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Cbe P rayer o f (be n a tion Co tbc P essim ist

O God of earth and altar Shall the measure of our time all be wasted—
Bow down and hear our cry, The stretch towards oblivion’s shores—

Our earthly rulers falter, In crushing life’s fruits all untasted
Our people drift and die; Except for the seeds and the core?

The walls of gold entomb us, While the fountains of earth are swift flowing
The swords of scorn divide, And run to the overfed seas,

Take not Thy thunder from us, Shall we scorn the full crop of our knowing
But take away our pride. And drink but the scum and the lees?

From all that terror teaches, Shall the promise of truth fall unheeded—
From lies of tongue and pen, The uncoming joy of the days—

From all the easy speeches While our shadow of sorrow is speeded
That comfort cruel men, To stretch o’er the light on our ways?

From sale and profanation Shall the song that earth’s fullness is singing
Of honor and the sword, Be shut from our obstinate ears

From sleep and from damnation, While each fibre within us is clinging
Deliver us, good Lord. To echo of fast-falling tears?

Tie in a living tether Shall we forfeit to-day and its pleasure
The priest and prince and thrall, And count to-night’s offer amiss—

Bind all our lives together, Thrust forth from our souls the one treasure—
Smite us and save us all; The exquisite nearness of bliss?

In ire and exultation Shall eternity’s span bring but sorrow
Aflame with faith, and free, And write but a blood-printed scroll,

Lift up a living nation, While to-day, and through every to-morrow,
A single sword to Thee. The wheels of man’s victory roll?

If we could read the secret history of our enemies, we should find in each man’s life sorrow
and suffering enough to disarm all hostility.—Longfellow.
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LINGERING KISSES
A New Candy for Summer Trade

“ The Taste Lingers”
FINE EATER, FINE LOOKER, FINE SELLER 

IT’S MELLOW
Order a pail by mail. Will send you a sample if you wish.

Originated by

P U T N A M  F A C T O R Y , National Candy Co., Inc.
Grand Rapids, Mich.

Good Yeast
Good Bread

Good Health

Sell Your Customers
FLEISCHMANN’S

YEAST

B e a u t i f u l  Q u e e n  

Olives
They are Best 
Just That 
Get That!

Direct Importation
Tfie W illiams Bros. Co. 
fflS ES o f Detroit W

A barrel of bulk sugar means WORK FOR NOTH
ING, because, after all the trouble you take to weigh it out 
and tie the bags, the cost of bags and twine and loss from 
overweight cut down the profit you counted on. A case of 
FRANKLIN CARTON SUGAR means SALES AT A 
PROFIT, because it’s “ready to sell when you get it”—no 
weighing, no tying, no bags, no twine, no overweight. Be
sides these points, think of the TIME SAVED by handling 
FRANKLIN CARTON SUGAR—time you can use to do 
things that pay—time that’s worth more to you than the 
barrel will sell for.

You can buy FRANKLIN CARTON SUGAR in 
original containers of 24. 48, 60 and 120 lbs.

THE FRANKLIN SUGAR REFINING CO.
PHILADELPHIA

FRANKLIN CARTON SUGAR is guaranteed FULL WEIGHT 
and refined CANE sugar.

SNO W  BOY FREE!
For a limited time and subject to withdrawal without advance notice, we offer

SNOW BOY WASHING POWDER 24s FAMILY SIZE
through the jobber—to Retail Grocers 

25 boxes @ $3.60—5 boxes FREE 
10 boxes <3 3.60—2 boxes FREE
5 boxes (cb 3.65—1 box FREE 

2>£ boxes @ 3.75—^ box FREE
F. O. B. Buffalo: Freight prepaid to your R. R. Station in lots not less than 5 boxes.
All Orders at above prices must be for immediate delivery.
This inducement is for NEW ORDERS ONLY—subject to withdrawal without notice.
Order from your Jobber at once or send your order to us giving name of Jobber through 
whom order is to be filled. Yours very truly,

BUFFALO, N. Y., January 2, 1914. 
DEAL NO. 1402. Lautz Bros. & Co.
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KIND OF REVIVAL NEEDED.
W hile many “Captains of Indus

try ” were amassing great fortunes 
by perfectly fair and proper means, 
the prevailing conditions also offer
ed extraordinary opportunities to the 
clever, but less scrupulous leader for 
advancing his personal interests by 
shrewd, but dishonest, methods. O r
ganized labor soon began to see that 
it was a most im portant factor in the 
situation, and the methods adopted 
by its leaders were as unscrupulous 
as those of the most radical and un
trustw orthy capitalistic promoter.

Most of the troublesome factors in 
the business world of to-day are the 
result of unfair, dishonest or mislead
ing methods on the part of the un
scrupulous capitalist on the one hand 
or the representative of union 
labor on the other. These 
questionable methods were made 
the basis of b itter denunciation 
and attack, until, in the mind of the 
superficial observer, the whole fabric 
of our business life seemed honey
combed with fraud and deceit.

The magazines and journals of the 
country took up the subject. The 
“era of muck-raking” began. This 
was followed by political activity and 
legislative investigation. In the up
building of our prosperity, there was 
produced a crop of dishonest and 
scheming business leaders, and in the 
reform movement likewise we find 
the selfish demagogue working side 
by side with the constructive and 
high-minded statesman.

In 1905 the life insurance companies 
were the subject of a grilling investi
gation, which developed the last and 
probably the most serious phase of 
the present situation. The New York 
Legislature having found, by failure 
to prove the contrary, that the system 
of life insurance was intrinsically 
sound, proceeded to correct every 
infraction of proper practice by sta t
utes regulating the business in great
est detail. This legislation gave tre
mendous impetus to the cause of 
Federal and state regulation of busi
ness in general.

We now have three parties in the 
field, almost in a state of active war
fare—the capitalist (by which is
meant every man who has any money 
invested, be the amount great or 
small), the employed and the con
sumer. The great question before us 
is how to reconcile their differences 
and eliminate the friction which at 
the present time is retarding our ma
terial and industrial growth. The 
popular panacea at present is legisla
tion. For example, in 1913 the As
sociation of Life Insurance Presidents 
examined 2,200 new bills bearing on 
the subject of life insurance.

The main causes which have led 
up to our present condition of un
rest are the phenomenal growth of 
our country in material wealth, the 
abuses and improper methods of the 
leaders in our commercial and indus
trial development, the selfish, dishon
est and tyrannical attitude of most 
of the leaders of labor, the exaggera
tion and exploitation of these facts 
by unscrupulous w riters in our daily 
press and magazines, the offering of 
detailed regulative legislation as the 
universal cure-all, and, lastly, th<* un
tiring activity of political demagogues 
whose main aim is to keep the public 
mind in a state of turmoil.

I t is time that, as a Nation, we 
learn again the fundamental fact that 
every part of our body politic is de
pendent upon every other, that no 
part of our country can reach the 
highest grade of progress unless it 
first recognizes its dependence upon 
every other section, that labor can
not survive w ithout the support of 
capital, nor can capital find employ
ment unless labor is at hand. Is not 
the solution to be found in the elim
ination of that which is morally un
sound from all parts of our business 
and political life? Is it too visionary 
to suggest that if the good in all de
partm ents should unite to fight the 
battle for the common weal, the so
lution would be near at hand5 Ig 
norance of each other’s needs and 
ambitions and mutual distrust be
tween the classes are at the root of 
our trouble. Union is always a 
source of strength, but why union in 
one class against union in anotiier? 
W hy not a universal union of all 
classes—capitalists, labor, journalists 
and legislators—in honest search after 
truth? Such a union of all interests 
is possible only if we can create a 
quickened moral sense. A true moral 
revival w ithout cant and without hy
pocrisy is what we need.

The man who does not make the 
most of his smaller opportunities will 
be in no position to take advantage 
of the greater one.

TH E INTERROGATION POINT.
There are times when one is too 

busy to care about answering unnec- 
sary questions. There are other 
times when the questions are of such 
an inquisitive sort that you feel like 
curbing the interrogator lest he tread 
upon some tender spot. Yet some of 
the most close questioners are seek
ing the information with the best of 
intentions. The man who makes his 
first purchase of white grapes may 
wonder at the heap of cork sawdust 
from which you extract them, and ask 
if it is put in just to keep them from 
getting bruised. Your first impulse 
is to tell him that it is partly to pro
tect them from the air and that it is 
wonderful how quickly they will go 
to pieces when taken from it. In 
case you do this, he might be afraid 
to buy, and so you let him have the 
reason he suggests and make no more 
explanation than is positively neces
sary.

A woman surveys the egg basket 
curiously and wonders why some of 
the duck eggs are nearly green while 
others are white. It is an easy m at
ter to assure her that the Runner 
duck has a habit of supplying this 
variety in tint and with no special 
critcism to the line of breeding either. 
But the man given to little talk de
clines to offer any information and 
she goes away concluding that there 
is som ething wrong with them.

True, there may be foolish ques
tions asked. The wag may come in 
and add to the interrogation; but it 
is usually an easy m atter to give him 
answers to fit his queries. He is not 
nearly so much in evidence as the 
person who really wants to know 
things. This w anting to know is but 
a phase of what we legitimately call 
interest in a subject, the preliminary 
step to an investment. W hat if you 
think that the talk on your goods is 
just for the sake of being sociable. 
Make the most of the chance to dis
play them and do not scorn the little 
interrogation point.

p r e m i u m T o n  c a r e l e s s n e s s .
There is one point in the discus

sion about fire waste and fire preven
tion which ought not to be overlook
ed, and that is that the insurance 
companies make no difference in rate 
between the man who is careful and 
the careless one. An owner who 
keeps his basement clear of rubbish, 
uses only metal ash cans, and is care
ful about his gas jets and matches, is 
charged the same rate for insurance 
as one who is utterly careless about 
these things. An owner has no in
ducement to be careful under these 
circumstances. The Fire D epartm ent 
and the insurance people are all urg
ing us to exercise the greatest pre

cautions against fire, but there is no 
reward for the careful man nor any 
penalty for the man who is careless. 
The average man is somewhat in
different on the subject; he feels that, 
if there is a loss, he will be made 
whole, and he is reluctant to take 
much trouble for the sake of preven
tion, when all the benefit goes to the 
insurance company. If some arrange
ment could be made by which an 
owner could get a lower rate of in
surance, provided he takes extra pre
caution against fire, the result would 
be a substantial improvement.

The right not to work was forfeit
ed when man exposed himself to the 
command to earn his bread or go 
without. That right still exists, and 
is both indivisable and inexpropriable. 
No man can assert a right to take 
without giving an equivalent, and 
every man who gives has a right to 
a fair equivalent. The laborer is 
worthy of his hire, and the hire should 
be worthy of the laborer. But the 
laborer is not the sole judge both of 
what he gives and what he takes. 
He is a party to a joint operation, 
and he has no right to judge for him
self and to impose his judgm ent on 
the party of the other part. This is 
the rock on which trades-unionism of 
the Gompers and McNamara brand 
splits. It seeks to impose its judg
ment on btith labor and capital. It 
acts as though it had all the rights, 
and was the sole judge of the morals 
and economics of any subject of which 
it takes charge. I t is an offense against 
fundamental morals for “labor” to 
assert a right not to work, and to pass 
its own statutes that when it elects 
not to work nobody else shall work. 
A unionist’s right to his job cannot 
be complete unless he acknowledges 
and respects the same right in every 
other man.

The maple sugar and syrup industry 
in recent years has had a setback due 
to adulteration. The manufacturers 
claim the article they turn out is pure, 
but that the adulteration comes through 
the middlemen. There is a movement 
on in Canada to promote a greater in
terest in the industry and for that pur
pose a trip was organized some time 
since to the heart of the maple district 
in the Eastern part of the Dominion. 
A party numbering 250 men and women 
were taken from Montreal to a sugar 
camp and shown the difference between 
the old fashioned methods and the scien
tific evaporation plant of the present day 
for converting the maple sap into sugar, 
syrup and candy. Educating the people 
to use maple products will increase the 
sales and that is what the Canadian 
manufacturers are striving to do.
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UPPER PENINSULA.

Recent News From the Cloverland of 
Michigan.

Sault Ste. Marie, May 18.—C. E. 
Duncan, for the past year senior 
member of the firm of Duncan & Co., 
in the produce trade, has discontinu
ed business and gone back to his first 
love, the Gamble-Robinson Co., hav
ing been their Canadian manager 
for a number of years. Mr. Duncan 
leaves this week for Great Falls, Mon
tana, to take charge of one of Gam- 
ble-Robinson’s branches there. He 
is a man of a very cheerful disposi
tion and an all round hustler and dur
ing his stay here made many friends 
who regret to learn of his departure 
and wish him every success in his 
new field.

John Clark, known as the “Cran
berry king,” whose serious illness 
was mentioned in these columns last 
week, has passed away at his home 
at Meaford, Ont. Mr. Clark was 
one of the best known men in Clover- 
land, making a specialty of raising 
cranberries, for which he had the best 
equipped plantation in this country. 
He will be greatly missed by his 
many friends.

Booth Bros, have purchased the 
woodvard and moving outfit of Wm. 
H. Moore, who discontinued busi-
here last week. Booth Bros, have
been active in the wood business for 
the past few years and very success
ful. Thev are young men of sterling 
ability and hustlers and their con
tinued success is assured in their new 
undertaking.

Hancock feels certain that the
training ship Yantic. which has been 
stationed there by the naval militia 
for the past few years, will not be re
moved, although rumors to the con
trary have been circulated. Captain 
Stephenson, of the Yantic, is the sen
ior officer of the State Naval Reserve 
and his influence would probably 
counteract any effort to transfer the 
ship to other quarters. The local 
reserve is in high standing and is 
worthy of having such a ship as the 
Yantic on which to train and make its 
annual cruise.

The Soo Co-Operative Mercantile 
Association, which has bèen operat
ing here for the past year and a half 
under the able management of A r
thur G. Bailey, has certainly been a 
winner and the Association has found 
it necessary to open up a branch 
store in Algonquin in charge of 
George W illette. The report of the 
officers show’s the Association to be 
in a flourishing condition and they 
feel highly elated over its future 
prospects. It is reported that con
siderable stock has been sold since 
the last regular meeting and the As
sociation is doing about all the busi
ness it can handle to advantage at 
the present time. Mr. Bailey is great
ly pleased over the success of the As
sociation since taking over the man
agement.

About 2.500.000 feet of logs are 
jammed a fewr miles above the mouth 
of the Michigamme River and will 
delay the Menominee River drive 
until the jam is broken. The main 
river drive has reached the mouth of 
the Michigamme only to find the drive 
in that stream held up by the jam. 
Both crews are at work to break the 
pile up. The Menominee River Boom 
Co. has announced that a little over
24.000,000 feet of logs will be sorted 
this year, which is the smallest 
amount handled in the history of the 
company. The removal of several 
mills from the district and the in
creased logging by rail is given as 
the cause of the reduction.

Fred Green, township treasurer of 
Pickford and proprietor of one of the 
leading grocery stores there, was a 
city visitor last week. His numerous 
friends here were pleased to see him,

although he was only here for a short 
time.

We note that some of the copper 
country merchants have decided on 
the early closing plan again during 
the summer months. The business 
men of Calumet, Laurium and Lake 
Linden and all the merchants in Ke
weenaw county will close their stores 
every evening during the summer and 
it is hoped that the remainder of the 
towns will fall in line in Cloverland, 
so as to give the employes ample time 
to enjoy the short summer season 
in the Upper Peninsula.

The members of the Commercial 
Club of Menominee are trying to get 
lower fire insurance rates, which they 
believe are much too high at the pres
ent time, and have requested the State 
Inspector to draw new maps and re
adjust the rates.

The Chicago Mill & Lumber Co. 
has moved its office from Portage 
avenue to Thorice. The mill is now 
running to the full capacity at the 
present time. C. J. Hallman, office 
manager, reports everything in readi
ness for an active year’s cut and he 
is looking forward to a good season.

The business men of De T our are 
looking forward to a good season this 
year. The lumber industries have 
been carried on quite extensively 
there and at Drummond Island dur
ing the winter and the year’s cut is 
now7 being moved. As soon as this 
is completed, the financial conditions 
will be greatly relieved and a bright 
future is in store for them. R. Mun- 
roe, the postm aster at De Tour, re
ports the mails unusually heavy this 
year and also reports a satisfactory 
increase in his mercantile business as 
well. Gpetz & McDonald also report 
a good winter, while W atson & Ben
nett have been unusually active in 
the timber business, as well as W. H. 
Lewis & Co., who report very suc
cessful operations. Mrs. Homberg, 
proprietress of the only meat market 
at De Tour, is always busy. Ed 
Sims, the Fish King, reports some 
unusually large catches this year so 
far and his only drawback is the ship
ping facilities, which are so uncertain 
with the Arnold Transportation Co. 
at this season of the year. There 
seems to be no regularity with the 
Mackinac boats, which is quite a 
handicap to the fishing industry at 
De Tour. Hugh McDonald, the ton- 
sorial artist of De Tour, and one of 
their most promising young men, ex
pects to be married in June to Miss 
E. Homberg, one of the leading belles 
of De Tour. The young people are 
very popular and a big time at the 
wedding is anticipated. Elaborate 
preparations are being made and it 
promises to be De T our’s banner 
wedding of the season.

The D., S. S. & A. Railway has a r
ranged for another excursion to De
tro it via the D. & C. from St. Ignace 
during June. As exceptionally low 
rates are offered at this time, un
doubtedly there will be a large dele
gation from Cloverland visit Detroit 
this year.

W. G. Pattison, one of our hustling 
young grocers, has added a new auto 
truck to his delivery equipment to 
take care of his largely increasing 
trade. Mr. Pattison has been in 
business only a few years, but he has 
given strict attention to same and his 
square dealing has brought him to the 
front to a marked degree.

D. N. McLeod, the well-known 
lumberman, paid us a visit this week. 
Mr. McLeod is looking fine and re
ports unusual activity at Garnet this 
year.

Profound regret is expressed in 
Cloverland over the death of C. W. 
Post, the cereal food king, as his 
many good qualities and energetic 
spirit, with so successful a career, 
could not but impress upon the minds 
of his fellowmen that he was an ex
ception to the human race.

The Jean M otor Prim er and Speed
er works is meeting with greater suc
cess than had been anticipated and 
it has been the means of prolonging 
the old autos that were ready to be 
discarded on account of not being 
able to start the m otor and the ex
pense of putting on a. self starter 
would be out of the question, but 
with the Jean primer, it was almost 
like putting on a self starter at a 
small cost and most all of the old 
autos are again pressed into service, 
climbing over the ground as if re
built, and there are very few autos 
now, new or old, without the Jean 
Prim er on.

The news reaching the Soo that the 
Michigan fruit men promise quart 
boxes of berries this summer is re
ceived with much pleasure by the 
consuming population. Heretofore 
it was hard telling w hether berries 
were cheap or otherwise.

T hat the Upper Peninsula will soon 
fulfill the prediction that it will event
ually become a great agricultural and 
stock raising country is indicated in 
the figures and statistics embodied 
in the review of Michigan agricul
ture, now being compiled by Dean R. 
S. Shaw, of the Agricultural D epart
ment of the M. A. C. According to 
Mr. Shaw’s statistics 1760 families 
located on farms in the Upper Pen
insula in 1913, 132,000 acres of land 
were sold for farming purposes, 88,- 
850 apple, 16,412 cherry and 2,013 
plum trees were set out and forty-five 
new schools were established.

The Chicago & N orthw estern Rail
way Co., has decided to plant five or 
six experimental potato patches along 
the right of way, the idea being to 
advertise the possibilities of Clover
land for this particular product. The 
patches will be in charge of the sec
tion foreman of the road and above 
each patch will be posted large signs 
reading “Cloverland Potatoes.” The 
utilizing of the right of way for po
tato patches is unique in the history 
of railroading in this part of the 
country. Looking from the trains the 
passengers will be confronted with 
the splendid garden patches and then 
the large signs which will also be put 
up will tell of the wonderful possi
bilities of Cloverland.

The Soo had the “lost boy” scare 
last week, when the 12 year old son 
of Reuben Freedman was reported 
missing. There was considerable 
searching done throughout the city, 
but nothing could be found of him 
until tidings • from U nder Sheriff 
Quinlan, of Newberry, were receiv
ed Saturday, stating that the young
ster had spent the night with him. 
There was great rejoicing, but it did 
not last long as the boy is now in 
custody again charged with attem pt
ing train wrecking and larceny. He 
is accused of placing ties on the rails 
and it was only good fortune that the 
engineer noticed the obstruction and 
immediately stopped the train, when 
an investigation was made. The boy 
was seen coming from the woods and 
got on the train. I t is thought the 
boy took this means of stopping the 
train so as to get aboard. In his pos
session was found a violin and other 
articles which he is believed to have 
stolen, as the violin was identified by 
the owner. The railroad officials are 
investigating further.

Charles Hass, the hustling repre
sentative of the National Biscuit 
Company, has built up the trade so 
that the company found it necessary 
to supply him with a delivery rig of 
his own and sent up one of the fin
est delivery wagons in the Soo, which 
is a credit to the company and its 
representative. This goes to prove 
that it pays to get a move on and 
as Charles bought a new auto he is 
able to get around the trade now i.i 
short order.

James Goulding, the pioneer Ash- 
mun street grocer, surprised his nu
merous friends by being united in m ar

riage to Mrs. H arriett Vaughan last 
week. They are both well known 
residents here and have a large ac
quaintance, Mr. Goulding having been 
engaged in the grocery business for 
a number of years. The couple have 
the best wishes of the community.

Ed Dingham, for many years con
ductor on the Soo line, but forced to 
resign on account of ill health about 
a year ago, having spent the winter 
at Corpus Christi, Texas, was a  Soo 
visitor last week, and his many 
friends here were pleased to know 
that his health is improving.

The traveling public are pleased to 
know that the Smith Hotel, at Trout 
Lake, is rapidly nearing completion. 
It is a fine building and a great im
provement to T rout Lake.

The Soo has the largest tannery 
in the world.

Rev. A. W. Stalker, who for the 
past nine years has been located at 
Ann Arbor as pastor of the F irst M.
E. church, is spending a few days in 
the Soo. Mr. Stalker was pastor of 
the Central M. E. church here four
teen years ago. Mr. Stalker came to 
the Soo to be present at the burning 
of the mortgage on the Central M. 
E. church, for which a special cele
bration was held.

The darker the day the clearer the 
call for you to shine.

L. A. Erickson has purchased sev
eral head of pure bred cattle for his 
South Ford River farm, in Delta 
county. Several weeks ago Mr. Erick
son purchased four thoroughbred H ol
stein heifers and last week he receiv
ed a thoroughbred bull from the H ol
stein herd at Newberry. Mr. Erick
son is displaying a decidedly progres
sive spirit in the purchase of pure 
bred cattle for his farm in Clover
land.

Does the world owe you a living 
or do you owe it a life?

William G. Tapert.

Marquette Man to Represent the Up
per Peninsula.

Marquette, May 19.—At the last 
meeting of the board of directors of 
the Marquette Commercial Club John 
D. Mangum was elected a delegate 
to represent that organization at the 
Forest Products exposition to be held 
in New York City beginning May 27. 
Mr. Mangum also will visit person
ally Eastern lumbermen who would 
likely consider the opportunities of
fered in the Upper Penisula and will 
try  to interest them in this region.

The Club members are not in favor 
of a “watchful waiting” policy in the 
industrial development, and believe 
that more can be accomplished by 
personal interviews than in any other 
way. Mr. Mangum will consult with 
several Eastern concerns which it is 
thought will look upon the Upper 
Peninsula opportunities with favor.

The Commercial Club exhibit dis
played at the Forest Products expo
sition in Chicago has already been 
forwarded to New York. Additions 
will be made to it. Pictures of the 
public buildings and views of the 
residential district of the city will be 
prepared and will be shown in con
nection with the exhibit.

The members of the Club were 
elated over the reports of the success 
of the exhibit in Chicago. Much a t
tention was attracted to this part of 
the country. An even greater effort 
will be put forth at the New York 
exposition.

Two pennies jingle louder than two 
.0 bills.
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What Some Michigan Cities Are 
Doing.

W ritten for the Tradesm an.
Kalamazoo is hoping to keep its 

neglected and wayward boys at home 
in the future, placing them on a farm 
and giving them a fair chance to be
come useful citizens.

Kalamazoo is threatened with legal 
action by the township unless steps 
are taken at once to provide for its 
garbage disposal.

In the future Bay City will test 
the gas in use there, the Council hav
ing provided for the purchase of com
plete apparatus for the work, cost
ing $650.

Flint haß started the erection of a 
$100,000 Y. M. C. A. building.

The Escanaba Business Men’s As
sociation is at work on three pro
jects—jto secure better train service 
from the Soo line, to stimulate home 
patronage and to arouse interest in 
an auto tour to Chicago.

Holland has passed an ordinance 
forbidding the soliciting of funds or 
aid on the public streets and in pub
lic places without a permit.

Grand Ledge has been grand free 
mail delivery, the service to start 
June 1.

Among recent shipments by parcel 
post at Mt. Pleasant was 5,000 wal
nut trees.

One of C. W. Post’s last gifts to 
his city was the sum of $500 to be 
presented in prizes for the best re
sults in the way of pretty lawns, 
grounds and attractive homes, the con
test to be in charge of the Battle 
Creek Horticultural Society.

A gas plant will be built at Tecum- 
seh which will supply both Tecumseh 
and Clinton, or about 10,000 people.

Albion has passed three new or
dinances as follows: requiring coal 
dealers to keep their coke under 
cover; requiring skating rinks, mov
ing picture shows, amusement places, 
pool rooms, etc., to be licensed and 
under the city’s jurisdiction; amount 
of money appropriated for library 
purposes placed at $100 per 1,000 
population.

The Bay City Board of Commerce 
now has a transportation departm ent 
which includes some of the leading 
shippers.

The Kalamazoo Commercial Club 
is hoping to land a big industry to 
occupy the plant of the Michigan 
Bugy Co., which is now lying idle.

Jackson is preparing to entertain 
the State convention of Moose, the 
dates of the gathering being June 
3-5. Almond Griffen.

Doings in the Buckeye State.
W ritten for the Tradesm an.

The State Auditor and members 
of the State Industrial Commission 
have asked members of the State 
moving picture censor board to pare 
down their expense accounts, which 
include meals at $2 to $3 each, ex
cessive clerk hire, etc.

Central market, Columbus, which 
was established by the city sixty- 
four years ago, has just opened for 
the season in a blaze of bunting, 
flowers and other decorations.

Cleveland has started its vacant lot

gardening work, with a trained in
structor in charge. Garden talks will 
be a feature this year, given by pro
fessors from the State University and 
the experiment stations.

The Ohio Service Co. is asking per
mission of the State Utilities Com
mission to consolidate a number of 
small electric light and power com
panies in the Southeastern part of 
the State.

Cleveland’s filtration plant, which is 
being erected on the W est Side at a 
cost of $1,500,000, will be ready for 
operation in the fall of 1915.

Almond Griffen.

Advertise to Stop Mail Order Trad
ing.

Battle Creek, May 19.—T hat the 
best way for the Battle Creek mer
chant to compete with the mail order 
houses, is to advertise his goods, and 
have confidence in them, was the gen
eral opinion expressed by the mem
bers of the Chamber of Commerce at 
the last regular monthly meeting. 
W ays of bettering Battle Creek were 
discussed, and a number of sugges
tions were made, including a public 
market, hitching places for the farm 
ers, a public comfort station, more 
pavements and apple and corn shows.

One speaker suggested changing 
the name of Main street, declaring 
that Main street was always applied 
to the central street of the typical 
small town, and was never known to 
designate the main thoroughfare of 
a larger town. Euclid avenue of 
Cleveland, W oodward avenue of De
troit, Michigan avenue of Chicago, 
were cited as examples.

F. D. E rnst caused the livliest dis
cussion of them all, however, when 
he recommended that the Chamber 
of Commerce take up the “Trade at 
Hom e” plan, and advocate it by lib
eral advertising. Thomas Morgan,
L. M. Schroder, W. D. Farley, and 
a number of others took part in this 
discussion.

Mr. Schroder declared that the 
local merchant should cease com
plaining of competition of the mail 
order house and devote his endeavors 
to letting the people know what he 
has to sell by systematic advertising. 
The mail order houses get the busi
ness largely because people do not 
know that they can get better prices 
and better goods at home, Mr. 
Schroder said. He advised hustling 
for business rather than complaining 
about the other fellow.

W. D. Farley agreed with these 
remarks, declaring it a better policy 
for the merchants to emphasize the 
advantages of local trading, and make 
the most of these advantages.

“Have confidence in your own 
goods, and preach their advantages, 
rather than make complaint against 
local or out of the town competi
tion,” he said.

One speaker told of buying an ar
ticle in Chicago, and later finding he 
could buv the same article cheaper at 
home. But he never knew the local 
m erchant carried that article because 
he never advertised the fact.

Butter, Eggs, Poultry, Beans and 
Potatoes at Buffalo.

Buffalo, May 20.—Creamery butter, 
fresh, 23@26c; dairy. 20@22c; poor to 
good, all kinds, 14@18c.

Cheese—Old fancy, 18@18}4c; old 
choice, 17@17%c; new fancy, 14J^@ 
15c; new choice, 13J^@14c.

Eggs—Choice, fresh 19^@21c.
Poultry (live)—Turkeys, 14@16c; 

cox 12c; fowls, 18@19c; ducks,^16@ 
18c; broilers, 35@37c.

Beans—Marrow, $3@3.10; medium, 
$2,35@2.40; pea. $2.15@2.20; white 
kidney, $3@3.25; red, $3.@3.35.

Potatoes—75@80c per bu.
Rea & Witzig.

Boomlets From Bay City.
Bay City, May 18.—William Mc

Kay, who has been confined to the 
house by illness for two weeks, is 
out in his territory  again.

Bay City’s six parks are now in 
fine condition, especially the W eno- 
nah, our new water front park, which 
is beautiful. These parks have cost 
the city a large amount of money, 
but they are worth it, as they add 
greatly to the beauty of our city.

Chas. V. Hicks, Alpena, a member 
of Bay Council, No. 51, died sudden
ly in the street at Onaway last Mon
day. Mr. Hicks had gone to O na
way Monday morning and transacted 
business during the forenoon. He ate 
dinner at the Chandler House and 
about 2 o’clock he left the hotel and 
was stricken as he walked along the 
main street. He died w ithout regain
ing consciousness.

The members of our Council are 
working enthusiastically to make the 
delegation attending the convention 
at Saginaw the largest that has ever 
gone from our city.

L ast week a specialty salesman 
traveled with F. L. Van Tile and he 
acknowledged to Van that more ter
ritory was worked than he ever be
fore covered in the same length of 
time. It requires an old track horse 
to set the speed race. Pub. Com.

From Cloverland To Chicago.
M arquette, May 18.—The Clover- 

land Commercial Club has decided on 
the dates for the big “booster” tour to 
Chicago. Menominee will be the 
starting place. M otorists from the 
copper country will join the Mar
quette, Ishpeming and Negaunee tour
ists in this city July 20. Together 
they will proceed to Menominee, 
where they will be joined by m otor
ists from Manistique, Escanaba, Iron 
Mountain and Crystal Falls. The en
tire company will leave Menominee 
on July 22, and will arrive in Mil

waukee late Thursday, July 23. The 
Chambers of Commerce of Milwau
kee and Chicago have made prepara
tions for the entertainm ent of the 
tourists.

The Hospital Way.
They took her to the hospital; and 

in the course of the day her husband 
called to enquire how she was get
ting along. He was told that she was 
improving.

The next day he called again, and 
was told she was still improving.

Each day he came to enquire and 
the report was that she was always 
improving. Finally, one morning, the 
news was broken to him that his wife 
was dead.

“Veil, doctor, tell me,” he said, 
“vat did she die of—improvements?”

AS SURE AS THE 
SUN RISES

Voigt’s
CRESCENT

FLOUR
Makes Best Bread 

and Pastry

Absolutely Pure
It always gives the greatest satisfaction 
tc customers, and in the end yields the 
larger profit to the grocer.

mailto:3@3.10
mailto:35@2.40
mailto:2.15@2.20
mailto:3@3.25
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SEWS OFTHE BUSINESS WORLD

Movements of Merchants.
Boyne City—A garage has been 

opened by Newton Conrad.
Frem ont—Geo. F. Petton has en

gaged in the jewelry business.
Kingsley—Edward Brudy has re

engaged in the meat business here.
Muir—J. J. Hettler succeeds Brenne- 

man & Sturgis in the hardware business.
Howell—The Spencer-Smith Ma

chinery Co. has engaged in business 
here.

Grandville—Van Kämmen & Scholma, 
hardware dealers, are succeeded by John 
Haga.

Belding—Henry Smith has opened 
a grocery store on North Bridge 
street.

Trufant—Oscar Peterson, conducting 
a general store, is succeeded by Chris 
Fredericksen.

Montague—John O. Reed has pur
chased the W atkins feed stock and 
taken possession.

Holland—Phillip Van Opdurp has 
opened a fruit and confectionery 
store at 254 River avenue.

D etroit—The Ulco Oil Co. has been 
organized with an authorized capital 
stock of $30,000, all of which has been 
subscribed and paid in in cash.

Onstead—G. E. Bennett & Son 
succeed Myers & Short in the hard
ware and implement business.

Petoskey—|H. A. Marshall will en
gage in the novelty business and con
tinue during the resort season.

Howard City—Peter Cataldo & 
Bro. have recently engaged in the 
confectionery and fruit business.

D etroit—The George Ruttman Co., 
wholesale jeweler, has increased its 
capital stock from $7,500 to $20,000.

Engadine—Dr. L. B. Kratze is 
erecting a brick store building which 
he will occupy with his stock of 
drugs about July 1.

Reed City—Will Curtis has sold 
his stock of hardware to W. T. Hartz, 
recently of Danville, 111., who will 
continue the business.

P ort Austin—C. H. Theumel lost 
his stock of general merchandise by 
fire May 15. The loss was partially 
covered by insurance.

Traverse City—The grocery store 
of Charles Wilhelm, who died a short 
time ago. is being continued as the 
Charles Wilhelm Estate.

Traverse City—Fire destroyed the 
Charles Jeffries potato and fruit 
warehouse- May 15, entailing a loss 
of about $5,000, partially insured.

Battle Creek—W. J. Polley has 
purchased the interest of his partner, 
Sol Salomon, in the Polley & Salo
mon cigar stock at 19 North Jeffer
son avenue and will continue the 
business under his own name.

W hitehall—Robert Meihle, recent
ly of Chicago, has purchased the 
Gloeckner store building and will oc
cupy it with his bakery, May 23.

Manistee—John and Louis Swital- 
ski will open a furniture and house 
furnishing store here about June 10 
under the style of Switalski Bros.

Alma—Smith Bros, have traded 
their grocery stock and store build
ing to J. E. Shellhaas for his farm. 
Mr. Shellhaas has taken possession.

H art—G. W. Thomas, who recently 
moved his dry goods stock to Shelby, 
has returned and will occupy his old 
quarters in the H. B. Hatch building.

Bronson—The stock of dry goods 
owned by Clarence Manee, of Hillsdale, 
has been sold to Mr. Bennett of Hud
son, who will take possession about 
June 1.

Hamilton—John Stegenhuis and 
Peter J. Huizen have engaged in the 
grocery, paint and wall paper busi
ness under the style of Stegenhuis & 
Huizen.

Lowell—-Christ Naum and Lazarus 
Terpas have formed a copartnership 
and opened a confectionery and ice 
cream store under the style of the 
Sugar Bowl.

Hom er—John Hoffman, dealer in 
agricultural implements and .vehicles, 
died at his home- May 13, as the re
sult of a stroke of paralysis. He was 
68 years of age.

Owosso—F. S. Dean has sold his 
grocery stock to Carl Monks, re 
cently of Bellville, who will continue 
the business at the same location on 
Chipman street.

Brown City—The Brown City Drug 
& Supply Co., Ltd., has engaged in busi
ness with an authorized capital stock of 
$10,000, all of which has been subscribed 
and paid in in cash.

Mt. Clemens—The Sprudel Water Co. 
has been incorporated under the same 
style, with an authorized capital stock 
of $10,000, all of which has been sub
scribed and paid in in property.

H art—John Bothe has sold a half 
interest in his meat stock to his 
former partner, Charles Dempsey and 
the business will be continued under 
the style of Bothe & Dempsey.

Reed City—G erhardt Bros, are 
closing out their stock of dry goods, 
millinery and shoes and will retire 
from business here. Josiah G erhardt 
will engage in the dry goods business 
at Alma about June 15.

Negaunee—Emil O. Swanson and 
Earl Chase have formed a copart
nership and engaged in the furniture 
and undertaking business in the 
Kuhlman block. The undertaking 
departm ent will be under the man
agement of Charles M. Wooley.

Big Rapids—John Plating has sold 
his confectionery stock and lunch 
room to William J. Johnson, recently 
of Grand Rapids, who will continue 
the business at the same location, 
211 South Michigan avenue.

Manistee—Owing to its financial con
dition, the Peoples Hardware Co. has 
discontinued business. H. W ard Leon
ard, of Manistee, and Albert Speich, of 
Milwaukee, have been appointed trus
tees and the business will be closed out 
by them.

Lucas—D. B. Kelley and Jay Tay
lor have sold their interest in the 
Taylor & Kelley Co. stock of gen
eral merchandise to George Duddles 
and the business will be continued 
under the style of the Taylor & Dud
dles Co.

Lansing—A meat dealer may be 
prosecuted for violation of the pure 
food law if he sells adulterated sau
sage, even though he is the innocent 
purchaser of an adulterated product 
manufactured outside this State. This 
is the gist of a ruling by Attorney- 
General Fellows- who was asked for 
a decision as the result of the ar
rest of a meat dealer at Cassopolis.

Manufacturing Matters.
Lakeview—H. S. Blanding & Son 

lost their table factory by fire May 
18.

Grant—The Conger Crushed Fruit 
Co. has changed its name to the Grant 
Canning Co.

Big Rapids—Elam J. Caywood, re
cently of Cedar Springs, has opened 
a shoe and harness shop here.

Kalamazoo—The Metal Sign Board 
Advertising Co. has increased its capital 
stock from $40,000 to $100,000.

D etroit—The capital stock of the 
Fisher Closed Body Co. has been in
creased from $125,000 to $500,000.

Belding—Lypjos Bros, have open
ed an auto and machine shop, recent
ly succeeding Wm. R. Cannon Co.

Lansing—The Machus Co. has op
ened an ice cream parlor in connec
tion with its bakery, at 205 South 
W ashington avenue.

Kalamazoo—The consolidation of two 
plants of the William E. Hill Co., manu
facturers of saw mill machinery and 
steam engines will triple its output.

Kalamazoo—The capital stock of the 
Factory Supplies Co. has been increased 
from $20,000 to $50,000, of which amount 
$31,550 has been subscribed and paid in.

D etroit—The Shuter Shoe Co. has 
been incorporated with an authorized 
capital stock of $6,000, of which $4,600 
has been subscribed and paid in in 
cash.

Detroit—The Peninsular Construction 
Co. has been incorporated with an au
thorized capital stock of $3,000, of which 
$1,500 has been subscribed and paid in 
in cash.

Saginaw—Fire damaged the Chas. 
W. Henning & Sons sausage factory 
and stock to the extent of about 
$5,000, May 18. The loss was fully 
covered by insurance.

D etroit—The O-So-Ezy Mop Co. 
has engaged in business with an au
thorized capital stock of $100,000, of 
which $90,000 has been subscribed, 
$12,500 paid in in cash and $40,000 in 
property.

Detroit—The Federal Carbonic Co 
has engaged in business with an au
thorized capital stock of $50,000, of 
which $25,000 has been subscribed and 
$21,000 paid in in cash.

D etroit—The K err Dental Manu
facturing Co. has been organized with 
an authorized capital stock of $1,000, 
of which $500 has been subscribed 
and $250 paid in in cash.

