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Good Yeast
Good Bread

Good Health

Sell Your Customers

FLEISCHMANN’S
YEAST

FLOUR
is the cheapest food product on the 
market $»* j*. Jv

OUR WELL KNOWN BRANDS
Ceresota—Spring W heat
Red S ta r—Kansas H ard W heat
A ristos or Red Turkey
Fanchon—The Kansas Q uality  Flour
Barlow’s Best Michigan W inter W heat
Barlow’s Old Tym e Graham

Call up our Flour D epartm ent for some 
a ttrac tiv e  prices.

Judson Grocer Co.
The Pure Foods House

GRAND RAPIDS MICHIGAN

LITTLE
DUTCH MASTERS 

CIGARS
Made in a Model Factory

Handled by All Jobbers Sold by All Dealers
Enjoyed by Discriminating Smokers

They are so good we are compelled to work full capacity 
to supply the demand

G. J. JOHNSON CIGAR CO., Makers 
GRAND RAPIDS

WASHING
POW DER

S N O W  B O Y  F R E E !
For a limited tune and subject to withdrawal without advance notice, we offer

SNOW BOY WASHING POWDER 24s FAMILY SIZE
through the jobber—to Retail Grocers

25 boxes @ $3.60—5 boxes FREE 
10 boxes @ 3.60—2 boxes FREE
5 boxes @ 3.65—1 box FREE 

2 #  boxes @ 3.75—% box FREE
F. O. B. Buffalo! Freight prepaid to-your R. R. Station in lots not less than 5 boxes.
All Orders at above prices must be for immediate delivery.
This inducement is for NEW ORDERS ONLY—subject to withdrawal without notice.
Order from your Jobber at once t>r send your order to us giving name of Jobber through 
whom order is to be filled. yours very truly,

BUFFALO, N . Y., January 2, 1914. 
DEAL NO. 1402. Lautz Bros. & Co.
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Busy Ten Days for National Or­
ganizer.

W. M. Howe, official organizer for 
the National Retail Grocers’ Associa­
tion, has made much progress during 
the past ten days. On Monday eve­
ning, December 7, he organized a gro­
cers an4 butchers’ association at Bat­
tle Creek with fifty-one members. 
On the following day he visited Hast­
ings and assisted in the organization 
of an association officered as follows: 

President—Frank Horton.
Secretary—O. C. Russ.
Treasurer—C. A. Fuller.
The next day he visited Charlotte 

and had a talk with the merchants. 
Finding them not quite ready to or­
ganize, he proceeded to Lansing, 
where he obtained consent of M. C. 
Bowdish, President of the Lansing 
Association, to go to Charlotte and 
Grand Ledge and organize those 
towns a little later on.

He then went to Detroit where he 
met Secretary Fuller and talked over 
matters of mutual interest with the 
wholesale grocers there assembled.

The next day he went to Albion 
where he organized an association 
officered as follows:

President—H. R. Wochholz. 
Treasurer—H. M. Brown.
He spent Sunday in Grand Rapids, 

going to Lowell Monday morning 
where he organized an association of­
ficered as follows:

President—Glen E. De Nize. 
Vice-President—R. Van Dyk. 
Treasurer—C. H. Alexander.
Last evening he went to Muskegon 

in company with Secretary Fuller to 
attend a banquet of the retail grocers 
and butchers.

Wednesday evening he plans to at­
tend a banquet given by the Saginaw 
Retail Grocers’ Association. He will 
meet President McMorris and they 
will proceed to Midland Thursday, 
organizing a retail grocers and butch­
ers’ association in that town.

Friday evening he will speak at the 
annual banquet of the grocers and 
butchers of Port Huron, whence he 
takes a train to Chicago and his home 
in Kansas City, where he will spend 
the holidays.

Prominent members of the State 
Association have written a letter to 
National President Connolly, urging 
him to permit Mr. Howe to return 
to Michigan about January 15 and 
continue the work of local organiza­
tion until the State Association meet­
ing at Lansing on February 22, 23 
and 24.

Help the Needy and Suffering.
M. E. Trotter has returned from 

St. Louis, where his Rescue Mission 
is sleeping 500 men nightly on a ce­
ment floor, in addition to those who 
can be accommodated in the 200 beds 
at the disposal of the Mission. There 
are 260 men in line for coffee and 
bread which are dispensed regularly 
at the Mission. Mr. Trotter saw 2,- 
385 men in the soup line at St. Louis 
last Saturday. This charity is pro­
vided by a wealthy Hebrew citizen 
of St. Louis. At Chicago Monday 
night 4,800 men were provided for at 
the municipal lodging house.

Mr. Trotter returned to Grand Rap­
ids to-day, after an absence of more 
than a week, and found liberal re­
sponses to the appeal for assistance 
for our local poor published in the 
Tradesman two weeks ago. The ag­
gregate, however, is not enough to 
give the poor of the City Rescue Mis­
sion such a Christmas as Mr. Trotter 
would like to accord them and the 
Tradesman thereupon urges its read­
ers a second time to assist the un­
selfish workers at the Rescue Mission 
in giving the unfortunate a glimpse 
oH Christmas cheer and Christmas 
charity.

A Chicago judge has given evidence 
of having some of Solomon’s wisdom. 
A couple came before him seeking a 
divorce and it turned out that they 
quarreled over naming the baby. The 
mother had read a book in which the 
heroine was called “Dodo” and she 
wanted the baby to bear that name. 
The father said a dodo was an extinct 
bird of ostrich proportions and he re­
fused to bestow the name of the bird 
on his child. The quarrel contined 
to the divorce court, but the judge 
suggested “Dorothy” as a name that 
would include all the letters in “Do­
do” and not disgrace the child or 
its parents. The mother reluctantly 
accepted “Dorothy” and the couple 
left the courtroom arm in arm. A 
little tact and reason settled the fam­
ily difference.

The man who always tries to get 
what is coming to him seldom stops 
at that.

Woman may be the weaker vessel, 
but man is more apt to go broke.

An agreeable person is the one who 
talks to you of yourself.

National Retail Grocers Showing 
Much Activity.

The call for the semi-annual meet-, 
ing of the executive board of the Na­
tional Association of Retail Grocers 
in Chicago Monday, January 11, and 
Tuesday, January 12, has been issued 
by President Frank B. Connolly.

At this meeting the expiration of 
the contract with the C. M. Wessels 
Co. on advertising will be acted upon, 
and a Nation-wide fight against the 
encroaching coupon evil, as well as 
trading stamps, will be launched. The 
results of the organizing campaign 
will be reported, and each resolution 
referred to the executive board by the 
Louisville convention will be acted 
upon. A tentative programme for the 
National convention in San Francisco 
next May will be planned.

After this meeting President Con­
nolly will visit the Eastern states and 
attend several conferences in New 
York City, after which he will visit 
Washington, and then proceed first 
to Atlanta, and then to New Orleans, 
where he will arrange for an organ­
izing campaign for the purpose of 
forming a State association in Louisi­
ana. The officials of the Texas State 
Association will also be visited by 
the National president on his way 
back to California.

President Connolly reports excel­
lent results from the Association’s 
organizing work since the Louisville 
convention. He has, however, de­
cided it best to discontinue the work 
of the two organizers on December 
18 until after the holidays. He has 
arranged with National Secretary 
John A. Green to do some organizing 
in New Jersey, Delaware, Maryland 
and Virginia. Secretary Green has 
made two organizing trips into these 
States, addressing local associations 
that are in existence in the larger 
cities to induce them to join the Na­
tional Association. Secretary Green 
is certain New Jersey will be affiliat­
ed with the National Association be­
fore the convention in San Francisco 
next May.

The contributions to the National 
Association’s anti-trading stamp and 
coupon fight are beginning to come 
in. Over $600 of the necessary $1,- 
000 needed has already been subscrib­
ed.

In the revelation by ex-Premier 
Giolitti that Austria in 1913 was pro­
posing to make war on Servia, and 
asked Italy if she would stand by the 
Triple Alliance, there is great sug­
gestiveness in several different ways. 
We see clearly, for example, that the 
assassination of the Archduke Ferdi­
nand merely gave the Austrian gov­
ernment a good excuse for proceed­
ing with a war-like policy against

Servia which it had long cherished. 
It is plain, too, that Italy was already 
studying carefully the. nature of her 
obligations under the Triple Alliance. 
She was bound to join Austria and 
Germany only in case they—or either 
of them—were attacked. There could 
be no reason for Italy joining in a 
deliberate move of Austria against 
Servia. Italy’s straightforward re­
fusal to lend herself to the Austrian 
plans of 1913 should have been suf­
ficient notice to her allies that she 
could not be drawn into their schemes 
of 1914. The attitude of the Italian 
government this year, is by the way, 
as good as one could ask that Austria 
and Germany were not, as they al­
leged, beginning a “defensive” war. 
Italy located the aggression in Vien­
na and Berlin. Finally, in the light 
on the troubled year 1913 which is 
cast back by Giolitti’s statement, we 
see how fully justified was the con­
tinued apprehension of financial 
Europe. It did not believe that the 
apparent settlement of the Balkan 
war meant assured peace; and we can 
now perceive that it was right.

Persons matrimonially and also 
economically inclined have no cause 
for worry. The cost of marrying has 
not gone up. The report spread that 
hereafter every couple securing a mar­
riage license would be called upon to 
pay a war tax of 10 cents, a dime. 
Young men just on the edge of pro­
posing were frightened. They feared 
that the 10 cent tax meant taxes on 
everything, and that it would cost 
fearfully to support two persons on 
the salary of one. But they are re­
assured. There is no war tax on mar­
riage licenses, and these papers are 
still sold for the old price of a dollar. 
If the couple to be married desire a 
nice certificate to keep rolled up, or 
to frame, a charge of 10 cents is 
imposed, and for this sum a stamp 
is affixed to the certificate. That is all 
there is to it, and it is not enough to 
scare any bashful youth or coy 
maiden.

According to a member of a com­
pany which conducts a chain of res­
taurants in many large cities, the av­
erage expenditure for a meal in these 
eating houses has dropped within a 
year from 31 to 18 cents. Last Oc­
tober patrons were spending on an 
average of 31 cents for a meal where 
now they are spending but 18 or 19 
cents. The price of the food has not 
dropped, therefore the reduction 
means that many are eating less than 
formerly. Perhaps they are eating 
more wisely and their physical condi­
tion may be just as good as it was a 
year ago. The most expensive food 
is not always the most nourishing.
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UPPER PENINSULA.

Recent News From the Cloverland of 
Michigan.

Sault Ste. Marie, Dec. 14.—The an­
nouncement of the sudden death of 
our esteemed fellow citizen, William 
Chandler, has cast a gloom over the 
entire community, which was not pre­
pared for this shock. Mr. Chandler 
had been sick only a few days and 
the night before he passed away he 
was reported as having practically re­
covered, but instead of seeing him 
around again, the word of his death 
came as a severe shock. Mr. Chan­
dler was one of our best known busi­
ness men, having played an import­
ant part in the Soo’s social and busi­
ness welfare. He was a public spirit­
ed man who showed sound judgment. 
He possessed an attitude of mind free 
from personal interest and had a strict 
regard for duty. In civic affairs he 
was always one of the leading citi­
zens whose advice was sought to as­
sure success, as his words were lis­
tened to with marked attention and 
his advice was always heeded. From 
early manhood he had taken the ini­
tiative in organizing and founding 
commercial industries and the Soo 
had been the scene of his activities ior 
more than thirty-seven years. It was 
to his efforts that we owe our water 
power development, our commercial 
lighting system, one of our newspa­
pers, two financial institutions, the 
continuance of one of our leading 
mercantile concerns, the success of 
our public hospital and the promised 
future development of numerous lo­
cal industries, to say nothing of his 
unrecorded deeds of charity and kind­
ness. He furnished both public and 
private assistance which will not be 
soon forgotten. He was born in Rais­
in, Lenawee county, on April 27, 1846 
His early life was spent on the farm 
and his education was received at a 
Quaker institution near his home, the 
Raisin Valley Seminary. He came to 
the Soo in 1877, in which year he was 
appointed by Governor Croswell as 
Collector of Tolls for the St. Mary’s 
Falls ship canal, at that time known 
as the State Locks. The following 
year he established the Sault Ste. 
Marie News, in which paper he has 
maintained andinterest almost con­
tinually. When the canal here 
passed from the State to the 
Government in 1881 he was 
made one of its first local superin­
tendents, serving under Alfred Noble 
and Eben S. Wheeler and holding 
that position for four years, from 
which he resigned to devote his entire 
time to his various business enter­
prises. He was one of the organiz­
ers of our First National Bank and 
became one of its directors, Later 
in the same year he instituted the 
Sault Savings Bank and was made 
the first Cashier and manager of that 
Bank. He < was also the principal 
stockholder in the Edison-Sault Elect­
ric Co. here. He has been one of our 
busiest men in building up the Soo 
and will be greatly missed in daily 
life. He has departed from this.life, 
but his many acts of kindness and 
the mark he has made among us will 
bo.th live forever. The enterprises 
which have been built up by this mas­
ter mind will serve as a monument 
for all time and the Soo and surround­
ing country have all been the better 
for his life among us.

D. N. McLeod, lumberman of Rex- 
ton, was a business visitor here last 
week. While here Mr. McLeod was 
stricken with heart trouble, necessi­
tating his being laid up in the hospital 
for a short time, but he has sufficient­
ly recovered to be around again at­
tending to his business interests and 
his many friends are pleased to see 
him again.' Mr. McLeod is arrang­
ing for operations in his lumbering 
business this winter and expects to 
have a full crew for the winter’s work, 
but has been handicapped, the same

as other lumbermen, for the lack of 
snow.

Chase S. Osborn, ex-Governor of 
Michigan and our fellow citizen, was 
tendered a reception at the Soo Club 
last week, where the guests listened 
to Mr. Osborn’s lecture on Africa. 
A large crowd was on hand for this 
rare treat, which certainly was a mas­
ter piece in the line of an African 
lecture and will long be remembered 
as the “best ever” in that line. Mr. 
Osborn presented the Club with some 
rare specimens of his hunt in Africa, 
which are prized beyond measure by 
the members of the Club. We find 
that Mr. Osborn is receiving many in­
vitations from various parts of the 
United States to give lectures on vari­
ous subjects and has left for Chica­
go, where he has accepted an invi­
tation to deliver a lecture. We cer­
tainly are very proud of our esteemed 
citizen, as he is a speaker who can 
be classed with the best in the land 
and is a credit to his home town and 
State.

It was our good fortune while at 
De Tour last week to see two ventur­
ers from Montreal, B. M. Zimmerman 
and Mr. Smith, who arrived at De 
Tour in a canoe. They are making 
the entire trip from Montreal to San 
Francisco, De Tour being their first 
stop in the United States. From 
there they left for St. Ignace. The 
men had a complete camping outfit 
with them and were dressed in unique 
sweaters which were made in the 
shape of a sweater and coat combin­
ed, so that they would be ready for 
any sort of weather which they might 
encounter en route. They seemed 
hale and hearty and are prepared to 
make the entire trip as scheduled.

J. B. Melody, representing the soap 
department of Swift & Co. in Clover- 
land, has returned from a four weeks’ 
campaign in Detroit and will resume 
his regular trip in Cloverland terri­
tory again this week.

The hockey fans are getting busy 
again and have lined up for six league 
games for the Soo with prospects of 
p’lying in finals against the cham­
pions of the Eastern division and a 
successful hockey season is looked 
for. We will be able to say more 
about the Soo fans after the first few 
games.

The Y| M. C. A. is also getting busy 
on team work, getting things in readi­
ness for the coming winter. The bas­
ket ball teams are being formed. The 
suits are to be donated by the busi­
ness fijms here and each team will 
represent the business of the doner. 
Some good timber is being selected 
and the boys put in proper trim. The 
Soo team will work in conjunction 
with the Canadian basket ball team 
and an interesting series is looked for.

From the prediction of the local 
prohibitionists in the Upper Peninsula 
there is going to be great strides made 
in the coming spring election. While 
some of the business men are hesitat­
ing as to the advisability of prohibi­
tion throughout the Upper Peninsula 
the red ribbon party seem confident 
that they will have ample votes to 
put the Upper Peninsula high and 
dry, such as it never was before.

Local Elks are making great prep­
arations for a Christmas dinner to the 
poor children of the city. The din­
ner will be given in the new Elk's 
temple which is almost- completed. 
Sunday, December 27, is named for 
the opening. The local Elks have 
had a reputation for their generosity 
at their charity Christmas dinners 
and it is expected that this year-will 
surpass all other dinners ever put up 
here.

The members of the Common 
Council and citizens are preparing to 
hold a Christmas celebration in the 
city park this year. A large Christ­
mas tree is to be fitted for the occas­
ion, with presents, candy, nuts and 
also food baskets which will be given 
to the worthy poor during the Christ­
mas tide. The illumination will add

cheer to the Christmas spirit. As this 
will be the first time that anything 
of this nature has been pulled off here 
much interest is being manifested to­
ward making the affair a success and 
probably an annual affair.

Hard luck has certainly fallen to the 
lot of Felix Wagner, champion rag­
time piano player, who is now con­
fined in the tounty jail charged with 
smuggling Chinese over the border. 
As this is Felix’s second offense he 
will probably get the limit without 
further consideration. Felix had been 
looking for an engagement in the 
vaudeville circuit prior to being ar­
rested and word of his engagement 
was not received until after it was too 
late. As he had been offered $60 per 
week, it would have given him ample 
means for a livelihood without tak­
ing to the “get rich quick” method 
Much sympathy is being felt for his 
wife and family of seven children 
who will have to suffer for their fath­
er’s folly. However, the good people 
of the Soo are making it as pleasant 
as possible for the family.

A. G. Frey, Canadian representative 
for the Cornwell Beef Co., who has 
formerly made his home in the Amer­
ican Soo, has moved his family to 
Soo, Ont., where he expects to make 
his future home. This will enable 
Mr. Frey to be at home nights and 
convenient to the trade on his Can­
adian territory.

The local Order of Moose pulled 
off one of the best comedy attractions 
at the Soo opera here last week that 
has been held at the Soo in some 
time and they surprised their many 
friends who were not aware of the 
fact that the Soo contained such un­
usual talent in some of its citizens, 
especially I. W. Malmborg, German 
band master, and Robert Winkler, the 
flying Dutchman, and many others 
who are deserving of much credit. 
The entertainment was a grand suc­
cess financially.

Wm.. Kirkbridge, the well-known

Pickford butcher, paid us a visit this 
week, coming in with a large load of 
Chippewa county stock. William re­
ports the roads in good condition 
since the last fall of snow, which will 
help business considerably in Pick- 
ford.

Robert Shattuck, of Detroit, who 
was reported lost 'during the hunting 
season jn  the vicinity of McMillan is 
still missing, although several depu­
ties of the State Game Warden’s De­
partment have been conducting a 
thorough search for the missing man, 
but up to the present time have found 
no trace of him.

The jewelry store of Erard Bros., 
leading jewelers of St. Ignace, was 
burglarized late Saturday night and 
$1,000 worth of stock stolen. The 
only clue left by the burglars was a 
mitten left in the store. One of the 
rear windows was broken with a large 
stone, by which entrance was gained 
but the noise evidently failed to wak­
en the night watchman or anyone 
else.

The Stack Lumber Co., of Esca- 
naba has succeeded in interesting a 
number of Roumanians in the cut­
over lands near Pine Lake, in Mack­
inac county, and from a beginning 
with two families with forty acres 
each there is now quite a little colony 
there. The first settlers induced oth­
ers to come up from Chicago and it 
has been a busy place ever since. The 
Stack Lumber Co., which is operat­
ing camps in the vicinity, will provide 
employment for the settlers during 
the winter months.

H. F. Wenzel, general manager oi 
the Wenzel Lumber Co., at Fibre, was 
a business visitor here this week.

Nelson Baker and family left last 
week for Kennewick, Wash., where 
they expect to make their future home 
and conduct a fruit orchard. They 
have resided on the Baker farm here 
for a number of years and will be 
greatly missed by their many friends 
here. William G. Tapert.

A n n o u n c e m e n t
Here’s something new for 

the live grocery

Fresh Cows’ Milk 
In Dry Form

Keeps w ithout ice 

Big seller and good profits 

Send in for samples and full particulars

Clio Condensed Milk Company
Clio, Michigan
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PROPER PROFIT.

Protest Against Curtailment of the 
Retailer’s Margin.*

On October 13 I addressed the 
Secretary of our Association as fol­
lows:

“I  think you will agree with me 
when I say to you that we, as a firm, 
do not believe that the retail dealer 
should pay more than 90 cents per 
dozen for any article that is to retail 
for 10 cents, or more than 45 cents 
per dozen for any 5 cent article.

“I presume, you appreciate the fact, 
that the tobacco companies are get­
ting almost universally 48 cents per 
dozen for their 5 cent goods, and 96 
cents per dozen for their 10 cent 
goods; and there are even some manu­
facturers who have the nerve to ask 
50 cents and $1 per dozen for 5 and 
10 cent articles.

“Another line which has gotten into 
the 95 cent class recently is the pre­
pared pancake and buckwheat flour, 
and I have wondered if a campaign 
from your office might not be started 
with the jobbers of the State which 
would tend to eliminate these condi­
tions.”

To this letter I received a very 
courteous reply a few days later, but 
heard nothing further from it until 
within a week, when Mr. Biggar call­
ed mi over the phone and wanted 
to know if I wouldn’t present the 
matter at this meeting in a way that 
would lead to a discussion of the

♦P ap er re ad  b y  E . A. D ibble, M an ag er 
H illsda le  G rocery  Co., a t  s em i-an n u a l 
m ee tin g  of th e  M ichigan W holesa le  G ro­
cers ’ A ssociation .

prices that should be paid by the re­
tailer, and possibly to some united 
effort that might bring benefit.

Personally, I have felt for some 
years, in the granting of credit to my 
own customers, who are very gener­
ally four corner general merchants, 
that it was a duty the jobber owed 
his trade to discourage the marketing 
of any product that did not show the 
retailer, as well as the jobber, a le­
gitimate profit.

After reading the article by our 
friend, Cressy, in the Saturday Even­
ing Post, entitled the “Justification of 
the Jobber,’ which came out some­
thing like a year ago, I am more than 
ever impressed that we do owe it to 
our customers, the retailers, to dis­
courage in every way in our power the 
marketing of any article through them 
which does not show a legitimate 
profit.

To my mind, one of the main prob­
lems we have before us to-day, in the 
granting of credits, is the bringing 
of the retailer to realize what his 
expense account really is and to make 
him appreciate the fact that in order 
to stay in business he must obtain 
a profit in excess of his actual cost of 
doing business.

To this end, it seems to me that the 
jobber should discourage the manu­
facturers in going to the trade v.ith 
any article to retail at 5 cents at more 
than 45 cents per dozen; for any ar­
ticle to retail at 10 cents for more 
than 90 cents, and for more than $2.25 
for a 25 cent article.

In my experience of twenty years 
of going to the country merchant, I

do not believe I ever saw any one 
'•fail who knew what his expense ac­
count was and what margin of profit 
he was getting.

I believe, by a process of education, 
the retailer could be brought to real­
ize better than he does at present 
the margin of profit he needs in order 
to be successful, but just how to con­
duct such an education I am at a loss 
to know.

In order to get them together, dur­
ing the excitement of the first days 
of August, we invited the retail gro­
cers of our own town to dinner with 
us, since which time they have been 
getting together once a month, at 
each time having some special subject 
for discussion, like “The Margin of 
Profit Necessary for the Retail Gro­
cer.” “How Best to Take Care of the 
Losses of the Retail Grocer.” At the 
last meeting, held the first Wednesday 
of this month, we had with us J. W. 
Helme, the State Dairy and Food 
Commissioner, who addressed us at 
some length and answered all the 
questions the retailers saw fit to ask 
him, relative to the pure food and 
weights and measures laws. This 
meeting we felt was very beneficial to 
our dealers, as well as to ourselves; 
in fact, we feel that every one of these 
meetings have been of benefit, and I 
wonder if the wholesale grocers of 
Michigan are taking the interest they 
should in their customers, the retail 
grocers of the State.

Another abuse which it seems to 
me might be remedied to a great 
extent, if we were to act unitedly, is 
the promiscuous giving of orders by

the retail dealer, to specialty mep for 
new articles, for at least half of these 
orders, we believe, are given by the 
dealers as a matter of getting rid of 
the persistent specialty man who gets 
after them, but as you know, after the 
goods are received and they are on 
the dealers’ shelves for a time, he 
blames the wholesaler for having put 
them onto him.

I have wondered if this matter 
could not be gotten at through the 
State and National organizations of 
the retail grocers in a way that would 
be for the good of everybody.

Now, gentlemen, what we want you 
to remember to discuss for a few 
minutes is, first, What is a legitimate 
margin for the retail grocer, and how 
can we help to bring it about? Sec­
ond, Can we in any way discourage 
the taking of specialty orders which 
ought not to be taken, and if so, how 
can we do this best?

Correct Classification.
“Your husband says he leads a dog’s 

life,” said one woman.
“Yes, it’s very similar,” answered 

the other “He comes in with muddy 
feet, makes himself comfortable by 
the fire, and waits to be fed.”

Guy V. Cole, proprietor of the Cash 
Department Store, Three Rivers, in 
renewing his subscription to the 
Tradesman, writes: “The Tradesman 
is the best paper out. The front cov­
er is worth the price. I could not 
keep store without the Tradesman. 
A Merry Christmas and a prosperous 
New Year to all with the Trades­
man.”

m m

Read What One of Our Dealers Says About
Dandelion Brand Butter Color
Wells & Richardson Co., Burlington, Vermont.

Gentlemen:—I have grown so accustomed to making steady profits from DANDELION BRAND BUTTER COLOR 
that I find I have been neglecting to push its sale.

At my son’s suggestion I made a window display of Dandelion Brand last week. The big profits that resulted sur­
prised me. I am going to display DANDELION BRAND BUTTER COLOR from time to time

Cordially yours, W. G. ROBINSON.

, r
We guarantee that Dandelion Brand Butter Color is 
PURELY VEGETABLE and that it meets the FULL 

REQUIREMENTS OF ALL FOOD LAWS, STATE AND 
NATIONAL.

WELLS & RICHARDSON CO.
BURLING TO N, VER M O N T

Manufacturers of Dandelion Brand Butter Color

Dandelion Brand
The co lo r w ith

Butter Color
theA o/den shade
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Movements of Merchants.
Ovid—A. Squire & Son succeed H. 

D. Loree in the grocery business.
Harbor Springs—Capron & Co. 

have engaged in the bazaar business.
Manton—The Manton Mercantile 

Co. has engaged in general trade here.
Nashville—Mrs. Eleanor Stratton 

succeeds Mrs. Logan in the millinery 
business.

Three Rivers—W. J. Tracy suc­
ceeds Clark Potter in the grocery 
business.

Coleman—Snelenberger & Fife suc­
ceed Frank Methner in the grocery 
business.

Plymouth—O. M. Rockwell, recent­
ly of Saline, has engaged in the drug 
business here.

Charlevoix—Charles A. Neubert 
has opened a cigar factory in the 
Fagan building.

Saginaw—The Nez Perce Timber 
Co. has increased its capital stock 
from $50,000 to $100,000.

Bay City—The Wylie & Buell Lum­
ber Co. has decreased its capital stock 
from $250,000 to $150,000.

Grand Haven—E. H. Nixon has 
sold his mea|t stock to Harm Bolthuis, 
who has taken possession.

Corunna—Ernest Cummins, recent­
ly .of Owosso succeeds Mrs. George 
Setzer in the meat business.

Traverse City—O. J. Miller’s hard­
ware stock was destroyed by fire Dec. 
10. The loss was nearly total.

Chief-—Hans Griffiths has removed 
his grocery stock from Norwalk here 
and will continue the business.

Whitehall—Axel Johnson has added 
a line of pocket-books and leather 
novelties to his stock of harness.

Detroit—Max Bartholomaei Son & 
Co., contractors, have increased their 
capital stock from $5,000 to $20,000.

Vermontville—Frank Beck has pur­
chased the Frank H. Benedict feed 
mill and will continue the business.

Corunna—A. M. Doyle, recently of 
Shepherd, has purchased the A. T. 
Nichols meat stock and will continue 
the business.

Harrison—Wm. Murphy & Co. have 
purchased the drug stock of Michael 
Fanning and now have the only drug 
store in town.

Custer—Eugene Schreiner, formerly 
of Ludington, has purchased the meat 
stock of Charles Stahelin and will take 
possession January 1.

Beulah—'Mrs. E. Nasher has sold 
her stock of confectionery and cigars 
to Thomas Toland, who will consoli­
date i't with his own.

St. Joseph—Arthur Kropp, whose 
cigar factory and stock was complete­
ly destroyed by fire recently, will re­
sume business January 1.

Cheboygan—Merton Wertheimer
and Clyde Milliken have purchased the 
H. J. A. Todd bazaar stock and will 
close it out at special sale.

Manton—Burglars entered the Rey­
nolds Swanson grocery and confec­
tionery store and carried away stock 
to the amount of about $150.

Kalamazoo—Collins & Lovett, deal­
ers in men’s furnishing goods and 
shoes, are closing out their stock and 
will retire from retail business.

Belding—Arnold Schmidt succeeds 
Schmidt & Brown in the shoe and 
shoe repair business, having taken 
over the interest of his partner.

Plainwell—F. Kemano has sold his 
bakery to Tiefenthal & Champion, 
who will do a general catering busi­
ness in connection with their bakery.

Manton—Martin Northrop has pur­
chased the interest of his partner, 
Frank Inman, in the Inman & North- 
rup sawmill and will continue the 
business.

Cheboygan—W. G. Gebhardt, re­
cently of Sand Bay, has purchased the 
Moses DeGowin grocery stock and 
will continue the business at the same 
location.

Ishpeming—H. B. Silverman has 
closed his women’s ready-to-wear 
store and has removed the stock to 
Escanaba, where he will conduct a 
similar store.

Ovid—E. Z. Guild & Co. have re­
moved .their stock of bazaar goods 
from Frankfort to this place, where 
they will continue the business under 
the same style.

Lawton—Stanley Hoyt succeeds M. 
Deuel in the news stand, confection­
ery and cigar business. Mr. Deuel 
has reserved the Jewelry stock and 
will close it out.

Kalamazoo — Fire damaged the 
William Maxwell Co. grocery stock 
at 115 West Water street, to the ex­
tent of between $4,000 and $5,000 De­
cember 11.

Negaunee—Wilfred Manning has
sold his interest in the Manning & 
King clothing stock to his partner, A.
R. King, who will continue the busi­
ness under his own name.

Mecosta—Darwin F. Pratt, dealer 
in coal, wood and ice, has admitted 
to partnership his son and the busi­
ness will be continued under the
style of D. F. Pratt & Son.

Highland Park—The Busy-Bee-
Marks, men’s clothing store, has been 
incorporated with an authorized cap­
ital stock of $3,000, of which amount 
$1,850 has been subscribed and paid 
in in cash.

Marquette—Reany & McLean, gro­
cers on North Third street, have dis­
solved partnership and the business

will be continued by Norman Mc­
Lean, who has taken over the interest 
of his partner.

Chelsea—E. A. Forner and A. G. 
Hendelong have resigned their posi­
tions with the Fred H. Belser hard­
ware store and will engage in a simi­
lar business about January 1 under 
the style of Forner & Hendelong.

Hancock—S .A. Michels, President 
of the Michels Garment Co., of Mil­
waukee, has leased two store rooms 
in the Elks’ temple, which he will 
occupy with machinery and stock for 
the manufacture of overalls January 1.

Ashley—The Independent Elevator 
Co. has been incorporated with an 
authorized capital stock of $5,000, all 
of which has been subscribed and paid 
in in cash. This concern will deal in 
farm products and building material.

Ishpeming—Mike Thiebert has .re­
signed his position as manager of 
the grocery department in the Aug­
ust Hendrickson estate general store 
and will engage in the grocery busi­
ness in the Nolan building, on Cleve­
land avenue, December 21.

Kalamazoo—The Madaya Milling 
Co. has een incorporated with an au­
thorized capital stock of $25,000, of 
which amount $12,500 has been sub­
scribed and $2,800 paid in in cash. 
This concern will mill and market 
rice and conduct a retail mercantile 
store.

Owosso—Jerome J. Davis? 67 years 
old, a dry goods merchant of this city 
for thirty years, died recently. He 
had been ill for several days suffering 
with pneumonia, but doctors had an­
nounced he had passed the crisis and 
would recover. After a relapse he 
sank rapidly until he died. He was 
prominent in the affairs of the Epis­
copal church, having for years been 
vestryman and lay reader. Three 
children survive. He was a member 
of the Masonic lodge and Elks.

Holland—(The Standard Grocer and 
Milling Company is planning to fea­
ture the close of the year with a 
banquet to the grocers of this city and 
vicinity Monday, December 28. Two 
hundred and sixty invitations have 
been sent to grocers in Holland, New 
Holland, Crisp, West Olive, Hamil­
ton, Fillmore, Overisel, East Sauga- 
tuck, Graafschap, Pullman, Grand 
Haven, Zeeland and the Black Lake 
resorts. Ex-State Senator Luke Lu- 
gers has been selected for toastmas­
ter at the banquet and Mayor Nico- 
demus Bosch and ex-Congressman 
Gerrit J. Diekema are listed among 
the speakers.

Manufacturing Matters.
Detroit—The Ajax Brick Co. in­

creased its capital stock front $150,- 
000 to $200,000.

Detroit—The East Side Creamery 
Co. has increased its capital stock 
from $5,000 to $20,000.

Menominee—The Durow Cooper­
age Co. has been organized for the 
manufacture of butter tubs and simi­
lar articles.

St. Louis—W. A. Whitney, who 
conducted a cigar factory at Breck- 
enridge, has removed his plant here 
and will continue the business. ,

Constantine—Th? Merritt Casket

Co. has been incorporated with an 
authorized capital stock of $20,000, 
of which amount $10,550 has been 
subscribed and $2,000 paid in in 
cash.

Battle Creek—The Battle Creek 
Deformity Appliance Co. has been in­
corporated with an authorized capital 
stock of $8,000 of which amount $4,- 
020 has been subscribed, $20 paid in 
in cash and $2,500 in property.

Howell—The Spencer-Smith Ma­
chine Co., manufacturer and dealer 
in finished machine parts, has been 
incorporated with an authorized cap­
ital stock of $40,000, of which amount 
$20,000 has been subscribed and paid 
in in cash.

Muskegon—The Muskegon Pattern 
Works has been incorporated with an 
authorized capital stock of $15,000, 
all of which has been subscribed and 
paid in in property. This concern 
will engage in the manufacture and 
sale of wood and metal patterns.

Detroit—The Somera Carburetor 
Co. has been incorporated with an 
authorized capital stock of $10,000, all 
of which has been subscribed and $1,- 
000 paid in in cash. This concern will 
engage in the manufacture and sale 
of automobile accessories and sund­
ries.

Benton Harbor—The Racine Auto 
Specialty Sales Co., manufacturer 
and dealer in automobiles, motor 
trucks, gas engines and their acces­
sories, has been incorporated with an 
authorized capital stock of $25,000, 
of which amount $16,000 has been 
subscribed and $2,500 paid in in cash.

Niles 'The W. A. Reddick factory, 
which manufactured mole traps, wire 
scoops, wire forks, doll beds, etc., 
was destroyed by fire November 17. 
Within a week the Michigan Wire 
Goods Co. was incorporated and took 
over from Mr. Reddick his business, 
together with good will, patents, etc. 
The company has started operations 
in a building near the old site, with
B. H. Smith as manager and control­
ling spirit. Mr. Smith had been sup­
erintendent of the Reddick factory 
for the past fourteen years up to and 
including the time of the fire. The 
company intends to carry on the busi­
ness on a larger and broader scale.

tatoes at Buffalo.
Buffalo, Dec. 16.—Creamery butter 

fresh, 27@33c; dairy, 24@30c; poor t( 
good, all kinds, 18@23c.

Cheese—New fancy, 15^@16c; new 
choice, 15c. Held fancy, 16J^@17c

Eggs—Choice fresh candled, 36rt5 
40c; fancy, 42@45; cold storage carr 
died, 24@26c.

Poultry (live)—Cox, 10c; fowls, 1] 
@13c; ducks, 14@l5c; chicken, 11(§ 
139L’ geese, 14@15c; turkeys, 15@17c

Poultry (dressed)—Turkeys, 18(5
20c; chicks, 16@17c; fowls, 13@15c 
ducks, 16@17c; geese, 13@15c.

Beans—'Medium, new $2.70(5)2 75 
pea, $2.65@2.70. Red Kidney, $3.2' 
@3.50; White Kidney, $3.25@3.50 
Marrow, $3.50.

Potatoes—New, 30@40c per bu.
Rea & Witzig..

James Rowson, contractor, and now 
superintendent of construction on 
the new Masonic temple, has suc­
ceeded George E. Murphy in the ci­
gar, pool and billiard business at 756 
South Division avenue. The consid­
eration, if i§ gaid, was $4,200.

mailto:2.65@2.70
mailto:3.25@3.50
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Review of the Grand Rapids Produce 
Market.

Apples—The price ranges from 
$2.25@4 per bbl.

Bananas—The price is steady at $3 
per hundred pounds. The price per 
bunch is $1.25@2.

Beets—60c per bu.
Brussels Sprouts—20c per qt. box
Butter—All table grades are firm 

at unchanged prices. Receipts are 
light, but normal for the season. The 
percentage of fancy butter coming in 
is very light, and meets with a ready 
s.ale at top figures. Under grades are 
cleaning up on a relatively lower 
basis. The market is healthy through­
out. Fancy creamery is quoted at 
33c in tubs and 34@35c in prints. 
Local dealers pay 26c for No. 1 dairy, 
15@18c for packing stock.

Cafibage—50c per bu.
Celery—$1 per box of 3 to 4 doz.
Celery Cabbage—$2.50 per dozen 

packages. »
Christmas Decorations—Holly, $3.25 

@3.50 per case; Holly wreaths, $1.25 
for single and $2.25 for double; Ever­
green, 80c per 20 yard coil; Xmas 
trees, $1 per bundle.

Cocoanuts—$4.25 per sack contain­
ing 100.

Cranberries — Cape Cod Late 
Howes are in steady demand at $6.50 
per bbl.

Cucumbers—$1.50 per dcz. for hot 
house.

Eggs—New-laid eggs are still 
scarce and are selling at top prices 
on arrival. Storage eggs are in ample 
supply, but only moderate demand. 
No change is looked for soon unless 
the weather gets bad. Local dealers 
pay 30c for case count and 32c for 
candled.

Grape Fruit—$2.50 for Florida all 
sizes. The market is well supplied 
and stocks are very fine.

Grapes—Malagas, $5@6 per keg.
Green Onions—35c for Shallots.
Honey—18c per ft>. for white clov­

er and 16c for dark.
Lemons—Californias and Verdellis, 

$3.50.
Lettuce—Southern head, $1.75 per 

bu.; hot house leaf, 8c per lb.
Nuts—Almonds, -18c per lb., fil­

berts, 15c per lb.; pecans, 15c per lb1.; 
walnuts, 19c for Grenoble and Cali­
fornia; 17c for Naples; Michigan 
chestnuts, 18c.

Onions—The market is steady at 
$1.50 per 100 Ibis, for red and yellow 
and $1.75 for white; Spanish, $1.50 
per crate.

Oranges—California Navels are now 
in command of the market fetching 
$3.25 per box for all sizes. The fruit 
is fine in both quality and appear­

ance. Valencias command $4.50 and 
Floridas fetch $2.50.

Pop Corn—$1.75 per bu. for ear, 4c 
per lb. for shelled.

Potatoes—The market is about the 
same as a week ago. Local dealers 
hold at 35@40c. Country buyers are 
paying 24@,27c.

Poultry—The market is slow except 
in young and old chickens. Receipts 
are rather liberal on these lines and 
this has prevented any advance in 
prices. It now looks as though 15c 
would be the price on average tur­
keys for Christmas. The reason is 
that prices ruling at Thanksgiving 
set the pace for Christmas trade and 
retailers insist they will not load up 
unless they can get goods selling at 
the prices prevailing at that time. 
Local dealers pay 8@llc for springs 
and fowls; 7c for old roosters; 10c 
for geese; 12c for ducks; 12@15c for 
No. 1 turkeys and 10c for old toms. 
These prices are 2c a pound more 
than live weight.

Radishes—35c per doz. bunches for 
round or long, hot house grown.

Squash—$1.50 per 100 lbs. for Hub­
bard.

Sweet Potatoes—Kiln dried Dela­
wares command $1.45 per hamper.

Turnips—50c per bu.
Veal—Buyers pay 8@12c according 

to quality.

The Grocery Market.
Sugar—The market is 15 points 

lower, Eastern granulated being now 
quoted at 4.85c and Michigan granu­
lated at 4.75c, New York basis. A 
resume of the week shows that the 
market for sugar is in a waiting stage, 
all eyes being centered upon Cuba, 
for the refiners are desirous of buy­
ing the new crop as cheaply as pos­
sible. Since the demand for their 
product is dormant, as usual at this 
time of the year, and the export en­
quiry at a standstill, the position fav­
ors them for the time being. Of 
course the pressure expected during 
the month of December has not ma­
terialized, thanks to the heavy rains 
in Cuba, which delayed grinding, only 
thirteen centrals being now in opera­
tion, as against twenty-two last year, 
and shippers have been unwilling to 
guarantee shipment before January 
15. But the weather is now better 
and it will soon be seen whether the 
active grinding of cane will carry 
prices lower. The crop will be large 
—2,600,000 tons at the minimum esti­
mate; but this increase will be many 
times offset by the decrease in beet 
production next year in Europe. 
While granulated sugar at the reduc­
tion is dull, it is figured that after

the turn of the year the country will 
take hold actively for requirements, 
realizing that 1915 will probably be a 
period of high prices, especially if 
Europe renews its demand for sugar 
here to eke out meltings.

Coffee—Rio and Santos grades are 
lc higher. Stronger news from Brazil 
and active demand from abroad, prob­
ably for war purposes, caused the ad­
vance. The market has been sluggish 
and listless for a long while and felt 
that it wanted a little excitement. It 
therefore responded eagerly to the 
chance to advance, probably a bit 
too eagerly. There may come a weak­
ening again. The everyday consump­
tive demand for coffee is only fair. 
Mild grades are unchanged and dull. 
Java and Mocha quiet at ruling prices.

Canned Fruits—Apples are a little 
firmer, due to the cleaning up of the 
cheapest stock, but the market is still 
low. California canned goods are un­
changed and quiet. Small Eastern 
staple canned goods are quiet at rul­
ing prices.

