Thirty-First Year

Playing the Game

Life is a game with a glorious prize,
If we only play it aright.

It is give and take and build and break,
And often it ends in a fight;

But he surely wins who honestly tries
(Regardless of wealth or fame);

He can never despair who plays it fair—
How are You playing the game?

Do you wilt and whine if you fail to win
In the manner you think your due?
Do you sneer at a man in case that he can,
And does, do better than you?
Do you take your rebuffs with a knowing gain?
Do you laugh though you pull up lame?
Does your faith hold true when the whole world’s blue?
How are You playing the game?

Get into the thick of it—wade in, boys!—
Whatever your cherished goal;

Brace up your will till your pulses thrill,
And you Dare—to your very soul!

Do something more than make a noise;
Let your purpose leap into flame

As you plunge with a cry, “I shall do or die!”—
Then You will be playing the game.
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The Little Old Everything Store

If childhood came back to me, sorrows and all,
And | could be just as of yore,

Somewhere in my world | am sure there would be
A Little Old Everything Store.

There’s one on the corner just over the way
Where Youth and its pennies soon part,
Within it are lures of a thousand designs
To make us all spendthrifts at heart.

| watch baby faces peer up through the glass
Where dainties delicious abide;

I hear baby voices discuss what they’d buy
And how they would make the “divide.”

Child-fortunes are never sufficient by half
To meet every fancied desire,

Their wants run from gumdrops to marbles and tops,
Or monkeys that dance on a wire.

It matters not what you may ask of the man
He’ll find it somewhere in the place,
Though it may be earmuffs high on the shelf,
Or catcher’s mitts down in the case.

So, Childhood, come back to me, sorrows and all,
And let me be just as of yore,

But, most of all, give me as one of your joys
A Little Old Everything Store!

When Death comes to me he will find me busy, unless | am asleep in bed. If I thought | was going to die to-morrow

I would plant a tree to-day.— Stephen Girard.

What men want is not talent, it is purpose; not the power to achieve, but the will to labor— Bulwer Lytton.
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Good Yeast
Good Bread
Good Health

Sell Your Customers

FLEISCHMANN'S
YEAST

Ceresota

The Guaranteed

Spring W heat

Flour
Always Uniformly Good

JUDSON GROCER CO.

The Pure Foods House
Distributors

GRAND RAPIDS, MICHIGAN

LINGERING KISSES

A New Candy for Summer Trade

“The Taste Lingers”

FINE EATER, FINE LOOKER, FINE SELLER
IT’S MELLOW

Order a pail by mail. Wi ill send you a sample if you wish.

Originated by
PUTNAM FACTORY, National Candy Co., Inc.
Grand Rapids, Mich.

Hier are Best
Just Thet
Get Thett

The Williams Bros. Co.
™SEof Detroit W

SNOW BOY FREE!

For a limited time and subject to withdrawal without advance notice, we offer

SNOW BOY WASHING POWDER 24s FAMILY SIZE

through the jobber—to Retail Grocers

25 boxes @ $3.60—5 boxes FREE
10 boxes @ 3.60—2 boxes FREE
5 boxes (@ 3.65—1 box FREE
2K boxes @ 3.75—# box FREE

F. O. B. Buffalo: Freight prepaid to your R. R. Station in lots not less than 5 boxes.

All Orders at above prices must be for immediate delivery.
This inducement is for NEW ORDERS ONLY—subject to withdrawal without notice.
Order from your Jobber at once or send your order to us giving name of Jobber through

whom order is to be filled.

Hay2* *

Yours very truly,

Lautz Bros. & Co.
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National Retail -Grocers’ Association.

There was litttle of the unexpected
about the meeting of the National Re-
tail Grocers” Association at Louis-
ville last week. Its deliberations fol-
lowed very generally the expected
course of events; there were the usu-
al factional differences, which ended
about as might have been expected;
the customary resolutions were adopt-
ed—many of them to be disregarded,
as usual in general practice—and the
old board of directors and officers
were perpetuated.

There was one element in the pro-
ceedings about which there had been

promise of controversy, but which
failed to furnish much red fire
—the Association newspaper. It
was not. surprising that there
should be some protest against
the  action of the Association

in setting up opposition to the regu-
larly established grocery publications,
but in view of the display of consist-
ency to which the organization was
already committed in having gone
into partnership with an advertising
agency on a “rake-off” basis there
was left little ground on which to
complain of going the rest of the way
and ,publishing its own paper. And
so the opposition and criticism failed
to do more than shake up things and
then subside.

According to the reports which
reached this paper from Louisville,
however, it is evident that the Asso-
ciation misconceives the full purpose
for which an official organ should ex-
ist.  Our correspondent says that the
purpose of the paper was declared to
be “to make money for the support
of the Association.” Doubtless, as a
secondary purpose, that is highly com-
mendable, but unless the manage-
ment of the Association primarily
considers the purpose of the paper to
be the extension of the work and in-
fluence of the Association for the edu-
cation and betterment of retail gro-
cers, it will stand on shaky ground.
If there is anything of value and
legitimate in an Association and its
meetings, spreading those actions and
jneetings through the printed message
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intensifies and broadens its good
work. Such a hope ought to actuate
the officials primarily; making money
should be secondary, else the loud
clarion of “self supporting independ-
ence” might as well be hushed.

The new officers are men of long
experience and intimate familiarity
with the conditions, aims, movements
and issues of the day. The new Pres-
ident is Frank B. Connolly, and has
been for many years Secretary of the
San Francisco and California State
Associations and a director of the Na-

tional. He is a trade paper publisher
and notable in the ranks of price
champions. Vice President Schaefer

of lowa, has been an associate leader
in that State for a long time and
President of the State Association.

John A. Green is re-elected Secre-
tary for the seventh time. His long
service has made him acquainted with
the grQcery trade in every corner of
the land and his acquaintance with
public officials and all the factors of
associated food trade effort make him
an official hard to displace or replace.
His new duties as editor of the offi-
cial paper will test severely his adapt-
ability, but he certainly has the con-
fidence of his colleagues, and the case
with which he defeated the efforts to
undermine him prove his strong hold
on the controlling levers of the Asso-
ciation.

Frank W. Mendum, the new trustee,
is President of the Massachusetts As-
sociation and a man of force and ex-
perience in managing business asso-
ciations. The other trustees remain-
ing over from last year are W. A.
Achilles, of Texas, and C. E. Bein-
ert, of Nebraska, and George Suhr,
of Buffalo, remains as Treasurer.
This appears to be a strong board,
and with a fuller treasury than ever
before and an influence never as
strong until now, things look a little
more encouraging for the retailers’
organization.

Those who laugh at the efficiency
and saving movement about which
so much has been said recently, are
requested to note that during the
past three years the St. Louis & San
Francisco Railroad has saved nearly
one million dollars in its coal bills
by establishing a department of fuel
economy. A record was kept of the
amount of coal used by each loco-
motive. In 1910 the consumption of
coal per 1,000"gross tons of freight
hauled one mile was 345 pounds-
while at the present time, only 228
pounds of coal are used for the same
number of tons hauled one mile. The
men were shown how to save the coal
and were spurred on to do better
work in that line, with the above
result.

Manufacturing Matters.

Battle Creek—The Cement Prod-
ucts Manufacturing Co. has changed
its name to the Cement Casket Manu-
facturing Co. and changed its prin-
cipal office .to Albion. It has also in-
creased its capital stock from $30,000
to $40,000.

Detroit—The United Merchandise
Co. has been incorporated to manu-
facture and sell dry goods, ladies’
and men’s furnishings, with an au-
thorized capital stock of $10,000, of
which $5,000 has been subscribed and
$2,220 paid in in property.
Detroit—The Detroit Box Manu-
facturing Co. has merged its business
into a stock company under the same
style, with an authorized capital stock
of $15,000, of which $11,500 has been
subscribed, $4,400 being . paid in in
cash and $7,100 in property.
Detroit—Chas A. Coppoch, dealer
in lighting fixtures, has merged his
business into a stock company under
the style of the Coppoch-Pafterson
Chandelier Co., with an authorized
capital stock of $5,000, of which $2,-
500 has been subscribed, $1,51» paid
in in cash and $485 in property.
Kalamazoo—Local stockholders of
the Chippewa Sugar Co., of Chippewa,
Wis., which absorbed the Kalamazoo
Beet Sugar Co. in 1904, have been
asked to turn in half of their stock
to the company for the purpose of
raising money to turn the company
into a refining plant. Unless the
stock is surrender the bondholders
will probably foreclose on the plant.
Charlotte—It is practically settled
that the Fenn Manufacturing Co.,
makers of scythe snaths and post hole
augurs, will remain in Charlotte and
enlarge its plant to meet the increas-
ing demand for their products. Rep-
resentatives of the Charlotte Com-
mercial club have been making a can-
vass of the city and the sum of money
required—$2,500—is practically in
sight.
Niles—Joseph S. Tuttle, who came
to Niles in 1848 from Erie, Pa., cele-
brated his 87th birthday May 20 by

putting in a full day’s work at his
desk. Mr. Tuttle is the active head
of a large business. He buys and

ships ginsing, peppermint oil, spear-
mint, junk and a lot of other things.
Mr. Tuttle came to Niles on a stage
coach the year before the Michigan
Central Railway was extended from
Kalamazoo. He has been in busi-
ness here for sixty-four years.
Albion—After several weeks of
strenuous effort, Albion has induced a
company manufacturing cement cas-
kets to locate here. The new factory
will ocupy the old Cook-Kneeland
property, an option having been al-
ready secured on the building. Ar-
ticles of incorporation have been filed
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at Lansing under the name of the Al-
bion Realty Company. The firm is
capitalized at $40,000. Fourteen Al-
bion business men have subscribed
for stock in the concern and six others
are needed to complete the amount
of available stock.

It ought not to be necessary to
warn intelligent persons that the
stories now being so industriously
circulated about.the militia outrages
in Colorado are to be viewed with
the utmost skepticism. In regard to
the chief accusation, that of the wan-
ton slaughter, and worse than
slaughter, of women and children in
the Ludlow camp, there is no reason
to believe that there is a shred of
truth in it. In some cases, the form
the story takes is in itself sufficient
to stamp it as the result of cumula-
tive distortions of the truth by ex-
cited or hysterical narrators. Speak-
ing to Senators Kern, Kenyon- and
Martine, says a Washington dispatch,
“Mrs. Jolly and Mrs. Thomas de-
clared that mine guards were seen
pouring oil on tents in which women
and children were sleeping, and later
setting fire to the oil-soaked tents.”
The women and children were not
“sleeping in tents,”" but were hidden
in a covered pit under one of them;
there is no reason to suppose that
the militia had any suspicion that
they were there at all. If Mrs. Jolly
and Mrs. Thomas, who “acted as
nurses after the conflict,” are actual-
ly spreading this story, it only shows
that a person may be very good and
kind without having either sound
judgment or a well-developed sense
of responsibility.

The rumor is around Washington
that President Wilson is not in favor
of the “anti-wine” mess order given
out by the Secretary of the Nnvy.
It is not effective, anyhow, until July
1, and it has been discovered that,
even though Secretary Daniels pro-
mulgated it, it must have Presiden-
tial approval before it is put into
force. It is not represented that Mr.
Wilson is a wine bibber, or that he
loves to look on the liquid when it
is red- but that he believes there are
certain conventionalities, exchange of
hospitalities, and international cus-
toms which must be observed by
American vessels in foreign ports.
The announcement that the order
may be rescinded will be notice to
those who favor it to flood the White

House with communications urging
the Executive to fall in line with
Secretary Daniels and make the

American fleet an actual water wag-
on.

When a small man finally makes up
his mind to fight he begins to look
around for a friend to hold him.



DETROIT DETONATIONS.

Cogent Criticisms From Michigan’s
Metropolis.

Detroit. May 25.—Learn one thing
each week about Detroit: The larg-
est white leads works and varnish
factories in the world are located in
Detroit.

Many thousand visitors to Grand
Rapids arc at a loss to know what dis-
tinguished service Harvey Skillman
performed in order to have the Grand
Rapids Shoe & Rubber Co. place his
statue in the front window.

Another honor was given a De-
troiter when the Natural Gas Asso-
ciation of America, at the conven-
tion in St. Louis last week, elected
James P. Lynn, President. Mr. Lynn
is well known and very popular in
Detroit and his many friends are
gratified at the honor bestowed upon
him. He is President of the Natural
Gas, Electric Light & Power Co.

N. Danziger, former dry goods mer-
chant of Frankfort, has purchased
the furnishing goods and shoe store
of Mrs. E. A. Cone, 1583 Jefferson
avenue, East.

John Stringer, general merchant of
Livonia, was a business visitor in De-
troit last week.

Our idea of a loyal friend is a trav-
eling man who will always buy ci-
gars that are sold by his friends.

Horace Leick. Henry Barmby and
James Miller, department managers
for Burnham, Stoepel & Co., were
in New York this week on business
for their house.

John Fowler, of the Fowler Drug
Co., Pontiac, was a Detroit business
visitor last week.

Some men are born lucky; others
have luck thrust upon them; and still
others live in Dettroit.

Forest Campbell, who started with
Edson, Moore & Co., back in the days
when it kept the natives busy de-
fending the city against Indians, has
gone through all these years with an
unblemished reputation for veracity.
If it were not for this fact, we would
be inclined to doubt his latest fish
story. Forest went fishing on Orch-
ard Lake a couple of weeks ago, and,
as he gave out thte story, he caught
a muskelunge weighing 59 pounds and
15 ounces. Now Forest could have
told us that the fish weighed oo
pounds, but fearing to weaken his es-
tablished reputation for honesty, he
deducted the one ounce, thus depriv-
ing himself of the honor of capturing

a co pound fish. After the wusual
formalities when a large fish has been
landed, the regulation exhibit, and

story of the battle. Forest Campbell
brought the “musky” to his home,
where the final obsequies were to be
held over it. After mentally count-
ing his friends whom he intended
sending a piece of fish. Forest got
busy with the knife. Finally getting
to the stomach he gave it a slash with
the keen edge of his knife, when lo!
and behold! a whole swarm of bees
flew out and further investigation
showed 24 pounds and 15 ounces of
honey encased within, again demon-
starting Mr. Campbell's honesty—
he possitively refusing to lie for one
ounce of honey. We arc very grate-
ful to him for the story, because we
feel that even if he may have step-
ped from the straight and narrow
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ty, being kknown as the Adcraft Club
of the Detroit Board of Commerce.

Mr. Owen, manager of the Dor-
raine & Garrison drug store, Tren-
ton, was in Detroit last week in the
interest of the store.

There’s many a slip twixt the bar
and the door.

Charles Berger, salesman for Rob-
inson & Aronheim, and member of
Cadillac Council, met with an auto-
mobile accident last Friday when in
some unaccountable manner he lost
control of the car which caused it
to run into a ditch, overturning and
burying him beneath. At this writ-
ing Mr. Berger is in a serious con-
dition.

A.

eral store in Adair, was in Detroit
last week.
Fortune knocks at every man’s

door once; also there are many other
knockers that do not use the door.

Arthur T. Hugg, well-known young
Detroiter, has been appointed adver-
tising manager of the Detroit Steel
Products Co. Mr. Hugg has receiv-
ed a training for the advertising field
that should eventually number him
among the foremost in the country.
Besides his natural ability he has act-
ed as assistant to E. St. EImo Lewis,
of the Burroughs Adding Machine Co.
Mr. Lewis is considered one of the
most capable advertising men in the
country.

Adversity often causes a person’s
friends to become near sighted.

In response to our article, con-
gratulating Don Sanders, of Plantista

cigar fame, on the arrival of a 12
pound baby girl, we have received
from said Donald via parcel post

route, neatly packed in a wooden box,
one (1) giant cigar, presumably built
so as to show the proportionate size
of the Sanders’ baby as compared
with the average stork delivery. We
wish to thank the sender and also
express the sincere wish that the 12-
pound baby arrived in much better
condition than did the giant cigar.

Thomas A. Carten, proprietor of
Tonia’s largest department store, was
in Detroit on business last week. Mr.
Carten is very optimistic over the
season’s outlook for business in
lonia.

A joint meeting of Detroit and
Cadillac Councils will be held Sat-
urday night. May 30, to initiate can-
didates, close up the business for the
year and make final arrangements for
the attendance of the Councils in
Saginaw next' month, at which time
the annual convention will hold sway.
Jinx Hardy is chairman on arrange-
ments for Cadillac Council and 11. D.
Murray acts in similar capacity for
Council No. 9. At this meeting final
plans for the furtherance of the can-
didacy of Lou Burch for Grand
Treasurer will be made. That he is
going into the race against a formid-
able opponent in H. D. Hydorn, “the
grand old man of Grand Rapids Coun-
cil,” is fully realized by the Detroit
councils, who, nevertheless, promise
that when the smoke has cleared away
they will find themselves the victors.
Cadillac Council, of which Lou Burch
is a member, has earned the respect
and admiration of every council in
the country and with the election of
one of their members to the office
of Grand Treasurer it would be a

path, it was the means of helping fitting recognition of their services
us fill up our page. to the order during the year about
L. A. Cooper, clothing and men'sto close. ) .
furnishing goods dealer, Flint, was Why doesn’t Johnny Bull import a
in Detroit on business last week. few dozen mice to turn loose on the
According to the latest census, Mil- suffragettes?
waukee, which gave Detroit a race lor Arthur Gibson, former salesman
population honors for a few years, for Edson, Moore & Co., has given
can just see Detroit’s tail lights in Uup the life of ease (?) of a traveler
the distance. Milwaukee now boasts and has purchased — the business

of 417,054 residents within its city
limits.

Still no one has heard of Mrs.
Pankhurst throwing any of those
glass window. RE
glass front.

The Adcraft Club, after July 1, will
affiliate with the Board of Commerce,
although still retaining its own identi-

known as the United Rug Co., with
a store on Dix avenue.

F. M. Miller, the popular
druggist, was in Detroit on business
last week.

Julian M. Case, for some time ad-
vertising manager of the Regal Motor
Car Co., has resigned to take a simi-
lar position with the Abbott Motor

F. Dittman, who conducts a gen-

Milan
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Car Co. The latter has decided to
broaden its scope of advertising and
co-operate with its dealers all over
the world. It is Mr. Case’s inten-
tion to use a thorough follow-up sys-
tem.

Charles Harrison, formerly mem-
ber of the clothing firm of McQuil-
lan & Harrison, at Jackson, has re-
signed to engage in the clothing bsui-
ness for himself. Mr. Harrison is
very popular with the younger set in
Jackson, besides being very capable
in that particular line. His friends
predict, a bright future for him.

W. Morris Davis, well-known local
automobile salesman and designer,
has joined forces with the Los Ange-
les Cyclecar Co. Mr. Davis design-
ed the Davis Cyclecar, but did not
succeed in organizing a company with
enough capital to place it on the mar-
ket.

Carl Hauser, the pleasant repre-
sentative of the National Cash Reg-
ister Co., Detroit branch, called on a
certain merchant in the Thumb last
week and, on entering the merchant's
store, noticed a very unpalatable smell
in the place. After a moment he held
his fingers to his nose. “So you no-
ticed the smell, too, did you?” asked
Mr. Merchant. “Yes,” replied Carl,
“what is it?” “Oh, that’s my business,”
said the merchant, “it’s rotten.”

Mr. Blood, of Blood & Hart, dry
goods merchants of Marine City, was
in Detroit on business last week.

The many friends of Erskine Mec-
Leish, for a number of years depart-
ment manager for Edson, Moore &
Co., will be pleased to hear that after
a most serious siege of sickness, last-
ing a year, he is again on the sure
road to recovery. Arskine has recov-
ered one of his most cherished pos-
sessions, lost several months ago—a
good appetite.

Mary for love and repent in a board-
ing house.

The Cutting & Smith Sales Co. has
removed from Jackson to this city
and has opened its headquarters in
the Goldberg building, corner Wood-
ward and Warren avenues.

The Detroit convention bureau is-
sued a new booklet last week, giving
a complete resume of Detroit, both
from a business and pictorial point
of view. These books are printed in
five different languages and will be
distributed in many of the leading
cities of Europe. Several thousand
copies printed in English will be sent
to England for distribution. The
idea of the bureau is to attract as
many tourists as possible to the city,
aside from the work done in getting
different conventions to come here.

Art Colling, member of the Mar-
lette Hardware Co., of Marlette, is
building a new brick home with all
modern convenience. Now, if Mr.
Colling will get some Detroit views
to hang about his new home, the set-
ting will be up to the minute.

Charles F. Redden, sales manager
for the Maxwell Motor Car Co., will
take a trip to Europe in the interest
of the Maxwell car as soon as the

1915 models are completed,! which
will be in July.
Labor agitators find France a

“pleasant” field for their work. There
were 1,471 strikes in that country last
year.

Virtue,is its own reward, but some
people would, in addition to that, have
to do some tall figuring to get enough
together for a stick of candy.

R

H. Webber, the popular Presi-

dent of the J. L. Hudson Co., was
united in marriage to Miss Eloise
Jenks last Saturday, leaving imme-

diately for an extended honeymoon
through Europe. During the week
the employes were given a reception
at the store by Mr. Webber, accom-
panied by his fiancee. A beautiful ham-
mered silver punch bowl was present-
ed to the happy couple by Hampton
Rich in behalf of the employes. Miss
Stella Markunx, one of the department
managers, made a presentation speech
for the women employes and W. E.
Stitlington presented Mr. Webber
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with a morocco bound tablet contain-
ing the names of every employe in
the store. Mr. Webber feelingly re-
sponded and spoke of the loyalty of
the employes and warmly thanked
them for the gifts. Cheers were given
for the bridal couple and everybody
joined in the song—which came from
the heart—“For He’s a Jolly Good
Fellow.” Thomas Webber accom-
panied Mr. and Mrs. Webber on their
trip to Europe.

W. Fenton, of Lexington, was
in Detroit on business in connection
with his general store last week.

The Paisley House, at Yale, has
been remodeled and running water
installed in all the rooms. C. E. Rich-

ards, a local hardware man, received
the contract for the work.

Many a wise man makes a fool of
himself and gets away with it.

*Wilbur Burns thought he could re-
cite a poem at the Muskegon ban-’
quet, even if it wasn’t reproduced in
the Tradesman.

Art Jackson, Buhl Sons & Co.’s
well-known representative, spent last
Sunday in Manistee county, where he
went on a fishing trip. Art will bring
back to his Detroit friends a fine mess
of—stories!

Cadillac Council’s baseball team,
under the management of the notori-
ous “Bud” Hawley, in a game Sat-
urday, defeated the Western Bunion
Rubbers by the score of 19to 5. Mich-
igan councils, kindly shiver.

Charles Hilderscheid, a
resident of Detroit, proprietor of a
dairy products stall at the Central
market, died at Grace liospital Satur-
day after a brief illness. Mr. Hilder-
scheid was one of the most familiar
figures on the market where he was
in business for the past twenty-five
years. Always pleasant and courte-
ous, honest to a penny. He made
hosts of friends who will mourn his
loss. He belorged to the Elks, C. M.
B. A., Knights of Columbus and the
St. Vincent de Paul Society. Mr.
Hilderscheid was 51 years old. He is
survived by his wife, Theresa Hilder-
scheid, four brothers and three sis-
ters.

T. R. seems to be peeved over the
space devoted to Carranza et al in
the daily papers.

Max Lichtenauer, heavyweight rep-
resentative for the Tousey Varnish
Co. of Chicago, and resident of Green-
ville, was met by a friend the other
day and was asked the usual ques-
tion, “How’s business?”>“Business is
good,” said Max—*“that'is, the last |
got was good.”

J. Cole, of Cole & Cole, men’s
clothing and furnishing goods dealers,
Flint, was in Detroit on business last
week.

The Beals & Selkirk Trunk Co., of
Wyandotte, has purchased the stock
of leather and traveling goods of
Shadbolt & Chase, 11 Grand River
avenue, East. J. Bruce Crider has
been selected to manage the store,
which will be made one of the most
up-to-date in the city. Mr. Crider has
been employed by Tuttle & Clark for
a number of years and has had long
experience in the leather goods busi-
ness, besides having many friends in
the city. Assisting Mr. Crider will
be Robert E. Crebo, also well-known
to the traveling public, he, too, hav-
ing been connected with Tuttle &
Clark for a number of years. Both
Mr. Crider and Mr. Crebo are young
and aggressive and it- is the belief
of their many friends that wlien the
Beals & Selkirk Trunk Co. selected
them to look after its interests it
made a most happy choice.

Mr. Davis, manager of the E. R.
Beal drug store, at Ypsilanti, was in
Detroit on business last week.

P. J. Dosey, formerly manager of
the Hartford Suspension Co., Detroit
branch, has been appointed sales man-
ager of the George W. Houk Co., of
Buffalo.

Don’t cry over spilled milk—sup-
pose it was a quart of rye in a dry
county.

C. M. Sullivan has connected him-

lifelong
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self with the Federal Rubber Manu-
facturing Co. and will act as sales-
man, with headquarters in Detroit.

George Farrell, department manager
for the Elliott-Taylor-Woolfenden
Co., has purchased an automobile.
According to the latest reports,
George still has “buck fever” and is
afraid to shoot through the innocent
crowds with the machine.

After receiving the giant cigar from
Grand Rapids, we have decided to dis-
continue the blackmailing department
in Detonations.

The ice man will now have his
weigh and take his pick in the ice
box.

Great, big, good matured Otto Dry-
er, assistant manager of the sporting
goods department for Standart Bros.,
has decided to cast his lot with the
weary benedicts, announcements hav-
ing been issued to that effect. Usu-
ally our sympathy is extended to
those who are joined together by mar-
ital vows, but in this instance our
congratulations are extended to Miss
Nellie Rush, Mr. Dryer’s fiancee and
to Mr. Dryer himself. Otto, who
travels a portion of the time, is a
member of Cadillac Council and has
won the friendship and admiration of
those with whom he has come in con-

tact, both in a business and social
way. Miss Rush is one of Detroit’s
charming young ladies. The Trades-

man joins with the popular young
couples” many friends and acquaint-
ances in extending them best wishes
for a happy and prosperous wedded
life. The wedding takes place May
28.

Mr Dorrance, of Dorrance & Gar-
rison, druggists of Wyandotte, was in
Detroit on a business trip last week.

If you want to know just how
many pieces of furniture you own,
try going through the house after
dark with no lights turned on.

Herbert Murray has been confined
to his home with an abscess on his
foot. Mr. Murray represents. A.
Krolik & Co.

Kind words may be more than cor-
onets, but the butcher won’t accept
them for a piece of meat.

Ches Brubaker, famed humorist and

general merchant of Mears, was in
Detroit Tuesday—!!? (—? T(—) -«
J. A. Grunwell, general merchant

of Smith’s Creek, inspected the De-
troit markets last week.

W alter Churchill, general manager
of the bank at New Era, writes on
beautiful bond paper that economy
as practiced by women begins at
home and gets no further than hash.

Over 400 out of a possible 600 res-
ervations are made for the Board of
Commerce cruise to Duluth June 18-
22 There is much mystery in regard
to the plans for the entertainment on
board ship during the cruise, which
after all is said and done, will still be
kept secret by the participants. Suf-
fice to say, Detroiters are getting tip
the_ trip.

Bert McConnell (Burnham, Stoe-
pel & Co.), who was suddenly called
to the home of his mother in War-
saw, Ind., a short time ago, reports
she is gaining rapidly and is now out
of danger

Joseph "Koelzer, for twenty years
with Walter, Krausman & Kuhn, has
severed his connection with that firm
to engage in business for himself. He
has opened a new store at the corner
of Mack and Mt. Elliott avenues and
will carry a complete line of mens
and ladies’ furnishing goods. Mr.
Koelzer is held in high esteem by his
many friends in the city and when he
held his opening his store was liter-
ally filled with flowers as tokens of
their regard. He is peculiarly adapt-
ed to a mercantile career by business
ability and personality and if Joe
Koelzer doesn’t achieve success it will
be because—'there is no business.

A man who Kkills his time generally
manages to do likewise with others

time.

The R. A. Carmichael Co., manu-
facturing chemists, after a very brief
career in business, has been obliged
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to use larger quarters and a $50,000
building is being erected for it at the
corner of West Jefferson avenue and
Pleasant street, overlooking the De-
troit river. The building will be made
of re-inforced concrete and will be
modern in every respect.

Mr. Morse, of Morse & Co., lead-
ing druggists of Romulus, was a De-
troit business visitor last week.

Don’t forget the U. C. T. meeting
Saturday night. Joint meeting of both
councils.

For several weeks we have won-
dered at the heavenly smile of Allen
Gustine, Burnham, Stoepel & Co.’s
hustling young salesman and all round
athlete. Our wonder grew until fin-
ally we made enquiries and now we
are obliged to give the belated re-
port of a 10 pound baby girl at
“Shanghai’s” home, and a 10 pounder
of perfect dimensions is well worth
smiling over. The stork called with
its little friend on April 16.
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What Some Michigan Cities
Doing.
Written for the Tradesman.

The Michigan Pioneer and Histori-
cal Society will hold its fortieth an-
nual meeting in Lansing June 9 and
10, with Governor Ferris as the prin-
cipal speaker.

The Jackson Chamber of Commerce
has arranged with a film concern for
moving pictures to advertise the city
throughout the country.

Steel has been laid into Sandusky
in extension of the Detroit, Bay City
& Western Railway and Bay City
merchants are rejoicing over the op-
ening of this new trade territory.

The Women’s Christian Temper-
ance Union of the State will meet
in Flint June 2-5, and 400 delegates

Are

U. C. T. assessment No. 122 is dueare expected.

and must be paid not later than June
10. Do it now.

The onlooker is often impelled to
believe, after listening to the way
some traveling men present their
arguments, that their firm pays them
for what they say instead of for what
they sell.

At last the luckless hatters have
had their turn at an early straw hat
business.

Everything comes to him who waits.

James M. Goldstein.

Play Departments for Children.

The big department store of Jor-
dan-Marsh Co., Boston, has opened a
special playground for youngsters in
a section of the toy department. When
the buyer of toys was abroad this
year lie observed in England that all
the great department stores hacl es-
tablished special headquarters for
children. That idea has been adapted
and adopted by the Boston store.

A large section of the floor
been fenced off.

has
Inside the fence are
slides, “baby yards” for the littlest
ones, with blocks and dolls all wait-
ing to be played with; there are
swings, tilts and merry-go-rounds free
for any child to enjoy, and even a
row of the fascinating collapsible
playhouses, built of waterproofed can-
vas.

The principal feature of the play-
ground is a huge sandpile, full of the
well-known sand toys which give
children so much amusement. This
sand-pile stands in front of a great
scenic  painting representing the
southern end of Nantasket Beach, a
summer resort near Boston.

Across the aisle is a completely
equipped camp, in charge of a manly
chap of 16, who wears a Boy Scout
uniform and stands ready to show
the working of a modern camp equip-
ment.

This side of the playground, intend-
ed for chaps a little older, is backed
by a woodland scene.

It is not intended to check chil-
dren, as has been done in former at-
tempts to organize department-store
day nurseries. But with their moth-
ers sitting by, or if they are old
enough, all alone while their moth-
ers shop, the youngsters are invited
to play in their own particular de-
partment to their hearts content.

The man who allows himself to be
hurried in his buying is likely to find
his purchase can not be sold in a
hurry.

Bay City will entertain the probate
judges of Michigan July 14-16.

The annual meeting of the Michi-
gan State Firemen’s Association will
lie held in Saginaw June 23-25.

Bay City expects over 500 visitors
at the Michigan State Christian En-
deavor convention Aug. 27 and 28.

Kalamazoo has sixty jobbing firms
and the wholesalers are planning
weekly trade tours, starting June 1
They will visit seventy-two places
within a radius of fifty miles of the
city.

The Michigan Humane Association
will hold its annual meeting in Mus-
kegon June 4 and 5.

Pontiac is renewing
secure new industries.

The Pere Marquette is building a
new station at the foot of Court
street, Port Huron.

The Battle Creek Chamber of Com-
merce is urging the merchants to
decorate the lamp standards along
Main street with flower boxes.

Lansing officials
from an inspection
and Mayor Reutter recommends to
the Council the establishment of a
municipal garbage collection system;
also an incinerator plant.

Slot machines, even of the gum
type, have been put out of commis-
sion in Owosso by Mayor Dc Young.

St. Joseph has adopted a new type
of street lamp, which is expected to
give the city more light at less cost.

“Menominee, the Home of Indus-
try,” is the slogan adopted by that
city in a competitive contest. The

its efforts to

have returned
trip in Indiana

Made-in-Menominec
ens there June 1
The Pettit Salt Co., of Milwaukee,
is considering the site for building
a large salt block.
The public of St. Joseph are co-
operating with the Civic Improvement

exposition op-

Association to make St. Joseph a
cleaner, better and more beautiful
city.

Efforts are being made at Sauga-
tuck, Douglas, Fennville and vicinity
to raise $5,000 to secure a direct boat
to Chicago this season.

Henry Knowlton has been re-elect-
ed Secretary of the Cadillac Board
of Trade. The Board is making an
effort to secure an efficient man to
give his entire time to the advance-
ment of Cadillac and that immediate
section.

The new auto-tractor factory at
Niles is under construction and will
employ 100 men at the start.

Jackson has granted the use of
Keeley park for county fair purposes
this year. The fair is to be put on by
the Retail Merchants” Board of the
Chamber of Commerce and tents will
be used instead of buildings. The
date is the last week in September.

The Battle Creek Chamber of Com-
merce has opened a know-your-city
campaign which includes visit by busi-
ness men in a body to manufacturing
plants.

The Harrow Spring Works, of
Kalamazoo, will start work soon on
a $15,000 addition to its plant.

Lansing looks for 8500 Knight
Templars of the State at the annual
conclave June 2-4. Almond Griffon.

To Abolish Grocery Cat.

The traditional grocery cat is to
pass into the realm of memory on
the Pacific Coast if the example of
Seattle is followed in the adoption of
an ordinance pushed through in that
city recently by A. F. Haas, President
of the Council and Chairman of the

Public Safety Committee, is approved.
The bill places a more rigid con-
struction on the present ordinance

providing for the protection of food-
stuffs and sets a penalty for permit-
ting domestic animals in stores or
markets. In addition it makes it un-
lawful for any person to keep live
chickens, ducks, turkeys or other fowl
in cellars or basements under gro-
cery stores, markets or other places
where food products are sold.

SERVICE

The Question?

Its Answer

The call placed, the party located, the question
asked and answered or the transaction
completed; all in the space of a
few moments.

THE CITIZENS TELEPHONE COMPANY’S
Long Distance Circuits are Copper Me-

tallic.

Use Citizens Service.



Movements of Merchants.

Belding—Lypps Bros, have opened
a garage and machine shop.

Phelps—Ralph Davis succeeds G.
B. Marsac in the grocery business.

W hite Cloud—A. Pringle has added
a stock of shoes to his repair outfit.

Cadillac—Nelson & Beckman have
engaged in the electrical supply busi-
ness.

lonia—Louis Scheurer has opened
a confectionery store on West Main
street.

Thompsonville—A flour, feed and
hay store has been opened by E. A.
Gardner.

Copemish—D. A. Cornell has been
succeeded by John O. Barnes in the
drug business.

Grand Haven—N. E. Nejem is suc-
ceeded by Zanea Bros, in the confec-
tionery business.

Fife Lake—Mrs. M. Grant has op-
ened an ice cream parlor in the
Brower building.

Lowell—F. B. McKay & Co. are
about to take over the fuel business
of Howard & McKay.

Croswell—C. Fisk lost his clothing
stock by fire May 25. The loss was
fully covered by insurance.

Hastings—D. Gibson, recently of
Freeport, has opened an ice cream
and confectionery store here.

Traverse City—Harry Weaver of
Northville, succeeds H. L. Hughes
in the undertaking business.

Charlotte—Bullen & Richey, dry
goods dealers, sustained a severe loss
to their stock by fire May 20.

Middleville—John Norris, who con-
ducted a general store near this place
(R. R. 5), has been succeeded by John
Morris.

Negaunee—Levine Bros, are re-
modeling their store building by put-
ting in a new front and entire new
interior.

Tower—Dr. H. M. Dayton has sold
his drug stock to S. M. Bulling, who
will continue the business at the same
location.

Ishpeming—The dry goods stock
of the August Hendrickson estate is
being closed out and groceries only
will be handled.

Ishpeming—Bayard & Hasselblad,
grocers at the corner of Second and
Bank streets, sustained a fire loss of
about $500 May 23.

East Saugatuck—John Lubbers has
purchased the store and stock of gen-
eral merchandise of P. Schutt & Son
and has taken possession.