South Haven—The South Haven 
creamery has opened for business. 
Joseph Bishop is proprietor. Mr. 
Bishop offers patrons lc  above the 
Elgin price for butter fat.

Jackson—The Alloy Steel Spring 
Co. has engaged in business with an 
authorized capitalization of $100,000, 
of which $80,000 has been subscrib
ed and paid in in property.

Kalamazoo—The Riverside Foundry 
Co. has increased its capital stock from 
$10.000 to $50,000 and will construct a 
modern fireproof building to replace the 
present structure at Willard court.

Ann Arbor—The Machine Specialty 
Co. has been organized with an 
authorized capital stock of $10,000, 
of which $6,080 has been subscribed, 
$909 paid in in cash and $1,925 in prop
erty.

D etroit—The Golden M anufactur
ing Co. has been organized to manu
facture electrical specialties, with an 
authorized capital stock of $10,000, 
which has been subscribed, $2,500 be
ing paid in in cash and $7,500 in prop
erty.

Lansing—The Reo Motor Car Co. will 
increase its capital stock from $2,000,000 
to $4,000,000. It is announced that of 
the $2,000,000 increase 50 per cent, will 
be divided as a stock dividend and the 
remainder placed in the treasury of the 
company.

Detroit—Emond, Klein & Co. have 
engaged in business to manufacture 
and deal in ornamental, structural and 
sheet iron, with an authorized capital 
stock of $7,000, of which $3,910 has 
been subscribed, $1,410 being paid in in 
cash and $2,500 in property.

Clinton —j The Clinton W oolen 
M anufacturing Co. has just received 
a Government contract for the man
ufacture of 15,000 blankets for the 
navy. Although this company has 
handled several large contracts with 
the Government for uniform cloths, 
this is the first time it has attem pted 
the manufacture of blankets.

Alpena—A t a m eeting of the Lin
coln Grange the proposition of the 
taking over of the Lincoln creamery 
by a stock company composed of 
farmers in this territory  and its 
operation on a co-operative basis 
was discussed by Mrs. H. S. Johnson, 
owner of the plant, and members of 
the Grange. The plan was received 
with much favor among the farmers.

Kalamazoo—Creditors of the bank
rupt Michigan Buggy Company will 
receive another 5 per cent, dividend 
before June 1. This dividend- which 
is the third of the kind, will total 
about $115,000. I t is expected that 
another dividend of the same kind 
will be declared within a short time. 
The entire amount paid out to cred
itors including the dividend just an
nounced will amount to about $340,- 
000.
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The Grocery Market.
Sugar.—All of the Eastern refiners 

advanced their quotations 10 points 
yesterday, which places granulated on 
a 4.10c basis. As a reason why the 
price should be raised still higher it 
is pointed out that the margin be
tween raw and refined is now only 82 
points, which hardly permits a reason
able profit to refiners, the more so in 
that the operations this year have 
been rather unremunerative. I t  will 
be recalled that a good business was 
taken from the country as low as 
3.75c to 3.80c, and there is still several 
weeks’ supply booked at 3.85c to 3.95c 
that has not been ordered out. The 
withdrawals are only fair, but a con
tinuance of the present warm weather 
will inevitably stimulate the enquiry, 
as the consumption w ill. be greatly 
increased by the manufacture of soft 
drinks and ice cream. D istributors 
have become wedded to the hand-to- 
mouth policy and it is suggested that 
they are losing sight of the fact that 
around 4c sugar is cheap, having dis
counted the full duty reduction. 
The advancing tendency of raws 
incidental to rainy w eather in Cuba 
and European competition, means 
that refined will sympathize as the 
season progresses, and although 
there has been a recovery of 35 points 
in granulated the trade believes that 
this summer will witnesss materially 
higher prices. Much will depend upon 
the revival of industrial prosperity, 
for the large number of unemployed 
has, undoubtedly, had. its effect in 
preventing the normal growth of con
sumption. The big Cuban crop has 
not exercised the depressing effect 
that was expected for the reason that 
other countries than the United 
States realized the cheapness of the 
article.

Tea—Prices of all teas are firm. 
Japan cables that the market opens 
about lc  higher than last year for 
full cup quality. The style of leaf 
is fully up but the liquor slightly 
darker, caused probably by the cold 
spell during the latter part of March 
and early part of April, which re
tarded the ripening of the leaf. 
L ater pickings are expected to hold 
firm with slight advance. The low 
stocks in this country stimulate buy
ing and holding up prices. Ceylons 
and Indias are firm and good crop 
teas eagerly picked up. No change 
in Chinas.

Coffee—The m arket shows no 
change for the week. Ordinary 
grade’s of Rio, Santos and milds are 
neglected and not very strong, while 
the desirable cup grades are wanted 
and are fairly active at steady prices.

No immediate change seems in sight. 
Java is unchanged and steady to firm, 
Mocha likewise.

Canned Fruits.—The general lines 
of canned fruits have become broken 
up, and there are some items that 
certain jobbers have been unable to 
supply. Blueberries and strawber
ries have been very well cleaned 
up, and stocks have been practically 
unobtainable in some cases. The 
low price on Hawaiian pineapple has 
resulted in heavy demands.

Canned vegetables—Tomatoes are 
rather quiet on both spot and future 
goods, but owing to the close clean
up of desirable stock on the .spot and 
uncertainty as to the prospects for 
the coming crop sellers generally are 
firm in their views. It is still said 
that 55c might be shaded in some 
quarters on spot standard No. 2s, but 
only on lots of 5,000 to 10,000 cases. 
For spot corn the demand is limited 
and little additional business in fu
tures is to be noted. Sellers are not 
eager for orders on the basis of pres
ent prices and the m arket has a strong 
tone. No fresh developments were 
reported in the market for peas. There 
is a steady demand for spot standard 
stock at around 70c New York, but 
offerings at such figures are light and 
no sales of consequence are reported. 
The scarcity of string beans on the 
spot and uncertainty as to the com
ing season’s pack im part a firm tone 
to the market for that staple, but at 
present comparatively little buying 
interest appears to be shown. Ad
vices from the Coast are to the ef
fect that the season’s pack of Cali
fornia asparagus is turning out to be 
smaller than expected, owing to the 
large draft that has been made on 
growers and shippers by Eastern 
m arkets for fresh “grasd.” Most 
packers have withdrawn offerings. 
The spot market is closely cleaned 
up owing to the exceptionally low 
prices made during the late winter 
and early spring season, and it would 
appear from all accounts that the 1914 
pack will come on a virtually bare 
market. The tone is strong and, 
while there has been no advance on 
opening prices, all special discounts 
have been discontinued by Coast 
sellers.

Canned Fish—Receipts of fish at 
the Maine sardine canneries are still 
light and, as the packers are well 
supplied with advance orders owing 
to the extreme scarcity of old stock, 
everything packed goes out as soon 
as it is ready for shipment.- The 
market has a decidedly firm tone, but 
shows no quotable advance. For

salmon the consuming demand is 
steady, but on the hand-to-mouth or
der for the most part. Prices are 
held firmly up to the basis of previ
ous quotations on the severkl vari
eties.

Dried Fruits — Following close 
on reports that the California prune 
market was easier owing to prospects 
of a better crop than had been ex
pected from the earlier developments, 
come telegraphic advices to the ef
fect that the Coast m arket is excited 
and that prices are again tending up
ward. Most informants content 
themselves with the bare statem ent 
of the condition of the market w ith
out giving reasons for the change in 
sentiment. It is learned from one 
source that the upward trend of 
prices and the excited condition of 
the market are due to the fact that 
the larger operators are buying up 
contracts made early at low prices 
by smaller packers with growers and 
that the improvement in crop pros
pects is without foundation. At least 
that was the purport of several tele
grams received in the trade here. It 
was added that quite a number of 
small packers had turned over their 
early Contracts with growers at a very 
satisfactory profit and are not likely 
to operate their packing houses this 
year. Local buyers are still holding 
aloof, placing orders for a car or two 
here and there when the terms seem 
to be particularly advantageous, but 
there is no big buying on the part of 
the distributors in this part of the 
country, and in other large markets 
similar conditions seem to prevail. 
There is nothing doing in California 
raisins for prom pt or forward deliv
ery, but there seems to be no pressure 
to sell and prices are maintained on 
previous quotations. Currants are 
quiet here and abroad. A firmer feel
ing in future peaches is reported in 
wires from the Coast. Spot stocks 
are going steadily into consumption 
on small orders on the basis of pre
vious quotation. Coast advices re
ceived recently are to the effect that 
growers were withdrawing offerings 
of new crop apricots, but for what 
reason did not appear to be clear. 
Jobbers report a satisfactory move
ment in spot ’cots and under light 
stocks the market here is firm.

Cheese—New cheese continues to 
come forward liberally and the m ar
ket is well supplied. Prices are un
changed for the week. Old cheese is 
scarce and in good demand at prices 
5c above the price of new. The con
sumptive demand for both grades is 
fair.

Rolled Oats.—M anufacturers ad- 
their prices 10c per bbl. on Monday. 
Further advances are looked for 
shortly.

Rice—Prices are unchanged for all 
grades of foreign and domestic rice. 
The assortm ents are poor of H on
duras and Japans and fancy head 
rice is especially scarce. Business in 
the South has been better, which 
makes the mills the more firm in their 
ideas. The new crop is delayed, but 
planting is now under way and a nor

mal acreage is expected in local cir
cles.

Provisions—The general provision 
list has exhibited an irregular tone 
during the week, but, if anything, it 
has been rather in the direction of 
weakness. There have, however, been 
some re-actions under the support of 
packers, and at times the cash trade 
has improved. Lard, however, re
mains rather heavy, as supplies are 
liberal, and the demand is disappoint
ing. Some traders think the hog sit
uation is the key to the market, but 
the changes in hog prices have ap
parently not been in line with opera
tions in the products.

Salt Fish—Mackerel are more or 
less neglected, but firm and high, by 
reason of scarcity. This applies more 
to Norways than it does to Irish. 
Cod, hake and haddock are dull, due 
to the season. Prices are unchanged.

The stockholders of Foster, Stev
ens & Co. have decided that the cor
poration should have a board of di
rectors made up of eight members, 
and to elect as five of those direc
tors men who through many years 
had been faithful to their every-day 
duty, and had grown up in the busi
ness becoming proficient in their re
spective lines. The following were 
added to the old board: Edward A. 
Rood, A rthur D. Perry, W allace C. 
Philbrick, William S. Coleman, J. 
Harvey Mann. Mr. Rood has been 
in charge of Foster, Stevens & Co.’s 
china room, as well as the silverware 
department, for a number of years. 
Mr. Perry has been in the general 
office for nearly twenty years. Mr. 
Philbrick, a son of the late C. C. 
Philbrick, has been in the store ever 
since he left school. Mr. Coleman 
for more than twenty years has been 
connected with the buying depart
ment, and Mr. Mann has spent the 
same period of time with the whole
sale department.

Geo. B. Reader, proprietor of the 
Maas Bros, fish establishment, spent sev
eral days last week at Northport and 
Charlevoix, arranging for his fish sup
plies for the coming season.

Dwight L. Fairchild, formeily of the 
Knee H eating Co., is engaging in 
business for himself in the heating 
line, with office and headquarters at 
1217 Sherman street.

Oi A. Fanckboner is succeeded in 
the drug business by W. T. Glimn, 
at 804 Butterworth avenue, the trans
fer taking place May 1.

Grieve & TenBrink, of Rothbury, are 
putting in an opening stock of shoes, 
buying their goods from the Hirth- 
Krause Co.

Deeb H attem  has sold his confec
tionery business at W ealthy street 
and Division avenue.

Reuben Page has gone into the 
motorcycle and bicycle business at 
499 Bridge street.

Henry Seborg is opening a hard
ware store at 1203 W est Leonard 
street.
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DETROIT DETONATIONS.

Cogent Criticisms From Michigan’s 
Metropolis.

Detroit, May 18.—Learn one thing 
each week about Detroit: The larg
est wire cloth factory in the world 
is located in Detroit.

Rather a singular fact that many 
people with otherwise keen vision 
can see but one letter in the alpha
bet—I.

Lee Morden, manager of the gen
eral store of George B. Forrester, 
Deckerville, was in D etroit over Sun
day on a combined business and 
pleasure trip. Lee says we might 
say that it was a pleasure trip be
cause it is always a pleasure to visit 
Detroit. We will return the compli
ment by repeating an oft told asser
tion: “Deckerville is the biggest little 
town in Michigan.”

C. W. Nash, President of the Gen
eral Motors Co., has assumed the 
duties of V ice-President and General 
Manager of the Oakland M otor Car 
Co.

News reports state that Toledo has 
motorized its fire and police depart
ments. Well, we have several me
chanical salesmen in Michigan.

Bert McConnell, A ssistant Manager 
of the domestic department of Burn
ham, Stoepel & Co., received a wire 
telling him of the serious illness of 
his mother in Warsaw, Indiana, last 
Friday. He left for there immediate
ly-

The winners of the membership 
contest of the Board of Commerce 
were presented with the prizes at a 
luncheon given last Friday. As pre
viously stated in these columns, the 
different teams were designated as 
the Americans, Nationals and Fed
eráis. The first prize, free transpor
tation on the annual cruise to Duluth 
in June, went to the American Ath
letic team, captained by James Bal- 
lantine. The remainder of the mem
bers of the team were Richard Brand, 
Dr. T. L. Herroder, Ralph Handy and 
Preston MacDiarmid. An engraved 
card serving as official notification, 
was presented by President C. B. 
W arren. The post series winners 
were the St. Louis Browns, compos
ed of L. M. W hite, captain, R. E. 
Bell, A. J. Stecker, Florence Nagel- 
voort and J. L. Scott. They receiv
ed a gold medal. A gold medal was 
also awarded the captain of the sec
ond and third teams of the regular 
contest; Captain John Stokes, of the 
second team, Captain Hugo Grus- 
chow, third team.

Henry Kaul, W yandotte dry goods 
merchant, has had a new front in
stalled in his store.

Some men are born foolish, while 
oth ers think their employers cannot 
get along without them.

Every now and then some travel
ing man is pulling off a stunt where
by the big dailies print their names, 
etc. Last Friday a traveling man 
named Thomas W. H. Brown, repre
senting a Boston firm, at the risl^ of 
his life, stopped a runaway team, un
doubtedly saving the lives of two 
young ladies who were seated in the 
wagon. W itnesses say that a more 
daring act is seldom seen than that 
accomplished by Mr. Brown.

Anent the Pere Marquette com
plaints at this time, it would not 
come amiss to give a report of train 
service of last week. Ninety-three 
out of ninety-four trains arrived in 
Detroit on schedule time. The “late” 
train was twenty-five minutes behind 
time, which was caused by the high 
water. Fifty-two of these trains were 
on the Detroit-Grand Rapids divis
ion. Incidentally we might mention 
that some of the finest trains in the 
State are run over this division. The 
Pere M arquette is a Michigan insti
tution—patronize home industries.

Pasadena. Calif., according to the 
papers, now operates a municipally 
owned garbage incinerator. How

ever, this will be no excuse for the 
municipality getting in bad odor.

Henry Phelps, department man
ager for Edson, Moore & Co., has 
purchased a new Oakland car.

O. P.‘ Dewitt, wholesale grocer of 
St. Johns, and family, are rejoicing 
over the complete recovery of their 
son, Mark, who has been seriously 
ill with a fever.

Suffragettes are not necessarily art 
critics because they pick a picture to 
pieces.

C. W. W right, of Davis, was in 
D etroit on business last week. Mr. 
W right, who conducts a general store 
is well known to the local jobbing 
trade.

Grimshaw & Stevens, who can 
rightfully be classed as among De
tro it’s best haberdashers, have leased 
a store in the Addison Apartm ents 
and will open, on or about June 15, 
with a line of furnishing goods for 
men. They conduct the main store 
on Grand River avenue, near W ood
ward.

Boosting is the best form of ad
vertising and it is generally adm it
ted that advertising pays. Did you 
ever run across a citizen of D etroit 
who didn’t boost the city? Those 
who don’t boost the town are mighty 
rare animals. Advertise your city 
by boosting it. Don’t waste time 
listening to the virtues of another 
city, make the other fellow listen 
to the virtues of your home city.

Assessors estimate that the in
creased valuation of D etroit for the 
year 1-914 will amount to $35,000,000 
more than in 1913.

To the casual observer it might 
appear that Charlie Reattoir. Ameri
can Tobacco Company’s district 
manager, intends to deprive some of 
the local railroads of a much-needed 
revenue. Last week he was seen 
lugging home two new auto tires.

Virgil Oldberg, for the past year 
and a half with the Hudson M otor 
Car Co., acting as Service Manager, 
has resigned to engage in business 
for himself. E. V. Rippingille, chief 
of the inspection departm ent of the 
Hudson Co. will succeed Mr. Old
berg.

L. H. Doty, well-known Reading 
merchant, was a D etroit visitor last 
week.

The contract for the erection of a 
building to be leased by the Post- 
office Departm ent has been award
ed. The new branch office will be 
located in Fairview, ou,t Jefferson 
avenue. Hundreds of traveling men 
live in this section of the city and 
will find the new branch office a great 
convenience.

J. S. Duffie, formerly credit man for 
Edson, Moore & Co., has returned 
from Florida, where he has been 
spending the winter. Mr. Duffie 
brought back with him a quantity of 
oranges which he has been distribut
ing among some of his friends.

O ur idea of the height of incon
sistency is for a traveling man to yell 
his head off about graft and then turn 
around and tip every salary-drawing 
hotel employe he comes in contact 
with.

The Suburban Grocers’ Association 
has decided to close the stores in W y
andotte and Ford Thursday after
noons during July and August. Last 
year the Association gave a river ex
cursion, but decided this year to give 
an outing for the members and ibeir 
families. The other business men 
will be invited to participate.

The bigger the corporation, the 
smaller the loophole in the law they 
can crawl through.

E. B. Butler, clothing m erchant of 
Morenci, was in D etroit on a busi
ness trip last week.

E. L. Jones, of the Jones Electric 
S tarter Co., Chicago, has decided 1o 
move to D etroit and will act as m an
ager of the brancn of the company 
which has recently been opened at 
1211 W oodward avenue.

Mr. Louden, of Louden Eros., 
Montpelier, Ohio, was in Detroit last 
week in the interest of his large de
partm ent store. Besides the store 
his firm owns and conducts a hotel 
in Montpelier.

A t last ex-President Taft has his 
revenge. Dr. Cook has come out in 
defense ou Teddy Roosevelt’s South 
American river discovery.

E. L. Schneider, who has conduct
ed a furnishing goods store at 173 
Milwaukee avenue, has opened a store 
at the corner of Forest and Mt. E l
liott avenue. He will carry a com
plete line of men’s furnishing goods 
and shoes.

F. A. Smith, formerly connected 
with the Johnston-Slocum Co., of 
Caro, is one of the latest to cast his 
lot in Detroit. He has formed the 
D etroit Metal Co., with a factory at 
Larned and Shelby streets.

H. D. Dorman, dry goods and 
furnishing goods dealer at 1376 Chene 
street, is building a new store in the 
same block. The new store will give 
him much needed space, due to his 
rapidly increasing business.

People who constantly get in a 
stew deserve a good roasting.

Joe Donahue, the pleasant, affable 
and honest manager of the union de
pot newstands at Grand Rapids, says 
that fortune generally wears a pil
low on each m itt when it knocks at 
a fellow’s door.

Bill Pohlman, who is visiting De
tro it for a short time before return
ing to the Upper Peninsula, was a 
passenger on the Port Huron inter- 
urban car that collided with an auto
mobile, killing two men and injur
ing the motorman, last Friday. None 
of the passengers on the car were 
injured.

Edwin R. Egnew, pioneer hotel 
man of Mt. Clemons and well-known 
to both the older and younger gen
eration of traveling men and hun
dreds of others from all over the 
country, died at home last Saturday, 
after a short illness. At one time 
he owned the Avery-Egnew Hotel 
—now known as the Park Annex. U n
til a few months ago, Mr. Egnew 
managed the Colonial Hotel, but re
signed to become associate manager 
of the Hotel Olympia. His illness 
was of short duration, before which 
he enjoyed exceptionally good health. 
Mr. Egnew was 70 years old and is 
survived by a widow.

Death is not an end. It is a new 
impulse—'Henry W ard Beecher.

H erbert E. Morden, general dealer 
at Bentley, accompanied by his wife, 
spent Saturday and Sunday in De
troit.

W here all men are equal—in a par
lor car smoker.

W here all women are equal—?
Bill Freileigh represents Best & 

Bussell, cigar im porters and jobbers 
of Chicago. Bill is proud of his job, 
proud of his firm and proud of his 
line of “Owl” cigars—at least he is 
always preaching “Owls” to his 
friends and acquaintances. Inasmuch 
as we are not being paid for adver
tising that particular line of cigars, 
we will pass on to the rest of the 
story. Bill received en route on his 
trips, a consignment of “Owl” cigars 
to be used for advertising purposes. 
On one of these trips Bill advised the 
house he would wire for the cigars 
as he was not sure just where he 
would travel. At Grand Rapids he 
decided to steer his course for H ast
ings, so he hied himself to a tele
graph office to wire his house to “ex
press 500 Owls Parker House, H ast
ing.” The operator, of course, read 
the telegram over and curiously siz
ed up our hero. All formalities set
tled, Bill started to leave the office, 
when the operator called him back 
and said, “Say pardner, it’s none of 
my business, but what on earth will 
they do with 500 owls in H astings?” 
“Oh,” said Bill, nonchalantly, “didn’t 
you ever hear of the famous owl soup

that they serve at the Parker House? 
Fred Parker makes a specialty of it. 
T hat’s what the owls are for.” The 
operator ’lowed as how he never 
heard of the owl soup, but decided it 
must go well when they order 500 
owls in one batch.

Mr. Straight, of Straight & Swain, 
Coldwater, was in D etroit on busi
ness last week.

Robert W endlund, who spent about 
six months as manager of the do
mestic departm ent in his father’s (H .
G. W endlund) departm ent store, one 
of the largest in Bay City, has re
cently taken charge of the men’s 
furnishing goods department.

Jay Tuthill, departm ent manager 
for Edson, Moore & Co., is in New 
York on business.

Wm. R. Gates, of the Gates Cloth
ing Co., Morenci and Hudson, was in 
D etroit on business in connection with 
his stores.

Jam es W ilson (Burnham Stoepel 
& Co.) has been confined to his home 
by illness for a few days.

The Michigan Central Railroad has 
raised the prices on its cafe service. 
A man can now buy a meal on the 
Michigan Central almost as cheap as 
he can a new motorcycle.

W hat a pity the ginks who can’t 
talk to their friends without giving 
them a bath can’t be sent on a farm 
for the summer to talk to the crops 
during th e ’dry spell!

The women employes of Parke, 
Davis & Co.’s laboratory, have form
ed a welfare association with a mem
bership of 450 members. Official 
meetings are held once a month, 
parties are held and entertainm ents 
are given in the interest of the 
work. Miss Mary Buckley is Presi
dent of the Association this year.

The American Seed Co. is erect
ing a large warehouse at the corner 
of F ort and Twenty-first streets. The 
building will be fireproof and will 
have 80 feet frontage on F ort street 
and 130 on Twenty-first street. The 
American Seed Co. was incorporated 
in 1903 and has been making rapid 
strides from the beginning.

FI. R. Miller, General M anager of 
the Cable Piano Co., at Bay City 
for a number of years, has associat
ed himself with the Frank P. Miller 
Real Estate & Insurance Co., 708 
Free Press building. He leaves many 
friends and acquaintances in Bay 
City. Mr. Miller is a brother to the 
head of the company.

Mr. Comstock, of Comstock & 
Hutchins, general merchants of Con
stantine, visited D etroit on business 
last week.

Since the advant of the automobile 
a man has had many a close shave 
without going near a barber shop.

John McMahon is Irish and repre
sents Edson, Moore & Co. He has 
also the proverbial wit that is accred
ited to his nationality. The other 
day John lost a piece of the heel 
of his shoe which left the nails pro
truding. W hen he went home he 
started walking over a portion of the 
polished floor, which brought a pro
test from his good wife. “John, you 
are scratching the floors with your 
heels. I do wish you would walk 
on your toes, so the nails in your 
heels wouldn’t scratch up everything,” 
she exclaimed. “W ell, w hat’s the 
difference, I ’ve got nails on my toes, 
too,” was John’s unexpected reply.

H arry Brown, who has charge of 
the G. J. Johnson Cigar Co.’s retail 
stores in Grand Rapids, stopped over 
in D etroit Sunday while en route to 
Louisville, Ky., where he will repre
sent the G. J. Johnson Co. through 
the Peter-Neat-Richardson Co. Guy 
Caverly, the local representative, will 
accompany Mr. Brown on a three 
week’s trip in the territory. Mr. Cav
erly has been calling on the trade 
in Louisville and adjacent territory 
for some time.

Now for that summer form of in
sanity—rocking the boat.

T

♦



T

I

4

M ay 20, 1914 M I C H I G A N  T R A D E S M A N 7

E. B. Butler, clothing and furnish
ing goods m erchant of Morenci, made 
a business trip to D etroit last week.

Some people pay more attention to 
giving the woodwork in their homes 
a polish than they do to giving it to 
their children.

John W. Klein, veteran automobile 
salesman, has connected with the 
Century Electric Car Co. Mr. Klein 
is well-known to the automobile trade 
throughout the W est and Detroit, 
where he sold automobiles for years. 
The acquisition of Mr. Klein should 
prove advantageous to the Century 
Company.

We are awaiting news items from—
H erbert Murray
John Schram
Orla Jennings,
Joe Bracht.
Somebody prevaricated. Bay City 

(Pub. Com.), Jackson (Frank S. 
Ganiard), Grand Rapids (W. T. S'.) 
and D etroit (us) are all going to 
bring back the same baseball loving 
cup on the same day by defeating 
the other team in a baseball game. 
Of course, it isn’t D etroit that has 
made an error in speech.

Mr. Martin, of Mitchell & Martin, 
Albion, was a business visitor in De
tro it last week.

The Gold Furniture Co., Grand 
River avenue, held a formal opening 
in its new store a few days ago. It 
has one of the finest furniture stores 
on the west side—in fact, there are 
few, if any, that surpass it in the city.

Grant Stimson, general merchant 
at Elba, was in D etroit last week in 
the interest of his store.

A merchant may buy his goods 
anywhere, but lie has the devil to 
pay if he doesn’t attend to business.

W ilbur W arr, editor of the Luding- 
ton Daily News, showed real broth
erly love toward Ludington's neigh
bor, Manistee, when he wrote the 
following headline, “Ludington grows, 
Manistee loses.” W hat Bill meant 
was “Ludington crows, Manistee 
loses.”

According to rum ors circulated by 
local real estate men, representatives 
of Marshall Field & Co. are in the 
city looking for a site for a large de
partm ent store. According to the re
port, the site will be on W oodward 
avenue, north of Grand Circus park.

Edward Horsm an, proprietor of the 
Grand Union Hotel, on Jefferson ave
nue, opposite the old M. C. depot, 
has sold out his interest to Elm er 
W hite and Emery Carpenter and will 
retire from business T he new 
management intends making many 
improvements and will add new fur
nishings and furniture.

A. C. Carson was in D etroit on a 
business trip Monday. Mr. Carson 
is buyer for V. Geiger Bros., Alli
ance, Ohio.

The more a man can break his wife 
of buying “bargains” the more money 
he will have for drinks and cigars.

Max Rosenberg, of Rosenberg & 
Hirschfield, general m erchants at 
Owendale, has moved back to De
troit, his form er home, and will take 
charge of the fancy grocery store at 
895 W oodward avenue, which was 
owned by his brother, Samuel, who 
died suddenly in Lapeer a few days 
ago. Max is well-known in D etroit 
and his many friends, while regretting 
the cause of his return, will be pleas
ed to have him back in the city. He 
will still retain his interest in the 
Owendale store, which will be man
aged by his brother, Robert. Mr. 
Hirschfield is conducting a general 
dry goods store at Twentyy-fourth 
and Buchanan streets. Mr. Rosen
berg is also interested in this store.

John Stringer spent Monday in De
tro it on business, incidentally enjoy
ing the sights of the city with his 
wife.

To our friends up state who can
not send us news items, we wish to

suggest, as a compromise, that some 
fresh fish will do.

A lbert Stevens, elongated memory 
man for Burnham, Stoepel & Co., 
celebrated his birthday a short time 
ago. Albert is an unm arried man, 
he refused absolutely to give us any 
details as to the time of his birth, 
etc. Albert tells us that no man’s name 
ever went down into posterity as a 
philanthropist for buying drinks for 
his friends.

Speaking of fish, we take this op
portunity of thanking our friends for 
the many brook trout they promised 
to send us.

Mr. Schafftel, of Schafftel & Son, 
general merchants of Hudson, was 
in D etroit looking over the new styles 
for the dry goods sections of their 
store.

Saginaw Council is overlooking a 
good thing when not taking advant
age of the opportunity offered by the 
Tradesm an to boost the convention 
to be held in its city in June in its 
columns.

The Velvet Brand Ice Cream Co. 
has been incorporated and will be 
located at 380 W oodward avenue, 
where it will manufacture fruit ices 
and fancy ice cream. The officers 
are all well-known Detroiters, as fol
lows: G. W. Bates, President; George
A. Duggan, V ice-President; E. B. 
Easter, Secretary and Superintend
ent, and A. F. Meloche, Treasuer. 
Mr. Duggan has been engaged in the 
milk and cream business in D etroit 
for forty-seven years. Mr. Easter 
was service manager for the D etroit 
Creamery Co. for the past three years 
and was formerly a member of the 
firm of A. Easter & Son, originators 
of the Velvet brand ice cream. Al
bert Meloche is one of the best known 
druggists in Fairview. The Presi
dent, Mr. Bates, is a well-known a t
torney. The officers, including H arry 
Zeese, manager of the H otel Cadil
lac, constitute the Board of Direc
tors.

A. H. Burke was in D etroit on 
business last week. H e conducts a 
general store in Chesaning.

H uerta is as willing to give up the 
presidency as the Tradesm an editor 
is to publish traveling men’s poetry.

The trouble with most people is, 
when they get all the money they 
want—

They want still more.
James M. Goldstein.

Where Every Merchant Reads the 
Tradesman.

Elsie, May 19.—Elsie has three 
churches, a bank, milk products plant, 
grain elevators, etc. Good farming 
country .surrounding and is one of 
the best little business town in the 
State. The following merchants all 
carry good stocks, are very progres
sive and read the Tradesm an:

L. G. Bates & Son, general m er
chandise.

J. A. Brandau, groceries.
L. W. Curtis, druggist.
Geo. E. Duncan, hardware.
Fred Lamphere, groceries.
John D. Oren, hardware.
State Savings Bank.
Crell & Pierce, hardware.
B. Netzorg, dry goods.
Chamberlain Bros., groceries.
Dan Hickey, dry goods and gro

ceries.
John E. Grover, druggist.
O. L. Brainard, groceries.
A. J. Austin, dry goods.
C. F. Allen, jeweler.
Ekenberg Co., milk produ''*-
H a n k in s  B ro s ., Train e le v a to r .
C. Conklin, meats.
B. M. Woolev, farm implements.
M. E. Macomber & Co., shoes.
C. P. Stratton, groceries.
W alter E. Lusk, meats.
W einberg & Van Deusen, furni

ture. W. R. W agers.

If we were perm itted to choose our 
neighbors they would probably turn 
out just as unsatisfactory.

The Opening of Ramona
About this time each year Grand Rapids folks look forward to the 

opening of their Ramona Park with great interest. Both young and 
old have grown to feel and know that the management each year 
will strive to make their summer play-ground brighter and better for 
them, even though each previous year has been most satisfactory of 
itself, and this year is to be no exception; in fact J9J4 marks the 
most progressive step made over any former one in the history of 
this popular summer amusement center.

More ground has been acquired, making possible LARGER 
LAWNS, BROADER WALKS, A LARGE FAMILY PICNIC 
GROUND, the erection of TWO LARGE PICNIC PAVILIONS, 
NUMEROUS NOVEL and CLEAN AMUSEMENT FEATURES, 
together with the NEW, MAMMOTH, WONDERFUL, SENSA
TIONAL, RAMONA DERBY RACE, "THE RACE THROUGH 
THE CLOUDS," one of the largest amusement riding devices of its 
kind in the United States—THRILLING—on which two trains of 
cars traveling side by side at "mile a minute" speed, far above the 
earth, race to a sensational finish. This feature promises to be a 
most popular diversion to all red-blooded lovers of real exciting out- 
of-door fun.

The Pony Livery, which proved so popular last season, will again 
be a feature. A regular paddock has been constructed, many new 
horses and ponies have been purchased, a riding instructor engaged, 
and those who are fond of horseback riding may enjoy it here under 
the most pleasing conditions.

And Ramona Theater—where they have been hanging out "the 
sign of good shows" the past several years—will this year secure its 
attractions from the great United Booking office of America, New 
York City, where a personal representative of the management will 
be continuously on the lookout for all that is good for Ramona's 
guests, and a great number of the same clean, refined vaudeville acts 
—the kind that have made it safe for your daughter to see, the Ra
mona kind—have been engaged for this i9 i4 summer.

And Ramona Dancing Casino will be conducted on the same high- 
grade plane as last year, with Mr. and Mrs. Frank Harris Peak, the 
competent and deservedly popular Chicago managers and instructors, 
who are thoroughly versed in all the new dance steps which, under 
proper censorship, will be allowed at the Ramona Casino this season, 
with Tuller's full orchestra of ten to furnish the music, combining to 
make this always popular, beautiful dancing palace, more popular 
than ever.

Situated as it is on the banks of beautiful Reeds Lake—with its 
large steamboats, its good bathing facilities, its popular priced boat 
liveries, enabling one to visit the new, beautiful Hodenpyl Park 
woods through its canals, or "Fisk Lake through the channel," and 
other points of interest; its splendid fishing all of which is easily ac
cessible by trolley at only a five-cent street car fare from all parts of 
the city, with NO ADMISSION CHARGED FOR ENTRANCE 
TO THE PARK, as is customary in most summer amusement places, 
and where everything possible is done to make it pleasant and con
venient for its visitors—Ramona has grown to be and IS the most 
delightful spot in this section and the ideal place for the entertain
ment of yourself and your family and your friends, and will wel
come you daily during its season of gaiety, which begins next 
Saturday, May the twenty-third.
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GUARANTY LABEL ABOLISHED
While there doesn’t appear to be any 

very pronounced trade opinion, good or 
bad, regarding the recent decision of 
Uncle Sam to abolish the “guaranty 
legend” on packaged food products, 
there is a growing sentiment that it 
marks a questionable trend on the part 
of the Government; not because of the 
decision itself so much as because of 
the reasons assigned for abolishing the 
arrangement.

It is claimed that the words “guaran
teed under the food and drugs act of 
June 30, 1906, by John Smith & Co., 
Serial No. 00001” operated to promote 
a misunderstanding on the part of the 
public, assuming that the Government 
guaranteed the product to be pure and 
officially endorsed it. This, it was claim
ed, constituted an abuse, and in the in
terests of exactness the privilege was 
taken away from manufacturers.

That a plain statement that John 
Smith & Co. guaranteed a product to 
conform to a certain law should inspire 
any widespread misunderstanding is less 
a reflection on John Smith & Co. than 
upon the common sense of the American 
people who are thereby presumed to 
face the necessity of substituting an
other bit of Governmental paternalism 
in place of ordinary brains capable of 
assimilating the English language. There 
is nothing whatever in the legend to 
suggest that the Government is in any 
way a sponsor for the purity of the 
product, however true this change may 
have been in the days when the manu
facturer's name was not required with 
the legend. Why is it any different 
from the time honored phrase “patent
ed,” or “warranted,” or “bottled in bond.” 
or “Government Inspected Establish
ment No. —?” In fact the latter is in- 
ferentially a Governmental guarantee 
and the Government cannot escape it. 
And whatever may have been the legal 
force of the guarantee legend, the pub
lic’s misunderstanding of it could not 
change the responsibility of anyone con
cerned in the purity and legality of the 
product.

It might as well be argued that the 
public understands that somehow the 
Government stands back of a patent; 
whereas it only acts as the custodian 
of a certificate that John Smith on a 
certain date filed documents to show 
that he wras the patentee of a certain 
product for which the law set up certain

rights—whatever they were—irrespective 
of the Government’s departmental re
sponsibility to protect those rights. 
“Bottled in bond” is clearly understood, 
and rightly, to mean that the contents 
were pure so far as the customs laws 
required purity and honesty of descrip
tion for purposes of assessing duty. 
And the meat establishment which was 
“Government inspected” was entitled to 
assert that Uncle Sam put his “O. K.” 
on the product.

The food guaranty was only a state
ment that the sponsor for the goods— 
whether he be distributor or true manu
facturer identified by his name—had de
clared to the Government that the goods 
were pure, which imposed on him rather 
more responsibility to make good the 
representation than otherwise. It also 
made at all times available for any in
vestigator the identity of that sponsor. 
But the legend did not change anyone’s 
legal responsibility. Like all guarantees 
it was worth what it was worth and no 
more. Because the magic word “guar
anteed” is construed by millions of peo
ple as an assurance of genuineness— 
without regard to who guarantees it or 
the character of the guarantor—is no 
reason why the use of the word should 
be prohibited in ordinary transactions 
Why should it be in food matters?

The legend was a convenience to 
manufacturer and the trade ; also to the 
consumer it certainly gave one more 
representation by a responsible party 
than he would have enjoyed had a manu
facturer been unwilling to declare him
self over his known serial number. And 
if the terms of the guarantee were abus
ed. or if a bogus manufacturer used a 
serial number of another, the law was 
always there to be applied, whenever 
officials chose. Wherefore, it is not clear 
to the grocery trade why there was any 
need for abolishing the guarantee, unless 
it was that the time has come for Uncle 
Sam to do all the thinking for the peo
ple and save them from the manifest 
results of their own voluntary stupidity.

BUMPER W HEAT CROPS.
If the wheat crop of 1914 fulfills its 

promise, will it supersede “politics” 
and “Europe” and “Mexico” as an in
fluence on the situation? In the 
twenty-five years before 1913 we had 
half-a-dozen wheat crops of a sen
sationally record-breaking sort. One 
was harvested in 1891, when the crop 
stood 200,000,000 bushels above the 
year before and 111,000,000 over the 
previous maximum. I t was the year 
after London’s “Baring panic;” our 
own markets were overstrained and 
our currency disordered in a way that 
made serious trouble, two years later. 
Yet the great wheat crop of 1891 for 
nearly a year completely revers
ed the situation; it was a season of 
sharp recovery.

In 1898 we were plunged in the 
Spanish W ar; of our great corpora
tions, a good part had been bank
rupted in 1893 and had just emerged 
from re-organization. Just then came 
the second “bumper wheat crop” of 
the period. The yield ran 145,000,- 
000 bushels beyond 1897 and 64,000,- 
000 beyond the previous high record. 
Following a famine year in Europe, 
it started the ball of prosperity roll

ing, even before the Spanish W ar 
was over.

In 1901 the huge stock-jobbing 
boom had been violently arrested, 
first by the N orthern Pacific panic 
in May, then by the corn-crop failure 
in July and August, then by McKin
ley’s assassination in September. 
Many people expected an immediate 
financial re-action. But we raised a 
wheat crop 73,000,000 bushels above 
any previous harvest; the financial 
and industrial boom continued, and 
the reckoning did not come until 1903.

The year 1906 was a year of pro
digious strain on capital, with credit 
close to the breaking-point; the year 
1909 came in close sequence to the 
great panic of the decade. But in 
each year the twelve-month came to 
its end with great industrial activity, 
and by no means the least im portant 
reason was that the wheat crop of 
each year rose to heights never ap
proached at any other season except 
1901. The bumper wheat crop of 1912 
repeated the story, and led the way 
to the undoubted trade revival of the 
harvest months.

