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Playing the Game The Little Old Everything Store

Life is a game with a glorious prize,
If we only play it aright.

It is give and take and build and break, 
And often it ends in a fight;

But he surely wins who honestly tries 
(Regardless of wealth or fame);

He can never despair who plays it fair— 
How are You playing the game?

If childhood came back to me, sorrows and all, 
And I could be just as of yore,

Somewhere in my world I am sure there would be 
A Little Old Everything Store.

There’s one on the corner just over the way 
Where Youth and its pennies soon part, 

Within it are lures of a thousand designs 
To make us all spendthrifts at heart.

Do you wilt and whine if you fail to win 
In the manner you think your due?

Do you sneer at a man in case that he can,
And does, do better than you?

Do you take your rebuffs with a knowing gain?
Do you laugh though you pull up lame?

Does your faith hold true when the whole world’s blue? 
How are You playing the game?

I watch baby faces peer up through the glass 
Where dainties delicious abide;

I hear baby voices discuss what they’d buy 
And how they would make the “divide.”

Child-fortunes are never sufficient by half 
To meet every fancied desire,

Their wants run from gumdrops to marbles and tops, 
Or monkeys that dance on a wire.

Get into the thick of it—wade in, boys!— 
Whatever your cherished goal;

Brace up your will till your pulses thrill,
And you Dare—to your very soul!

Do something more than make a noise;
Let your purpose leap into flame 

As you plunge with a cry, “I shall do or die!”— 
Then You will be playing the game.

It matters not what you may ask of the man 
He’ll find it somewhere in the place,

Though it may be earmuffs high on the shelf,
Or catcher’s mitts down in the case.

So, Childhood, come back to me, sorrows and all, 
And let me be just as of yore,

But, most of all, give me as one of your joys 
A Little Old Everything Store!

When Death comes to me he will find me busy, unless I am asleep in bed. If I thought I was going to die to-morrow 
I would plant a tree to-day.— Stephen Girard.

What men want is not talent, it is purpose; not the power to achieve, but the will to labor.— Bulwer Lytton.
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National Retail - Grocers’ Association.
T here  was litttle  of the  unexpected 

about the m eeting  of the  N ational R e
tail G rocers’ A ssociation  a t L ou is
ville last week. I ts  deliberations fo l
lowed very generally  the expected 
course of events; th ere  w ere the usu
al factional differences, w hich ended 
abou t as m igh t have been expected; 
the custom ary  reso lu tions w ere ad o p t
ed—'many of them  to be d isregarded, 
as usual in general p ractice—and the 
old board  of d irec to rs and officers 
w ere perpetuated .

T h ere  was one elem ent in the p ro 
ceedings about w hich there  had been 
prom ise of con troversy , but which 
failed to  furnish m uch red  fire 
— the A ssociation  new spaper. I t  
was n o t . su rp rising  th a t there  
should be som e p ro tes t against 
the action  of the A ssociation  
in se ttin g  up opposition  to  the reg u 
larly  estab lished  grocery  publications, 
but in view of the display of consist
ency to w hich the o rgan ization  was 
a lready  com m itted  in having gone 
in to  pa rtn e rsh ip  w ith  an advertising  
agency on a “rake-off” basis there  
was left little  g round  on w hich to  
com plain of go ing the re st of the way 
and „publishing its own paper. And 
so the opposition  and criticism  failed 
to  do m ore than  shake up th ings and 
then  subside.

A ccord ing  to  the rep o rts  which 
reached th is paper from  Louisville, 
how ever, it is evident th a t the A sso
ciation m isconceives the full purpose 
for w hich an official o rgan  should ex
ist. O ur co rresponden t says th a t the 
purpose of the paper w as declared to  
be “to  m ake m oney fo r the  support 
of the A ssocia tion .” D oubtless, as a 
secondary  purpose, th a t is highly com 
m endable, but unless the m anage
m ent of the A ssociation  prim arily  
considers the purpose of the paper to 
be the extension  of the  w ork and in
fluence of the  A ssociation  fo r the  edu
cation and b e tte rm en t of re ta il g ro 
cers, it w ill stand  on shaky ground. 
If  there  is an y th in g  of value and 
leg itim ate  in an A ssociation  and its 
m eetings, spread ing  those actions and 
jneetings th ro u g h  the p rin ted  m essage

intensifies and b roadens its good 
work. Such a hope ough t to  actuate 
the officials prim arily ; m aking m oney 
should be secondary , else the loud 
clarion of “self su p porting  independ
ence” m igh t as well be hushed.

T he new officers are m en of long 
experience and in tim ate  fam iliarity  
w ith the conditions, aim s, m ovem ents 
and issues of the day. T h e  new P re s
ident is F ran k  B. C onnolly, and has 
been fo r m any years Secretary  of the 
San F rancisco  and California S ta te  
A ssociations and a d irec to r of the N a
tional. H e is a trade  paper publisher 
and notable in the  ranks of price 
cham pions. Vice P resid en t Schaefer 
of Iow a, has been an associate leader 
in th a t S ta te  for a long  tim e and 
P resid en t of the S ta te  A ssociation.

Jo h n  A. Green is re-elected Secre
ta ry  fo r the seventh  tim e. H is long 
service has m ade him acquainted  w ith 
the grQcery trade  in every  co rner of 
the land and his acquain tance w ith 
public officials and all the factors of 
associated  food trade  effort m ake him 
an official hard  to  displace or replace. 
H is new duties as ed ito r of the offi
cial paper will te s t severely his adap t
ability , but he certain ly  has the con

fidence  of his colleagues, and the case 
w ith which he defeated the efforts to 
underm ine him prove his s tro n g  hold 
on the con tro lling  levers of the A sso 
ciation.

F ran k  W . M endum , the new trustee , 
is P residen t of the M assachusetts A s
sociation  and a m an of force and ex
perience in m anaging  business asso 
ciations. T he o th er tru stees  rem ain
ing over from  last year are W . A. 
Achilles, of T exas, and C. E. Bein- 
ert, of N ebraska, and G eorge Suhr, 
of Buffalo, rem ains as T reasu rer. 
T h is appears to  be a s tro n g  board, 
and w ith a fuller treasu ry  than  ever 
before and an influence never as 
s tro n g  until now, th in g s look a little  
m ore encourag ing  fo r the re ta ile rs’ 
o rganization .

T hose  w ho laugh a t the  efficiency 
and  saving m ovem ent about which 
so m uch has been said recently , are 
requested  to  note th a t during  the 
past th ree  years the St. Louis & San 
F rancisco  R ailroad has saved nearly  
one m illion dollars in its coal bills 
by estab lish ing  a d epartm en t of fuel 
econom y. A record  w as kept of the 
am ount of coal used by each loco
m otive. In  1910 the consum ption  of 
coal per 1,000 "gross tons of freigh t 
hauled one m ile w as 345 pounds- 
w hile a t the p resen t tim e, only 228 
pounds of coal are used fo r the same 
num ber of tons hauled one mile. T he 
m en w ere show n how to save the coal 
and w ere spu rred  on to  do b e tte r  
w ork  in th a t line, w ith  the above 
result.

Manufacturing Matters.
B attle  Creek—T he Cem ent P ro d 

ucts M anufacturing  Co. has changed 
its nam e to  the Cem ent C asket M anu
facturing  Co. and changed its p rin 
cipal office .to Albion. I t  has also in
creased its capital stock from  $30,000 
to  $40,000.

D e tro it—T he U nited  M erchandise 
Co. has been inco rpora ted  to  m anu
facture  and sell dry goods, lad ies’ 
and m en’s furnishings, w ith an au
thorized  capital stock of $10,000, of 
which $5,000 has been subscribed and 
$2,220 paid in in p roperty .

D e tro it—T he D etro it Box M anu
factu ring  Co. has m erged its business 
in to  a stock  com pany under the same 
style, w ith an au thorized  capital stock 
of $15,000, of which $11,500 has been 
subscribed, $4,400 being . paid in in 
cash and $7,100 in p roperty .

D e tro it— Chas A. Coppoch, dealer 
in ligh ting  fixtures, has m erged his 
business in to  a stock  com pany under 
the style of the C oppoch-Pafterson 
C handelier Co., w ith an authorized  
capital stock of $5,000, of which $2,- 
500 has been subscribed, $1,51» paid 
in in cash and $485 in p roperty .

K alam azoo— Local stockholders of 
the Chippew a Sugar Co., of Chippewa, 
W is., w hich absorbed the K alam azoo 
Beet Sugar Co. in 1904, have been 
asked to  tu rn  in half of their stock 
to  the com pany for the purpose of 
ra is ing  m oney to  tu rn  the com pany 
in to  a refin ing  plant. U nless the 
stock is su rrender the bondholders 
will probably foreclose on  the  plant.

C harlo tte—I t  is practically  se ttled  
th a t the F en n  M anufacturing  Co., 
m akers of scythe snaths and post hole 
augurs, will rem ain in C harlo tte  and 
enlarge its p lan t to  m eet the increas
ing dem and for their products. R ep
resen ta tives of the C harlo tte  Com 
m ercial club have been m aking a can
vass of the city and the sum of m oney 
required—$2,500— is practically  in
sight.

N iles—Joseph  S. T u ttle , who came 
to  N iles in 1848 from  E rie, Pa., cele
b rated  his 87th b irthday  May 20 by 
p u ttin g  in a full day’s work a t his 
desk. Mr. T u ttle  is the active head 
of a large business. H e buys and 
ships ginsing, pepperm int oil, spear
m int, junk and a  lot of o th er things. 
Mr. T u ttle  came to  N iles on a stage 
coach the year before the M ichigan 
C entral Railw ay was extended from  
K alam azoo. H e has been in busi
ness here fo r six ty-four years.

A lbion—-After several weeks of 
strenuous effort, A lbion has induced a 
com pany m anufacturing  cem ent cas
kets to locate here. T he new factory  
will ocupy the old C ook-K neeland 
property , an option  having been a l
ready secured on the building. A r
ticles of incorporation  have been filed

a t L ansing  under the name of the A l
bion R ealty  Com pany. T h e  firm is 
capitalized a t $40,000. Fourteen  A l
bion business m en have subscribed 
for stock in the concern and six o thers 
are needed to  com plete the am ount 
of available stock.

I t  o ugh t not to  be necessary to  
w arn in te lligen t persons th a t the 
sto ries now being so industriously  
circulated a b o u t.th e  m ilitia ou trages 
in C olorado are to  be viewed w ith 
the u tm ost skepticism . In  regard  to  
the chief accusation, th at of the w an
ton slaughter, and w orse than  
slaughter, of wom en and children in 
the Ludlow  camp, there  is no reason 
to  believe that there  is a shred of 
tru th  in it. In  some cases, the form  
the sto ry  takes is in itself sufficient 
to  stam p it as the resu lt of cum ula
tive d is to rtions of the tru th  by ex 
cited or hysterical na rra to rs . Speak
ing to  S enators K ern, Kenyon- and 
M artine, says a W ash ing ton  dispatch, 
“M rs. Jo lly  and M rs. T hom as de
clared th at mine guards were seen 
pouring  oil on ten ts in  which wom en 
and children w ere sleeping, and la te r 
se ttin g  fire to  the oil-soaked ten ts .” 
T he wom en and children were not 
“sleeping in ten ts ,’' bu t w ere hidden 
in a covered pit under one of them ; 
th ere  is no reason to  suppose that 
the m ilitia had any suspicion that 
they were there  a t all. If Mrs. Jolly  
and Mrs. T hom as, who “acted as 
nurses a fte r the conflict,” are actu al
ly spread ing  this sto ry , it only show s 
th at a person m ay be very  good and 
kind w ithout having e ither sound 
ju dgm en t or a well-developed sense 
of responsibility .

T he rum or is around  W ash ing ton  
th a t P residen t W ilson is not in favor 
of the “an ti-w ine '’ m ess o rder given 
out by the S ecretary  of the Nnvy. 
I t  is no t effective, anyhow , until July 
1, and it has been discovered that, 
even though  Secretary  D aniels p ro 
m ulgated  it, it m ust have P residen
tial approval before it is put in to  
force. I t  is not rep resen ted  th at Mr. 
W ilson is a w ine bibber, or th at he 
loves to  look on the liquid w hen it 
is red- but th at he believes there are 
certain  conventionalities, exchange of 
hospitalities, and in ternational cus
tom s w hich m ust be observed by 
A m erican vessels in foreign ports. 
T he announcem ent th a t the o rder 
m ay be rescinded will be notice to  
those who favor it to  flood the W hite 
H ouse w ith com m unications urging 
the Executive to  fall in line w ith 
S ecretary  D aniels and m ake the 
A m erican fleet an actual w ater w ag
on.

W hen a sm all m an finally m akes up 
his m ind to  fight he begins to  look 
around for a friend to hold him.
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D E T R O IT  D E T O N A T IO N S.

Cogent Criticisms From Michigan’s 
Metropolis.

D etroit. May 25.— L earn one th ing  
each week about D e tro it: T he la rg 
est white leads w orks and varnish 
factories in the world are located in 
D etro it.

M any thousand v isitors to  Grand 
Rapids arc a t a loss to  know w hat dis
tinguished service H arvey  Skillm an 
perform ed in o rder to have the Grand 
Rapids Shoe & R ubber Co. place his 
sta tue  in the fron t window.

A no ther honor was given a D e
tro ite r  when the N atural Gas A sso

ciation of Am erica, a t the conven
tion in St. Louis last week, elected 
Jam es P. Lynn, P resident. Mr. L ynn 
is well know n and very popular in 
D e tro it and his m any friends are 
gratified a t the honor bestow ed upon 
him. H e is P residen t of the N atural 
Gas, E lectric L ight & Pow er Co.

N. Danziger, form er dry goods m er
chant of F rankfo rt, has purchased 
the furnishing goods and shoe store  
of M rs. E. A. Cone, 1583 Jefferson 
avenue, East.

John S tringer, general m erchant of 
Livonia, was a business visitor in D e
tro it last week.

O ur idea of a loyal friend is a tra v 
eling m an w ho will alw ays buy ci
gars th a t are sold by his friends.

H orace Leick. H enry  B arm by and 
Jam es M iller, departm ent m anagers 
for B urnham , Stoepel & Co., w ere 
in New Y ork this week on business 
for their house.

John Fow ler, of the Fow ler D rug  
Co., Pontiac, was a D etro it business 
v isitor last week.

Some m en are born lucky; o thers 
have luck th ru s t upon them ; and still 
o thers live in D ettro it.

F o re s t Campbell, w ho sta rted  w ith 
Edson, M oore & Co., back in the days 
when it kept the natives busy de
fending the city against Indians, has 
gone th rough  all these years w ith an 
unblem ished repu ta tion  fo r veracity . 
If it were not for this fact, we would 
be inclined to  doubt his la test fish 
story. F orest went fishing on O rch 
ard Lake a couple of weeks ago, and, 
as he gave out th te  story, he caught 
a m uskelunge w eighing 59 pounds and 
15 ounces. Now F o rest could have 
told us that the fish w eighed GO 
pounds, but fearing  to  weaken his es
tablished repu ta tion  for honesty, he 
deducted the one ounce, thus depriv
ing him self of the honor of cap turing  
a GO pound fish. A fter the usual 
form alities when a large fish has been 
landed, the regu lation  exhibit, and 
story of the battle. F o rest Campbell 
b rought the “m usky” to  his home, 
where the final obsequies were to  be 
held over it. A fter m entally  coun t
ing his friends whom  he intended 
sending a piece of fish. F o re st got 
busy w ith the knife. F inally  g e tting  
to  the stom ach he gave it a slash w ith 
the keen edge of his knife, when lo! 
and behold! a w hole sw arm  of bees 
flew out and fu rther investigation 
show ed 24 pounds and 15 ounces of 
honey encased w ithin, again dem on- 
s ta rtin g  Mr. C am pbell's honesty—
he possitively refusing  to lie for one 
ounce of honey. W e arc very g ra te 
ful to  him for the story, because we 
feel th a t even if he m ay have step
ped from  the stra igh t and narrow  
path, it w as the m eans of help ing  
us fill up our page.

L. A. Cooper, clo th ing  and m en’s 
fu rnishing goods dealer, Flin t, was 
in D e tro it on business last week.

A ccording to  the latest census, M il
waukee, which gave D e tro it a race lo r 
population honors for a few years, 
can ju st see D e tro it’s tail lights in 
the distance. M ilwaukee now boasts 
of 417,054 residents w ithin its city 
lim its.

Still no one has heard of M rs. 
P an k h u rst th row ing  any of those 
glass window. R E
glass fron t.

T he A dcraft Club, afte r July 1, will 
affiliate w ith the B oard of Com m erce, 
although  still re ta in ing  its own identi

ty, being  kknow n as the A dcraft Club 
of the D e tro it B oard of Com m erce.

Mr. Owen, m anager of the D or- 
raine & G arrison d rug  store, T ren 
ton, w as in D e tro it last week in the 
in te res t of the store.

T h ere ’s m any a slip tw ixt the bar 
and the  door.

C harles B erger, salesm an for R ob
inson & A ronheim , and m em ber of 
Cadillac Council, m et w ith an au to 
m obile accident las t F riday  w hen in 
some unaccountable m anner he lost 
con tro l of the car which caused it 
to  run  in to  a ditch, overtu rn in g  and 
bury ing  him beneath. A t th is w rit
ing M r. B erger is in a serious con
dition.

A. F. D ittm an , who conducts a gen
eral sto re  in A dair, w as in D e tro it 
last week.

F ortune  knocks a t every m an’s 
door once; also there  are m any o ther 
knockers th a t do not use the door.

A rth u r T . H ugg , well-know n young 
D etro iter, has been appointed  adver
tising  m anager of the D e tro it Steel 
P roducts Co. Mr. H u g g  has receiv
ed a tra in in g  for the advertis ing  field 
th a t should eventually  num ber him 
am ong the fo rem ost in the  country. 
Besides his n a tu ra l ability  he has ac t
ed as a ssis tan t to  E. St. E lm o Lewis, 
of the B urroughs A dding M achine Co. 
Mr. Lew is is considered one of the 
m ost capable advertis ing  m en in the 
country .

A dversity  often causes a p erson’s 
friends to  becom e near sighted.

In  response to  our article, con
g ra tu la tin g  D on Sanders, of P lan tis ta  
cigar fame, on the arrival of a 12 
pound baby girl, we have received 
from  said D onald via parcel post 
route, neatly  packed in a w ooden box, 
one (1) g ian t cigar, presum ably  built 
so as to  show the p ro p o rtiona te  size 
of the S anders’ baby as com pared 
w ith  the average sto rk  delivery. W e 
wish to  thank  the sender and also 
express the sincere w ish th a t the  12- 
pound baby arrived in m uch b e tte r 
condition than  did the  g ian t cigar.

T hom as A. C arten, p ro p rie to r of 
Tonia’s larg est d epartm en t store, was 
in D e tro it on business last week. Mr. 
C arten is very optim istic  over the 
season’s outlook for business in 
Ionia.

A jo in t m eeting  of D e tro it and 
Cadillac Councils will be held S a t
urday night. M ay 30, to  initiate  can
didates, close up the business for the 
year and m ake final a rran g em en ts for 
the a ttendance of the Councils in 
Saginaw  next' m onth, a t w hich tim e 
the annual convention will hold sway. 
Jinx H ardy  is chairm an on a rra n g e 
m ents for Cadillac Council and 11. D. 
M urray  acts in sim ilar capacity for 
Council No. 9. A t th is m eeting  final 
plans for the fu rtherance of the can
didacy of Lou B urch for Grand 
T reasu re r will be m ade. T h a t he is 
go ing  in to  the race against a form id
able opponent in H. D. H ydorn , “the 
grand old m an of Grand R apids Coun
cil,” is fully realized by the D e tro it 
councils, who, nevertheless, prom ise 
th a t when the smoke has cleared away 
they will find them selves the  victors. 
Cadillac Council, of which Lou Burch 
is a m em ber, has earned the respect 
and adm iration  of every council in 
the coun try  and w ith the election of 
one of their m em bers to  the office 
of G rand T reasu re r it would be a 
fitting recognition  of their services 
to  the o rder during  the year about 
to  close.

W hy doesn’t Johnny  Bull im port a 
few dozen mice to  tu rn  loose on the 
suffragettes?

A rth u r Gibson, fo rm er salesm an 
for Edson, M oore & Co., has given 
up the life of ease (?) of a trave ler 
and has purchased the business 
know n as the U nited  R ug Co., w ith 
a store on D ix avenue.

F. M. M iller, the popular Milan 
druggist, was in D e tro it on business 
last week.

Julian  M. Case, for som e tim e ad 
vertising  m anager of the Regal M otor 
Car Co., has resigned to  take a sim i
lar position w ith the A bbo tt M otor

Car Co. T h e  la tte r  has decided to 
b roaden its scope of advertis ing  and 
co-operate  w ith  its dealers all over 
the w orld. I t  is Mr. C ase’s in ten 
tion to  use a thorough  follow -up sys
tem.

C harles H arrison , form erly  m em 
ber of the clo th ing  firm of M cQ uil
lan & H arrison , a t Jackson , has re 
signed to  engage in the c lo th ing  bsui- 
ness for himself. Mr. H arriso n  is 
very  popular w ith the younger set in 
Jackson, besides being very capable 
in th a t particu lar line. H is friends 
predict, a b rig h t fu ture  for him.

W . M orris Davis, w ell-know n local 
autom obile salesm an and designer, 
has jo ined forces w ith the Los A nge
les Cyclecar Co. Mr. Davis design
ed the  Davis Cyclecar, but did not 
succeed in o rganizing  a com pany with 
enough capital to  place it on the m ar
ket.

Carl H auser, the p leasan t rep re 
sentative of the N ational Cash R eg
ister Co., D e tro it branch, called on a 
certain  m erchant in the T hum b last 
week and, on en te ring  the m erchan t's  
sto re , noticed a very unpala table  sm ell 
in the place. A fter a m om ent he held 

•his fingers to  his nose. “So you no
ticed the smell, too, did you?” asked 
Mr. M erchant. “Y es,” replied Carl, 
“w hat is it?” “ Oh, th a t’s my business,” 
said the m erchant, “ it’s ro tten .”

Mr. Blood, of B lood & H art, dry 
goods m erchants of M arine City, was 
in D e tro it on business last week.

T he m any friends of E rsk ine  Mc- 
Leish, for a num ber of years d ep art
m ent m anager for E dson, M oore & 
Co., will be pleased to  h ear th a t a fte r 
a m ost serious siege of sickness, la s t
ing a year, he is again on the  sure 
road to  recovery. A rskine has recov
ered one of his m ost cherished p os
sessions, lost several m onths ago—a 
good appetite.

M ary for love and repen t in a b oard 
ing house.

T he C utting  & Sm ith Sales Co. has 
rem oved from  Jackson to  this city 
and has opened its headquarte rs in 
the G oldberg building, corner W o o d 
ward and W arren  avenues.

The D e tro it convention bureau is
sued a new booklet last week, giving 
a com plete resum e of D etro it, both  
from  a business and pictorial poin t 
of view. T hese books are p rin ted  in 
five different languages and will be 
d istribu ted  in m any of the leading 
cities of E urope. Several thousand  
copies p rin ted  in E nglish  will be sent 
to  E ngland  for d istribution . T he 
idea of the bureau is to  a ttra c t as 
m any to u ris ts  as possible to  the city, 
aside from  the w ork done in g e ttin g  
different conventions to  come here.

A rt Colling, m em ber of the M ar- 
lette  H ardw are  Co., of M arlette , is 
building a new brick hom e w ith all 
m odern convenience. Now, if Mr. 
Colling will get som e D etro it views 
to  hang about his new home, the se t
ting  will be up to  the  m inute.

C harles F. Redden, sales m anager 
for the M axwell M otor Car Co., will 
take a trip  to  E urope in the in te rest 
of the M axwell car as soon as the 
1915 m odels are  completed,! w hich 
will be in July.

L abor ag ita to rs  find France  a 
“p leasan t” field for their w ork. T here  
were 1,471 strikes in th a t country  last 
year.

V irtu e ,is  its own rew ard, but som e 
people would, in addition  to  that, have 
to  do som e tall figuring to  get enough 
tog eth e r for a stick of candy.

R. H . W ebber, the  popular P resi
dent of the J. L. H udson Co., was 
united in m arriage to  M iss E loise 
Jenks last Saturday, leaving im m e
diately for an ex tended  honeym oon 
th rough  Europe. D u ring  the  week 
the em ployes were given a reception  
a t the store  by Mr. W ebber, accom 
panied by his fiancee. A beautiful ham 
m ered silver punch bowl was p re sen t
ed to  the happy couple by H am pton 
Rich in behalf of the em ployes. Miss 
S tella Markunx, one of the departm en t 
m anagers, m ade a p resen ta tion  speech 
for the wom en em ployes and W . E. 
S titling ton  presen ted  Mr. W ebber

w ith a m orocco bound tab le t con ta in
ing the nam es of every em ploye in 
the sto re . M r. W ebber feelingly re 
sponded and spoke of the  loyalty  of 
the em ployes and w arm ly thanked 
them  for the gifts. C heers were given 
for the bridal couple and everybody 
jo ined in the song—w hich came from  
the  h ea rt—“F o r H e’s a Jo lly  Good 
Fellow .” T hom as W ebber accom 
panied M r. and M rs. W ebber on their 
trip  to  Europe.

A. W . Fen ton , of L exing ton , was 
in D e tro it on business in connection 
w ith his general sto re  last week.

T he Paisley H ouse, a t Yale, has 
been rem odeled and runn ing  w ater 
installed in all the room s. C. E. R ich
ards, a local hardw are  m an, received 
the con trac t for the work.

M any a wise m an m akes a fool of 
him self and ge ts aw ay w ith it.

•W ilbur B urns th o ugh t he could re 
cite a poem  at the M uskegon ban-’ 
quet, even if it w asn’t reproduced  in 
the T radesm an.

A rt Jackson, Buhl Sons & Co.’s 
w ell-know n represen tative, spen t last 
Sunday in M anistee county, w here he 
w ent on a fishing trip. A rt will bring  
back to  his D e tro it friends a fine m ess 
of—sto ries!

Cadillac Council’s baseball team, 
under the m anagem ent of the  n o to ri
ous “B ud” H aw ley, in a gam e S a t
urday, defeated the W este rn  Bunion 
R ubbers by the score of 19 to  5. M ich
igan councils, k indly shiver.

Charles H ilderscheid , a lifelong 
residen t of D etro it, p ro p rie to r of a 
dairy p roducts stall a t the C entral 
m arket, died a t Grace liospital S a tu r
day a fte r a b rief illness. Mr. H ild er
scheid was one of the m ost fam iliar 
figures on the m arket w here he was 
in business fo r the past twenty-five 
years. A lw ays p leasan t and co u rte 
ous, honest to  a penny. H e m ade 
hosts of friends who will m ourn his 
loss. H e be lo rg ed  to  the E lks, C. M.
B. A., K n igh ts of Colum bus and the 
St. V incent de Paul Society. Mr. 
H ilderscheid  was 51 years old. H e is 
survived by his wife, T heresa  H ild er
scheid, four b ro th ers  and th ree  sis
ters.

T. R. seem s to  be peeved over the 
space devoted to  C arranza e t al in 
the daily papers.

M ax L ich tenauer, heavyw eight rep 
resen ta tive  fo r the T ousey  V arnish 
Co. of Chicago, and residen t of G reen
ville, was m et by a friend the o ther 
day and was asked the usual ques
tion, “ H o w ’s business?”> “B usiness is 
good,” said M ax—“th a t 'is, the last I 
go t was good.”

J. Cole, of Cole & Cole, m en’s 
c lo th ing  and furn ish ing  goods dealers, 
F lin t, was in D e tro it on business last 
week.

T he Beals & Selkirk T ru n k  Co., of 
W yando tte , has purchased  the stock 
of lea ther and trave ling  goods of 
Shadbolt & Chase, 11 Grand R iver 
avenue, E ast. J. Bruce C rider has 
been selected to  m anage the store, 
w hich will be m ade one of the m ost 
up-to-date  in the city. Mr. C rider has 
been em ployed by T u ttle  & C lark for 
a num ber of years and has had long 
experience in the lea ther goods busi
ness, besides having m any friends in 
the city. A ssisting  Mr. C rider will 
be R obert E. Crebo, also w ell-know n 
to the trav e lin g  public, he, too, hav
ing been connected w ith T u ttle  & 
C lark for a num ber of years. Both 
Mr. C rider and Mr. C rebo are young 
and aggressive and it- is the belief 
of their m any friends th a t wlien the 
Beals & Selkirk T ru n k  Co. selected 
them  to look a fte r its in te res ts  it 

" m ade a m ost happy choice.
Mr. Davis, m anager of the E. R. 

Beal d rug  store, a t Y psilanti, was in 
D e tro it on business last week.

P. J. D osey, fo rm erly  m anager of 
the H a rtfo rd  Suspension Co., D e tro it 
branch, has been appointed  sales m an
ager of the George W . H ouk Co., of 
Buffalo.

D on’t cry over spilled m ilk—sup
pose it was a quart of rye in a dry 
county.

C. M. Sullivan has connected  him-
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self w ith the F ederal R ubber M anu
factu ring  Co. and will act as sales
man, w ith h eadquarte rs in D etro it.

George Farrell, departm en t m anager 
for the  E llio tt-T ay lo r-W oolfenden  
Co., has purchased an autom obile. 
A ccording to  the la test reports , 
George still has “buck fever” and is 
afraid to  shoot th rough  the innocent 
crow ds w ith the m achine.

A fter receiving the giant cigar from  
G rand Rapids, we have decided to  d is
continue the  blackm ailing departm en t 
in D etonations.

T he ice m an will now have his 
w eigh and take his pick in the ice 
box.

G reat, big, good matured O tto  D ry 
er, assis tan t m anager of the  sp o rting  
goods dep artm en t for S tan d art Bros., 
has decided to  cast his lo t w ith the 
w eary  benedicts, announcem ents hav
ing been issued to  th a t effect. U su 
ally our sym pathy is ex tended  to  
those who are joined to g e th e r by m ar
ital vows, but in this instance our 
congratu la tions are extended to  Miss 
N ellie R ush, M r. D ry e r’s fiancee and 
to  Mr. D ry er himself. O tto , who 
travels a portion  of the  tim e, is a 
m em ber of Cadillac Council and has 
won the  friendship  and adm iration  of 
those w ith whom  he has come in con
tact, bo th  in a business and social 
way. M iss R ush is one of D e tro it’s 
charm ing  you n g  ladies. T he T rad e s
m an jo ins w ith the popular young 
couples’ m any friends and acquain t
ances in ex tend ing  them  best w ishes 
for a happy and prosperous wedded 
life. T he w edding takes place M ay 
28.

M r D orrance, of D orrance & G ar
rison, d rugg ists of W yando tte , was in 
D e tro it on a  business trip  last week.

I f  you w ant to  know  ju st how 
m any pieces of fu rn itu re  you own, 
try  go ing  th rough  the  house a fte r 
dark  w ith no ligh ts tu rned  on.

H e rb e rt M urray  has been confined 
to  his hom e w ith an abscess on his 
foot. Mr. M urray  rep resen ts. A. 
K rolik  & Co.

K ind w ords m ay be m ore than  co r
onets, but the bu tcher w on’t accept 
them  for a piece of m eat.

Ches B rubaker, fam ed hum orist and 
general m erchant of M ears, w as in 
D e tro it T uesday— ! ! ? (—) ! ( —- ) •

J. A. G runw ell, general m erchant 
of Sm ith ’s Creek, inspected  the D e
tro it m arkets last week.

W alte r  Churchill, general m anager 
of the bank a t New E ra , w rites on 
beautiful bond paper th a t econom y 
as practiced  by w om en begins a t 
hom e and gets no fu rth er than  hash.

O ver 400 out of a possible 600 res
ervations are m ade for the B oard  of 
C om m erce cruise to  D uluth  June  18- 
22 T h ere  is m uch m ystery  in regard  
to  the plans for the en te rta in m en t on 
board  ship during  the cruise, w hich 
a fte r all is said and done, will still be 
kept secre t by the participan ts. Suf
fice to  say, D e tro ite rs  are g e ttin g  tip
the trip . ,

B ert M cConnell (B urnham , Stoe- 
pel & Co.), w ho w as suddenly  called 
to  the hom e of his m o ther in W a r
saw, Ind ., a sho rt tim e ago, reports 
she is gain ing  rapid ly  and is now out 
of danger.

Joseph K oelzer, for tw en ty  years 
w ith W alter, K rausm an & K uhn, has 
severed his connection  w ith  th a t firm 
to engage in business fo r himself. H e 
has opened a new sto re  a t the co rner 
of M ack and M t. E llio tt avenues and 
will carry  a com plete line of m en s 
and ladies’ fu rn ish ing  goods. Mr. 
K oelzer is held in high esteem  by his 
m any friends in the city and w hen he 
held his opening his sto re  w as lite r
ally  filled w ith flowers as tokens of 
their reg ard . H e is peculiarly  ad ap t
ed to  a m ercan tile  career by business 
ability  and personality  and if Joe 
K oelzer doesn’t achieve success it will 
be because—'there is no business.

A m an w ho kills his tim e generally  
m anages to  do likewise w ith  o th er s 
tim e.

T he R. A. C arm ichael Co., m anu
fac tu ring  chem ists, a fte r a very brief 
career in business, has been obliged

to  use la rg e r q u arte rs  and a $50,000 
build ing  is being erected  for it at the 
co rner of W est Jefferson avenue and 
P leasan t stree t, overlooking  the D e
tro it river. T he building will be m ade 
of re-inforced concrete  and wrill be 
m odern  in every respect.

Mr. M orse, of M orse & Co., lead
ing d rugg ists of Rom ulus, w as a D e
tro it business v isito r last week.

D on’t fo rg e t the U. C. T . m eeting  
S atu rday  night. Jo in t m eeting  of both 
councils.

F o r several weeks we have w on
dered a t the heavenly sm ile of Allen 
Gustine, Burnham , Stoepel & Co.’s 
h u stling  young  salesm an and all round 
ath le te . O u r w onder grew  until fin
ally we m ade enquiries and now  we 
are obliged to  give the  bela ted  re 
p o rt of a 10 pound baby girl a t 
“S hanghai’s” hom e, and a 10 pounder 
of perfect d im ensions is well w orth  
sm iling over. T he sto rk  called w ith 
its little  friend on A pril 16.

U. C. T. assessm ent No. 122 is due 
and m ust be paid n o t la te r than  June  
10. Do it now.

T he on looker is often  im pelled to  
believe, a fte r lis ten ing  to  the way 
som e trave ling  m en p resen t their 
a rgum ents, th a t th e ir firm pays them  
fo r w hat they  say instead of fo r w hat 
they  sell.

A t last the luckless h a tte rs  have 
had th e ir tu rn  at an early  straw  ha t 
business.

E very th in g  com es to  him  who w aits.
Jam es M. Goldstein.

Play Departments for Children.
T he big d epartm en t s to re  of Jor- 

dan-M arsh  Co., B oston, has opened a 
special p layground  for y o u n gsters in 
a section of the toy departm ent. W hen 
the buyer of toys was abroad  this 
year lie observed in E ngland  that all 
the g reat departm en t sto res hacl es
tablished special headquarte rs for 
children. T h a t idea has been adapted 
and adopted  by the B oston store.

A large section of the  floor has 
been fenced off. Inside the  fence are 
slides, “baby y a rd s” fo r the littlest 
ones, w ith blocks and dolls all w ait
ing to  be played w ith ; there  are 
sw ings, tilts  and m erry-go-rounds free 
for any child to  enjoy, and even a 
row  of the fascinating  collapsible 
playhouses, built of w aterproofed  can
vas.

T he principal featu re  of the p lay
g round  is a huge sandpile, full of the 
w ell-know n sand toys which give 
children so m uch am usem ent. T h is 
sand-pile stands in fro n t of a g reat 
scenic pain ting  rep resen ting  the 
sou thern  end of N an tasket Beach, a 
sum m er re so rt near B oston.

A cross the aisle is a com pletely 
equipped camp, in charge of a m anly 
chap of 16, w ho w ears a Boy Scout 
uniform  and stands ready to  show 
the w orking of a m odern cam p equip
m ent.

T his side of the playground, in tend
ed fo r chaps a little  older, is backed 
by a w oodland scene.

I t  is not intended to  check chil
dren, as has been done in form er a t
tem pts to  organize d ep artm en t-sto re  
day nurseries. B ut w ith their m o th 
ers s ittin g  by, or if they  are old 
enough, all alone while their m o th 
ers shop, the y oungsters are invited 
to play in th e ir own p articu la r de
p artm en t to  th e ir h earts content.

T he m an who allows him self to  be 
hurried  in his buying is likely to  find 
his purchase can no t be sold in a 
hurry.

W hat Some M ichigan Cities Are 
Doing.

W ritten for the Tradesman.
T he M ichigan P ioneer and H is to ri

cal Society will hold its fo rtie th  an 
nual m eeting  in L ansing  June 9 and 
10, w ith G overnor F e rris  as the p rin 
cipal speaker.

T he Jackson  C ham ber of Com m erce 
has a rranged  w ith a film concern for 
m oving p ictu res to  advertise the city 
th ro u g h o u t the country.

Steel has been laid in to  Sandusky 
in extension  of the D etro it, Bay City 
& W este rn  Railway and Bay City 
m erchants are re jo icing  over the op
ening of th is new trad e  territo ry .

T he W om en’s C hristian  T em p er
ance U nion of the S ta te  will m eet 
in F lin t June 2-5, and 400 delegates 
are expected.

Bay City will en te rta in  the probate  
judges of M ichigan Ju ly  14-16.

T he annual m eeting  of the M ichi
gan S ta te  F irem en ’s A ssociation will 
lie held in Saginaw  June  23-25.

Bay City expects over 500 v isito rs 
a t the M ichigan S ta te  C hristian  E n 
deavor convention  Aug. 27 and 28.

K alam azoo has six ty  jobb ing  firms 
and the w holesalers are  p lanning 
weekly trade tours, s ta rtin g  June  1. 
T hey  will v isit seven ty-tw o places 
w ithin a radius of fifty m iles of the 
city.

T he M ichigan H um ane A ssociation 
will hold its annual m eeting  in M us
kegon June 4 and 5.

P on tiac  is renew ing its efforts to 
secure new industries.

T he Pere  M arquette  is building a 
new sta tion  a t the foot of C ourt 
street, P o rt H uron.

T he B attle  Creek C ham ber of Com 
m erce is u rg in g  the m erchan ts to 
decorate  the lam p standards along 
M ain stree t w ith flower boxes.

L ansing  officials have re tu rned  
from  an inspection trip  in Indiana 
and M ayor R eu tte r recom m ends to 
the Council the estab lishm ent of a 
m unicipal garbage collection system ; 
also an incinerator plant.

Slot m achines, even of the gum  
type, have been put out of com m is
sion in O w osso by M ayor Dc Young.

St. Joseph  has adopted  a new type 
of s tree t lam p, w hich is expected to 
give the city m ore light at less cost.

“M enom inee, the Home of Indus
try ,” is the slogan adopted by that 
city in a com petitive contest. The

M ade-in-M enom inec exposition  op
ens there  June  1.

T he P e ttit  Salt Co., of M ilwaukee, 
is considering  the site for building 
a large sa lt block.

T h e  public of St. Joseph are  co
operating  w ith the Civic Im provem ent 
A ssociation to  m ake St. Joseph  a 
cleaner, b e tte r  and m ore beautiful 
city.

E ffo rts are being  m ade a t Sauga- 
tuck, D ouglas, Fennville and vicinity 
to  raise $5,000 to  secure a d irect boat 
to  Chicago th is season.

H enry  K now lton has been re-elect
ed Secretary  of the Cadillac Board 
of T rade . T he B oard is m aking an 
effort to secure an efficient m an to 
give his en tire  tim e to  the advance
m ent of Cadillac and th a t im m ediate 
section.

T he new au to -trac to r factory  a t 
Niles is under construction  and will 
em ploy 100 m en at the start.

Jackson  has g ran ted  the use of 
Keeley park  for county  fair purposes 
this year. T he fair is to  be put on by 
the R etail M erchan ts’ B oard of the 
C ham ber of Com m erce and ten ts will 
be used instead of buildings. T he 
date is the last week in Septem ber.

T he B attle  Creek C ham ber of Com
m erce has opened a know -your-city  
cam paign w hich includes visit by busi
ness m en in a body to m anufacturing  
plants.

T he H arro w  Spring  W orks, of 
Kalam azoo, will s ta rt work soon on 
a $15,000 addition to  its plant.

L ansing  looks for 8,500 K night 
T em plars of the S ta te  at the annual 
conclave June 2-4. A lm ond Griffon.

To Abolish Grocery Cat.
The trad itional g rocery  cat is to  

pass into the realm  of m em ory on 
the Pacific Coast if the exam ple of 
Seattle  is followed in the adoption  of 
an ordinance pushed th rough  in that 
city recently  by A. F. Haas, President 
of the Council and C hairm an of the 
Public Safety Com m ittee, is approved.

T h e  bill places a m ore rigid con
struc tion  on the p resen t ordinance 
providing for the p ro tec tion  of food
stuffs and sets a penalty  for perm it
ting  dom estic anim als in sto res or 
m arkets. In addition it m akes it un
lawful for any person to  keep live 
chickens, ducks, turkeys or o th er fowl 
in cellars o r basem ents under g ro 
cery sto res, m arkets or o ther places 
w here food products are sold.

S E R V I C E
The Question? Its Answer

The call placed, the party located, the question 
asked and answered; or the transaction 

completed; all in the space of a 
few moments.

THE CITIZENS TELEPHONE COMPANY’S
Long Distance Circuits are Copper Me

tallic. Use Citizens Service.
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M ovem ents of Merchants.
Belding—L ypps Bros, have opened 

a garage and m achine shop.
Phelps—Ralph Davis succeeds G.

B. M arsac in the g rocery  business.
W hite  Cloud—A . P ringle  has added 

a stock of shoes to  his repair outfit.
Cadillac—N elson & B eckm an have 

engaged in the electrical supply busi
ness.

Ionia— Louis Scheurer has opened 
a confectionery  sto re  on W est Main 
street.

T hom psonville—A flour, feed and 
hay sto re  has been opened by E. A. 
G ardner.

Copem ish— D. A. Cornell has been 
succeeded by John  O. B arnes in the 
d rug  business.

G rand H aven—N. E. N ejem  is suc
ceeded by Zanea Bros, in the confec
tionery business.

Fife L ake—M rs. M. G ran t has op
ened an ice cream  p arlo r in the 
B row er building.

Low ell—F. B. M cK ay & Co. are 
about to  take over the fuel business 
of H ow ard & M cKay.

C rosw ell—C. F isk  lost his clo th ing  
stock by fire M ay 25. T he loss was 
fully covered by insurance.

H astings—D. Gibson, recently  of 
F reeport, has opened an ice cream  
and confectionery  store  here.

T raverse  C ity—H a rry  W eaver of 
N orthville, succeeds H . L. H ughes 
in the undertak ing  business.

C harlo tte—B ullen & Richey, dry 
goods dealers, sustained a severe loss 
to  their stock  by fire May 20.

M iddleville—Jo h n  N orris, who con
ducted a general sto re  near this place 
(R. R. 5), has been succeeded by John  
M orris.

N egaunee— Levine Bros, are re 
m odeling their store building by pu t
ting  in a new fro n t and en tire  new 
in terior.

T ow er—Dr. H . M. D ayton has sold 
his d rug stock to  S. M. Bulling, w ho 
will continue the business a t the same 
location.

Ishpem ing—T he dry goods stock 
of the A ugust H endrickson estate  is 
being closed out and groceries only 
will be handled.

Ishpem ing—B ayard & H asselblad, 
g rocers at the corner of Second and 
Bank streets, sustained a fire loss of 
about $500 May 23.

E ast Saugatuck—John L ubbers has 
purchased the sto re  and stock of g en 
eral m erchandise of P. Schutt & Son 
and has taken possession.

L uding ton— E dw ard  Juneau and 
Sam Stillwell have form ed a co p art
nership  and engaged in the  dry goods 
and w om en’s ready-to-w ear c lo th ing  
business a t 327 South Jam es street.

M ontague— C. H . L asher and Gus 
N elson have form ed a co -partnersh ip  
and engaged in the  feed and produce 
business in the K ison building.

P lainw ell— H untley  & H o n ey se tt 
are e rec ting  a new sto re  building, 
w hich they  will occupy w ith their 
stock of groceries about A ugust 1.

A nn A rbor— L. E. Buckley has 
opened a tea, coffee and  spice s to re  
a t 211 E ast L iberty  s tree t under the 
style of the A nn A rbor Coffee Ranch.

K alam azoo—T he T hree  Schaus, 
w ho conduct a m illinery sto re  a t 320 
South Burdick street, are closing out 
their stock in o rder to  se ttle  an es
tate.

M arquette—T onella  & Son, un d er
takers and fu rn itu re  dealers, have re 
m odeled the in te rio r of th e ir sto re  
building and installed a p late  glass 
front.

Pogy— Clifford W ilson, recen tly  of 
lle rsey , has purchased the L. F. C or
ey stock of general m erchandise and 
will continue the business a t the same 
location.

Saginaw'— E dw ard  W . M orley was 
elected P resid en t and John  E. M or
ley was chosen V ice-P residen t a t a 
m eeting  of the board  of d irectors of 
M orley Bros, on M ay 23.

G rand L edge—Jam es W innie has 
purchased the in te res t of his partner, 
W . W . V anderbilt- in the W innie 
H ardw are  Co. stock and will continue 
the  business under his own name.

Bellaire— L. G. V an L iew  has sold 
his in te res t in the  L. G. V an Liew & 
Co. g rocery  stock to  W illiam  N. N u tt 
and the business will be continued 
under the  style of W illiam  N. N u tt & 
Co.

R avenna— F red  R. G risw old has 
sold a half in te res t in his agricu l
tu ra l im plem ent stock to  Jo h n  C onk
lin and the business will be continued 
under the style of G risw old & C onk
lin.

M ancelona—Fire  dam aged the Ira  
L. M oore store  building and shoe 
stock to  the ex ten t of $5,000 M ay 21. 
Insurance, $4,000; also the L. G. Ball 
m eat stock. Loss, $1,200; insurance, 
$600.

F lin t—T he M utual D rug  Co. has 
engaged in the w holesale and retail 
d rug  business, w ith an au thorized  
capital stock of $15,000, which has 
been subscribed and $1,500 paid in in 
cash.

Jackson—-George O. Payne has 
purchased a half in te res t in the real 
e sta te  and insurance business of J. 
T rum bull & Son and  the business 
will be continued under the sam e 
style.

Saginaw —J. B. N auer, w ho has 
conducted a g rocery  s to re  here for

the past ten years, has purchased the 
W illiam  H . M eader g rocery  stock a t 
230 N orth  W arren  avenue and will 
consolidate his stock w ith it a t the 
above m entioned location.

N ashville—C harles E. G utchess has 
sold a half in te rest in his agricu ltu ra l 
im plem ent stock to  Glenn Bera, re 
cently  of Sunfield, and the business 
will be continued under the  sty le  of 
G utchess & Bera.

O w osso—A con tro lling  in te res t in 
the Kean Coal Co., has been p u r
chased by G eorge M. Phillips and 
George McCabe, both  of D etro it. T he 
nam e will be changed to  Phillips & 
M cCabe Coal and L um ber Co.

Ironw ood—T he M erchants and 
M iners Bank opened its doors for 
business last week, w ith Calvin E. 
H ouk  as Cashier. Mr. H ouk is well 
and favorably  know n in Gogebic 
county, having been a residen t of the 
county  for tw enty-five years. U ntil 
recen tly  he was postm aste r of Iro n - 
wood. T he o th er officers of the Bank 
are: P residen t, F rank  H. K earnew ; 
Vice P residen t, B ert W in te r; and 
Dr. J. II. U rquhart, O scar J. N ord- 
ling, J. C. T hom as and P. H. M ullen, 
d irectors. T he B ank has a capital of 
$50,000 and surplus of $10,000.