Ludington—Edward Juneau and
Sam Stillwell have formed a copart-
nership and engaged in the dry goods
and women’s ready-to-wear clothing
business at 327 South James street.
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Montague—C. H. Lasher and Gus
Nelson have formed a co-partnership
and engaged in the feed and produce
business in the Kison building.

Plainwell—Huntley & Honeysett
are erecting a new store building,
which they will occupy with their
stock of groceries about August 1

Ann Arbor—L. E. Buckley has
opened a tea, coffee and spice store
at 211 East Liberty street under the
style of the Ann Arbor Coffee Ranch.

Kalamazoo—The Three Schaus,
who conduct a millinery store at 320
South Burdick street, are closing out
their stock in order to settle an es-
tate.

Marquette—Tonella & Son, under-
takers and furniture dealers, have re-
modeled the interior of their store
building and installed a plate glass
front.

Pogy—Clifford Wilson, recently of
llersey, has purchased the L. F. Cor-
ey stock of general merchandise and
will continue the business at the same
location.

Saginaw'—Edward W. Morley was
elected President and John E. Mor-
ley was chosen Vice-President at a
meeting of the board of directors of
Morley Bros, on May 23.

Grand Ledge—James Winnie has
purchased the interest of his partner,
W. W. Vanderbilt- in the Winnie
Hardware Co. stock and will continue
the business under his own name.

Bellaire—L. G. Van Liew has sold
his interest in the L. G. Van Liew &
Co. grocery stock to William N. Nutt
and the business will be continued
under the style of William N. Nutt &
Co.

Ravenna—Fred R. Griswold has
sold a half interest in his agricul-
tural implement stock to John Conk-
lin and the business will be continued
under the style of Griswold & Conk-
lin.

Mancelona—Fire damaged the Ira
L. Moore store building and shoe
stock to the extent of $5,000 May 21.
Insurance, $4,000; also the L. G. Ball
meat stock. Loss, $1,200; insurance,
$600.

Flint—The Mutual Drug Co. has
engaged in the wholesale and retail
drug business, with an authorized
capital stock of $15,000, which has
been subscribed and $1,500 paid in in
cash.

Jackson—-George O. Payne has
purchased a half interest in the real
estate and insurance business of J.
Trumbull & Son and the business
will be continued under the same
style.

Saginaw—J. B. Nauer, who has
conducted a grocery store here for

TRADESMAN

the past ten years, has purchased the
William H. Meader grocery stock at
230 North Warren avenue and will
consolidate his stock with it at the
above mentioned location.

Nashville—Charles E. Gutchess has
sold a half interest in his agricultural
implement stock to Glenn Bera, re-
cently of Sunfield, and the business
will be continued under the style of
Gutchess & Bera.

Owosso—A controlling interest in
the Kean Coal Co., has been pur-
chased by George M. Phillips and

George McCabe, both of Detroit. The
name will be changed to Phillips &
McCabe Coal and Lumber Co.

Ironwood—The Merchants and
Miners Bank opened its doors for
business last week, with Calvin E.
Houk as Cashier. Mr. Houk is well
and favorably known in Gogebic
county, having been a resident of the
county for twenty-five years. Until
recently he was postmaster of Iron-
wood. The other officers of the Bank
are: President, Frank H. Kearnew;
Vice President, Bert Winter; and
Dr. J. Il. Urquhart, Oscar J. Nord-
ling, J. C. Thomas and P. H. Mullen,
directors. The Bank has a capital of
$50,000 and surplus of $10,000.

Lansing—A Cassopolis meat deal-
ed who got in bad with the State
Dairy and Food Department for sell-
ing adulterated meat products, put
up the plea that lie did not know of
the adulteration. Attorney General
Fellows, when asked for his opinion
in the matter, held that a meat deal-
er can be prosecutel even though he
be  the innocent  purchaser of
an adulterated product manufact-
ured outside the State. According to
Mr. Fellows the Chicago houses re-
sponsible for the adulteration being
outside the jurisdiction of the Michi-
gan courts, the local dealer must be
held responsible. While this seems
hard on the local dealer it makes
it necessary for him to exercise the
greatest care to ascertain whether
the manufactured articles he furnishes
to his patrons comply with the re-
quirements of the pure food Ilaws.
The purchasing of goods from Chi-
cago jobbing houses which do not
send out traveling salesmen frequent-
ly involves the retail dealer in hu-
miliation, expense and prosecution
and the only safe course for the re-
tailer to pursue is to buy his goods
through legitimate houses who do
business legitimately through the reg-
ular channels of trade.

Manufacturing Matters.

Lansing—The Factory Supplies Co.
has increased its capital stock from
$20,000 to $50,000.

Detroit—The Detroit Pneumatic
Tire Co. has changed its name to the
Wilson Tire & Rubber Co.

Ironwood—The Vans Harbor Lum-
ber Co. has removed its plant from
Vans Harbor to this place.

Otsego—G. W. Campbell has built
an addition to his bakery and in-
stalled a large oven therein.

Onaway—W: illiam E. Batdorff has
leased his bakery and restaurant to
Jacob Cousineau, who has taken pos-
session.
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New Era—The New Era Canning
Co. is building an addition to its fac-
:ory and will install a peach peeler.

Detroit—The Detroit Curled Hair
Works has engaged in business with
an authorized capital stock of $1,000,
which has been subscribed and paid
in in cash.

Detroit—The Duz-It Chemical Co.
has engaged in business with an au-
thorized capital stock of $10,000, of
which $5,000 has been subscribed and
paid in in property.

Saginaw—The Schust Baking Co.
is erecting a new plant, 106x244 feet
in dimensions, which they will oc-
cupy about (lctober 1.

Marshall—F. A. Stuart is convert-
ing the Hardy Food factory into a
cold storage plant, at a cost of $8,000.
The building was formerly occupied
by the B. & B. Buggy Co.

Ludington—John H. Davis lost his
iron foundry and boiler shop by fire
May 25, sustaining a loss of about
$25,000. Insurance, $11,000.

Turner—The Turner Lumber &
Manufacturing Co. has been organ-
ized with an authorized capital stock
of $9,000, which has been subscribed,
$3,500 being paid in in cash and prop-
erty.

Detroit—Mansell Hackett is organ-
izing a new company in Detroit to
manufacture selfstarters. Mr. Hack-
ett recently took over the Disco Start-
er Co. and will operate the new con-
cern under another name.

Flint—The Shank-Coupland-Long
Co. has engaged in the plumbing, tin-
ning and steam fitting business, with
an authorized capitalization of $10,-
000, of which $5,000 has been sub-
scribed and paid in in cash.

Jackson—The Union Steel Screen
Co. proposes to build a gray iron
foundry just north of its plant on
Huron street. The company will use
the foundry to increase its already
growing local and foreign business.

Corunna—R. D. Letts, a farmer of
Bannister, has begun suit against the
Owosso Sugar Co. for $5.000. In 1911
Letts raised beets for the company
under contract, and in the fall, he
alleges the company refused to accept
them.

Bay City—W alter A. Hyland, plum-
ber, has merged his business into a
stock company under the style of the
Hyland Plumbing Co., with an au-
thorized capitalization of $1,000, which
has been subscribed and $250 paid in
in cash.

Detroit—Enough of the assets of
the old Flanders Manufacturing Co.
in the way of plants and property at
Chelsea and Pontiac have been sold
to enable the Detroit Trust Co. to
issue an additional 5 per cent, divi-
dend bringing the total up to 45 per
cent.

Kalamazoo—The Pushvac Co. has
been re-organized with E. Rinehart
as President and J. C. Edden as Sec-
retary and general manager to manu-
facture a vacuum cleaner which is to
be known as the Kalamazoo. The
right to manufacture this machine,
which is to be equiped with three bel-
lows and an adjustable brush and
sweeper, was purchased from a Chi-
cago concern.
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Review of the Grand Rapids Produce
Market.

Asparagus—65c per doz. bunches.

Bananas—The price has advanced
to $3.50 per 100 pounds. This in-
creases the bunch price to $1.50@
2.75.

Butter—The market is active.
consumptive demand is good. Prices
are unchanged. The quality of the
butter now arriving is good. Prices
are ruling high, considering dull
business conditions, but in spite of
this some large traders believe the
market is as low as it will be for
the season. Factory creamery is
now quoted at 26@27c in tubs' and
,27(if128c prints. Local dealers pay 17c
for No. 1 dairy and 13c for packing
stock.

Cabbage—$2.20 per 100 Ib.
from Alabama.

Carrots—75c per bit.

Celery—75c per bunch or $3.25 per
crate for Florida.

Cocoanuts—$4.25 per sack contain-
ing 100.

Cucumbers—$1 per dozen for home
grown hot house.

Eggs—Receipts continue very lib-
eral and the quality is fine. The mar-
ket has declined Ic per dozen during

The

crate

the week, due entirely to the in-
creased receipts. No important
change is looked for soon. Local

dealers pay 18c f. 0. b. Grand Rapids.

Green Onions—18c for silverskins
and 12c for evergreens.

Honey—18c per Ib. for white clover
and 16¢ for dark.

Lemons—California and Verdellis,
$4.50 for choice and $5 for fancy.

Lettuce—Eastern head, $1.75 per
bu. llot house leaf is steady at 8c
per Ib.

New beets—75c per doz.

Nuts—AlImonds, 18c per 11); filberts,
15c per Ib.; pecans, 15c per Ib.; wal-
nuts, 19c for Grenoble and California;
17c for Napjes.

Onions—Texas Burmudas have ad-
vanced to $2.40 per crate for yellow
and $3 for white.

Oranges—Californias are
supply at $3.50@4.

Peppers—Green, 65c per small bas-
ket.

Pineapples—Cubans are now in con-
trol of the market, but Floridas will
be in market by the first of the month.
The price is steady at $3 per crate.

Plants—Tomato, 65c per box of
200; cabbage, 65c; Geraniums, $1.25;
Salvia, $1.25; pepper, 90c; pansy, $1.25;
asters, /90c; egg, 90c; daisy, 90c;
celery, $1.

Potatoes—OId potatoes are decreas-
ing in supply, and prices during the
week were very easy. There are some
new potatoes rolling, but no appre-

in ample
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ciable quantity has reached this mar-
ket so lar. 'bhe expected increase in
prices for old potatoes did not materi-
alize. It will not be long before the
seeding season is over, and then farm-
ers will probably ship all available old
stocks remaining to market. What
the price will be will depend largely
upon the amount of new potatoes
available. Country buyers are paying
45(W60c; local dealers get 65@ 70c-for
home grown and $2.25 per bu. for
Florida.

Pop Corn—$1.75 per bu. for ear; 5c
per Ib. for shelled.

Poultry—Local dealers now offer
13@14c for fowls; 10c for oid roost-
ers; 9c for geese; 14c for ducks; 14
(a16c for No. 1 turkeys and 12c for
old toms. These prices are 2c a
pound more than live.

Radishes—10c for round and 12c for
long.

Spinach—65c per bu.

Strawberries—The supply is not
equal to the demand. Most of the
berries this week were from Missouri
and Tennessee. Southern Illinois
berries probably will be in command
of the market before the end of the
week. Berries have not been stand-
ing up very well in transit this year,
and the best varieties which stood
shipment best have naturally com-
manded steady prices. Missouri stock
commands $3.50 per 24 qut. case and
Tennessee stock fetches $3.

Tomatoes—$3.50 per 6 basket crate
of Floridas.

Veal—Buyers pay 8@12c according
to quality.

The Grocery Market.

Sugar—AlIl of the refiners except
Warner and Arbuckle advanced their
quotations to a 4.20c basis Tuesday.
W arner and Arbuckle still keep their
soft grades on a 4.10c basis. The
consumptive demand for refined is im-
proving and the  prediction the
Tradesman made on May 13, that su-
gar would go higher is now fully
confirmed. Those merchants who
availed themselves of the Tradesman’s
advice and laid in supplies on the
basis of the market, then prevailing
have made enough extra profit to pay
their subscriptions for many years to
come. The recovery of raw sugar
has been rapid since the situation
turned and a half cent more is now
asked than would have secured Cubas
earlier in the year. The simple ex-
planation of the recent spurt is the
inception of the rainy season on the
island, where only sixty-six centrals
are now grinding cane, estimates of
the crop moreover "being reduced 35,-
000 tons. Europe has been buying
steadily and refiners, with an active
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enquiry for granulated contracts,
could not afford to pursue a waiting
policy and possibly lose their market.
Refined has not advanced proportion-
ately, although the 10 point rise dur-
ing the week brings fine granulated
to 4.20c, as against 3.75c this spring,
or an advance of 85 points. All in-
terests are firm at the advance, refus-
ing to make thirty-day contracts and
in most cases insisting on prompt
shipment assortments with orders.
Tea—The local markets are quiet
but firm. Stocks of all kinds in New
York are exceptionally low- but no
speculative buying is being indulged
in, even on an advancing market. All
grades of Japan teas are from \(a V/>c
higher than a year ago and the prices
for new crop teas in Japan are that
much higher than last year. Formosa
teas are opening up on an advance
of IjAc and Congous from 10@15 per
cent, on all grades. Ceylon and In-
dias have never held so strong a posi-
tion in the market as to-day and de-
sirable teas arc bought up eagerly.
Coffee—The market is unchanged.
The demand for the finer cup grades
of Santos coffee is good and the
prices of such coffees are well main-
tained and show a premium over the
ordinary grades- which are not much
wanted. Mild coffees are in fair de-
mand at unchanged prices. Java and
Mocha grades are steady to firm and

unchanged.
Canned Fruits—Apples are un-
changed and fairly active. California

canned goods on spot are not very
active from first hands; prices are
unchanged. Some packers have nam-
ed future prices during the week, on
a basis of 5@Il0c below a year ago.
The California peach crop is report-
ed better than last year's, Hut the
cherry crop not so good.

Canned Vegetables—Tomatoes are
dull, but prices nominally rule on an

unchanged basis. In spite of the
prevalent dullness, packers do not
seem inclined to shade. All the buy-

ing below the market is being done
from second hands. Future toma-
toes are also steadily maintained.
Corn and peas are unchanged and
quiet as to all grades. Small staple
Eastern canned goods are unchanged,
with the exception of spinach, which
is 5%;)7kjc higher, on account of the
unexpected lightness of the spring
pack. Contracts for new packing of
French peas are now being made- on
a basis considerably higher than last
year, as much as $3 per case on some
grades. The pack is partly a failure.
Belgian peas will probably be in fair
supply, on a basis about like last
year. lItalian peas are attaining some
vogue in this country. They com-
pare about with Belgians.

Canned Fish—(Salmon of all grades
is unchanged, but most grades re-
main steady to firm. Domestic sar-
dines are still high and firm on the
previously quoted basis. Imported
sardines very scarce and very high;
the new pack is being awaited, but
will not be available for some time.

Dried Fruits—Peaches and apricots
are unchanged and quiet. Raisins,
currants and other dried fruits dull
and unchanged. Prunes on spot are
quiet and unchanged. Future prunes

5

are soaring around a 6@6JL>c basis,
but it is by no means certain that
this price can be maintained. The
coming crop promises to be about
100,000.000 pounds, which is about 50
per cent, of normal. The European
crops, however, are better than usual,
and if this keeps those countries from
buying our prunes there will be
plenty to supply our own trade- and
no excuse for the present high prices.
Buying of future prunes is very light,
nobody having much confidence in
the market.

Cheese—'The consumptive demand
is increasing as the weather grows
warmer, and the make is increasing
also. The market is steady at a de-
cline of Izc. Cheese is believed to
be about on bottom by most oper-
ators. As soon as we have full grass
cheese, which we will have in about a
week, there will probably be an in-
crease in both the consumptive and
speculative demand.

Matches—The Diamond Match Co.
put on a deal last week which will
be operative until July 4 The deal
consists in the giving of one case
free with every ten cases or one-half
case free with every five and a half
cases.

Rice—The market is practically at
a standstill. The heavy importations
of foreign rice have filled up the
country along the seaboard and even
New Orleans is feeling the competi-
tion. The cut in the duty and the
partial failure of the domestic crop
last year facilitated the movement,
but the South has been able to work
off its supplies in the West and for
export, so that there is no pressure
of Honduras fancy head or Japans.
The easy tone is rather for the poorer
quality of Honduras. The crop is
late in the South and the acreage
smaller in some sections, although
increased, it is said, along the Missis-
sippi River.

Salt Fish—New mackerel will be
available in a few weeks, not only
shores, but Irish and Norways. The
new season is about beginning, but it
is impossible to forecast it. Cod, hake
and haddock are unchanged and quiet

Molasses—The market is season-
ably dull, for the consumption is
checked by the prevailing warm
weather. Distributors have a good
supply of grocery grades- both for-
eign and domestic, and show but
routine interest. Blackstrap is dull

and merely steady. The strength of
sugar has a certain sympathetic in-
fluence on molasses.

The Michigan Exchange Private
Bank has purchased a lot, 50x100 feet
in dimensions, at the intersection of
Grandville avenue, Cordelia avenue
and Roosevelt street and will imme-
diately proceed to the erection of a
modern and thoroughly up-to-date
bank building, which will be occupied
by the Clyde Park branch of the par-
ent institution on Grandville avenue.

Morgan Johns, formerly in the em-
ploy of Foster, Stevens & Co., has
taken charge of the hardware store
of the late Ira Van Valkenburg, 1405
Lake Drive, pending a sale of the
property.



UPPER PENINSULA.

Recent News From the Cloverland of
Michigan.

Sault Ste. Marie, May 25.—John K.
Jacobson, the popular grocer at New-
berry, reports very satisfactory con-
ditions this year and has purchased a
new Case touring car, so that he can
enjoy life. Mr. Jacobson believes that
all work and no play makes Jack a
dull boy and he is going to devote
every minute of his spare time pick-
ing out the good roads and high
spots.

The “only hotel” at Cedarville is
being enlarged and partly rebuilt on
a larger scale in anticipation of a
large tourist trade this season. It is
expected that the work will be com-
pleted about July 1 in time for the
tourist season. This will fill a long
felt want at Cedarville, where hotel
accommodations have been sadly ne-
glected for the past few years, and as
it is one of the most popular re-
sorts on the Snows.

H. P. Hossock & Co., leading mer-
chants at Cedarville, are looking for-
ward to a good season and are pur-
chasing supplies accordingly. While
Mr. Hossock is a very busy man, he is
always ready to greet the weary travel-
ers with a smile and usually gives
them a good order to keep them good
natured.

George LeFleur, of Cedarville, who
for the past two years has been con-
ducting a confectionery store and also
a barber shop and boat livery has out-
grown his present quarters and is put-
ting up an addition to his building,
so as to be in better shape to take
care of his largely increasing busi-
ness. When completed it will be one
of the largest buildings of its kind at
the Snows. The work is progressing
rapidly and he hopes to have a grand
opening during the tourist season. It
certainly will be a credit to Cedarville

an dan ideal resting spot for auto-
ntobilers where they can get soft
drinks and confections. Cedarville

has been noted for the past few years
as an ideal motoring spot and many
Soo auto enthusiasts usually make the
Snows on their tours.

Fenlon Bros., of Hessel, are about
ready for the tourist season and ex-
pect to open their meat market this
week, when they will be ready to
supply the tourists in their neighbor-
hood. Mr. Fenlon has made great
preparations for the tourist season
this year and many new cottages are
being built in the neighborhood. Mike
Fenlon is branching out somewhat,
equipping a room next door to his
grocery store which he is fixing up
into an ice cream parlor which will
be a credit to Hessel.

Fred R. Price, one of our leading
druggists, has won a Reo offered by
one of the leading insurance com-
panies for the largest amount of busi-
ness written up for a certain period.
Mr. Rice is now enjoying life with
his family and many friends seeing
the sights with his new auto. Fred
says it pays to hustle and he does not
regret the amount of extra work that
he has done to win.

McNalley & Donnelly, pioneer
butchers of Mackinac Island, expect
to move from the winter quarters into
the new Mulcrone market for the
summer. They report a satisfactory
business during the past winter and
are prepared for a large summer busi-
ness this year. Miss Donnelly, their
popular book-keeper, has returned to
take charge of the office work, after
having spent the winter with rela-
tives in Detroit. She reports a most
delightful winter in the metropolis
of Michigan, but is more than pleas-
ed to get back to her Island home,
where her many friends were glad to
greet her, as she is of a very charm-
ing disposition and was greatly miss-
ed during her absence.

VVWm. Kirkbride, the leading butch-
er of Pickford has purchased a new
auto this year to take care of his in-
creasing business. He is a hard man
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to find at his office during the sum-
mer months.

F, Watson, supervisor of Pickford
township, brought in a load of beef
and veal to the Soo this week by the
auto stage. Mr. Watson is also con-
templating purchasing an auto in the
near future, so that it would be well
for the arm of auto salesmen to see
Mr. Watson before he decides upon
the best car.

The Soo-Pickford Stage Co. has
resumed auto service between Pick-
ford and the Soo and is now making
regular daily trips, leaving Pickford
each morning at 7 o’clock and leav-
ing the Soo on the return trip at 2
except Sundays. The roads are now
in good condition and good time is
being made.

“One can always take courage by
throwing one’s self into some work.”

Mr. and Mrs. Lawrence G. Muehl-
ing leave this week for Kansas City
where they will open their Chau-
tauqua season. Their many friends
here will miss them, as they have
been very active in social life here,
taking part in most all of our enter-
tainments during the past year. Mr.
Muehling was editor of the Farm
Journal for the Evening News and
was a very busy man during busi-
ness hours.

J. A. McDonald. Jr., member of the
firm of Goetz & McDonald. Del our,
was a city visitor this week.

The first violation of the city fire
ordinance was that of J. Napoleon,
conducting a grocer and confectionery
store at 554 Ashmun street. Mr.
Naooleon started to erect a frame
building in the restricted district and
when complaint was made by the fire
chief. Mr. Napoleon was given until
2 o'clock the following Monday to
take it down.

J.  Thompson, proprietor of the
creamery at Rosedale, has announc-
ed that he will begin operations at
the creamery about Tuesday of this
week. He is very much encouraged
with the outlook for the season and
states that he has contracts for
about twice as much as he had last
year and that the farmers” are falling
in line this year and willing to con-
tract to sell milk to the institution.
Mr. Thompson has great faith in
Chippewa county as a dairying coun-
try and his success means much to
the farmers throughout Rosedale,
who will also profit thereby.

“Youth is the best time for im-
provement.”
The Prenzlauer Bros. Co., one of

our leading dry goods stores, had a
unique demonstration here last week
by putting a W hittall rug on the walk
in front of the store to be walked on
so as to test its wearing qualities.
An employe was stationed to keep
tab on the number of people passing-
over this rug and Saturday night a
total of 45,291 people had walked on
the ru". the traffic being divided as
follows: Monday, 6,000; Tuesday,
10,000; Wednesday. 5,500; Thursday,
9,000; Friday, 12,000: Saturday. 12,-
791. This was not counting the go-
carts, bicycles and dogs that also
walked on the rug. Rain also fell on
it for a short time one day. but the
rug seemed to stand the strain with-
out losing its colors and by the means

of a vacuum sweeper. 11J4 pounds
of dirt was removed from the rug.
The rug will be thoroughly cleaned

and sold to the highest bidder at auc-
tion. This was the first demonstra-
tion of this kind ever pulled off at the
Soo and much interest was taken in
the matter by numerous citizens here.

Another candidate was about to be
announced for Congress from his dis-
trict in the person of former State
Senator Fowle. Mr. Fowle would be
a very able representative, but it is

reported that Joseph Bayliss is so
far in the lead that Mr. Fowle’s
friends are of the opinion that they

are too late in launching his candi-
dacy, as Bayliss has most of the dis-
tricts lined up and his many friends
predict him an easy winner.
Chippewa county is to have another
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new industry in the Michigan Forest
Products Co., which will take over
the mills and store of the P. C. Fuller
Co., at Strongs. The new concern
promises to develop into a large in-
stitution and will employ hundreds of
laborers. The camps, sawmill and
probably a large manufacturing plant
will be located at Strongs, and the
company will utilize every class of
wood on its limits for manufactur-
ing material down to four-inch stock.
The new concern will manufacture
small wooden wares and novelties of
various kinds. C. Lansberry, general
manager of the Michigan Forest Co.,
completed arrangements at Strongs
last week to start his camps. En-
gineers of the company have survey-
ed the right of way for a lumber-
ing road which will run eight or ten
miles north into the woods. The spur
will leave the D., S. S. & A. track
on the switch now used for the mill
of E. Turner, swinging around to
the south and west of that mill.
Camps have been started two miles
north of Strongs by William Keelan,
a jobber for the new concern. Mr.
Keelan says he will have about twen-
ty families in his camp next week
and he is looking for married men,
as they are more apt to stick to a
good job than the roaming popula-
tion. They expect to pay good wages
and furnish comfortable quarters for
the employes. It is expected the

mill will have a twenty-five years’
run. It will manufacture step lad-
ders, tool handles, clothes pins and

other small wooden goods. The man-
ager has planned to clean up every
bit of timber or the company’s land
and utilize it for some purpose or
other. The three forty-acre tracts
owned by the Western Lands Securi-
ty Co. were purchased by the Michi-
gan Forest Products Co. last week
to increase the latter’s holdings in
Superior township, which now ex-
tends from Strongs to the Lake. This
will be a big boom to the little town
of Strongs, between Newberry and
the Soo. E. Turner, of Strongs, has
also opened his mill again, with about
five years’ cut ahead.

The Odd Fellows’ Encampment at
the Soo last week was a great success.
There was nearly ten thousand dele-
gates present and from all reports
the visitors had the best time of any
encampment in the history of Michi-
gan. The weather for the week was
ideal and entertainments were numer-
ous, affording the visitors also to go
trout fishing in the rapids, some of
whom have never had this oppor-
tunity before, and many went boat-
ing and sight-seeing, and it was with
considerable regret that they had to
get back home, but their visit at the
Soo will be long remembered.

There is no load that will break
a man down so quickly and so sure-
ly as a load of revenge. The man
who tries to get even with others has
few opportunities of gratifying his
hatred, but he is all the time corrod-
ing himself.

Munising is rejoicing over the Lake
Superior Veneer & Cooperage Co.
doubling the capacity of its mill this
year. The increase was due to pur-
chases last year of the Forester and
W orcester holdings. The output of
the shingle mill and of the copper-
age department of the company will
probably not be materially increased.
The output of the enlarged mill will
be about 15,000,000 feet of lumber an-
nually and it is expected that the com-
pany will run the mill the year round.
A number of Soo people are heavy
stock holders in this concern and the
increase will be felt here locally.

Joe Ermatinger, a former Soo boy,
but for the past few years being with
the Milwaukee Free Press, has re-
signed his position with the Press on
account of his eyesight and has en-
gaged with T. S. Andrews in manag-
ing the Queensbury Athletic Club
of Milwaukee.

The Richardson Lumber Co., of Al-
pena, has gone into the cattle raising
business and has purchased a number
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of cattle which have been put on the
lands at headquarter camps near Corn-
well. It is expected that by next
year they will be owners of a large
herd of cattle, as their lands are ideal
for cattle raising and they are look-
ing forward to a good future. This is
another proof of how Northwestern
Michigan is developing as a cattle
raising section.

Four things that can never come
back—the spoken word, the sped ar-
row, the past life and the neglected
opportunity.

Lawrence Lee, postmaster and pro-
prietor of the grocery store at Dafter,
purchased a new touring car last week
and his friends state that Lawrence
seems to have been born a chauffeur
of marked ability, as he can now make
the trip hitting only the high spots
between Dafter and the Soo, which
is some record for an amateur.

Henry Coulter, one of the largest
and best looking men in the Soo,
having been a resident here for many
years, left for Sudbury, Ont., last
week, where he has taken a position
with the police department of the
Canadian Pacific Railway. It seems
that Canada is looking for the best
of material and only men of unusual
height and strong physique need ap-
ply. Mr. Coulter is an exception to
the general race and would be a sure
winner in the line of giants at a coun-
ty fair. The Soo can feel proud to
furnish a man of Mr. Coulter’s di-
mensions.

A. Jacobs, the hustling salesman for
Franklin McVeigh & Co., sold his
Ford car and purchased a new Max-
well. Al’s trade has been increasing
so rapidly of late that he had to
make the change in order to keep
the pace.

T. Durocher, one of our local con-
tractors, has been awarded the con-
tract to finish the construction work
on the Mackinac Island breakwater.
The original contract was let to a
Bay City firm, who after looking over
the work realized the expense of get-
ting the plant in operation and decid-
ed that there was no money in the
deal for them and turned it over to
Mr. Durocher. This is pleasing news
to their many friends here, as Mr.
Durocher has been one of our most
successful contractors and according
to statistics has been doing the best

work in his line in the Upper Pen-
insula. The residents of Mackinac
are also pleased to note that Mr.

Durocher is to be the contractor, as
he has done work there before and
will be located on the island during
the summer.

“You cannot dream yourself into a
character, you must hammer and forge
yourself into one.”

N. W. May, of Escanaba. was a
city visitor this week. The forest
fires which have been raging in Chip-
pewa county for the past week were
checked Thursday by the rain. The
greatest damage has been done in
W hitefish and Superior townships.
The Bartlett Lumber Co., at Shell-
drake, sustained a loss of several mil-
lion feet of timber, partially covered
with insurance. One of the Smith
camps, near Rexford, was burned last
Monday. On the Canadian side the
fires have worked through almost to
Steelton and for a time the residents
of that suburb were alarmed.

The way to make the best of any
situation is to make it better.

Wm. G. Tapert.

Don’t sell side lines too close with
the idea that they do not need to
carry their share of the running ex-
penses. A side line is as much part
of the business as any portion of the
main line.

GEO. H. DAVIDSON
Consulting Contractor and Builder

Estimates and Superintendence Furnished
on Short Notice

319 Fourth National Bank Bidgy
Citz. Phone 2931 Grand Rapids, Mich.



May 27, 1914

Timely Hints to Feature.
Wrritten for the Tradesman.

Although many merchants do not
fully realize the fact, this is an ex-
cellent season to push the sale of
canned goods as an alternative to
fresh fruits.

With most housewives, last year’s
stock of preserves is running low.
By the end of May the family larder,
so far as preserves are concerned,
has usually struck a monotonous gait.
It may be all peaches or all raspber-
ries or all black currants; but there
is little variety.

The demand for variety will, nat-
urally, be met to some extent by the
sale of fresh imported fruits. Never-
theless, there is a certain monotony
even in these, and many consumers
shrink from the expense. To cater
to these, canned goods should to some
extent anyway be featured.

Prominence can profitably lie given
to many lines—canned vegetables and
fruits, jams, marmalades and pickles.
With the advent of really warm
weather, there is a natural demand
on the housewife’s part for ready-to-
eat viands; and a goodly share of the
canned goods in stock are ready for
the table, or can be made ready with
a few minutes’ warming.

A good interior display can be made
in close proximity to the regular pro-
vision counter. If you want to sell—
and you certainly do want to sell—
put the goods where people will see
them. The canned fruits and vege-
tables lend balance, so to speak, to
the cooked meats and fancy biscuits,
and allied with these lines will help
to make a “Ready-in-a-minute Break-
fast Table” which will appeal to the
busy housecleaner, who hasn’t the
time or the inclination to prepare
elaborate meals at this time 01 tlie
year.

Window display, too, s an import-
ant medium for the pushing ot this
class of stock. It is very easy, with
the aid of the brightly labeled cans
and jars, to prepare an attractive trim
which will appeal to the passerby.

A good idea is to show the can-
ned goods in conjunction with fresh
fruits and vegetables. Such a dis-
play will help to drive home the fact
that only the first fruit and vegetables
are used in canning.

In any window display show cards
should be used liberally. They help,
if brightly, attractively worded and
neatly prepared, to drive home a
moral which otherwise might be lost

It is good selling policy to feature
the fact that you offer variety in can-
ned goods. Few purchasers are fa-
miliar with all the new and attractive
lines that have been put upon the
market in the last few years. A dis-
play devoted to emphasizing the fact
that everything is canned now-a-days
(or pretty nearly everything) will
prove decidedly educative.

W illiam Edward Park.

Honks From Auto City Council.

Lansing, May 25.—Our Secretary
has just received notice of accidental
injuries sustained by E. M. Holloway,
one of our members living at Lowell.

Clyde Munn is the new member
of the sales force of the Perry Barker
Candy Co. By strict application and
industry, Mr. Munn has won the con-
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fidence of the management and is de-
serving of a liberal patronage by the
trade. We predict a bright future
for him.

James F. Hammell, in his official
capacity as District Deputy, visited
Adrian Council May 9 and Muskegon
Council May 16. Mrs. Hammell ac-
companied him on the latter visit.

C. S. Waters (Canton Art Metal
Co.) started for Flint this morning
with two grips and a smile that could
be noticed a block away. He says
business was exceptionally good last
week.

E. Il. Simpkins says he will not
drive to the Grand Council meeting
in June unless the roads are decidedly
better than they were yesterday. Get-
ting stuck several times in one day
has a natural tendency to cool the
ardor of the most enthusiastic motor-
ist.

M. E. Sherwood and family spent
the week end at Long Lake, near
Howell, accompanied by John New-
ton and family.

J. J. Manz, of Holt, opened a new

and up-to-date grocery store last
Saturday. Fred Mottt, of the Na-
tional Grocer Co., secured the stock

order, which included everything from
tooth picks to barrel salt. The start-
ing of this grocery was somewhat
unique in that the entire stock was
purchased of one house and through
one salesman. The Michigan United
Railway placed at the disposal of
the National Grocer Co. one of their
largest freight cars, which was load-
ed “to the roof” in front of its place
of business and ran directly to the
rear end of the store at Holt. A com-
plete stock was purchased, packed,
shipped, unloaded, unpacked and part-
ly sold all in one day. Can you beat
it?

Stewart Harrison (Mueller Furnace
Co.) has purchased a new Ford, with
which he is covering his entire ter-
ritory.

Geo. O'Tooley says it is just fifty
miles from Lansing to his mother’s
kitchen door near Belding, where he
finds the best chicken dinners in
Michigan any Sunday that the roads
are in condition for such a drive. Last
Sunday was his fourth trip of the sea-
son.

It is now reasonably certain that
the excessively bright lights of an ap-
proaching car was directly responsi-
ble for the auto accident just east
of our city last night, which resulted
in the death of one person and the
serious injury of two others. It is,
of course, necessary to have lights,
but what’s the use of overdoing it?

H. D. Bullen.

Mighty Merits From Muskegon

Muskegon, May 25.—We all hau a
good time in seeing Messrs. Lysman
and Patterson instructed in our mys-
teries. After the meeting a banquet
was held at the Muskegon Hotel,
where Mr. Ashley acted as toastmas-
ter in a very creditable manner. Wil-
bur S. Burns and Hotel Inspector
Hammell talked on their experiences
on the road (probably some of our
boys did not want to give theirs),
which were very good. Prosecutor
Galpin told us what a good bunch
of fellows we are and Charley French
talked on how a customer should
treat a traveler.

It has been reported that Ed. Mun-
roe has bought a pair of rubbers to
wear in Grand Rapids next week.

Secretary Foote is the proud fath-
er of a little girl. Mrs. Foote and the
new arrival are reported to be doing
fine.

Captain Nick Ludoff asks more of
the boys to come out Sunday or we
won’t have a baseball team.

Brothers Anderson and Hobbs are
the main features in a moving pic-
ture entitlled The Tri;ils of the Trav-
eler. Mr. Van Sicklie, of Freniont.
took the picture. Anyone can see
sann; by asking Van.

This ought to be enough for a be-
ginner. Ask Jim Goldstein.

Milton Steindler.
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Boomlets From Bay City.

Bay City, May 25.—The speed craze
has claimed another victim. Fred La
France, undertaker and liveryman,
one of the best known residents of
our city, was killed last Tuesday in
an automobile accident caused, it is
alleged, by the car being driven at too
high rate of speed.

The Detroit, Bay City & Western
Railway, which is being constructed
from this city to Port Huron, will it
is reported, be completed to Sandusky
by July 1. This railway will be of
immense benefit to the terminal cities
and to the country through which it
runs.

The rain that has fallen in Eastern
Michigan since last Thursday is
worth many thousands of dollars to
the farmers, as it was badly needed,
owing to the drought.

Ross Noble returned last Friday
from a trip through the Upper Pen-
insula.

Frank Harman, who has been con-
fined to his home several months by
illness, is slowly but steadily improv-
ing. We hope to meet you in your
territory soon Frank.

Mrs. Wm. E. Bouchey, who was
taken to a hospital recently, is making
a rapid recovery.