Of 1913, when all of these other 
wheat yields were surpassed, yet when 
prosperity certainly did not follow, 
it is not so easy to draw conclusions. 
The corn crop shortage was a seri
ous offset; the condition of financial 
Europe perhaps a greater one. Now, 
however comes the prospect of an
other and an even larger yield, and 
the precedent of 1913 must at 
least be measured against the prece
dent of 1912, 1909, 1906, 1901, 1898, 
and 1891.

QUESTION OF TRADE REVIVAL
While the trade movement, collect

ively regarded, is still decidedly be
low normal, there is an unmistakable 
feeling of hopefulness that the last 
half of the year is going to bring a 
healthy forward movement. This 
change for the better, in sentiment, 
at any rate, is primarily a result of 
the indication of a record-breaking 
harvest of w inter wheat. I t  has not 
materialized in any such awakening 
of activity as would ordinarily result 
from the present remarkable pros
pects of agricultural wealth. But re
ports coming in from W estern busi
ness circles are sufficiently cheerful 
to impress large business interests 
here. Furtherm ore, it is also encour
aged by the appearance of long-de
ferred replacement contracts.

A noticeable increase in seasonable 
buying is reported, with purchases in 
larger quantities than heretofore, and 
this occurs with stocks of merchan
dise on hand in practically all lines 
far below normal volume, and with 
production in many directions below 
the requirem ents of ordinary con
sumption. If it were not for the re
strictive influence of doubt over the 
outcome of the freight-rate decision, 
and over the Federal legislation per
taining to conduct of business, the 
process of discounting would by this 
time be clearly in evidence. And 
even as against these considerations, 
the prospect that Congress will ad
journ around July 10, and the possi
bility that the adjournm ent may take

place without the anti-Trust bills be
ing enacted, give ground for hope 
that business will presently assume 
larger proportions than has lately 
seemed possible.

The one further obstacle to the fa
miliar discounting of the harvest out
look is the high cost of arranging for 
large credit accommodation. I t  is 
this that is directly ascribed as a rea
son for failure of railroad and indus
trial interests to anticipate the future 
at this time. Herein lies at least 
one cause for the iron and steel trade 
operating a t less than 60 per cent, 
of normal capacity. Undoubtedly, the 
movement of affairs in this branch of 
industry, during the next few weeks, 
will be watched with more than the 
usual interest.

PRESENT HARVEST OUTLOOK.
The recent W ashington forecast of 

the wheat crop, liberal as it was, is 
now very generally declared too low, 
and there is a possibility that the four 
States west of the Missouri River, 
Nebraska, Kansas, Oklahoma, and 
Texas, will produce more than 275,- 
000,000 bushels, as against 246,000,- 
000 foreshadowed in last week’s Gov
ernm ent report, and 175,000,000 in last 
year’s abundant harvest. The Gov
ernm ent’s estimate of 132,000,000 
bushels for Kansas—itself far beyond 
any previous actual yield—is now 
generally recognized as too low; for 
this week’s rains have further in
creased the indication in sections 
which are always uncertain, and 
which, until a few days ago, were 
again somewhat short of moisture.

Experienced people know that these 
unprecedented indications may not be 
fully realized. But the business com
munities are looking upon them as if 
already assured of fruition. The farm 
er accepts the forecast as a pleas
ing factor in his plans, although he is 
also figuring on the price. The indi
cation of upwards of 630,000,000 bush
els as the N ation’s crop, as compared 
with 523,000,000 harvested last year, 
gives him little hope of strong prices.

The cleaning of the bins throughout 
the W est of the last year’s crop, 
which has been unusually thorough, 
will have some influence in keeping 
up prices; but on the whole he does 
not expect to get anything like the 
figure that has prevailed at harvest 
during the past three years. How
ever, when single counties with only 
15,000 population have a prospect for
4,000,000 bushels apiece, it necessar
ily means a great inpour of wealth, 
and is bound to have an immediate 
effect on every line of business. I t 
will undoubtedly have an influence 
on land values, also, and make sales 
of realty more frequent, while the 
settlem ent of accounts, for which 
every country m erchant is waiting 
anxiously, will serve to clarify the 
long-continued postponem ent of 
liquidation.

Never trust a man whose dog 
crawls under the house when it sees 
him enter the front gate.

A cheap and quick way to adver
tise in a small town is to tell a wom
an.
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THE NATIONAL GUARD.

Wherein the Employer Discriminates 
Against the Militia.

W ritten for th e Tradesm an.
The article which appeared in a 

recent issue of the Tradesman, “The 
National Guard and You,” and those 
that followed on the same subject, 
bring to my mind conditions as they 
were sixteen years ago.

One cannot help but fall into a 
reminiscent mood, and look backward 
to the days when the term  “tin sol
dier” was ever prom inent whenever 
the Guard made its appearance. Many 
things flash through my mind, actual 
experiences while a member of the 
National Guard, and as I think they 
have a direct bearing upon the sub
ject you published, let me state a 
few of them.

In 1886, I joined Company B. The 
arm ory was then on Ionia street, op
posite the Tradesm an office. We 
were known as “the Grand Rapids 
Guard.” W hen it came time for the 
annual encampment, I was employed 
in a bank, having graduated from 
Prof. Swensberg’s Business College, 
and it was thought that a position in 
the bank would be good training. I 
had spoken of my vacation to be dur
ing the encampment days, but was in
formed shortly before that someone 
else had been allowed the same pe
riod and, therefore, I should not go. 
I went, and the information was con
veyed to the institution when they 
saw me passing by the bank with the 
Company. Upon my return, I was 
reprimanded and it was plainly seen 
that my services no longer met with 
approval. But as I happened to have 
seen the man who at tha t time had 
the employing of the help, making 
out pension papers in his endeavor 
to get on the pension roll of Uncle 
Sam for that small stipend which 
the country was willing to pay, I pre
sume was the reason I was not dis
missed.

Here is a case of an employer, well 
to do, willing to take a pension, but 
unwilling to let a young man get a 
ten days’ schooling in soldiering. The 
young man is willing to give up his 
wages, spend all his time in prepar
ing himself for his country's emer
gency, but what stand did the employ
er take? W hat stand does he take 
to-day? He is still living, I have 
never seen him identified with any
thing that the G. A. R. does, but I 
comes and, undoubtedly, he still 
comes and, undoubtedlly, he still 
cashes the voucher. My stay with the 
institution was short thereafter. I 
saw the hand writing on the wall, and 
got out.

This incident will serve as an ex
ample of many more that I came in 
contact with during the years that fol
lowed. We met rebuff from men from 
whom we naturally expected support, 
and I have often wondered what they 
think of themselves when they hear 
the National flag saluted or during 
times like this, when patriotism  is 
aroused.

I was one of those who made it pos
sible for Grand Rapids to have a

Look ing  Down M onroe S tre e t To w ard  Cam pau Square. T h e  C row d w as so Dense 
T h a t T roops Could N o t Come Up th e  S tre e t and T h e re fo re  Passed 

N a tio n a l C ity  B a n k  and W e n t U p P earl S tree t.

The C row ds a t Cam pau Square

D ow n South Io n ia  T o w a rd  U nion  S ta tio n

fourth company. W e had barely got
ten organized before we were mus
tered into the State’s service. The 
following April we received the call 
for the Spanish-American war.

W hen we speak of the Battalion 
leaving here, and say it was sixteen 
years ago, people wonder and cannot 
realize that so many years have pass
ed since those days. I was told by 
my father to go. You understand, of 
course, that notw ithstanding my be
ing a member of the National Guard, 
it was optional and I had my choice. 
Father said: “It will be an epoch. 
You will experience something dif
ferent. A life spent without avail
ing itself of an opportunity to serve 
one’s country would be a life without 
an epoch, and without this epoch it 
would always be a regret.”

Those members of our “outfit” who 
had an opportunity to go and took 
their option, and did not go, believe 
me, have a regret.

It is a noticeable fact that after 
the Spanish-American war a whole 
lot was done for the advancement of 
the National Guard, directly due to 
the fact that it was realized that in 
this body of men was found the 
nucleus of the volunteer army, but 
the general public as yet does not ap
preciate the sacrifices that the mem
bers are making vrho serve the Na
tional Guard. They do not realize 
the value because they have forgot
ten what war is. Everything has 
gone along so smoothly, a National 
defense was not necessary. Securi
ty does not depend, or at least up to 
this writing has not depended, upon 
armed protection. The editorial in 
the Evening Press a week ago ad
monished us not to forget the regu
lar whose business was to be a fight
ing man, whose home a tent, ever 
ready to obey a command. Our peo
ple do not stop to think that the 
young men who have joined the Na
tional Guard have undertaken the 
same thing, but instead of devoting 
all their time, are earning their daily 
living, and bear a large percentage of 
their expenses themselves in the 
Guard.

Before it slips my mind, I want to 
make a statem ent relative to the age 
of the members of the present Guard. 
The first thing you hear when they 
pass by is something like this: “Why, 
they are all young fellows.” I t is 
true, but they are the best that the 
country produces when it comes to 
material for making soldiers, and to 
bear this out, one has only to refer 
to the figures compiled from the Re
bellion to bring out this fact.

Going to war?
How many times have I heard this 

within the last four weeks? Is it a 
wonder, then, that it brings forth a 
reminiscent mood. I have experienc
ed all that it means, and the few years 
added since the actual experience, 
makes it possible for me to realize 
more what sacrifice the young man 
who is at present a member of the 
Guard may make when he holds up 
his right hand and takes his oath of 
allegience to the Flag.

The ceremony is one you will never
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forget. I would like to line up a 
thousand men of serviceable age and 
have a regular army officer read that 
oath and see those who are willing 
to step forward. Believe me, there 
would be some strong figuring. There 
would be some silence and it would 
be a story could one read their minds; 
yes, it is a story to simply watch 
their faces. But that oath, and that 
association that follows brings forth 
a tie of friendship stronger than any 
bond of a fraternal nature. Because 
of the fact that there is a unison of 
thought which is patriotism, a com
mon cause, and a noble one. T hat is 
why Decoration Day to me means 
more than an ordinary holiday, as 
looked upon by sr> many people. I 
can realize the feeling that exists 
among those gray haired men. I ap
preciate how much more and how 
much stronger their ties must be than 
those of ours, for their experience 
and our experience cannot be com
pared. Nevertheless, the man wTto 
shows his willingness to hold up his 
right hand and take his chances at

Doings in the Hoosier State.
W ritten  for the Tradesm an.

Evansville still claims to be the 
second city in the State, despite the 
Government estimate which places 
F ort W ayne ahead. Its  claims are 
supported by the recent school cen
sus, which gives Evansville a lead 
of 4,000 people.

A committee on investigation of 
public amusements, particularly the 
’’movies,” after two m onths’ work in 
South Bend, has made its report to 
Mayor Keller. I t is recommended 
that a perm anent committee on pub
lic amusements be appointed, made up 
of five members, some of whom have 
been in the habit of attending the mo
tion picture shows, to serve with
out pay. The report indicates that 
there is room for much improvement 
at the shows, many sensational films 
being used, some of them of low 
moral tone with grewsome and vio
lent scenes. The committee recom
mends putting on children’s special 
programmes, especially Saturday aft
ernoons, such as is being done in 
Omaha and elsewhere.

Blocked by th e  C row d on Cam pau Square

that which may come should have the 
respect, yea, he should have the sup
port of the employer.

After duly considering the subject, 
does not the young man who offers 
his services, his spare moments, his 
vacation days, to receive that soldier 
training afforded by membership in 
the National Guard, jeopardize his 
future by placing himself in that un
certain position of being asked to 
answer his country’s call upon a mo
ment's notice, incurring the possi
bility of losing days of apprentice
ship, days of vocational training, days 
of schooling? He goes i,ust at the 
time when the turn of life is moulding 
his future. He takes the chances of 
impairing his health, to say nothing 
of other chances, while his neighbor 
who stays at home continues to fur
ther his welfare.

W alter K. Schmidt.

A soft hearted man always gets the 
w orst of it when he has occasion to 
transact business with a hard headed 
one.

The Indiana Flood Prevention 
Commission has completed its or
ganization and is now asking Gov. 
Ralston for $10,000 to carry on the 
work of a flood survey on which to 
base its report and recommendations 
to the next legislature.

The Government surveys for the 
Toledo, Fort W ayne and Chicago 
barge canal, which are now in prog
ress, will consume at least, five 
m onths’ time.

Mayors of thirty-six of the leading 
cities of the State met at Indianapolis 
and formed a perm anent organiza
tion, with all politics forgotten, to 
discuss the needs of their respective 
cities and of the State. Co-operation, 
law enforcement and business meth
ods were among the topics discussed.

Evansville is making a fight for 
lower gas rates and Mayor Bosse has 
been personally investigating the sit
uations in other cities. He hints that 
the city may conclude to go into the 
gas business by building a plant 
there. Almond Griffen.

Fine Store Fixtures 
For Sale

The entire fixtures of the "Bee Hive” gro
cery in City of Cadillac are for sale at a 
very reasonable price as the stock is being 
closed out at auction by E. D. Collar, of 
Ionia, Mich.

An Electric Coffee mill, Toledo Scale, new 
National Cash Register are among the fix
tures. Write if  interested to E. D. Collar, 
Cadillac. Mich., for further information.

The Ventilation of School Rooms 
Is a State Law Requirement

For years the heating and ventilation as 
applied to school houses has been one of our 
special features.

We want to get in touch with School Boards 
that we may send them descriptive matter.

A record of over 300 rooms ought to be 
evidence of our ability.

Steam and Water Heating with everything 
in a material line.

Correspondence solicited.

TH E W EATH ERLY CO.
218 Pearl Street Grand Rapids, Mich.

Pere M arquette R ailw ay Co.
FRANK W. BLAIR. DUDLEY E. WATERS, SAMUEL M. FELTON, Receivers

FACTORY SITES
A N D

LOCATIONS for INDUSTRIAL 
ENTERPRISES

IN MICHIGAN

The Pere Marquette Railroad runs through a territory peculiarly adapted 
by Accessibility, Excellent Shipping Facilities. Healthful Climate and Good 
Conditions for Home Life, for the LOCATION OF INDUSTRIAL EN
TERPRISES.

First-class Factory Sites may be had at reasonable prices. Coal in the 
Saginaw Valley and Electrical Development in several parts of the State in
sure Cheap Power. Our Industrial Department invites correspondence with 
manufacturers and others seeking locations. All inquiries will receive pains
taking and prompt attention and will be treated as confidential.

Address,
GEORGE C. CONN,

Freight Traffic Manager,
Detroit, Mich.

GALVANIZED

m m

Fire and Moisture Proof 
Lighter than Other Roofing 

Will Not Rattle 
Let Us Send You Samples

W. C. Hopson Company
Grand Rapids, Mich.
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Feature News Events in Your Store 
Windows.

W hy do folk read newspapers? 
For the news, of course. Everybody 
is keen after news! And “news” 
means something new, something not 
generally known—or certain definite 
facts about a proposition which are 
unfamiliar to a public.

Paradoxically, there’s another class 
of “news”—such as items about the 
w eather or reports of local happen
ings—which are already thoroughly 
known but which are interesting to 
persons because of their personal ex
perience and contact with such events.

A hardware man’s window can be 
made a purveyor of news as well as 
the newspaper medium.

T hat certain retailers have a tend
ency to recognize this is indicated 
by their practice of posting in their 
windows photographs of news events 
issued by the photo news service.

Yet these same dealers often do 
not seem to know how to rriake use 
of news provided within their own 
stores or news events with which 
their goods are associated. More’s 
the pity!

Because a hardware news display 
is a thousand times more profitable 
to the retailer than the general pho
to service. Such a photo, while it 
will probably halt the passerby, takes 
his attention away from the goods 
in the window, upon which his entire 
concentration should rest. In  a news
paper advertisement it is not good 
practice to use a picture that has 
nothing to do with the proposition 
you advertise. The same rule holds 
good for your window.

Iu the heart of the business dis
trict of an im portant city stands a 
good sized stationery store. The 
glass on this store’s window is al
ways half covered with new service 
photos. Invariably a crowd is found 
in front of this window, gazing at 
the photographs—but during all the 
numerous observations made by the 
w riter and his acquaintances, not one 
of these persons entered the store. 
And it is doubtful if anyone has ever 
observed what the stationery display 
in this window looks like.

Your window can reflect various 
kinds of news. Some news devices 
you undoubtedly already use; others, 
which you may deem trivial, would 
furnish news of decided interest to 
passersby; and there are still others,

not widely employed, that could be 
utilized effectively. '

Seasonal events are naturally play
ed up in your window as news. W hen 
you put in a gardening display to 
announce spring activities, it is no 
news to folk that it is spring—but it 
may be news that you keep certain 
brands of lawn mowers and garden 
tools you show.

If you are offering prizes (say, 
baseball paraphernalia) for the win
ning ball team in your home town, 
you would of course exhibit the prizes 
in your window.

Should you be running a bargain 
sale within your store, your window 
would announce the fact and show 
samples of the goods.

A special offer (for instance, a com
plete assortm ent of tools suitable 
for a chest) would be advertised in 
the window, with a specimen assort
ment.

W hen a good-sized shipment of un
usually fine novel or popular goods 
arrives, make up a sample exhibit for 
the window.

If a contractor placed a big order, 
say in builders’ hardware, and made 
an unusually judicious selection of 
door furniture—latches, escutcheons, 
etc., you could announce in your 
window that these door furnishings 
(showing samples) are being furnish
ed by you for such-and-such a build
ing operation (if you can do it w ith
out violating your customer's confi
dence).

Window demonstrations showing 
how certain articles work and what 
they accomplish give*a useful medium 
for telling news about the goods.

A True Story.
A woman entered the barroom 

and advanced quietly to her husband, 
a labor agitator, who sat drinking 
with the business agent of the union 
and two other men, whom he was 
treating with the prodigality of a 
Croesus.

She placed a covered dish on the 
table, and said:

“T hinkin’ ye’d be too busy to 
come home to supper, Jack, I ’ve 
fetched it to you here.”

And she departed.
The man laughed awkwardly. He 

invited his friends to share the meal 
with him. Then he removed the 
cover from the dish. I t contained a 
slip of paper that said:

“I hope you will enjoy your sup
per. I t is the same your wife and 
children have at home.”

A bakery business built on quality 
is better than one erected on the best 
premium scheme ever invented.

A m e rica n  B rand

Lasts Longer-—Looks Better
All meshes and widths 

We also manufacture

Copper Bronze
(90% pure copper)

Painted
Galvanoid Enameled 

Bright Galvanized

American Wire Fabrics Co.
CHICAGO, ILL.

Michigan Hardware 
Company

Exclusively Wholesale 

SK fffc* md Grand Rapids, Mich.

Foster, Stevens & Co.
Wholesale Hardware

157-159 Monroe Ave. :: 151 to 161 Louis N. W.

Grand Rapids, Mich.
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M ich igan  P o u ltry , B u tte r  and Egg Asso
c ia tio n .

President—H . L. W illiam s, H owell. * 
V ice-P resid en t—J. W. Lyons, Jackson. 
Secretary and Treasurer—D. A. B en t

ley, Saginaw.
E xecutive Com m ittee—F. A. Johnson, 

D etroit; Frank P. Van Buren, W illiam s
ton; C. J. Chandler, Detroit.

Change in Produce House Half Cen
tury Old.

Hudson, May 15.—Time makes 
many changes, and Monday, May 11, 
marked the passing of another firm 
name from the list of those who have 
made Hudson known throughout a 
large circle of territory, a concern 
whose success and achievements have 
been a household word for fifty-six 
years in the commercial life of H ud
son and throughout the State, for the 
dealings of the firm of L. Frensdorf 
& Son have not been confined to this 
section alone, their business venture 
taking them all over the State until 
they became rated as the largest wool 
buyers of the commonwealth.

During the forty years of the life 
of Louis Frensdorf spent in the midst 
of the people of Hudson and vicinity 
the name became respected as one 
of high standing and integrity in the 
business world. Moreover his citizen
ship was something w orthy of emula
tion. He was ever foremost in ad
vancing anything that stood for the 
progress and the material welfare of 
all the people. It has indeed been 
well said of thim that no one has 
surpassed him in earnest, conscien
tious efforts for every project that 
would add to the attractiveness of 
the city as a residence and business 
place. No one really did more to 
add to its prosperity. He was not 
surpassed in contributions or effort 
when anything looking to this end 
was at stake. After his death in 1896 
his son Edward succeeded him, and 
in these eighteen succeeding years 
the operations of the firm have been 
steadily increasing. No m atter what 
part of the State you go to you will 
find those who are acquainted and 
have had business dealings with the 
firm.

It may be said of Edward F rens
dorf with the same truth as is said of 
Louis Frensdorf that he had stood 
for all that was best in the conduct 
of city affairs. Every improvement 
has had his earnest support. He never 
faltered when new improvements 
were suggested, and no committee 
ever sought his support in vain for 
anything looking to an effort to make 
Hudson a better city.

Mr. Frensdorf has always maintain
ed that he would unload his business 
cares at the age of 50, and devote the 
remainder of his life to the satisfac
tion of himself and those less fortu
nate, rather than to wait until he be
came so fixed in the money getting 
habit that it became chronic and noth
ing else in life could appeal to him, 
and with this in view, and in the very 
prime of life he announces his retire
ment from active business life, and 
intends to devote himself to other 
things for the benefit of his fellow- 
men.

Mr. Frensdorf is a large stockhold
er and director in the Boies State 
Savings Bank of this city, the First 
State Savings Bank of Hillsdale, the 
Tecumseh State Savings Bank of Te- 
cumseh and the Security Savings and

T rust Company of Toledo, and will 
look after his banking investments 
and after various other interests and 
enterprises with which he is connect
ed. He will likewise retain his in
terest in the Neptune Paint Co. of 
this city.

The business has been taken over 
entirely by James L. Moloney, who 
has been with the firm of L. Frens
dorf & Son for nearly twenty-seven 
years, and who announces that the 
same policy maintained for these 
many years will be continued.

James L. Moloney is a Hudson 
product, having been born in this city 
forty-two years ago. graduated from 
the local high school at the age of 16 
and entered the employ of L. F rens
dorf & Son the same year. His loy
alty, honestly, unflagging devotion to 
detail and splendid ability won for 
him rapid promotion, and in 1897, 
at the age of 25 years, he was made 
a partner. He is now the sole owner 
having purchased the store building 
on Main street, warehouses A. and 
B. in Hudson, as well as the grain 
elevators at W aldron and Prattville. 
He likewise retains his interest in 
the Neptune Paint Co. and will con
tinue as Secretary and General Man
ager of that concern.

Growth of Oyster Farms.
The popular idea of the source of 

oysters is that they grow wild in 
creeks, estuaries, etc., and that men 
go out in little boats and catch them, 
a bushel or two at a time, somewhat 
as clams are caught. The general 
impression is that they grow natur
ally without cultivation, like black
berries or blueberries; but, like many 
other popular impressions, this is er
roneous, except to a very limited ex
tent.

Not one bushel in one thousand 
of mature oysters ready for market 
is found growing naturally. This ap
plies to the product of the waters of 
Massachusetts, Rhode Island, Connec
ticut, New York, Maryland and V ir
ginia. Instead of growing naturally 
in the majority of these states, the 
artificial propagation, cultivation and 
planting of oysters on a large scale 
now produces more than one thous
and bushels of mature oysters against 
one bushels of mature oysters grow 
ing wild.

O yster farming is now a productive 
industry, as completely as is grain 
farming on the enormous grain fields 
of the W est, where tens of thous
ands of acres are sown and harvest
ed under one management. O yster 
farming is well compared to grain 
farming, except that the growing of 
oysters is far more complicated, ex
pensive and hazardous enterprise 
than is the growing of grain.

A large oyster farm comprises 
many thousands of acres of land un
der from fifteen to seventy-five feet 
of water in the great bodies of salt

IN
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WE EXCEL

Send your orders to

Western Michigan’s Leading Fruit H ouse

M. PIO WAT Y & SONS
Grand Rapids, Michigan

MUSKEGON .
MICH.

BRANCHES
LANSING

MICH.
BATTLE CREEK
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to us. We pay spot cash. Ask for quotations. 
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References:
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water, such as Narrangansett, Peconc, 
Giardiners, Great South, Delaware 
and Chesapeake bays. ' Often these 
farms are situated several miles from 
the shore, so that a strong field glass 
is required in order to identify the 
church spires, lighthouses, hilltops, 
and other objects on the distant land, 
which are used for ranges in locat
ing the boundaries of the oyster 
farms.

The small boats used in the catch
ing of wild oysters would be useless 
in the propagation, planting or catch
ing of the crops on these great oyster 
farms. The grounds are in some in
stances several miles in extent, and 
steamers and gasoline boats are em
ployed in their cultivation; some of 
the large steamers are more than 
one hundred and fifty feet in length, 
thirty  feet wide, and catching 
8,000 bushels of oysters per day 
in thirty  to sixty feet deep—in other 
words, as deep as a six story build
ing is high.

These great oyster farms, compris
ing from 5,000 to 25,000 acres under 
one management, are often situated 
several miles from land, where the 
bottom is constantly swept by the 
deep, clean current of salt water, in
suring the delicious purity of the 
product which commends oysters to 
epicures.—Leslie’s Weekly.

Butter and Tariff Reduction.
A good deal has been said concern

ing butter and the reduction of the 
tariff, much of which seems to be 
quite wide of the mark. W hether the 
reduction of the tariff and the im
portation of considerable quantities 
of butter have much to do with it 
or not, the fact remains that the cost 
of living, as represented in butter, 
has receded far below the level of a 
year ago, or about that. Butter is 
named on a basis sufficiently low to 
meet the requirem ents of consum
ers. A further reduction in price 
will deprive the producers, we verily 
believe, of a fair profit. Large quan
tities remain in storage from last 
summer, and the buyers who held 
back this stock over-rated the con
sumption. The imports have not been 
sufficiently heavy to swamp the mar
ket, although they have, undoubted
ly, had some effect in reducing the 
price.

B utter is one of the m ost inde
structible substances used as food. 
There is practically no limit to the 
time during which it can be kept in 
cold storage w ithout serious deteri
oration, and if the butter was of good 
quality in the first place no deteriora
tion takes place which renders it un
fit for food. B utter absorbs odors 
and flavors from the air, and in this 
way its flavor can be easily damag
ed, and when not kept sufficiently 
cold it tends to become rancid, but 
even rancid butter is wholesome and 
can be renovated for cooking pur
poses without any trouble, and it is 
both unwise and unfair for certain 
newspapers, of course daily papers, 
to try to create prejudice against its 
use. Renovated butter should be 
sold for what it is, but there is no

reason why it should not go into 
consumption as a sound, wholesome 
food product. From  time immemo
rial, butter has been used in hot cli
mates, in such climates as British In
dia and the W est Indies, where the 
native custom is to clarify it by m elt
ed and skimming, exactly as ordi
nary lard is treated, and to keep it 
in jars until it is required for use. 
In India this melted butter is called 
“Ghee,” and jars of it have been found 
in the cellars of buildings destroyed 
in war fought centuries ago. The 
commission merchants of Boston 
and other cities, who have stocks of 
last year’s butter, will lose heavily 
according to present market condi
tions, but these speculative losses 
should not be artificially increased by 
the creation of unfounded prejudice 
against cold storage and renovated 
butter.—New England Grocer.

Cash vs. Credit.
Because it often happens that the 

books of a merchant who has failed in 
business show a lot of uncollectable 
accounts it does not necessarily fol
low that credit business is to be 
avoided. Rather does it prove that 
the m erchant in question has not 
been careful in granting credit.

It would be very pleasant to be 
able to obtain immediate cash pay
ment for everything sold, but that is 
not to be done except with certain 
disadvantages.

The cash customer expects much. 
He thinks he should have large dis
counts because he has the ready 
money to offer. He demands lower 
prices than can be secured at the 
store where credit selling is the rule. 
He wants attention that, in the end, 
make his trade unprofitable.

More sales are made when the cus
tom er has an account. Money may 
not always be in the purse, and thus 
a purchase is not made. If there is 
an account settled weekly or month
ly, there is more freedom in buying.

Slow accounts would not always be 
slow if there was a complete un
derstanding of what is expected of 
the customer. The m erchant should 
make it clear at the beginning that he 
expects settlements at a certain date, 
and that credit depends upon prom pt
ness. Then he should render his bills 
promptly, and collect politely but 
firmly.

He should find out about the cus
tom er before h e ' opens the account, 
and limit the extent of credit. He 
should know som ething about the cir
cumstances of the customer. One 
family has a larger income than an
other and is entitled to a larger 
credit.

If these things are carefully noted 
and followed credit business may be 
conducted with reasonable safety, and 
the losses will be so small as to be 
readily overcome. A line of good ac
counts on the books is a good asset.

Remember that the customer with 
the most property is not always the 
one entitled to generous credit. H is 
income may not be in proportion to 
his holdings. Possessions do not al
ways indicate ability to pay promptly, 
and lawsuits are to be avoided if pos
sible.

Rea & W itzig
PRODUCE
COMMISSION
MERCHANTS

104-106 W est Market St. 
Buffalo, N . Y.

Established 1873

Liberal shipments of Live and 
Dressed Poultry wanted, and good 
prices are being obtained. Fresh 
eggs more plenty and selling well 
at quotation.

Dairy and Creamery Butter of 
the better grades in demand. We 
solicit your consignments, and 
promise prompt returns.

Send for our weekly price cur
rent or wire for special quota
tions.

Refer you to Marine National 
Bank of Buffalo, all Commercial 
Agencies and to hundreds of 
shippers everywhere.

Watson-Higgins Milling Co.
Merchant Millers

Grand Rapids Michigan

Satisfy and Multiply
Flour Trade with

“Purity Patent” Flour
Grand Rapids Grain & Milling Co. 

Grand Rapids, Mich.

POTATO BAGS
New and second-hand, also bean bags, flour 

bags. etc. Quick shipments our pride.

ROY BAKER
Wm. Alden Smith Bldg. Grand Rapids, Mich.

Geo. L. Collins & Co.
Wholesale Live and Dressed Poultry, 

Calves, Butter, Eggs and Country Produce. 
29 W ood bridge St. W est 

D ETRO IT. MICH.

During the warm months 
when eggs from other states 
are defective Michigan eggs 
are wanted in New York. It 
will pay you to ship yours 
there. For particulars get in 
touch with FREDERICK F. 
LOWENFELS & SON. 348 
Greenwich Street, NewYork, 
who are one of the largest 
receivers of Michigan Cream
ery Butter and who have 
handled butter and eggs for 
over twenty-nine years.

When shipping Poultry. Calves. Pork. Eggs 
or Produce, remember we can sell that ship
ment at top market price.

Phelps, Naumann & Go.
303 Market St. Eastern Market

Detroit, Mich.

Packed by

W. R. Roach & Co., Hart, Mich.

Michigan People Want Michigan Products

Dandelion Vegetable Butter Color
A perfectly Pure Vegetable Butter 

Color and one that complies with the 
pure food laws of every State and of 
the United States.

Manufactured by W ells & Richardson Co. 
Burlington, Vt.

Make Out Your Bills
THE EASIEST W AY  

Save Time and Errors.
Send for Samples and Circular—Free.

Barlow Bros. Grand Rapids, Mich.

POSTS—Cedar posts, 8 feet, all 
sizes in car lots. Write for prices 
stating size wanted to

FULLER & HARRIS,
Farwell, Mich.

Ship your BUTTER, EGGS, POULTRY and VEAL to Grand Rapids. 
Will pay spot cash or sell on commission, as shipper prefers. We refer to 
R. G. Dun & Co. and Kent State Bank.

JACOB KONING,
49 Market A ve., Grand Rapids

When in the market to buy or sell
F I E L D  S E E D S

Call or write
Both Phones 1217 MOSELEY BROTHERS Grand Rapids, Mich.

Write or wire us when ever you have

P O T A T O E S  T O  O F F E R
LOVELAND & HINYAN CO.

236-248 Prescott St. Grand Rapids, Mich.
We have seed potatoes to offer in local lots

Use Tradesman Coupons
i
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TOUCH ELBOWS.

Annual Meeting of Michigan W hole
sale Grocers.

The annual convention of the Mich
igan Wholesale Grocers’ Association 
was held in this city last Thursday. 
The attendance was fully up to ex
pectations. The business session was 
held at the Pantlind H otel during the 
forenoon. Frank H. Bowen (Lee & 
Cady), Kalamazoo, read a paper on 
Broken Packages and the Package 
Room. Geo. Hume (Hume Grocery 
Co.), Muskegon, read a paper on 
How Can the Jobbers Bring About 
a Condition W here Each Item Can 
Be Made to Bear Its Proportion of 
the Gross Profit? R. E. Hills, 
President of the Ohio Wholesale 
Grocers’ Association, Delaware, dis
cussed the subject of ‘"Figuring 
Costs.” Edward Kruisinga (Mussel- 
man Grocer Co.) Grand Rapids, read 
the following paper on Turning 
Stocks and Keeping Stock Records:

My subject to-day is Turning Stock 
and Stock Keeping. This is an im
portant question. The jobbing busi
ness to-day will not stand for many 
shrinkages, as the difference between 
the cost and selling price has been 
narrowed down to a pretty fine point.

A good stock record will assist one 
in turning stocks often. The odds 
and ends will not accumulate on your 
hands and when the time comes to 
take your inventory your shrinkages 
will not be as great. Odds and ends 
are usually accumulated by buying 
a few more cases of a specialty sales
man than he sells to your retail trade 
for you or it might be private brands 
in canned goods and for some reason 
or other the retailer does not take 
them from you.

About three years and a half ago 
I was transferred from the Grand 
Rapids to the Cadillac branch. I 
found after taking an inventory an 
excessive stock. There were consid
erable goods in the stock that had 
to be moved at a price. The stock 
had been turned the preceding year 
almost seven times; the third year 1 
had set a mark of 100 per cent. I 
did not reach it. If I had reached this 
mark I would have turned the stock 
twelve times during the year. As it 
was the stock was turned between 
eleven and twelve times.

I found, by reducing the stock, I 
was able to save the National Gro
cer Company better than $3,000 an
nually. This is for interest figured 
at 6 per cent. This is a nice little 
profit in itself. Buying often and 
keeping goods moving at all times 
is one of my hobbies. I am using 
McLean’s system and it is the best 
stock keeping record I know of. I 
know from practical experience that 
it has made me considerable money.

W hen I was given the management 
of the Grand Rapids branch I immed
iately opened up new records. This 
takes considerable time. I t is nec
essary to go over the inventory very 
carefully, so as not to miss any of 
the differernt items and copying them 
into record books according to floors. 
If any of the items should be missed 
the chances are you might carry them 
in your stock until another inventory 
was taken or until your floor man 
calls your attention to them.

McLean’s system provides a space 
for the manufacturer’s, broker’s or 
salesmen’s names, the quantity in a 
case, the size of the article, the price, 
and shows you the weekly turn over 
of each and every item.

We all have at different times ten 
or twenty different brands of to
matoes, peas, or some other vege
tables. Some of these are tag ends 
of car shipments. They also might

be private labels for our customers. 
If these cases are listed in your stock 
books and you were to check each 
item in your stock book every week, 
it would be an easy m atter for you to 
clean up on these small lots. Again, 
if you have a standing order of break
fast food and your sale was heavy 
for the week, the following Monday 
your stock book would tell you to 
send in an order immediately. On 
the other hand, if it so happens that 
the sales had dropped off, your stock 
book would show you tha t the quan
tity on hand was too large and you 
could immediately cancel the order, 
thus avoiding three or four weeks’ 
shipments to accumulate on your 
hands.

There is a space ruled off for each 
week in the year; in fact it is double 
spaced. The lower space is used for 
your regular weekly stock and the up
per space for you to enter the quan
tity purchased. You can have your 
stenographer if you wish, copy the 
new items into your record booxs 
from your receiving book. You can 
also have a circle placed around the 
shipments as they are received. This 
circle will show you the difference 
between your orders which are roll
ing or in stock. This stock book 
will also be a great convenience at 
the time of taking your .inventory.

For instance, I have always found 
it to my advantage to enter the cost 
on my stock book so that I would not 
have to wait and look up the costs 
after the inventory was taken. In 
stead of entering this cost in your 
cost book, the costs can be entered 
in your record books in the space 
provided for the Monday preceding 
your inventory. Then when you are 
ready to enter your costs on the in
ventory, you would get a double 
check. You would, have your quan
tity on the inventory, also on the 
record book and if there is any great 
difference between these quantities 
you will know if your inventory has 
been taken correctly.

I am a great booster of McLean’s 
system. I t  has made me money. It 
is complete and requires very little 
time to keep it up. We take an in
ventory every Monday morning of 
our entire stock in two and one-half 
hours. It is really a time saver and 
I am sure this record will save any 
wholesale grocer considerable money.

The meeting then adjourned to the 
Country Club, where luncheon was 
served and two inspired addresses 
were made—one on Credits by Lee
M. Hutchins and one on Conserva
tion of Traditions, by Roger W. But
terfield. The following officers were 
elected:

President—A. E. Gregory, Grand 
Rapids.

F irst Vice-President—Geo. S. Dan- 
ser, Petoskey.

Second V ice-President—Fred J.
Fox, Saginaw.

Third V ice-President— Wm. J. 
Butterfield, Jackson.

Three new members of the Execu
tive Committee—John G. Clark, Bad 
Axe; Howard A. Musselman, T rav
erse City; Hedley V. Taylor, Detroit.

Old Members remaining on the 
Committee—Thomas J. Marsden, De
troit; Rudolph O tto, Saginaw; R. T. 
Prendergast, Grand Rapids.

The Executive Committee re-elect
ed the old Secretary.

The following resolutions were 
adopted:

W hereas—Divine Providence has 
seen fit to remove from our midst 
one of the oldest and most respected 
members, Mr. Herman Meisel, of Bay 
City, Michigan; therefore

Resolved—T hat we, the members

of the Michigan W holesale Grocers’ 
Association, in convention assembled, 
express our most sincere sympathy to 
his family and business associates; 
and be it further

Resolved—That a copy of these 
resolutions be sent to his family.

Resolved—T hat this Association 
and its individual members express 
our sincere appreciation of the loss 
of Mr. Elgin from the wholesale gro
cery business and that the members 
extend to him their heartiest wishes 
for continued success in his new field 
of undertaking.

Resolved—That we, the members 
of the Michigan W holesale G rocers’ 
Association, favor the adoption by the 
Federal Government and the various 
states, of the International Metric 
System of W eights and Measures and 
recommend that our membership fa
miliarize themselves with this sys
tem, with a view to exerting their in
fluence to the above end.

Resolved—T hat we are heartily in 
accord with the proposed National 
legislation to prohibit transmission 
through the mails of false statem ents 
for the purpose of securing credit.

W hereas—'Considerable annoyance 
and loss to the wholesale grocers is 
occasioned by improper return of

merchandise by the retailer; there
fore be it

Resolved—T hat a committee of 
three members, of which the Secre
tary shall be one, be appointed by 
the President, to give this m atter 
consideration during the coming year 
and devise methods whereby this evil 
may be minimized and unnecessary 
loss eliminated.

Wlhereas—W e believe that unre
stricted competition in the sale of 
proprietary or trade-marked articles 
tends to the final elimination of the 
small merchant, and the centraliza
tion of trade in the hands of large 
aggregation of capital, to the detri
ment of the public at large; therefore 
be it

Resolved—T hat we are in favor of 
the enactment of laws which will per
mit manufacturers and distributors 
to control the re-sale prices of their 
own brands, provided such prices are 
fair and reasonable.

W hereas—We believe first-class 
mail m atter is contributing more than 
its share toward the expenses of the 
Post Office D epartm ent; therefore

Resolved—T hat we are in favor of 
the enactment of laws providing for 
the adoption of one-cent letter post- 
age.

W hereas—The expense of conduct-

United Light &  Railways C o.
H-S-C-B H-S-C-B

Write us for quotations on First Preferred 6% Cumulative 
Stock of the United Light & Railways Co. This stock is exempt 
from the normal Federal Income Tax to the holder, for the rea
son that the Tax is paid at the source. Send for circular show
ing prosperous condition of this company.