Canned Vegetables—While offer­
ings from packing centers are light 
and sellers are disposed to hold for 
full quoted prices, the local demand 
for tomatoes is light and buyers are 
seeking to obtain concessions on such 

, lots as they need for present use. 
They are buying nothing for forward 
delivery and comparatively little 
stock for immediate delivery is chang­
ing hands. Fancy corn is not plenti­
ful in any quarter and while the de­
mand is not active at present the tone 
of the market is strong. Cheap peas, 
although in moderate demand, have 
been pretty well cleaned up, accord­
ing to current reports, and it is now 
difficult to locate anything of desir­
able quality that can be bought be- 
lojv 70c at the factory. String beans, 
particularly No. 3s, which are said to 
be closely absorbed, are in a firm po­
sition, although demand is on the 
hand-to-mouth basis. Southern fall 
packed spinach is easy, but without 
further quotable decline.

Canned Fish—Lobster is dull and 
in view of the interference with ex­
port demand by the war in Europe 
the tone is rather easy. Shrimp 'is 
quiet and unchanged, although the 
trend of the market seems to be in 
buyers’ favor. Domestic sardines are 
going quietly into consumption at pre­
viously quoted prices. Imported sar­
dines are in limited supply here and 
firm, but the demand for the most 
part seems to be on the hand-to-mouth 
order.

Dried Fruits—Reports from the 
Coast reflect a strong feeling there 
in spot or forward shipment prunes. 
Local buyers, however, are manifest­
ing little interest in offerings at this 
time. In California raisins, except 
seeded, the market is firm owing to 
light offerings, and on the latter the 
market is reported to be firmer on 
the Coast. Currants are in small sup­
ply here and the market is firm. The 
demand for Smyrna figs has been 
goods, although prices are on a 
rather high level for the season. 
Stocks of four crown layers are said 
to be exhausted. The second and last 
Persian and Muscat steamer with new

5

crop dates is here. Her cargo is go­
ing freely into consumption on the 
basis of previous quotations, her ar­
rival having no effect upon market 
prices. Local interest in apricots and 
peaches seems to be light, but advices 
from the Coast say that the tone there 
is firm, based on a better demand 
from other quarters. Spot supplies 
of Malaga raisins are small and with 
a steady demand for the holiday trade 
the market is firm.

Molasses—'The market for molasses 
is steady, with arrivals of new crop 
taken on contracts. Prices are firm 
and the South is not- disposed to make 
much concessions, especially as the 
grinding will soon be over. Black­
strap is quiet at quotations, there be­
ing a fair enquiry for feeding pur­
poses.

Rice In the South heavy purchases 
are reported of rough, one sale of 
42,000 bags being noted, with the to­
tal fully 200,000 for the week. Screen­
ings are very scarce. Japans are 
strong, with moderate offerings. Blue 
Rose continues the popular rice and 
prices are fully maintained.

Cheese—The market is steady, with 
a light demand and with prices un­
changed. Stocks of fancy cheese are 
about normal for the season. The 
bulk of the recent arrivals is late- 
made cheese, not fancy, and have been 
sold slightly off.

Provisions—All cuts of smoked 
meats are steady, at unchanged prices. 
The consumptive demand is only 
moderate. Both pure and compound 
lard are firm and unchanged. Barrel 
pork, canned meats and dried beef 
are slow, at ruling prices.

Salt Fish—'Mackerel is about un­
changed for the week. The demand 
is very light, but the market for Nor- 
ways is steady. In fact, some holders 
seem inclined to ask more money. 
Other grades of mackerel are un­
changed. There is some demand for 
Cape Breton mackerel, which are be­
ing offered here now, several dollars 
per barrel below Norways. Cod, hake 
and haddock are unsettled and lower.

William Tice and John H. Postema, 
under the style of Tice & Postema, 
have started in the wood turning busi­
ness in a shop in the rear of Poste­
ma s home, 942 Fremont avenue. 
Both are still employed by local con­
cerns and look after the business dur­
ing their spare hours.

Ransom Brothers, formerly of Man- 
ton have started in the grocery busi­
ness at the corner of Coit avenue and 
Dale street. They have leased the 
store formerly occupied by J. H. Hag- 
adorn, at Division avenue and Elm 
street, and intend conducting both 
places.

Peter Feringa, whose bakery at 917 
Tempfle avenue was recently destroy­
ed by fire, has purchased a lot at the 
corner of Oakdale stret and Eastern 
avenue, on which he will erect a con­
crete and brick bakery at a cost of 
about $3,300.

. Harm Bolthuis, of Spring Lake, has 
purchased the meat business former­
ly operated by E. H. Nixon on Ful­
ton street
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DETROIT DETONATIONS.
Cogent Criticisms From Michigan’s 

Metropolis.
Detroit, Dec. 15.—Learn one thing 

each week about Detroit. Wholesale 
millinery houses produce 1,000 trim­
med hats a day in their own shops. 
This, however is not very pacifying 
to married men, even if they do live 
in Detroit.

Detroit Council holds its regular 
monthly meeting Saturday night, De­
cember 19. At this meeting several 
presents will be given to the mem­
bers holding the lucky numbers on 
tickets that will be presented abso­
lutely free. The prizes consist of a 
large turkey, chickens, box of cigars, 
etc.

The prevailing idea of a useful 
Christmas present in Europe would 
probably be higher power guns.

The Frank Bros. Iron and Metal 
Co is building a block of five stores 
at the corner of Mack and Crane 
avenues. The stores are modern and 
the exterior of the building is of 
pressed brick with cut stone and tile 
trimmers.

Active preparations are .going on 
for the fifth annual reunion of the 
Veteran Traveling Men’s Association, 
to be held at the Wayne Hotel on De­
cember 29. Secretary Sam Rindskoff, 
as usual, is working with untiring zeal 
to make the reunion a success and it 
is important that all members who 
expect to attend advise him at once.

John Fulder, general merchant at 
Trenton, was a business visitor in 
Detroit last week.

Edwin Goldberg has let the con­
tract for a two-story brick store and 
flat at the corner of Jefferson and 
Dickerson avenues.

William Freleigh, well known ail 
over the State to the cigar trade, has 
resigned his position as State repre­
sentative for the Best &Russell Co., 
to take effect December 31. and will 
again represent the Compeer Cigar 
Co., manufacturer of Plantista cigars. 
Mr. Freleigh, together with Don San­
ders, of Grand Rapids, will take over 
the accounts of Michigan and North­
ern Indiana. The privilege for the 
barber shop and cigar business of the 
new Henry Clay apartment building 
now nearing completion, has been se­
cured by Freleigh & Sanders, who 
will open an up-to-date place in the 
building about April 1.

One-quarter of the area of Saxonv, 
reads a paper, is covered by forests. 
The other three-quarters, we take it, 
is covered by soldiers.

F. S. Stockwell, Bert Woodley, F. 
Hughes, J. Clements and J. McKnight, 
department managers for Edson, 
Moore & Co., were in New York on 
a business trip last tweek.

L. Levinson, dry goods merchant 
at Birmingham, was in the city on a 
business trip last week.

The Grand Executive Committee 
of the U. C. T. will meet in Detroit 
on December 19. The place where 
the meeting will be held has not yet 
been named. It is understood that 
many matters of importance will be 
discussed.

Mrs. Lillian Hoffman, wife of Wil­
liam A. Hoffman hardware merchant, 
died at her home, 211 Marston court, 
on Sunday night, December 6. She 
was 40 years old. The family had 
hosts of friends who mourn the loss 
of Mrs. Hoffman. Funeral services 
were held in the Holy Rosary church 
Wednesday morning.

J. K.. Taylor, for the past few years 
manager for the Isbell Bean Co., has 
tendered his resignation to take effect 
with the ending of the year and will 
become a stockholder as well as Sec­
retary for the Detroit Building Re­
ports Co., a new concern organized to 
furnish building and construction re­
ports. Mr. Taylor, who is a Cornell 
graduate, has keen business acumen 
in the business world and it was large­
ly through his genius and ability the

organization of the new company was 
made possible.

Still it is not necessary to wait for 
January 1 to make any good resolu­
tions.

Fred Nissley, well known Ypsilanti 
merchant, was in Detroit on business 
last week, incidently visiting a few 
of his friends. Mr. Nissley conducts 
a bazaar goods store and is also a 
member of the dry goods firm of Niss­
ley, Webb & Marr, of Ypsilanti.

Poor unsophisticated Ernest Wel- 
ton! Mr. Welton is tall, lanky and 
the Hume Grocery Company’s best 
salesman. Ernie sells groceries to 
Runner & Spellman, of Shelby, and 
anybody who ever called on that en­
terprising pair of merchants will 
vouch for the fact that their store is 
no place for unsophisticated sales­
men to visit. Really we wouldn’t 
be a bit surprisd to hear of Ernie 
Welton buying a solid gold brick for 
$3.50. After calling on the Shelby 
firm all these years, to fall—but let’s 
tell what he fell for. Runner & Spell­
man carry a special Hume brand of 
tea that sells for 25 cents for half 
pound packages. Welton walked in 
the other day and Spellman brought 
out a package of the tea and told 
the grocery salesman that he had had 
two or three kicks on it lately and 
asked what was wrong with it. Im­
mediately Ernie made an ascension 
and when he dropped back he rushed 
to his sample case, brought forth a 
package of the tea, ripped it open and 
proceeded to propound the splendid 
qualities it possessed and delivered to 
the meek storekeepers its history. The 
only thing that stopped his going 
further back into the history was the 
fact that he didn’t know who lived 
in the garden of Eden before Adam 
and Eve. During Welton’s gesticula­
tions Mr. Runner disappeared. After 
the tea discourse was ended in walked 
Charlie Atwater, Shelby’s leading and 
most popular clothing merchant, and 
asked for a half pound of 50 cent 
tea. He was handed a package of 
Welton’s tea. A package of dynamite 
couldn’t have caused a worse explos­
ion. Charlie cussed that brand of 
tea and when Welton tried to expla'n 
he cussed Welton. Then he left the 
store and, as we heard later. Welton's 
face was so long that it would take 
two bars of soap to wash it. Soon 
in walked the undertaker from next 
door who bought a few groceries and 
then asked for a half pound of 50 
cent tea. Ditto Atwater’s explosion. 
Enter the village Plumber for tea and 
he, too, was offered a package of Wel­
ton’s tea. Plumber was some talker 
also and he gave his opinion of a 
grocer that had the nerve to hand 
Hume tea out for the second time 
to the same customer. You’ve seen 
those Bulgarian hues the ladies wore 
last season? Well, Welton’s face' 
showed more colors than were ever 
invented and Bulgarian colors looked 
like plain white in comparison. 
Others came in for tea and the visit 
always ended in a tirade for the gro­
cer and the Hume tea. After all 
were gone Welton apologized to Run­
ner & Spellman and said he guessed 
the tea wouldn’t do for their trade 
and he was glad he happened to be 
there when the kicks were made. He 
then sold them some other brand that 
he was sure would give satisfaction. 
The tea arrived all right as did Ernie 
Welton the following week. He then 
paid the boys for several packages 
of the new tea and told them to give 
each of the customers that kicked on 
the other tea a package to try—this 
he knew would appease the trade. 
After receiving the money (ten pack­
ages in all) from Welton the secret 
was spilled—Runner had sent all the 
neighbors in to kick on the tea and, 
so seriously did the lanky salesman 
take it, that it nearly caused interna­
tional complications, as Mr. Hume 
was told that he had been cheated by 
the tea men in China and to think 
Ernest Welton, after calling on Run­

ner & Spellman ever since they had 
been in business, should fall for a 
joke and $2.50. We don’t blame the 
boys for asking him about tea kicks.

Harry P. Watson, who recently 
moved into his new store, at Kerch- 
eval and McClellan avenues, held a 
formal opening on December 8, amid 
a profusion of flowers, tokens of es­
teem from his friends. The new store, 
one of the finest in the Eastern part 
of the city, is a monument to the 
enterprise and years of earnest labor 
of both Mr. Watson and his wife. Mr. 
Watson carries a complete line of dry 
goods, furnishing goods and Christ­
mas articles.

It is with regret that the hosts of 
friends will learn of the death in 
Charlotte last Thursday of Charles 
Hipp, who represented Morley Broth­
ers, of Saginaw. Mr. Hipp covered 
the Southern Michigan territory and 
made his home in Kalamazoo. He 
was first taken ill in Nashville, ac­
cording to reports, but managed to 
get to Charlotte, where he had inti­
mate friends.

There is a remedy for everything 
but death, who, in spite of our teeth, 
will take us in its clutches.—Cervan­
tes.

T. A. Carton, of the Carton depart­
ment store, Ionia, was in Detroit on 
business for the store last week.

We are pleased to mention that the 
Cody Hotel, at Grand Rapids, not only 
has installed the individual towels, 
but has thoroughly remodeled its toi­
let rooms. We mention this Grand 
Rapids item because it was in these 
columns that we caused to be printed 
a communication stating some time 
ago that the Cody Hotel was violat­
ing the roller towel law. The man­
agement of the hotel also stated that 
everything possible would be done to 
give the traveling men strictly first- 
class service. The Cody has added 
to its efficient staff of clerks Mr. Lath- 
rup, from Chicago, who has spent the 
last fifteen years in the hotel busi­
ness. He succeeds H. M. Purvis, 
who has gone back on the road for 
the Deroy Reynolds Paint Co.

Mysterious things are going on 
about our house, which causes us to 
do our Christmas snooping early.

The American Car and Foundry Co. 
accepted a contract from the Water 
Board last week for cast iron pipe 
which amounted to $500,000. The 
pleasing feature of a Detroit company 
getting the contract means steady 
employment for many extra men. The 
contract calls for 25.000 tons of cast 
iron pipe at $21.45 a ton.

Bill Pohlman, of Marquette, Up­
per Peninsula representative for the 
Cohen Bros. Co., of Milwaukee, is in 
Detroit, where he will spend the holi­
days. Bill is a native Detroiter and 
is always glad to get back “on earth” 
if only for a few days.

Percy Palmer, for years the West­
ern Michigan representative for Burn­
ham, Stoepel & Co., with headquar­
ters in Grand Rapids, after nearly 
two years in the retail business in 
Windsor, Ont., will again be affiliat­
ed with his old house after January 1. 
Associated with Mr. Palmer in the 
Windsor business is Mr. Clark. Mr. 
Clark traveled for an English con­
cern, while Mr. Palmer took active 
management of the business. With 
the outbreak of the war Mr. Clark 
found traveling very unprofitable and 
was obliged to take up duties in his 
store. Inasmuch as Mr. Palmer will 
reside in Windsor, where he can still 
be close to the business, it was deem­
ed advisable, although he still retains 
a half interest, to allow Mr. Clark to 
take over the active management. His 
ability, acquaintance, experience and 
personality should prove a valuable 
asset to the ready-to-wear department 
which he will manage, together with 
A. J. Lind, another well known ex­
merchant and traveling man.

In Holland the fastest trains, owing 
to the soft and yielding earth, can 
make but forty miles an hour. Some

of our Michigan trains should feel 
right at home in Holland.

S. A. Lockwood, veteran merchant 
of Lapeer, was in Detroit last week 
looking after the interests of his de­
partment store.

December 29 will be salesman’s day 
at the Board of Commerce. The 
Board will keep open house on that 
day and all salesmen are invited to 
make its building their headquarters. 
This is an annual affair and Chair­
man F. E. Bogart, of the Wholesale 
Merchants’ Bureau of the Board, 
promises this year will eclipse any- 
thing attempted in former years.

The funeral services of Mrs. 
Frances Smith, wife of the late Peter 
Smith, one of Detroit’s pioneer gro­
cer’s was held in Detroit last Thurs­
day.

The construction of a two-story 
modern building of brick and steel 
has been started at 694 Woodward 
avenue and when completed will be 
used as a salesroom and garage by 
the McKinny-Delvin Co. The build­
ing will be 50 feet wide and 150 feet 
deep. The height of the show room 
will be two stories and will be one of 
the finest in the country. This build­
ing will be completed by May 1.

The strongest thing we find nowa­
days is that most of those calamity 
howling traveling men now claim 
their sales are up to the average of 
other years, despite the fact that they 
almost scared the trade into not buy­
ing.

On January 2 the Traveling Men’s 
Good Fellowship Club will give an 
entertainment, to which everybody is 
invited. Several members of Cadil­
lac Council are active members in the 
Club and are very enthusiastic over 
the prospects of the party. Tickets 
are selling at 10 cents, the low price 
assuring a good sized crowd, while 
not diminishing the quality of the en­
tertainment.

We haven’t heard so much lately 
from those generals who were going 
to eat their Christmas dinner in the 
capital  ̂of the enemy’s country.

William 5>iegel held an opening in 
store at 1669-1671 Gratiot avenue on 
Wednesday and Thursday of last 
week. The store was beautifully dec­
orated, while large bouquets, the gifts 
of friends, were displayed all over the 
store. Music was furnished each 
afternoon and souvenirs for both the 
men and ladies were gratuitously dis­
tributed. Mr.. Siegel first began busi­
ngs on the opposite side of the street 
about six years ago and from a very 
meager beginning has built the fine 
store he has just occupied.

L. T. Freeman, Chelsea druggist, 
was a business visitor in Detroit last 
week.
. David Godfrev, 16 Hendrie street, 
is having an addition built to his fac­
tory building where he has an auto 
finishing and painting shop.

The Palmer-Bee Co. is having 
erected a warehouse of brick and steel 
at East Grand boulevard and Cameron 
avenue.

Almost unanimous is the praise 
from the traveling men for Governor 
Ferris in re-appointing C. L. Glas­
gow Railway Commissioner. Some 
day those same traveling men may 
be a strong factor in railroading Mr. 
Glasgow into the Governor’s chair.

Tons of water were turned on the 
fire at Thomas A. Edison’s laboratory 
buildings, but it would take more than 
tons of water to dampen Thomas A. 
Edison’s ardor.

Mr. Morton, of Morton & Co., gen­
eral merchants of Memphis, was in 
the city on business last week.

E. T. Barnum, wire and iron work 
manufacturer, has moved into new 
quarters at 864-878 Woodward ave­
nue.

Christmas gifts and news items will 
be gladly received by either of us at 
202 Montclair avenue.

Reports of bank clearings from the 
principal cities in the country for the 
last rfionth and the first eleven months
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show Detroit far in the lead. Learn 
another thing about Detroit.

Sammer, Stewart & Fisher, hard­
ware dealers, 2877 Woodward avenue, 
are building a new store and flat 
building on the west side of the street.

To think Christmas but a few days 
away and poetry barred from these 
columns.

T. H. McGee, who conducts a drug 
store in Farmington, was in Detroit 
on business last week.

War orders amounting to $40,000,- 
000 have been placed with Detroit 
manufacturers. The orders include 
drugs, automobiles, auto trucks, hos­
iery, woolen sweaters and coats. Many 
of the factories are putting the Made 
in U. S'. A. stamp on their goods.

F. A. Smith, representative for the 
Burroughs Adding Machine Co., was 
taken from the Ponchartrain Hotel, 
where he was staying, in an irrational 
condition Saturday night. Mr. Smith, 
whose home is in Pittsburg, came 
here to address the Burroughs sales­
men.

The Michigan Vacuum Cleaner Co., 
after four years of successful business 
at 120 Farmer street, later moving 
to 66 Broadway, owing to increasing 
business, is again obliged to move into 
larger quarters, which it has found 
at 88 Broadway. Lou C. Wilbur is 
manager of the company.

This is the season when men spend 
from $1 to $5 trying to get a turkey 
for nothing.

Mr. Waterstrut, of the Waterstrut 
Garment Co., Port Huron, was in 
Detroit last week looking after busi­
ness pertaining to his factory.

Horace Leick, department manager 
for Burnham, Stoepel & Co., was in 
New York last week on business for 
the house.

This page wouldn’t seem quite nat­
ural during the season of good will, 
etc., without the story of at least one 
jewelry store robbery, the victim this 
time being Charles J. Thiry, well 
known jeweler at 27 Monroe avenue. 
Two men entered the store on Sat­
urday night and after looking at some 
diamonds selected two, paid a deposit 
on them and left. After they were 
gone Mr. Thiry missed eight dia­
monds from the tray. To date the 
men and diamonds are still missing.

The Columbia Buggy Co. will build 
a $20,000 structure at 27 Sheldon 
street, to be used as a salesroom.

Detroit stores will be open nights 
for one week for the benefit of the 
Christmas shoppers, commencing De­
cember 18.

Kind words may be more than cor­
onets, but most of us could use some­
thing a bit more expensive on De­
cember 25.

A. F. Martin, of Imlay City, was in 
Detroit in the interests of his drug 
store last week.

Mr. Reick, of Reick & Gust, Utica, 
accompanied by his wife and daugh­
ter, was in Detroit this week.

No matter what we may have for

Christmas it will be more than many 
less fortunate will have.

Two highwaymen entered I. Kram­
er’s dry goods store at 1037 Russell 
street one evening last week and at 
the point of revolvers emptied the 
cash register and decamped. Mr. 
Kramer, who essayed to give chase, 
was knocked down for his temerity.

S. Plotkin, 90 Hendrie avenue, has 
let a contract for the construction 
of his two-story brick store and flat 
building, which will contain seven 
stores and fourteen flats, to be erect­
ed at the corner of Beaubien and 
Frederich streets.

William Parker, of Culver & Par­
ker, Brooklyn, was in the city on busi­
ness last week. Mr. Parker reports 
the firm now esconsed in its new 
building which was erected following 
the disastrous fire that visited the 
town a few months ago. The new 
building is modern in every respect 
and is superior to the average store 
buildings found in the smaller towns.

According to the militarists a can­
non in time saves a heap of trouble.

Detroit Council has issued a beau­
tiful calendar for the members. Print­
ed on the body are the dates of all 
regular and social meetings. The cal­
endar is a work of art and is a credit 
to the enterprise of the Council.

Our missus finished most of her 
Christmas shopping early this year, 
because she did most of it—

In the attic store room.
James M .' Goldstein.

What Some Michigan Cities Are 
Doing.

W ritte n  fo r  th e  T rad esm an .
Lansing has municipal waterworks 

and electric lights and General Mana­
ger Crane says that within five years 
Lansing homes will be heated by 
electricity, while cooking by electricity 
will be common.

Prospects are bright for a canning 
factory at Boyne City.

Shipments from Woodbury, in Barry 
county, this fall included 868 tons of 
sugar beets. Woodbury does not 
claim distinction for size, but is not­
able for its thrift, having no build­
ings for rent and no property for sale.

A school gymnasium, to serve also 
as a public meeting place, will be built 
at Dowagiac.

Mayor Ryno, of Benton Harbor, 
has abolished card games from pool 
and billiard rooms and from saloons.

Sault Ste. Marie has voted in favor 
of a bond issue of $150,000 for a new 
school building.

Post office receipts at Bay City for 
the first eleven months of 1914 ex­
ceed the total receipts for 1913 by over 
$5,000.

The Detroit & Mackinac Railway

has created the office of Industrial 
Commissioner, with Frank H. Greg­
ory, of Bay City, as incumbent. He 
will aid in securing new industries 
along the line.

Reports from Marquette and other 
ore points for the past season show 
the shortest traffic since 1908, with 
shipments of scarcely more than one- 
third the 1913 record.

The Boyne City, Gaylord & Alpena 
Railroad, having completed its line 
into Atlanta, expects to open regular 
passenger service to that point Dec. 7.

The work of dismantling the cement 
plant at Marlborough, near Baldwin, 
will start within a month and machin­
ery and lumber will be sold. The 
First National Bank of Mobile, Ala., 
which holds the bonds of the Mobile 
Portland Cement Co., the last pur­
chaser of the Michigan plant, is ad­
vancing the money to sell the plant 
piecemeal. Efforts to sell the plant 
entire were not successful.

Business at the Lansing post office 
shows a gain of about $8,000 in the 
past five months over the correspond­
ing period of 1913..

The Garment Manufacturing Co., a 
new industry at Calumet, will double 
the capacity of the plant.

Secretary Chambers, of the Menom­
inee Commercial Club, makes twen­
ty-one recommendations looking to­
ward a bigger and better city.

Commercial club secretaries of the 
State will meet in Ann Arbor Dec. 19.

Saranac is proud of her new boule­
vard lights and has reason to be proud 
of the improvement..

Hastings has accepted plans for a 
septic tank, which will be built in the 
second ward and will take care of 
sewers that serve 500 families.

Bay City night schools opened with 
245 students enrolled, which is a ma­
terial increase over a year ago.

Post office receipts at Flint for the 
past eleven months are more than 
$10,000 ahead of business for the en­
tire year of 1913.

President Buckingham, of the Flint 
Board of Commerce, has named his 
committees for the year and an at­
tempt will be made to increase the 
membership of the board from 300 to 
at least 500 members.

The filtration plant at Adrian is 
being enlarged and improved and the 
work will be completed next April.

The Big Rapids Board of Trade 
agrees to erect a new building for the

Falcon Manufacturing Co., cost not to 
exceed $6,000, and to give the com­
pany free use of same for five years 
on condition that the company will 
then buy the building at net cost of 
construction, without interest. The 
company agrees to add at least ten 
men to its working force.

Kalamazoo paid $3,817.45 for the 
maintenance of its ornamental light­
ing system during the first six months. 
There are 233 lights in use.

Battle Creek is planning to employ 
fully 200 men during the winter, large­
ly on sewer construction.

Detroit will expend $4,000,000 on 
public work this winter and a man 
must live in Detroit in order to get 
a piece of this money.

The Reddick factory, at Niles, re­
cently destroyed by • fire, will be re­
built.

The Niles Common Council has or­
dered that no power be turned on for 
the new cluster lights until all prop­
erty owners have paid their pro rata 
share of the cost in full.

The city clerk’s office at Three 
Rivers will be used this winter also 
as a bureau or clearing house for men 
and women desiring work.

Red Jacket is looking into the mat­
ter of cost of an ornamental street 
lighting system.

Cadillac will probably adopt the 
boulevard system of street lights.

The Preston planing mill, at Benton 
Harbor, which was burned "six months 
ago, has been rebuilt.

Wm. W. Welsh has resigned as 
Secretary of the Ann Arbor Civic 
Association to accept a position in 
Boston. His successor is B. H. Rawls, 
of Coldwater.

Since -Lansing reduced its price of 
electricity for lighting purposes, the 
city has added an average of 100 new 
customers a month.

Battle Creek has completed arrange­
ments for a municipal Christmas tree, 
to be located on the Michigan Cen­
tral park property, near the passenger 
station.

Reed City will again have a steam 
laundry, operated by Jacob Noll.

Almond Griffen.
J. E. Winters, for two years in 

the clothing business at 337 Bridge 
street, is closing out his stock and 
intends going out of business.

What some villages need is fewer 
street fairs and more fair streets.

’T is  th e  B e s t  in  th e  L a n d
I f I t ’s  W o r d e n ’s B ran d

W o r d e n  Q r o c e r  C o m p a n y

Grand Rapids—Kalamazoo

THE PROMPT SHIPPERS
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THE GOSPEL OF HATRED. 
Mayor Ellis has inaugurated a cam­

paign of slander and innuendo against 
the Grand Rapids Gas Light Co., giv­
ing as a reason therefore his solici­
tude for the widows and orphans of 
the city.

Mayor Ellis’ sympathy for the 
women and children was not greatly 
in evidence a few years ago when he 
was conducting a gambling house 
which enabled him to filch the earn­
ings of men and cause the women 
and children to suffer. In the capac­
ity of boss, gambler he ruined more 
homes, destroyed more men, broke 
the hearts bf more women and im­
poverished more children than any 
other man who ever crossed the 
threshhold of Grand Rapids. He had 
no compassion for the victims of his 
gambling hell in those days. He was 
never known to re-establish a home he 
destroyed, a reputation he ruined or 
a man he debauched.

Why is Mayor Ellis now so solicit­
ous for the widows and orphans of 
Grand Rapids and so anxious to pre­
vent them from buying bonds uttered 
by a public utility he once intimidat­
ed into selling real estate to the city 
under threats which were regarded 
by many people as being near the line 
of blackmail?

Solely because he realizes that he 
has pulled every string the crafty pol­
itician can pull to keep himself in of­
fice except that of corporation bat­
ing. He has invoked, in turn, the 
aid of the labor unions, the saloon- 
ists, the Catholics, the Methodists and 
the Christian Scientists, and realizes 
that he is at the end of his rope, po­
litically, unless he can excite the peo­
ple to frenzy by malicious and men­
dacious attacks on a public utility 
which has always served the public 
well and faithfully. Ellis can create 
a furor of feverish foolishness on the 
part of the ignorant and vicious 
classes by the circulation of false­
hoods which thinking people recog­
nize at once as clap trap, but which 
the unthinking accept as truth. As 
a matter of fact, Ellis has no more 
regard for the truth than a hog has 
for philosophy, because all his life he 
has lived in an atmosphere of sham 
and pretense. This was what enabled 
him to succeed as a cheap gambler 
when he roped in country boys at the

rate of 10 cents a game. It stood him 
in hand when he opened up a gilded 
hell in the down town district and 
included trusted clerks and bank cash­
iers among his victims. It enabled 
him to con game the voters of this, 
city to keep him at the head of the 
municipality. It sustained him in a 
gubernatorial campaign in which he 
received so few votes that his can­
vass was a joke and his ambition a 
mockery.

Ellis will make trouble for the Gas 
Company—and plenty of it—because 
he is a trouble maker, pure and sim­
ple. He has no more regard for his 
constituents now than he had for his 
victims in the gambling days. Every­
thing he does—every word he utters 
—every step he takes is dictated by 
selfish impulses and questionable in­
stincts. His guiding star is his own 
political future. The gospel he 
preaches is the gospel of hatred. The 
fruit he bears is the fruit of unrest 
and disaster.

HANDLING- THE~PEOPLE. 
With the influx of trade attending 

the holiday season an additional 
force of salespeople will in many in­
stances be required. There are a host 
standing ready for all of these places, 
for the most part young and inex­
perienced. They believe that the only 
requirements are an ability to stand 
behind the counter for a certain num­
ber of hours and to exact the price 
of the goods. Yet those who have 
tried the experiment of such help 
know full well that there is very much 
more necessary. You can easily spend 
more time in waiting on such help 
and keeping them within traces than 
it would take to do the work they 
accomplish.

“They do not know how to handle 
the people,” is the secret of the trou­
ble in a nutshell. After they have 
mastered the location of the leading 
goods and learned their respective 
values and pricemarks, there is still 
the great problem, the people. The 
goods along certain lines have each 
a value which can be rated, but it 
takes experience to know how to rate 
people. Aside from the new faces 
which are bound to appear, there is 
tact in handling those with whom you 
are most familiar. No two are mould­
ed after the same model. The argu­
ment which would induce one to buy 
immediately may strike no responsive 
chord in the mind of another.

The study of salesmanship is not 
one which can be picked up in a few 
days or weeks. Every year should 
add to the efficiency of the person 
who thinks. The man or woman who 
does not perceive this feature in the 
business and improve upon it is not 
worthy of his hire. The goods are 
a big factor—of course they are—but 
the people are a vastly larger propo­
sition. It takes more than a smiling 
face to sell them, although this is an 
element of success which should not 
be lacking. How to approach, how 
to hold interest and how to clinch the 
bargain are really the work of the ex­
pert.

Beware of people who are easily 
convinced; they are dangerous.

CABBAGE HEAD DISPLAYS.
You can make a pleasing window 

even out of cabbage heads. You may 
not believe this if you have always 
depended upon presenting this prosaic 
commodity in the bushel basket. Well 
blanched heads of the shining product 
arranged in neat rows in the show 
window, bordered with sprays of pars­
ley and interspersed with well shaped 
bunches of celery, make a display 
which people will stop to look at. If 
you have some of the red varieties 
to help out, so much the better. 
Cranberries, too, may add to the ef­
fectiveness of the design chosen. Or 
a border of carrots or beets will add 
to the effect. If the cabbage are 
of the pyramidal form peculiar to cer­
tain solid varieties, build up a great 
central pyramid of them, flanking on 
the sides with the Late Flat Dutch 
or some other sort with decidedly 
flat heads.

A companion window may be com­
posed of fruit. The same pyramid ef­
fect can easily be wrought out of any 
of the citrus fruits. Oranges are un­
surpassed for this purpose; or a fort 
composed of them, with oranges for 
cannon balls and guns built up of 
dark colored grapes or chocolate can­
dies, would prove timely. Grapefruit 
arranged in layers alternated with 
white grapes form a pleasing win­
dow. The bunches of grapes arrang­
ed in festoons form a most attractive 
window, although those who have 
found by experience how quickly the 
fruit commences to decay when re­
moved from the cork sawdust will 
prefer, except for some special dis­
play, to bank the grapes on their pro­
tecting bed, dropping in here and there 
sprays of holly or running pine to 
conceal the cork.

It is the unusual combination which 
attracts. The object in trimming 
should always be to present some new 
form, to assemble unusual and yet 
closely related and harmonious 
goods. If you but go about it with 
a will, there are artistic possibilities 
in plenty even in the humble cab­
bage head and its neighbors.

THE ENERGY OF EDISON.
Flames swept away last week the 

twenty-four buildings of Thomas A. 
Edison, at West Orange, N. J., and 
in these the twenty-four year accu­
mulations of the man who has been 
the wonder of the century; who has 
builded more in his time for the ad­
vancement of civilization than the 
largest standing. army in the world 
could do; who has linked the far ends 
of the world in speech and rapid tran­
sit; banished darkness and rendered 
perpetual the voices which we love. 
The wizard who could do all this 
was powerless in the suddenness of 
the conflagration and priceless papers 
were dumped in a heap on a dirty 
farm’ wagon as the only available 
means of quick transit, while many 
of them doubtless went to ashes.

With almost superhuman pluck he 
declared, even before the embers had 
cooled, that he would have the debris 
cleared away and begin all over again. 
Although more than 67, he is undaunt­
ed, and in another five years, if life 
and health are spared him, we shall

doubtless see in West Orange larger, 
better facilities for carrying on the 
work which has made him one of the 
greatest men of this or any other 
age.

Every retail grocer will commend 
the pertinent protest against lessen­
ed profits voiced in the timely paper 
read by E. A. Dibble, the wholesale 
grocer of Hillsdale, before the Michi­
gan Wholesale Grocers’ Association 
at its semi-annual meeting at Detroit 
last Thursday. Mr. Dibble is big 
enough and broad enough to see that 
any curtailment of the legitimate 
profit to which the retailer is entitled 
not only works to the injury of the 
retail dealer, but, indirectly, is a det­
riment to the wholesaler as well. Mr. 
Dibble’s suggestions are timely and 
it would please the Tradesman very 
much if its friends in the grocery 
trade would take his talk as a text 
and preach short sermons thereon 
for the benefit of the grocery trade 
of Michigan. The problem of what 
constitutes a living profit for the re­
tail grocer has never been satisfac­
torily solved. Its solution depends 
on so many conditions and involves 
so many leaks and losses that it seems 
to be next to impossible, to establish 
any iron clad rule which all grocers 
can safely adopt and adhere to.

It must be lovely to be a Govern­
ment employe in Washington, for so 
much consideration is shown to the 
people laboring eight hours a day for 
Uncle Sam. Just now the Consumer’s 
League of the District of Columbia 
has joined in a movement inaugurated 
by the Retail Merchants’ Association 
to have half-holidays in the Govern­
ment departments Saturday, Decem­
ber 12, and Saturday December 19, 
in order that Government employes 
may have a reasonable opportunity 
to do their Christmas shopping. 
Meanwhile plain, ordinary working 
people in Michigan are doing their 
Christmas shopping when they can, 
a little at the noon hour every day 
until they finish. The movement for 
the half holidays in Washington is 
because of the late openings and 
early closing of the stores. The 
hours there are from 9 to 6, but most 
of the Government employes are out 
by 5 o’clock in the afternoon at lat­
est, many of them out at 4:30, and 
that gives time enough to buy several 
presents a day.

It does not fall to the lot of many 
people to literally pick a job out of 
the air, but that is what happened to 
John F. Harrington of Susquehanna, 
a licensed wireless telegraph operator. 
He was out of work and was amus­
ing himself by listening to aerial mes­
sages in his own home, where he had 
a wireless outfit. He heard an appeal 
made from Scranton to New York 
for an operator, and cut in with an 
application for the job. An answer 
was flashed back that his application 
had been received, that he had been 
accepted and to report for work im­
mediately. That was a position pick­
ed out of the air.

If forced to eat their words, more 
men would have indigestion.
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ALL ABOUT TEA.

Comprehensive Discjission By An 
Able Expert.

According to a Chinese tradition, 
tea began as a medicine and devel­
oped into a beverage. The earliest 
report of tea in European writings 
was by a traveler in Arabia. He 
stated that after the year A. D. 879 
one of the main sources of revenue 
in Canton, China, was the duty on 
tea.

As far back as A. D. 1610 the Dutch 
East India Company’s ships brought 
the first tea to Europe and the price 
is said to have been equivalent to 
$50 a pound. Gradually from that 
date it has passed from a luxury to 
a table necessity and good tea can 
now be retailed at 50 cents per pound 
—equal to seven cups for a cent.

You all know that a silver half 
dime is recognized the world over as 
the official testing weight for a cup 
of tea strong enough for any one to 
drink. Its weight is 19 2-10 grains, 
which, at 7,000 grains to the pound, 
makes 364 7-12 cups or one cup for 
every day in the year, and so we call 
it the cheapest beverage in the world 
as well as one of the most healthful.

The tea plant is an evergreen and 
belongs to the Camellia family. In 
the* dense jungles of India, untouched 
by hand or cultivator, it grows to a 
height of fifteen to thirty feet, re­
sembling somewhat a poplar tree. It 
bears a fragrant white flower which 
develops a seed about the size of a 
filbert enclosed in a hard, round shell 
and very bitter to the taste. In the 
autumn these seeds are gathered; the 
following spring they are planted in 
nui series where, during the first year, 
the plants require ocnsiderable care. 
The second year the yearling plants 
are transplanted into tea gardens. At 
the third year some leaf is picked for 
tea making, but it is not until after 
the fifth year that the bushes yield 
the most leaves. The climate has 
much to do with the result of the 
crop. It takes about pounds of 
raw leaf to make 1 pound of pre­
pared tea.

As to the component parts of tea, 
theine is the refreshing, invigorating 
tea quality. It is colorless. Tannin 
determines to a certain degree the 
strength of tea and is an astringent. 
An essential oil gives the flavor ac­
cording to its character, differentiat­
ing one kind of tea from another. 
Wood fibre is found only in low grade 
teas. Wm. B. Marshall says, “Tea 
does not class as a food, but as a 
food adjunct. Its chief food value 
lies in the fact that it retards waste 
of tissue.

Kinds of Tea.
Generally speaking, there are three 

kinds of tea: fermented or Black 
teas; semi-fermented or Oolong teas; 
unfermented or Green teas. Fer­
mented or Black teas are generally 
known in this country as English 
Breakfast teas. Up to within ten or 
fifteen years practically all of these 
came from China. Ceylon and India, 
however, are supplying a great many 
of them now. Practically all semi- 
fermented teas, known as Oolongs,

come from the Island of Formosa. 
Unfermented teas are known as Green 
teas. About 45 per cent, of the entire 
consumption of tea in the United 
States is Japan tea, usually called 
pan-fired and basket-fired tea. Under 
the heading of unfermented teas will 
also come the Green teas from China, 
known as Gunpowders and Young 
Hysons.

The laws of to-day require purity 
in food products and the question of 
which growth or kind of tea is the 
better is, generally speaking, a mat­
ter of taste, for all teas now ad­
mitted into the United States are un­
colored, pure and wholesome. No 
other food product in this country 
is so well protected by government 
inspection against adulteration of any 
sort as tea, and the simple fact of its 
admission is a guaranty of its purity.

The six primary tea countries are 
Japan, China, India, Ceylon, Formosa 
and Java. Each claims its own teas 
to be superior to all others and while 
Japan seems to be the American’s 
first choice, it is no doubt best to 
give the customer what he wants but 
urging quality.

Let us compare the tea trade of 
the United States with that of some 
other countries and then ask our­
selves “What is the matter with 
ours?” In 1910 the world’s consump­
tion was approximately 1,250,000,000 
pounds, according to official statistics. 
(U. S. Consular & Trade Report, C-G 
London). The consumption by the 
United Kingdom was 287,000,000 
pounds or 6 39-100s pounds per 
capita, Australia 6 83-100s pounds, 
New Zealand 7 45-100s pounds and 
Canada, under practically the same 
climatic and hygienic conditions as 
ourselves, 4 43-100s pounds, while the 
United States’ consumption is less 
than one pound per capita or 89-100s 
of a pound.

Tea is the national beverage of 
England and is regarded especially 
by the laboring classes as one of the 
prime necessaries of life. The prin­
cipal teas consumed are the Black 
teas of India, Ceylon and China, while 
we of America are the Green tea 
drinkers of the world. Therefore, is 
it possible that thé Black or ferment­
ed teas are the more palatable and 
the drinking of them creates more of 
a desire for tea as a beverage Dr. 
Woods Hutchinson, an authority, in 
a very interesting article on “Feed­
ing a Million Men” says, “It was the 
opinion of both the American and 
English army medical men who ac­
companied the Russian and Japanese 
armies in their late war that the habit 
of drinking hot or cold tea, almost 
to the exclusion of any other bev­
erage, was largely responsible for the 
surprisingly low typhoid rate that 
obtained in both armies.” It has 
practically driven alcoholic liquors 
out of the armies of the world. In 
the present great European war the 
value of tea is recognized. Russia 
has absolutely prohibited the sale of 
vodka and beer through her immense 
dominions, substituting tea for her 
soldiers; France has prohibited the 
sale of absinthe and the British sol­
dier marches through the finest vine­

yards in existence and demands his 
cup of tea. The Indian of the North 
country always takes his tea with him 
When asked why he doesn’t take cof­
fee, replies, “Me long march; tea’s 
the boy.”

The temperance agitation in Ger­
many is bearing fruit in that in many 
of the great machine works tea is 
taking the pFce of beer. (Ludwig- 
Loewe & Co., Berlin) Sir Ernest 
Shakleton, in his trip across the 
South polar continent, marched his 
men eight hours every day and for 
stimulant selected tea to be taken at 
midday to refresh and invigorate his 
men for the afternoon march. Lord 
Kitchener attributed a great share of 
the success of his Soudan campaign 
to the drinking of tea by his soldiers 
and he has just recently cabled to the 
Ceylon Planters’ Association his 
grateful acceptance of more than a 
million pounds of tea for the use of 
his troops in the field in the present 
war.

In short, there is no beverage 
more healthful, more refreshing and 
more invigorating than tea, no article 
of commerce more important in the 
selection and nothing more profitable 
to the retail grocer than tea. It is 
one of his big revenue producers and 
should occupy a prominent position 
in the store, instead of being relegat­
ed to the back, dark corner to be 
sold only when asked for.

