t 
ly  firs t-c la s s  cond ition . R eason  fo r  se ll
ing, w ish  to  re tire , a f te r  21 y e a rs ’ b u s i
ness. M arin e tte  Co., N o r th e rn  W isco n 
sin , po p u la tio n  2,000, su rro u n d ed  by  p ro s 
p e rin g  fa rm in g  co u n try . P a r tic u la rs  a d 
d ress  J . H . S tibbe, P esh tig o , W is. 792

H O T E L  C O D Y
EUROPEAN

G R A ND  RAPIDS, MICH. 
Best Beds That Money Can Buy

TO W HO M  IT M AY C O N C E R N :
W e, the undersigned, Joseph Gerber, Sr., f .  Elmon Evarts, J. 

Andrew Gerber, and Frank W. Bunker, respectively, President, 
Yrice-President, Secretary-Treasurer and Director of the Simonds 
H eating &  Specialty Company, a corporation duly organized under 
the laws of the State of M ichigan and having its places of busi
ness at the cities of Fremont, Grand Rapids and Detroit, in the 
State of M ichigan, beg to inform the public and those concerned 
that the present manager, Campbell P. Bradshaw, of the Simonds 
H eating & Specialty Company, was appointed by us in 1912, and 
has had the entire charge and management of said company since 
that date. That about that time a thorough investigation of the 
affairs of said company was made by us which resulted in our 
rem oving Frank A. Simonds from the office of manager and later 
from that of President.

We have found Mr. Bradshaw’s managem ent of said company 
entirely satisfactory to this date, and entirely uphold and support 
bis actions and business methods. Through Mr. Bradshaw’s efforts 
the Simonds H eating & Specialty Company has declared d iv i
dends at its last two annual m eetings, and has shown a satis
factory condition of affairs.
• Joseph Gerber,

F. Elmon Evarts,
J. Andrew Gerber, 
Frank W. Bunker.

Eastman & Eastman,
M ichigan Trust Bldg.

A ttorneys for the
Simonds H eating & Specialty Co.
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You can put GOLD DUST into 
almost every order, if you’ll just men
tion it. You don’t have to “talk;” 
our extensive advertising k e e p s  
GOLD DUST so well known the 
sales are w a i t i n g  fo r  y o u !
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E v ery  
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Think of it! Every person that passes your door or en
ters your store is a prospective Borax customer. Every  

one o f them—regardless of age, occupation or station 
in life.

20  ffiK BORAX
is a harmless antiseptic cleanser. Finds a hundred and one uses 

in the Laundry, Kitchen, Nursery, Sick Room and Bath Room.
I t ’s  absolu tely  pure, p erfectly  safe. C leanses quickly, thoroughly, h y g ien ic a lly .

S a v es no end of tim e, trouble and w ork in the  home. I t ’s  a “se lf-se ller” w hen  
g iven  a chance. G ive it  a chance. I t ’ll pay you. Pay you  to  display it—to keep  

it  in sigh t w here custom ers and prospective custom ers can read the  directions 
and m any uses printed on ev ery  carton. T ry  i t .  Try it  now , to -d a y .

PACIFIC COAST BORAX CO.
CHICAGO, ILL.

/



In’tour Quest of tfic Best
Buy

I M i * « *Beans
Ther are Best

Just 1M!
Tfie Williams Bros. Co.

S I Z E S  of Detroit GROCERS

m .

A Sample in 
Every Home

Every year we aim to put a sample package of

Shredded W heat Biscuit
in every home in the United States and Canada. 
Quite often someone asks, “Why do you sample 
Shredded Wheat?”

We conduct extensive sampling pampaigns because 
it is an effective way of educating consumers regard
ing the, peculiar form, uses and nutritive value of 
Shredded Wheat. It is sampled from our own auto
mobiles, by our own men, in a way that reaches the 
housewife and makes a convincing impression upon 
her. We follow this up with extensive newspaper 
and magazine advertising. In return for these efforts 

to create business for you we ask your 
interest and co-operation.

P r \ 4

Shredded Wheat is packed in neat, substan
tial wooden cases. The empty cases are sold 
by enterprising grocers for 10 or 15 cents 
each, thereby adding to their profits on  
Shredded Wheat.

MADE O N LY  BY

T he Shredded W heat Company
N IA G A R A , FALLS, N . Y.

W hy the Modern Grocer Should Push the Sale of

T /D U  are judge and jury, Mr. Grocer.
X Take a can of Karo from your stock—

1. —Put it on the scale and be assured that it is full net weight as stated on label.
2. —Note the color and uniform consistency.
3. —Taste its pure, wholesome and delicious flavor.

Then being convinced that it is T H E  B E S T  arrange your stock of Karo where it will be seen by all. This 
means that it will sell itself, in volume and a t uniformly good profits to you.

Being full net weight syrup and the very best quality, the Karo display 
proclaims you a quality and quantity dealer to your customers.

S tart the new year right with a larger stock of Karo than ever.
Being in the Karo band wagon you are in right. You are entitled to make 

more noise, which means more money. Give your stock of Karo a show to talk for 
you. Its music sounds sweet to the th rifty  and particular housewife.

CORN PRODUCTS REFINING COMPANY
N EW  YORK