Howe, Snow, Corrigan & Bertles
Grand Rapids, Mich. „ T S i S W

S E R V I C E
Service means to us a dis

crimination in buying which 

selects first, goods of unques

tioned standards and purity, and 

at the best price , the world’s 

market affords.

W A R D E N  f i R O C E R  p O M P A N V  

Grand Rapids—Kalamazoo
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ing our business is constantly grow -, 
ing larger, brought about by increas
ed salaries and by the addition of 
modern methods of improving the 
service; therefore be it

Resolved—T hat we are opposed to 
all selling schemes which tend to in
crease this expense; and be it further 

Resolved—That we wish to com
mend those manufacturers who have 
adopted selling lists which show a 
more adequate compensation for the 
distribution of their products.

W hereas—The margin of net pro
fit in the wholesale grocery business 
has been greatly diminished during 
the last ten years; and 

W hereas—Certain lines of m er
chandise have offered less profit than 
certain other lines, and many of 
these smaller profit producing items 
are now contributing nothing to the 
profit account; and

W hereas—‘M anufacturers thereof 
are, by force of circumstances, oblig
ed to market their products for the 
lowest possible cost; and

W hereas—They could otherwise 
demand that each item handled shall 
contribute its fair proportion of the 
expense account and return some
thing in the way of net profit to the 
jobber; therefore be it

Resolved—T hat this Association 
urge each member to analyze every 
departm ent of their business, with the 
idea of determining that each item 
pays a fair profit; and be it further 

Resolved—T hat the organization 
urge each member individually to 
consider all new selling contracts of
fered and determine that each shall 
be on a basis of profit that is com
mensurate with the present day cost 
of doing business.

Resolved—T hat the thanks of this 
Association be extended to the Pant- 
lind H otel, K ent Country Club, the 
press, and all those who have helped 
to make our stay in Grand Rapids 
so pleasant.

Resolved — T hat the Michigan 
W holesale Grocers’ Association is 
under special obligations to the 
speakers who have taken part in 
the programme of our annual meet
ing and that we especially extend our 
thanks to Roger W. Butterfield, Lee 
M. H htchins and R. E. Hills for their 
most able addresses.

The Oldest Traveling Man. 
George A. Olney, of Brooklyn, said 

to be the oldest traveling salesman 
in the United States in point of ser
vice, has decided to retire at the age 
of 79 years. F or fifty-eight years he 
has been in continuous service. He 
has not announced any plans for whil
ing away his remaining years, but it 
is hoped he may write his reminis
cences. No vocation has been influ
enced more by the changes of the last 
half century than that of the com
mercial traveler. The drummer of 
early tradition was pre-eminently a 
jollier. His chief qualification was 
ability as a “mixer.” His pockets 
bulged with cigars and an invitation 
to “have som ething” was ever on his 
lips. Nor was this invitation often re
fused. The pioneer drum mer was 
also a story teller. His collection of 
“new ones” brightened every rural 
store and the village hotel. His opin
ion on m atters of National im port was 
highly esteemed. H is judgm ent as 
to the results of a coming election 
was likewise prized, and many an 
election bet was based on his “tip.” 
His varied social accomplishments 
were his capital, and were responsi
ble for the liberality of the orders he 
procured. And to the m erchant the 
drummer was not a representative of

a house; he was the whole establish
ment.

But these conditions have changed 
very much. The traveling salesman 
now must talk goods and prices. He 
must be alert, for he deals with mer
chants who keep in close touch with 
the markets. While courtesy is still 
a valuable asset, as it ever will be, it 
is not sufficient by itself. The m er
chant is not looking for good humor, 
for good stories, for good cigars or 
for drinks, but for merchandise on 
which he may make a quick and cer
tain profit. And the down-to-date 
traveling salesman measures up to the 
new requirements. W hile he is often, 
in his opinion, hampered by his house, 
and his judgm ent on extension of 
credits is not final, he still wields a 
powerful influence. The house scarce
ly realizes how much his personality 
counts with the customer. By a tact 
that is nothing short of marvelous he 
causes the customer to look upon him 
as his true friend, always ready to 
fight his battles with the house. Nor 
has his old prestige disappeared. His 
views of men and of measures are 
still respected, and his ability to take 
care of himself in any argum ent is a 
m atter of proverb. And he is a loyal 
booster for the city out of which he 
travels. Often the praises of rival 
cities are pressed by customers, some
times through perversity of human 
nature and sometimes merely to 
arouse him to defense, but there is 
no case on record where he ever con
ceded superiority to a rival town. 
W ith his long and varied experience 
Mr. Olney could write a story of ab
sorbing interest about the prince of 
hustling optimists, the traveling sales
man.—St. Louis Globe-Democrat.

A Financier.
“It is said that a miser once lost 

a pocketbook containing $1,000.
“The pocketbook was found after 

some days by a poor farm hand, and 
he, as soon as he discovered the name 
of the owner, returned it.

“The miser, on getting back his 
money, counted it again and again, 
and the oftener he counted it the 
blacker became his scowl.

“ ‘W hat’s the m atter?’ said the 
farm hand anxiously. ‘Isn’t it all 
right?’

“ ‘Right? No.’ growled the miser. 
‘W here’s the interest?”

You don’t have to explain, 
apologize, or take back 

when you sell

Walter Baker & Co.’s
Chocolate 
s* Cocoa

Grocers will find them 
in the long run the 
most profitable to 
handle.

They are absolutely 
pure; therefore in 
conformity with the 

pure food laws of all the States.
53 Highest Awards in 
Europe and America

Walter Baker & Co. Ltd.
Establish!)! 1786 DORCHESTER, M ASS.

U ” Harness
^S U ÎB Ê A M Î

Popularity never comes unmerited 
to a product, and the large and con
sistent re-orders of Sunbeam Harness, 
point undeniably to the fact that the 
popularity of these Harness is founded 
upon unusual merit.

Every inch of the Harness, every 
strap, every buckle, is the best which 
it is possible to secure. This is why 
Sunbeam Harness are guaranteed to 
wear — they will not break — they 
cannot tear.

Send for our Big Catalogue No. 8 
for full information—do it NOW.

Brown & Semer Co.
Home of Sunbeam Goods 

GRAND RAPIDS, - MICHIGAN

AdvertiseYourTown
By Uniforming 

Your
Band Boys

You can make 
no better 

investment

Buy Uniforms 
That Every 

Citizen will be 
Proud of

We make that 
kind

Style Plates and 
Cloth Samples 

Free

Mention 
The Tradesman

THE HENDERSON-AMES CO. 
KALAMAZOO, MICH.

Memorial Day
We carry a 

complete stock of

FLAGS
...... . ...—  *

Red, White and Blue crepe 
paper, streamers and

Jap. Lanterns
Order now 

May 1st dating

Will P . Canaan Co.

THE PREFERRED LIFE INSURANCE CO. OF AMERICA OFFERS
OLD LINE INSURANCE A T  LOW EST N E T  COST

W H A T  ARE YOU W O RTH  T O  YOUR FAMILY ?
LET US PROTECT YOU FOR T H A T  SUM

The Preferred Life Insurance Co. of America Grand Rapids, Mich.

TH E FIRST AND FOREMOST
BUILDER S O F COMPUTING SC A L E S

G E N E R A L  S A L E S  O F F IC E

165 N. STATE ST., CHICAGO
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DRYGO ODS, '1  
FkN C Y G O O D S^ NOTIONS!

Things Seen and Suggested in a Lin
en Shop.

W ritten for the Tradesm an.
It is something unique in the way 

of a mercantile establishment, this 
linen shop, finely located on the busi
est street of a rapidly growing little 
city. The nature of the goods han
dled is evidenced not only by the sign 
over the doorway but by the beauti
ful damasks and towels and table 
pieces in the windows and on the 
counters, the many items of goods of 
the peculiar shade of tannish gray 
that always is called linen color, to 
be seen all about, and by the clean, 
agreeable, yet indescribable odor per
vading the place—the smell that
conies from nothing but the products 
of the flax.

The goods handled comprise a great 
variety of useful and ornamental and 
fancy articles. A profusion of table 
linens of all styles and kinds; every
thing in towels and toweling from 
coarse crash up to the best huck and 
the finest, most satiny damask; dress
er covers, stand covers, centerpieces, 
doilies; a big line of handerchiefs 
ranging in price from five cents to 
two dollars and a half each—every 
thread of every one of them pure 
linen; all sorts of linen laces; em
broidered linens, dress linens, white 
and colored, waist linens, handerchief 
linens, besides a bewildering array 
of art linens and the various flosses 
and embroidery threads that are used 
in working them—this incomplete 
enumeration will give some idea of 
the stock.

Since it seemed to be necessary in 
order to complete their line, this 
store a year or so ago put in cotton 
“bed linens”—sheets, pillowcases and 
spreads; also Turkish towels. But 
they plan to cut out all these, and 
so far as is practicable and possible, 
to handle nothing but linen and all 
linen. In their dress linens and art 
linens as well as in their handerchief 
stock they adhere strictly to this 
rule now.

“How is one to tell whether a giv
en article or piece of goods is pure 
linen or whether it is more or less 
adulterated with cotten?” was one of 
the questions I asked.

T o this the linen merchant replied 
that a person who has not had spe
cial training and experience usually 
is unable to detect the mixture of 
cotton with linen. The only way for 
the average housewife to get good 
linens is to buy only where she can 
rely upon the integrity of her dealer.

It is quite easy to be sadly let 
down in the purchase of linens or 
supposed linens. In a good-sized

town known to the writer, a man has 
for some months past been handling 
linens in an agency or house-to-house 
way, selling goods that seem very 
nice at surprisingly low prices. He 
has retailed fine dress linens, or what 
he claimed to be fine dress linens, at 
20 to 25c per yard. W here it was 
especially difficult to make a sale, he 
has been known to drop to as low as 
15c a yard on goods of this descrip
tion. They probably contain little if 
any linen. In this case the fraud is 
sufficiently palpable that it doesn’t 
require an expert to detect it. Many 
purchasers, on displaying their bar
gains to the view of some experienc
ed matron who has used real linens 
for many years, has been told frankly 
that the goods were largely cotton. 
But where only a small percentage of 
cotton is used, its presence is not 
apt to be noticed by any ordinary ob
server.

The linen store man is very glad 
to see the textile work put into the 
schools, so that the children who are 
coming up will have a practical knowl
edge of the fabrics they will wear 
and use.

Having handled linens for a quar
ter of a century—the earlier portion 
of this time in connection with other 
dry goods—’and having made a care
ful study of the various textile threads 
under the microscope, in order to 
make himself thoroughly competent 
as a buyer, this man modestly says, 
that he believes he can tell whether 
a piece of goods is all linen. He 
judges mainly by sight, but consider
ably by feeling as well. By long 
familiarity with the flax fabrics one 
acquires a linen touch alm ost or quite 
as dependable as the celebrated wool 
touch. To the initiated, the presence 
of cotton gives a dead feeling to the 
goods. However, this linen merchant 
does not rely entirely on his own 
judgment, expert as tha t has become. 
He buys only of manufacturers and 
im porters who have a reputation to 
maintain that places them entirely 
above all trickery and deception. He 
rarely finds it necessary to use the 
acid test.

A lady came in and bought material 
for a dress. “W ill it shrink?” she en
quired. “Yes, you had best shrink it 
before having it made u p /’ “Which 
way will it shrink, lengthways or 
widthways?” “Very likely both ways,” 
came the matter-of-fact reply.

Some linens measure the same after 
the shrinking process as before. Like
ly these have been shrunk by the 
manufacturers. Some linen goods 
come marked “thoroughly shrunk.” 
Even these the linen merchant, in

Don’t Overlook the Painter 
and Paper Hanger

Their rush season is now at hand, and that 
means a greater demand for white overalls 
and jackets. We carry two grades, one that 
retails at 50 and another at 60 cents per pair. 
These are both “Empire” brand—the brand we 
guarantee to be a good fit and well made. Our 
salesmen are showing samples and will be 
pleased to figure with prospective buyers.

Grand Rapids Dry Goods Go.
Exclusively Wholesale GRAND RAPIDS, MICHIGAN

“The Crowning Attribute of Lovely Women is Cleanliness”

The well-dressed woman blesses and benefits herself—and the world— 
for she adds to its joys.

N A I A D  D R E S S  S H IE L D S
add the final assurance of cleanliness and sweetness. They are a 
necessity to the woman of delicacy, refinement and good judgment. 
NAIAD DRESS SHIELDS are hygienic and scientific. They are 
ABSOLUTELY FREE FROM RUBBER with its unpleasant odor. 
They can be quickly STERILIZED by immersing in boiling water 
for a few seconds only. At stores or sample pair on receipt of 25c. 
Every pair guaranteed.

The only shield as good the day it is bought as the day it is made.

The C. E. CONOVER COMPANY
Manufacturers

Factory, Red Bank, N ew  Jersey 101 Franklin St., N ew  York 
Wenich McLaren & Company, Toronto—Sole Agents for Canada
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order that they may take no chances, 
advises his customers to shrink.

I talked with another man, also 
well versed in linens, about this point 
of shrinkage, which, as regards waist 
and dress linens, is an im portant m at
ter. I especially questioned him about 
those linens that stretch as well as 
shrink. For it is well known that oc
casionally one finds linen goods that, 
while it may shrink in the piece, will 
stretch after it is made up, so that a 
skirt will keep getting longer and 
longer as it is worn and may have to 
be cut off two or three times in one 
summer. This man believes that all 
linen made of yarn that has been 
properly spun will shrink. I t is its 
nature. If not shrunk by the manu
facturer, it should be by the user be
fore making up.

Once thoroughly shrunk, he holds 
that a garm ent made of good linen, 
well spun and well woven, will keep 
its shape indefinitely. As to those 
pieces that lengthen with wear, he 
says those are made of thread too 
loosely spun. The weight of the gar
ment causes it to stretch and sag and 
get out of shape.

The subject of the tariff came up 
at the linen store, and the changes 
made by the recent revision in the 
tariff law were commented upon with 
favor. There were not only very sub
stantial reductions in the duty on lin
en goods, but the rates with respect 
to some particular items are much 
more reasonable than they were be
fore. For instance, according to the 
old .tariff schedule, a huck toweling 
weighing five ounces to the ya»rd 
had to pay, I think it was 55 per cent, 
duty, while one of lighter weight by 
a certain fraction of an ounce, came 
in at a considerably lower rate. It 
placed the heavy grades of some lines 
at an absurd and unjust disadvantage.

W ithout going into details it may 
be said that most of the goods han
dled in the linen shop now pay 35 per 
cent., or about 10 per cent less than 
formerly. Embroidered linens pay a 
higher duty than most other linen 
goods, GO per cent, now as against 
70 per cent, according to the old law.

The linen merchant believes that 
the tariff changes will effect a sav
ing of 5 to 7 per cent, to the ultimate 
consumer. He says that people are 
apt to feel that a reduction of, say 10 
per cent, in the rate of duty, ought 
to make a lowering of ten cents on 
the dollar in the retail price. This 
cannot be because the duty is figured 
on the im port price, not on the re
tail price. An item that formerly cost 
the retailer 70 or 75 cents 
and on which the duty has been 
reduced 10 per cent, will now cost 
him, not ten cents less, but five or 
six or seven cents less. Since retail 
prices are more or less fixed, it is to 
be hoped that the tariff revision will 
result, not so much in lower prices to 
the customer, as in better goods at 
the same prices.

I asked the linen merchant why, 
having had long experience in all 
other kinds of dry goods, he had 
chosen linens as his specialty, and had 
established a shop in which to handle

linens alone. He answered, “Because 
they are a nice clean line, easy to 
handle, very staple, and it is a line 
in which a certain exclusiveness 
which brings business easily can 
be established.” To these reasons 
there might, I think, very properly 
be added, that there is in this man a 
certain innate love of what is good 
and genuine and reliable and durable, 
that would make linen his nature 
choice of all merchandise.

W hen you think of it, what fabric 
is there that so well exemplifies hon
est quality as does good linen? W hen 
you want an absorbent fabric, even a 
coarse linen crash is an article of 
merit. A cotton towel, however beau
tifully woven and finished, always is 
a delusion and a snare. The dura
bility of linen, even in fine sheer stuff, 
its coolness and its peculiar cleanness, 
the fact that it not only launders well 
and easily, but actually improves in 
appearance with each washing, and 
that other fact that it is far cheaper 
than either wool or silk of a corres
ponding grade—these together with 
the great beauty of the finer and more 
expensive linen fabrics, make it ab
solutely unequalled for the purposes 
to which it is adapted.

A fine, heavy, handsome table da
mask is perhaps the best exemplifi
cation of the high possibilities of the 
humble flax plant. For a fine handker
chief linen we may find a substitute 
of equal beauty (though of far less 
durability and intrinsic excellence) in 
the best grades of cotton lawn; but 
for table damask and good towels, 
there is nothing that will take the 
place of linen. Just now tablecloths 
of unbleached linen, or rather of un
bleached and bleached combined in 
figured designs, are very stylish. 
These sell in breakfast sets and lunch
eon sets with napkins to match. This 
unbleached linen, as also dress linen 
of the natural color, is supposed to 
be and generally is entirely undyed. 
There are, however, some exceptions 
to this rule. There are very few 
dinner sets sold in the unbleached, 
and indeed for fine table linen gen
erally, the pure bleached white holds 
the preference and probably always 
will.

The old dot patterns are always 
staple and some housekeepers still 
prefer small-figured damask, but just 
now large patterns, most of them 
flowered but some Greek border and 
geometrical designs, are the vogue. 
Line borders are now more fashion
able than the open borders which had 
the preference for some years.

The linen shop enjoys a heavy holi
day trade, linens being used so much 
as Christmas gifts. December 
is their best month. O ther
wise their sales are distributed quite 
evenly throughout the year.

The linen m erchant buys some of 
his goods direct from the manufac
turers, the rest from im porters— 
scarcely any from jobbers. Almost 
everything he handles comes from 
across the water. A succeeding a r
ticle will treat briefly of the manu
facture of linen. Fabrix.

“Doing it now” is the root of success.

Children’s, Misses’ 
and Ladies’ Dresses, 
Waists and Blouses

We are offering to close out before our in
ventory, the following line:
Lot No. 1—30 dozen children's dresse

2 to 6 's ...........................................  $4.50
Lot No. 2—25 dozen children's dresses

6 to 14's...........................................  7.50
The above sold from $5 to $18 per dozen. 

These all run in good sizes, and are made up 
in Amoskeag. Renfrew. Ivanhoe. and French 
gingham, also a few in percale. They are low 
neck, short sleeves, and a few long sleeves.

Lot No. 3—50 dozen misses' and ladies' 
street and house dresses. 14 to 20 and 34 to 44 
—$9. All in Manchester percale and gingham, 
and sold as high as $24 per dozen. Low neck, 
short sleeves, and some for old ladies with 
high neck and long sleeves.

Lot No. 4—Blouses for misses’ and ladies’. 
12 to 20 and 32 to 42 . .. $6.

Balkan and middies made in white wash 
goods. Blazer flannel, and high-grade gingham.

Will accept orders for two dozen or more 
of any lot.

Terms:—Net 10 days less 2%.

The Ypsilanti Garment Shop
Ypsilanti, Mich.

We are manufacturers of

TRIMMED A N D  
UNTRIM MED HATS

For Ladies. Misses and Children, 
especially adapted to the genera I store 
trade. Trial order solicited.

GORL, KNOTT & CO., Ltd.
Corner Commerce Ave. and Island St. 

Grand Rapids, Mich.

T0REACHY0URm s - n w
'VSE&^l STATE

TELEPHONE

AWNINGS

Our specialty is AWNINGS FOR STORES AND 
RESIDENCES. W e make com m on pull-up. 
chain and cog-gear roller awnings.
Tents, Horse and W agon Covers, Ham 
m ock Couches. Catalogue on application.

CHAS. A. COYE, INC.
Campau Ave. and Louis St., Grand Rapids, Mich.

CHICAGO
BOATS

Graham & Morton 
Line

E v e r y  N ig h t
OFFICE O UTFITTERS

LOOSE LEAF SPECIALISTS

217-239 Pearl St. (near the bridge). Grand Rapids, Mich.

HOWE
SNOW

CORRIGAN
AND

BERTLES

I N V E S T M E N T S
Let us send you our week
ly Financial Letter. Ask 
us about any security.

Michigan Trust Bldg. 
“H-S-C-B" Fifth Floor

r

' s

rhe 20th Century Standard Computing Scale
Is the only scale possessing all the features necessary to insure accuracy in 

weighing merchandise.
Demonstration without cost or obligation. Write to-day.

0 Ionia Ave., S. W W. J. KLING, Sales Agent Grand Rapids, Michigan

X T 7 I P S W I C H  H O S I E R Y
M L  SUPERIOR QUALITIES FOR THE WHOLE FAMILY

^  Seamless Ipswich Hosiery is knit to the 
y  /  exact shape of the ankle and leg and cannot 

-—^  rip. It will retain perfect shape after laun- 
A jW J W fV  dering and always lit snugly and neatly. 
wfET J With the comfortable elastic top Ipswich

' mm -----  offers the best and latest improvements in
both style and durability.

A s k  to  s e e  Ip sw ic h  fo r  M en , W o m e n  and C h ild ren

Distributed by

PAUL STEKETEE & SONS 
Wholesale Dry Goods Grand Rapids, Mich.
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Fitting Shoe Sales to Individual Per
sonalities.

W ritten for the Tradesm an.
There are many ways of selling 

shoes, but between the way that, in 
a given instance, is precisely right 
and the way that is palpably wrong, 
there are an alm ost endless variety 
of ways that are more or less open 
to criticism—and that in spite of the 
fact that the salesman makes a merry 
sound at the cash register before the 
patron leaves the store.

In other words, there are a great 
many w'ays of consummating the sale 
of a pair of shoes, but every time 
there is just one right way. It is 
the business of salesmanship to dis
cover that one way.

As a proposition with delicate and 
difficult side-lights and all sorts of 
curious and im portant complications, 
shoe salesmanship is a wrorld-beater. 
Selling shoes at retail—selling them 
judiciously, advisedly, right—involves 
and pre-supposes a lot of things.

It isn’t enough to persuade the 
custom to accept a given pair of 
shoes at such and such a price, turn 
over the currency and walk out with 
the parcel; shoes must be sold in such 
a way as to please the custom. One 
hundred per cent, efficiency in retail 
salesmanship creates satisfied custom
ers. I t makes the person who bought 
from you genuinely glad he or she 
happened to visit your store and fall 
into your hands.

The saying is trite enough about 
satisfied customers being the best ad
vertisement any sort of a retail es
tablishment can have, but when all 
is said that may be said upon the 
whole range of shoe retailing public
ity, pleased customers do more to 
put the shoe dealer on easy street 
than any other single element of his 
advertising programme.

Getting Results.
In industrial institutions of all 

sorts and in all manner of retail shops 
and stores, the thing one most fre
quently hears nowadays runs some
what like this: “We are not much 
interested in methods and processes, 
as such; what we want is results.”

The big desideratum, the goal, the 
summum bonum—the only thing in 
life worth striving for—is results.
Results, results! My kingdom for 
results! Apart from results, modern 
business is nothing. If we can’t have 
results, let us have done with life, 
and let us be gathered unto our fathers 
The whole world has gone daft on 
results.

Now it’s all right to accentuate the 
importance of results; but what do 
you mean by “results?” Are you

thinking merely of present sales and 
immediate profits, or are you looking 
ahead to the sales and profits of the 
years to come? The sale of a com
modity at retail is a sort of a bi
polar proposition. Looking at the 
transaction from the dealer’s point 
of view, it is “results;” that is to 
say, it netted him a certain sum—his 
legitimate retailer’s profit. From the 
purchaser’s point of view, it is a fair 
average value at the price, and, with
al, a commodity well suited to the 
expressed, implied or inferred, needs 
of the patron. I t is well to remem
ber that both poles of the transaction 
must be kept inviolate. If you m uti
late a single face of the coin, it’s 
value as a bit of currency is destroy
ed.

The sales of to-day should pave the 
way for sales of to-morrow. If pres
ent results jeopardize the interests 
of subsequent results, they are too 
expensive. The present sale should 
be consummated with a view to fu
ture sales.

Now all this means that sufficient 
time should be taken to ascertain the 
precise shoe needs of your customer, 
to exhibit the goods adapted to such 
needs, to overcome difficulties in the 
custom er’s mind—an the way of ig
norance or prejudice—that may stand 
in the way of his own liest interests, 
to impart to him reliable information 
about the nature, construction, style, 
use and care of given specimens of 
footwear, to get into the completest 
confidence of one’s customer—and 
thus sell him (or her) advisedly. That 
sort of salesmanship proceeds upon 
the assumption that results are what 
is wanted. And it gets ’em—two sorts 
of results: immediate results and re
sults of to-morrow.

Rushing Sales.
One of the inevitable consequences 

of this tremendous emphasis that we 
are placing upon “results” is the de
plorable custom of rushing sales. Lots 
of retail shoe salesmen think tha t’s 
the way to do it. The shoes are here 
to sell, so their well-known argum ent 
runs, and the quicker we sell 'em, the 
better. Hot-foot ’em through, tha t’s 
our policy. And it’s a very bad policy 
for the shoe store.

H asty salesmanship is generally 
unsatisfactory—more particularly, I 
think, in the shoe store. There is 
rarely any excuse for hurrying peo
ple in the purchase of shoes, making 
them feel that you are begrudging 
them time and attention and floor 
room, and making them acquire the 
impression that you are positively 
itching to get the sale through with. 
Now and then a customer may seem

Come-Backs

There are two kinds—the come-back with a kick, and 
the come-back for more goods of the same kind.

Our Elkskin outing shoes are repeaters because they are 
fitters. The lasts fit the feet; the stock, upper and sole, fits 
the requirements made of this class of shoe; merit and 
worth fit the price.

Send for new catalogue. Mail orders given prompt 
attention.

HIRTH-KRAUSE COMPANY
Hide to Shoe

Tanners and Shoe Manufacturers 
Grand Rapids, Mich.

Men’s Elkskin Bikes
A Few of the Fast Selling Numbers in 

Our Spring and Summer Line

IN STOCK 
FOR

IMMEDIATE
SHIPMENT

ORDERS
SOLICITED

These shoes are not made on the “how cheap” plan, but every pair is 
strictly up to the high standard of quality set for our product.
No. 804—Men's Black Elk Bike, two sole............................................. ......................
No. 805—Boys’, same, sizes 3-5)4................................................................................
No. 806—L. G.. same, sizes 10-12)4................................................................................
No 835—Men's Black Elk Bike % Double Sole (same as 804 only 2nd quality)

ceptional value.............................................................................................. .
No. 809—Men's Black Elk Bike same as 804 only Blucher......................................
No. 820—Men's Black Elk Bike same as 809 only has three inch cuff..................
No. 856—Men's No. 1 Tan Elk two sole (Elk) B ik e .................................................
No. 857—Men’s No. 2 Tan Elk two sole (Elk) B ik e ..................................................
No. 800—Men's Brown Elk two Hemlock soles Bike...............................................

Price
Price
Price
Price 
Price 
Price 
Price 
Price 

• Price

<2.00
1.75
1.25
1.85
2.00
2.25 
2.20 
2.00 
2.00

HEROLD-BERTSCH SHOE CO.
Mfrs. of Serviceable Footwear Grand Rapids, Michigan
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to be rather leisurely in his process 
of selection, and it isn’t often a shoe 
salesman has to do the “rush act” to 
close a deal before the party has a 
chance to escape.

Several things should be borne in 
mind. In the first place, it should be re
membered that shopping is naturally 
quite a process with some types of 
people. The very multitude of styles 
and the range of prices tend to con
fuse them. They say they don’t know 
what they want sometimes, and many 
times even when they think they know 
you discover that they don’t. And 
if they are visiting your store for the 
first time, it is im portant that you 
spend enough time with them to get 
a fairly correct line on their footwear 
requirements in general and their 
particular needs.

W hen a retail shoe salesman sells 
a pair of shoes the incident is closed, 
insofar as he is concerned; but he 
should not forget that the fellow who 
buys that pair of shoes will have to 
walk in them from three to six 
months; so with the customer the in
cident doesn’t close until he discards 
the shoes. Therefore have a heart.

Furtherm ore some people resent 
the “rush act” with ever so much more 
asperity than may appear on the sur
face. The more you try  to hurry 
them up, the more they balk. Some
times they buy unwisely to abate the 
agony of shopping. Sometimes they 
get into a huff and tell you they have 
decided to postpone their purchase 
until another time—which usually 
means that your competitor is going 
to sell them a pair of shoes right 
away. So, if you are really interest
ed in securing perm anent results, 
don’t forget that you must develop a 
habit of substantial, thorough-going 
salesmanship. Cid McKay.

Jaunty Jottings From Jackson.
Jackson, May 18.—It would seem 

strange to hold a meeting of Jack- 
son Council without having to initiate 
one or more candidates. Our last 
meeting added two to our member
ship list and, from the type of sales
men we are getting, it would almost 
seem as though many of the top- 
notchers were locating in Jackson 
city and then in Jackson Council. 
The new members are H arry  P. 
Thompson, 202 W est M orrell street, 
representing S. F. Bowser & Co., Ft. 
Wayne, Indiana, and Paul H. Cline 
P. O. Box 132, salesman for the Xew 
Idea Spreader Co., of Coldwatcr, 
Ohio. After the executive session, 
the ladies, under the chairmanship 
of Mrs. Verne Stem, served a sup
per and entertained at cards to the en
joym ent of all. M anager A1 H. Bower 
uncorked his plans to the Council 
and in plain English langauge, wheth
er you like it or not, he has decided 
to take a ball team to Saginaw and 
bring home the loving cup. He has 
signed twelve men and in this num
ber he has two or three pinch hitters 
who will turn the trick any time we 
want the turn to take place. He has 
kept within the salary limit only by 
the generous nature of many of the 
players, it being the cup and not the 
money they are after and when finan
cial gain is relegated to the back
ground, you can count on the cause 
being successful. As this aggrega
tion is made up of professionals with 
wide reputations those who follow 
the dope at all will recognize the fol
lowing talent and perhaps wonder 
how we secured them with the pres

ent competition in the big leagues, but 
all we can say is, leave it to Brower: 
A1 H. Brower, manager, R. A. Prin
gle, captain, L. B. Keenan, A. J. 
Todd, Paul Cline, Geo. B. Cline, W. 
E. Callahan, W. S. Phillips, Nelson 
Eddy, Byron Grouch, H arry Pike, 
Jack Loutenslager and Maurice Heu- 
men. Electrician for the Council W. 
M. Kelly will have his wireless ap
paratus on the grounds and flash the 
results by plays to the Tradesman. 
“I t’s all done but the shouting.”

Commence to tear down a building 
in February, build a new block where 
the old one stood and have an open
ing on Saturday, May 16—all done in 
Jackson, on Main street, by F. W. 
W oolworth & Co. This gives our 
great 5 and 10 cent store more room 
and very attractive show windows.

The first of the Briscoe cars made 
in Jackson has made its appearance 
on our streets. It is claimed by some 
that this concern will have about 9,- 
000 men at work in the next few 
months and Jackson keeps marching 
on towards 75,000 population.

Mr. and Mrs. A. B. Robinson and 
daughter, Dorothy, have returned 
from their w inter home in California 
Mr. Robinson is connected with the 
Union Bank.

A bbott & McLouth succeed the 
Fischer & Finnell Grocer Co., at Ann 
Arbor.

“No games scheduled” when the 
big league teams are bunched up in 
the Eastern cities. W hat does the 
poor laboring man who cannot attend 
ball games during the week, do in 
these Eastern cities, with no ball 
games to attend. Oh, well, perhaps 
the club owners have to forget gate 
receipts one day in seven, but we do 
not think the laboring man or the 
public in general will sutler to  any 
great extent.

“Clean-up day,” as observed by 
cities, should be followed by ‘ clean
up days” for individuals. W e know 
of some who could spend several 
days to advantage along these lines 
—morally, physically, etc.

Spurgeon.

Good Fellowship.
Good fellowship is as old as man. 

I t is one of the elemental things 
rooted in man with good and evil, 
love and hate. Its  temples are wher
ever good men get together. Its 
shrines and sanctuaries the hearts of 
men. More than the impetus com
radeship of youth, it is the settled 
faith of men in men.

Passing all boundaries of( nation, 
creed or calling, it asks only the open 
heart, the honest purpose and the 
cheerful countenance. Its  password 
is the kindling eye, its pledge the 
hearty hand. Its  finest messages are 
unspoken. It is the golden age made 
manifest.

Rites, religions, men and measures 
pass—good fellowship remains; For 
it is eternal love of life, eternal faith, 
eternal charity and cheer.

Jam es Howard Kehler.

Trade Winners.
The  man w ho  deals in  sunshine,

Is th e  one w ho  gets th e  c row ds: 
He tra n sa c ts  a lo t m ore business 

Th a n  th e  one w ho  peddles clouds. 
A nd  th e  salesman w ho ’s a fro w n e r  

W il l  be beaten by a m ile  
I f  th e  m an a t th e  next coun te r 

Meets h is  pa tro ns  w ith  a sm ile .

H 0 N 0 R B 1 L T

S H O E S

THE LINE THAT SATISFIES J

These Late Specialties DO LIVEN UP Business 
This Spring

No. T 6901—Patent Colt Colonial 
Cloth quarter. McKay at 12.00

No. T 5105—Patent Colt Button 
Brocaded quarter 

Goodyear Welt D wide at $2.25

You will make more money 
if you buy them now, than 
to W I S H  Y O U  H A D .

Grand Rapid sN ioe A Rubberfo.
The Michigan People Grand Rapids

No. T 5409—Patent Colt Button 
Cloth quarter. McKay at $2.10.

5% discount in 30 days

1864 ~  1914
Think It Over

What does fifty years of good shoe 
making mean to you? It means that 
when you buy R. R. L. shoes you do not 
buy an experiment. You buy a product 
that has been proven by the actual wear 
test of thousands to be a real service and 
genuine satisfaction. Many times dur
ing the past fifty years have we changed 
our styles, but the R. K. L. lasts, famous 
for their comfort and shapeliness, have 
been preserved.

It will pay any shoe dealer to “get in 
the wagon with us” and share our profit 
lined success.

Rindge, Kalmbach, Logie Company
Everwear Shoe Manufacturers 

GRAND RAPIDS, MICHIGAN
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The Evil of Early Clothing Sales.
There is no donht in my mind that 

early sales are an evil in our busi
ness. This has been said before, per
haps. The main reason why we have 
early sales is because we over-buy.

A good merchant starts out early 
in the season to plan for the next. 
He looks ahead. The man who does 
the buying should know that it is 
necessary to be fully informed as to 
present stock and the sales of last 
season. In this connection I believe 
that the greater number of mer
chants are not prepared in advance 
of what their requirements really are. 
This is the main cause, and I believe 
the usual one for over-buying. It 
works out something like this:

We get a notice from a clothing 
salesman from whom we buy and 
who is a mighty tine fellow. He 
wants to make a date to show his 
line, and he hopes you won’t be en
gaged for the day he mentions. Nat
urally, he is the man that you want 
to buy the goods from, and you make 
the date, and plan accordingly. The 
salesman arrives. You go to his sam
ple room. Ilis  merchandise looks
mighty nice. You buy your bill, you 
are through, and you have been very 
careful in your transactions. "Mr.
Merchant, do you know you are not 
buying as many goods as you bought 
last year?” the salesman asks. ‘‘Why 
is it?” Then he gets busy and shows 
something especially nice, and makes 
you think you cannot get along
without it, and brings out every good 
point until you have forgotten your
self, and you have over-bought. This 
follows all through the different lines. 
Too late we find that we have bought 
too many goods. You all realize 
how hard it is in the clothing busi
ness to clean up—even when goods 
are bought in the right quantities.
We talk about it all the year; we talk 
about it to our customers, how we 
are over-stocked and how unseason
able the weather has been, we will 
advertise it in the papers, and that 
makes an early sale a necessity.

Now, there is another reason why 
we have our early sales, and I be
lieve it is the great factor in our 
business, and that is the jealous dis
position of merchants wrho are com
petitors. I believe in competition. I 
believe that there isn’t anything that 
we do that has spurred us on more 
and more than this. I don’t believe 
there is a single merchant who is 
w ithout competition who is doing his 
best, and getting out of his business 
what he is capable of doing. We do 
not take ourselves at our true worth.

The traveling man comes along 
and says, "I was in Columbus and
sold Mr. -------- ■ 500 suits; they are
doing a whirling business over there; 
they are great m erchants.” Uncon
sciously we. think how small we are, 
and we buy too much. That is all 
very nice to hear about these men 
doing big business, but it is not nec
essary to linger over that. The 
question is, what am I doing? Am 
I getting out of it each day the busi
ness that I should get? Am I put
ting that dynamic force into the m at
ter? Principally, am I on the job? 
Am I studying conditions of the m ar
ket, of my own town particularly, to 
know what is in my town? Am I 
doing that? O r am I seeing custom
ers come out of the store and cross 
the street and buy, because I have not 
given my business the thought and 
care that I should have. Am I nerv
ous? Am I worked up because a 
man goes out of the store? I call the 
clerk and ask why the fellow went 
out; then I ant sore and crabbed all 
day. I believe we sometimes pay 
more attention to what the other fel
low is doing than to what we do our
selves. W hy are we not prepared— 
we are in business for business pur
poses, not just to pass away the time. 
It is our business to have clothing, 
and the right merchandise; that is 
what we are there for if we want to 
accomplish anything. W hy does the 
man across the street do more busi
ness than I am doing? Is he sm arter 
than I am. or more capable than I 
am? Am I not in the store all day? 
W here is the trouble? W hat is it? 
The reason is because we do not take 
ourselves enough into consideration.

My system in buying is to take the 
previous year and estimate by the rec
ords on my books the number of gar
ments or suits purchased and the 
number of suits that I sold up to the 
first of January. I go over my rec
ords and find out exactly how many 
suits have been delivered in my store. 
I have a record book where every 
suit is marked off when sold; that 
would be an indication of my stock. 
I take my record book and figure out 
how many I have. T hat is not en
tirely satisfactory. There may be er
rors made in that record and it 
would not be correct, some errors 
may have crept in, so I have my 
clerks go to the cases and actually 
take an inventory of the number of 
suits that I have on hand the first of 
January. I take a record from the 
few firms I buy from—I buy from 
very few—with that record I figure 
out the per cent, of the suits which

have been sold, and I keep that rec
ord with the record of the suits car
ried over. I have that for my basis. 
I then take exactly the number of 
new suits that have been sold at a 
profit, and I figure up what per cent. 
I have on hand, and what per cent, is 
sold, and what per cent, of profit was 
made on these suits. This is the ba
sis for my future purchases and I buy 
about 60 to 70 per cent, for the next 
season.

I believe it is universal among the 
clothing people to buy at a certain 
price, and sell at certain prices. By 
adopting the plan I have outlined, I 
know how many suits I have sold at 
a profit, and that is what we are 
working for. The goods have been 
bought right, and the store is not 
overstocked.

Now, there is another reason or 
remedy for early sales, and that is 
education. We are all to be blamed 
for early sales, every one of us. We 
are continually educating the people 
to wait for a sale. Every time any 
one of us starts an early sale we are 
trying to get ahead of the other fel- 
low; we are educating the people by 
the most rapid process possible to 
make it necessary for you to have 
an earlier sale the following year

To state a concrete case. I had

a sale the last ten days of January. 
This is the first I have had in three 
years. On Saturday, during the sale, 
a lady came in and said to one of the 
clerks, “Is Mr. Vicary going to have 
a sale next January like this, because 
I want to get my husband a suit of 
clothes then.” That is what I mean 
about education; we are educating 
our customers to defer their buying 
until we put on our sales, and when 
a m erchant makes a practice of hav
ing a sale the tem ptation is to be 
the first to begin. W e can no longer 
mark goods up $10 and $15, and ask 
“only half price” for them. Custom
ers are onto those tricks and you can 
no longer accomplish anything by 
it. We are educating the people our
selves and we ought not to blame 
them for taking advantage of sales 
and waiting until “special” sales are 
announced before making their pur
chases.