Tea is a very delicate and sensitive 
leaf, filled with oil cells, and will 
quickly absorb any foreign odor, and 
the careless method of handling by 
many grocers, the exposure of the 
leaf in the chests in windows and 
often in boxes and tubs, to be 
contaminated by dirt and its fine 
aroma dissipated, is not conducive to 
the growth of the tea business, which 
is certainly profitable enough to de­
serve more consideration. I doubt if 
there be a single article of food sold 
by grocers in this country which is 
spoiled so much in the preparation as 
tea. E. C. Simmons says, “A job­
ber’s first duty is to help his custom­
er to prosper.” Therefore, are we as 
jobbers doing our duty in instructions 
to our salesmen and in conducting 
the proper educational publicity that 
will work through the retailer to the 
consumer as to the proper selection 
and brewing of tea? The ignorance 
of many consumers who want to get 
all their money’s worth and so boil 
it “good and long to get the strength” 
reminds me of the old Irish woman 
who, when asked what kind of tea 
she preferred, replied that she liked 
“Oolong tay the best because it took 
such an illegant grip of the second 
wather.”

Our friend, the grocer, needs and 
often asks for education on the merits 
of tea, but how many of our grocery 
salesmen are capable of conveying it 
to him? England has been made a 
tea drinking nation by education and 
learning to discriminate in quality, 
while with us in America the test 
of tea is too often the test of price 
rather than quality, and the desire to 
make a sale rather than a repeating 
customer. Possibly the inaction of 
tea importers or distributors them­

selves is responsible for the Want of 
publicity so much needed and better 
work on their part might well remun­
erate them in increased consumption. 
How many grocery clerks know what 
an English Breakfast tea is? You 
have probably heard the reply of the 
“talented American clerk” to the lady 
who was very particular in wanting 
a high grade of English Breakfast 
tea, so she said to him, “Are you sure 
this is genuine English Breakfast 
tea?” In reply, he said, “Madam, I 
am perfectly sure it is, for I had some 
of that same tea at supper last even­
ing and I dreamed all night that I was 
falling off London bridge.” That was 
as far as his knowledge extended. 
Perhaps it was not his fault, but the 
fault of the haphazzard American 
way of getting a job rather than learn­
ing a trade that was to blame, with 
the material result that while the pop­
ulation of the United States is in­
creasing the consumption of tea is 
not keeping pace, but rather decreas­
ing for we have had a record in the 
past of 1 58-100s pounds consumption 
per capita instead of 89-100s of a 
pound as now. Is it not true that 
our salesmen, if they sell any tea at 
all, try to see how many pounds they 
can sell by underselling the other 
fellow, rather than how high grade 
a tea they can sell? My experience 
in specializing for more than thirty 
years, both as seller and as buyer, 
convinces me that retailers who have 
built up an extensive and profitable 
tea business have done so by giving 
the consumer quality teas at a fair 
profit, and our salesmen should be 
instructed to talk quality and high 
grade, and what is more, should know 
what they are talking about. The 
consumption of tea can only be in­
creased by appealing to the palate 
and you can not do that with inferior 
goods.

In conclusion, the tea business prop­
erly belongs to the wholesale grocer 
and there are none of us who do not 
welcome fair and honorable competi­
tion with each other. We are in a 
position to do the retail grocer more 
good and give him better value and 
better service in the buying of his 
teas than the outsider so-called spe­
cialist who hypnotizes the retailer’s 
imagination into believing that only 
codfish, canned goods and breakfast 
foods are suitable to buy from us. 
With my apologies to our coffee 
friends, it is said that John Milton 
knew th& delights of tea and that he 
drank-«offee during the composition 
of Pifradise Lost and tea during the 
building of Paradise Regained, all of 
which goes to show that the drinking 
of tea produces optimism.

William F. Blake.

Does the Dog Know?
The Frenchman did not like the 

look of the barking dog barring his 
way.

“It’s all right,” said his host: “don’t 
you know the proverb: ‘Barking dogs 
don’t bite’?”

“Ah, yes,” said the Frenchman, “I 
know ze proverbe, you know ze 
proverbe; but ze dog—does he know 
ze proverbe?”
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The Other Side of the Counter. 
He was one of those calm, inoffensive 

looking men and as he leaned over the 
glove counter of the haberdashery 
shop through which I happened to 
pass the other day I heard him ask 
the impressive looking young sales­
man, “Are these real chamois gloves?” 

“Absolutely the real thing,” ans­
wered the clerk with the dignity of 
the President’s Cabinet.

And the mild-looking patrdn replied, 
“My young friend, do you know that 
the chamois is an animal almost as 
extinct as the dodo and that Swit­
zerland cannot produce enough of 
them to make gloves enough for its 
own use? This is probably lamb or 
sheepskin, from which all so-called 
gloves are made; they are tanned with, 
fish oil alone, and because no other 
process is used or ingredients added, 
the leather is washable. After having 
remained in oil sufficiently long, they 
are simply dried and bleached in the 
sunlight. That, in short, is the meth­
od of producing what you are trying 
to sell to me as chamois. Do you 
know what cape gloves are?”

“Why, yes; the leather comes from 
the Cape section of Africa, doesn’t 
it?”

“That’s where the name originates, 
but it is a long time since any skins 
came from, there. Most of it is from 
Russia, although several countries pro­
duce it. It used to be a peculiar skin 
found only in the South African prov­
ince, but a dozen or more types are 
used. The cape glove gets its name 
in the present usage of the term 
through its peculiar tanning process; 
Africa hasn’t anything to do with it. 
Here we have a pair of Mocha gloves; 
do you know what they are?”

“Well, we are selling a lot of them 
to the best trade this season and 
we’re glad to recommend this par­
ticular make; it’s the finest obtainable.

“Yes, my boy, but what can you tell 
me about the glove itself? Do you 
know that no other leather passes 
through so many hands as this, nor 
is there another skin that receives so 
much treatment in its preparation? 
The best leather comes from Arabia 
arid is really a sheepskin. The process 
of treating it requires more care ¡and 
experience than any other leather; it 
begins with extreme care in breed­
ing the animal and extends through 
the whole process to the finished 
product.”

And the incident was closed.
But it illustrates my theory that the 

average salesman knows hardly any­
thing of the stuff he sells. It’s a sort 
of indifference or lethargy that prob­
ably applies to everything he does 
connected with his work. While it is 
not probable that the everyday buyer

will ask questions that actually need 
an intimate knowledge of the wares, 
on the other hand, wouldn’t it be a 
splendid idea to tell' the purchaser 
something of these rather than to in­
form him time and time again that 
the fashionable trade is wearing this 
special thing and that it’s the very best 
of its kind to be procured anywhere?

It would be rather unique to hear a 
haberdasher’s clerk tell me anything 
I did not already know about the stuff 
he sells, and I think that I should feel 
inclined to cultivate that particular 
shop and his attention to my wants. 
Just working on the principle that the 
man who asks for gloves needs and 
will buy them is a measure of least 
resistance that becomes part of a 
clerk’s system after a while, unfitting 
him for anything else but the taking 
of orders in a purely automatic way. 
I think one might make a very inter­
esting study of shirt fabrics, silks and 
so on, through the entire department. 
What more substantial backing for a 
convincing selling talk could there be 
than an intelligent and illuminating 
explanation of those things which may 
happen to interest the buyer? Just 
because people do not demand any­
thing but a low order of capacity in 
a clerk is absolutely no reason why 
he should give them nothing but the 
stupid attention they have learned to 
expect at the hands of the average 
salesman.

What man who sells motor cars 
cannot tell you all about the most in­
tricate portion of them? He is pre­
pared to take the machine to pieces 
and give you the history of each bit. 
If he cannot do it he probably won’t 
sell many cars; and this same.intimate 
knowledge is true of an insurance 
man’s training, a bond salesman, and 
in every field where disposal of a 
product depends as much upon the 
skill of the selling agent as it does 
upon the value of the stuff itself. And 
isn’t it equally true that these chaps 
who thoroughly understand their 
wares find an actual pleasure in hand­
ling the most difficult cases? If they 
fail it shows up a weak place that 
needs lookng after; if they succeed, 
there’s the very human satisfaction 
resulting through having overcome 
difficulty by real skill. It puts the 
zest into the game and makes it 
actually worth playing.

Information is about the cheapest 
thing to get—if we take the trouble 
to look for it. Take this subject of 
gloves, for example, which, by the 
way, I worked off on half a dozen 
clerks, only to find all of them as 
deficient as the dignified salesman 
mentioned. Why not read up on a 
topic that concerns so closely all con­
nected with this business? There are

twenty papers on the subject ready 
for your hand; talk to the buyer and 
sound him; if he’s any sort of a man 
he’ll tell you enough to start you off 
in the right direction after which you 
will become so interested yourself 
that you’ll not wish to stop until you 
have found out all there is to know.

And when you can tell the next fel­
low something about gloves that will 
be news to him you will then have 
taken the first step forward alone the 
route that leads to the bigger things. 
It’s all in the start; the rest is only 
time, ambition and—yourself.—«Haber­
dasher.

Hundreds Swindled by Corset Ped­
dler.

Hillsdale, Dec. 15.—Women of
Hillsdale city and one or two men 
have been swindled out of between 
$300 and $400 by a woman who gave 
the name of Mrs. C. S. Long, and 
who claimed to be representing the
A. B. Stewart corset factory at Ann 
Arbor, which, she said, had branches 
at Jackson and Grand Rapids. She 
canvassed Hillsdale, Reading, North 
Adams and Jonesville.

The women claimed that she was 
introducing a new line of corsets, 
and that in order to get the corsets 
introduced, orders would be taken at 
half price. She had two corsets 
which she showed as samples. One 
was supposed to sell at $6 and the 
other at $4. In order to get them at 
half price, the women were supposed 
to pay $1 to her to bind the bargain. 
Over 300 women were persuaded into 
signing their names to her list.

Not content with swindling the 
women, Mrs. Long, or whatever her 
name might be, jumped her board and 
rooming bill. She owed for meals at 
the Kemp restaurant and owed $8 to 
Nelson Bates for rooms at his room­
ing house. He claims that she also 
stole $20 frbm him. Mr. Bates swore 
out a warrant for her arrest and with 
the officers traced her to Coldwater, 
Sturgis and Fort Wayne. She bought 
a ticket to Coldwater and after that 
paid on the trains. But as the war­
rant had only been made out for 
jumping the board bill, it was im­

possible to bring her from another 
state back to Michigan. Hence the 
officers have been compelled to drop 
the case temporarily. It is understood 
that the proprietor of the corset fac­
tory which she claims to represent in­
tends to push the prosecution and 
a good many Hillsdale women are 
anxious that the case shall not be 
dropped for good. The woman has 
lived at Angola, Fort Wayne and 
other places in Indiana.

Owosso Merchants Join Hands.
Owosso, Dec. 15.—At the meeting 

of the Owosso retailers held at the 
National Hotel Monday evening, the 
constitution and a name for the or­
ganization of the merchants were 
adopted and those in attendance lis­
tened to two interesting addresses, 
one by John Thuerer, President' of 
the Ann Arbor Retail Merchants As­
sociation, and the other by Vice-Pres­
ident Heisel, of the same organiza­
tion.

The Association will be called the 
Retail Merchants Co-Operative .As­
sociation, and its object, as expressed 
in the constitution, is the encourage­
ment of harmony and joint interest 
between the retail merchants and the 
advancement of the interests of the 
residents of Shiawassee county.

The two speakers pointed out the 
benefit to the merchants to be de­
rived from co-operation and told in 
brief what the Ann Arbor Associa­
tion has accomplished, not only to 
the merchants of that city, but its 
residents.

Because the speakers were com­
pelled to leave the city early, their 
addresses were delivered beginning 
at 6:45 o’clock and before the sup” 
per was served. Forty-two mer­
chants sat down to the palatable 
Dutch lunch which was served by 
Landlord Heyer.

Only a tailor is able to press two 
suits at once—his own and another’s. 
While a Kalamazoo tailor was em­
ployed calling for and pressing the 
suits of a neighbor he became ac­
quainted with the wife of his custom­
er. When she became a widow the 
tailor pressed his own suit and won 
the lady.

•SUNBEAM
Winter Goods

Now for the Winter Trade
n , Square Blankets. Stable Blankets. Plush and Fur Robes. Fur Coats. Sheep-Lined Coats 
Blanket-Lined Coats, Duck and Corduroy, Mackinaw Coats. *

sent iSm^Uate" ? “ 6 “  r“ dy- “ d' *  y ° “  haV® DOt received a co™- s°- and one will be

" 1 -  *» yours™- 

BROWN & SEHLER CO.
Home of Sunbeam Goods Grand Rapids, Michigan

Write for the Latest 
“Buffalo” Catalogue

It illustrates the finest line of popular-priced 
Trunks, Suit Cases and Traveling Bags on the 
market.

Buffalo Trunk Mfg. Co.
127-139 Cherry St., Buffalo, N. Y.

JULIUS R . LIEBERM ANN
M ich igan  S a la t  A g e n t

415 Genesee Ave. Saginaw, Mich.

T H E
SOLID C O N S T R U C T IO N  

L IN E
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TOUCHED ELBOWS.

Semi-Annual Meeting of Michigan 
Wholesale Grocers.

The semi-annual meeting of the 
Michigan Wholesale Grocers’ Asso­
ciation was held at Detroit Thursday 
of last week. The clan met at the 
Cadillac Hotel and was called to order 
in the forenoon by President Gregory, 
who delivered a short address, which 
was followed by the Secretary’s re­
port, the introduction of guests, the 
appointing of committees and the 
reading of papers. E. A. Dibble, of 
the Hillsdale Grocery Co., Hillsdale, 
read a paper on “Some Changes That 
Would Help the Jobber and Retailer.” 
Emmet G. Beeso.n, of the National 
Grocer Co., Detroit, read a paper on 
“Coffee.” Geo. S. Danser, of the Pe- 
toskey Grocer Co., Petoskey, read a 
paper on “Increasing the Gross 
Profits.” R. J. Prendergast, of the 
Worden Grocer Co., Grand Rapids, 
read a paper on “Some Laws of Inter­
est to the Credit Department.”

At the afternoon session R. B. Law­
rence, of the Lewis Manufacturing 
Co., Bay City, read a paper on “Ad­
vertising and Distribution.” Frank
C. Letts, of the National Grocer Co. 
and Western Grocer Co., Chicago, 
read a paper on “Experiences, Sug­
gestions, Competition and Co-opera- 
tidn Among Wholesale Grocers.” F. 
R. Hathaway, of the Michigan Sugar 
Co., Detroit, read a paper on “Ob­
servations in the Beet Fields of Ger­
many.” John J. Duane, of the Lee 
& Cady Co., Detroit, read a paper 
on “The Salesman.”

The banquet, which was held at the 
Cadillac in the evening, was well at­
tended by wholesale grocers, specialty 
men and invited guests. John W. 
Symons presided as toastmaster. Ad­
dresses were made by Wm. C. Leitch. 
President of the National Canners’ 
Association, Columbus, Wis.; Dr. Guy 
L. Kiefer, President Michigan Health 
Officers’ Association; A. M. Alexan­
der, Vice-President of the American 
Specialty Manufacturers’ Association, 
Chicago; Rev. M. S. Rice, Pastor 
North Woodward avenue Methodist 
church, Detroit.

Secretary Biggar, having resigned 
after a continuous service of eleven 
years, to engage in the manufacture 
of shredded wheat biscuit with An­
drew Ross, at Buffalo, was presented 
with a gold watch as a token of the 
esteem in which he is held by the 
members of the Association. The 
presentation speech was made by 
President Gregory. The recipient 
was taken completely by surprise, but 
managed to recover himself in ac­
knowledgment of the gift and to 
speak feelingly of the friendships that 
had been created during the long per­
iod he had been in the employ of the 
Association.

R. B. Lawrence, of Bay City, was 
the poetical genius of the occasion and 
presented a printed collection of jin­
gles, which were sung by the help of 
a soloist and an orchestra, with the 
assistance—and to the great delight— 
of the audience:

T h e  G rocer’s  S te in  Song.
G ive a  rouse, th en , a ll  you g ro ce rs  

F o r  a  p a ir  you’ve loved so  lo n g . .
A rth u r  G regory  is  a  s ta r ,  boys.

B lg g a r’s  l ig h t is  sh in in g  s tro n g .

F o r  th e re ’s fu n  a lw ay s  brew ing , 
T h ere  su re ly  is  so m eth in g  doing  

W h en  B ig g ar a n d  G regory  
B rin g  u s  a ll to g e th e r  here .

C horus.
T h e re ’s a lw ay s  good m easu re  
Of profit a s  w ell a s  p leasure , 
"When g ro ce rs  a re  g a th e re d  
R ound  th e  tab le  o f good cheer.

Oh, w e a ll can  w ork  a -p le n ty  
■When th e  s tr ife  is in  th e  a ir,

W e can  figh t like te n  o r tw e n ty  
W h en  th e  gam e is  c lean  an d  fa ir. 

B u t i t ’s  b ird s  of a  fe a th e r  
W h en  groce rs  g e t to g e th e r  

W ith  peace ’round  th e  tab le  
A nd a  good song  rin g in g  clear.

So Long, M ary.
(To Jo h n  W . Sym ons.)

Stop  It, Sym ons, Sym ons ju s t  from  
Saginaw .

Stop it, Sym ons, fo r w e’re  go ing  to  p ick  
a  flaw—

Of S ta r - a -S ta r ,  w e h ad  a  p len ty—
L e t i t  go.
Stop  it, Sym ons, keep  i t  a ll in Saginaw .

(T he n e x t fo r ty  v e rses  of th is  s tan z a  
a re  all th e  sam e  a s  above.)

E very  L ittle  M ovem ent.
(To W illiam  Ju d so n .)

E v e ry  w holesale g ro ce r know s a  m an  
w ho’s here  to -n ig h t.

E v e ry  one w ho’s  ev e r m e t h im  sw ears  
th a t  h e ’s a ll rig h t,

F o r  B illy J u d so n ’s  o u r h a ts  off to  you, sir,
’C ause you a re  such  a  dan d y  booster,
Billy, old B ill Judson , you a re  all, all 

of o u r own.

Pony  Boy.
G ilbert Lee! G ilbert Lee!
W e a re  p roud  to  see  you grow ; 
N ev er stop , s ta y  on top ;
Y ou’ve th e  goods to  show.
S et th e  pace, w in th e  race ;
M ake th e  re s t look slow—
H it  i t  up! H it  i t  up! H it  i t  up! W hee! 
F o r  G ilbert Lee.

H oney Boy.
(To B. B. C ushm an.)

B. B. C ushm an you a re  fine and  dandy, 
T h a t is  w hy  th e  N a tio n a l ta k e s  th e  candy, 
O nto y o u r job  every  m in u te  o f th e  tim e  
A lw ays th e re , ra in  o r fa ir,
A nd if ev er you should ta k e  a  no tion  
To stop  th a t  sc rap  across  th e  ocean 
B. B. dear, n ev er fe a r  you w ould do it, 

do it,
Do i t  w hile w e’re  s tan d in g  around .

S ilver T h read s  A m ong th e  Gold.
(B y re q u e st of F red  Fox.)

F red d y  isn ’t  g row ing  old,
H a ir  of silver, n o t of gold.
H e’s a  m ix e r n ig h t a n d  day ;
A lw ays s tro n g  a t  w ork  o r play. 
C om petition  you can  see, F red ie ,
C anno t s tan d  th e  pace  w ith  thee,
Y ou’re  too  sw ift, you see, you see, F red ie , 
A nd you’ve m ade a  h it w ith  me.

In My H arem .
(D ed icated  to  th e  B ay  C ity  C on tingen t 

—J . R. T an n er, H . N . S m art, H . J. D aily, 
F . W . (T om .) A tk ins, F ra n k  M eisel, J .
C. M cRae.)
In  B ay  C ity, B ay  C ity,
T h e re ’s J im  and  H o y t an d  H a rry ,
A nd th e re  n ev er w as  a  m in u te  
T he g rocers  w e ren ’t  in  it.
L o ts  of pepp, an d  lo ts  of g inger, lo ts  

of go! go! go!
W e p u t B ay  C ity  on th e  m ap  an d  go in’ 

to  keep  i t  so.
In  B ay  C ity, B ay  C ity,
T h e re ’s Tom  an d  F ra n k  an d  Jo h n n ie ; 
A nd you m ay  b e t you’re  life 
T h a t th e y ’re  r ig h t th e re  in  th e  s tr ife  
F o r  old B ay  C ity, th e  G a tew ay  C ity  fa ir.

W h a t’s th e  M atte r  W ith  F a th e r?  
(T o W . C. P h ipps , from  th e  R oyal South  

S ag inaw ians.)
W h a t’s th e  m a tte r  w ith  P h ip p sy ?

H e ’s a ll r igh t.
"What’s th e  m a t te r  w ith  P h ippsy?

H e ’s a ll rig h t.
O th e r c itie s  m ay  b ra g  an d  blow —

H e say s  S ou th  S ag inaw  isn ’t  slow. 
Oh! you M ayor P h ippsy ,

Y ou’re  a ll rig h t.

H eln tz .
(T o H o m er B uck.)

B uck! B uck! V ots d e r  m a tte r  m it B uck? 
B uck com es w abb ling  dow n d e r  s tre e t— 
T eddy  m u st h av e  m e t defeat.

Ach! My! Bull M oosers know  how  h e  feels  
T h ey ’d  s ta r t  a n o th e r  p a rty , boys,

A nd  now  't is  off th e  w heels.

I t ’s a Long, Long W ay  to  T ip p erary .
(T he  K a ise r’s C om plim ents  to  M a tt

H an n o n .)
T o  th e  w holesale  g roce rs  cam e a n  Ir ish  

m an  one d ay
As all of th e m  h ad  m oney, su re  every  one 

w as gay,
P itc h in g  cen ts  w ill g e t  th e ir  m oney, a in ’t  

t h a t  on th e  sq u are?
So M a tty  g o t excited , w hen  th e y  shou ted  

to  h im  th e re ;
Y ou’re  a  long w ay  from  T ip p erary ,
Y ou’re  a  c ra n k  on h an d  ball.
M a tt’s  th e  w ise  g u y  a t  p itch in g  p enn ies—
M a tt’s  th e  cham pion  o f th e m  all.

S team b o a t Bill.
(R espec ts  to  H ow ard  M usselm an.) 

M usselm an, s te a m in g  dow n from  T ra v ­
erse  City,

M usselm an, a  m ig h ty  m an  is he, 
M usselm an, s team in g  dow n from  T ra v ­

erse  City,
G oing to  b e a t th e  reco rd  of th e  W . G.

M usselm an’s a  big  gu y  in  T rav e rse  C ity ; 
M usselm an’s go t ro sy  cheeks, you see ; 
M usselm an h a s  to  live in  T rav e rse  C ity. 
A in’t  th a t  h—1 an d  a  b lam ed p ity ?

“ A fraid  to  Come H om e In th e  D ark .” 
(D edicated  to  Geo. F lo rsdo rf.)

W ifey  dear, lis ten  here , I ’m a fra id  to  
com e hom e in  th e  d a rk .

E v e ry  d ay  th e  p ap ers  say—a  robbery  
in  th e  park .

T h e re  w as a  feed, th e  g rocers  h ad  m e 
treed

A nd w e s an g  a s  w e h ad  ou r lunch :
“ T h e re ’s no o a ts  like Q uakers— -
B ut I couldn’t  g e t loose from  th e  b u n ch .”

H e’s a Devil.
(T o B irney  B ern ste in .)

H e ’s a  devil, h e ’s  a  devil,
H e ’s a  devil in  h is  own hom e tow n 
On th e  level, th o u g h  a  devil,
And h e ’s a lw ays ru sh in g  round  
Selling B uckeye m ilk 
To everyone w ho’ll t r y  it,
A nd h e ’s g o t an o th e r  line
T h a t he  c la im s is r ig h t beside i t—
You can  guess i t ’s th a t  old H . O. O. 
H e ’s a  devil, he ’s a  devil,
H e ’s a  devil, in  h is  ow n horn tow n.

I’ve Been W orking  on th e  R ailroad.
(W ith  w ords applied  to  T om m y J.

M arsden.)
M arsden ’s  w ork ing  fo r th e  g rocers  a ll th e  

live long day,
M arsden ’s w ork in g  fo r th e  g roce rs  ju s t  

to  p a ss  th e  tim e  aw ay .
R ig h t th e re  s tre tc h in ’ ou t th e  g lad  hand, 

read y  n ig h t and  m orn.
Gosh; w e do like T om m y M arsden ; w e’ll 

a lw ay s blow  h is  horn.

John  B row n’s Body.
(D edicated  to  F . W atch fu l W iley .) 

W iley  looks like W ilson, an d  W ilson 
doesn’t  care,

’C ause W iley ’s ju s t  like W ilson—th e  tw o 
a re  v e ry  ra re

W iley  likes to  ru n  th ings , an d  W ilson 
likes it, too;

So you an d  I  can  re s t  a  w hile  an d  leave 
it to  those  two.
W iley, W iley p u ts  it  over!
W iley, W iley  p u ts  i t  over!
W e like to  see h im  i t  over—
F o r  he does it, oh, so sm ooth.

T am m any .
(D edicated  to  C. Z. C averly .) 

C averly! Caverly!
H e ’s th e  boy th a t  sells  Scoco,
A nd w e’re  g lad  to  see  i t  go. 
C averly! Caverly!
Y ou’re  a  h u s tle r  an d  a  b u s tle r— 
Caverly!

Dixie.
(D edicated  to  Geo. D anser, a n d  th e  

S ou the rn  L ad ies—God B less ’E m !) 
G eorge D an se r cam e from  th e  lan d  of 

C o tton—
T h a t’ll never be fo rgo tten .
Look aw ay! Look aw ay! Look aw ay! 

D ixie L and.
F rom  D ixie land  w h a r  he  w as b o rn  in! 
Took h im  aw ay  on a  fro s ty  m o rn in ’ 
P e toskey! P e to skey ! P e toskey! from  D ixie 

L and.

I Love a L assie.
(A t re q u e s t of th e  lad ies an d  ded icated  

to  Guy W . R ouse.)
I  love th e  lad ies,
T he bonny, bonny ladies.
T hough  a  bachelor, you m ake  a  h it  w ith  

me.
I ’d of m arried  long ago, dears,
B u t I couldn’t  conquer m y fea rs  
T h a t one would h av e  been  enough, you 

see.

Cornin’ T h rough  T he  Rye.
(T o th a t  b raw  Scot, J a s . M cRae.)
If  a  body m eets  M cRae,
W ith  a  load of rye.
If  a  body a sk s  M cRae,
T h a t’s th e  reason  w hy?
K aro  Syrup ’T is, m y laddie,
Sold by  CORN and  I;
E v e ry  m an  should use  th is  ’lasses,
In  th e  place of pie.

Kelley.
(D edicated  to  S tephen  G rones by  th e  

A llies.)
H as  anybody  h e re  seen  S tephen?  
G -R -O -N -E -S
H a s  anybody  h e re  seen  S tephen?
H av e  you seen  h im  sm ile?

S*ure h is  face  is red  and  h e ’s fee ling  
blue—

F o r h e ’s a  G erm an  th ro u g h  an d  th ro u g h . 
H a s  anybody here  seen  S tephen— 
H ocking  fo r h is  K a ise r B ill?

Oh, You B eau tifu l Doll!
(In honor of th e  Sales M anagers.)

Oh, th is  b eau tifu l job, th is  g re a t  b ig  
beau tifu l job,

L e t m e only t ry  ab u se  it, th a t  is ju s t 
th e  tim e  I  lose it.

Oh, th is  b eau tifu l job, th is  g re a t  b ig  
b eau tifu l job,

T elling  salesm en  how  its  b e s t fo r  th em  
to  w ork,

Ju m p in g  on th em  w hen  th e y  s ta r t  to  
sh irk .

O h-O h-O h-O h-O h—T his b eau tifu l job?

A lexander’s Raq T im e B and.
(D edicated  to  W . J . V hay .)

Come on and  hear, com e on and  hear,
T he H onorab le  W illiam  V hay.
Oh, lis ten , too! Oh, lis ten , too—
You c an n o t ru n  aw ay .
H e can  m ake  a n  a rg u m e n t on an y th in g  

a t  all
So n a tu ra l  th a t  anybody’d fa ll;
H e ’s ju s t  th e  b e s t one in  th e  lan d ; Oh, 

you V hay.
A nd in th e  sp rin g  th e  b ird s  do sing , and  

he is  selling  soap,
W e know  th a t  Bill, w ho’s  n ev er still, w ill 

have  you on th e  rope.
And if you w a n t a  c lassy  sale sm an  ta lk  

in jig tim e,
Come on and  see, com e on an d  see W . J. 

V hay  selling  “F is h .”

Keep Smiling.
Some German friend contributes 

this to the cheer-up literature of 
the day. “Schmile und the world 
schmiles mit you; laugh, und the 
world will roar; howl, und the world 
will leaf you, undt nefer come back 
any more; for all uv us couldn’t peen 
handsome, nor all uv us wear goot 
clothes; but a schmile vas not exben- 
sive, undt cofers a vorld of woes.”

“AMERICAN BEAUTY” Display Case No. 412-one 
jlY. of more than one hundred m odels of Show Case, 
Shelving and Display Fixtures designed by the Grand 
Rapids Show Case Company for displaying all kinds
qf goods, and adopted by the most progressive stores of America. 
GRAND RAPIDS SHOW CASE CO.. Grand Rapids. Michigan

T h e  Largest Show  Case and Store Equipm ent Plant in th e  W orld 
Show Rooms and Factories: New Y ork. G rand Rapids. Chicago, Boston. Portland
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BUTTER,EGGS AM> PROVISIONS

Michigan Poultry, Butter and Egg A sso­
ciation .

P re s id e n t—H . L . W illiam s, H owell. 
V ice -P re s id en t—J . W . L yons, Jack so n . 
S e c re ta ry  a n d  T re a s u re r—D. A. B e n t­

ley, S ag inaw .
E x ecu tiv e  C om m ittee—P . A. Johnson , 

D e tro it;  F r a n k  p . V an  B uren , W illiam s- 
to n ; C. J .  C handler, D étro it.

In Behalf of Storage Eggs.
As a matter of information to egg 

eaters, if that expression be proper, 
J. B. Mitchell, President of the Chi­
cago Butter and Egg Board, has given 
out the following:

“From now until March hens will 
be laying less than 5 per cent, of the 
total number of eggs consumed in the 
United States. Of the eggs thus actu­
ally laid in the winter many will be 
eaten by the owners of the hens and 
their friends, and will never reach the 
market. The few that do will be 
sold at exceedingly high prices.

"Nevertheless, millions of eggs will 
be eaten each day this winter. How 
are you to get good eggs at a reason­
able price? You are not only safe 
in eating cold storage eggs, but cold 
storage eggs are a superior class of 
eggs. The United States Government 
has striven for years to educate the 
people to an appreciation of this fact, 
but, unfortunately, the reports of the 
Federal investigators have had a. lim­
ited circulation. It is an unreasoning 
public prejudice that has practically 
forced many grocers to label their 
highest class eggs ‘fresh’ and their 
inferior eggs ‘cold storage.’ although 
in actual fact the labels often should 
be reversed.

“As a matter of absolute, indisput­
able fact the bulk of the very finest 
eggs on the market in winter are the 
high-grade candled, selected cold- 
storage eggs that have been preserv­
ed for you in a scientifically refriger­
ated warehouse, and not stored in a 
farmer’s barn or cellar to hold for high 
winter prices. It is a peculiar fiction 
that eggs are ‘fresh’ merely because 
they have not been taken care of in 
a cold storage warehouse.

“Cold storage warehouses receive 
their stock of pggs during the months 
of March, April and May, when hens 
are laying the best eggs and laying 
the most eggs. At that time of the 
year the temperature is cool, so the 
eggs keep well while being collected 
on the farm, at the country store, in 
transportation, etc. Also, they are 
collected more rapidly and in a more 
business-like manner than at any other 
time of the year. Therefore, they 
reach the warehouses quickly, in 
splendid condition.

“Before being put into cold storage 
the receipts are sorted and selected, 
the very small, dirty, cracked and 
otherwise defective eggs taken out,

and the fine, large, clean, sweet, full- 
bodied eggs packed in new white-wood 
cases in odorless fillers, and stored 
for future use. It costs no more to 
¡keep a good egg in cold storage than 
to keep a poor one. Hence money is 
(never wasted in refrigerating any but 
the best eggs.

“In the cold storage warehouse the 
eggs are kept at the precise degree of 
temperatureand the exact percentage 
of humdity necessary to preserve them 
in the condition that they were in 
when they entered. So perfect is this 
regulation that the temperature will 
not vary one-tenth of a degree in 
months, and the same identical tem­
perature will prevail in every part of 
the room.”

, When Eggs Go Up.
Touching on the outlet for eggs 

which has opened in Europe and cer­
tain good-sized purchases that have 
been made on account of the war, a 
Chicago paper says: “The war is 
coming in a form that every one will 
notice because it threatens to affect 
eggs. Anything that touches eggs 
gets an immediate response from all 
classes of American citizens. There 
is no product to the fluctuations of 
which they are more sensitive. The 
man who eats in a restaurant may re­
main calm while the news of battle 
and slaughter comes day by day. He 
may pay no attention to the fact that 
wheat has gone up, or even to the 
possibility that the customary steak 
is likely to become more costly. But 
the minutes he sees eggs 5 cents more 
an order on the bill the horror of it 
comes home to him. He starts as 
though shot. He calls the waiter to 
make sure that this iniquity is true. 
He ¡personally tells the proprietor 
what he thinks of a concern th a t. 
seizes any opportunity to raise the 
price of eggs. He complains about it 
to his friends. He tells the harrowing 
tale abroad, and his indignation waxes 
greater with each recital. So with the 
householder. He goes to a grocery 
store. Is meat a little higher? Well, 
that is a little way meat has at times. 
Is flour so much more per barrel? 
Well, you can’t expect it to remain 
at the old price with that European 
demand. Eggs 5 cents more a dozen? 
Thunder and lightning! Was there 
ever such an outrage? Great is the 
American breakfast table! And great­
est of all the viands that appear there­
on are eggs. Touch eggs and you 
touch the deepest springs of indig­
nation. Great Britain should beware. 
Many Americans may find it hard to ' 
adhere to the spirit of the President’s 
neutrality proclamation if eggs go up 
because of British demands.”

Mail us samples
Red Kidney, Brown Swedish and White Beans

any quantity,you have to offer, also 
Potatoes, Onions, Apples, Rye and Clover Seed.

Both Phones 1217 MOSELEY BROTHERS Grand Rapids, Mich.

Prevent Breakage by Using
Egg Case Cushions

We Have Them. Do You Want Them?
t h e  -

OLD WAY

THE 
HEW WAY

The above cut shows. First, the former method of packing Eggs—with a simple hard 
board a t top and bottom of cases, resulting in a great deal of breakage before reachinir 
destination. *

The second cut shows Eggs packed in case with an elastic Excelsior cushion in top and 
bottom of case to absorb the ja r—thus carrying contents safely 'to destination. These cushions 
are constructed from Odorless. Basswood Excelsior and enclosed in the best quality of manila 
paper the exact size of case They supplant the loose excelsior formerly scattered unevenly 
between the board and outside of case. Our cushions are well filled with excelsior evenlv 
distributed throughout the cushion we now offer, which assures safety in shipping. ’

One egg saved ini each case will pay for the packing, and, as they can be used several 
times, by careful handling, the economy is immediately demonstrated. This, in addition to 
time saved in packing. A number of large egg packers have already adopted their use.

Being inexpensive, most effective and insuring safe delivery to customer why not ask 
for enough samples to pack a case and see for yourself?

Samples and prices can be obtained 
from any of the following addresses:

Excelsior Wrapper C o., - - Grand Rapids, Mich.
Excelsior Wrapper Co. - - - - Sheboygan, Wis.
Excelsior Wrapper Co. - 224 West Kinzie St., Chicago, 111.

Our Facilities are such tha t Promptness is our slogan.

Try F. J SCHAFFER & CO.
Eastern Market Detroit, Mich.

EGGS A N D  LIVE POULTRY
W RITE FOR QUOTATIONS

Shelbark Hickory Nuts and Walnuts Wanted
Advise what you have with price 

M. O. BAKER & CO. TOLEDO, OHIO

The Vinkemulder Company
Jobbers and Shippers of- 

Everything in

Fruits and Produce

Grand Rapids, Mich.
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The Importance of Ventilation for 

Stored Fruit.
As fruit-raising is limited to a few 

regions enjoying favorable climatic 
conditions, the widespread consump­
tion of this perishable product is reg­
ulated by the efficiency of transporta­
tion and storage facilities. If fruit 
can be put on a distant market in first- 
class condition, its excellence creates 
an enlarged demand. If it can be 
stored for any length of time without 
deterioration, the season is lengthened 
to just that extent. While recent 
progress in the art of cold storage has 
been the biggest factor in the up­
building of large centralized fruit in­
dustries, the frequency of carloads 
spoiled in transportation, indicates 
that there is still room for improve­
ment in our present methods of pack­
ing, loading and car refrigeration.

Recent scientific investigations on 
the subject emphasize more than ever 
the necessity of ventilation at all times 
for mature fruit in transportation or 
in storage. Carloads of peaches leav­
ing the point of shipment in first- 
class condition, well packed, with in­
dividual wrappers and loaded on board 
with air space around each box, have 
been known to suffer seriously in 
comparatively few hours in an iced 
car at 45 degrees. When fruit de­
teriorates rapidly in refrigerator cars 
the damage is usually most marked 
in the top tiers, especially in the cen­
ter of the car.

A study of the physiological changes 
that occur in ripe fruit will aid in 
realizing the importance of ventila­
tion. All plant and animal life 
breathes, taking in air or oxygen and 
giving off carbon dioxide, an inert 
gas. This process of respiration is 
carried on by ripe and ripening fruits 
as well as by the leaves, with this 
difference, matured fruit will continue 
to give off carbon dioxide long after 
it has ceased to absorb oxygen. The 
practical application of this scientific 
truth is that in a sealed refrigerator 
car the fruit soon uses up the pure 
air and fills the enclosed space with 
excreted gas. In a few hours when 
all the oxygen in the car is used up, 
an unnatural physiological action 
called anaerobic respiration (breath­
ing without air) begins. This results 
in several important tissue changes.

In any kind of breathing oxygen 
is required. If this is not supplied 
by the outside air, the fruit takes it 
up from its own body cells; feeding 
on itself, as it were. This brings about 
changes that result in a general break­
down in texture so that when the 
fruit reaches the grocery store and 
becomes warmed to the street tem­
perature, a rapid softening occurs. In 
the case of peaches the fruit may ap­
pear first class, but it is brown in flesh 
underneath the normal skin, taste­
less and mushy. Among dealers, fruit 
of this kind is said to effected with ice 
scald. Cherries and bananas are also 
species that suffer considerably from 
anaerobic respiration. Some fruits 
like apples lose their beautiful red 
color and become bleached by the in­
ert gases.

Besides the destruction of texture, 
anaerobic respiration frequently pro­
duces alcoholic fermentation within

the fruit. Of all the fruit experiment­
ed with, this is most noticeable in the 
case of cherries. When fruit is al­
lowed to ripen in pure air any alcohol 
that may be formed is converted into 
volatile oils. These oils are the source 
of the distinctive flavor and the aroma 
associated with fruits, and are not 
produced when the ripening is check­
ed by the accumulation of carbon 
dioxide. Hence poorly ventilated fruit 
may have the snappy, sharp taste of 
alcohol or be bitter and repugnant 
because of other chemical changes 
set up.

The scientific researches which 
pointed out the loss in texture, flavor 
and aroma of ripe fruit from anaerobic 
respiration also reveals the fact that 
green peaches under same conditions 
may be kept longer than in air, In all 
green fruit there is a stiff gummy con­
stituent called pectose, which makes 
the cells turgid and the fruit hard. 
In the sunlight and air this is changed 
into thin jelly soluble in the cell sap. 
Green fruit does not respire readily 
without oxygen and' hence anaerobic 
respiration checks all the processes 
of life including the transformation of 
pectose. When put in fresh air again 
respiration slowly comes back to nor­
mal and ripening takes place. If some 
gas may be found which will retard 
these life processes and still not de­
stroy the flavor, the fruit may be 
picked greener, transported and then 
ripened.

The practical upshot of this scien­
tific investigation is that all refriger­
ator cars should contain provision for 
allowing carbon dioxide to escape and 
for the admission of fresh air. Cer­
tain companies, appreciating this need 
of plant tissue for air, have conducted 
experiments with car ventilators. The 
results have been so satisfactory that 
one large company is putting on a 
special ventilator, which can be open­
ed or closed as the shipper prefers, 
over the doors of its refrigerator cars.

The question of wrappers for fruit 
is worthy of an extended investiga­
tion from the standpoint of ventila­
tion. The good points in favor of 
separate wrappers for peaches, apples 
and pears are numerous, but such 
wrappers only allow a very small air 
space around each fruit. This limited 
supply of oxygen is used up in a few 
hours and air circulation is practically 
impossible. Some type of perforated 
or porous wrappers has been suggest­
ed as a possible means of combining 
the desirable features of wrappers 
with the better ventilation of fruit.

Newfoundland’s canned lobster in­
dustry has been hard hit by the Euro­
pean war. Germany has been the 
largest consumer of the product. 
That market being cut off, a new one 
must be found or the canned lobsters 
will be sold at a loss. In fact, they 
are already being sold at a loss, for 
a case of forty-eight tins, which 
brought $24 in Newfoundland before 
the war, now can not be sold', for 
more than $8 or $10. Perhaps the 
Newfoundland canning companies 
could start a “Buy a case of canned 
lobsters” movement, like the “Buy a 
bale of cotton” and “Buy a barrel of 
apples” agitation in the United States.

Satisfy and Multiply
Floor Trade with

“Purity Patent” Flour
Grand Rapida Grain k  Milling Co. 

Grand Rapida, Midi.

Packed by

W . R. Roach & C o., Hart, Mich.

M ichigan People W ant M ichigan P roducta

I
 HOLLY DAYS

Are Confection Days

I Mapleine
¿3 is indispensable for flavor­
ed ing and coloring bonbons, 
9  icings, candies, ice cream. 

■  Order yours from 
F  Louis H ilfer C o.

4 Dock St.. Chicago. 111.

Crescent Mfg. C o., Seattle, W ash.

Rea & W itzig
PRODUCE
COMMISSION
MERCHANTS

104-106 West Market St. 
Buffalo, N. Y.

Established 1873

Liberal shipments of Live Poul­
try wanted, and good prices are 
being obtained. Fresh eggs scarce 
and selling well at quotation.

Dairy and Creamery Butter of 
all grades in demand. We solicit 
your consignments, and promise 
prompt returns.

Send for our weekly price cur­
rent or wire for special quota­
tions.

Refer you to The Peoples Bank 
of Buffalo, all Commercial Agen­
cies and to hundreds of shippers 
everywhere.

TOREACHYOUR

PATROMIEflDS
MICHIGAN STATE 

TBLCmOHE

W atson-Higgins Milling Co.
Merchant Millers

Grand Rapids Michigan

Geo. L. Collins & Go.
Wholesale Live and Dressed Poultry, 

Calves, Butter, Eggs and Country Produce. 
29 W ood bridge St. W est 

D E T R O IT , M ICH.