L ansing—A Cassopolis m eat deal- 
ed w ho got in bad w ith the S tate 
D airy and Food D epartm en t for sell
ing ad u lte ra ted  m eat p roducts, put 
up the plea th a t lie did no t know  of 
the adu ltera tion . A tto rn ey  G eneral 
Fellow s, w hen asked for his opinion 
in the m atter, held th a t a m eat deal
er can be prosecute l even though  he 
be the innocent purchaser of 
an adu lte ra ted  p roduct m anufact
ured  outside the State. A ccording to  
Mr. Fellow s the  Chicago houses re 
sponsible for the ad u lte ra tion  being 
outside the  ju risd ic tion  of the M ichi
gan courts, the local dealer m ust be 
held responsible. W hile th is seems 
hard on the local dealer it m akes 
it necessary for him  to  exercise the 
g rea tes t care to ascerta in  w hether 
the m anufactured  articles he furnishes 
to  his p a tro n s com ply w ith the re 
quirem ents of the pure food laws. 
T he purchasing  of goods from  Chi
cago jobb ing  houses w hich do not 
send out traveling  salesm en freq u en t
ly involves the retail dealer in hu
m iliation, expense and prosecution  
and the only safe course fo r the re
ta iler to  pursue is to  buy his goods 
th ro u g h  legitim ate houses w ho do 
business leg itim ately  th rough  the  reg 
u lar channels of trade.

Manufacturing Matters.
L ansing—T he F acto ry  Supplies Co. 

has increased its capital stock from  
$20,000 to  $50,000.

D e tro it—T he D etro it Pneum atic  
T ire  Co. has changed its nam e to  the 
W ilson T ire  & R ubber Co.

Ironw ood—T he V ans H arb o r L um 
ber Co. has rem oved its p lan t from  
V ans H arb o r to  th is place.

O tsego—G. W . C am pbell has built 
an addition  to  his bakery  and in 
stalled a large oven therein .

O naw ay—W illiam  E. B atdorff has 
leased his bakery  and re s tau ran t to  
Jacob Cousineau, who has taken pos
session.

New E ra—T he N ew  E ra  C anning 
Co. is building an addition  to  its fac- 
:ory and will install a  peach peeler.

D e tro it—T he D etro it Curled H a ir 
W orks has engaged in business w ith 
an au thorized  capital stock of $1,000, 
which has been subscribed and paid 
in in cash.

D e tro it—T he D uz-It Chem ical Co. 
has engaged in business w ith  an au
thorized  capital stock of $10,000, of 
which $5,000 has been subscribed and 
paid in in p roperty .

Saginaw —T h e  Schust B aking Co. 
is erec ting  a new plant, 106x244 feet 
in dim ensions, w hich they  will oc
cupy about ( Ictober 1.

M arshall—F. A. S tu a rt is co n v ert
ing the H ardy  Food  factory  in to  a 
cold sto rage  p lant, a t a cost of $8,000. 
T he building was fo rm erly  occupied 
by the B. & B. B uggy Co.

L ud ing ton—John H. Davis lo st his 
iron foundry  and boiler shop by fire 
May 25, susta in ing  a loss of about 
$25,000. Insurance, $11,000.

T u rn er—T h e  T u rn er L um ber & 
M anufacturing  Co. has been o rg an 
ized w ith an authorized  capital stock 
of $9,000, which has been subscribed, 
$3,500 being paid in in cash and p ro p 
erty .

D e tro it— M ansell H ack e tt is o rg an 
izing a new com pany in D e tro it to  
m anufacture  se lfstarters . Mr. H ack 
e tt recen tly  took over the D isco S ta r t
er Co. and will operate  the new con
cern  under an o th er nam e.

F lin t—T he Shank-C oupland-L ong
Co. has engaged in the plum bing, tin 
n ing and steam  fitting  business, w ith 
an au thorized  capitalization  of $10,- 
000, of which $5,000 has been sub
scribed and paid in in cash.

Jackson—T he U nion  Steel Screen 
Co. proposes to  build a gray  iron 
foundry  ju s t no rth  of its p lan t on 
H uron  street. T h e  com pany will use 
the foundry  to  increase its already 
grow ing  local and foreign  business.

C orunna—R. D. L etts , a fa rm er of 
B annister, has begun suit against the 
O w osso Sugar Co. for $5.000. In  1911 
L e tts  raised  beets for the  com pany 
under con tract, and in the fall, he 
alleges the com pany refused to  accept 
them .

Bay City—W alte r  A. H yland, plum 
ber, has m erged his business in to  a 
stock  com pany under the style of the 
H yland  P lum bing Co., w ith  an au
thorized  capitalization  of $1,000, which 
has been subscribed and $250 paid in 
in cash.

D e tro it— E nough of the asse ts of 
the old F landers M anufacturing  Co. 
in the way of p lan ts and p ro p erty  at 
Chelsea and Pontiac  have been sold 
to  enable the D e tro it T ru s t Co. to  
issue an additional 5 per cent, divi
dend b ring ing  the to ta l up to  45 per 
cent.

K alam azoo—T h e  Pushvac Co. has 
been re-organized w ith  E. R inehart 
as P resid en t and J. C. E dden  as Sec
re ta ry  and general m anager to  m anu
facture  a vacuum  cleaner which is to  
be know n as the K alam azoo. T he 
rig h t to  m anufacture  th is m achine, 
which is to  be equiped w ith th ree  bel
lows and an ad justab le  brush  and 
sw eeper, was purchased from  a Chi
cago concern.
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Review of the Grand Rapids Produce 
Market.

A sparagus—65c per doz. bunches.
B ananas—T he price has advanced 

to  $3.50 per 100 pounds. T his in
creases the bunch price to  $1.50@ 
2.75.

B u tte r—T h e  m arket is active. T he 
consum ptive dem and is good. Prices 
are unchanged. T he quality  of the 
b u tte r now a rriv ing  is good. P rices 
are ru ling  high, considering  dull 
business conditions, b u t in spite of 
this som e large trad e rs  believe the 
m arket is as low as it will be for 
the season. F ac to ry  cream ery is 
now quoted  a t 26@27c in tubs' and 
,27(if!28c p rin ts . Local dealers pay 17c 
for No. 1 dairy and 13c for packing 
stock.

Cabbage—$2.20 p e r 100 lb. crate 
from  Alabam a.

C arro ts—75c per bit.
Celery— 75c per bunch or $3.25 per 

crate  for F lorida.
C ocoanuts—$4.25 per sack con ta in 

ing  100.
C ucum bers—$1 per dozen for hom e 

grow n h o t house.
E g g s— R eceipts continue very  lib

eral and the quality  is fine. T he m ar
ket has declined lc  per dozen during  
the week, due en tirely  to  the in 
creased  receip ts. No im p ortan t 
change is looked for soon. Local 
dealers pay 18c f. o. b. G rand Rapids.

Green O nions—18c for silverskins 
and 12c for evergreens.

H oney—18c per lb. for w hite clover 
and 16c for dark.

L em ons— California and V erdellis, 
$4.50 for choice and $5 for fancy.

L ettuce—E aste rn  head, $1.75 per 
bu. l lo t  house leaf is steady at 8c 
per lb.

New beets—75c per doz.
N uts—Alm onds, 18c per 11).; filberts, 

15c per lb.; pecans, 15c per lb.; wal
nuts, 19c for G renoble and C alifornia; 
17c for Napjes.

O nions—T exas B urm udas have ad 
vanced to  $2.40 per crate  for yellow 
and $3 for white.

O ran g es—C aliforn ias are in ample 
supply a t $3.50@4.

Peppers— Green, 65c per small bas
ket.

P ineapples— Cubans are now in con
tro l of the m arket, but F loridas will 
be in m arket by the first of the m onth. 
T he price is steady a t $3 per crate.

P lan ts—T om ato , 65c per box of 
200; cabbage, 65c; G eranium s, $1.25; 
Salvia, $1.25; pepper, 90c; pansy, $1.25; 
aste rs , /90c; egg, 90c; daisy, 90c; 
celery, $1.

P o ta to es—Old po ta toes are decreas
ing in supply, and prices during  the 
week w ere very easy. T here  are some 
new p o tatoes rolling, but no ap p re 

ciable quan tity  has reached this m ar
ket so lar. 'bhe expected increase in 
prices for old p o ta toes did not m ate ri
alize. It will n o t be long  before the 
seeding season is over, and then farm 
ers will probably  ship all available old 
stocks rem ain ing  to  m arket. W hat 
the price will be will depend largely 
upon the am ount of new potatoes 
available. C ountry  buyers are paying 
45(W60c; local dealers ge t 65@ 70c-for 
hom e grow n and $2.25 per bu. for 
Florida.

Pop C orn—$1.75 per bu. for ear; 5c 
per lb. for shelled.

Poultry— Local dealers now offer 
13@14c for fow ls; 10c for oid ro o st
e rs; 9c for geese; 14c for ducks; 14 
(a 16c for No. 1 tu rkeys and 12c for 
old tom s. T hese  prices are 2c a 
pound m ore than  live.

Radishes— 10c for round and 12c for 
long.

Spinach—65c per bu.
S traw berries—T he supply is not 

equal to  the demand. M ost of the 
berries th is week were from  M issouri 
and T ennessee. S outhern  Illinois 
berries probably  will be in com m and 
of the m arket before the end of the 
week. B erries have not been stan d 
ing up very well in tran s it th is year, 
and the best varieties w hich stood 
shipm ent best have na turally  com 
m anded steady  prices. M issouri stock 
com m ands $3.50 per 24 qut. case and 
T ennessee stock fetches $3.

T om atoes—$3.50 per 6 basket crate  
of F loridas.

V eal—B uyers pay 8@12c according 
to  quality.

T he G rocery  M arket.
Sugar—All of the refiners except 

W arn e r and A rbuckle advanced their 
quo tations to  a 4.20c basis Tuesday. 
W arn e r and Arbuckle still keep their 
soft g rades on a 4.10c basis. T he 
consum ptive dem and for refined is im
proving and the prediction  the 
T radesm an m ade on M ay 13, th a t su
gar would go h igher is now fully 
confirm ed. T hose m erchan ts w ho 
availed them selves of the T rad esm an ’s 
advice and laid in supplies on the 
basis of the m arket, then prevailing  
have m ade enough ex tra  profit to  pay 
their subscrip tions for m any years to  
come. T he recovery of raw  sugar 
has been rapid since the situation  
tu rned  and a half cent m ore is now 
asked than would have secured Cubas 
earlie r in the year. T he sim ple ex
p lanation  of the recen t sp u rt is the 
inception of the ra iny  season on the 
island, w here only sixty-six  centrals 
are  now g rind ing  cane, estim ates of 
the crop m oreover "being reduced 35,- 
000 tons. E urope has been buying 
steadily  and refiners, w ith an active

enquiry  for g ranulated  con tracts, 
could no t afford to  pursue a waiting 
policy and possibly lose their m arket. 
Refined has not advanced p ro p o rtio n 
ately, a lthough  the 10 point rise d u r
ing the week brings fine g ranulated  
to  4.20c, as against 3.75c this spring, 
or an advance of 85 points. All in
te rests are firm at the advance, refus
ing to  m ake th irty -day  co n tracts and 
in m ost cases insisting  on prom pt 
sh ipm ent a sso rtm en ts w ith orders.

T ea—T h e  local m arkets are quiet 
but firm. S tocks of all kinds in New 
York are exceptionally  low- but no 
speculative buying is being indulged 
in, even on an advancing m arket. All 
g rades of Japan  teas are from \(a V/>c 
h igher than  a year ago and the prices 
for new crop teas in Japan  are th at 
m uch h igher than  last year. Form osa 
teas are opening up on an advance 
of ljAc and C ongous from  10@15 per 
cent, on all grades. Ceylon and In - 
dias have never held so s tro n g  a posi
tion in the m arket as to-day and de
sirable teas arc bought up eagerly.

Coffee—T he m arket is unchanged. 
T he dem and for the finer cup grades 
of San tos coffee is good and the 
prices of such coffees are well m ain
tained and show a prem ium  over the 
o rd inary  grades- which are not m uch 
w anted. Mild coffees are in fair de
m and a t unchanged prices. Java  and 
M ocha grades are steady to  firm and 
unchanged.

C anned F ru its— Apples are un
changed and fairly active. California 
canned goods on spot are not very 
active from  first hands; prices are 
unchanged. Som e packers have nam 
ed future prices du ring  the week, on 
a basis of 5@ l0c below a year ago. 
T he California peach crop is re p o rt
ed b e tte r than  last year's , Hut the 
cherry  crop not so good.

Canned V egetables—T om atoes are 
dull, bu t prices nom inally rule on an 
unchanged basis. In spite of the 
p revalen t dullness, packers do not 
seem inclined to  shade. All the buy
ing below the m arket is being done 
from second hands. F u tu re  tom a
toes are also steadily  m aintained. 
Corn and peas are unchanged and 
quiet as to all grades. Sm all staple 
E astern  canned goods are unchanged, 
w ith the exception of spinach, which 
is 5^;)7kjc h igher, on account of the 
unexpected  ligh tness of the spring  
pack. C ontrac ts for new packing of 
F rench  peas are now being made- on 
a basis considerably  h igher than last 
year, as m uch as $3 per case on some 
grades. T he pack is p a rtly  a failure. 
Belgian peas will p robably  be in fair 
supply, on a basis about like last 
year. Italian  peas are a tta in ing  some 
vogue in this country. T hey com 
pare about w ith Belgians.

C anned F ish—(Salmon of all grades 
is unchanged, but m ost g rades r e 
m ain steady to  firm. D om estic sa r
dines are still high and firm on the 
previously quoted  basis. Im ported  
sard ines very scarce and very h igh; 
the new pack is being aw aited, but 
will not be available for some time.

D ried F ru its— Peaches and apricots 
are unchanged and quiet. Raisins, 
cu rran ts  and o th er dried fruits dull 
and unchanged. P runes on spot are 
quiet and unchanged. F u tu re  prunes

are soaring  around a 6@6JL>c basis, 
but it is by no m eans certain  that 
this price can be m aintained. T he 
com ing crop prom ises to  be about 
100,000.000 pounds, which is about 50 
per cent, of norm al. T he E uropean 
crops, how ever, are b e tte r than usual, 
and if th is keeps those countries from 
buying our p runes there will be 
plenty  to supply our own trade- and 
no excuse for the p resen t high prices. 
Buying of fu ture  prunes is very light, 
nobody having much confidence in 
the m arket.

Cheese—'The consum ptive dem and 
is increasing  as the w eather grow s 
w arm er, and the m ake is increasing  
also. T he m arket is steady a t a de
cline of l/zc .  Cheese is believed to 
be about on bo ttom  by m ost o per
a to rs . As soon as we have full grass 
cheese, which we will have in about a 
week, there will probably  be an in
crease in both  the consum ptive and 
speculative demand.

M atches—T he D iam ond M atch Co. 
put on a deal last w eek which will 
be operative  until Ju ly  4. T he deal 
consists in the giving of one case 
free w ith every  ten  cases or one-half 
case free w ith every five and a half 
cases.

R ice—T he m arket is practically  at 
a standstill. T he heavy im porta tions 
of foreign rice have filled up the 
country  along the seaboard  and even 
New O rleans is feeling the com peti
tion. T he cut in the duty and the 
partial failure of the dom estic crop 
last year facilitated the m ovem ent, 
but the  South has been able to w ork 
off its supplies in the W est and for 
export, so th at there is no pressure 
of H onduras fancy head or Japans. 
T he easy tone is ra th e r for the poorer 
quality  of H onduras. T he crop is 
late  in the South  and the acreage 
sm aller in some sections, a lthough 
increased, it is said, along the M issis
sippi River.

Salt F ish— New m ackerel will be 
available in a few weeks, not only 
shores, bu t Irish  and N orw ays. T he 
new season is about beginning, but it 
is im possible to forecast it. Cod, hake 
and haddock are unchanged and quiet

M olasses—T he m arket is season
ably dull, for the  consum ption is 
checked by the prevailing  warm  
w eather. D istribu to rs have a good 
supply of g rocery  grades- both for
eign and dom estic, and show but 
rou tine  in terest. B lackstrap  is dull 
and m erely  steady. T he  stren g th  of 
sugar has a certain  sym pathetic  in
fluence on m olasses.

T he M ichigan E xchange P rivate  
Bank has purchased a lot, 50x100 feet 
in dim ensions, a t the in tersection  of 
G randville avenue, Cordelia avenue 
and R oosevelt s tree t and will im m e
diately proceed to  the erection  of a 
m odern  and thoroughly  up-to-date 
bank building, which will be occupied 
by the Clyde P ark  branch of the par
en t in stitu tion  on Grandville avenue.

M organ Johns, form erly  in the em
ploy of Foster, S tevens & Co., has 
taken charge of the hardw are  sto re  
of the late  Ira  Van V alkenburg, 1405 
Lake Drive, pending a sale of the 
p roperty .
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U P P E R  P E N IN SU L A .

Recent New s From  the Cloverland of 
Michigan.

Sault Ste. M arie, May 25.—John  K. 
Jacobson, the popular g rocer a t N ew 
berry, rep o rts  very sa tisfactory  con
ditions this year and has purchased a 
new Case tou ring  car, so th a t he can 
enjoy life. Mr. Jacobson believes th a t 
all w ork and no play m akes Jack  a 
dull boy and he is go ing to  devote 
every m inute of his spare tim e pick
ing out the good roads and high 
spots.

T he “only h o te l” a t Cedarville is 
being enlarged and  p artly  rebuilt on 
a la rger scale in anticipation  of a 
large to u ris t trade  th is season. I t  is 
expected th at the w ork will be com 
pleted about Ju ly  1 in tim e for the 
tou ris t season. T his will fill a long 
felt w ant at Cedarville, w here ho tel 
accom m odations have been sadly ne- 
glected for the past few years, and as 
it is one of the m ost popular re
so rts  on the Snows.

H. P. Hossock & Co., leading m er
chan ts a t Cedarville, are looking fo r
ward to  a good season and are p u r
chasing  supplies accordingly. W hile 
Mr. H ossock is a very busy man, he is 
alw ays ready to  g reet the w eary trave l
ers w ith a smile and usually gives 
them  a good order to  keep them  good 
natured.

George L eF leur, of Cedarville, w ho 
for the past tw o years has been con
ducting  a confectionery  sto re  and also 
a barber shop and boat livery has ou t
grow n his p resen t quarte rs and is p u t
ting  up an addition to  his building, 
so as to  be in be tte r shape to  take 
care of his largely  increasing  busi
ness. W hen com pleted it w ill be one 
of the larg est buildings of its kind at 
the Snows. T he w ork is p rog ressing  
rapidly and he hopes to  have a grand 
opening during the to u ris t season. I t  
certain ly  will be a credit to  Cedarville 
an dan ideal re stin g  spo t for auto- 
ntobilers w here they  can ge t soft 
drinks and confections. Cedarville 
has been noted  for the past few years 
as an ideal m o to ring  spo t and m any 
Soo auto  en thusiasts usually m ake the 
Snow s on their tours.

Fenlon Bros., of H essel, are about 
ready for the to u ris t season and ex
pect to  open their m eat m arket this 
week, when they will be ready to 
supply the to u ris ts  in their neighbor
hood. Mr. Fenlon has m ade great 
p repara tions for the to u ris t season 
this year and m any new co ttages are 
being  built in the neighborhood. Mike 
Fenlon is branch ing  out som ew hat, 
equipping a room  next door to  his 
g rocery  sto re  which he is fixing up 
into an ice cream  p arlo r which will 
be a credit to  H essel.

Fred  R. Price, one of our leading 
druggists, has won a Reo offered by 
one of the leading insurance com 
panies for the la rg est am oun t of busi
ness w ritten  up for a certain  period. 
Mr. Rice is now en joy ing  life w ith 
his fam ily and m any friends seeing 
the sights w ith his new auto. F red  
says it pays to  hustle  and he does not 
reg re t the am ount of ex tra  w ork  that 
he has done to  win.

M cN alley & Donnelly, p ioneer 
butchers of M ackinac Island, expect 
to  m ove from  the w in ter q u arte rs into 
the new M ulcrone m arket for the 
sum m er. T hey rep o rt a sa tisfac to ry  
business during the past w in ter and 
are prepared  for a large  sum m er busi
ness this year. M iss Donnelly, their 
popular book-keeper, has re tu rned  to  
take charge of the office work, a fte r 
having spent the w in ter w ith re la 
tives in D etro it. She rep o rts  a m ost 
delightful w in ter in the  m etropolis 
of M ichigan, but is m ore than  p leas
ed to  get back to  her Island  hom e, 
w here her m any friends w ere glad to 
g reet her, as she is of a very charm 
ing disposition and was greatly  m iss
ed during  her absence.

VVm. K irkbride, the leading bu tch
er of P ickford has purchased a new 
au to  this year to  take care of his in
creasing  business. H e  is a hard  man

to find a t his office du ring  the sum 
m er m onths.

F, W atson , supervisor of Pickford 
tow nship, b ro u g h t in a load of beef 
and veal to  the Soo th is week by the 
au to  stage. Mr. W atson  is also con
tem plating  pu rchasing  an au to  in the 
near fu ture, so th a t it would be well 
for the arm  of auto salesm en to  see 
Mr. W atson  before he decides upon 
the best car.

T he Soo-P ickford  S tage Co. has 
resum ed au to  service betw een P ick
ford and the Soo and is now m aking 
regu lar daily trips, leaving Pickford 
each m orn ing  at 7 o’clock and leav
ing the Soo on the re tu rn  trip  a t 2 
except Sundays. T he roads are now 
in good condition and good tim e is 
being made.

“O ne can alw ays take courage by 
th row ing  o ne’s self in to  som e w ork.”

Mr. and M rs. Law rence G. M uehl- 
ing leave th is week for K ansas City 
w here they will open their C hau
tauqua season. T h eir m any friends 
here will m iss them , as they  have 
been very active in social life here, 
tak ing  p a rt in m ost all of our en te r
tainm ents during  the past year. Mr. 
M uehling was ed ito r of the Farm  
Journa l for the E vening  News and 
was a very  busy m an during  busi
ness hours.

J. A. M cDonald. Jr., m em ber of the 
firm of Goetz & M cDonald. D e l  our, 
was a city v isito r this week.

T he first violation of the city fire 
ord inance was th a t of J. Napoleon, 
conducting  a grocer and confectionery  
sto re  a t 554 A shm un street. Mr. 
N aooleon sta rted  to  erect a fram e 
building in the restric ted  d istric t and 
when com plain t was m ade by the fire 
chief. Mr. Napoleon was given until 
2 o'clock the follow ing M onday to  
take it down.

J. T hom pson, p ro p rie to r of the 
cream ery  at Rosedale, has announc
ed th a t he will begin operations at 
the cream ery about T uesday  of this 
week. H e is very  m uch encouraged 
w ith the  outlook for the season and 
sta tes that he has co n tracts for 
about tw ice as much as he had last 
year and th a t the farmers^ are falling 
in line th is year and w illing to  con
trac t to  sell m ilk to  the in stitu tion . 
Mr. T hom pson has g reat faith  in 
Chippewa county  as a dairy ing  coun
try  and his success m eans much to  
the fa rm ers th ro u g h o u t R osedale, 
who will also profit thereby.

“Y outh is the best tim e fo r im 
provem ent.”

T he P renzlauer Bros. Co., one of 
our leading dry goods stores, had a 
unique dem onstra tion  here last week 
by p u ttin g  a W hitta ll ru g  on the walk 
in front of the sto re  to  be walked on 
so as to  tes t its w earing  qualities. 
An em ploye was stationed to keep 
tab  on the num ber of people passing- 
over this rug  and Saturday  n igh t a 
to ta l of 45,291 people had walked on 
the ru". the traffic being  divided as 
follow s: M onday, 6,000; Tuesday,
10,000; W ednesday. 5,500; T hursday , 
9,000; F riday, 12,000: Saturday. 12,- 
791. T his was no t counting  the go- 
carts, bicycles and dogs th a t also 
walked on the rug. Rain also fell on 
it for a sho rt tim e one day. but the 
rug  seemed to  stand the strain  w ith 
out lo sing  its colors and by the m eans 
of a vacuum  sw eeper. 11J4 pounds 
of d irt was rem oved from  the rug. 
T he ru g  will be tho rough ly  cleaned 
and sold to  the h ighest bidder at auc
tion. T his was the first dem o n stra 
tion of th is kind ever pulled off a t the 
Soo and m uch in te res t was taken in 
the m atte r by num erous citizens here.

A n o ther candidate was about to  be 
announced for C ongress from  his dis
tric t in the person of form er S tate 
Senato r Fowle. Mr. Fow le would be 
a very able represen tative, but it is 
reported  th a t Joseph  B ayliss is so 
fa r in the lead th a t M r. Fow le’s 
friends are of the  opinion th a t they 
are  too  late  in launching his candi
dacy, as Bayliss has m ost of the dis
tric ts  lined up and his m any friends 
predic t him an easy winner.

Chippew a county  is to  have ano th er

new industry  in the M ichigan F o re s t 
P roducts Co., w hich will take over 
the m ills and sto re  of the P. C. Fu ller 
Co., a t S trongs. T he new concern 
prom ises to  develop into a large  in
stitu tion  and will em ploy hundreds of 
laborers. T he cam ps, sawm ill and 
probably  a large m anufacturing  p lan t 
will be located a t S trongs, and the 
com pany will utilize every class of 
wood on its lim its for m anufactu r
ing m ateria l down to  four-inch stock. 
T he new concern will m anufacture  
sm all wooden w ares and novelties of 
various kinds. C. L ansberry , general 
m anager of the M ichigan F o re s t Co., 
com pleted arran g em en ts a t S trongs 
last week to  s ta rt his cam ps. E n 
gineers of the com pany have survey
ed the r ig h t of way for a lum ber
ing road which will run e igh t o r ten 
miles n o rth  into the woods. T he spur 
will leave the D., S. S. & A. track  
on the sw itch now  used for the mill 
of E. T u rn er, sw inging around to  
the south  and w est of th a t mill. 
Camps have been s ta rted  tw o m iles 
north  of S trongs by W illiam  Keelan, 
a job b er for the new concern. Mr. 
Keelan says he will have about tw en
ty  fam ilies in his cam p nex t week 
and he is looking for m arried  men, 
as they  are m ore apt to  stick  to  a 
good job than  the roam ing  popula
tion. T hey expect to  pay good w ages 
and furnish com fortable q u arte rs  for 
the em ployes. I t  is expected the 
mill will have a tw enty-five years’ 
run. I t  will m anufacture  step lad
ders, tool handles, clo thes pins and 
o th er sm all wooden goods. T he m an
ager has p lanned to  clean up every 
bit of tim ber o r the com pany’s land 
and utilize it fo r som e purpose or 
o ther. T he th ree  fo rty -acre  trac ts  
owned by the  W este rn  L ands Securi
ty  Co. w ere purchased by the M ichi
gan F o re st P roducts Co. las t week 
to  increase the la tte r ’s hold ings in 
Superior tow nship, which now ex
tends from  S tro n g s to  the  Lake. T his 
will be a big boom  to  the little  tow n 
of S trongs, betw een N ew berry  and 
the Soo. E. T urner, of S trongs, has 
also opened his mill again, w ith about 
five years’ cut ahead.

T he O dd Fellow s’ E ncam pm ent a t 
the Soo last week was a g rea t success. 
T here  was nearly  ten thousand  dele
gates p resen t and from  all reports 
the v isitors had the best tim e of any 
encam pm ent in the  h isto ry  of M ichi
gan. T he w eather for the week was 
ideal and en te rta in m en ts w ere num er
ous, affording the v isitors also to  go 
tro u t fishing in the rapids, som e of 
w hom  have never had th is o p por
tu n ity  before, and m any w ent bo a t
ing and sight-seeing, and it was w ith 
considerable reg re t th a t they  had to 
get back hom e, bu t their visit a t the 
Soo will be long  rem em bered.

T here  is no load th a t will break 
a m an down so quickly and so su re 
ly as a load of revenge. T he m an 
who tries to  ge t even w ith  o th ers has 
few opportun ities of g ra tify ing  his 
hatred , but he is all the tim e co rro d 
ing himself.

M unising is re jo icing  over the Lake 
Superior V eneer & C ooperage Co. 
doubling  the  capacity  of its mill this 
year. T he increase w as due to  p u r
chases last year of the F o re s te r  and 
W o rceste r holdings. T h e  ou tpu t of 
the shingle mill and of the copper- 
age d epartm en t of the com pany will 
p robably  no t be m ateria lly  increased. 
T h e  ou tpu t of the enlarged  mill will 
be about 15,000,000 feet of lum ber an 
nually and it is expected th a t the com 
pany will run  the mill the year round. 
A num ber of Soo people are heavy 
stock ho lders in th is concern and the  
increase will be felt here locally.

Joe  E rm atin g er, a fo rm er Soo boy, 
but for the past few years be ing  w ith 
the M ilwaukee F ree  Press, has re 
signed his position  w ith the P ress  on 
account of his eyesigh t and has en
gaged w ith T . S. A ndrew s in m anag
ing the Q ueensbury  A th letic  Club 
of M ilwaukee.

T he R ichardson  L um ber Co., of A l
pena, has gone into the cattle  ra ising  
business and  has purchased  a num ber

of cattle  w hich have been put on the 
lands a t headquarte r cam ps near Corn- 
well. I t  is expected  th a t by next 
year they  will be ow ners of a large 
herd of cattle, as their lands are ideal 
for cattle  ra is ing  and they are look
ing forw ard  to  a good fu ture. T his is 
an o th e r proof of how N o rth w estern  
M ichigan is developing as a cattle  
ra ising  section.

F o u r th ings th a t can never come 
back—the spoken word, the sped a r
row, the past life and the neglected 
opportun ity .

Law rence Lee, p o stm aste r and p ro 
p rie to r of the g rocery  s to re  a t D after, 
purchased a new to u rin g  car last week 
and his friends s ta te  th a t Law rence 
seem s to  have been born  a chauffeur 
of m arked ability , as he can now m ake 
the  trip  h ittin g  only the high spots 
betw een D after and  the Soo, which 
is som e record  for an am ateur.

H enry  C oulter, one of the largest 
and best looking m en in the Soo, 
having been a residen t here for m any 
years, left fo r Sudbury, O nt., last 
week, w here he has taken a position  
w ith the police d epartm en t of the 
C anadian Pacific Railw ay. I t  seem s 
th a t Canada is looking for the best 
of m ateria l and only m en of unusual 
he igh t and s tro n g  physique need ap 
ply. M r. C oulter is an exception  to  
the general race and would be a sure 
w inner in the line of g ian ts a t a coun
ty  fair. T he Soo can feel proud to  
furnish  a m an of Mr. C oulter’s di
m ensions.

A. Jacobs, the hustling  salesm an for 
F rank lin  M cVeigh & Co., sold his 
F o rd  car and purchased a new M ax
well. A l’s trade  has been increasing  
so rapid ly  of late  th a t he had to  
m ake the change in o rd er to  keep 
the pace.

T . D urocher, one of our local con
trac to rs , has been aw arded the con
trac t to  finish the construction  w ork 
on the M ackinac Island  breakw ater. 
T he orig inal co n trac t was let to  a 
Bay City firm, w ho a fte r looking over 
the w ork realized the expense of g e t
tin g  the p lan t in operation  and decid
ed th a t there  was no m oney in the 
deal for them  and tu rned  it over to  
Mr. D urocher. T h is is p leasing  news 
to  their m any friends here, as Mr. 
D urocher has been one of our m ost 
successful co n trac to rs  and according 
to sta tistics has been doing the best 
w ork  in his line in the  U pper P en
insula. T he residen ts of M ackinac 
are also pleased to  note th a t Mr. 
D urocher is to  be the  co n trac to r, as 
he has done w ork there  before and 
will be located  on the island during  
the sum m er.

“You cannot dream  yourself into a 
character, you m ust ham m er and forge 
yourself in to  one.”

N. W . M ay, of E scanaba. was a 
city  v isito r th is week. T he forest 
fires w hich have been rag in g  in Chip
pewa county  for the past week w ere 
checked T h ursday  by the rain. T he 
g rea tes t dam age has been done in 
W hitefish and Superior tow nships. 
T he B a rtle tt L um ber Co., a t Shell- 
drake, sustained a loss of several m il
lion feet of tim ber, partially  covered 
w ith insurance. O ne of the Sm ith 
cam ps, near R exford , was burned  last 
M onday. On the C anadian side the 
fires have w orked th rough  a lm ost to  
S teelton  and for a tim e the residen ts 
of th a t suburb w ere alarm ed.

T he way to  m ake the best of any 
situation  is to  m ake it bette r.

W m . G. T apert.

D on’t sell side lines too  close w ith 
the idea th a t they  do no t need to  
carry  their share of the runn ing  ex
penses. A side line is as m uch p art 
of the  business as any po rtion  of the 
m ain line.

GEO. H. DAVIDSON 
Consulting Contractor and Builder

Estimates and Superintendence Furnished 
on Short Notice

319 Fourth National Bank Bldg.
Citz. Phone 2931 Grand Rapids, Mich.
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Tim ely H ints to Feature.
W ritte n  fo r  th e  T rad esm an .

A lthough  m any m erchants do not 
fully realize the fact, th is is an ex
cellent season to  push the  sale of 
canned goods as an a lte rna tive  to 
fresh  fruits.

W ith  m ost housew ives, last y ear’s 
stock  of preserves is runn ing  low. 
By the end of M ay the fam ily larder, 
so far as preserves are concerned, 
has usually struck  a m onotonous gait. 
I t  m ay be all peaches o r all ra sp b er
ries or all black c u rran ts ; but there 
is little  variety .

T he dem and for varie ty  will, n a t
urally, be m et to  som e ex ten t by the 
sale of fresh  im ported  fru its. N ever
theless, there  is a certain  m onotony 
even in these, and m any consum ers 
shrink  from  the  expense. T o  cater 
to  these, canned goods should to som e 
ex ten t anyw ay be featured.

Prom inence can profitably lie given 
to  m any lines—canned vegetables and 
fru its , jam s, m arm alades and pickles. 
W ith  the  advent of really  w arm  
w eather, there  is a n a tu ra l dem and 
on the housew ife’s p a rt for ready-to- 
eat viands; and a goodly share of the 
canned goods in stock  are ready for 
the  table, o r can be m ade ready with 
a few m inu tes’ w arm ing.

A good in te rio r display can be made 
in close p roxim ity  to  the regu lar p ro 
vision counter. If  you w ant to  sell— 
and you certain ly  do w ant to  sell— 
put the goods w here people will see 
them . T he canned fru its and vege
tables lend balance, so to  speak, to  
the  cooked m eats and fancy biscuits, 
and allied w ith these lines will help 
to  m ake a “R eady-in-a-m inute B reak
fast T ab le” which will appeal to  the 
busy  housecleaner, w ho h asn ’t the 
tim e or the  inclination to  prepare  
e laborate  m eals a t th is tim e 0 1 tlie 
year.

W indow  display, too, :s an  im p o rt
an t m edium  for the  push ing  ot this 
class of stock. I t  is very  easy, w ith 
the aid of the  b righ tly  labeled cans 
and jars , to  p repare  an a ttrac tive  trim  
w hich will appeal to  the passerby.

A good idea is to  show  the  can
ned goods in conjunction  w ith fresh 
fru its  and vegetables. Such a dis
p lay will help to  drive hom e the fact 
th a t only the first fru it and vegetables 
are used in canning.

In  any w indow display show cards 
should be used liberally. T hey  help, 
if b righ tly , a ttrac tiv e ly  w orded and 
neatly  prepared , to  drive hom e a 
m oral w hich o therw ise m igh t be lost 

I t  is good selling policy to  feature  
the fact th a t you offer varie ty  in can
ned goods. Few  purchasers are fa
m iliar w ith all the new and a ttrac tiv e  
lines th a t have been put upon the 
m arket in the las t few years. A dis
play devoted to  em phasizing  the fact 
th a t every th ing  is canned now -a-days 
(o r  p re tty  nearly  every th ing ) will 
p rove decidedly educative.

W illiam  E dw ard  Park.

fidence of the m anagem ent and is de
serving of a liberal pa tronage  by the 
trade. W e p red ic t a b r ig h t fu ture 
for him.

Jam es F. H am m ell, in his official 
capacity  as D istric t D eputy, v isited 
A drian Council M ay 9 and M uskegon 
Council May 16. M rs. H am m ell a c 
com panied him on the la tte r  visit.

C. S. W ate rs  (C anton  A rt M etal 
Co.) s ta rted  for F lin t th is m orning 
w ith  tw o grips and a sm ile th a t could 
be noticed a block away. H e says 
business was exceptionally  good last 
week.

E. II . Sim pkins says he will not 
drive to  the G rand Council m eeting  
in June  unless the roads are decidedly 
b e tte r than  they  w ere yesterday. G et
tin g  stuck several tim es in one day 
has a natu ra l tendency  to  cool the 
a rdo r of the m ost en thusiastic  m o to r
ist.

M. E. Sherw ood and family spent 
the w eek end a t L o n g  Lake, near 
H ow ell, accom panied by John  N ew 
ton and family.

J. J. Manz, of H olt, opened a new 
and up-to-date  g rocery  sto re  last 
Saturday. F red  M ottt, of the Na
tional G rocer Co., secured the stock 
order, which included every th ing  from  
to o th  picks to  barre l salt. T he s ta r t
ing of th is g rocery  was som ew hat 
unique in th a t the en tire  stock was 
purchased of one house and th rough  
one salesm an. T h e  M ichigan U nited  
Railway placed a t the disposal of 
the N ational G rocer Co. one of their 
larg est freigh t cars, w hich was load
ed “ to the ro o f” in fro n t of its place 
of business and ran directly  to  the 
rear end of the sto re  a t H olt. A com 
plete stock was purchased, packed, 
shipped, unloaded, unpacked and p a r t
ly sold all in one day. Can you beat 
it?

S tew art H arrison  (M ueller Furnace 
Co.) has purchased a new Ford , w ith 
w hich he is covering  his entire  te r 
ritory .

Geo. O ’T ooley  says it is ju s t fifty 
m iles from  L ansing  to  his m o th er’s 
kitchen door near Belding, w here he 
finds the best chicken d inners in 
M ichigan any Sunday th a t the roads 
are in condition for such a drive. L ast 
Sunday was his fou rth  trip  of the sea
son.

I t  is now reasonably  certain  that 
the excessively b rig h t ligh ts of an ap
proach ing  car w as d irectly  responsi
ble for the auto  accident ju s t east 
of our city last night, which resulted 
in the death of one person and the 
serious in jury  of tw o others. I t  is, 
of course, necessary  to  have lights, 
but w h a t’s the use of overdoing it?

H. D. Bullen.

Boom lets From  Bay City.
Bay City, M ay 25.—T he speed craze 

has claim ed an o th er victim. F red  La 
France, u n dertaker and liverym an, 
one of the best know n residen ts of 
our city, was killed last T uesday in 
an autom obile accident caused, it is 
alleged, by the car being driven a t too 
high ra te  of speed.

T he D etro it, Bay City & W estern  
Railway, which is being  constructed  
from  this city to  P o rt H uron, will it 
is reported , be com pleted to  Sandusky 
by Ju ly  1. T his railw ay will be of 
imm ense benefit to  the term inal cities 
and to  the country  th ro u g h  which it 
runs.

T he rain that has fallen in E aste rn  
M ichigan since last T h ursday  is 
w orth  m any thousands of dollars to  
the farm ers, as it was badly needed, 
ow ing to  the drought.

R oss Noble re tu rn ed  last Friday 
from  a trip  th rough  the U pper P en 
insula.

F rank  H arm an, who has been con
fined to his hom e several m onths by 
illness, is slowly but steadily im prov
ing. W e hope to  m eet you in your 
te rrito ry  soon Frank .

M rs. W m. E. Bouchey, w ho was 
taken to  a hospital recently , is m aking 
a rapid recovery.

O ne of the live tow ns of N o rth e rn  
M ichigan is G aylord and its sto res 
will com pare favorably w ith any in 
the State. G uggisberg  Bros., the 
hustling  shoe m erchants, are now lo
cated in the cen ter sto re  of the K ram 
er block and, by carry ing  in stock the 
best lines of shoes, s tr ic t a tten tio n  
to  business and courteous trea tm en t 
of their patrons, they  are rapidly in
creasing  the  volume of their business. 
T hey  recen ttly  added a well-selected 
stock of m en’s furnishings and hats.

Pub. Com.

H onks From Auto City Council.
L ansing, M ay 25.— O ur Secretary  

has ju s t received notice of accidental 
in juries susta ined  by E. M. H ollow ay, 
one of our m em bers living a t Lowell.

Clyde M unn is the new  m em ber 
of the sales force of the P e rry  B arker 
Candy Co. By stric t application and 
industry , Mr. M unn has won the con-

B ro ther s A nderson and H obbs are
the main features in a m oving pic-
ture entitlled T he Tri;ils of the T rav-
eler. Mr . V an Sicklie, of Freni ont.
took the picture. A nyone can see
sann; by asking Van.

Unless you are doing something to 
increase the profits of the business, 
there is little chance of your getting 
an increase in your pay.

D IA M O N D S
Where Quality is as Represented
means much to buyers of 
diamonds. Y ou  k n o w  
that no one item in the 
Jewelry Business is as 
great a test of honesty of 
the seller as a diamond.

Our s t o c k  and the 
quantity we sell is large.

We give an h o n e s t  
quality and size for the 
price you pay and we 
stand back of every gem 
we sell.

We cannot do more and 
we would not do less.

U ERK N ER'C

Where Quality is as Represented 
114 MONROE AVE.

l i t

M ighty M erits From M uskegon
M uskegon, May 25.—W e all hau a 

good tim e in seeing M essrs. Lysm an 
and P a tte rso n  instructed  in our m ys
teries. A fter the m eeting  a banquet 
was held at the M uskegon H otel, 
w here Mr. Ashley acted as to as tm as
te r  in a very creditable m anner. W il
bur S. B urns and H o te l In specto r 
H am m ell talked on their experiences 
on the road (probably  some of our 
boys did no t w ant to  give th e irs), 
w hich w ere very good. P rosecu to r 
Galpin told us w hat a good bunch 
of fellow s we are and C harley F rench  
talked on how a custom er should 
trea t a traveler.

I t  has been reported  th a t Ed. Mun- 
roe has bought a pair of rubbers to  
w ear in G rand R apids nex t week.

S ecretary  F oote  is the proud fa th 
er of a little  girl. M rs. F oote  and the 
new arriva l are rep orted  to be doing 
fine.

C aptain Nick Ludoff asks m ore of 
the  boys to  come out Sunday o r we 
w on’t have a baseball team .

c o f f e ?
6w,NEU|» « W RIO-H*

Bo s t o n - c h i c a s o - ;f

Give your customers “White House” good 
and plenty. It will be worth your while to 
believe every word we say about it—for, 
believing, you will handle it; and, handling 
it. you will be glad that you did believe.

T his ought to  be enough for a be
ginner. Ask Jim  G oldstein.

M ilton S teindler.

Distributed at Wholesale by
Judson Grocer Go., Grand Rapids, Mich.
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U N F O R T U N A T E  A L L IA N C E .
W hen the d irec to rs of the P an t- 

lind H o te l C om pany aw arded the 
co n trac t for the construction  of the 
hotel to  the Fu ller C onstruction  Co. 
— rated  blank by R. G. Dun & Co.— 
the T radesm an im m ediately predicted  
that, m uch as the hotel would m ean 
to  G rand Rapids, the advantage 
would be m ore than  offset by the 
unfortunate  elem ents which would 
be introduced in the city by the F u l
ler Com pany. Subsequent events 
have m ore than  proven the tru th  of 
th is sta tem ent. T he construction  is 
now well along and the tenan ts who 
are  to  put in their own in terio r finish 
are ready to  let their con tracts. Of 
course, preference will na turally  be 
given local con tracto rs, for obvious 
reasons, but the Fu ller Com pany has 
p rom ulgated  an u ltim atum  th a t no 
one but the Fu ller Com pany can do 
any w ork in the Pantlind  building un 
til the building is tu rned  over com 
pleted- on account of the iron-clad 
ag reem en t it has w ith represen tatives 
of union labor th a t none but union 
labor can be em ployed on any build
ing under co nstruction  by the Fuller 
Com pany. T he local represen tative  
of the Fu ller Com pany frank ly  sta tes 
th at he has no th ing  but contem pt for 
union labor, but insists th a t his co r
poration  has a b ind ing  agreem ent 
w ith union labor which it is obliged 
to m aintain inviolate. T h is m eans 
that the stockholders of the P a n t
lind H otel m ust suffer the loss of 
several thousands of dollars in re n t
als they  would o therw ise receive if 
th e ir tenan ts w ere perm itted  to  in 
stall th e ir in te rio r finish while w ork 
on the m ain p a rt of the building is 
in p rogress by utilizing  local labor 
which is free from  the thraldom  of 
union dom ination.

T he T radesm an congratu la tes Mr. 
John  W . B lodgett upon the selection 
of a local con trac to r for the new John 
W . B lodgett H ospita l, thus avoiding 
the d isaster which would otherw ise 
have resu lted  to  the  industria l s it
uation of the city  from  a con tinua
tion of the Fuller-union labor regim e.

T H E  W IN T E R  W H E A T  CROP.
N ot often have such w idely con

flicting estim ates been published as 
those which deal with the in jury  done 
by insect pests to  the p resen t w in ter 
w heat crop. Field experts w ho w ere

in the  infected te rr ito ry  saw no dam 
age ten days ago, but o th ers who had 
exam ined closely found the fly in the 
ro o ts of the g row ing  plant, and 
since then  the m ore fields inspected, 
the g rea te r  the infection discovered. 
I t  is difficult to  tell a t p resen t how 
m uch te rr ito ry  is affected, for experts 
have not had tim e to  cover the en tire  
w in ter w heat s ta tes  east of the R ock
ies. T he  fly will have to  w ork fast 
to  do m uch m ore w ork, how ever, as 
harvest is now only ten days to  six 
weeks off.

In  general, the w heat m arket 
agrees th a t the June  rep o rt of the 
G overnm ent, due a little  over a week 
hence, will low er w in ter w heat's  con
dition a t least 5 po in ts from  the 95.9 
per cent, of the  M ay estim ate. T h a t 
would still leave the average condi
tion 12 per cent, above last June, and 
h igher than  any percen tage for the 
m onth since 1898. Secretary  Coburn, 
of the K ansas A gricu ltu ral D ep art
ment* says th a t there  is no serious 
dam age from  H essian  fly in th at 
State. R eports covering the S tate 
m ade to  the ra ilroads say th ere  have 
been good ra ins of late, except in 
the eastern  part, and th a t conditions 
never w ere better.

On the o th er hand, there  are crop 
experts, who, a fte r covering  the w in
te r w heat s ta tes of largest p roduc
tion, say th a t 50,000,000 bushels m ust 
be allow ed fo r the loss to  date- 
although  they add th a t no one can tell 
exactly. One of them  asserts th a t 
the exceptional prom ise has disap
peared, and  th a t a crop of only 550,- 
000,000 bushels is possible—the sam e 
as the G overnm ent estim ated  in 
April, as against the recen t W ash in g 
ton fo recast of 630 000,000, and the 
trad e ’s recent outside expecta tions of 
650,000.000. T his is the extrem e view, 
although a good m any people now ad 
m it th a t a lim it of 600,000,000 bushels 
is possible. T he m axim um  yield on 
record, last y ea r’s, was 523,561,000.

W hat can be positively said is, 
th a t the  dam age from  H essian  fly 
will probably  tu rn  out to  be the m ost 
serious know n in m any years, over a 
te rr ito ry  la rger than  in any recen t 
experience. I t  has developed earlie r 
than  in any o th er year in the grain 
trad e ’s recollection, and in g rea ter 
num bers.

C H IN E SE  EGGS PASS M USTER.
Prof. M. E. Jaffa, who is in charge 

of the food law enforcem ent in Cali
fornia, has m ade a thorough  tes t of 
Chinese eggs now com ing into the 
country , and in his official rep o rt 
s ta tes  th a t these eggs are as good 
and as san ita ry  as our own cold s to r 
age stock. T he investigation  was 
m ade on the u rg en t req u est of the 
Petalum a and Sonom a chicken ra is
ers, and the p ro fesso r’s rep o rt came 
ra th e r as an unpleasan t surprise  to  
them . T hey  believed an exam ination 
w ould show  the  eggs to  be insan itary  
and dangerous.

A w om an w ho co lors her hair 
green  is tak ing  a long chance on in 
ju rin g  her brain, the doctors say. 
B ut has the wom an w ho colors her 
ha ir green  any b rain  to  be injured?