I think the remedy for early sales 
is going to be education and organi
zation, and this must be done by the 
retailer in his own town. I t is to 
be done by m erchants working to
gether, and remember that if we de
fer all sales until after inventory we 
will be able to credit a bigger profit 
on the right side of the ledger.

Charles N. Vicary.

A Good, Strong,
Medium-Priced Line

Buffalo Trunk Mfg. Co.
MANUFACTURERS OF

TRUNKS, BAGS, SUIT CASES
127-139 Cherry St., Buffalo, N. Y.

JULIUS R. LIEBERMANN
M ich ig an  S a les  A g e n t

415 Genesee Ave. Saginaw, Mich. Write for Catalogue

MEN’S
STRAW
HATS!

The time to order is now. We 
can fill your mail orders prompt
ly from our big stock of straws. 
We have everything from the 

very low priced to the high grade exclusive styles.

NEWLAND HAT CO.
166 JEFFERSON 

DETROIT
HATS, CAPS, STRAW GOODS, GLOVES AND UMBRELLAS
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THE MEAT MARKET

Too Many Odd Pieces Mean Less 
Profits.

The little errors in a butcher shop, 
which do not really amount to very 
much in themselves, will make a big 
difference in a butcher’s return on his 
investment if persisted in constant
ly, for they are a good deal more 
numerous than one would think. In 
these days in the retail business mar
gins of profits are entirely too small 
for anything to be neglected, so I am 
going to call one of the most common 
of them to your attention this week.

All this talk which we see in the 
papers about the increased efficiency 
and economy which are being effected 
in practically all lines of business 
seems to have very little effect on 
the butcher. W hy this is I can’t un
derstand. There is certainly room 
for improvement in alm ost every 
shop, and in some the whole space 
could be devoted to it. Take a man 
who knows hardly anything about the 
business. If he is a keen observer, 
here are some of the things which he 
will take note of and which even his 
inexperience can see should be reme
died.

A porterhouse piece lies on the 
bench. Every once in a while a cus
tomer is served and a steak cut from 
it, until it is all used up. This piece 
happened to have a longer end, or 
tail, than should have been the case, 
and in consequence every time a steak 
was sold the extra piece of tail had 
to be trimmed off. This left quite a 
few small pieces lying around. True, 
they may not have been thrown away 
as they can be worked up into chop
ped meat or possibly stew meat; but 
nevertheless, they are a loss.

T hat short loin lying there with 
such a long tail should have been 
properly shaped up in the first place. 
Then, instead of having a lot of little 
pieces left lying around there would 
only have been one piece of flank, 
and every butcher knows that he can 
get more out of one piece than he can 
out of eight or ten small pieces lying 
around. But what is still better than 
this, that flank should have been cut 
off when the hind was cut down, so 
that the loin would have been shap
ed just right. Then the butcher 
would have had a salable piece of 
flank which he could have gotten rid 
of easily.

Stale chopped beef is invariably 
caused by having so many small 
pieces left over. As these must be 
sold, the butcher takes the shortest 
way and sticks them in the machine, 
with the result that he has more chop
ped m eat than his customers will

buy. There is quite a loss in this 
one place by the end of the year.

Too many pieces accumulate mainly 
through carelessness in cutting and 
selling. W hen a customer asks for 
a piece of meat weighing so and so 
much, it is better for you to get as 
near the weight as possible than to 
cut off too large a piece and then 
be compelled to cut some of it out 
in order to give your customer what 
she wants.

Carrying too large a stock is also 
a cause of being compelled to throw 
away some stale chopped beef every 
once in a while—not to speak of the 
further loss in trim ming which is 
bound to occur under these condi
tions.

A great many butchers start to cut 
a liver on the thin end, gradually 
working up to the thick part, which 
is sold last of all. W hen this is done 
the slices do not look as well, and 
sometimes the thick end goes to waste 
for the reason that it is not as salable 
as the thin end. If all livers were 
started on the thick end there would 
be no waste and there would be easier 
cutting. Even a calf liver is easier 
and better to slice that way.

W henever you see too many pieces 
of beef lying around a shop you will 
also be sure to see pieces of pork, 
lamb and veal keeping them company. 
A careful butcher has very few pieces 
on hand at any time, and these are 
all kept together platters so that 
he knows where to find them at a 
moment’s notice.

How often has this happened in 
your shop? A woman comes in and 
asks you for a pound of lamb chops 
frenched. A lamb is split, the rack 
cut out and she gets her chops. After 
she is gone a rack of lamb is found 
in the icebox that would have just 
done for this purpose. Probably 
there is no particular harm done, as 
the meat will all be sold anyhow; 
but don’t you think it would have 
been better business to have used 
that rack first and left the lamb 
whole? The same thing happens with 
stew lamb. How often does the care
less butcher cut into a forequarter of 
lamb for a couple of pounds of stew 
meat? If he had taken the trouble 
to look around his shop before doing 
this he would probably have found 
just what he wanted, and in that way 
got rid of some pieces that will prob
ably end up in the bone barrel. If 
everything in his m arket was arrang
ed properly there would not have 
been any need for him to look around; 
he would know exactly what he had 
on hand.

In the coolers of the wholesale 
houses they have a beef department, 
a small-stock department and a poul
try  department, and everything is in 
its place all the time. You never 
see a lamb hanging between the 
hindquarters of beef or anything like 
that. W hy doesn’t the retail butcher 
have some arrangem ents like that so 
that everything would always be in 
a certain place all the time? A 
method like this would save labor 
and save time, not taking into con
sideration the more economical cut
ting which it would bring about.

T hat’s one thing every butcher 
should learn. Keep your house in 
order—a place for everything and 
everything in its place.—Butcher’s 
Advocate.

MAAS B R O T H E R S  
Wholesale Fish Dealers

Sea Foods and Lake Fish
of All Kinds

Citizens Phone 2124 Beil Phone M. 1378 
1052 Ottawa Ave., N. W. Grand Rapids. Mich.

United States Nobby Tread
Goodyear & Goodrich Tires

Kan’t Bio Reliners
ST A N D A R D  TIRE REPAIR CO.

15 Library St. Rear Majestic Theatre
Grand Rapids, Mich.

I M P E R I A L B R A N D
Spraying — ^  Compounds

Largest Line .¿¡rSSs Superior Quality
Our Paris Green packed by our new American System.

Reliable dealers wanted.

Address Dept. T., CARPENTER-UDELL CHEM. CO., Grand Rapids, Mich.

T anglefoot
THE SANITARY FLY DESTROYER—NON-POISONOUS

G eta  5 0 , 0 0 0 , 0 0 0 , 0 0 0  f l i e s  a  y e a r — v a s t ly  m o re  th a n  a l l  o th e r  m e a n s  co m b in ed  

P O IS O N S  A R K  D A N G E R O U S

Ceresota
The Guaranteed

Spring Wheat 
Flour

Always Uniformly Good

JUDSON GROCER CO.
The Pure Foods House 

Distributors
GRAND RAPIDS, MICHIGAN
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The Lansing Retail M erchants’ 
Association has sent a petition to the 
banks of that city, backed by 146 
signatures of leading business men, 
asking that the banking hours be ex
tended to 3 o'clock on Saturday after
noons and and that the banks open 
on Saturday evening from 7 to 8 
o’clock. The banks have given their 
decision through an announcement 
made in the public press in which 
they state that they will open from 
7 to 8 o'clock Saturday evenings as 
requested, but that they will close at 
12 o’clock Saturday noon and that 
they will shorten their hours addi
tionally by opening at 9 o’clock in the 
m orning hereafter instead of 8:30. 
They also announce that banks will 
not be open W ednesday nights as 
formerly.

This arrangement, the members of 
the M erchants’ Association declare, 
is unsatisfactory. I t is their state
ment that instead of making the sit
uation better the banks have in reali
ty replied to their request by short
ening hours. The Association has 
letters from a number of large Michi
gan cities showing the banking hours 
maintained. In F lint the daily hours 
are from 9 a. m. to 3 p. m. The banks 
are open one hour on Saturday eve
ning. The same hours are kept in 
Jackson and Muskegon. Battle Creek 
also maintains a like schedule, with 
the exception that the banks are open 
one hour and a half on Saturday eve
nings. In Kalamazoo the banks 
close at noon and the merchants have 
experienced so much difficulty that 
they have carried the question before 
the Commercial Club.

Further action will probably be 
taken to convince the banks that 
their assistance is needed not only by 
the merchants but by the working
men with checks to cash. A large 
number of concerns in Lansing pay 
with checks on Saturday. Business 
houses are compelled to keep large 
quantities of cash on hand in order 
to oblige their patrons who wish to 
cash checks Saturday afternoon and 
have experienced a number of losses, 
it is said, through bad checks. The 
reasons given for asking this conces
sion are as follows:

I t will enable laboring men to cash 
checks with less difficulty and be an 
incentive to thrift.

I t will relieve business men to some 
extent of taking checks which they 
often know little about.

I t  will be of great advantage to 
farmers and out-of-town customers 
of the bank.

I t will help merchants in the man
ner of securing currency for use in 
rush hours on the busiest day of the 
week and relieve business men from 
doing some of the usual work of the 
banks.

It will relieve a growing tendency 
towards carrying large sums of 
money over Sunday in safes, few of 
which are burglar proof.

It will have a tendency to magnify 
the usefulness of these local institu
tions which are so im portant to us 
all and of which Lansing citizens are 
justly proud.

The Gogebic National Bank of 
Ironwood has bought from James 
Devoy the E. B. W illiams block on 
Suffolk street and will, when the 
Gamble & Mrofchak lease expires, re
model the same into a modern bank
ing house.- This property is valuable 
in every way and gives the Gogebic 
National just what it has been look
ing for for the last year or so. The 
business of this institution has out
grown the present quarters.

The Saranac State Bank has com
menced proceedings to foreclose a 
mortgage on property of Wm. A. and 
Ella J. Brisbin of Lake Odessa. The 
bill asserts a debt of $650 and inter
est for five years.

In  order that Alpena may live up 
to its reputation as a city where hos
pitality is dispersed with a free hand 
and to impress on the bankers of 
Michigan who will spend a day here 
on June 24, the beauty of the city and 
the substantial nature of the sur
rounding country, an early start has 
been taken in making the arrange
ments for their entertainment. Not 
only will the bankers be wined and 
dined in the city, and shown Alpena’s

Kent State Bank
Main Office Fountain St.

Facing Monroe
Grand Rapids, Mich.

Capital . . . .  $500,000 
Surplus and Profits - $400,000

Resources
8 Million Dollars

3 Î S  Per Cent.

Paid on Certificates

Largest State and Savings Bank 
in Western Michigan

Fourth National Bank
Savings

Deposits

3
Per Cent 

Interest Paid 
on

Savings
Deposits

Compounded
Semi-Annually

Wm. H. Anderson,
P re s id e n t

John W . Blodgett,
V ice P re s id e n t

L. Z. Caukin.
C a sh ie r

J. C. Bishop,
A ssis tan t C a sh la r

GRAND RAPIDS 
NATIONAL CITY BANK

Resources $8,500,000

Our active connections with large 
banks in financial centers and ex
tensive b a n k i n g  acquaintance 
throughout Western Michigan, en
able us to offer exceptional banking 
service to

Merchants, Treasurers, Trustees, 
Administrators and Individuals

who desire the best returns in in
terest consistent with safety, avail
ability and strict confidence.

CORRESPONDENCE PROMPTLY REPLIED TO

United
States
Depositary

Commercial
Deposits

3ka
Per Cent 

Interest Paid 
on

Certificates of 
Deposit 

Left
One Year

Capital Stock 
and Surplus

$580,000

The
Old National Bank

GRAND RAPIDS, MICH.

Our Savings Certificates of Deposit form an 
exceedingly convenient and safe method of invest
ing your surplus. They are readily negotiable, being 
transferable by endorsement and earn interest at the 
rate of 3*4 % if left a year.
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many industries, but they will be tak
en for a trip into the country to view 
the rich farm lands of Alpena coun
ty.

Last Thursday evening a meeting 
of the joint committees for the en
tertainm ent of the bankers was held 
at the Chamber of Commerce. The 
meeting was called to order by Sec
retary Wilkinson, who stated that in
asmuch as it was a m eeting of joint 
committees, it would be necessary to 
elect a general chairman and other 
general officers. W. A. Comstock 
was regularly nominated and elected 
General Chairman, W. A. Prince iis 
Vice-Chairman and J. F. Wilkinson 
General Secretary of the Committees. 
O tto Scheffler was nominated and 
regularly elected Treasurer.

As the bankers will arrive in Al
pena early in the morning and remain 
until midnight, a programme for 
their entertainm ent was discussed. 
Suggestions were asked for by Chair
man Comstock, and after a thorough 
discussion of the m atter the follow
ing was agreed upon as a tentative plan 
of entertainm ent: T hat a sufficient 
number of automobiles carry the visi
tors into different parts of the coun
try where they will have dinner, pre
viously arranged for a t the St. 
Charles. Indian Reserve, Hubbard 
Lake Grange Hall, Greely, Long Rap
ids, Cathro and other places to be 
announced later. On the return to 
the city the afternoon will be occu
pied in showing the visitors through 
the cement plant, the Fletcher paper 
mills and other m anufacturing plants. 
For supper the suggestion was made 
that they could be taken care of by 
the various churches and for the eve
ning suitable entertainm ent be pro
vided in a tent to be erected in the 
court house square or Victoria Park. 
It was thought probable that many of 
the visitors would be invited to the 
Turtle Lake Club and in making the 
country trip into the N orthern town
ships the visitors could be taken to 
Grand Lake and Long Lake for a 
short stop. All the above were mere
ly suggestions and are to be worked 
out in detail by the proper commit
tees. A committee on general recep
tion. consisting of members of the 
Common Council, the Board of Sup
ervisors and citizens will be selected 
and announced later. This committee 
will be, as it always is, an im portant 
factor in making the day all that it 
is expected to be in the way of en
tertainm ent for the visitors who will 
come to Alpena.

The state of suspended animation 
into which the financial markets, and 
with them the activities of general 
trade, have lapsed during the last two 
months or more, reflects a curious 
deadlock which may, in the course 
of the next few months, be broken by 
the natural order of events. The sit
uation thus far in the year has been 
more than usually inscrutinable. Our 
financial and commercial markets 
have not been paralyzed by the forc
ed liquidation of loans contracted in

Tentative sketch of the new GRAND 
RAPIDS SAVINGS BANK and Office 
Building to be erected at the northeast 
corner of Monroe Ave. and Ionia St.

Four and One-half Millions of Assets

N. Fred A ve ry  
A do lph  H. B ra nd t 
Joseph H . B rew er 
Roger W . B u tte rfie ld  
F ra n k  S. Colem an 
L. A . C orne lius

DIRECTORS
W illia m  E. E ll io t t  
C harles W . G arfie ld  
W illia m  H. G ilb e rt 
H en ry  B. H erpo lshe im er 
F ra n k  Jew ell 
H eber A . K n o tt

F ra n k  E. Leonard 
John B. M a rtin  
W illia m  A lden  S m ith  
A r th u r  H. Vandenberg 
George G. W h itw o r th
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a previous period of speculation, as 
was the case in 1910; or by the pinch 
of poverty among buyers, as in 1894, 
or even by heavy drafts on our re
sources to help out Europe, as in 
1913. The credit position has been 
exceptionally normal; the condition 
of the consuming public reasonably 
prosperous and Europe, relieved of its 
money strain of a year ago, able to 
solve its own financial problems.

Yet it is possible to say that a 
longer period has elapsed since the 
panic of 1907, without that positive 
financial revival which marked the 
beginning of the genuine upward 
swing in the cycle of prosperity, than 
elapsed after any of our other great 
panics, with the possible exception 
of the Civil W ar period which fol
lowed 1857. After 1893, the period of 
re-action and stagnation lasted until 
the middle of 1897. A fter 1873, it 
continued up to the middle of 1879. 
The longer of the two intervening 
periods was six years, and it is now 
six-and-a-half since October, 1907.

This greater length of the present 
era of slow business may be ascrib
ed to the incalculably greater inflation 
of credit, in the “boom” which pre
ceded the last great panic, or to the 
fact that liquidation was more ob
stinately resisted on this occasion, 
or to the greater prevalence, this 
time, of legislation restricting profits 
in financial affairs, or to half a dozen 
other possibilities. Rut there is an
other comparison, not so often made.

In this country, the long-delayed 
upward swing has always been pre
pared for by a long process of recup
eration and accumulation, but it was 
always started in full force by some 
one notable event, which 'restored 
confidence to the whole community. 
The dull financial period after 1857 
came to an end with the victor}' of 
the North in the Civil W ar; the sim
ilar period after 1873 ended with Spe
cie Resumption, helped by an enor
mously successful harvest; after 1893, 
it ended with the “American inva
sion” of the foreign industrial world 
and another extraordinary windfall of 
the crops. There has as yet been no 
such event to help along financial 
revival in this decade.

The mere fact of continued unset
tlement in politics, of continued fin
ancial disturbance in Europe, or even 
of continued competition for the 
world’s new gold supplies, does not 
explain the absence of revival. Twice 
in the half-dozen years after 1873, 
American agriculture seemed to point 
the way to immediate resumption of 
the forward movement. The wheat 
crop of 1877 was the largest ever 
harvested up to that date; the crop 
of 1878 was larger still. The corn 
harvests expanded in precisely the 
same way, each year breaking previ- 
pus records. Yet American trade did 
not revive, except in a desultory and 
fitful way, and each successive pre
diction of revival was followed by dis
appointment.

Two special explanations, one po
litical and the other economic, were 
current then, for the absence of busi
ness recovery. They resembled rather 
curiously the favorite explanations of 
to-day. The first was “Congress.” 
In 1877, a t the very moment of the 
harvests, the House passed one bill 
repealing the Specie Resumption law 
and another opening the mints to the 
free coinage of silver, and the dis
cussion of these two measures raged 
in both houses of Congress during 
L878.

During the same years, the great 
Continental banks of Europe were 
greedily accumulating gold. The 
Bank of France, which was about to 
resume specie payments, suspended 
in the Prussian W ar of 1871, was a 
persistent hoarder; the Bank of Ger
many was an obstinate competitor. 
This kept down the English Bank’s 
reserve, and was accompanied by a 
depression on the foreign financial 
markets which was declared at the 
time to have resulted in the sale by 
Europe, during 1878 alone, of $100,- 
000,000 American stocks and bonds 
on the New York market. These 
conditions lasted into the resump
tion year itself, and the sudden 
change which then occurred came in 
complete disregard of events in Eu
rope and in the world’s gold market.

Historical analogies are always 
dangerous to rely upon; but these 
considerations add some interest to 
tlie discussion of our own financial 
future, in the light of the present ex
cessive dullness in both finance and 
industry, which has so greatly per
plexed all practiced observers. It 
is perfectly easy to construct an imag
inable combination of circumstances 
which will make m atters worse in the 
next few months, instead of better. 
On the other hand, it is not at all 
unreasonable to ask what would be 
the result if the Mexican difficulty 
were suddenly to be adjusted on a 
oasis that promised permanence, or 
if the new Banking and Currency 
law were to be so successfuRy in
augurated that it would have the 
bénéficient influence that all the m ar
kets predicted for it, when it was 
passed and signed last December, and 
if one or both of these things were 
to happen along with the harvest 
which fulfilled the predictions of the 
present moment.

A Curtain Lecture.
Miss Polly—W hen I was in the 

city I attended a vaudeville show, 
and it was just grand.

Villager—W hat were the names of 
the pieces?

Miss Polly—I don’t remember all, 
but the curtain said the first piece 
was Asbestos.

Atk for our Coupon Certificates of Deposit
Assets Over Three and One-half 

Million

3 p A N D ^ 4 P ^ ^ AVINGS^ A N lP

6% BONDS

Free from all State, County 
and Local Taxes 

$100.00 or any multiple.

Ask
The Michigan Trust Co.

A WORD OF ADVICE
The cautious investor who demands safety of principal and 

a reasonable interest return thereon, can secure such an invest
ment by buying the securities of the

American Public Utilities 
Company

which serves fourteen prosperous cities with gas, electric light, 
heat and power, and which pays its dividends quarterly.

Write for full information to

KELSEY, BREWER & COMPANY
Engineers, Bankers, Operators

Michigan Trust Building GRAND RAPIDS, MICH

E rano RapidsTrust Rompan y

Authorized Capital and Surplus -  $450,000.00

Trust Department
Acts as Executor, Trustee under Wills, Guardian, 

Administrator, Receiver, Agent, Trustee under Mortgages, 
and Deeds of Trust, Registrar and Transfer Agent of Cor
porate Securities; receives Wills for safe-keeping without 
charge. ________________

Securities Department
We offer for investment Securities yielding 4 l/ 2 to 

6 per cent.
CORRESPONDENCE INVITED

123 Ottawa Avenue, N. W. Both Phones 4391

GRAND RAPIDS, MICH.
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G rand C ouncil o f M ich igan  U. C. T .
Grand Counselor—E. A. W elch, K a la 

mazoo.
P a st Grand Counselor—John Q. Adams, 

B attle  Creek.
Grand Junior Counselor—M. S. Brown, 

Saginaw.
Grand Secretary—Fred C. R ichter, 

Traverse City.
Grand Treasurer—J. C. W itliff, Port 

Huron.
Grand Conductor — W . S. Law ton, 

Grand Rapids.
Grand P age—E. J. M outier, D etroit.
Grand Sentinel—John A. H ach, Jr., 

Coldwater.
Grand Chaplain—T. J. H anlon, Jack- 

son.
Grand E xecutive C om m ittee—John D. 

Martin, Grand Rapids; A ngus G. Mc- 
Eachron, D etroit; Jam es E. B urtless, 
M arquette; L. P. Thom pkins, Jackson.

N ext Grand Council M eeting—Saginaw, 
June 12 and 13.

M ich igan  D iv is ion  T . P. A .
P resident—Fred H. Locke.
F irst V ice-P resid en t—C. M. Em erson.
Second V ice-P resid en t—H. C. Corne

lius.
Secretary and Treasurer—Clyde E. 

Brown.
Board of D irectors—Chas. E. York, J. 

W . Putnam , A. B. Allport, D. G. Mc
Laren, W. E. Crowell, W alter H . Brooks, 
W . A. H atcher.

Gabby Gleanings From Grand Rapids.
Grand Rapids, May 19—Mr. and Mrs.

H. G. Godfrey were called to Jackson 
Saturday by the serious illness of Mr. 
Godfrey’s mother. Mr. Godfrey is a 
member of Grand Rapids Council, trav
eling for the Brown & Sehler Co. in the 
Northern part of the State.

S. G. Kuhlman, hardware dealer at 
Ottawa Lake, has sold his business to 
Cole & Tappan, two popular young busi
ness men from Ohio. Both members of 
the new firm are capable, industrious 
and courteous young men and men one 
can depend upon. The prospect for 
their success in this new location looks 
very bright.

Mrs. Perry Hanifin is making a col
lection of unique and antique articles 
of wearing apparel.

Frank Blair, proprietor of the Sauls- 
bury, at Morenci, is redecorating his 
hotel, paneling the dining room, putting 
in beamed ceilings, repapering,etc. The 
hoys who are forced to be away from 
home appreciate Frank’s hotel and it 
is a favorite place for week ends. At 
this place one gets chicken every day in 
the year and strawberries are served in 
February. The Saulsbury was one of 
the pioneers in adopting the individual 
towel system. If  the hotels in Michi
gan were all like this one Michigan 
would be an ideal State to travel in.

You may expect to meet Hary D. 
Hydorn holding up two fingers this 
month. Assessment No. 122 is now due.

Mrs. Will E. Sawyer and children, 
Florence and Howard, spent last week 
visiting in Allegan. During their ab
sence the father was a regular patron of 
the hamburg wagon.

H. B. Wilcox spent Sunday home 
with his wife and helped to entertain 
three young ladies. H. B. acted as chef 
and prepared the meals. At last reports 
all had survived the strain on their 
gastronomic systems.

Since William Bosman has started to 
familiarize himself with spark plugs, 
magnetos, carburetors and a few other 
“fixins” which go to make up the popular 
little Maxwell car, he has failed to do 
his duty in reporting news for these 
columns. Our telephone number, 
William, is the same as it has been 
(Citz. 8973). Now please respond to 
the encore.

Another honor has come to a mem
ber of Grand Rapids Council. J. Harvey 
Mann, whom we all admire and respect, 
has been elected a director in Foster, 
Stevens & Co.

The President of the Worden Grocer 
Co., Mr. Guy Rouse, is a very good 
driver, but in a straight race one day 
last week he lost the honor to a motor 
cop. This isn’t necessarily discouraging. 
Sir Thomas Lipton has an excellent boat 
in the Shamrock and he sailed it well, 
but he never could beat the Columbia. 
Sir Thomas has never lost any tea busi
ness because he wasn’t the best sailor, 
either.

Wilbur S. Burns has been appointed 
by Grand Counselor Welch a member 
of the Jurisprudence Committee at the 
Grand Council meeting to be held in 
Saginaw.

At the annual meeting of Muskegon 
Council last Saturday evening, several 
new members were initiated and, after 
the meeting, the Council gave a banqeut 
at the new Muskegon Hotel. The affair 
was very enjoyable and the most en
thusiastic and successful meeting ever 
held by Muskegon Council. Jas. Ham- 
mell, of Lansing, District Deputy, at
tended the banquet and responded to a 
toast. Wilbur S. Burns, of Grand Rap
ids, spoke on the good of the order. 
C. A. French, of the Muskegon Chron
icle, improved the occasion to praise the 
order of United Commercial Travelers 
and paid a fine tribute to the traveling 
salesmen. The delegates to the Grand 
Council meeting at Saginaw are sent un
instructed. Mr. and Mrs. Wilbur S. 
Burns^ motored back from Muskegon 
in their new Ford.

During the winter the Ladies U. C. T. 
Five Hundred Club have had parties 
every other week and at the last party 
for the season they decided to entertain 
their husbands. The enjoyable affair 
was given by the ladies at the home of 
Mr. and Mrs. A. F. Rockwell, 1422 
Wealthy street, last Friday evening. The 
party sat down to dinner at 6:30, after 
which they played 500 until the large 
thoroughbred cockerel in Harry D. Hy- 
dorn’s coop announced the coming of a 
new day. Miss Gatha Scott, Miss 
Florence Heinzelman and Miss Ethel 
Ellsworth assisted in serving. Drake & 
Erickson were the caterers, and all pres
ent were greatly pleased with them. 
During the evening Mrs. R. A. Waite 
favored the music lovers with some very 
choice selections on the piano and Mr. 
Otto Heinzelman, Mr. R. A. Waite and 
Mr. A. N. Borden performed very cred
itably with their throats. The fortunate 
500 player among the ladies who took 
first prize was Mrs. Ferry Hanifin, while 
Mrs. A. F. Rockwell took second. The 
best player among the men proved to be 
Otto Heinzelman, while the less fortun
ate was R. A. Waite. Everybody had 
the very best kind of a time and all 
extended their thanks to Mr. and Mrs. 
Rockwell for the fine way they had 
been_ entertained. The men are quite 
convinced that when it comes to enter
taining, the ladies deserve all the honors.

The out-of-town merchants who have 
called on the Judson Grocer Co. this 
week are as follows:

H. Brummel, Gitchel.
W. De Leeuw, Jamestown.
J. Homrich, Byron Center.
J. Smallegan, Forest Grove.
K. Van Dam, Vriesland.
A. Barnum, Alaska.

M. Minderhout, Hanley.
W. C. Spreen, Watervliet.
H. Webber, Dorr.
J. B. Anderson, Ballards.
Scott & Co., Cannonsburg.
Chas. Wolbrink, Allendale.
W. H. Zacharias, Berlin.
E. W. Bratt, Edgerton.
John Van Farrowe, Hudsonville.
The register at the Worden Grocer 

Co. shows the following out-of-town 
customers who called this week:

J. C. Hansen, Miller.
E. E. Pratt, Plainwell.
Menser Horling, Pearline.
Henry De Weerd, Byron Center.
P. J. Welch, Sunfield..
E. A. Erickson, Greenville.
Thomas Welch, Rockford.
W. J. Joyce, Cannonsburg.
L. B. Rose, Grant.
A. De Jonge, Burnips Corners.
Roy Kinney, Freeport.
If you are going to Saginaw, don’t 

put off getting your costume for the 
parade until the last minute. If you do, 
Chairman O. W. Stark is fearful that 
some of the stout men may have to 
wear some slim uniforms.

Will E. Sawyer.

All Records Broken in Saginaw.
Saginaw, May 17—Saginaw Coun

cil, No. 43» United Commercial T rav
elers, held a record breaking initia
tion yesterday afternoon at the F or
ester’s temple, twenty-seven candi
dates being taken into the organiza
tion with appropriate ceremonies. 
This was followed by a fine banquet 
atended by about 150 members and 
their ladies. The regular meeting 
was held after the banquet. The 
remainder of the evening was spent 
in dancing, and a general social time 
was enjoyed. The ladies’ auxiliary 
of the U. C. T. aided in making the 
event a success.

Those upon whom was conferred 
the honor of membership were: A. J. 
Stall, Allen Cooley, Lom e H art wick, 
Sidney Lake, Frank R. Barnes» G. E. 
Wilson, H arris R. Porter, Floyd D. 
Burch, W. M. Dawson, Geo. II. Den- 
feld, W esley J. Irwin, Joseph H. Sluil- 
ley, Robt. B. H'orine, R. W. Wi ggiti, 
Duncan A. Bentley, Egbert M. Re- 
fent, J. H. Leland, John J. Woofitt, 
Chas. H. Topps» W aldon McIntyre, 
John Gibson, Anthony R. Sanzone, 
A. Broderick, Frank W. Walson, 
Frank E. Leland, W alter P. Davis, 
Clayton W. Smith.

If there is an infallible recipe to 
enhance civic attractivenes, it should 
be to elect florists and landscape gard
eners to office. Having chosen one a 
councilman, Kansas City now faces 
a semi-official scheme to have even 
the business district take up window
gardening. The town may be pressed 
to rival Indianapolis in population, or 
as a literary center, but it has a dis
tinct chance to get itself talked about 
as a city of flowers. W ith expert 
knowledge at his grasp, the florist- 
alderman points out what plants are 
most used in the business districts 
of Berlin and Paris. “Ivy geraniums, 
English ivy, petunias, and ferns, in 
virtually the same varieties, would be 
suitable for the same purpose here. 
To these might be added nasturtiums, 
vincas, lobelias—upright and trailing 

•—heliotrope, and pansies.” Two Kan
sas City firms, besides hotels and res
taurants, already embellish their sills 
and curbing, and “it is not difficult to 
imagine that the upper windows of 
an entire city block so ornamented 
would offer a beautiful and striking 
contrast to the present dreary waste 
of masonry.” One could wish that 
the idea might be spread beyond K an
sas City, so long as it does not serve 
too makeshift a concealment of “dreary

masonry.” A part from the great
er prevalence of aesthetic taste, and 
the absence of smoke, the main rea
son for flowers in Europe is that the 
population-lives among its boutiques; 
so much the more credit if absentee 
Americans can be induced to culti
vate them.

The average gross income of a 
public utility is annually one-fifth of 
the amount of money invested in 
equipment to render service. This 
fact entirely changes the complexion 
of the business from that of a mer
chant, who expects to turn his entire 
capital over five times a year or 
oftener. In the public utility indus
try the question of obtaining money 
to extend is therefore much more 
im portant than in many other forms 
of business. Likewise, as the cost 
of equipment is such a very large 
item, the proper planning of exten
sions to present equipment has much 
to do with the ultimate prosperity of 
the public utility. Naturally, exten
sions to each plant can best be plan
ned by those having long and varied 
experience in the operation and ex
tension of many public utilities, cou
pled with wholesale purchasing fa
cilities.

Two clever swindlers are at least 
$50 richer because they convinced two 
Battle Creek women that they could 
furnish them with spectacles which 
would absolutely cure epilepsy. W ith
out making any investigation into the 
truth of their claims» the women 
paid the $25 and were given spec
tacles which a local optician pro
nounces to be plain window glass. 
As long as people are gullible enough 
to believe every statem ent made by 
plausible strangers they must expect 
to be swindled.

A Kalamazoo man who during the 
course of lfis life of more than three 
score and ten has heard many funeral 
sermons, some of which he deemed 
inappropriate, is going to take no 
chances over his own. He has w rit
ten out a sermon and repeated it into 
phonograph records. W hen he dies 
the sermon will be delivered, just as 
he has prepared it, and if he is satis
fied, everybody else ought to be.

The average wife thinks she is her 
husband’s guiding star—but most hus
bands refuse to be guided.

I t ’s better to be a big baker in a 
small town than a small baker in a 
large town.

W hen one housewife is converted 
to bakers’ bread she in turn converts 
others.
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DRUGS DRUGGISTS SUNDRIES

M ich igan  Board o f P ha rm acy. 
President—¡Will E. Collins, Owosso. 
Secretary—E. T. Boden, B ay City. 
Treasurer—E. E. Faulkner, Delton. 
Other M embers—Chas. S. Koon, M us

kegon; Leonard A. Seltzer, Detroit.

M chigan S ta te  P ha rm aceu tica l A ssoc ia 
tio n .

President—D. G. Look, Lowell. 
V ice-P residents—E. E. Miller, T rav

erse City; C. A. W eaver, Detroit. 
Secretary—Von W . Furniss, N ashville. 
Treasurer—Ed. Varnum, Jonesville. 
E xecutive C om m ittee—D. D. Alton, 

Fremont; Ed. W. Austin, Midland; C 
S. Koon, M uskegon; R. W . Cochrane, 
Kalam azoo; Jam es Robinson, Lansing; 
Grant Stevens, Detroit.

M ich igan  P h a rm a ce u tica l T ra v e le rs ’ A s 
socia tion .

President—Geo. H. Halpin, D etroit. 
Secretary-T reasurer—W . S. Lawton, 

Grand Rapids.

Grand ‘ R apids D rug  C lub. 
President—W m . C. K irchgessner. 
V ice-P resid en t—E. D. De La Mater. 
Secretary and Treasurer—W m. H.'

Tibbs.
E xecutive C om m ittee—-Wm. Quigley. 

C hairm an; H enry R iechel. Theron Forbes.

The Candy Case in the W arm  Season.
No case deserves more attention 

than the candy case and very fre
quently it gets less attention than any 
case in the store. Some clerks have 
a grudge against the candy case. They 
don't mind selling box goods, but 
they look upon bulk candy trade as 
piffling and wait on it with bad grace. 
The proprietor should be on the 
watch for such .tendencies, and should 
correct them promptly when they are
m an ifested.

As regards cle;anliness, the candy
case probably re quires more atten-
tion than any in <he establishment.
It is attractive to flies, and they must
be guarded against. Strict orders 
should be issued that the candy case 
should be closed promptly after a 
customer has been waited on. O re  
fly will leave evidences of his visit 
that may spoil a lot of candy and in
volve much work. Fly-specks n ev er  
help sales. Candies displayed loose 
in trays must be kept in order, each 
kind in its own tray. I t  looks very 
untidy to see marshmallows among 
the chocolates, and vice versa. If a 
hair brush gets into the wrong com
partment, it may not be noticed, nor 
will it make much difference if it is 
noticed. But candies all jumbled up 
do not create an appetitie for the 
goods.

The department store people, who 
understand pretty well how to get rid 
of goods, claim that position counts 
for a great deal.

A counter near the door on the 
ground floor will do much better than 
the same counter on the 
fifth floor. The druggist, of 
course, has no fifth flooor, but 
if you have a long, deep room these 
points count for something. Give 
your leaders good floor space and put

other sellers further back. This fifth 
floor proposition helps other mer
chants to compete with the depart
ment stores. The average store has 
a single room on the ground floor 
•with a convenient s’treet entrance, 
and the average man would rather 
patronize such a store than wander 
through the maze of counters piesent- 
ed by the average departm ent store.

As warm w eather comes on, some 
candies will melt and become sticky. 
These must be watched. A sticky 
mass of candy on the edge of a tray 
will soon collect floating lint, bits of 
fluff, or dust. As the mass becomes 
discolored it grows more and more 
unsightly, and it is certainly very 
unattractive to prospective purchas
ers. These trays must be watched 
and washed more frequently than 
those containing candies which do not 
readily melt. The bottom of the case 
should be kept free from bits of brok
en candy, crumbs, powdered sugar, 
or anything that becomes detached 
and tends to litter up the case. In 
handling box goods, the soda dis
pensers should be cautioned not to 
pick up boxes of candy with hands 
that are sticky or wet. The dis
penser’s hands are usually wet, and 
if he waits on the candy case, he 
should have strict instructions to dry 
them. He may have to remove every 
box of candy in the case before he 
makes a sale, and if he leaves finger
prints on each box he can damage the 
whole stock of goods in making one 
sale.

Certainly the goods will become 
marked if handled with wet hands, 
and wrapped goods of any kind are 
hard to sell when the wrapper begins 
to get discolored. Sticky bulk candies 
should lie kept away from the box 
goods for the same reason. A little 
carelessness will cause you consider
able loss. If you are handling some 
special brand of box goods, a loss will 
result if you are forced to remove 
the wrappers and sell these candies 
as bulk goods. Any line worth car
rying is worth building up. You do 
not simply carry a line to fill any 
orders that may come to you without 
effort. You want to build business, 
you wrant to make the line worth car
rying. The way to build business in 
candies is to keep the candy case 
neat, fresh, clean and attractive. All 
it needs is a little care, and the wise 
proprietor will see that this is forth
coming.

An advertised article is already sold 
in the mind of the customer.

The only sure thing about a sure 
cure for anything is that it isn’t.

Group Your Assortments of Spring 
Goods.

The chances are that people feel more 
like buying spring stuff than any other 
class of goods that you can put on dis
play. Therefore go with the tide, take 
advantage of this tendency, put your 
spring stuff where they can see it, let 
it sell itself, put it on display. People 
have been penned up all winter, afflicted 
with coughs and cold, depressed by stuf
fy houses. When spring throws off 
winter’s yoke, we feel like liberated 
slaves. The blood stirs vigorously, just 
as does the sap. We want to get out 
into the air, we want to dig in the gar
den and do something different.

Now the druggist may well get up 
exhibits to suit the times. Spring clean
ing is now in fashion. Here is a wide 
field in itself. Almost everybody does 
some of it. Go with the tide, encourage 
the proposition. Get your soaps, and 
household ammonia, mops, brushes, 
cleaning compounds, all these things to
gether, and make a display.

Everything for Housecleaning.
There is your placard, and it will 

reach every woman’s heart. This is 
bound to increase business. It is much 
better than having the stuff scattered 
around the store, awaiting calls. With 
that system, you get some business be
cause it comes to you. With the other 
system, you go after the business. Which 
is better?

First Aid to the Back Yard.
Under this significant heading may be 

grouped the chloride of lime, paints, 
hose, garden implements, everything you 
have in stock appertaining to the baili
wick of the back yard.

Formula for Whitewash.
Thus advertised one druggist once 

when spring was playing its annual re
turn engagement. And this little idea 
made him a raft of friends.

There are many articles which will 
alone furnish you with a window ex
hibit. A barrel of mothballs is timely, 
for instance, when the day arrives for 
packing furs and winter clothing away.

Don’t Let the Flies Get a Start.
Such was the placard advertising an 

early exhibit of fly-paper, poison, traps 
and other fly-killing appurtenances.

There is plenty of this spring stuff, to 
display. Grass seed makes a fine leader 
for suburban druggists and it ought to 
go well wherever people diave back 
yards. It will go well with a little push
ing. The worst dump of a back yard 
may be beautified by being sown to 
grass. As for flower and vegetable 
seeds, they will furnish material for 
splendid exhibits. People are just ach
ing to spend money in springtime. Get 
your spring stuff on display.