One of the live towns of Northern
Michigan is Gaylord and its stores
will compare favorably with any in
the State. Guggisberg Bros., the
hustling shoe merchants, are now lo-
cated in the center store of the Kram-
er block and, by carrying in stock the
best lines of shoes, strict attention
to business and courteous treatment
of their patrons, they are rapidly in-
creasing the volume of their business.
They recenttly added a well-selected
stock of men’s furnishings and hats.

Pub. Com.

Unless you are doing something to
increase the profits of the business,
there is little chance of your getting
an increase in your pay.

lit

DIAMONDS

Where Quality is as Represented
means much to buyers of

diamonds. You know
that no one item in the
Jewelry Business is as

great a test of honesty of
the seller as a diamond.

Our stock and the
guantity we sell is large.

We give an honest
quality and size for the
price you pay and we
stand back of every gem
we sell.

We cannot do more and
we would not do less.

UERKNER'C

Where Quality is as Represented
114 MONROE AVE.

c o ffel?
6w, NEUJ» « W RIO-H*

Boston-chicaso- f

Give your customers “White House” good

and plenty.

It will be worth your while to

believe every word we say about it—for,
believing, you will handle it; and, handling
it. you will be glad that you did believe.

Distributed at Wholesale by
Judson Grocer Go., Grand Rapids, Mich.
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UNFORTUNATE ALLIANCE.

When the directors of the Pant-
lind Hotel Company awarded the
contract for the construction of the
hotel to the Fuller Construction Co.
—rated blank by R. G. Dun & Co.—
the Tradesman immediately predicted
that, much as the hotel would mean
to Grand Rapids, the advantage
would be more than offset by the
unfortunate elements which would
be introduced in the city by the Ful-
ler Company. Subsequent events
have more than proven the truth of
this statement. The construction is
now well along and the tenants who
are to put in their own interior finish
are ready to let their contracts. Of
course, preference will naturally be
given local contractors, for obvious
reasons, but the Fuller Company has
promulgated an ultimatum that no
one but the Fuller Company can do
any work in the Pantlind building un-
til the building is turned over com-
pleted- on account of the iron-clad
agreement it has with representatives
of union labor that none but union
labor can be employed on any build-
ing under construction by the Fuller
Company. The local representative
of the Fuller Company frankly states
that he has nothing but contempt for
union labor, but insists that his cor-
poration has a binding agreement
with union labor which it is obliged
to maintain inviolate. This means
that the stockholders of the Pant-
lind Hotel must suffer the loss of
several thousands of dollars in rent-
als they would otherwise receive if
their tenants were permitted to in-
stall their interior finish while work
on the main part of the building is
in progress by utilizing local labor
which is free from the thraldom of
union domination.

The Tradesman congratulates Mr.
John W. Blodgett upon the selection
of a local contractor for the new John
W. Blodgett Hospital, thus avoiding
the disaster which would otherwise
have resulted to the industrial sit-
uation of the city from a continua-
tion of the Fuller-union labor regime.

THE WINTER WHEAT CROP.

Not often have such widely con-
flicting estimates been published as
those which deal with the injury done
by insect pests to the present winter
wheat crop. Field experts who were
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in the infected territory saw no dam-
age ten days ago, but others who had
examined closely found the fly in the
roots of the growing plant, and
since then the more fields inspected,
the greater the infection discovered.
It is difficult to tell at present how
much territory is affected, for experts
have not had time to cover the entire
winter wheat states east of the Rock-
ies. The fly will have to work fast
to do much more work, however, as
harvest is now only ten days to six
weeks off.

In general, the wheat market
agrees that the June report of the
Government, due a little over a week
hence, will lower winter wheat's con-
dition at least 5 points from the 959
per cent, of the May estimate. That
would still leave the average condi-
tion 12 per cent, above last June, and
higher than any percentage for the
month since 1898. Secretary Coburn,
of the Kansas Adgricultural Depart-
ment* says that there is no serious
damage from Hessian fly in that
State. Reports covering the State
made to the railroads say there have
been good rains of late, except in
the eastern part, and that conditions
never were better.

On the other hand, there are crop
experts, who, after covering the win-
ter wheat states of largest produc-
tion, say that 50,000,000 bushels must
be allowed for the loss to date-
although they add that no one can tell
exactly. One of them asserts that
the exceptional promise has disap-
peared, and that a crop of only 550,-
000,000 bushels is possible—the same
as the Government estimated in
April, as against the recent Washing-
ton forecast of 630 000,000, and the
trade’s recent outside expectations of
650,000.000. This is the extreme view,
although a good many people now ad-
mit that a limit of 600,000,000 bushels
is possible. The maximum yield on
record, last year’s, was 523,561,000.

What can be positively said s,
that the damage from Hessian fly
will probably turn out to be the most
serious known in many years, over a
territory larger than in any recent
experience. It has developed earlier
than in any other year in the grain
trade’s recollection, and in greater
numbers.

CHINESE EGGS PASS MUSTER.

Prof. M. E. Jaffa, who is in charge
of the food law enforcement in Cali-
fornia, has made a thorough test of
Chinese eggs now coming into the
country, and in his official report
states that these eggs are as good
and as sanitary as our own cold stor-
age stock. The investigation was
made on the urgent request of the
Petaluma and Sonoma chicken rais-
ers, and the professor’s report came
rather as an unpleasant surprise to
them. They believed an examination
would show the eggs to be insanitary
and dangerous.

A woman who colors her hair
green is taking a long chance on in-
juring her brain, the doctors say.
But has the woman who colors her
hair green any brain to be injured?
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NOW AND NEXT AUTUMN.
Is the present dullness of trade the

interlude before a season of real re-
vival in the autumn or are present
conditions to continue throughout

the year? This is a question which
every one is just now discussing. In
place of the ultra-pessimistic feeling
lately prevalent in business circles
here, there is now perceptible a con-
viction that a turn in the tide is ap-
proaching and that the last half of
the year will bring an unmistakable
change for the better. This altered
mood is not wholly sentimental, but
is based on enquiries in hand for
future deliveries; also on expectation
that a stimulus must be impaired by
the adjournment of a Congress which
has enacted more destructive legis-
lation than any previous Congress in
the history of the country, the ending
of suspense over the freight-rate
problem, and the present prospects
of bountiful crops.

At this season there should nor-
mally be a distinct improvement in
business. It is not in evidence at
present; and a majority of reports
from merchants and manufacturers
show that buying is only of a day-
to-day requirement character, with
little or no care for the morrow, the
belief being that supplies for the mor-
row’s requirements will take care of
themselves. It is, however, a very
prevalent impression that, when har-
vest comes and the crops begin to

move, there will be a marked im-
provement. Railroads which can bor-
row the money are working their

shops full time in the Central West,
repairing bad-order cars and getting
their equipment in good order for the
fall crop movement, and they are
buying supplies in a limited way.
When the turning point comes—as
it is bound to come sooner or later—
there ought to be a decided expan-
sion of trade activity; for the one
sure thing about the situation is that
supplies of goods, in the hands of
manufacturers, jobbers, retailers and
consumers are down to rock-bottom.

MISUNDERSTOOD FOOD LAWS.
While Uncle Sam is abolishing
such things as the serial number food
guarantee under the pure food law
on the ground that certain unprin-
cipled people take advantage of it
for their own ends and thereby de-
ceive the public, why not abolish a
lot more of our laws and regulations
because they have been unfairly taken
advantage of by the people?

Take the case of the alum baking

powders. Dr. Wiley said alum was
poison and certain manufacturers
promptly began advertising that

their product contained no alum. The
doctor claimed that benzoate of soda

was detrimental to health and in-
stantly there went up from certain
manufacturers a vast deal of pub-

licity to make the public believe that
goods containing it were poison—
and theirs did not. The same was
the case with saccharine and other
substances; likewise bleached flour
and alum pickles and coppered peas.
In every case the decrees were taken
advantage of by advertisers for their
own ends.
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Aside from the fact that these
claims have been proven false by
competent chemists and dieticians,

why not compel the manufacturers
to quit advertising bogus claims on
their labels on the ground that the
public persists in misunderstanding
them?

MUNICIPAIiTm ARKET FAILURE-

Los Angeles reports a striking il-
lustration of the fallacy of municipal
markets for working tremendous re-
forms which are usually cracked up
for them when they are first estab-
lished. Such a market was estab-
lished in that city to solve the high
cost of living by bringing the pro-

ducer and consumer together and
eliminating the wicked middlemen.
At a recent meeting of the City

Council, the municipal market-master
proposed a further extension of the

system and found the city fathers
unanimously opposed, having been
enlightened by experience, they

frankly admitted. The theorists fig-
ured out that by having the city fur-
nish a place where producer and con-
sumer could meet and trade, the
wicked middlemen would be elimin-
ated. So the city set up eight or ten
market places—fortunately without
any such expense as was lately pro-
posed in New York City’s $10,000,000
marketing plan—and waited for the
farmers to come in and the house-
wives to meet them with open arms
and market baskets

A year’s experience has shown that
they didn’t meet. Instead- the ped-
dlers took advantage of the oppor-
tunity and the poorest people in
town, satisfied with low grade pro-
ducts, bought of them under condi-
tions of very doubtful sanitation.
The average housewife still preferred
the sure and convenient corner gro-
cer and his ministration and con-
venience. She would rather hire a
specialist in marketing, and deliver-
ing, and selecting, and perhaps ex-
tending credit, than to do it all for
herself.

Maintained prices mean the assur-
ance of open markets, a willing field
of distributors in every part of the
land, the assurance that Nationalized
products may be found everywhere in
a Nationalized market. Price cut-
ting means exactly the opposite—sub-
stitution, dissatisfied distributors,
scanty supplies, and often dis-elimin-
ation from the market of desirable

goods. Like all other forms of co-
ordinated and systematized relation,
certain forms of individual interest

must bow to the common welfare,
but the day is past in America when
anything for the good of all the peo-
ple should be subordinated to indi-
vidual or class greed. In exactly the
way that equality of right in civics
has made America the happiest of
nations, so would a legalized square
deal born of equality of mercantile
opportunity conduce to the emanci-
pation of the merchant and guarantee
a better public service.

Real friends are like the inside
pockets of our vests. We may not
often need them, but we know they’re
there.
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PERFECT BALANCE.

System of Replenishment Which Dup-
licates Merchandise Sold.
W ritten for the Tradesman.

An inventory is the foundation of
any efficient method of storekeep-
ing. It is also one of the most im-
portant factors in the generation of
the “quick turn.”

An inventory, carefully planned and
carried out, enables a merchant to
keep his finger continually on the
pulse of his business and places him
in position to keep his stock at a
minimum and his sales at a maxi-
mum.

Efficient inventory work carried on
from week to week enables some pro-
gressive merchants to do as well as
an Easterner who made $6,000 net
profit last year on a stock of $7,000
worth of merchandise. This man
has a day-to-day inventory, but it
is simply an outgrowth of a week-to-
week inventory, and is so beautifully
refined that it is no harder to handle
than one taken infrequently.

But to get back to the basic inven-
tory. The tagging of lines is the
first step.

Every item in every sub-department
(not merely department, but sub-de-
partment) should have affixed to it
a tag which shall carry blanks for
the following things: The merchant’s
own stock number, the stock number
of the jobber or manufacturer from
whom the merchandise was purchas-
ed, the cost of the goods, the selling
price and the quantity on hand. Tags
of this kind very readily can be em-
ployed all the year round. Occasional
renewal is all that is necessarv.

The money-making merchant re-
ferred to above continually maintains
a system of tags like these, and by
simply walking around his store
every evening learns in short order
how much merchandise has been sold
during the daj’ and how much is on
hand.

When an inventory is taken, it is
comparatively easy for a clerk or
checker to read off the merchant’s
stock number, the cost of the goods,
selling price, and the quantity on hand
and if sales have been made since
the quantity was first noted on the
slip, subtractions are easy to make
by the clerks who made the sales.

The relationship between sales slips
and these tags should be pointed out
right at this point.

On the sales slips that go to each
customer making a purchase, as well
as on the duplicate of the sales slips

retained in the store, should appear
several items that are on the bin
ticket: merchant’s lot number, the

cost in code, quantity sold and sell-
ing price. In addition to this the
number of the clerk selling the goods
should appear on these sales slips,
so that his own efficiency, and volume
of sales, may be checked up from
week to week. W ithout a selling sys-
tem of this kind, retailing degenerates
into a slavish dependence on the cash
register, and into guesswork.

Of course, an
can do nothing.

inventory by itself
It is necessary that
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records be kept and that once a week
the sales slips that have accumulat-
ed during the preceding six days, be
classified and the information thereon
noted down in the proper place. A
day book divided up among the vari-
ous sub-department can be used to
record the quantities sold, the cost
and the selling price. This day-book
is the guide to future buying since
it tells the merchant from week to
week how much he sold the previous
week, the corresponding week in the
previous month, and the correspond-
ing week in the previous year. By
comparing all these various weeks a
merchant speedily learns how much
merchandise he ought to keep on hand
and when he should purchase more.

Another record book can be used
to show the sales of the clerks—each
division of this book should be given
over to recording the sales of one
particular clerk. By classifying sales
slips at the end of the week, each
clerks’ record can easily be deter-
mined and compared with records pre-
viously made. By bringing this com-
parison to the attention of the clerks
greater efficiency and greater ener-
gy can be stimulated.

An inventory and system of rec-
ords like this can be. maintained by
a moderate-priced book-keeper or by
the merchant himself. Many retail-
ers in comparatively small towns are
doing this efficiently in this way.
Large organizations as well are using
systems of this kind, and we might
make reference here to the biggest
one that occurs to us. A great chain
of stores in England that has hun-
dreds of branches runs a day-to-day
inventory. Each day’s record is tele-
graphed to the central office and each
store has shipped back to it exactly
the amount of merchandise sold that
day.

Thus a perfect balance is kept in
the stock of each store by a system
of replenishment which duplicates
each day the exact amount of mer-
chandise sold. Anderson Pace.

Interesting the Children.

Here isthe way a merchant in a cer-
tain town helped along his trade in
dolls. He incidentally made friends
with the children, which is one of
the surest ways to interest and make
friends with their parents.

In his advertising he made this of-
fer:  Any child under the age of
twelve years who purchased a doll at
his store was entitled to compete for
a prize in a contest he inaugurated.
The child purchasing the doll had her
name registered, and was regularly
entered. All of the dolls were to be
dressed by the children unassisted by
older persons, and all had to be ready
by a certain date.

Then prizes were awarded, first,
second and third, to the children who
had done the doll dressing most ar-
tistically and neatly.

A German paper contains the fol-
lowing unique advertisement: « “Any
person who can prove that my tapi-
oca contains anything injurious to
health will have three boxes of it sent
to him free.”
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Good goods means in
our Coffee department,
expert care In buying
and roasting, extraor-
dinary and unusual
methods of cleaning,
and 16 ounces to the
pound.

Our Coffees Are
Unexcelled

W ORDEN G ROCER COMPANY

Grand Rapids—Kalamazoo
The Prompt Shippers

YOUR CUSTOMERS KNOW THE

FRANKLIN
SUGAR
Trade-mark!

s,andardofP”
The rB1J- 1

RUH .r&A.ngth

We are constantly advertising FRANKLIN SUGAR
b?/ the most effective means—giving your customers sam-
eves and Recipe Booklets, as well as newspalger advertising.
Women everywhere know FRANKLIN CARTON SUGA
|S£ure, clean, sparkling and dainty; they know the sealed
CARTONS protect it from dust and dirt. All these things
make FRANKLIN CARTON SUGAR EASY TO SELL
and it PAYS YOU to sell it because the CARTONS save
you time, work and loss from overweight.

~_You can buy FRANKLIN CARTON SUGAR in
original containers of 24, 48, 60 and 120 Ibs.

THE FRANKLIN SUGAR REFINING CO.
PHILADELPHIA

FRANKLIN CARTON SUGAR is guaranteed FULL WEIGHT
and refined CANE sugar.
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CLOTHING

Features of the Furnishing Goods
Lines.

Salesmen now on the road are
showing a great many novelties in
soft hats for the fall season, and
among these are droop brim effects,
and in most of the lines the crowns
are higher and are shown in diamond
telescope effects. In most cases the
bows are placed on the quarter, this
being preferable to the style of the
past few seasons when they were
worn on the back. Wide bands will
predominate, and there will be a very
extensive use of puggarees. Velvet
bands are, of course, relegated to the
background, and few if any will be
noticed, but as an example of the
home producers leadership in design,
a manufacturer who recently return-
ed from Liverpool states that some
of the shops over there arc display-
ing velvet band's, and he thinks that
they will endeavor to sell them to
home-coming Americans. But it is
probable that they will have them left
on their hands. The leading colors
in soft hats are greens, blues, browns
and grays. In stiff hats there will be
shown a great many designs with the
taper oval crown and rolled brim, and
other good numbers are the taper flat
tip, the bell crop and the dish brim.
Reports that are coming in from the
roadmen who have been out several
weeks are very encouraging, and the
hat trade is looking forward to a
prosperous season.

It will be time enough in August
to hear reports concerning “a revival
of wing collars for day wear.” The
ifiunty old wing did really make a
short flight in public this last January,
nor was it an escape from society
wear, a left-over from social func-
tions; ’'twas, rather, a stroke for street
popularity that missed cordial sup-
port from others than those who
wear no other style year in and year
out. They belong to the immortal
few who dread hazard of new fortunes
even in collar adventures; and this
reminds us that the days of the sland-
ers and wings were the times that
produced freak collar models, the
form seeming to invite extravagence.
We find the record of a “Wuu Wing”
collar with really but one wing, a
combination of slander and wing, the
wing overlapping the straight end.
The International Shirt & Collar Co.
introduced it in the year of grace 1900,
and at the same time Geo. 1. Ide
& Co. brought out a similar form
under the name of “Lipton” because
the vyachtsman carried one large
white wing on his racer—that didn’t
take the cup. Both collars sold, and
passed. Earl & Wilson gave the mar-

ket a wide seam stander named “Sy-
osset” the same year, that took well
with the trade.

Neckwear.

Perhaps the most interesting feature
of current trading is the sustained de-
mand for odd and high colors, the
sort that it would have been impos-
sible to market a few years ago. It’s
quite a change from the good old
“plain shade” days, when any big
manufacturer could, before the sea-
son's start, count on cutting up num-
berless yards of solid colors, just
as a clothing manufacturer counted
on cutting up blue serges and “staple
blacks” ad libitum. The present is
distinctly a season of “fancies” and
while plain shades are, of course, still
in wide demand, the city trade s
keen for high colors—the higher, the
better. Cherry, rose, orange, canary,
violet, turquoise, peacock, salmon-
pink, Mandarin, claret, corn, gobe-
lin, terra cotta, sepia moss-green,
watercress, Venetian red, emerald,
bottle-green, absinthe, and verdigris
are only a corporal’s guard out of the
regiment of colors that are offered
this season. Every manufacturer has
his own name for a particular color
or family of colors. The greens,
blue and oranges are notably promi-
nent in present sales.

Last month it was mentioned here
that one of the largest manufacturers
of half-dollar scarfs in New York is
preparing to add a dollar line. As a
matter of fact, several houses which
have hitherto specialized in $4.50
neckwear are going into the higher-
priced field next fall. If this proves
anything, it proves that there is a
genuine demand for better goods, and
that the state of business must be
sound to create this condition. The
“half-dollar limit” as the price of a
scarf is being crossed, which will
have a healthy, bracing effect on the
whole industry.

From a “lame duck" in the selling,
the tie is developing into a sprinter.
With the backing of the best metro-
politan furnishers behind it, batwing
and butterfly shapes have taken a de-
cided forward spurt, and well-inform-
ed observers believe that next sum-
mer will be the most active tie sea-
son in ten years. Just what brings
the tie to the forefront is hard to tell,
except that it has the endorsement of
London. As already told, the “smart-
est” form is the long, untacked open
tie with pointed ends, rather than the
spread-end shape.

In half-dollar neckwear, some silk
and lace effects have been introduced
with ground colors showing through.
Thus far they do not seem to have
“caught on” to any appreciable extent;
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although they are interesting as fore-
shadowing the possible “feminist
movement” in popular-priced neck-
wear. In such four-in-hands the knot
is of plain peau de soie, while the
aprons are of lace through which a
shimmer of contrasting color peeps.
This is not an idea capable of devel-
opment in high-class scarfs, but must
find its outlet in cheaper goods.

Crepes—crepes—crepes. You see
them everywhere. One metropolitan
shop shows sixty separate shades,

plain and silk-embroidered with polka
dots. In English foulards, a novel
treatment brings out delicate crys-
anthemum figures. Grenadines are
pushing ahead, as summer nears.
Changeable silks seem singled out for
especial favor this season. Of “knits”
one hears more than one sees. They
are not selling briskly, although a
fairish Easter trade was done.

Tit for Tat.

“It’s going to be war to the knife,”
declared the suburban man, who was
feeding his chickens.

“What now?” asked the friend.

“Why, Blinks sent, me a box of
axle greese and advised me to use it
on my lawn mower.”

“Well?”

“Well, I sent it back and told him
to use it on his daughter’s voice.”
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AdvertiseYourTown

By Uniforming
Your
Band Boys

You can make
no better
investment

Buy Uniforms
That Every
Citizen will be
Proud of

We make that
kind

Style Plates and
Cloth Samples
Free

Mention
The Tradesman

THE HENDERSON-AMES CO.
KALAMAZOO, MICH.

United States Nobby_Tread_
Goodyear & Goodrich Tires
Kan't Bio Reliners

STANDARD TIRE REPAIR CO.
15 Library St. Rear Majestic Theatre
Grand Rapids, Mich.

MEN'S

STRAW

HATS!

The time to order is now. We
can fill your mail orders prompt-
ly from our big stock of straws.
We have everything from the

very low priced to the high grade exclusive styles.

NEWLAND HAT CO.
166 JEFFERSON
DETROIT

HATS, CAPS, STRAW GOODS, GLOVES AND UMBRELLAS

A Good, Strong,
Medium-Priced Line

Buffalo Trunk Mfg. Co.

MANUFACTURERS OF

TRUNKS, BAGS, SUIT CASES
127-139 Cherry St., Buffalo, N. Y.

JULIUS R. LIEBERMANN
4is™ Tv SN .wrMh

Write for Catalogue
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Some of the Advantages of Price
Cards.

The writer is a firm believer in the
value of price cards and tags. Some
window dressers love to get up a-
beautiful window display without any
tags or price cards to mar the pic-
ture, as they look at it. But the man
in business is not running an art
museum. Stuff advertised without
prices has no direct appeal; it hasn’t
the punch. Price tags may drag art
down to a sordid plane, but they will
get the business, and you can scarce-
ly have too many of them.

There was an art dealer who was
trying to dispose of a picture for a
needy friend. lie had it in his win-
dow for several months, and lie no-
ticed that a certain man stopped and
gazed admiringly at the picture nearly
every day. Finally the art dealer
stepped out one day and said: “Why

don’t you buy that picture? It is a
bargain.”
“Oh,” said the man, “l don’t sup-

pose | could afford to buy such a pic-
ture as that.”

“You like it, eh?” enquired the deal-
er.

“Very much.”

“What do you suppose 1am asking
for it?”

“Several hundred dollars.”

“No,” said the dealer, “I am try-
ing to sell that picture for $50.”

“Why don't you put out a price
card?” responded the pedestrian. “I'll
take the picture, and | would advise
you to display prices when you have
bargains.”

And the dealer took his advice.

The TruVal packing is attrac-
tive, handsome and substantial.
These boxes will brighten the
retailer’s shelves—the covers
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If you see something attractive in
a window, you may admire it, but it
means little to you unless there is a
price attached. With the price at-
tached, you know immediately wheth-
er the article comes within your means
or not. If it does, you think of it
frequently, you plan ways and means
of getting together the money, and
you probably end by buying it. Goods
that linger in the memory are goods
that are going to sell. Many mer-
chants'argue that people will come
in and enquire about prices, if they
arc interested. The majority of wom-

en will do this; some women
will  not. The majority of men
will decidedly not do it. Here we

have quite a large percentage of the
population who are not much inclin-
ed to enquire about prices. A great
many people fear that they will be
importuned to buy if they enter a
store on such an errand, hence they
pass on and soon forget about the
goods they have seen on display.

Price tags on goods inside the store
help fix the goods in the prospective
customer's mind, and they also save
the dealer from answering a lot of

questions. Some customers are too
willing to ask prices. Thus price
cards serve a double purpose. They
interest the timid, and they inform

the curious. After all, the most vital
thing about an article is its price.. No
matter how much we admire it, if it
is beyond our reach we will not spend
very much time over it. Price cards
will never do your business any harm,
and they are likely to bring more
dollars into your till.
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Burning Question That Burned Itself
Out.

Mears, May 23.—I1 want you to set

me aright on a question that is both-

ering the place where my brain
should be, if I had one. Here are
the facts: Hon. Wilbur Burns, the

gink who sells Oak Leaf soap and is
clalled Bobby on week days, called on
me last week and seemed highly elat-
ed, as he had just received a long
distance phone requesting him to
make a speech at a swell, high brow
meeting of the U. C. T. brothers at
Muskegon. There is only one thing
that would keep Bobbie from selling
Oak Leaf and that is a chance to doll
up and spout before an audience. The
committee, to insure his coming, no-
tified him that his friend, John D.
Martin would be there, as also a live
bunch from Grand Rapids. Bobbie
was so swelled up that after he had
soaked me full of his importance and
attempted to leave my emporium, he
got stuck in the doorway and tore
three buttons off his coat. 1 had to
let him out the freight door. Did that
make any difference? Oh, no! That
was his business suit. He has glad
rags in which to appear before an
audience—and they say lie carries his
dress suit case around with him on
his trips, so as to be able to respond
to an invitation to orate on the least
provocation.

Have patience. | am coming to
the great question soon that | want
you to decide. Bobbie made his ap-
pearance in a white vest and a pair
of white hose; this is Erney Welton's
version. He appeared in a white vest
and dirty sox; this is Herman Ander-
son’s version. That he had the vest,
but no sox is Harold Foote’s idea.
They were still arguing this three-
hours after the banquet. Now, as |
wasn’t there, you can’t prove it by
me, only my opinion is that whoever
was right or wrong, we will have to
concede he was in a condition to keep
cool. 1 wasn’t there, of course. 1
am too old for frivolous things and

SHIRT

of

TRUE
VALUE

(Trade Mark Reg. U. S. Pat. Office)

Black and W hite E ffects

To Retail at $1.00

Black and Whites are staple.

mand for them.

special. Display them in your window.
will sell more during May, June and July than you have for a

long time.

The combination of a colored scarf and a black striped

TruVal Shirt is very pleasing. It might be well to button collars
onto the shirts and tie four-in-hands in place, so that your win-

dow display will convey the full effect.

The TruVal has proven its worth.
will satisfy you that the TruVal is cut full—made from T V
Standard Percale—put together carefully—hand laundered—
coat front—a shirt that will give the utmost satisfaction to the
man who knows what’s right.

82 Franklin Street

are especially designed for dis-

play purposes.

A. Krolik & Co.

Branch stocks of TruVal Shirts are carried by

, Detroit

A careful examination

TruVal Shirts are made by
M. KOBLENZER & SON

New York City

There is always a good de-
Now is a good time to treat Black Stripes as a
Feature them and you

1

also had no invite. That had some
bearing on the case. | was so inter-
ested that I sent for a Muskegon
Chronicle to get the whole works.
This was a U. C. T. and wife’s swell-
areno affair and | know it was with
much regret that | did not get an in-
vitation. The guest of honor, as |
have been informed, was Charley
French, of the Chronicle. Probably
that is the reason of the special edi-
tion of that paper issued at 2 g. ni.
giving the account of the $1 a plate
supper in the new and much-needed
Muskegon Hotel. He certainly spread
himself in his masterly editorial. E.
Welton has ordered fifty copies to
give to his friends and Herman And-
erson will do likewise if he has a
good rum week. It was a glad affair
and the banquet and hotel itself de-
served every word of praise that the
editor gave. To an outsider it would
appear that lie spread it rather thick,
but, believe me, he did not overdo it
in the least. 1hat hotel is certainly
a credit to Muskegon. The live ones
from Grand Rapids failed to show
up. They don’t know what they
missed by having cold feet. As soon
as their addresses are known to me
I will send each of them a pair of
wool sox. What amused E. R. W.
the most was the Senior Counselor
scratching his head. Look out, friend
Monroe, Welton did that same trick
a few years ago and look what hap-
pened! lie hasn’t enough left on his
head to trip a fly.

Now for the big, burning question.
Oh, well, friend Stowe, a man with
head enough on him to run a paper
like the Tradesman and in such a
masterly way, has insight enough to
clearly see what the question is.

Yours Infernally,
C. A. Brubaker,
(The Chronic Kicker.)

Never call a woman an old hen
because she is set in her ways.

P. Steketee & Sons, Grand Rapids
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Michigan Poultry, Butter and Egg Asso-
elation.

President—H. L. Williams, Howell.

Vice-President—J. W. Lyons, Jackson.

Secretary and Treasurer—D. A. Bent-

ley, Sagjnaw. . ,
)éxe_cl?tlve Committee—F. A. Johpnson,
Detroit; Frank P. Van Buren, Williams-
ton; C. J. Chandler, Detroit.

Laws Governing Storage of Perish-
able Food Products.

A cold storage house is an estab-
lishment employing refrigerating ma-
chinery or ice for the purpose of re-
frigeration in which articles of food
are stored for thirty days or more at
a temperature of 40 degrees F. or be-
low. This provision var'es somewhat
in the several states. The State of
Nebraska, for instances, requires that
goods must be held in storage for
sixty days before being legally cold-
stored, while a bill pending in the
State of Connecticut holds that eggs
must be labeled <Cold Storage if
held for more than fifteen days. The
time limit imposed by most of the
laws is the natural limit of twelve
months, that is, from one productive
season to the next. The time limit,
however, is not uniform in the sever-
al states. The State of Pennsylvania
fixes a different limit for different ar-
ticles of food. It limits the storage
of whole carcasses of beef or parts
thereof to four months, whole car-
casses of pork or parts thereof, of
sheep or parts thereof and of lamb or
parts thereof to six months, the whole
carcasses of veal or parts thereof to
three months, of dressed fowl drawn
to five months, of dressed fowl un-
drawn, ten months; eggs eight months
butter nine months and fish nine
months. As a rule the law requires
that goods which have been in cold
storage shall be sold under a label
advising the purchaser of their char-
acter. The Pennsylvania law even
goes so far as to require that food
sold from labeled containers must
be wrapped on the outside with the
words, “Wholesome Cold Storage
Food.” The Massachusetts, lowa,
Louisiana. Nebraska and North Da-
kota laws require the display of a
sign marked “Cold Storage Goods
Sold Here.” The Indiana law re-
quires only that eggs taken from cold
storage be sold from a receptacle
bearing the words, “Cold Storage.”
All laws are wuniform in requiring
that goods be marked with the date
of entry into storage and the date
of withdrawal therefrom, except that
the laws of New Jersey and Delaware
require only the marking with date
of entry and the Nebraska law does
not require the date of withdrawal
on goods to be shipped outside the
State. In nearly every case the ware-
houseman is required to report the
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quantity of goods in storage to the
proper officials at the end of each
three months’ period. The Massa-
chusetts law, however, requires the
report but three times a year. This
provision, while not in any way af-
fecting the character of the goods in
storage, is undoubtedly an attempt on
the part of the legislature to mini-
mize the possibility of the cornering
of the food supply by giving all in-
formation concerning stocks on hand
to the public. As an additional pro-
tection under certain conditions the
officials of several of the states are
authorized to call for more frequent
reports than are specificially author-
ized in the statutes.

In six of the eleven states enforc-
ing a cold storage law, the State
Board of Health and its executives
and inspectors are charged with the
enforcement of the act. In five states
the work is done under the supervis-
ion of the food commissioner or dairy
and food commissioner, as the case
may be. In every case, except the
State of Delaware, it is made the
duty of the official or executive board
to issue licenses for the operation of
cold storage plants. These licenses
are issued after an inspection has
shown them to be sanitary and prop-
erly equipped and operated, and the
board or officials charged with the
enforcement of the act have power to
withdraw the license if the plant be-
comes insanitary or is operated in
violation of the law. An important
provision of practically every law is
that authorizing the officials to extend
the time of storage if inspection at
the end of the storage period shows
the goods still to be in satisfactory
condition and suitable for use as food.

Unquestionably the public has the
impression that prices are artificially
and arbitrarily raised by reason of
withholding goods from market in
storage warehouses. The special
committee of the Chicago Association
of Commerce, which made a thorough
study of cold storage in its many
phases, says;

“Exhaustive examination of the sta-
tistics compiled under the directions
of your committee, and a comparison
of these statistics with the facts ob-
tained by the Department of Agri-
culture, after an exhaustive research
demonstrates clearly that the prices
of butter, eggs, poultry and fish have
been more uniform during the year
since cold storage has become a fac-
tor in the care of food products than
before that period. These statistics
also show that taking an average
for a period of years, prices on the
whole have been lower than during
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the years when cold storage was un-
known.”

This statement is in  substantial
agreement with the conclusions reach-
ed by the Massachusetts committee
and undoubtedly is an accurate
gauge of the effect of cold storage
upon the price of food. Nevertheless,
in view of the persistent criticism of
the new industry and of the too gen-
eral impression that high prices are
the result of manipulation somewhat
between the farm and the consumer
rather than a decreasing supply for
an increasing demand the legislation
enacted may be assured to have definite
value both to the warehouseman and
to the consumer in that on the one
hand the consumer knows where and
how much goods are being held for
future use and the warehouseman is
protected from a criticism which, if
persistently indulged in, must prove a
serious injury to his business. This
statement may, indeed, be applied to
all the phases of cold storage legis-
lation, and where the laws have been
in force the longest, | believe that
without question the industry receives
most credit from the consumer, and
cold storage food properly handled
in storage and sold under an open
label out of storage is not only view-
ed without suspicion, but indeed pur-
chased and consumed with greater
satisfaction.

The cold storage industry is not a
local business, but is very largely a
feature of interstate commerce. Pub-
lic warehouses could not be main-
tained for the convenience of local
trade. They must depend upon the
large shipments collected in one part
of the countrty to be distributed at
centers of population. For this rea-
son legislation affecting the industry
should properly originate at Washing-
ton instead of as at present in the
several states. It is perhaps unfor-
tunate that the Federal Government
did not point the way to uniform and
reasonable state legislation by itself
enacting a fair and equitable law.
The bills proposed for enactment by
Congress have, however, been fram-
ed without a proper understanding of
the subject, and for that reason have
not met the favor of those engaged
in the industry, the states’ officials
charged with the regulation of the
food supply, the retail trade dependent
so largely for a supply upon the ware-
house, or the consumer, who wishes
only to be protected against the un-
fit food, manipulated prices and decep-
tion.

The regulations drafted by officials
charged with the enforcement of the
laws have been generous and perti-
nent. The laws have been constru-
ed liberally and with regard for the
warehouseman. In general, goods
held at low temperature in process of
manufacture, such as beer and meats
in cure, have not been held to be in
storage. The technical features of
the stamping and tagging have been
made as simple -as possible and in
practice the dating of the time of en-
try and withdrawal is easily and eco-
nomically done. There is still some
dispute as to whether the small deal-
er, as for instance the butcher, who
may carry small stocks of meats long-
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er than the usual 30-day period, and
the hotel and restaurant, should be
held to be operating cold storage or
refrigerating warehouses. In so far
as storage may affect the quality of
foodstuffs there is no difference be-
tween the large public warehouse and
the private ice box, except that in
all probability goods cannot be han-
dled as successfully at the smaller
plant. However, the stock of goods
held at the hotel or butcher shop for
local consumption is never so great
as to influence the market, and for
that resaon the generally recogniz-
ed necessity for the publication of
storage holdings does not obtain.
Moreover, unless legislation presumes
to label cold storage goods all the
way from the warehouse to the con-
sumer’s table, there is no necessity
in the case of the individual plant for
the system of marking followed by
the warehouseman. Goods taken
from storage are sent to the hotel
kitchen or to the home of the con-
sumer without delay, and deteriora-
tion is avoided, as might not be the
case with the careless handling of
goods drawn from cold storage for
distribution over a larger area.

Recognizing a strong sentiment for
cold storage regulation and the fact
that such legislation is already in
force, not only in Western States
where no warehouses are in opera-
tion, but in the populous Eastern
States of Massachusetts, New York,
New Jersey and Pennsylvania, it be-
hooves the industry to demand ade-
quate protection by Federal legisla-
tion, protection against unwise state
legislation, protection against the
loudly expressed yet admittedly er-
roneous statement that the cold stor-
age industry is employed to manipu-
late prices to the detriment of the
consumer, protection against the firm
established impression that goods de-
teriorate markedly in storage, protec-
tion against the oft-repeated tale that
food-poisoning follows the ingestion
of cold stored goods. Legislation
that accomplishes these facts will not
operate to curb the development of
the industry, but rather to stabilize
and encourage its use.