N O W  A N D  N E X T  A U T U M N .
Is the p resen t dullness of trade  the 

interlude before a season of real re 
vival in the  autum n or are p resen t 
conditions to  continue th ro ughou t 
the year? T his is a question which 
every one is ju s t now discussing. In  
place of the u ltra-pessim istic  feeling 
late ly  p revalen t in business circles 
here, there  is now perceptib le a con
viction th a t a tu rn  in the tide is ap 
proach ing  and th a t the last half of 
the  y ear will b ring  an unm istakable 
change for the bette r. T h is altered  
m ood is not w holly sentim ental, but 
is based on enquiries in hand for 
fu ture  deliveries; also on expecta tion  
that a stim ulus m ust be im paired by 
the ad jou rnm en t of a C ongress which 
has enacted  m ore destructive  leg is
lation than  any previous C ongress in 
the h isto ry  of the country, the ending 
of suspense over the fre ig h t-ra te  
problem , and the p resen t prospects 
of bountiful crops.

A t th is season th ere  should n o r
m ally be a d istinct im provem ent in 
business. I t  is not in evidence a t 
p resen t; and a m ajority  of reports 
from  m erchants and m anufacturers 
show  th at buying is only of a day- 
to-day requ irem ent character, w ith 
little  or no care for the m orrow , the 
belief being th a t supplies for the  m o r
row ’s requ irem ents will take care of 
them selves. I t  is, how ever, a very 
p revalen t im pression that, when h a r
vest com es and the crops begin to 
move, there  will be a m arked im 
provem ent. R ailroads w hich can bo r
row  the  m oney are  w ork ing  their 
shops full tim e in the C entral W est, 
repairing  bad-order cars and g e ttin g  
their equipm ent in good o rd er for the 
fall crop m ovem ent, and they  are 
buying supplies in a lim ited way. 
W hen  the tu rn in g  po in t com es—as 
it is bound to  come sooner o r la te r— 
th ere  ought to  be a decided expan
sion of trade activ ity ; for the one 
sure th ing  about the situation  is that 
supplies of goods, in the hands of 
m anufacturers, jobbers , re ta ile rs  and 
consum ers are  down to rock-bottom .

M ISU N D E R ST O O D  F O O D  LAW S.
W hile  U ncle Sam is abolishing 

such th ings as the  serial num ber food 
guaran tee  u nder the pure food law 
on the ground  th a t certain  unprin 
cipled people take advantage of it 
for their own ends and th ereb y  de
ceive the  public, w hy no t abolish a 
lot m ore of our laws and regu la tions 
because they have been unfairly  taken 
advantage of by the  people?

T ake the case of the alum  baking 
pow ders. Dr. W iley  said alum  was 
poison and certain  m anufactu rers 
p rom ptly  began advertis ing  th a t 
their p roduct contained no alum. T he 
doctor claim ed th a t benzoate  of soda 
was de trim ental to  health  and in 
stan tly  there  w ent up from  certain  
m anufacturers a vast deal of pub
licity to  m ake the  public believe th a t 
goods con ta in ing  it w ere poison— 
and theirs did not. T he sam e was 
the case w ith saccharine and o th er 
substances; likewise bleached flour 
and alum  pickles and coppered peas. 
In every case the decrees w ere taken 
advantage of by advertisers for their 
own ends.

Aside from  the fact th a t these 
claim s have been proven false by 
com peten t chem ists and dieticians, 
why n o t com pel the m anufacturers 
to quit advertis ing  bogus claim s on 
their labels on the g round  th a t the 
public persists  in m isunderstand ing  
them ?

M U N IC IP A i Tm A R K E T  F A IL U R E - 
Los A ngeles rep o rts  a s trik in g  il

lu stra tion  of the fallacy of m unicipal 
m ark e ts fo r w orking trem endous re
form s which are usually  cracked up 
for them  when they are first e stab 
lished. Such a m arket was estab 
lished in th a t city to  solve the high 
cost of living by b ring ing  the p ro 
ducer and consum er to g e th e r and 
e lim inating  the  wicked m iddlem en. 
A t a recen t m eeting  of the City 
Council, the m unicipal m ark e t-m aster 
p roposed a fu rth er extension  of the 
system  and found the city fa thers 
unanim ously  opposed, having been 
en ligh tened  by experience, they  
frankly  adm itted . T he th eo ris ts  fig
ured  out th a t by h av ing  the city fu r
nish a place w here p roducer and con-' 
sum er could m eet and trade, the 
w icked m iddlem en would be elim in
ated. So the  city set up e igh t or ten 
m ark e t places—fortu n ate ly  w ithout 
any such expense as was late ly  p ro 
posed in New Y ork  C ity’s $10,000,000 
m arketing  p lan—and w aited for the 
fa rm ers to  come in and the house
w ives to  m eet them  with open arm s 
and m arket baskets

A y ear’s experience has show n th at 
they  d idn’t m eet. Instead- the ped
dlers took  advantage of the o ppor
tun ity  and the  poorest people in 
tow n, satisfied w ith low grade p ro 
ducts, b o ugh t of them  under condi
tions of very doubtful san ita tion . 
T he average housew ife still p referred  
the sure and convenient co rner g ro 
cer and his m in istra tion  and con
venience. She would ra th e r hire a 
specialist in m arketing , and deliver
ing, and selecting, and perhaps ex 
tend ing  credit, than  to  do it all for 
herself.

M aintained prices m ean the a ssu r
ance of open m arkets, a w illing field 
of d istrib u to rs in every p art of the 
land, the assurance th a t N ationalized  
products m ay be found everyw here in 
a N ationalized  m arket. P rice cu t
ting  m eans exactly  the  opposite—-sub
stitu tion , dissatisfied d istribu to rs, 
scan ty  supplies, and often dis-elim in- 
ation  from  the  m arket of desirable 
goods. L ike all o th er form s of co
o rd inated  and system atized  re la tion , 
certain  form s of individual in te res t 
m ust bow to  the com m on welfare, 
but the day is past in A m erica w hen 
an y th in g  fo r the good of all the peo
ple should be subord inated  to  indi
vidual or class greed. In  exactly  the 
way th a t equality  of rig h t in civics 
has m ade A m erica the happiest of 
nations, so w ould a legalized square 
deal born  of equality  of m ercantile  
o p p o rtun ity  conduce to  the em anci
pation  of the  m erchant and guaran tee  
a b e tte r  public service.

R eal friends are  like the inside 
pockets of our vests. W e m ay no t 
often  need them , bu t we know  they’re 
there .
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PE R F E C T  BA LA N C E.

System  of Replenishment W hich Dup
licates Merchandise Sold.

W ritte n  fo r  th e  T rad e sm a n .
An inventory  is the  foundation  of 

any efficient m ethod of sto rekeep
ing. I t  is also one of the  m ost im 
p o rtan t facto rs in the genera tion  of 
the “quick tu rn .”

An inventory , carefully  p lanned and 
carried  out, enables a m erchan t to  
keep his finger continually  on the 
pulse of his business and places him 
in position  to  keep his stock  a t a 
m inim um  and his sales a t a m axi
mum.

Efficient inven tory  w ork carried  on 
from  week to  week enables som e p ro 
gressive m erchan ts to  do as well as 
an E as te rn e r who m ade $6,000 net 
profit las t year on a stock  of $7,000 
w orth  of m erchandise. T h is m an 
has a day-to-day inventory , but it 
is sim ply an o u tg row th  of a w eek-to- 
week inventory, and is so beautifully 
refined that it is no hard er to  handle 
than  one taken infrequently .

B ut to  get back to  the basic inven
to ry . T he tag g in g  of lines is the 
first step.

E very  item  in every sub-departm ent 
(n o t m erely  departm ent, but sub-de
p artm en t) should have affixed to  it 
a tag  w hich shall carry  blanks for 
the follow ing th ings: T he m erch an t’s 
own stock num ber, the stock num ber 
of the jobber o r m anufactu rer from  
whom  the m erchandise was p u rchas
ed, the cost of the goods, the selling  
price and the quantity  on hand. T ag s 
of th is kind very readily  can be em 
ployed all the year round. O ccasional 
renew al is all th a t is necessarv.

T h e  m oney-m aking m erch an t re
ferred  to  above continually  m aintains 
a system  of tags like these, and by 
sim ply w alking around  his sto re  
every evening learns in sh o rt o rder 
how m uch m erchandise has been sold 
du ring  the daj' and how m uch is on 
hand.

W hen  an inven tory  is taken, it is 
com paratively  easy for a clerk or 
checker to  read off the m erch an t’s 
stock num ber, the  cost of the goods, 
selling price, and the  quantity  on hand 
and if sales have been m ade since 
the  quantity  w as first no ted  on the 
slip, sub tractions are  easy to  m ake 
by the clerks w ho m ade the sales.

T he rela tionsh ip  betw een sales slips 
and these tags should be poin ted  out 
rig h t a t th is point.

O n the sales slips th a t go to  each 
custom er m aking a purchase, as well 
as on the  duplicate of the sales slips 
re ta ined  in the sto re , should appear 
several item s th a t are  on the  bin 
ticke t: m erch an t’s lo t num ber, the 
cost in code, quan tity  sold and sell
ing price. In  addition  to  th is the 
num ber of the c lerk  selling the  goods 
should appear on these sales slips, 
so th a t his own efficiency, and volum e 
of sales, m ay be checked up from  
week to  week. W ith o u t a selling  sys
tem  of th is kind, re ta ilin g  degenerates 
in to  a slavish dependence on the cash 
reg is te r, and in to  guessw ork.

O f course, an  inven to ry  by itself 
can do nothing. I t  is necessary th a t

reco rds be kep t and th a t once a week 
the sales slips th a t have accum ulat
ed during  the p reced ing  six days, be 
classified and the inform ation  thereon  
noted down in the p roper place. A 
day book divided up am ong the vari
ous sub -departm en t can be used to 
record  the  quantities sold, the cost 
and the selling price. T h is  day-book 
is the guide to  future buying since 
it tells the m erchant from  week to 
week how much he sold the  previous 
week, the co rresponding  week in the 
previous m onth , and the correspond
ing week in the previous year. By 
com paring  all these various weeks a 
m erchan t speedily learns how much 
m erchandise he ought to  keep on hand 
and w hen he should purchase m ore.

A n o ther record  book can be used 
to  show the sales of the clerks—each 
division of th is book should be given 
over to  record ing  the sales of one 
p a rticu lar clerk. By c lassifying sales 
slips a t the end of the week, each 
c lerks’ record  can easily be de te r
m ined and com pared w ith records p re
viously made. By b ring ing  th is com 
parison to  the a tten tio n  of the  clerks 
g rea te r  efficiency and g rea ter ener
gy can be stim ulated.

An inventory  and system  of rec
ords like th is can be. m aintained by 
a m oderate-priced  book-keeper or by 
the m erchant him self. M any re ta il
ers in com paratively  sm all tow ns are 
doing th is efficiently in th is way. 
L arge organ izations as well are using 
system s of th is kind, and we m ight 
m ake reference here to  the biggest 
one th a t occurs to  us. A g rea t chain 
of s to res in E ng land  th a t has hu n 
dreds of branches runs a day-to-day 
inventory. E ach day’s record  is tele
graphed  to  the cen tra l office and each 
s to re  has shipped back to it exactly 
the am ount of m erchandise sold that 
day.

T h u s a perfect balance is kept in 
the stock of each sto re  by a system  
of rep len ishm en t which duplicates 
each day the exact am ount of m er
chandise sold. A nderson  Pace.

Interesting the Children.
H ere  is the way a m erchant in a cer

tain  tow n helped a long  his trade  in 
dolls. H e incidentally  m ade friends 
w ith the children, which is one of 
the surest ways to  in te res t and m ake 
friends w ith their paren ts.

In  his advertis ing  he m ade th is of
fer: A ny child under the age of 
twelve years w ho purchased a doll at 
his s to re  was en titled  to  com pete for 
a prize in a co n test he inaugurated . 
T he child purchasing  the doll had her 
nam e reg istered , and was regu larly  
entered . All of the dolls w ere to  be 
dressed  by the children unassisted  by 
o lder persons, and all had to  be ready 
by a certain  date.

T h en  prizes w ere aw arded, first, 
second and third, to  the  children who 
had done the  doll d ressing  m ost a r
tistically  and neatly.

A G erm an paper contains the fol
low ing unique advertisem en t: • “Any 
person who can prove th a t m y tap i
oca con tains any th ing  in jurious to  
health  will have th ree  boxes of it sent 
to  him  free.”

Good goods means in 
our Coffee department, 
expert care in buying 
and roasting, extraor
dinary and unusual 
methods of cleaning, 
and 16 ounces to the 
pound.

Our Coffees Are 
Unexcelled

W ORDEN G ROCER COMPANY

Grand Rapids—Kalamazoo 
The Prompt Shippers

YOUR CUSTOMERS KNOW THE

FRANKLIN

s,andardofP^ 
The  r B Ï J -  1
SUĉ reÄ l,n^ • Œ ' ng co.

SUGAR
Trade-mark!

We are constantly advertising FRANKLIN SUGAR 
by the most effective means—giving your customers sam
ples and Recipe Booklets, as well as newspaper advertising. 
Women everywhere know FRANKLIN CARTON SUGAR 
is pure, clean, sparkling and dainty; they know the sealed 
CARTONS protect it from dust and dirt. All these things 
make FRANKLIN CARTON SUGAR EASY TO SELL 
and it PAYS YOU to sell it because the CARTONS save 
you time, work and loss from overweight.

You can buy FRANKLIN CARTON SUGAR in 
original containers of 24, 48, 60 and 120 lbs.

THE FRANKLIN SUGAR REFINING CO.
PH ILADELPH IA

FRANKLIN CARTON SUGAR is guaranteed FULL WEIGHT 
and refined CANE sugar.
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C L O T H IN G

Features of the Furnishing Goods 
Lines.

Salesm en now on the road are 
show ing a g reat m any novelties in 
soft hats for the fall season, and 
am ong these are droop brim  effects, 
and in m ost of the lines the crow ns 
are higher and are show n in diam ond 
telescope effects. In  m ost cases the 
bow s are placed on the quarter, this 
being preferable to  the style of the 
past few seasons w hen they  were 
w orn on the back. W ide bands will 
predom inate, and there will be a very 
extensive use of puggarees. V elvet 
bands are, of course, re legated  to  the 
background, and few if any will be 
noticed, bu t as an exam ple of the 
hom e producers leadership  in design, 
a m anufacturer w ho recently  re tu rn 
ed from  L iverpool sta tes th a t some 
of the shops over there  arc display
ing velvet band's, and he th inks that 
they  will endeavor to  sell them  to 
hom e-com ing A m ericans. B ut it is 
probable that they  will have them  left 
on their hands. T he leading colors 
in soft hats are greens, blues, brow ns 
and grays. In stiff hats th ere  will be 
show n a g reat m any designs w ith the 
tap er oval crow n and rolled brim, and 
o th er good num bers are the taper flat 
tip, the bell crop and the dish brim . 
R eports that are com ing in from  the 
roadm en who have been out several 
weeks are very encouraging, and the 
hat trade  is looking forw ard  to  a 
prosperous season.

I t will be tim e enough in A ugust 
to  hear rep o rts  concerning ‘‘a revival 
of w ing collars for day w ear.” T he 
ifiunty old w ing did really  m ake a 
sho rt flight in public this last January , 
nor was it an escape from  society 
wear, a left-over from  social func
tions; ’twas, ra ther, a stroke for street 
popularity  th a t m issed cordial sup
p o rt from  o th ers than  those who 
w ear no o th er style year in and year 
out. T hey belong to  the  im m ortal 
few who dread hazard of new fortunes 
even in collar adven tu res; and this 
rem inds us th at the days of the slan d 
e rs  and w ings w ere the tim es that 
produced freak collar m odels, the 
form  seem ing to  invite extravagence. 
W e find the record  of a “W uu W in g ” 
collar w ith really  but one wing, a 
com bination  of slander and wing, the 
w ing overlapping the s tra ig h t end. 
T he In tern a tio n a l Shirt & C ollar Co. 
in troduced it in the year of grace 1900, 
and a t the same tim e Geo. 1’. Ide 
& Co. b ro u g h t out a sim ilar form  
under the name of “ L ip ton” because 
the yachtsm an carried  one large 
w hite w ing on his race r—th a t didn’t 
take the cup. Both collars sold, and 
passed. E arl & W ilson gave the m ar

ke t a wide seam  stander nam ed “ Sy- 
o sse t” the sam e year, th a t took well 
w ith the trade.

Neckw ear.
Perhaps the m ost in te resting  feature 

of curren t trad ing  is the sustained de
m and for odd and high colors, the 
so rt th a t it would have been im pos
sible to  m arket a few years ago. I t ’s 
quite a change from  the good old 
“plain shade” days, when any big 
m anufacturer could, before the sea
son 's sta rt, count on cu ttin g  up num 
berless yards of solid colors, ju st 
as a clo th ing  m anufacturer counted 
on cu ttin g  up blue serges and “staple 
blacks” ad libitum . T he  p resen t is 
distinctly  a season of “ fancies” and 
while plain shades are, of course, still 
in wide dem and, the city  trade  is 
keen for high colors—the higher, the 
bette r. C herry, rose, orange, canary, 
violet, turquoise, peacock, salm on- 
pink, M andarin, claret, corn, gobe
lin, te rra  co tta , sepia m oss-green, 
w atercress, V enetian red, em erald, 
bo ttle-green , absinthe, and verdigris 
are only a co rp o ra l’s guard  out of the 
reg im en t of co lors th at are offered 
th is season. E very  m anufactu rer has 
his ow n nam e for a particu lar color 
or family of colors. T he greens, 
blue and  o ranges are notably  prom i
nent in p resen t sales.

L ast m onth  it was m entioned here 
th a t one of the larg est m anufactu rers 
of half-dollar scarfs in New Y ork is 
p reparing  to  add a dollar line. As a 
m atte r  of fact, several houses which 
have h ith e rto  specialized in $4.50 
neckw ear are  go ing  into the h igher- 
priced field nex t fall. If  this proves 
any th ing , it proves th a t there  is a 
genuine dem and for b e tte r goods, and 
th a t the sta te  of business m ust be 
sound to  create th is condition. T he 
“half-dollar lim it” as the price of a 
scarf is being crossed, w hich will 
have a healthy, b racing  effect on the 
whole industry.

F rom  a “lame duck" in the selling, 
the tie is developing into a sprin ter. 
W ith the backing of the best m etro 
politan fu rn ishers behind it, batw ing 
and butterfly  shapes have taken a de
cided forw ard  spurt, and w ell-inform 
ed observers believe th at next sum 
m er will be the m ost active tie sea
son in ten years. Ju s t w hat b rings 
the tie to  the fo refron t is hard to  tell, 
excep t th a t it has the endorsem ent of 
London. As a lready told, the  “sm art
e s t” form  is the long, un tacked open 
tie w ith poin ted  ends, ra th e r than  the 
spread-end shape.

In half-dollar neckw ear, som e silk 
and lace effects have been introduced 
w ith g round colors show ing through. 
T hus far they  do not seem to have 
“caught o n ” to any appreciable ex ten t;

a lthough  they are in te res tin g  as fore
shadow ing the possible “ fem inist 
m ovem ent” in popular-priced  neck
wear. In  such four-in-hands the knot 
is of plain peau de soie, while the 
aprons are of lace th ro u g h  w hich a 
shim m er of co n trastin g  color peeps. 
T his is no t an idea capable of devel
opm ent in high-class scarfs, but m ust 
find its ou tle t in cheaper goods.

C repes—crepes—crepes. You see
them  everyw here. One m etropolitan  
shop show s sixty separate shades, 
plain and silk-em broidered  w ith polka 
dots. In  E nglish  foulards, a novel 
trea tm en t brings ou t delicate crys- 
an them um  figures. G renadines are 
pushing ahead, as sum m er nears. 
C hangeable silks seem  singled out for 
especial favor this season. O f “k n its” 
one hears m ore than  one sees. T hey 
are not selling briskly, a lthough  a 
fairish E aste r trade  was done.

Tit for Tat.
“ I t ’s going to  be w ar to  the  knife,” 

declared the suburban man, w ho was 
feeding his chickens.

“W h at now ?” asked the friend.
“W hy, B links sen t, me a box of 

axle greese and advised me to  use it 
on my lawn m ow er.”

“W ell?”
“W ell, I sent it back and told him  

to use it on his d au g h te r’s voice.”

AdvertiseYourTown
By Uniforming 

Your
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You can make 
no better 

investm ent
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That Every 
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We make that 
kind
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Cloth Samples 

Free

Mention 
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S T R A W
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The time to order is now. We 
can fill your mail orders prompt
ly  from our big stock of straws. 
We have everything from the 

very low priced to the high grade exclusive styles.

N E W L A N D  H A T  C O .
166 JEFFERSON 
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Som e of the Advantages of Price 
Cards.

T he w riter is a firm  believer in the 
value of price cards and tags. Some 
w indow dressers love to  get up a- 
beautiful w indow display w ithout any 
tags o r price cards to  m ar the pic
ture, as they look at it. B ut the m an 
in business is no t ru n n in g  an a rt 
m useum. Stuff advertised  w ithout 
prices has no d irect appeal; it hasn’t 
the punch. P rice  tags m ay d rag  a rt 
down to  a sordid plane, but they will 
get the business, and you can scarce
ly have too m any of them .

T here  was an a rt dealer who was 
try ing  to  dispose of a p icture  for a 
needy friend. l ie  had it in his w in
dow fo r several m onths, and lie n o 
ticed th a t a certain  m an stopped and 
gazed adm iringly a t the p icture nearly  
every day. F inally  the a rt dealer 
stepped out one day and said: “W hy 
don’t you buy that picture? I t is a 
bargain .”

“O h,” said the m an, “ I don’t sup
pose I could afford to  buy such a pic
ture  as th a t.”

“You like it, eh?” enquired the deal
er.

“V ery m uch.”
“W h at do you suppose 1 am asking 

fo r it?”
“Several hundred do llars.”
“ No,” said the dealer, “ I am try 

ing to  sell th at picture for $50.”
“ W hy don 't you p u t out a price 

card?” responded the pedestrian . “ I'll 
take the picture, and I would advise 
you to display prices w hen you have 
bargains.”

And the dealer took his advice.

If  you see som eth ing  a ttrac tive  in 
a window, you m ay adm ire it, but it 
m eans little  to  you unless there  is a 
price a ttached. W ith  the price a t
tached, you know  im m ediately w heth
er the article  com es w ithin your m eans 
o r not. If  it does, you think of it 
frequently , you plan w ays and m eans 
of g e ttin g  to g e th e r the m oney, and 
you probably  end by buying it. Goods 
th a t linger in the m em ory are goods 
th a t are go ing  to  sell. M any m er
c h a n ts 'a rg u e  th at people will come 
in and enquire about prices, if they  
arc in terested . T he m ajo rity  of w om 
en will tdo th is; som e wom en 
will not. T he m ajo rity  of men 
will decidedly no t do it. H ere  we 
have quite a large percen tage of the 
population  who are no t m uch inclin
ed to enquire about prices. A g reat 
m any people fear th a t they will be 
im portuned to  buy if they  en te r a 
s to re  on such an errand , hence they 
pass on and soon fo rg et about the 
goods they have seen on display.

Price tags on goods inside the sto re  
help fix the goods in the  prospective 
custom er's m ind, and they also save 
the dealer from  answ ering  a lot of 
questions. Some custom ers are too  
w illing to ask prices. T hus price 
cards serve a double purpose. T hey  
in te res t the tim id, and they inform  
the curious. A fter all, the m ost vital 
th ing  about an article  is its price.. No 
m atte r how much we adm ire it, if it 
is beyond our reach we will not spend 
very m uch tim e over it. P rice cards 
will never do your business any harm , 
and they are  likely to  b ring  m ore 
dollars into your till.

Burning Question That Burned Itself 
Out.

M ears, M ay 23.— I w ant you to  set 
me a rig h t on a question th a t is b o th 
erin g  the place w here m y brain  
should be, if I had one. H ere  are 
the facts: H on. W ilbur B urns, the 
gink w ho sells O ak L eaf soap and is 
clalled B obby on week days, called on 
me last week and seem ed highly e la t
ed, as he had ju s t received a long 
distance phone requesting  him to  
m ake a speech at a swell, high brow 
m eeting  of the U. C. T . b ro th ers  at 
M uskegon. T h ere  is only one th ing  
th a t would keep B obbie from  selling 
O ak Leaf and th a t is a chance to  doll 
up and spout before an audience. T he 
com m ittee, to  insure his com ing, no
tified him th a t his friend, Jo h n  D. 
M artin  would be there, as a lso a live 
bunch from  G rand Rapids. Bobbie 
was so sw elled up th a t a fte r he had 
soaked me full of his im portance and 
a ttem p ted  to  leave my em porium , he 
got stuck in the doorw ay and tore 
th ree  bu tto n s off his coat. 1 had to  
let him  out the freigh t door. Did th at 
m ake any difference? Oh, no! T h at 
was his business suit. H e  has glad 
rags in which to  appear before an 
audience—and they say lie carries his 
d ress suit case around w ith him  on 
his trips, so as to  be able to respond 
to  an invitation  to o ra te  on the least 
provocation.

H ave patience. I am com ing to 
the g rea t question  soon th at I w ant 
you to  decide. B obbie m ade his ap
pearance in a w hite  vest and a pair 
of w hite hose; th is is E rney  W elto n 's  
version. He appeared  in a white vest 
and dirty  sox; th is is H erm an  A nder
so n ’s version. T h at he had the vest, 
but no sox is H a ro ld  F o o te ’s idea. 
T hey w ere still a rgu ing  this three- 
hours a fte r the banquet. Now, as I 
w asn’t there, you can’t prove it by 
me, only m y opinion is th a t w hoever 
was righ t or w rong, we will have to  
concede he was in a condition to  keep 
cool. 1 w asn’t there , of course. 1 
am  too old for frivolous th ings and

also had no invite. T h a t had some 
bearing  on the case. I w as so in te r
ested  that I sent for a M uskegon 
C hronicle to  get the whole works. 
This was a U. C. T. and w ife’s swell- 
a ren o  affair and I know it was with 
m uch reg re t th at I did no t get an in
vitation. The guest of honor, as I 
have been inform ed, was Charley 
F rench, of the Chronicle. Probably  
th at is the reason of the special edi
tion of th a t paper issued a t 2 g .  h i . 
giving the account of the $1 a plate 
supper in the new and m uch-needed 
M uskegon Hotel. H e certain ly  spread 
him self in his m asterly  editorial. E. 
W elton  has ordered  fifty copies to 
give to  his friends and H erm an A nd
erson will do likewise if he has a 
good rum  week. I t was a glad affair 
and the banquet and hotel itself de
served every w ord of praise th at the 
ed ito r gave. T o  an ou tsider it would 
appear th at lie spread it ra th e r thick, 
but, believe me, he did not overdo it 
in the least. 1 hat hotel is certainly 
a credit to  M uskegon. T he live ones 
from G rand Rapids failed to  show 
up. They don’t know  w hat they 
m issed by having cold feet. As soon 
as their addresses are know n to  me 
I will send each of them  a pair of 
wool sox. W h at am used E. R. W. 
the m ost was the Senior Counselor 
scratch ing  his head. Look out, friend 
M onroe, W elton  did th at sam e trick 
a few years ago and look w hat h ap 
pened! l ie  hasn’t enough left on his 
head to trip  a fly.

Now for the big, burn ing  question. 
Oh, well, friend Stowe, a m an with 
head enough on him to run a paper 
like the T radesm an and in such a 
m asterly  way, has insight enough to 
clearly see w hat the question is.

Y ours Infernally ,
C. A. Brubaker, 

(T he Chronic K icker.)

N ever call a wom an an old hen 
because she is set in her ways.

The TruVal packing is attrac
tive, handsome and substantial. 
These boxes will brighten the 
retailer’s shelves—the covers 
are especially designed for dis
play purposes.

(Trade Mark Reg. U. S. Pat. Office)
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B la c k  a n d  W h i t e  E f f e c t s
To Retail at $1.00

Black and Whites are staple. There is always a good de
mand for them. Now is a good time to treat Black Stripes as a 
special. Display them in your window. Feature them and you 
will sell more during May, June and Ju ly  than you have for a 
long time.

The combination of a colored scarf and a black striped 
TruVal Shirt is very pleasing. It might be well to button collars 
onto the shirts and tie four-in-hands in place, so that your win
dow display will convey the full effect.

The TruVal has proven its worth. A careful examination 
will satisfy you that the TruVal is cut full—made from T V 
Standard Percale—put together carefully—hand laundered— 
coat front—a shirt that will give the utmost satisfaction to the 
man who knows what’s right.

TruVal Shirts are made by 
M. KOBLENZER & SON  

82 Franklin Street New York City

Branch stocks of TruVal Shirts are carried by

A . K r o l ik  &  C o .,  D e t r o i t  P . S t e k e t e e  &  S o n s ,  G ra n d  R a p id s
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M ich igan  Poultry, Butter and E g g  A sso -  
elation.

P re s id e n t—H . L. W illiam s, H ow ell. 
V ic e -P re s id en t—J .  W . L yons, Jack so n . 
S e c re ta ry  an d  T re a s u re r—D. A. B e n t

ley, S ag inaw . „  ,  .  . ____
E x e c u tiv e  C om m ittee—F . A. Johnson , 

D e tro it;  F ra n k  P . V an  B u ren , W illiam s- 
to n ; C. J . C hand ler, D e tro it.

Laws Governing Storage of Perish
able Food Products.

A cold sto rage house is an estab 
lishm ent em ploying re frig e ratin g  m a
chinery or ice for the purpose of re 
frigeration  in w hich artic les of food 
are sto red  for th irty  days or m ore  at 
a tem pera tu re  of 40 degrees F. or be
low. T his provision v a r 'es  som ew hat 
in the several states. T he S ta te  of 
N ebraska, fo r instances, requ ires th a t 
goods m ust be held in s to rage  for 
sixty days before being legally cold- 
stored , while a bill pending in the 
S ta te  of C onnecticut holds th a t eggs 
m ust be labeled <1Cold S torage if 
held for m ore than  fifteen days. T he 
tim e lim it im posed by m ost of the 
laws is the natu ra l lim it of twelve 
m onths, th a t is, from  one productive 
season to  the next. T he tim e lim it, 
how ever, is not uniform  in the sever
al states. T he  S ta te  of Pennsylvania 
fixes a different lim it for different a r
ticles of food. I t  lim its the sto rage 
of whole carcasses of beef o r parts 
thereof to  four m onths, w hole car
casses of pork  or p a rts thereof, of 
sheep or p a rts  thereof and of lam b or 
pa rts  thereof to  six m onths, the whole 
carcasses of veal or p a rts  thereo f to  
th ree  m onths, of dressed  fowl draw n 
to five m onths, of dressed  fowl un 
draw n, ten  m on ths; eggs eight m onths 
b u tte r nine m onths and fish nine 
m onths. As a rule the law requires 
th a t goods which have been in cold 
sto rage  shall be sold under a label 
advising the pu rchaser of their char
acter. T he Pennsy lvan ia  law even 
goes so far as to  require  th a t food 
sold from  labeled con tainers m ust 
be w rapped on the outside w ith the 
words, “W holesom e Cold S torage 
Food.” T he  M assachusetts, Iow a, 
Louisiana. N ebraska and N o rth  D a
ko ta  law s require the display of a 
sign m arked “ Cold S torage Goods 
Sold H ere .” T he Ind iana  law re 
quires only th a t eggs taken from  cold 
sto rage  be sold from  a receptacle 
b earin g  the w ords, “Cold S torage.” 
All law s are  uniform  in requ iring  
th a t goods be m arked w ith the date 
of en try  in to  sto rage  and the date 
of w ithdraw al therefrom , except th at 
the law s of New Jersey  and D elaw are 
require  only the  m ark ing  w ith date 
of en try  and the N ebraska law does 
no t require the date of w ithdraw al 
on goods to  be shipped outside the 
S tate. In  nearly  every case the w are 
housem an is required  to  report the

quantity  of goods in sto rage  to  the 
p roper officials a t the end of each 
th ree  m o n th s’ period. T he M assa
chuse tts  law, how ever, requ ires the 
rep o rt but th ree  tim es a year. T h is 
provision, while not in any way af
fecting  the character of the goods in 
sto rage, is undoubtedly an a ttem p t on 
the p art of the leg isla tu re  to  m ini
mize the possibility  of the co rnering  
of the food supply by giving all in
form ation  concerning stocks on hand 
to  the public. As an additional p ro 
tection  under certain  conditions the 
officials of several of the s ta tes are 
au thorized  to  call for m ore frequent 
reports than  are specificially a u th o r
ized in the sta tu tes.

In  six of the eleven s ta tes en forc
ing a cold sto rage law, the  S tate 
B oard of H ealth  and its executives 
and inspectors are charged  w ith the 
enforcem ent of the act. In  five sta tes 
the w ork is done under the superv is
ion of the  food com m issioner o r dairy 
and food com m issioner, as the  case 
m ay be. In  every case, except the 
S ta te  of D elaw are, it is m ade the  
duty of the official o r executive board 
to  issue licenses for the operation  of 
cold sto rage  plants. T hese licenses 
are issued a fte r an inspection has 
show n them  to be san itary  and p rop
erly equipped and operated , and the 
board  or officials charged w ith the 
enforcem ent of the act have pow er to  
w ithdraw  the  license if the p lan t be
com es insan ita ry  or is operated  in 
violation of the law. An im portan t 
provision of practically  every law is 
th a t au thorizing  the  officials to  extend 
the tim e of sto rage  if inspection at 
the end of the sto rage period  show s 
the goods still to  be in sa tisfactory  
condition and suitable for use as food.

U nquestionab ly  the public has the 
im pression th a t prices are  artificially 
and a rb itrarily  raised  by reason  of 
w ithholding goods from  m arket in 
sto rage w arehouses. T he special 
com m ittee of the Chicago A ssociation 
of Com m erce, which m ade a thorough  
study of cold s to rage  in its m any 
phases, says;

“ E xhaustive  exam ination  of the s ta 
tistics com piled under the d irections 
of your com m ittee, and a com parison 
of these s ta tistics w ith the  facts ob
tained by the  D epartm en t of A gri
culture, a fte r an exhaustive research  
dem onstra tes clearly  th a t the  prices 
of b u tte r, eggs, pou ltry  and fish have 
been m ore uniform  during  the year 
since cold s to rage  has becom e a fac
to r in the care of food products than  
before th a t period. T hese  sta tistics 
also show  th a t tak ing  an average 
for a period  of years, prices on the 
whole have been low er than  during
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the years when cold s to rage  was un
know n.”

T h is s ta tem en t is in substan tia l 
ag reem en t w ith the conclusions reach
ed by the  M assachusetts com m ittee 
and undoubted ly  is an accurate 
gauge of the effect of cold sto rage 
upon the  price of food. N evertheless, 
in view of the persis ten t criticism  of 
the  new industry  and of the too  gen
eral im pression  th a t high prices are 
the resu lt of m anipulation  som ew hat 
betw een the  farm  and the  consum er 
ra th e r than  a decreasing  supply for 
an increasing  dem and the legislation  
enacted  m ay be assured  to  have definite 
value bo th  to the w arehousem an and 
to  the consum er in th a t on the one 
hand the consum er know s w here and 
how m uch goods are being held for 
fu ture  use and the w arehousem an is 
p ro tec ted  from  a criticism  which, if 
p e rsisten tly  indulged in, m ust prove a 
serious inj,ury to  his business. T h is 
s ta tem en t m ay, indeed, be applied to 
all the phases of cold sto rage  legis
lation, and w here the laws have been 
in force the longest, I believe th a t 
w ithout question  the industry  receives 
m ost cred it from  the consum er, and 
cold sto rage  food properly  handled 
in s to rage  and sold under an open 
label ou t of sto rage is not only view
ed w ithout suspicion, but indeed pu r
chased and consum ed w ith g reater 
satisfaction .

T he cold sto rage  industry  is not a 
local business, but is very largely  a 
feature  of in te rs ta te  com m erce. P u b 
lic w arehouses could no t be m ain
tained for the convenience of local 
trade . T h ey  m ust depend upon the 
large  sh ipm ents collected in one p a rt 
of the co u n trty  to  be d istribu ted  a t 
c en ters of population. F o r  this rea
son legislation  affecting  the industry  
should properly  o rig inate  a t W ash in g 
ton  instead  of as a t p resen t in the 
several sta tes. I t  is perhaps un fo r
tunate  th a t the  F ederal G overnm ent 
did no t po in t the way to  uniform  and 
reasonable s ta te  leg isla tion  by itself 
enac ting  a fair and equitable law. 
T h e  bills p roposed  fo r enac tm en t by 
C ongress have, how ever, been fram 
ed w ithou t a p ro p er und erstan d in g  of 
the subject, and fo r th a t reason  have 
no t m et the favor of those engaged 
in the industry , the  s ta te s ’ officials 
charged  w ith the  regu lation  of the 
food supply, the retail trade dependent 
so largely  for a supply upon the w are
house, o r the consum er, w ho w ishes 
only to  be p ro tec ted  against the un 
fit food, m anipulated  prices and decep
tion.

T he regu la tions d rafted  by officials 
charged  w ith  the en forcem ent of the 
law s have been generous and p e rti
nent. T he  law s have been co n stru 
ed liberally  and w ith regard  for the 
w arehousem an. In  general, goods 
held at low tem pera tu re  in p rocess of 
m anufacture , such as beer and m eats 
in cure, have no t been held to  be in 
storage. T h e  technical featu res of 
the stam ping  and tagg ing  have been 
m ade as sim ple -as possible and in 
practice the da ting  of the tim e of en
try  and w ithdraw al is easily and eco
nom ically done. T h ere  is still some 
dispute as to  w he ther the sm all deal
er, as fo r instance the butcher, who 
m ay carry  sm all stocks of m eats long

er than  the usual 30-day period, and 
the hotel and restau ran t, should be 
held to  be op era tin g  cold sto rage  or 
re frig e ra tin g  w arehouses. In  so far 
as sto rage  m ay affect the quality of 
foodstuffs there  is no difference be
tw een the large public w arehouse and 
the p rivate  ice box, except th a t in 
all p robability  goods cannot be han
dled as successfully  a t the sm aller 
plant. H ow ever, the stock of goods 
held a t the ho tel o r bu tcher shop for 
local consum ption  is never so g rea t 
as to  influence the  m arket, and for 
th a t resaon the  generally  recogniz
ed necessity  for the publication  of 
sto rage hold ings does n o t obtain. 
M oreover, unless legislation  presum es 
to  label cold s to rage  goods all the 
way from  the w arehouse to  the  con
sum er’s table, there  is no necessity  
in the  case of the individual p lant for 
the system  of m ark ing  follow ed by 
the w arehousem an. G oods taken 
from  sto rage  are sen t to  the hotel 
k itchen o r to  the hom e of the con
sum er w ithout delay, and d e te rio ra 
tion  is avoided, as m ight n o t be the 
case w ith the careless handling  of 
goods draw n from  cold s to rage  for 
d istribu tion  over a la rg e r area.

R ecognizing a s tro n g  sen tim ent for 
cold sto rage  regulation  and the fact 
th a t such legislation  is a lready in 
force, not only in W este rn  S ta tes 
w here no w arehouses are in opera
tion, bu t in the populous E aste rn  
S ta tes of M assachusetts , New Y ork, 
New Je rsey  and Pennsylvania, it be
hooves the industry  to  dem and ade
quate p ro tec tio n  by F ederal leg isla
tion, p ro tec tio n  ag ainst unwise s ta te  
legislation, p ro tec tion  against the 
loudly expressed  yet adm itted ly  e r
roneous s ta tem en t th a t the cold s to r
age industry  is em ployed to  m anipu
late  prices to  the d e trim en t of the 
consum er, p ro tec tion  ag ainst the  firm 
established im pression th a t goods de
terio ra te  m arkedly  in sto rage, p ro tec 
tion against the oft-repeated  tale th a t 
food-poisoning follow s the  ingestion  
of cold s to red  goods. L eg isla tion  
th a t accom plishes these facts will no t 
operate  to  curb the  developm ent of 
the industry , but ra th e r to  stabilize 
and encourage its use.

H . E. B arnard .

If  you read n o th in g  in y our trade  
paper but the jokes th a t are slippecr in 
as fillers you will becom e a business 
joke yourself.

A S SURE AS THE 
SUN RISES

Voigt's
CRESCENT

FLOUR
Makes Best Bread 

and Pastry

E G G S  F O R  
N E W  Y O R K

Michigan eggs bring 
good prices in New 
York. Ship yours to

FREDERICK F. 
LOWENFELS & SON

348 Greenwich Street 
and

23 and 25 Harrison Street

NEW YORK
Established over 29 years. Refer to the 

Mercantile agencies or any bank. Sten
cils and quotations gladly furnished.

Geo. L. Collins & Co.
Wholesale Live and Dressed Poultry, 

Calves, Butter, Eggs and Country.Produce.

OFFICE OUTFITTERS
LO O SE LE A F SPEC IA LISTS

317-239 Pearl St. (near the bridge). Grand Rapida, Mich.

Make Out Your Bills
T H E  E A S IE S T  W A Y  

Save Time and Errors.
Send for Samples and Circular—Free.

Barlow Bros. Grand Rapids, Mich.
29 W oodbridgre St. W est 

D E T R O IT , M ICH.

Watson-Higgins Milling Go.
Merchant Millers

Grand Rapids Michigan

Satisfy and Multiply
Flour Trade with

“Purity Patent” Flour
Grand Rapids Grain ft Milling Co. 

Grand Rapids, Mich.

POTATO BAGS
New and second-hand, also bean bags, flour 

bags. etc. Quick shipments our pride.

R O Y  BAK ER
W m. Alden Smith Bldg. Grand Rapids, Mich.

HOWE
SNOW

CORRIGAN
AND

BERTLES

INVESTM ENT S
Let us send you our week
ly  Financial Letter. Ask 
us about any security.

M ichigan T ru s t Bldg. 
"H-S-C-B" Fifth Floor

Rea & W itzig
PRODUCE
COMMISSION
MERCHANTS

104-106 W est M arket St. 
Buffalo, N . Y.

Established 1873

Liberal shipments of Live and 
Dressed Poultry wanted, and good 
prices are being obtained. Fresh 
eggs more plenty and selling well 
at quotation.

Dairy and Creamery Butter of 
the better grades in demand. We 
solicit your consignments, and 
promise prompt returns.

Send for our weekly price cur
rent or wire for special quota
tions.

Refer you to Marine National 
Bank of Buffalo, all Commercial 
Agencies and to hundreds of 
shippers everywhere.

When in the market to buy or sell
F I E L D  S E E D S

Call or write
Both Phones 1217 MOSELEY BROTHERS Grand Rapids, Mich.

Write or wire us when ever you have

P O T A T O E S  T O  O F F E R
LOVELAND & HINYAN CO.

236-248 Prescott St. Grand Rapids, Mich.
We have seed potatoes to offer in local lots

Ship your BUTTER, EGGS, POULTRY and VEAL to Grand Rapids. 
W ill pay spot cash or sell on commission, as shipper prefers. We refer to 
R. G. Dun & Co. and Kent State Bank.

JA C O B K O N IN G ,
49 M arket A v e ., Grand Rapids

U s e  T r a d e s m a n  C o u p o n s
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Checks are being m ailed to  the c red 
ito rs of the late  Bank of Ironw ood 
for the second dividend. T he divi
dend is 5 per cent, and m akes the 
to ta l am ount paid 15 per cent. Ac
com panying the checks, A dm inistra 
to r Baird is sending a le tte r  explain
ing the condition of the affairs of the 
defunct concern. He says: “T he to 
tal appraised value of the esta te  in 
M ichigan (no t including the so-call
ed Sheboygan m atte rs) was $94,484.78 
including cash on hand. F rom  these 
assets there  has been realized 
so far a litttle  m ore than  $81,000. O ut 
of this 1 have paid dividends am o u n t
ing to  about $67,500; offsets have been 
allowed by the court o f about $3,950; 
o th er d isbursem ents to  about $5,000. 
I still have on hand, besides cash as 
above stated, assets appraised  at 
som eth ing  over $20,000. I t  will th ere 
fore be seen th at from  the asse ts a l
ready converted  in to  cash I have 
realized considerably  m ore than  the 
appraised value. T he assets still re 
m aining are of course the poorer ones 
and it is im possible to  say how m uch 
will be realized from  them . A num 
ber of su its are now pending upon 
these m atters and in some instances 
offsets are claimed which will have 
to  be determ ined by the courts .”

A rth u r J. W hitfo rd , C ashier of the 
C itizens’ N ational Bank of H oughton, 
announces his resignation  to  take ef
fect June 1. Mr. W hitfo rd  will as
sume the position  of C ashier of the 
M iners’ S ta te  Bank of Iro n  F iver. 
Mr. W hitfo rd  has had all of his bank
ing experience in H oughton . H e en
tered the em ploy of the C itizens’ N a
tional ten years ago as m essenger and 
won rapid prom otion , becom ing 
C ashier about a year ago. M r. W h it
ford will be succeeded as C ashier of 
the C itizens’ N ational by W illiam  
W arm ington , p resen t A ssistan t C ash
ier.

T he F irs t N ational B ank of A lpha 
has m ade application for a charter. 
A lpha is grow ing rapidly and will be
come a busy center. In te re s ted  in 
the B ank are  G eorge A. Belch, 
C ashier of the F irs t N ational Bank of 
M enom inee, M. E. R ichards of C rys
tal Falls and C. E. Law rence, P. Gar- 
rigan and E. J. Pearce. T h e  capital 
will be $25,000.

W ith in  a very few m onths a wholly 
novel influence will be p ro jec ted  in to  
the financial situation , th ro u g h  the  be
g inn ing  of active operations by the 
new Federal reserve banks. D u r
ing the past few days, bank officers 
in the twelve reserve d istric ts have 
been holding conferences ' to  select

their candidates for the twelve regional 
bank d irectorates . T h a t done, the 
date for p u ttin g  the new system  in 
operation  will depend on the tim e in 
which four p relim inaries can be com 
pleted.

F irs t of all is the vo ting  for re 
gional banks d irec to rs by the m em ber 
banks. N ext com es the o rganization  
of the Federal Reserve Board and its 
announcem ent of its own selections 
on regional d irec tora tes . T h en  would 
follow the calling on m em ber banks, 
for subscrip tion  to  the capital of the 
regional banks. F inally , there  m ust 
be effected all o f the routine 
business o rganization  of the re 
gional institu tions. T his will take 
time. T he O rgan iza tion  C om m ittee 
has nam ed A ugust 1 as the expected 
date. B ankers, as a rule, doubt if 
these p relim inaries can be a rranged  
before Septem ber. T h ere  are experi
enced financiers w ho pu t the date in 
N ovem ber or Decem ber.

If the regional banks were in the 
field by A ugust o r Septem ber, the 
value of their facilities for help ing  
the “harvest m ovem ent” would a t once 
be tested. T his could be done in two 
separate ways. In te rio r  regional 
banks could red iscount paper a lready 
held by their own m em ber in stitu tions 
thus enabling those  m em ber banks 
to  lend easily for the heavy autum n 
trade. Sim ilar rediscouning, w ith new 
currency  issued to  the m em ber banks 
against the deposited collateral, would 
provide «for increased needs of hand- 
to-hand m oney circulation , and avert 
the usual enorm ous dem and for cash 
from E astern  bank reserves.

T he  pending gold export m ovem ent 
rem inds one of ano th er pow er which 
the regional banks will have. Should 
the outflow be long  continued, the 
New Y ork regional bank m ight p ro p 
erly advance the ra te  a t which it will 
rediscount. T hat, in an active m oney 
m arket, should pull up the general ra te  
for loans; w ith the resu lt th a t foreign 
exchange would be kep t down and the 
gold ex p o rt m ovem ent checked. No 
such expedient would have done much 
service, if applied in the m arket of 
this m onth . Gold is now going  out, 
m ainly because of the g reat abund
ance of idle bank funds in th is coun
try. If  a regional bank under such 
conditions, w ere to  advance its own 
official d iscount ra te , it would simply 
get no m ore business from  the banks.

T he bank w ith the larg est capital 
in L ondon is the L ondon City & M id
land, w ith capital stock paid up of 
$21,743,000 and to ta l subscribed of

T h e
O ld N a tio n a l B an k

GRAND RAPIDS, MICH.

Our Savings Certificates of Deposit form an 
exceedingly convenient and safe method of invest
ing your surplus. They are readily negotiable, being 
transferable by endorsement and earn interest at the 
rate of % if left a year.