P O T A T O  B A G S
New and second-hand, also bean baga. flour 

bags. etc. Quick shipments our pride.

ROY BAKER
Wm. Alden Smith Bldg. Grand Rapids, Mich.

W rite or wire us when ever you have

POTATOES TO OFFER
LOVELAND & HINYAN CO.

236-248 Prescott St. Grand Rapids, Mich.
We have seed potatoes to offer in local lots

“ Little Buster”
POP CORN

Hulless Australian Rice Pop Corn 
is what this variety is usually called. 
It is really a Dwarf Rice variety. The 
hull is very thin and seems to disap­

pear in popping; at least the hull 
not noticed when eating.

is

**It*s the Sweetest, Tenderest 
Corn You Ever Tasted. ”

Try it yourself; you’ll use it every day in 
your own home.

Little Buster is sure to become a favorite. A 
repeater. Fine profit.

Tell Your Jobber to Send a Case.

T H E  A L B E R T  D IC K IN S O N  C O .
C H I C A G O
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The fiftieth anniversary of the First 
National Bank of Three Rivers, was 
recently celebrated by the officers of 
the institution, in the same building 
in which the Bank was started during 
the year 1864. The National Bank 
building is the oldest structure on the 
main street of Three Rivers and is 
also considered one of the best build­
ings in the city. Although rather 
old-fashioned, the Bank building is a 
good looking structure and the officers 
of the institution hope that it will last 
another fifty years. There has never 
been any repairing or remodeling of 
the outside of the building since it 
was erected, although the inside has 
been redecorated on several occasions.

The Dowagiac Light & Power Co. 
appeared before the state commission 
Dec. 4 and asked permission to issue 
$75,000 capital stock. The application 
was taken under advisement after an 
open hearing.

The State Bank of Ewen, capital­
ized at $20,000, has been authorized 
to do business by the State Banking 
Department. The Department has also 
set approval on the application of the 
Berrien County- Bank of Benton Har­
bor. The latter has a capital stock 
of $50,000 and a surplus of $50,000.

Wyman L. Paxson has been elected 
Cashier of the Commercial National 
Bank of Saginaw to succeed the late 
Asa W. Field. Mr. Paxson had 
seryed as Assistant Cashier under Mr. 
Field for the past six years. His 
choice as the successor of Mr. Field 
was the logical one. For thirty-five 
and a half years Mr. Paxson has not 
been out of a job for a single day. 
For more than thirty-one years he 
has served one or another of Sagi­
naw’s prominent banking houses. He 
was born in Erie county, New York, 
in 1861. His father’s family came to 
Saginaw, Nov. 5, 1878. For a little 
less than six years he devoted him­
self principally to completing his 
common school education in the Sag­
inaw public schools. In March, 1879, 
he left the high school on the Friday 
night that closed, the winter term and 
the next day he went to work in the 
shoe store of Slawson Brothers. The 
same spring his father moved on to 
a firm near the city and for nearly 
four years he did a man’s work on 
the farm. February 9, 1883, he en­
tered the employ of the Citizen’s Na­
tional Bank as messenger. The late 
Daniel Hardin was President of the 
Citizens’ National Bank and D. W. 
Briggs was Cashier. Few men took 
a keener interest in their employes

than Mr. Hardin. He appreciated the 
possibilities of young Paxson, and 
when the Citizens’ National Bank 
wound up its affairs June 1, 1888, Mr. 
Paxson was book-keeper. The Bank 
of Saginaw succeeded the Citizens’ 
National Bank June 2. Mr. Paxson 
continued as book-keeper. In July the 
late Mr. Hardin, who was the chief 
promoter of the Commercial Nation­
al, suggested the capabilities of Mr. 
Paxson to M. D. Robinson, who be­
came the Cashier of the Commercial 
National Bank, when it was organ­
ized. Mr. Paxson entered the employ 
of the Commercial National Bank on 
August 24. The Bank opened its doors 
for business on August 27. For the 
first few months the entire work of 
the Bank was done by Mr. Robinson 
and Mr. Paxson. When Mr. Robin­
son retired in 1908, Mr. Paxson was 
teller and was appointed Assistant 
Cashier under Mr. Field.

Having taken its bearings anew, in 
the light of recent developments in 
general trade, money-market condi­
tions, and course of investment prices, 
and after allowing for probable in­
fluence of the new banking system on 
business and financial affairs, Michi­
gan has begun to plan for an up­
grade movement in the coming twelve 
months. It is true, every one recog­
nizes that many points upon which 
the future hinges are obscure, and 
will have to be cleared up before pre­
dictions can be made with accuracy or 
confidence. Nevertheless, in place of 
the hesitancy which, a month ago, 
marked every step of a banker or 
business man, there are now in evi­
dence some confident preparations 
for better times.

This altered attitude is indicated by 
the action of many industrial corpor­
ations in declaring regular dividends, 
prompted by the belief that they will 
be able in 1915 to make up for this 
year’s shortage in earnings. Such 
anticipation, and the disposition to 
push forward new plans, are predict­
ed upon known and tangible require­
ments of the country, and on belief 
that an adequate supply of capital is 
likely to be provided, for the needs of 
trade, through the aid of the new Fed­
eral Reserve banks. It is, of course, 
acknowledged that the scope of bet­
terment, as well as its permanency, 
will rest to no small extent upon hap­
penings in the European war zone; 
but very much of the influences in 
that direction are believed to have 
been “discounted” already.

For the better feeling which exists
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in general trade, the sentimental ef­
fect of the operation of the Federal 
Reserve banks has been an undoubt­
ed factor. It is quite true that op­
portunities offered for rediscounting 
have not been liberally employed, but 
for that there are two main causes. 
First is the slackness of the open 
market for commercial paper, show­
ing that no pressure exists from mer­
cantile borrowers. Secondly, banks 
requiring outside aid have been bor­
rowing through old channels. Those 
institutions which took out emer­
gency currency are in fact paying the 
notes off through liquidation of loans. 
Resort to rediscounting through the 
new banking system will be a matter 
of gradual growth; thus far, even the 
country banks have been slow to 
avail themselves of the innovation, 
and are only feeling their way. Per­
haps reluctance to have the term “re­
discounts” appear in their statements 
still lingers with them.

Stockholders of the Standard Ac­
cident Insurance Co., of Detroit, 
share in a stock dividend of 100 per 
cent, amounting to $500,000, as the 
result of action taken at a special 
meeting of the stockholders held last 
week. At this meeting approval was 
given the plan to increase the cap­
ital stock of the company from $500,- 
000 to $1,000,000 by transferring $500,- 
000 from the company’s surplus and 
issuing the new shares to the stock­
holders in the form of a stock divi­
dend. “It has been felt that the stock­
holders having received less than the 
average interest rate on their invest­
ment during thirty years the company 
has been in business, that this was 
the proper time to give them the ben­
efit of the thirty years’ accumula­
tions,” says an officer of the com­
pany. The Standard Accident insur­
ance Co. was incorporated in 1884 and 
began business on August 1 that, 
year. At the expiration of thirty 
years of prosperous business it was 
reincorporated in May this year, in 
perpetuity, as provided for by the 
laws of Michigan. The present stock 
dividend is the second 100 per cent, 
distribution the company has made 
among its stockholders, the other 
stock dividend amounting to $250,000 
having been paid them in 1906, when 
the company’s capital stock was in­
creased from $250,000 to $500,000. Sub­
stantial cash dividends also have been 
paid the stockholders on the $500,000 
of capital stock, such payments rang­
ing from 6.5 per cent, in the earlier 
years to 14 per cent, in 1911. The 
company established a large branch 
office in Chicago a few weeks ago, 
where it is understood the greater 
part of its underwriting hereafter will 
be done.

That the American public is not 
wholly indifferent to coin designs was 
shown by its characteristic comment 
on the buffalo five-cent piece—that 
the “E pluribus unum” could now be 
translated, “The only one left.” But 
how genuine is the feeling for the 
artistic value of coins? This is a 
question which the American Numis­
matic Society proposes to test. In

1905 it secured action which gave us 
the Saint Gaudens double-eagle and 
eagle and the Bela L. Pratt half­
eagle and quarter-eagle. Its dealing 
with our more democratic coins will 
be a fairer sounding of public opinion. 
Is it true that the figure of Liberty 
on our silver coins is “a mere carica­
ture,” “an insult both to the Goddess 
of Liberty and to the beauty of Amer­
ican womanhood?” Is it true that 
“the nondescript effigy called an eagle 
can not compare with the glorious 
eagles on the magnificent coins of 
France, Germany, Russia, and Aus­
tria?” Many artists will doubtless 
agree; but will a population whose 
hands have been subdued to this 
money since 1892? Washington is 
said to be congratulating itself on the 
new designs for paper currency, but 
that is a different case; the pictures 
of symbolical figures, of the pioneers, 
of Indian-fighting, of early locomo­
tives were out of date, and will be 
fitly replaced by those of the ocean 
liner, the battleship, the factory, and 
the New York sky-line. The perti­
nency of the Numismatic Society’s 
movement lies in the fact that in 
1917 it will again be legal to change 
the designs without special act of 
Congress. If it can suggest better 
types, and quell the suspicion that a 
numismatist has professional reasons 
for wishing frequent coinage changes, 
it will deserve to succeed.—N. Y. 
Evening Post.

Tangible Signs of the Moment.
Chicago, Dec. 15—A “prosperity 

talk” is going the rounds in nearly 
all parts of the West, and Chicago 
thinks there is a great deal in it, and 
plenty of room for further enlarge­
ment. The main basis for it is im­
provement in business sentiment, but 
there is also fair increase in the buy­
ing. High prices for grains have 
placed producers in better shape for 
buying supplies, and although their 
purchases have not yet increased to 
any great extent over those of a year 
ago, they are much better than a few 
months ago. The greatest increase 
is in supplying war equipment to the 
warring nations in Europe. These 
industries are rushed with orders, and 
are working more hands. But, after 
all, there is still a vast idle army 
throughout the country, who are after 
work and unable yet to find it. These 
will have to be provided for in some 
way this winter, before there can be 
real prosperity for all.

Steel mills are running at greater 
capacity than a few months ago, but 
are not operating over 60 per cent. 
Car factories are for the most part 
idle, and some shut down entirely, as 
they are receiving no orders for new 
cars, or for repairing old.

Perhaps the most tangible basis for 
cheerfulness is the fact that condi­
tions in the money market are now 
once more virtually normal. Surplus 
reserves released by the opening of 
the Federal Reserve banks have been 
utilized in taking up the $25,000,000 
Aldrich Wreeland currency issued
here and it is said that not over 25 
per cent, of the total is now out­
standing, and that is being cut down 
almost daily.

Wanted a “Mean Letter.”
Chicago, Dec. 15—Collections with 

some mercantile houses are slow, al­
though a fair improvement is report­
ed from a few sections of late, they 
are especially slow in the Southwest. 
Ingenious methods are devised to in­
duce debtors to pay up by having 
pressure put on from all directions. 
One man recently wrote a large house

here, asking that the meanest letter 
the collection department was capable 
of writing be sent him. He wanted 
to be informed that he must pay up, 
as his account was long overdue, and 
his credit impaired. Money must be 
paid by the first of the year.

“I can take care of the money due 
you,” he said, “and will pay it at ma­
turity; but I want the mean letter 
to show to my customers telling them 
that you are aiter me. It may induce 
them to loosen up and pay their 
debts.”

Holland’s Dinner to the Birds.
In no country of the world is there 

a more beautiful Christmas custom 
than that of Holland, where every 
year a great “Dinner to the Birds” is 
given. On Christmas morning every 
barn door, gate, gable or gateway is 
decorated with a sheaf of grain. The 
very poorest have a bunch of grain 
for the birds. On barndoors are 
bowls of porridge for poor robin to 
comfort him because he has no soul. 
The caroling of the birds about the 
poles is a joy throughout *he whole 
season. Presents are offered not 
from a Christmas tree but from a 
truss of hay, the cradle of our Lord.

The present is hidden in the hay 
and the whole package unceremoni­
ously thrown into a pushed-open 
door and the hunting for the present, 
which is wrapped in many papers, is 
a great delight. Even the lover sends 
his gift in this way, the gold incense 
of myrrh of devotion in a truss of 
hay.

A Weighty Reason.
The old gentleman’s wife was 

getting into a carriage, and he neg­
lected to assist her.

“You are not so gallant, John, as 
when you were a boy,” she exclaimed, 
in gentle rebuke.

“No,” was his ready response, “and 
you are not so buoyant as when you 
were a gal!”

United Light & 
Railways Company

Portland, Maine
Grand Rapids Chicago

P r e fe r r e d  S t o c k  D iv id e n d  N o .  17

The Board of Directors have declared the usual 
dividend of 1H% on the First Preferred Stock 
and of 1% on the Second Preferred Stock, pay­
able January  1st. 1915, to Stockholders of record 
a t the close of business. 3 p. m. December 15th, 
1914.

Benjamin C. Robinson, Secretary 
December 15,1914.

Aak for our Coupon Certificates of Depodt
Assets over $4,500,000

"t^RAIM D ^ APlDS^AVlNGS^ÂNÎr!

Kent State Bank
Main Office Fountain St.

Facing Monroe
Grand Rapida, Mich.

Capital . . . .  $500,000  
Surplus and Profits - $400,000

Resources
8 Million Dollars

Per Gent.

Paid on Certificates

Largest State and Savings Bank 
in Western Michigan

Make Out Your Bills
THE EASIEST WAY

Save Time and Errors.
Send for Samples and Circular— Free.

Barlow Bros., Grand Rapids, Mich.

4% the first year
5% a year for four years more, on 

real estate bonds secured by a first 
mortgage on one of the best located 
business blocks in Grand Rapids.

$100.00, $500.00 or $1,000.00
Guaranteed by tw o w ealthy  responsible men.

Property w orth  tw ice the  loan. Free from 
state, county and local taxes. Telephone or w rite, 
or better still, call on

The Michigan Trust Co.

THE PREFERRED LIFE INSURANCE GO. OF AMERICA OFFERS
OLD L IN E  IN SU R A N C E A T  L O W E S T  N E T  C O ST

W H A T  A R E YOU W O R T H  T O  YOUR FAMILY i
L E T  US P R O T E C T  YOU FO R T H A T  SUM

The Preferred Life Insurance Go. of America Grand Rapids, Mich.
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DRY GOODS, ’1 i »  
fANCY GOODS andN0TI0 n 4  |

Customer’s Time Offsets Time of
Salesperson.

W ritte n  fo r  th e  T rad esm an .
There has been far too much said 

among merchants and salespeople 
about the shoppiug lady who asks to 
have goods gotten out for her to 
examine, who takes up the time and 
taxes the patients of the sales­
person, and then fails to make a pur­
chase. Her kind—and many are 
classed with her kind who do not 
properly belong there—are held to 
be the bugaboos of a store, and 
many a whispered condolence meet­
ing behind a counter, and many a 
half-tittering, half-complaining little 
conference has the shopper who does 

#not buy with the desired readiness 
as its subject.

How would it do to cut all this 
out in your store? That is, cut it out 
as far as you, the manager or pro­
prietor are yourself concerned, and 
so far as by precept and example 
you can restrain and limit, if not 
entirely do away with it, among your 
helpers.

That kind of comment, even when 
indulged in more in a spirit of fun 
than as an airing of serious 
grievances, never stays entirely in­
side the store. The families, friends 
and boon companions of the em­
ploye’s get accounts—'too often ex­
aggerated in the telling— of how 
such or such a girl took out goods a 
straight half hour for that Mrs. So- 
and-so who is so reluctant and slow 
about coming to a decision, and so 
unreasonably fastidious; and how 
after all this work and trouble, Mrs. 
So-and-so decided she would better 
“look a little farther.”

The inconsiderate ways of this 
sort of shopper have been held up 
to reproach in magazines and news­
papers, of course with the very com­
mendable intention of lightening the 
labors of overworked shop girls and 
saving them needless bother and an­
noyance.

Doubtless all this has had the ef­
fect of making people in general 
more. thoughtful of the people be­
hind the counters and so has been 
beneficent, although it is doubtful 
whether it has been the slightest re­
straint to the single shopper of the 
type alluded to. On the general prin­
ciple that things often go a little 
further than is intended or expected, 
these strictures regarding pseudo­
shopping have resulted in making 
women who really want to buy, hes­
itate about asking to see goods un­
less they are quite' positive they will 
be able to find just - what they want 
at Ja price they can afford to pay.

In your store, let the atmosphere

be such that those who honor your 
place of business with their presence 
will soon be relieved of this feeling 
of timidity and reluctance, for it is 
bad for your business when they have 
it.

Consider the pseudo-shopper a neg­
ligible quantity. There really are 
very few of her. Nineteen out of 
twenty who ask to see goods have an 
idea of buying, usually in the near fu­
ture if not just at the time.

Try to look at matters from the 
customer’s point of view. Now she 
feels apologetic if she takes the time 
of a salesperson and it does not re­
sult in a purchase. Why should she 
feel apologetic? And what ground 
does the clerk or manager have for 
feeling sore or for saying sarcastic 
things after she is gone? The sales­
person has put in his or her time 
with no immediate result. But has 
not the customer put in hers? And 
would it be any more unreasonable 
for her to act grouchy because her 
effort has gone for naugh't, than it is 
for you to manifest displeasure be­
cause a sale has not been made?

Shopping—real shopping of course, 
we are no longer speaking of pseudo­
shopping—is hard work, serious busi­
ness. Watch the sober, strained, 
anxious faces of the throngs of wom­
en surging through large stores, and 
see whether they look as if they were 
on pleasure bent. The woman who 
feels the full responsibility of making 
a small or moderate-sized income 
supply as well as possible the multi­
tudinous wants of her family, has no 
light and easy task. A well-selected, 
well-bought article, one good of its 
kind and well suited to its purpose, 
is worth more than the money it 
costs. It is worth the purchase price 
plus the time and effort it has taken 
to find that particular item. The 
woman who is a conscientious man­
ager of her family finances often is 
compelled to go to different stores 
and make comparisons of kinds aqd 
prices, in order to find what is adapt­
ed to her requirements for the money 
she can afford to pay. And this 
when as a matter of personal prefer­
ence she wonld far rather take the 
first thing offered and to go no furth­
er trouble.

So if she, the hard-working custom­
er, can take it sweetly, and, as she often 
does, express regret at not finding just 
what she is looking for and thank the 
salesperson for showing the goods, 
then the store as represented by the 
salesperson ought to meet her half 
way and make her feel that her pres­
ence and her consideration of their 
goods is appreciated, even if the sale 
does not always result..

Not infrequently there will be a good

come-back from a careful and cour­
teous showing of the stock. When 
this happy ending is improbable, there 
has still been an opportunity that 
well improved, is excellent advertis­
ing. If you have right goods at 
right prices, even if you are not able 
to supply just what one customer 
wants, she will tell other women who 
are likely to come and buy perhaps 
the very items that she did not deem 
it wise to take herself. Deferential 
treatment is of itself a most potent 
advertiser. It makes every custom­
er want to return as occasion offers, 
and it causes her to tell all her friends 
how veil she likes your store.

Fabrix.

How to Display Toys in the Window.
Merchandise.

About $20 worth of the better grade 
of toys and dolls.

Fixtures.
5 rolls of red and white crepe paper
7 wooden boxes.
6 boards or glass shelves, 4 laths.
A quantity of tinsel.
4 Christmas bells.
Plenty of price tickets.

In preparing for this trim cover the 
background with some light colored 
denim and divide it into panels by 
using narrow pieces of molding.

Around the top paint in red some 
suitable stencil effect. If you want to 
take the time you can use some kalso- 
mine and paint over the entire back­
ground. For example, you can paint 
the panels in white with red squares 
in the center of each. There is con­
siderable economy and effectiveness 
in using this kind of a background. 
Kalsomine is inexpensive. So with a 
paint brush you can have a brand new 
background every time you put up a 
trim. You can keep this up almost 
indefinitely, merely changing the col­
ors on the same background each 
time.

Or if you don’t care to use the den­
im and the stencil your old tried and 
true friend crepe paper will not fail 
you. There are a number of ways 
in which this can be utilized to make 
a window trim look well.

After you have completed the back­
ground put up the four little pieces 
of lumber that you see illustrated at 
the top of the drawing. Fasten these 
with wire or string. To each pin a 
large Christmas bell and over this 
whole drape tinsel in three strands 
of festoons, three each. Then under 
the bells on the background itself 
drape some darker color tinsel.

The next step is to arrange the fix­
tures for the merchandise. These you 
will see indicated in the drawing. If

Photograph of Window.

New Price on Calicoes
Best Quality, Best Brands, All Colors

4 ^  Cents
Cheaper grades at 4 and 
Mail us your orders at once

PA U L S T E K E T E E  & SONS
Wholesale Dry Goods Grand Rapids, Michigan
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your background is white, cover these 
with red. If the background is red, 
make the fixture white.

There are so few items of merchan­
dise in this trim that it is hardly nec­
essary to enumerate them here. A 
study of the photograph will be suf­
ficient.. A picture is always better 
than words, anyway. The little comic 
figures you see on top of the center 
unit are actors from a humpty dumpty 
circus.

•Fill in the window with merchandise 
such as we have used or similar mer­
chandise and you will have a very 
pleasing effect. Use your larger and 
better toys. Or if you use smaller 
ones use a greater number. Don’t 
try to crowd this window. If you 
study it carefully you will see its 
strongest point is the small amount 
of merchandise used. Many a Christ­
mas window looks more like a store­
room. The trimmer starts out with 
the best intentions. His heart is in 
the right place. He even may have 
a good idea. Then he spoils the whole 
thing by using too much stuff.

In all your Christmas trims—includ­
ing this one, of course—remember if 
a thing cannot be seen in the win­
dow it has no business there.

Never put an article behind another 
in a way that will obscure the view. 
If you do you are turning your win­
dow into a storeroom rather than into 
a place of display. Some doubtless 
will agree with us in these observa­
tions, but will at the same time utter 
a word of caution to the effect that 
the window trim should not be skim­
py—that there is danger of not using 
enough merchandise.

From our observation of windows 
and window trimmers in most parts 
of the country we can truthfully say 
that the average window is more likely 
to be overcrowded than skimpy. Any­
way, a skimpy window looks better 
than the other kind.

In this particular trim don’t be 
afraid to use plenty of tinsel, as this 
gives a filled out effect and adds great­
ly to the Christmas atmosphere.

Don’t forget the price tickets. Peo­
ple who are impressed by merchandise 
well displayed naturally want to know 
what it costs.—Butler Way.

Where He Was Welcome. 
Picking himself up after a rapid 

flight down the stairs, the young man 
broke forth:

“Of course, it is your privilege to 
throw me out of the house, Mr. 
Roughman,” he said, “but there is 
no need of adding insult to injury 
by having me land on a mat w hich 
has the word ‘Welcome’ woven in 
it.-"

“There is nothing wrong in that,” 
remarked the cause of his sudden 
descent, “you are welcome—”

“But you threw me out!”
“— on the outside of the house, 

where the mat lies, sir'8 concluded 
the man of the house, closing the 
window.

Why He Broke His Engagement.
He had been telling of his en­

gagement to a belle of the town, but 
no one took his announcement seri­
ously. One day he gave out that he 
had broken his engagement.

“So you really broke the engage­
ment, Henry?” he was asked.

“That’s what I did,” he boasted.
“Dear me, tell us why you were so 

cruel,” one of his hearers begged.
“Well, it’s like this,” explained Hen­

ry: “Hattie told me she wouldn’t 
marry me, and I ain’t goin’ to be en­
gaged to any girl what won’t marry 
me!”

Very Useful.
“But what is so peculiarly remark­

able about this patent paste? It looks 
to me just like ordinary paste, only 
dirty.”

The enthusiastic salesman moved a 
little closer.

“Don’t you see,” said he, in a hoarse 
whisper, “It is black and practically 
of the same consistency as ink?”

“Well?” enquired the possible pur­
chaser.

“Well, when you dip your pen in 
it by mistake, it writes just as well.”

Whereupon the unconvinced but 
experienced man behind the desk 
ordered a half-dozen botttles.

We are manufacturers of TRIMMED AND 
UNTRIMMED HATS for Ladies. Misses and 
Children, especially adapted to the general 
store trade. Trial order solicited.

GORL, KNOTT & CO., Ltd.
Corner Commerce Ave. and Island St. 

G rand Rapids, Mich.

Parcel Post w ill get the 
Package there on tim e

We still have a good varie ty  of Fancy Combs, Hair 
Pins, Jew elry, Beads, Holiday Papeterie, Harmonicas, 
Pocket Knives, Mesh and Leather Hand Bags, V anity  
Purses, Leather Books and Purses, Auto Scarfs and 
Veils, Mufflers, G arters and Arm Bands in Holiday 
Boxes, Embroidered V elvet and Lawn Collars, Etc.

MAIL ORDERS RECEIVE IMMEDIATE ATTENTION

Grand Rapids Dry Goods Co. 
Exclusively Wholesale Grand Rapids, Michigan

\ y O M E N  demand­
ing the very  best 

in style, fit and ser­
vice will find these 
features perfectly de­
veloped in Ha-Ka-Rac 
Knit Goats. They are 
profitable to  handle 
because they  satisfy 
the trade. Note the 
prices a n d  descrip­
tions below:

No. 1710.... $27 
Maroon, Navy, Oxford, 

Brown and White 
No. 1709... $22.50 

Cardinal, Oxford and 
White

No. 1702.... $36 
Oxford, Navy, Maroon 

and White

THE PERRY GLOVE & 
MITTEN CO. 
PERRY, MICH.

No. 1710
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Increasing Use of Leather Substitutes 
in Shoes.

W ritte n  fo r  th e  T rad esm an .
No; this isn’t another pessimistic 

outcry against the “adulteration” of 
American-made shoes. Fortunately 
that paroxysm of .pseudo-altruism has 
spent itself; its colorful words of un­
wisdom, for the most part, have trail­
ed off into silence. And the para- 
graphers who were throwing ‘pic­
turesque fits over the alleged deprav­
ity and obliquity of shoe manufactur­
ers and shoe dealers, have now turned 
their attention to the European wars.

In the meantime American shoe 
manufactures are using more and more 
leather substitutes in the production 
of shoes.

And they are not doing this primar­
ily because of any theories they may 
have in the matter; they are confront­
ed by a condition. The truth is there 
isn’t enough leather to go around. 
They must either use fabrics for shoe 
tops and quarters, or make a drastic 
cut in their total annual output of 
shoes, thus bringing about a very 
material advance in the retail price 
of all kinds of footwear. For the 
same reason rubber, combination felt- 
and-rubber, and other reliable substi­
tutes must be used for outsoles and 
heals, in order to relieve the pressure 
on sole leather. If something like this 
isn’t done, the time may come when 
the price of a. pair of full-leather-soled 
shoes will be practically prohibitive.

Conserving the Leather Supply.
The shoe and leather industries are 

confronted with an anomalous con­
dition: namely, increasing leather de­
mands with a corresponding decrease 
in leather supplies.

By far the greater part of our total 
annual imports of calf and kip skins 
comes from European countries now 
plunged in war. Over 50 per cent, 
of our calfskins imported, come from 
Germany and Russia. Practically all 
importation of leather from European 
countries stopped instantly at the out­
break of the war now on. And we 
can’t hope for a resumption of such 
imports until the war is over* and the 
shattered nations of Europe shall have 
recouped somewhat. When will this 
be? No authority on earth can say.

This was bad enough assuredly. 
And now, by way of topping out the 
difficulties and embarrassing the situ­
ation still more, we read daily of the 
ravages of the hoof and mouth dis­
ease. At the present writing more 
than a dozen states are affected and 
under quarantine regulations. Hun­
dreds and thousands of heads of cattle 
are being killed and buried in deep 
trenches to prevent further spread of 
the disease. This means not only a

temporary shortage of meat and skins, 
but, as most animals affected by the 
disease are brood animals, it means 
fewer calves in this country next 
spring; consequently less veal and 
fewer calfskins.

Many authorities in the shoe and 
leather world have foreseen a time 
when the supply of leather must be 
altogether insufficient for manufac­
turing purposes; but in this country 
that time has been hastened by leaps 
and bounds through a most unfortun­
ate combination of circumstances.

And it has hit the shoe business 
hard.

And the time has surely come when 
everybody in the business should 
speak a good word for all legitimate 
substitutes for leather; for it is only 
by the proper use of leather substi­
tutes that the diminishing supply of 
leather can be conserved.
Rubber Soles and Fabric Topping.
As intimated above, the substitution 

of materials other than leather in 
the production of shoes is not con­
fined to shoe uppers. Many shoes are 
now being made with rubber out­
soles and heels. And the time has 
surely arrived for pushing rubber- 
soled shoes.

Rubber heels have been nationally 
advertised. They have splendid talking 
points. Many people are tremendous­
ly enthusiastic about them. If you 
succeed in overcoming a customer’s 
prejudice against rubber heels, and 
get him to actually try them out on 
a pair of shoes, the chances are that 
he will tell you a few days later that 
he wouldn’t be without them for any­
thing .

Likewise rubber soles win adherents. 
They too have their talking points. 
And one of the best talking points for 
rubber is that it is strong on wearing 
qualities—if • it is the right sort of 
rubber. A good rubber sole will wear 
as long as a leather sole. For wet 
weather wear it offers certain advan­
tages not' possessed by the average 
leather sole: it keeps the feet drier.

Felt and other trade marked sub­
stitutes are being used by shoe manu­
facturers; and the producers of such 
substitutes are constantly experiment­
ing and improving’ their products; so 
that nobody can authoritatively say 
just what achievements may be forth­
coming along this line Certainly felts

Six more Profit-taking days until

C H R I S T M A S

Profits for the dealer w ith a stock of our attractive Ju l­
iets and Slippers to catch the holiday trade.

Remember—it’s the Christmas Gift novelty th a t people 
are looking for now.

Put a few pairs in your window and see how quickly the 
Christmas shopper asks to see them.

We have a full line, fu r and ribbon trimmed, and in all 
the latest colors and shades.

HIRTH-KRAUSE COMPANY
Shoe Manufacturers and Jobbers

Grand Rapids, Michigan

A Fall and Winter Shoe of Quality

The Bertsch Waterproof
Chrome Tanned 

Chocolate Color

In Stock for at Once 
Shipments

Orders Solicited

Samples on Request

No. 971—Men's. Bertsch. six  inch, brown waterproof, two full soles, eleven iron outsole, 
viscolized, Goodyear welt, last 29, small black hooks and eyes, tip Blucher.
D& E ................................................................................................................................ $3.25

No. 972—Men’s, Bertsch, same only twelve inch, large nickel hooks and eyes..................... 4.25
No. 970—Men’s. Bertsch, same only sixteen inch, large nickel hooks and eyes................... 5.00

This is no ordinary so-called “  Waterproof”  Shoe. It is made from the very 
best of stock both upper and sole. If has already attained great favor among railroad 
men, teamsters and all other outdoor men.

BUILT FOR SERVICE—WEAR LIKE IRON

Herold-Bertsch Shoe Co.
Manufacturers Serviceable Footwear GRAND RAPIDS, MICH.
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and fabrics in box toes and insoles 
will be used. As the visible supply of 
sole leather decreases and the price 
goes higher, substitutes will be used— 
and these substitutes will be perfectly 
legitimate and satisfactory to the con­
sumers of shoes, just because they’ll 
come up to expectations and meet 
wear-requirements.

As to fabrics for shoe tops and 
quarters—well, they have already ar­
rived.

The showing of new designs in up­
per patterns in women’s lines—new and 
attractive creations in which cloth is 
cunningly combined with leather, in 
the production of shoes of individ­
uality and charm—is entirely too en­
cyclopedic for treatment here. It would 
take a veritable style book of many 
pages, sumptuously illustrated and 
printed in de luxe form, to tell the 
story of to-day and to-morrow’s styles 
in women’s footwear lines.

But take this tip from me: Fabrics 
is the big new note in all this vast 
footwear symphony.

Cloth toppings have come to stay.
Fabrics for shoe uppers—especially 

in women’s shoes—are deservedly pop­
lar for two reasons: first, because of 
the ample variety of color combina­
tions—a thing not possible where 
leather alone is used; second, reliabil­
ity, bona fide wearing qualities—due 
to the excellence of the materials 
used. Cid McKay.

Christmas Cards.
Seventy years ago there were no 

Christmas cards. At the close of 
1844 one lonely greeting was intrust­
ed to the postoffice, and from that 
one have sprung all the various and 
beautiful specimens that form such 
an important feature, both socially 
and commercially, of this season of 
the year.

This one Christmas-card is be­
lieved to have been sent by an Eng­
lish artist. He had a friend from 
whom he had received many kind­
nesses and attentions during the past 
year of which he wished to show his 
appreciation in some way.

After some thought he painted a 
small picture, symbolizing the spirit 
of Christmas, and sent it by post to 
his friend. It was a sketch of a fam­
ily gathering drinking a toast to “Ab­
sent Friends,” and surrounded by all 
the comforts and luxuries of Christ­
mas time.

This sketch was about twice the 
size of the post-card of to-day, and 
was painted on a piece of Bristol 
board.

Christmas In Norway.
Norway begins Christmas eve cele­

bration at 7 o’clock by ringing the 
chimes in the cathedrals of all the 
large cities and by playing three 
Christmas hymns from the church 
towers, with all the town for an ap­
preciative audience. Christmas morn­
ing, while it is yet dark, through the 
deep snow the people go to worship, 
carrying torches, which they stick in 
the snow around the church. A week 
is given to good cheer. At Christ­
mas all true Norsemen are as sure to 
eat rice pudding as true Britains are 
to eat plum pudding. Every house 
has its Christmas tree with its can­
dles, cakes, baskets, and simple, 
home-made gifts.

Christmas in Cuba.
Cuba has the evergreen cactus, 

which is used there, as well as in the 
Philippines, for decorations. Foun­
tains are playing in the patois; trop­
ical foliages, brilliant flowers, latticed 
windows, white iron balconies, vines, 
soft fragrant breezes make Christmas 
celebrations in the open air a hitherto 
unknown Christmas to the traveler 
from Northern countries. The morn­
ing is spent in church and the after­
noon at baseball games and in the 
evening are brilliant fire-works.

Christmas in Russia.
In Russia the day is usually ob­

served with much pomp and ceremony 
in the churches.

The celebration begins early in the 
afternoon with the Kolenda, singing 
of carols, and a masquerade in which 
the peasants dress to represent ani­
mals in memory of Christ’s being born 
in a stable. The supper is served on 
tables strewn with straw and the 
Christmas tree, laden with gifts, is 
lighted.

Sure Thing.
A Kansas man wrote to his news­

paper and asked: “What’s the matter 
with my hens? Every morning when 
I go to feed them, I find some of 
them have keeled over to rise no 
more.”

To which the editor replied:
“They are dead.”

Michigan Shoe Co.
Wholesale

Shoes and Rubbers
146-148 Jefferson Avenue

Detroit

Selling Agents Hub Mark and Bay State Rubbers
W e Solicit a Share of Your Business Promptness Promised

The fellow who has to  get out early  and s tay  out 
these fro sty  days knows the value of

HOOD’S TUFF SOO’S
/  N

LEATHER TOP COMBINATIONS
The tough HORSE BUTTS th a t we use for Tops makes 

“ assurance doubly sure.”

We save you—
On the Quality 
On the Price 
On the Discount

IN STOCK ALL THE TIME
In Single Cartons

Men’s 7 ^ -inch.................. $2.00
Men’s 10-inch.................. 2.30
Men's 12-inch................  2.45
Men’s 16-inch.................. 2.90
Men’s 18-inch................  3.00
Boys’ 7j£-inch.................. 1.65

5% For Prompt Payment

The Michigan People Grand Rapids

Practical
Xmas

Gifts
Are the ones m ostly appreciated a fte r the holi­
day spirit has passed. Every person will 
appreciate nice SHOES or SLIPPERS, made 
up especially for the Holiday Trade.

We have a complete and pretty stock of 
these goods and it will pay you to investigate 
it.

Get the Popular Idea!
Advertise It.

Practical Xmas

Rindge, Kalmbach, Logie Company
Michigan Shoe Manufacturers G ran d  R apids, M ich.
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The Problem of Caring for the Aged.
W ritte n  fo r  th e  T rad esm an .

Like every other problem that is 
dignified by the name “problem,” this 
has two sides.

There is the side of the old folks, 
often pitiful in the extreme. They 
have spent their lives, their time, their 
strength, their youth and middle age, 
often their money or accumulated 
property as well, on their children. 
The utmost they were able to bestow 
has gone in a tremendous freewill of­
fering to their loved ones. Not al­
ways wisely but always unselfishly, 
for parental love is the most entirely 
disinterested human affection that we 
know. It is glad to give bountifully 
and would be equally happy to re­
quire nothing in return.

But when the once strong hands 
are palsied, and the once keen and 
capable brains are slow and numb, 
and the all too generous hearts are 
compelled to take instead of give, 
then to feel themselves a burden, un­
welcome guests under a roof that, if 
not alien can hardly be called friend­
ly, to be lonely because one’s own 
are not companionable, to be slighted, 
to be snubbed—all this sums up into 
one of the greatest tragedies—it de­
serves even this fateful name—one of 
the greatest tragedies of life. Hap­
pily it does not take its extreme form 
in every instance where there is some 
degree of discomfort and discontent. 
Unhappily it does take its extreme 
form in more cases than those, of us 
who are stanch defenders of the civ­
ilization and humanity of the present 
day care to admit.

That sad poem of Will Carleton’s, 
“Over the Hill to the Poorhouse,” 
has a basis of fact, whether or not it 
is a narration of actual circumstances. 
“So they have shirked and slighted 

me, an’ shifted me about—
So they have well-nigh soured me, an’ 

wore my old heart out;
But still I’ve borne up pretty well, 

an’ wasn’t much put down,
Till Charley went to the poor-master, 

an’ put me on the town.
Over the hill to the poorhouse—my 

childr’n dear, good-bye!
Many a night I’ve watched you w.hen 

only God was nigh;
And God’ll judge between us, but I 

will al’ays pray
That you shall never suffer the half 

I do to-day.”
This is all true to life—even to the 

tenderly loving wish of the heart­
broken mother at Che close. So 
much for the old folks’ side of the 
question.

There is another side, a vastly dif­
ferent one—the side of youth and 
middle age.

Here is a happy and harmonious 
household, a father and mother with 
two or three cute little tots, or with 
boys and girls in their early teens, or 
young people nearly or quite grown. 
There is abundant merriment and the 
life lived is of the present time—up 
to the minute you may say—teeming 
with present-day follies and present- 
day virtues. From a sense of duty 
and because there seems nothing else 
to do, there is taken in an aged father 
or mother, a person of very worthy 
character and of unblemished past 
life, but grown perverse, exacting, of­
ficious, meddlesome, garrulous of 
tongue, careless in dress and appear­
ance, possibly untidy in personal hab­
its, or uncouth and positively repul­
sive in speech and manner; worst of 
all, a person wholly out of touch and 
sympathy with youth and the ways of 
the present time. Not every old per­
son i such by any means, but with 
many, alas! the picture is not in the 
least overdrawn.

The advent of Grandpa or Grand­
ma may put the whole family life 
awry. If there are little children, the 
doting and wholly injudicious grand- 
parental fondness—a fondness that is 
manifested to the little folks alone 
and does not embrace other members 
of the family—is apt to be destructive 
of all proper training and discipline. 
If any one attempts to make Johnny 
mind then “Gran’dad” or “Gran’ma” 
sets up in the little rebel’s behalf, 
and legitimate government is sub­
verted. If there are young people, 
any indulgent fondness for them is 
apt to be noticeably lacking. Instead 
there is likely to be a critical, carping, 
fault-finding attitude towards the cus­
toms, dress and amusements of the 
rising generation, a continual com­
parison between “when we were 
young” and this degenerate nowa­
days. Of course the young people 
chafe under this and their parents are 
placed in the very difficult position 
of having to stand between age and 
youth, defending each to the other. 
In most cases these middle-aged 
fathers and mothers in the full stress 
and struggle of life, bearing all the 
great responsibility of educating their 
sons and daughters and placing them 
in business and society, feel that their 
burden is heavy enough without hav­
ing to cater to the foolish whims of 
an aged parent, to whom they would 
be only too glad to give a pleasant 
home and every comfort if only 
their kindness would be graciously 
received and Grandpa or Grandma 
were willing to make some adaptation 
to the ways of the household.

The aged person, when he or she

is unreasonable or has a tantrum as 
we say, cannot be settled as can an 
insubordinate child. Such a process 
would be most unseemly. Old age 
must have its dignity and be accord­
ed the honor that is due to years. 
And so a slight difference of opinion, 
a few words between the old parent 
and the son or daughter or the son- 
in-law or daughter-in-law,' is apt to 
result in permanent hard feeling. 
Another thing that tends to strained 
relations is that it is so difficult for 
people in the prime of life to realize 
that fhe aged one is not wholly re­
sponsible. It seems that Father or 
Mother might be so different if only 
they chose. Instinctively we make 
allowances for youth in all its stages 
from babyhood up. It does not come 
easy and natural to make equal al­
lowances for age.

When we come to analyze the sit­
uation it is like this: The care which 
we all need when we become old is 
something for which Nature, given 
as she is to anticipating most of our 
wants, has by some strange oversight 
failed to provide. The most delicate, 
puny, sickly, troublesome baby that 
ever is laid in its mother's arms 
brings with it a welcome and evokes 
a wealth of maternal affection suf­
ficient for all its many needs. Un­
fortunately the man or woman drift­
ing into dotage is not equipped with 
the baby’s talisman. Nature has 
her face always set forward. She 
gives her care to those who will be 
coming on the stage, not to the su­
perannuated who must be retired. 
She will likely see to it that the 
troublesome baby, grown to matur­
ity, squares its account with life— 
most often by sacrifices for his own 
childum—seldom by anything like 
an adequate return to his mother for 
her devotion.

So the problem of caring for the 
old parent looms large and porten­
tous in many households. Some 
very matter-of-fact and sensible peo­
ple declare that when age overtakes 
them they will go to the old people’s 
home and not be a thorn in the flesh 
of their own kin. Still, few who 
who have children would care to take 
this Spartan course when the test 
came, and certainly it would be a 
humiliation for any right-minded son 
or daughter to have a worthy par­
ent cared for in an institution.

Common sense and experience 
teach that it is the wisest for old 
people to keep their own roof- 
tree as long as it is practicable an 1 
to maintain their financial independ­
ence to the end; better, instead of 
lapins too easily into decrepitude, 
to retain some interests and activ­
ities even after it requires a little 
effort to do so; that it is necessary 
for all in advancing years to en­
deavor to be sweet and reasonable, 
not presuming too much on the tol- 
erence of filial devotion.

On the other side, middle age and 
youth must be very patient and 
forbearing, keeping in mind past 
well-doing rather than present in­
firmities, and striving in every way 
to make these last years bright and 
haPPy- Quillo.