H. E. Barnard.

If you read nothing in your trade

paper but the jokes that are slippecr in

as fillers you will become a business
joke yourself.

AS SURE AS THE
SUN RISES

Voigt's
CRESCENT
FLOUR

Makes Best Bread
and Pastry

TRADESMAN

EGGS FOR
NEW YORK

Michigan eggs bring
good prices in New
York. Ship yours to

FREDERICK F.

LOWENFELS & SON

348 Greenwich Street
and
23 and 25 Harrison Street

NEW YORK

Established over 29 years. Refer to the
Mercantile agencies or any bank. Sten-
cils and quotations gladly furnished.

Geo. L. Collins & Co.

Wholesale Live and Dressed Poultry,
Calves, Butter, Eggs and Country.Produce.

29 Woodbridgre St. West
DETROIT, MICH.

Watson-Higgins Milling Go.
Merchant Millers

Grand Rapids Michigan

Satisfy and Multiply
Flour Trade with
“Purity Patent” Flour

Grand Rapids Grain ft Milling Co.
Grand Rapids, Mich.

POTATO BAGS

New and second-hand, also bean bags, flour
bags. etc. Quick shipments our pride.

ROY BAKER
Wm. Alden Smith Bldg. Grand Rapids, Mich.

HOWE INVESTMENTS
SNOW Letus send you our week-
CORRIGAN ly Financial Letter. Ask
us about any security.
AND Michigan Trust Bldg.
BERTLES "H-S-C-B" Fifth Floor
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OFFICE OUTFITTERS

LOOSE LEAF SPECIALISTS

317-239 Pearl St. (near the bridge). Grand Rapida, Mich.

Make Out Your Bills

THE EASIEST WAY
Save Time and Errors.
Send for Samples and Circular—Free.

Barlow Bros.  Grand Rapids, Mich.

Rea & W itzig

PRODUCE
COMMISSION
MERCHANTS

104-106 W est Market St.
Buffalo, N. Y.

Established 1873

Liberal shipments of Live and
Dressed Poultry wanted, and good
prices are being obtained. Fresh
eggs more plenty and selling well
at quotation.

Dairy and Creamery Butter of
the better grades in demand. We
solicit your consignments, and
promise prompt returns.

Send for our weekly price cur-
rent or wire for special quota-
tions.

Refer you to Marine National
Bank of Buffalo, all Commercial
Agencies and to hundreds of
shippers everywhere.

When in the market to buy or sell

FIELD

SEEDS

Call or write

Both Phones 1217

MOSELEY BROTHERS

Grand Rapids, Mich.

Write or wire us when ever you have

POTATOES TO OFFER
LOVELAND & HINYAN CO.

236-248 Prescott St.

Grand Rapids, Mich.

We have seed potatoes to offer in local lots

Ship your BUTTER, EGGS, POULTRY and VEAL to Grand Rapids.

Will pay spot cash or sell on commission, as shipper prefers.
R. G. Dun & Co. and Kent State Bank.

We refer to

JACOB KONING,
49 Market Ave., Grand Rapids

Use Tradesman Coupons
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Checks are being mailed to the cred-
itors of the late Bank of Ironwood
for the second dividend. The divi-
dend is 5 per cent, and makes the
total amount paid 15 per cent. Ac-
companying the checks, Administra-
tor Baird is sending a letter explain-
ing the condition of the affairs of the
defunct concern. He says: “The to-
tal appraised value of the estate in
Michigan (not including the so-call-
ed Sheboygan matters) was $94,484.78
including cash on hand. From these
assets there has been realized
so far a litttle more than $81,000. Out
of this 1 have paid dividends amount-
ing to about $67,500; offsets have been
allowed by the court of about $3,950;
other disbursements to about $5,000.
| still have on hand, besides cash as
above stated, assets appraised at
something over $20,000. It will there-
fore be seen that from the assets al-
ready converted into cash | have
realized considerably more than the
appraised value. The assets still re-
maining are of course the poorer ones
and it is impossible to say how much
will be realized from them. A num-
ber of suits are now pending upon
these matters and in some instances
offsets are claimed which will have
to be determined by the courts.”

Arthur J. Whitford, Cashier of the
Citizens’ National Bank of Houghton,
announces his resignation to take ef-
fect June 1. Mr. Whitford will as-
sume the position of Cashier of the
Miners’ State Bank of Iron Fiver.
Mr. W hitford has had all of his bank-
ing experience in Houghton. He en-
tered the employ of the Citizens’ Na-
tional ten years ago as messenger and
won rapid promotion, becoming
Cashier about a year ago. Mr. W hit-
ford will be succeeded as Cashier of
the Citizens” National by Wailliam
Warmington, present Assistant Cash-
ier.

The First National Bank of Alpha
has made application for a charter.
Alpha is growing rapidly and will be-
come a busy center. Interested in
the Bank are George A. Belch,
Cashier of the First National Bank of
Menominee, M. E. Richards of Crys-
tal Falls and C. E. Lawrence, P. Gar-
rigan and E. J. Pearce. The capital
will be $25,000.

Within a very few months a wholly
novel influence will be projected into
the financial situation, through the be-
ginning of active operations by the
new Federal reserve banks. Dur-
ing the past few days, bank officers
in the twelve reserve districts have
been holding conferences'to select
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their candidates for the twelve regional
bank directorates. That done, the
date for putting the new system in
operation will depend on the time in
which four preliminaries can be com-
pleted.

First of all is the voting for re-
gional banks directors by the member
banks. Next comes the organization
of the Federal Reserve Board and its
announcement of its own selections
on regional directorates. Then would
follow the calling on member banks,
for subscription to the capital of the
regional banks. Finally, there must
be effected all of the routine
business organization of the re-
gional institutions.  This will take
time. The Organization Committee
has named August 1 as the expected
date. Bankers, as a rule, doubt if
these preliminaries can be arranged
before September. There are experi-
enced financiers who put the date in
November or December.

If the regional banks were in the
field by August or September, the
value of their facilities for helping
the “harvest movement” would at once
be tested. This could be done in two
separate ways. Interior  regional
banks could rediscount paper already
held by their own member institutions
thus enabling those member banks
to lend easily for the heavy autumn
trade. Similar rediscouning, with new
currency issued to the member banks
against the deposited collateral, would
provide «for increased needs of hand-
to-hand money circulation, and avert
the usual enormous demand for cash
from Eastern bank reserves.

The pending gold export movement
reminds one of another power which
the regional banks will have. Should
the outflow be long continued, the
New York regional bank might prop-
erly advance the rate at which it will
rediscount. That, in an active money
market, should pull up the general rate
for loans; with the result that foreign
exchange would be kept down and the
gold export movement checked. No
such expedient would have done much
service, if applied in the market of
this month. Gold is now going out,
mainly because of the great abund-
ance of idle bank funds in this coun-
try. If a regional bank under such
conditions, were to advance its own
official discount rate, it would simply
get no more business from the banks.

The bank with the largest capital
in London is the London City & Mid-
land, with capital stock paid up of
$21,743,000 and total subscribed of
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The
Old National Bank

GRAND RAPIDS, MICH.

Our Savings Certificates of Deposit form an
exceedingly convenient and safe method of invest-
ing your surplus. They are readily negotiable, being
transferable by endorsement and earn interest at the
rate of % if left a year.

Fourth National Bank

Savings United Commercial
. States .
Deposits .

P Depositary Deposits
Par Cent Per Cent
Interest Paid Interest Paid
on on

Savings Certificates of
Deposits Deposit
Left
Compounded One Year

Semi-Annually

Wm. H. Anderson,
President

John W. Blodgett,
Vice President

L.Z. Caukin.
Csshier

J. C. Bishop, .
Assistent Cashier

Capital Stock
and Surplus

$580,000

E rano RapidsTrustRdmpany

Authorized Capital and Surplus - $450,000.00

Trust Department

Acts as Executor, Trustee under Wills, Guardian,
Administrator, Receiver, Agent, Trustee under Mortgages,
and Deeds of Trust, Registrar and Transfer Agent of Cor-
porate Securities; receives Wills for safe-keeping without
charge.

Securities Department

We offer for investment Securities yielding 4%
6 per cent.

to

CORRESPONDENCE INVITED

125 Ottawa Avenue, N. W. Both Phones 4391

GRAND RAPIDS, MICH.
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$104,367,000. The National City and
the Bank of Commerce in New York
have each a capital of $25,000,000. The
combination, last month, of two Ger-
man banking institutions, the Dis-
conto-Gesellschaft and the Schaaff-
hausen Bankverein, has over-
topped all others in the amount
of paid-up capital. The Schaaffhaus-
en, founded in 1848 with a capital of
$3,890,000, had raised that capital to
$36,250,000. The capital of the Dis-
conto-Gesellschaft, founded in 1851
with $4,065,000, was raised to $15,-
000.000 after the Franco-Prussian
War, and to $56,250,000 at the last re-
turns. It buys up the Schaaffhausen’s
stock at the ratio of five Disconto
shares to three Schaaffhausen shares.
This would require issue of $21,750,-
000 new Disconto-Gesellschaft stock,
but as that Bank already owns a con-
siderable block of that stock, it will
add only $18,750,000 to its own capi-
tal, raising the total to $75,000,000.
This compares with $62,500,000 of the
Deutsche Bank, hitherto the largest
in Germany, and will exceed that of
any other institution in the world.

Would Make a Good Paying Teller.
“l look at a man and | know in-
stantly whether I’'m going to cash his

check for him,” said Charles Bow-
man, who has just resigned his
position as chief «clerk of the
Saint  Paul Hotel, after thirty

years in the business in St. Paul.

“l don’t look at a man’s eyes to
see if he’s shifty, nor at his clothes to
see if they’re flashy. It’s all in the
naturalness with which he makes his
request.

“Reading human nature is a thing
that a man can learn only by experi-
ence. | have had thirty years’ experi-
ence where a bad guess would cost
me money. | would be pretty slow-
witted if I hadn’t learned something
about the game. | have cashed checks
that would total over a million dol-
lars. 1've booked more than half a
million men, and every man who is
booked must be sized up.

“When a man presents a check, |
take a quick look at it and start to
get out my pencil. By the time
it's in my hand | have decided, and
| either put my initials on it or use
the pencil to tap the desk as | tell
him that unfortunately 1 do not know
him.

“On several occasions I’ve had a
‘hunch’ within a few seconds after |
put my signature on the paper that it
was no good. Almost invariably this
has turned out to be accurate and |
have paid up like a little man and be-
come so much wiser.”—St. Paul Pio-
neer Press.

A Bank Account Becomes a Moral
Bracer.

“A bank is built to keep money in
—and your pockets are so arranged
that you spend it.” To this effect
spoke a farmer who had made the
discovery that it is easier to spend
money out of one’s pockets Aan
money in a bank account.

Relating his own experience he
said: | made money: a lot of it I
carried around with me and the rest
I left at home. Somehow or other |
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never got ahead. | couldn’t under-
stand it. | blamed the weather, the
crops, the markets, the tariff—blam-
ed everything but myself.”

Then the farmer hooked on to an
idea. At the time he had just $20
above his immediate needs and he
started a bank account with $10 of it.
That ten stuck and he began to add
to the amount on deposit. Let him
tell the result:

“With cash in the bank | was able
to take advantage of opportunity
when it came my way. Opportunity
takes off its hat to the man with cash.
The more money you have the more
opportunities you have. 1 notice op-
portunity doesn’t hang around the
poorhouse.

“l got that field over there cheap
because | had the cash in the bank to
pay for it. Pretty, isn’t it? And it
pays, too!”

It is not difficult to discover that
there is a definite moral effect pro-
duced by starting a bank account: it
is just sixty years since the writer
did that, has had one ever since and
has never lost a cent; and if you be-
gin and make your bank account
grow normally you are not only go-
ing to be better off, but you are go-
ing to feel stronger, more self-reli-
ant, and capable to do things.

A bargain is not merely a low-pric-
ed article. The value of the goods is
as important as the price.

Aik for our Coupon Certificates of Deposit

Assets over $4,000,000

J "RANPFftAPIPSAAvInGS® ANK A

Resources
Over S 11,000.000*

[GRAND RAPIDS
INATIONAL ;
‘“city 1

S C | BANKS

TY

Kent State Bank

Main Office Fountain St.
Facing Monroe

Grand Rapids, Mich.

Capital - $500,000
Surplus and Profits $400,000

Resources

8 Million Dollars
Per Gent.
Paid on Certificates

Largest State and Savings Bank
in Western Michigan
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A WORD OF ADVICE
The cautious investor who demands safety of principal and
a reasonable interest return thereon, can secure such an invest-
ment by buying the securities of the
American Public Utilities
Company
which serves fourteen prosperous cities with gas, electric light,
heat and power, and which pays its dividends quarterly.
Write for full information to
KELSEY, BREWER & COMPANY
Engineers, Bankers, Operators
Michigan Trust Building GRAND RAPIDS, MICH
6% BONDS
SAFETY
No Michigan Taxes
Nor County Nor Local
Any Amount
Small or | trge
The Michigan Trust Co.
nited Light & Railways C :
S G-B C-B

Write us for quotations on First Preferred 6% Cumulative
Stock of the United Light & Railways Co. This stock is exempt
from the normal Federal Income Tax to the holder, for the rea-
son that the Tax is paid at the source. Send for circular show-
ing prosperous condition of this company.

Howe, Snow, Corrigan & Bertles
SfBiift“ *1R Grand Rapids, Mich.

“Get Together
W ith your
Bookkeeper”

Be sure that your system is efficient.
Then let us make the forms. You will
?et the best workmanship and service

rom a concern that has specialized in
this business for ten years.

KALAMAZOO LOOSE LEAF BINDER CO.

KALAMAZOO s MICHIGAN

THE PREFERRED LIFE INSURANCE CO. OF AMERICA OFFERS

OLD LINE INSURANCE AT LOWEST NET COST
WHAT ARE YOU WORTH TO YOUR FAMILY ?
LET US PROTECT YOU FOR THAT SUM

The Preferred Life Insurance Co. of America  Grand Rapids, Mich.
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? DRYGOODS, I
FANCY GOODS” NOTIONS

Interesting Features in the Manufac-

ture of Linen.
W ritten for the Tradesman.

Since 1 prefer always to get my facts
from some person who knows the sub-
ject at first hand, in my quest for in-
formation regarding linen manufacture
| went to the table linens department of
a large city dry goods store, which de-
partment is managed—and what could
be more fitting?—by a genuine Ulster-
man.

The average well-informed American,
unless he has given the matter special
attention and study, is apt to hold the
belief that there is a good deal of linen
manufactured in the United States
While he is likely to associate fine table
damasks with the name of Erin’s Isle,
as to other linen fabrics in common
use, with true American faith in the all-
sufficiency of the United States, he usu-
ally supposes that they are made largely
in this country.

In this supposition he is mistaken.
From all I am able to learn, linen manu-
facturing in the United States might be
described fairly correctly by a para-
phrase of the famous brief sentence re-
lating to the frogs of lIreland. There
is one well-known manufacturer in New
England who makes toweling crashes,
rather coarse they are but of excellent
quality. It is probable that the yarn for
these is imported, although on-this
point I am not quite positive. But our
linens of finer quality, as also most of
the coarse ones come from over seas.
All the linen used on our battleships, at
the Naval Academy and at West Point,
is made in Belfast.

The duties on Schedule J (which in-
cludes flax, hemp and jute and the
manufactured products thereof) and
which under the Payne-Aldrich law
yielded the Government about $20,000,-
000 annually, are, in the main, a tariff
for revenue only. So insignificant in
this country are the interests of textile
flax raising and linen manufacturing,
that the recent changes in the tariff,
which placed flax on the free list and
made very substantial reductions in the
rates on its manufactured products,
seem to have involved no political strain
and to have aroused no protest.

True, there is plenty of flax raised in
this country, some millions of acres
being devoted to its culture, but it is
grown for the seed, the straw being
burned. The Ulsterman suggested that
the flax raised here is too coarse and
branchy for good cloth; and that our
extreme of heat and drouth are unfav-
orable to the growth of the long, fine
fiber that is the delight of the linen-
maker’s heart. There is some experi-
menting going on in the United States
in the line of raising textile flax, but
the amount raised here suitable for the

better grades of fabrics is as yet in-
considerable. Indeed, in a list of flax-
growing countries given in the Ency-
clopaedia Brittanica, the United States
is not mentioned at all.

In the linen making of the world, the
Province of Ulster in the North of Ire-
land, with Belfast as its industrial and
market center, stands supreme. The
mild humid atmosphere and alternating
sunshine and rain are ideal for growing
the best of flax, as also for bleaching
the woven cloth, while labor conditions
and the fostering care and encourage-
ment of those in a position to render
substantial aid, have here combined with
climatic advantages to bring the linen
industry to its flower of perfection.

Here the fields in some sections are
fairly white with the bleaching webs.
Ballymena, Eandalstown, Coleraine, Bal-
lymoney, Cockstown, Lurgan and Lis-
burn, all in the country surrounding
Belfast, are towns famous in the linen
industry.

The flax plant has a slender wiry stem,
and when well grown is about three feet
high. It should branch only at the top.
Branchiness is taboo, for the fiber, which
is desired as long as possible, will break
at a branch. The fibers are found in
strands surrounding the woody center
of the stem, and just inside the outer
skin. Of the fibre taken from any one
flax plant, the middle portion is the
finest and smoothest. That which grows
at top and bottom is coarser and less
valuable.

Flax grown for fiber never is cut but
always pulled up by the roots. Having
been gathered in sheaves, it is placed in
three or four feet of water for the
“retting” process, which helps in separ-
ating the fiber from the skin and woody
part of the stem. It stays in the water
about ten days and is then taken out and
dried preparatory to being bruised and
“scutched,” scutching being a thorough
beating which is given the flax by re-
volving blades of wood.

It must next be “hackled”—'that is,
combed over sharp-pointed pins which
divide the strips of fiber into what look
to the eye like single fibers. In reality,
the ultimate fiber of the flax is only
about one and one half inches long and
of wonderful fineness. A great number
of these? which are stuck together by the
natural gum of the plant, go to make up
what ordinarily is spoken of as a fiber.

In hand spinning, the spinner makes a
suitable selection of the number, size,
etc. of these long fibers, according to the
fineness or coarseness of yarn to be
made. But no machine has been devis-
ed that can make this selection. Accord-
ingly, for machine spinning, the hackled
flax is made into a riband or “silver,”
too thick and irregular to make yarn.
By doubling this is made of uniform
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size, and by drawing out it is rendered
finer. Still when it issues in the form
of a loosely twisted thread or “rove,”
it is perhaps a dozen times as large as
the yarn that is wanted. This rove is
placed in hot water to soften the gum
already spoken of. Then it is passed
between rollers in a way that slips the
ultimate fibers past one another. In
this manner the yarn is reduced to a
proper fineness and can be spun. Af-
terward, in the drying of the yarn, the
gum hardens again and gives the neces-
sary firmness. For fine linens the yarn
is again boiled to soften it before it is
woven.

The introduction of machine spinning
as also of power looms was later in
Ireland than in England and Scotland,
but in their use she has far outstripped
both those countries. She has now over
a million spindles in operation. Hand
spinning and weaving still are carried
on in a small way. That the power loom
is of fairly recent introduction may be
known from the fact that fifty years
ago it was very common for the weav-
ers to bring their own webs to ar-
ket and sell them themselves; while as
late as 1858 $1,000,000 was paid for
hand loom weaving in Ireland. This
had decreased to $275,000 in 1910.

For most goods one weaver can tend
two looms, but for wide stuff one for
each loom is needed. Piece work and
the same scale of wages for men and
women is the rule, but inasmuch as
women usually make the narrower, light-
er cloth, they do hot earn so much as
the men. Women are employed very
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Children’s
W ash Dresses

Made of standard quality ginghams and
percales in neat stripes, figures and plain
colors: in many styles. See our big show-
ing. You'll find our prices most moderate
for such high quality.

For ages 1to 4 at $2.25 a dozen.

For ages 2 to 6 at $4.50 a dozen.

For girls of 6 to 14 years at $4.50,
$5.50 and $6.50 the dozen.

Paul Steketee & Sons
Wholesale Dry Goods
Grand Rapids, Mich.

Swimming Days
Are Here

Get in the swim with other merchants
and stock up on

BATHING SUITS

Boys’ one piece suits with skirt at
$4.50 and $8.50 per doz.

Men’s one piece suits with skirt at
$4.50, $8.50 and $12.00 per doz.

Grand Rapids Dry Goods Go.

Exclusively Wholesale

GRAND RAPIDS, MICHIGAN
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largely in other processes of linen mak-
ing besides the weaving.

The bleaching of linen is of great im-
portance. Formerly it was carried on
only from March to October® when the
days are longest. The fabric, having
first been boiled in a lye made from
burnt seaweed, was spread on the grass,
where it remained about six months and
where sun, air, rain and artificial water-
ing accomplished their beneficent work.
At the end of the time the linen was
gathered up, steeped in buttermilk,
washed thoroughly, and then finished.

Modern science has devised no better
method of bleaching, nor indeed any
quite so good. For while the web was
not brought to a snow whiteness, almost
the entire natural strength of the yarn
was retained, and the bleaching process
was soon completed when the fabric
was put into use. Indeed, for the real
thing in linen, linen par excellence so to
speak, machinery and chemical processes
have produced nothing that quite equals
the webs made of hand spun yarn, wov-
en on hand looms and entirely grass
bleached.

But the old methods are too slow for
present days, and absolute whiteness is
demanded in many linens. Still the
bleaching of linen is not now brought
about by any process that can be called
hasty. Some is yarn bleached, some
piece bleached.

A “pot” of linen, which usually is
spoken of as “she” and consists of
about 10,000 yards of goods (140 webs
being sewed together to make it), goes
through many processes before it is
ready to finish. It is boiled in lime water,
then unsewed and the separate webs
undergo treatment in dilute hydrochloric
acid soda lye, bleaching “dip” and weak
sulphuric acid, a good washing and a
spreading on the grass following each
one of the various chemical processes.
This is kept up until the desired white-
ness is obtained, and ordinarily occupies
eight to twelve weeks.

When all goes well the bleaching pro-
cess does not seriously injure the
strength of the fiber. But since the
bleaching involves considerable risk, in-
asmuch as by it the “pots” (worth on an
average $2,500 each) may be damaged
or even ruined, some process which
would be at once safe and speedy is
greatly needed.

It is interesting to know that after
the bleaching the cloth is “beetled,” that
is, put on beetling beams and pounded,
first on one side and then on the other,
for thirty to sixty hours before being
calendered.

A few years ago a man named Mudge
invented a process by which linen was to
be made out of flax in twelve hours.
It was prophesied that the linen indus-
try would be revolutionized, all the flax
straw in this country, which now goes
to waste, would be used, and linen would
become almost as cheap as fine cotton.
For some reason these predictions have
failed to come true, and the world’s
linen still is made by processes which,
though picturesque, are laborious and in
a way primitive for these modern times.
Much hand work and great care is re-
quired from the beginning. The flax
grown in the same field is apt to show
great variation, so it m'ust be assorted,
involving not only the cost of the labor,
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but perhaps 50 per cent, of the fiber is
classed as tow, which is of little value.
And a similar toilsomeness runs through
the whole industry from first to last.

It is because cotton, which is a very
youthful upstart as a textile material,
is so much better adapted to machine
processes than the flax fiber, that it has
in so great degree supplanted the latter
in common use, and made it necessary
for linen manufacturing—which has be-
hind it an honored history of at least
fifty centuries, since linen, made from
flax and at least 5,000 years old is found
in Egyptian tombs—fairly to struggle
for its existence in recent years. It has
been well said that “nothing but the
inherent beauty and excellence of the
flax fiber has permitted its survival of
competition so formidable.”

In regard to the possible manufacture
of linen in this country, it may be re-
marked that even if some Burbank could
propagate for us a variety of flax adapt-
ed to growth in our climate and still
having the length and fineness of fiber
of the best European, still, having to
pay the wages that labor commands here,
any good linen we might make would
be almost prohibitive in price.

The Irish people deserve great credit
for the conscience and integrity they
have put into their textile industry,
which, generally speaking, has not in
any recent years been largely profitable.
It is said that they have laws preventing
the use of the cheaper, coarser fiber,
which is the shoddy of linen.

It is only justice to note that in times
of depression mill owners have borne
the lessening of income in even greater
degree than the workers. In the linen
industry, relations between employers
and employes usually are amicable and
strikes are of rare occurrence.

Admirably adapted as is the climate
of Ireland to the raising of superior
flax, not all that is manufactured there
is grown there. Flax is imported from
Belgium, Holland and Russia. In Bel-
gium great care is exercised in the
culture and handling of flax, and some
staple is produced that for length, fine-
ness, solidity and suppleness, is perhaps
unequalled.

Russia leads all flax-raising countries
in the production, considered as to
amount, of both seed and fiber; but the
flax is largely of inferior quality, adapt-
ed only to coarser fabrics. Fabrix.

In order to lay up money a man
must salt down his coin.

Notice of Sale of Merchandise at Har-
bor Springs, Mich.

In the matter of the estate of Benja-
min Segal, deceased; Notice is hereby
given that by virtue of my authority as
special administrator of the above es-
tate, and by order of the Judge, of the
Probate Court, for Emmet County, | will
sell in bulk, to the highest bidder, for
cash, the entire $10,000.00 stock of mer-
chandise, consisting of dry-goods, cloth-
ing, men’s and women’s furnishings, no-
tions, fixtures and book accounts, all be-
longing to said estate.

This sale will take place in the Vil-
lage of Harbor Springs, Michigan, on the
2nd day of June, 1911, at 10 o’clock in
the forenoon of said day, at the Ben
Segal store.

Inventory of said stock, which includes
new' spring goods of this season, will be
on file for inspection to all interested
parties on and after June 1st, 1914.

W. J. CLARKE,
Special Administrator.
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Children’s, Misses’
and Ladies’ Dresses,
Waists and Blouses

We are offering to close out before our in-
ventory. the following line:

........................................... 7.50
The above sold from_ $5 to $18 per dozen.
These all run in good sizes, and are made u
in Amoskeag. Renfrew. lvanhoe. and Frenc
gingham, also a few in percale. They are low
neck, short sleeves, and a few long sleeves.

Lot No. 3—50 dozen misses’ and ladies’

street and house dresses. 14to 20and 34 to 4

—3$9. All'in Manchester percale and gingham,
and sold as high as $24 per dozen. Low "neck,
short sleeves, and some for old ladies with
high neck and long sleeves.

Lot No. 4—Blouses for misses' and ladies',
12to20and 32to 42 ...$6.

Balkan and middies made in white wash
goods. Blazer flannel, and high-grade gingham.

Will accept orders for two dozen or more
of any lot.
Terms:—Net 10 days less 2%.

The Ypsilanti Garment Shop
Ypsilanti, Mich.
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CHICAGO
BOATS

Graham & Morton
Line

Every Night

We are manufacturers of TRIMMED AND
UNTRIMMED HATS for Ladies. Misses and
Children, especially adapted to the general
store trade. Trial order solicited.

CORL, KNOTT & CO., Ltd.

Corner Commerce Ave. and lIsland St.
Grand Rapids, Mich.

“The Crowning Attribute of Lovely Women is Cleanliness”

The well-dressed woman blesses and benefits herself—and the world—
for she adds to its joys.

NAIAD DRESS SHIELDS

add the final assurance of cleanliness and sweetness.

They are a

necessity to the woman of delicacy, refinement and good judgment.

NAIAD DRESS SHIELDS are hygienic and scientific.

They are

ABSOLUTELY FREE FROM RUBBER with its unpleasant odor.
They can be quickly STERILIZED by immersing in boiling water
for a few seconds only. At stores or sample pair on receipt of 25c.

Every pair guaranteed.

The only shield as good the day it is bought as the day it is made.

The C. E. CONOVER COMPANY

Manufacturers

Factory, Red Bank, New Jersey

101 Franklin St., New York

Wenich McLaren & Company, Toronto—Sole Agents for Canada

The Michigan Trust Company
Audit Department

Audits Books, Installs Systems and renders Consulting Service for

Corporations, Firms and Individuals.

Our reports are a conservative basis

of information for the stockholder, director, partner, owner, banker or pros-

pective business purchase.

Further Information or booklet on request

Room 213 Michigan Trust Company Bldg.

Grand Rapids, Mich.
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The Way to Better Profits in Shoes.

It seems to me that it becomes
harder and harder each year to main-
tain a successful retail shoe busi-
ness. With the continued advances
in shoes, which are legitimate owing
to the increased scarcity of material,
due to the continual falling off in the
supply of hides, on the one hand, and
the continued demands of labor for
increased wages on the other, there
appears to he no hope of lower prices
in the future; in fact, looking the sit-
uation squarely in the face, | think
we may expect higher prices. Added
to this there is a continual increase
in the cost of doing business—rentals
are increasing year by year, and, as
you gentlemen can doubtless testi-
fy. a lease is never renewed except
at an increased price. Employes who
serve faithfully for a year expect
an increase in wages, and justly.
Lighting hills grow higher month by
month; in fact, none of us can do
business this year for what we did
last year, and none of us can do busi-
ness next year for what it cost this
year.

Another important factor is com-
petition, which grows keener, and in-
creases in at least as fast a ratio as
does the population from which we
draw our business, the result being
that it is next to impossible to realize
anything like a phenomenal growth
in volume of sales.

These being the facts, and it seems
to me that they are the facts every-
where, there are only two conclu-
sions to he arrived at—either we
must expect less compensation for
our year’s efforts, or we must make
better profits.

| know that the same condition pre-
vails with individuals as its does in
running our stores. We can't cut our
expenses, and we can’t expect to hold
them as they are. What it cost us
this year will be more than it did last
year, and it will go on ad infinitum.
I am a poor disciple of the principle
of economy, and | think that the na-
tural, logical conclusion leaves only
one road open—we must make more
profit.

In a recent speech before the Na-
tional Shoe Retailers’ Association, A.

11. Geuting, of Philadelphia, gave
some statistics that had been compil-
ed relative to different retail busi-
nesses throughout the country, and
they disclosed the fact that, aside
from the grocery business, shoes

were sold at the narrowest margin of
profit of any commodity. Now one
would expect from the fact that the
profits were so small that it would be
a business requiring small investment,
with a liquid stock and money turn-
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ed rapidly, as it should be when the
margin of profit was so narrow, but
it developed on the other hand that,
with the exception of jewelry, the
shoe stocks were turned less than
any other commodity.

If any explanation were needed of
the sad plight of the shoe business
throughout the Nation, these figures
are sufficient. To think that our busi-
ness makes less profit than any
other except one. and turns its stock
less than any other with but one ex-
ception, shows a state of affairs ex-
tremely unfortunate. While the gro-
cery business makes less profit, it
does not take a fifth of the capital
that shoes require, and while the jew-
eler does not turn his stock so rap-
idly, his profits are two and a half
to three times what the shoe mer-
chant earns. So you can see the ne-
cessity of reformation.

The public is interested in receiv-
ing good quality and good service.
It is not interested in what goods
cost the merchant. If your stores are
kept bright clean and up-to-date, if
your clerks are affable, courteous,
willing, and the stock is desirable,
patrons will flock to your store and
buy shoes at whatever price you see
fit to ask. Always remember that
the integrity of the article must be
preserved, and that poor shoes should
not be sold at any price. Once es-
tablish the fact that your shoes are
good, that the people can secure good
service and first class attention at
your store, and you will find that
they are not the least interested in
what the goods cost you and they
will pay a first class profit and come
hack for more shoes.

In these days of high cost of mer-
chandising shoes should not be sold
on any lower margin than 3r>or 40 per
cent, at least we should aim at these
figures. Clearance sales and reduc-
tions will cut some, but if we endeavor
to hold them up we can make these
profits in many instances, and when
the season is over net at least 33Rj
per cent. Very few of us are doing
business to-day under 25 per cent, as
you doubtless know, and if this ratio
of profit is maintained it will afford
the average retailer only from 5 to
8 per cent, for his year’s business,
which is certainly a small recom-
pense for any man devoting to it his
best efforts and untiring energy.

But let us get away from the fact
that shoes need to be sold og such
narrow margins.

Let ourselves and our best clerks
comprise the jury.

Let’s mark the goods not on what
they cost, but what they are worth
and on what they will bring.
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1
Does Our Experience Mean

Anything to You?

OU should profit by the result of

half a century of good shoe-making.
OUR SHOES ARE MADE RIGHT, as
most of our men have been with us for
many years. The MATERIALS we use are
of the best, and our PRICES are such that
you cannot afford to buck competition
with inferior lines.

GET IN LINE NOW, SO YOU WILL BE
READY WHEN OUR SALESMAN CALLS

Rindge, Kalmbach, Logie Company
Everwear Shoe Manufacturers
GRAND RAPIDS, MICHIGAN

T wo Blacks and T wo T ans
At $2.25
Goodyear Welts

No. T 1014—Gun Metal Blicher
Oxford.

No. T 1114—Gun Metal Button
Oxford.
No. T 1034—Same in Tan Russia No. T 1134—Same in Tan Russia
Calf Blicher Oxford. Calf Button Oxford.

At $2. 25 per pair.
59 discount in 30 days.

Don’t these styles, descriptions and prices
TALK TO YOU?

Grand RapidsiSlioe A Riibber@

The Michigan People Grand Rapids
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If we are fortunate enough to have

hit it off in our buying and have
what the people want, let’s get a
profit that will offset the losses we

can’t help but incur.

In marking our goods the first part
of the season let us bear in mind
the clearance sales and the dollar
sales. Someone must pay for them—
there must be a profit somewhere to
compensate for the losses. You know
in the final analysis the ultimate
consumer pays, and the ultimate con-
sumer in this instance must expect to
pay the losses incurred during the
two months of clearance sales. Don’t
let it be you. Don’t go down into
your own pocket.

Try to have your profits large
enough when the season opens and
the business is at its best, so that you
will have enough to take care of the
losing months and a clean tidy sum
in the bank besides. James P. Orr.

Secret of Success of United
Stores.

There are few large cities which
do not have at least one representa-
tive of the chain of stores owned by
the United Cigar Stores Co.; and
and there are few men who do not
know something of the tremendous
success of this striking departure in
retail merchandising. It would pay
most shoe retailers, the next time
they drop in at a United store, to
talk a little with the manager—or the
salesman—that is, if the manager or
salesman will talk; they might thus
“learn something to their advantage,”
as the “personal” advertisements put
it.

Careful accounting, a perfect rec-
ord of every detail, is the real secret
of the success of the United Cigar
Stores. And yet there is many a shoe
retailer, whose business is several
times the volume of that of one of
these stores, who dismisses the sug-
gestion that it would pay him to give
some attention to cost accounting and
other details of this sort, with the
answer that his business is not big
enough to warrant it.

As a matter of fact, there is no busi-
ness deserving the name which will
not pay the time and attention nec-
essary to keep records of the sort
necessary to enable the proprietor to
know exactly what is going on. Most
merchants do not know exactly what is
going on in their business. If you are
one of these, why?—Shoe Retailer.

Cigar

Will High Toes Return?

One shoe buyer asserts that next
fall will witness a return of the de-
mand for high, or knob, toe shoes for
men in the cheaper and medium-
priced shoes. He considers their re-
turn inevitable, because of all lasts
they are the most comfortable, and
for that reason, the trade will demand
the knob toe.

This style in footwear has never
left the Western states or the rural
districts in other states. Every day
men are calling for more comfortable
shoes and they going to have them.
The high toe shoe makes the foot
look shorter and it is plain that it can
be worn shorter.

MICHIGAN
An Index of a Shoe Store’s Popu-
larity.
llow many shoe dealers take the
public into their confidence in the
matter of the amount of business they
have handled? None, practically, as
far as anybody knows. Of course,
“there's a reason,” where the deal-
er's business has not been large
enough to make it worth while to tell
people about it; but it is not so easy
to say why it is that popular and
prosperous stores have not seen the
unique publicity value of stating just
how many shoes they have sold, thus
impressing the general public with the
volume of their business, and, at the
same time, giving to every customer
the feeling of having contributed to
this pleasingly high total. The Si-
mon Shoe Store, of Altoona, Pa.,
in connection with its recent twenty-
third anniversary celebration did
this, publishing in a corner of a page
advertisement a statement of the
amount of business handled by it dur-
ing the past five years, after sum-
marizing it by setting forth the fact
that it totaled nearly a quarter of a
million pairs—a really astonishing
volume of business. It undoubtedly
gave many people just the kind of
jolt which good advertising should,
showing them in an unusual way the
pre-eminence of the Simon Store.