Fourth N ational Bank
Savings

Deposits

3
Par Cent 

Interest Paid 
on

Savings
Deposits

Compounded
Semi-Annually

Wm. H. Anderson,
President

John  W . B lodgett,
Vice President

L. Z. Caukin.
Csshier 

J . C. Bishop,
Assistent Cashier

United
States
Depositary

Commercial
Deposits

~ 3 h
Per Cent 

Interest Paid 
on

Certificates of 
Deposit 

Left
One Year

Capital Stock  
and Surplus

$580,000

E rano RapidsTrustRdmpany

Authorized Capital and Surplus -  $450,000.00

Trust Department
Acts as Executor, Trustee under Wills, Guardian, 

Administrator, Receiver, Agent, Trustee under Mortgages, 
and Deeds of Trust, Registrar and Transfer Agent of Cor
porate Securities; receives Wills for safe-keeping without 
charge. ________

Securities Department
We offer for investment Securities yielding 4 %  to 

6 per cent.
CORRESPONDENCE INVITED

125 Ottawa Avenue, N. W. Both Phones 4391

GRAND RAPIDS, MICH.
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$104,367,000. T he N ational C ity and 
the B ank of C om m erce in New Y ork 
have each a capital of $25,000,000. T he 
com bination, last m onth, of tw o G er
m an banking  institu tions, the  Dis- 
conto-G esellschaft and the Schaaff- 
hausen B ankverein, has over
topped all o thers in the am ount 
of paid-up capital. T he Schaaffhaus- 
en, founded in 1848 w ith a capital of 
$3,890,000, had raised  th a t capital to 
$36,250,000. T he capital of the Dis- 
conto-G esellschaft, founded in 1851 
w ith $4,065,000, was raised  to  $15,- 
000.000 a fte r the  F ran co -P ru ss ian  
W ar, and to $56,250,000 at the last re 
turns. I t  buys up the Schaaffhausen’s 
stock a t the ra tio  of five D isconto  
shares to  th ree  Schaaffhausen shares. 
T h is would requ ire  issue of $21,750,- 
000 new D isconto-G esellschaft stock, 
but as th a t B ank a lready ow ns a con
siderable block of th a t stock, it will 
add only $18,750,000 to  its own capi
tal, ra is ing  the to ta l to  $75,000,000. 
T h is com pares w ith $62,500,000 of the 
D eutsche Bank, h ith e rto  the largest 
in G erm any, and will exceed th a t of 
any o th er institu tion  in the world.

W ould Make a Good Paying Teller.
“ I look a t a m an and I know in

stan tly  w hether I ’m going to  cash his 
check for him ,” said C harles Bow 
m an, w ho has ju s t resigned his 
position  as chief clerk of the 
Sain t Paul H otel, a fte r th irty  
years in the business in St. Paul.

“ I don’t look a t a  m an’s eyes to  
see if he’s shifty, n o r a t his clo thes to  
see if th ey ’re flashy. I t ’s all in the 
n a tu ra ln ess w ith which he m akes his 
request.

“ R eading hum an na ture  is a th ing  
th a t a m an can learn  only by experi
ence. I have had th irty  y ears’ experi
ence w here a bad guess w ould cost 
me m oney. I w ould be p re tty  slow- 
w itted  if I  h adn’t learned som eth ing  
about the  game. I have cashed checks 
th a t w ould to ta l over a m illion dol
lars. I ’ve booked m ore than  half a 
m illion m en, and every m an w ho is 
booked m ust be sized up.

“W hen a m an p resen ts a check, I 
take a quick look a t it and s ta r t to 
ge t out m y pencil. By the tim e 
i t 's  in m y hand I have decided, and 
I e ither put m y in itials on it o r use 
the pencil to  tap  the desk as I tell 
him  th a t u n fo rtunate ly  I do not know 
him.

“O n several occasions I ’ve had a 
‘hunch’ w ithin a few seconds a fte r I 
p u t m y signatu re  on the paper th a t it 
was no good. A lm ost invariably this 
has tu rn ed  out to  be accurate  and I 
have paid up like a little  m an and be
com e so m uch w iser.”—St. Paul P io
neer Press.

A Bank Account Becom es a Moral 
Bracer.

“A bank is bu ilt to  keep m oney in 
—and y our pockets are so a rranged  
th a t you spend it.” T o  th is effect 
spoke a fa rm er w ho had m ade the 
discovery th a t it is easier to  spend 
m oney out of one’s pockets Ahan 
m oney in a bank account.

R ela ting  his ow n experience he 
said: I m ade m oney: a lo t of it I 
carried  around w ith me and the rest 
I left a t home. Som ehow  o r o th er I

never got ahead. I couldn’t u nder
stand it. I blam ed the w eather, the 
crops, the m arkets, the tariff—blam 
ed every th ing  but m yself.”

T h en  the fa rm er hooked on to  an 
idea. At the tim e he had ju st $20 
above his im m ediate needs and he 
s ta rted  a bank account w ith $10 of it. 
T h a t ten stuck and he began to  add 
to  the  am ount on deposit. L et him 
tell the resu lt:

“W ith  cash in the bank I was able 
to  take advantage of opportun ity  
when it came my way. O p portun ity  
takes off its hat to  the m an with cash. 
The m ore m oney you have the m ore 
opportun ities you have. I notice op
portun ity  doesn’t hang  around the 
poorhouse.

“I go t th a t field over there  cheap 
because I had the cash in the bank to  
pay for it. P re tty , isn ’t it? And it 
pays, to o !”

I t  is no t difficult to  discover th at 
there  is a definite m oral effect p ro 
duced by s ta rtin g  a bank account: it 
is ju st six ty  years since the w riter 
did that, has had one ever since and 
has never lost a cen t; and if you be
gin and m ake y our bank account 
grow  norm ally  you are no t only go
ing to  be b e tte r off, but you are go 
ing to  feel stronger, m ore se lf-re li
ant, and capable to  do things.

A bargain  is not m erely a low -pric
ed article. T he value of the goods is 
as im portan t as the price.

Aik for our Coupon Certificates of Deposit

Assets over $4,000,000

J ^RANPftAP IP S ^ À vÌnGS^ ANK ̂

[GRAN D R A P ID S
I NATIONAL ;
‘ c i t y ,1

Resources 
Over S 11,000.000*

S C I T Y BANKS

Kent State Bank
Main Office Fountain St.

Facing Monroe
Grand Rapids, Mich.

Capital - $500,000
Surplus and Profits - $400,000

Resources
8 Million Dollars

Per Gent.

Paid on Certificates

Largest State and Savings Bank 
in Western Michigan

A WORD OF ADVICE
The cautious investor who demands safety of principal and 

a reasonable interest return thereon, can secure such an invest
ment by buying the securities of the

American Public Utilities 
Company

which serves fourteen prosperous cities with gas, electric light, 
heat and power, and which pays its dividends quarterly.

Write for full information to

KELSEY, BREWER & COMPANY
Engineers, Bankers, Operators

Michigan Trust Building GRAND R AP ID S , MICH

6%  B O N D S  

S A F E T Y

No Michigan Taxes 
Nor County Nor Local 

Any Amount 
Small or I trge

T h e  M ic h ig a n  T r u s t  C o .

United Light &  Railways C o.
H-S-G-B H-S-C-B

Write us for quotations on First Preferred 6% Cumulative 
Stock of the United Light & Railways Co. This stock is exempt 
from the normal Federal Income Tax to the holder, for the rea
son that the Tax is paid at the source. Send for circular show
ing prosperous condition of this company.

H o w e, S n o w , C orr igan  & B er tle s
S f B i i f t “ * 1112 Grand Rapids, Mich.

“G et T o g e th e r  
W ith  y o u r  
B o o k k ee p e r”

Be sure that your system is efficient. 
Then let us make the forms. You will 
get the best workmanship and service 
from a concern that has specialized in 
this business for ten years.

KALAMAZOO LOOSE LEAF BINDER CO.
K A L A M A Z O O , ........................................................M ICHIGAN

THE PREFERRED LIFE INSURANCE CO. OF AMERICA OFFERS
O LD  L IN E  IN SU R A N C E  A T  L O W E S T  N E T  C O ST

W H A T  A RE YOU W O R T H  T O  YOUR FAM ILY ?
L E T  US P R O T E C T  YOU FO R T H A T  SUM

The Preferred Life Insurance Co. of America Grand Rapids, Mich.
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? DRYGOODS, I
FANCY GOODS ̂  NOTIONS

Interesting Features in the Manufac
ture of Linen.

W ritte n  fo r th e  T rad esm an .
Since 1 prefer always to get my facts 

from some person who knows the sub
ject at first hand, in my quest for in
formation regarding linen m anufacture 
I went to the table linens department of 
a large city dry goods store, which de
partment is managed—and what could 
be more fitting?—by a genuine U lster
man.

The average well-informed American, 
unless he has given the m atter special 
attention and study, is apt to hold the 
belief that there is a good deal of linen 
manufactured in the United States 
W hile he is likely to associate fine table 
damasks with the name of E rin’s Isle, 
as to other linen fabrics in common 
use, with true American faith in the all- 
sufficiency of the United States, he usu
ally supposes that they are made largely 
in this country.

In this supposition he is mistaken. 
From  all I am able to learn, linen manu
facturing in the United States might be 
described fairly correctly by a para
phrase of the famous brief sentence re
lating to the frogs of Ireland. There 
is one well-known m anufacturer in New 
England who makes toweling crashes, 
rather coarse they are but of excellent 
quality. It is probable that the yarn for 
these is imported, although on- this 
point I am not quite positive. But our 
linens of finer quality, as also most of 
the coarse ones come from over seas. 
All the linen used on our battleships, at 
the Naval Academy and at W est Point, 
is made in Belfast.

The duties on Schedule J  (which in
cludes flax, hemp and jute and the 
m anufactured products thereof) and 
which under the Payne-Aldrich law 
yielded the Government about $20,000,- 
000 annually, are, in the main, a tariff 
for revenue only. So insignificant in 
this country are the interests of textile 
flax raising and linen m anufacturing, 
that the recent changes in the tariff, 
which placed flax on the free list and 
made very substantial reductions in the 
rates on its m anufactured products, 
seem to have involved no political strain 
and to have aroused no protest.

True, there is plenty of flax raised in 
this country, some millions of acres 
being devoted to its culture, but it is 
grown for the seed, the straw being 
burned. The Ulsterman suggested that 
the flax raised here is too coarse and 
branchy for good c lo th ; and that our 
extreme of heat and drouth are unfav
orable to the growth of the long, fine 
fiber that is the delight of the linen- 
maker’s heart. There is some experi
menting going on in the United States 
in the line of raising textile flax, but 
the amount raised here suitable for the

better grades of fabrics is as yet in
considerable. Indeed, in a list of flax- 
growing countries given in the Ency
clopaedia Brittanica, the United States 
is not mentioned at all.

In the linen making of the world, the 
Province of U lster in the North of Ire 
land, with Belfast as its industrial and 
market center, stands supreme. The 
mild humid atmosphere and alternating 
sunshine and rain are ideal for growing 
the best of flax, as also for bleaching 
the woven cloth, while labor conditions 
and the fostering care and encourage
ment of those in a position to render 
substantial aid, have here combined with 
climatic advantages to bring the linen 
industry to its flower of perfection.

H ere the fields in some sections are 
fairly white with the bleaching webs. 
Ballymena, Eandalstown, Coleraine, Bal- 
lymoney, Cockstown, Lurgan and Lis
burn, all in the country surrounding 
Belfast, are towns famous in the linen 
industry.

The flax plant has a slender wiry stem, 
and when well grown is about three feet 
high. I t should branch only at the top. 
Branchiness is taboo, for the fiber, which 
is desired as long as possible, will break 
at a branch. The fibers are found in 
strands surrounding the woody center 
of the stem, and just inside the outer 
skin. O f the fibre taken from any one 
flax plant, the middle portion is the 
finest and smoothest. That which grows 
at top and bottom is coarser and less 
valuable.

Flax grown for fiber never is cut but 
always pulled up by the roots. Having 
been gathered in sheaves, it is placed in 
three or four feet of water for the 
“retting” process, which helps in separ
ating the fiber from  the skin and woody 
part of the stem. I t  stays in the water 
about ten days and is then taken out and 
dried preparatory to being bruised and 
“scutched,” scutching being a thorough 
beating which is given the flax by re
volving blades of wood.

I t must next be “hackled”—'that is, 
combed over sharp-pointed pins which 
divide the strips of fiber into what look 
to the eye like single fibers. In reality, 
the ultimate fiber of the flax is only 
about one and one half inches long and 
of wonderful fineness. A great number 
o f these? which are stuck together by the 
natural gum of the plant, go to  make up 
what ordinarily is spoken of as a fiber.

In  hand spinning, the spinner makes a 
suitable selection of the number, size, 
etc. of these long fibers, according to the 
fineness or coarseness of yarn to be 
made. But no machine has been devis
ed that can make this selection. Accord
ingly, for machine spinning, the hackled 
flax is made into a riband or “silver,” 
too thick and irregular to make yarn. 
By doubling this is made of uniform

size, and by drawing out it is rendered 
finer. Still when it issues in the form  
of a loosely twisted thread or “rove,” 
it is perhaps a dozen times as large as 
the yarn that is wanted. This rove is 
placed in hot water to soften the gum 
already spoken of. Then it is passed 
between rollers in a way that slips the 
ultimate fibers past one another. In 
this manner the yarn is reduced to a 
proper fineness and can be spun. A f
terward, in the drying of the yarn, the 
gum hardens again and gives the neces
sary firmness. For fine linens the yarn 
is again boiled to soften it before it is 
woven.

The introduction of machine spinning 
as also of power looms was later in 
Ireland than in England and Scotland, 
but in their use she has far outstripped 
both those countries. She has now over 
a million spindles in operation. Hand 
spinning and weaving still are carried 
on in a small way. T hat the power loom 
is of fairly recent introduction may be 
known from the fact that fifty years 
ago it was very common for the weav
ers to bring their own webs to ar- 
ket and sell them them selves; while as 
late as 185)8, $1,000,000 was paid for 
hand loom weaving in Ireland. This 
had decreased to $275,000 in 1910.

For most goods one weaver can tend 
two looms, but fo r  wide stuff one for 
each loom is needed. Piece work and 
the same scale of wages for men and 
women is the rule, but inasmuch as 
women usually make the narrow er, light
er cloth, they do hot earn so much as 
the men. W omen are employed very

C h i l d r e n ’s  
W a s h  D r e s s e s

Made of standard quality ginghams and 
percales in neat stripes, figures and plain 
colors: in m any styles. See our big show
ing. You'll find our prices most moderate 
for such high quality.

For ages 1 to 4 at $2.25 a dozen.
For ages 2 to 6 at $4.50 a dozen.
For girls of 6 to 14 years at $4.50, 

$5.50 and $6.50 the dozen.

Paul Steketee & Sons
Wholesale Dry Goods

Grand Rapids, Mich.

Swimming Days 
Are Here

Get in the swim with other merchants 
and stock up on

BATHING SUITS
Boys’ one piece suits with skirt at 

$4.50 and $8.50 per doz.

Men’s one piece suits with skirt at 
$4.50, $8.50 and $12.00 per doz.

Grand Rapids Dry Goods Go.
Exclusively Wholesale 

GRAND RAPIDS, MICHIGAN
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largely in other processes of linen mak
ing besides the weaving.

The bleaching of linen is of great im
portance. Form erly it was carried on 
only from M arch to October^ when the 
days are longest. The fabric, having 
first been boiled in a lye made from 
burnt seaweed, was spread on the grass, 
where it remained about six months and 
where sun, air, rain and artificial water
ing accomplished their beneficent work. 
At the end of the time the linen was 
gathered up, steeped in buttermilk, 
washed thoroughly, and then finished.

Modern science has devised no better 
method of bleaching, nor indeed any 
quite so good. For while the web was 
not brought to a snow whiteness, almost 
the entire natural strength of the yarn 
was retained, and the bleaching process 
was soon completed when the fabric 
was put into use. Indeed, for the real 
thing in linen, linen par excellence so to 
speak, machinery and chemical processes 
have produced nothing that quite equals 
the webs made of hand spun yarn, wov
en on hand looms and entirely grass 
bleached.

But the old methods are too slow for 
present days, and absolute whiteness is 
demanded in many linens. Still the 
bleaching of linen is not now brought 
about by any process that can be called 
hasty. Some is yarn bleached, some 
piece bleached.

A “pot” of linen, which usually is 
spoken of as “she” and consists of 
about 10,000 yards of goods (140 webs 
being sewed together to make it) , goes 
through many processes before it is 
ready to finish. I t  is boiled in lime water, 
then unsewed and the separate webs 
undergo treatm ent in dilute hydrochloric 
acid soda lye, bleaching “dip” and weak 
sulphuric acid, a good washing and a 
spreading on the grass following each 
one of the various chemical processes. 
This is kept up until the desired white
ness is obtained, and ordinarily occupies 
eight to  twelve weeks.

W hen all goes well the bleaching pro
cess does not seriously injure the 
strength of the fiber. But since the 
bleaching involves considerable risk, in
asmuch as by it the “pots” (w orth on an 
average $2,500 each) may be damaged 
or even ruined, some process which 
would be at once safe and speedy is 
greatly needed.

It is interesting to know that a fter 
the bleaching the cloth is “beetled,” that 
is, put on beetling beams and pounded, 
first on one side and then on the other, 
for th irty  to sixty hours before being 
calendered.

A few years ago a man named Mudge 
invented a process by which linen was to 
be made out of flax in twelve hours. 
It was prophesied that the linen indus
try would be revolutionized, all the flax 
straw in this country, which now goes 
to waste, would be used, and linen would 
become almost as cheap as fine cotton. 
For some reason these predictions have 
failed to come true, and the world’s 
linen still is made by processes which, 
though picturesque, are laborious and in 
a way primitive for these modern times. 
Much hand work and great care is re
quired from  the beginning. The flax 
grown in the same field is apt to show 
great variation, so it m'ust be assorted, 
involving not only the cost of the labor,

but perhaps 50 per cent, of the fiber is 
classed as tow, which is of little value. 
And a similar toilsomeness runs through 
the whole industry from first to last.

It is because cotton, which is a very 
youthful upstart as a textile material, 
is so much better adapted to machine 
processes than the flax fiber, that it has 
in so great degree supplanted the latter 
in common use, and made it necessary 
fo r linen m anufacturing—which has be
hind it an honored history of at least 
fifty centuries, since linen, made from 
flax and at least 5,000 years old is found 
in Egyptian tombs—fairly to struggle 
for its existence in recent years. It has 
been well said that “nothing but the 
inherent beauty and excellence of the 
flax fiber has permitted its survival of 
competition so formidable.”

In regard to the possible m anufacture 
of linen in this country, it may be re
marked that even if some Burbank could 
propagate for us a variety of flax adapt
ed to growth in our climate and still 
having the length and fineness of fiber 
of the best European, still, having to 
pay the wages that labor commands here, 
any good linen we might make would 
be almost prohibitive in price.

The Irish people deserve great credit 
for the conscience and integrity they 
have put into their textile industry, 
which, generally speaking, has not in 
any recent years been largely profitable. 
It is said that they have laws preventing 
the use of the cheaper, coarser fiber, 
which is the shoddy of linen.

It is only justice to note that in times 
of depression mill owners have borne 
the lessening of income in even greater 
degree than the workers. In the linen 
industry, relations between employers 
and employes usually are amicable and 
strikes are of rare  occurrence.

Admirably adapted as is the climate 
of Ireland to the raising of superior 
flax, not all that is m anufactured there 
is grown there. Flax is imported from 
Belgium, Holland and Russia. In Bel
gium great care is exercised in the 
culture and handling of flax, and some 
staple is produced that for length, fine
ness, solidity and suppleness, is perhaps 
unequalled.

Russia leads all flax-raising countries 
in the production, considered as to 
amount, of both seed and fiber; but the 
flax is largely of inferior quality, adapt
ed only to coarser fabrics. Fabrix.

In  o rder to  lay up m oney a m an 
m ust salt down his coin.

N otice of Sale of Merchandise at Har
bor Springs, Mich.

In  th e  m a tte r  of th e  e s ta te  of B e n ja 
m in  Segal, d ecea sed ; N o tice  is h e reb y  
g iven  th a t  by  v ir tu e  of m y a u th o r ity  a s  
spec ia l a d m in is tra to r  of th e  above e s 
ta te ,  a n d  by o rd e r of th e  Judge, of th e  
P ro b a te  C ourt, fo r E m m et C ounty , I w ill 
sell in bulk, to  th e  h ig h e s t b idder, for 
cash , th e  e n tire  $10,000.00 s to ck  of m e r
chand ise , co n sis tin g  of d ry -goods, c lo th 
ing , m en ’s a n d  w om en’s fu rn ish in g s , no 
tions, fix tu res  an d  book acco u n ts , all be
long ing  to  sa id  e s ta te .

T h is  sa le  w ill ta k e  p lace in th e  V il
lage of H a rb o r Springs, M ichigan, on th e  
2nd d ay  of Ju n e , 1911, a t  10 o’clock in 
th e  fo renoon  of sa id  day, a t  th e  Ben 
Segal s to re .

In v e n to ry  o f sa id  s tock , w hich  includes 
new' sp rin g  goods of th is  season , w ill be 
on file fo r in sp ec tio n  to  a ll in te re s ted  
p a r tie s  on and  a f te r  J u n e  1st, 1914.

W . J .  CLA R K E, 
S pecial A d m in is tra to r.

Children’s, Misses’ 
and Ladies’ Dresses, 
Waists and Blouses

We are offering to close out before our in
ventory. the following line:
Lot No. 1—30 dozen children’s dresse

2 to 6’s ...........................................  $4.50
Lot No. 2—25 dozen children's dresses

6 to 14's...........................................  7.50
The above sold from $5 to $18 per dozen. 

These all run  in good sizes, and are made up 
in Amoskeag. Renfrew. Ivanhoe. and French 
gingham, also a few in percale. They are low 
neck, short sleeves, and a few long sleeves.

Lot No. 3—50 dozen misses’ and ladies' 
street and house dresses. 14 to 20 and 34 to 44 
—$9. All in M anchester percale and gingham, 
and sold as high as $24 per dozen. Low neck, 
short sleeves, and some for old ladies with 
high neck and long sleeves.

Lot No. 4—Blouses for misses' and ladies', 
12 t o 20 and 32 to 42 ...$6.

Balkan and middies made in white wash 
goods. Blazer flannel, and high-grade gingham.

Will accept orders for two dozen or more 
of any lot.

Terms:—Net 10 days less 2%.

The Ypsilanti Garment Shop
Ypsilanti, Mich.

CHICAGO
BOATS

Graham & Morton 
Line

E v e r y  N i g h t

We are manufacturers of TRIMMED AND 
UNTRIMMED HATS for Ladies. Misses and 
Children, especially adapted to the general 
store trade. Trial order solicited.

CORL, KNOTT & CO., Ltd.
Corner Commerce Ave. and Island St. 

G r a n d  R a p id s ,  M ic h .

“The Crowning Attribute of Lovely Women is Cleanliness”

The well-dressed woman blesses and benefits herself—and the world— 
for she adds to its joys.

N A I A D  D R E S S  S H I E L D S
add the final assurance of cleanliness and sweetness. They are a 
necessity to the woman of delicacy, refinement and good judgment. 
NAIAD DRESS SHIELDS are hygienic and scientific. They are 
ABSOLUTELY FREE FROM RUBBER with its unpleasant odor. 
They can be quickly STERILIZED by immersing in boiling water 
for a few  seconds only. A t stores or sample pair on receipt of 25c. 
Every pair guaranteed.

The only shield as good the day it is bought as the day it is made.

The C. E. CONOVER COMPANY
M a n u fa c tu r e r s

F a cto ry , R ed  B ank , N e w  J e r se y  101 F ran k lin  S t., N e w  Y o rk
Wenich McLaren & Company, Toronto—Sole Agents for Canada

T h e  M i c h i g a n  T r u s t  C o m p a n y
Audit Department

Audits Books, Installs System s and renders Consulting Service for 
Corporations, Firms and Individuals. Our reports are a conservative basis 
of information for the stockholder, director, partner, owner, banker or pros
pective business purchase.

Further Information or booklet on request

Room 213 Michigan Trust Company Bldg. Grand Rapids, Mich.
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T h e  W ay  to  B e tte r P ro fits  in Shoes.
I t  seem s to  me th a t it becom es 

hard er and h a rd er each year to m ain
tain  a successful retail shoe busi
ness. W ith  the continued advances 
in shoes, w hich are legitim ate  ow ing 
to  the increased scarcity  of m aterial, 
due to the continual falling off in the 
supply of hides, on the one hand, and 
the continued dem ands of labor for 
increased w ages on the o ther, there 
appears to  he no hope of low er prices 
in the fu ture; in fact, looking the s it
uation squarely  in the face, I think 
we m ay expect h igher prices. Added 
to  this there  is a continual increase 
in the cost of doing business—ren ta ls 
are increasing  year by year, and, as 
you gentlem en can doubtless tes ti
fy. a lease is never renew ed except 
at an increased price. E m ployes who 
serve faithfully  for a year expect 
an increase in wages, and justly . 
L igh ting  hills grow  higher m onth by 
m on th ; in fact, none of us can do 
business this year for w hat we did 
last year, and none of us can do busi
ness nex t year for w hat it cost this 
year.

A n o ther im portan t factor is com 
petition, which grow s keener, and in
creases in at least as fast a ra tio  as 
does the population from  which we 
draw  our business, the resu lt being 
th at it is next to  im possible to  realize 
any th in g  like a phenom enal grow th  
in volume of sales.

T hese being the facts, and it seems 
to  me th a t they  are the facts every
where, there  are only tw o conclu
sions to  he arrived a t—either we
m ust expect less com pensation  for 
o u r y ear’s efforts, o r we m ust m ake 
b e tte r  profits.

I know  th at the sam e condition pre
vails with individuals as its does in 
runn ing  our stores. W e can 't cut our 
expenses, and we can’t expect to  hold 
them  as they  are. W h at it co st us 
this year will be m ore than  it did last 
year, and it will go on ad infinitum. 
I am a poor disciple of the principle 
of econom y, and I th ink  th a t the n a 
tural, logical conclusion leaves only 
one road open—we m ust make m ore 
profit.

In a recent speech before the N a
tional Shoe R eta ile rs’ A ssociation, A. 
11. Geuting, of Philadelphia, gave 
some sta tistics th a t had been com pil
ed relative to  different re ta il busi
nesses th ro ughou t the  country , and 
they  disclosed the fact that, aside 
from  the grocery  business, shoes 
were sold a t the n a rrow est m argin of 
profit of any com m odity. Now one 
would expect from the  fact th a t the 
profits were so small th a t it would be 
a business requiring  sm all investm ent, 
w ith a liquid stock and m oney tu rn 

ed rapidly, as it should be w hen the 
m argin  of profit was so narrow , but 
it developed on the o th er hand that, 
w ith the exception of jew elry , the 
shoe stocks were tu rned  less than  
any o th er com m odity.

If any explanation  w ere needed of 
the sad p ligh t of the shoe business 
th ro ughou t the N ation, these figures 
are sufficient. T o  th ink  th a t our busi
ness m akes less profit than  any 
o th er except one. and tu rn s its stock 
less than  any o th er w ith but one ex
ception, show s a s ta te  of affairs ex
trem ely un fo rtunate . W hile the g ro 
cery business m akes less profit, it 
does not take a fifth of the capital 
th at shoes require, and while the jew 
eler does no t tu rn  his stock so rap 
idly, his profits are tw o and a half 
to  th ree  tim es w hat the shoe m er
chan t earns. So you can see the ne
cessity of reform ation .

T he public is in terested  in receiv
ing good quality and good service. 
I t  is not in terested  in w hat goods 
cost the m erchant. If  your sto res are 
kep t b rig h t clean and up-to-date, if 
your clerks are affable, courteous, 
w illing, and the stock is desirable, 
pa tro n s will flock to  your sto re  and 
buy shoes a t w hatever price you see 
fit to  ask. A lways rem em ber th a t 
the in teg rity  of the  article  m ust be 
preserved, and th a t poor shoes should 
no t be sold a t any price. O nce es
tablish the fact th a t your shoes are 
good, th a t the people can secure good 
service and first class a tten tio n  at 
y our store, and you will find th a t 
they  are no t the least in te rested  in 
w hat the goods cost you and they 
will pay a first class profit and come 
hack for m ore shoes.

In  these days of high cost of m er
chandising  shoes should not be sold 
on any low er m argin  than  3.r> or 40 per 
cent, at least we should aim  a t these 
figures. C learance sales and reduc
tions w ill cut some, bu t if we endeavor 
to  hold them  up we can m ake these 
profits in m any instances, and when 
the season is over net at least 33Rj 
per cent. V ery few of us are doing 
business to-day under 25 per cent, as 
you doubtless know, and if th is ra tio  
of profit is m aintained it will afford 
the  average re ta ile r only from  5 to  
8 per cent, for his y ea r’s business, 
which is certain ly  a sm all recom 
pense for any m an devoting  to  it his 
best efforts and u n tirin g  energy.

B ut let us get away from  the fact 
th a t shoes need to  be sold oq such 
narrow  m argins.

L et ourselves and our best clerks 
com prise the  jury .

L e t’s m ark  the goods not on w hat 
they  cost, but w hat they  are w orth  
and on w hat they  will bring.

« M H l k
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D oes Our Experience Mean 

Anything to You?

■OU should profit by the result of 
half a century of good shoe-making.

OUR SHOES ARE MADE RIGHT, as 
most of our men have been with us for 
many years. The MATERIALS we use are 
of the best, and our PRICES are such that 
you cannot afford to buck competition 
with inferior lines.

GET IN LINE NOW, SO YOU WILL BE 

READY WHEN OUR SALESMAN CALLS

Rindge, Kalmbach, Logie Company
Everwear Shoe Manufacturers 

GRAND RAPIDS, MICHIGAN

T  w o B lacks and T  w o T  ans
At $2.25

Goodyear Welts

No. T 1014—Gun Metal Blücher 
Oxford.

No. T 1034—Same in Tan Russia 
Calf Blücher Oxford.

No. T 1114—Gun Metal Button 
Oxford.

No. T 1134—Same in Tan Russia 
Calf Button Oxford.

At $2. 25 per pair.
5°]o discount in 30 days.

Don’t these styles, descriptions and prices
TALK TO YOU?

Grand RapidsiSlioe A RiibberCQ.
The Michigan People Grand Rapids
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If we are  fo rtu n ate  enough to  have 
h it it off in our buying  and have 
w hat the people w ant, le t’s ge t a 
profit th a t will offset the losses we 
can’t help but incur.

In m ark ing  our goods the first p a rt 
of the season let us bear in m ind 
the clearance sales and the dollar 
sales. Som eone m ust pay for them — 
there  m ust be a profit som ew here to 
com pensate for the losses. You know 
in the final analysis the  u ltim ate 
consum er pays, and the u ltim ate con
sum er in this instance m ust expect to  
pay the losses incurred  during  the 
tw o m onths of clearance sales. D on’t 
let it be you. D on’t go down into 
your own pocket.

T ry  to  have your profits large 
enough when the season opens and 
the business is a t its best, so th a t you 
will have enough  to  take care of the 
losing  m o n th s and a clean tidy sum 
in the bank besides. Jam es P. O rr.

Secret of Success of United Cigar 
Stores.

T here  are  few large cities which 
do not have a t least one rep resen ta 
tive of the chain of sto res owned by 
the U nited  C igar S to res Co.; and 
and there  are few m en who do not 
know som eth ing  of the trem endous 
success of th is strik ing  departu re  in 
retail m erchandising . I t  would pay 
m ost shoe re ta ilers, the nex t tim e 
they drop in a t a U nited  sto re , to  
talk  a little  w ith the m anager—or the 
salesm an—th a t is, if the m anager or 
salesm an will ta lk ; they  m igh t thus 
“learn som eth ing  to their advantage,” 
as the “p erso n al” advertisem ents put 
it.

C areful accounting, a perfect rec
ord of every detail, is the real secret 
of the success of the  U nited  C igar 
Stores. A nd yet there  is m any a shoe 
re ta iler, w hose business is several 
tim es the volum e of th a t of one of 
these sto res, w ho dism isses the  sug
gestion  th a t it would pay him to  give 
som e a tten tio n  to  cost accounting  and 
o th er details of this sort, w ith the 
answ er th a t his business is no t big 
enough to  w a rran t it.

As a m atter of fact, there  is no busi
ness deserv ing  the nam e which will 
not pay the tim e and a tten tio n  nec
essary  to  keep records of the sort 
necessary  to  enable the  p ro p rie to r to  
know exactly  w hat is go ing  on. M ost 
m erchants do not know exactly  w hat is 
go ing  on in their business. If you are 
one of these, why?— Shoe R etailer.

W ill H igh T oes Return?
O ne shoe buyer asse rts  th a t next 

fall will w itness a re tu rn  of the de
m and for high, o r knob, toe  shoes for 
m en in the  cheaper and m edium - 
priced shoes. H e considers th e ir re 
tu rn  inevitable, because of all las ts 
they  are the m ost com fortable, and 
for th a t reason, the  trad e  will dem and 
the knob toe.

T h is sty le  in foo tw ear has never 
left the W este rn  s ta te s  o r the ru ral 
d istric ts in o th er sta tes. E very  day 
m en are calling  for m ore com fortab le  
shoes and they  going to  have them . 
T he high toe shoe m akes the  foot 
look sh o rte r and it is plain th at it can 
be w orn  shorte r.

A n Index o f a Shoe Store’s Popu
larity.

IIo w  m any shoe dealers take the 
public into their confidence in the 
m atte r of the am ount of business they  • 
have handled? None, practically , as 
far as anybody know s. O f course, 
“ there 's  a reason ,” w here the deal
er's business has not been large 
enough to  m ake it w orth  while to  tell 
people about it; but it is no t so easy 
to  say w hy it is th a t popular and 
p rosperous s to res have not seen the 
unique publicity value of sta tin g  ju st 
how m any shoes they  have sold, thus 
im pressing  the  general public w ith the 
volume of their business, and, a t the 
sam e time, g iv ing  to  every custom er 
the feeling  of having contribu ted  to 
th is pleasingly  h igh to ta l. T he Si
m on Shoe S tore, of A ltoona, Pa., 
in connection  w ith its recen t tw enty- 
th ird  ann iversary  celebration  did 
this, publish ing in a co rner of a page 
advertisem ent a sta tem en t of the 
am ount of business handled by it d u r
ing the past five years, a fte r sum 
m arizing  it by se ttin g  forth  the fact 
th at it to ta led  nearly  a qu arte r of a 
m illion pa irs—a really  aston ish ing  
volume of business. I t  undoubtedly  
gave m any people ju s t the kind of 
jo lt w hich good advertis ing  should, 
show ing them  in an unusual way the 
pre-em inence of the Sim on Store.

Makes the Demand.
W hen a sto re  is assured  of its po

sition w ith the public, and it has 
come to be recognized as an au th o ri
ty on styles and value, why should it 
no t occasionally  c reate  a dem and 
which it is p repared  to  fill, as well as 
m eet dem ands a lready existing?

T h ere  seem s to  be no good reason, 
in the opinion of one of the  cleverest 
re ta il advertis ing  m en in the country, 
w hy th is should no t be done diplo
m atically, and those in the trad e  w ho 
are close observers of w hat is going 
on can see this idea underly ing  some 
of his new spaper advertising.

N ot long  ago th is sto re  featured  
tans, bo th  in its advertisem en ts and 
in the w indows, w ith the resu lt th at 
a large num ber of pa irs of the shade 
now under the ban of the m ajo rity  
of sm art d ressers w ere disposed of. 
O f course the sto re  did not call a t
ten tion  to the fact th a t it was o ver
stocked on tans, but ra th e r pointed 
out the advantages of the tanboot, 
especially as a w alking boot.

T his m ethod is decidedly in con
tras t to  th a t of slashing prices to  
m ove stock th a t is accum ulating. 
N aturally , it should no t be applied to 
novelties o r ex trem e sty les which 
have died a na tu ra l death  and would 
o therw ise  have to  be buried on 
shelves, o r in the sto reroom , which 
should be devoted to  live stock.

T he Island  C ity Pickle Co., of 
E aton  Rapids, will locate a branch 
sa lting  sta tio n  a t O nondaga.

HEROLD-BERTSCH SHOE CO.
Mfrs. of Serviceable Footwear Grand Rapids, Michigan

A  N E W  A R R IV A L
BUT IT IS ALREADY VERY POPULAR IN THE TRADE

No. 884—Men's 12 inch Pioneer. Black Norway Chrome Uppers. H Double Sole. Re-in- 
forced Shank. Nailed Bottom. Fair Stitched. Large Nickel Hooks and Eyes. 
Four inch CufFs with Buckles and Snaps. Full Bellows Tongue Blucher.
exactly like cu t............................................................................................................... $3 00

No. 883 Same shoe only Regular six inch Blucher c u t ............................................................  2 10
No. 878—Same shoe only Regular six inch Plain Toe Blucher c u t.........................................  2 10

THEY WEAR LIKE IRON

In Stock for 
Immediate 
Shipment

Orders
Solicited

Come-Backs

There are two kinds—the come-back with a kick, and 
the come-back for more goods of the same kind.

Our Elkskin outing shoes are repeaters because they are 
fitters. The lasts fit the feet; the stock, upper and sole, fits 
the requirements made of this class of shoe; merit and 
worth fit the price.

Send for new catalogue. Mail orders given prompt 
attention.

HIRTH-KRAUSE COMPANY
Hide to Shoe

Tanners and Shoe Manufacturers 
Grand Rapids, Mich.
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Tw o W idely Differing M ethods of 
Keeping Young.

W ritte n  fo r th e  T rad esm an .
My neighbor Mrs. M iddleton has 

lately  undertaken  a strenuous course 
by w hich she purposes to  re ta in— 
perhaps I m ight be tte r say regain— 
her youthfulness.

A lthough she is only about 37, 
during  the last few years M rs. 
M iddleton has been a little  given to  
em bonpoint, no t d istressed ly  corpu
lent of course but still about tw enty- 
five pounds heavier than  gives the 
best figure for a wom an of her height, 
and a trifle—ju st a trifle—clum sy in 
her m ovem ents. H er cheeks sagged 
som ew hat and a suggestion—you 
could no t call it m ore—a suggestion  
of a double chin g reatly  vexed and 
hum iliated her. A cquaintances who 
were som ew hat envious of the M id
dleton fortune and of Mrs. M iddle
to n ’s quondam  good looks—until very 
recently  her beau ty  was everyw here 
acknow ledged—such acquain tances 
did no t hesitate, behind her back of 
course, to  call her fat. W hile these 
heartless rem arks w ere no t u tte red  in 
her hearing, they  ju st as surely reach
ed her ears by the indirect process of 
repetition , as indeed was intended.

T o  add to  the  m ental m iseries caus
ed by her slight tendency to  flesh, 
perhaps even occasioned by th a t ten d 
ency, in spite of the  reg re ttab le  
plum pness of her face, tiny  crow ’s- 
feet were appearing  about her eyes 
and her forehead was som ew hat lin 
ed. H er com plexion, which used to 
be of m arvelous c learness and fa ir
ness, had becom e lam entably  sallow. 
T o  quote her own w ords, for M rs. 
M iddleton is none too  s tro n g  on 
gram m ar, “ It surely was tim e I done 
som ething.”

A ccordingly a few weeks ago she 
began follow ing w ith g rea t fidelity 
and vigor, a regim e which she found 
in a B eauty H in ts  column.

T h e  first th ing  in the  m orn ing  she 
takes a cold show er bath, follow ed by 
a v igorous rubbing  of the w hole su r
face of the body. F o r the purpose 
of fu rther ton ing  up the system , there  
nex t comes a fairly  p ro longed deep 
b reath ing  exercise. T hese  occupy her 
tim e until breakfast. Indeed to  do 
them  she is obliged to  rise a half 
hour earlier than  was her custom . 
M ore s tric tly  speaking, a half hour 
earlier than  it was her custom  to 
have her coffee and toast b ro u g h t to 
her bedside. U ntil she em braced th is 
strenuous system  she did no t actually  
ge t up till the m iddle of the forenoon.

H av ing  b reakfasted  m ainly on fru it 
w ith oatm eal o r some o th e r plain 
cereal, she soon afte rw ard  s ta rts  out 
for a long walk. B eginning with a

half mile of a m orning, from  which 
she often came back out of b reath  
and exhausted , she gradually  has in
creased the distance until now she 
easily can m ake th ree  m iles and do it 
in a trifle over an h our’s tim e. She 
asp ires to  w alking four o r five m iles 
on her m orn ing  jaunt.

N ot to  w eary  my readers w ith de
tails, I will say th a t M rs. M iddleton’s 
daily program m e includes tw o v igor
ous calisthenic stun ts, one for reduc
ing the flesh and the o th er for giv
ing the  body an all but juvenile sup
pleness; m assage of a q u arte r of an 
hour for d im inishing the incipient 
double chin ; tw enty  to  th irty  m inutes 
facial m assage for the flabby cheeks 
and the w rinkles; steam ing  the face 
to  b righ ten  and purify  the com plex
ion; besides the application of tw o 
or th ree  harm less lo tions and vari
ous w ashings, rinsings, etc.

Mrs. M iddleton follow s out th is 
schedule faithfully every day. W hen 
n igh t comes she is honestly  tired, fully 
ready to  re tire  early  and enjoy the 
tw o h ours’ beauty  sleep before m id
night th at is p rescribed in her course.

I never before have know n M rs. 
M iddleton, w ho by tem peram en t is a 
little  lethargic, to  put so much vim 
into any th ing  as she is show ing in 
this youth-renew ing  process. A lready 
she displays m arked im provem ent and 
seem s like an o th e r wom an. I be
lieve th a t th is concen tra tion  of her 
energies upon a definite purpose is 
good for her m orally  as well as phy
sically.

I will explain th a t M rs. M iddleton 
as a girl was a m arked exam ple of a 
certain  doll-faced type of beauty. 
A m ong her m any adm irers she elect
ed to  m arry  Jack  M iddleton, w ho was 
both rich and devoted. F inancial af
fluence has m ade m anual toil on her 
p a rt en tirely  unnecessary . N atu re  
has exem pted her from  any great 
m enta l effort, by g iving her the m ost 
rud im entary  so rt of a brain , a head- 
piece th a t never concerns itself w ith 
the g rea t problem s of life. A ll these 
th ings considered, as also the fact 
th a t her looks have b ro u g h t her 
about every th ing  of value she ever 
has had, I do no t w onder th a t she re 
garded their th rea tened  departu re  
w ith dism ay and b estirred  herself to  
re ta in  them . N or is it su rp rising  that 
she has becom e an enthusiastic  advo
cate of the youth-and-beau ty-renew - 
ing process, even to  the po in t of m ain
tain ing  th a t no wom an need allow 
herself to  becom e faded and o ld-look
ing. A long w ith the w rite r of the 
B eauty H in ts, she seem s to  have no 
apprehension of the  fact th a t while 
such a regim en as she is fo llow ing is 
is excellent for a wom an situated  as

she is, it is en tirely  im practicable for 
one w ho has m uch of an y th in g  else 
to  do.

A n o ther acquain tance of mine, M rs. 
N orton , is re ta in in g  her youthfu lness 
quite successfully by m eans en 
tire ly  unlike those  em ployed by M rs. 
M iddleton. M rs. N o rto n ’s circum 
stances are vastly  different from  those 
of M rs. M iddleton, and absolu tely  
preclude her devoting  herself to  the 
single purpose of re ta in ing  youth  and 
beauty.

T he N o rtons have th ree  children 
and Mr. N orton  receives only a m od
est salary, so m odest th a t no maid 
can be em ployed. M rs. N o rto n ’s 
problem  is exactly  like th a t of a host 
of o th er b righ t, in te lligen t wom en 
who are  sim ilarly  situated . I t  m ight 
be sta ted  like th is : H ow  shall she 
do her own w ork and practice  all the 
little  econom ies th a t the p resen t cost 
of living and her husband’s c ircum 
stances m ake necessary, w ithout be
com ing a hopeless household drudge, 
w ith little  care fo r her own appear
ance and no tim e for the com pan
ionship of her husband and children?
• W hile M rs. N orton  has not as yet 

reached a com plete solu tion  of this 
stupendous problem , she com es n ear
er to  having it w hipped out than  any 
o th er wom an I know. She has given 
m uch th o u g h t and study to  econom iz
ing the labor of housekeeping, and 
has succeeded in reducing  g reatly  the 
tim e required for a num ber of house
wifely tasks. H ow ever, she does not 
fall into the e rro r so com m on with 
m any wom en who m ake a fad of sav
ing labor— th at of cu ttin g  out all th a t 
is o rnam ental and enjoyable on the 
g round th a t such th in g s m ake need
less work. She does no t seek to  elim 
inate the en te rta in m en t of their 
friends n o r a reasonable  indulgence 
in p re tty  clo thes and o th er such p leas
urable th ings, for she know s th a t the 
harm less little  frills of existence go 
a long  way in m aking life w orth  liv
ing.

“Saving w ork is one of m y great 
hobbies,” she a sse rts ; “but I do not 
carry  it to  the ex trem e leng th  of u s
ing a red tab leclo th  on the dining 
room  tab le .”

In  the p lann ing  of th e ir house, 
M rs. N o rton  achieved a w onderful 
handy a rran g em en t of the  various 
room s. T he doors are in the  righ t 
places so there  is no w aste of steps 
in do ing  the w ork. She is quite sys
tem atic, plans her w ork  ahead, and 
cuts out w hatever she sees is really  
and tru ly  superfluous, bu t still keeps 
a clean, tidy house and cooks dainty, 
pala tab le  meals.

A lm ost from  their infancy she has 
tra ined  her children  n o t only to  help 
her w ith the sm all tasks th a t their 
little  hands can do, bu t to  w ait upon 
them selves, hang  up their clothes, 
and care fo r their belongings. M any 
wom en w ear them selves ou t by the 
senseless practice  of p icking up after 
husband and youngsters.

F u rth e r, M rs. N o rto n  is quick to  
adopt any household contrivance 
w ithin her m eans, th a t she finds upon 
investigation  to  be really  labor sav
ing. She has had a vacuum  cleaner 
fo r som e tim e, and ju s t recen tly  has 
purchased an electric  w asher of un 

doubted  m erit. T h is  takes off the 
h ard  w ork  of the w eekly laundering . 
She has been in the  hab it of doing 
m ost of her w ashings herself, thereby  
sav ing  laundry  bills and m uch w ear 
and tear of the c lo thes; bu t she found 
th a t doing the w ork  by hand was too 
heavy fo r her s treng th . H ence her 
wise adoption  of the electric  w asher.

M rs. N o rton  is a living, b reath ing  
illu stra tion  of the excellence of her 
system  of re ta in ing  looks and health. 
She is a rem arkably  young-appearing  
wom an, w ith a m ind as active and 
keen as it was when she g raduated  
from  college som e fifteen years ago. 
T he m ethod of keeping young  which 
she exem plifies is ju s t as efficacious 
as th a t w hich M rs. M iddleton is fol
lowing, and its adoption  is p racticable 
for a far g rea te r  num ber of wom en.

Quillo.

H ow ever, a good na tu red  friend is 
som etim es an enem y in disguise.

Safety First
In Buying

Safety in buying means 
getting the goods and 
the quantities of goods 
YOU can sell at a profit. 
It means knowing what 
to buy and getting it at 
the right price.
You can be safe in buy
ing when you buy from 
“Our Drummer.” If you 
haven’t the current issue 
handy, write for it.

Butler Brothers
Exclusive Wholesalers of 

General Merchandise

New York Chicago 

St. Louis Minneapolis 

Dallas

OiamoDil Spiegee {Into Tires
W on’t Slip W on’t  Slide 

W on't Skid They Grip
Distributing Agents

SHERWOOD HALL CO., LTD.
30-32 Ionia Ave., N. W.

GRAND RAPIDS, MICHIGAN
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The Simple Honesty of Protected 
Prices.

T h e  foundation  of the  civilized 
w orld  is laid on the  T en  C om m and
m ents handed down to  us som e four 
thousand  years ago, and one of them  
reads “T hou  sha lt n o t steal,” and if 
th is C om m andm ent is lived up to, 
there  w ill be no cause fo r trouble  
betw een the  m an u factu rer and his 
d istribu ters.