Straw Hat Cleaners.
These are now usually put up in 

the form of powder contained in 
little envelopes. This powder is fre
quently oxalic or tartaric acid; the 
latter is to be preferred on account 
of its non-poisonous character. One 
dram is to be put up in each package. 
O ther powdery mixtures for the same 
purpose are the following:
1. Solution B isu lp h ite .............. 5 ozs.

Tartaric Acid ......................... 1 oz.
Borax ....................................... l/ 2 oz.
Mix and put up in packages of half 

an ounce each. The directions for

use are to moisten a small quantity 
of the powder with water and apply 
this with a wetted tooth brush to 
the hat.

2. Potassium oxalate or a mixture 
of equal parts of potassium b itart
rate and oxalic acid may be used for 
this purpose.

3. Sodium perborate is also an 
excellent hat bleach and cleaner. In 
using, add about a teaspoonful to two 
ounces of warm water, sponge the 
hat with this liquid, rubbing in tho r
oughly, then wipe off with a sponge 
that has been dipped in the solution 
and then squeezed out. Then apply 
a weak solution of oxalic acid or ta r
taric acid, which is to be allowed to 
remain for a short .time, when it is 
to be washed off and the hat allowed 
to dry.

4. The simplest way is to brush 
well with dilute ammonia water or 
weak solution of potassa, then a lib
eral application of hydrogen peroxide. 
This is easier to use and is said to be 
more satisfactory than bleaching with 
sulphur.

5. Sodium dioxide (or peroxid! 
may also be used as a hat bleacher, 
first washing with a solution of warm 
water, then wiping repeatedly with 
the same solution, to which more and 
more oxalic acid has been added un
til the liquid is decidedly acid. The 
alkaline solution will make the straw 
yellow, but as acid is added to the 
liquid the light color will he restor
ed. Finally, rinse the hat with clear 
water and dry it.

Q uo ta tions  on Loca l S tocks and Bonds. 
P u b lic  U tilities.

Bid. Asked
Am. L ight & Trac. Co., Com. 340 345
Am. L ight & Trac. Co.. Pfd. 105 107
Am. Public U tilities, Pfd. 72 74
Am. Public U tilities, Com. 46 49
C ities Service Co., Com. 87 89
C ities Service Co., Pfd. 72 74
C itizens Telephone Co. 78 80
Com w’th  Pr. Ry. &  Lt., Com. 58%i  »9%
Comw'th Pr. Ry. & Lt., Pfd. 80 81
Comw'th 6% 5 year bond 98 100
Pacific Gas & Elec. Co., Com. 39 41
T ennessee Ry. Lt. & Pr., Com. 14 16
T en nessee Ry. Lt. & Pr., Pfd. 70 72
U nited l.ig h t & Rys., Com. 75 77
U nited L ight & Rys., 1st Pfd. 75 76
U nited Lt. & Ry. new 2nd Pfd. 68 71
U nited Light 1st and ref. 5%

bonds 89
Industrial and Bank St<K-ks

Dennis Canadian Co. 102
Furniture City B rew ing Co. 64 70
Globe K nittin g  W orks, Com. 135 145
Globe K nittin g  W orks, Pfd. 97 100
G. R. B rew ing Co. 130 140
Commercial Savings Bank 216 220
Fourth N ation al Bank 215 220
G. R. N ation al City Bank 174 178
G. R. Savings Bank 255
K ent S tate Bank 255 265
Peoples Savings Bank 250

May 20, 1914.

We Trust So.
“H err Schmidt is so fat that lie 

can’t get near enough to his counter 
to sell goods.”

“H ’m! Sort of corporartion in re
straint of trade.”

A m an’s wife always agrees with 
him when he doesn’t want her to.

FOR SALE
Shelving, Lumber, Sample Tables, 
Sample Trunks, Four Platform 
Scales, and also Office Enclosures 
just the thing for Commercial 
Use or for Camping Parties.

Grand Rapids Stationery Go. 
42-44 W. Fulton St.
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WHOLESALE DRUQ PRICE CURRENT
A c ids

A cetic ............... . 6 @ 8
Boric ................. . 10 @ 15
Carbolic ........... . 16 @ 20

C it r ic ............... . 73 @ 80
M uriatic ........... . 1%@ 5
N itric ................. . 514® 10
Oxalic ................. 13 @ 16
Sulphuric ......... . 1%@ 5
Tartaric ............. 38 @

A m m o n ia

45

W ater, 26 deg. . .  614® to
W ater, 18 deg. . .  4%@' 8
W ater, 14 deg. . .  3y2 @ 6
Carbonate ......... 13 @' 16
Chloride .............  12 @

Balsam s

15

Copaiba ............. . 75@1 00
Fir (Canada) . .1 75@2 00
Fir (Oregon) .. 40®, 50
Peru ...................,.2  00@2 25
Tolu ....................... 1 00 @1

B erries

25

Cubeb ................. . 65@ 75
Fish  ................... . 15® 20
Juniper ............. 7® 10
Prickley A sh ., @ 50

Barks
C assia (ordinary) 25
C assia (Saigon) 65® 75
Elm  (powd. 25c) 25® 30
S assafras (pow. 30c) @ 25
Soap Cut (powd.

25c ...................  15 @ 20

E xtracts
L icorice ................. 24® 28
Licorice powdered 25® 30

Flowers
A rnica ................. 18® 25
Chamom ile (Ger.) 25® 35
Cham om ile (Rom ) 40® 50

Gums
A cacia, 1st ........... 40® 50
Acacia, 2nd ......... 35® 40
A cacia, 3d ........... 30® 35
Acacia, Sorts . . . . @ 20
A cacia, Powdered 35® 40
A loes (Barb. Pow ) 22® 25
A loes (Cape P ow ) 20® 25
A loes (Soc. Pow .) 40® 50
A safoetida ......... @ 50
A safoetida, Powd.

Pure ................. @ 75
U. S. P. Powd. @1 00

Camphor ............... 55® 60
Guaiac ................... 35® 40
Guaiac, Powdered 50® 60
K ino ....................... @ 40
Kino, powdered @ 45
Myrrh ..................... @ 40
Myrrh, Powdered @ 50
Opium ............... 7 75@8 00
Opium, Powd. 9 25@9 50
Opium, Gran. . .  9 25@9 50
Shellac ............... 28® 35
Shellac, B leached 30® 35
T ragacanth

No. 1 ...............  1 40@1 50
T ragacanth, Pow 75® 85
T urpentine ........... 10® 15

Leaves
Buchu ...............  1 85@2 CÖ
Buchu, Powd. ..2 00@2 25
Sage, bulk ........... 18® 25
Sage, 14 s Loose 20® 25
Sage, Powdered 25® 30
Senna, A lex 45® 50
Senna, T inn........... 15® 20
Senna, Tinn, Pow. 20® 25
U va U rsi ............... 10® 15

Oils
Alm onds, B itter,

true ................. 6 00@6 50
Alm onds, B itter,

artificial ......... @1 00
Alm onds, Sw eet,

true ................... 90@1 00
Almonds, Sw eet,

im itation ......... 40® 50
Amber, crude . . 25® 30
Amber, rectified 40® 50
A nise ................. 2 25@2 50
Bergam ont . . . . V 00® 7 50
Cajeput ............... 75® 85
C assia ............... 1 50@1 75
Castor, bbls. and

cans ................ 1214® 15
Cedar L eaf ___ @ 85
Citronella ........... @ 75
Cloves ............... 1 50(5)1 75
Cocoanut ........... 20® 25
Cod L iver ......... 1 10@1 25
Cotton Seed . . . . 80@1 00
Croton ............. .... 0 1 60

Cubebs .................  @4 50
Erigeron . @2 50
E ucalyptu s . . . .  75@ 85
H em lock, pure . .  @ 100
Juniper B erries . .  @1 25
Juniper W ood . .  40® 50
Lard, extra . . . .  S5@l 00
Lard, No. 1 ___  75® 90
Laven'r Flow ers 4 50@5 00 
Lavender, Garden 85@1 00 
Lem on ............... 2 75@3 00
Linseed, bniled, bbl. @ 53
Linseed, bdl. le ss  58@ 62
Linseed, raw, bbls. @ 52
Linseed, raw, less  57@ 61
M ustard, true . .4  50@6 90 
M ustard, artifi’l 2 75@3 00
N eatsfoot ........... 80® 85
Olive, pure . . . .  2 50 @3 50 
Olive, M alaga,

yellow  ........... 1 30(g) 1 50
Olive, M alaga,

green ............. 1 30@1 50
Orange, sw eet . 3 25@3 50 
Organum, pure 1 25 @1 50 
Origanum, com ’l 50® 75
Pennyroyal ......... 2 25@2 50
Pepperm int . . .  5 00® 5 50
Rose, pure . . .1 6  00@18 00 
R osem ary Flowers 90® 1 00 
Sandalwood, E.

1........................... 6 25@6 50
Sassafras, true 80® 90
Sassafras, artifi'l 45@, 53 
Spearm int . . . .  5 50@6 00
Sperm  ...............  90@1 00
T ansy .................  5 00@6 50
Tar, U SP . . . . . .  30® 40
Turpentine, bbls. . .  @531& 
Turpentine, less  60@ 65
W intergreen, true @5 00 
W intergreen , sw eet

birch ...............  2 00@2 25
W intergreen, art’l 50@ 60
W orm seed . . . .  3 50@4 oo 
W orm wood . . . .  6 00@6 50

Potassium
Bicarbonate . . . .  15@ 18
Bichrom ate . . . .  13® 16
Brom ide ...............  45® 55
Carbonate ........... 12® 15
Chlorate, x ta l and

powdered ......... 12® 16
Chlorate, granular 16® 20
Cyanide ...............  30® 40
Iodide ................. 3 20@3 40
P erm anganate . .  15 @ 30
P russiate, yellow  30® 35 
P russiate, red . .  50@ 60
Sulphate ............. 15® 20

Roots
A lkanet ...............  15 @ 20
Blood, powdered 20® 25
C alam us .............  35® 40
Elecam pane, pwd. 15@ 20 
Gentian, powd. ..1 2 ®  16 
Ginger, African, 

powdered . . . . .  15® 20
Ginger, Jam aica  22® 25 
Ginger, Jam aica, 

powdered . . . .  22@ 28
Goldenseal pow. 7 00@7 50 
Ipecac, powd. 2 75@3 00
Licorice .............. 14 @ 16
Licorice, powd. 12 @ 15 
Orris, powdered 25 @ 30 
Poke, powdered 20@ 25
Rhubarb ...............  75@1 00
Rhubarb, powd. 75@1 25 
Rosinweed, powd. 25 @ 30
Sarsaparilla, Hond.

ground .............  @ 65
Sarsaparilla  M exican,

ground ............... 5U@ 55
Squills .....................  20@ 35
Squills, powdered 40@ 60
Tumeric, powd. 12® 15
Valerian, powd. 25@ 30

Seeds
A nise ................... 15®
Anise, powdered 22 @
Bird, Is ............... 8®
Canary ............... 9®
Caraway ............... 12®
Cardamon ........  1 85@2
Celery ..................... 30®
Coriander ........... 12®
D ill ....................... 25®
Fennell ................. @
F lax ................... 414®
Flax, ground . . . 414®
Foenugreek, pow. 6@
H em p ................... 5@
Lobelia ................. (a)
M ustard, vellow 9®
M ustard, black . . 9@
Mustard, powd. 20®
Poppy ................... 15®
Quince ............... 75@1
R ape ..................... 6®
Sabadilla ........... 25®
Sabadilla, powd. 35®
Sunflower ............. 5®
Worm Ameriqan 15@
W orm  L evant . . 50®

Tinctures
A conite ............... @
A loes ................... @
A rnica ................. @
A safoetida ......... @1
Belladonna ......... @
Benzoin ............... @
B eqzoin Compo’d @
Buchu ................... @1
Cantharadles . . @1
Capsicum  ........... @
Cardamon .........
Cardamon, Comp. il*
Catechu ............... @
C inchona ........... @1
Colchicum ........... @
Cubebs ................. @1

20
25
10
12
18
00
35
18
30
30

8
8

10
7 

50 
12 
12 
25 
20 
00 
10 
33 
45

8
20
60

75
65
60
00
60
90
90
00
00
90
20
80
60
05
60
20

D igita lis  ............. @ 60
Gentian . . . . . . . . @ «0
Ginger ................. @ 95
Guaiac ................. (0)1 05
Guaiac Ammon. fa) 80
Iodine ................. @1 25
Iodine, Colorless @1 25
Ipecac ................... (ci 75
Iron, clo................ fa) 60
K ino ....................... @ 80
Myrrh ................... @1 05
N u x Vom ica . . . . @ 70
Opium ................. @2 00
Opium Camph. . . @ 65
Opium, Deodorz’d fa) 2 25
Rhubarb ............. @ 70

P a in ts
Lead, red dry . .  7 @ 8
Lead, w h ite  dry 7 @ 8
Lead, w h ite  oil 7 @ 8
Ochre, yellow  bbl. 1 @ 114 
Ochre yellow  le ss  2 @ 5
Putty ...................  2%@ 5
Red V enet n bbl. 1 @ 1%  
Red V enet’n le ss  2 @ 5
Shaker, Prepr'd 1 40@1 50 
Verm illion, Eng. 90@1 00 
Verm illion, Amer. 15@ 20
W hiting, bbl........  1® 1%
W hiting  ...............  2@ 5

Insecticides
A rsenic ............... 6® 10
B lue Vitrol, bbl. @ 5% 
Blue V itrol less  7® 10
Bordeaux M ix P st 8 #  15 
Hellebore, W hite

powdered ........... 15® 20
Insect Pow der . .  20® 35 
Lead A rsenate . .  8 @ 16
Lim e and SVlphur 

Solution, g a l.. .  15@ 25
P aris  Green . .  1514® 20

M iscellaneous
A cetanalid ......... 30® 35
A lum  ...................  3® 5
Alum , powdered and

ground .............  5® 7
B ism uth , Subni

tra te  ...............  2 10 @2 25
B orax x ta l or 

powdered . . . .  6® 12
Cantharades po. 2 50@2 75
Calomel' ............... 95 @1 00
Capsicum  ...........  20® 25
Carmine ............. @3 50
C assia Buds . . . .  @ 40
Cloves ............... 30 @ 35
Chalk Prepared 6® 8% 
Chalk PreciD itated 7® 10
Chloroform ........... 32® 42
Chloral H ydrate 55® 75
Cocaine .............  4 10® 4 40
Cocoa B utter  . .  50® 60
Corks, list, less  70% 
Copperas, bbls. . .  @ 9 0
Copperas, le ss  . .  2® 5
Copperas, powd. 4® 6
Corrosive Sublm. 85® 95
Cream Tartar . .  30® 35
Cuttlebone ......... 25® 35
D extrine ............. 7(g) 10
D over’s  Pow der 2 00@2 2a 
Em ery, all N os. 6® 10
Em ery, powdered 5® 8
Epsom  Salts, bbls @ 1% 
Epsom  Salts, less  214® a
E rgot ................. 1 50® 1 75
Ergot, powdered 1 80® 2 00 
Flake W hite . . . .  12® 15 
Form aldehyde lb. 10@ 15
Gambier .................  7® 10
G elatine .................  35® 4 s
G lassware, fu ll cases 809, 
Glassware, less  70 & 10% 
Glauber Salts bbl. @ 114  
Glauber Sa lts le ss  2® 5
Glue, brown ..........  11® 15
Glue, brown grd. 10® 15
Glue, w h ite  ____  15® 25
Glue, w h ite  grd. 15® 20
G lycerine ................. 23® 30
H ops ........................  50® 80
Indigo ...................  85@1 00
Iodine .................  4 35 @4 60
Iodoform ...........  5 40® 5 60
Lead A ceta te  . . . .1 2 ®  18
Lycopdium  ......... 55® 65
M ace .........................  80® 90
Mace, powdered 90® 1 00
M enthol .............  4 25 @4 50
M e r c u r y ............... 75® 85
M orphine all brd 5 05@5 30 
N ux Vom ica . . .  ® 10
N ux V om ica pow @ 15
Pepper, black pow 20® 25
Pepper, w hite  . .  30® 35 
Pitch , Burgundy 10® 15
Q uassia .................  10® 15
Quinine, all brds 29® 40
R ochelle Salts . .  23® 30 
Saccharine . . . .  1 50® 1 75
Salt P eter  ...........  714® 12
Seidlitz M ixture ..2 0 ®  25 
Soap, green  . . . .  15® 20
Sbap, m ott castile  10® 15
Soap, w hite castile

case  ...................  @6 25
Soap, w hite  castile  

less, per bar . .  @ 6 8
Soda A sh ........... 114® 5
Soda B icarbonate 114® 5
Soda, Sal .............: 1®  4
Spirits Camphor. ®  75 
Sulphur r o ll.. . .  214® 6
Sulphur SubL . ..2% ®  5
Tam arinds ...........  10® 15
Tartar E m etic  . .  40® 5C 
T urpentine V enice 40® 50 
V anilla  E x. pure 1 00®1 50
W itch  H azel ____  6501  00
Zinc Sulphate . .  7® 10

1 9 1 4

Seasonable G o o d s
Linseed Oil Turpentine 

W hite Lead Dry Colors
Sherwin-Williams Co.

Shelf Goods and Varnishes
Shaker House and Floor Paint
Kyanize Finishes and Boston 

Varnishes
Japalac Fixall Paris Green 

Blue Vitrol
Lime and Sulphur Solution

We solicit your orders for above and will ship 
promptly.

Hazeltine & Perkins Drug Co.
Grand Rapids, Mich.

GRAND RAPIDS SHOW CASE CO., Grand Rapids, Michigan
The Largest Show Case and Store Equipment Plant in the World 

Show Rooms and Factories: New York, Grand Rapida, Chicago, Boston, Portland

alERICAN BEAUTY” Display Case No. 412-one 
of more than one hundred models of Show Case, 

Shelving and Display Fixtures designed by the Grand 
Rapids Show Case Company for displaying all kinds 
of good9, and adopted by the most progressive stores of America.



M I C H I G A N  T R A D E S M A N M ay 20, 1914£6

G RO C ER Y  P R IC E  C U R R E N T  3 ____________4____________ 5
These quotations are carefully corrected weekly, within six hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled 
at market prices at date of purchase.

ADVANCED DECLINED
F lo u r G alvanized P a ils
Sardines
S hrim ps

Index to Markets 1 2
By Columns

CoL
A

Am m onia .......................  1
Axle G rease .................  1

B
Baked B eans ...............  1
B ath B rick .....................  1
B luing .............................  1
B reakfast Food ........... 1
Broom s ...........................  1
B rushes ...........................  1
B utter Color ................. 1

C
Candles ...........................  1
Canned Goods .............  1-2
Carbon Oils ...................  2
Catsup .............................  2
Cheese .............................  3
Chew ing Gum ............... 3
Chicory ...........................  3
Chocolate .......................  3
Clothes L ines ...............  3
Cocoa ...............................  3
Cocoanut .......................  3
Coffee ................................ 3
C onfections ................... 4
Cracked W heat ........... 5
Crackers .......................  5. 6
Cream Tartar ...............  6

D
Dried F ruits .................  6

F
Farinaceous Goods . . .  6
F ish ing Tackle ........... 6
F la v o rin g i E xtracts . .  7
Flour and' Feed ...........  7
Fruit Jars .................... .  7

Q
G elatine .........................  7
Grain B ags .....................  7

H
H erbs ................................ 7
H ides and P elts  ..............  8
H orse R adish ................... 8

J
Jelly  .................................. 8
Jelly  G lasses .................  8

M
M acaroni .........................  8
M apleine .........................  8
M eats, Canned .............  9
M ince M eat ...................  8
M olasses .........................  8
M ustard ...............................  8

N
N u ts ...................................... 4

O
O lives .................................... 8

P
P ick les .................................  8
P ipes .....................................  8
P lay ing  Cards ................... 8
P otash  .................................. 8
P rovisions .........................  8

R
R ice ........................................ #
Rolled Oats .......................  9

8
Salad D ressing ................. 9
Saleratus .............................  9
Sal Soda .............................  9
S a lt ........................................  9
Salt F ish  .......................... 9
Seeds ................................ 10
Shoe B lacking .............  10
Snuff ...................................  10
Soap .....................................  17
Soda .................................. 10
Sp ices ................................ 19
Starch .............................  10
Syrups .............................. 10

T
Table Sauces ...............  10
T ea  ....................................  10
Tobacco ...............  11, 12, 18
T w ine ................................ IS

V
V inegar ............................... 13

W
W icking ..............................  IS
W oodenw are ....................  IS
W rapping Paper ............ 14

Y
Y east Cake .........................  14

A M M O N IA
Doz.

12 oz. ovals 2 doz. box 75 
A X L E  G R E A S E  

F ra z e r’s.
lib . wood boxes, 4 doz. 3 00 
lib . tin  boxes, 3 doz. 2 35 
3%Ib. tin  boxes, 2 dz. 4 25 
101b. pails, per doz. . .6  00 
151b. pails, per doz. . .7  20 
251b. pails, per doz. ..12  00

B A K E D  B E A N S  
No. 1, per doz. ...45@  90
No. 2, per doz. ...75@ 1 40 
No. 3, per doz. . ..85@ 1 75

B A T H  B R IC K  
E nglish .........................  95

B L U IN G
Jenn ings ’.

Condensed Pearl B luing  
Sm all C P  Bluing, doz. 45 
Large C P  Bluing, doz. 75

B R E A K F A S T  FOODS
A petizo, B iscu its  . . . .  3 00 
Bear Food, P ettijohn s 1 95 
Cracked W heat, 24-2 2 50 
Cream of W heat, 36-2 4 50 
Cream of Rye, 24-2 . .  3 00 
P osts T oasties, T.

No. 2 .........................  2 80
P osts  T oasties, T.

No. 3 ..............................2 80
Farinose, 24-2 .............  2 70
Grape N u ts ..........  2 70
Grape Sugar F la k e s .. 2 50 
Sugar Corn Flakes . .  2 50 
H ardy W heat Food . 2 25 
P ostm a’s  D utch Cook 2 75
Holland Rusk ............... 2 90
K ellogg’s  T oasted  R ice

B iscu it .......................  3 30
K ellogg’s  T oasted  R ice

F lakes .......................  2 80
K ellogg’s  T oasted  W heat

B iscu it .......................  3 30
K ellogg’s  K rum bles . .  3 30 
Krinkle Corn F lakes 1 75 
M apl-W heat Flakes,

3 doz............................. 2 *5
M apl-W heat F lakes,

3 uoz..............................  2 80
M apl-Corn F lakes 2 80 
Minn. W heat Cereal 3 75
Algraln Food ............... 4 25
R alston W heat Food 4 50 
R alston W ht Food 10c 1 45 
Saxon W heat Food . .2  60 
Shred W h eat B iscu it 3 60
Uriscuit, 18 ................. 1 80
Pillsbury’s  B est Cer’l 4 25 
P ost Tavern Special 2 80 
Quaker Puffed R ice . .4  25 
Quaker Puffed W heat 2 85
Quaker B rk fst B iscu it 1 90 
Quaker Corn F lakes 1 75
V ictor Com  F lakes . .  2 20 
W ashington Crisps ..1  85
W heat H earts ........... 1 90
W heatena .....................  4 50
Bvapor’ed Sugar C om  90 

BROOMS
Fan cy Parlor, 25 lb. . .4  25 
Parlor, 6 String, 25 lb. 4 00 
Standard Parlor, 23 lb. 3 60
Common, 23 lb............. 3 25
Special, 23 lb ...................2 75
W arehouse, 33 lb. . .  4 25
Common W hisk  ........... 1 00
F an cy W hisk  ................1 26

B R U S H E S

Solid B a ck fC8 Uin .............
Solid Back, 11 in ...........
Pointed Ends ...............

Stove
No. 3 ................................
N o. 2 ................................
No. 1 ...............................

Shoe
No. 3 
No. 7 
N o. 4 
No. 3

75
95
85

90 
1 25 
1 76

1 00 
1 30 
1 70 
1 90

B U T T E R  COLOR  
Dandelion, 26c s ize  . .  2 00 

C A N D L E S
l?araffine, 6s .................  7%
Paraffine, 12s ...............8
W icking ........................... 20

C A N N E D  GOODS 
Apples

3 lb. Standaras . .  @ 9 0
Gallon .....................  @4 00

Blackberries
2 lb ........................  1 50@1 90
Standard gallons @5 00

Beans
Baked ...................  85 @1 30
Bloom ingdale . .  @18%
Carson City . . .  @18%
W ax .....................  75@1 25

Blueberries
Standard .......................  l  80
Gallon .............................  7 25

Clams
L ittle Neck, lib . . .  @1 00
L ittle N eck, 21b. . .  @1 50

Clam Bouillon
Burnham ’s % pt.............2 25
Burnham ’s p ts.......................3 75
Burnham 's q ts....................... 7 50

Corn
Fair ...................  65 @ 70
Good ...................  90@l 00
Fancy ...............  @1 30

French Peas  
Monbadon (N atural)

per doz................................ l  75
Gooseberries

No. 2, Fair .................  1 50
No. 2, Fancy ............ 2 35

Hominy
Standard .......................  35

Lobster
% lb ........................................  1 85
% lb ..........................................  3 15

Mackerel
Mustard, l ib ........................  l  80
M ustard, 21b.........................  2 80
Soused, l% lb ............... ,  1 6 0
Soused, 2lb............................ 2 75
Tom ato, l ib .......................... l  50
Tom ato, 2%.......................... 2 80

Mushrooms
H otels  .................  @ 15
B uttons, %s . . . .  @ 14
B uttons, Is ...........  @ 25

O ysters
Cove, l ib .................... @ 85
Cove, 21b...................  @1 60

Plum s
Plum s ...................  90@1 35

Pears in Syrup 
No. 3 cans, per doz. . .1  50 

P eas
M arrowfat ........... 90 @1 00
E arly June .........1 10@1 25
Early June siftd  1 45@1 55

Peaches
P ie  .......................  1 00@1 25
No. 10 s ize  can pie @3 25 

Pineapple
Grated ...............  1 75@2 10
Sliced .................  95 @2 60

Pumpkin
F air  ...............................  30
Good .............................  90
Fancy .............................. l  00
Gallon ...........................  2 40

Raspberries
Standard .............  @

Salm on
W arrens, 1 lb. Tall . .  2 30 
W arrens, 1 lb. F la t . .  2 40 
Red A laska . . . . 1  55@1 60 
Med Red A laska 1 15 @1 30 
Pink A laska . . . .  @ 90

Sardines
D om estic, %s ............. 3 60
D om estic, % Mustard 3 50 
D om estic, % M ustard 2 75
French, %s ...............  7@14
French, %s ..............13 @23

Sauer Kraut
No. 3, cans .....................  90
No. 10, cans ................... 2 40

Shrim ps
Dunbar, 1st doz........... 1 45
Dunbar, l% s doz.......... 2 50

Succotash
Fair .......................... 90
Good .......................  1 20
F*ancy ...............  1 25@1 40

Straw berries
Standard ...............  95
Fhncy .....................  2 25

T om atoes
Good .......................  1 05
Fancy .....................  1 35
No. 10 ...................  8 10

CARBON OILS 
Barrels

Perfection .....................  10
D. S. G asoline ........... 15
Gas M achine ............... 24.2
Deodor'd N ap ’a ......... 14
Cylinder .............  29 @34%
E ngine ...............  16 @22
Black, w inter . .  8 @10

CATSUP
Snider’s  p in ts ........... 2 35
Snider’s  % p in ts . . . .  1 35

CH EESE
Acm e ...................  @18
Bloom ingdale . .  @18
Carson City . . . .  @18
H opkins ...............  @18
Brick .....................  @15
Leiden ................... @15
Lim burger ........... @15%
Pineapple ........... 40 @60
Edam ...................  @85
Sap Sago .............  @18
Sw iss, dom estic @20

CHEW ING GUM 
Adams Black Jack . . . .  55
Adam s Sappota .............  55
Beem an’s Pepsin ........... 55
Beechnut .........................  60
C hiclets .........................  1 25
Colgan V iolet Chips . .  60
Colgan M int Chips . . .  60
D entyne .........................  1 10
F lag Spruce ...................  55
Juicy Fruit .....................  55
Red Robin .....................  55
Sen Sen (Jars 80 pkgs,

*2.20) ................................ 55
Spearm int, W rigleys 60 
Spearm int, 5 box jars 3 00 
Spearm int. 3 box jars 1 80
Trunk Spruce .................  55
Yucatan .............................  55
Zeno .................................. 60

CHICORY
Bulk .................................. 5
Red .................................... 7
E agle .............................  6
Franck's .........................  7
Scheuer’s .....................  6
Red Standards ........... 1 60
W hite ...............................  1 60

CHOCOLATE 
W alter Baker & Co.

G erm an’s Sw eet ...........  22
Prem ium  .........................  32
Caracas ............    28

W alter M. Lowtiey Co.
Prem ium , %s ...............  29
Prem ium , %s ...............  29

C L O T H E S  L IN E
Per doz.

No. 40 T w isted Cotton 95 
No. 50 T w isted  Cotton 1 30 
No. 60 T w isted Cotton 1 70 
No. 80 T w isted  Cotton 2 00 
No. 50 Braided Cotton 1 00 
No. 60 Braided " Cotton 1 25 
No. 60 Braided Cotton 1 85 
No. 80 Braided Cotton 2 25
Nò. 50 Sash Cord .........1 75
No. 60 Sash Cord ........ 2 00
No. 60 Jute ...................  90
No. 72 Jute ..................... 1 00
No. 60 S isal .....................  90

Galvanized W ire  
No. 20, each 100ft. long 1 90 
No. 19, each 100ft. long 2 10 
No. 20, each 100ft. long 1 00 
No. 19, each 100ft. long 2 10

COCOA
Baker’s  ................................  37
Cleveland .........................  .41
Colonial, %s .....................  35
Colonial, %s ...................... 33
Epps ......................................  42
H ershey’s, %s .................  30
H ershey's, %s .................  28
H uyler ..................................  36
Lowney, y6s ...................... 34
Low ney, %s .....................  34
Lowney, %s ...................  33
Lowney, 5 lb. cans . . . .  33
Van H outen, %s ....... 12
Van H outen,, %s .......  18
Van H outen, %s ....... 36
Van H outen, Is ......... 65
W an -E ta  .............................. 36
W ebb ....................................  33
W ilber, %s ........................ 33
Wilber, %s ........................ 32

C O C O A N U T  
D unham 's per lb.

%s, 51b. case  ...........  30
%s, 51b. case .............  29
%s, 151b. case  ...........  29
%s, 151b. case  ........... 28
Is, 151b. case  .............  27
%s & %s 151b. case  28
Scalloped Gem s ...........  10
%s & %s pails ...........  16
Bulk, pails ...................  13
Bulk, barrels .............  12
B aker’s B razil Shredded 
10 5c pkgs., per case 2 60 
26 10c pkgs., per case  2 60
10 cLUU 0 0  uu pngs.,

per case ...................  2 60
CO FFEES ROASTED  

RIO
Common .........................  19
Fair .................................. 19%
Choice .............................. 20
F"ancy .............................. 21
Peaberry .....................  23

Santos
Common .........................  20
Fair .................................. 20%
Choice ...........................  21
Fan cy .............................. 23
Peaberry .......................  23

Maracaibo
Fair .................................. 24
Choice .............................  25

Mexican
Choice ...........................  25
Fancy .............................  26

Guatem ala
Fair .................................. 25
Fancy ...............................  28

Java
P rivate  Growth ....2 6 @ 3 0
M andling .................  31@35
Aukola .......................  30@32

Mocha
Short Bean ...............25 @27
Long Bean ....................24@25
H. L. O. G.................... 26@28

Bogota
Fair .................................... 24
Fancy ...............................  26
Exchange M arket, Steady
Spot Market, Strong  

Package
N ew  York B asis

Arbuckle .....................  19 00
M c L a u g h lin ’s X X X X  

M cLaughlin’s X X X X  sold 
to retailers Only. Mail all 
orders direct to  W . F. 
M cLaughlan & Co., Chicago  

E x tra c ts
Holland, % gro. bxs. 95
Felix , % gross .............1 15
H um m el’s foil, % gro. 85 
H um m el’s  tin, % gro. 1 43

C O N F E C T IO N E R Y  
Stick  Candy Pails

H orehound .....................  S
Standard .........................  8
Standard, sm all ........... 8%
T w ist, sm all ...................  9

Cases
Jum bo .............................  8
Jumbo, sm all ...............  8%
B ig  Stick  .........................  8%
Boston Cream .............  13

M ixed C andy
Broken ...........................
Cameo ...........................
Cut Loaf .........................
Fancy .............................
French Cream .............
Grocers ...........................
K indergarten ...............
Leader .............................
M ajestic .........................
Monarch .........................
N ovelty  .........................
P aris Cream s .............
Prem io Cream s ...........
R oyal ...............................
Special .............................
V alley Cream s . ...........
X  L O ...............................

12
9

10%
9
6%

11
8%
9
8%

10
10
14
7%
8%

12
7

Sp ecia lties
P ails

A uto K isses (b askets) 13 
Bonnie B utter B ites ..16  
B utter Cream Corn ..16  
Candy Crackers (bsk) 15
Caram el D ice ............. 13
Cocoanut K raut ......... 14

•Cocoanut W affles . . . .  14
Coco M acaroons ......... 16
Coffy Toffy .................  14
D ainty  M ints 7 lb. tin  15
Em pire Ftidge .............  14
Ftidge, P ineapple . . .  13
Fudge, W alnut ...........  13
Fudge, Filbert ...........  13
Ftidge, Choco. P eanut 12 
Ftidge, H oney Moon ..13  
Fudge, T oasted  Cocoa-

nut ................................ 13
Fudge, Cherry ...........  14
Ftidge, Cocoanut . . . .  13 
H oneycom b Candy . .  15
K okays ............................ 14
Iced Maroons ...............  14
Iced Gem s ...................  15
Iced Orange Jelies  . .  13
Italian Bon Bons ___  13
Lozenges, Pep...............  10
Lozenges, Pink ...........  10
M anchus .......................  13
M olasses K isses, 10

lb. box .......................  13
N u t B utter  P u f f s ___  13
Salted P eanu ts ........... 13

Chocolates
P ails

Assorted Choc...............  15
Am azon Caram els . . .  15
Champion .....................  11
Choc. Chips, Eureka 18
C lim ax ...........................  13
Eclipse, A ssorted ___  15
E ureka C hocolates . .  16
Favorite .......................  16
Ideal Chocolates . . . .  13 
Klondike C hocolates 18
N abobs ...........................  18
N ibble Sticks ............... 25
N ut W afers .................  18
Ocoro Choc. Caram els 17
P eanu t C lusters ......... 22
FYramids .......................  14
Q uintette .......................  16
R egina ...........................  10
Star C hocolates ......... 13
Superior Choc, (light) 18 

Pop Corn Goods 
W ithout prizes.

Cracker Jack ........... 3 25
G iggles, 5c pkg. cs. 3 50
Oh My 100s ................. 3 50

Cough Drops
boxes

Putnam  M enthol ___  1 00
Sm ith Bros....................  1 25

NU TS—W hole
lbs.

A lm onds, Tarragona 20 
Almonds, California  

so ft shell ...........
Brazils ...................  14 @16
Filberts .................  @13%
Cal. No. 1 .................
W alnuts so ft shell @19 
W alnuts, Chili . . . .  @16 
Table nuts, fancy 14@16 
P ecans, m edium  . .  @13
P ecans, ex. large @15 
H ickory N uts, per bu.

Ohio .............................
C ocoanuts .....................

C hestnuts, N ew  York
State, per bu.............

Shelled
No. 1 Spanish Shelled  

Peanuts, N ew  11 @11% 
Ex. Lg. Va. Shelled

Peanuts ......... 11%@12
Pecan H alves . . .  @50
W alnut H alves . .  40@42 
Filbert M eats . . .  @30
A licante A lm onds @55 
Jordan Alm onds . .  @60

Peanuts
Fancy H  P  Suns Raw  @6%

R oasted ............... @7%
H. P. Jumbo, R aw  @8% 

R oasted ...................  @9%
C R A C K E R S

N ational B iscu it Company 
Brands 
B u tte r

B oxes
E xcelsior B utters . . . .  8 
NBC Square B utters 6% 
Seym our Round ............6%

Soda
NBC Sodas ...................  6%
Prem ium  Sodas ............7%
Select Sodas .................  8%
Saratoga F lakes . . . .  13 
Saltines .......................... 13

O yste r
NBC P icn ic  O ysters . .  6%
Gem O ysters ..................6%
Shell .................................. 8

Sw eet Goods
Cans and boxes

A nim als .......................  10
A tlan tics A lso A sstd . 12 
A vena Fruit C akes . .  12 
Bonnie Doon Cookies 10 
Bonnie L assies . . . . . .  10
Cameo B iscu it Choc. 25 
Cameo B iscu it A sstd . 25 
C artw heels A sstd . . . .  8%
C ecelia B iscu it ...........  16
Cheese Tid B its  . . . .  20 
Chocolate B ar (cans) 18 
Chocolate Drops . . . .  17 
Choc. Drop Centers 16 
Choc. H oney F ingers 16
Cracknels .....................  18
Cream Fingers ............14
Cocoanut T affy Bar . .  13 
Cocoanut Drops . . . .  12 
Cocoanut M acaroons 18 
Cocont H oney F ingers 12 
Cocnt H oney Jum bes 12 
Coffee C akes Iced . . .  12
D ixie Sugar ...................  9
Fam ily  Cookies ........... 8%
F ig  Cakes A sstd ...........12
F ireside P eanu t Jum 

bles .............................. 10
Frosted Cream s ...........8%
Frosted Ginger Cook. 8% 
F ruit Lunch Iced . . . .  10
Ginger Drops .............  13
Ginger Gem s P lain  . .  8% 
Ginger Gem s Iced . . .  9% 
Graham Crackers . . . .  8 
Ginger Snaps F am ily  8% 
Ginger Snaps NBC

Round .........................  8
H ousehold Cookies . . .  8 
H ousehold Cks. Iced . .  9
Hippodrom e Bar ..........  12
H oney F ingers ......... 12
H oney Jum bles ............12
Im perials .......................  8%
Jubilee M ixed ..............10
K aiser Jum bles ............  10
Lady F ingers Sponge 30 
Leap Year Jum bles . .  20 
Lem on B iscu it Square 9
Lem on W afers ............17
Lem ona .........   8%
M ace Cakes .................  8
M ary Ann .....................  8%
M arshm allow Coffee

Cake ............................  IS
M arshm allow P ecans 18 
M arshm allow  W alnts 18
M edora ............................ 8
NBC  H oney Cakes . .  12 
Oatm eal Crackers . . . .  8
Orange Gem s .............  8%
P enn y A ssorted ........... 8%
Peanut G em s .............  9
Picn ic M ixed ...............  12
Pineapple Cakes . . . .  16
R aisin  Gems ................. 11
Raspberry D essert . .  17
R everes A sstd .................  15
Seafoam  ...........................  18
Spiced Ginger C a k e s.. 9 
Spiced Ginger Cakes

Iced ................................ 10
Sugar F in g e r s ..................12
Sugar Crimp ...............  8%
Sultana FYuit B iscu it 16
Trium ph C akes ........... 16
Vanilla W afers ........... 18

In-er-Seal Trade Mark 
Goods

per doz.
B aronet B iscu it ........... 1 00
B rem ners B tr W afs. 1 00
Cameo B iscu it ............. 1 50
Cheese Sandw ich . . . . 1  00 
Chocolate W afers . . . 1  00 
E xcelsior B u tters . . . . 1  00
F ig  N ew ton  ..................1 00
F ive  O’Clock T ea B et 1 00 
Ginger Snaps N B C  . .  1 00
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Graham Crackers Red 
Label, 10c size  . . . .  1 00

Lem on Snaps .................  50
O ysterettes .................  50
Prem ium  Sodas ........... 1 00
R oyal T oast ..................1 00
Saratoga F lakes ............1 50
Social T ea B iscu it ^ 1  00
U needa B iscu it ...........  50
U needa Ginger W afer 1 00
V anilla  W afers ........... 1 00
W ater Thin B iscu it . .1  00 
Zu Zu Ginger Snaps . 50
Zwieback .....................  1 00

Other Package Goods 
B arnum ’s  A nim als . .  50 
C hocolate T okens . . . 2  50 
B u tter  Crackers NBC  

F am ily  Package . . . 2  50 
Soda Crackers NBC  

F am ily  Package . . . 2  50 
F ruit Cake .............. . . . . 3  00
In Special Tin Packages  

per doz.
Adora, 10c size  ...........1 00
F estin o  .........................  2 50
N abisco, 10c ................. 1 00

in  bulk, per tin
N abisco  .......................... 1 75
F estin o  .........................  1 50
B en t’s  W ater Crackers 1 40

CREAM TARTAR  
B arrels or drum s . . . .  33
B oxes .........'...................... 34
Square Cans .................  36
F an cy Caddies .............  41

DRIED FRUITS  
Apples

Evapor’ed Choice blk 10% 
E vapor’ed Fancy pkg. 