Makes the Demand.

When a store is assured of its po-
sition with the public, and it has
come to be recognized as an authori-
ty on styles and value, why should it
not occasionally create a demand
which it is prepared to fill, as well as
meet demands already existing?

There seems to be no good reason,
in the opinion of one of the cleverest
retail advertising men in the country,
why this should not be done diplo-
matically, and those in the trade who
are close observers of what is going
on can see this idea underlying some
of his newspaper advertising.

Not long ago this store featured
tans, both in its advertisements and
in the windows, with the result that
a large number of pairs of the shade
now under the ban of the majority
of smart dressers were disposed of.
Of course the store did not call at-
tention to the fact that it was over-
stocked on tans, but rather pointed
out the advantages of the tanboot,
especially as a walking boot.

This method is decidedly in con-
trast to that of slashing prices to
move stock that is accumulating.
Naturally, it should not be applied to
novelties or extreme styles which
have died a natural death and would
otherwise have to be buried on
shelves, or in the storeroom, which
should be devoted to live stock.

The
Eaton
salting

Island City Pickle Co., of
Rapids, will locate a branch
station at Onondaga.
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BUT IT IS ALREADY VERY POPULAR IN THE TRADE
In Stock for Orders
Immediate Solicited
Shipment
No. 884—Men's 12inch Pioneer. Black Norway Chrome Uppers. H Double Sole. Re-in-
forced Shank. Nailed Bottom. Fair'Stitched. Large Nickel Hooks and Eyes.
Four inch CufFs with Buckles and Snaps. Full Bellows Tongue Blucher.
exactly like cut ... $300
No. 883 Same shoe only Regular six inch Bluchercut.. 210
No. 878—Same shoe only Regular six inch Plain Toe Blucher cut 210

THEY WEAR LIKE IRON

HEROLD-BERTSCH SHOE CO.

Mfrs. of Serviceable Footwear Grand Rapids, Michigan

Come-Backs

There are two kinds—the come-back with a kick, and
the come-back for more goods of the same kind.
Our Elkskin outing shoes are repeaters because they are
fitters. The lasts fit the feet; the stock, upper and sole, fits
the requirements made of this class of shoe; merit and
worth fit the price.

Send for new catalogue.

Mail orders given prompt
attention.

HIRTH-KRAUSE COMPANY

Hide to Shoe
Tanners and Shoe Manufacturers

Grand Rapids, Mich.
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Two Widely Differing Methods of
Keeping Young.
W ritten for the Tradesman.
My neighbor Mrs. Middleton has
lately undertaken a strenuous course
by which she purposes to retain—

perhaps | might better say regain—
her youthfulness.

Although she is only about 37,
during the last few years Mrs.

Middleton has been a little given to
embonpoint, not distressedly corpu-
lent of course but still about twenty-
five pounds heavier than gives the
best figure for a woman of her height,
and a trifle—just a trifle—clumsy in
her movements. Her cheeks sagged
somewhat and a suggestion—you
could not call it more—a suggestion
of a double chin greatly vexed and
humiliated her. Acquaintances who
were somewhat envious of the Mid-
dleton fortune and of Mrs. Middle-
ton’s quondam good looks—until very
recently her beauty was everywhere
acknowledged—such acquaintances
did not hesitate, behind her back of
course, to call her fat. While these
heartless remarks were not uttered in
her hearing, they just as surely reach-
ed her ears by the indirect process of
repetition, as indeed was intended.

To add to the mental miseries caus-
ed by her slight tendency to flesh,
perhaps even occasioned by that tend-
ency, in spite of the regrettable
plumpness of her face, tiny crow’s-
feet were appearing about her eyes
and her forehead was somewhat lin-
ed. Her complexion, which used to
be of marvelous clearness and fair-
ness, had become lamentably sallow.
To quote her own words, for Mrs.
Middleton is none too strong on
grammar, “It surely was time | done
something.”

Accordingly a few weeks ago she
began following with great fidelity
and vigor, a regime which she found
in a Beauty Hints column.

The first thing in the morning she
takes a cold shower bath, followed by
a vigorous rubbing of the whole sur-
face of the body. For the purpose
of further toning up the system, there
next comes a fairly prolonged deep
breathing exercise. These occupy her

time until breakfast. Indeed to do
them she is obliged to rise a half
hour earlier than was her custom.

More strictly speaking, a half hour
earlier than it was her custom to
have her coffee and toast brought to
her bedside. Until she embraced this
strenuous system she did not actually
get up till the middle of the forenoon.

Having breakfasted mainly on fruit
with oatmeal or some other plain
cereal, she soon afterward starts out
for a long walk. Beginning with a
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half mile of a morning, from which
she often came back out of breath
and exhausted, she gradually has in-
creased the distance until now she
easily can make three miles and do it
in a trifle over an hour’s time. She
aspires to walking four or five miles
on her morning jaunt.

Not to weary my readers with de-
tails, I will say that Mrs. Middleton’s
daily programme includes two vigor-
ous calisthenic stunts, one for reduc-
ing the flesh and the other for giv-
ing the body an all but juvenile sup-
pleness; massage of a quarter of an
hour for diminishing the incipient
double chin; twenty to thirty minutes
facial massage for the flabby cheeks
and the wrinkles; steaming the face
to brighten and purify the complex-
ion; besides the application of two
or three harmless lotions and vari-
ous washings, rinsings, etc.

Mrs. Middleton follows out this
schedule faithfully every day. When
night comes she is honestly tired, fully
ready to retire early and enjoy the
two hours’ beauty sleep before mid-
night that is prescribed in her course.

I never before have known Mrs.
Middleton, who by temperament is a
little lethargic, to put so much vim
into anything as she is showing in
this youth-renewing process. Already
she displays marked improvement and
seems like another woman. | be-
lieve that this concentration of her
energies upon a definite purpose is
good for her morally as well as phy-
sically.

I will explain that Mrs. Middleton
as a girl was a marked example of a
certain doll-faced type of beauty.
Among her many admirers she elect-
ed to marry Jack Middleton, who was
both rich and devoted. Financial af-
fluence has made manual toil on her
part entirely unnecessary. Nature
has exempted her from any great
mental effort, by giving her the most
rudimentary sort of a brain, a head-
piece that never concerns itself with

the great problems of life. All these
things considered, as also the fact
that her looks have brought her

about everything of value she ever
has had, | do not wonder that she re-
garded their threatened departure
with dismay and bestirred herself to
retain them. Nor is it surprising that
she has become an enthusiastic advo-
cate of the youth-and-beauty-renew-
ing process, even to the point of main-
taining that no woman need allow
herself to become faded and old-look-
ing. Along with the writer of the
Beauty Hints, she seems to have no
apprehension of the fact that while
such a regimen as she is following is
is excellent for a woman situated as
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she is, it is entirely impracticable for
one who has much of anything else
to do.

Another acquaintance of mine, Mrs.
Norton, is retaining her youthfulness
quite successfully by means en-
tirely unlike those employed by Mrs.
Middleton. Mrs. Norton’s circum-
stances are vastly different from those
of Mrs. Middleton, and absolutely
preclude her devoting herself to the
single purpose of retaining youth and
beauty.

The Nortons have three children
and Mr. Norton receives only a mod-
est salary, so modest that no maid
can be employed. Mrs.  Norton’s
problem is exactly like that of a host

of other bright, intelligent women
who are similarly situated. It might
be stated like this: How shall she

do her own work and practice all the
little economies that the present cost
of living and her husband’s circum-
stances make necessary, without be-
coming a hopeless household drudge,
with little care for her own appear-
ance and no time for the compan-
ionship of her husband and children?
*While Mrs. Norton has not as yet
reached a complete solution of this
stupendous problem, she comes near-
er to having it whipped out than any
other woman | know. She has given
much thought and study to economiz-
ing the labor of housekeeping, and
has succeeded in reducing greatly the
time required for a number of house-
wifely tasks. However, she does not
fall into the error so common with
many women who make a fad of sav-
ing labor—that of cutting out all that
is ornamental and enjoyable on the
ground that such things make need-

less work. She does not seek to elim-
inate the entertainment of their
friends nor a reasonable indulgence

in pretty clothes and other such pleas-
urable things, for she knows that the
harmless little frills of existence go
a long way in making life worth liv-
ing.

“Saving work is one of my great
hobbies,” she asserts; “but | do not
carry it to the extreme length of us-
ing a red tablecloth on the dining
room table.”

In the planning of their house,
Mrs. Norton achieved a wonderful
handy arrangement of the various
rooms. The doors are in the right
places so there is no waste of steps
in doing the work. She is quite sys-
tematic, plans her work ahead, and
cuts out whatever she sees is really
and truly superfluous, but still keeps
a clean, tidy house and cooks dainty,
palatable meals.

Almost from their infancy she has
trained her children not only to help
her with the small tasks that their
little hands can do, but to wait upon
themselves, hang up their clothes,
and care for their belongings. Many
women wear themselves out by the
senseless practice of picking up after
husband and youngsters.

Further, Mrs. Norton is quick to
adopt any household contrivance
within her means, that she finds upon
investigation to be really labor sav-
ing. She has had a vacuum cleaner
for some time, and just recently has
purchased an electric washer of un-
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doubted merit. This takes off the
hard work of the weekly laundering.
She has been in the habit of doing
most of her washings herself, thereby
saving laundry bills and much wear
and tear of the clothes; but she found
that doing the work by hand was too
heavy for her strength. Hence her
wise adoption of the electric washer.

Mrs. Norton is a living, breathing
illustration of the excellence of her
system of retaining looks and health.
She is a remarkably young-appearing
woman, with a mind as active and
keen as it was when she graduated
from college some fifteen years ago.
The method of keeping young which
she exemplifies is just as efficacious
as that which Mrs. Middleton is fol-
lowing, and its adoption is practicable
for a far greater number of women.

Quillo.

However, a good natured friend is
sometimes an enemy in disguise.

Safety First
In Buying

Safety in buying means
getting the goods and
the quantities of goods
YOU can sell at a profit.
It means knowing what
to buy and getting it at
the right price.

You can be safe in buy-
ing when you buy from
“Our Drummer.” If you
haven’t the currentissue
handy, write for it.

Butler Brothers

Exclusive Wholesalers of
General Merchandise

New York Chicago

St. Louis Minneapolis

Dallas

OiamoDil Spiegee {Into Tires
Won't Slip Won't Slide
Won't Skid  They Grip
Distributing Agents
SHERWOOD HALL CO., LTD.
30-32 lonia Ave., N. W.

GRAND RAPIDS, MICHIGAN
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The Simple Honesty of Protected
Prices.

The foundation of the civilized
world is laid on the Ten Command-
ments handed down to us some four
thousand years ago, and one of them
reads “Thou shalt not steal,” and if
this Commandment is lived up to,
there will be no cause for trouble
between the manufacturer and his
distributers.

If a man puts a sum of money in
his safe or in a bank and another
takes it without his consent, the
strong hand of the law reaches out
and says, “You are a thief and must
be punished.” But when a man puts
this sum in advertising a brand of
goods of his own creation, the price-
cutter reaches out and takes it while
the law quietly sleeps on its post.
W hat is the difference between the
man stealing your money from your
safe and in stealing the advertise-
ment you have spent it for? | can
see no difference.

The price breaker says he has paid
for the goods; they are his and he
has a right to do as he pleases with

themi. All this we grant, the goods
are his, but the name on the out-
side- that makes them salable, be-

longs to the man that created them,
and he should have the right to de-
fend it to the bitter end.

Why does a man buy an Tngersoll
watch when he can get one perhaps
just as good and for less money? Be-
cause the name Ingersoll stands for
honest workmanship and the buyer
knows he is getting just what they
represent the good to be.

Why does the housewife pay ten
cents for a package of Kellogg’s
Toasted Corn Flakes when she can
get a larger package of other manu-
facturers' flakes for much less money?
She knows the name Kellogg stands
for purity, quantity and cleanliness,
and she prefers to pay the extra price
on account of the guarantee the name
Kellogg gives. Remove the name
from the outside of the package and
you could hardly give the goods
away.

It is, therefore, the name that sells
the goods, and while the price cutter
has bought the goods he has not
bought the name, and the owner of
this name should have the right to
protect it by refusing to allow the
price cutter to use it to draw in cus-
tomers that he may sell them goods
without merit, or at least goods he
is unwilling to spend money on to
make them popular.

What would be the result if some
one were to buy a great quantity of
goods from Macy- move them across
the street, put the big red star over
the door and advertise them as
Macy’s at a cut price? The howl that
would come from this firm would
make the present wail against fixed
prices sound like a whisper. What
would Austin, Nichols & Co. do un-
der the same circumstances?

Thou shalt not steall This is the
key to the situation and the time has
come when the strong hand of the
law should handle the thief that
steals your advertisement the same
as it handles any other criminal.

An advertised brand of goods is

MICHIGAN

property the same as real estate and
should have the same protection. |
hope your paper will keep the sub-
ject agitated until the man who
spends his money in creating a de-
mand for an article he has produced
gets justice and protection for his
property. Nelson Gray.

The Barber’s Financial System.
W ritten for the Tradesman.

“Shave?” questioned the barber.
“Very well.” He tilted the chair
back.

“May, this year, ts one of my long
months,” he pursued, meditatively, as
he applied the lather.

“One of your long months?” ques-
tioned the auditor, through a film of
soap.

“Yes. That’s what | call them.
There’s four long months in the av-
erage-year. I'm going down to-day
to pay my month’s rent. It isn’t due
for a week yet, but the money’s ready
and | want to get it off my mind. The
landlord says if some of the other
people he has were as sure pay as |
am, he wouldn’t need to die to go to
heaven.”

“But the long month?” The curi-
osity of the man in the chair con-
quered his aversion to the taste of
soap.

“That’s just one of the symptoms
—I’'m paying the rent a week ahead.”

Then he explained.

“Every Saturday night when | count
the cash | put aside that week’s share
of the rent and the electric light bill
and all the expenses of running the
shop. Then wher the fourth Satur-
day night comes | have the month’s
rent right there, when it’s due, and
Monday morning | call on Mr. Land-
lord and

say, Here’s your money.’
A fellow can work better and feel
happier when he knows that each

week is taking care of itself, and that
when the rent and the lighting bill
fall due, the money’s there to meet
them.

“This month 1I'm a week ahead with
the rent. Why? Oh, just because
there are five Saturdays in May. So
I have rent money a week ahead of
the time and | pay it a week ahead.”

“And what about the extra Satur-
day?”

“Oh, whenever there’s an extra Sat-
urday it just means that 1'm a week to
the good. | have a week’srent and light
money with no rent and light to pay;
so | put that money into new equip-
ment for the shop. That’s why I'm
able to give you a little better ser-
vice than if | didn’t look ahead—and
give it, too, without worry and nerv-
ous strain.”

W illiam Edward Park.

BEHSILLTHHES

We have stocked the “Beats
All” line of School Tablets
formerly carried by the Grand
Rapids Stationery Co.

A big line of other tablets
and school supplies.

Will P. Canaan Go.
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Pere Marquette Railway Co.

FRANK W. BLAIR. DUDLEY E. WATERS, SAMUEL M. FELTON. Receivers

FACTORY SITES

AND

LOCATIONS for INDUSTRIAL
ENTERPRISES
IN MICHIGAN

The Pere Marquette Railroad runs through a territory peculiarly adapted
by Accessibility, Excellent Shipping Facilities, Healthful Climate and Good
Conditions for Home Life, for the LOCATION OF INDUSTRIAL EN-
TERPRISES.

First-class Factory Sites may be had at reasonable prices. Coal in the
Saginaw Valley and Electrical Development in several parts of the State in-
sure Cheap Power. Our Industrial Department invites correspondence with
manufacturers and others seeking locations. All inquiries will receive pains-
taking and prompt attention and will be treated as confidential.

Address,
GEORGE C. CONN,
Freight Traffic Manager,
Detroit, Mich.
----- BiHAH N
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Sales Made Without
Argument

gang

OODS that are nationally ad-

vertised by their manufacturers
are easy to sell. The buyer already
knows about them through the
advertising. He knows what they
are made of, how they are made,
under what conditions produced,
and the maker’s name. These
buyers are already favorably pre-
disposed toward advertised goods
when a dealer offers them—sales
are easy and quick.

The grocers selling National
Biscuit Company products know
this to be true. It takes no argu-
ment to sell them. No time is lost
in taking the order. N. B.C. prod-
ucts are sales-makers, time-savers.
They are well known because of
year after year of advertising. They
are liked because of perfect quality.

NATIONAL BISCUIT
COMPANY
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STOVES and HARDWARE

Michigan Retail Hardware Association.
President—C. E. Dickinson, St. Joseph.
Vice-President—Frank Strong, Battle
Creek.

Secretary—A. J.

J. Scott, Marine City.
Treasurer—W illiam Moore.

Detroit.

Make the Most of the Sporting Goods
Season.
Wrritten for the Tradesman.

Even at the height of the season,
pushfulness is essential to the sale of
sporting goods. True, there has been
now for some considerable time a
steady call for fishing tackle, balls
and bats and the tike; but the mer-
chant who is content to merely take
what business comes his way will
make a comparatively poor showing
at the year’s end. For competition
is keen in catering to the sporting
goods trade.

For this very reason the merchant
is wise who forces upon the atten-
tion of the crowd the sporting goods
which he carries in stock; and par-
ticularly is he wise in emphasizing
their quality. The buyer of sporting
goods wants the best—without reser-
vation. He is an enthusiast, and he
is willing- to spend both himself and
his money for the sake of his en
thusiasm. The merchant who wants
to appeal to him successfully will,
therefore, feature what is best.

To stimulate the sporting goods de-
mand at every opportunity is the mer-
chant’s policy. From the very outset
he should lose no chance of identify-
ing his store with the sporting en-
thusiasm of the community. If a
visiting team is going to play a rec-
ord-breaking game with the Home-
town nine, that’s the signal for the
Hometown merchant to hand out free
score cards—and simultaneously put
on a baseball display. A prize for the
first home run of the season, or for
the highest batting average at the end
of the season, will help to center in-
terest in your store and mark you as

one of the leaders in the popular
game.
W hatever other game or pastime

is locally strong and popular can be
appealed to in the same way. A prize
for the biggest fish of the season will
attract devotees of the piscatorial art
(and don’t forget to insert the stipu-
lation “Caught with rod and tackle
from Blank’s Store”)- And so on
down the line. No individual prize
need be very expensive, although
sporting goods dealers have found it
profitable to offer elaborate trophies.
The baseball trophy for the local or
county league, by the way, ensures a
lot of valuable newspaper publicity
for the firm name which couldn’t be
bought at ten times its price in dol-
lars and cents.

For the merchant

who  handles

other lines as well, the sporting goods
department proves a “puller” at this
particular season. It helps to stimu-
late, to some degree, the sale of other
lines; fitting in well with hardware,
stationery and general stocks.

The merchant who mixes in the
sporting life of his community usu-
ally pulls the trade in against his stay-
at-home competitor. Where there is
no sporting organization, the dealer
can get one on foot and thereby not
merely boost his own sales, but pro-
duce a lot of sales where there were
none before. Thus, a hardware deal-
er, noticing that his town had no gun
club, straightway proceeded to or-
ganize one. The first incident was
that, as prime mover in the under-
taking, he was elected President. That
was in part a covert hint to him to
get busy- and donate a prize. He did
not hesitate but offered a valuable
trophy for competition, not merely in

the local club, but throughout the
county. At one stroke he made his
store the gun-club center of half
a dozen towns, three villages, two
cities, and a large and prosperous
rural territory. The result was an
immense stimulus to the sale of

shooting goods. The wideawake mer-
chant pulled down his share of the
business, and it was the lion’s share
at that.

Usually the repair shop fits in well
with the sporting goods line, particu-
larly where bicycle and automobile
supplies arc handled. Frequently
some member of the staff has a decid-
edly mechanical turn, and can with a
little training do good repair work.
Often the business grows to such an
extent in a short time that it pays
the merchant to keep one man on the
staff solely for repairs. Here and
there merchants run the repair shop
largely as an accommodation to cus-
tomers; but if properly looked after it
can be made to yield a fair profit.
Even if it only pays its way, it helps
to draw trade to the sporting goods
and bicycle department. The re-
stringing of tennis rackets, the repair-
ing of rods and golf clubs, the over-
hauling of guns and the pumping up
of tires—such services the patron ap-
preciates; and he will give his prefer-

ence to the store where he is sure
of getting prompt attention if any-
thing goes wrong.

Here and there hardware dealers
cater profitably to motorists and
motor boat owners. The growing

popularity of the motor car means
money for the merchant who can give
quick emergency service in case of
a break-down or accident. The lines
which can be profitably dealt in are
numerous, although it is not neces-
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sary to carry all in stock. Batterigs,
belts, belt dressing, cleaners, polishes,
bolts, calcium carbide, gasoline, gaso-
line strainers, gloves, goggles, grease
cups, graphite, motor horns, tires and
tire equipment of all kinds, tubing
(brass, copper and rubber), lubricants,
packing, nuts, washers—these are only

a few of the items for which the
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merchant will find demand from local
and out of town motorists.

It pays to give good service in this

department. The touring party who
finds a merchant reliable in service
and not extortionate will give him

much valuable word of mouth adver-
tising. And the extortionate chap
will get much advertising of the dam-
agind kind. Wailliam Edward Park.

Foster, Stevens & Co.

W holesale Hardware

157-159 Monroe Ave.

151 to 161 Louis N. W.

Grand Rapids, Mich.

Michigan Hardware
Company

Exclusively Wholesale

Ellsworth Ave. and Grand Rapids, Mich.
bn&ib
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Reynolds Flexible Asphalt Shingles
In Natural Colors, Unfading o
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THE MEAT MARKET

How to Prevent Stale Meat in the
Market.

Not long ago | was in a town of
about 25,000 people not far from New
York City. While there | visited the
shops of most of the butchers, and
was somewhat surprised at the gen-
eral mussiness of the markets and the
stale looks of the meat they were sell-
ing. There wasn’t a store | went into
that could really be praised. It seem-
ed to me that these butchers were
absolutely lacking in the first ele-
ments of business sense, as surely no
butcher who had them could afford
at the present time to carry his stock
until it became stale before he could
sell it. The trimmings would, of
course, eat up all his profit and besides
that black looking meat always drives
the trade away.

In one store in particular | notic-
ed stale legs of lamb and mutton
hanging on the hooks, pork loins in
such a condition that they would have
to be trimmed up and fixed before
they could be made salable, stale
pieces of beef—chuck steaks, sirloin
steaks, etc—all looking as if they had
been cut for a couple of days, and
every butcher knows how that looks.

“Say,” | said to the butcher behind
the bench. “What's the matter with
you, anyhow? And what’s the mat-
ter with the other butchers in this
town? How is it that you have so
much stale stuff hanging around?
This condition of affairs doesn’t look
as if any of you ever made any money
at all, for you know as well as | do
how stale meat looks in any market.
Besides that, there is a big actual loss
doing business this way, and what is
the sense of working under a self-
created handicap?”

“Why,” was his reply, “this does not
happen often. | suppose the others
are in temporary bad shape also. It
happens every time we have a rainy
Saturday, and the last one was a ter-
ror. You see most of the people live
on top of the hills all around here
and the business section is down in
the hollow. Bad weather always
hurts business, especially on Satur-
day, as then a great many of my cus-
tomers who live up on the heights go
to a butcher who is in their neighbor-
hood. There are a few there and they
benefit, of course, a* our expense.
If it hadn’t been tor that 1 would have
been sold clean, and no doubt all the
others would have been also. A rainy
Saturday certainty hits this town.”

Now this butcher was convinced
that there was no solution for this
state of affairs. He knews, at least
he thought he did, that it was one of
the unavoidable evils of the business.

If Saturday was a nice day he was
lucky. If it stormed, why he took
his medicine and in some degree that
was all he could do. But it might
have helped him a good bit if he had
made a specialty of calling for orders
on the customers who lived a good
distance away whenever it stormed.
They would be grateful for such an
accommodation. A nice sign in the
store saying something like this, “Let
us put you on our rainy day list and
call for your order when it storms,”
would be sure to to be appreciated
by the trade living far away and would
hold them if anything would.

I might suggest this way of not
getting stuck on stale stuff if Sat-
urday’s trade failed to come up to
its usual volume. It is especially
important, now that the warm weath-
er is rapidly approaching, and all
butchers should be sure to have no
stale meat on hand on Monday. |
cannot describe it any better than
to describe the methods  of one
butcher | know. Part of the sheep
and lamb he needs are Thursday’s and
Friday’s killing. If business is up to
the mark and he sells out, all right;
but in case it storms, or a hot wave
hurts business and the result is it is
below normal, the fresh stuff stays in
the ice box and is perfectly good on
Monday.

The same thing can be done all
along the line.

The freshest poultry can be so pack-
ed away that it will be as good looking
and as salable on Monday as if it had
just come in. The beef could be
handled the same way, for fresh cattle
on Friday is pretty good if carried
over into the next week.

To run your business on this basis
does not require any special ability,
merely a little thought. Any butcher
can arrange his business so that part
of his stock is strictly fresh on Fri-
day, thus protecting himself if the un-
expected happens and he fails to sell
clean. Under these conditions the
only loss is the loss of business when
compared to the previous Saturday.
—Butcher’s Advocate.

The Economist.

Some people seem to think that to
get rich one must economize like
Jones.

Jones’ faithful old dog had turned
sickly and savage and so Jones said
to his wife, on arriving home from
business Saturday evening:

“I’ll shoot Towser
morning before church.”

Jones paused, then added sternly:

“So remember, please, that he
won’t need any breakfast.”

to-morrow
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Why Meat Production Will Increase.

The range country is working back
into live stock, which is needed to
consume the feed it raises and which
will consist of better stock, matured

earlier, with lighter losses, than in
the old ranching days. What used
to be range land will furnish more

live stock than in the past, when it
merely grew feeders. The South is
cleaning out the fever tick. County
after county is being added to clean
territory and stocked with cattle. A
recent sale of pure-bred beef cattle
at Memphis, Tenn., was a decided suc-
cess. Nobody but a candidate for the
lunatic asylum would have considered
a sale there a few years ago. The
East is going into the raising of live
stock, particularly cattle and sheep.
The demand for pure-bred bulls has
cleaned up the supply both East and
West. There will be more calves this
year than for a long time past in all
breeding grounds from the short grass
country to the blue grass. The latter
has many young cattle and calves
now, having marketed few veals in
the past two years. The increase in
silos points to more farm-raised cat-
tle' everywhere. Hog cholera may
not be conquered for many years but
the slogan of sanitation and serum
will have its effect in reducing losses.
The sheep industry has not gone to
the bow-wows but promises a good
big lamb crop this year and in the
future.

These are all good reasons for ex-
pecting an increase in meat produc-
tion, but there is another that may be
more potent than any of them. Un-
less all signs fail this country faces
a period of lower prices for grain
and forage, not in the next few
months but in the years just ahead
of us. This year’s wheat crop prom-
ises to exceed any ever raised by any
nation. While wheat is not a f ed
grain its price has something to do
with the price of all grains. Argen-
tina can lay down a vast quantity of
corn along the Atlantic seaboard at a
price which will prevent the corn belt
from shipping it. With normal pro-
duction in the corn belt, and plenty
of Argentine corn in East and South,
the producer will then cash more of
it through the feed-lot and less of
it through the elevator than in re-
cent years—more meat. This is no
prophecy of evil, for no great evil is
ahead of the producers of a nation
growing so rapidly as ours is; but it
is evident that corn prices hereafter
will be regulated more largely by
what Argentina is willing to take
for her surplus and not wholly by the
quantity our producers are willing to
sell rather than feed. Cheaper corn
in the market-place means more live
stock on the farm—and that is not
very far ahead of us. It will come
next winter if our production is nor-
mal this season and Argentina can
ship 200,000,000 bushels or more, as
is now promised.

No matter how closely you stick
to one house in your buying, don’t
fail to keep informed about what
other houses can do for you. Read

the advertising pages.
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AWNINGS

Our specialty is AWNINGS FOR STORES AND
RESIDENCES. We make common pull-up.
chain and cog-gear roller awnings.

Tents, Horse and Wagon Covers, Ham
mock Couches. Catalogue on application.

GHAS. A. COYE, INC.
Campau Ave. and Louis St., Grand Rapids, Mich.
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Grand Counselor—E. Welc
mazoo.

Past Grand Counselor—John Q. Adams,
Battle Creek.

Grand Junior Counselor—M. S. Brown,

T.
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Saginaw. X

rand Secretary—Fred C. Richter,
Traverse City.

Grand Treasurer—J. C. Witliff, Port
Huron.
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Grand Rapids. . .
Grand Page—E. J. Moutier, Detroit.

Grand Sentinel—John A. Hach, Jr.,
Coldwater. .
Grand Chaplain—T. J. Hanlon, Jack-
Grand Executive Committee—John D.
Martin, Grand Rapids; Angus G. Mc-
Eachron, Detr0|t James  E. Burtless,
Marquette . P. Thom’v{)klns, Jackson.
Next Grand Council Meeting—Saginaw,
June 12 and 13.

Michigan Division T.
President—Fred_ H. Locke.
First Vice-President—C. M. Emerson.
Second Vice-President—H. C. Corne-

P. A.

lius.
Secretary

and Treasurer—Clyde E.
Brown.
Board of Dlrectors—Chas E. York, J.
W. Putnam, A. B. Allport, G. Mec-

D.
Laren, W. E. Crowell, Walter H. Brooks,

W. A. Hatcher.

How Catalogues Help Salesmen.

A question often asked is this;
“Can a mercantile house issue cata-
logues and employ salesmen profitably
rendering the two mutually helpful
and co-operative?” An experience of
many years enables me to answer in
the affirmative. In the first place,
the catalogue serves to introduce the
salesman, and when he reaches the
prospective customer he finds that his
house is already known; that an ac-
quaintance has been struck up through
the medium of the catalogue. The sales

man, on the other hand, by means
of personal conversation with the
customer, gets his ideas, and thus

attains a knowledge of the needs of
the trade, which is invaluable in mak-
ing up the catalogue and enables his
house to rank ahead of all others in
the same line.

It will be seen thatiacatalogue paves
the way for the sales department, and
in return the salesmen help to build
up, strengthen and expand the mail-
order branches of the concern. A cat-
alogue which is compiled from a mere
theoretical knowledge of the trade
and its requirements, or which is
based on an experience of condi-
tions which no longer exist, is likely
to prove a poor business getter. The
catalogue which is made up from the
advices of salesmen, however, is like-
ly to prove satisfactory and success-
ful to the highest degree. The sales-
men, being in actual contact with the
trade, are able not only to give ac-
curate advices of current conditions
in the market, but to forecast with a
fair degree of accuracy the conditions
that will obtain in the future.

The catalogue, no less than the sales-
man. must be “up to the standard”
in all the essentials of good sales-

manship. It must have a personality,
and that personality must be such
as to impart to the recipient confi-
dence in the house by which it is is-
sued. In short the catalogue must pos-
sess all the excellent traits of char-
acter that are demanded in the sales-
man, for in reality the catalogue is a
salesman. Every statement it makes
is in black and white, and there is
no excuse for misunderstandings.

The catalogue and the salesman must
work in perfect harmony. In no in-
stance should the salesman be per-
mitted to undersell the catalogue, as
the moment that is done confidence
in the house is destroyed. This chn-
not be too strongly emphasized.
There are doubtless, in every line of
business, some salesmen who feel that
in underselling their house’s catalogue
they are doing a good turn to three
parties at once. First, they imagine
that this process is equivalent to ex-
tending a favor to the customer, since
he gets the goods he desires at a
lower price than he might expect to
get if he relied on the catalogue; sec-
ond, they fancy that the house en-
joys a degree of credit reflected by
their own liberality, and is therefore
more sure of the continued patronage
of the customer; third, they feel that by
underselling the catalogue they bene-
fit themselves by getting business in
greater volume and more rapidly than
they otherwise would do.

It will be clear to every manager,
and to most experienced salesmen,
that this line of reasoning is trust-
worthy. Tiie house is discredited, be-
cause the customer must conclude
either that the prices quoted in the
catalogue are disproportionate to the
values offered, or else that the goods,
having proved unsalable for one rea-
son or another, are being closed out
at any price that can be obtained for
them. The customer, instead of feel-
ing that he is getting a bargain, feels
that he has narrowly escaped being
imposed upon, and he resents what he
considers an attempted imposition.
The salesman, so far from benefiting
himself, cheapens his service to his
house, and, if he is working on com-
mission, suffers pecuniary loss by de-
creasing the amount of money from
which his remuneration will be de-
termined on a percentage basis.

There should be no special dis*

counts given by the salesman which
are not freely given through the cat-
alogue.

In our business we aim to keep
salesman and catalogue on an equal
footing, pulling together for the in-
terests of the house, and we never
permit one to disparage the other in
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the eyes of our customers. As |
said before, we have found the two
mediums of marketing merchandise
most valuable and have experienced
no difficulty in working both in har-
mony. We believe that in this way
greater success can be achieved than
if we used either means alone.

Most buyers, and especially the
ones who own the stores or shops
whose patronage is solicited, feel in-
stinctively the disposition of the sales-
man towards his firm, and if the lat-
ter’s honor and integrity are not up-
held in a forceful and convincing
manner the chances of securing an
order are very much lessened.

The salesman must have faith in
the values he offers; otherwise he
cannot have the degree and kind of
enthusiasm which is communicable to
the persons he wishes to sell. His
faith must be based on something
more substantial than the mere wish
to believe in the goods he sells, and
this is a matter in which many sales-
men are short-sighted. They want to
make money; the goods offer them
the means of making money; not to
believe in the goods would be to
doubt their merchantableness, and to
discount the chance of profit in them.
This would be courting discourage-
ment at the outset, and most men
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shrink from discouragements. They
would rather put blind faith in their
proposition and trust to luck.

The salesman does well who insists
on being thoroughly taught, before
he starts out to sell any firm’s goods,
just what their points of excellence
are, so that he can put intelligent
faith in them—the sort of faith that
customers instinctively recognize as
justifiable and which communicates
itself to them. Albert Pick.

Dirk Van Sluyter has succeeded
Wagner & Sluyter in the hardware
business at 951 South Division ave-
nue.

Hard luck helps some. Even a dog
appreciates happiness more accurate-
ly after he has had a few tin cans
tied to his tail.

The 20th Century Standard Computing Scale

Is the most popular retail merchant's scale in use,

Ninety per cent of new

scales in Michigan are “Standards.

a
Demonstration wnhout cost or obligation.
W. J. KLING, Sales Agent

50 lonia Ave., S. W

Write to- -day.
Grand Rapids, Michigan

El Portana Cigar

This is Size No. 5
THE POPULAR SHAPE
Handled by all jobbers—sold by all dealers

G. J. JOHNSON CIGAR. CO.

Grand Rapids
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Chirpings From the Crickets.
Battle Creek, May 25—Orin J.
Wright has gone to Wisconsin in the

interest of the Detroit Automatic
Scale Co.

W. W. Evans is now with the
Postum Cereal Co. doing special road
work under Frank Stiles.

If some of the well-to-do young

farmers who have been left beautiful
and productive farms by their parents
would stay on them and work, in-
stead of running street cars and try-
ing to make a living in the city, we
would all be better off.

We are living in a free country and
we can do as we see fit, especially
if we have the coin and backing.
Business is going through rapid
changes and the retailer who rests
on his oars and meditates is bound
to drift down stream.

At this writing it looks as though
nature was going to force business
ahead and make the railroads come
into the market to take care of the
crop movement.

Figures from large industrial and
mercantile houses are not encourag-
ing and retail sales have been under
normal. The seasonable weather has
stimulated trade and prospects of
bumper crops has turned many busi-
ness people’s minds to the optimistic
view of future business.

To the close observer of people and
their habits and moods, the spirit of
unrest is more noticeable than ever.
The desire for power and possession
is uppermost in the minds and hearts
of men. Many are bound to fail in
their quest and perhaps it is best that
they do fail.

Money is not all. Many an humble
cot contains happier hearts and more
contented minds than are possessed
in beautiful apartments.

How moodish and changeable is
the mind of the average man. Happy
is he who loves his fellow men. Show
me a man who can fill his soul with
beautiful soulful thoughts and emo-
tions upon hearing music and | will
show you a man with deep feelings
and resourceful thoughts.