AS SURE AS THE 
SUN RISES

Voigt's
CRESCENT

FLOUR
Makes Best Bread 

and Pastry

DEFENDING
The American Home

Every American grocer, who believes 
in protecting the American home from 
danger and making it a safer place to 
live in, should forthwith quit selling or­
dinary and inferior matches and here­
after push the BEST. There never was 
a match as good as the

T H E  W O R L D ’S B EST M A T C H

Made in America
By Americans

For Americans
Non-poisonous. No afterglow. Inpected and label- 
»  led by  The Underwriters’ Laboratories. Inc.

Made only by
The Diamond Match 

Company
OiBiHiiiiiiiDimiiiiiiiiniBHiiiiiiiaiiiiiiiiiiiigiimiiiiiiiimiiiiiitB

i THEY ARE GOOD 2 
|  OLD STAND-BYS |

¡Baker’s Cocoa | 
land Chocolate!

are always in 1 
demand, sell § 
easily and are |  
thoroughly re- § 
liable. You i  
have no selling |  
troubles with |  
them. |
Trade-m ark on every I  

genuine package S= Registered, g ILS-lWoC
|  MADE ONLY BY |

¡Walter Baker & Co. Ltd.g
|  Established 1780 Dorchester, M ass, g  
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Candy, Toys and Dolls Window Trim.

To build this Christmas window of 
dolls, toys and cqndy you will need 
the following:

Merchandise.
Half dozen drums.
Two dozen dolls of various fashions 
Four automobiles.
One large train of cars.
A few mscellaneous toys.
About $2 worth of candy.

Fixtures.
Five rolls of red crepe paper.
Eight boxes of the relative size 

shown in the drawing.
Two 6 inch boards, 30 inches long. 
One dozen pie plates.
Ten glass vases.
A box of Japanese holly.
Paper of pins.
A few nails.
Plenty of price tickets.

In building this window the first 
thing is to cover the background and 
floor neatly with red crepe paper. Be 
very careful to lay special emphasis

on the word “neatly.” Let all the 
rough places be smoothed out and 
the paper pinned securely in place..

Then arrange some Japanese holly 
festooning along the background after 
the fashion we have shown in the 
photograph.

The big center unit is made up of 
four boxes, two small boards, all cov­
ered with red crepe paper. Note the 
way the two boards are nailed to the 
top box. Arrange your boxes and 
boards as shown in the drawing and 
then put on them the merchandise as 
shown in the photograph.

This is very plainly indicated, being 
two drums, two automobiles and two 
dolls on the top shelf and under these 
a Santa Claus mask and a large doll. 
Two automobiles on either side of 
the large doll will complete the unit.

Then hang from the top of the 
background three airships.

The left unit is made of two boxes, 
a board, nine pie plates and six vases. 
The arrangement of the mercandise 
is very evident and need not be en­
larged upon here.

Photograph of Window.

We have suggested here a very 
effective means of displaying candy 
and yet one that removes the possi­
bility of much damage.

Fill a pie plate full of candy, put a 
vase in the center and then another 
pie plate and vase on top of that one 
also filled with candy. The plan is 
very plainly shown in the photograph 
and can easily be reproduced.

The unit on the right is made of 
practically the same merchandise and 
exactly the same fixtures.

The floor plan consists of three 
of the candy units made of- the pie 
plates and vases, two boxes of candy 
and a pile of small candy boxes, a 
train and such miscellaneous toys as 
you may have room for.

This is one of the most effective 
window trims and yet it is the easiest 
to make in the whole lot.

You can change this around a little 
in order to give it the appearance of 
a new trim and in this way you may 
be able to keep it in about two weeks.

It is well to use the same candy for 
your various window trims as far as 
possible. Candy is such a staple ar­
ticle and can stand so much strong 
advertising that it would pay you to 
keep a stock of it for your window 
trims alone.

This will spare you the necessity of 
breaking into your fresh stock. Any 
way you can fix it, displaying candy 
in a window is not the best thing in 
the world for it.—Butler Way.

A man may lead a double life, but 
that doesn’t entitle him to a double 
funeral.

Boomlets From Bay1 City.
Bay City, Dec. 14—Two companies 

will enlarge their plants. The Zagel- 
meyer Cast Stone Black Machinery 
Co. and the Bay City Cast Stone 
Block Co. have purchased an entire 
block of land on South Henry street 
for the purpose of erecting two build­
ings to be used for the manufacture 
of their products, for which the de­
mand is increasing rapidly.

A large portion of the business sec­
tion of Owendale was destroyed by 
fire last Thursday morning. Ed. 
Kuhn’s furniture store, Charles Lee’s 
general store, Walter Arnold’s plumb­
ing shop, J. E. James’ meat market 
and Weinberg & Co.’s general store 
were the principal business places 
wiped out. It is also reported that 
three persons were burned to death.

Eight coal mines are being oper­
ated in territory adjacent to Bay 
City. These mines employ a large 
number of miners, 1,000 of whom re­
side in our city and go to the mines 
every morning on special trains pro­
vided by railways having termnals 
here. These trains return to the city 
about 5 p. m.

The Railway Commissioner reports 
that the officers of the Detroit & Mac­
kinac Railway have recalled the order 
canceling two trains between Alpena 
and Cheboygan. The Railway Com­
mittee of the Michigan U. C. T., act­
ing upon information furnished by the 
committee of our local Council, was 
instrumental in securing this con­
cession from the Detroit & Mackinac.

Pub. Com.
Tender Heart.

“He is the most tender hearted man 
I ever saw.”

“Kind to animals?”
“I should say so. Why, when he 

found that the family cat insisted on 
sleeping in the coal-bin, he immedi­
ately ordered a ton of soft coal.”

Have You Bought 
Your Supply 

of

Do not neglect your Christmas 
trade

The Holidays are almost here

“Lowney’s” is the most widely 
advertised and most popular 

line of chocolates in 
America

Be prepared for the big demand

Beautiful and expensive window  
displays for the asking 

Write us
PUTNAM FACTORY, National Candy Co., Inc., Distributors 

Grand Rapids, Michigan

Fred D. Vos T  T  t  a  Otto A. OhlandHeadquarters
for

“N ew ” and “Used” but Up-to-date 
Store Fixtures and Furniture
If you contemplate making any changes after inventory it will pay 

you to investigate the bargains we are offering now and shipments to be 
made when required.

Grand Rapids Merchandise & Fixture Co.
803-805 Monroe Ave.

We will take your old fixtures in exchange G ra n d  R apids, M ich igan
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If ^
STOVES ^ H A R D m R E

M ichigan R eta il H a rd w are  A ssociation . 
P re s id e n t—C. E . D ickinson, St. Jo seph . 
V ic e -P re s id en t—F ra n k  S trong , B a ttle  

C reek.
S ec re ta ry —A. J .  S co tt, M arine  C ity. 
T re a s u re r—W illiam  M oore, D etro it.

Advantage of Friendly Attitude To­
ward Competition.

W ritte n  fo r th e  T rad esm an .
The holiday spirit for which even 

the closest-fisted and hardest-hearted 
humans find room at Christmas time, 
ought, in the hardware dealer’s case, 
to fill him with a kindlier feeling to­
ward his competitors, which is a char­
acteristic of modern merchandising. 
The day has gone by when the mer­
chant desirous of building a business 
for himself strove to build up his own 
trade by knocking his rivals. The most 
progressive and successful merchants 
realize that although rivals in a strict 
business sense, retail merchants have 
host of interests in common; and that 
the retailer who adopts a friendly at­
titude toward his fellow merchants 
not merely helps them but likewise 
helps himself.

A successful hardware dealer told 
me a little story once to illustrate 
how the friendly attitude helps the 
man who adopts it.

“A chap came into my store one 
day and wanted to buy some shells. 
He was after a special kind, and I. had 
them—at 65 cents a box. He shook 
his head:

“ ‘No, sir,’ he said. ‘I won’t pay 
no such price. Why, I can get them 
over to Simson’s,’ naming a merchant 
in a neighboring small town, ‘for 50 
cents.’

‘“ Very well,’ said, ‘I’d advise you 
to get them at Simson’s. In fact, if 
he’s selling this particular kind of 
shell at 50 cents a box, I’ll just take 
a run over and buy up his entire stock, 
for it’s a better margin than I can 
make on them right now.’

“I never saw a fellow so taken 
aback. Of course, he expected me to 
jump at his bait and cut my price to 
60 cents, anyway. He gurgled in his 
throat a bit, and I thought I’d let him 
down easy.

“ ‘I fancy the shells you saw at Sim­
son’s at 50 cents were a different make. 
He sells this kind at 65 cents—just 
the identical price.’ And the fellow 
examined one of the shells, and looked 
carefully at the box, top, bottom and 
sizes. ‘By jove!’ he exclaimed, ‘you’re 
right. They aren’t the same. I’ll take 
these.’ And he took them.

“And why was I able to call his 
bluff? Simply because, whenever I’m 
in Simson’s town, I gossip around 
with Simson and Sparks and the other 
hardwaremen, and tell my experience 
and get theirs. It helps us “both. 
We’ve stopped a lot of costly cutting,

for one thing. Just as in the case I 
told of, fellows will come in and tell 
how much cheaper they can get a 
stove or a saw or a box of shells at 
some other store. The' hardware 
dealer who doesn’t know what his 
competitor is doing will, like as not, 
fall for their bluff; down comes the 
price; and next thing there’s a price 
war, and mutual distrust. I’ve decided 
that it’s a sight better to take the 
other hardware man into my con­
fidence and get on a friendly footing.”

Price cutting is an undoubted evil 
in the hardware trade. In many cases 
it is the result of just such “bluffing” 
by penurious customers, who want 
something for a little less than it is 
worth. The most effective remedy 
is a mutually friendly attitude between 
local merchants in the same line of 
trade.

Merchants can be helpful, also, in 
protecting one another from dead­
beats. While every merchant sym­
pathizes with the unfortunate and a 
good many of them extend long cred­
its as a result of that very sympathy, 
no merchant likes to be victimized by 
the fellow whose only misfortune is a 
dishonest kink in his make-up. The 
fellow who makes a systematic prac­
tice or running up bills and then leav­
ing them unpaid deserves no sym­
pathy whatever. Yet, because mer­
chants are jealous of one another, the 
dead beat is left to ply his trade un­
checked.

A family who had been trading 
with me,” says one merchant, “took 
offence because I tried to collect the 
$25 they owed. They went to another 
merchant. Just as it happened, he 
was a chap who had been friendly with 
me, and he knew they had dealt here 
so, as a precaution, he telephoned. I 
told him they had owed me for six 
or seven months and quit dealing 
when I asked for the money. We in­
vestigated further, and found they had 
bills at the grocer’s, the druggist’s, 
and the dry goods stores—and the 
other chap shut down on them right 
away and insisted on cash. That 
suff^csted the scheme of pooling 
credit information for our town; and 
we merchants after that made a prac­
tice of getting together now and then, 
or calling on one another and swap­
ping information. I’ve saved hun­
dreds of dollars through turning down 
what would otherwise have been bad 
accounts.”

Competition is an excellent thing, 
in its way; but there is no reason why 
the hardware dealer should refuse 
to associate with his fellow dealers in 
the same line when in a great many 
ways they can be mutually helpful.

It is easy to say, “The other fellows

won’t do anything.” In a town where 
merchants for years have refused to 
recognize one another, naturally, it is 
a difficult matter to break the ice. 
And some individual has to make the 
first move.

In one small city a new comer 
started the ball rolling. Now, the 
new merchant isn’t as a rule welcome 
to min who have had the field all to 
themselves. Nevertheless, this man 
was game. He called on his com­
petitors, introduced himself, shook 
hands, and chatted over local condi­
tions. A few reciprocated; others 
were cold and distant; one man show­
ed the newcomer the door. Never­
theless, the new merchant persevered. 
When he urged early closing in the 
hardware trade all his competitors 
save one signed up. That recalcitrant 
held out for a month or more., Then, 
when he found that his competitors 
were going ahead with the innova­
tion, regardless, he surrenderd. The 
next step was the formation of a 
hardware association for that par­
ticular town, with a view to co-opera­
tion along various lines, and par­
ticularly in the matter of credits.

Yet if the newcomer hadn't had the 
courage to break the ice, the hard­
ware trade in that particular town 
would have been as mutually hostile 
to-day as they were five or ten years 
ago.

One man, resolute to be friendly, 
can make a lot of difference in a com­
munity. There is no use waiting for 
the entire trade to spontaneously 
bring into existence an era of good 
feeling. Some one individual must 
lead the way—must be the leaven, 
which, according to Scripture, leaven- 
eth the whole lump.

William Edward Park.

Squelched.
A pompous manufacturer of mach­

inery was showing a stranger over 
his factory.

“Fine piece of work, isn’t it?” he 
said, when they were looking at a 
very ingenious machine.

“Yes,” said the visitor, “but you 
cannot hold a candle to the goods 
we are turning out.”

“Indeed!” said the chagrined manu­
facturer. “And what is your line?”

“Gunpowder,” was the reply.

Necessity knows no law, and it is 
usually too poor to interest a lawyer.

Seconds the Motion Regarding Hard­
ware Slogans.

Paw Paw, Dec. 15—I have just fin­
ished reading the article on Hardware 
Slogans in the issue of the Tradesman 
of Dec. 9 and want to tell you about 
our slogan. It is Talk to Waters and 
we have been using it here for six 
or seven years with fine success. It 
certainly has made a hit.. We use it 
in nearly all our local advertisements, 
use it on weatherproof fence signs, as 
Talk to Waters for auto tires, etc. We 
use it on all our stationery. Exclu­
sive permission has been granted to 
use it on our local sprinkling wagon. 
We have the slogan set in the cement 
sidewalk in front of the store in red 
letters. Nearly fifty canvas wagon 
covers in our section have the same 
copy painted in large letters on either 
side.

Imagine twenty-five or thirty loads 
of grapes lined up at a string of Cars 
nearly everyone carrying our slogan 
in letters six inches high. It certainly 
makes a good advertising stunt to the 
stranger just happening in town. It 
is a very handy phrase to use in any 
style of advertising work.

We had your company make for us 
a cut during the present year of a man 
at a desk phone phoning. We use 
this in advertisements now and then
as a party Talking to Waters for-----
etc.

A little sound thinking will enable 
most any hardware man to originate 
some suitable slogan and the adver­
tising results can be made to produce 
excellent results if pushed intelli­
gently. H. C. Waters.

Proved.
A man had just picked up a half 

dollar when he was tapped on the 
shoulder by a shabby looking indi­
vidual, who laid claim to the money.

“How are you going to prove it 
belongs to you?” the finder asked.

“Why, colonel,” replied the tramp, 
“you can see for yourself, I’ve got a 
hole in me pocket.”

Foster, Stevens & Co.
Wholesale Hardware

157-159 Monroe Are. :: 151 to 161 Louis N.W.

Grand Rapids, Mich.
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THE MEAT MARKET

Instructions Concerning Meat Inspec­
tion.

The following instructions concern­
ing méat inspection have been issued 
by the Federal Bureau of Animal In­
dustry.

All processes in customary use for 
cooking meats and products which 
contain no muscle tissue of pork are 
approved.

Pending investigation of various 
heating processes to determine the 
heat and time necessary to ensure the 
proper cooking of meat and products 
containing the muscle tissue of pork, 
the processes in customary use for 
cooking such meat and products are 
approved, provided the temperature 
of the surrounding medium is main­
tained at not less than 140 degrees 
F. for a length of time clearly suf­
ficient when considered in relation to 
the size of the pieces of meat or 
product and the temperature of the 
medium, to raise the temperature in 
all portions of the meat or product 
to at least 137 degrees F. Processes 
of heating meat or products contain­
ing the muscle tissue of pork in which 
the temperature of the surrounding 
medium is maintained at 140 degress 
F. or more but which from the evi­
dence at hand appear to inspectors in 
charge possibly insufficient to raise 
the temperature in all portions of the 
meat or product to at least 137 de­
grees F„ may be accepted as approv­
ed cooking processes, pending investi­
gation, provided the establishment sup­
plies the inspector in charge with a 
record of test in duplicate showing 
that the temperature at the center of 
meats and products subjected to such 
processes reaches at least 137 degrees 
F. One copy of the record will be 
forwarded by the inspector in charge 
to the Washington office.

Pork products which are subjected 
to approved cooking processes in of­
ficial establishments shall not be con­
sidered to be of a kind prepared cus­
tomarily to be eaten without cooking, 
and the pork used therein is not re­
quired to be refrigerated for the pur­
pose of destroying live trichinae.

Processes in which heat is applied 
during brief periods for its superficial 
effects, such as the dipping of products 
in hot pickling solutions or water to 
destroy mold, short smoking proces­
ses, or processes in which the tem­
perature of the surrounding medium 
is maintained at less than 140 degrees 
F., are not regarded as cooking 
processes and are not acceptable as 
substitutes for the refrigeration of 
the pork used in products of kinds 
prepared customarily to be eaten with­
out cooking.

Pork which has been refrigerated at

a temperature not higher than 12 de­
grees F. for not less than twenty 
days, and also meats “passed for ster­
ilization,” may be transferred to an­
other official establishment at the same 
or a different official station in closed 
sealed containers, such as boxes, 
tierces, barrels and kegs which con­
tain no other meat or product, as 
well as in sealed cars and wagons.

When transfer is made in boxes, 
each container shall be corded and 
sealed with Brooks metal numbered 
seals. The cord used for this purpose 
shall be of good quality, furnished and 
applied by the establishment.. In ap­
plying the cord to box containers it 
shall be so adjusted that it cannot be 
removed or the box opened in any 
part for substitution of the contents 
without severing the cord, and the 
seals shall be affixed and pressed by a 
bureau employe, who will see that 
the sealing is secure. A supply of 
unpainted Brooks seals and presses 
for this purpose will be furnished by 
the bureau on requisition.

When transfer is made in tierces, 
barrels or kegs each container shall 
be sealed as follows: Sealing wax of 
good quality furnished by the estab­
lishment shall be melted and run into 
the spaces where the heads of both 
ends of the package enter the staves 
so that the wax will attach to both the 
heads and the staves in an area of at 
least an inch in diameter. The wax 
shall be thus applied by the establish­
ment. After the wax has sufficiently 
cooled, a bureau employe shall im­
press it with a No. 3 bureau brass 
brand held perpendicular to the head 
of the package and close to the staves 
so that the inspection legend and 
establishment number will be plainly 
legible. It is desired to give this 
method of sealing a thorough trial. 
It appears that two seals of this char­
acter properly placed at opposite

points each head of thè barrel or sim­
ilar package will be sufficient. The 
bureau would be pleased to have re­
ports and suggestions from inspectors 
if they find that this method of seal­
ing is insecure.

All packages containing these 
classes of meats should be appro­
priately labeled or stenciled “Pork 
product, 12 degrees, twenty days’ re­
frigeration,” or “Passed for steriliza­
tion,” as the case may be, in order to 
assist the inspector at destination in 
identifying the product and determin­
ing the purpose for which it is intend­
ed. The shipments, receipts, and 
handling of these classes of products 
in such packages should be closely 
supervised, and should be duly record­
ed and reported as provided for such 
products transferred in cars and wag­
ons in order that there may be no 
error in the disposal of the products.

Lithuanian Sausage.
Take 25 pounds of pork, two parts 

lean, one part fat, which has been 
salted for a few days with one pound 
of salt and a little cane sugar. Grate 
down finely three sticks of garlic, salt 
this, stir in with it a quart of water; 
then add the meat which has first 
been chipped in the size of hazel nuts. 
Now add one and one-half ounces of 
pepper, one-half ounce nutmeg. Mix 
well and put in narrow pig skins very 
full. The skins should be two feet 
six inches long. Tie and double the 
sausage and hang on a smoking stick 
to dry for a day. Smoke at a tem­
perature of 135 degrees F. and let 
hang until thoroughly cooked in the 
inside merely from the hot smoking. 
If one should prefer to boil this 
sausage, then give only a light smoke 
until the sausage is a yellowish red 
color, and boil directly after smoking 
for twenty-five minutes. Garlic is not 
necessarily an ingredient of this sau­
sage.

He Knew Not Mercy.
A fish peddler was shipping his slow 

but patient horse in a residential 
street the other day, and crying his 
wares at intervals:

“Fresh mackerel! Fresh mackerel!” 
A woman, seeing his acts of'Cruelty, 

put her head out of the window, and 
called to him:

“Have you no mercy?”
“No, mum,” he replied; “nathin’ 

but mackerel.”

18

Not on $3 Per.
A red-headed boy applied for a 

job in a butcher shop.
“What can you do?” the boss asked 

him.
“Anything,” he replied. “How much 

will you give me?”
“Three dollars a week, starting 

right now. What can you do to make 
yourself useful?”

“Most anything.”
“Well, be specific. Can you dress 

a chicken?”
“Not on three dollars a week,” said 

the boy.

It is said that in the stock yards 
every bit of the pig is utilized but the 
squeal, and some inventive genius may 
devise a way to use that. In fruit 
canning establishments in California 
the hundreds of peach seeds piled up 
are to be utilized in a commercial 
way. The seeds are to be cracked 
by machinery and the meats used in 
the manufacture of prussic acid and 
other products, while the shells will 
be sold as fuel. In that way there 
will be no waste, which is beating the 
pig by so much.

Many a man who tried to get rich 
quick yesterday is hunting for a job 
to-day.

General Stock For Sale
I have for sale the general store of John 

Redder, located a t Olive Center, ten miles 
straight north from Holland. I t  is a splendid 
location for a general store and has always 
made good money, but the proprietor. Mr* 
Redder, is sick and has been in a sanitarium 
for some time. I am ready to sell the busi­
ness and rent the store, which is a fine two- 
story new frame building, or will sell the 
store, stock and all, either for cash or part 
cash and part time.

GEO. E. KOLLEN. Trustee.
Holland. Mich.

MAAS B R O T H E R S  
Wholesale Fish Dealers

Sea Foods and Lake Fish
of All Kinds

Citizens Phone 2124 Bell Phone M. 1378
1052 Ottawa Ave., N. W. Grand Rapids, Mich.
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Grand Council o f Michigan U. C. T.
G ran d  C ounselor—M. s. B row n, S ag i­

naw.
G ran d  J u n io r  C ounselor—W . S. L aw - 

ton, G rand  R apids.
G rand  P a s t  C ounselor—E . A. W elch, 

K alam azoo.
G rand  S ec re ta ry —F red  C. R ich ter, 

T rav e rse  C ity.
G rand  T re a s u re r—W . J .  D evereaux , 

P o r t  H uron .
G ran d  C onductor—F re d  J .  M outier. 

D etro it.
G ran d  P ag e—J o h n  A. H ach , J r .,  Cold- 

w a ter .
G rand  Sen tine l—W . S co tt K endricks, 

F lin t.
G rand  E x ecu tiv e  C om m ittee—E . A. 

D ibble, H illsd a le ; A ngus G. M cE achron, 
D e tro it;  J a m e s  E . B u rtle ss , M arq u ette ; 
L. P . T hom pkins, Jack so n .

N e x t G ran d  C ouncil M eeting—L ansing , 
Ju n e .

Michigan Division T. P. A. 
P re s id e n t—F red  H . Locke.
F i r s t  V ic e -P re s id en t—C. M. E m erson . 
Second V ic e -P re s id en t—H . C. C orne­

lius.
S e c re ta ry  a n d  T rea su re r—C lyde E . 

B row n.
B oard  o f D irec to rs—C has. E . Y ork, J. 

W . P u tn a m , A. B. A llport, D. G. M c­
L aren , W . E . Crowell, W a lte r  H . B rooks, 
W . A. H a tch e r.

The All-Head and No-Soul Salesman.
The riches of salesmanship depend 

as much upon what we sow as what 
we save.

The All-head man is like a sponge, 
absorbing everything and giving out 
nothing. There is neither much of 
sentiment nor of sympathy in his 
mental make-up.

We hear it said that the actions 
of one man proceed from his head, 
and those of another from his heart. 
This difference is usually pointed out 
by the man who prides himself on 
being “heady.” It is well to be 
“heady,” as the term goes, but there 
is such a thing as being too heady.
. A salesman is too “heady” when he 
measures the value of every sale by 
mere head-work, and does not allow 
anything for the natural influence of 
the soul qualities; when he does not 
take into consideration the greater re­
sults which might have been attained 
through combining brain stuff with 
soul stuff.

On the other hand, a salesman« is 
ruled too much by his heart when he 
disregards his head and either ignor­
antly or carelessly acts contrary to 
what sound experience has proven to 
be true.

Give heed to this, then: Use your 
head to make your plans and carry 
them out, but don’t neglect the 
promptings of your heart, just because 
you meet with a few men who have 
more heart than common sense. Soul 
qualities, those which spring from the 
heart, give life to your plans and 
action. I have known some very 
brainy men who were wretched sales­
men simply because they had neglect­
ed to develop soul qualities in gather­
ing their mental equipment together. 
But you could not get them to see it.

The hardest kind of man to reach

is the All-head man. “Stuff and non­
sense,” says he, when you talk about 
the soul playing any part in salesman­
ship. He waves you off with, “That 
will do for women and children, but 
don’t talk it to me.”

Strangely enough, failure is never 
humble.

That’s because some one else is al­
ways to blame. We ourselves make 
our successes; the other fellow makes 
our failures. Failure, therefore, al­
ways hinks itself deserving of the 
success which it has not achieved.

The science of salesmanship in­
volves the exercise of the positive 
qualities of the body, mind, and soul. 
The’last is perhaps one of the most 
important factors in successful sales­
manship. Practical psychology as a 
mighty motive power in business-get­
ting is receiving marked attention on 
the part of intelligent commercial 
men everywhere. If traveling sales­
men as a class were to set about the 
development of the powers and func­
tions of the soul, such as faith, broth­
erly kindness, and reverence, and 
apply these in a practical way to the 
daily routine of their business life, the 
results of their work would be much 
enhanced.

On a certain occasion the sales man­
ager of a large house called one 
of his salesmen to his office and said 
to him: “Mr. C-----•, you have repre­
sented us for two years in one 6f the 
best states in the Union. The results 
of your work have not been what we 
might expect. It is not our purpose 
to discourage you, but you have been 
two years planting seed dowm there— 
now for the harvest. We shall expect 
you to show largely increased sales 
during the next year.

“Now, let us examine the situation. 
You have an excellent territory, back­
ed up by the strongest house in the 
world in our line; you have a personal 
asset in the way of general appearance 
that many men would give thousands 
to possess—a fine physique, a pleasing 
countenance, and a good knowledge 
of the business. But you lack one 
thing.”

“What is that?” asked the now thor­
oughly abashed but interested listener.

“Soul power, my boy. That’s it. 
You remind me of a fine piece of 
sculpture I once saw in Rome. It was 
a statue of Moses by Michelangelo. 
The work was so lifelike and so per­
fect in every detail that the great 
artist was overcome, and in his ex­
citement struck it a severe blow on 
the knee, as if to awaken it to life, 
and commanded, ‘Speak, I-oses!’

“Your work lacks life—life of a 
nature born of real interest in your 
customers. You must cultivate the

qualities that will enable you to get 
close to people, permitting you to 
play upon the very harp-chords of the 
hearts of those with whom you come 
in contact. Learn to draw the sym­
pathies of your trade to you, or you 
will never make your mark in sales­
manship.

“Now it is an actual fact that men 
generally act more on feeling than 
judgment. If you make your custom­
ers feel like buying, they are pretty 
sure to buy, but if they do not feel 
it they won’t buy it, even if they know 
they ough to.. Your failure results 
from the fact that if there is no de­
sire there is no possibility of doing 
business.

“Go out now and see if you cannot 
make your real power lie in your abil­
ity to awaken interest and create de­
sire.

“Do not insist upon keeping your­
self before your customer; bear in 
mind that he is not interested in you 
or your proposition. To make him 
care, begin as soon as possible by 
talking about his situation, never 
mentioning yourself. In short, show 
your customers that you are deeply 
interested in them.”

Mr. C-----thanked his manager, and,
departing, promised to act upon his 
advice.

The very first day of the following 
week recorded an order from him for 
five hundred dollars that he secured 
from an old “blue line” merchant on 
a line of goods that he had always 
bought in another market. He increas­
ed his sales that year 27 per cent., 
and all other departments of his work 
showed a decided improvement. He 
continued right on the next year to 
grow in usefulness to himself and his 
house, in a way that he had not dream­
ed of.

The power to sway people is not 
altogether a gift, by any means. It 
can be cultivated. In most cases it 
merely requires an awakening of the 
soul faculties, as in the career of Mr. 
C-----.

The great majority of salesmen 
have neglected this side of their edu­
cation, either from ignorance of its 
tremendous power as a commercial 
and selling asset, or because they re­
garded it from an erroneous stand­
point, believing it should be regarded 
as mere sentimentalism.

The work of the salesman differs 
little in character from that of the 
lawyer, the preacher, the actor, or the 
statesman. In each of these profes­
sions success depends on the power 
to draw and persuade people.

From a business standpoint, the 
most important self-knowledge is the 
discernment of one’s powers and the 
possibilities of their development. One 
of the greatest of these is the power 
of attraction. Many a great states­
man has attained political favors of 
the highest nature by his wonderful 
psychological powers.

Some men have the faculty of easily 
winning consent from the majority 
;of their acquaintances; at least, to 
(almost anything they propose. The 
'essence of this quality is not in their 
¡logic—in the arguments and reasons 
jwith which they are equipped—but in 
(arousing an impulse in the listener

to agree to the proposition that has 
been advanced, before hearing all the 
evidence, which he would usually re­
quire before making up his mind.

Some years ago a remarkable de­
monstration along this line occurred 
in the city of Chicago, when from 
some, previously unheard of Western 

•town there came William Jennings 
Bryan, an unknown Congressman, as 
a delegate to a National political con­
vention. In him this power had reach­
ed a wonderful degree of develop­
ment. It had an irresistible effect on 
most of the people who heard him. 
He did not have to force the accept­
ance of his views on the convention_
the convention’s acceptance was a 
matter of course so soon as he claim­
ed its attention. The man from the 
West sprang into leadership by accla­
mation; he received the unanimous 
nomination for the Presidency of the 
United States, putting all other can­
didates entirely out of the race.

Psychology forms the very basis of 
dramatic art. It is that power de­
veloped to. a marked degree in a min­
ister of the Gospel that causes him 
to move and sway a great concourse 
of people, drawing them to himself 
as one man. Salesmen who have de­
veloped this quality, in relating ex­
periences of certain transactions, often 
speak of having felt a peculiar power 
of persuasion that could not possibly 
result in anything but success. Let 
the salesman once taste it, and a 
peculiar longing to meet people and 
sell goods will fasten itself upon him, 
impelling him, like Alexander, to look 
for new worlds to conquer. He will 
then have come into full realization of 
what it means to exert the power of 
his soul functions to the fullest de­
gree, and his success will be an assur­
ed fact.

Merchants will buy a bill from the 
purely “head” man now and then be­
cause he is surrounded with an atmos­
phere of seemingly superiority, but 
t{jey do not bestow on him large and 
continued favors. Somehow or other 
their sympathies are inclined toward 
the genial fellow who employs gen­
uine whole-heartedness with his head­
iness.

One of he “headiest” salesmen in 
our establishment gloried in the boast 
of a twenty years’ experience on the 
road. He was a past master at ana­
lyzing a proposition; a regular “stand 
patter” on system. He constantly 
held up his sleeve a dozen theories for 
the successful management of every 
branch of the business, from the ship­
ping department to the office of the 
president.

He kept a watchful eye on every 
one about the place. For any one to
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make a mistake was with him an un 
pardonable sin. If an error occurred 
in any department, he went railing 
and fuming about, unmindful of the 
fact that his business was that of sell­
ing goods; forgetting in his uncharit­
ableness. or rather, perhaps, never 
having known that the man who never 
made a mistake never made a success 
of business.

There was a certain geniality of 
facial expression about this mathe­
matically correct stickler for precise 
business mehods, but there was no 
sunshine in his soul. He never spoke 
a kind, helpful word to any one or 
about any one. He had no sympathy 
in common with his fellowmen, not 
the faintest conception of the life- 
giving precepts founded on the broth­
erhood of man.

While still a young man, in place 
of crowning each successive year with 
increasing sales, he became soured 
and embittered, on finding his annual 
sales falling off and his salary cut 
down. This same man might have 
been a power in his profession, had 
he but known and applied the A B C 
of practical psychology in the daily 
routine of his work.

The brand of salesmanship that 
pays is the sort that plants the seed 
of the brotherhood of man in the 
soul, cheeriness and gentleness in the 
voice and manner, charity toward 
others in the thoughts, and a sym­
pathetic, whole-souled genuineness in 
the handshake. There is no better 
selling-asset on earth.

The All-head and No-soul Salesman 
must learn to mix soul stuff with his 
gray matter,” if he ever expects to 

achieve lasting results.
W. D. Moody.

Copyrighted, 1907.

Gabby Gleanings From Grand Rapids.
Grand Rapids, Dec. 15—The next 

U- T;Jd?ni:,inS Party will be held 
Ĥ ua drrh^  Saturday night, Dec. 19. The U. C. T. s are invited to at­

tend and to bring their friends. Don’t 
iorget the date—next Saturday night!

Dast Saturday was the first annual 
round up of Absal Guild, the Shrine 
° f,  the United Commercial Travelers. 
The Mighty King Zoroaster held 
court and eight new Princes of the 
Kealm were permitted to don the fez. 
While the weather outside was ex- 
tremely cold, the trip made by the 
pilgrims across the burning sands to 
the city of Mazda was plenty warm. 
1 he names of the new noble Princes 
translated into English are as follows:

Carleton W. Bosworth, Reed City 
proprietor of Reed City Hotel, mem- 

^ ran^ Rapids Council, No. 131.
Elbert H. Snow, Grand Rapids 

Council 131.
Augustus W. Stevenson, Muskegon 

Council 404.
C. A. Simonds, Grand Rapids Coun­cil 131.
Walter E. Lypps, Grand Rapids 

Council 131.
13Ernest Stott, Grand Rapids Council

O. E. Jenne, Grand Rapids Coun­
cil 131.

Milton Steindler, Muskegon Coun­cil 404.
After a preliminary session, which 

began at 2 p. m. and lasted until 5 
p. m., the members of the Guild and 
the candidates marched in a body to 
the Crathmore Hotel, where a beau­
tiful 6 o’clock dinner was served. 
Great Ruler Walter S. Lawton acted 
as toastmaster and such Noble 
Princes as Alvah H. Brown, Wilbur 
S. Burns and “Governor” Walter Mel-

linger responded to the demands 
made upon their store of eloquence 
and wit. After partaking of the meal, 
which was more deserving of the 
term banquet than dinner, the guests 
called for the genial proprietor of the 
Crathmore, Louis H. Mehrtens, and 
upon his apearance expressed their 
appreciation by tendering him a ris­
ing vote of thanks. Walter Mellinger 
produced a couple of boxes of a 
choice variety of the official weed of 
the order and asked his loyal lunch- 
men to fumigate. At 7 o’clock the 
ceremonial session started in Herald 
hall and lasted until 10 p. m., when 
the Guild sang its closing ode en­
titled, “Will spearmint hold its flavor 
on the bed post over night?” All 
songs were led by H. W. Harwood, 
chairman of the U. C. T. music com- 
mitteee.

At the request of the store man­
agement, Walter N. Burgess gave a 
talk to the employes of the Young 
& Chaffee Furniture Co. on crockery 
salesmanship one day last week.

Chas. Hipp, of Kalamazoo, one of 
the best known traveling men in 
Southern Michigan, died last Thurs­
day in Charlotte. Mr. Hipp left 
home Monday apparently in good 
health. He was taken sick Monday 
noon at Nashville and when he reach­
ed Charlotte later in the day was suf­
fering a  ̂great deal. A physician’s 
examination revealed the fact that 
his ailment was acute appendicitis. 
He rallied a little under the doctor’s 
treatment, but was taken worse 
Thursday, when an operation was 
performed in an effort to save his 
Efe- Mr. Hipp was a representative 
of Morley Bros., Saginaw, and was 
very popular with his trade. His death 
is a great shock to his many friends. 
Mr. Hipp was a member of Kalama­
zoo Council, U. C. T. He is sur­
vived by his widow.

When it comes to pulling off the 
conquering hero stuff, very few have 
anything on John Burke, the hustling 
clothing man of Delton. A short time 
ago Bert Pennock, who conducts a 
grocery store across the street, dis­
covered a genuine copperhead coiled 
around the stem of a bunch of banan­
as. Knowing John to be pretty clever 
with the spear, he was summoned to 
the assistance of the frightened 
clerks. With that steady nerve 
which has never failed to land the 
biggest fish in Crooked Lake, John 
speared the copperhead directly be­
tween the eyes and for some days had 
14 hung; out in front of the store 
where it attracted considerable at­
tention. ^

The Ladies Four Leaf Clover Club 
met at the home of Mrs. Herbert 
Benjamin, 124 National avenue, 
Thursday afternoon, Dec. 10. Prizes 
were awarded as follows: First, Mrs. 
Wood; second, Mrs. Anderson; con­
solation, Mrs. Burr. The club will 
meet Jan. 6 at the home of Mrs. 
Wood, on Franklin street.

Mesdames W. S. Lawton, H. W 
Harwood, R. M. Richards, J H 
Mann, Wm. Francke, J. D. Martin 
William E. Sawyer, William D. Bos­
nian, H. D. Hydorn, A. E. Johnson ■ 
F. T. Croninger, C. A. Young, J. J. 
Dooley are Absal Guild ladies who 
composed a little theater party at the 
Columbia last Saturday night.

H. P. Winchester, who sustained 
senous iniuries when his automobile 
collided with a street car a week ago 
Thursday, is rapidly recovering at 
Butterworth hospital, and his many 
friends will be glad to know that he 
expects to be able to go home this 
week.

The town of Fountain is long on 
sentiment. One blacksmith shop there 
is called Valley Forge, while another 
one bears the sign of The Village 
Blacksmith.

The township boards of Allendale 
and Polkton, in Ottawa county, are 
getting together in an effort to get a 
bridge across Grand River at some 
point near Eastmanville or Lamont.

At present there is no biidge across 
the Grand River between Grand Rap­
ids and Grand Haven, and this sec­
tion is very much in need of one. It 
is to be hoped the voters of Ottawa 
county will join in assisting these 
townships in securing this much need­
ed improvement.

The Twentieth Century Tailoring 
Co. has sold a half interest in its busi­
ness to Frank Davenport, of Mil­
waukee. The new firm is located in 
the Empress theater building and will 
be known as the Struensee & Daven­
port Tailoring Co.

B. J. Brogger has bought the cigar 
stand of J. F. Morrison, in the House­
man ̂ building. Mr. Morrison will 
continue to run his stand in th? Kling- 
man building.

The W. B. Jarvis Co. has decided 
to close out its wholesale house at 
Detroit and devote its attention from 
Grand Rapids headquarters to its “Ty 
Cobb” line of sporting goods, which 
has grown to such proportions as to 
be a large line of itself.

At an election held at Allegan last 
week the city voted to bond itself for 
$20,000 to secure the Blood Bros. Co.’s 
plant, of Kalamazoo. The company 
will manufacture the Cornelian car 
and expects to move to Allegan soon 
and locate in a factory building which 
is to be vacated.

The Cable Piano Co. will move 
soon to the Livingston Hotel build­
ing, where it is fitting up a large store 
on the ground floor at the south end 
of the hotel.

John Fortuin has started a balcerv 
at 406 West Leonard street, having 
bought out Dirk Alkema. Mr. For­
tuin was formerly a baker in A. J. 
Plumb’s store on Fulton street.

An agreement has been made be­
tween the Pere Marquette Railroad 
Co. and the Michigan & Chicago 
Railroad Co. whereby the latter will 
use the P. M. tracks from the city 
limits to Allegan into the business 
district, both roads using the same 
depot. The Michigan & Chicago was 
formerly a steam road running from 
Battle Creek and its present depot is 
nearly two miles from the city. The 
road has been electrified and a trol­
ley will be run to the downtown dis­
trict. William E. Sawyer.

Sparks From the Electric City.
Muskegon, Dec. 15—It seems good 

to see E. P. Monroe in print. We 
must excuse his quotations, as he is 
still under the doctor’s care.

On account of being so close to 
the holidays and some of our boys 
being afraid of getting their feet 
burned on the hot sands, only two, 
A. W. Stevenson and ye scribe, show­
ed up to be initiated in the Bagmen 
of Bagdad. The members assembled 
at the U. C. T. hall and with the 
candidates well guarded, marched to 
the Crathmore Hotel, where a boun­
tiful feast awaited us. This feast was 
of such excellent quality that a rising 
vote of thanks was given to Landlord 
L Mehrtens. Mr. Mehrtens respond­
ed with his celebrated bow. We, the 
candidates, were again coralled ’ and 
marched back for slaughter. The ini­
tiation was grand and the writer asks 
all U. C. T. boys of 404 to take ad- 
vantge of the $5 rate and be initiated 
with the January class. January is 
the last month one can join for this 
amoun.

Guy Pfander boosts and raves about 
Grand Rapids. E. P. Monroe said 
he was dreaming. Would not Pfan- 
der s remarks seem funnier under 
J im  s signature?

Will Sawyer, we saw you taking 
notes at the Bagmen meeting, so we 
are going to let you report.

A word to the wise is sufficient: 
We have heard that after John Has- 
per had taken one of our members 
to Fremont in his white ambulance, 
he somehow forgot our worthy broth­
er and left Fremont without him. 
Now this brother was not without 
friends. Geo. Saussman, William Senf 
and A. Van Sickle acted as committee

to see he enjoyed himself. We, how­
ever, advise our friend Hasper when 
he takes a man to Fremont and prom­
ises to take him back to see that he 
gets him or our brother may look 
tor another bus driver.
. T̂ e wr*te,r called to pay his respects 
to Mrs. and Editor Stowe. Both were 
caught with a two mile smile and 
?PPea.r.ed very happy. It is too bad 
tnat M r. Stowe can not get married 
every day, for we do enjoy his wed­
ding cigars.

When will the sands of the deserts 
grow cold or when will Jim Gold- 
stem stop sobbing because Trades-
mt ” ,reTder? c.an not stand the trash which Jim insists is poetry?

____  ̂ Milton Steindler.
Died in the Harness.

Isaac Grombacher, covering this 
territory nearly thirty years, died at 
the Holland Hotel, Holland, Monday, 
December 14 at 6:30 a. m. at the age 
of 63. “Ike,” as he was known and 
beloved by his friends and customers 
(the latter can be readily called his 
friends) was a firm believer in the old 
saying. “Laugh and the world laughs 
with you.”

Mr. Grombacher was born in Ober- 
gimpern, Baden, Germany, and came 
to this country at the early age of 
14 years. After going through many 
hardships in New York he managed 
to save a little money and returned 
to Germany, where he ventured with 
a partner in starting a knitting mill, 
but being too much of an American 
he could not get used to the German 
ways and again returned to this coun­
try and located in Chicago, where he 
was subsequently married. *

About thirty years ago he started 
to travel for the Wallace & Sloat 
Shoe Co. until the house dissolved. 
He then made connection with the 
Smith-Wallace Shoe Co., of Chicago, 
which house he was with at the time 
of his death after twenty-five years 
of service. That the Smith-Wallace 
Shoe Co. appreciated his services is 
shown by its liberal offer to the be­
reaved widow and children by insist­
ing in paying all of the funeral ex­
penses.