Apricots
California <...............  15@17

Citron
Corsican .......................  16

Currants
Imported lib . pkg.......... 8%
Im ported, bulk .............  8%

Muirs—Choice, 251b. . .  7% 
Muirs—Fancy, 25tb. . .  8% 
Fancy, Peeled, 251b. ..15  

Peel
Lem on, Am erican ----- 12%
Orange, A m erican ----- 12%

R aisins
Cluster, 20 cartons . .  2 25 
Loose M uscatels, 4 Cr. 7% 
Loose M uscatels, 3 Cr. 7% 
L. M. Seeded, 1 lb. 9@9%

California Prunes 
90-100 251b. boxes ..@  7% 
80- 90 251b. boxes ..@  8% 
70- 80 251b. boxes ..@ 9 %  
60- 70 251b .boxes ..@ 10  
50- 60 251b. boxes ..@ 11  
40- 50 251b. boxes ..@ 12

f a r i n a c e o u s  g o o d s
Beans

California L im as ----- 8%
Med. H and Picked . .  2 40
Brown H o lla n d .............. 1 80

Farina
25 1 lb. packages . . . . 1  50
Bulk, per 100 lb s .......... 4 00

Original Holland Rusk 
Packed 12 rolls to  container  
3 containers (40) rolls 3 20 

H om iny
Pearl, 100 lb. sack  . .2  25 
Maccaroni and Verm icelli 
D om estic, 10 lb. box . .  60 
Imported, 25 lb. box . .2 50 

Pearl Barley
C hester .........................  3 15
Em pire .........................

Peas
Green, W isconsin , bu. 1 45 
Green, Scotch, bu. . .  1 45
Split, lb.............................. 04

Sago
E ast India .....................  4%
German, sacks ........... 4%
German, broken pkg. 

Tapioca
Flake, 100 lb. sacks . .  4% 
Pearl, 100 lb. sack s . .  4%
Pearl, 36 pk gs..................2 25
M inute, 36 pkgs..............2 75

FISHING TACKLE
% to 1 in ....................... , 6
1% to 2 in ..................... .. .  7
1% to 2 in ..................... ,. 9
1% to 2 in .................... ..11
2 in. . . ,1ft
3 in. ..2 0

Cotton Lines
No. 1, 10 fee t ........... , . 5
No. 2. 15 feet ........... . .  7
No. 3, 15 feet ............. . .  9
No. 4, 15 feet ........... ..10
No. 5, 15 feet ........... ..11
No. 6, 15 fee t ........... . .12
No. 7, 15 fee t ........... ..15
No. 8, 15 feet ............. ..18
No. 9, 15 feet ........... . 20

Linen Lines
Sm all 20
Medium , 26
Large 34

Poles
Bamboo, 14 ft., per doz. 55 
Bamboo, 16 ft., per doz. 60 
Bam boo, 18 ft., per doz. 80

FLAVORING EXTRACTS  

Jennings D C Brand 

E xtract Lem on Terpeneless 
E xtract V anilla M exican  
both a t th e sam e price 

No. 1, F  box % oz. . .  85 
No. 2, F  box, 1% oz. 1 20 
No. 4, F  box, 2% oz. 2 00 
No. 3, 2% oz. Taper 2 00
No. 2, 1% oz. f l a t ___ 1 75

FLOUR A N D  FEED  
Grand Rapids Grain & 

M illing Co.
W inter W heat

Purity P aten t ........... 5 00
Sunburst ....................   4 80
W izard Flour ........... 4 60
W izard Graham ......... 4 80
M atchless .....................  4 70
W izard, Gran. M eal 4 40 
W izard B uckw h’t cw t 3 40
R ye ................................ 4 40

V alley  C ity M illing Co.
L ily  W h ite  ...................  6 15
L ight Loaf ...................  4 65
Graham .........................  2 15
G ranena H ealth  . . . .  2 25
Gran. M eal ...................  1 95
Bolted M ed.....................  1 85

V oigt M illing Co.
Graham .........................  4 20
V oigt's Crescent . . . .  5 15
Voigt's Flouroigt ___  5 15
V oigt’s H ygien ic  . . . .  4 20
V oigt’s  R oyal ...............  5 55

W atson -H igg in s M illing Co. 
P erfection  Buckw heat

Flour .....................  6 00
Perfection  Flour . . . .  5 00
Tip Top Flour ..............4 60
Golden Sheaf Flour . .4  20 
M arshall’s  B est f lo u r  4 75 

W orden Grocer Co.
Quaker, paper .........  4 60
Quaker, cloth  ........... 4 70
Graham B uckw ht bbl 4 40 

K ansas Hard W heat 
V oigt M illing Co.

Calla L ily .....................  4 60
W orden Grocer Co. 

Am erican E agle, %s 5 20 
Am erican E agle, %s 5 10 
Am erican E agle, %s 5 00 

Spring W heat 
Judson Grocer Co.

Ceresota, %s ................5 60
Ceresota, %s ..................5 70
Ceresota, %s ............, .5  80

V oigt M illing Co.
Columbian ...................  5 00

Roy Baker.
Golden H orn, fam ily  4 95 
Golden Horn, bakers 4 85
W isconsin R ye ........... 3 55
Bonem ian R ye ...........  3 60

Worden Grocer Co. 
W ingold, %s cloth . . . 5  70 
W ingold, %s cloth . . . . 5  60 
W ingold, %s cloth . . . 5  50 
W ingold, %s paper . .5  55 
W ingold, %s paper . .  .5 50 

W ykes & Co.
Sleepy E ye, %s cloth 5 50 
Sleepy E ye, %s cloth 5 40 
Sleepy E ye, %s cloth 5 30 
Sleepy E ye, %S paper 5 30 
Sleepy E ye, %s paper 5 30 

Meal
Bolted ...........................  4 20
Golden Granulated . .  4 40 

W heat
N ew  Red ...................... 93
N ew  W hite  ...............  93

Oats
M ichigan carlots . . . .  44 
L ess than carlots . . . .  «6 

Corn
Carlots ...........    72
Less than carlots . .  75

Hay
Carlots ..........   16 00
L ess than carlots . .  18 00 

Feed
Street Car Feed ........... 28
No. 1 Corn & Oat Feed 28
Cracked Corn ...............  28
Coarse Corn M eal . . . .  28 

FRUIT JA R s  
Mason, pts., per gro. 4 25 
Mason, qts., per gro. 4 55 
Mason, % gal. per gro. 6 90 
Mason, can tops, gro. 1 30 

GELATINE
Cox’s, 1 doz. large . .  1 45 
Cox’s, 1 doz. sm all . .  90 
K nox’s  Sparkling, doz. 1 25 
K nox’s  Sparkling, gr. 14 00 
K nox’s  A cidu’d doz. 1 25
N elson ’s  .........................  1 50
Oxford ..........      75
Plym outh Rock, Phos. 1 25 
Plym outh Rock, P lain  90 

GRAIN BAGS
Broad Gauge ...............  18
A m oskeag .....................  19

Herbs
Sage .................................. 15
H ops .................................. 35
Laurel L eaves ............. 15
Senna L eaves ...............  25

H IDES AND PELTS  
Hides

Green, No. 1 ................  12
Green, No. 2 ................  11
Cured, No. 1 ..............  13%
Cured, N o. 2 . 12%

Calfskin, green, No. 1 15 
Calfskin, green, No. 2 13% 
Calfskin, cured. No. 1 16 
Calfskin, cured, No. 2 14% 

Pelts
Old W ool ................  60@1 25
Lam bs ....................  10@ 25
Shearlings .............. 10@ 15

Tallow
N o. 1 .....................  @ 5
N o. 2 ...................  @ 4

Wool
U nw ashed, med. @18
U nw ashed, fine ... @13

HORSE RADISH
P er doz...............................  90

Jelly
51b. pails, per doz. . .2  40 

151b. pails, per pail . .  55 
301b. pails, per pail . .1  00 

JELLY  GLASSES  
% pt. in  bbls., per doz. 15 
% pt. in  bbls., per doz. 16 
8 oz. capped in bbls. 

per doz............................ 18
M APLEINE

2 oz. bottles, per doz. 3 00 
1 oz. bottles, per doz. 1 75 

MINCE MEAT 
P er case .......................  2 85

MOLASSES 
New Orleans

F an cy Open K e t t l e ___  42
Choice ................................ 35
Good .................................... 22
F air  .................................... 20

H alf barrels 2c extra  
Red H en, No. 2% . . . . 1  75
Red H en, No. 5 ..........1 75
Red H en, No. 1 0 ............. l  65

MUSTARD
% lb. 6 lb. box ........... 16

OLIVES
Bulk, 1 gal. kegs 1 00@1 10 
Bulk, 2 gal. kegs 95@1 05 
Bulk, 5 gal. kegs 90@1 00
Stuffed, 5 oz. ...................  90
Stuffed, 8 oz...............  1 24
Stuffed, 14 oz..................... 2 25
Pitted (not stuffed)
„  14   2 25
M anzanilla, 8 oz ............... 90
Lunch, 10 oz...................  1 35
Lunch, 16 oz.................I 2 25
Queen, M ammoth, lb*

oz................................. 4 25
Queen, M am m oth, 28

oz. .............................. 5 75
Olive Chow, 2 doz. cs. 

per doz........................ .... 25
PICKLES

Medium
Barrels, 1,200 count . .7  75 
H a‘f  bbls., 600 count 4 38 
5 gallon kegs ............... l  90
_  Sm all
Barrels ...................  9 50
Hair barrels ...............  5 2s
5 gallon kegs ..................2 25

Gherkins
B arrels ................. 14 no
H alf barrels . . . . . . * . .  6 50
5 gallon kegs .............  2 50

Sw eet Sm all
B arrels .......................  16 60
H alf barrels .............  8 75
5 gallon kegs .............  3 50

PIPE S
Clay, No. 216, per box 1 75 
Clay, T. D. fu ll count 60 
Cob .................................. 90

PLAYING CARDS 
No. 90, Steam boat . . .  75 
No. 15, R ival assorted 1 25 
N o. 20, Rover, enam ’d 1 50
No. 572, Special ........... 1 75
No. 98 Golf, sa tin  fln. 2 00
No. 808, B icycle ........... 2 00
No. 632 Tourn’t w h ist 2 25 

POTASH
B abbitt’s, 2 doz................l  75

PROVISIONS 
Barreled Pork 

Clear B ack . .  21 50@22 00 
Short Cut Cl’r 20 00@20 50
Bean ...............  18 50@19 00
B risket, Clear 26 00@27 00

...............................  23 00
Clear Fam ily  ...........  26 00

Dry Salt Meats
S P  B e l l i e s ___  14%@15

Lard
Pure in tierces 11% @12 
Compound Lard 9 @ 9% 
80 lb. tubs . . . .a d v a n c e  % 
60 lb. tubs . . . .a d v a n c e  % 
50 lb. tubs . . . .a d v a n c e  % 
20 lb. pails . ..a d v a n c e  % 
10 lb. pails . . .a d v a n c e  % 
5 lb. pails . . .a d v a n c e  1 
8 lb. pails . .  .advance 1 

Sm oked Meats 
H am s, 12 lb. av. 18 @18% 
H am s, 14 lb. av. 16% @17 
H am s, 16 lb. av. 15%@16 
H am s, 18 lb. av. 16 @16% 
H am , dried beef

se ts  .................  29 @30
California H am s 12 @12% 
Picn ic Boiled

H am s ............. 19% @20
Boiled H am s . . .  24 @24%
M inced H am  . .  14 @14%
B acon .................  17 @23

Sausage«
Bologna ............. 12 @12%
Liver .....................  9%@j.v
Frankfort ......... 13 @13%
Pork .....................  13 @14
Veal ...............................  11
Tongue ......................... . 11
H eadcheese ............... . 10

Beef
B oneless ___  20 00@20 50
Rump, new . .  24 00@24 50

P ig’s Feet
% bbls............................ 1 05
% bbls., 40 tbs........... . 2 1 0
% bbls............................. . 4 25
1 bbl................................. . 8 50

T ripe
K its, 15 Tbs................. 90
% bbls. 40 lbs............. . 1 60
% bbls., 80 Tbs........... . 3 00

Casings
H ogs, per % ............. . .  35
Beef, rounds, s e t . . 1S@20
Beef, m iddles, se t ..,80@8;>
Sheep, per bundle 85

Uncolored Butterine
Solid D airy ___ 12 @16
Country R olls . .  12%@18

Canned Meats
Corned beef, 2 tb. ... .  .4 65
Corned beef, 1 Tb. .,. . .2  40
R oast beef, 2 tb. . . . .4  65
Roast beef, 1 tb. .,. . .2  40
Potted Meat, Ham

Flavor, %s . . . . , . .  55
Potted M eat, H am

Flavor, %s ___, . .  95
D eviled M eat, Ham

Flavor, %s . . . . . . .  55
D eviled Meat, Ham

Flavor. %s ......... . .  95
Potted Tongue, Vis . .  55
Potted  Tongue, %s . .  95

R IC E
Fan cy ...................
Japan Style  
Broken .................

6% @7 
5 @5% 
394 @4%

S E E D S
A nise  ...............................  14
C anary , S m y rn a  ........... 7%
Caraway .........................  10
Cardomom, Malabar 1 20
Celery .............................  50
Hemp, Russian . . . .  5
Mixed Bird ..............  . 5
Mustard, w hite  . . . . . .  8
P oppy  .............................  9
Rape .................................  5%

SH O E B LA C K IN G  
H andy Box, large 3 dz. 3 50 
H andy Box, sm all . .  1 25 
Bixby's Royal Polish 85 
Miller’s Crown Polish 85 

S N U F F
Scotch, in bladders ___  37
M accaboy. in J a r s ........... 35
French Rapple in Jars . .  43

SODA
B oxes .................................  5%
K egs, E ng lish  ............... 4%

SPIC ES  
W ho le  Spices

A llspice, J a m a ic a  . .9@10 
Allspice, Ig G arden  @ 11 
Cloves, Z an z ib a r . .  @22 
C assia, C an ton  . .  14@15 
C assia, 5c pkg. dz. @25 
G inger, A frican  . .  @ 9 %
G inger, C ochin . .  @14%
M ace, P e n a n g  . . . .  @70
M ixed, No. 1 ......... @17
M ixed, No. 2 ......... @16
M ixed, 5c pkgs. dz. @45
N utm egs, 70180 @30

ROLLED OATS 
Rolled Avena, bbls. . .  5 00 
S teel Cut, 100 lb. sks. 2 50
M onarch, bbls...................4 75
Monarch, 90 lb. sks. 2 25 
Quaker, 18 R egular . . . 1  45 
Quaker, 20 Fam ily  . .  4 00

SALAD DRESSING
Columbia, % pt................. 2 25
Columbia, 1 pint . . . .  4 00 
D urkee’s, large 1 doz. 4 50 
Durkee’s, sm all, 2 doz. 5 25 
Snider’s, large, 1 doz. 2 35 
Snider's sm all, 2 doz. 1 35 

SALERATUS  
Packed 60 lbs. in box 

Arm and H am m er . .  3 00 
W yandotte, 100 94 s  . .  3 00 

SAL SODA
Granulated, bbls............ 80
Granulated, 100 lbs. cs. 90
Granulated, 36 pkgs. . .  1 25

SALT
Common Grades

100 3 Tb. sacks ........... 2 60
70 4 lb. sack s ........... 2 40
60 6 lb. sack s ........... 2 40
28 10 lb. sacks ........... 2 25
56 lb. sack s ....... 40
28 lb. sack s ......  20

W arsaw
66 lb. sacks ........  26
28 lb. dairy in drill bags 20 

Solar Rock
56 lb. sacks .....................  26

Common
Granulated, F i n e ......... 1 05
Medium, f in e  ............... 1 10

SALT FISH  
Cod

Large, w hole . . .  @ 9
Sm all, w hole . . .  @ 8%
Strips or bricks 9@13 
Pollock ...............  @ 5%

Smoked Salm on  
Strips .............................. 9

Halibut
Strips ........................   18
Chunks ..................... ’. 19

Holland Herring 
T. M. wh. hoop bbls. 10 50 
Y. M. wh. hoop %bbls 5 50 
Y. M. wh. hoop kegs 65 
Y. M. wh. hoop M ilchers

kegs ...........................  65
Standard, bbls........................ 8 75
Standard, % bbls. . . .  4 63 
Standard, kegs ...........  54

Trout
No. 1, 100 lb s ........................ 7 50
No. 1, 40 lb s ............................2 25
No. 1, 10 lb s ................... 90
No. 1, 2 lb s ..................... 75

Mackerel
M ess, 10O lbs..........................17 00
M ess, 40 lbs.........................  7 20
M ess, 10 lbs................... 1 90
Mess, 8 lbs.........................  l  60
No. 1, 100 lbs......................... 16 00
No. 1. 40 lbs..............................6 80
No. 1, 10 lbs.........................  1 80

Lake Herring
100 lbs........................................4 00

40 lbs........................................1 90
10 lb s .............................. 58
8 lbs. ........................... SO

N utm egs, 105-110 @25
Pepper, B lack ___ @15
Pepper, W hite ___ @25
Pepper, Cayenne . . @22
Paprika, H ungarian

Pure  G round in B u lk
Allspice, Jam aica . @14
Cloves, ZanzlDar . .  
Cassia, Canton ___

@29
@20

Ginger, African . . . @ n
Mace, P e n a n g ......... @75
N u tm e g s ................... @35
Pepper, Black .........
Pepper, W h it e .........

@19
@27

Pepper, Cayenne . .  
Paprika, H ungarian

@24
@45

S TA R C H
Corn

KIngsford. 40 bs. . . .  7%
Muzzy, 20 lib . pkgs. . .  5%

K Ingsfo rd
Silver Gloss. 40 lib .
M uzzy, 40 1Tb. pkgs. . .  5

Gloss
Argo, 24 5c pkgs. . 90
Silver Gloss, 16 3tbs. • • 6%
Silver Gloss, 12 6Tbs. . .  8 Vi

M uzzy
48 lib . packages . . . . .  5

12 61b. packages ........... 6
501b. boxes .....................  3

SYRUPS
Corn

Barrels .........................  27
H alf barrels .................  29
Blue Karo, 2 lb ............ 1 80
Blue Karo, 2% lb .......... 2 30
Blue Karo, 5 lb ........... 2 25
Blue Karo. 10 lb ...........2 15
Red Karo, 1% lb ...........3 60
Red Karo, 2 lb ........... 2 15
Red Karo, 2% lb .......... 2 55
Red Karo, 5 tb ........... 2 50
Red Karo, 10 lb ...........2 40

Pure Cane
Fair .................................  16
Good .................................  20
Choice ...........................  25

TABLE SAUCES
Halford, large .............  3 75
Halford, s m a l l ...............2 25

TEA
Uncolored Japan

Medium ...................  20025
Choice .......................  2S@33
Fancy .......................  36@45
B asket-fired Med’m 28030  
B asket-fired, Choice 35@37 
Basket-fired, F an cy 38@45
No. 1 N ibs ...............30032
Siftings, bulk ......... 9@10
Siftings, 1 lb. pkgs. 12014  

Gunpowder
Moyune, M edium ..28@33 
Moyune, Choice ...35@ 40  
M oyune, F an cy . . .  50@60 
P ing Suey, Medium 25030  
P in g  Suey, Choice 35@40 
P in g  Suey, F an cy ,.45@ 50 

Young Hyson
Choice .......................  28@30
Fancy .......................  45 @55

Oolong
Form osa, Medium ,.25@ 28 
Form osa, Choice . .32035  
Form osa, F an cy ...50@ 69  

English B reakfast 
Congou, M edium ...25@ 30  
Congou, Choice ,...30@ 35
Congou, F an cy ......... 40@60
Congou, Ex. Fan cy 60 @80 

Ceylon
Pekoe, M edium ...,2 8 @ 3 0  
Dr. Pekoe, Choice . .30@35 
Flow ery O. P . Fan cy 40@50

TOBACCO 
Fine Cut

B lot ............... t...............  1 45
Bugle, 16 o z . ' ............... 3 ¿4
Bugle, 10c ................... 11 00
Dan Patch , 8 and 16 oz. 32
Dan Patch , 4 oz.......... 11 52
Dan Patch , 2 oz...........5 76
F ast Mail, 16 oz...........7 80
H iaw atha, 16 oz...........  60
H iaw atha, 5c ............... 5 40
May Flower, 16 oz. . .  9 36
N o Lim it, 8 oz..............  1 80
N o Lim it, 16 oz...........3 60
Ojibwa, 8 and 16 oz. 40
Ojibwa, 10c ................. 11 10
Ojibwa, 5c ................... 1 85
Petoskey Chief, 7 oz. 2 00 
Petoskey Chief. 14 oz. 4 00 
Peach and H oney, 5c 5 76
Red Bell, 16 oz................. 3 96
Red Bell, 8 foil ........... 1 98
Sterling, L & D  5c . .5  76 
Sw eet Cuba, canister 9 16
Sw eet Cuba, 5c ........... 5 76
Sw eet Cuba, 10c . . . .  95
Sw eet Cuba, 1 tb. tin  4 50 
Sw eet Cuba, % tb. foil 2 25 
Sw eet Burley, 5c L&D 5 76 
Sw eet Burley, 8 oz. . .  2 45 
Sw eet Burley, 16 oz. 4 90 
S*weet M ist, % gro. . .  5 70
Sw eet Mist, 8 oz..........11 10
Telegram , 5c ............... 5 76
Tiger, 5c .......................  6 00
Tiger, 25c cans ........... 2 40
Uncle Daniel, 1 lb. . .  60
U ncle Daniel, 1 oz. . .  5 22

Plug
Am. N avy. 16 oz................ 32
Apple, 10 lb. butt ......... 38
Drummond N at. Leaf, 2

and 5 lb .......................  60
Drummond Nat. L eaf

per doz.........................  96
B attle  A x .......................  32
Bracer, 6 and 12 tb. . .  30
B ig Four, 6 and 16 tb. 32
Boot Jack. 2 lb .............  90
Boot Jack, per doz. . .  96
Bullion. 16 oz.................. 46
Climax Golden T w ins 48
Climax. 14% oz...............  44
Climax, 7 oz.....................  47
D ays' W ork, 7 & 14 tb. 37 
Creme de M enthe, lb. 62 
Derby, 5 tb. boxes . . . .  28
5 Bros., 4 lb .....................  66
Four Roses. 10c ........... 90
Gilt Edge, 2 tb...............  50
Gold Rope, 6 & 12 lb. 58 
Gold Rope. 4 & 8 tb ...  58
G. O. P., 12 & 24 lb. . .  40
Granger T w ist, 6 lb. . .  46
G. T. W ., 10 lb. & 21 lb. 36 
H orse Shoe, 6 & 12 Tb. 43 
H oney Dip T w ist, 5&10 45 
Jollv Tar, 5 & 8 Tb. . .  40
J. T„ 5% & 11 lb ........... 40
J. T„ 5% & 11 Tb..........  35
K eystone T w ist, 6 Tb. 45
K ism et, 6 tb.................... 48
Maple Dip, 20 oz...........  28
Merry W idow. 12 Tb. . .  32
Nobby Spun Roll 6 & 3 58
Parrot, 12 Tb.................... 32
P atterson ’s N at. Leaf 93 
Peachey. 6-12 &  24 lb. 41
Picn ic T w ist, 5 lb ..........  45
Piper H eidsick, 4 & 7 lb. 69 
Piper H eidsick, per doz. 96 
Polo, 3 doz., per doz. 48
Redicut, 1% oz...............  38
Scrapple, 2 & 4 doz. . .  48
Sherry Cobbler, 8 oz. . .  32
Spear H ead, 12 oz..........  44
Spear H ead, 14% oz. . 44
Spear H ead, 7 oz. . . .  47
Sq. Deal. 7, 14 & 28 lb. 30 
Star, 6, 12 & 24 tb. . .  43
Standard N avy, 7%, 15

& 30 Tb............................ 34
Ten Penny, 6 & 12 Tb. 35 
Town Talk. 14 oz. . . .  31
Y ankee Girl, 12 &  24 lb. 31

Scrap
All Red, 5c .....................  5 76
Am. Union Scrap . . . .  5 40
B ag  Pipe, 5c ...............  5 88
Cutlas, 2% oz.................  26
Globe Scrap, 2 oz. . .  30
H appy Thought, 2 oz. 30 
H oney Comb Scrap, 5c 5 76 
H onest Scrap, 5c . . . .  1 55 
Mail Pouch, 4 doz. 5c 2 00
Old Songs, 5c ............... 5 76
Old T im es, % gro. . .  5 50 
Polar Bear, 5c, % gro. 5 76 
Red Band, 5c % gro. 5 76 
Red Man Scrap. 5c . .  1 42
Scrapple, 5c pk gs........... 48
Sure Shot, 5c 1-6 gro. 5 76 
Yankee Girl Scrap 2oz. 5 76 
Pan H andle S'crp %gr. 5 76 
P eachy  Scrap, 5c . . . .  5 76 
Union W orkm an, 2% 6 00

Sm oking
All Leaf, 2% & 7 o z .. .  30
BB. 3% oz...................... 6 00
BB, 7 oz............................12 00
BB, 14 oz........................... 24 00
Bagdad, 10c tin s . . . . 11  52
Badger, 3 oz..................... 5 04
Badger, 7 oz................... 11 52
Banner, 5c .................. 5 76
Banner, 20c ................ 1 60
Banner, 40c ................  3 20
Belwood, M ixture, 10c 94
B ig  Chief, 2% oz. . . .  6 00 
B ig  Chief, 16 oz........... 30
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Sm oking
Bull Durham, 5c . . . . 5 85
Bull Durham, 10c ---- , i i 52
Bull Durham, 15c . . 17 28
Bull Durham, 8 oz. . . 3 60
Bull Durham, 16 oz. ... 6 72
Buck Horn, 5c ........... 5 76
Buck Horn, 10c .......... 11 52
Briar Pipe, 5c ........... 6 00
Briar Pipe, 10c ........ 12 00
Black Swan, 5c ......... 5 76
B lack Swan, 14 oz. . . 3 50
Bob W hite, 5c ........... 6 00
Brotherhood, 5c ......... 6 00
Brotherhood, 10c . . . . h 10
Brotherhood, 16 cz. . 5 05
Carnival, 5c ............... 0 70
Carnival, % oz........... 39
Carnival, 16 oz........... 40
Cigar Clip’g, Johnson 30
Cigar Clip’g, Seym our 30
Identity, 3 & 16 oz. . 30
Darby Cigar C uttings 4 50
C ontinental Cubes, 10ç 90
Corn Cake, 14 oz .......... 2 55
Corn Cake, 7 oz........... i 45
Corn Cake, 5c ............. 5 76
Cream, 50c pails ......... 4 70
Cuban Star, 5c foil . . b /b
Cuban Star, 16 oz. pis ó 72
Chips, 10c ..................... 10 30
Dills B est, 1% oz. . . . 79
D ills B est, 3% oz. . . . i ?
D ills B est, 16 oz. . . . 73
D ixie Kid, 5c ............. 48
Duke's M ixture, 5c . .5 76
D uke’s  M ixture, 10c . . h b2
D uke’s Cameo, 5c . . . .0 7 b
Drum. 5c ....................... 5 7 b
F. F. A., 4 oz............... b 04
F. F. A., 7 oz............... h 52
Fashion, 5c ................. 6 00
Fashion, 16 oz............... ;> 28
F ive Bros., 5c ........... b 4 6
F ive Bros., 10c .......... 10
F ive  cen t cut Plug . 29
F  O B 10c ..................... i i 4)2
Four R oses, 10c ......... 96
Full D ress, 1% oz. . . 12
Glad Hand, 5c ........... 48
Gold Block, 10c ........... 12 00
Gold Star. 50c pail . . 4 70
Gail &  Ax. N avy, 5c 5 76
Growler, 5c ................. 42
Growler, 10c ............... 94
Growler, 20c ............... i 85
Giant, 5c ................... 5 76
Giant, 40c ..................... 3 96
Hand Made, 2% oz. . 50
H azel N ut, 5c .......... 5 76
H oney Dew, 10c ___ 12 00
H unting. 5c ................... 38
I X  L, 5c ....................... 6 10
1 X  L, in pails ........... 3 90
Ju st Suits, 5c ............... f) 00
Ju st Suits, 10c ........... 12 00
Kiln Dried, 25c ......... 2 45
K ing Bird, 7 oz........... 2 16
K ing Bird, 10c ........... h 52
K ing Bird, 5c ............... 5 76
La Turka, 5c ............. 5 76
L ittle Giant, 1 Tb. . . . 28
Lucky Strike, 10c . . . 96
Le Redo, 3 oz............... io 80
Le Redo, 8 & 16 oz. 38
M yrtle N avy, 10c ___ 11 52
M yrtle N avy, 5c ........ 5 76
Maryland Club, 5c . . 50
Mayflower, 5c ............. 5 76
Mavflower, 10c ........ 96
Mayflower, 20c ........... i 92
N igger Hair, 5c ......... 6 00
N igger Hair, 10c ___ 10 70
N igger H ead, 5c ......... 40
N igger Head. 10c . . . 10 56
Noon Hour, 5c ........... 48
Old Colony. 1-12 gro. 11 52
Old Mill. 5c ................. 5 76
Old English Crve l%oz. 96
Old Crop, 5c ............... 5 76
Old Crop, 25c ............ 20
P. S., 8 oz. 30 Tb. cs. 19
P. S., 3 oz., per gro. 5 70
P at Hand, 1 oz............. 63
Patterson Seal, 1% oz. 48
Patterson Seal, 3 oz. 96
P atterson  Seal, 16 oz. 5 00
P eerless, 5c ............... 5 76
Peerless, 10c cloth .. h 52
P eerless, 10c paper .. 10 80
P eerless, 20c ............... 2 04
P eerless, 40c ............... 4 08
P laza , 2 gro. case  . . . . 5 76
Plow  Boy, 5c ............. 5 76
Plow  Boy, 10c .......... h 40
Plow  Bov, 14 oz............ .4 70
Pedro, 10c ..................... 11 93
Pride of V irginia, 1% 77
Pilot, 5c ....................... 5 76
Pilot. 14 oz. doz........... 2 10
Prince Albert, 5c . . . . 48
Prince Albert, 10c . . . 96
Prince Albert, 8 oz. . . 3 84
Prince Albert, 16 oz. 7 44
Queen Quality, 5c . . 48
Rob Roy, 5c foil . . . . 5 76
Rob Roy, 10c gross ...10 52
Rob Roy, 25c doz.......... 2 10
Rob Roy, 50c doz. . . . . 4 10
S. & M., 5c gross . . . . . 5 76
S. & M., 14 oz., doz. .., 3 20
Soldier Bov, 5c gross 5 76
Soldier Boy, 10c -----.10 50

P ilo t; 7 ' oz. doz ........... 1 05
Soldier Boy, 1 lt>.......... 4 75
S w eet C aporal, 1 oz. 60 
S w eet L o tus, 5c . . . .  6 00 
Sw eet L o tus, 10c . . . .  12 00 
Sw eet L o tus, p e r  dz. 4 35 
S*weet Rose, 2% oz. . .  30
Sw eet T ip  Top, 5c . .  50
S w eet T ip  Top, 10c . .  1 00 
Sw eet T ips, % g ro . . .  10 OS
Sun C ured . 10c ............. 98
S um m er T im e, 5c . . .  5 76 
S u m m er T im e, 7 o z .. .  1 65 
S um m er T im e. 14 oz. 3 50 
S ta n d a rd , 5c fo il . . . .  5 76 
S tan d a rd , 10c p a p e r  8 64 
Seal N. C. 1% cu t p lug  70 
Seal N. C. 1% G ran . 63 
T h ree  F e a th e rs , 1 oz. 48 
T h ree  F e a th e rs , 10c . lx  oz 
T h ree  F e a th e rs  and  

P ip e  co m b in a tio n  . .  2 25 
T om  & J e r ry , 14 oz. 3 60 
T om  & J e r ry , 7 oz. . .1  80 
T om  & J e r ry , 3 oz. . .  76
T ro u t L ine, 5c ........... 5 90
T ro u t L ine, 10c ......... 11 00
T u rk ish , P a tro l , 2-9 5 76
T uxedo, 1 oz. b ag s  . .  48
T uxedo, 2 oz. tin s  . . .  96
T uxedo, 20c ................. 1 90
T uxedo, 80c tin s  . . . .  7 45
Tw in O aks, 10c . .  . .  96
U nion L eader, 50c . . .  5 10 
■Union L eader, 25c . .  2 60 
U nion L ead e r. 10c -.11 52 
U nion L eader, 5c . . . .  6 00 
U nion W o rk m an . 1% 5 76
U ncle Sam , 10c ......... 10 98
U ncle Sam . S oz.............. 2 25
IT. S. M arine. 5c . . .  5 76. 
V an B ibber. 2 oz. tin  88 
V elvet, 5c pouch . . . .  48
V elvet, 10c tin  ............. 96
V elvet, 8 oz. t in  . . . .  3 84 
V elvet, 16 oz. can  . . .  7 68 
V elvet, com bina tion  cs 5 75
W a r  P a th , 5c ........... 6 00
W a r P a th , 20c ........... 1 60
W av e  L ine, 3 oz.........  40
W ave L ine. 16 oz.........  40
W ay  up, 214 oz........... 5 75
W ay  up, 16 oz. p a ils  . .  31
W ild F ru it .  5c ........... 5 76
W ild F ru it ,  10c ......... 11 52
Y um  Yum . 5c ............. 6 00
Yum Yum . 10c ........... 11 52
Yum  Yum , 1 lb ., doz. 4 80

TWI NE
C otton , 3 ply ............. 24
C otton , 4 p ly  .................  24
J u te , 2 p ly  .....................  14
H em p, 6 p ly  .................  13
F lax , m edium  ............. 24
W ool, 1 lb . ba le s  ___  9%

VINEGAR
W h ite  W ine, 40 g ra in  8% 
W h ite  W ine , SO g ra in  11% 
W h ite  W ine, 100 g ra in  13 
O akland V in eg ar & P ick le

Co.’s Brands
Highland apple cider 22 
Oakland apple cider . .16
State Seal sugar ........ 14
Oakland w h ite  picklg 10 

P ackages free.
W IC K IN G

No. 0, per gross . . . .  30
No. 1, per gross ......... 40
No. 2, per gross ......... 50
No. 3, per gross ........  75

W O O D E N W A R E
Baskets

Bushels .........................  1 00
B ushels, w ide band  . .  1 la
M arket .........................  40
Splint, large ................. 3 50
Splint, m edium  ...........3 00
Splint, sm all ............... 2 75
W illow, C lothes, large 8 25 
W illow, Clothes, sm all 6 75
W illow , C lothes, m e’m 7 50 

Butter P lates  
O vals

!4 lb., 250 in  c ra te  . . . .  33 
% lb., 250 in  c ra te  . . . .  35
1 lb., 250 in c r a t e ...........  40
2 Tb., 250 in c ra te  ...........  50
3 Tb., 250 in c ra te  ...........  70
5 Tb., 250 in  c ra te  ........... 90

W ire  E nd
1 Tb., 250 in c ra te  ...........  35
2 Tb., 250 in  c ra te  ........... 45
3 Tb., 250 in c ra te  ...........  55
5 Tb., 20 in c ra te  ............ 65

Churns
B arre l, 5 gal., each  . . 2 4 0  
B arre l, 10 gal., each  ..2  55

Clothes Pins 
R ound H ead

4% inch, 5 g ro ss  ........... 65
C artons. 20 2% doz. bx s  70 

Egg Crates and Fillers 
H u m p ty  D um pty , 12 dz. 20
No. 1 com plete  ............. 40
No. 2. com plete  ................28
C ase No. 2, fillers, 15 

s e ts  ...........................  1 35
Case, medium, 12 se ts  1 15

Faucets
Cork lined, 3 in ...................70
Cork lined, 9 in ............ SO
Cork lined, 10 in .....90

Mop S ticks
Trojan spring ...............  90
E clipse patent spring 85
No. 1 com m on ...............  80
No. 2 pat. brush holder 85
Ideal No. 7 .......................  85
121b. cotton mop heads 1 30

P a ils
2-hoop Standard . . . .  2 00
2-  hoop Standard _ 2 25
3- w ire Cable . 2 30
Fibre ...............................  2 40
10 qt. Galvanized . . .  1 70 
12 qt. G alvanized . . . .  1 90 
14 qt. Galvanized . . . .  2 10

T o o th p icks
Birch, 100 packages . .  2 00 
Ideal ................................ g5

T ra p s
Mouse, wood, 2 holes . .  22 
Mouse, wood, 4 holes . .  45 
Mouse, wood, 6 holes . .  70
Mouse, tin, 5 holes ___  65
Rat, wood .......................  80
Rat, spring .....................  75

T ubs
20-in. S tan d a rd , No. 1 8 00 
18-in. S tan d a rd , No. 2 7 00 
TO-in. S ta n d a rd , No. 3 6 00 
20-in. Cable, No. 1 . .  8 00 
18-in. Cable, No. 2 . .  7 00 
16-in. Cable, No. 3 . .  6 00
No. 1 F ib re  ..................16 50
No. 2 F ib re  ..................15 00
No. 3 F iltre  ..................13 50
L a rg e  G alvan ized  . . .  5 50
M edium  G alvan ized  . .  4 75
Sm all G alvan ized  . . .  4 25

W ashboards
B an n e r, Globe ............. 2 50

• B rass, S ingle ............... 3 25
G lass, S ingle ............... 3 25
Single A cm e ............... 3 15
D ouble P e e rle ss  ____ 3 75
Single P e e rle ss  ........  3 25
N o rth e rn  Q ueen . . . .  3 25
D ouble D uplex  ........... 3 00
Good E nough  ............. 3 25
U n iv e rsa l .....................  3 15

W indow  C leaners
12 in ..................................  1 65
14 in ..................................  1 85
16 in ..................................  2 30

Wood Bowls
13 in. B u tte r  ................. I  75
15 in. B u tte r  ............... 2 50
17 in .  B u tte r  ............... 4 75
19 in. B u tte r  ................. 7 50

W R A P PIN G  P A P E R
Com m on S traw  ........... 2
F ib re  M anila, w h ite  . .  3 
F ib re  M anila, colored 4
No. 1 M anila  ............... 4
C ream  M an ila  ............... 3
B u tc h e rs ’ M an ila  . . . .  2% 
W ax  B u tte r , s h o r t  c ’n t  10
W ax  B u tte r , fu ll c ’n t  15
W ax  B u tte r , ro lls  . . .  12

Y EA ST CA KE
M agic, 3 doz..................1 15
S unligh t, 3 doz...............1 00
S unligh t, 1% doz...........  50
Y east F oam , 3 doz. . .1 15 
Y eas t F oam , 1% doz. 85

YO U R S T R U L Y  L IN E S
Pork and Beans 2 70<®3 60
Condensed Soup 3 25@3 60
Salad D ressing 3 80(5)4 50
Apple B utter  .. @3 80
Catsup ............... 2 70@6 75
Macaroni ......... i 70(®2 35
Spices ............... 40@ 85
H erbs ................... @ 75
E xtracts ............. @2 25
Chili Powder .. 85@2 12
Paprika ............... @ 85
Celery Salt ___ (d> 85
Poultry Seasoning 85@1 25
Prepared Mustard @1 80
Peanut B utter i 80(®2 80
Rolled Oats ___ 2 90®4 15
D oughnut Flour 4 05@4 50

A X L E  G R E A S E

1 Tb. boxes, per gross 9 00 
3 lb. boxes, per gross 24 00

B A K IN G  P O W D E R  
R oyal

10c size  . .  90 
14 Tb cans 1 35 
6 oz cans 1 90 
%Tb cans 2 50 
%R> cans 3 75 
1Tb cans 4 80 
31b cans 13 00 
51b cans 21 50

C IG ARS

Johnson Cigar Co.’s Brand 
D utch M asters Club 70 00 
D utch M aster Grande 68 00 
D utch M asters, Pan. 68 00 
L ittle  D utch M asters

(300 lots) ............... 10 00
Gee Jay (300 lots) . .10 00
E l Portana ....................33 00
S’. C. W .............................32 00
Johnson’s H obby . . . . 3 2  00 
Johnson’s A s I t Is . .33 00

W orden Grocer Co. Brands 
Canadian Club 

Lomlres, 50s, wood . . . . 35
Londres, 25s tin s ........... 35
Londres, 300 lots ............10

C O F F E E
Roasted

D w innell-W right Co’s  B ’ds

c o f f e e
L |V-WRIGHT V

W hite H ouse, 1 Tb...............
W hite H ouse, 2 Tb.................
E xcelsior, Blend, 1 Tb........
Excelsior, Blend, 2 Tb...........
Tip Top, Blend, 1 lb ...........
Royal Blend .........................
R oyal H igh Grade ...............
Superior Blend ...................
Boston Combination .........