I f  a m an pu ts a sum  of m oney in 
his safe o r  in a bank  and ano th er 
takes it w ithou t h is consent, the 
s tro n g  hand of the law reaches out 
and says, “Y ou are a th ief and m ust 
be punished.” B ut w hen a m an pu ts 
th is sum  in ad v ertis in g  a b rand  of 
goods of h is own creation , the price- 
cu tte r reaches ou t and takes it while 
the law quietly  sleeps on its post. 
W h a t is the difference betw een the 
m an stealing  your m oney from  your 
safe and in s tealing  the ad vertise
m en t you have spen t it for? I can 
see no difference.

T he  price b reaker says he has paid 
for the goods; they  are  his and he 
has a r ig h t to  do as he pleases w ith 
themi. All th is we g ran t, the  goods 
are  his, b u t the  nam e on the o u t
side- th a t m akes them  salable, be
longs to  the m an th a t c rea ted  them , 
and he should have the r ig h t to  de
fend it to  the  b itte r  end.

W hy  does a m an buy an  Tngersoll 
w atch  w hen he can g e t one perhaps 
ju s t as good and fo r less m oney? B e
cause th e  nam e In g erso ll stands for 
ho n est w orkm anship  and the buyer 
know s he is g e ttin g  ju s t w ha t they  
rep re sen t the good to  be.

W hy  does the housew ife pay ten 
cen ts fo r a package of K ellogg’s 
T o asted  C orn F lakes w hen she can 
ge t a la rg e r package of o th er m anu
factu rers ' flakes for m uch less m oney? 
She know s the nam e K ellogg stands 
for purity , quan tity  and cleanliness, 
and she p refers to  pay the  ex tra  price 
on account of the  g uaran tee  the  nam e 
K ellogg gives. R em ove the nam e 
from  the outside of the  package and 
you could hard ly  give the  goods 
away.

I t  is, therefore, the nam e th a t sells 
the goods, and w hile the price cu tte r 
has b ough t the goods he has no t 
b o ugh t the  nam e, and the ow ner of 
th is nam e should have the  r ig h t to  
p ro tec t it by refusing  to  allow  the 
price cu tte r to  use it to  draw  in cus
to m ers th a t he m ay sell them  goods 
w ithou t m erit, o r a t least goods he 
is unw illing  to  spend m oney on to 
m ake them  popular.

W h at w ould be the  resu lt if som e 
one w ere to  buy a g rea t quan tity  of 
goods from  Macy- m ove them  across 
the street, put the  big red s ta r  over 
the door and advertise  them  as 
M acy’s a t a cut price? T h e  how l th a t 
w ould com e from  th is  firm would 
m ake the p resen t wail against fixed 
prices sound like a w hisper. W h at 
w ould A ustin , N ichols & Co. do u n 
der the  sam e circum stances?

T h o u  sha lt n o t steal! T h is  is the 
key to  the  situation  and the tim e has 
com e w hen the s tro n g  hand of the 
law  should  handle  the th ief th a t 
steals y our advertisem en t the  same 
as it handles any o th er crim inal.

A n advertised  b ran d  of goods is

p ro p e rty  the sam e as real e sta te  and  
should  have the sam e pro tec tion . I 
hope y our paper w ill keep th e  sub
jec t ag ita ted  un til the  m an w ho 
spends his m oney in c rea ting  a de
m and fo r an artic le  he has produced 
ge ts ju stice  and p ro tec tio n  fo r his 
p ro perty . N elson Gray.

The Barber’s Financial System.
W ritte n  fo r  th e  T rad esm an .

“Shave?” questioned the barber. 
“V ery w ell.” H e tilted  the  chair 
back.

“ May, th is year, ts one of m y long 
m onths,” he pursued, m editatively, as 
he applied the  lather.

“ O ne of your long  m on ths?” ques
tioned the auditor, th ro u g h  a film of 
soap.

“Yes. T h a t’s w hat I call them . 
T h ere ’s fou r long  m on ths in the av
e rag e -y ea r. I ’m going down to-day 
to  pay m y m o n th ’s ren t. I t  isn’t  due 
for a week yet, but the m oney’s ready 
and I w ant to  ge t it off m y m ind. T he 
land lord  says if som e of the o ther 
people he has w ere as sure pay as I 
am, he w ouldn’t need to  die to  go to 
heaven.”

“ B ut the long  m o n th ?” T h e  curi
osity  of the m an in the chair con
quered his aversion  to  the  taste  of 
soap.

“T h a t’s ju s t one of the sym ptom s 
—I ’m paying the ren t a week ahead.” 

T h en  he explained.
“ E very  Satu rday  n ig h t w hen I count 

the cash I put aside th a t w eek’s share 
of the re n t and  the electric  ligh t bill 
and all the expenses of runn ing  the 
shop. T hen  w h er the  fo u rth  S a tu r
day n igh t com es I have the m o n th ’s 
ren t r ig h t there , w hen it’s due, and 
M onday m orn ing  I call on M r. L an d 
lo rd  and say, H e re ’s your m oney.’ 
A fellow can w ork  b e tte r  and feel 
happier when he know s th a t each 
week is tak ing  care of itself, and th a t 
w hen the ren t and the ligh ting  bill 
fall due, the m oney’s there  to  m eet 
them .

“T h is m onth  I ’m a week ahead w ith 
the ren t. W hy? Oh, ju s t because 
there  are five S a tu rdays in M ay. So 
I have ren t m oney a w eek ahead of 
the  tim e and I pay it a week ahead.” 

“A nd w hat about the  ex tra  S a tu r
day?”

“ Oh, w henever th e re ’s an ex tra  Sat
urday  it ju s t m eans th a t I ’m a week to  
the  good. I have a w eek’s ren t and light 
m oney w ith no re n t and ligh t to  pay; 
so I put th a t m oney in to  new equip
m en t fo r the  shop. T h a t’s w hy I ’m 
able to  give you a  little  b e tte r  se r
vice than  if I d idn’t look ahead—and 
give it, too, w ithou t w orry  and n erv 
ous stra in .”

W illiam  E dw ard  Park .

BEITS ILL THILETS
We have stocked the “Beats 
A ll” line of School Tablets 
formerly carried by the Grand 
Rapids Stationery Co.
A big line of other tablets 
and school supplies.

Will P. Canaan Go.

P e r e  M a r q u e t t e  R a i l w a y  C o .
FRANK W. BLAIR. DUDLEY E. WATERS, SAMUEL M. FELTON. Receivers

FACTORY SITES
AND

L O C A T I O N S  fo r  I N D U S T R I A L  
E N T E R P R I S E S

IN MICHIGAN

The Pere Marquette Railroad runs through a territory peculiarly adapted 
by Accessibility, Excellent Shipping Facilities, Healthful Climate and Good 
Conditions for Home Life, for the LOCATION OF INDUSTRIAL EN
TERPRISES.

First-class Factory Sites may be had at reasonable prices. Coal in the 
Saginaw Valley and Electrical Development in several parts of the State in
sure Cheap Power. Our Industrial Department invites correspondence with 
manufacturers and others seeking locations. All inquiries will receive pains
taking and prompt attention and will be treated as confidential.

Address,
GEORGE C. CONN,

Freight Traffic Manager,
Detroit, Mich.
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Sales Made Without 
Argument

BOODS that are nationally ad
vertised by their manufacturers 

are easy to sell. The buyer already 
knows about them through the 
advertising. He knows what they 
are m ade of, how they are made, 
under what conditions produced, 
and the maker’s name. These 
buyers are already favorably pre
disposed toward advertised goods 
when a dealer offers them—sales 
are easy and quick.

T he grocers selling National 
Biscuit Company products know 
this to be true. It takes no argu
ment to sell them. No time is lost 
in taking the order. N. B. C. prod
ucts are sales-makers, time-savers. 
They are well known because of 
year after year of advertising. They 
are liked because of perfect quality.

NATIONAL BISCUIT 
COMPANY
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STO VES and HARDWARE

M ich igan  Reta il H a rd w are  A ssoc iation .
P re s id e n t—C. E . D ick inson , St. Joseph .
V ic e -P re s id en t—F ra n k  S trong , B a ttle  

C reek.
S e c re ta ry —A. J . Sco tt, M arine  C ity.
T re a s u re r—W illiam  M oore. D e tro it.

M ake th e  M ost of the  S porting  G oods 
Season.

W ritte n  fo r  th e  T rad esm an .
E ven at the height of the season, 

pushfulness is essential to  the  sale of 
sp o rting  goods. T rue, there  has been 
now for some considerable tim e a 
steady call for fishing tackle, balls 
and bats and the tike; bu t the m er
chant w ho is con ten t to  m erely take 
w hat business com es his way will 
m ake a com paratively  poor show ing 
a t the y ear’s end. F o r com petition  
is keen in ca tering  to  the sp o rting  
goods trade.

F o r th is very reason the m erchant 
is wise w ho forces upon the a tte n 
tion of the crow d the sporting  goods 
w hich he carries in stock; and p a r
ticularly  is he wise in em phasizing 
their quality. T h e  buyer of sp o rting  
goods w ants the best—w ithout re se r
vation. H e is an en thusiast, and he 
is willing- to  spend both him self and 
his m oney for the sake of his en 
thusiasm . T he m erchan t who w ants 
to  appeal to  him successfully will, 
therefore, feature w hat is best.

T o  stim ulate  the sp o rting  goods de
m and at every opportun ity  is the m er
chan t’s policy. F rom  the very  ou tse t 
he should lose no chance of iden tify 
ing  his s to re  w ith the sp o rting  en
thusiasm  of the com m unity. If a 
v isiting  team  is going to  play a rec
o rd-break ing  gam e w ith the H om e
tow n nine, th a t’s the signal for the 
H om etow n m erchant to  hand out free 
score cards—and sim ultaneously put 
on a baseball display. A prize for the 
first hom e run of the  season, o r for 
the highest b a ttin g  average at the end 
of the season, will help to  cen ter in
terest in your sto re  and m ark you as 
one of the leaders in the popular 
game.

W hatever o th er gam e o r pastim e 
is locally s tro n g  and popular can be 
appealed to  in the sam e way. A prize 
for the b iggest fish of the season will 
a ttrac t devotees of the p iscatorial a rt 
(and don’t fo rget to  insert the stipu
lation “C aught w ith rod and tackle 
from  B lank’s S to re” )- And so on 
dow n the line. No individual prize 
need be very  expensive, a lthough 
spo rtin g  goods dealers have found it 
profitable to  offer e laborate  trophies. 
T he baseball trophy  fo r the local or 
county  league, by the way, ensures a 
lo t of valuable new spaper publicity 
for the firm nam e which couldn’t be 
bough t a t ten  tim es its price in dol
lars and cents.

F o r  the m erchan t w ho handles

o th er lines as well, the sp o rtin g  goods 
departm en t proves a “pu lle r” a t this 
particu lar season. I t  helps to  stim u
late, to  som e degree, the sale of o th er 
lines; fitting  in well w ith hardw are, 
sta tio n ery  and general stocks.

T he m erchant who m ixes in the 
sp o rting  life of his com m unity usu
ally pulls the trade  in against his stay- 
at-hom e com petitor. W here  there  is 
no sp o rtin g  organization , the dealer 
can ge t one on foo t and thereby  no t 
m erely boost his own sales, bu t p ro 
duce a lot of sales w here there  were 
none before. T hus, a hardw are  deal
er, no tic ing  th a t his tow n had no gun 
club, stra ig h tw ay  proceeded to  o r
ganize one. T he first incident was 
that, as prim e m over in the un d er
taking, he was elected P resident. T h a t 
was in p a rt a covert h in t to  him  to 
ge t busy- and donate a prize. H e did 
not hesita te  but offered a valuable 
trophy  for com petition, no t m erely  in 
the local club, but th ro u g h o u t the 
county. A t one stroke  he m ade his 
store the gun-club cen ter of half 
a dozen tow ns, th ree  villages, tw o 
cities, and a large and prosperous 
ru ral te rrito ry . T he resu lt was an 
im m ense stim ulus to  the sale of 
sh o o ting  goods. The wideawake m er
chan t pulled dow n his share of the 
business, and it was the lion’s share 
a t that.

U sually  the rep a ir shop fits in well 
w ith the sp o rting  goods line, p a rticu 
larly w here bicycle and autom obile 
supplies arc handled. F requently  
some m em ber of the staff has a decid
edly m echanical tu rn , and can w ith a 
little  tra in in g  do good repair work. 
O ften  the business grow s to  such an 
ex ten t in a sh o rt tim e th a t it pays 
the  m erchan t to keep one m an on the 
staff solely for repairs. H ere  and 
there  m erchan ts run the repair shop 
largely  as an accom m odation to  cus
tom ers; but if p roperly  looked a fte r it 
can be m ade to  yield a fair profit. 
Even if it only pays its way, it helps 
to  draw  trad e  to  the sp o rtin g  goods 
and bicycle departm ent. T he re 
string ing  of tennis rackets, the rep a ir
ing of rods and golf clubs, the over
hauling of guns and the pum ping up 
of tires—such services the pa tron  ap 
preciates; and he will give his p refer
ence to  the store  w here he is sure 
of ge ttin g  p rom pt a tten tio n  if any
th in g  goes w rong.

H ere  and there  hardw are  dealers 
cater profitably to  m o to rists  and 
m oto r boat ow ners. T he grow ing 
popularity  of the m oto r car m eans 
m oney for the m erchant w ho can give 
quick em ergency service in case of 
a break-dow n or accident. T he lines 
which can be profitably dealt in are 
num erous, a lthough  it is no t neces

sary  to  carry  all in  stock. B atteriqs, 
belts, belt d ressing , cleaners, polishes, 
bolts, calcium  carbide, gasoline, g aso 
line stra iners, gloves, goggles, grease  
cups, g raphite , m o to r horns, tires and 
tire  equipm ent of all kinds, tub ing  
(brass, copper and ru b b er), lubricants, 
packing, nuts, w ashers—these are only 
a few of the item s for w hich the

m erchan t will find dem and from  local 
and ou t of tow n m otorists.

I t  pays to  give good service in th is 
departm ent. T he  to u rin g  p a rty  w ho 
finds a m erchan t reliable in service 
and no t ex to rtio n a te  will give him 
m uch valuable w ord of m outh  ad v er
tising. A nd the ex to rtio n a te  chap 
will get m uch advertis ing  of the dam - 
agind kind. W illiam  E dw ard  Park.

Foster, Stevens & Co.
Wholesale Hardware

157-159 Monroe Ave. :: 151 to 161 Louis N. W .

Grand Rapids, Mich.

Michigan Hardware 
Company

Exclusively Wholesale 

Ellsworth Ave. and Grand Rapids, Mich.

Reynolds Flexible Asphalt Shingles
In Natural Colors, Unfading

RED GREEN-GARNET GRAY

Ö2Ö

So<cOk

HAVE ENDORSEMENT OF 
LEADING ARCHITECTS

Fully Guaranteed 
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Beware of IMITATIONS. Ask for Sample and Booklet.
W rite us for Agency Proposition.

H. M. REYNOLDS ASPHALT SHINGLE CO.
Original Manufacturer GRAND RAPIDS, MICH.
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THE MEAT MARKET

H ow  to  Prevent Stale M eat in the 
Market.

N ot long ago I was in a tow n of 
about 25,000 people not fa r from  New 
Y ork  City. W hile there  I visited the 
shops of m ost of the butchers, and 
was som ew hat surprised  a t the  gen
eral m ussiness of the m arkets and the 
stale  looks of the m eat they  were sell
ing. T here  w asn’t a sto re  I w ent into 
th a t could really  be praised. I t  seem 
ed to  me th a t these  bu tchers were 
abso lu te ly  lack ing  in the first ele
m ents of business sense, as surely no 
bu tcher w ho had them  could afford 
a t the p resen t tim e to  carry  his stock 
until it becam e stale  before he could 
sell it. T he trim m ings would, of 
course, eat up all his profit and besides 
th at black looking m eat alw ays drives 
the trade  away.

In  one sto re  in p a rticu lar I no tic 
ed stale  legs of lam b and m u tto n  
hanging  on the hooks, pork  loins in 
such a condition th a t they  would have 
to  be trim m ed up and fixed before 
they could be m ade salable, stale  
pieces of beef—chuck steaks, sirloin 
steaks, etc—all looking as if they  had 
been cut for a couple of days, and 
every bu tcher know s how th a t looks.

“Say,” I said to  the bu tcher behind 
the bench. “W h at's  the m atte r w ith 
you, anyhow ? And w hat’s the m at
ter w ith the o th er bu tchers in th is 
tow n? H ow  is it th a t you have so 
m uch stale  stuff hang ing  around? 
T h is condition of affairs doesn ’t look 
as if any of you ever m ade any m oney 
at all, for you know  as well as I do 
how stale  m eat looks in any m arket. 
Besides that, there  is a big actual loss 
do ing business th is way, and w hat is 
the sense of w ork ing  under a self- 
created  handicap?”

“W hy ,” was his reply, “ this does no t 
happen often. I suppose the o thers 
are in tem porary  bad shape also. I t  
happens every tim e we have a rainy 
Saturday, and the last one was a te r 
ror. You see m ost of the  people live 
on top of the hills all around  here 
and the business section  is dow n in 
the hollow . B ad w eather alw ays 
h u rts  business, especially on S a tu r
day, as then  a g reat m any of my cus
tom ers w ho live up on the he igh ts go 
to  a bu tcher who is in their neighbor
hood. T here  are a few there  and they 
benefit, of course, a* our expense. 
If it hadn’t been to r  th a t 1 w ould have 
been sold clean, and no doubt all the 
o th ers would have been also. A rainy 
Saturday  certain ty  h its th is tow n.” 

Now th is bu tcher was convinced 
th a t there  was no so lu tion  fo r th is 
s ta te  of affairs. H e  knew s, a t least 
he th o u g h t he did, th a t it was one of 
the unavoidable evils of the business.

I f  Saturday  was a nice day he was 
lucky. If  it s torm ed, w hy he took 
his m edicine and in som e degree th a t 
was all he could do. B ut it m ight 
have helped him a good b it if he had 
m ade a specialty  of calling  for o rders 
on the custom ers w ho lived a good 
distance aw ay w henever it storm ed. 
T hey  would be g ratefu l for such an 
accom m odation. A  nice sign in the 
sto re  saying som eth ing  like this, “L et 
us put you on our ra iny  day list and 
call for y our o rder w hen it sto rm s,” 
would be sure to  to  be apprecia ted  
by the trade  living far aw ay and would 
hold them  if any th ing  would.

I m ight suggest th is way of not 
g e ttin g  stuck on stale  stuff if Sa t
u rd ay ’s trade  failed to  come up to  
its usual volum e. I t  is especially 
im portan t, now  th a t the w arm  w eath 
er is rapid ly  approach ing , and all 
bu tchers should be sure to  have no 
stale  m eat on hand on M onday. I 
cannot describe it any b e tte r  than  
to describe the m ethods of one 
bu tcher I know. P a rt  of the sheep 
and lam b he needs are T h u rsd ay ’s and 
F rid ay ’s killing. If business is up to 
the m ark and he sells out, all rig h t; 
but in case it sto rm s, or a hot wave 
hu rts business and the resu lt is it is 
below  norm al, the fresh stuff stays in 
the ice box and is perfectly  good on 
M onday.

T he  sam e th in g  can be done all 
a long  the line.

T he freshest pou ltry  can be so pack
ed away th a t it will be as good looking 
and as salable on M onday as if it had 
ju st come in. T he beef could be 
handled the sam e way, for fresh cattle  
on F riday is p re tty  good if carried  
over in to  the nex t week.

T o  run y our business on th is basis 
does not require  any special ability, 
m erely a little  though t. A ny bu tcher 
can arran g e  his business so th a t p art 
of his stock  is stric tly  fresh  on F r i
day, thus p ro tec tin g  him self if the un
expected happens and he fails to  sell 
clean. U n d er these conditions the 
only loss is the loss of business when 
com pared to the previous Saturday. 
— B utcher’s A dvocate.

T he Econom ist.
Som e people seem  to think that to 

get rich one m ust econom ize like 
Jones.

Jo n es’ faithful old dog had tu rned  
sickly and savage and so Jo n es said 
to  his wife, on a rriv ing  hom e from  
business Saturday  evening:

“ I ’ll shoot T o w ser to -m orrow  
m orn ing  before church .”

Jones paused, then  added ste rn ly : 
“So rem em ber, please, th a t he 

w on’t need any break fast.”

W hy M eat Production W ill Increase.
T he range country  is w ork ing  back 

in to  live stock, which is needed to 
consum e the feed it raises and which 
will consist of b e tte r stock, m atured  
earlier, w ith  ligh ter losses, than  in 
the old ranch ing  days. W h at used 
to  be range land will furnish m ore 
live stock than  in the past, w hen it 
m erely grew  feeders. T he South is 
cleaning out the fever tick. County 
a fte r county  is being  added to  clean 
te rrito ry  and stocked w ith cattle. A 
recen t sale of pure-bred  beef cattle  
at M em phis, Tenn., was a decided suc
cess. N obody but a candidate for the 
lunatic  asylum  would have considered 
a sale there a few years ago. T he 
E ast is go ing  in to  the ra ising  of live 
stock, particu larly  cattle  and sheep. 
T he dem and for pure-bred  bulls has 
cleaned up the supply bo th  E ast and 
W est. T here  will be m ore calves th is 
year than  for a long tim e past in all 
breeding grounds from  the sh o rt grass 
country  to  the blue grass. T he la tte r 
has m any young  cattle  and calves 
now, having m arketed  few veals in 
the past tw o years. T he increase in 
silos po in ts to  m ore farm -raised  ca t
t le ' everyw here. H o g  cholera may 
not be conquered for m any years but 
the slogan of san ita tion  and serum  
will have its effect in reducing losses. 
T he sheep industry  has not gone to 
the bow-w ows but prom ises a good 
big lam b crop th is year and in the 
future.

T hese  are all good reasons for ex
pecting  an increase in m eat p roduc
tion, but there  is an o th e r th a t m ay be 
m ore p o ten t than  any of them . U n
less all signs fail this country  faces 
a period of low er prices for grain 
and forage, no t in the nex t few 
m onths but in the years ju st ahead 
of us. T h is y ear’s w heat crop prom 
ises to  exceed any ever raised by any 
nation. W hile w heat is not a f ed 
g rain  its price has som ething to  do 
w ith the price of all grains. A rgen
tina  can lay down a vast quan tity  of 
corn along  the A tlan tic  seaboard  at a 
price w hich will p revent the corn belt 
from  shipping it. W ith  norm al p ro 
duction in the  corn belt, and p lenty 
of A rgen tine  corn in E ast and South, 
the p roducer will then  cash m ore of 
it th rough  the feed-lot and less of 
it th rough  the e levator than  in re 
cent years—m ore m eat. T h is is no 
prophecy of evil, for no g reat evil is 
ahead of the p roducers of a nation  
g row ing  so rapidly as ours is; bu t it 
is evident th a t corn prices hereafter 
will be regu lated  m ore largely  by 
w hat A rgentina  is w illing to  take 
for her surplus and not wholly by the 
quan tity  our p roducers are w illing to 
sell ra th e r than  feed. C heaper corn 
in the m arket-place m eans m ore live 
stock on the farm —and th a t is not 
very far ahead of us. I t  will come 
nex t w in ter if our p roduction  is no r
mal th is season and A rgen tina  can 
ship 200,000,000 bushels o r m ore, as 
is now prom ised.

No m atte r how closely you stick 
to  one house in your buying, don’t 
fail to  keep inform ed about w hat 
o th er houses can do for you. Read 
the advertis ing  pages.

AWNINGS

O ur specialty is AWNINGS FOR STORES AND 
RESIDENCES. W e m ake com m on pull-up. 
chain and cog-gear ro ller aw nings.
T en ts , H orse and W agon  C overs, Ham 
m ock  C ouches. C atalogue on application.

GHAS. A. COYE, INC.
Campau Ave. and Louis St., G rand Rapids, M ich.
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I t

ifH  e c o m m e r c ia l  traveler

G rand  C ounc il of M ich igan  (J. C. T.
G rand  C ounselo r—E . A. W elch , K a la 

m azoo.
P a s t  G rand  C ounselor—Jo h n  Q. A dam s, 

B a ttle  C reek.
G rand  J u n io r  C ounselor—M. S. B row n, 

S ag inaw .
G ran d  S e c re ta ry —F red  C. R ic h te r , 

T rav e rse  C ity.
G rand  T re a s u re r—J . C. W itliff, P o r t  

H uron .
G rand  C onducto r — W . S. L aw to n , 

G rand  R apids.
G rand  P ag e—E. J . M outie r, D e tro it.
G ran d  S en tin e l—Jo h n  A. H ach , J r .,  

C o ldw ater.
G rand  C h ap la in —T. J . H an lon , J a c k -  

son.
G rand  E x ecu tiv e  C om m ittee— Jo h n  D. 

M artin , G rand  R ap id s; A ngus G. M c- 
E ach ro n , D e tro it; J a m e s  E . B u rtle ss , 
M arq u e tte ; L. P . T h om pk ins, Jack so n .

N ex t G rand  Council M eeting—S aginaw , 
J u n e  12 a n d  13.

M ich igan  D iv is ion  T. P. A.
P re s id e n t—F red  H . Locke.
F ir s t  V ic e -P re s id en t—C. M. E m erson .
Second V ic e -P re s id en t—H . C. C orne- 

lius.
S e c re ta ry  a n d  T re a s u re r—Clyde E . 

B row n.
B oard  of D irec to rs—C has. E . Y ork, J . 

W . P u tn a m , A. B. A llport, D. G. M c
L aren , W . E . C row ell, W a lte r  H . B rooks, 
W . A. H a tch e r.

H ow  Catalogues H elp Salesmen.
A question often asked is th is; 

“ Can a m ercantile  house issue cata 
logues and em ploy salesm en profitably 
rendering  the tw o m utually  helpful 
and co-operative?” An experience of 
m any years enables me to  answ er in 
the affirmative. In  the first place, 
the catalogue serves to  in troduce the 
salesm an, and w hen he reaches the 
prospective custom er he finds th at his 
house is a lready know n; th a t an ac
quain tance has been struck up th ro u g h  
the  m edium  of the catalogue. T he  sales 
m an, on the o th er hand, by m eans 
of personal conversation  w ith the 
custom er, gets his ideas, and thus 
a tta ins a know ledge of the needs of 
the trade, which is invaluable in m ak
ing up the catalogue and enables his 
house to  rank ahead of all o th ers in 
the same line.

I t  will b e  seen th a t ia catalogue paves 
the way for the  sales departm ent, and 
in re tu rn  the salesm en help to  build 
up, stren g th en  and expand the m ail
o rd er b ranches of the concern. A ca t
alogue which is com piled from  a m ere 
theoretical know ledge of the trade 
and its requirem ents, o r which is 
based on an experience of condi
tions which no longer exist, is likely 
to  prove a poor business g e tte r. T he 
catalogue which is m ade up from  the 
advices of salesm en, how ever, is like
ly to  prove sa tisfac to ry  and success
ful to  the  h ighest degree. T he sales
men, being in actual con tact w ith the 
trade, are able not only to  give ac
curate  advices of cu rren t conditions 
in the m arket, but to  fo recast w ith a 
fair degree of accuracy the conditions 
th a t will obtain  in the future.

T he catalogue, no less than  the sales
man. m ust be “up to  the stan d ard ” 
in all the essentials of good sales

m anship. I t  m ust have a personality , 
and th a t personality  m ust be such 
as to  im part to  the recip ient confi
dence in the house by w hich it is is
sued. In  sh o rt the catalogue m ust pos
sess all the  excellent tra its  of ch ar
acter th a t are dem anded in the sa les
man, for in reality  the catalogue is a 
salesm an. E very  sta tem en t it m akes 
is in black and white, and there  is 
no excuse for m isunderstand ings.

T he catalogue and the  salesm an m ust 
w ork in perfect harm ony. In  no in
stance should the  salesm an be p e r
m itted  to  undersell the catalogue, as 
the m om ent th a t is done confidence 
in the house is destroyed . T his chn- 
no t be too  strong ly  em phasized. 
T h ere  are doubtless, in every line of 
business, som e salesm en w ho feel th a t 
in underselling  their house’s catalogue 
they  are doing a good tu rn  to  th ree  
parties a t once. F irs t, they  im agine 
th a t th is process is equivalent to  ex
tend ing  a favor to  the custom er, since 
he gets the goods he desires a t a 
low er price than he m ight expect to  
get if he relied on the  catalogue; sec
ond, they fancy th a t the house en 
joys a degree of cred it reflected by 
their ow n liberality , and is therefo re  
m ore sure of the continued patronage  
of the custom er; th ird , they  feel th a t by 
underselling  the catalogue they  bene
fit them selves by g e ttin g  business in 
g rea te r  volum e and m ore rapidly than  
they  o therw ise would do.

I t will be clear to  every m anager, 
and to  m ost experienced salesm en, 
that this line of reason ing  is t ru s t
w orthy. Tiie house is discredited, be
cause the custom er m ust conclude 
e ither th a t the prices quoted  in the  
catalogue are d isp roportiona te  to  the 
values offered, or else th a t the goods, 
having proved unsalable for one rea 
son or ano ther, are being  closed out 
a t any price th a t can be obtained for 
them . T he custom er, instead  of feel
ing th a t he is g e ttin g  a bargain , feels 
th a t he has narrow ly  escaped being 
im posed upon, and he resen ts  w hat he 
considers an a ttem p ted  im position. 
T he salesm an, so far from  benefiting 
himself, cheapens his service to  his 
house, and, if he is w ork ing  on com 
m ission, suffers pecuniary loss by de
creasing  the am ount of m oney from  
which his rem uneration  will be de
term ined on a percen tage  basis.

T h ere  should be no special dis-* 
counts given by the salesm an which 
are no t freely given th ro u g h  the cat
alogue.

In  our business we aim  to  keep 
salesm an and catalogue on an equal 
footing, pulling to g e th e r for the  in
terests  of the house, and we never 
perm it one to  d isparage the o th er in

the  eyes of our custom ers. A s I 
said before, we have found the  tw o 
m edium s of m ark e tin g  m erchandise 
m ost valuable and  have experienced 
no difficulty in w ork ing  bo th  in h a r
m ony. W e believe th a t in th is way 
g rea te r  success can be achieved than  
if we used e ither m eans alone.

M ost buyers, and especially the 
ones w ho ow n the s to re s  o r shops 
w hose patronage  is solicited, feel in
stinctively  the disposition  of the  sales
m an tow ards his firm, and  if the  la t
te r ’s honor and in teg rity  are  n o t up
held in a forceful and convincing 
m anner the chances of securing  an 
o rd er are very m uch lessened.

T he salesm an m ust have fa ith  in 
the values he offers; o therw ise  he 
canno t have the degree and  kind of 
enthusiasm  which is com m unicable to  
the  persons he w ishes to  sell. H is 
faith m ust be based on som ething 
m ore substan tia l than  the m ere wish 
to  believe in the goods he sells, and 
this is a m a tte r in w hich m any sales
m en are short-sigh ted . T hey  w ant to  
m ake m oney; the goods offer them  
the m eans of m aking m oney; no t to  
believe in the goods would be to  
doubt their m erchantab leness, and to 
discount the chance of profit in them . 
T h is would be co u rting  d iscourage
m ent a t the  ou tset, and m ost m en

shrink  from  d iscouragem ents. T hey  
would ra th e r pu t blind faith  in their 
p roposition  and tru s t  to  luck.

T he salesm an does well w ho insists 
on being thorough ly  taugh t, before 
he s ta rts  out to  sell any firm ’s goods, 
ju s t w hat their po in ts of excellence 
are, so th a t he can p u t in te lligen t 
faith in them —the so rt of fa ith  that 
custom ers instinctively  recognize as 
justifiable and w hich com m unicates 
itself to  them . A lb ert Pick.

D irk  V an S luy ter has succeeded 
W ag n er & S luy ter in the hardw are  
business a t 951 South  D ivision ave
nue.

H a rd  luck helps some. E ven a dog 
apprecia tes happiness m ore accurate
ly a fte r he has had a few tin  cans 
tied to  his tail.

The 20th Century Standard Computing Scale
Is the most popular retail merchant's scale in use. N inety per cent of new 

scales in Michigan are “Standards."
, Demonstration w ithout cost or obligation. W rite to-day.

50 Ionia Ave., S. W W. J. KLING, Sales Agent Grand Rapids, Michigan

E l P o rtan a  C ig a r

This is Size No. 5 
THE POPULAR SHAPE 

Handled by all jobbers—sold by all dealers

G. J. JOHNSON CIGAR. CO. Grand Rapids
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Chirpings From  the Crickets.
B attle  Creek, M ay 25.— O rin  J. 

W rig h t has gone to  W isconsin  in the 
in te res t of the D e tro it A utom atic 
Scale Co.

W . W . Evans is now w ith the 
P ostum  Cereal Co. doing special road 
w ork under F rank  Stiles.

If som e of the w ell-to-do young 
farm ers who have been left beautiful 
and productive farm s by their paren ts 
w ould stay  on them  and w ork, in
stead of running s tree t cars and try 
ing to  m ake a living in the city, we 
would all be b e tte r  off.

W e are living in a free coun try  and 
we can do as we see fit, especially 
if we have the coin and backing. 
B usiness is go ing  th ro u g h  rapid 
changes and the re ta ile r w ho rests 
on his oars and m editates is bound 
to  d rift down stream .

A t th is w riting  it looks as though 
na tu re  w as go ing  to  force business 
ahead and m ake the ra ilroads come 
in to  the m arket to  take care of the 
crop m ovem ent.

F igures from  large industria l and 
m ercantile  houses are n o t encourag
ing and re ta il sales have been under 
norm al. T he  seasonable w eather has 
stim ulated  trad e  and prospects of 
bum per crops has tu rned  m any busi
ness people’s m inds to  the optim istic  
view of fu ture business.

T o  the close observer of people and 
their habits and m oods, the  sp irit of 
u n rest is m ore noticeable than  ever. 
T he desire for pow er and possession 
is upperm ost in the m inds and h earts 
of m en. M any are bound to  fail in 
their quest and perhaps it is best that 
they  do fail.

M oney is not all. M any an hum ble 
cot contains happier h earts and m ore 
con ten ted  m inds than  are  possessed 
in beautiful apartm ents.

H ow  m oodish and changeable is 
the m ind of the average m an. H appy 
is he who loves his fellow men. Show 
me a m an who can fill his soul w ith 
beautifu l soulful th o u g h ts and em o
tions upon hearing  m usic and I will 
show you a m an w ith deep feelings 
and resourceful thoughts.

T o  m ake a success of your life’s 
work, you first of all m ust .  th ink  
yourself in to  and build good health, 
(rood health— and good cheer which 
follows or com es w ith good health— 
will radiate from  you like sunbeam s 
from  the sun. T hink  of the people 
you know to adm ire and love. Y our 
desire for them  is no t built on the 
foundation of their ab ility  to  pour 
their troubles and fancied griefs and 
ills into your ears. T h eir stro n g  
pulling pow er on you is their good 
cheer and optim istic  th o u g h ts  and 
conversation . W e all have our de
pressing  though ts and ideals and idols 
sha tte red  each day. People we have 
had the m ost explicit confidence in 
go w rong. In stitu tio n s we banked on 
or w ith go w rong. You yourself 
disappoint yourself. Y our m ind many 
tim es is put in doubt. E n te r  Mr. 
H ealthy , Cheerful, O ptim istic  Man. 
You a t once feel his presence. Y our 
m ind, w hich is ever on the a le rt for 
a stren g th en er and poiser, picks up 
the  w holesom e v ibration  and you are 
in sym pathy w ith Mr. Jo y  and his 
m ission. T he success of Mr. Jo y ’s 
m ission depends first on w hether Mr. 
Jo y ’s appearance and sp irit is real or 
artificial and w hether M r. Jo y  has 
tran sferred  and is u tilizing  his na tura l 
ta len t and ability  on the rig h t object. 
H e m ay be carry in g  coal to  N ew 
castle o r try in g  to  persuade C harles 
F o s te r  to  stop  w ritin g  po e try  o r try 
ing to  stop  Al. H ensler from  m aking 
m oney o r Bill M asters from  being  a 
s ta r  city  salesm an o r try in g  to  keep 
W rig h t in W isconsin  o r keep George 
S teel aw ay from  one of 253’s m ee t
ings, o r  try in g  to  keep Jo h n n y  Mc- 
In tire  from  w orking seven days a 
week. All given and I know  taken 
in the sp irit of fun. B ut the fact 
rem ains th a t n o th ing  adds to  this life 
and its resu lts  in a social and busi
ness way so m uch as good cheer and 
happy ways. You will th ink  bette r,

you will eat b e tte r, you will w ork b e t
ter, you will sleep b e tte r. Y ou will 
be b e tte r  all around  if you will ju st 
pu t yourself above all the little  petty  
th ings you have to  wade th rough  
each day and smile.

T here  is not a successful business 
on the face of the earth  to-day th a t 
did no t go th rough  a lot of rough 
stuff to  ge t w here it is to-day. And 
the m en w ho stuck and w orked and 
show ed th e ir m etal are the m en who 
got their rew ards in fa t dividends and 
large salaries.

Years, ago a sm all local factory  was 
s tru g g lin g  for a foothold. T im es 
were hard  and m oney was scarce. 
T he stockholders who w ere officers 
and on the job each day took tu rn s 
going over to K alam azoo to  m o rt
gage their houses and lo ts to  m eet 
th e ir payroll. T hey  stuck to  it. T hey 
w eathered  the storm . T he tide tu rn 
ed. T he business grew  and develop
ed into an im m ense concern with 
b ranch houses all over the continent. 
T he hard  w orking, persis ten t officers 
of the o rig inal sm all concern saw 
their p lan t grow  in to  one of the la rg 
est of its kind in the  w orld. T hey 
were all g e ttin g  along in years and 
well w orthy  of a hard  earned rest. 
T hey sold out and pocketed their m il
lions. M oral—Stick to  it and work 
hard. B ut to  be able to  w ork  hard  
and stick, you m ust get the proper 
m ental poise. You m ust be above 
petty , trivial, little  grievances. You 
can put yourself in th is fram e of 
mind. You will no t have to  look far 
to  find successful m en w ho owe their 
popularity  and esteem  to  their good 
na ture  and their cheery v iew point of 
life.

L et me w rite  a few lines about a 
“scou t” lo ts of us know  and adm ire 
and are alw ays glad to  see. N o o ther 
than  his nibs— Chas. G iddings, p ro 
p rie to r and m anager of the H a rtfo rd  
H ouse, H artfo rd . H ow  often you 
hear of some poor soul and wife who 
are w ork ing  th e ir heads off in a hotel 
in the average sm all tow n to  get a 
living. A t $2 per day they  can’t 
m ake bo th  ends m eet. T hey  lay it 
to  high cost of food stuffs, the help 
question, city  com petition , the de
creased  buying  pow er of the country  
tow n b rough t about by parcel post, 
good roads, telephones, autom obiles 
and mail o rd e r houses. I believe per
sonally, runn ing  a hotel in a small 
tow n is no joke and th ink  there  is 
some logic to  som e of the  above re 
m arks, but lo ts of hotel people w ere 
not born hotel people and I would 
kiss the Bible and sw ear th a t C harles 
G iddings was born  in P a rlo r A of 
som e hotel and never knew  there  was 
any o th er business un til he w as old 
enough to  m eet the tra ins and w on
dered why som e of the boy d idn’t get 
off a t his sta tion . But they  come 
back and keep com ing. It. is a feast 
for sore eyes to  look over his reg 
ister. And H artfo rd  is no big place 
either. I t  is Charles, no t the town. 
Charles has the secret of success and 
its yours for the taking. Get the 
habit. I don’t know  how th is reads 
to  you. D on’t th ink  I am the subject 
of all th is good cheer. I need a lot 
m yself and by w ritin g  it I get som e 
under m y hat.

L o ts  of people advocate m any 
th ings they  can’t do them selves. But 
th a t is no crim e. C. W . P o st advo
cated the doctrine of good health, 
but the  poor m an could no t enjoy it 
himself.

T h e rf  are th is very  m inute m en dic
ta tin g  sales le tte rs  who are na tura l 
sales pullers th rough  o thers. T he 
sam e m an out on the firing line w ould 
fall down. H e is s tronger, m entally , 
th ro u g h  concen tra tion  alone than  he 
would be in a group o r crow d. H e 
cannot rise above p e tty  triv ial things. 
H e picks every th ing  to  pieces m en
tally. B ut by d icta tion  and concen
tra tio n  he is a t his best.

If  I  personally  cannot follow and 
w ork out m y own thoughts , I can 
have the sa tisfaction  of having 
th o ugh t the th o ugh t and m aybe help

ing  som e poor “scout” who has got 
it in to  his head th a t he is down and 
out. N o th ing  to  it. I t  is all in your 
head. W ise investors are  buying I. 
H. Co.’s stock because crop condi
tions w a rran t the positive sale of 
m any agricu ltu ra l im plem ents. You 
and I cannot buy I. H . Co.’s stock, 
but we can get busy and warm  up to  
th a t good coun try  trade  and get our 
share of the fo rthcom ing  harvest. Get 
busy. You will not be alone, but if 
you are there  w ith th a t good cheery 
cheer they  should w orry . D on’t get 
too s tro n g  though. T here  is a limit. 
T here  is a reason. P len ty  along this 
line of though t for now.

H ow  about Saginaw  convention?
T he boys up N orth  need som e of 

th a t good old “131” spirit.
Sunny Jim ’s h in t last week was a 

good one.
C harles F o s te r finished his reading 

season last week. N o th ing  doing 
along  those lines for C harles until 
O ctober. All new equipm ent and 
dope next fall. B igger and b righ ter 
than  ever. C harles has had a very 
successful season and has m any clip
pings from  papers w hich show the 
high class w ork he has achieved. W e 
are all proud of his success.

Bill M asters refuses to  play ball. 
Says arn ica and bay rum  cost m oney 
and he alw ays has to  use so much 
the day a fte r the game.

O ur annual picnic soon. W atch  for 
the date.

W rig h t com es back from  W iscon
sin to  catch.

T he happy, con ten ted  and in telli
gen t face of Jackson  C ouncil's Sec
re ta ry  was seen on our busy stree ts  
to-day. M ust have booked M ayor 
Bailey for a train  load of cem ent.

W ife g e ttin g  ready for a vacation.
H u rrah !
She know s I need the rest.
N ext to  W ilson  and the railroads, 

it is laid to the popularity  of the au to 
mobiles. I should w orry . I am  in
nocent. I have neither.

P fander does not seem to elim i
nate his own personality  from  his 
w riting . W e G erm ans never could. 
D on’t know w hat “elim inating  per
sonality” m eans. Is it som eth ing  
good to  eat?

T his article  will probably be con
tinued on the page next to  the back 
cover w orking out.

Read the T radesm an
If you don’t like this.
Don’t fo rget the good cheer, C, not 

B, with the H dropped.
Guy Pfander.

Programme for the Saginaw Grand 
Council M eeting.

Saginaw  Council N um ber F orty -T h ree  
m ost heartily  invites 
All M ichigan M em bers 

of the
• U nited Com m ercial T ravelers 

and their wives 
to a ttend  the

T w enty-first A nnual Session 
of the

G rand Council of M ichigan 
at

SA G IN A W
F riday  and Saturday, June tw elfth  

and th irteen th , n in teen  hundred 
and fourteen.

G eneral In form ation .
Guests on arrival will be escorted  

to  headquarters, w here they are re
quired to  reg is te r to  secure souvenirs 
and badges.

Official badges m ust be w orn to  se
cure adm ission to  all en terta inm ents.

Saginaw  Council will have th ree  
bands and four com panies of In 
fan try  and one batta lion  of Naval R e
serves in parade.

Saginaw  Council will esteem  it a 
g reat favor to  be notified of the roads 
upon which the v isiting  councils will

arrive  so th a t the R eception  Com
m ittee  can m ake plans for m eeting  
these trains.

P rogram m e
T hursday  evening, June 11— B an

quet and reception of the Grand Coun
cil officers a t the E as t Saginaw  Club.

Friday  M orning, June 12, 8 to  12— 
R eception for delegates and visitors.

10 Sharp to  12—Business m eeting 
at Auditorium .

Friday A fternoon, 1:30 to  3:30— 
L adies’ sigh t seeing au to  ride about 
city. V isit and reception  a t M ichi
gan E m ploym ent In stitu tio n  for the 
Blind. (A utos will s ta rt from  head
q u arte rs).

2 to  5—B usiness session.
2:30— Ball gam es at H o y t Park.
3:30 to  5— L adies’ reception  a t the 

E ast Saginaw  Club.
Friday E vening, 5:30 to 8— Band 

concerts a t leading hotels.
8 to  9— Street illum ination.
8 to  9— O rgan recital a t Auditorium . 

A ddress: W . A. G arrett, Chief E xecu
tive officer Pere M arquette  R ailroad 
Co.

9 Sharp— G rand m arch.
9 to  1—G rand ball.
Saturday M orning, 9 sharp— P a

rade, s ta rtin g  from  Auditorium .
10 Sharp— Ball gam es at H oy t Park.
Saturday A fternoon, 1:30 sharp—

Cham pionship ball ganm. Prizes: 
F irs t prize, cup and $25; second prize, 
$15; th ird  prize, $10.

Saginaw  Council will con test for 
cup only.

Parade.
Council m aking best appearance in 

parade, $25; council having largest 
percen tage of m em bership in parade, 
$25; v isiting  council having largest 
band in parade, $25.

Saginaw Council will no t en ter con
tests.

G eneral Com m ittee.
General Chairman—M. S. Brown.
S ecretary— M. V. Foley.
T reasu re r—W . P. W arner.
Finance—A. R. Guider.
S ports—B. N. M ercer.
R egistra tion— Mike Conaton.
H otels— L. H . L ester.
Souvenirs and B adges— H. W . Sul

livan.
D ecorations—J. C. Sonnenberg.
P rin ting  and P ress—W . H oover.
Parade—O. J. Lynch.
E n te rta in m en t— G. L. Grant.
Ladies E n te rta in m en t— M rs. G. L| 

G rant.
Bus and B aggage—J. M. Benway.
R eception—W . B. M cG regor.
Ladies’ R eception— M rs. W . C. 

M oeller.
Inv ita tion  and P rogram m e—O. H. 

Kessel.
A utom obile— E. Black.
R eception to  G rand Council Offi

cers— O. D. G ilbert.
Band and M ardi G ras— E. E. Put

nam.

T he California Rochdale Com pany, 
a co-operative concern operating  
eleven sto res in C entral California, 
has failed- according to  a C oast re
port, and the cred ito rs are said to  
have se ttled  on a basis of 50 cents 
on the dollar. An analysis show ed the 
concern to  be insolvent, having lost 
$47,000 in th ree  m onths.
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M ich igan  Board  of Pharm acy. 
P re s id e n t—W ill E. Collins, Owosso. 
S e c re ta ry —E. T. Boden, B ay  C ity. 
T re a s u re r—E. E. F au lk n e r, D elton. 
O th e r M em b ers—C has. S. Koon, M us

kegon; L eo n ard  A. Se ltzer, D e tro it.

M ch igan  State Pharm aceutica l A sso c ia 
tion.

P re s id e n t—D. G. Look, Lowell. 
V ice -P re s id en ts—E. E. M iller, T ra v 

erse  C ity ; C. A. W eaver, D etro it.
S e c re ta ry —Von W . F u rn iss , N ashv ille . 
T re a s u re r—Ed. V arnum , Jonesville . 
E x ecu tiv e  C om m ittee—D. D. A lton, 

F rem on t; Ed. W . A ustin , M idland; C 
S. K oon, M uskegon; R. W . C ochrane, 
K alam azoo ; Jam e s  R obinson, L an s in g ; 
G ra n t S tevens, D etro it.

M ich igan  Pharm aceutica l T ra ve le rs ’ A s 
sociation.

P re s id e n t—Geo. H . H alp in , D e tro it. 
S e c re ta ry -T re a s u re r—W . S. L aw ton , 

G rand  R apids.

Grand R ap id s  D ru g  Club. 
P re s id e n t—W m . C. K irch g essn e r. 
V ic e -P re s id en t—E. D. De La M ater. 
S e c re ta ry  an d  T re a s u re r—W m . H. 

T ibbs. ^  . ,
E x ecu tiv e  C om m ittee—W m . Q uigley, 

C h airm an ; H en ry  R iechel. T h ero n  Forbes.