Ike loved Grand Rapids and at all 
times spent his Sundays here if it 
was possible for him to do so, as he 
had numerous friends here who were 
always glad to see him and enjoy his 
humor and laughs. Among them is 
Mr. Oltman, formerly of the firm of 
Ritzema & Oltman. His friends who 
appreciated him in life will surely 
miss but not forget him. Sudden as 
his death was it was only as he wish­
ed it to be.

He was a charter member of the 
Lake View Lodge, F. & A. M. and 
belonged to a travelers’ association 
and the Royal Arcanum. L. G.

Allegan News: The Michigan 
Tradesman publishes a ringing edi­
torial concerning the outrage against 
the traveling public the Lake Shore 
perpetrates in keeping its depot clos­
ed on Sunday and even during the 
day time on week days at Grand Rap­
ids. Editor Stowe writes in particu­
lar about last Sunday afternoon, and 
as the editor of the News was among 
the number locked out in the storm, 
he heartily coincides with the Trades­
man in heading its article, “The Pub­
lic Be Damned.”
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[DRUGS DRUGGIST’S SUNDRIES

Michigan Board of Pharm acy. 
P re s id e n t—E . T . B oden, B ay  C ity. 
S e c re ta ry —E . E . F a u lk n e r, D elton. 
T re a s u re r—C harles  S. K oon, M uskegon. 
O th e r M em bers — W ill E . Collins, 

O w osso; L eo n ard  A. S eltzer, D e tro it.
N ex t M eeting—H o te l T uller, D e tro it, 

J a n u a ry  19, 20 a n d  21.
S p ring  M eeting—P re s s  H all, G rand  

R apids, M arch  16, 17 a n d  18.

Michigan S tate  Pharm aceutical A sso­
ciation.

P re s id e n t—G ra n t S tevens, D e tro it. 
S e c re ta ry —D. D. A lton, F rem o n t. 
T re a s u re r—E d. C. V arn u m , Jonesvllle .

Michigan Pharm aceutical T ravelers’ A s­
sociation.

P re s id e n t—Jo h n  J .  Dooley, G rand  R ap ­
ids.
S e c re ta ry  a n d  T re a s u re r—W . S. L aw ton , 
G ran d  R apids.

Grand R apids Drug Club. 
P res id e n t—W m . C. K irch g essn e r. 
V ic e -P re s id en t—E . D. D e L a  M ater. 
S e c re ta ry  a n d  T re a s u re r—W m . H . 

T ibbs. „  ,  .
E x ecu tiv e  C om m ittee—W m . Quigley, 

C h a irm an ; H e n ry  R iechel, T h ero n  Forbes.

Talk to the Manager of a Drug Busi­
ness.

In the successful operation of the 
drug business much depends upon the 
manner of conducting the advertis­
ing and selling campaign, because this 
has grown to be the most important 
element in many respects. The mod­
ern American public is made up of 
lovers of novelty, cnange and excite­
ment, and that dealer who contributes 
most of these things in a refined and 
businesslike manner will be the most 
popular in their estimation.

It is right here that the question 
of failures may arise. I am of the 
opinion that the habit of getting at 
the cause of failures is one of the 
best aids toward reaching the goal of 
success. If you ask the ordinary busi­
ness man why he made a failure, he 
will almost invariably put the blame 
on someone else. Occasionally this 
may be partially true, but generally it 
is not. Very often we must depend 
on others for the accomplishment 
of certain things, and if they fail we 
cannot justly blame ourselves entire­
ly—yet had we been better students 
of. human nature, perhaps we would 
have judged their ability to better 
advantage.

However, most of us have develop­
ed the faculty of laying upon others 
the blame which rightly belongs to 
us. This trait has been in many ca$es 
perhaps our greatest stumbling block 
of an otherwise successful business 
career.

Suppose we try a remedy. It con­
sists simply in looking within your 
own life and character. Are you 
thorough in the things you do? Think 
back over the events of to-day and 
yesterday and ascertain whether you 
have done all of your work as you 
would have required an assistant to 
do it. Have you slighted anything 
of real importance simply because you

do not care for that particular kind 
of work? Be a master of your own 
destiny and do not hesitate to lay a 
fault at your own door if it rightly 

- belongs there. Have you recently 
caused a clerk or assistant to shoul­
der a blame which rightfully was 
yours? If so, did you acknowledge 
it? Are you neglecting at the pres­
ent time any work of yours which 
should be done?

Every time you neglect such im­
portant things as these you are pass­
ing a shadow before your own eyes 
that will eventually cause the blind­
ness of failure.

Are you one of the few who can 
divine your own fault and so master 
yourself as to overcome it? If not, 
training and discipline is your need, 
and if you cannot receive it through 
your own efforts failure will teach it 
to you without mercy.

Know yourself. Know your busi­
ness. Know human nature. Then 
apply yourself daily to your task with 
the determination to see your faults 
and correct them, to blame sparingly 
and to rise in efficiency above every 
rise in success.

So much for the sermon. I felt it 
coming on. Now for the practical 
adaptation of good business methods 
to the real selling of goods.

In every business a half dozen or 
more mediums may be used to pro­
mote it. These may very well be di­
vided into the following list and from 
them every dealer may select those 
which he may use to advantage:

Newspaper Advertising, Circulars, 
Magazine Advertising in Mail Order 
Work, the Store Front.

Store or Stock Room Service, Stock 
Arrangement, Demonstration, Agency 
Work, Specializing.

A few of these we have already 
considered, and some of the others 
will be discussed fully in later ar­
ticles, but right now we are anxious 
that every business man should realize 
the importance of a well defined and 
thought-out plan of campaign or pro­
cedure in whatever lines of publicity 
he may select. It is not sufficient 
to simply contract for a few inches 
of space and to determine to buy a 
certain amount of printed matter 
every week or month but rather 
should you consider the true purpose 
for which you have determined to 
start the campaign and then map out 
a plan that will tend toward the ac­
complishment of that purpose.

In all of this work I would advise 
a fair and impartial trial of all the 
mediums used. Do not advertise 
spasmodically, or rather do not use 
a large space in a periodical this week 
and none the next. This will never

pay for people like reliability and de­
pend greatly upon looking up a house 
the second time. Continuous adver­
tising is much more profitable even 
if you find it necessary to cut down 
the space to a smaller size.

Make a study of your custom. Find 
out the largest particular class of 
people with whom you will deal— 
whether they be laboring class, re­
tired business people, commuters, or 
whatnot. Know them by all means, 
and try to know their likes and dis­
likes as a whole. With this knowl­
edge you can talk straight from the 
shoulder both through your advertis­
ing and over your counter. You can 
train your clerks to become interest­
ed in the work of the community 
and thus create a friendly feeling of 
comradeship and oneness of aim be­
tween your store and the community 
in which it is located. This is part 
of the duty of every good manager.

We will suppose a drug store to be 
started in a neighborhood where four- 
fifths of the people are carpenters. 
Such headlines as “We are still saw­
ing away,” “A fall from the roof 
wouldn’t jolt you as much as our fall 
in prices,” etc. Such phrases inter­
est both the men and women. It is 
of the utmost importance that you 
become acquainted with every cus­
tomer that you can unless your busi­
ness is large, and even then it will 
pay you to instruct clerks to try to 
remember the names of frequent buy­
ers or influential people.

In rural communities, especially, 
it is almost an absolute necessity for 
business men to always recognize 
and speak to people on the street, 
and while this is almost impossible 
in the city, still it is a good habit to 
cultivate anywhere as it will be found 
to be a business builder.

In business management personali­
ty and personal influence, too, will 
count for much. Your interest in 
public affairs, your character and your 
public standing will be found of the 
greatest possible value in bringing 
business to your store. Wherever 
possible it is well to become affiliat­
ed with organizations calculated to 
aid your town in its progressive ideas

but it will also be found necessary 
to exercise your powers of diplomacy 
to steer clear of factional fights and 
differences whenever you can.

All of these things must come into 
the general training and while we as­
sume that practically every one of our 
readers have already acquired all of 
these good things which make for 
success, we have mentioned them here 
for the benefit of the beginner and 
those who have not succeeded as well 
as they should.

The McGanty Drug Co. of Frost, 
Tex., issues a monthly store paper en­
titled “What’s in a Name.” It is a 
live little periodical containing six 
to eight pages each issue. They start 
off the first issue by offering $1.50 
cash for a suitable name for their pa­
per. Jokes, town booster items, news, 
store talk, brief stories and items of 
local interest constitute the contents: 
Three pages are devoted to store ad­
vertising. As an improvement we 
would suggest the use of book paper 
instead of news, as it would cost only

a few cents more but would add great­
ly to the appearance.

A Good Window Display.
“In the center, as though in com­

plete readiness for the shaver to com­
mence operations, is a small stand 
on which are placed the different nec­
essary articles, such as a mirror, a 
razor, a strop, a hone, a can of talcum 
powder, a bottle of lotion, a jar of 
cream, a package of shaving soap—in 
fact, any article carried in stock 
which might be deemed a requisite 
for painless shaving.

At the left of the display are shown 
a few articles each of razors, hones, 
strops, shaving brushes, etc., while at 
the right is arranged a display of the 
various toilet articles that go to make 
the operation a success, such as pow­
der, creams or shaving soap. A few 
pieces of advertising matter relating 
to the different articles on exhibition 
are arranged on the floor of the win­
dow. A large card above the display 
serves to attract the attention of the 
passer-by. It reads, ‘Are you a Shav­
er?’ Another one at the right reads, 
‘For the Shaver We Offer a Complete 
Line of the Most Dependable Requi­
sites!” ’ W. Clement Moore.

Doings in the Hoosier State. 
W ritte n  fo r th e  T rad esm an .

The Indiana Highway Commission 
has been holding district meetings 
throughout the State, with discussion 
of new road legislation from every 
angle to assist this body in making 
up its final report to the Governor. 
The three mile road law has been at­
tacked generally and will, no doubt, 
be amended. It is also suggested that 
a change be made in the method of 
distribution of the automobile tax, 
so as to benefit the poorer counties.

A recent report covering the public 
schools shows that the number of 
men engaged in teaching is constant­
ly decreasing. The number of rural 
consolidated schools is now 665, as 
compared with 426 five years ago. 
The average daily wages of teachers 
in district schools is $2.83.

Dr. Wm. Rawles, of Bloomington, 
was re-elected President of the In­
diana Tax Commission at the an­
nual meeting held in Indianapolis.

A State penal farm has been op­
ened at Green Castle and model pris­
oners from Michigan City are being 
cared for there for the first time in 
a prison without walls.

The Fort Wayne Retail Merchants’ 
Association is taking up the matter of 
fake advertising and finds that the 
State law on the subject is ineffectual. 
The Association will resume its war 
on trading stamps and President Nie- 
bergall has appointed a special com­
mittee to call on the few merchants 
who are still using them.

South Bend manufacturers and job­
bers will be hosts this year at the an­
nual dinner to be given Christmas 
week for traveling salesmen of the 
city. The affair will be held under 
the auspices of the South Bend Cham­
ber of Commerce.

Mishawaka will purchase water 
meters and plans to finish the meter­
ing of the business district this win­
ter and the residence district in the 
sprirfg. Almond Griffen.
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WHOLESALE DRUQ PRICE CURRENT
Price* quoted are nominal, based on market the day ot issue.

••6 @ 8
10 @ 15
53 @ 6068 @ 75

1%@ 56%@ 1020 @ 25

Acids
A cetic ................... 6
B oric  ..........
C arbolic ............... 53
C i t r i c ...........
M u ria tic  ............. l% @
N itric  .........
Oxalic
S u lphuric  ...........  i% @
T a rta r ic  ..............  55 @

A m m onia
W ater , 26 deg. . .  6%@ 
W ater, 18 deg. . .  4%@ 
W ater , 14 deg. . .  3%@ 
C arb o n ate  . . . .  13 @
C hloride ............. 15 @

B alsam s
C opaiba ............... 75@1 00
F ir  (C an ad a) . .  1 50@1 75 
F ir (O regon) . .  40® 50
P e ru  ................... 2 50@2 75
Tolu ....................... 85 @1 00

B erries
C ubeb .................. 85 <§> 90
F ish  .....................  15 <g> 20
Ju n ip e r ............... 10 @ 15
P rick ley  A sh . . .  @ 5 0

B arks
C assia  (o rd in ary ) 25 @ 30 
C assia  (S aigon) 65 @ 75
Dim (powd. 30c) 25@ 30 
S assa fra s  (pow. 30c) @ 25
Soap C u t (powd.

30c ....................... 25 @ 30

E x tra c ts
Licorice ................. 27@ 30
L icorice pow dered  30® 35 

F low ers
A rn ica  ................... 30@ 40
C ham om ile (G er.) 55@ 60 
C ham om ile (R om ) 55® 60

Qums
A rnica .....................
A cacia, 2nd .........
A cacia , 3d ..........
A eacia, S o rts  . .
A cacia, pow dered  
Aloes (B arb . Pow ) 22@ 
Aloes (C ape Pow ) 20@ 
Aloes (Soc. Pow .) 40@
A safo e tid a  ........... 75 @1 00
A safoetida, Powd.

P u re  ............... @1 00
U. S. P . Pow d. @1 25

C am phor ................. 56® 60
G uaiac  .....................  50@
G uaiac, pow dered  55@
K ino ' .......................  70 @
Kino, pow dered  76®
M yrrh  ...............  @
M yrrh , pow dered @
Opium  ............. 10 50@11 00
Opium, powd. 14 00@14 25 
Opium, g ran . 14 00@14 25
Shellac  .....................  28@ 35
Shellac, B leached  30@ 35 
T rag a c a n th

No. 1 ............... 2 25@2 50
T ra g a c a n th  pow  1 25 @1 50 
T u rp en tin e  ............. 10@ 15

85
2 60@3 50

25 @ 
45(g) 

,40@
$

50@

55
60
75
80
40
50

Leaves
B uchu  ............... 2 25@2 50
B uchu, powd. 2 50@2 75
Sage, bu lk  ........... 25@ 30
Sage, % s loose . .  30@ 35 
Sage, pow dered  30@ 35 
S enna, A lex  . . . .  50@ 60
Senna, T in n ..............25@ 30
S en n a  T in n  pow d 25 @ 30 
U v a  U rs i ...............18@ 20

Oils
A lm onds, B itte r ,

tru e  ................. 6 50@7 00
A lm onds, B itte r ,

a r tif ic ia l ___  1 50 @1 75
Alm ouds, Sw eet,

tru e  .................  1 25@1 50
Alm ouds, Sw eet,

im ita tio n  ........... 50@ 60
A m ber, c rude  ... 25@ 30
A m ber, rectified  40@ 50
A nise  ................. 2 50@2 75
B erg am o n t . . . .  6 50@7 00
C ajep u t .............  1 25 @1 40
G assia  ............... 1 75 @2 00
C asto r, bbls. and

can s  ................. 12%@ 15
C edar L eaf . . .  90@1 00
C itro n e lla  ......... 1 00@1 10
Cloves ............... 1 60@1 75
C ocoanut ........... 20@ 25
Cod L iv er ........... 1 25@1 50
C otton  Seed ........... 75@ 90
C ro ton  ............... 2 00@2 25
C upbebs ........... 4 25 @4 50
E igeron  .-............. @2 50
E u ca ly p tu s  . . . .  1 00 @1 20 
H em lock, p u re  . .  @1 00
J u n ip e r  B errie s  2 00@2 25 
J u n ip e r  W ood . .  70® 90 
L ard , e x tra  . . . .  85@1 00
L ard , No. 1 . . . .  75® 90
I.av en ’r  F low ers  @6 00
L avender, G a r’n  1 25@l 40
L em on ............... 2 25@2 50
Linseed, boiled, bbl. @ 52 
L inseed , bdl. less  56® 60 
L inseed , raw , bbls. @ 51 
L inseed , haw , le ss  55® 59

M usta rd , tru e  
M ustard , a rtif l’l
N eats fo o t ..........
O live, p u re  . . . .
Olive, M alaga,

yellow  ................... @2 00
Olive, M alaga,

g reen  ............... @2 00
O range sw ee t . .2  75@3 00 
O rganum , p u re  @2 50
O riganum , com ’l @ 75
P en n y ro y a l ........... @2 75
P ep p e rm in t . . .  2 50@2 75 
Rose, pu re  . .  14 50@16 00 
R osem ary  F low ers @1 35
Sandalw ood, E.

I. .........................  @7 00
S assa fra s , tru e  @1 10
S assa fra s , a r tif i’l @ 60
S p ea rm in t ......... 3 25@3 50
S perm  ............... 9114711 10
T an sy  ................. 5 00@5 50
T a r, U S P  ........  30® 40
T u rp en tin e , bbls. @. 50 
T u rp en tine , less 60@ 65 
W in te rg reen , tru e  @5 00
W in te rg reen , sw ee t

b irch  ................. @2 50
W in te rg reen , a r t ’l 90@1 20
W orrnseeii . . . .  3 6U@4 **0
W orm w ood . . . .  5 00@5 50

. .9  00@9 50 Ipecac  . . .  
4 00@4 25 Iron , clo.

30®
20®

P o tassiu m
B icarb o n ate  .........
B ich ro m ate  .........
B rom ide ...............
C arbonate  ............. 35®
C hlora te , x ta l  and

pow dered  ........... 30®
C hlorate , g ra n u la r  @
C yanide ................. 40®
Iodide ...................
P e rm a n a g a n a te  . 
P ru ss ia te , yellow  

red  . .P ru ss ia te ,
a u ip n a ie

Boots
20® 
20 ®

A lk an et ...............
Blood, pow dered  _
C alam us ............. 50®
E lecam pane , pwd. 15® 
G entian , powd. 20® 
G inger, A frican ,

pow dered  ......... 15®
G inger, J a m a ic a  22® 
G inger, J am a ica , 

pow dered  . . . .  
G oldenseal pow. I 
Ipecac, powd. . .
L icorice ...............
L icorice, powd.
O rris, pow dered  
Poke, pow dered
R h u b arb  ...............
R hubarb , powd. 
R osinw eed, powd. 
S a rsap a rilla , H ond.

ground  . . .  
S a rsa p a r illa  M exican,

g round  ................. 30®
Squills ..................... 20®
Squills, pow dered  40® 
T um eric, powd. 
V alerian , powd.

30

22® 28 
50@7 00

@3 50 
18® 20 12® 15
30® 35 
20® 25
75@1 00 
75® 1 25 
25® 3v

@ 65

12®
25®

Seeds
A nise .................  20®
A nise, pow dered  ®
B ird , I s  .................  @
C a n a r y ...................  12®
C araw ay  ............. 15®
C ardam on  ......... 2 25@i
C elery ................. @
C oriander ...........  ®
D ill .......................  20®
F en n e ll ............. 25®
F lax  .......................  4 @
F lax , g round  . .  4 @
F oenugreek , pow. 10®
H em p ................... @
L obelia  .................  @
M usta rd , yellow  16® 
M ustard , b lack  16® 
M ustard , powd. 20®
Poppy  ...................  16®
Q uince .................  @1
R ap e  .....................  @
S abad illa  ........... @
Sabadilla , pow d. @
S*unflower ........... 8®
W orm  A m erican  16® 
W orm  L ev a n t . .  75®

Tinctures
A conite ............... @
A loes ...................  @
A rn ica  ...................  @
A safo e tid a  ......... @1
B elladonna  . . . .  @1
B enzoin  ............... @1
B enzoin Com po’d  @1
B uchu ...................  ® l
C an th a rad ie s  . . . .  @1
C apsicum  ........... @
C ardam on ........... @1
C ardam on, Comp. @1
C atechu  ............... @
C inchona ........... @1
Colchicum  .........
Cubebs .................
D ig ita lis  .............
G en tian  ...............
G inger .................
G uaiac  .................
G uaiac  A m m on.
Iod ine  ...................
Iodine, Colorless

35 
25 
94 
4S

35 
40 
50 

@3 77 
25 @ 30 

@ 50 
90@1 00 
15® 20

K ino
M yrrh  ...................
N ux  V om ica . . . .
Opium  .................
Opium , C apm h.
Opium , D eodorz’d 
R hu b arb  .............

Paints
Lead, red  d ry  . .  7
Lead, w h ite  d ry  7 
Lead, w h ite  oil 7 
O chre, yellow  bbl. 1 
O chre yellow  less 2
P u tty  ................... 2%
Red V enet n bbl. 1 
Red V enet’n less 2 
Verm illion, E ng. 90 
V erm illion, A m er 15 
W hiting , bbl. . .  1 1-10@1U
W h itin g  ..............  2® H
L. H . P . P rep d  1 25@1 35

Insecticides
A rsen ic  ........... 12® 15
Blue V itrol, bbl. @ 5% 
Blue V itro l less 7® 10 
B ordeaux  M ix P s t  8® 15 
H ellebore, W h ite

pow dered  ......... 20® 25
In sec t P ow der . .  20® 35 
L ead  A rsen a te  . .  8® 16
L im e and  S u lp h u r 

Solution, g a l . . .  15® 25
P a r is  G reen . .  1544® ?P

888
1%

5
5

1%
5

0020

M iscellaneous
A cetana lid  ............. 38® 15
A lum  .....................  5® §
A lum , pow dered  and

g ro u n d  ............... 7® 10
B ism uth , S u b n i­

t r a te  ............... 2 97@3 00
B orax  x ta l  o r

pow dered  ___  6® u
C an th a rad e s  po 4 00® 8 00
Calom el ............... 1 20@1 25
C apsicum  ........... 30® 35
C arm ine  ............. @4 50
C assia  B uds . . . .  ® 40
Cloves ............... 30® 36
C halk  P rep a re d  6® 846 
C halk  P rec ip ita te d  7® lo 
C hloroform  . . . .  37® 43
C hloral H y d ra te  1 00 ®1 20
Cocaine ............... 5 io @5 30
Cocoa B u tte r  . .  55® 65 
C orks, lis t, less  70% 
C opperas, bbls. . .  @ 0 1  
C opperas, less . .  2® a
C opperas, powd. 4® 6
C orrosive Sublm . 1 15 @1 25 
C ream  T a r ta r  . . . .  36® 40
C uttlebone  ......... 35® 40
D ex trin e  ............. 7®
D over’s  P o w d er . @2 50
E m ery , a ll Nos. 6® 10 
E m ery , pow dered  5® 8
E psom  S alts , bbls @ 2 %  
E psom  S alts , less  3® 7
E rg o t ................... 2 00@2 25
E rg o t, pow dered  2 76®3 00 
F la k e  W h ite  . . . .  12® 15 
Form aldehyde  tb. 10® 16
G am bler ............. io@  15
G elatine  ................... 40® 50
G lassw are, fu ll cases 80% 
G lassw are, less  70 & 10% 
G lauber S a lts  bbl,
G lauber S a lts  less
Glue, brow n .........
G lue, brow n grd.
Glue, w h ite  . . . .
Glue, w h ite  grd .
G lycerine ...............
H ops .....................
Indigo  ................... 1 ■
Iod ine  .................  4 55
Iodoform  ............. 5 20
L ead  A c e ta te  . . . .  15
L ycopdium  ......... 95
M ace .................  90
M ace, pow dered  1 00
M entho l ................  3 50
M ercury  ............... @1 25
M orphine a ll b rd  5 65@5 90 
N u x  V om ica . . . .  ~
N u x  V om ica pow 
P epper, b lack  pow  
P ep p er, w h ite  . . .
P itch , B urgundy
Q uassia  ............... 10
Q uinine, a ll b rd s  30 _ 
R ochelle S a lts  . . . .  26® 
S acch arin e  . . .  “
S a lt P e t e r ............... lo@
Seid litz  M ix tu re . 25®
Soap, g reen  ___  15®
Soap, m o tt c as tile  12®

1 9  1 4
Holiday G oods

®UR shipment of holiday goods 
orders taken early are practically 
finished. Considering European 

conditions and their influence on the 
commerce of our country, we are not 
only well satisfied w ith  the volume of 
this line but the ability to fill orders as 
completely as usual. We can ye t 
assist our customers who may have 
bought short or have sold out on 
certain items and desire to replenish. 
Prompt attention given to such orders.

Hazeltine & Perkins Drug Co.
G r a n d  R a p i d s ,  M i c h i g a n

Reynolds Flexible Asphalt Shingles
In Natural Colors, Unfading

RED -GREER -GA RNET—GRA Y

HAVE ENDORSEMENT OF 
LEADING ARCHITECTS

Fully Guaranteed 
Fire Resisting

* ‘ 1 1 1  ■

C X 3

. . i l l  i l l

Approved by National Board of Underwriters.
Beware of IMITATIONS. Ask for Sample and Booklet.

Write us for Agency Proposition.

H. M. REYNOLDS ASPHALT SHINGLE CO.
Original Manufacturer GRAND RAPIDS, MICH.

Soap, w h ite  cas tile
case  .....................

Soap, w h ite  cas tile  
less, p e r b a r  . .  @

Soda A sh . . . . . .  144®
Soda B ica rb o n a te  144® 
Soda, Sal ........... l@

75 S u lp h u r ro ll . . . . 2%@>1 20 S u lp h u r Subl. . . .80 T am arin d s  ........... 10®
76 T a r t a r  E m etic  . .
95 T a r ta r  E m etic  . . 40®>1 06 T u rp en tin e  V enice 40®80 V anilla  E x . p u re  1 00®12 00 W itch  Basel ... 95@:>3 M Zinc Sulphate

@6 25

@ 68 
5
5
4

756
5 

15 60 
50 
50 50 
00 
10

FO O TE &  J E N K S ’ ; COLEMAN’S T b r a n d ,  

Terpeneless Lemon and High Class Vanilla
Insist on getting Coleman’s Extracts from your jobbing grocer, or m»n order direct to

FOOTE &*JENKS, Jackson, Mich.

C onservative I nvestors patronize Tradesman advertisers
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G RO CERY  P R IC E  C U R R E N T
These quotations are carefully corrected weekly, within six hours of mailing. 

“ d ? ?  miteildcd t0 be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled 
at market prices at date of purchase.

ADVANCED DECLINED
W arren’s Salmon Evap. Apricots

Currants
Evap. Peaches

Index to Markets
By Columns

Col.
A

A m m onia ..............  1
A xle G rease  .................  1

B
B aked  B ean s  ...............  1
B a th  B rick  ............   1
B lu in g  ......................   1
B re a k fa s t  Food . . . . . .  1
B room s ............................ 1
B ru sh es  ............................ 1
B u tte r  Color .................  1

C
C andles ...........................  1
C anned  G oods .............  1-2
C arbon  O ils ...................  2
C a tsu p  ........................   2
C heese .............................  t
C hew ing  G um  . . . . . . . .  2
C hicory  ...........................  3
C hoco late  .......................  3
C lo thes L in es  ...............  2
Cocoa ...............................  3
C ocoanu t .......................  . 3
Coffee ...............................  3
C onfections ...................  4
C rack ed  W h e a t ........... S
C rack e rs  .......................  5. 3
C ream  T a r t a r  ...............  3

D
D ried  F r u i ts  .................  3

F
F a rin aceo u s  G oods . . .  3
F ish in g  T ack le  ...........  3
F lav o rin g  E x tra c ts  . .  7
F lo u r a n d  F eed  . . . . . .  7
F ru it  J a r s  .......................  7

G
G elatine  .........................  7
G ra in  B ag s .....................  T

H
H erbs .............................  7
H ides a n d  P e lts  . . . . .  8
H orse R ad ish  ............. 8

J
Jelly  .................................  8
Jelly  G lasses ...............  8I M
M acaron i   8
M apleine .......................  8
M eats, C anned  ......... 9
M ince M eat .................  8
M olases .........................  8
M u sta rd  .........................  8

N
N u ts  ...............................  4

O
O lives .............................  8

P
P ick les ...........................  8
P ipes ......................   8
P la y in g  C ards ...........  8
P o ta sh  ...........................  8
P rov isions  .....................  8

R
R ice .................................. 9
Rolled O a ts  ...................  9

8
S alad  D ress in g  ........... 9
S a le ra tu s  .......................  9
Sal Soda .........................  9
S a lt ...................................  9
S a lt F ish  .......................  9
Seeds ...............................  10
Shoe B lack ing  ..........  10
Snuff .................................  10
Soap ..................    17
Soda .................................. 10
Spices .............................  10
S ta rc h  .............................  10
S y ru p s  ......................   l 6

T
T ab le  S auces ..............  10
T e a  .................................... 10
T obacco . . . . . . . .  11, 12, 13
T w in e  ............   13

V
V in eg ar ...........................  13

W
W lck ing  ..................   IS
W oodenw are  .................  18
W rap p in g  P a p e r  ......... 14

Y
Y east C ake . . . . . . . . . .  14

AMMONIA 
. Do*.

13 os. ova ls  2 dos. box 76

A X L E  G R EA SE 
F ra z e r’*.

in>. wood boxes, 4 doz. 3 00 
Ji?- t ln , boxes, 3 doz. 2 85 
“ %rb. t in  boxes, 2 dz. 4 26 

pails , p e r  doz. . .6  00 
l | l b .  pails , p e r  doz. . .7  20 
““lb. pa lls , p e r  doz. ..1 2  00
„  b a k e d  b e a n s
No. 1, p e r  doz. . ..4 5 ®  90 
No. 2, p e r  doz. ...75@ 1 40 
No. 8, p e r  doz. ...85@ 1 75

BA TH  BRICK 
E n g lish  .........................  95

BLUING
Jen n in g s '.

C ondensed P e a r l  B lu ing  
Sm all C P  B luing , doz. 45 
L arg e  C P  B luing, doz. 75 

F o lger’s.
S um m er Sky, 3 do. cs. 1 20 
S um m er Sky, 10 d z  bbl 4 00

B R E A K FA ST  FOODS 
A petizo, B iscu its  . . . .  3 00 
B ea r Food, P e tt i jo h n s  2 13 
C racked  W h ea t, 24-2 2 50 
C ream  of W h ea t, 36-2 4 50 
C ream  o f R ye, 24-2 . .  3 00 
Q u ak er Puffed  R ice . .  4 25 
Q u ak er P uffed  W h ea t 2 85 
Q u ak er B rk fs t B iscu it 1 90 
Q u ak er C orn F lak es  1 75 
V ic to r C orn  F la k e s  . .  2 20 
W ash in g to n  C risps . .  1 85
W h ea t H e a r ts  ............. l  90
W h e a te n a  .....................  4 50
E v ap o r’ed S u g a r C orn 90
F arin o se , 24-2 .............  2 70
G rape  N u ts  .................  2 70
G rape  S u g a r F la k e s . .  2 50 
S u g a r C orn F la k e s  . .  2 50 
H a rd y  W h ea t Food . .  2 25
H olland R u sk  ............  2 90
K rink le  C orn  F lak es  2 00
M apl-C om  F lak es  . . .  2 80 
M inn. W h e a t C erea l 8 75 
R alsto n  W h e a t Food 4 50
R alsto n  W h ea t Food 2 25
Saxon W h ea t Food  . .  2 60 
S h red  W h e a t B iscu it 3 60
T riscu it, 18 ...................  1 80
P illsb u ry ’s  B es t C er’l 4 25 
P o s t  T oasties, T -2  . .  2 40 
P o s t T o as tie s , T-3 . .  2 60 
P o s t  T av e rn  P o rrid g e  2 80

BROOMS
F an cy  P a rlo r , 25 lb. 4 25 
P a rlo r , 5 S tring , 25 lb. 4 00 
S ta n d a rd  P a rlo r , 28 tb . 8 69
Com m on, 28 tb ............. 3 25
Special, 23 lb ................2 76
W arehouse , 33 tb . . .  4 25
C om m on W h isk  .........1 99
F a n c y  W h isk  .............1 26

B R U 8H E 8
S crub

Solid B ack , 8 in .............  75
Solid B ack , 11 in ...........  96
P o in ted  Binds ...............  85

Stove
No. 8 ...............................  90
No. 2 ................................ 1 25
N o. 1 ...........................  1 75

Shoe
No. 3 .................................. 1 9 0
No. 7 ................................ 1 80
N o. 4 ............................. 1 70
No. 3 ............................... l  99

B U T T E R  COLOR 
D andelion , 25c s ize  . .  2 90

C A N D L E S
P araffine , 6s . . . . . . . .  7
P araffine, 12s ..........  7%
W Scking .........................  20

C A N N E D  GOODS 
A pples

3 tb. S ta n d a rd s  . .  @ 85
Gallon . . . . . . . . . .  @2 50

B lackberries
2 tb ................... . 1 50@1 90
S ta n d a rd  ga llons @5 00

B eans
B aked  ...................  85@1 30
B loom ingdale  . .  @1815
C arson  C ity  . . .  ® i8%
W ax  .....................  75@l 25

B lueberries
S ta n d a rd  ............. .......... 1 80
G allon ...........7 26

Clams
L ittle  N eck, l ib .  . .  @1 00 
L ittle  N eck, 21b. . .  @1 50 

Clam Bouillon
B u rn h a m ’s  % p t ........... 2 25
B u rn h am 's  p ts . , 
B u rn h a m ’s  q ts . .
„  , Corn
F a ir  ...................
Good ...................
F an cy  ...............

3 75 
7 60

70 
f t  00

----- @1 80
F ren ch  P e a s  

M onbadon (N a tu ra l)
p e r  doz. .....................  1 75

G ooseberries
No. 2, F a ir  ................. 1 50
No. 2, F a n c y  ...............  2 35
_  H om iny
S ta n d a rd  .......................  35

L o b ste r
% lb ...................   1 85
% lb .....................................  3 15

M ackerel
M usta rd , l ib .................. 1 80
M ustard , 21b. ...............  2 80
Soused, l% lb .................  l  60
Soused, 2tb............................ 2 76
T om ato , l ib .......................... 1 50
T om ato , 2%.......................... 2 80

M ushroom s
B u tto n s , % s . . . .  @ 15
B u tto n s , I s  ......... @ SO
H otels, I s  ........... @ 20

O ysters
Cove, l ib .................... @ 85
Cove, 21b...................  @1 90

P lum s
P lu m s ................... 90@1 35

P e a rs  In S y rup  
No. 3 cans, p e r  doz. . .1  59

P e a s
M arro w fa t ........... 90@1 00
E a rly  J u n e  .........1 10@1 25
E a rly  J u n e  s if td  1 46@1 55
__ P each es

.......................  1 0001 26
No. 10 size c an  p ie  @3 25

G ra ted
Sliced

Pineapple
............... 1 75<j
............... 954

>2 19 >2 60
„  , Pumpkin
F a ir  ...............................  |9
Good .............................  90
F a n c y  .............................  1 00
G allon ...........................  2 49

Raspberries
S ta n d a rd  .............  @

Salmon
W arrens. 1 tb. T all . .  2 30 
W arre n s , 1 lb. F la t  . .2  45
Red A laska  ___ 1 70@1 75
Med Red A lask a  1 40@1 45 
P in k  A la sk a  . . . .  @1 20

Sardines
D om estic, %g ................. 3 75
D om estic, % M u sta rd  3 75
D om estic, % 
F ren ch , %s 
F rench , % s

M u sta rd  3 25
............... 7014
...............13023

Sauer Kraut
No. 3, c an s  ................. .. 99
No. 10, c an s  ......... 2 49

Shrim ps
D unbar, 1st doz........1 45
D unbar, 1%b doz.........2 59

Succotash
F a ir  .........................  90
Good .......................  1 20
F an cy  ........... 1 25@1 40

Strawberries
S ta n d a rd  ...............
F an cy  .....................

95 2 25

CHEESE
A cm e .....................
B loom ingdale . . . .  
C arson  C ity  . . . .
H o p k in s  ...............
B rick  .............
L eiden  ...............
L im b u rg e r ...........
P ineapp le  ........... 40
Eidam ...................
Sap  Sago .............
Sw iss, dom estic

@16%
@16%
@16%
@16%
@16%
@15
@15%
@60
@85
@24@20

Good . 
F an cy  
No. 10

T om atoes

CARBON OILS * 
Barrels

P erfec tio n  .....................  10
D. S. G asoline ........... 14
G as M achine ...............  22.9
D eodor’d  N a p ’a  . .
C y linder ............. 29
E n g in e  ............... 16
B lack , w in te r  . .  8

CATSUP

. ,  C H EW IN G  GUM 
A dam s B lack  J a c k  . . . .  62
A dam s S ap p o ta  ............... 59
B eem an ’s  P ep s in  ............. 62
B eech n u t .............................  32
C hiclets ...........................  1 33
C olgan V iolet C hips . .  65 
C olgan M in t C hips . . . .  65
D en ty n e  .............................. 62
F la g  S p r u c e .......................  59
J u icy  F r u i t  .......................  59
R ed R obin  ....................... 62

$2.36) ...............................  62
S p earm in t, W rig leys  . . .  64 
S p ea rm in t, 5 box ja r s  3 20 
S p earm in t, 3 box Ja rs  1 92
T ru n k  Spruce ...................  59
Y u ca tan  .............................  62
Zeno ...................................  64

CH OCOLATE 
W alte r  B ak e r A  Co.

G erm an ’s  S w eet ........... 22
P rem iu m  .........................  32
C araca s  ................. .. 28

W a lte r  M. L ow ney Co.
P rem iu m , %s .................  29
P rem iu m , % s ............... 29

C L O T H E S LIN E
P e r  doz.

No. 40 T w isted  C otton  95 
No. 50 T w isted  C otton  1 30 
No. 60 T w isted  C otton  1 70 
No. 80 T w is ted  C otton  2 00 
No. 50 B raided  C otton  1 00 
No. 60 B ra ided  C otton  1 25 
No. 60 B raided  C otton  1 85 
No. 80 B raided  C otton  2 25
N 6. 50 S ash  Cord .........1 75
No. 60 S ash  Cord .........2 09
No. 60 J u te  ................... 90
No. 72 J u te  ................... 1 10
No. 60 s i s a l ................... 1 00

G alvanized W ire  
No. 20, each  100ft. long 1 90 
No. 19, each  100ft. long  2 10 
No. 20, each  140ft. long 1 00 
N o. 19, each  100ft. long 2 10 

COCOA
B ak e r’z .............................  87
C leveland .........................  41
Colonial, % s ................... 35
Colonial, % s ................... 83
E p p s ...................................  42
H e rsh e y ’s, % s ............... SO
H e rsh e y ’s, % s ............... 28
H u y le r ...............................  36
Low ney, % s . . ...........  34

• Low ney, %s ...................  34
Low ney, %s ................. 33
Low ney, 5 lb. c an s  . . . .  33
V an  H ou ten , % s ........  12
V an H ou ten ,, % s ......... 18
V an H ou ten , %s ........  36
V an H o u ten , I s  ..........  66
W an-B ita  ...........................  39
W ebb .................................  |3
W ilber, % s .....................  33
W ilber, % s ..............  32

COCOANUT 
D u n h am 's  p e r lb.

%s, 51b. case  .........  30
%s, 51b. case  .......... 29
%s, 15Tb. case  ..........  29
%s, 151b. case  ..........  28
Is, 151b. case  ............. 27

& %s 15tb. case  28
Scalloped G em s ..........  10
ViS & %s palls  ........... 16
B ulk, p a lls  ................... 13
B ulk , b a rre ls  ............... 12
B ak e r’s  B razil Shredded 10 5c pkgs., p e r case  2 60
26 10c pkgs., p e r case  2 60
16 10c and  33 5c pkgs.,

p e r  case  ................... 2 60
C O F F E E S  ROASTED 

Rio
Com m on ......................... 19
F a ir  .................................  19%
Choice .............................  20
F an cy  .............................  21
P eab erry  ..................... 23

S an tos
Com m on ......................... 20
F a ir  .................................  20%
Choice ...........................  21
F a n c y  .............................  23
P eab erry  ................. 23

A uto  K isses (b a sk e ts )
P a ils

13
A utum n  L eav es  ........... 13
B onnie B u tte r  B ite s  . . 17
B u tte r  C ream  C orn .., 15
C aram el D ice ............., 13
C ocoanut K ra u t ...........
C ocoanut W affles  . . . . 14
Coffy Toffy ................. 14
D ain ty  M in ts  7 lb. t in 17
E m p ire  Fudge  ............. 14
Fudge, P in eap p le  . . . . 14
Fudge, W a ln u i ........... 16
Fudge, F ilb e r t ........... 15
Fudge, Choco. P e a n u t 13
F udge , H oney  M oon . . 14
Fudge, T o as ted  Cocoa-

n u t ............................... 14
Fudge, C h erry  ............. 15
F udge , C ocoanut . . . . 14
H oneycom b C andy . . 16
Iced  M aroons ............... 14
Iced G e m s ....................... 15
Iced O range Je llie s  . . . 13
Ita lia n  Bon B ons . . . . 13
Lozenges, P e p ............... 11
L ozenges. P in k  ......... 11
M anchus ......................... 14
M olasses K isses, 10 

lb. box .............. 13
N u t B u tte r  P u ffs  . . . . 14
S a lted  P e a n u t s ............. 12

Maracaibo
F a ir  .................................  24
Choice .............................  25

Mexican
Choice ...........................  25
F an cy  ....................   26

Guatemala
F k ir  .................................  26
F an cy  ...............................  28

Java
. 13 P r iv a te  G row th  . . . 26@30
@34% M andling  ................. . 31@35@22@10 A ukola  .....................

Mocha
. 80@32

. 2 35
S h o rt B ean  ......... .25027
L ong B ean  ............. . ..2 4 0 2 6. .1  86 H . L, O. Q. .......... ...26@ 28

C hocolates
P a ils

A ssorted  Choc................... 16
A m azon C aram els  . . .  16
C ham pion .....................  12
Choc. C hips, E u re k a  ..19
C lim ax ...........................  14
Eclipse, A sso rted  . . . .  14
Idea l C hocolates ......... 14
K londike C hocolates 18
N abobs ...........................  18
N ibble S ticks  ...............  25
N u t W afers  ...............  18
Ocoro Choc. C aram els  17
P e a n u t C lu ste rs  ........... 20
Q u in te tte  ...........................,16
R eg ina  ...........................  11
S ta r  C hocolates ......... 13
S uperio r Choc, ( lig h t) 19 

Pop Corn Goods 
W ith o u t prizes. 

C rack e r J a c k  w ith
coupon ....................... 3 25

Pop Corn Goods w ith  P rize s  
G iggles, 5c pkg. cs. 3 50
Oh My 100s ................. 3 50
C rack e r Jack , w ith  P rize  
Pop C orn  B alls, w ith  r ib ­

bon, 200 in  cs p e r  cs. 1 40
Cough D rops

boxes
P u tn a m  M entho l . . . .  1 15 
S m ith  B ros....................  1 26

N U TS—W hole 
, lbs.