To make a success of your life’s
work, you first of all must . think
yourself into and build good health,
(rood health—and good cheer which
follows or comes with good health—
will radiate from you like sunbeams
from the sun. Think of the people
you know to admire and love. Your
desire for them s not built on the
foundation of their ability to pour
their troubles and fancied griefs and

ills into your ears. Their strong
pulling power on you is their good
cheer and optimistic thoughts and
conversation. We all have our de-

pressing thoughts and ideals and idols
shattered each day. People we have
had the most explicit confidence in
go wrong. Institutions we banked on
or with go wrong. You yourself
disappoint yourself. Your mind many
times is put in doubt. Enter Mr.
Healthy, Cheerful, Optimistic Man.
You at once feel his presence. Your
mind, which is ever on the alert for
a strengthener and poiser, picks up
the wholesome vibration and you are
in sympathy with Mr. Joy and his
mission. The success of Mr. Joy’s
mission depends first on whether Mr.
Joy’s appearance and spirit is real or
artificial and whether Mr. Joy has
transferred and is utilizing his natural
talent and ability on the right object.
He may be carrying coal to New-
castle or trying to persuade Charles
Foster to stop writing poetry or try-
ing to stop Al Hensler from making
money or Bill Masters from being a
star city salesman or trying to keep
Wright in Wisconsin or keep George
Steel away from one of 253’s meet-
ings, or trying to keep Johnny Mec-
Intire from working seven days a
week. All given and | know taken
in the spirit of fun. But the fact
remains that nothing adds to this life
and its results in a social and busi-
ness way so much as good cheer and
happy ways. You will think better,
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you will eat better, you will work bet-
ter, you will sleep better. You will
be better all around if you will just
put yourself above all the little petty
things you have to wade through
each day and smile.

There is not a successful business
on the face of the earth to-day that
did not go through a lot of rough
stuff to get where it is to-day. And
the men who stuck and worked and
showed their metal are the men who
got their rewards in fat dividends and
large salaries.

Years, ago a small local factory was
struggling for a foothold. Times
were hard and money was scarce.
The stockholders who were officers
and on the job each day took turns
going over to Kalamazoo to mort-
gage their houses and lots to meet
their payroll. They stuck to it. They
weathered the storm. The tide turn-
ed. The business grew and develop-
ed into an immense concern with
branch houses all over the continent.
The hard working, persistent officers
of the original small concern saw
their plant grow into one of the larg-
est of its kind in the world. They
were all getting along in years and
well worthy of a hard earned rest.
They sold out and pocketed their mil-

lions. Moral—Stick to it and work
hard. But to be able to work hard
and stick, you must get the proper
mental poise. You must be above
petty, trivial, little grievances. You
can put yourself in this frame of
mind. You will not have to look far

to find successful men who owe their
popularity and esteem to their good
nature and their cheery viewpoint of
life.

Let me write a few lines about a
“scout” lots of us know and admire
and are always glad to see. No other
than his nibs—Chas. Giddings, pro-
prietor and manager of the Hartford
House, Hartford. How often you
hear of some poor soul and wife who
are working their heads off in a hotel
in the average small town to get a
living. At $2 per day they can’t
make both ends meet. They lay it
to high cost of food stuffs, the help
question, city competition, the de-
creased buying power of the country
town brought about by parcel post,
good roads, telephones, automobiles
and mail order houses. | believe per-
sonally, running a hotel in a small
town is no joke and think there is
some logic to some of the above re-
marks, but lots of hotel people were
not born hotel people and | would
kiss the Bible and swear that Charles
Giddings was born in Parlor A of
some hotel and never knew there was
any other business until he was old
enough to meet the trains and won-
dered why some of the boy didn’t get
off at his station. But they come
back and keep coming. It.is a feast
for sore eyes to look over his reg-
ister. And Hartford is no big place
either. It is Charles, not the town.
Charles has the secret of success and
its yours for the taking. Get the
habit. | don’t know how this reads
to you. Don’t think | am the subject
of all this good cheer. | need a lot
myself and by writing it | get some
under my hat.

Lots of people advocate many
things they can’t do themselves. But
that is no crime. C. W. Post advo-
cated the doctrine of good health,
but the poor man could not enjoy it
himself.

Therf are this very minute men dic-
tating sales letters who are natural
sales pullers through others. The
same man out on the firing line would
fall down. He is stronger, mentally,
through concentration alone than he
would be in a group or crowd. He
cannot rise above petty trivial things.
He picks everything to pieces men-
tally. But by dictation and concen-
tration he is at his best.

If 1 personally cannot follow and
work out my own thoughts, | can
have the satisfaction of having

thought the thought and maybe help-

T
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ing some poor “scout” who has got
it into his head that he is down and
out. Nothing to it. It is all in your
head. Waise investors are buying I.
H. Co.’s stock because crop condi-
tions warrant the positive sale of
many agricultural implements. You
and | cannot buy I. H. Co.’s stock,
but we can get busy and warm up to
that good country trade and get our
share of the forthcoming harvest. Get
busy. You will not be alone, but if
you are there with that good cheery
cheer they should worry. Don’t get
too strong though. There is a limit.
There is a reason. Plenty along this
line of thought for now.

How about Saginaw convention?

The boys up North need some of
that good old “131” spirit.

Sunny Jim’s hint last week was a
good one.

Charles Foster finished his reading
season last week. Nothing doing
along those lines for Charles until
October. All new equipment and
dope next fall. Bigger and brighter
than ever. Charles has had a very
successful season and has many clip-
pings from papers which show the
high class work he has achieved. We
are all proud of his success.

Bill Masters refuses to play ball.
Says arnica and bay rum cost money
and he always has to use so much
the day after the game.

Our annual picnic soon.
the date.

Wright comes back from Wiscon-
sin to catch.

The happy, contented and intelli-
gent face of Jackson Council's Sec-
retary was seen on our busy streets
to-day. Must have booked Mayor
Bailey for a train load of cement.

W ife getting ready for a vacation.

Hurrah!

She knows | need the rest.

Next to Wilson and the railroads,
it is laid to the popularity of the auto-

W atch for

mobiles. 1 should worry. | am in-
nocent. | have neither. o
Pfander does not seem to elimi-

nate his own personality from his

writing. We Germans never could.
Don’t know what “eliminating per-
sonality” means. Is it something

good to eat?

This article will probably be con-
tinued on the page next to the back
cover working out.

Read the Tradesman

If you don’t like this.

Don’t forget the good cheer, C, not
B, with the H dropped.

Guy Pfander.

Programme for the Saginaw Grand
Council Meeting.
Saginaw Council Number Forty-Three
most heartily invites
All Michigan Members
of the
United Commercial Travelers
and their wives
to attend the
Twenty-first Annual Session
of the
Grand Council of Michigan
at
SAGINAW
Friday and Saturday, June twelfth
and thirteenth, ninteen hundred
and fourteen.
General Information.
Guests on arrival will be escorted
to headquarters, where they are re-
quired to register to secure souvenirs
and badges.
Official badges must be worn to se-
cure admission to all entertainments.
Saginaw Council will have three
bands and four companies of In-
fantry and one battalion of Naval Re-
serves in parade.
Saginaw Council will esteem it a
great favor to be notified of the roads
upon which the visiting councils will
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arrive so that the Reception Com-
mittee can make plans for meeting
these trains.

Programme

Thursday evening, June 11—Ban-
quet and reception of the Grand Coun-
cil officers at the East Saginaw Club.

Friday Morning, June 12, 8 to 12—
Reception for delegates and visitors.

10 Sharp to 12—Business meeting
at Auditorium.

Friday Afternoon, 1:30 to 3:30—
Ladies” sight seeing auto ride about
city. Visit and reception at Michi-
gan Employment Institution for the
Blind. (Autos will start from head-
quarters).

2 to 5—Business session.

2:30—Ball games at Hoyt Park.

3:30 to 5—Ladies’ reception at the
East Saginaw Club.

Friday Evening, 5:30
concerts at leading hotels.

8 to 9—Street illumination.

8 to 9—Organ recital at Auditorium.
Address: W. A. Garrett, Chief Execu-
tive officer Pere Marquette Railroad
Co.

9 Sharp— Grand march.

9 to 1—Grand ball.

Saturday  Morning, 9 sharp—Pa-
rade, starting from Auditorium.

10 Sharp—Ball games at Hoyt Park.

Saturday Afternoon, 1:30 sharp—
Championship ball ganm. Prizes:
First prize, cup and $25; second prize,
$15; third prize, $10.

Saginaw Council
cup only.

to 8—Band

will contest for
Parade.

Council making best appearance in
parade, $25; council having largest
percentage of membership in parade,
$25; visiting council having largest
band in parade, $25.

Saginaw Council will not enter con-
tests.

General Committee.

General Chairman—M. S. Brown.

Secretary—M. V. Foley.

Treasurer—W. P. Warner.

Finance—A. R. Guider.

Sports—B. N. Mercer.

Registration—Mike Conaton.

Hotels—L. H. Lester.

Souvenirs and Badges—H. W. Sul-
livan.

Decorations—J. C. Sonnenberg.

Printing and Press—W. Hoover.

Parade—O. J. Lynch.

Entertainment—G. L. Grant.

Ladies Entertainment—Mrs.
Grant.

Bus and Baggage—J. M. Benway.

Reception—W. B. McGregor.

Ladies” Reception—Mrs. W. C.
Moeller.

Invitation and Programme—O. H.
Kessel.

Automobile—E. Black.

Reception to Grand Council
cers— O. D. Gilbert.

Band and Mardi Gras—E. E. Put-
nam.

G. L|

Offi-

The California Rochdale Company,
a co-operative concern operating
eleven stores in Central California,
has failed- according to a Coast re-
port, and the creditors are said to
have settled on a basis of 50 cents
on the dollar. An analysis showed the
concern to be insolvent, having lost
$47,000 in three months.



Michigan Board of Pharmacy.
President—Will E. Collins, Owosso.
Secretary—E. T. Boden, Bay City.
Treasurer—E. E. Faulkner, Delton.
Other Members—Chas. S. Koon, Mus-

kegon; Leonard A. Seltzer, Detroit.
Mchigan State Pharmaceutical

tion.

President—D. G. Look, Lowell.
Vice-Presidents—E. E. Miller,
erse City; C. A. Weaver, Detroit.
Secretary—Von W. Furniss, Nashville.
Treasurer—Ed. Varnum, Jonesville.
Executive. Committee—D. D.
Fremont; Ed. W. Austin, Midland; C
S. Koon, Muskegon; R. W
Kalamazoo; James
Grant Stevens,

Associa-

Trav-

Robinsoh, Lansing;

Detroit.

Michigan Pharmaceutical Travelers’ As-
sociation.

President—Geo. H. Halpin, Detroit.
Secretary-Treasurer—W. . Lawton,
Grand Rapids.

Grand Rapids Drug Club.

President—Wm. C. Kirchgessner.
Vice-President—E. D. De La Mater.H

Secretary and  Treasurer—Wm.
Tibbs. . . N
Executive Committee—Wm. Quigley,

Chairman; Henry Riechel. Theron Forbes.
Quantity Buying for Discount.. Does
It Pay?

| take it that this query is intend-
ed to apply to quantity discounts as
referred to the average retail drug
store, and in my opinion of all the
most ruinous, insidious and deceptive
things that are offered to retailers
none have caused more embarrass-
ment, more anxiety and loss than the
availing themselves of quantity dis-
counts, especially where the capital
i limited and the demand about the
same. The wusual retail drug store-
carries a stock, approximating $3,000

divided in drugs, medicines, proprie-
taries. toilet articles, sundries, etc.
Little or no discount is given in

quantities of less than $25, and to get
a quantity that affords any appre-
ciable difference between dozen prices
and best prices, the average would be
$100. Considering the number of
items into which a druggists stock
is divided and the demand that he
has for any particular one or more of
them, even the best sellers, is it pru-
dent or good business policy to in-
vest such a large proportion of his
capital in any one item? My experi-
ence, as well as mv observation, has
convinced me that in the long run
quantity buying to secure the best
discounts is a deception and a snare.
If one has capital in excesss of the
usual demands for his business, it
would be wiser to invest the surplus
in some safe, good paying securities,
than to tie up this money in an over-
stock of merchandise that he might

sell in a reasonable time or might
not. Take the patent and proprietary
remedies. Many of you will remem-

ber the time when purchases of two.
three or six dozen of a certain medi-
cine might have been profitable, but
conditions have changed, and as a re-

sult, as soon as the advertising stops,
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just that soon the demand falls off,
and if one is so unfortunate as to
have a quantity then he must hustle
to get rid of it, no matter what the
loss. A little personal experience
might not be uninteresting especially
as it is illustrative of the nosition that
| take. A good many years ago a
friend of mine, a retail druggist, with
the speculative turn of mind, conceiv-
ed the idea that good money could
he made by the purchase of several
hundred ounces of quinine, a reason-
able discount being allowed for the

quantity. My friend had more ex-
perience in the business than 1 had
and at his earnest solicitation | went

into the deal. The quinine came, was
delivered and paid for. In the course
of a few weeks an advance of a few
cents per ounce occurred, but his
judgment was to hold for a better
market, 'lie being sure of a consider-
able advance. We held the stock for
nearly a year. We did not care to
peddle it out in small quantities.
Efforts to sell locally wEre not suc-
cessful, and finally, to get our money
out with the least possible loss, we
sold for less than manufacturer’s
price. | feel confident that this ex-
perience has been duplicated by many
who will read this article. Dur-
ing the past year | have been able
to purchase half-dozens and dozens
cf some of the leading patent medi-
cines at the largest discount for quan-
tities. The retailer being attracted
by the discount, never thinking of
how long it would take to dispose of
it and then finally being compelled to
sell in any quantity at best price in
order to meet his obligations. True,
there are some stores that do avail
themselves of quantity prices and at
a profit, but in these instances they
are places that have an unusually
large outlet for quantities of goods of
all kinds. It is sometimes a paying
proposition for a number of retailers
to pool their purchases and divide the
quantity; and this is no doubt profit-
able; but for the average retailer and
for his own demand no one thing has
caused greater loss than buying large
quantities to get discounts, tying up
capital that could ~e used more pro-
fitably in other lines.* There is a con-
cern in an adjoining state that ex-
changes glassware, corks, etc, for pat-
ent medicines or anything else in
the drug line; they take the latter at
full retail prices for one-half of the
amount of the invoice for the glass-
ware, the difference payable in cash.
This firm receives in exchange hun-
dreds of dollars’ worth of goods, sal-
able in some portion of this coun-
try, gleaned from overstocks of re-
tailers who bought quantities at best
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prices, only to carry them in stock
for years until interest and expense
eat up all of the profit and some of
the original investment. In a retail
business the capital should be turned
over three or four times a year in
order to be profitable, and if any ap-
preciable proportion of it is tied up
in quantities of merchandise that can
not be moved within a reasonable
time, then so much less profitable will
be the business. A well-assorted
stock, even if purchased at the long

price and in small quantities, will in.

the end yield a larger return in profit
than quantity purchases at lowest
prices that can not be moved with a
certain rapidity.

This has been my observation, and
1 might add my experience on several
occasions, and in my opinion, quan-
tity discounts for the average retailer
is a delusion when it comes to being
considered profitable.

Simon N. Jones.

Selling Goods in Case Lots.

The druggist in the past has too often
been content to do a retail business, ac-
cepting such custom as came to him,
and letting it go at that. But the pres-
ent generation of druggists, we are glad
to say, has broadened out wonderfully,
and the results are very apparent. There
used to be an old saying to the effect
that one seldom sees a rich druggist
or a dead.mule. That passed current
forty years ago, but there are plenty
of rich druggists in evidence now, and
we want to see even more of them.

There are two ways of building busi-
ness: You can go after new customers,
or you can try to sell more stuff to the
old customers. It is well to combine
both plans, not overlooking either. New
customers are plentiful in some local-
ities, scarce in others. The man who has
few of them must try to sell more
goods to the old. Now the people at
large have been getting broader and are
ready for bigger propositions than they
were a generation ago. There ought
to be a field in working up business in
certain lines in case lots. The brewers
have no trouble in selling beer in case
lots. Nobody calls up the brewer for
two bottles of beer. Why can’t the
druggist sell malt in case lots? He can.
It is only necessary to go after your
public.

The grocer sells ginger ale in case
lots, and the druggist can do it just as
well. Look at grape juice. It is wide-
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ly used, is endorsed in high quarters
under the present administration, and
selling in larger quantities every year.
There should be no difficulty in getting
rid of this refreshing commodity in
case lots. Mineral waters and bottled
table waters offer a field of their own,
and no small one at that. There are
plenty of things to feature. Now here
is a chance to work up some really big
business. Clear out a window and make
a display of case goods. Fix up your
prices, your inducements to order in
quantity, and your placards.

Order a Case Delivered To-Day.

So runs the placard. Have five or
six sealed cases piled up and one or two
open cases to show the goods. This
gives you a window display which creates
the impression that you are handling
goods in quantity and therefore must be
a big dealer. Such displays are always
good for business. People figure that
if you buy in quantity you must get low
prices, which you are consequently able
to pass on to them. Besides, everybody
likes to buy from a big dealer and go
where the crowd goes. Displaying goods
in quantity is a fundamental point in
advertising.

The cases do not always have to be
full.  The manufacturer will assist you
in getting up displays, furnish you with
cartons, lithographs, placards, and no
end of stuff. Remember, a man needn’t
tie up too much capital if he makes a
bold front. A great deal may be ac-
complished by talking to your custom-
ers, as opportunity offers, and merely
suggesting case lots. There ought to be
a field here for working up business.

Quotations on Local Stocks and

Public Utilities.
Bid. Asked.
Am. Light & Trac. Co., Com. 337 342

Am. Light & Trac. Co.. Pfd. 105 107
Am. Public Utilities, Pfd. 71 74
Am. Public Utilities, Com. 45 49
Cities Service Co., Com. 87 89
Cities Service Co., Pfd. 72 74
Citizens Telephone Co. 7 79
Comw'tli Pr. Ry. & Lt.,, Coin. 581l 59%
Comw'th Pr. Rg/. & Lt., Pfd. 80 81
Comw’th 6% year bond 98 100

Pacific Gas & Elec. Co., Com. 39 41
Tennessee Ry. Lt. & Pr., Com. 14 16
Tennessee Ry. Lt. & Pr., Pfd. 70 72
United Light & Rys., Com. 75 7
United Light & Rys., Com. 74 76
United Lt.” & Ry. new 2nd Pfd. 6S 71
United Light 1st and ref. 5%

bonds 89
Industrial and Bank Stocks
Dennis Canadian Co. 102

Furniture City Brewing Co. 64 70
Globe Knitting Works, Com.

IMPERIAL BRAND

Spraying
Largest Line

Globe Knitting Works, Pfd. 97 100
C. R. Brewing Co. 130 140
Commercial Savings Bank 215 218
Fourth National Bank 215 220
G. R. National City Bank 174 178
G. R. Savings Bank 255
Kent State Bank 255 265
Peoples Savings Bank 250
May 27, 1914.
Compounds

Superior Quality

Our Paris Green packed by our new American System.
Reliable dealers wanted.

Address Dept. T.,

CARPENTER-UDELL CHEM. CO.,

Grand Rapids, Mich.

THE SANITARY FLY DESTROYER—NON-POISONOUS

Gets 50,000,000.000 flies a year—vastly more than all other means combined

POISONS ARE DANGEROUS
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WHOLESALE DRUG PRICE

Acids
Acetic . 6 @ 8
Boric 10 @ 15
Carbolic .16 @ 20
Citric 73 @ 80
M uriatic 1%@ 5
Nitric 5%@ 10
Oxalic 13 @ 16
Sulphuric . 1%@ S
Tartaric 38 @ 45
Ammonia
W ater, 26 deg. 6%@ 10
W ater, 18 deg. .. 4%@ 8
W ater, 14 deg. .. 3%@ 6
Carbonate . 13 @ 16
Chloride 12 @ 15
Balsams
Copaiba .o 75@1 09
Fir (Canada) ...1 75@2 00
Fir (Oregon) 40®, 50
Peru 0
Tolu
Berries
Culjeb 65® 75
Fish 15® 20
Juniper ® 10
Prickley Ash .., @ 59
Barks
Cassia (ordinary) 25
Cassia (Saigon) 65® 75
Elm (powd. 25¢) 25® 30
Sassafras (pow. 30c) @ 25
Soap Cut (powd.
25C o IS @ 20
Extracts
Licorice . 24@ 28
Licorice powdered 25® 30
Flowers
Arnica i 8@ 25
Chamomile (Ger.) 25@ 35
Chamomile (Rom) 40@ 50
Gums
Acacia, 1st ... 40® 50
Acacia, 2nd .. 35® 40
Acacia, 3d . 30® 35
Acacia, Sorts .... @ 20
Acacia, Powdered 35® 40
Aloes (Barb. Pow) 22® 25
Aloes (Cape Pow) 20® 25
Aloes (Soc. Pow.) 40® 50
Asafoetida ..... @ 50
Asafoetida, Powd.
Pure e @ 75
U. S. P. Powd. @1 00
Camphor ... 55® 60
GuaiaC . 35® 40
Guaiac, Powdered 50® 60
Kino i @40
Kino, powdered @ 45
Myrrh e @40
Myrrh, Powdered @ 50
opium e 7 75®8 QJ
Opium, Powd. 0 25@9 50
Opium, Gran. .. 9 25®9 50
Shellac v 28® 35
Shellac, Bleached 30® 35
Tragacanth
No. 1 v 1 40®1 50
Tragacanth, Pow 75® 85
Turpentine ... 10® 15
Leaves

Buchu

Sage, Powdered
Senna, Alex
Senna, TInn...... 15®
Senna, Tinn,
Uva Ursi ol
Oils

Bitter,

ue y

Almonds, Bitter,
artificial

Almonds,

Almonds,

imitation
Amber, o
Amber, rectified
Anise ..
Bergamont
Cajeput
Cassia
Castor,

CANS  ovvversereiine
Cedar Leaf
Citronella
Cloves
Cocoanut
Cod Liver ..
Cotton Seed
Croto

crude

Cubebs ... @4 50
Erigeron @2 50
Eucalyptus .... 75® 85
Hemlock, pure . @100
Juniper Berries @l 25
Juniper Wood .. 40® 50
Lard, extra .. 85 100
Lard, No. 90
Laven’r Flowe S %5 00
Lavender, Garden 85 00
Lemon ........ 3 00
Linseed, boiled, bbl 53
Linseed. bdi. less 58® 62
Linseed, raw, bbls. @ 52
Linseed, raw, less 57® 61
Mustard, true ..4 50@6 90
Mustard, artifi'l 2 75@3 00
Neatsfoot .. 80® 85
Olive, pure .... 2 60®3 50
Olive, Malaga,

yellow ..o. 30®1 50
Olive, Malaga,

green ... 30@1 50
Orange, sweet 3 25@3 50
Organum, pure 1 2581 50
Origanum, com’l 50 75
Pennyroyal ......... 2 25@2 50
Peppermint ... 5 00®5 50
Rose, pure .16 00@18 00
Rosemary Flowers 90@1 00
Sandalwood,

Lo 6 25®6 50
Sassafras, true ~ 80® 90
Sassafras, artifi’l 45@ 50
Spearmmt 5 50®6 00
Sperm 90®1 00
Tansy

ar, 4
Turpentlne s. .. 5|
Turpentine, less 60@ 65
Wrntergreen true ®5 00
W intergreen, sweet

birch™ . 2 00@2 25
Wintergreen, art’l 50® 60
Wormseed . 5004 AO
Wormwood .... 600@6 50

X Potassium
Bicarbonate 5@ 18
Bichromate 13®@ 16
Bromide 55
Carbonate . . 15
Chlorate, xtal and

powdered ......... 2@ 16
Chlorate, granular 16® 20
Cyanide 30®
lodide
Permangana %
Prussiate, yellow 30 35
Prussiate, red 60
Sulphate ... 15® 20

ots
Alkanet ... 15®@ 20
Blood, powdered 20® 25
Calamus ... 35® 40
Elecampane, pwd. 15® 20
Gentian, powd .12@ 16
Ginger, African,

powdered ......... 15®@ 20
Ginger, Jamajca 22® 25
Ginger, Jamaica,

powdered 22® 28
Goldenseal pow. 7 0087 50
Ipecac, powd. 00
LiCOMICe oo 16
Licorice, powd. 12 15
Orris, powdered 25® 30
Poke, powdered 20® 25
Rhubarb ... 75@1 00
Rhubarb, powd. 75@1 25
Rosinweed, powd. 25@ 30
Sarsaparllla Hond

ground ... 65
Sarsaparilla Mexican,

groun 55
Squills 35
Squills, powdered 40@ 60
Tumeric, powd. 2@ 15
Valerlan powd. 5@ 30
Anise i
Anise,

Bird,
Canary
Caraway
Cardamon
Celery ...
Coriander
Dill

, black
Mustard, powd.
Poppy
Qurnce

Sa adIIIa
Sabadilla,
Sunflowef y
Worm American
Worm Levant .,

powd

X Tinctures
Aconite
Aloes
Arnlca

Asafo

Belladonna
Benzoin ..
Benzorn Compo’d
Cantharadles
Capsicum
Cardamon
Cardamon,
Catechu ..
Cinchona
Colchicum
Cubebs

QP QP QPO EEE®°
=S

®
=

MICHIGAN

Digitalis 60
Gentian 60
Ginger 95
Gualac 105
Guaiac ® 80
lodine gl 25
lodine, 1 25
Ipecac 75
Iron, clo. 60

OePreee
==
&

70
2 00
65
O jum, Deodorz’d @2 25
ubarb .. @ 70
Paints
Lead, red dry .. 7 @ 8
Lead, white dr 7 ® 8
Lead, white oil 7 ® 8
Ochre, yellow bbl. 1 @ 1%
Ochre yellow less 2 @ 5
Putty . %® 5
Red "Venetn bbl. 1 %1%
Red Venet’n less 2 5
Shaker, Preprd 1 40®1 50
Vermillion, Eng. 90®1 00
Vermillion, Amer. 15® 20
W hiting, | 1® 1%
W hiting 2 5
Insecticides
Arsenic ... 6 10
Blue Vitrol, bbl. @ 5%
Blue Vitrol less 7® 10
Bordeaux Mix Pst 8® 15
Hellebore, White
powdered ... 15® 20
Insect Powder 20® 35
Lead Arsenate 8® 16
Lime and Sulphur
Solution, gal. 15®@ 25
Paris Green " 15%® 20
Miscellaneous
Acetanand ® 35
Alum e 5
Alum powdered and
groun ........... 7
Bismuth, Subni-
trate ..o 2 10@2 25
Borax xtal or
powdered ... 6® 12
Cantharades po 2 50@2 75
Calomel 9%5@1 00
Capsicum 20® 25
Carmine . @3 50
Cassia Buds . 40
Cloves ... 30® 35
Chalk Prepared 6® 8%

Chalk Precipitated 7®@ 10
2@ 42

Chloroform ... 3
Chloral Hydrate 55@ 75
Cocaine ... 4 10®4 40
Cocoa Butter .._ 50® 60
Corks, list, less 70%
Copperas, bbls. @ 9
Copperas, less 2® 5
Copperas, powd. 4® 6
Corrosive Sublm. 8@ 91
Cream Tartar .. 30® 35
Cuttlebone 25® 35
Dextrine 10
Dover’s Powder S 00@2 20
Emery, all Nos. 6® 10
Emery, powdered 5® 8
Epsom alts, bbls g) 1%
Epsom Salts, less 2%
Ergot .o 150®1 76
Ergot, powdered 1 80®2 00
Flake White .... 12® 15
Formaldehyde Ib. 10® 15
mbier . 7® 10
Gelatine .. 35® 4s
Glassware, full cases 8091
Glassware, less 70 & 10%
Glauber Salts bbl. @ 1%
Glauber Salts less 2® 5
Glue, brown...... 11® 15
Glue, browngrd. 10® 15
Glue, white . 15®@ 25
Glue, white grd 15® 20
Glycerrne 23@ 30
Hops 50®
Indigo 85®1 00
lodine 4 35®460
lodoform 40@5 0
Lead Acetate 12® 18
Lycopdlum 5® 65
Ma 0®

y 75®
Morphine all brd 5 05@5 30
Nux Vomica ... O
Nux Vomica pow @

black pow 20® 25

Pepper,
Pepper, white .. 30® 35
Pitch, Burgundy 10® 15
uassa ................. 10® 15
uinine, all brds 29® 40
Rochelle Salts 23®
Saccharine ___ 50® 175
Salt Peter ... %@ 12
Seidlitz Mixture ..20® 25
Soap, green .... 15® 20
15

Soap, white castile

P RIK 95
Soap, white castlle

less, per bar 68
Soda Ash ... 1% 5
Soda Bicarbonate 1% 5

Soda, Sal ... 4
Splrlts Camphor.’ 75
Sulphur roll.. .. 2%8 6
Sulphur Subi. .. 2%@ 5
Tamarinds ....... 10® 15
Tartar Emetic .. 40® 50
Turpentine Venice 40® 60
Vanilla Ex. pure 100@1 50
Witch Haze 00
Zinc Sulphate 7® 10

TRADESMAN

1914
Seasonable Goods

Linseed Oil  Turpentine
White Lead Dry Colors

Sherwin-Williams Co.
Shelf Goods and Varnishes

Shaker House and Floor Paint

Kyanize Finishes and Boston
Varnishes

Fixall
Blue Vitrol
Lime and Sulphur Solution

We solicit your orders for above and will ship
promptly.

Japalac Paris Green

Hazeltine & Perkins Drug Co.
Grand Rapids, Mich.

“AMERICAN BEAUTY” Display Case No. 412—one
x \. of more than one hundred models of Show Case,
Shelving and Display Fixtures designed by the Grand
Rapids Show Case Company for displaying all kinds

of goods, and adopted by the most progressive stores of America.

GRAND RAPIDS SHOW CASE CO., Grand Rapids, Michigan
The Largest Shew Case and Store Equipment Plant in the Wnrld

SShow Rooms and Factories: New York, Grand Rapida. Chicago, Boston, Portland
|_

FOOTE&JENKS’COLEMAN’S (brand)
Tapreess Lemon and Ntheps» Vanilla

Insist on getting Coleman's Extracts from your jobbing grocer, or mail order direct to
FOOTE & JENKS, Jackson, Mich.

Four Kinds of Coupon Books

are manufactured by us and all sold on the same
basis, irrespective of size, shape or denomination.

Free samples on application.

TRADESMAN COMPANY, Grand Rapids, Mich.
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GROCERY PRICE CURRENT 3 4 5

These quotations are carefully corrected weekly, within six hours of mailing, CHEESE Mocha Chestnuts, New York
X - X - cme @18 Short Bean State, per bu...
and are intended to be correct at time of going to press. Prices, however, are Bloomi g @18 Cong Bean Shelled
liable to change at any time, and country merchants will have their orders filled Carso” ity @18 H. E 0. G. . No. 1 Spanish Shelled
. Hopkins @18 Peanuts, New 11 @11%
at market prices at date of purchase. Brick @15 Fair Bogota 2 x. Lg. Va. Shelled
Limbargs 815 cy e B BEAMHS e B
Exchange Market, tea
ADVANCED DECLINED Eldneappluem 40 ggg Spot Mgrket Strong y \é\/”ablgptt ’\I;ligla\{ses .. 40 %%
Sap Sago 18 Package d
éllgal;a salmon SWpISS 90 o %20 s ’\l‘(fw gekag BaSISlg . ﬁ)lrl[(j:gﬂteAﬁjI?nodgds 855
Quaker Oats ngarSHEWING UM r;che TSR Peanuts
ams Black Jac cLaughlin’s 9
Adams Sappota .. 55 McLaugglln’s XXXX sold Fa;?gg’s';dp Suns Raw 902’
%eemhans Eepsm gg Bordgergalledrlsreg?lym MV\?“ all o p. Jumb'éi',""if{"a"w o4
eechnut . 9
Chisiaty 125 McLaughlan & Co., Chlcago Roasted ..o @9%
Colgan Violet ChIpS .. 60 Extracts X CRACKERS
Index to M arkets Bolgtan Mint Chips ey ?8 Eeollllxandd/ ‘;/omgsro b><s.1 1955 National %Irsacnudlts Company
entyne 0 QgrossS ...
Flag™ S 55 Hummel’s foil, % gro. 8
By Columns AMMONIA Beans Ju|cgy FPr gg Hummel’s tin, % gro. 143 g Butter Boxes
Doz. Baked . .. 85@1 30 CONFECTIONERY xcelsior Butters
Stick Candy Pails NBC Square Butters 8%
CoL 12 oz. ovals 2 doz. box 75 Bloomin @18% 7210) RN 55 Seymour Round ... 6%
A AXLE GREASE Carson gc'ty 75%118%’5 Spearmint, Wrigleys 60 g&rﬁggrudnd.....ﬁi g Y ’
Ammonia .1 F Spearmint, 5 box jars 3 00 Standard, small . 8% Soda
Axle Grease 1 lib. wood br(?xzeesr 54 doz. 3 00 Blueberries %Egg&mlsntrugebox jars 1 85(5) Twist, small ) I'\DIBC 'Sodag e 68/0
B lib. tin boxes, 3 doz. 235 @4 5 |7§8 Yiucatan " 55 Jumbo C“ges Selact" Sodas o v 207)
Baked Beans -1 .315/01{;[) pg”s b%éersdozzdz ¢ Clams Zeno . 60 Jumbo, . 8% Saratoga Flakes ... 13
B hiin gB”Ck 1 1510 pails, per doz. .7 20 Litle Neck b . @1 0 . CHICORY ;B9 Stick 8%  Saltines .. 3
......... ittle Neck o . .
Erroegrknf:St....FOOd % 20 gzl;EgerBd;:Nslz ® Clam Bouillon Egglem ; Brokeanxed candy NBC Plcnl%y%t;;ters - 6%
Brushes .. 1 No. 1, per doz. ..45 90 Eurnﬂams % Plo...225  EVDR e 7 Cames 12 gheenlll Oysters ..6%
Butter Color .. 1 No. 2 per doz. ..75@1 40 urnham’s pts... . 9
p Burnham’s qts... Scheuer’s 6 Cut Loa 9
c No. 3, per doz. .,85@1 75 Comn : \}?veﬁi Standards %28 Fancy 10% Sweet Goods
. te . French = R
candles 1 BATH BRICK Fair . 65@ 70 ! % Cans and boxes
Canned Goods 12 English s 9%  Good 90@1 00 CHOCOLATE Grocers . 8% Animals -ans and 10
Carbon Oils 2 BLUING Fancy 130 4 Walter Baker & Co. ’fg’;ﬂgﬁgar 1éO/ Atlantics Also Asstd. 12
Catsup 2 erman’s Sweet - 22 ° Avena Fruit Cakes .. 12
Cheese .. 3 Jennings French Peas Premium M ajestic 9 A 5 2kes - 12
Chewing Gum 3 Condensed Pearl” Bluing Monbadon (Natural) Caracas Monarch 8% onnie Doon Cookies
Chicor g 3 Small C P Bluing, doz. 45 per doz...iinn 175 Walter M. D Novelty 10 Bonnie Lassies ... 10
Choco?/te 3 Large C P Bluing, doz. 75 Goosebemes Premium, %s Paris_ Cre 10 Cameo Biscuit Choc. 25
clote Lin D Smeakeast rooos Mg 3 FRT e L Premy i B piomo Cins 4 Sanen syl . B,
cocoa ... 3 Apetizo, Biscuits .... 3 O 0 ancy CLOTHES LINE % Cecelia BiSCUIt ........ 16
Cocoanut 3 Bear Food, Pettijohns 1 95 Hominy Per doz. \S/%?ﬁ;'ya'c 1i2M1 Cheese Tid Bits .... 20
Coffee ... 3 Cracked Wheat,  24-2 2 50 Standard .......lo.. 35 No. 40 Twisted Cotton 95 (o) 7 Chocolate Bar (cans) 18
Confectlons 4 Cream of Wheat, 36-2 4 50 Lobster No. 50 Twisted Cotton 130 Chocolate Drops .... 17
Cracked W heat 5 d C Spemaltles p
Crackers 5 6 Séi?smT%fag?fg 214_2 w300 v th L8 Ng' gg mﬂgd nggg %Z)g Pails SROC F?rop CFenters %2
Cream Tartar .6 No. 2 ' 2 80 No_ 28 Eraigeg gog(m %gg égﬁ%lglésueaegbgﬂlgsts) llg Crggknelgney ingers A
Posts Toasties, T. 0. raide otton
) D No. 3 . 280 No. 60 Braided Cotton 185 Butter Cream Corn ..16 Sgiig'nuf'{‘agfef;sgar %‘31
Dried Fruits ... 6  Farinose, . 2170 No. 80 Braided Cotton 2 25 Candy Crackers (bSk) 15 Cocoanut Drops 12
Grape Nuts 210 No. 50 Sash Cor 175 Caramel Dice 13
F ' © R0 R Eard T Cocoanut Kraut .. 14 Cocoanut Macaroons 18
Grape Sugar Flakes.. 2 50 No. 60 Sash Cord 20 & W affl 14 Cocont Honey Fingers 12
E?srmggeo_lyasck(?gods ' g ﬁ“gS’ %\tl)rhn I;Iaersd ' %2?, Tomato, 2% No. 7620 JJutte 1 88 Cocs Miacarsons” 16 Cocnt Honey Jumbes 12
----------- ar eat Food . ' - 0. ute e
Flavoring Extracts 7 Postrr):as Dutch Cook 2 75 Mushrooms No. 60 Sisal ... oo Coffy Toffy ... o 14 B?ﬁie Sct'jagkaerS .!.Ced .1%
Flour and Feed 7 Holland Rusk 2 ii0 Hotels ... @ 15 Galvanized Wire Dainty Mints 7 th. tin 15 o
"""""""" 9 i Empire Fudge ... 14 Family Cookie . 8%
Fruit Jars 7 Kelloggs Toasted Rice Eﬂgggz i/SDS g %é NO- %g eacﬂ %88? ||0n9 % gg Fudge, Pineappie 13 Fig Cakes Asstd 12
BisCUIt oo 3 30 v 1S e 0. 19, eac t. long
) Kellogg's Toasted Rice . Oysters No. 20, each 100ft. long 1 00 Euc[ijge, \,’:Vlag”utt """" ig Fﬁgéde“Peanut
gf'?g'né T Flakes o 2 80 govo, 5'1% - @1 gg No. 19, each 100ft. long 2 10 FHdSE’ Ejlbert v 33 Erosted
a ags Kellogg’s Toasted W heat ove, TR @ COCOA Fudge, Honey Moon .13 Frosted Ginger Cook. 8%
H BISCUIt oo 330 Baker's . 37 FEudge T d Cocoa- Fruit Lunch Iced .... 10
Kell K bi 330 Plums 90@1 35 udge, Toaste 0006
Herbs 7 K?Inok g SCOI’rI’EIJmFlaekSES” 175 Pears In Syrup glelvel.a?d %: gé NUL e 13 (élnger GDI’ODS piain 1%0/
i olonial, (] inger ems ain .. 0
H:)drsg aé‘gdlzﬁlts %MapldWheat Flakes, - No. 3 cans, PZZ; doz.” .1 50 (E:olonial %s 332, Eiﬁj gee, (c:c')]gt;%ut' ”:'.' %g 8|nger Gémsklced g%
........................................... raham Crackers ...
J Mapl Wheat Flakes, Marrowfat ... 90@1 00 Hpeprsheys ; 30 Egﬂgygomb Candy ﬁ Ginger Snaps Family 8%
Jelly 8 wapl-Corn Eiskes " 580 Eany dune sifid’l 45015 [ershevs % leed 14 Ginger Snaps NBC ~
[ R | U150 RoOUNd
Jelly Glasses 8 Minn. Wheat Cereal 3 15 Peaches Lov}\;ney, %s ¥ oieed Sfé?,sg,e jeiies™™ 13 Household "Cookiss . 8
Algrain L0008 i 4B Plie i 1 00@125 Lowney, %s I Drange Jelies .. 3 L oUsehold Cks. lced . 9
Macaroni 8 Ralston W ht Food 10c 1 45 No 10 size can pie @3 25 Lowney, %s .. .. 33 Lozenges, Pep... 10 Hippodrome B ar...... 12
Mapleine ... 8 Sg oy \Wheat Feod .9 & pmeapp|e Lowney, 5 Ib. cans .... 33 Lozenges Pink 10 Honey Fingers 12
Meats, Canne 9 Sh)r(ed W heat Biscuit 3 60 Grated 75@210 Van Houten, %s 12 Manchus .. 13 HOney Jumbles
JRiE T et B L e R I 1 e
018SSES v B piP 2O e ; an outen, %s ChOX
M ustard . 8 Elollssibgl_rgvsé”?egt e(c:Farll ggg Fair Van _ Houten, Is 65 Nut Butter Puffs 13 Kalser Jumbles
P W an-Eta 36 Salted Peanuts ... 13 Lady Fingers Spong
N ﬂgtg; gtljggg \;Tllﬁ%af'élz gg Fancy eltt)z """" ESS Chocolates teap Yeé"” Jungbsles . 28
NULS s W ilber, %s 33 emon iscui quare
uater BcrkfstF?lls(cun %%)8 Gallon . Wilber, %s T 32 pssorted Choc Lemon W afers
oli N 8 Victor' Corn' Flakes .2 20 StandardRaspberrles COCOANUT Amazon Caramels ... IMemonaC e 8
IVES oo Washlngton Crisps .1 8 aimon Dunham's per Ib. Champion ... Mace Aa €s 8%
P W heat Hearts 190 warrens, I tb. Tall 280 %s, 5lb. case .. 30 Choc. Chips, Eureka 18 Maryh ”lP gl
Pickl BWheatena 450 warrens. 1 1b. Flat .. 240 %s, blb case .. 29 CliMax oo 13 aCrskma ow 13
lekles . Evapored Sugar Corn 90 ' : : %s, 151b. case 29 Eclipse, Assorted .... 15 G8KE oo
Pipes 8 Red Alaska ....1 55@1 60 o' 157 case 28 Eureka Chocolates 16 Marshmallow Pecans 18
Playing .8 BROOMS Med Red Alaska 1 20@1 35 Is.’ 15th. case %7 Favorite T Marshmallow Walnts 18
Potash ... . 8Fancy Parlor, 25 Ib 25 Pink Alaska .... @ o' 3 U %8 ldeal Chocalatee Medora i, 8
y %s & Us 151b. case 28 Ideal Chocolates 13
Provisions 8 Parlor, 5 String, 25 Ib. 4 00 . Sardines | K h | NBC Honey Cakes .. 12
g 0 Scalloped Gems .. 10 Klondike Chocolatess 18
R standard Parlor, 23 Ib. 3 50 Domestic, %5 ... 60 95 & os pails 16 Nabobs 18 Qatmeal Crackers .... 8
Common, 23 Ib. 25 Domestic, % Mustard 350 g1 pajls ... ""13  Nibble sticks 25~ Orange Gems - 8%