Q uantity  B uying for D iscount.. D oes 
I t  Pay?

I take it th a t this query  is in ten d 
ed to apply to  quan tity  discounts as 
referred  to  the average retail drug 
store, and in my opinion of all the 
m ost ruinous, insidious and deceptive 
th ings that are offered to re ta ilers 
none have caused m ore em barrass
ment, m ore anxiety  and loss than  the 
availing them selves of quan tity  d is
counts, especially w here the capital 
iri lim ited and the dem and about the 
same. T he usual retail d rug store- 
carries a stock, approxim ating  $3,000 
divided in drugs, m edicines, p ro p rie 
taries. to ile t articles, sundries, etc. 
L ittle  or no discount is given in 
quantities of less than $25, and to  get 
a quan tity  th at affords any appre
ciable difference betw een dozen prices 
and best prices, the average would be 
$100. C onsidering the num ber of 
item s into w hich a d ruggists stock 
is divided and the dem and th a t he 
has for any particu lar one o r m ore of 
them , even the best sellers, is it p ru 
dent or good business policy to  in 
vest such a large proportion  of his 
capital in any one item ? My experi
ence, as well as m v observation , has 
convinced me th a t in the long run 
quantity  buying to  secure the best 
d iscounts is a deception and a snare. 
If one has capital in excesss of the 
usual dem ands for his business, it 
would be w iser to  invest the surplus 
in some safe, good paying securities, 
than  to  tie up this m oney in an o ver
stock of m erchandise th a t he m ight 
sell in a reasonable tim e o r m ight 
not. T ake the p a ten t and p roprietary  
rem edies. M any of you will rem em 
ber the tim e when purchases of two. 
th ree  or six dozen of a certain  m edi
cine m ight have been profitable, but 
conditions have changed, and as a re 
sult, as soon as the advertis ing  stops,

ju s t th a t soon the dem and falls off, 
and if one is so un fo rtunate  as to  
have a quan tity  then he m ust hustle  
to  get rid of it, no m atte r w hat the 
loss. A little  personal experience 
m ight not be u n in teresting  especially 
as it is illustrative of the nosition  th a t 
I take. A good m any years ago a 
friend of mine, a re ta il d ruggist, w ith 
the speculative tu rn  of m ind, conceiv
ed the idea th a t good m oney could 
he m ade by the purchase of several 
hundred ounces of quinine, a reaso n 
able d iscount being allow ed for the 
quantity . My friend had m ore ex
perience in the business than  I had 
and a t his earnest so licitation  I w ent 
into the deal. T he quinine cam e, was 
delivered and paid for. In  the course 
of a few weeks an advance of a few 
cents per ounce occurred, but his 
judgm en t was to  hold for a b e tte r 
m arket, 'l ie  being sure of a consider
able advance. W e held the stock for 
nearly a year. W e did no t care to 
peddle it out in sm all quantities. 
E fforts to  sell locally wTere not suc
cessful, and finally, to  get our m oney 
ou t w ith the least possible loss, we 
sold for less than  m anu fac tu re r’s 
price. I feel confident th a t th is ex
perience has been duplicated by  m any 
who will read  th is article. D u r
ing the past year I have been able 
to  purchase half-dozens and dozens 
c f some of the leading p a ten t m edi
cines at the largest d iscount for quan
tities. T he re ta ile r being a ttrac ted  
by the discount, never th ink ing  of 
how long it would take to  dispose of 
it and then finally being com pelled to 
sell in any quantity  a t best price in 
o rd e r to m eet his obligations. T rue, 
there  are som e sto res th a t do avail 
them selves of quan tity  prices and a t 
a profit, but in these instances they 
are places th a t have an unusually  
large ou tle t for quantities of goods of 
all kinds. I t  is som etim es a paying 
proposition  for a num ber of re ta ile rs 
to pool their purchases and divide the 
quan tity ; and th is is no doubt profit
able; but for the average re ta ile r and 
for his own dem and no one th ing  has 
caused g rea ter loss than buying large 
quantities to  get discounts, ty in g  up 
capital th at could -̂e used m ore p ro 
fitably in o th er lines.* T here  is a con
cern in an ad jo in ing  s ta te  th a t ex
changes glassw are, corks, etc, for p a t
ent m edicines o r any th ing  else in 
the d rug  line; they take the la tte r  at 
full re ta il prices for one-half of the 
am ount of the invoice for the g lass
ware, the difference payable in cash. 
T h is firm receives in exchange hun
dreds of d o lla rs’ w orth  of goods, sal
able in som e portion  of th is coun
try , gleaned from overstocks of re 
tailers who bought quan tities a t best

prices, only to  carry  them  in stock 
for years until in te res t and expense 
eat up all of the  p rofit and som e of 
the original investm ent. In  a retail 
business the cap ita1 should be turned 
over th ree  o r four tim es a year in 
o rder to  be profitable, and if any ap 
preciable p roportion  of it is tied up 
in quantities of m erchandise th a t can 
not be m oved w ith in  a reasonable 
tim e, then  so m uch less profitable will 
be the business. A w ell-assorted 
stock, even if purchased  a t the  long 
price and in sm all quantities, will in . 
the  end yield a la rg e r re tu rn  in profit 
than  quantity  purchases a t low est 
prices th a t can no t be m oved w ith a 
certain  rapidity .

T h is has been my observation , and 
1 m ight add my experience on several 
occasions, and in m y opinion, quan
tity  discounts for the average re ta ile r 
is a delusion when it com es to  being 
considered  profitable.

Sim on N. Jones.

Selling Goods in Case Lots.
The druggist in the past has too often 

been content to do a retail business, ac
cepting such custom as came to him, 
and letting it go a t that. But the pres
ent generation of druggists, we are glad 
to say, has broadened out wonderfully, 
and the results are very apparent. There 
used to be an old saying to the effect 
that one seldom sees a rich druggist 
or a dead . mule. That passed current 
forty  years ago, but there are plenty 
of rich druggists in evidence now, and 
we want to see even more of them.

There are two ways of building busi
ness: You can go a fte r new customers, 
or you can try  to sell more stuff to the 
old customers. I t  is well to combine 
both plans, not overlooking either. New 
customers are plentiful in some local
ities, scarce in others. The man who has 
few of them must try  to sell more 
goods to the old. Now the people at 
large have been getting broader and are 
ready for bigger propositions than they 
were a generation ago. There ought 
to be a field in working up business in 
certain lines in case lots. The brewers 
have no trouble in selling beer in case 
lots. Nobody calls up the brewer for 
two bottles of beer. Why can’t the 
druggist sell malt in case lots? He can. 
It is only necessary to go after your 
public.

The grocer sells ginger ale in case 
lots, and the druggist can do it just as 
well. Look at grape juice. I t  is wide

ly used, is endorsed in high quarters 
under the present administration, and 
selling in larger quantities every year. 
There should be no difficulty in getting 
rid of this refreshing commodity in 
case lots. Mineral waters and bottled 
table waters offer a field of their own, 
and no small one at that. There are 
plenty of things to feature. Now here 
is a chance to work up some really big 
business. Clear out a window and make 
a display of case goods. Fix up your 
prices, your inducements to order in 
quantity, and your placards.

O rder a Case Delivered To-Day.
So runs the placard. Have five or 

six sealed cases piled up and one or two 
open cases to show the goods. This 
gives you a window display which creates 
the impression that you are handling 
goods in quantity and therefore must be 
a big dealer. Such displays are always 
good for business. People figure that 
if you buy in quantity you must get low 
prices, which you are consequently able 
to pass on to them. Besides, everybody 
likes to buy from a big dealer and go 
where the crowd goes. Displaying goods 
in quantity is a fundamental point in 
advertising.

The cases do not always have to be 
full. The m anufacturer will assist you 
in getting up displays, furnish you with 
cartons, lithographs, placards, and no 
end of stuff. Remember, a man needn’t 
tie up too much capital if he makes a 
bold front. A great deal may be ac
complished by talking to your custom
ers, as opportunity offers, and merely 
suggesting case lots. There ought to be 
a field here for working up business.

Q uotations on Local S to ck s and 
P u b lic  U tilities .

Bid. A sked.
Am. L ig h t & T rac . Co., Com. 337 342
Am. L ig h t & T rac . Co.. P fd . 105 107
Am . P u b lic  U tilities , Pfd. 71 74
Am. P ub lic  U tilitie s , Com. 45 49
C ities  Serv ice  Co., Com. 87 89
C ities  Service Co., Pfd. 72 74
C itizens T elephone Co. 77 79
C om w 'tli P r . Ry. &  L t., Coin. 58-1i  59%
C om w 'th  P r . Ry. & L t., P fd. 80 81
Com w ’th  6% 5 y e a r  bond 98 100
P acific  G as & Elec. Co., Com. 39 41
T en n essee  Ry. L t. & P r .,  Com. 14 16
T en n essee  Ry. L t. & P r .,  P fd . 70 72
U n ited  L ig h t & R ys., Com. 75 77
U n ited  L ig h t & R ys., Com. 74 76
U nited  L t. &  Ry. new  2nd Pfd. 
U n ited  L ig h t 1st an d  ref. 5%

6S 71

bonds 89
In d u s tr ia l  an d  B an k  S tocks

D enn is  C anad ian  Co. 102
F u rn itu re  C ity  B rew ing  Co. 64 70
Globe K n itt in g  W orks, Com. 135 145
Globe K n itt in g  W orks, P fd . 97 100
C. R. B rew in g  Co. 130 140
C om m erc ial S av ings  B ank 215 218
F o u r th  N a tio n a l B an k 215 220
G. R. N a tio n a l C ity  B ank 174 178
G. R . S av in g s  B ank 255
K e n t S ta te  B ank 255 265
P eop les S av ings  B an k 250

M ay 27, 1914.

I M P E R I A L  B R A N D
Spraying —•

Largest Line
Compounds 
Superior Quality

Our Paris Green packed by our new American System. 
Reliable dealers wanted.

Address Dept. T., CARPENTER-UDELL CHEM. CO., Grand Rapids, Mich.

THE SANITARY FLY DESTROYER—NON-POISONOUS
Gets 50,000,000.000 flies a year—vastly more than all other means combined 

POISONS ARE DANGEROUS
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WHOLESALE DRUG PRICE CURRENT
A c id s

A cetic  ................. 6 @ 8
B oric  ................... 10 @ 15
C arbolic ............. 16 @ 20

C i t r i c ................. 73 @ 80
M u ria tic  ............. 1%@ 5
N itr ic  ................... 5%@ 10
O xalic ................. 13 @ 16
S u lphuric  ........... 1%@ 5
T a r ta r ic  ............. 38 @ 45

A m m on ia
W ater , 26 deg. . . 6%@ 10
W ate r , 18 deg. . . 4%@ 8
W ate r , 14 deg . . . 3%@ 6
C arb o n ate  ......... 13 @ 16
C hloride ............. 12 @ 15

B a lsam s
C opaiba ............... 75@1 09
F ir  (C an ad a ) ...1 75@2 00
F ir  (O regon) .. 40®, 50
P e ru  ..................... 2 00@2 25
T olu  .......................,1 00@1 25

Berrie s

Culjeb ................... 65® 75
F ish  ..................... 15® 20
J u n ip e r  ............... 7® 10
P rick ley  A sh  . . , @ 59

B a rk s
C assia  (o rd in a ry ) 25
C assia  (S aigon ) 65® 75
E lm  (pow d. 25c) 25® 30
S a ssa fra s  (pow . 30c) @ 25
Soap C u t (powd.

25c ...................  IS @ 20

E x tra c ts
L icorice  .................  24 @ 28
L icorice  pow dered  25® 30

F low ers
A rn ica  .................  18@ 25
C ham om ile  (G er.) 25@ 35 
C ham om ile  (R om ) 40@ 50

G um s
A cacia , 1st .........  40® 50
A cacia , 2nd .......  35® 40
A cacia , 3d .......... 30®  35
A cacia , S o rts  . . . .  @ 20
A cacia , P ow dered  35® 40
A loes (B arb . Pow ) 22® 25
A loes (C ape P ow ) 20® 25 
A loes (Soc. P ow .) 40® 50
A sa fo e tid a  . . . . .  @ 50
A safoetida , Pow d.

P u re  .................  @ 75
U. S. P . Pow d. @1 00

C am phor ...............  55® 60
G uaiac  ...................  35® 40
G uaiac , P ow dered  50® 60
K ino  ............................ @ 40
Kino, pow dered  @ 45
M yrrh  .........................  @ 40
M yrrh , P ow dered  @ 50
Opium  ............... 7 75®8 OU
Opium , Pow d. 0 25@9 50 
Opium , G ran . . .  9 25®9 50
S hellac  ..................  28® 35
Shellac, B leached  30® 35
T ra g a c a n th

No. 1 ...............  1 40® 1 50
T rag a c a n th , Pow  75® 85
T u rp en tin e  .............  10® 15

L eaves
B uchu  ...............  1 85 @2 00
B uchu, Pow d. . .2  00®2 25
SUge, bulk  .............  18® 25
Sage, %s Loose 20® 25
Sage, P ow d ered  25® 30
Senna , A lex  . . .  45® 50
S enna, T ln n ........... 15® 20
S enna, T inn , Pow . 20® 25
U va U rsi ................. 10® 15

Oils
A lm onds, B itte r ,

t ru e  .................  6 00® 6 50
A lm onds, B itte r ,

a r tif ic ia l ......... @1 00
A lm onds, S w eet,

t ru e  ...................  90® 1 00
A lm onds, S w eet,

im ita tio n  ......... 40® 50
A m ber, c ru d e  . .  25® 30
A m ber, rec tified  40® 50
A nise  .................  2 25®2 50
B erg am o n t . . . .  7 00@7 50
C a jep u t ...............  75® 85
C assia  ...............  1 50@1 75
C asto r, bbls. a n d

c an s  .................  12% @ 15
C ed ar L e a f  . . . .  ®  85
C itro n e lla  ...........  ®  75
Cloves ...............  1 50@1 75
C ocoanut ........... 20® 25
Cod L iv e r  ......... 1 10@1 25
C o tton  Seed  . . . .  80® 1 90
C ro ton  .................  ® l  60

C ubebs .................  @4 50
E rig e ro n    @2 50
E u c a ly p tu s  . . . .  75® 85
H em lock , p u re  . .  @ 100
J u n ip e r  B errie s  . .  @1 25
J u n ip e r  W ood . .  40® 50
L ard , e x tra  . . . .  85@1 00
L ard , No. 1 ----- 75® 90
L a v e n ’r  F lo w ers  4 60@5 00 
L av en d er, G arden  85@1 00 
Lem on ...............  2 75@3 00
L inseed , boiled, bbl. @ 53
L inseed , bdi. le ss  58® 62
L inseed , raw , bbls. @ 52
L inseed , raw , less  57® 61
M u sta rd , tru e  . .4  50@6 90 
M u sta rd , a r t if i 'l  2 75@3 00
N e a ts fo o t ........... 80® 85
O live, p u re  . . . .  2 60®3 50 
Olive, M alaga,

yellow  ........... 1 30® 1 50
Olive, M alaga,

g reen  ............. 1 30@1 50
O range, sw ee t . 3 25@3 50 
O rganum , p u re  1 25@1 50 
O riganum , com ’l 50@ 75
P en n y ro y a l ......... 2 25@2 50
P e p p e rm in t . . .  5 00®5 50 
Rose, p u re  . . .1 6  00@18 00 
R o sem ary  F low ers  90@1 00 
Sandalw ood, E.

1........................... 6 25®6 50
S a ssa fra s , tru e  80® 90
S a ssa fra s , a r t if i’l 45@ 50 
S p e a rm in t . . . .  5 50®6 00
S perm  ...............  90®1 00
T a n sy  ................. 5 00®5 50
T a r, U S P  ........... 30@ 40
T u rp en tin e , bbls. . .  @ 56
T u rp en tin e , less 60@ 65
W in te rg reen , tru e  ®5 00 
W in te rg reen , sw ee t

b irch  ............... 2 00 @2 25
W in te rg reen , a r t ’l 50® 60
W o rm seed  . . . .  3 50®4 AO
W orm w ood . . . .  6 00@6 50

D ig ita lis  .............  @ 60
G en tian  ...............  @ 60
G inger .................  @ 95
G ua iac  .................  @1 05
G uaiac  A m m on. ® 80
Iod ine  ................. @1 25
Iodine, Colorless @1 25
Ip ecac  ...................  ® 75
Iron , clo................  ®  60
K ino  .......................  ® 80
M y rrh  ...................  @1 05
N u x  V om ica . . . .  @ 70
O pium  .................  @2 00
O pium  C am ph. . .  @ 6 5
O pium , D eodorz’d @2 25
R h u b arb  ............. @ 70

Paints
L ead , red  d ry  . .  7 @ 8
L ead , w h ite  d ry  7 ® 8
L ead , w h ite  oil 7 ® 8
O chre, yellow  bbl. 1 @ 1% 
O chre yellow  less 2 @ 5
P u t ty  ................... 2% ® 5
R ed  V en et n  bbl. 1 @ 1 %
R ed V en e t’n le ss  2 @ 5
S h ak er, P r e p r ’d  1 40® 1 50 
V erm illion , E ng . 90® 1 00
V erm illion , A m er. 15® 20
W h itin g , b b l........  1® 1%
W h itin g  ...............  2® 5

Insecticides
A rsen ic  ............... 6® 10
B lue V itro l, bbl. @ 5% 
B lue V itro l less  7® 10
B o rd eau x  M ix P s t  8® 15
H ellebore, W h ite

pow dered  ........... 15® 20
In s e c t P o w d e r . .  20® 35 
L ead  A rsen a te  . .  8® 16
L im e  a n d  S u lp h u r 

So lu tion , g a l . . .  15® 25
P a r is  G reen  . .  15%® 20

M iscellaneous
P o ta ssiu m

B ica rb o n a te  . . . .  15® 18
B ich ro m a te  . . . .  13® 16
B rom ide ............... 45® 55
C arb o n a te  ........... 12® 15
C h lo ra te , x ta l  an d

pow dered  ......... 12@ 16
C h lo ra te , g ra n u la r  16® 20
C yanide ...............  30® 40
Iod ide ................. 3 20@3 40
P e rm a n g a n a te  . .  15@ 30
P ru ss ia te ,  yellow  30@ 35 
P ru ss ia te ,  red  . .  50® 60
S u lp h a te  ............. 15® 20

Roots
A lk a n e t ............... 15® 20
Blood, pow dered  20® 25
C alam u s .............  35® 40
E lecam p an e , pwd. 15® 20 
G en tian , pow d. ..12@  16
G inger, A frican ,

pow dered  ......... 15® 20
G inger, J a m a ic a 22® 25
G inger, Jam a ic a ,

pow dered  . . . . 22® 28
G oldenseal pow. 7 00@7 50
Ipecac, powd. 2 75@3 00
L icorice ............... 14@ 16
L icorice, powd. 12@ 15
O rris, pow dered 25® 30
Poke, pow dered 20® 25
R h u b arb  ............... 75@1 00
R h u b arb , powd. 75@1 25
R osinw eed, powd. 25® 30
S a rsa p a r illa , H ond

g ro u n d  ............. @ 65
S a rs a p a r illa  M exican ,

g round  ............... 5U@ 55
Squills ..................... 20® 35
Squills, pow dered 40@ 60
T um eric , powd. 12@ 15
V alerian , powd. 25 @ 30

Seeds
A nise  ................... 15® 20
A nise, pow dered 22® 25
B ird , Is  ............... 8® 10
C an a ry  ............... 9® 12
C araw ay  ............... 12®

S5@2
18

C ardam on  ........  1 00
C elery  ..................... 30® 35
C o rian d e r ........... 12® 18
Dill ....................... 25® 30
F en n e ll ................. @ 30
F lax  ................... 414® 8
F lax , g round  . . . 4y4@ 8
F oenugreek , pow. 6@ 10
H em p ................... 5@ 7
L obelia  ................. 50
M u sta rd , yellow 9® 12
M u sta rd , b lack  . . 9@ 12
M usta rd , powd. 20® 25
P oppy  ................... 15® 20
Q uince ............... 75@1 00
R ape  ..................... 6® 10
S ab ad llla  ........... 26® 39
Sabad illa , powd 35@ 45
Sunflow ef ............. 5® 8
W o rm  A m erican 15@ 20
W orm  L e v a n t . , 50® 60

A cetan a iid  ......... 30® 35
A lum  ...................  3@ 5
A lum , pow dered  an d

g ro u n d  .............  5® 7
B ism u th , S u b n i

t r a t e  ...............  2 10@2 25
B o rax  x ta l  o r 

pow dered  . . . .  6® 12
C a n th a ra d e s  po. 2 50® 2 75
C alom el ............... 95 @1 00
C apsicum  ........... 20® 25
C arm in e  ............. @3 50
C assia  B uds . . . .  @ 40
Cloves ............... 30® 35
C h alk  P re p a re d  6® 8% 
C halk  P re c ip ita te d  7® 10
C hloroform  ........... 32® 42
C hlora l H y d ra te  55® 75
C ocaine ............. 4 10® 4 40
Cocoa B u tte r  . .  50® 60
C orks, lis t, less  70%
C opperas, bbls. 
C opperas, less  . .  
C opperas, powd. 
C orrosive Sublm . 
C ream  T a r ta r  . .
C u ttlebone  .........
D ex trin e  .............
D over’s P o w d e r S 
E m ery , a ll N os. 
E m ery , pow dered  
E psom  S alts , bbls

@ 90
2® 5
4® 6

85 @ 9.1
30® 35
25® 35
7® 10

00@2 2o 
6®  10 
5® 8

@ 1%

Tinctures

E psom  S a lts , less 2%®
E rg o t .................  1 50® 1 76
E rg o t, pow dered  1 80® 2 00 
F lak e  W h ite  . . . .  12® 15
F orm ald eh y d e  lb. 10® 15
G am bier ............. 7® 10
G ela tin e  ...............  35® 4s
G lassw are, fu ll cases  8091 
G lassw are, less  70 & 10% 
G lauber S a lts  bbl. @ 1% 
G lauber S a lts  less  2® 5
Glue, brow n ........... 11® 15
Glue, brow n grd . 10® 15
Glue, w h ite  . . . .  15® 25
Glue, w h ite  grd . 15® 20
G lycerine ...............  23@ 30
H ops .....................  50® 80
Ind igo  ...................  85® 1 00
Iod ine  .................  4 35®4 60
Iodoform  ........... 5 40@5 SO
L ead  A c e ta te  . . . .1 2 ®  18
L ycopdium  ......... 55® 65
M ace .......................  80® 90
M ace, pow dered  90® 1 00
M enthol ............. 4 25@4 50
M ercu ry  ............... 75® 85
M orphine a ll b rd  5 05®5 30 
N u x  V om ica . . .  @ 10
N u x  V om ica pow  @ 15
P ep p er, b lack  pow 20® 25
P epper, w h ite  . .  30® 35 
P itch , B u rg u n d y  10® 15
Q u assia  ................. 10® 15
Q uinine, a ll b rd s  29® 40
R ochelle S a lts  . .  23® 30
S acch arin e  ___  1 50® 1 75
S a lt P e te r  ...........  7%@ 12
S eid litz  M ix tu re  ..2 0 ®  25
Soap, g re e n  . . . .  15® 20

15
A conite  ............... 0 75 Soap, w h ite  c as tile
A loes ................... @ 65 IRIK 9.5
A rn ica  ................. @ 60 Soap, w h ite  cas tile
A safo e tid a  ......... @1 00 less, p e r b a r  . . @ 68
B ellad o n n a  ......... @ 60 Soda A sh  ........... 1%@ 5
B enzoin  ............... @ 90 Soda B icarb o n ate 1%@ 5
B enzoin  Com po’d @ 90 Soda, Sal ............. . 1® 4
B uchu  ................... @1 00 S p ir its  C am phor. @ 75
C an th a rad le s  . . @1 00 S u lp h u r ro ll . .  . . 2%@ 6
C apsicum  ........... @ 90 S u lp h u r Subi. . . • 2%@ 5
C ard am o n  ........ @1 20 T a m a rin d s  .......... . 10® 15
C ardam on , Comp. @ 80 T a r t a r  E m e tic  . . 40® 50
C atech u  ............... @ 60 T u rp en tin e  V enice 40® 60
C in ch o n a  ........... @1 05 V an illa  E x. p u re 1 00@1 50
C olchicum  ........... 60 W itch  H aze l . . . . 6601  00
C ubebs ................. @1 20 Z inc S u lp h a te  . . 7® 10

1914

Seasonab le G o o d s
Linseed Oil Turpentine 

W hite Lead Dry Colors
Sherwin-Williams Co.

Shelf Goods and Varnishes
Shaker H ouse and Floor Paint
Kyanize Finishes and Boston 

Varnishes
Japalac Fixall Paris Green 

Blue Vitrol
Lime and Sulphur Solution

We solicit your orders for above and will ship 
promptly.

H a z e lt in e  &  P e r k in s  D r u g  C o .
Grand Rapids, Mich.

“AMERICAN BEAUTY” Display Case No. 412—one 
x \ .  of more than one hundred m odels of Show Case, 
Shelving and Display Fixtures designed by the Grand 
Rapids Show Case Company for displaying all kinds
o f  goods, and adopted by the m ost progressive stores o f  Am erica. 

G R A N D  RA PID S SH O W  C A SE  CO., Grand Rapids, M ichigan
T he Largest Shew  Case and S tore E quipm ent Plant in the  W nrld  

Show Rooms and Factories: N ew  Y ork, G rand Rapida. C hicago, Boston, Portland 
Sl-

F O O T E  &  J E N K S ’ C O L E M A N ’S  ( b r a n d )  

Terpenetess L e m o n  a n d  Mi*h c|»s» V a n i l l a
Insist on getting Coleman's Extracts from your jobbing grocer, or mail order direct to

FO O T E  & JE N K S, Jackson, M ich.

Four Kinds of Coupon Books
are manufactured by us and all sold on the same 
basis, irrespective of size, shape or denomination.
Free samples on application.

TRADESMAN COMPANY, Grand Rapids, Mich.
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G R O C E R Y  P R IC E  C U R R E N T  3________________ 4________________5
These quotations are carefully corrected weekly, within six  hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled 
at market prices at date of purchase.

A D V A N C E D D E C L IN E D

A la s k a  S a lm o n
F lo u r
Q u a k e r  O a ts

Index to  M ark ets
By Columns

CoL
A

A m m onia .......................  1
Axle G rease  .................  1

B
B aked  B ean s  ...............  1
B a th  B rick  .....................  1
B lu ing  .............................  1
B re a k fa s t Food ........... 1
B room s ...........................  1
B rushes  ...........................  1
B u tte r  Color ................. 1

C
C andles ...........................  1
C anned  Goods .............  1-2
C arbon O ils ...................  2
C atsu p  .............................  2
C heese .............................  3
C hew ing  G um  ...............  3
C hicory ...........................  3
C hocolate ............................ 3
C lothes L ines ...............  3
Cocoa ...............................  3
C ocoanut .......................  3
Coffee ................................ 3
C onfections ................... 4
C racked  W h ea t ........... 5
C rack ers  .......................  5, 6
C ream  T a r t a r  ...............  6

D
D ried  F ru its  .................  6

F
F arin aceo u s  Goods . . .  6
F ish in g  T ack le  ........... 6
F lav o rin g  E x tra c ts  . .  7
F lo u r an d  F eed  ............... 7
F ru it  J a r s  ...................  ■ • 7

G
G elatine  .........................  7
G ra in  B ags .....................  7

H
H erb s  ................................ 7
H ides  an d  P e lts  ..............  8
H o rse  R ad ish  ...................  8

J
Je lly  .................................  8
Je lly  G lasses .................  8

M
M acaron i .........................  8
M apleine .........................  8
M eats, C anned ............. 9
M ince M eat ...................  8
M olasses .........................  8
M u sta rd  ...............................  8

N
N u ts  ...................................... 4

O
O lives .................................... 8

P
P ick les  .................................  8
P ip es  ...................................... 8
P la y in g  C ards ................... 8
P o ta s h  .................................. 8
P ro v isio n s  .........................  8

R
R ice ........................................ 9
Rolled O a ts  .......................  9

8
S alad  D re ss in g  ................. 9
S a le ra tu s  .............................  9
Sal Soda .............................  9
S a lt ........................................ 9
S a lt F ish  .............................  9
Seeds .............................    10
Shoe B lack ing  ................ 10
Snuff ...................................  10
Soap ..................................... 17
S oda ..................................... 10
S pices ................................... 10
S ta rc h  ................................. 10
S y ru p s  ................................. 10

T
T ab le  S auces  ..................  10
T e a  .......................................  10
T obacco ...........  11, 12, 13
T w in e  ..................................  13

V
V in e g a r  ..............................  13

W
W ick ln g  ..............................  13
W oodenw are  ....................  13
W ra p p in g  P a p e r  ............ 14

Y
T e a s t  C ake .........................  14

AMM ONIA
Doz.

12 oz. ovals  2 doz. box 75 
A X L E  G R EA SE 

F ra z e r’s.
lib . w ood boxes, 4 doz. 3 00 
lib . t in  boxes, 3 doz. 2 35 
3% tb. t in  boxes, 2 dz. 4 25 

■ 101b. pails, p e r  doz. . .6  00 
151b. pails, p e r doz. . .7  20 
25tb. pails, p e r doz. ..12  00

BA KED  B EA N S 
No. 1, per doz. . ..45@  90 
No. 2, per doz. . ..75@ 1 40 
No. 3, p e r doz. . ,.85@ 1 75

BATH BRICK 
E n g lish  .........................  95

BLUING
Je n n in g s’.

C ondensed P e a r l  B lu ing  
Sm all C P  B luing, doz. 45 
L arg e  C P  B luing, doz. 75

B R E A K FA ST  FOODS 
A petizo, B iscu its  . . . .  3 00 
B ea r Food, P e tt i jo h n s  1 95 
C racked  W h ea t, 24-2 2 50 
C ream  of W h ea t, 36-2 4 50 
C ream  of R ye, 24-2 . .  3 00 
P o s ts  T o astie s , T.

No. 2   2 80
P o s ts  T o astie s , T.

No. 3 ...........................  2 80
F arin o se , 24-2 .............  2 70
G rape  N u ts  .................  2 70
G rape S u g a r F la k e s . .  2 50 
S u g a r C orn F lak es  . .  2 50 
H a rd y  W h ea t Food . 2 25 
P o s tm a ’s D u tch  Cook 2 75
H olland R u sk  ............... 2 iiO
K ellogg’s  T o as ted  R ice

B iscu it .......................  3 30
K ellogg 's  T o as ted  R ice

F la k e s  .......................  2 80
K ellogg’s  T o as ted  W h ea t

B iscu it .......................  3 30
K ellogg’s K ru m b le s  . .  3 30 
K rin k le  C orn F lak es  1 75 
M ap l-W h ea t F lak es,

3 doz............................  2 85
M ap l-W h ea t F lak es,

3 uoz.............................. 2 80
M apl-C orn  F lak es  2 80 
M inn. W h ea t C erea l 3 75
A lg ra in  Food ............. 4 25
R alsto n  W h ea t Food 4 50 
R alsto n  W h t Food 10c 1 45 
Saxon W h ea t Food . .2  60 
S h red  W h ea t B iscu it 3 60
T r iscu it, 18 .................  1 .80
P illsb u ry ’s B est C er’l 4 25 
P o s t T a v e rn  Special 2 80 
Q u ak er Puffed  R ice . .4  25 
Q u ak er Puffed W h e a t 2 85 
Q u ak er B rk fs t B iscu it 1 90 
Q u ak er Corn F lak es  1 75 
V icto r C orn F lak es  . .  2 20 
W ash in g to n  C risps ..1  85
W h ea t H e a r ts  ........... 1 90
W h ea te n a  .....................  4 50
E v a p o r’ed S u g a r C orn 90

BROOMS
F a n c y  P a rlo r , 25 lb. . .4  25 
P a rlo r , 5 S trin g , 25 lb. 4 00 
S ta n d a rd  P a rlo r , 23 lb . 3 50
Com m on, 23 lb ................3 25
Special, 23 lb ...................2 75
W arehouse , 33 lb. . .  4 25
C om m on W h isk  ........... 1 00
F a n c y  W h isk  .............  1 25

B R U SH E S
S crub

Solid B ack , 8 in .............  75
Solid B ack , 11 in ...........  95
P o in ted  E n d s  ...............  85

Stove
No. 3 ................................ 90
No. 2 ..............................  1 25
No. 1 ..............................  1 75

Shoe
No. 3 ..............................  1 00
No. 7 ..............................  1 30
No. 4 ................................1 70
No. 3 ..............................  1 90

B U T T E R  COLOR 
D andelion , 25c size  . .  2 00 

C A N D L ES
P araffine , 6s .................  7%
P araffine , 12s ............... 8
W ick lng  ........................... 20

C A N N E D  GOODS 
A pples

3 lb. S ta n d a rd s  . .  @ 9 0
G allon .....................  @4 00

B lackberries
2 lb ........................ 1 50@1 90
S ta n d a rd  ga llons @5 00

B eans
B aked  ...................  85 @1 30
B loom ingdale  . .  @18%
C arson  C ity  . . .  @18%
W ax  .....................  75@1 25

B lueberries
S ta n d a rd  .......................  l  80
Gallon .............................  7 25

C lam s
L ittle  N eck, l ib .  . .  @1 00
L ittle  N eck, 21b. . .  @1 50

Clam  Bouillon
B u rn h a m ’s % p t ............. 2 25
B u rn h a m ’s p ts ..................3 75
B u rn h a m ’s q ts ..................7 50

Corn
F a i r  ...................  65 @ 70
Good ...................  90@1 00
F a n c y  ...............  @ 1 30

F ren ch  P eas  
M onbadon (N a tu ra l)

p e r  doz........................... l  75
G ooseberries

No. 2, F a ir  .................  1  50
No. 2, F an cy  ...............  2 35

H om iny
S ta n d a rd  .......................  35

L o b ste r
V* tb ...................................  1  85
% lb ..................................... 3 15

M ackerel
M u sta rd , l i b ................... 1  80
M u sta rd , 21b....................  2 80
Soused, l% lb ..................  1 60
Soused, 21b......................  2 75
T om ato , l i b ....................  1  50
T om ato , 2%..................... 2 80

M ushroom s
H o te ls  .................  @ 15
B u tto n s , % s . . . .  @ 14
B u tto n s , i s  ........... @ 25

O ysters
Covo, l i b ....................  @ 85
Cove, 21b...................  @1 60

P lum s
P lu m s ................... 90@1 35

P e a rs  In S y rup  
No. 3 cans, p e r  doz. . .1  50 

P e a s
M arro w fa t ........... 90@1 00
E a rly  J u n e  ......... 1 10@1 25
E a r ly  J u n e  s if td  1 45@1 55

P each es
P ie  .......................  1  00@1 25
No. 10 size c an  p ie  @3 25

P in eap p le
G ra ted  ...............  1  75@2 10
Sliced .................  95 @2 60

Pum pk in
F a i r  ................................ 80
Good .............................  90
F a n c y  .............................. 1  00
G allon ...........................  2 40

R asp b errie s
S ta n d a rd  .............  @

Salm on
W arre n s , 1  tb. T a ll . .  2 80 
W arre n s , 1 lb . F la t  . .  2 40 
R ed  A la sk a  . . . . 1  55@1 60 
Med Red A la sk a  1 20@1 35 
P in k  A la sk a  . . . .  @ 95

S ard ines
D om estic, %s ............ 3 60
D om estic, % M u sta rd  3 50
D om estic, % M u sta rd  2 75
F ren ch , %s ...........7@14
F ren ch , % s ......... 13@23

S a u e r  K ra u t
No. 3, c an s  .....................  90
No. 10, c an s  .2 40

S h rim p s
D u n b ar, 1st doz............. 1 45
D unbar, l% s  doz............. 2 50

S ucco tash
F a i r  .........................  90
Good .......................  1 20
F a n c y  ...............  1 25 @1 40

S traw b e rr ie s
S ta n d a rd  ...............  95
F a n c y  .....................  2 25

T o m ato es
Good .......................  1 05
F a n c y  .....................  1 35
No. 10 ...................  3 10

CARBON O ILS 
B arre ls

P e rfec tio n  .....................  10
D. S. G asoline ........... 15
G as M achine ...............  24.2
D eodor’d N a p ’a  ......... 14
C y linder .............  29 @34%
E n g in e  ............... 16 @22
B lack , w in te r  . .  8 @10

C A TSU P
S n id e r’s p in ts  ........... 2 35
S n id e r’s  % p in ts  . . . .  1 35

C H E E S E
A cm e ...................  @18
B loom ingdale . .  @18
C arson  C ity  . . . .  @18
H opk ins  ...............  @18
B rick  .....................  @15
L eiden  ...................  @15
L im b u rg e r ........... @15%
P ineapp le  ........... 40 @60
E dam  ...................  @85
Sap Sago .............  @18
Sw iss, d o m estic  @20

C H E W IN G  G U M
A dam s B lack  J a c k  ___  55
A dam s S ap p o ta  ............. 55
B eem an ’s  P ep s in  ...........  55
B eech n u t .........................  60
C h ic le ts  ................... ' . . .  1 25
C olgan V iolet C hips . .  60
C olgan M in t C hips . . .  60
D en ty n e  .........................  1 10
F la g  S pruce  ...................  55
J u icy  F r u i t  .....................  55
R ed R obin  .....................  55
Sen Sen (J a rs  80 pkgs,

$2.20) ................................ 55
S p ea rm in t, W rig ley s  60
S p earm in t, 5 box ja r s  3 00
S p ea rm in t, 3 box  ja r s  1 80
T ru n k  S p ruce  .................  55
Y u catan  .............................  55
Zeno .................................. 60

CHICORY
B ulk  .................................. 5
R ed .................................... 7
E ag le  .............................. 5
F ra n c k 's  .................  7
S ch eu er’s  ................  6
Red S ta n d a rd s  ........... 1 60
W h ite  ...............................  1 60

CH O CO LA TE 
W a lte r  B ak e r & Co.

G e rm an ’s  S w eet ............ 22
P rem iu m  .................... 22
C a rac a s  ..........   28

W a lte r  M. D ow ney Co.
P rem iu m , %s ............... 29
P rem iu m , % s ...........: .  29

C L O T H E S  L IN E
P e r  doz.

No. 40 T w is ted  C otton  95 
No. 50 T w is ted  C otton  1 30 
No. 60 T w isted  C otton  1 70 
No. 80 T w is ted  C otton  2 00 
No. 50 B ra id ed  C otton  1 00 
No. 60 B ra id ed  C otton  1 25 
No. 60 B ra ided  C otton  1 85 
No. 80 B ra id ed  C o tton  2 25
No. 50 S ash  Cord .........1 75
No. 60 S ash  Cord .........2 00
No. 60 J u te  ...................  90
No. 72 J u te  ................. .. .1 00
No. 60 S isa l ................. .. . 90

Galvan ized  W ire
No. 20, each  100ft. long 1 90 
No. 19, each  100ft. long  2 10 
No. 20, each  100ft. long  1 00 
No. 19, each  100ft. long 2 10 

C O C O A
B ak e r 's  .............................  37
C leveland .........................  41
Colonial, %s ...................  35
Colonial, % s ...................  33
E p p s .................................... 42
H e rsh e y ’s, % s ...............  30
H e rsh e y ’s, % s ...............  28
H u y le r  ................................ 36
Low ney, %s ...................  34
L ow ney, %s ...................  34
L ow ney, % s .................  33
Low ney, 5 lb. c an s  . . . .  33
V an  H o u ten , % s ....... 12
V an H o u ten ,, % s .......  18
V an  H o u ten , % s .......  36
V an H o u ten , I s  ......... 65
W a n - E ta  ............................ 36
W ebb .................................. 33
W ilber, % s .....................  33
W ilber, %s .....................  32

C O C O A N U T  
D u n h a m 's  p e r lb.

%s, 51b. case  ........... 30
%s, 51b. case  .............  29
%s, 151b. case  ........... 29
%s, 151b. case  ........... 28
Is, 15tb. case  ............. 27
%s & % s 151b. case  28
Scalloped G em s ...........  10
%s &  % s pa ils  ...........16
B ulk, p a ils  ...................  13
B ulk, b a rre ls  .............  12
B a k e r’s  B raz il S hredded  
10 5c pkgs ., p e r  case  2 60 
26 10c pkgs ., p e r  case  2 60 
16 10c a n d  33 5c pkgs.,

p e r  case  ...................  2 60
C O F F E E S  R O A S T E D  

R io
Com m on .........................  19
F a ir  .................................  19%
C hoice .............................. 20
F a n c y  .............................  21
P e a b e r ry  .....................  23

Santos
C om m on .........................  20
F a ir  .................................. 20%
C hoice ........................  21
F a n c y  .............................  23
P e a b e rry  .......................  23

Maracaibo
F a ir  .................................  24
C hoice .............................  25

Mexican
C hoice ........................  25
F a n c y  .............................  26

Guatem ala
F a ir  .................................  25
F a n c y  ...............................  28

Java
P r iv a te  G row th  ....2 6 @ 3 0
M andling  .................  31@35
A ukola  ....................  30@32

Mocha
S h o rt B ean  ...............25 @27
L ong B ean  ...................24 @25
H . L. O. G...................26@28

Bogota
F a ir  .................................  24
F a n c y  .............................  26
E x ch an g e  M ark e t, S teady  
Spot M arket, S tro n g  

Package
N ew  Y ork B asis

A rbuck le  .....................  19 00
M c L a u g h lin ’s  X X X X  

M cL augh lin ’s X X X X  sold 
to  re ta ile rs  only. M all all 
o rd e rs  d ire c t to  W . F. 
M cL augh lan  & Co., C hicago 

E x tra c ts
H olland , % gro. bxs. 95
Felix , % g ro ss  .............1 15
H u m m el’s  foil, % gro. 85 
H u m m el’s tin , % gro. 1 43

C O N F E C T IO N E R Y  
S t ic k  C and y  P a ils

H oreh o u n d  .....................  8
S ta n d a rd  .........................  8
S tan d a rd , sm a ll ........... 8%
T w ist, sm all ...................  9

C ases
Ju m b o  .............................  8
Jum bo , sm a ll ...............  8%
B ig  S tick  .........................  8%
B oston  C ream  .............  13

M ixed  C and y
B roken  .......................
C am eo .........................
C u t L o af ................... .
F a n c y  ...........................
F re n c h  C ream  .........
G rocers  .......................
K in d e rg a rte n  ............
L ea d e r .........................
M a je s tic  .....................
M onarch  .....................
N ovelty  .......................
P a r is  C ream s ..........
P rem io  C ream s . . . .
R oyal ...........................
Special .........................
V alley  C ream s .........
X  L  O .........................

12
9

10%
9
6%

11
8%
9
8%

10
10
14
7%
8%

12
7

Specia lties
P a ils

A uto  K isse s  (b a sk e ts ) 13 
B onnie  B u tte r  B ite s  ..16  
B u tte r  C ream  C orn ..16  
C andy  C rack e rs  (b sk ) 15
C aram el D ice ............. 13
C ocoanu t K ra u t  ......... 14
C ocoanu t W affles  . . . .  14
Coco M acaroons ......... 16
Coffy T offy .................  14
D a in ty  M in ts  7 tb. tin  15
E m p ire  F u d g e  .............  14
F udge , P in eap p le  . . .  13
F udge , W a ln u t ........... 13
F udge , F ilb e r t  ...........  13
F udge , Choco. P e a n u t 12 
F udge , H oney  M oon ..13 
F udge , T o as ted  Cocoa-

n u t ......................... * .. 13
F udge , C h erry  ........... 14
F*udge, C ocoanu t . . . .  13 
H oneycom b C andy  . .  15
K okays ...........................  14
Iced M aroons ...............  14
Iced  G em s ...................  15
Iced  O range  Je lie s  . .  13 
I ta l ia n  Bon B ons . . . .  13
L ozenges, P e p ...............  10
L ozenges, P in k  ........... 10
M anchus .......................  13
M olasses K isses, 10

lb . box .......................  13
N u t B u tte r  Puffs  ___  13
S a lted  P e a n u ts  ........... 13

Chocolates
P a ils

A sso rted  C hoc...............  15
A m azon C aram els  . . .  15
C ham pion  .....................  11
Choc. C hips, E u re k a  18
C lim ax  ...........................  13
E clipse , A sso rted  . . . .  15 
E u re k a  C hoco lates . .  16
F a v o rite  .......................  16
Id ea l C hoco lates ___  13
K londike  C hoco lates 18
N abobs ...........................  18
N ibble  S tick s  ...............  25
N u t W afe rs  ................. 18
O coro Choc. C aram els  17
P e a n u t  C lu ste rs  ......... 22
P y ram id s  .......................  14
Q u in te tte  .......................  16
R eg in a  ...........................  10
S ta r  C hoco lates ......... 13
S u p e rio r Choc, (lig h t)  18 

Pop C o m  Goods 
W ith o u t p rizes.

C rack e r J a c k  ........... 3 25
G iggles, 5c pkg. cs. 3 50
Oh M y 100s ................. 3 50

C ough  D rops
boxes

P u tn a m  M en tho l ___  1 00
S m ith  B ros....................  1 25

N U T S — W hole
lbs.

A lm onds, T a rra g o n a  20 
A lm onds, C alifo rn ia  

so ft sh e ll ...........
B raz ils  ...................  14@16
F ilb e r ts  .................  @13%
Cal. No. 1 .................
W a ln u ts  so ft sh e ll @19
W aln u ts , Chili ___  @16
T ab le  n u ts , fan cy  14 @16 
P ecan s , m edium  . .  @13
P ecan s , ex. la rg e  @15 
H ick o ry  N u ts , p e r  bu.

Ohio .............................
C o co an u ts  .....................

C h es tn u ts , N ew  Y ork
S ta te , p e r  b u .............

Shelled
No. 1 S p an ish  Shelled 

P e a n u ts , N ew  11 @11% 
E x . L g. Va. Shelled

P e a n u ts  ......... 11%@12
P e c an  H a lv es  . . .  @50
W aln u t H a lv es  . .  40@42 
F ilb e r t M ea ts  . . .  @30
A lican te  A lm onds @55 
Jo rd a n  A lm onds . .  @60

Peanuts
F a n c y  H  P  S uns R aw  @6%

R o as ted  ............... @7%
H . P . Jum bo , R aw  @8% 

R o as ted  ...................  @9%
C R A C K E R S

N a tio n a l B iscu it C om pany 
B ra n d s  
Butter

„  B oxes
E x ce ls io r B u tte r s  . . . .  8 
N BC S q u are  B u tte r s  8% 
S ey m o u r R ound  .........6%

Soda
N B C  Sodas .................
P re m iu m  S odas  . . . . .
S e lec t S odas  ...........
S a ra to g a  F la k e s  . . . .  
S a ltin e s  ..........................