A lm onds, T a rrag o n a  22 
A lm onds, C alifo rn ia  

so ft shell D rak e  . .  @22
B raz ils  ................    12@13
F i l b e r t s ...................
Cal. No. 1 S. S. . .  @22
W aln u ts , N ap les ..18@ 19 
W aln u ts , G renoble l7@18 
Table, n u ts , fa n c y  14@16 
P ecans , L a rg e  . . .  @13
P ecans , E x . L a rg e  @14 
H icko ry  N u ts , p e r  bu.

Ohio ..............

5
__ , Bogota
F a ir  .................................  24
F an cy  .............................  26
E x change  M arket, S teady  
S pot M arket, S tro n g  

P ackage
N ew  Y ork B asis

A rbuckle .......................  17
M cL aughlin 's  XXXX 

M cL aughlin ’s  X X X X  sold 
to  re ta ile rs  bnly. M ail all 
o rd e rs  d irec t to  W . F  
M cL aughlan  & Co., C hicago 

E x tra c ts
H olland , % gro. bxs. 95
Felix , % g ro ss  .............l  15
H um m el’s  foil, % gro . 85
H um m el’s  tin . % gro. 1 43

C O N FEC TIO N E RY  
S tick  C andy  P a lls

H orehound  .............. 9
S ta n d a rd  .............. 9
S tan d a rd , sm all . . . "  10
T w ist, sm all ................. 10
_ , C ases
Jum bo  ...........................  9%
Jum bo, sm all ................. 10
B ig S tick  .............. 9%
B oston  S u g a r S tick  . .  14

Mixed C andy
B ro k en  ...........................  8%
C ut L o af ......................... 10
F ren ch  C ream  ............... 10
F an cy  ...........................
G rocers ...........................  7
K in d e rg a rte n  ................. 12
L ead e r .............................  10
M ajestic  .......................... 10
M onarch  ........................... 10
N ovelty  ............................. u
P a ris  C ream s ................  11
P rem io  C ream s ........... 14
R oyal .............................  8
Special ............................... jo
Valley C ream s ............. 13
X L  O ...........................  7%

Specia lties

C ocoanuts
C h es tn u ts , N ew  Y ork

S ta te , p e r bu.............
xr , „ Shelled  
No. l  Span ish  ShelledPeatuiis ... . . .  7%@ 8
E x. Lg. v a .  Shelled

........ U %@12
@55P ecan  H alves  

W aln u t H a lv es  
F ilb e r t M ea ts  . . . .  
A lican te  A lm onds @65 
J o rd a n  A lm onds . .
_  Peanuts
F a n c y  H  P  s u n s

HRpaSSudmbi'"-'-
Jj|g}

@65

M c r a c k e r sN atio n a l B iscu it
Brands
Buttar

Com pany

E x ce ls io r B u tte rs  * * *  
N BC S quare  B u t t e r s " 61
S eym our R ound  ........... 6]

Soda
N BC Sodas . .  «1
P re m iUIn Sodas ' ........... 71
S elec t S'odas . .  ‘ " s i  
S a ra to g a  F la k e s ’ " " " 1 3  
S a ltin es  ................... ,

Gem '-»j'oiers ......... Bii
Shell ................7.7.7"  §

Sw eet Goods
. _, _  , C ans an d  boxesA nim als .........................  ja
A U antics A lso A sstd . 12 
A vena  F ru i t  C akes . .  12 
B onnie Doon Cookies 10
B onnie L assie s  ......... in
Cam eo B iscu it ...........26
C ecelia B iscu it ........... 1*
C heese T id  B its  . . . .  29 
C hocolate B a r  (c an s) i s  
C hocolate  D rops . . . .  17 

^ one-v F ingers*  16C ircle Cookies .............  i s
C racknels  .....................  ig
C ream  F in g e rs  . *  ¿4 
C ocoanut T affy  B a r  . .  u  
C ocoanut D rops  • • • * 1£ 
C ocoanut M acaroons 18 
C ocont H oney  F in g e rs  12 
C ocnt H oney  Ju m b le s  12 
Coffee C akes Iced  . .  12 
D inner P a il M ixed . . . .  8%
h am ily  Cookies ........... a u
F ig  C akes A ss td ...........12
F ires id e  P e a n u t  Ju m b  10 
R e s i d e  Sug. J u m b  12 
F lu ted  C oated  B a r . .  l l  
F ro s te d  C ream s . . . . .  s u  
F ro s te d  G inger Cook! * 8% 
F ro sted  R aisin  Sgs . .  10 
G inger G em s P la in  . .  8% 
G inger G em s Iced  . . .  9%  
G rah am  C rack e rs  . . . .  $ 
G inger S n ap s  F am ily  
G inger S naps R ’d  . . .  g 
H arleq u in  Ju m b le s  . .  12
H obnob C o o k ie s ...........12
H ousehold  Cookies . . .  g 
H ousehold  Cks. Iced  . .  9
H ippodrom e B a r .........ig
H oney  F in g e rs  A ss’t  12
H o n ey  F la k e s  .........j  14
H oney  Ju m b le s  ......... u
Im p e ria ls  ..................... g%
J asm in e  C akes ........... 14
Ju b ilee  M ixed ...........19
K aise r Ju m b les  ........... 10
L ady  F in g e rs  Sponge 30 
L eap Y ear Ju m b les  . .  20 
L em on B iscu it S q u are  9
L em on W afers  ...........17
L em ona  ......................... ,  | u
M ace C akes  .................  g
M ary  A n n  .•................. g%
M arshm allow  P e c an s  18
M edora ...........................  g
Mol. F r t .  Cookie, Iced 14 
NBC H oney  C akes  . .  12 
u a tm e a l C rack ers  . . . .  8
O range G em s ............. 9%
P en n y  A sso rted  ........... | u
P e a n u t G em s ............. 9
P icn ic  M ixed ...........  12
R aisin  Cookies .........  10
R aisin  G em s ......... .. 11
R ecess T a r ts  .............. 15
R everes  A sstd . ...........  16
S a ltin es  .........................  13
Seafoam  .........................  1*
S n a p a ro o n s ..................... 12
Spiced Jum bles, Iced  ..10
S u g ar F i n g e r s ................. 12
S u g a r C rim p ............... g%
S u ltan a  F ru i t  B iscu it 16
S w e e th ea rts  ................   25
V anilla  W afe rs  ......... ig

In -er-S ea l T rad «  M ark 
Goods

„  p e r  dos.
B aro n e t B iscu it ...........l  09
B rem n ers  B tr  W afs. 1 99
C am eo B iscu it ............. 1 ¿9
C heese Sandw ich  . . . . 1  09 
C hocolate  W afe rs  . . . 1  99 
E xcelsio r B u tte ra  . . . . 1  90
F ig  N ew ton  ..................1 99
F iv e  O’c lo c k  T e a  B o t 1 09 
S in g e r S n ap s  N B C  . .  1 9«

7
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G rah am  C rack e rs  R ed 
Label, 10c size 00

K a ise r  Ju m b le s  ........... 1 00
L em on S naps  ................. 50
M a llo m a r s ......................... 1 00
O y ste re tte s  ................. 60
P rem iu m  Sodas ........... 1 00
R oyal T o a s t ................. 1 00
S a ra to g a  F la k e s  ........... 1 50
Social T e a  B iscu it . .1  00
U needa  B iscu it ........... 60
U needa  G inger W a fe r  1 06
V anilla  W afe rs  ........... 1 00
W a te r  T h in  B is c u i t . . .  1 00 
Zu Zu G inger S naps  . 50
Z w ieback  .....................  1 00

O th e r P ack ag e  Goods 
B am u m ’s  A n im als . .  60 
C hocolate  T okens  . . . 2  50 
B u tte r  C rack e rs  NBC 

F am ily  P a c k ag e  . . . 2  50 
Soda C rack e rs  N B C  

F am ily  P ack ag e  . . . 2  50 
F ru it  C ake' ..................... S 00
In Special Tin Packages  

per doz.
A dora, 10c size  ...........1 00
F e s tin o  .........................  2 50
N abisco, 10c ................. 1 00

in  bulk , p e r  tin
N abisco  .........................  1 75
F e s tin o  .........................  1 50
B en t’s  W a te r  C rack ers  1 40

CREAM  TA R TA R
B arre ls  o r  D rum s ___
B oxes ...............................
S quare  C ans

8

40
41 
43

F a n c y  C addies ........... 48

DRIED FRUITS 
Apples

B vapor’ed Choice blk  10% 
E v ap o r’ed F an cy  pkg. 

A pricots
C alifo rn ia  ................. 11@14

C itron
C orsican  .......................  16%C u r r a n ts
Im p o rted  1 lb. pkg.

Poles
Bam boo, 14 ft. ,  p e r doz. 66 
Bam boo, 16 ft. ,  p e r  doz. 60 
Harnhoo, 18 ft., p e r  doz. 80

FLAVORING EXTRACTS 
Jen n in g s  D C B rand  

E x tra c t  L em on T erpeneless 
E x tra c t  V an illa  M exican 
bo th  a t  th e  sam e  p rice  

No. 1, F  box % ez. . .  86 
No. 2, F  box, 1% os. 1 20
No. 4, F  box, 2% os. 2 00
No. 8, 2% oz. T a p e r 2 00
No. 2, 1% os. f l a t ___ 1 75

FLOUR AND FEED  
G rand  R apids G ra in  A  

M illing Co.
W in te r  W h ea t

P u r i ty  P a te n t  ....  5 60
S u n b u rs t .........................  6 00
W izard  G rah am  . . . .  5 40
M atch less  ....................... 5 40
W izard , G ran . M eal . .4 60 
W izard  B u ck w h ’t  cw t 3 40
R ye ...................................  5 25

V alley C ity  M illing Co.
L ily  W h ite  ..................... 6 00
L ig h t L o af ..................... 5 50
G raham  ...........................  2 55
G ran en a  H e a lth  . . . .  2 65
G ran. M eal ..................... 2 05
B olted  M ed.......................  1 95

V oigt M illing Co.
V oigt’s  C rescen t ..........  6 00
V oigt’s R oyal ................  6 40
V oigt’s  F lo u ro ig t . . . .  6 00 
V oigt’s  H yg ien ic  G ra ­

ham  ...............................  4 80
W atso n -H ig g in s  M illing Co. 
P e rfec tio n  B uck w h ea t

F lo u r  ............................ 6 20
P erfec tio n  F lo u r  . . . .  5 85

C alfsk in , g reen . No. 1 15 
C alfsk in , g reen , No. 2 13% 
C alfsk in , cu red , No. 1 16 
C alfsk in , cured , No. 2 14% 

__ P e lts
Old W ool ............... 6001  25
L am bs ................... 50@ 80
S h earln ig s  ........... 5 0 0  75

Tallow
No. 1 .....................  0 5
No. 2 ................ . 0  4
„  Wool
U n w ashed , m ed. 0 2 0  
U nw ashed , fine . .  ©15

H O RSE RADISH P e r  doz..............................

10 11
Sausages SEEDS

B ologna .............  u  0 1 2 % A nise ...............................  20
L iv er ^ . . . ............... 9 % 0 iy  C anary , S m y rn a  . . . .  9%

90
Jelly

51b. palls , p e r  dos. . .2  40 
151b. pails , p e r  p a il . .  65 
301b. pails , p e r  p a ll . .1  25 
„  JELLY GLASSES 
% p t. In bbls., p e r  doz. 15 
% p t. In bbls., p e r  dos. 16 8 oz. capped  in  bbls. 

p e r  doz............................ i s
M APLEINE2 oz. bo ttles , p e r  doz. 3 00 1 os. bo ttle s , p e r  doz. 1 75 

MINCE MEAT 
P e r  case  .......................  2 85

MOLASSES 
New Orleans

Fhncy  Open K e ttle  . . . .  42
Choice .................  «
Good ................     m
F a ir  ........................................20

H a lf  b a rre ls  2c  ‘ e x tra  
5 ? 2  g e n - g o . 2% . . . . 1  75Red H en , No. 5 ..........i  75-
Red H en , No. 10 ..........1 ¿5

MUSTARD
% lb. 6 lb. box .........  16

OLIVES
T ip  Top F lo u r  5 45 1 gal. kegs  1 0001  10 Tono^
G olden S h ea f F lo u r  . .  5 00 Bulk, f  gal. kegs 9501  05 B ro k e n Sty>

F ra n k fo r t  ......... 13 012%
V eal ..........................  11
T ongue ...........................  H
H eadcheese  .................  10

B eef
B oneless ___  20 00020 60
Rum p, new  . .  24 50025 00 

P ig ’s  F ee t
% bb ls.............................  1 65
% bbls., 40 lb s ............. 2 10
% bbls..............................  4 26
1 bbl................................. |  $ so

T rip e
K its , 15 lbs. ...............  go
% bbls. 40 lb s ................ 1 60
% bbls., 80 lbs. ........... 3 00
,  C asings
H ogs, p e r  % ................. 35
Beef, rounds, s e t  . .  24025 
Beef, m iddles, s e t . .8 0 0 8 6  
Sheep, p e r  bundle  85 

U ncolored B u tte rln e
so lid  D a iry  ----- 12%©16%
C oun try  Rolls . .  13 ©19% 

C anned M eats
Corned beef, 2 lb ...........4 80
Corned beef, l  lb ...........2 70
R oast beef, 2 lb .............4 80
Roast» beef, 1 lb ...........2 70
P o tted  M eat, H am  

F lavor, % s . . .
P o tted  M eat, H am  

F lavo r, %s . . .
D eviled M eat, H am  

F lavo r, % s . . .
D eviled M eat, H am

F lavo r, % s ........
P o tted  T ongue, %s 
P o tted  T ongue, % s 

RICE
F an cy  .........................7

9
Im ported , bu lk  ........ . .  8%

P eaches
M uirs—Choice, 251b. . .  6%
M uirs—Fancy , 251b. . .  7%
F ancy , Peeled , 251b. . . 12

Peel
Lem on, A m erican  . .  
O range, A m erican  . .

12%12%
R aisin s

C luster, 20 carto n s . .2  25
Loose M usca tels, 4 Cr. 7% 
Loose M uscatels. 3 Cr. 7% 
L. M. Seeded, 1 lb. 8%@9

C aliforn ia  P ru n es  
90-100 251b. boxes . .@ 7 %  
80- 90 25tb. boxes . .  © 8% 
70- 80 251b. boxes . .©  9% 
60- 70 251b .boxes ..© 10  
50- 60 251b. boxes ..@ 11 
40- 50 251b. boxes ..@ 12

f a r i n a c e o u s  g o o d s
B eans

C alifo rn ia  L im as . . . .  7
M ed. H an d  P icked  . . . 2  80
B row n H olland  ..........  2 50

F a rin a
25 1 lb. p ack ag es  ___ 1 50
Bulk, p e r 100 lb s ............4 00

O rig inal H olland R usk 
P ack ed  12 ro lls to  co n ta in er 
3 co n ta in e rs  (40) rolls 3 20 

H om iny
P earl, 100 lb. sack  . .  2 25 
M accaron l and V e rm ice lli 
D om estic, 10 lb. box . .  60 
Im ported , 25 lb. box ..2  50 

P ea rl B arley
C h es te r .........................  3 16
E m p ire  .........................

Peas
G reen, W isconsin , bu. 2 90 
G reen, Scotch, bu. . . .  2 90
Sfrlit, lb. .........................  6

S ago
E a s t  In d ia  ......................... 5
G erm an , sack s  ...............  5
G erm an , b roken  pkg. 

T apioca
F lake , 100 lb sack s  . .  5
P e a rl, 100 lb  sack s  . .  5
P e a rl, 36 p k g s ..................2 25
M inute , 36 p k g s ............2 75

FI8 HING TACKLE
% to  1 In. 1% to  2 in.

....  6
. . . . . .  7

1% to 2 In.......................  9
1% to  2 In........................ 11
2 In.........................................15
•  In........................................20

Cotton Lines
No. 1, 10 fee t ................... 5
No.. 2. 16 fee t ................... 7
No. 3, 16 feet ................... 9
No. 4, 15 fee t ................. 10
No. 6, 15 fee t ................. 11
No. 6, 15 fee t .................12
No. 7, 15 feet ................. 15
No. 8. 15 fee t ..................18
No. 9, 15 feet .................20

Linen Lines
Small .........................  20
M edium .........................  26
fiir g *  .............................  84

M arsh a lls  B es t F lo u r 6 20 
W orden G rocer Co.

Q uaker, p a p e r  ........... 5 30
Q uaker, c lo th  ............. 5 40

K an sas  H ard  W h ea t 
V oigt M illing Co.

C alla  L ily  ..................... 6 00
W orden  G rocer Co. 

A m erican  E ag le , % s 6 30
A m erican  E ag le , %s 6 20
A m erican  E ag le , % s 6 10

s p rin g  W heat 
Roy B ak e r

M a z e t ta ............................... 6 15
G olden H orn , b ak ers  6 10
W isconsin  B ye ............ 5 00
B ohem ian  R ye ...........  6 40

Ju d so n  G rocer Co.
C ereso ta , % s ............... 6 so
C ereso ta , %s ............. 6 90
C ereso ta , % s ............... 7 00

V oigt M illing Co.
C olum bian ...................  6 50

W orden G rocer Co. 
W ingold, % s c lo th  . .  7 00 
W ingold, %s c lo th  . .  6 90 
W ingold, % s c lo th  . .  6 80 
W ingold, % s p a p e r  . .  6 85 
W ingold, %s p a p e r  6 80 

Meal
B olted  ...........................  4 4(/
Golden G ran u la ted  . .  4 60 

W h ea t
N ew  R ed ......................... i  06
N ew  W h i t e ....................... 1 02

O ats
M ich igan  ca rio ts  ........... 52
L ess  th a n  cario ts  . . . .  54 

Corn
C ario ts  ................................. 70
L ess  th a n  ca rio ts  ......... 72

H ay
C ario ts  .........................  14 00
L ess th a n  cario ts  . . .  16 00 

Feed
S tre e t  C ar F eed  .............
No. 1 C orn & O a t F eed  29
C racked  Corn ................... 29
C oarse  Corn M eal ........  29

FRUIT JA R S 
M ason, p ts ., p e r  gro. 4 25 
M ason, q ts ., p e r  gro. 4 55 
M ason, % gal. p e r  gro. 6 90 
M ason, can  tops, gro. 1 30 

G E L A T IN E
Cox’s, 1 doz. la rg e  . .1  45 
Cox’s, 1 doz. sm all . .  90 
K n o x ’s  S park ling , doz. 1 25 
K nox’s  S park ling , g r. 14 00 
K n o x ’s  A cidu’d  doz. 1 25
N elson’s  .........................  1 50
O xford ................................  76
P ly m o u th  Rock, P hos. 1 26 
P ly m o u th  Rock, P la in  90

GRAIN BAGS
B road  G auge ............... 18

19

? a lk > I  ? a l ' ke&s 90© 1 00 Stuffed, 5 oz............  qa
Stuffed, 8 oz........... 1 25
Stuffed, 14 oz. . . . . . .  2 25
P itted  (n o t s tu ffed)

14 oz. . . . . . . . .  2 25
M anzanilla , 8 oz. on
Lunch, 10 oz. . . .  1 or
Lunch, 16 oz..........." "  2 25
Queen, M am m oth, ii)’ 

oz. 4 25
Queen, M am m oth, 28

OZ. *> 7(t
Olive Chow, 2 doz.’ cs

Per doz...........................2 25
P IC K L E S
M edium

B arrels, 1,200 co u n t . ,7  26 
H alf bbls., 600 co u n t 4 13 
3 gallon  kegs ............... 1 go
_ Sm all
B arre ls  ............... q . .
H alf b a rre ls  5 zs6 gallon  kegs ..................2 25

G herk ins
g a " ela •••,................... 13 00H alf b a rre ls  ............... 6 25
o gallon  kegs ............. 2 50

S w eet Sm all
B arre ls  .........................  16 00
H alf b a rre ls  ................. g 50
5 gallon  kegs ............... 3 20

,  P IP E S
Clay, No. 216, p e r  box 1 76 
Clay, T. D. fu ll coun t 60 
Cob .................................  gQ

PL A YIN G  CARDS 
No. 90, S team b o a t . . .  75 
No. 16, R iva l a sso rted  1 25 
No. 20, R over, e n am ’d 1 50
No. 672, Special ........... 1 75
No. 98 Golf, s a tin  fln. 2 00
No. 808, B icycle ........... 2 00
No. 632 T o u rn ’t  w h is t 2 25 

PO TASH
B ab b itt’s, 2 doz............... 1 76

PRO V ISIO NS 
B arreled  P o rk  

C lear B ack  . .  23 00@24 00 
S h o rt C u t C l’r  22 00@23 00
B ean  ............... 20 60@21 00
B risket, C lear 28 00© 29 00
P ig  ...............................
C lear F am ily  ........... 26 00

D ry s a l t  M eats
S P  B e l l i e s ----- 14% @15

L ard
P u re  in  tie rce s  12%@13 
Com pound L a rd  . .8  @ 8% 
80 R>. tu b s  . . . .a d v a n c e  % 
60 lh . tu b s  . . . .a d v a n c e  % 
50 It>. tu b s  . . . .a d v a n c e  %

. .ad v an ce  

..a d v a n c e  
advance  1 
advance  1%

A m oskeag
Herbs

Sage .................................  15
H ops ..........................   ]5
L au re l L eaves  .............  16
S enna  L eaves ...............  25

HIDES A N D  PELTS  
Hides

Green, No. 1 ...............12
Green, No. 2 .............11
Cured, No. 1 ---- . . .  13%
Cored. No. 2 .............  12%

20 R>. pails  10 lb. pails  
5 lb. pa ils  8 lh. pa ils

Sm oked M eats 
H am s, 12 lh. av. 18 @19 
H am s, 14 lb. av. 17% @18 
H am s, 16 lh. av . 17 @17% 
H am s, 18 lb. av .
H am , d ried  beef

s e ts  ................. 29 @30
C alifo rn ia  H a m s  13 @13%
Picn ic  Boiled

H am s ............. 19% @20
Boiled H am s . .  24%@25 
M inced H a m  ..1 4  @14%
B acon  ................. 19 @23

©7%
t, , - - @5%B roken ................... 3% @4%

RO LLED  OATS 
Rolled A venna, bbls. 6 00 
S teel C ut, 100 lb. sk s  3 10
M onarch, bbls...............  5 75
M onarch, 90 lb. sks. 2 75 
Q uaker, 18 R eg u lar . .  1 45 
Q uaker, 20 F am ily  . .  4 50

SALAD DRESSING
Colum bia, % p t.............. 2 35
Colum bia, 1 p in t . . . .  4 00 
D urkee’s, la rg e  1 doz. 4 50 
D urkee’s, sm all, 2 doz. 5 25 
S n ide r’s, large, 1 doz. 2 35 
S n ide r’s  sm all, 2 doz. 1 35 

SA LERA TU S 
P acked  60 lbs. in  box 

Arm  and  H am m er , .  3 60 
W yando tte , 100 % s . .  3 00 

SAL SODA
G ranula ted , bbls..............  gf
G ranu la ted , 100 lbs. cs. 00 
G ranu la ted , 36 pkgs. . .  1 26

SA L T
Com m on G rades100 3 lb. sack s  ........... 2 60

70 4 lb. sack s  ........... 2 40
60 5 lb. sack s  ........... 2 40
28 10 lb. sack s  ........... 2 26
56 lb. sack s  ............... 40
28 lb. sack s  ............... 20

W arsaw
56 lb . sack s  .................  26
28 lb. d a iry  in drill bags  20

Solar Rock
56 lb. sack s  .....................  26

Common
G ranu la ted , F in e  .........1 05
M edium , F in e  ............... l  10

SA LT FISH  
Cod

L arge , w hole ......... @ 3
Sm all, w hole . . . .  @ 7%
S trip s  o r  b rick s  9013
Pollock ............... © 5%

Sm oked Salm on 
S tr ip s  .............................  |
_ , H a lib u t
S tr ip s  . . . ...................   i s
C hunks .......................  i f

H olland H erring  
Y. M. w h. hoop bbls.
Y. M. w h. hoop bbls.
Y. M. wh. hoop % bbls.
Y. M. wh. hoop kegs

kegs  ...........................
S tan d a rd , bbls. . . .  l l  75 
S tan d a rd , % bbls. . .  6 13
S tan d a rd , kegs ......... 80

T ro u t
No. 1, 100 lbs. ............. 7 50
No. 1, 40 lb s ........................... 3 25
No. 1, 10 lb s ...................  90
No. 1, 2 lbs . ............... 73

M ackerel
M ess, 100 lbs..................15 00
M ess, 40 lbs. .............  6 5#
M ess, 10 lbs.................  1 70
M ess, 8 lbs...................  1 45
No. 1, 100 lbs......................14 M
No. 1, 40 lbs............................6 10
No. 1, 10 lbs............................1 M

L ake  H errin g100 lbs.....................................  4 as
40 lbs................... *.......... s  1010 ibs. ......................  a
8 U*. .....................  M

@14%
@70
@17
@16
@45
@30
@25
@15
@25@22

7V.
. 5%

. 7% 

. 5

90
. «%. 8%

C araw ay  .........................  15
C ardom om , M alabar 1 20
C elery ........................... 45
H em p, R u ss ian  ........... 5
M ixed B ird  ...................9
M usta rd , w h ite  ............. 12
Poppy  ..................................10
R ape ....................................10

SH O E BLACKING 
H an d y  Box, la rge  3 ds. 3 60 
H an d y  Box, sm all . .  1 26 
B lxby’s R oyal P o lish  86 
M iller’s  C row n Polish  85 

S N U F F
Scotch, In b ladders  . . . .  37
M accaboy, in J a r s ........... 35
F rench  R apple in Jars  . .  43 

SODA
Boxes .................................  5%
K egs, E ng lish  ............... 4%

SP IC E S 
W hole Spices 

Allspice, J am a ic a  ,.9@ 10 
A llspice, ig  G arden @11 
Cloves, Z an z ib a r . .  @22 
C assia, C an ton  . .  14@1S 
C assia, 5c pkg. dz. @25 
G inger, A frican  . .  @ 9%
G inger, Cochin . .  -
M ace, P e n a n g  . . . .
M ixed, No. 1 . . . . .
M ixed, No. 2 .........
M ixed, 5c pkgs. dz. 
N u tm egs, 70180 . .
N u tm egs, 105-110 
P epper, B lack  . . . .
P epper, W h ite  . . . .
Pepper, C ayenne . .
P a p rik a , H u n g a rian  

P u re  G round In Bulk 
Allspice, J a m a ic a  . .  @16
Cloves, Z an z ib a r . . . .  @28 
C assia, C an ton  . . . .  @22
G inger A f r i c a n . . .  @18
M ace, P e n a n g ......... @75
N u tm e g s ................... @35
Pepper, B lack  ......... @13
P epper, W h ite  ___  @32
Pepper, C ayenne . .  @24 
P a p rik a . H u n g a rian  @45 

STARCH 
Corn

K ingsford . 40 hs. .
M uzzy. 20 l ib . pkgs. 

K ingsford
S ilver Gloss. 40 11b.
M uzzy. 40 l ib .  pkgs.

Gloss
Argo. 24 5c pkgs. .
S ilver Gloss, 16 3tbs.
S ilver Gloss, 12 6Tbs.

M uzzy
48 lib . packages  ........... 5
16 3!b. packages  ..........  4%12 6tb. packages  ........... 6
50Tb. boxes ................... 3%

SY RU PS
Corn

B arre ls  .............................  32
H alf b a rre ls  ................. 34
Blue K aro , No. 1%,

4 doz...............................  3 45
Blue K aro , No. 2. 2 dz. 1 95 
Blue K aro , No. 2% 2

doz....................................
B lue K aro , No. 5, 1 dz 
B lue K aro , No. 10, %

doz ......................... . . .
Red ..A ro, No. 1% 4

doz..................................  4 00
R ed K aro , No. 2, 2 dz. 2 30 
R ed K aro , No. 2% 2 dz 2 70 
R ed K aro , No. 5, 1 dz. 2 65 
R ed K aro , No. 10, %

doz. .............................  2 55
P u re  C ane

F a ir  .................................  1«
Good .................................  26
Choice ........................... 25

F o lger’s G rape P unch
Q uarts , doz. c a s e ___ 6 00

TA B L E  SAUCEt.
H alfo rd , la rg e  ............. 3 75
H alford , s m a l l .............. 2 25

TEA
U ncolored Jap a n

M edium  ...................  20026
Choice .......................  28033
F an cy  .......................  36045
B ask e t-fired  M ed’m 28030 
B aske t-fired , Choice 35037 
B ask e t-fired , F an cy  38045
No. 1 N ibs ............... 30@32
S iftings, bulk  ......... 9(a)io
S iftings, 1 lb. pkgs. 12 @14 

G unpow der
M oyune, M edium  ,.28@33 
M oyune, Choice ...35@ 40 
M oyune, F an cy  . . .  50@60 
P in g  Suey, M edium  25030 
P in g  Suey, Choice 35@40 
P in g  Suey, F an cy  ..45@50 

Young Hyson
Choice .......................  28030
F an cy  .......................  45@55

Oolong
Form osa , M edium  ..25@28 
Form osa , Choice . .32@35 
Form osa , F an cy  ...50@ 69 

E nglish  B reak fas t 
Congou, M edium  ...25@ 30 
Congou, Choice . ...30@ 35
Congou, F an cy  .........40@60
Congou, Ex. F an cy  60 @80 

Ceylon
Pekoe, M edium  . . . .  28030 
D r. Pekoe, C hoice ..30@35 
H e w e ry  0 .  P . F a n c y  44060

2 30 
2 25

2 15

TOBACCO

B to , , , ,
B ugle, ic  oz...........; ; ;  3
B ugle, 10c ................... n  «a

n S il S a i° 5 ’ ? a n d  18 °*- 32 J a n  P a tc h , 4 oz. . . . .  11 50
D an  P a tc h . 3 oz. . . . .  5 7« 
F a s t  M all, 16 oz. . . . .  7 ¿5
H iaw ath a , 16 oz...........  *0
H iaw ath a , 5c .............. 5 $5
M ay Flow er, 16 oz. 9 31 
n o  L im it, s oz . 1 fs  
N o L im it, 16 oz. . .  a so 
OJ bw a. 8 and  16 o z .' * ®o
O jibw a, 10c ........... „
o jib w a , 5c  1°

f » C « i 74 ^ ! o ^
60 |

Red Bell. 8 foil . .WW \  | |  
t  *  D  5c . .5  76 

¿ “ba. c a n is te r  9 is
S w eet C uba, 5 c ......... 6 7s
S w eet Cuba, 10c . .  «
Sw eet Cuba, l  n>. t in  4 so
Sw eet BUb? ’ ^  ^  2 25Sw eet B urley , 6c  L& D s 7«
Sw eet Burley! 8 oz . .  2 45
| »  1« oz. 4 90

i S r » ........S "
T iger, 25c can s  2 40
U ncle D aniel, l  n>. Js 
U ncle D aniel, 1 oa. ..**5 22

Plug
Am . N avy , 16 oz.............  S2
A pple. 10 lb. b u tt  . 
D rum m ond N a t. Leaf. 2

a n a  5 lb ...........
D rum m ond N a t . 'L e a f
B a ttle  A x ........... *** 25
B racer. 6 a n d  12 lb ." / .  ¿0
H . ' t ’ E k . V ’iS “  ” >• 5 |  

iSnioi“ »  o f  55
Clim ax Golden T w b m  48
C lim ax, 14% oz............... 44
Clim ax, 7 oz.................  A
D ays’ W ork, 7 &  14 "lb. 38 
C rem e de M enthe, lb. «2 
D erby, 5 7b. boxes . . . .  28
5 B ros., 4 lb .....................  66
F o u r Roses, 10c . so
G in  Edge, 2 i b . f o  

BOP®. 6 & 12 lb. 58 
Gold Rope, 4 & 8 lb . . .  58 
G- O. P ., 12 & 24 lb. . .  40 
G ran g er T w ist, 6 lb. . 46
S  T ’ 10 >b- &  21 lb. 36 
H orse  Shoe, 6 & 12 lb. 43 
H oney  Dip T w ist, 5&10 45 
Jo lly  T ar, 5 & 8 Ib. . .  40
i ’ rE’’ & 11 lb ........... 40J .  T ., 5% & 11 lb ..........  35
K eystone  T w ist, 6 lb. 45
K ism et, 6 7b.............  48
M aple Dip, 20 oz. . . . !  28 
M erry  W idow , 12 lb. . .  32 
N obby Spun Roll 6 & 3 58
P a rro t, 12 lb ...................  32
P a tte r s o n ’s N a t. L ea f 93 
P eachey , 6-12 & 24 lb. 41
P icn ic  T w ist, 5 lb ..........  45
P ip e r H eidsick , 4 & 7 lb. 69 
P ip e r  H eidsick , p e r  doz. 96 
Polo, 3 doz., p e r  doz. 48
R edlcut, 1% oz...............  38
Scrapple, 2 & 4 doz. . .  48 
S h erry  Cobbler, 8 oz. . .  32
S p ear H ead , 12 oz..........  44
S p ear H ead , 14% oz. . 44
S pear H ead, 7 oz. . . .  47 
Sq. D eal, 7, 14 &  28 lb. 30 
S ta r, 6, 12 & 24 lb. . .  43 
S ta n d a rd  N avy, 7%, 16

& 30 lb ...........................  34
T en  P enny , 6 & 12 lb. 35 
Tow n Talk, 14 oz. . . .  31 
Y ankee Girl, 12 A  24 lb. 31 

Scrap
All Red, 6 c .....................5 76
Am. U nion S crap  . . . .  5 40
B ag  P ipe. 5c ............... 5 88
C utlas, 2% oz................. 26
Globe Scrap , 2 oz. . .  30
H ap p y  T hough t, 2 oz. 30 
H oney  Comb Scrap , 5c 5 76 
H o n est Scrap , 5c . . . .  1 55 
M ail Pouch, 4 doz. 5c 2 00
Old Songs, 5c ............... 5 76
Old Tim es, % gro. . .  5 50 
P o la r  B ear, 5c, % gro. 5 76 
R ed B and, 5c % gro . 5 76 
Red M an Scrap , 5c . .  1 42
Scrapple , 5c p k g s ........... 48
S ure  Shot, 5c 1-6 gro. 5 76 
Y ankee G irl S crap  2oz. 5 76 
P a n  H an d le  Scrp  % gr. 5 76 
P each y  Scrap , 5c . . . .  5 76 
U nion W orkm an , 2% 6 00

Sm oking
All L eaf, 2% A  7 o z .. .  30
BB, 3% oz.....................  6 00
BB, 7 oz............................12 00
BB, 14 oz...........................34 00
B agdad, 10c tin s  . . . .1 1  52
B adger, 3 o s....................... 5 04
B adger, 7 oz. ............... 11 52
B anner, 5c .................  5 76
B anner, 20c ...............  1 60
B an n er, 40c ...............  3 20
Betwood, M ix ture , 10c 94
B ig  Chief, 3% oz. . . .  6 00 
M g  Chief, M m . . . . .  so
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8m oklng
B ull D u rh am , 6c . . . .  6 85 
B ull D urham , 10c . . . .  11 52 
Bull D urham , 15c . .  17 28 
Bull D u rh am , 8 oz. . .  3 60 
B ull D u rh am , 16 oz. . .  6 72
B uck H o rn , 5c ........... 5 76
B uck H orn , 10c ........... 11 52
B ria r  P ipe , 5c ........... 6 00
B ria r  P ipe , 10c ......... 12 00
B lack  Sw an, 5c ..........  5 76
B lack  Sw an , 14 oz. . .  3 50
Bob W h ite , 5c ...........  6 00
B ro therhood , 6c ......... 6 00
B ro therhood , 10c . . . .1 1  10 
B ro therhood , 16 oz. . 5 05
C arn iva l, 5c .................  5 70
C arn iva l, % oz...........  39
C arn iva l, 16 oz...........  40
C igar CUp’g, Jo h n so n  30 
C igar CUp’g, S eym our 30 
Id en tity , 3 & 16 oz. . .  30 
D arby  C igar C u ttin g s  4 50 
C o n tin en ta l C ubes, 10c 90
C orn C ake, 14 oz.............2 55
C orn Cake, 7 oz............. 1 45
C orn  C ake, 5c ..............  5 76
C ream , 60c p a ils  . . . . .  4 70 
C uban  S ta r , 5c (o il . .  5 76 
C uban  S ta r , 16 oz. p is  3 72
C hips, 10c .......... . . . . . 1 0  30
D ills B est, 1% oz......... 79
D ills B est, 3% oz......... 77
D ills B est, 16 oz......... 73
D ixie K id, 5c .............  48
D uke’s  M ix tu re , 5c . .5  76 
D uke’s  M ix tu re , 10c ..1 1  52 
D uke’s  C am eo, 5c . . . . 6  76
D rum , 6c .......................  5 76
F. F . A ., 4 oz................ 5 04
F. F . A ., 7 oz.............. 11 52
F ash ion , 6c ................. 6 00
F ash ion , 16 oz.................. 5 28
F ive  B ros., 5C ........... 5 76
F ive  B ros., 10c ...........10 53
F iv e  c e n t c u t P lu g  . .  29
F  O B  10c .....................11 52
F o u r R oses, 10c ......... 96
Fu ll D ress, 1% oz. . .  72
G lad H and , 5c ........... 48
Gold Block, 10c ...........12 00
Gold S ta r , 60c pa il . .  4 70 
G ail f t  Ax. N avy , 5c 5 76
G row ler, 5c . . ; ........... 42
G row ler, 10c ...............  94

«Growler, 20c .............'. 1 85
G ian t, 6c ...................  6 76
G ian t, 40c .....................  3 96
H an d  M ade, 2% oz. . .  50
H aze l N u t, 5c ........... 5 76
H oney  D ew, 10c . . . .1 2  00
H u n tin g , 6 c ...................  38
I  X  L, 5c ; .....................  6 10
I X  L, In p a l l s ...........  3 90
J u s t  Su its, 5 c ...............  6 00
J u s t  S u its, 10c ........... 12 00
K iln  D ried , 25c ........... 2 45
K ing  B ird , 7 oz.............. 2 16
K ing B ird , 10c ........... 11 52
K ing  B ird , 5c ................. 5 76
L a  T u rk a , 6c ............. 5 76
L ittle  G ian t, 1 lb ........... 28
L ucky  S tr ik e , 10c . . . .  96
Le Redo, 3 oz............... 10 80
L e Redo, 8 & 16 oz. 38 
M yrtle  N avy , 10c . . . .1 1  52
M yrtle  N avy, 5c ......... 5 76
M ary land  Club, 5c . . .  50
M ayflow er, 5c ............. 5 76
M ayflow er, 10c ........... 96
M ayflow er, 20c ........... 1 92
N ig g er H a ir, 5c ......... 6 00
N ig g er H a ir, 10c ___ 10 70
N ig g er H ead , 6 c ......... 5 40
N ig g er H ead , 10c . . .  10 56
Noon H our, 5c ........... 48
Old Colony, 1-12 gro. 11 52
Old Mill, 5c ................. 5 76
Old E n g lish  C rve l% oz. 96
Old Crop, 5c ...............  5 76
Old C rop, 25c ............. 20
P. S., 8 oz. 30 lb . cs. 19 
P. S., 3 oz., p e r  gro . 5 70
P a t  H an d , 1 oz...............  63
P a tte rs o n  Seal, 1% oz. 48 
P a tte rs o n  Seal, 3 oz. . .  96 
P a tte rs o n  Seal, 16 oz. 5 00
P eerless , 5c ...............  5 76
P eerle ss , 10c c lo th  ..1 1  52 
P eerless , 10c p a p e r  ..1 0  80
P eerle ss , 20c ................. 2 04
P eerle ss , 40c ..................4 08
P laza , 2 gro . case  . , . . 5  76
P low  Boy, 5c .............  5 76
P low  Boy, 10c ........... 11 40
Plow  Boy, 14 oz............... 4 70
P edro , 10c ......................11 93
P r id e  o f V irg in ia , 1% 77
P ilo t, 6c .......................  5 76
P ilo t, 14 oz. doz...........2 10
P r in ce  A lbert, 5c . . . .  48
P rin ce  A lbert, 10c . . . .  96
P rin ce  A lbe rt, 8 oz. . .  3 84 
P rin ce  A lbert, 16 oz. 7 44 
Q ueen Q uality , 5c . .  48
R ob Roy, 6c fo il . . . .  5 76 
Rob Roy, 10c g ro ss  ..10  52
Rob R oy, 25c doz.......... 2 10
Rob R oy, 50c doz. . . .  4 10 
8 . & M., 5c g ro ss  . . . .  5 76 
8. f t  M., 14 oz., doz. . .  3 20 
S o ld ier Boy, 5c g ro ss  5 76 
S o ld ier Boy. 10c .., ..1 0  50
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P ilo t, 7 oz. doz. . . . .  l  05
Sold ier Boy, 1 lb ...........4 75
S w eet C aporal, 1 oz. 60
S w eet L o tus, 5c . . . .  6 00
Sw eet L o tus, 10c . . . .1 2  00
Sw eet L o tus, p e r  dz. 4 35
S w eet Rose, 2% oz. . .  30
S w eet T ip  Top, 6c . .  50 
S w eet T ip  Top, 10c . .  1 00 
S w eet T ips, % g r o . . .  10 08
Sun C ured , 10c 
S um m er T im e, 5c . .  
S u m m er T im e, 7 o z .. 
S um m er T im e, 14 oz, 
S tan d a rd , 5c fo il . . .  
S tan d a rd , 10c p a p er 
Seal N. C. 1% c u t p lu g  70 
Seal N . C. 1% G ran . 63 
T h ree  F e a th e rs , 1 oz. 48 
T h ree  F e a th e rs , 10c . lx  oz 
T h ree  F e a th e rs  an d  

P ip e  com bina tion  .
T om  &  J e r ry , 14 oz.
Tom  & J e r ry , 7 oz.
Tom  & J e r ry , 3 oz.
T ro u t L ine, 5c . . . .
T ro u t L ine, 10c .........11 00
T u rk ish , P a tro l , 2-9 5 76
T uxedo, 1 oz. b ag s  
Tuxedo, 2 oz. t in s
Tuxedo, 20c .............
T uxedo, 80c t in s  . .
T w in  O aks, 10c . .
U nion L eader, 60c .
U nion L ead er, 25c 
U nion L ead e r, 10c
U nion L eader, 5c ----
U nion W o rk m an , 1%

98 
5 76 
1 65 
3 60 
5 76 8 64

2 25
3 60 .1 80 

. 76
5 90

.. 5 .. 2 

..11 52 
6 00 
5 76

U ncle Sam , 10c .........10 98
U ncle Sam , 8 oz...........2 25
U. S. M arine, 5c . . .  5 76 
V an  B ibber, 2 oz. t in  88 
V elvet, 5c pouch  . . . .  48
V eivet, 10c t in  ............. 96
V elvet, 8 oz. t in  ___ 3 84
V elvet, 16 oz. can  . . .  7 68 
V elvet, com bina tion  cs 5 75
W a r  P a th , 5c ............. 6 00
W a r P a th ,  20c ............. 1 60
W av e  L ine, 3 oz...........  40
W av e  L ine, 16 oz..........  40
W ay  up, 2% oz........... 5 75
W ay  up, 16 oz. p a ils  . .  31
W ild  F ru it ,  5c ............. 5 76
W ild  F ru it ,  10c ......... 11 52
T urn  Turn , 5c ............... 6 00
Y um  Y um , 10c ........... 11 62
Y um  Y um , 1 lb ., doz. 4 80

T W IN E
C otton , 3 p ly  . . . .
C o tton , 4 p ly  . . . .
J u te ,  2 p ly  .............
H em p, 6 p ly  .........
F lax , m edium  . . . .
W ool, 1 !b. b a le s

. 20 
, 20 

14 
. 13

24 10%

30
40
50
75

V IN EG A R
W h ite  W ine, 40 g ra in  8% 
W h ite  W ine, 80 g ra in  11% 
W h ite  W ine, 100 g ra in  13 
O akland  V in eg ar & P ick le  

Co.’s  B ran d s
H ig h lan d  app le  c id e r 22 
O akland  app le  c id e r ..16
S ta te  S ea l s u g a r  .........14
O akland  w h ite  pfcklg  10 

P ack ag es  free.
W ICK IN G  

No. 0, p e r  g ross 
No. 1, p e r  g ro ss  .
No. 2, p e r  g ro ss  .
No. 3, p e r  g ro ss  .