D istributed by Judson  
Grocer Co., Grand Rapids; 
L ee & Cady, D etroit; S y 
mons Bros. & Co., Sag i
naw ; Brown, D avis & W ar
ner, Jackson; Godsmark, 
Durand & Co., B attle  
Creek; Fielbach Co., T o
ledo.

O LD  M A S T E R  C O F F E E

Old M aster Coffee . . . .  31 
San M arto Coffee .........

Royal Garden Tea, pkgs. 40 
T H E  BOUR CO., 

T O LE D O , O H IO .

S A FE S

Full line of fire and bur
glar proof sa fes  kept in 
stock  by the Tradesm an  
Company. T h irty-five  sizes  
and sty les on hand at all 
tim es—tw ice as m any safes  
as are carried by any other  
house in the State. If you  
are unable to v is it Grand 
Rapids and inspect the line 
personally, w rite for quo
tations.

SOAP
Lautz B ros.’ &  Co.

Acm e, 30 bars ........... 4 00
Acme, 25 bars, 75 Tbs. 4 00 
Acm e, 25 bars, 70 lbs. 3 80 
Acm e, 100 cakes . . . .  3 20 
B ig M aster, 100 blocks 4 00 
Cream Borax, 100 cks 3 85 
German M ottled . . . .  3 15 
German M ottled, 5bx. 3 15 
German M ottled, 10 b. 3 10 
German M ottled, 25 b. 3 05 
Lautz N aphtha 100 ck. 3 85 
M arseilles, 100 cakes 6 00 
M arseilles, 100 cks. 5c 4 00 
M arseilles, 100 ck. toll 4 00 
M arseilles, % bx toil 2 10 

Proctor & Gamble Co.
Lenox .............................  3 20
Ivory, 6 oz....................  4 00
Ivory, 10 oz.................... 6 75
Star .................................  3 36

Sw ift & Company
Sw ift's Pride .............  3 15
W hite Laundry ......... 3 7#
Wool, 6 oz. bars . . . . 4  00 
Wool, 10 oz. bars . . . . 6  65 

Tradesm an Co.’s  Brand
Black H awk, one box 2 50 
Black H awk, five bxs 2 40 
Black H awk, ten  bxs 2 25 

A. B. W risley
Good Cheer .................  4 00
Old Country ...............  2 40

Scouring
Sapolio, gross lots . .  9 50 
Sapolio, half gro. lots 4 85 
Sapolio, single boxes 2 40
Sapolio, hand ............... 2 40
»courine, 50 cakes . .  1 80 
Scourine, 100 cakes . .  3 50 

Soap Compounds 
Johnson’s Fine, 48 2 3 25 
Johnson’s X X X  100 5c 4 00
Rub-No-M ore .............  3 85
N ine O’clock ...............  3 50

W ashing Powders
Armour’s .....................  3 70
B abbitt’s 1776 ............. 3 75
Gold Dust, 24 large ..4  30 
Gold D ust, 100 sm all 3 85
Kirkoline, 24 4Tb........... 2 80
I^autz N aphtha, 60s . .2  4C 
l>autz N aphtha. 100s 3 75
Pearline .........................  3 75
Roseine .........................  3 5C
Snow Boy, 24s fam ily

size  ...............    3 75
Snow Boy, 60 5c . . . . 2  40
Snow Boy, 100 5c ___ 3 75
Snow Boy, 20s ........... 4 00
S w ift’s  Pride, 24s ___ 3 55
S w ift’s Pride, 100s . . . 3  65 
W isdom  .......................  8 30

The only
5 c

Cleanser
Guaranteed to 

equal the 
best 16c kinds

86 - CANS -$3.86

Conservative investors Patronize 
Tradesman Advertisers

Public Seating for all Purposes
World's Largest Exclusive Manufacturers

Church Furniture of Character
Being the only exclusive designers and builders of 

Church Furniture we are known as an authority on this 
subject. Your building committee should have our 
book Y-4.

American Steel Sanitary Desks
Built of steel to withstand strain. All parts are electric welded into one 
indestructible unit. Your school board should have our illustrated book B-C.

Motion Picture Theatre Seating
Highest in quality, lowest in price. World’s largest manufacturers of exclusive designs in 
opera chairs. Send floor sketch for FREE SEAT/flfG Pt AN and book B-C-l.

I  A / 1 / 1 A  1 - I I P n r f l l P A  We specialize Lodge. Hall and 
L U U u v  J U l l l I f  U l v  Assembly seating. Our long 

* *  experience has given us a
knowledge of requirements and how to meet them. Many styles in 
stock and built to order, including the more inexpensive portable chairs, 
veneer assembly chairs, and luxurious upholstered opera chairs. Write 
for book B-C-2.

Am erican Seating Company
14 E. Jackson Blvd., Chicago

Grand Rapids New  York Boston Philadelphia
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B U S IN E S S -W A N T S  D E P A R T M E N T
Advertisements inserted under this head for two cents a word the first insertion and one cent a word for each subsequent 

continuous insertion. No charge less than 2» cents. Cash must accompany all orders.

B U S IN E S S  C H A N C E S .

Shoes—W e buy a n y  k in d  of shoe  stock , 
la rg e  o r sm all, fo r c ash . A lso fu rn is h 
in g  and  d ry  goods s tocks . D e tro it M er
c an tile  Co., 345 G ra tio t A ve., D e tro it,
M ichigan.____________  237

F o r  Sale—600 p a irs  m en ’s, boys', w om 
en 's , m isses ’ a n d  c h ild ren ’s  shoes. Good 
stock , la s ts  an d  sizes. C ost $714.72. M u st 
h av e  th e  room . W ill ta k e  60c on th e  
dollar. L e lan d ’s D ept. S to re  Co., S au g a- 
tu ck , M ichigan. 236

CLOTHING CA BIN ETS AND SHOW  
CASES. Sligh tly  used , a t  a  p rice . In 
co n v en ien t le n g th s  o r n u m b ers  to  s u it  
sm all dealer. W elch  M fg. Co., F u rn itu re
Tem ple, G rand  R apids.______________235

F o r Sale—F u rn itu re  a n d  u n d e rta k in g  
s tock  an d  bu ild ing  in tow n  of 2,000, w ith  
S ta te  N o rm a l In d u s tr ia l school an d  c o u n 
ty  sea t. S tock  invoices $7,000. S tr ic tly
cash . F o r fu r th e r  p a r tic u la rs  w rite  N.
T. H olte , E llendale , N . D.________ 234

F o r Sale—A good a r t ,  em bro ide ry  goods 
and  s tam p in g  p a t te rn  business  fo r a  
lady. O w ner leav ing  th e  city . M ust sell 
a t  once. A ddress  M. D. G., 713 F o r re s t
St., K alam azoo, Mich.____________  233

W an ted —Good s to ck  of m erch an d ise  
o r incom e p ro p e rty  of a n y  k in d  in  ex 
ch an g e  fo r land. W h a t hav e  you? Box
28, T r ip p, S. D.______________________ 232

F o r  R en t—H av e  fine b rick  s to re  bu ild 
ing in Clovis, N. M., c ity  of 5,000 people; 
la rge  S a n ta  F e  pay ro ll; bu ild ing  located  
in  c e n te r  of bu s in ess  d is tr ic t ;  th re e  doc
to rs  have offices in  second s to ry  of bu ild 
ing ; is  a  fine loca tion  fo r d ru g  s to re ; 
only  tw o d ru g  s to re s  in  tow n. C. J a c k -
son, Clovis, N. M. ____________  231

F o r Sale—S tock  of d ry  goods, m en 's  
fu rn ish in g s , hoo ts  an d  shoes a n d  g ro 
ceries. Good reaso n  fo r  selling. A ddress 
No. 230, c a re  T rad esm an . 230

A B arg a in —U p - to -d a te  g ro ce ry  s to ck  
o f ab o u t $7,500 in  one of th e  b e st c itie s  
in S o u th e rn  M ichigan. O w ner leav ing  
tow n. A ddress No. 229, c a re  T rad esm an .
_______________________________________ 229

Used M ach in e ry —S m all s te a m  engines, 
boilers, la th es, d rills, punches, t in n e r 's  
tools, bough t, sold o r exchanged . W rite  
N. C herry , 1759 E d w a rd s  Ave., S p rin g - 
field, Ohio. 227

F o r Sale— B akery  in live tow n. C hance 
of a  life tim e  fo r p ra c tic a l b ak er. A d
d re ss  Jo h n  N. Im rie , A rdm ore, Okla.
_______________________________________ 228

A re s ta u r a n t  c le ar in g  from  $80 to  $115 
p e r w eek. Good reaso n s  fo r selling . A. 
A. B righ t, G eneral D elivery , T roy , Ohio.
___________________________________  208

F o r Sale—J o y c e ’s  D e p a r tm e n t S tore, 
Jo h n sto w n , Ohio. A nnua l b u s in ess  $21,- 
000. S tock  $8,500. F ix tu re s  $1,500 (cost 
$3,600). B usiness  s tr ic t ly  cash , no c red it. 
R en t $600. B es t c o rn e r loca tion  in tow n, 
b rick  bu ild ing , n in e  y e a rs  old, tw o  room s, 
20 x  80, tw o  floors, fo u r w indow s. E s 
ta b lish ed  80 y ears . P re s e n t ow ners have  
had  th is  s to ck  th ir ty  m on ths . H av e  five 
o th e r  s to re s  in d iffe ren t loca lities, c an n o t 
a tte n d  to  th is  one p roperly . S tock  is 
abso lu te ly  c lean  an d  w ell ba lanced . F ix 
tu re s  a re  th e  b e st you ev e r  saw . P o p 
u la tion  900. F a rm in g  com m unity . F a rm 
e rs  a ll A m ericans, no fo re ig n  e lem en t 
here . F in e  ch u rch es , f irs t g rad e  h igh  
schools, n a tu ra l  gas, e lec tric  lig h ts , paved  
s tre e ts , w a te r  w orks, fine p ikes an d  e x 
ce llen t roads. D raw in g  tra d e  fo r te n  
m iles fro m  th ick ly  pop u la ted  coun try . 
C ash  o r eq u iv a len t buys. N o tra d e s  or 
re a l e s ta te . W ill invoice o r sell bulk . A 
ch an ce  fo r a  live one. If  you a re  th a t  
kind , com e an d  see  it. T . F . Joyce, 
Jo h n sto w n , Ohio. 207

F o r Sale—A m a rk e t do ing  a  good b u s i
ness, loca ted  on th e  b e s t business  s t re e t  
in c ity  of 12,000. I t  h as  a  fine la rg e  ice 
box an d  fu ll line of u p - to -d a te  m a c h in 
ery , e v e ry th in g  n ece ssa ry  fo r a  m a rk e t. 
A n sw er no a d v e r tis em e n t u n less  in te n 
tio n s  of buying . A d d ress  No. 206, care
T rad esm an .___________________________ 206

W e pay  CA SH  fo r m erch an d ise  s to ck  
a n d  fix tu res. G rand  R ap ids  M erchand ise  
& F ix tu re s  Co., 803 M onroe Ave. 203

W e bu y  an d  sell seco n d -h an d  s to re  
fix tu res. G rand  R ap id s  M erchand ise  & 
F ix tu re s  Co., 803 M onroe Ave.______ 204

M ost pow erfu l, y e t h a rm le ss  h e a lth  r e 
s to re r  an d  p re se rv e r  fo r th e  cu re  of 
th ro a t,  c a ta r rh , lungs, s to m ach , k idney  
an d  sk in  d iseases , fo r th e  le a s t m oney. 
E x p la in in g  c irc u la rs  free . A gencies e x 
cep ted . F red  J a w o rt , old b u s in ess  m an  
here, u se r  of sam e, say s : I received  th e  
b ig g e st re tu rn s  of a n y  m oney ev e r in 
v ested  w hen  I bough t y o u r ta b le ts . I n 
te rn a tio n a l C hem ical Co., W au sau , W is. 

____________________________________ 214
F o r  sa le  o r tra d e , sm all s to ck  of c lo th 

ing  an d  g e n ts ’ fu rn ish in g  goods. J . F. 
S tuder, F o res t, Ohio. 184

B usiness Opportunity—B est opening in 
s ta te  for up -to-d ate  general store, large 
farm ing territory, w ell settled . Box 896, 
Forbes, N . D. 211

For Sale— On account of ill health , one 
of the best retail propositions in the 
State  of M ichigan. Stock w as put in  
new less than three years ago. C onsists 
of dry goods, furnish ings, shoes and gro
ceries, N ot run down, but right up in  
best of shape, enjoying fine trade. In 
ventory March 1, 1914, show ed $8,500
stock, som ew h at heavier now. Located  
in good tow n of about 800, surrounded 
by best farm ing country, filled w ith the 
finest c lass of people on earth. Cash 
sa les $35,000 last year, a t an expense of 
12%%. A m oneym aker right. An un
usually  fine opening for som e good man. 
N o deals wanted- Enquire A. B. Miohi-
gan Tradesm an._________  210

Get particulars about modern business  
and flat building for sale. Address No. 
221, care Tradesm an. 221

For R ent—General purpose modern
store room, reasonable, fine hardware 
location. Address Andrews, 1328 South
M ichigan St., South Bend, Ind._____ 222

For Sale—Shoe stock  in county seat. 
Only exclusive shoe stock  in county. H igh  
class c ity  and good farm er trade. Cob
bling shop in connection. W ill inventory  
about $4,500. P resent ow ners have other 
business. M ust be sold by June 1 Ad- 
dress No. 219, care Tradesm an. 219

For Sale—E xclusive shoe stock in town  
of 1,500 for sa le or exch ange for good 
farm. Inventories about $5,000. Address 
No. 220, care Tradesman. 220

Complete and thoroughly u p -to-d ate  
stock of variety  goods in one of the best 
business tow ns in th e State. About $2,000 
will sw in g  th e deal. Address No. 218,
care Tradesm an.__________________  218

For Sale — O ld-established grocery, 
stock  and fixtures about $2,500. Yearly  
sales, over $20,000. Cheap rent. Town, 
1,200. Address No. 217, care M ichigan  
Tradesm an. 217

Good practical baker can buy half in- 
terest in grow ing bakery business, w hole
sa le and retail trade, for $1,000; tow n of
7,000. Only tw o bakeries. Central Iowa. 
N ew  fixtures and oven. A. B. Roda- 
baugh, Oelwein, Iow a. 223

For Sale—Good payin g drug store; well 
located. Address The -Alger D rug Store,
Alger. Ohio. ______________  201

W anted—Salesm an calling on grocery  
or drug trade to carry pocket sam ple of 
household n ecessity . Liberal com m is
sion. Household Specialty Co., Buffalo,
N . Y.________________________________ 202

I pay cash for stocks or part stocks  
of m erchandise. M ust be cheap. H. 
Buyer. M ilwaukee, W is. 92

N ew  and up -to-d ate  drug store for 
sale, doing paying cash  business. M ust 
change on account of sickness. Cheap 
rent, long lease. Dr. J. B lack, 900 W est 
Saginaw  St., Lansing, M ichigan. 196 

Large list free, farm s and business 
chances, or $25 selling  proposition. Par-
dee, Traverse City, M ichigan._______190

Cash paid for old-fashioned or sur
plus m erchandise. E ntire stores bought. 
Address Frank Kupferberg, 52 Lispenard  
St., N ew  York City. 187

For Sale—Drug store in Northern  
M ichigan. D oing good business. P o st-  
office sta tion  pays % rent. Invoice about 
$2,000. Address No. 200, care M ichigan  
Tradesm an. 200

W anted—Stock of m erchandise in ex 
change for land in N orth Dakota. W rite  
w hat you have. D. S. Benson, M onte
video^ Minn. 177

For Sale—Part in terest in a  good
m anufacturing business in a live town
in Southern M ichigan. A good proposi
tion for the right party. W rite Taylor, 
85-87 S. Monroe street, B attle  Creek, 
Mich.________  176

For S^ale—H ardware business estab 
lished 20 years, enjoying excellent trade; 
practically  no com ptition; clean stock; 
invoice, including fixtures $5,000; fine lo
cation; low  rent Term s, cash  or bank
able paper. Ill health com pels sale. Ad
dress K uem pel Brothers, Guttenberg, 
Iowa._________________________________ 175

For Sale—2,000 acres of P ittsburg Co. 
coal bearing land in the oil and gas  belt. 
Surface su itab le for farm ing. $25 per 
acre. J. E. Cavanagh, M cAlester, Okla
homa. 172

For Sale—A $1,200 salary  and 15 to 25 
per cent, on investm ent in a  $10,000 m an
ufacturing plant. B est proposition in 
Northern, Ohio. $5,500 cash  balance good 
security. C. C. Carpenter. 718 Yates, 
Toledo, Ohio. 16»

N ote head, envelopes or cards, pre
paid; 75c for 250; $1.90 per 1,000. A u to
press, W ayland. Mich. 65

For Sale—An established w om en’s  
coat and su it bu sin ess in Akron, Ohio. 
F in est location in the city . Long lease. 
P rice right. Good reasons for selling. 
For particulars address W. E. D., care 
Tradesm an. 163

For Sale— T w o-story brick building 
w ith five year lease  a t good rental, lo
cated in c ity  o f 8,000. W ill sell cheap  
or exchange for stock of shoes. Ad
dress Star, 900 Grandville Ave, Grand
Rapids.______________________________ 162

If you are in terested  in selling  or 
buying a grocery or general stock, call 
or w rite E. K rulsenga, c -o  M usselm an  
Grocer Company, Grand Rapids, M ichi
g a n . _______________________________154

W e buy for cash  m erchandise of all 
kinds. D iscontinued lines or w hole  
stocks. Seasonable or not seasonable  
Salesm en’s sam ples, broken lines, s tick 
ers, etc. Price th e only consideration. 
Send us the goods by freight prepaid 
and w e w ill m ake you an Immediate 
cash  offer. If sam e is  not satisfactory, 
we w ill return goods and pay freight 
going back. Correspondence Invited. E. 
F an tus Brothers, 525 So. Dearborn St., 
Chicago.___________ 4fi

H oerner tobacco dust for garm ents, 
rugs and chickens’ nests. A lso clip
pings and scraps. Sold by jobber or 
Hoerner Tobacco Co., Saginaw , Mich.

__________________________ 135
N otice—For closing out or reducing  

stocks of m erchandise, get our proposi
tion and com pare w ith others. Mer
chants Auction Co., Reedsburg, W is.
_____________________________________137

Only hotel in grow ing young town  
in healthy N ew  M exico: stone building; 
11 rooms; $2 rates; genuine bargain; 
$3,000. Mosquero Land Co., Mosquero,
N . M.___________________ _ 140

For Sale—A w ell established, up-to- 
date clothing, m en’s furn ish ings and 
shoe business. B est location in a grow 
ing city  in W estern M ichigan, population
7,000. Stock about $9,000. W ill lease or 
sell store building. Address No. 930, 
care Tradesm an. 930

W anted—To hear from owner of good 
dry goods or general m erchandise store  
for sale. Give full particulars. D. F. 
Bush, M inneapolis, Minn. 157

For Sale—A nice clean stock of gro
ceries and fixtures for cash. W ill give  
a  buyer a  good bargain. Address No. 
224. care M ichigan Tradesm an. 224

For Sale—One of the best m eat m ar
k ets  in Southern M ichigan in a town of 
six  thousand inhabitants. W ell located  
and doing a  good business. A bargain. 
Address Box 255, H illsdale, M ichigan.
_________________________________  155

M erchants P lease Taxe N otice! W e 
have clients of grocery stocks, general 
stocks, dry goods stocks, hardware stocks, 
drug stocks. W e have on our lis t also a 
few  good farm s to exchange for such  
stocks. A lso c ity  property. If you wish  
to sell or exchange your business w rite  
us. G. R. B usiness E xchange, 540 H ouse- 
man Bldg., Grand Rapids, Mich. 859

Cash for your business or property. I 
bring buyers and sellers together. No 
m atter w here located, if you w ant to buy, 
sell or exchange any kind of business or 
property, w rite  me. E stablished 1881. 
Frank P. Cleveland, R eal E sta te  Expert, 
1261 Adam s E xpress Bldg., Chicago, 111.
________________________________________  326

Safes Opened—W . L. Slocum, safe  e x 
pert and locksm ith. 97 Monroe Ave., 
Grand Rapids, Mich. 104

Free for s ix  m onths, m y special offer 
to  introduce m y m agazine “Investing  
for profit.” It is worth $10 a  copy to  
anyone who has been ge ttin g  poorer 
w hile th e rich, richer. It dem onstrates  
the real earning power of m oney and 
show s how anyone, no m atter how poor, 
can acquire riches. Investing For Profit 
is  the only progressive financial Journal 
published. It show s how $100 grow s to 
*2,200. W rite now and I'll send It six  
m onths free. H L. Barber, 433, 28 W . 
Jackson Blvd., Chicago. 448

W ill pay cash for stock of shoes and 
rubbers. Address M. J. O., care Trades
man. 221

For Sale—International m otor wagon, 
fitted w ith shelves to handle general 
m erchandise. U sed only one season. In 
first-c lass condition., Address No. 18, 
care M ichigan Tradesm an. 18

H E L P  W A N T E D .
M an to  ta k e  ch arg e  of good sized  c a r 

p e t an d  d ra p e ry  d e p a r tm e n t in lead ing  
s to re  in a  g ro w in g  M ichigan c ity  of 
ab o u t 50.000 in h a b ita n ts . M ust be  e n e r 
ge tic . ab le to g e t re su lts  an d  inc rease  
th e  business. Good sa la ry . W rite  im 
m ed ia te ly , sen d in g  recom m endations  to 
M ills D ry  Goods C om pany. L ansing , 
M ichigan. 216

W an ted —R eg iste red  d ru g g is t to  w ork 
in  connection  w ith  g en era l s to re . B oard  
and  room, w ith  sa la ry . S ta te  sa la ry . 
.Address No. 186. care  T rad e sm an . 186

W anted—Clothing salesm an to open an 
office and take orders for th e best there 
is in tailoring. An active  man is cer
tain to establish a  very lucrative busi
ness w ith  th is line. W rite for inform a
tion. E. L. Moon, General A gent, Col
umbus, Ohio. 591

S IT U A T IO N S  W A N T E D

(now  enga 
re ferences , 
m an.

-P osition  in  lairge a» u n try  or
a s  m a n a g e r  <>r assiis tan t. by

les m an, bu ver an d  aidve rtise r.
ged). R eady Ju ly 1. Good

A ddress 225, care T rad e s -

"ft
yRaEivTcnEy u 

i Zinc-ETCHIHG \
) ^ V 7 0 0 D E 2  { 

ELECT-R0r/£inG !
By the addition of the la test 

in  m achinery, apparatus and 
m ethods o f w ork th is  Company 
is  now better  prepared than  
ever for quick delivery o f th e  
m ost exactin g  orders.

TPWESMAN COMPANY
I GRAND lAPIDS.MlCHIGAN.I *

T H E  chances are that you want something 
i  more than printing when you want a ¡oh of 

printing—ideas, possibly, or suggestions 
for them; a plan as likely as possible to be the 
best, because comprising the latest and the 
best; an execution of the plan as you want if 
and when you want it. This is the service that 
we talk about but little, but invariably give.

Tradesman Company :: Grand Rapids
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Denver Grocers Up In Arms.
Clement J. Driscoll, New York’s form

er Sealer of Weights and Measures, cer
tainly did stir things up in Denver when 
he recently made certain sweeping state
ments to the Housewives’ League as to 
the necessity for every housewife having 
scales of her own and verifying the 
weights given by the grocer. It shook 
up the Retail Grocers’ Association to 
start an investigation in the hope to 
dispute Mr. Driscoll’s statements and 
also led to a meeting of the grocers’ 
representatives with the housewives, in 
which the grocers sought to set the gro
cers right. It was hoped that Mr. Dris
coll would be present; however, he had 
left the city, and W. B. Hiolden, another 
Representative of the Bureau of Munic
ipal Research of New York, with which 
Mr. Driscoll is connected, was present 
and delivered an informal address rela
tive to public works.

Secretary Reddish stated to the mem
bers of the league that the grocers of 
Denver took exception to the statements 
made by Mr. Driscoll at a former meet
ing in which he was quoted as saying 
that Denver grocers were dishonest and 
that housewives should protect them
selves by weighing at home all merchan
dise purchased.

Mr. Holden replied to Mr. Reddish 
and said that Mr. Driscoll’s statements 
had not been accurately quoted and that 
what he had intended to imply was that 
the Municipal Research Bureau in its 
work in New York and other Eastern 
cities had found a great many dishonest 
dealers. He said further that the inten
tion of Mr. Driscoll was to show the 
housewives various methods of economy 
in buying groceries and to instruct them 
along this line.

The result of the meeting seemed to 
be to bring about a better understanding 
between the housewives and the gro
cers, and it seemed to be the impression 
of the ladies present that the remarks of 
Mr. Driscoll were not intended as an 
attack on Denver grocers but were made 
simply as a guide for better service.

Review of the Grand Rapids Produce 
Market.

Asparagus—85c per doz. bunches.
Bananas—Steady at $2.75 per 100 lbs. 

This makes the bunch price $1.25@2.
Butter—The market is steady and un

changed. Receipts of all grades are in
creasing, and so is the demand. The 
quality shows steady improvement, and 
the market is healthy and well main
tained throughout. No important change 
seems likely soon. Factory creamery is 
now quoted at 27c in tubs and 28c in 
prints. Local dealers pay 17c for No. 
1 dairy and 13c for packing stock.

Cabbage—$2.50 per 100 lb. crate from 
Alabama.

Carrots—75c per bu.
Celery—75c per bunch or $3.25 per 

crate for Florida.
Cocoanuts—$4.25 per sack containing 

100.
Cucumbers—$1.25 p~:r dozen.
Eggs—The market is steady and 

strong. Receipts continue liberal, but 
the bulk is still going into storage for 
speculators’ accounts. The quality con
tinues very good. Local dealers pay 
18c, f. o. b. Grand Rapids.

Grape Fruit—The market is steady 
at $4 @4.50 per box.

Green Onions—15c per doz. for home 
grown.

Honey—18c per lb. for white clover 
and 16c for dark.

Lemons—California and Verdellis, 
$4.25 for choice and $4.75 for fancy.

Lettuce—Eastern head, $1.75 per bu. 
hot house leaf is steady at 8c per lb.

Nuts—Almonds, 18c per lb.; butter
nuts, $1 per bu.; filberts, 15c per lb.; 
pecans, 15c per lb.; walnuts, 19c for 
Grenoble and California; 17c for N a
ples ; $1 per bu. for Michigan.

Onions—Texas Burmudas are mov
ing freely' on the basis of $2 per crate 
for yellow and $2.50 for white.

Oranges—Floridas are now out of 
market. Californias are in large supply 
at $3.50@4.

Peppers—Green, 65c per small basket.
Pineapples—Cubans are now in con

trol of the market, but Floridas will be 
in market by the end of the month. 
The price has advanced to $2.80@3.10.

Potatoes—The market has been fairly 
steady during the week. High prices 
did not materialize, although there was 
some feeling that there might be a firm
er market. With the season for new po
tatoes not very far off, high potato 
prices would not remain in effect very 
long. Country buyers are paying 45@ 
60c; local dealers get 65@70c for home 
grown and $2.25 per bu. for Florida.

Pop Corn—$1.75 per bu. for ear; 5c 
per lb. for shelled.

Poultry—Local dealers now offer 14 
(ri35c for fowls; 10c for old roosters; 
9c for geese; 14c for ducks; 14@16c for 
No. 1 turkeys and 12c for old toms. 
These prices are 2c a pound more than 
live.

Radishes—25c per doz.
Strawberries— Arkansas, Tennessee, 

Missouri and Illinois berries are now in 
market, commanding $2.75@3 per crate 
of 24 qts.

Tomatoes—$4 per 6 basket crate of 
Floridas.

Veal—Buyers pay 8@ llc according to 
quality.

Refuting Need for Dating Canned 
Foods.

Julius S. Edwards of Los Angeles 
has written a letter to the Canadian 
Grocer with reference to the absurdity 
of dating canned goods, on the assump
tion that spoilage of such goods is pro
moted by age, in which he gives some 
very striking personal testimony of the 
lack of justification for such legislation, 
applicable in this country as well as in 
Canada.

It appears that recently two physicians 
connected with the Toronto Health De
partment announced that they had dis
covered an old can of something the 
contents of which were unfit for food. 
They immediately decided, without furth
er parley or without consulting prac
tical men, that canned goods would have 
to be dated, and began an agitation to 
accomplish this.

In writing, the Canadian editor, Mr. 
Edwards, says in p a rt:

“I cannot understand why an educated 
man like a doctor should advocate such 
a foolish idea, as any person with a 
common education knows that no ac
tion can take place on the goods in a 
can or glass jar as long as the air does 
not come in contact with the contents

of the package; and goods that will keep 
one year will keep ten to twenty years 
or longer.

“In the year 1883 at Leavenworth, 
Kan., I commenced putting away six 
cans each, peas, beans, corn, tomatoes, 
etc., and kept it up each year until 1899. 
They were frozen solid in the winter 
and thawed out in the spring each year, 
which made the cans rusty on the out
side. I got tired of seeing the 
rusty cans on the shelves, and I cut 
open some of them that were sixteen 
years old and ate of the contents. They 
were as good as the day they were pack
ed. There must have been twenty to 
twenty-five dozen assorted goods. I 
gave them to two of the men that work
ed for me, who took them home and 
used them, and they and their families 
are living yet, as far as I know.”

Manufacturing Matters.
Charlevoix—An option has been 

secured upon the buildings formerly 
occupied as a sugar factory, and a 
$10,000 stock company is being 
formed for the purpose of convert
ing these buildings into a warehouse 
and cold storage plant. The busi
ness will probably be conducted un
der the name of the Farm ers’ Co
operative Association. The manager 
of the Association will have charge 
of the warehouse and cold storage 
plant and will attend to the details 
of marketing products grown by the 
members of the Association.

D etroit—In celebration of the 
eleventh anniversary of the Ford 
M otor Co., an extra cash dividend of 
100 per cent, or $2,000,000 has been 
declared. H enry Ford, owning 58.5 
per cent, of the 20,000 shares of 
stock of a par value of $2,000,000, re
ceives $1,170,000 of the sum dis
tributed. Jam es Couzens, Treasurer 
and Vice-President, who owns 10.9 
per cent, of the stock, gets $218,000. 
John F. Dodge, holding 5 per cent., 
draws $100,000 with equal amounts 
going to Horace E. Dodge- H orace 
H. Rackham and John W. Anderson, 
each having 1,000 shares. The David 
Gray estate, holding 10.5 per cent, of 
the stock, is enriched by $210,000, 
while R. V. Couzens, who holds 1 per 
cent., gets $2-000. The anniversary 
distribution at this time last year 
amounted to $10,000,000, H enry Ford, 
the President, profiting by over $5,- 
800,000. The company pays a regular 
quarterly dividend of 15 per cent, on 
the capitalization of $2-000,000, in 
which the eight stockholders share 
$300,000.

Americans pride themselves on their 
reading habit, but the booksellers of this 
country who have been meeting in New 
York this week were told that Norway

is the paradise for book stores. With 
a population of two and a half million, 
Norway leads in book buying and read
ing. The bookseller of that country 
must be thoroughly trained. A young 
man of 18 years may become a book
seller after twelve years of experience 
and before beginning business in his 
own name must apply for a license and 
prove his fitness. Books of fiction sell 
for from 60 cents to a dollar and for 
reprints bound in cloth the price is about 
27 cents. The many dark hours of win
ter may account for the reading prac
tice, but. whatever is the reason Norway 
is a great country for booksellers.

The Methodists of New Orleans are 
going to have a novel party next Mon
day evening. It is to be a “homesick 
party,” and it is the intention of those 
having the affair in charge to reach 
every young man and young woman liv
ing in New Orleans boarding houses, 
every one who is lonely and craving for 
friendships. The party is the first of 
a series and every person who is lonely 
is invited to come and eat ice cream 
and get acquainted with others who 
seek friends.

_________ B U S IN E S S  C H A N C E S .

W anted—A t once, general dry goods 
salesm an of experience. Good references 
required and good w ages paid. C. D, 
Carpenter, B ig  Rapids, M ichigan. 238

Grocery—B est payin g cash grocery in 
th is c ity  of 40,000 people; ow n th e build
ing and w an t to retire; w ill sell the  
stock  and lease the building; best loca
tion in the c ity ; invoice about $5,000; 
cash; no trade; if  you  are a  grocerym an  
and w ant a  good business, th is is  it; 
no agents. Address 724 South D etroit 
St., Tulsa, Okla. 241

B est paying restaurant in W estern  
M ichigan, everyth ing up -to-d ate , living  
rooms in connection; splendid building, 
low  rent. On account of sickness, w ill 
take half o f w hat it is w orth for quick 
sale. Investigate . R. E. Oxford, B ig  
Rapids, M ichigan. 240

For Sale or Trade—$2,400 equity in 
Grand Rapids residence, a lso  $1,400 con
tract on B aldw in, M ichigan hotel. W ill 
trade one or both for good grocery bu si
n ess or farm. 461 W . H olm s St., P a x 
ton, 111. 239

Bankrupt Sale
At Public Auction

Thursday, May 28, 1914. 
2 P. M.

The entire stock and fixtures of 
The O’Neil Dry Goods Company, 
520 North High street, Columbus, 
Ohio. Sale on premises.

For examination of stock or 
other information, see or address 
C. J. C u d w orth , Trustee, 520 
High street, Columbus, Ohio.

The Michigan Trust Company 
Audit Department

Public Accountants
Audits Examinations Systems

Financial Reports

GRAND RAPIDS, MICHIGAN

mailto:2.80@3.10


A CAUTION
Beware of Imitations

This is a warning we are giving to all 
interested in ASPHALT SHINGLES

As the original manufacturer of GENUINE ASPHALT 
SHTNGT.ES we feel it incumbent on us to caution the public 
against the feeble imitations of the REAL GOODS which some 
outside manufacturers are trying to put into favor.

The market is filled with 'Oids> 'Tiles, *Kates and a dozen 
or more fancy names for Asphalt Shingles, but we ask you all 
to be on guard for the noise emanating from the experimenters 
and buy only the Genuine REYNOLDS' Asphalt Shingles.

The manufacturers of the imitation shingles are new in the 
shingle trade and are working "necessarily" along experimental 
lines. We passed through that stage long ago and have our pro
duct perfect, as can be shown by looking over thousands of resi
dences in this city which are covered with the REYNOLDS 
SHINGLES. Automobiles are at the service of any who may 
be interested in our shingles, and we will take pleasure in satisfy
ing the most skeptical of the beauty and durability of the 
REYNOLDS SHINGLES. Our new mill has double the capacity 
of the old one and we can turn out equivalent to a million wood 
shingles a day.

We have given our shingles ten years of actual tests and we 
issue a ten-year guarantee, which means something. We have 
the endorsement of leading architects and chief of the fire depart
ment in this city, as well as in many other cities throughout the 
central west and extending to the New England states.

We have so popularized the Reynolds shingles that permanent 
agencies and distributing stations have been established at all

principal points from Duluth, Minn., to the Gulf of Mexico 
and from Nebraska to the Atlantic sea coast, and we are shipping 
our shingles into almost every state in the union.

Our shingles are made in deep rich red, gray, green and 
garnet colors and when applied show a smooth and artistic ap
pearance.. The imitation shingles are lacking in these essential 
features and are disappointing in many ways.. They cup—turn 
up and buckle and are not dependable, owing to the fact that 
they are not made of the proper kinds of material.

We especially caution users against the cut-rate dealers who 
will try to make you believe that a gold dollar can be bought 
for 50 cents. We are prepared to point out many buildings in 
Grand Rapids which are covered with FEEBLE IMITATIONS, 
and also those covered with the GENUINE REYNOLDS 
SHINGLES* We are keeping records which are valuable by 
way of comparison.. The retail lumber dealers are all stocked 
with the REYNOLDS SHINGLES and will be prepared to 
serve you with promptness and dispatch. These yards are con
veniently distributed throughout the city and they are making 
a special effort to take care of all enquiries for REYNOLDS 
SHINGLES, as they are handling no other kind of ASPHALT 
SHINGLES.

We are this minute 50 cars behind on orders for Asphalt 
Shingles, and are running our plant twelve hours a day.

The lumber dealers will recommend good reliable contractors 
to lay the shingles on request.

Genuine Reynolds Asphalt Shingles
Are on sale with the live lumber and supply dealers 

throughout the country

H. M. Reynolds Asphalt Shingle Co.
ESTABLISHED 1868 ORIGINAL

MANUFACTURER ESTABLISHED 1868



A Challenge!
Mr. Merchant-

W e challenge you to make 
this test:

Take any representative mixed 
bill of goods—

Note against each item the 
price quoted in our June cata
logue of General Merchandise 
and compare it with the lowest 
price you can get from ANY 
O T H E R  SOURCE—

And if the total for the whole 
bill]¡does not show a substantial 
difference in our favor—

W e neither shall ask nor ex
pect your business.

Can you afford not to accept 
this challenge?

B u tler  B ro th ers
Exclusive Wholesalers of General 

Merchandise

NEW YORK CHICAGO ST. LOUIS 
MINNEAPOLIS DALLAS

M l III

It Will Be Profitable if You Make 
Coffee Cut a Wide Swath in \  our 

Business Activity
A little extra energy in pushing “WHITE 
HOUSE” will show you very conclusively 

that the right kind of coffee has a big pull 
with people. SURE THING.

Distributed at Wholesale by
Judson. Grocer Go., Grand Rapids, Mich.

LITTLE
DUTCH MASTERS

CIGARS
Made in a Model Factory 

Handled by All Jobbers Sold by All Dealers 
Enjoyed by Discriminating Smokers

G. J. JOHNSON CIGAR CO. 
GRAND RAPIDS

They are so good we are compelled to work to full capacity 
to supply the demand