6%
7%
8%

13
13

Oyster
N B C  P icn ic  O y sters  . .  6%
G em  O y ste rs  ............... 6%
Shell .................................. g

S w eet Goods
C ans a n d  boxes

A n im als  .......................  10
A tla n tic s  A lso A sstd . 12 
A v en a  F r u i t  C ak es  . .  12 
B onnie  D oon C ookies 10
B onnie  L a ss ie s  ...........  10
C am eo B isc u it Choc. 25 
C am eo B iscu it A sstd . 25 
C artw h ee ls  A sstd . . . .  8%
C ecelia B iscu it .............  16
C heese T id  B its  . . . .  20 
C hocolate  B a r  (c a n s)  18 
C hoco late  D rops  . . . .  17 
Choc. D rop  C en te rs  16 
Choc. H oney  F in g e rs  16
C rack n e ls  ........................ 18
C ream  F in g e rs  ............14
C ocoanut T affy  B a r  . .  13 
C ocoanu t D rops  . . . .  12 
C ocoanut M acaroons 18 
C ocont H oney  F in g e rs  12 
C ocnt H oney  Ju m b es  12 
Coffee C akes  Iced  . . .  12
D ixie S u g a r ...................  9
F am ily  Cookies ........... 8%
F ig  C akes  A ss td ........... 12
F ires id e  P e a n u t J u m 

bles ................................ 10
F ro s te d  C ream s ...........8%
F ro s te d  G inger Cook. 8% 
F ru i t  L u n ch  Iced  . . . .  10
G in g er D ro p s  ................13
G inger G em s P la in  . .  8% 
G inger G em s Iced  . . .  9% 
G rah am  C ra ck e rs  . . . .  8 
G inger S n ap s  F a m ily  8% 
G inger S n ap s  N B C

R ound .........................  8
H ouseho ld  C ookies . . .  8 
H ouseho ld  Cks. Iced  . .  9
H ippodrom e B a r ......... 12
H oney  F in g e rs  .........  12
H oney  Ju m b le s  ............12
Im p e ria ls  .......................  8%
Ju b ile e  M ixed ..............10
K a ise r  Ju m b le s  ............  10
L ad y  F in g e rs  Sponge 30 
L eap  Y e ar Ju m b le s  . .  20 
L em on B iscu it S q u a re  9
L em on  W a fe rs  ............17
L em o n a  ......... .................  8%
M ace C akes  .................  8
M ary  A nn  .....................  8%
M arshm allow  Coffee

C ake  .......................... 13
M arshm allow  P e c an s  18 
M arshm allow  W a ln ts  18
M edora  ...........................  8
N B C  H o n ey  C akes  . .  12 
O a tm eal C rack e rs  . . . .  8
O range  G em s .............  8%
P e n n y  A sso rted  ...........  8%
P e a n u t G em s ...........■. 9
P icn ic  M ixed .............  12
P in eap p le  C akes  . . . .  16
R a is in  G em s ...............  11
R asp b e rry  D e sse r t . .  17
R ev eres  A ss td ...............  15
Seafoam  .........................  18
Spiced  G inger C a k e s . . 9 
Spiced  G in g er C akes

Iced  .............................. 10
S u g a r F i n g e r s ..................12
S u g a r  C rim p ...............  8%
S u lta n a  F r u i t  B iscu it 16
T riu m p h  C ak es  .........  16
V an illa  W a fe rs  .........  18

In -e r-S e a l T ra d e  M ark
Goods

p e r  doz.
B aro n e t B iscu it ........... 1 00
B re m n e rs  B tr  W afs. 1 00
C am eo B iscu it ............. 1 50
C heese S an d w ich  . . . . 1  00 
C hoco late  W a fe rs  . . . 1  00 
E x ce ls io r B u tte r s  . . . . 1  00
F ig  N ew to n  ..................1 00
F iv e  O’c lo c k  T e a  B e t 1 00 
G inger S n ap s  N B C  . .  1 00
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6 7 8 9 10 11
G rah am  C rack e rs  R ed 

Label, 10c size . . . .  1 00
L em on S n ap s  .................  50
O y ste re tte s  .................  50
P rem iu m  S odas ........... 1 00
R oyal T o a s t ..................1 00
S a ra to g a  F la k e s  ............1 50
Social T e a  B iscu it . .1  00
U n eed a  B iscu it ...........  50
U n eed a  G in g er W a fe r  1 00
V an illa  W a fe r s  ........... 1 00
W a te r  T h in  B iscu it . .1  00 
Zu Zu G inger S n ap s  . 50
Z w ieback  .....................  1 00

O th e r P a c k ag e  Goods 
B a rn u m ’s  A n im als  . .  60
C hocolate  T o k en s  . . . 2  60 
B u tte r  C ra ck e rs  N BC 

F a m ily  P a c k a g e  . . . 2  50 
S oda C rack e rs  N BC 

F a m ily  P a c k ag e  . . .  2 50 
F r u i t  C ake  ..................... 3 00
In Special T in  P ao k ag es  

p e r  doz.
A dora, 10c s ize  ...........1 00
F e s tin o  .........................  2 50
N abisco , 10c ................. 1 00

in  bu lk , p e r  tin
N ab isco  .........................  1 75
F e s tin o  .........................  1 50
B e n t’s  W a te r  C rack e rs  1 40

CREAM  TA R TA R  
B arre ls  o r d ru m s  . . . .  33
B oxes .........1........................  34
S q u are  C ans .................  36
F a n c y  C addies .............  41

D R IED  FR U IT S  
A pples

E v ap o r’ed C hoice b lk  10% 
E v a p o r’ed F a n c y  pkg. 

A prico ts
C a lifo rn ia  •...............  15 @17

C itron
C orsican  .......................  16

C u rra n ts
Im p o rted  l ib . p k g .......... 8 ^
Im p o rted , bulk  ............... 8%

P each es
M uirs—Choice, 251b. . .  7% 
M uirs—F an cy , 25!b. . .  8% 
F an cy , P eeled , 251b. ..15  

Peel
L em on, A m erican  . . . .1 2 %  
O range , A m erican  . . . .1 2 %  

R aisin s
C luster, 20 c a r to n s  . .  2 25 
Loose M usca tels , 4 Cr. 7% 
Loose M usca tels. 3 Cr. 7% 
L. M. Seeded, 1 lb. 9@9%

C alifo rn ia  P ru n es  
90-100 25tb. boxes ..@  7% 
80- 90 25tb. boxes . .@ 8% 
70- 80 251b. boxes . .@ 9 %  
60- 70 251b .boxes ..@ 10 
50- 60 251b. boxes ..@ 11 
40- 50 251b. boxes ..@ 12

f a r i n a c e o u s  g o o d s

Beans
C alifo rn ia  L im as  . . . . 8 %
M ed. H an d  P icked  . . 2 40
B row n H o lland  ......... . 2 00

Fa rina
25 1 lb. p ack ag es  . . . .1  50
Bulk, p e r  100 Tbs. .. ..4  00

O rig ina l H olland  R u sk
P ack ed  12 ro lls to  c o n ta in e r 
3 co n ta in e rs  (40) rolls 3 20 

H o m in y
P e a rl, 100 lb . sack  . .2  25 
M accaron l and Verm icelli 
D om estic, 10 lb. box . .  60
Im p o rted , 25 tb. box . .2 50 

Pearl B a r le y
C h es te r .........................  3 15
E m p ire  .........................

Peas
G reen, W isconsin , bu. 1 45 
G reen, Scotch , bu. . .  1 45
Split, lb .............................  04

Sago
E a s t  In d ia  .....................  4%
G erm an , sack s  ........... 4%
G erm an , b ro k en  pkg. 

Tap ioca
F lak e , 100 lb. sac k s  . .  4% 
P e a rl, 100 lb . sac k s  . .  4%
P e a rl, 36 p k g s ..................2 25
M inute , 36 p k g s .............2 75

F IS H IN G  T A C K L E
% to  
1V4 to  
1% to  
1% to

Í in .................
2 in .................
2 in ...............
2 in ............. .

. . . .  6
___ 7
___  9

........ 11

........ 15
3 In. ........ 20

C o tton  L ines
N o. 1, 10 fe e t ---- .........5
No. 2. 15 fe e t — .........7
No. 3, 15 fee t . . . . .........9
No. 4, 15 fe e t . . . .........10
No. 5, 15 fe e t . . . .........11
No. 6. 15 fe e t . . . .........12
No. 7. 15 fe e t . . . .........15
No. 8, 15 fe e t ___ .........i s
No. 9, 15 fe e t . . . ___ 20

L inen  L ines
. . .  20

M edium  ................... . . .  26
L a rg e . . .  34

Poles
B am boo, 14 ft. ,  p e r  doz. 55 
B am boo, 16 ft. ,  p e r  doz. 60 
B am boo, 18 ft. ,  p e r  doz. 80

F L A V O R IN G  E X T R A C T S  

Je nn in g s  D  C  B rand  

E x tra c t  L em on T erpeneless 
E x t r a c t  V an illa  M exican 
b o th  a t  th e  sam e  price  

No. 1, F  box % oz. . .  86 
No. 2, F  box, 1% oz. 1 20 
No. 4, F  box, 2% oz. 2 00 
N o. 3, 2% oz. T a p e r  2 00
No. 2, 1% oz. f l a t -----1 75

F L O U R  A N D  F E E D  
G ran d  R ap ids  G ra in  &

M illing Co.
W in te r  W h ea t

P u r ity  P a te n t  ........... 5 00
S u n b u rs t .......................  4 80
W izard  F lo u r  ........... 4 60
W iz a rd  G rah am  ......... 4 80
M atch less  .....................  4 70
W izard , G ran . M eal 4 40 
W iz a rd  B u ck w h ’t  cw t 3 40
R ye ..................   4 40

V alley  C ity  M illing  Co.
L ily  W h ite  ...................  5 16
L ig h t L o a f ...................  4 65
G rah am  .........................  2 15
G ran en a  H e a lth  . . . .  2 25
G ran. M eal ................. 2 00
B olted  M ed.....................  1 90

V oig t M illing  Co.
G rah am  .........................  4 20
V oigt’s C rescen t . . . .  5 15 
V oigt’s F lo u ro ig t . . . .  5 15 
V o ig t’s H yg ien ic  . . . .  4 20
V oigt’s R o y al ............... 5 55
W atso n -H ig g in s  M illing  Co. 
P e rfec tio n  B u ck w h ea t

F lo u r  .....................  6 00
P e rfec tio n  F lo u r  . . . .  5 00
T ip  T op F lo u r  ..............4 60
Golden S h ea f F lo u r  . .4  20 
M arsh a ll’s  B e s t F lo u r  4 75 

W orden  G rocer Co.
Q uaker, p a p e r  ......... 4 60
Q uaker, c lo th  ........... 4 70
G raham  B u ck w h t b b l 4 40 

K an sa s  H ard  W h ea t 
V oig t M illing  Co. 

C alla L ily  .....................  4 70
W o rd en  G rocer Co. 

A m erican  E ag le , % s 5 20 
A m erican  E ag le , % s 5 10 
A m erican  E ag le , % s 5 00

S pring  W h ea t 
Ju d so n  G rocer Co.

C ereso ta , % s .............. 5 60
C ereso ta , % s ............... 5 70
C ereso ta , % s .............. 5 80

V oig t M illing  Co.
C olum bian  .....................  5 25

R oy B aker.
Golden H orn , fam ily  4 95 
Golden, H orn , b a k e rs  4 85
W isconsin  R ye .......... 3 55
B ohem ian  R ye .......... 3 60

W orden G rocer Co. 
W ingold , %s c lo th  . .  5 75 
W ingold, %s c lo th  . .  5 65 
W ingold , % s c lo th  . .  5 55 
W ingold, % s p a p e r  . .  5 60 
W ingold , Vis p a p e r  . .  5 55

W ykes &  Co.
Sleepy E ye , % s c lo th  5 50 
Sleepy E ye, % s c lo th  5 40 
S leepy E ye, % s c lo th  5 30 
Sleepy E ye , % s p a p e r  5 30 
S leepy E ye, %s p a p e r  5 30 

Meal
B olted  ...........................  4 20
G olden G ran u la ted  . .  4 40 

W heat
N ew  R ed  .....................  93
N ew  W h ite  ...............  93

O ats
M ichigan  c a r lo ts  . . . .  44
L ess  th a n  c a r lo ts  . . . .  «6 

Corn
C arlo ts  ............................ 72
L ess th a n  c a r lo ts  . .  75

H a y
C arlo ts  ........................ 16 00
L ess th a n  c a r lo ts  . .  18 00 

Feed
S tre e t  C ar F eed  ........... 28
No. 1 C orn & O at F eed  28
C racked  C orn  ...............  28
C oarse  C orn  M eal . . . .  28 

F R U IT  j a r s  
M ason, p ts ., p e r  gro. 4 25 
M ason, q ts ., p e r gro. 4 55 
M ason, % gal. p e r gro . 6 90 
M ason, can  tops, gro. 1 30 

G E L A T IN E
Cox’s, 1 doz. la rg e  . .1  45 
Cox’s, 1 doz. sm all . .  90
K n o x ’s S park ling , doz. 1 25 
K n o x ’s  Spark ling , g r. 14 00 
K n o x ’s  A cidu’d doz. 1 25 
N e lson ’s  .........................  1 50
O xford  ................. ........... 75
P ly m o u th  Rock, P hos. 1 25
P ly m o u th  Rock, P la in  90

G R A IN  B A G S
B ro ad  G auge . . ........... 18
A m oskeag  ........ ........... 19

H erbs
Sage ..................... ........... 15
H ops ..................... ...........  15
L a u re l L eav es  . ........... 15
S enna  L eaves  ..............  25

H ID E S  A N D  P E L T S
H ides

G reen, No. 1 ...............12
G reen, No. 2 ............... 11
C u re d ,‘ No. 1 ................. 13%
C ured, N o. 2 . . . . . . . .  12%

C alfsk in , g reen . N o. 1 15
C alfsk in , g reen , No. 2 13%
C alfsk in , cu red , No. 1 16
C alfsk in , cured , No. 2 14%

Pe lts
Old W ool ...............  60@1 25
L am b s  .................  10@ 25
S h earlin g s  ........... 10@ 15

Ta llow
N o. 1 .....................  @ 5
N o. 2 ...................  @ 4

W ool
U nw ashed , m ed. @18
U nw ashed , fine . .  @13

H O RSE RADISH 
P e r  doz...............................  90

Je lly
5Tb. pa ils , p e r  doz. . .2  40 

15Tb. pails , p e r  p a il . .  55 
30Tb. pails , p e r  p a il . .1  00 

J E L L Y  G L A S S E S  
% pt. in  bbls., p e r  doz. 15 
% p t. in  bbls., p e r  doz. 16 
8 oz. capped  in  bbls. 

p e r  doz............................ 18
M A P L E IN E

2 oz. b o ttle s , p e r  doz. 3 00 
1 oz. b o ttle s , p e r  doz. 1 75 

M IN C E  M E A T
P e r  case  ...................... 2 85

M O L A S S E S  
N ew  O rleans

F a n c y  O pen K e ttle  . . . .  42
C hoice .........................  35
Good .................................... 22
F a i r  .................................... 20

H a lf  b a rre ls  2c e x tra
R ed H en , No. 2% ____ 1 75
R ed H en , No. 5 ............. 1 75
R ed  H en , No. 1 0 .............1 65

M U S T A R D
% lb. 6 lb. box . 16

O L IV E S
B ulk, 1 gal. kegs  1 00@1 10 
B ulk, 2 gal. kegs 95@1 05 
B ulk, 5 gal. kegs 90@1 00
Stuffed, 5 oz....................... 90
Stuffed, 8 oz...................  1 25
Stuffed, 14 oz..................... 2 25
P itted  (n o t s tu ffed )

14 oz...........................  2 25
M anzan illa , 8 o z ..............  90
L unch , 10 oz ...................  1 35
L unch, 16 oz...................  2 25
Q ueen, M am m oth , 19

oz................................. 4 25
Q ueen, M am m oth , 28

oz..................................  5 75
O live Chow, 2 doz. cs. 

p e r doz...........................2 25
P IC K L E S
Medium

B arre ls , 1,200 c o u n t . .7  75 
H a lf  bbls., 600 co u n t 4 38
5 gallon  kegs  ............... 1 90

Sm a ll
B a rre ls  .........................  9 50
H a lf  b a rre ls  ...............  5 25
5 ga llon  kegs ...............  2 25

G h e rk in s
B arre ls  .......................  14 00
H a lf  b a rre ls  ............... 6 50
0 g allon  k eg s  .............  2 50

Sw eet Sm a ll
B arre ls  .......................  16 60
H a lf  b a rre ls  .............  8 75
5 gallon  kegs  .............  3 50

P IP E S
Clay, No. 216, p e r  box 1 75 
C lay, T. D. fu ll co u n t 60 
Cob .................................. 90

P L A Y IN G  C A R D S  
No. 90, S te a m b o a t . . .  75 
No. 15, R iv a l a sso rte d  1 25 
N o. 20, R over, e n a m ’d 1 50
No. 672, S pecial ........... 1 75
No. 98 Golf, s a tin  fln. 2 00
No. 808, B icycle ........... 2 00
No. 632 T o u rn ’t  w h is t 2 25 

P O T A S H
B a b b itt’s, 2 doz................1 75

P R O V IS IO N S  
Barre led P o rk  

C lear B ack  . .  21 50@22 00 
S h o rt C u t C l’r  20 00@20 50
B ean  ............... 18 50@19 00
B risk e t, C lear 26 00@27 00
P ig  ...............................  23 00
C lear F a m ily  ...........  26 00

D ry  Sa lt  M eats
S P  B ellies ___  14% @15

Lard
P u re  in  tie rc e s  11%@12 
C om pound L a rd  9 @ 9% 
80 Tb. tu b s  . . . .a d v a n c e  % 
60 Tb. tu b s  . . . .a d v a n c e  % 
50 lb. tu b s  . . . .a d v a n c e  % 
20 Tb. p a ils  . . .a d v a n c e  % 
10 Tb. p a ils  . . .a d v a n c e  % 
5 Tb. p a ils  . . .a d v a n c e  1 
8 Tb. p a ils  . . .a d v a n c e  1 

Sm oked M eats 
H am s, 12 lb. av . 18 @18% 
H am s, 14 Tb. av . 16%@17 
H am s, 16 lb. av . 15%@16 
H am s, 18 lb . av . 16 @16% 
H am , d ried  beef

s e ts  ................. 29 @30
C alifo rn ia  H a m s  12 @12% 
P icn ic  Boiled

H am s ............. 19%@20
Boiled H a m s  . . .  24 @24% 
M inced H am  . .  14 @14%
B acon  .................  17 @23

Sausages
B ologna .............  12 @12%
L iv er .....................  9%@xv
F ra n k fo r t  ......... 13 @13%
P o rk  .....................  13 @14
V eal .................................. 11
T ongue  ...........................  11
H ead ch eese  .................  10

Beef
B oneless . . . .  20 00@20 50 
R um p, new  . .  24 00@24 50 

P ig ’s Feet
% b b ls ................................  1 05
% bbls., 40 lb s ................ 2 10
% bb ls.................................  4 25
1 b b l.................................... 8 50

T ripe
K its , 15 Tbs.................... 90
% bbls. 40 lb s ...............  1 60
% bbls., 80 Tbs............. 3 00

C a sin g s
H ogs, p e r % .................  35
Beef, rounds, s e t  . .  18@20 
B eef, m iddles, s e t ..80@8» 
Sheep, p e r bundle  85 

Uncolored Butterine
Solid D a iry  ___ 12 @16
C o u n try  R olls . .  12%@18

Canned M eats
C orned beef, 2 tb. . . . .4 65
C orned beef, 1 tb. . . . .2 40
R o as t beef, 2 tb. . . . .4 65
R o as t beef, 1 tb. . . . .2 40
P o tte d  M eat, H am

F lav o r, Vis ......... . 55
P o tted  M eat, H am

F lavo r, % s ......... . 95
D eviled M eat, H am

F lav o r, %s ......... . 55
D eviled M eat, H am

F lav o r. % s ........... . 95
P o tte d  T ongue, Vis • 55
P o tte d  T ongue, % s . 95

R IC E
F an cy  .....................  6% @7
J a p a n  S ty le  ......... 5 @5%
B roken  ................... 3% @4V4

R O L L E D  O A T S  
Rolled A vena, bbls. . .  5 00 
S tee l C ut, 100 lb. sks. 2 50
M onarch , bb ls ...................4 75
M onarch , 90 Tb. sks. 2 25 
Q uaker. 18 R eg u la r . . .1  45 
Q uaker, 20 F am ily  . .  4 25

S A L A D  D R E S S IN G
Colum bia, % p t .................2 25
Colum bia, 1 p in t  . . . .  4 00 
D u rk ee ’s, la rg e  1 doz. 4 50 
D u rk ee ’s, sm all, 2 doz. 5 25 
S n id e r’s, la rge , 1 doz. 2 35 
S n id e r’s sm all, 2 doz. 1 35

S A L E R A T U S  
P ack ed  60 lbs. in box- 

A rm  an d  H a m m e r . .  3 00 
W y an d o tte , 100 % s . .  3 00 

S A L  S O D A
G ranu la ted , bb ls ............... 80
G ran u la ted , 100 lbs. cs. 90 
G ran u la ted , 36 pkgs. . .  1 25

S A L T
Com m on G rades

100 3 lb. sac k s  ...........  2 60
70 4 lb. sack s  ........... 2 40
60 5 lb. sac k s  ........... 2 40
28 10 lb. sack s  ........... 2 25
56 lb. sack s  ...............  40
28 lb. sac k s  ...............  20

W arsaw
56 Tb. sack s  .................  26
28 Tb. d a iry  in  d rill b ag s  20

So la r  Rock
56 lb. sack s  .....................  26

Com m on
G ranu la ted , F in e  ......... 1 05
M edium , F in e  ............... 1 10

S A L T  F IS H  
Cod

L arg e , w hole . . .  @ 9
Sm all, w hole . . .  @ 8%
S trip s  o r b rick s  9@13
Pollock  ...............  @ 5 %

Sm oked Sa lm on
S tr ip s  .....................  9

Halibut
S tr ip s  ........................   18
C hunks .......................  19

H olland  H e rrin g  
Y. M . wh. hoop bbls. 10 50 
Y. M. w h. hoop % bbls 5 50 
Y. M. wh. hoop kegs 65 
Y. M. w h. hoop M ilchers

kegs  ...........................  65
S ta n d a rd , bb ls ...............  8 75
S ta n d a rd , % bbls. . . .  4 63
S tan d a rd , k eg s  ...........  54

T ro u t
No. 1, 100 lb s ....................7 50
No. 1, 40 lb s .......................2 25
No. 1, 10 lb s ..................  90
No. 1, 2 Tbs..................  75

Mackerel
M ess, 10O lbs.....................17 00
M ess, 40 lb s .......................7 20
M ess, 10 lb s ................... 1 90
M ess, 8 lb s .................... 1 60
No. 1, 100 lb s .................... 16 00
No. 1, 40 lb s ........................ 6 80
No. 1. 10 lb s .................... 1 80

L ake  H errin g
100 lb s ...................................4 00

40 lb s ...................................1 90
10 lb s ..............................  58
8 lbs. ................... 50

SE E D S
A nise  ................................ 14
C anary , S m y rn a  ........... 7%
C araw ay  .........................  10
C ardom om , M alab a r 1 20
C elery .............................  50
H em p, R u ss ian  . . . .  5
M ixed B ird  .................   5
M usta rd , w h ite  ........  8
P oppy  .............................  9
R ape  ..............  5 %

SH O E BLACKING 
H an d y  Box, la rg e  3 dz. 3 50 
H an d y  Box, sm all . .  1 25 
B ixby’s R oyal P o lish  85 
M iller’s C row n Po lish  85 

S N U F F
Scotch, In b ladders  . . . .  37
M accaboy, In j a r s ........... 35
F ren ch  R apple in  Ja rs  . .  43

SODA
B oxes .................................  6%
K egs, E n g lish  ............... 4Vi

S P IC E S  
W hole Spices

A llspice, J a m a ic a  . .9@10 
A llspice, lg G arden  @11 
Cloves, Z an z ib a r . .  @22 
C assia, C an ton  . .  14@15 
C assia, 5c pkg. dz. @25 
G inger, A frican  . .  @ 9%
G inger, C ochin . .  @14%
M ace, P e n a n g  . . . .  @70
M ixed, No. 1 ......... @17
M ixed, No. 2 ......... @16
M ixed, 5c pkgs. dz. @45 
N u tm egs, 70180 . .  @30
N utm egs, 105-110 @25
P ep p er, B lack  . . . .  @15
P epper, W h ite  . . . .  @25
P epper, C ayenne . .  @22
P a p rik a , H u n g a ria n

P u re  G round in Bulk 
A llspice, J a m a ic a  . @14
Cloves, Z an z ib a r . .  @29
C assia, C an ton  . . . .  @20
G inger, A frican  . . .  @17
M ace, P e n a n g ......... @75
N u tm e g s ...................  @35
P epper, B lack  ......... @19
P epper, W h i t e ......... @27
P epper, C ayenne  . .  @24
P a p rik a , H u n g a ria n  @45

STARCH
Corn

K lngsford . 40 b s ...........  7 Vi
M uzzy, 20 1Tb. pkgs. . .  5% 

K ingsford
S ilver Gloss, 40 l ib . . .  7% 
M uzzy, 40 1Tb. pkgs. . .  5 

Gloss
A rgo, 24 5c pkg
S ilv er Gloss, 16 3tbs. .. 6 %
S ilver Gloss, 12 6tbs. .. s k

M uzzy
48 1Tb. p ackages  ___ . .  5
16 3Tb. p ack ag es  ____ .. 4 %
12 6Tb. p ack ag es  ___ ..  6
50Tb. boxes ................. . .  3

S Y R U P S
Corn

B arre ls  ......................... 27
H alf b a rre ls  ............... 29
B lue K aro , 2 Tb.......... . 1 80
Blue K aro , 2% Tb. . . . . .  2 30
B lue K aro , 5 tb. . . . . 2 25
B lue K aro. 10 Tb. . . . . 2 15
R ed  K aro , 1% tb. ... . .3  60
R ed K aro , 2 Tb. . . . . 2 15
R ed K aro , 2% Tb. . . . ,. 2 55
Red K aro , 5 tb ........ ,. 2 50
R ed K aro , 10 Tb. . . . . 2 40

Pure  Cane
F a ir  ............................... . 16
Good ............................... . .  20
Choice ......................... 25

T A B L E  S A U C E S
H alford , la rg e  .......... . 3 75
H alford , s m a l l ........... . .  2 26

T E A
Uncolored Japan

M edium  ................... 20@25
Choice ....................... 2S@33
F a n c y  ....................... 36@45
B ask e t-fired  M ed’m 28@30
B ask e t-fired , Choice 35@37
B ask e t-fired , F an cy 38@45
No. 1 N ibs ............. .30@32
S iftings, bu lk  ......... 9@10
Siftings, 1 lb. pkgs. 12@14

Gunpow der
M oyune, M edium  ..28@33 
M oyune, Choice ...35@ 40 
M oyune, F a n c y  . . .  50@60 
P in g  Suey, M edium  25@30 
P in g  Suey, Choice 35@40 
P in g  Suey, F a n c y  ..45@ 50 

Y o u n g  H yso n
Choice .......................  28@30
F a n c y  .......................  45 @65

Oolong
F o rm o sa , M edium  ..25@ 28 
F o rm o sa , C hoice . .32@35 
F orm osa , F a n c y  ...50@ 69 

E n g lish  B reak fa st  
Congou, M edium  ...25@ 30 
Congou, C hoice . ...30@ 35
Congou, F a n c y  .........40® 60
Congou, E x . F a n c y  60@8C 

Ceylon
P ekoe, M edium  ....28@ 30  
D r. P ekoe, Choice . .30@35 
F lo w ery  O. P . F a n c y  40@50

TOBACCO 
F ine  C ut

B lot ............... ................  1 45
B ugle, 16 oz. ............... 3 84
B ugle, 10c ...................  11 00
D an  P a tc h , 8 an d  16 oz. 32
D an  P a tc h , 4 oz.......... 11 52
D an  P a tc h , 2 oz...........5 76
F a s t  M ail, 16 oz...........7 80
H ia w a th a , 16 oz...........  60
H ia w a th a , 5c ...............  5 40
M ay F low er, 16 oz. . .  9 36
N o L im it, 8 oz..............  1 80
N o L im it, 16 oz...........3 60
O jibw a, 8 an d  16 oz. 40
O jibw a, 10c ................. 11 10
O jibw a, 5c ................... 1 85
P e to sk ey  Chief, 7 oz. 2 00 
P e to sk ey  Chief, 14 oz. 4 00 
P each  a n d  H oney, 5c 5 76
Red Bell, 16 oz................. 3 96
Red Bell, 8 foil ..........  1 98
S terling , L  & D  5c . .5 76 
S w eet Cuba, c a n is te r  9 16
S w eet Cuba, 5c ........  5 76
S w eet C uba, 10c . . . .  95
Sw eet C uba, 1 Tb. t in  4 50 
Sw eet Cuba, % Tb. foil 2 25 
Sw eet B urley , 5c L& D 5 76 
Sw eet Burley, 8 oz. . .  2 45 
Sw eet B urley . 16 oz. 4 90 
S w eet M ist, % gro. . .  5 70
Sw eet M ist, 8 oz..........11 10
T eleg ram , 5c ............... 5 76
T iger, 5c .......................  6 00
T iger, 25c can s  ........... 2 40
U ncle D aniel, 1 Tb. . .  60
U ncle D aniel, 1 oz. . .  5 22

Plug
Am. N avy, 16 oz.............32
Apple, 10 tb. b u tt  ......... 38
D rum m ond N a t. L eaf, 2

a n d  5 Tb.......................  60
D rum m ond N a t. L eaf

p e r doz.........................  96
B a ttle  A x .............' . . . . .  32
B race r, 6 an d  12 tb. . .  30
B ig Four, 6 an d  16 tb. 32
B oot Jack , 2 tb .............  90
B oot Jack , p e r  doz. . .  96
B ullion, 16 oz.................. 46
C lim ax Golden T w ins  48
C lim ax, 14% oz...............  44
C lim ax, 7 oz.....................  47
D ays’ W ork . 7 & 14 tb. 37 
C rem e de M enthe , tb. 62
D erby, 5 tb. boxes ___  28
5 B ros., 4 lb .....................  66
F o u r Roses, 10c ........... 90
G ilt E dge. 2 tb ...............  50
Gold Rope, 6 & 12 tb. 58 
Gold Rope. 4 &  8 t b . . .  58
G. O. P ., 12 & 24 tb. . .  40
G ran g e r T w ist, 6 tb. . .  46
G. T. W „  10 tb. & 21 tb. 36 
H o rse  Shoe, 6 & 12 Tb. 43 
H oney  D ip T w ist, 5&10 45 
Jo llv  T a r, 5 & 8 tb. . .  40
J . T., 5V„ &  11 tb ........... 40
J . T „  5% & 11 tb ..........  35
K ey sto n e  T w ist, 6 tb . 45
K ism et, 6 tb .................... 48
M aple Dip. 20 oz...........  28
M erry  W idow . 12 tb. . .  32
N obby Spun Roll 6 & 3 58
P a rro t ,  12 tb .................... 32
P a t te r s o n ’s N a t. T.eaf 93 
P eachey . 6-12 & 24 tb . 41
P icn ic  T w ist, 5 tb ..........  45
P ip e r  H eidsiek , 4 & 7 Tb. 69 
P ip e r  H eidsiek , p e r  doz. 96 
Polo. 3 doz., p e r  doz. 48
R edicu t, 1% oz...............  38
Scrapple . 2 & 4 doz. . .  48
S h e rry  Cobbler, S oz. . .  32
S p ear H ead . 12 oz..........  44
S p ear H ead , 14% oz. . 44
S pear H ead , 7 oz. . . .  47
Sq. D eal, 7, 14 & 28 tb. 30 
S ta r, 6, 12 & 24 tb . . .  43
S ta n d a rd  N avy , 7%, 15

& 30 Tb...........................  34
T en  P enny , 6 & 12 lb. 35 
Tow n T alk . 14 oz. . . .  31
Y ankee  G irl. 12 & 24 Tb. 31

S crap
All R ed, 5 c .....................  5 76
Am. U nion S crap  . . . .  5 40
B ag  P ipe , 5c ............... 5 88
C u tlas, 2% oz.................  26
Globe Scrap , 2 oz. . .  30
H ap p y  T hough t, 2 oz. 30 
H oney  Com b Scrap , 5c 5 76
H o n est Scrap , 5c ----- 1 55
M ail Pouch, 4 doz. 5c 2 00
Old Songs, 5c ............... 5 76
Old T im es, % gro. . .  5 50 
P o la r  B ear, 5c, % gro. 5 76 
R ed  B and , 5c V4 gro . 5 76 
R ed M an Scrap . 5c . .  1 42
Scrapp le , 5c p k g s ........... 48
S ure  Shot, 5c 1-6 gro. 5 76 
Y ankee G irl S crap  2oz. 5 76 
P a n  H an d le  Storp V4gr. 5 76 
P e a ch y  Scrap , 5c . . . .  5 76 
U nion W o rk m an , 2% 6 00

Sm oking
All L eaf, 2V4 & 7 o z .. .  30
BB, 3% oz..................... 6 00
B B, 7 oz........................... 12 00
BB, 14 oz...........................24 00
B agdad , 10c tin s  . . . .1 1  52
B adger, 3 oz.......................5 04
B adger, 7 oz.................... 11 52
B an n e r, 5c .................  5 76
B an n er, 20c ...............  1 60
B an n e r, 40c ...............  3 20
Belwood, M ix tu re , 10c 94
B ig Chief, 2V4 oz. . . .  6 00 

B ig  Chief, 16 oz...........  30
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Sm oking

B ull D u rh am , 5c ----- 5 85
B ull D urham , 10c . . . .1 1  52 
B ull D urham , 15c . .  17 28 
B ull D u rh am , 8 oz. . .  3 60 
B ull D u rh am , 16 oz. . .  6 72
B uck  H orn , 5c ........... 5 76
B uck  H o rn , 10c ........... 11 52
B ria r  P ipe , 5c ........... 6 00
B ria r  P ipe , 10c ......... 12 00
B lack  Sw an, 5c ......... 5 76
B lack  Sw an, 14 oz. . .  3 50
Bob W h ite , 5c ........... 6 00
B ro therhood , 5c ......... 6 00
B ro the rhood , 10c . . . .1 1  10 
B ro th e rh o o d , 16 cz. . 5 05
C arn iva l, 5c ............... 5 70
C arn iva l, % oz........... 39
C arn iva l, 16 oz...........  40
C igar C lip’g, Jo h n so n  30 
C ig a r C lip 'g , S eym our 30 
Id e n tity , 3 & 16 oz. . .  30
D arb y  C igar C u ttin g s  4 o0 
C o n tin en ta l C ubes, 10c 90
C orn  C ake, 14 oz...............2 55
Corn Cake, 7 oz............... 1 4a
C orn  C ake, 5c .............  5 76
C ream , 50c p a ils  ......... 4 ¿0
C uban  S ta r, 5c foil . .  5 <6 
C uban S ta r , 16 oz. pis 3 ¡ i
C hips, 10c .....................10 30
D ills B est, 1% oz.......... 79
D ills B est, 3% oz.......... <7
D ills B est, 16 oz .......... <3
D ixie K id, 5c ..............  48
D uke’s M ix tu re , 5c . .5  76 
D uke’s  M ix tu re , 10c . .11 52
D u k e’s Cam eo, 5c -----5 76
D rum , 5c .......................  5 <6
F . F . A., 4 oz................  a 04
F . F . A., 7 oz................. 11 52
F ash io n , 5c ................. 6 00
F ash io n , 16 oz................  a 28
F iv e  B ros., 5c ........... 5 7 6
F ive  B ros., 10c ........... 10 53
F iv e  c en t c u t P lu g  . .  29
F  O B 10c .....................H  52
F o u r R oses, 10c ........  96
F u ll D ress, 1% oz. . .  72
G lad H and , 5c ........... 48
Gold Block, 10c ...........12 00
Gold S ta r . 50c pail . .  4 70 
G ail & Ax. N avy , 5c 5 76
G row ler, 5c ................. 4-
G row ler, 10c ............... 94
G row ler, 20c ............... 1 85
G ian t, 5c ................... 5 76
G ian t, 40c .....................  3 96
H an d  M ade, 2»4 oz. . .  50
H aze l N u t, 5c ..........  5 76
H oney  Dew, 10c . . . .1 2  00
H u n tin g , 5c ...................  3S
I X L, 5c .......................  6 10
1 X  L, in  pails  ........... 3 90
J u s t  Su its, 5c ............... 6 00
J u s t  S u its. 10c ...........12 00
K iln  D ried , 25c ......... 2 45
K ing  B ird , 7 oz ...........2 16
K ing  B ird . 10c .......... 11 52
K in g  B ird , 5c ...............  5 76
I ,a  T u rk a , 5c ............  5 76
K ittle  G ian t, 1 lb ........... 2S
L ucky  S trik e , 10c . . . .  96
I,e  Redo, 3 oz ...............10 80
Le Redo. 8 & 16 oz. 38 
M yrtle  N avy, 10c . . . .1 1  52
M yrtle  N avy, 5c ........  5 76
M ary land  Club, 5c . . .  50
M ayflow er, 5c ............. 5 76
M ayflow er, 10c   96
M ayflow er, 20c ........... 1 92
N ig g er H a ir, 5c ........  6 00
N ig g er H a ir, 10c . . . .1 0  70
N ig g er H ead , 5c ......... 5 40
N ig g er H ead. 10c . ..1 0  56
N oon H our, 5c ..............  48
Old Colony, 1-12 gro. 11 52
Old Mill. 5C ................. a 76
Old E ng lish  C rve l% oz. 96
Old Crop, 5c ............... 5 76
Old Crop, 25c ................  20
P. S., 8 oz. 30 lb. cs. 19 
P . S., 3 oz., p e r gro. 5 70
P a t  H and , 1 oz.................  63
P a tte rs o n  S'eal, 1% oz. 48 
P a tte rs o n  Seal. 3 oz. . .  96 
P a tte rs o n  Seal, 16 oz. 5 00
P eerle ss , 5c ...............  5 76
P eerle ss , 10c c lo th  ..11 52 
P ee rle ss , 10c p a p er ..10  80
P eerle ss , 20c ............... 2 04
P eerle ss , 40c   4 08
P laza , 2 gro. case  . . . . 5  76
P low  Boy, 5c ............. 5 76
Plow  Boy, 10c ........... 11 40
P low  Boy, 14 oz. . ; . . .  .4 70
Pedro , 10c ......................11 93
P r id e  of V irg in ia , 1% 77
P ilo t, 5c .......................  5 76
P ilo t. 14 oz. doz ...........2 10
P r in ce  A lbert, 5c -------- 48
P r in ce  A lbert. 10c . . . .  96
P r in ce  A lbert, 8 oz. . .  3 84 
P r in ce  A lbert, 16 oz. 7 44 
Q ueen Q uality , 5c . .  48
Rob Roy, 5c foil . . . .  5 76 
Rob Roy, 10c g ross ..10  52
R ob Roy, 25c d o z ..........2 10
Rob Roy, 50c doz. . . .  4 10
S. & M., 5c g r o s s ___ 5 76
S. & M., 14 oz.. doz. . .  3 20 
So ld ier Boy, 5c g ross 5 76 
S o ld ier Boy, 10c . . . .1 0  50

13 14
P ilo t, 7 oz. doz........... 1 05
S oldier Boy, 1 lb .......... 4 75
S w eet C aporal, 1 oz. 60
S w eet L o tus, 5c . . . .  6 00
Sw eet L o tus, 10c . . . .1 2  00
Sw eet L o tus, p e r  dz. 4 35
S w eet Rose, 2% oz. . .  30
Sw eet T ip  Top, 5c . .  50
S w eet T ip  Top, 10c . .  1 00 
Sw eet T ips, (4 g ro . . .  10 08
Sun Cured. 10c ............. 98
S u m m er T im e, 5c . . .  5 76 
S um m er T im e, 7 o z .. .  1 65 
S um m er T im e, 14 oz. 3 50
S tan d a rd , 5c fo il -----5 76
S tan d a rd , 10c p a p e r  8 64 
Seal N . C. 1% c u t p lug  70 
Seal N. C. 1% G ran . 63 
T h ree  F e a th e rs , 1 oz. 48 
T h ree  F e a th e rs , 10c .U  t>3 
T h ree  F e a th e rs  and  

P ip e  com bina tion  . .  2 25 
T om  & J e r ry , 14 oz. 3 60 
T om  & J e r ry , 7 oz. . .1  80 
T om  & J e r ry , 3 oz. . .  76
T ro u t L ine, 5c ........... 5 90
T ro u t L ine, 10c .......H  00
T u rk ish , P a tro l , 2-9 5 76
T uxedo, 1 oz. b ag s  . .  48
T uxedo, 2 oz. t in s  . . .  96
T uxedo, 20c .................  1 99
T uxedo, 80c tin s  ------ 7

Faucets
C ork lined, 3 in .................. 70
C ork lined, 9 in ...........  80
C ork  lined, 10 in ..................90

Mop S tick s
T ro ja n  s p rin g  ...............  90
E clip se  p a te n t sp rin g  85
No. 1 com m on ...............  80
No. 2 p a t. b ru sh  ho lder 85
Idea l No. 7 85
121b. co tto n  m op h ead s  1 30 

P a ils
2-hoop S ta n d a rd  ____ 2 00
2- hoop S 'tandard  . . . .  2 25
3- w ire  C able . 2 30
F ib re  ...............................  2 40

T oothp icks
B irch , 100 p ack ag es  . .  2 00 
Ideal ...............................  85

T ra p s
M ouse, wood, 2 holes . .  22 
M ouse, wood, 4 holes . .  45 
10 q t. G alvanized  . . . .  1 55
12 qt. G alvanized  ___  1 70
14 q t. G alvan ized  ___  1 90
M ouse, wood, 6 holes . .  70
M ouse, tin , 5 holes ___  65
R a t, wood .......................  80

O aks, 10c . . 96 R at, s p rin g  . . .
L eader, 50c . 
L ead er, 25c

. .  5 1 0  

. .  2 60 T ubs
L ead e r, 10c ..11 52 20-in. S tan d a rd ,
L eader, 5c . . . .  6 on 18-in. S tan d a rd ,

U nion W o rk m an , 1% 
U ncle Sam , 10c 
U ncle Sam , 8 oz

1 8 
2 7

16-in. S tan d a rd , No. 3 6 
20-in. Cable, No. 1 . .  8 
18-in. Cable, No. 2 . .  7

M arine. 5c . . .  5 76 16-in. Cable! No. 3 . .  6 00
libber. 2 oz. t in  SR No. 1 F ib re  ............. ..16  50
, 5c pouch ___ 48 No. 2 F ib re  ............. . .15 00
, 10c. tin  . . . 96 No. 3 F ib re  ............. ..13  50
, 8 oz. t in  . . .  . 3 84 1 ,arg e G alvan ized  . . .  5 50

V elvet. 16 oz. can  . . .  7 68 M edium  G alvanized
•t. com bina tion  cs 5 75 Sm all G alvan ized  . . . 4 25

P a th , 5c ...........
P a th . 20c ..........

f>
1

00
60 W ash b o ard s

; L ine. 3 oz. . . . 40 B anneir, Globe ........... . 2 50
5 Line. 16 oz. . . . 40 B rass, S ingle ............. . 3 25
up, 2% oz........... 5 75 Glass, S ingle ............. . 3 25
up, 16 oz. p a ils  . 31 Single A cm e ............. . 3 15
F ru it.  5c ........... 5 76 Double■ P e e rle ss  . . . . 3 75
F ru it .  10c ........ 1 1 52 Single P e e rle ss  ___ . 3 25
Yum . 5c ............. fi no N ortlie■rn Q ueen . 3 55

Y um  Y um . 10c .......... 11 52
Y um  Yum , 1 lb ., doz. 4 80

T W IN E
C otton , 3 ply ...............  24
C otton , 4 ply .................  24
J u te ,  2 p ly  .....................  14
H em p, 6 ply ................. 13
F lax , m edium  ............  24
W ool, 1 lb. ba les . . . .  9%

V IN E G A R
W h ite  W ine, 40 g ra in  8% 
W h ite  W ine, 80 g ra in  11% 
W h ite  W ine, 100 g ra in  13 
O akland  V in eg ar & Pickle  

Co.’s B ran d s
H ig h lan d  app le  c id e r 22 
O akland  app le  c ider ..16
S ta te  Seal s u g a r  ........ 14
O akland  w h ite  p ick lg  10 

P ack ag es  free.

No. 0, p e r  g ross . . . .  30
No. 1, p e r  g ro ss  ......... 40
No. 2, p e r g ross ........  50
No. 3, pe r g ro ss  ........  75

W O O D E N W A R E
B aske ts

B ushels  .........................  1 00
B ushels , w ide band . .  1 15
M ark e t .........................  40
Splin t, la rg e  ................. 3 50
Splin t, m edium  ...........3 00
Splin t, sm all ............... 2 75
W illow , C lothes, la rge  8 25 
W illow , C lothes, sm all 6 75 
W illow , C lothes, ine 'm  7 50

Butte r P lates 
O vals

Double D uplex  ...........3i
Good E nough  ............. 3 ^ 1
U niversal .......................  3 15

' W indow  C leaners
12 in ....................................  1 65
14 in .......................................  1 85
16 in ....................................  2 30

Wood Bowls
13 in. B u tte r  ................  1 75
15 in. B u tte r  ................ 2 50
17 in. B u tte r  ...............  4 75
19 in. B u tte r  ................. 7 50

W R A P PIN G  P A P E R
Com m on S traw  ........... 2
F ib re  M anila, w h ite  . .  3 
F ib re  M anila, colored 4
No. 1 M anila  ................  4
C ream  M an ila  ................. 3
B u tc h e rs ' M an ila  . . . .  2% 
W ax  B u tte r , sh o r t c ’n t 10 
W ax  B u tte r, full c ’n t  15 
W ax  B u tte r, ro lls  . . .  12

Y EA ST CA KE
M agic, 3 doz..................1 15
S unligh t, 3 doz...............1 00
S un ligh t, 1% doz.......... 50
Y east F oam , 3 doz. ..1  15
Y eas t Foam , 1% doz. 85

YOURS TR U LY  L IN E S 
P o rk  an d  B eans  2 70@3 60 
C ondensed Sour 
Salad D ress in g  
A pple B u tte r  ..

3 25 @3 60 
3 S0@4 50 

@3 80
C atsu p  ............... 2 70@6 75
M acaroni ......... 1 70®2 35

(4 lb ., 250 in c ra te  . . . . 35
% tb ., 250 in c ra te  . . . . 35
1 tb., 250 in c ra te  ........... 40
2 Tb., 250 in c ra te  ........... 50
3 lb., 250 in c ra te  ........... 70
5 tb., 250 in  c ra te  ........... 90

W ire  E nd
1 lb., 250 in c ra te  ........... 35
2 lb., 250 in c ra te  ........... 45
3 tb., 250 in c ra te  .......... 55
a tb.., 20 in c ra te  ........... 65

C h u rn s
B arre l, 5 gal., each  . .  2 40
B arn el, 10 gal., each  . .2 55

C lothes P in s
R ound H ead

4% inch, 5 g ro ss  ........... 65
Cart* ms, 20 2% doz. bxs 70

E g g  C ra tes and F ille rs
H u m p ty  D um pty , 12 dz. 20
No. 1 com plete  ............. 40
No. 2. com plete  ............. 28
C ase No. 2, fillers, 15

35
Case., m edium , 12 s e ts  1 15

Spices ...........
H e rb s  ...........
E x t ra c ts  
Chili P ow der 
P a p rik a  . . . .  
C elery  S alt .

40(5) 85
@ 75
@2 25 

S5@2 12 
@ 85
Cq> 85

B A K IN G  P O W D E R  
Roya l

10c size 90
(4 lb can s 1 35
6 oz can s 1 90
%Ib can s 2 50
% lb can s 3 75
lib cans 4 80
3tb can s 13 00
51b can s 21 50

D is tr ib u te d  by  Ju d so n  
G rocer Co., G rand  R ap ids; 
L ee  & C ady, D e tro it;  S y
m ons B ros. & Co., S ag i
n aw ; B row n, D avis  & W a r 
ne r, J ac k so n ; G odsm ark , 
D u ran d  & Co., B a ttle  
C reek ; F ie lbach  Co., T o 
ledo.

O L D  M A S T E R  C O F F E E

C IG A R S

Jo h n so n  C ig a r Co.’s B ran d  
D u tch  M as te rs  C lub 70 00 
D u tch  M as te r G rande  68 00 
D u tch  M aste rs , P an . 68 00 
L i tt le  D u tch  M as te rs

(300 lo ts) ............... 10 00
Gee J a y  (300 lo ts) ..1 0  00
E l P o r ta n a  ....................33 00
S’. C. W ............................ 32 00
Jo h n so n ’s  H obby  . . . .3 2  00 
Jo h n so n ’s  A s I t  Is  ..33  00

W orden  G rocer Co. B ran d s  
C an ad ian  Club 

L ondres, 50s, w ood . . . .3 5
L ondres, 25s t in s  ........... 35
L ondres, 300 lo ts  ............10

C O F F E E

Roasted
D w in n e ll-W rig h t Co’s B ’ds

1 IB- #1 -j" tl(T
WHITE HOUSf

S O A P
L a u tz  B ro s .’ & Co.