Rice 9
Roiled Oats Special, 23 Ib...

HHwawb#

75 Domestic, % Mustard_275 Penny Assorted 8%
Warehouse, 33 Ib. 25 FErench,  %s b EUILk ’baréels I""Shr d%jzd gggmw(?gggs Carame'ls %573 Peantt’ Gems 9
Common W hisk 00 French, %s aKers razi redfie Picnic Mixed 12
8 i ‘s Krai 10 5¢ pkgs., per case 2 60 Peanut Clusters ... 22 [
Salad Dressin g Fancy Whisk S N 26 10c pkgs., per case 2 60 Pyramids 14 Pineapple Cakes 16
3aleratus 9 9 BRUSHES Ng.' 1'01‘33235 _ 16p%(r)c C«’:}dr;g 33 5¢ Pkgsz 0 eug;mgtte %8 Raisin Gems oo, 11
galI Soda %Solld Backscsrui% 75 Dbunb Shrimps COFFEES ROASTED Star Chocolates ... 13 Raspberry Dessert .. 17
a0t Fish © g Solid Back, 11 I S AT Rio Superior Choc (light) 18 Reveres Asstd. .. 15
Seeds Rointed Ends 85 "s tash " Common .19 Pop Com Goods Seafoam 18
Shoe . Biaci ' 10 Stove i uccotas Fair 19% Without prizes.
2no%e " 10 No. 3 %0 Fair .. 90 Chbice % °  Cracker Jack ... 3 25 Spiced Ginger Cakes 9
Shu NS 3 135 Good 120 Eans 21 G|gg|es 5¢c pkg. cs. 3 50 Spiced Ginger Cakes
Sodg NS 2 12 Fancy . - 125@1 40 Peabgrry 53 Oh 1008 ..o 350 (LY. TR
Spices 10 ’ Strawberrles . Cough Drops s =
Shire 10 No. 3 100 Standard % oxes  ougar T mgers..
yrups 10 No. 7 130 Fancy 225 200 Putnam Menthol __ 100 Sugar Crimp ..
No. 4 170 %g/o Smith Bros........... 125 syltana Fruit BISCUIt 16
T No. 3 19 Good 105 NUTS—Whole Triumph Cakes .. 16
Table Sauces 10 Fancy 13 2 |bs. i
BUTTER COLOR No. 310 z Almonds, Tarragona 20 Vanilla W afers 18
Dandelion, 25c size .. 2 00 Almonds, California
CANDLES CARBON 0|LS 24 soft shell . In-er-Seal Trade Mark
paraffi . Barrels 25 Brazils 14@16 Goods
arafiine, Perfection 1)
\% Paraffine : Filberts @13%
Vinegar 13 Wicking ' D. S. Gasoline 25 Cal. No. 1 Baronet Biscuit
"""""""""""""""" CANNE Gas Machine .. e 26 Walnuts soft shell @19 Bremners Btr Wafs.
w Deodor’d Nap’a Guatemala Walnuts, Chili 16 Cameo BisCUit ..
WickIng 13 Apples Cylinder “ . Table nuts, fancy 14@16 Cheese Sandwich .
Woodenware .. 13 3 Ib. Standards .. @ 90  Engine Pecans, medium .. 13 Chocolate Wafers ...1 00
Wrapping Paper 12 Gallon oo, . @400 Black, wmter . Pecans, ex. large 15 Excelsior Butters 1 00
Blackberries i . ATSU PrlvateGrowth 26@30 chkory Nuts, per bu. Fig Newton ... 00
c Y 2 e i 1 50@1 90 Sn!der’s JJIntS 2 Mandling 35 Ohio Five O’clock Tea Bet 100
Teast Cake ..o 14 Standard gallons @5 00 Snider’s % pints .... 135 Aukola 30 32 Cocoanuts Ginger Snaps NBC .. 1 00
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Graham Crackers Red FLAV 10 11
ORI i
Label, 10c size . NG EXTRACTS %gﬁgllé:ﬂ g{ge" I'\\llo 11 9 Sausa
I(_)en;ton tSnaps Jennings D C Brand Calfskinj %urgﬁ Ng %%SA) B_ologna geslz @12% Anise .. SEEDS 14 TQBACCO
Pr)émel[JemteSSoda Extract Lemon Terpeneless Calfskin, ?ured No. 2 14% g vet N 18%813 83?2\53" Srﬁ.y”rlﬁlé ......... " Fine cut 145
Royal Toast ; . T % BY e
ggrat?g% I E;(tthractt Vhanllla Mexican (B;dm\é\gool . P 13 @1411 gglrgroymom Malabar 1 28 Bugle, 10c 1? gé
fat (Flakes . at the same price Lamos .00 0@ 28 Yoy et Hem, Russian UL Dan Patch, 8 and 16
Uneeda Biscuit ... earlings 1 Hemp, Russian -2 Dan nd 10 9%
Yneeda Biscuit ... 80 No. 1, F box % oz .. 8 Tallow : - 10 Musard whits™ 3 ban 'P’gtt%?‘ 57
Vanilla_Wafers ... 100 No. 2 F box, 1% oz. 120 No. 1 5 Beef Poppy . white $ Fast Mail,’
Water Thin BiscUit ’1 00 ’ : No. 2 4  Boneless 20 00@20 . 9 Hiawatha,
Zu Zu Ginger Snaps . 50 No. 4, F box, 2% oz. 2 00 00 Rump, new .. 24 00@24 A 5%  Hiawatha, Sc
wieback o 1 00 l':llo- 3, 2% oz. Taper 2 00 ngggﬂgg ?jed. 18 Pig’s Feet SHOE BLACKING R‘/layLFlower
0. 2, 1% oz. flat-—1 75 , fine .. 13 % bbls Handy Box, lar o Limit, 8
R Other Package Goods FLOUR AND FEED HORSE RADISH % - 105 Handy Box, sr%%l‘? dz 31‘3% No Limit, 16 07........3 60
arnum’s Animals .. 60 Grand Rapids Grain & Per doz.... 90 % bb Bixby’s Royal Polish Ojibwa, 8 and 16 0z 40
arnum's” Animals .. 60 Saptds’ CEIF o Per G0t % b Bixby's Royal Rolish &  Ojibwa, 103 1
Butter Crackers NBC W.inter "W heat 5Th. | 14 ofish % Oyibwa, be : 10
Family Package ..2 50 PRurity Patent 5o 1on Palls peridor 240, Tripe SNUFF Patosicey “Enist "7 5. 3 0o
Soda Crackers NBC Sunburst 3 o pails, per pail .. 55 Kits, 15 Ths g0 Scotch, In bladders . 37 Petoskey Chief, 14 o %
Family Package ...250 Wizard Elout 1 gg pails, per pail .1 00 % bbls. 40 Ibs. 160 Maccaboy, Injars... " 35 Peach gnd Hohe 052 4 00
Fruit Cake ... 300 \lcllizard Graham 48 % ngllFngblsG LASS%S % bbls., 80 Tbs...... 300 rrench apple in Jars .. 43 Red Bell, 16 oz.. ¥, o¢ ggg
) : atch ’ » per do
In Special Tin Paokages Wizcanlie,sser”aiﬁ """"""" 440 & doped pp%L doz’ 18 Hogs, per 5‘/05'”95 B Boxes ... Steng, ]‘;‘OIID 5132
i : ed in S C ister’
s 10 oo P05 I OIS ot 3 cpped i Dbis 0 Bed e S8 bex0 RS engii i B SWER clnn 8T
N%%tnlsnc% 12(?8 L}{a“\?\yhcny Mllllng Co. , MAPLEINE Sheep, per bundle - 85 SPICES gweet Cuba, 10c .... 95
biiik p'é"r 20 Eidh Do 516 20z bottles, per doz. 3 00 Yncolored Butterine Whole Spices Sweet Cuba, 1 Th 1in 450
Nablsco ' 1 75 Graham . 465 oz. bottles, per doz, 175 20lid Dairy _ 12 @16 Allspice, Jamaica ..9 SWGGI Cuba, % Th. foil 2 25
Nabis: U 215 MINCE MEAT Country Rolls ™. 12%@18 Allspice. Ig Garden g0 Sage{ gu”ey’ ForiD 3 0
Bent's Water Eincicars 1 40 Cran: "Meal 558 Per Case .o 28 dCanned Meats Cloves, Zanzibar .. %%% SWegt Blljjrrll?gl 8160202” 42138
CREAM TARTAR | Bolted o, comed BRRF1o 81 g gp Casler Camlon” . uagis  Queet M 2o o 50
BBgrreIs or drums . 33 Grah;/nglgt Milling Co. i F New Orleans soast beef, © 4 e Ginger, Acfr?ca‘?n dz. Ezg% '?'\gl%ztrawﬁsg oz......11 10
e O G 33, Graham o ancy Open Kettle 2 oast beef "9 40 Ginger, Cochin 9 T '
Square Cans Voigt’s Crescent Choice oo % Potted Meat, o Mace, P o70" 9er 55 dan
square Cane . Voigts Flouroigt Ehoi vty M enang @70 Tiger, 25c cans
Voigts Hygien 0 .2 is . 55 ixed, No. 1 @17 Uncle Daniel,
DRIED FRUITS voidts Rgl;i]al |c F?—:;Ifmbarrels o 20 Ponleztljav'\greatﬂ/ Mlxeg No. 2 Q16 Uncle Daniel, 1 oz. .. 522
Evapor’ed PB0SRe bik 10% Perterti ng%lns M'”'"g Co. Féeﬂ ﬂen’ No.2% ae.Xtrla75 Deviled Meat, Hafn ™’ ® Nlll)%fe“eggc pO%S o %gg Plug
) ction ~ Buckwheat ed Hen, Fiavor, ¢ Nutme :
EvaporedAr;anc);s pkg. Red Hen, N DeviFIelzd M eat, % PeppergsBlalgﬁ 1_10 %E ﬁm | Na\6y, 16 oz
L AD avor. s ... . g5 Pepper, White ... @ pple, 10 th; but
California ... 15@17 ) % 1b BMI%STARD Potted Tongue, Vis « 55 Pepper, Cayenne .. E%E D’“mmond Nat.
_ Citron Golden . . box 1Potted Tongue, %s . 95 Paprlka Hungarian and 5 Tho. ...
Corsican i 16 WgrdsentsrtocFelrouCr 47 OLIVES RICE Pure Ground Drumn&ond Nat
Currants vaker 0. Bulk, 1 gal. kegs 1 00@1 10 Fancy . 6%@7 ound in Bulk per
Imported ib. pkg....... Suaker Bl 460 Bulk; 2 gal. kegs %301 05 Japan Style Lo, Qlopice. Jamaica B A
mported, bulk ) &raham Buckw | 440 gtUIfkf 5 gal kegs 90@1 00 ©'oKen T 3@ Caia Canon BIg Four, 6 and 18
Peaches Kansas Hard W heat Suffed' e 90 ROLLED OATS Ginger, African Boot Jack, 2nb o 2
MuirFancy o 8% caypY 0lat Milling Co. S%ﬂffgg' 4o FS“’“Ed Avena, bbls. .5 00 N gimegan oo Boot Jack. per dor. T 9
— .. 89 a Lily .. ' u . i ¢ o
Murs—faney s B can Dy Lm0 Plited ot S Sicel, cut. 100 1o, sks. 250 pepper, Biick Zlimax’ Goden Fiiins 48
Peel American Eagle, %s 520 Manzanllla 8 225 Monarch, 90 Tb. sks. 2 25 pepper W hite: Glimax, 14% oz. B
BemOH, American ....12% American Eagle, %s 5 10 Lunch, 10 oz o 1 P Quaker. 18 Regular .1 B Papniks Gayenne i By ok’ : ﬂé
range, American ....129% American Eagle, %s 5 00 Lunch, 2 %g Quaker, 20 Family .. 425 Papnka Hungarian @45 gays Work. 7 & 14 th. 37
Raisi
Cluser, BEMne 2 usBA ARG, e T i Columbn s Teon ey S o U
Loos Mussatels 3 &F To0 Geresota,  %s . 50 Queen Mammoth 8 Cglmg:g ?gltr'f'f """"""" %00 Kingsford. 48mb %
ols. I 7% Ceresota, %s : T2, - 5 g 720 Muzzy, 20 1Tb. pkgs. . &
oW Seeded T 1b. o@ooe  Ceresota, %s 2 19 olive Chow, 2 doz. cs.  Dlikees dmaf 200z 538 Muzzy, 20 11D plgs. . 5% )
Callforma brunes Voigt Milling Co. Per doz. e 2 25 Snider’s, large, 1 doz. 235 Silver GIngSfmd' 2
90-100 25th. boxes 0. Columbian ... Snider’s small, 2 . §%5m ks, 5 %
30100 251 boxes --% I BN 52 PICKLES a doz. 135 Muzzy, 40 1Th. pkgs. .. 5 : . 20
70- 80 251b. boxes ..@ 9%D Golden HooyrnBalf(:r;ll 4 9! Medium PaCngLG%Rﬁ’STU-S b Argo, 24 SCGIOKSS granW TY”St . %
282 ZS(()) %211% -Bgies @10 Golden, Horn, bakersy 4 Bg E%rl;elgblslzogoococunt t"7 R mnane Hamm'erm,, 0;-00 Silver Gloss, plegstbs- - 6% Horse Shoeo éb&%zz-lrbtb ig
BB ER e eN FENRST LR GG SNLTE e Nl 80 TR S ™ ol e s e i
- ODA Muzz ) ... 40
) Worden Grocer G Small 48 4 J.
farinaceous goods Wingold, 9 o. Barrels Granulated, bbls........... 80 370 packages - S . S
) _ Beans ngold 0//?)2 ‘é'ugﬁﬂ EZ?, Half barrels granUIated’ 100 Ibs. cs. 90 %g 2% packages .. g% Keyd e
California Limas ... sy Wingold, %s cloth .. 58 5 gallon kegs ranulated. 36 pkgs. . 125 Km0 baxes: e 8 i
. n icked .. 2 40 Wingold, %s pa : ’ ALT  syrups Maple D
Med. | HolFland |58 Wingoly Ve paper . 50 Gherkins CommsonLTGrades SYRUPS MeELy o 20 07 e 28
arina es & » N 3
25 1 Ib. packla es ....1 50 Sleepy E)ye %S c(ljgth 5 50 ggallon k -8 1(7)8 illg gggts Barrels o Parro% ; zuntbROH S8 gg
Butk. Do PA0ERES 4 80 Sleepy Evel %s cloth 5 40 °9s S 250 g0 5 b Sacks Half barrels Patterson’s Nai™ Teaf @
Original Holland ‘Rusk 3leepy Eve. %s cloth 530 g Sweet Small 28 10 Ib. sacks Blue Karo, 2 Tl Peachey. 6-12 & 24 th. 42
Sagketd 2 e RSk g,leepy EVe’ % paner 5 30 Hg”elbsarrels 16 60 56 Ib. sacks Blue Karo, 2% Tb. Picnic Twist, 5 th..... 45
ontainers (40) rolls 3 20 eepy Eye, %s paper 530 5 gallon kegs 225 28 Ib. sacks ; Blue Karo, 5 th. ... Piper Heidsiek, 4 & 7 Th. 69
o iny Meal 0 Woar Blue Karo. 10 Tb. Piper Heidsiek, per doz. 9
l;/leaacrclé 10? Y o 42 IPES 55 Th sache saw 2% Eeg Karo, 1% tb. ... EOléJ 3 douz per doz. 48
Bacearen! o dermicels 1B o b o Bl B R GAT E R Vel &
Imported, 25 tb, box .2 50 New wfdi o Gap | D Tull count &8 86 Ib. sacks Rock %6 Red Karo, 5t 2 Sherry Cobbler, Soz. .. 32
Pearl Barley 93 - Com Red Karo, 10 Th. “ 5 a0 Spear Head. 12 0Z..... 44
Chester .. . 315 I Oats PLAYING CARDS Granulated, Fine ; Pure Cane 3hear tead W or - W
Empire . Michigan carlots .... 44 No. 90, Steamboat .. 75 Medium, Pine o Spear Head, 7 oz. ... 47
Peas Less than carlots ... « No- 15 Rival assorted 1 25 &S‘s(t] Deal, 7, 14 & 28 th. 30
Green, Wisconsin, bu. 145 cCarl Corn ’l\\llo' 2 Rover, enam’d 1 50 SALT FISH Star o Ny 7 ©
Green, Scotch, bu. .. 145 arlots o, 72 0. 672, Specia .17 Cod andard Navy 7%, 15
Split, 1 o, i Cess than cariots’™ 75 No. 9% Golf, satin’ 200 Lar h TABLE SAUCES & B T 4
o can Hay No. 808, Bicycle .......2 00 sman whole . @9 alford, large Ten Pe_rrmel 6 & 12 1b. 35
East India P e T 1600 No. 632 Tourn't whist' 225 Sirips or bricks sois alford, sm a1l VihKee' iri. 13 & 24", 31
Garman.  sacks - 4% an carlots .. 18 00 ~ POTASH Pollock .coveunee. %5% TEA 12 & 24T
German, broken Pk Street C F'§9d Babbitt’s, 2 doz....c......... 175 Smoked Salmon Uncolored Japan Serap
Flake, 100 b “sack No. 1 Com & Oat % Barreled  Pork T ° e p 5 An Gion S .
. sacks .. Cracked C arreled pPork Halib Choice
Pearl, 100 Ib. sacks orn 28 Clear Back .. 2150@22 00 St Bt 2 Cifas. 20 5 ° %
pearl, 3 pkgs Coarse Corn Meal % Snort Cut CIY 20 20022 % Ehihks ' 18 BA0¢Y v ; 2 Globe s%or/‘épozé %
Mason, pis.. per gre : . Basket-fired, Ch0|ce 3/B@37 H f
FISHING TACKLE Mason’ pts., %err ggfr%-' ﬁég o Holhlanr:i Herring E‘askelt fired, Fancy 38@45 Hgﬁgs)ll CTohrr?gggérag %Zc's ;2
% to I 6 mason, % gal. per gro. 6 90 Y M “h hggp %ﬁ) 10 50 SFftm sNIt?SIk .30 32 Honest Scrap, 5¢ -—-— 1 55
V4 fo 2 i ason, can tops, gro. 1 30 Dry Sal v wh p %bbls 5 50 Smmg lU g Mail Pouch, 4 doz. 5¢ 2 00
1% to ' GELATINE s p Beliesalt Meats o . wh. hoop kegs 65 32 DU pkgs 13618 O 'sonas, e Lo 5 76
1% to 83;2 % ggzz s'argﬁ s |esLm 14% @15 o oop Mllchers o Gunpowder 9|d| Times, % gro. .. 5 50
s ﬁnox"s Sparklmg‘ﬁdoz 1 gg Ié%rnipoizndtie{_cesd 191)%@@12 g{ggdard - M%yy‘d'%% '\éﬁg:gem $89% Rgdangr?gr 55cC \Ol/fggrrg 232
: o nox’s Sparkling, gr. 14 00 ar 9% : Moyune, F ) Red Man S
Cotton Lines Knox’s Acidu’d doz g TRos S Gvancs Y% standard, Y ancy ... 50@60 crap. 5¢ .. 142
125 Sob tub b Ping Stey, Medium 25@30  SSrapRle, 5¢ p gs.. 48
No. 1, 10 feet —— B Nelson's . 150 - tubs ...advance 9 Ping S Sure Shot, 5¢ 16 gro.
No. 2 S o - 80 I tubs . advance g Suey. Choice @40 i Sora Jor. 2 78
Ng. § 1155 ffeeeett Plyr%rguth" oc 1 Z?, 20 Tb. pails ...advangé3 02 No. Ping Suey, Fancy .45@50 I\D(:r?kl?ieanedllrl SoaPvar 2 8
No. 4, 15 feet ... Plymouth Rock, Plain =~ 90 10 %- gg'lllg ---agvance % Ng- Choi Young Hyson Peachy Sc?asmrspc Végr. ?32
No & 1B f ..advance 1 : oice ' )
No & 1 feet Broad Gauge .o § T pais dfvance 1 No Fancy 103 Union W orkman, 2% 6 00
No. 7. 15 feet Amoskeag 9 ) %8 Hams, "N Cav” o Oplon e
No. 8 15 feet 9 Hams, I27lb.av. 18 @18% Mess, Formosa. Medidy o5@2g ANl Leaf, 2v4 & 7 oz.. 30
Ne g Stk — o LEmS Y gl e i Eleies SRR B i b
: . Hops b ) ormosa, Fanc 5 , 7 0z..
Linen Lines Hop 15 Hams, 18 Ib. av. 16 @16% Mess Y 6 BB
rel Leaves 15 Ham, d ’ i ! dad, ° %6
- S, ried beef i nglish Breakfast
Medium . 28 Senp-rql?DlggaVeS 25 SELS oo, 29 30 “g. Congou Medium 3 Bg gg?
Large oy AND PELTS glilr:flcérnéa IHdams 12 @12% No. 832833 |:cahr?c'ce Badger,
oile B
Bamboo, 14 ft, per doz. 55 BHamS """"""" 19%@20 100 IbLalke Herrmg congou, IY—anc ng‘ﬂg:
Bamboo. 16 ft. ber dos. 80 Mmled Hams ... 24 @24% 40 Ibs.. 490 ) Banner, 40c
Bamboo, 18 ft., per d inced Ham .. 14 @14% 10 % Pekoe, Med|um -.28@30  Bel
b 0z. &0 M Ibs. Drp . wood, Mixture,
ACON oo 17 @23 8 Ibs. Flrdw eko%, Choice ..30@35 Big Chief, 2V4 oz.
ery O. P. Fancy 40@50 Big Chief, 16 0z........




MICHIGAN

SPECIAL PRICE CURRENT

30

Smoking
Bull Durham, 5¢ --—- 585
Bull Durham, 10c ....11 52
Bull Durham, 15c .. 17 28

Bull Durham, 8 oz. .. 3 60
Bull Durham, 16 oz. .. 6 72
Buck Horn, 5c
Buck Horn, 10c
Briar Pipe, 5c
Briar Pipe, 10c
Black Swan,
Black Swan,

Bob W hite,
Brotherhood,
Brotherhood,
Brotherhood,

Carnival,
Carnival,
Carnival, 40
Cigar Cllp g, Johnson 30
Cigar Clip'g, Seymour 30
Identity, 3 & 16 oz. .. 30

Darby Clgar Cuttings 4 o0
Continental Cubes, 10c 90

Corn Cake, 14 oz..

Corn Cake, 7 oz

Corn Cake, 5c ..

Cream, 50¢ pails ;
Cuban Star, 5c foil 5 <5
Cuban Star, 16 oz. pls i
Chips, 10c ...10 30
Dills Best,

Dills Best,

Dills Best,

Dixie Kid,

5¢
Duke’s Mixture,

Duke’s Mixture, 10c ..11 52
Duke’s Cameo, 5¢ ----- 5 76
Drum, 5c ... 5 <6
F. F. A, 4 oz.

F. F. A, 7 oz

Fashion, 5c 6 00
Fashion, 16 o a28
Five Bros 5c .

Five Bros., 10c ..

Five cent cut Plug .29
F O B 10C .oovirrverreinns
Four Roses, 10c ..

Full Dress, 1% oz.

Glad Hand, 5c ...
Gold Block, 10c

Gold Star. 50c pail .. 4
Gail & Ax. Navy, 5¢c 576
Growler, 5c .. . 4-
Growler, 10c 94
Growler, 20c 185
Giant, 5 ... 5 76
Giant, 40c ... . 39
Hand Made, 2»4 o0z. .. 50
Hazel Nut, 5
Honey Dew,

Hunting, 5c

I X L, 5c

i
i

i

i

a Turka, 5¢ .
ittle Giar)t, 1 1b.
ucky Strike, 10c
e
e

Redo, 3 oz...
Redo. 8 & 1
Myrtle Navy, 10c
Myrtle Navy, 5¢c .

Maryland Club, 5c 50
Mayflower, 5c .. 5 76
Mayflower, 10c

Mayflower, 20c ... 192
Nigger Hair, 5c . 6 00
Nigger Hair, 10c

Nigger Head, 5c

Nigger Head. 10c

Noon Hour, 5c¢

Old Colony, 1-12 gro. 11
Old Mill. 5C ..ccovevrsnnne
Oold Engllsh Crve I%oz

Pilot, 7 oz. doz

Soldier Boy, 1 Ib.........
Sweet Caporal, 1oz, 60
Sweet Lotus, 5c. 6 00
Sweet Lotus, 10c...12 00
Sweet Lotus, perdz. 435
Sweet Rose, 2% oz. 30
Sweet Tip Top, 5¢ 50
Sweet Tip Top, 10c 100
Sweet Tips, (4 gro...10 08
Sun Cured. 10C ..o 98
Summer Time, 5¢c 576
Summer Time, 7 0z... 1 65
Summer Time, 14 oz. 3 50
Standard, 5c foil ---- 5 76
Standard, 10c paper 8 64
Seal N. C. 1% cut plug 70
Seal N._ C. 1% Gran. 63
Three Feathers, 1 oz. 48
Three Feathers, 10c .U ©3

Three Feathers and

Pipe combination 225
Tom & Jerry, 14 oz. 3 60
Tom & Jerry, 7 oz. ..1 80
Tom & Jerry, 3 0z. .. 76
Trout Line,” 5C ... 20
Trout Line, 10c ....H 00
Turkish, Patrol, 29 5 76
Tuxedo, 1 oz. bags .. 48
Tuxedo, 2 oz. tins ... 96
Tuxedo,

Tuxedo,
Leader, 50c ... 510
Leader, 25c 2 60
Leader, 10c ..11 52
Leader, 5¢ ... 6 on
Union Workman, 1%
Uncle Sam, 10c
Uncle Sam, 8 oz
Marine, 5¢ -.- 576
libber. 2 %z tin 45118?
, 5¢ pouc
. 10c. ptm 9%
, 8 0z. tin 38
Velvet. 16 oz. can ... 7 68
. combination ¢s 2 75
Path, 5c . B0
Path. 20c 160
; Line. 3 0z. ... 40
s Line. 16 oz. ... _ 40
up, 2% O0z.... 575
up, 16 oz. palls 3
Fruit. 5c . 5176
Fruit. 10c
Yum. 5C ... .
Yum Yum. 10c .. .
Yum Yum, 1 Ib., doz. 4 80
TWINE
Cotton, 3 ply . .24
Cotton 4 pIy 24
Jute, Iy 14
Hem (P 13
Flax "medium 24
Wool 1 Ib. bales 9%
VINEG AR
W hite Wine, 40 grain 8%
W hite Wine, 80 grain 11%

W hite Wine, 100 grain 13
Oakland Vlnegar & Pickle
Co.’s Brands

hland apple cider 22
land appe cider ..16
State Seal sugar, 14

Oakland white pic
Packages free.

No. 0, per gross .... 30

No. 1, per gross 40

No. 2, per gross

Bio. 3, per gross
WOODENWARE

Baskets

Old Crop, 5¢c 76 1l loth | 2
Old _Crop, 25¢ . - 20w'iugw, glgthgss,' andn 62
P. g 830012 3%e|rb grcg g Willow, Clothes, ine'm 7 50
Pat 'Hand (o 2 63 Butter Plates
Patterson S'eal, 1% oz. 48 Ovals
Patterson Seal. 3 0oz. .. 9% 250 i 35
Patterson Seal, 16 oz. 500 (4 Ib. 250 In crate ... 2
Peerless, 5C .o 57 % tb. 250 in crate ...
Peerless, 10c cloth .11 52 1 tb., 250 in crate
Peerless, 10c paper ..10 80 2 Tb, 250 in crate
Peerless, 20C ... 2 04 3 Ib., 250 in crate
Peerless, 40c 408 5tb, 250 in crate
Plaza, 2 gro. case ....5 76 Wire End
Plow Boy, 5c 1 1b., 250 in crate
Plow Boy, 10c 2 b, 250 in crate
Plow Boy, 14 oz. 3 tb., 250 in crate
g?lddrg oflO{:/lr“gl a th., 20 in crate
Pilot, 5C ... Churns
Pilot. 14 oz. doz Barrel, 5 gal., each .. 2 40
Prince Albert, 5c 48 Barnel, 10 gal each ..2 55
Prince Albert. 10c .... 9 Cloth Pi
Prince Albert, 8 oz. .. 3 8 Rgungs He“;g
Prince Albert 16 oz. 7 4 i

ueen Quahty, 48 4% inch, 5 (3
ob Roy, 5c fo|| ... 576 Cart*ms, 20 2% doz. bxs 70
Rob Roy, 10c gross ,.101052 Egg Crates and Fillers

Rob Roy, 25c doz.
Rob Roy, 50c doz.
S. & M., 5c gross___
S. & M., 14 oz.. doz. ..
Soldier Boy, 5c gross 5 76
Soldier Boy, 10c ....10 50

Humpty Dumpty,
No. 1 complete
No. 2. complete ...
Case No. 2, fillers, 15

12 dz. 20
. 40

5
Case., medium, 12 sets 1 15

Faucets

Cork lined, 3 in.
Cork lined, 9 in.
Cork lined, 10 in

Mop Sticks
Trojan spring .. s 90
Eclipse patent spring 85
0. 1 common ........
No. 2 pat brush holder 85
Ideal No.

121b. cotton mop heads 1 30

Pails

2-hoop Standard 2 00
2- hoop S'tandard

3- wire Cable 230
Fibre i 2 40
Toothpicks
Birch, 100 packages .. 2 00
ldeal v 85
Traps

Mouse, wood, 2 holes .. 22
Mouse, wood, 4 holes .. 45

large Galvan .
Medium_Galvanized

10 qt. Galvanized 155
12 gqt. Galvanized __ 170
14 qt. Galvanized 19
Mouse, wood, 6 holes .. 70
Mouse, tin, 5 holes ___ 65
Rat, woc_)d ....................... 80
Rat, spring
Tubs

20-in. Standard, 18
18-in. Standard, 27
16-in. Standard, No. 3 6
20-in. No. 1 .. 8
18-in. 7
16-in. .. 600
No. 16 50
No .15 00
No 13 50

.5

.4

Small Galvanized 25
W ashboards
Banneir, Globe . 250
Brass, Single . 325
Glass, Single . 325
Single Acme . 315
Doublem Peerless . 375
Single Peerless __ .3 25
Nortliemm Queen . 355

Double Duplex
Good Enough
Universal

12 in..
14 in
16 in..