A cm e, 30 b a rs  ........... 4 00
A cm e, 25 b a rs , 75 lbs. 4 00 
A cm e, 25 b a rs , 70 lbs. 3 80 
A cm e, 100 cak es  . . . .  3 20 
B ig  M aste r, 100 b locks 4 00 
C ream  B orax , 100 cks 3 85
G erm an  M ottled  ___  3 15
G erm an  M ottled , 5bx. 3 15 
G erm an  M ottled , 10 b. 3 10 
G erm an  M ottled, 25 b. 3 05 
L a u tz  N a p h th a  100 ck. 3 85 
M arseilles, 100 cak es  6 00 
M arse illes , 100 cks. 5c 4 00 
M arseilles, 100 ck. to il 4 00 
M arseilles , % bx to il 2 10 

P ro c to r  & G am ble Co.

Old M as te r  Coffee 
S an  M arto  Coffee

L enox 3 20
Ivory , 6 oz.................... 4 00
Ivory , 10 oz.................... 6 75
S ta r  . 3 35

S w ift & C om pany
S w ift’s P r id e  ............. 3 15
W h ite L a u n d ry  ......... 3 75
Wool, 6 oz. b a rs  . . . . .4 no
W ool, 10 oz. b a rs  . . , , .6 65

R oyal G arden  T ea, pkgs. 40 
T H E  B O U R  CO., 

T O L E D O ,  O H IO .

S A F E S

W h ite  H ouse, 1 tb. .. 
W h ite  H ouse , 2 lb. . . .  
E xce lsio r, B lend, 1 tb 
E xce lsio r, B lend, 2 lb. 
T ip  Top, B lend, 1 lb.
R oyal B lend ................
R oyal H ig h  G rade 
S u p erio r B lend 
B oston  C om bination

F u ll line of fire a n d  b u r 
g la r  p roof sa fes  k e p t in 
s to ck  by th e  T rad esm an  
C om pany. T h ir ty -f iv e  sizes 
a n d  s ty le s  on h an d  a t  a ll 
tim es—tw ice  a s  m any  safes  
a s  a re  c a rrie d  by a n y  o th e r  
house in th e  S ta te . I f  you 
a re  unab le  to  v is it  G rand  
R ap ids an d  in spec t th e  line 
personally , w rite  fo r quo
ta tio n s .

T rad e sm a n  Co.’s B ran d  
B lack  H aw k , one box 2 50 
B lack  H aw k , five bxs  2 40 
B lack  H aw k , te n  bxs  2 25 

A. B. W ris ley
Good C h eer .................  4 00
Old C o u n try  ...............  2 40

Scouring
Sapolio, g ro ss  lo ts  . .  9 50 
Sapolio, h a lf  gro. lo ts  4 85 
Sapolio, s ing le  boxes 2 40
Sapolio, h an d  ............... 2 40
Scourine, 50 cak es  . .  1 80 
S courine, 100 c ak es  . .  3 50 

Soap  Com pounds 
Jo h n so n ’s F in e , 48 2 3 25 
Jo h n so n ’s  X X X  100 5c 4 00
R ub-N o-M ore  ............. 3 85
N ine  O’clock ............... 3 50

W a sh in g  Pow ders
A rm o u r’s  .....................  3 70
B a b b itt’s 1776 ............. 3 75
Gold D ust, 24 la rg e  ..4  30 
Gold D ust, 100 sm all 3 85
K irko line, 24 41b............ 2 80
L a u tz  N a p h th a , 60s . .2  4C 
L a u tz  N a p h th a , 100s 3 75
P e a rlin e  .........................  3 75
R oseine .........................  3 50
Snow  Boy, 24s fam ily

s ize  ...............    3 75
Snow  Boy, 60 5c . . . . 2  40
Snow  Boy, 100 5c ___ 3 75
Snow  Boy, 20s ........... 4 00
S w ift’s  P rid e , 24s . . . . 3  55 
S w ift’s  P rid e , 100s . . . 3  65 
W isdom  .......................  3 30

T h e only
5 c

C l e a n s e r
Guaranteed to 

equal the 
best 10c kinds

80 - C A N S -$2.80

Conservative Investors Patronize 
Tradesman Advertisers

P o u ltry  S eason ing  S5@l 25 
P rep a red  M u sta rd  ($1 80 
P e a n u t B u tte r  1 80®2 80
Rolled O ats  ___  2 90(3)4 15
D oug h n u t F lo u r 4 05@4 50

A X L E  G R E A S E

1 lb. boxes, p e r g ro ss  9 00 
3 lb, boxes, p e r g ro ss  24 00

Public Seating for all Purposes
World’s Largest Exclusive Manufacturers

Church Furniture o f Character
Being the only exclusive designers and builders of 

Church Furniture we are known as an authority on this 
subject. Your building committee should have our 
book Y-4,

American Steel Sanitary Desks
steel to withstand strain. All parts are electric welded ii 

ictible unit. Your school board should have our illustrated bo

Motion Picture theatre Seating
,y. lowest in price. V 
aid floor sketch for FR

Furniture

Highest in quality, lowest in price. World’s largest m anufacturers of exclusive designs in 
opera chairs. Send floor sketch for FREE SEATING PI AN and book B-C-l.

I  A / f  #v a  L  n v t i  i f  i f  v a  We specialize Lodge. Hall and 
L O u Q C  r u r n i w r e  Assembly seating. Our long 

^  experience has given us a
knowledge of requirements and how to meet them. Many styles in 
stock and built to order, including the more inexpensive portable chairs, 
veneer assembly chairs, and luxurious upholstered opera chairs. W rite 
for book B-C-2.

fimerican Seating Company
G rand Rapids

14 E. Jackson  Blvd., Chicago
N ew  Y ork  B oston Philadelphia
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B U S I N E S S -W A N T S  D E P A R T M E N T
A dvertisem ents inserted under th is head for two cents a word the first insertion and one cent a word for each subsequent 

continuous insertion. No charge less than 25 cents. Cash must accompany all orders.

B U S IN E S S  C H A N C E S .

Q U IC K  R E T U R N S !

F rom  o u r h igh  g ra d e  Specia l Sa le s w ith  
no bad a f te r  effects. S ales of ev ery  d e 
scrip tio n  scien tifica lly  cond u cted  by  our 
E x p e rt Sales M an ag ers  w ho succeed  by 
O rig ina l M ethods app roved  by  th e  la rg 
e s t w holesale  houses of C hicago an d  th e  
lead ing  M erch an ts  of th e  co u n try . W rite  
u s to -day .
M E R C H A N T S  N A T IO N A L  S E R V I C E  CO, 

105 So. Dearborn  St., Chicago.

F o r Sale C heap—S et of seco n d -h an d  
d ru g  s to re  w all fix tu re s  a n d  p re sc r ip 
tion  case , equipped w ith  labeled  d raw ers. 
A ddress C. E . N elson, C oopersville,
M ichigan._______________ __ __________ 256

F o r Sale—G eneral s to re  in sm all live 
tow n. S o u th e rn  M ichigan. P o s t office lo
ca ted  in s to re . B ig  re s o r t  tra d e  in  su m 
m er. Ice h a rv e s t  in  w in te r. C lean  up - 
to -d a te  stock , do ing  $24,000 yearly . L o 
c a ted  150 f t. from  s ta tio n . Good s to re  
bu ild ing , house, b a rn  an d  sheds. S tock  
and  fix tu res  ab o u t $0,000. R ea l E s ta te ,  
$2,500. F a ilu re  of h e a lth  m akes  sale  
n ecessary . A ct quickly . A ddress C. E.
R ichm ond, D evils  L ake , Mich._______ 255

F o r  Sale—A good p ay in g  m e a t m a rk e t, 
do ing  $30 a  day, in  a  tow n  of 1,000. T he 
b e st loca tion  in  tow n, re n t  cheap . Ice 
goes w ith  shop. E no u g h  w o rk  fo r tw o 
good m en. Good rea so n  fo r selling. A d
d re ss  No. 254, care  M ich igan  T rad esm an .

______________ 254
F o r Sale—'D rug s to re , p opu la tion  6,000. 

F u ll prices. A verage  cash  d a ily  sa les  
1913, $48. Invo ices $8,250. W ill sell fo r 
$8,000. A firs t-c la s s  o p p o rtu n ity . A d
d re ss  No. 253, c a re  T ra d e s m an._____ 253

F o r Sale o r  E x ch an g e—F o r  sm all fa rm , 
feed mill, good bu ild ing , new  m ach inery . 
W ell loca ted  in  th r iv in g  to w n  of 1,800. 
su rro u n d ed  by  good fa rm in g  co u n try . 
A ddress No. 252, caro  T ra d e sm an . 252

F o r  Sale—A sm all s to ck  of clo th ing , 
shoes a n d  g e n ts ’ fu rn ish in g s , good tra d e  
e s ta b lish ed ; n ice  c lean  stock , sp lendid  
open ing  fo r a  live m e rch an t. N o tra d e s  
considered . Low  re n t,  good room , good 
tow n. A ddress L ock Box 12, M ilford
C enter, Ohio. ____________________251

W an ted —To m an ag e  g en era l s to re  in 
live  M ichigan tow n, by m an  an d  w ife. 
Good re fe re n c es  g iven . A ddress  250, care  
T ra d esm an .___________________ 250

F u rn itu re  S to re  F o r  Sale—D r. J . A. 
D eane  is now  offering  h is  com m odious 
fu rn itu re  s to re  fo r sale. I t  h a s  been  used  
a s  su ch  fo r m ore  th a n  75 y e a rs  a n d  h as  
done a  th r iv in g  b usiness, an d  in  co n 
nection  w ith  i t  u n d e r ta k in g  h a s  a lso 
p rospered . T he  floor space  re p re sen ts  
7,600 fee t an d  th e  loca tion  is m ost d e s ir 
able. F o r  fu r th e r  in fo rm atio n  a d d re ss  
h im  a t  267 M ain  St., C atsk ill, N . Y.

249
F o r Sale—Good b rick  h o te l in  th r iv in g  

co u n ty  s e a t of 2.000 in h a b ita n ts . N ew ly  
p ap ered  and  overhau led . P riced  rig h t. 
A ddress L ock B ox 124, I th a c a , M ich.

247
F a rm s , c ity  p ro p e rty  an d  s to ck s  of 

goods w a n ted  in  exchange  fo r K an sa s, 
M issouri, O klahom a and  A rk a n sa s  lands. 
K ib ling e r  & Ball, Oswego, K an .____ 245

B a rb e r  Shop—Shelby, Ohio, th re e  
ch a irs , w ell equipped, good loca tion ; w ill 
sell cheap. A ddress W . A. R eis, Shelby, 
O h i o . __________________________ 246

F u rn itu re  s to re s  fo r sale , do ing  p r in 
c ipally  in s ta llm e n t business. N ice, c lean , 
com plete  s tocks, good loca tions in som e 
of th e  b e s t c itie s  of th e  S ou th . C an 
a rra n g e  fo r te rm s  on p a r t  if desired . A d
d re ss  P  O. Box 223, H o uston , T exas.
u s 244

F o r Sale—E x ce llen t ch an ce  to  bu y  r e 
s o rt w ith  hotel, only one on th e  b e st 
lake  in  M ichigan. F u lly  equ ipped  w ith  
b o a ts , p len ty  of ice, ch ickens, cow and  
pigs an d  enough g a rd e n  space  to  ra is e  
a ll v eg e tab les  needed. O w ner is  fo rced  
to  sell on acco u n t of ill h ea lth  and  w ill 
sacrifice  fo r cash . A ddress T he  M orri
son  L ak e  H ouse, O has. F . W . B ie rm ann , 
P ro p ., S a ra nac, M ichigan.___________242

A re s ta u r a n t  c le a r in g  from  $80 to  $115 
p e r  w eek. Good rea so n s  fo r selling . A. 
A. B rig h t, G eneral D elivery . T roy, Ohio.

F o r Sale—A  m a rk e t doing  a  good b u s i
n e ss  lo ca ted  on th e  b e s t business  s tre e t  
in  c ity  of 12,000. I t  h a s  a  fine la rg e  ice 
box an d  fu ll line of u p - to -d a te  m a c h in 
ery , e v e ry th in g  n e ce ssa ry  fo r a  m a rk e t. 
A nsw er no a d v e r tis e m e n t u n less  in te n 
tio n s  of buy ing . A ddress  No. 206, c a re  
T rad esm an .

F o r  Sale—In  good S o u th e rn  M ichigan 
tow n, w ith  o r w ith o u t good bu ild ings, 
liv ing  room s a n d  b a rn , c lean  s to ck  of 
g roceries, c rockery , te n  c en t an d  q u ite  a  
n u m b er of o th e r  m oney m ak in g  lines of 
goods. S tocks an d  fix tu res  a b o u t $3,000. 
O w ner w an ts  to  go W est. A good oppor
tu n ity . In v e s tig a te  th is . A ddress H . E. 
C., c a re  T rad esm an . 243

W an ted —A t once, g e n e ra l d ry  goods 
sa le sm an  of experience . Good re fe ren ces  
req u ired  an d  good w ages paid . C. D. 
C arp en te r , B ig R ap ids, M ichigan. 238 

G rocery—B est p a y in g  cash  g rocery  in 
th is  c ity  of 40,000 people; ow n th e  bu ild 
ing  an d  w a n t to  re tire ; will sell th e  
s to ck  and  lease  th e  bu ild ing ; b e s t lo ca 
tion  in th e  c ity ; invoice a b o u t $5,000; 
c ash ; no tra d e ; if you a re  a  g ro ce ry m an  
an d  w a n t a  good business, th is  is i t ;  
no ag en ts . A ddress  724 S ou th  D e tro it 
S t., T u lsa , O kla. 241

B es t p ay in g  r e s ta u r a n t  in W es te rn  
M ich igan , e v e ry th in g  u p -to -d a te , liv ing  
room s in  connec tion ; sp lend id  build ing , 
low re n t. On acco u n t of s ickness, w ill 
ta k e  h a lf of w h a t i t  is w o rth  fo r  qu ick  
sale. In v e s tig a te . R. E . O xford, B ig 
R ap ids, M ichigan. 240

F o r  Sale o r T rad e—$2,400 eq u ity  in 
G rand  R ap ids residence , a lso  $1,400 con 
t r a c t  on B aldw in , M ich igan  hotel. W ill 
tr a d e  one o r bo th  fo r good g ro ce ry  b u s i
n e ss  o r  fa rm . 461 W . H olm s S t., P a x -
ton , 111. ______________ 239

Shoes— We buy a n y  k ind  of shoe  stock , 
la rg e  o r sm all, fo r c ash . A lso fu rn is h 
ing  an d  d ry  goods s tocks . D e tro it M er
c an tile  Co., 345 G ra tio t Ave., D e tro it,
M ichigan.____________________________ 237

F o r Sale—600 p a irs  m en ’s, boys', w om 
e n ’s. m isses ’ an d  ch ild ren ’s shoes. Good 
stock , la s ts  an d  sizes. C ost $714.72. M ust 
hav e  th e  room . W ill ta k e  60c on th e  
dollar. L e lan d ’s D ept. S to re  Co., S au g a-
tu ck , M ichigan. 236

F o r Sale—F u rn itu re  a n a  u n d e rta k in g  
s to ck  an d  bu ild in g  in  tow n of 2,000, w ith  
S ta te  N o rm al In d u s tr ia l school an d  coun
ty  sea t. S tock  invoices $7,000. S tr ic tly
cash . F o r  fu r th e r  p a r tic u la rs  w rite  N.
T. H olte , E llendale , N. D._________ 234

F o r Sale—A good a r t,  .em bro idery  goods 
an d  s tam p in g  p a tte rn  bu sin ess  fo r a  
lady. O w ner leav ing  th e  city . M ust sell 
a t  once. A ddress M. D. G., 713 F o r re s t  
S t., K alam azoo , M ich. 233

F o r Sale—Stock  of d ry  goods, m en ’s 
fu rn ish in g s , boo ts  an d  shoes  and  g ro 
ceries. Good reaso n  fo r  selling . A ddress 
No. 230, c a re  T rad esm an . 230

A B arg a in —U p -to -d a te  g ro ce ry  s to ck  
of a b o u t $7,500 in  one of th e  b est c itie s  
in  S o u th e rn  M ichigan. O w ner leav ing  
tow n. A ddress  No. 229, c a re  T rad esm an .

229
U sed M ach in e ry —Sm all s te a m  engines, 

boilers, la th e s , d rills, punches, t in n e r ’s 
tools, bough t, sold o r exchanged . W rite
N. C herry , 1759 E d w a rd s  Ave., S p ring - 
field, Ohio. 227

F o r  Sale—B ak e ry  in live tow n. C hance 
of a  life tim e  fo r p ra c tic a l b ak er . A d
d ress  Jo h n  N. Im rie , A rdm ore, Okla.

228
W e p ay  C A SH  fo r m e rch an d ise  s tock  

an d  fix tu res. G rand  R ap id s  M erchand ise  
& F ix tu re s  Co., 803 M onroe Ave. 203

W e bu y  an d  sell s eco n d -h an d  s to re  
fix tu res. G rand  R ap id s  M erchand ise  & 
F ix tu re s  Co., 803 M onroe Ave. 204

M ost pow erfu l, y e t h a rm le ss  h e a lth  r e 
s to re r  an d  p re s e rv e r  fo r  th e  cu re  of 
th ro a t,  c a ta r rh , lungs, s tom ach , k idney  
an d  sk in  d iseases , fo r th e  le a s t m oney. 
E x p la in in g  c irc u la rs  free . A gencies e x 
cepted . F red  J aw o rt , old bu s in ess  m an  
here, u ser of sam e , say s : I received  th e  
b ig g est re tu rn s  of an y  m oney ev e r in 
v ested  w hen I bough t y o u r ta b le ts . I n 
te rn a tio n a l C hem ical Co., W au sau , W is.

214
F o r sale  o r tra d e , sm all s to ck  of c lo th 

ing  an d  g e n ts ' fu rn ish in g  goods. J .  F . 
S tuder, F o res t. Ohio. 184

F o r  Sale—H a rd w are  business  e s ta b 
lished  20 y ears , en jo y in g  exce llen t tra d e ; 
p ra c tic a lly  no co m p titio n ; c lean  sto ck ; 
invoice, inc lud ing  fix tu res  $5,000; fine lo
c a tio n ; low ren t T e rm s, c ash  o r b a n k 
ab le  p aper. Ill h e a lth  com pels sale . A d
d re ss  K u em p el B ro th e rs , G u ttenberg , 
Iow a. 175

W e bu y  fo r  c ash  m erch an d ise  of a ll 
k inds. D isco n tin u ed  lines o r  w hole 
s to ck s . S easonab le  o r  n o t seasonab le  
S a lesm en ’s sam ples, b ro k en  lines, s t ic k 
e rs , e tc . P r ic e  th e  only  considera tion . 
Send u s  th e  goods by  f re ig h t p repa id  
an d  w e w ill m ake  you a n  im m ed ia te  
c ash  offer. I f  sam e  is n o t s a tis fa c to ry , 
w e w ill re tu rn  goods an d  p ay  fre ig h t 
go ing  back . C orrespondence  inv ited . E . 
F a n tu s  B ro th e rs , 525 So. D earb o rn  St., 
C hicago. 48

B u sin ess  O p p o rtu n ity —B est open ing  in 
s ta te  fo r u p - to -d a te  g en era l s to re , la rge  
fa rm in g  te r r i to ry , w ell se ttled . Box S96, 
Forbes, N . D. 211

C om plete an d  tho ro u g h ly  u p -to -d a te  
s to ck  of v a rie ty  goods in  one of th e  b est 
bu s in ess  to w n s in  th e  S ta te . A bout $2,000
w ill sw ing  th e  deal. A ddress No. 218,
ca re  T rad esm an .________ ____________ 218

F o r Sale — O ld -es tab lish ed  g rocery , 
s to ck  a n d  fix tu res  a b o u t $2,500. Y early  
sales, over $20,000. C heap  re n t. Tow n, 
1,200. A ddress No. 217, c a re  M ichigan 
T rad esm an . 217

Good p ra c tic a l b a k e r  can  buy h a lf in 
te re s t  in  g row ing  b a k ery  b usiness, w hole
sale  an d  re ta il  trad e , fo r $1,000; tow n of 
7,000. O nly tw o bakerie s . C en tra l Iow a. 
N ew  fix tu res  an d  oven. A. B. R oda- 
baugh , Oelwein, Iow a. 223

F o r Sale—Good p ay in g  d ru g  s to re ; well- 
located . A ddress T he  A lger D rug  Store, 
A lger. Ohio.__________________________ 201

I p ay  cash  fo r s to ck s  o r p a r t  s to ck s  
of m erchand ise . M ust be  cheap . H . 
B uyer, M ilw aukee, W is. 92

L a rg e  lis t free , fa rm s  an d  business 
chances, o r  $25 selling  p roposition . P a r 
dee, T rav e rse  C ity, M ichigan. 190

C ash  pa id  fo r o ld -fash ioned  o r s u r 
p lus m erchand ise . E n t ire  s to re s  bough t. 
A ddress F r a n k  K u p fe rb e rg , 52 L isp en a rd  
St., N ew  Y ork  C ity._________________ 187

F o r Sale—A $1,200 sa la ry  a n d  15 to  25 
p e r  cen t, on in v e stm en t in a  $10,000 m a n 
u fa c tu r in g  p lan t. B est p roposition  in 
N o rth e rn , Ohio. $5,500 cash  b a lan ce  good 
secu rity . C. C. C arp en ter . 718 Y ates, 
Toledo, Ohio. 169

N ote  head , envelopes o r card s, p re 
p a id ; 75c fo r 250; $1.90 p e r  1,000. A u to 
press. W ay lan d . M ich. 65

F o r  Sale—T w o -sto ry  b rick  bu ild ing  
w ith  five y e a r  lease  a t  good ren ta l, lo
c a ted  in  c ity  of 8,000. W ill sell cheap  
o r exchange  fo r s to ck  o f shoes. A d
d re ss  S ta r , 900 G randville  Ave, G rand 
R apids. 162

If you a re  in te re s ted  in se lling  o r 
b u y in g  a  g roce ry  o r g e n e ra l stock , call 
o r w rite  E . K ru isen g a , c -o  M usselm an  
G rocer C om pany, G rand  R ap ids, M ich i
g an . 154

H o e rn e r tobacco  d u s t  fo r g a rm en ts , 
ru g s  an d  ch ick en s’ n ests . A lso c lip 
p ings an d  sc rap s . Sold by  jo b b e r o r 
H o e rn e r T obacco Co., S ag inaw , M ich.

135
N otice—F o r  c losing  ou t o r  reducing  

s to ck s  of m erchand ise , g e t o u r p ro p o si
tion  an d  com pare  w ith  o th e rs . M er
c h a n ts  A uction  Co., R eedsbu rg , W is.

137
F o r  Sale—A nice c lean  s tock  of g ro 

cerie s  an d  fix tu res  fo r cash . W ill give 
a  b u y er a  good ba rga in . A ddress No. 
224, care  M ich igan  T rad esm an . 224

S afes  O pened—W . L. Slocum , safe  e x 
p e r t  a n d  locksm ith . 97 M onroe Ave., 
G rand R apids, M ic h ._______________ 104__

F re e  fo r s ix  m on ths , m y spec ia l offer 
to  in tro d u ce  m y m agazine  " In v e s tin g  
fo r p ro fit.” I t  is w o rth  $10 a  copy to 
anyone  w ho  h a s  been  g e tt in g  poorer 
w hile th e  rich , rich e r. I t  d e m o n s tra te s  
th e  re a l e a rn in g  pow er of m oney and  
show s how  anyone, no m a tte r  how  poor, 
can  acq u ire  riches. In v e s tin g  F o r  P rofit 
is  th e  only p ro g ressiv e  financial Journal 
pub lished . I t  show s how  $100 grow s to 
$2,200. W rite  now  an d  I ’ll send  it six 
m o n th s  free . H  L . B arb er, 433, 28 W . 
Jac k so n  B lvd., Chicago. 448

M erch an ts  P lea se  T ak e  N otice! W e 
hav e  c lien ts  of g ro ce ry  s to ck s , g en e ra l 
s tocks, d ry  goods stocks , h a rd w a re  stocks, 
d ru g  stocks . W e  hav e  on o u r l is t  a lso  a  
few  good fa rm s  to  ex ch an g e  fo r such  
stocks. Also c ity  p ro p erty . If you w ish 
to  sell o r exch an g e  y o u r bu sin ess  w rite  
us. G. R. B usiness E xchange , 540 H o u se 
m an  Bldg., G rand  R apids, M ich. 859

C ash fo r y o u r bu sin ess  o r p roperty . I 
b rin g  b u y e rs  an d  sellers  to g e th e r. No 
m a tte r  w h e re  located , if you w an t to  buy, 
sell o r exchange  a n y  k ind  of business o r 
p ro p e rty , w rite  me. E s tab lish ed  1881. 
F ra n k  P. C leveland, R ea l E s ta te  E x p ert, 
1261 A dam s E x p ress  B ldg., C hicago, III.

326
W ill p ay  cash  fo r s tock  of shoes and  

rubbers. A ddress M. J .  O., c a re  T ra d e s 
m an. 221

H E L P  W A N T E D .

W an ted —R eg iste red  d ru g g is t to  w ork 
in connec tion  w ith  g en era l s to re . B oard  
and  room , w ith  sa la ry . S ta te  sa la ry . 
A ddress No. 186, care  T rad esm an . 186

W an ted —C loth ing  sa le sm an  to  open an  
office a n d  ta k e  o rd e rs  fo r th e  b e s t th e re  
is in  ta ilo rin g . An ac tiv e  m an  is c e r
ta in  to  e s tab lish  a  v e ry  lu c ra tiv e  b u s i
ness w ith  th is  line. W rite  fo r  in fo rm a 
tion . E. L. Moon, G eneral A gen t, Col
um bus. Ohio. 591

S IT U A T IO N S  W A N T E D

W an ted —P o sitio n  in la rg e  co u n try  or 
c ity  s to re , a s  m a n a g e r  o r a s s is ta n t ,  by 
capab le  sa lesm an , buyer an d  a d v ertise r , 
(now  engaged ). R eady  J u ly  1. Good 
re fe rences . A ddress 225, c a re  T ra d e s 
m an. 225

“SMir Harness

Popularity never conies unmerited 
to a product, and the large and con
sistent re-orders of Sunbeam Harness, 
point undeniably to the fact that the 
popularity of these Harness is founded 
upon unusual merit.

Every inch of the Harness, every 
strap, every buckle, is the best which 
it is possible to secure. This is why 
Sunbeam Harness are guaranteed to 
wear — they will not break — they 
cannot tear.

Send for our Big Catalogue No. 8 
for full information—do it NOW.

Brow s i Semer co.
Home of Sunbeam Goods 

GRAND RAPIDS, - MICHIGAN
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B A N K R U PT C Y  M ATTERS.T H E  T H U M B  C O UN TRY.

Salient Features of Four Flourishing  
Towns.

V assar. May 25.—Caro, the  county  
seat of T uscola county, is th irty -tw o  
m iles sou theast of Bay City and  100 
m iles no rthw est of D etro it. I t  was 
se ttled  in 1867 and incorporated  as a 
village in 1871. I t  is lighted  by elec
tricity . having c luste r post lights along 
the principal streets, has an excel
lent system  of w ater w orks, a vo lun
teer fire departm ent,, churches of the 
leading religious denom inations and 
one of the finest schools in the  State, 
from  which graduates are adm itted  to  
the S tate U niversity . I ts  industries 
consist of the la rg e s t beet sugar fac
to ry  in the S tate, steel horse  collar 
and steel range factory, m arble works, 
boiler com pound factory , b o ttlin g  
works, flour mills, e levators, etc. Caro 
has one of the best hotels in the S tate, 
the H otel M ontague, under the very 
able m anagem ent of S. M ontague & 
Son. T he follow ing business men 
have excellent stocks and are readers 
of the T radesm an :

E. O. Spaulding & Son, general m er
chandise.

Coad Bros., drugs.
F rank  G. Jayne, groceries,
W m . K indle, m eats.
A lbert J. V an Sickle, flour and feed.
W . H. Bechtel, bakery.
C. M. P ierce & Son, m eats.
Com m ercial Savings Bank.
C ochrane & H oneyw ell, flour mills.
W alte r  H. Cooper, farm  im plem ents
H en ry  S. Faust, fu rn itu re .
D onald M. G raham , groceries.
N icholas H am ilton, shoes.
J. H . H udson, notions.
Caro E levea tor Co., grain.
Daniel L. Lazelle, groceries.
M eredith & Schultz, groceries.
W m . E. Owen, groceries.
L eR oy Palm anteer. racket store.
Purdy  Bros., hardw are.
R obert J. Pu tnam , groceries.
J. St. M ary, clothing.
S ta te  Savings Bank.
W ebb Bros., c lo th ing  and shoes.
W atro u s H ardw are  Co.
F rank  C arson, groceries.
S. P>. W estco tt. shoes.
H. R. H ow ell, hardw are.
\V. A. Calbeck, shoes.
Zemke Bros., dry  goods.
P alm ers D rug  Store.
M ichigan Sugar Co.
M ark A. Joslin . departm en t store.
Johnston-S locum  Co., m anufactu r

ers of steel horse collars and ranges.
H ub C loth ing Co.
T usco la  E levato r Co., grain.
Gansell & M aier, furn iture.
H enry  H erm an, clothing.
L. A. H ooper, drugs.
S. M ontague & Son, H otel M onta- 

geu.
Unionvillei orig inally  settled  in 1855 

and incorporated  as a village in 1879, 
is located in T uscola county, six 
m iles from  the shore of Saginaw  Bay, 
fifteen m iles n o rth  of Caro, the county 
seat, and th irty -one  n o rth east of Sagi
naw. I t  has four churches, a union 
school, a bank and a weekly new s
paper. T he m erchants are p ro g res
sive, carry  excellent stocks and the 
T radesm an is a welcom e v isito r to 
the  follow ing business houses:

J. H. Kem p & Co., general m erchan
dise.

Kolb & Son, general m erchandise.
C. F. Sees & Son, furniture.
John  Eckfield, general m erchandise.
IT. G. Spring, drugs and jew elry.
Fred  K orte. m eats.
O m ar Preg itzer, general m erchan

dise.
U nionville M illing Co.
F. O. Babcock, farm  im plem ents.
S tate Savings Bank.
Sebewaing, dating  its se ttlem ent

from 1835 and incorporated  in 1879, 
is a hustling  village and also, by rea 
son of its beautiful location  and en
virons. a popular sum m er reso rt, s it
uated on Saginaw  Bay a t the m outh 
of the Sebew aing River, tw enty-six  
m iles sou thw est of Bad Axe, the 
county  seat, and th irty -seven  m iles 
n o rth east of Saginaw . I t  is a pic

tu resque village of substan tia l hom es, 
beautiful and well cu ltivated  gardens 
and sm ooth  law ns, paved s tree ts  and 
fine shade trees. T here  are  five 
churches, excellent schools, etc. I t  
has a num ber of flourish ing industries, 
flour mills, pressed  brick factory , lum 
ber mills, a brew ery, foundry  and m a
chine shop, beet sugar refinery, grain 
elevator, stave and heading mill, coop
erage, brick and tile w orks, etc. Sev
eral vineyards are located in the im
m ediate vicinity, from  which large 
quantities of the  finest grapes in the 
S ta te  are raised. L arge and well 
asso rted  stocks are carried  by the 
m erchan ts and the T radesm an  is read 
by the follow ing:

John  R um m el & Co., general m er
chandise.

M yers & Riedel Co., general m er
chandise.

J. Liken & Co., general m erchan
dise.

J. J. Bauer, furniture.
Sebew aing S ta te  Bank.
C. A. W eaverling  & Co., m eats.
D. D. Finkbeiner, shoes.
S u tto n ’s D rug  S tore.
Figeon, se ttled  in 1887, is located 

on a river of the sam e nam e and on 
the P. M. and G. T ., fifteen miles 
w est of Bad Axe, the county  seat, 
has five churches, a graded public 
school, a bank, a flour mill, a p lan
ing mill, grain elevators, a flax mill 
and th ree  cream eries. T he principal 
shipm ents are w heat, cattle, hay, su
gar beets and flax. T he H otel H easty  
conducted by Geo. S. F a rrer, is first- 
class in every respect. L arge, well 
assorted  stocks of m erchandise are 
carried by the m erchan ts and the fol
low ing read the T radesm an :

L eipprandt Bros., general m erchan
dise.

A. H irschberg  & Son, general m er
chandise.

W . J. Brown, general m erchandise.
Geo. C. M uentener, groceries.
W m . L. Sutton , d ruggist.
W . A. Schuber, fu rn itu re .
T. L. Thiel, general m erchandise.
J. A. M cLean, hardw are.
J. E. Cram er, groceries.
Pigeon S tate Bank.
Pigeon E levato r Co., grain.
F . T. H ess, clothing.
E. Paul, hardw are.
Geo. S. F a rrar, H otel H easty .

W . R. W agers.

Butter, E ggs, Poultry, Beans and 
Potatoes at Buffalo.

Buffalo, May 29.— Cream ery b u t
ter. fresh 22(a25c; dairy, 20@22c; poor 
to  good, all kinds, 14@18c.

Cheese—Old fancy, 18@19c; old 
choice 17L>@18c; new fancy, 14}4@ 
15c: new choice, 13H>@14c.

E ggs—Choice, fresh 19J^@21c.
P o u ltry  (live) — T urkeys, 14@16c; 

cox 12c; fowls, 18@19c; ducks, 16@ 
18c; bro ilers, 33(fi)35c.

B eans— M arrow , $3@3.10; medium, 
$2.30@2.35; pea, $2.15(112.20; w hite 
kidney, $3@3.25; red, $3@3.35.

P o ta to es—78@82c per bu.
Rea & W itzig.

Judge R yan, of the Syracuse Chil
d ren ’s C ourt, recen tly  laid down the 
law to  a m other whose son earned 
$5 a week and w ho was allow ed 25 
cents for spending m oney. T he boy 
is 16 years of age and stole a pair of 
sneaks to  replenish  his pocketbook. 
Judge R yan said th a t a boy of 16 
w ho earned $5 a w eek and tu rned  
over his en tire  weekly pay to  his 
m other, is en titled  to  m ore than  25 
cents for spending m oney, and told 
the w om an th a t she m ust allow  her 
son a t  least 50 cents a week. T he 
tem ptation  to  steal would be re 
m oved w ith  the ex tra  pocket m oney.

The W orden Grocer Co. sold a 
stock of groceries to Welch & Peters, 
who will engage in business at H igh
land Park,

Proceedings in the W estern D istrict 
of Michigan.

S t. Jo sep h , M ay  12—In  th e  m a tte r  of 
th e  N a tio n a l G as L ig h t Co., b a n k ru p t, of 
K alam azoo , a  specia l m ee tin g  w as held 
a t  th e  la t te r  p lace  fo r th e  pu rpose  of 
s e tt lin g  ob jec tions to  c e r ta in  claim s. 
T he  c la im s of th e  K alam azoo  N a tio n a l 
B ank  fo r  $10,159.39 an d  fo r $3,000 w ere  
considered  an d  w itn e sse s  sw orn , a lso  th e  
c la im  of O scar G um binsky  fo r $10,159.39. 
A tto rn ey s  fo r th e  c la im s w ere  in s tru c te d  
to  file b rie fs  w ith  th e  re feree , a n d  upon 
rece iv in g  th e  sam e, th e  re fe re e  w ill 
m ake  h is  decision.

M ay 13—In  th e  m a tte r  of th e  M ichigan 
B uggy  C om pany, b a n k ru p t, th e  ad jo u rn ed  
ex am in a tio n  of th e  officers of th e  b a n k 
ru p t an d  o th e rs  w as  con tin u ed  a t  
K alam azoo. M. H e n ry  L ane , V ic to r L. 
P a lm e r and  F ra n k  B. L ay, S r., w ere  
fu r th e r  exam ined , th e  ex am in atio n  d is 
c losing  th e  ea r ly  financ ia l deals  of th e  
b a n k ru p t. A fte r a  tw o  d a y s ’ session , 
th e  h e a r in g  w as fu r th e r  co n tin u ed  for 
th ir ty  days.

M ay 15—In  th e  m a tte r  of th e  S a n ita ry  
L au n d ry  Co., b a n k ru p t, o f K alam azoo, 
th e  tru s te e  h a s  filed h is  su p p lem en ta l 
final rep o rt an d  vouchers, show ing  d is 
trib u tio n  of all th e  a s s e ts  of th e  e s ta te  
and  h a s  req u ested  th a t  an  o rd e r be  m ade  
c losing  th e  e s ta te  a n d  d isch a rg in g  h im  
a s  tru s te e .

M ay 16—In  th e  m a tte r  of Abel Schip- 
per, b a n k ru p t, of K alam azoo , no cau se  
to  th e  c o n tra ry  h a v in g  been  show n, an  
o rd e r w as  en te red  by  th e  re fe ree  con
firm ing  th e  t ru s te e ’s re p o rt of exem pted  
p ro p erty .

In th e  m a tte r  of H e rm a n  V e tten , 
b a n k ru p t, of K alam azoo , th e  tru s te e ’s 
rep o rt, recom m end ing  th a t  th e  b a n k 
ru p t be allow ed $163.94 in  lieu of h is  p e r 
sonal p ro p e rty  exem p tio n s  of $250, w as 
app roved  an d  allow ed Dy th e  re feree .

M ay 18—In  th e  m a tte r  of W illiam  H. 
E v an s , b a n k ru p t, o f St. Jo seph , a  final 
m ee tin g  of c re d ito rs  w as  held  a t  th e  
re fe re e ’s office. T he  t ru s te e ’s  re p o rt and 
accoun t, show ing  to ta l a s s e ts  o f $530 and 
d isb u rsem e n ts  of $69 w as app roved  and  
allow ed. A tto rn e y  fees  a n d  a d m in is tra 
tio n  ex n en ses  to  th e  a m o u n t of $180 
w ere  a llow ed and  o rdered  paid . A d iv i
dend  of 25% p e r  cen t, w as  d eclared  and 
o rdered  pa id  on th e  c la im s filed and  
allow ed, an d  th e  final o rd e r of d is tr ib u 
tion  e n te red  by  th e  re fe ree . C red ito rs  
h a v in g  been d irec ted  to  show  cau se  w h y  
a  c e r tif ic a te  recom m end ing  th e  b a n k 
ru p t ’s d isch a rg e  should  n o t be  m ade  by 
th e  re fe ree , an d  cau se  h a v in g  been 
show n w h y  such c e r tilc a te  shou ld  n o t 
be m ade, it w as d e te rm in ed  th a t  no such  
fav o rab le  ce r tif ic a te  be m ade. F in a l 
m ee tin g  of c red ito rs  th e n  ad jo u rn ed , 
w ith o u t day.

M ay 20—In th e  m a tte r  of H e rm an  V et- 
ten . b an k ru p t, of K alam azoo , upon re c 
om m endation  of th e  tru s te e , an  o rder 
w as  en te red  a llow ing  th e  W ilm a rth  Show 
C ase Co., of G rand  R ap ids, to  rec la im  
c e r ta in  show  cases  sold to  th e  b an k - 
ru n t on a cond itiona l sa le  c o n tra c t.

M ay 22—In th e  m a tte r  of A u g u st P e t 
e rs , b a n k ru p t, of B en ton  H a rb o r, th e  
tru s te e  filed h is  final re p o rt an d  accoun t, 
show ing  to ta l  a s s e ts  of $1.310.19 an d  d is 
b u rse m en ts  of $124.80, leav in g  a  ba lance  
on h an d  of $1,185.39 fo r th e  pu rpose  of 
p a y in g  ad m in is tra tio n  expenses  a n d  d e 
c la rin g  a  d iv idend. I t  is  expec ted  th a t  
c red ito rs  w ill receive  a  d iv idend  of abou t 
5 p e r  cen t.

M ay 23—In  th e  m a tte r  of A bel S ch ip- 
pe r. b a n k ru n t, of K alam azoo , an  o rd e r 
w as en te re d  by th e  re fe ree  ca llin g  a 
final m ee tin g  of c red ito rs  a t  h is  office 
on .Tune 8 fo r th e  pu rpose  o f p ass in g  
upon th e  tru s te e ’s  final re p o rt an d  a c 
count, show ing  no a sse ts , no re c e ip ts  of 
a n y  k ind  and  no d isb u rsem en ts . C red 
ito rs  w ere  d ire c te d  to  show  cau se  a t th e  
m ee tin g  w hy  a  c e r tif ic a te  fav o rab le  to  
th e  b a n k ru p t’s  d isch a rg e  shou ld  no t be 
m ade  by th e  re fe ree .

In  th e  m a tte r  of A u g u st P e te rs , b a n k 
ru p t, of B en to n  H a rb o r, a n  o rd e r w as 
m ade by th e  re fe re e  calling  a  final m e e t
ing  of c red ito rs  a t  h is  office on th e  a f te r 
noon of J u n e  8 fo r th e  pu rp o se  of p a s s 
ing  upon tlie  t ru s te e ’s final re p o rt and  
accoun t, th e  d e c la ra tio n  an d  p ay m en t of 
a  d iv idend , and  th e  p a y m e n t of a d m in 
is tra tio n  expenses. C red ito rs  w e re  d i
rec ted  to  show  cause, if an y  th e y  have, 
w hy a  cer tif ic a te  reco m m en d in g  the  
b a n k ru p t’s  d isch a rg e  shou ld  n o t be m ade 
by  th e  referee .

C harles Dow d, g rocer a t 633 N orth  
O ttaw a avenue, will soon rem ove to 
701 Nortli O ttaw a avenue, occupying 
the stand recently  vacated by H . G. 
Brom ley, who has sold his g rocery  
stock and d iscontinued business.

Jepson  & M ason are now o p era t
ing the re s tau ran t a t 11. Division ave
nue and using  the style of N iagara  
Cafe. T his place was form erly  con
ducted by Solom on Jacobs.

T he death  of Ira  Van V alkenburg, 
the E as t E nd hardw are  m an, is di
rectly  traceable to  th a t of th is father, 
Daniel V an V alkenburg , a pioneer 
B attle  Creek grocer, w ho died there  
M ay 6. T he younger Van V alkenburg  
con tracted  a cold while stand ing  
bareheaded a t his fa th e r’s grave d u r
ing the funeral, and pneum onia, the 
disease th a t killed the father, devel
oped.

T he A lt-B atsche M anufacturing  Co. 
has been organized to  m anufacture 
and deal in all k inds of furniture, 
w ith ah au thorized  capital stock of 
$10,000, of which $8,400 has been sub
scribed and $5,400 paid in in cash. T he 
stockholders and the num ber of 
shares held by each are: N icholas J. 
A lt, 25 shares; Ig n a tz  H. Batsche, 25 
shares, and F rank  J. W ilm es, 10 
shares.

T he G rand Rapids S heraton  F u rn i
tu re  Co. has filed notice w ith the 
S ecretary  of S tate, reducing its capi
talization  from  $8,000 to  $5,500.

B arney Sikkem a has opened up a 
g rocery  sto re  on E as te rn  avenue. T he 
W orden  G rocer Co. furnished the 
stock.

R. K inney has engaged in the g ro 
cery business a t F ru itp o rt. T he stock 
was furnished by the W orden  G rocer 
Co.

♦  ♦  ♦
J. M eacham, of Boyne City, has 

gone into the  g rocery  business, buy
ing his stock of the  W o rd en  G rocer 
Co.

B U S IN E S S  C H A N C E S .

W e need a  bank , a g en era l s to re , a
g rocer y  sto re , a lum ber y a rd  and  a  :s team
launch•y. A ddress  A. M . G rosvenor, C as-
selton , N . D. 257

F o r Sale—G rocery  s took, M uski'gon,
M ichigan. A b a rg a in . Establish«ïd 20
y ears. E x cep tio n a lly  c lean  stock . Goftd
bugineiss. Good reason for selling. W o r-
den GIrocer Co., G rand R apids. 248

F o r Sale—M oving pic tu re  th e a te r » c ity
six  tillousand, su m m er re so rt, 340 sea ts ,
tw o m achines, s tag e , sw ell lobby,, fine
locati«m and  v e n tila ti 'on. Good least?.
W rite L yceum  F ilm E xchange , South
B end, In d ian a . 259

F o r Sal«; o r  T rad e— F’or house and  lot
o r 40 a c re  fa rm , sto«•k g roce rie s . d ry
goods an d  bazaa r. R e tir in g  ac¡count
d ea th of w ife. M. C. I .a th ro p , F lush ing ,
M ichigan. 258

For Sale
Four cylinder Franklin 
touring car, 1911 model. 
Has run only 11,000 
miles. In good condi
tion. Enquire Mighigan 
Tradesman office.

W ANTED
AT ONCE

First class Calciner for 
fine, two-kettle plaster 
plant. Highest wages paid. 

Write or wire

THE IONA GYPSUM CO.
LIM ITED

SYDNEY, NOVA SCOTIA

mailto:3@3.10
mailto:2.30@2.35
mailto:3@3.25
mailto:3@3.35


A S K  Y O U R  J O B B E R  F O R

Hart Brand Canned Foods
H I G H E S T  Q U A L I T Y

Our products are packed at five plants in Michigan, in the finest fruit and vegetable belts 
in the Union, grown on lands close to the various plants; packed fresh from the fields 
and orchards, under highest sanitary conditions. Flavor, Texture, Color Superior.

Quality Guaranteed

T h e  H A R T  B R A N D S  a r e  T r a d e  W in n e r s  a n d  T r a d e  M a k e r s
Vegetables:—Peas, Corn, Succotash. Stringless Beans, Pork and Beans, Pumpkin. Red Kidney 

Beans, Tomatoes, Spinach, Beets.
Fruits:—Cherries, Strawberries, Red Raspberries, Black Raspberries, Plums, Pears, Peaches.

W . R. R O A C H  & CO., H A R T , MICH.
Factories at

HART, KENT CITY, LEXINGTON, EDMORE, SCOTTVILLE.
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Passer-by a  
IVospective 
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2 0  M U L E  T E A M  B O R A X
Should be used with soap wherever soap is used.

Tell your customers that BORAX is the best water softener known, 
and should be used in water wherever any cleansing is to be done.

MULE
TEAM BORAX

not only softens the water but doubles the cleansing power of soap, 
and makes everything sanitary and wholesome.

It gives them greatly improved results in the way of cleansing 
without additional expense.

You can get increased business on this profitable article by calling 
it to the attention of your customers, and they will thank you for it.

T h e  P a c if ic  C o a s t  B o r a x  C o .
McCormick Building, CHICAGO.

/
x 1 /



* CO RN STARCH

■OUR customers would buy more Ringsford’s 
Corn Starch if you kept it prominently dis

played at all times. Ringsford’s has been the 
standard for over 65 years. It sells better than 
any substitute because i t  is  b e t te r  and always gives 
satisfaction.

When you sell the genuine Ringsford Corn 
Starch you get all the benefit of its reputation and 
hitch your store to our big advertising campaign.

The above is a reproduction of a handsome 
window trim printed in eight colors which we will 
send you, together with displays, hanging cards, 
etc., to make a complete display 
for your window. All free on 
request.

Send for our window trims 
and other store helps to-day and 
brighten up your show window. 
Get the benefit of the business we 
are creating for you.

CORNSTARCH
< DOW» ALSO AM n v  U B  COB»

EXPRESSLY FOR FOOD, 
■at ioi*i sifücK coanar 

T .  K in g s  f o r d  a  S o n .

Koncnv 1

N a t io n a l  S ta r c h  C o m p a n y
N E W  Y O R K

A m erican  Brand

Lasts Longer—Looks Better
All meshes and widths

We also manufacture

Copper Bronze
(90% pure copper)

Painted
Galvanoid Enameled 

Bright Galvanized

A m e r ic a n  W ir e  F a b r ic s  C o .
C H IC A G O , IL L .

N o t Sold b y  
W eigh t

The nutritive value of a prepared food is not determined by 
weight. The purity and food value of

S h red d ed  W h e a t
are in the shredding process—the best process ever dis
covered for preparing the whole wheat grain in a digestible 
form. We are not selling the raw wheat at so much per 
pound. Considering its high nutritive value Shredded 
Wheat is the cheapest food on earth. It is the one universal 
staple breakfast cereal, always clean, always pure, always 
the same price.

TRISCUIT is the Shredded W heat wafer 
—a crisp, tasty whole wheat toast—delic
ious w ith butter, cheese or marmalades.

Shredded Wheat Biscuit is packed in 
odorless spruce wood cases which may 
be readily sold for ten or fifteen cents, 
thereby adding to the grocer’s profits.

M AD E O N LY  BY

T h e  Shredded  W h e a t Com pany
NIAGARA FALLS, N. Y.