Window Cleaners

Wood Bowls

Butter
15 in. Butter
17 in. Butter
19 in. Butter

WRAPPING PAPER

Common Straw
Fibre Manila, white .. 3
Fibre Manila, colored 4
No. 1 Manila v 4
Cream Manila .. .3
Butchers' Manila .... 2%
Wax Butter, short c’nt 10
Wax Butter, full c’nt 15
Wax Butter, rolls ... 12

YEAST CAKE
Magic, 3 115

13 in.

Sunllght

Sunlight, 1% .. 50
Yeast Foam, 3 doz. ..1 15
Yeast Foam, 1% doz. 85

YOURS TRULY LINES

Pork and Beans 2 70@3 60
Condensed Sour 3 25@3 60
Salad Dressing 3 S0@4 50
Apple Butter @3 80
Catsup 2 70@6 75
Macaroni . 170®2 35
Spices ... 40(55) 85
Herbs ... @ 75
Extracts @2 25
Chili Powder S5@2 12
Paprika @ 8
Celery Salt . Q@ 85
Poultry Seasoning S5@I 25
Prepared Mustard ($1 80
Peanut Butter 1 80®2 80
Rolled Oats @)4 15
Doughnut Flour 4 05@4 50

AXLE GREASE

1 Ib. boxes, per gross 9 00
3 Ib, boxes, per gross 24 00

TRADESMAN

15

BAKING POWDER
Royal

10c size 90
(41b cans 135
6 oz cans 1 90
%Ib cans 2 50
%Ilb cans 3 75
lib cans 4 80
3tb cans 13 00
51b cans 21 50

CIGARS

Johnson Cigar Co.’s Brand
Dutch Masters Club 70 00

Drét Master Grande 68 00
Dt M asters, Pan. 68 00
Little Dutch Masters

(300 lots) e 10 00
Gee Jay (300 lots) ..10 00
El Portana .33 00
S. C. ...32 00
Johnson’s Hobby ....32 00
Johnson’s As It Is ..33 00

Worden Grocer Co. Brands
Canadian Club

Londres, 50s, wood 35
Londres, 25s tins
Londres, 300 lots
COFFEE
Roasted

Dwinnell-Wright Co’s B’ds

1B # 4" (T

WHITE HOUSf
W hite House, 1 tb.
W hite House, 2 Ib. ..
Excelsior, Blend, 1 tb
Excelsior, Blend, 2 Ib.
Tip Top, Blend, 1 Ib.
Royal Blend .........
Royal High Grade
Superior Blend
Boston Combination

16

Distributed by Judson
Grocer Co., Grand Rapids;
Lee & Cady, Detroit; Sy-
mons Bros. & Co., Sagi-
naw; Brown, Davis & W ar-
ner, Jackson; Godsmark,
Durand & Co., Battle
Creek; Fielbach Co.,, To-
ledo.

OLD MASTER COFFEE

Old Master Coffee
San Marto Coffee

Royal Garden Tea, pkgs. 40

THE BOUR CO.,
TOLEDO, OHIO.

SAFES

Full line of fire and bur-
glar proof safes kept in
stock by the Tradesman
Company. Thirty-five sizes
and styles on hand at all
times—twice as many safes
as are carried by any other
house in the State. If you
are unable to visit Grand
Rapids and inspect the line
personally, write for quo-
tations.

May 27, 1914
SOAP
Lautz Bros.” & Co.

Acme, 30 bars ... 4 00
Acme, 25 bars, 75 Ibs. 4 00
Acme., 25 bars, 70 Ibs. 3 80
Acme, 100 cakes .... 3 20
Big Master, 100 blocks 4 00

Cream Borax 100 cks
German Mottled
German Mottled, 5bx.
German Mottled, 10 b.
German Mottled, 25 b.
Lautz Naphtha 100 ck.
Marseilles, 100 cakes
Marseilles, 100 cks. 5c¢
Marseilles, 100 ck. toil
Marseilles, % bx toil
Proctor & Gamble Co.
enox 3 2

NAD O WWW W WW S WWw
=
1S

Ivory, 6 oz..

Ivory, 10 oz..

Star

Swift & Company

Swift’s Pride .. . 315
White Laundry 375
Wool, 6 oz. bars ..... 4 no
Wool, 10 oz. bars ..,,.6 65

Tradesman Co.’s Brand
Black Hawk, one box 2 50

Black Hawk, five bxs 2 40
Black Hawk ten bxs 2 25
. B. Wrisley
Good Cheer 00
Old Country 2 40
Scouring
Sapolio, gross lots .. 50
Sapolio, half gro. lots 85
Sapolio, single boxes 40
Sapolio, hand ... 40
Scourine, 50 cakes . 80
Scourine, 100 cakes .. 50
Soap Compounds

ohnson’s Fine, 48 2
ohnson’s XXX 100 5c
Rub-No-More
Nine O’clock

Washmg Powders

Ar
Ba bbltt s 1776

WPWwW  WwhAW  WRNNRO
o
S}

. . 75
Gold Dust, 24 Iarge 30
Gold Dust, 100 small 85
Kirkoline, 24 41b........... 2 80
Lautz Naphtha 60s 4C
Lautz Naphtha, 1005 5

Pearline
Roseine
Snow Boy,

24s famlly

50° 5¢
Snow Boy, 100 5c

Snow Boy . 00
Swift’s Pride, 245 55
Swift’s Pride, 100s 65
Wisdom s 30
The only
Cleanser
Guaranteed to
equal the

best 10c kinds
80 - CANS -$2.80

Conservative Investors Patronize
Tradesman Advertisers

Public Seating for all Purposes

World’s Largest Exclusive Manufacturers
Church Furniture of Character

Being the only exclusive designers and builders of
Church Furniture we are known as an authority on this

subject.

book Y-4,

American Steel Sanitary Desks

steel to withstand strain.

ictible unit.

Your building committee should have our

All parts are electric welded ii
Your school board should have our illustrated bo

Motion Picture theatre Seating

Highest in quality, lowest in price.

opera chairs.

I A/f#va
LOUQ\C

stock an

built to order, including the more inexpensive por

World’s largest manufacturers of exclusive designs in

Send floor sketch for FREE SEATING PIANand book B-C-I.
thx,hitu We specialize Lodge. Hall and
rre Assgrmbly seating. . Our long

ience has “given us a
knowledge of requirements and how to meet them, Mane/ bstyles in
a

le’chairs,

veneer assem blﬁl chairs, and luxurious upholstered opera chairs. Write

for book B-C:

fimerican Seating Company

14 E. Jackson Blvd., Chicago

Grand Rapids

New York

Boston

Philadelphia
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TRADESMAN

BUSINESS-WANTS DEPARTMENT

Advertisements

BUSINESS CHANCES.

QUICK RETURNS!

From our high grade Special Sales with
no bad after effects. Sales of every de-
scription scientifically conducted by our
Expert Sales Managers who succeed by
Original Methods approved by the larg-
est wholesale houses of Chicago and the
leading Merchants of the country. Write
us to-day.

MERCHANTS NATIONAL SERVICE CO,

105 So. Dearborn St., Chicago.

For Sale Cheap—Set of

- second-hand
drug store wall fixtures

and prescrip-

tion case, equiEped with labeled drawers.
Address C. . Nelson, Coopersville,
Michigan. 256

For Sale—General store in small live

town. Southern Michigan. Post office lo-

cated in store. Big resort trade in sum-
mer. Ice harvest in winter. Clean up-
to-date stock, doing $24,000 yearly. Lo-
cated 150 ft. from station. "~ Good store
building, house, barn and sheds. Stock
and fixtures about $0,000. Real Estate,
$2,500. Failure of health makes sale
necessary. Act quickly.

Address C. E.

Richmond, Devils Lake, Mich. 255
For Sale—A good paying meat market,

doing $30 a day, in a town of 1,000. The

best " location in town, rent cheap. Ice
goes with shop. Enough work for two
ood men. Good reason for selling. Ad-

ress No. 254, care Michigan Tradesr%wsin.

For Sale—'Drug store, population 6,000.

Full prices. Average cash daily sales
1913, '$48. Invoices $8,250. Will ‘sell for
$8,000. A first-class opportunity. Ad-

dress No. 253, care Tradesman. 253

For Sale or Exchange—For small farm,
feed mill, good building, new machinery.
Well located in thriving town of 1,800.
surrounded by good farming country.
Address No. 252, caro Tradesman. 252

For Sale—A small stock of clothing,
shoes and gents’ furnishings, good trade

established; nice clean stock, splendid
opening for a live merchant. No trades
considered. Low rent, good room, good
town. Address Lock Box 12, Milford
Center, Ohio. 251
Wanted—To manage general store in

live Michigan town,

\ by man and wife.
Good references given.

Address 250, care

Tradesman.
Furniture Store For Sale—Dr. J. A.
Deane is now offering his commodious

furniture store for sale. It has been used
as such for more than 75 years and has
done a thriving business,” and in con-
nection with it undertaking has also
prospered. The floor space represents
7,600 feet and the location is _most desir-
able. For further information address
him at 267 Main St., Catskill, N.

For Sale—Good brick hotel in thriving
county seat of 2.000 inhabitants. Newly
papered and overhauled. Priced right.
Address Lock Box 124, lIthaca, Micgz17

Farms, cité/ property and stocks of
oods wanted in exchange for Kansas,
issouri, Oklahoma and Arkansas lands.

Kiblinger & Ball, Oswego, Kan. 245

Barber Shop—Shelby, Ohio, three
chairs, well equipped, good location; will
sell cheap. Address W. A. Reis, Shelby,
O hio. 246

Furniture stores for sale, doing prin-
cipaIIY installment business. Nice, clean,
complete stocks, good locations in some
of the best cities of the South. Can
arrange for terms on part if desired. Ad-
Eressg P O. Box 223, Houston, Texg&

For Sale—Excellent chance to buy re-
sort with hotel, onl'x_ one on the best
lake in Michigan. ully equipped with
boats, plenty of ice, chickens, cow and
piFs and enough 3arden space to raise
all' vegetables needed. Owner is forced
to sell on account of ill health and will
sacrifice for cash. Address The Morri-
son Lake House, Ohas. F. W. Biermann,
Prop., Saranac, Michigan. 242

A restaurant clearing from $80 to $115
per week. Good reasons for selling. A.
A. Bright, General Delivery. Troy, Ohio.

For Sale—A market doing a good busi-
ness located on the best business street
in city of 12,000. It has a fine large ice
box and full line of up-to-date machin-
ery, everything necessary for a market.
Answer no advertisement unless inten-
tions of buying. Address No. 206, care
Tradesman.

continuous insertion.

For Sale—In good Southern Michigan
town, with or without good buildings,
living rooms and barn, clean stock of
groceries, crockery, ten cent and quite a
number of other ‘'money making lines of
goods. Stocks and fixtures about $3,000.
Owner wants to go West. A good oppor-
tunity. Investigate this. Address H. E.
C., care Tradesman. 243

Wanted—At once, general dry goods
salesman of experience. Good references
required and good wages paid. . D
Carpenter, Big Rapids, Michigan. 238

Grocery—Best paying cash grocery in
this city of 40,000 people; own the build-
ing and want to retire; will sell the
stock and lease the building; best loca-
tion in the city; invoice about $5,000;
cash; no trade; 'if you are a groceryman
and want a good” business, this is it;
no agents. Address 724 South Detroit
St., Tulsa, Okla. 241

Best paying restaurant in Western
Michigan, "everything up-to-date, living
rooms in connection; splendid building,
low rent. On account of sickness, will
take half of what it is worth for quick
sale. Investigate. R. E. Oxford, Big
Rapids, Michigan. 240

For Sale or Trade—$2,400
Grand Rapids residence, also $1,400 con-
tract on Baldwin, Michigan hotel. Will
trade one or both for good grocery busi-
ness or farm. 461 W. Holms St., Pax-
ton, 11 23

Shoes—We buy any kind of shoe stock,
large or small, "for ‘cash. Also furnish-
ing and dry goods stocks. Detroit Mer-
cantile Co., 345 Gratiot Ave., Detroit,
Michigan. 237
For Sale—600 pairs men’s, boys',
en’s. misses’ and children’s shoes.
stock, lasts and sizes. Cost $714.72. Must
have the room. Will take 60c on the
dollar. Leland’s Dept.Store Co., Sauga-
tuck, Michigan. 236

For Sale—Furniture ana undertaking
stock and building in town of 2,000, wit
State Normal Industrial school and coun-
ty seat. Stock invoices$7,000. Strictl
cash. For further particulars write
T. Holte, Ellendale, N. 2

For Sale—A good art, .embroidery
and stamping pattern business
lady. Owner leaving the city.
at ‘once. Address M
St., Kalamazoo, Mich.

For Sale—Stock of drK goods, men’s
furnishings, boots and sho and gro-
ceries. Good reason for selling. Address
No. 230, care Tradesman. 230
28 Bargain—Up-to-date grocery stock
of about $7,500 in one of the best cities
in Southern Michigan. Owner leaving
town. Address No. 229, care Tradesngzén.

equity in

wom-
Good

oods
or a
Must sell
., 713 Forrest
233

Used Machinery—Small steam engines,
boilers, lathes, drills, punches, tinner’s
tools, bought, sold or exchanged. Write
N. Cherry, 1759 Edwards Ave., Spring-
field, Ohio. 227

For Sale—Bakery in live town. Chance
of a lifetime for practical baker. Ad-
dress John N. Imrie, Ardmore, Okzlgé

We pay CASH for merchandise stock
and fixtures. Grand Rapids Merchandise
& Fixtures Co., 803 Monroe Ave. 203

~We buy and sell second-hand  store
fixtures. ~ Grand Rapids Merchandise &
Fixtures Co., 803 Monroe Ave. 204

Most powerful, yet harmless health re-

storer and preserver for the cure of
throat, catarrh, lungs, stomach, kidney
and skin diseases, for the least money.

Explaining circulars free. Agencies ex-
cepted. Fred Jawort, old business man
here, user of same, says: | received the

biggest returns of any money ever in-
vested when | bought your tablets. In-
ternational Chemical Co., Wausau,

Wis.
214

_ For sale or trade, small stock of cloth-
ing and gents' furnishing goods. J. F.
Studer, Forest. Ohio. 184
For Sale—Hardware business estab-
lished 20 years, enjoying excellent trade;
practically no comptition; clean stock;
invoice, including fixtures $5,000; fine lo-

cation; low rent  Terms, cash or bank-
gble paper. Ill health compels sale. Ad-
ress

Kuempel Brothers, Guttenberg,
lowa. 175

We buy for cash merchandise of all

kinds. Discontinued lines or whole
stocks. Seasonable or not seasonable
Salesmen’s samples, broken lines, stick-
ers, etc. Price the only consideration.
Send us the goods by Tfreight prepaid
and we will make you an  immediate
cash offer. If sameis not satisfactgrﬁ,
we will return goods and pay freight
'g_omg back. Correspondence invited. E.
antus Brothers, 525 So.

n Dearborn St.,
Chicago. 48

No charge less than 25 cents.

Business Opportunity—Best opening in
state for up-to-date general store, large
farming territory, well settled. Box S96,
Forbes, N. D. 211

Complete and thoroughly wup-to-date
stock of variety goods in one of the best
business towns” in the State. About $2,000

will swing the deal. Address No. 218,
care Tradesman.__ 218
For Sale — Old-established grocery,
stock and fixtures about $2,500. ~ Yearly
sales, over $20,000. Cheap rent. Town,
1,200. Address No. 217, care Michi_?an
Tradesman. 21

Good_ practical baker can buy half in-
terest in growing bakery business, whole-
sale and retail trade, for $1,000; town of
7,000. Only two bakeries. Central lowa.
New fixtures and oven. A. B. Roda-
baugh, Oelwein, lowa. 223

For Sale—Good paying drug store; well-
located. Address The Alger Drug Store,
Alger. Ohio. 201

| pay cash for stocks or part stocks

of merchandise. Must be cheap.
Buyer, Milwaukee, Wis.

Large list free, farms and business
chances, or $25 selllnl\%,prpposmon. Par-
dee, Traverse City, ichigan. 190

Cash paid for old-fashioned or sur-

plus merchandise. Entire stores bought,
Address Frank Kupferberg, 52 Lispenard
St., New York City. 187

For Sale—A $1,200 salary and 15 to 25
per cent, on investment in"a $10,000 man-
ufacturing plant. Best ﬁroposmon in
Northern, Ohio. $5500 cash balance good
security. Carpenter. 718
Toledo, Ohio.

Note head, envelopes or
paid; 75c for 250;$1.9
press. Wayland.Mich.

For Sale—Two-story brick
with five year lease at good rental, lo-
cated in city of 8,000. Will sell cheap
or exchange for stock of shoes. Ad-
dress Star, 900 Grandville Ave, Grand
Rapids. 162

If you are interested in
buying a grocery or general stock, call
or write E. Kruisenga, c-0o Musselman
Grocer Company, Grand Rapids, Michi-
gan. 154

Hoerner tobacco dust for arments,
rugs and chickens’ nests. Also clip-
pings and scraps. Sold by jobber or
Hoerner Tobacco Co., Saginaw, Micg3

Y ates,
169

cards,

pre-
per 1,000.

Auto-
65

building

selling or

Notice—For closing
stocks of merchandise,
tion and compare
chants Auction Co.,

out or reducing
get our proposi-
with others. Mer-
Reedsburg, Wis.
137

For Sale—A nice clean stock of gro-
ceries and fixtures for _cash. Will give
a buyer a good bargain. Address No.
224, care Michigan Tradesman. 224

Safes Opened—W. L. Slocum, safe ex-
pert and locksmith. 97 Monroe Ave,
Grand Rapids, Mich. 104

Free for six months, my special offer
to introduce my magazine "Investing
for profit.” It is worth $10_a copy to
anyone who has_ been getting poorer
while the rich, richer. It demonstrates
the real earning power of money and
shows how anyone, no matter how poor,
can acquire riches. Investing For_ Profit
is the only progressive financial Journal
published. ” It shows how $100 grows to
$2,200. Write now and I'll send it six
months free. H_ L. Barber, 433, 28 W.
Jackson Blvd., Chicago. 448

inserted under this head for two cents a word the first insertion and one cent a word for each subsequent
Cash must accompany all orders.
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Merchants Please Take Notice! We
have clients of grocery stocks, general

stocks, dry goods stocks, hardware stocks,

drug stocks. We have on our list also a
few good farms to exchange for such
stocks. Also city property. " If you wish

to sell or exchange your business write
G. R. Business Exchange, 540 House-
Bldg., Grand Rapids, Mich. 859

Cash for your business or property. |
bring buyers and sellers together.” No
matter where located, if you want to buy,
sell or exchange any kind of business or
Eroper%, write me. Established 1881
rank P. Cleveland, Real Estate Expert,
1261 Adams Express Bldg., Chlcagoézéll.

us.
man

Will pay cash for stock of shoes and
rubbers. ‘Address M. J. O, care Trades-
man. 221

HELP WANTED.

. Wanted—Registered druggist to work
in connection 'with general store. Board
and room, with salary. State salary.
Address No. 186, care Tradesman. 186

V_Vanted—CIothing salesman to open an
office and take orders for the best there
is in tallorln?_. An active man is cer-
tain to_establish a very lucrative busi-
ness with this line. WrTite for informa-
tion. E. L. Moon, General Agent, Col-
umbus. Ohio. 591

SITUATIONS WANTED

‘Wanted—Position in large country or
city store, as manager or assistant, by
capable salesman, buyer and advertiser,
(now engaged). Ready July 1. Good
references.  Address 225, care Trades-
man. 225

“‘SMir Hires

Popularity never conies unmerited
to a product, and the large and con-
sistent re-orders of Sunbeam Harness,
point undeniably to the fact that the
popularity of these Harness is founded
upon unusual merit.

Every inch of the Harness, every
strap, every buckle, is the best which
it is possible to secure. This is why
Sunbeam Harness are guaranteed to
wear — they will not break — they
cannot tear.

Send for our Big Catalogue No. 8
for full information—do it NOW.

Brows i Semer co.

Home of Sunbeam Goods

GRAND RAPIDS, - MICHIGAN
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THE THUMB COUNTRY.

Salient Features of Four Flourishing
Towns.

Vassar. May 25.—Caro, the county
seat of Tuscola county, is thirty-two
miles southeast of Bay City and 100
miles northwest of Detroit. It was
settled in 1867 and incorporated as a
village in 1871. It is lighted by elec-
tricity. having cluster post lights along
the principal streets, has an excel-
lent system of water works, a volun-
teer fire department,, churches of the
leading religious denominations and
one of the finest schools in the State,
from which graduates are admitted to
the State University. Its industries
consist of the largest beet sugar fac-
tory in the State, steel horse collar
and steel range factory, marble works,
boiler compound factory, bottling
works, flour mills, elevators, etc. Caro
has one of the best hotels in the State,
the Hotel Montague, under the very
able management of S. Montague &
Son. The following business men
have excellent stocks and are readers
of the Tradesman:

E. O. Spaulding & Son, general mer-
chandise.

Coad Bros., drugs.

Frank G. Jayne, groceries,

Wm. Kindle, meats.

Albert J. Van Sickle, flour and feed.

W. H. Bechtel, bakery.

C. M. Pierce & Son, meats.

Commercial Savings Bank.

Cochrane & Honeywell, flour mills.

W alter H. Cooper, farm implements

Henry S. Faust, furniture.

Donald M. Graham, groceries.

Nicholas Hamilton, shoes.

J. H. Hudson, notions.

Caro Eleveator Co., grain.

Daniel L. Lazelle, groceries.

Meredith & Schultz, groceries.

Wm. E. Owen, groceries.

LeRoy Palmanteer. racket store.

Purdy Bros., hardware.

Robert J. Putnam, groceries.

J. St. Mary, clothing.

State Savings Bank.

Webb Bros., clothing and shoes.

W atrous Hardware Co.

Frank Carson, groceries.

S. P> Westcott. shoes.

H. R. Howell, hardware.

\V. A. Calbeck, shoes.

Zemke Bros., dry goods.

Palmers Drug Store.

Michigan Sugar Co.

Mark A. Joslin. department store.

Johnston-Slocum Co., manufactur-
ers of steel horse collars and ranges.

Hub Clothing Co.

Tuscola Elevator Co., grain.

Gansell & Maier, furniture.

Henry Herman, clothing.

L. A. Hooper, drugs.

S. Montague & Son, Hotel Monta-
geu.

Unionvillei originally settled in 1855
and incorporated as a village in 1879,
is located in Tuscola county, six
miles from the shore of Saginaw Bay,
fifteen miles north of Caro, the county
seat, and thirty-one northeast of Sagi-
naw. It has four churches, a union
school, a bank and a weekly news-
paper. The merchants are progres-
sive, carry excellent stocks and the
Tradesman is a welcome visitor to
the following business houses:

J. H. Kemp & Co., general merchan-
dise.

Kolb & Son, general merchandise.

C. F. Sees & Son, furniture.

John Eckfield, general merchandise.

IT. G. Spring, drugs and jewelry.

Fred Korte. meats.

Omar Pregitzer, general merchan-
dise.

Unionville Milling Co.

F. O. Babcock, farm implements.

State Savings Bank.

Sebewaing, dating its settlement
from 1835 and incorporated in 1879,
is a hustling village and also, by rea-
son of its beautiful location and en-
virons. a popular summer resort, sit-
uated on Saginaw Bay at the mouth

of the Sebewaing River, twenty-six
miles southwest of Bad Axe, the
county seat, and thirty-seven miles

northeast of Saginaw. It is a pic-

MICHIGAN

turesque village of substantial homes,
beautiful and well cultivated gardens
and smooth lawns, paved streets and
fine shade trees. There are five
churches, excellent schools, etc. It
has a number of flourishing industries,
flour mills, pressed brick factory, lum-
ber mills, a brewery, foundry and ma-
chine shop, beet sugar refinery, grain
elevator, stave and heading mill, coop-
erage, brick and tile works, etc. Sev-
eral vineyards are located in the im-
mediate vicinity, from which large
quantities of the finest grapes in the
State are raised. Large and well
assorted stocks are carried by the
merchants and the Tradesman is read
by the following:

John Rummel & Co., general mer-
chandise.

Myers & Riedel Co., general mer-
chandise.

J. Liken & Co., general
dise.

J. J. Bauer, furniture.

Sebewaing State Bank.

C. A. Weaverling & Co., meats.

D. D. Finkbeiner, shoes.

Sutton’s Drug Store.

Figeon, settled in 1887, is located
on a river of the same name and on
the P. M. and G. T., fifteen miles
west of Bad Axe, the county seat,
has five churches, a graded public
school, a bank, a flour mill, a plan-
ing mill, grain elevators, a flax mill
and three creameries. The principal
shipments are wheat, cattle, hay, su-
gar beets and flax. The Hotel Heasty
conducted by Geo. S. Farrer, is first-
class in every respect. Large, well
assorted stocks of merchandise are
carried by the merchants and the fol-
lowing read the Tradesman:

Leipprandt Bros., general merchan-
dise.

A. Hirschberg & Son, general mer-
chandise.

W. J. Brown, general merchandise.

Geo. C. Muentener, groceries.

Wm. L. Sutton, druggist.

W. A. Schuber, furniture.

T. L. Thiel, general merchandise.

J. A. McLean, hardware.

J. E. Cramer, groceries.

Pigeon State Bank.

Pigeon Elevator Co., grain.

F. T. Hess, clothing.

E. Paul, hardware.

Geo. S. Farrar, Hotel Heasty.

W. R. Wagers.

merchan-

Butter, Eggs, Poultry, Beans and
Potatoes at Buffalo.
Buffalo, May 29.—Creamery but-

ter. fresh 22(a25c; dairy, 20@22c; poor
to good, all kinds, 14@18c.
Cheese—OlId fancy, 18@19c; old
choice 17L>@18c; new fancy, 14}4@
15c: new choice, 13H>@14c.
Eggs—Choice, fresh 19J*@21c.
Poultry (live) — Turkeys, 14@16c;
cox 12c; fowls, 18@19c; ducks, 16@
18c; broilers, 33(fi)35c.
Beans—Marrow, $3@3.10; medium,

$2.30@2.35; pea, $2.15(112.20; white
kidney, $3@3.25; red, $3@3.35.
Potatoes—78@82c per bu.
Rea & Witzig.

Judge Ryan, of the Syracuse Chil-
dren’s Court, recently laid down the
law to a mother whose son earned
$5 a week and who was allowed 25
cents for spending money. The boy
is 16 years of age and stole a pair of
sneaks to replenish his pocketbook.
Judge Ryan said that a boy of 16
who earned $5 a week and turned
over his entire weekly pay to his
mother, is entitled to more than 25
cents for spending money, and told
the woman that she must allow her
son at least 50 cents a week. The
temptation to steal would be re-
moved with the extra pocket money.

The Worden Grocer Co. sold a
stock of groceries to Welch & Peters,
who will engage in business at High-
land Park,

TRADESMAN

BANKRUPTCY MATTERS.

Proceedings in the Western District

of Michigan.

St. Joseph, May 12—In the matter of
the National Gas Light Co., bankrupt, of

Kalamazoo, a special meeting was held
at the latter place for the purpose of
settling objections to certain claims.

The claims of the Kalamazoo National
Bank for $10,159.39 and for $3,000 were
considered and witnesses sworn, also the
claim of Oscar Gumbinsky for $10,159.39.
Attorneys for the claims were instructed
to file briefs with the referee, and upon
receiving the same, the referee will
make his decision.

May 13—In the matter of the Michigan
Buggy Company, bankrupt, the adjourned
examination of the officers of the bank-

rupt and others was continued at
Kalamazoo. M. Henry Lane, Victor L.
Palmer and Frank B. Lay, Sr., were

further examined, the examination dis-
closing the early financial deals of the
bankrupt. After a two days’ session,
the hearing was further continued for
thirty days.

May 15—In the matter of the Sanitary
Laundry Co. bankrupt, of Kalamazoo,
the trustee has filed his supplemental
final report and vouchers, showing dis-
tribution of all the assets of the estate
and has requested that an order be made
closing the estate and discharging him
as trustee. .

Ma}g 16—In the matter of Abel Schip-
per, bankrupt, of Kalamazoo, no cause
to the contrary having been shown, an
order was entered by the referee con-
firming the trustee’s report of exempted

property.

In the matter of Herman Vetten,
bankrupt, of Kalamazoo, the trustee’s
report, recommending that the bank-

rupt be allowed $163.94 in lieu of his per-
sonal property exemptions of $250, was
ap’&roved and allowed Dy the referee.
ay 18—In the matter of William H.
Evans, bankrupt, of St. Joseph, a final
meeting of creditors was held at the
referee’s office. The trustee’s report and
account, showing total assets of $530 and
disbursements of $69 was approved and
allowed. Attorney fees and administra-
tion exnenses to the amount of $180
were allowed and ordered paid. A divi-
dend of 25% per cent, was declared and
ordered paid on the claims filed and
allowed, and the final order of distribu-
tion entered by the referee. Creditors
having been directed to show cause why
a certificate recommending the bank-
rupt’s discharge should not be made by
the referee, and cause having been
shown why such certilcate should not
be made, it was determined that no such

favorable certificate be made. Final
meeting of creditors then adjourned,
without day.

Ma% 20—In the matter of Herman Vet-
ten. bankrupt, of Kalamazoo, upon rec-
ommendation of the trustee, an order
was entered allowing the Wilmarth Show
Case Co., of Grand Rapids, to reclaim
certain show cases sold to the bank-
runt on a conditional sale contract.

May 22—In the matter of August Pet-
ers, ‘bankrupt, of Benton Harbor, the
trustee filed his final report and account,
showing total assets of $1.310.19 and dis-
bursements of $124.80, leaving a balance
on hand of $1,185.39 for the purpose of
paying administration expenses and de-
claring a dividend. It is expected that
creditors will receive a dividend of about
5 per cent.
ay 23—In the matter of Abel Schip-
bankrunt, of Kalamazoo, an order
was entered by the referee calling a
final meeting of creditors at his office
on .Tune 8 for the purpose of passing
upon the trustee’s final report and ac-
count, showing no assets, no receipts of
any kind and no disbursements. Cred-
itors were directed to show cause at the
meeting why a certificate favorable to
the bankrupt’s discharge should not be
made by the referee.

In the matter of August Peters, bank-
rupt, of Benton Harbor, an order was
made by the referee calling a final meet-
ing of creditors at his office on the after-
noon of June 8 for the purpose of pass-
ing upon tlie trustee’s final report and
account, the declaration and payment of
a dividend, and the é)ayment of admin-
istration expenses. reditors were di-
rected to show_ cause, if any they have,
why a certificate recommending the
bankrupt’s discharge should not be made
by the referee.

per.

Charles Dowd, grocer at 633 North
Ottawa avenue, will soon remove to
701 Nortli Ottawa avenue, occupying
the stand recently vacated by H. G.
Bromley, who has sold his grocery
stock and discontinued business.

Jepson & Mason are now operat-
ing the restaurant at 11 Division ave-
nue and using the style of Niagara
Cafe. This place was formerly con-
ducted by Solomon Jacobs.

May 27, 1914

The death of Ira Van Valkenburg,
the East End hardware man, is di-
rectly traceable to that of this father,
Daniel Van Valkenburg, a pioneer
Battle Creek grocer, who died there
May 6. The younger Van Valkenburg
contracted a cold while standing
bareheaded at his father’s grave dur-
ing the funeral, and pneumonia, the
disease that killed the father, devel-
oped.

The Alt-Batsche Manufacturing Co.
has been organized to manufacture
and deal in all kinds of furniture,
with ah authorized capital stock of
$10,000, of which $8,400 has been sub-
scribed and $5,400 paid in in cash. The
stockholders and the number of
shares held by each are: Nicholas J.
Alt, 25 shares; Ignatz H. Batsche, 25
shares, and Frank J. Wilmes, 10
shares.

The Grand Rapids Sheraton Furni-
ture Co. has filed notice with the
Secretary of State, reducing its capi-
talization from $8,000 to $5,500.

Barney Sikkema has opened up a
grocery store on Eastern avenue. The
Worden Grocer Co. furnished the
stock.

R. Kinney has engaged in the gro-
cery business at Fruitport. The stock
was furnished by the Worden Grocer
Co.

¢ 0
J. Meacham, of Boyne City, has
gone into the grocery business, buy-
ing his stock of the Worden Grocer
Co.

BUSINESS CHANCES.

We need a bank, a general store, a
grocery store, a lumber yard and a steam
launchey. Address A. M. Grosvenor, Cas-
selton,”N. D. 257

For Sale—Grocery stook, Muski'gon,
Michigan. A bargain. Establish«id 20

ears. Exceptionally clean stock. Goftd
ugineiss. Good reason for selling. Wor-
den Glrocer Co., Grand Rapids. 248

_For Sale—Moving picture theater» city
six tillousand, summer resort, 340 seats,
two machines, stage, swell lobby,, fine
locatikm and venfilati'on. Good = least?.
Write Lyceum Film Exchange, South
Bend, Indiana. 259

For Sal«; or Trade—For house and lot

or 40 acre farm, sto«ek groceries. dry
goods and bazaar. Retiring _acjcount
death of wife. M. C. l.athrop, Flushing,
Michigan. 258

For Sale

Four cylinder Franklin
touring car, 1911 model.

Has run only 11,000
miles. In good condi-
tion. Enquire Mighigan

Tradesman office.

WANTED

AT ONCE
_First class Calciner for
fine, two-kettle plaster

plant. Highest wages paid.
Write or wire

THE IONA GYPSUM CO.
LIMITED

SYDNEY, NOVA SCOTIA
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ASK YOUR JOBBER FOR

Hart Brand Canned Fooas

HIGHEST QUALITY

Our products are packed at five plants in Michigan, in the finest fruit and vegetable belts
in the Union, grown on lands close to the various plants; packed fresh from the fields
and orchards, under highest sanitary conditions. Flavor, Texture, Color Superior.

Quality Guaranteed
The HART BRANDS are Trade Winners and Trade Makers

Vegetables:—Peas, Corn, Succotash. Stringless Beans, Pork and Beans, Pumpkin. Red Kidney
Beans, Tomatoes, Spinach, Beets.

Fruits:—Cherries, Strawberries, Red Raspberries, Black Raspberries, Plums, Pears, Peaches.

W. R. ROACH & CO.,, HART, MICH.

Factories at
HART, KENT CITY, LEXINGTON, EDMORE, SCOTTVILLE.

Every
Passer-bya 20 MULE TEAM BORAX

Should be used with soap wherever soap is used.

I V t' Tell your customers that BORAX is the best water softener known,
Osp ec Ive and should be used in water wherever any cleansing is to be done.

Cust
R reaw BORAX

not only softens the water but doubles the cleansing power of soap,
and makes everything sanitary and wholesome.

It gives them greatly improved results in the way of cleansing
NCT without additional expense.

You can get increased business on this profitable article by calling

it to the attention of your customers, and they will thank you for it.
muleleam
e The Pacific Coast Borax Co.
nUeT % McCormick Building, CHICAGO.
‘U
R®HIUEHADUSE
BIT!IT°*® T*o»»xeo
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* CORNSTARCH

OUR customers would buy more Ringsford’s
. Corn Starch if you kept it prominently dis-

played at all times. Ringsford’s has been
standard for over 65 years. It sells better than
any substitute because it is better and always gives
satisfaction.

When you sell the genuine Ringsford Corn
Starch you get all the benefit of its reputation and
hitch your store to our big advertising campaign.

The above is a reproduction of a handsome
window trim printed in eight colors which we will
send you, together with displays, hanging cards,
etc., to make a complete display
for your window. All free on
request.

Send for our window trims
and other store helps to-day and CORNRTARGH
brighten up your show window. “’“”K
Get the benefit of the business we

are creating for you.

Koncnv 1

National Starch Company
NEW YORK

American Brand

Lasts Longer—Looks Better
All meshes and widths

We also manufacture

Copper Bronze

(90% pure copper)

Painted
Galvanoid Enameled
Bright Galvanized

American Wire Fabrics Co.
CHICAGO, ILL.

Not Sold by
Weight

The nutritive value of a prepared food is not determined by
weight. The purity and food value of

Shredded W heat

are in the shredding process—the best process ever dis-
covered for preparing the whole wheat grain in a digestible
form. We are not selling the raw wheat at so much per
pound. Considering its high nutritive value Shredded
Wheat is the cheapest food on earth. It is the one universal
staple breakfast cereal, always clean, always pure, always
the same price.

TRISCUIT is the Shredded Wheat wafer
—a crisp, tasty whole wheat toast—delic-
ious with butter, cheese or marmalades.

Shredded Wheat Biscuit is packed in
odorless spruce wood cases which may
be readily sold for ten or fifteen cents,
thereby adding to the grocer’s profits.

MADE ONLY BY

The Shredded W heat Company
NIAGARA FALLS, N.Y.