W O O D E N W A R E
B ask e ts

B ushels  .........................  1 00
B ushels, w ide band . .  1 15
M ark e t ....................... 40
S plin t, la rg e  ................. 4 00
Splin t, m ed ium  ...........  3 50
Splin t, sm all ............... 3 00
W illow , C lothes, la rg e  8 75 
W illow , C lothes, sm all 7 25 
W illow , C lothes, m e’m  8 00

B u tte r  P la te s  
O vals

% lb ., 250 In c ra te  . . . .  35 
% lb., 250 In c ra te  . . . .  85
1 lb., 250 in  c r a t e ...........40
2 lb ., 250 in  c ra te  ...........50
3 lb., 250 in  c r a t e ...........70
5 lb ., 250 in  c r a t e ...........90

W ire  E nd
1 lb ., 250 in  c r a t e ...........35
2 lb ., 250 in  c r a t e ...........45
3 lb., 250 In c r a t e ...........55
5 lb ., 20 In c ra te  ............. 65

C h u rn s
B arre l, 5 gal., each  . .  2 4C 
B arre l, 10 gal., each  . .2  65

C lothes P ins 
R ound H ead

4% Inch, 5 g ro ss  ............  65
C artons, 20 2% doz. bx s  70 

Egg C ra te s  and  F illers  
H u m p ty  D um pty , 12 dz. 20
No. 1 com plete  ..............  40
No. 2, com plete  ............... 28
C ase No. 2, fillers, 15

s e ts  ........... ................ 1 35
m edium , 12 s e ts  1 16

1 lb. boxes, p e r  g ro ss  9 00 8 lb . boxes, p e r  g ro ss  24 00

C H A R C O A L
Car lots or local shipments, 

bulk or sacked in paper or jute. 
Poultry and stock charcoal.

M. 0 . DEWEY CO., Jackson. Mich.
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F au cets
C ork lined, 3 In ................ 70
C ork lined, 9 in ............  80
C ork lined, 10 In ..90

Mop S tick s
T ro ja n  s p rin g  ............... 90
E clipse  p a te n t sp rin g  85
No. 1 com m on ...............  80
No. 2 p a t. b ru sh  h o ld e r 85
Idea l No. 7 ...................... 85
121b. co tton  m op h ead s  1 30

P a lls
2-hoop S ta n d a rd  . . . .  2 Off
2- hoop S ta n d a rd  . . . .  2 25
3- w ire  C able . 2 30
F ib re  ...............................  2 40

T oothp icks
B irch , 100 p ack ag es  . .  2 00 
Idea l ...............................  gg

T rap s
M ouse, wood, 2 holes . .  22 
M ouse, wood, 4 holes . .  45 
10 q t. G alvan ized  . . . .  1 55 
12 q t. G alvan ized  . . . .  1 70
14 q t. G alvanized  ___  1 90
M ouse, wood, 6 holes . .  70 
M ouse, tin , 5 holes . . . .  65
R at, wood .......................  80
R at, sp rin g  .....................  75

T u b s
20-in. S tan d a rd , No. 1 8 00 
18-in. S tan d a rd , No. 2 7 00 
16-in. S tan d a rd , No. 3 6 00 
20-in. Cable, No. 1 . .  8 00 
18-in. Cable, No. 2 . .  7 00 
16-in. Cable, No. 3 . .  6 00
No. 1 F ib re  .................16 60
No. 2 F ib re  .................15 00
No. 3 F ib re  .................13 50
L a rg e  G alvanized  . . .  5 50
M edium  G alvanized  . .  4 75 
Sm all * G alvan ized  . . .  4 25

W ash b o ard s
B an n er, Globe ............. 2 50
B rass, S ingle ................. 3 25
G lass, S ingle .................3 25
Single A cm e ................. 3 15
D ouble P ee rle ss  . . . .  3 75
Single P ee rle ss  ........... 3 25
N o rth e rn  Q ueen . . . .  3 25
D ouble D uplex  ...........3 00
Good E nough  .............3 25
U niversal .....................  3 15

W indow  C leaners
12 In ..................................  1 65
14 in ..................................  1 85
16 in ..................................  2 30

W ood Bowls
13 In. B u t t e r ................. 1 75
15 in. B u tte r  ..........  2 50
17 in . B u tte r  ............... 4 75
19 in. B u t t e r ................. 7 50

W R A P PIN G  P A PE R
C om m on S traw  ............. 2
F ib re  M anila, w h ite  . .  3 
F ib re  M anila, co lored  4
No. 1 M anila  ...............  4
C ream  M an ila  ...............  3
B u tc h e rs ’ M an ila  . . . .  2% 
W ax  B u tte r , sh o r t c ’n t  10 
W ax  B u tte r , fu ll e ’n t  15 
W ax  B u tte r , ro lls  . . .  12

Y EA ST C A K E
M agic, 3 doz.....................1 15
S unligh t, 3 doz................. 1 00
S unligh t, 1% doz...........  50
Y east F oam , 3 doz. . .1  15 
Y east F oam , 1% doz. 85

YOURS T R U L Y  L IN E S  
P o rk  an d  B ean s  2 70@3 60 
C ondensed Soup 3 25@3 60 
S alad  D re ss in g  3 80@4 50 
A pple B u tte r  . . . .  @3 80
C atsu p  .................  2 70@6 75
M acaron i ...........  1 70@2 35
Spices ............... 40@ 85
H erb s  .....................  @ 75

A X L E  G R EA SE

10 oz., 4 doz. 
15 oz. 4 doz. 
20 oz., 3 doz. 
25 oz-., 4 doz.

BAKING POW DER  
K. C.

Doz.
in case  85 
in  case  1 25 
in case  1 60

-----  in  case  2 00
50 oz., 2 doz. p la in  top  4 00 
50 oz. 2 doz screw  top  4 20 
80 oz., 1 doz. p la in  top  6 50 
80 oz., 1 doz. screw  top  6 75 

B arre l D eal No. 2 
8 doz. each  10, 15 and

25 oz..............................32 80
W ith  4 dozen 10 oz. free  

B a rre l D eal No. 2 
6 doz. each , 10, 15 an d

25 oz...............................24 60
W ith  3 dozen 10 oz. free  

H a lf-B a rre l D eal No. 3 
4 doz. each , 10, 15 and

25 oz.............................. 16 40
W ith  2 doz. 10 oz. free  
All cases sold F . O. B, 

jobb ing  poin t.
A ll b a rre ls  and  h a lf­

b a rre ls  sold F . O. B. C hi­
cago.

Royal

R oasted
D w in n e ll-W rig h t Co’s  B ’ds

VHlTEHOi/sV

G erm an  M ottled, 25 b. 3 06 
^ u t* N a p h th a  100 ck. 3 86 
M arseilles, 100 cak es  6 00 
M arseilles, 100 cks. 6c  4 00 
M arseilles, 100 ck. to il 4 00 
M arseilles, % bx to il 2 10

P ro c to r  f t  G am ble Co.
L enox ...............  •
Ivory, 6 oz. ....* * * *  4
Ivory , 10 oz..................   4
S ta r  ................. I

10c size  . .  90 
%lb can s  1 35 
6 oz can s  1 90 
% tb c an s  2 50 
% lb can s  3 75 
l ib  c an s  4 80 
3 lb c an s  13 00 
51b can s  21 50 

CIGARS
Jo h n so n  C igar Co.’s B ran d  
D utch  M as te rs  C lub 70 00 
D utch  M as te r G rande  68 00 
D u tch  M aste rs , P an . 68 00 
L i ttle  D u tch  M as te rs

(300 lo ts) ............... 10 00
Gee J a y  (300 lo ts )  ..1 0  00
E l P o r ta n a  ................... 33 00
S. C. W ............................ 32 00
Jo h n so n ’s  H obby . . . .3 2  00 
Jo h n so n ’s A s I t  Is  ..3 3  00

W orden  G rocer Co. B ran d s  
C an ad ian  Club

W h ite  H ouse, 1 lb ...............
W h ite  H ouse, 2 lb .................
E xce lsio r, B lend, 1 lb ........
E xce lsio r, B lend, 2 lb ...........
T ip  Top, B lend, 1 lb. . . . .
R oyal D lend  .............. ..
R oyal H ig h  G rade . . . . ___
S u p erio r B lend ............. ..
B oston  C om bination  

D is trib u ted  by  Ju d so n  
G rocer Co., G rand  R apids; 
L ee  f t  C ady, D e tro it;  S y ­
m ons B ros, f t  Co., S ag i­
n aw ; B row n, D av is  f t  W a r­
ner, Jac k so n ; G odsm ark , 
D urand  f t  Co., B a ttle  
C reek ; F ie lbach  Co., T o ­
ledo.

L ondres, 60s, w ood . . ..3 5
L ondres, 25s t in s  . . . . . .3 5
L ondres, 300 lo ts  . . . . . . 1 0

COFFEE
OLD MASTER COFFEE

R oyal G arden  T ea, pkgs. 40 
T H E  BOUR CO., 

TOLEDO, OHIO.
SOAP

L a u tz  B ros .’ f t  Co.
Acme, 30 b a rs  ........... 4
A cm e, 25 ba rs , 75 lbs. 4 
A cm e, 26 b a rs , 70 lbs. 3 
A cm e, 100 cak es  . . . .  3 20 
B ig M aste r, 100 b locks 4 00 
C ream  B orax , 100 cks 3 85 
G erm an  M ottled  . . . .  3 15 
G erm an  M ottled , 6bx. 3 15 
G erm an  M ottled , 10 b. 3 10

FITZPATRICK BROTHERS’ SOAP CHIPS
White City (Dish Washing) .................* .............
Tip Top (Caustic)..............................................
No 1 Laundry Dry......................................................
Palm Pure Soap Dry...................................................*

Old M aste r Coffee 
San M arto  Coffee

S w ift f t  C om pany
S w ift’s  P r id e  .............  a
W h ite  L a u n d ry  ......... t
W ool, 6 oz. b a n  . . .  4 
W ool, 10 oz. b a n

T rad esm an  Co.’s  B ran d
on# *»x 2 50 

H aw k , five bx s  2 4# 
B lack  H aw k , te n  b x s  2 25 
-  .  A  B. W ris ley
Good C h eer . . . . . .  4 0 0
Old C o u n try  .........*** |  49

Scouring
Sapolio, g ro ss  lo ts  . .  9 60 
Sapolio, h a lf  gro. lo ts  4 86 
Sapolio, s ing le  boxes 2 40
Sapolio, h an d  ............... 2 40
Steourine, 60 cak es  . .  1 80 
Scourine, 100 cak es  . .  3 50

Soap Compounds
Jo h n so n ’s  F ine , 48 2 8 26 
Jo h n so n ’s  X X X  100 6c 4 00
R ub-N o-M ore ........... 2 55
N ine O’clock ............... 3 50

W ashing Powders
A rm our’s  .....................  1 70
B ab b itt’s  1776 ............. 8 75
Gold D ust, 24 la rg e  . .4  30 
Gold D ust, 100 sm all 3 85
K irko line, 24 41b............2 80
L au tz  N a p h th a , 60s . .2  4C 
L au tz  N a p h th a , 100s 3 75
P e a rlin e  .........................  3 74
R oseine .........................  3 jo
Snow  Boy, 24s fam ily

s ize  ...............    2 73
Snow  Boy, 60 6c  . . . . 2  40 
Snow Boy, 100 6c . . . . 8  76
Snow  Boy, 20s ........... 4 00
S w if t's  P ride , 24s . . . . 8  66 
S w ift’s  P rid e , 100s . . . 8  <6 
W isdom  .......................  2 80

The only
5 c

Cleanser
G uaranteed {y 

equal the  
best 10c kinds

80 - C A N S -$2.80

BBLS.
.210 lbs........ 3c per lb
.250 lbs........ 4c per lb
.225 lbs........ 5J{c per lb-
.300 lbs........ OJic per lb.

Public Seating for all Purposes
World's Largest Exclusive Manufacturers

Church Furniture of Character
Being the only exclusive designers and builders of 

Church Furniture we are known as an authority on this 
subject. Your building committee should have our 
book Y-4.

American Steel Sanitary Desks
Bmlt of steel to withstand strain. All parts are electric welded into on. 
indestructible unit. Your school board should have our illustrated book B-C.

Motion Picture Theatre Seating
Highest in quahty. lowest in price. World’s largest manufacturers of exclusive designs in 
opera chairs. Send floor sketch for FREE SEATING PLAN and book B-C-l.

I  A n / 9 H  F l l f f l  i f  I I P  A  We specialize Lodge. Hall and L U U U C  I If I f  III  I l f C  Assembly seating. Our long 
. , .  . experience has given us a
knowledge^ of requirements and how to meet them. M any styles in 
stock and built to  order, including the more inexpensive portable chairs, 
veneer assembly chairs, and luxurious upholstered opera chairs. W rite 
for book p-c,-2.

rlmencan Seating Company
14 E, Jackson  Blvd., C hicago

Grand Rapids N ew  Y ork B oston Philadelphia
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BUSINESS-WANTS DEPARTMENT
A dvert isem ents  inserted under tins nead for two cents a word the first insertion and one cent a word for each subsequent 

continuous insertion. No charge less than  2o cents Cash must accompany all orders.

B U SIN E SS CHANCES.

B usiness chance  a t  S a ran ac , M ichigan. 
F o r  Sale, h a rd w are , d ry  goods and  shoes; 
a lso  g ro ce ry  fix tu res, a t  75c on th e  dollar. 
G oing business. S to re  re n t a t  $20. In ­
v e stig a te . E . D. Collar, C olum bus, Ind .

__________735
F a rm  A d vertisem en t. F a rm  of 120 

a c re s  (c lay  loam ) b eau tifu l m odern  hom e 
an d  n ice litt le  b a rn  In M aple V alley  to w n ­
ship,' M ontcalm  county , fo r  sale  o r  ex ­
change  fo r s to ck  of d rugs. D r. J . B lack ,
H ow ard  C ity, M ichigan. __________ 736

F o r  R en t—D esirab le  m odem  co rn e r 
s to re , 50 x  100 feet, W ith b a se m e n t s to r ­
age room . S team  h ea ted . Possession  
im m ediate ly . F u lly  equipped w ith  tab les, 
shelv ing  an d  w indow  fix tu res. Apply,
M ax H . E lbe, 105 F a lls  St., N ia g a ra  F a lls , 
N . Y. 737

M erchandise  S ales C onducted—Stocks 
reduced  o r c losed o u t en tire ly . G reene 
Sales Co., Jack so n , M ichigan. 734

F o r  Sale—Stock  of g roceries, ch ina, 
b a z a a r  goods an d  lad ies ’ a n d  g e n t’s  fu r ­
n ish ings. Only s to re  of th e  k in d  th is  
side  of D e tro it o r P o n tiac . R eason  fo r 
selling—h av e  decided to  go o u t of th e  
m ercan tile  business. F o r  p a rtic u la rs  a d ­
d ress  M. B rock & Co., N orthv ille , M ich.

732
F o r Sale—Stock of g en e ra l m erchand ise , 

s to re  bu ild ing  a n d  fix tu res, in  a  sm all 
tow n on th e  D e tro it-M ack in ac  R ailw ay . 
B es t of fa rm in g  co u n try ; re aso n  fo r  se ll­
ing—sickness. L a rg e  im p lem en t b u si­
ness in  connection . Good o p p o rtu n ity  fo r 
th e  r ig h t p a rty . E s tab lish ed  fo r  fifteen  
y ears . No. 714, c a re  T rad esm an . 714

Goldfield, C obalt a n d  T onopah  s tocks  
re tu rn in g  from  te n  to  th ir ty  p e r cen t, on 
in v estm en t can  be bough t u n d e r m ost 
libera l te rm s. T h ey  a re  lis ted  in  N ew  
Y ork a n d  B oston . B e r tra n d  &  Com pany, 
B rokers, 2 B roadw ay , N ew  Y ork. 630

D ru g  S to re  F o r  Sale—Invoice $3,000. 
W ill ta k e  p a r t  cash , b a lance  tim e. R en t 
$15. L ease  to  su it. A verage d a lly  sa les 
fo r 1913, $12. Good reason  fo r  selling. 
F  J . Lyons, G rand  Ju n ctio n , M ichigan. 
__________________________________ 540

C ash fo r y o u r business  o r  p ro p erty . I 
b rin g  buyers and  sellers to g e th er. N o 
m a tte r  w here located, If you w a n t to  buy, 
sell o r exchange a n y  k in d  of business 
o r  p ro p erty , w rite  me. E s tab lish ed  1881. 
Jo h n  B. W rig h t, successo r to  F ra n k  P. 
Cleveland, R eal E s ta te  E x p e rt, 1261 
A dam s E x p ress  B ldg., Chicago, 111. 326

HELP W ANTED.
W an ted —E xperienced  salesm en to  sell 

o u r line of w arm  fo o tw ear in  th e  W est 
on com m ission. A ddress T he B e a tty
F e ltin g  Co., M ishaw aka, Ind . 741

SITUATIONS W ANTED.
P o sitio n  W an ted —R eg iste red  p h a rm a ­

c ist. Y oung m arried  m an ; fo u r y e a rs ’ 
experience. A ddress C. S’. K irtlan d , L a k e - 
view , M ichigan. 745

A young  m an  26 y e a rs  of age h av in g  
e ig h t y e a rs ’ experience  In d ep a r tm e n t 
s to re , w ould like a  position  a s  h ead  c lerk  
o r m a n a g e r of som e d e p artm en t. A m  
now  em ployed. C an fu rn ish  A - l  re fe r­
ences. A ddress No. 731, ca re  M ichigan 
T rad esm an . 731

W ill p ay  cash  fo r a n y  k ind  of m erch an ­
dise o r a n y  am o u n t of i t  if cheap  enough. 
H aro ld  G oldstrom , 65 S m ith  Ave., D e tro it, 
M ichigan. 738

W an ted —M cC askey reg is te r , la te  model, 
500 accoun ts . A ddress B en jam in  W ag -
ner, M ont C lare, P a .________________ 739

F o r  R en t—D esirab le  s to re  a t  T rav e rse  
C ity. M odern s to re  room , w ith  m e ta l 
w alls  an d  ceilings, la rg e  p la te  g la ss  show  
w indow s, s te a m  h e a ted  a n d  e lec tric  l ig h t­
ed, in  c en te r  of re ta il  d is tr ic t an d  a d ­
jo in in g  la rg e  d ry  goods and  re a d y -to -  
w e a r  s to re , fo r re n t J a n . 1st. Su itab le  
fo r shoes, d ru g s  o r  k in d red  lines. W rite  
a t  once to  S te in b e rg  B ros., T rav e rse  City,
M ichigan. 740

Im p lem en ts—H av e  bu ild ing  su itab le  fo r 
s to ck  of im plem ents, size 100 x  30, w ill 
re n t v e ry  reasonab le , v e ry  fine opening, 
in v estig a te . W . A. Cline, M oran, K an sas.

________ 742
$5,000 eq u ity  in fine 80-acre fa rm  n e a r

B a ttle  C reek  to  exchange  fo r  s tock  of 
goods. Service  R ea lty  A gency, Jackson , 
M ichigan. 743

W an ted —To p u rch ase  s tock  of c lo th ­
in g  in  sm all tow n, good location , C en tra l 
M ichigan. A ddress Box 247, S a ran ac , 
M ichigan._____________________________744

O p p o rtu n ity —Ice p la n t fo r sa le  a t  H u m ­
boldt, K an sa s. A  firs t c la ss  business  
proposition . In v e s tig a te  th is  if  you a re  
looking  fo r  so m eth in g  safe  an d  su re . A d­
d ress  F ra n k  C. M ilien, H um bold t, K an sa s.

746

IF spot cash, a fair price, quick action appeal 
to you. I ’ll buy merchandise you don’t  
want, can’t  sell, or will buy your whole 

stock or part of your stock of shoes, clothing, 
dry goods, or any store any where and every­
where. and come w ith the cash as soon as you 
wire or write to me.

PAUL FEY REISEN , 12 N o. M arket St. 
Tel. 2756 Franklin CHICAGO

S tock  W an ted —D ry  goods, clo th ing , 
shoes o r  general. M u st he cheap. N o r th ­
e rn  M ichigan p re fe rred . A ddress Box 
232, M ason, M ichigan. 733

Move y o u r d ead  stock . F o r  closing  
o u t o r reducing  stocks, g e t in  touch  w ith  
us. M erch an t’s A uction  Co., R eedsburg , 
W is. 725

D rug  S tock—One of th e  m o s t com plete  
an d  u p - to -d a te  d ru g  s to ck s  in  C en tra l 
M ichigan. L arge , n ea rly  new  s to re , lig h t 
an d  spacious p rescrip tio n  room , com plete  
soda  fo u n ta in , fu ll b asem en t. One of th e  
b e st loca tions  in  th e  c ity ; 10 y e a r  lease  
a t  v e ry  low ren ta l. F u ll p a rtic u la rs  g iv ­
en to  anyone  m ean in g  business. I f  n o t 
in te re s ted , don’t  an sw er. A ddress  D ru g ­
g is t, B ox 87, L ansing , M ichigan. 726

F o r  Sale—In  one of th e  b e s t c itie s  of 
M ichigan, c lo th ing  an d  fu rn ish in g  stock , 
w ith  o r w ith o u t fix tu res. Good s tead y  
tra d e . A nyone in te re s ted  can  g e t p a r t ic u ­
la rs  by  w ritin g  P . A. H . 531 F o u r th  St., 
D e tro it, M ichigan. 727

E x cep tio n a l o p p o rtu n ity  fo r p a r ty  w ish ­
in g  to  re tire . P ub lic  U tility  fo r  sale. N ew  
p lan t. Only b een  o p e ra tin g  th re e  m onths, 
p ay in g  now  $1,500 p e r year. W ill p ay  
$5,000 to  $8,000. F ran c h ise  fifty  y e a rs ; 
tow n  5,000 people, S ou th  T ex as  co as t 
co u n try , idea l c lim ate . P rice  $35,500. 
C ost of opera tion  no th ing . A ddress Box 
222, T ex a rk a n a , T exas. 728

• Do • you w a n t to  sell y o u r bu sin ess  o r 
fa rm  fo r cash ?  O ur cn arg es  a re  less  th a n  
1 p e r  cen t. W e ad v er tis e  each  ind iv idual 
sale. O ur S ystem  long estab lish ed  m eans 
qu ick  re su lts . A usberge r Co., K en ton , 
Ohio, D ept. 5. 729

F o r  Sale—W ood w o rk in g  fac to ry , fu lly  
equipped an d  ru nn ing . W ith  w a te r  pow ­
e r  an d  e stab lish ed  business. Clyde L. 
T ay lor, T ru stee . R oss C ab in e t C om pany, 
O tsego, M ichigan. 730

W an ted —C loth ing  Sa lesm an—T o open 
a n  office an d  so lic it o rd e rs  fo r M erch an t 
T ailo ring . F u ll sam ple  eq u ip m en t is 
free. S ta r t  now  a n d  g e t in to  business 
“on y o u r own hook.”  W e build  to -o rd e r  
th e  b e st c lo thes in  A m erica . I f  you have  
fa ith  in  y ou r ab ility  to  do th in g s , you 
a re  th e  fellow  w e a re  looking  for! F u ll 
d e ta ils  w ill be supp lied  on re q u e s t and  
I  can  call a n d  ta lk  i t  over if you a re  
in te re s ted . E . L. Moon, G eneral A gent, 
Colum bus, Ohio. 707

F o r  Sale—T he only re s ta u ra n t  in  H a r t ­
ford, tw o s to ry , w ell located . M odern 
excep tin g  h ea t. P rice , $1,800. A lice 
K napp, H a rtfo rd , M ichigan.________ 704

L arg e  ca ta lo g u e  F a rm s  an d  B usiness 
C hances, o r $50 selling  p roposition  free. 
P a rd ee , T rav e rse  C ity, M ichigan . 519

S alesm an  calling  on f irs t-c la s s  tra d e  
in W es te rn  M ichigan te r r i to ry  d esires  a  
good side line. A ddress No. 719, care  
T rad esm an . 719

F o r  Sale—A w ell loca ted  s to ck  o f g en ­
e ra l m erchand ise  in  tow n  1,500. D oing 
good business. A bou t $5,000 invested . 
N o agencies. A ddress No. 712, care  
T radesm an .___________________  712

W e p ay  CASH fo r m erch an d ise  s tock  
and  fix tu res. G rand  R ap id s  M erchandise  
& F ix tu re s  Co„ 803 M onroe Ave. 203

F o r R en t—S tore  build ing . Good loca­
tion  fo r c lo th in g  o r  d e p a r tm e n t s to re , 
in  a  live M ichigan tow n. A ddress  No. 
328, care  T rad esm an . 328

F o r Sale—C lean s to ck  o f g ro ce rie s  in 
th r iv in g  tow n. H ig n  school, c ity  w a te r  
an d  lig h ts ; th re e  w ards. L ease  building. 
A verage  sales $35 a  day. No. 721, c a re  
T rad esm an . 721

F o r  Sale—G rocery  s tock  a n d  fix tu res, 
in v en to ry in g  ab o u t tw o  th o u san d . B rick  
bu ild ing  a n d  cheap  re n t. H av e  o th e r  
business. W rite  o r  phone, R. D. M iller, 
F rem on t, M ichigan.___________  723

To R en t—S to re  room , c en tra iiy  located  
on M itchell s tre e t , C adillac, M ich., 25 x  80 
ft., w ith  b a sem en t an d  s to ra g e  room  back. 
B rick  building, co rn e r location . Box B, 
Cadillac, M ich. 474

F o r Sale—B u tch ers  o r g ro ce rs  co m p u t­
ing  scale. H av e  gone o u t of business. 
W ill se ll fo r le ss  th a n  h a lf  cost. T im e 
if desired . A snap . A c t quick . A ddress 
No. 706, care  M ichigan T rad esm an . 706 

$3,500 sacrificed  on tn e  b e st hom e in  
one of th e  b e st loca tions In city . T h ree  
lo ts  a n d  b a rn . O w ner is  p h ysic ian  w ho 
w as seriously  in ju red  a n d  m u st change  
c lim ate . W ould like d ru g  s to re  o r  fa rm , 
if w ell ren ted , a s  p a r t  pay . A ddress No.
632, care  T radesm an .________________ 632

W e buy an d  sell seco n d -h an d  s to re  
fix tu res. G rand  R ap ids  M erchand ise  &
F ix tu re s  Co., 803 M onroe Ave.______ 204

F o r  Sale—G eneral s to ck  in  fine condi­
tion . C onsists  o f d ry  goods, g roceries, 
shoes an d  lig h t h a rd w a re —in good fa rm ­
in g  co u n try  tow n, loca ted  on G rand  T ru n k  
Ry. W ill sell a t  a  d iscoun t. W ish  to  
re tir e  from  business—reaso n  fo r  selling. 
Low  re n t. A ddress  No. 654, care  T rad es
m an. ____________________ 654

S afes Opened—W . L. Slocum , safe  e x ­
p e rt a n d  locksm ith . 9? M onroe Ave.,
G rand  R apids, M ich.________________ 104

If you a re  In te re s te d  In selling  o r 
buy ing  a  g rocery  o r  g e n e ra l stock , call 
o r w rite  E . K ru lsen g a , c -o  M usseim an 
G rocer Com pany, G rand  R apids, M ichi­
gan . 1f>4

M erch an ts  P lea se  Taice N otice! W e 
have  c lien ts  of g ro ce ry  stocks , g en era l 
s tocks, d ry  goods s to ck s , h a rd w a re  stocks, 
d ru g  stocks. W e hav e  on o u r  l is t  a lso  a  
few  good fa rm s  to  exch an g e  fo r  such  
stocks. A lso c ity  p ro p erty , If you w ish 
to  sell o r  exch an g e  y o u r bu s in ess  w rite  
us. G. R. B usiness E xchange , 540 H ouse­
m an  Bldg., G rand  R ap ids, M ich. 859

Creating Confidence
Michigan is one of the most responsive markets in the 

world for your goods. Prosperity has overtaken the people 
and they  are buying.

Tell the people of Michigan about your goods—how they 
are made and sold and how to recognize them. Tell it to 
them through a medium in which they have confidence. 
When they  know who you are. and w hat you offer them, 
they ’ll buy. •

The medium which has the confidence of its readers in 
the Michigan field is the

Michigan Tradesman

f f i B

TsIGRAVIINfG

I
s tw e / /P t* ? #  ¿ é m îte s  y d e á fe ? * '

TRADESMAN COMPANY 
GRAND RAPIDS, MICHIGAN.
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What Some Michigan Cities Are 

Doing.
W ritte n  fo r  th e  T rad esm an .

Allegan expects to land the Blood 
Bros. Machine Co., now located in 
Kalamazoo. Several plans are being 
considered, but the one most feasible 
seems to be to sell $35,000 worth of 
stock in the company and to make 
the company a gift of $20,000 to pay 
its moving and other expenses. The 
concern agrees to employ at least 
sixty men for a period of five years.

Bay City now has a Junior Board 
of Commerce and the boys are taking 
charge of decorations for the munici­
pal Christmas tree which will stand 
in Wenonah park.

Stanton’s pickle plant, which em­
ployed twenty to twenty-five people 
the year round, has been destroyed to 
fire. No doubt it will be rebuilt and 
on a larger scale.

The Johnson Pickle Co., of South 
Haven, will build a salting station at 
Charlevoix.

Lansing street cars now stop at 
the near crossings, following the new 
traffic ordinance.

The Flint Council has appointed a 
committee of three to meet with rep­
resentatives of the local gas company 
to fix gas rates for the next five years. 
This action every five years is re­
quired under the franchise. The price 
is fixed by two disinterested persons 
appointed by the city, two disinter­
ested persons by the company, and 
a fifth disinterested person by the 
first four named, and in making a 
decision they shall not fix the price 
of gas lower than it is in neighboring 
cities similarly situated with regard 
to the cost of production. The writ­
ten decision of a majority of the board 
shall be final.

The Hillsdale Council is wrestling 
with its annual problem of the best 
plan of dealing with the genus hobo. 
The city is willing to help unfortu­
nates, but does not care to board lazy 
repeaters.

Students in the manual training de­
partment of the Western high school 
Bay City are making toys this year 
for poor children.

The Marquette Commercial Club 
has re-elected Joseph C. Gannon as 
President and Secretary Mangum will 
buy furniture for the Club’s new quar­
ters in the Bacon block. The Club 
has adopted strong resolutions in op­
position to the tonnage tax.

A central commission for relief 
and charity work in Washtenaw coun­
ty has been organized at Ann Arbor.

The business Men’s Association of 
St. Joseph has raised a guarantee fund 
of $300 to assist in equipping an 
emergency hospital there.

Battle Creek has awarded contracts 
for the construction of a new city 
jail.

Kalamazoo is asking for bids on a 
five-year contract for the collection 
of city garbage.

About 300 tons of herring were tak­
en from the waters near Marquette 
this year the fishing season having 
been the most successful in the past 
five years.

High power incandescent lamps will 
replace the arc lights in the residence 
district of Adrian.

The Ludington Board of Trade is 
considering ways and means of build­
ing a convention hall.

Almond Griffen.
Traveling Men to Fight Two-Cent 

Fare Repeal.
Lansing, Dec. 15—Any attempt on 

the part of the railroads to repeal 
the two-cent fare law at the coming 
session of the legislature, will meet 
with determined opposition from the 
United Commercial Travelers accord­
ing to Chief Clerk James F. Ham- 
mell of the State Labor Commission, 
who is a member of the Legislative 
Committee of the traveling men’s or­
ganization.

At a meeting of the Legislative 
Committee of the United Commercial 
Travelers to be held in Detroit, De- 
cember 19, a legislative programme 
will be mapped out, according to 
Hammell. The drummers also want 
an adequate appropriation for the ho­
tel inspector so that the provisions 
of the law providing for a thorough 
inspection of all hotels in the State 
may be carried into effect.

The traveling men are greatly in­
terested in the bill that must be pass­
ed in order to provide the machinery 
for the constitutional amendment 
adopted at the November election 
which gives students and traveling 
men the right to vote away from 
home. This proposition will be dis­
cussed at the meeting in Detroit next 
week.

Q uotations on Local Stocks and Bonds. 
Public U tilities.

BM
A m . L ig h t & T rac . 'C o ., Com. 316 
Am . L ig h t & T rac . Co., P fd . 107%
Am . P u b lic  U tilities , Com.
Am. P ub lic  U tilities , P fd .
C ities  Service  Co., Com.
C ities  Service  Co., P fd  
Com w ’th  P r . R y. & L t., Com. 54 
Com w ’th  P r . Ry. & L t., P fd .
Com w ’th  6% 5 y e a r  bond 
H olland  S t. L ou is  S u g a r 
M ich igan  S u g ar
Pac ific  G as & E lec. Co., Com. 43 
T en n essee  R y. L t. & P r .,  Com 8 
T en n essee  Ry. L t. & P r .,  P fd . 40 
U n ited  L ig h t & R ys., Com.
U n ited  L ig h t & R ys., 2d P fd . „„
U n ited  L ig h t & R ys., 1st P fd . 70 
U n ited  L ig h t 1st a n d  re f. 5% 

bonds
In d u s tr ia l a n d  B an k  S tocks.

D ennis  C an ad ian  Co.
F u rn itu re  C ity  B rew in g  Co.
Globe K n itt in g  W orks, Com.
Globe K n ttin g  W orks, P fd .
G. R. B rew ing  Co.
C om m ercial S av ings B an k  
F o u r th  N a tio n a l B an k  
G. R. N a tio n a l C ity  B an k  
G. R. S av ings  B an k  
K e n t S ta te  B an k  
Old N a tio n a l B an k  
Peoples Sav ings B ank  

D ecem ber 16, 1914.

B id A sk ef
. 316 320
107% 110%

35 40
65 70
50 54
52 55

1. 54 55%
77 79
97 99
4 5

40 45
1. 43 45
n . 8 10
1. 40 45

43% 45
66 68%

L 70 72
»

86%
tocks.

80 87
55 65

130 140
98 100

110 120
216 220
215 220
170 175
250 260
246 250
190 197
250

To Banquet Their Traveling Men.
Grand Rapids, Dec. 15—At a meet­

ing of the Executive Committee of 
the Wholesale Department of the 
Grand Rapids Association of Com­
merce held Monday, Dec. 7, it was 
voted unanimously to tender a ban­
quet to the salesmen representing 
houses that are members of this De­
partment.

Committees were appointed on Pro­
gramme, Banquet and Invitations and 
as soon as the details are worked out 
you will be made acquainted with 
them.

It is planned to make the whole 
affair very high grade in every detail 
and an event long to be remembered 
by the traveling men.

R. J. Prendergast, Chairman.
Incorrectly Stated.

Covert, Dec. 15—In your issue of 
Dec. 9 we notice an item in regard 
to the Spelman Grocery Co., of Co­
vert, which is incorrect. The firm of 
J. R. Spelman & Co. has not been 
changed in any way whatever. The 
Spelman Grocery Co. is a separate 
concern, although the same people are 
interested in both. The Spelman 
Grocery Co. was formed to run a gro­
cery and bakery in South Haven 
which J. R. Spelman & Co; bought

of W. F. Chaflin. J. R. Spelman is 
manager also of the Spelman Gro­
cery Co., T. G. Spelman Secretary and 
Geo. W. Leslie Treasurer, but the 
concern is separate from J. R. Spel­
man & Co. J. R. Spelman & Co.

French Looms in America.
One of the leading American silk 

mills operating both in this country 
and France has decided to bring its 
foreign looms and workers to this

country so as to be able to fill the 
spring orders already placed. This 
remarkable step has relieved the anx­
iety caused by the war regarding 
material which can be made only on 
foreign looms.

H. M. .Joyce & Co. has changed its 
name to the Grand Rapids Custom 
Shirt Co.

If You Have

GOOD POTATOES
to offer let us hear from you.

If you are in the market, glad to quote you delivered prices in car lots.

H. E. MOSELEY CO.30 Ionia Avenue F' T MILLER' <*“ >• M an.«« ,
———i ____ ___ ___  Grand Rapids

Cost vs. Selling Price
desired margin of profit. No percentage to figure No 
?nSS»T°r^i* ^ 0U your cost—this book gives you the

y° Ur Pr0fit * Accurate to

usefufSa «m i “ “ rSgerS Wi" fmd this book particu,ar|y
T f  „ 5 2 1 * ,  %n r,ece ip t o f price*. subject to ten days approval. If unsatisfactory, money will be refunded.

PRICE $5 EACH

HAROLD J. BALE, Michigan Distributor 
231-233 Pearl St. Grand Rapids Mich

Are You Losing Sales?
Thousands of dollars worth of merchandise used in your community 

are bought from mail order houses; from city department stores, and from 
manufacturers who sell direct to the consumer.

c o m m i t " “ “ 8 th,t5,OU iMi°8 SaIe'- ‘ n i presti<* 7«»r

M Y o r ; ' 1’r?merS ***“* hrcai [ ■» t t a  habit Mail Order Competitions. W e establish a  new habit a n d  hikf* d F ° lelr “ ?ney away to
m a f f i  8 t h ° m e' y ° U the proflt th a t Com petitors a t  home a^d  tn T r k ^ S

sent f^ ^ ^ ttS ^ ff ic e ^ ^ h o ^ ^ w s^ V ^ S  condftioM*who*kno\wf j^® °® ducf *if s t?1?ed bY a man a man who knows how to build an o rffan i^ tio n th n T ^ii h o w to  work with Merchants;
Store He secures from 15 to i0 Booste?sTn your tow "  * £ & * & * ? ?  purch*ae™ to your 
your Store Every one of these Boosters is given credit f ,?r ev/A , e-n t,re .? itention upon
they  send to you. Each ons is given a Patron’s Club of in m .m U  dollar s worth of business 
among the people who are trading mostly with M aif O r d ^ H  ”  and th?se ? re choaen from 
Stores, and ako with your local Competitor T h e y lie  ^ a n e d  ™ T V “ *1 Department
trading w ith Competitors and given the habit of VaiUngwUh you f  h*lr old habit of

A Booster Club Campaign
Will work off your slow sellers.
Will clean out unprofitable lines that you now carry.
Will collect your outstanding accounts.
Will bring you from 50 to 100 new customers 
Will make your bank account bigger and your book account less 
Will cause every man, woman and child in your community to talk 

about your store, giving you more word of mouth advertising, pjus sales
y o u r w 8 ,Dy 0ther Pr° P08iti0°  *■* « *  been p r Z t e d  “n

Only one Merchant in a town can get this proposition. The first one 
to write us will be given the first opportunity.

Don't delay. Make 1915 your biggest year in business. Write at once

The Practical Advertising Company
SPRINGFIELD, ILLINOIS



is always pleased

THE FRANKLIN SUGAR REFINING CO.
PHILADELPHIA

with

Franklin 
Carton Sugar

When a customer calls you up and orders sugar send her 
FRANKLIN CARTON SUGAR. You won’t make any 
mistake—she 11 be perfectly satisfied. Clear, pure sugar, 
made from sugar cane and packed in sealed, dust-proof car­
tons is sure to satisfy the most discriminating housewife.

You’ll make a profit by selling FRANKLIN CARTON 
SUGAR because the handy cartons that come to you 
“ready to sell” save the cost of bags, string and overweight. 
Incidentally your time is too valuable to waste in this way, 
when our process of packing sugar in cartons saves you 
“the factory work.” Get behind the Franklin line consist­
ing of Granulated, Powdered, Dessert and Table and Cube 
Sugars. Tell your customers “over the ’phone” and “over 
the counter" how much better FRANKLIN CARTON 
SUGAR is than ordinary bulk sugar. It will save you 
work and make you a profit.

You can buy FRANKLIN CARTON SUGAR in 
original containers of 24,48, 60 and 120 lbs.

ARE NATURE’S BEST
S U N -K IS T  Prunes are th e  k ind  which m ake 
people say “ I  never knew prunes were so 
good” —th e  kind they com e back fa r— the  
kind you bu ild  business on and th e  kind you 
can always recom m end.
O n ly  the  B E S T  S E L E C T IO N  of th e  B E S T  
P R U N E S  from  th e  B E S T  D IS T R IC T  in 
C alifornia w here th e  B E S T  P R U N E S  grow.

THAT'S SUN-KIST KIND
N A T IO N A L  G R O C E R  CO. 

Musselman Grocer Co.; Branch, Distributors 
GRAND RAPIDS, MICH.

It s an INSTITUTION—established and MAIN­
TAINED on principles of strictest HONESTY. 
Por every penny of its selling price it gives the 
fullest measure of REAL VALUE and SATIS­
FACTION. *  *  j*  jn  j t  y  *

NOT the HOW-CHEAP 
KIND

B U T  TH E '¿jjjk

HOW-GOOD KIND

Judson Grocer Co., Grand Rapids
Wholesale Distributors

Baking Powder
The best at any price. 
Free from adulteration. 
k  will pay you to p ish  K C

iI
Jaques Mfg. Co., Chicago



T R A D E  P U L L E R S
FOR JANUARY

!_— ■ I B  1= ----- ---- 1

An unprecedented opportunity to equip yourself so you can 
talk PRICE to your customers and thus force in the Mid­
winter Trade will be afforded by our January catalogue.

Our famous 45c and 95c Sales, bigger and better than ever, 
will be only part of this important book’s notable offerings.

You will be making a serious mistake if you equip yourself 
for Midwinter Business before you see “ OUR D RU M M ER” 
for January.

W atch for i t !

I - -  i □  r —  i

BUTLER BROTHERS
Exclusive Wholesalers of General Merchandise

N E W  Y O R K  CH ICAG O  S T . LOUIS

M IN N EA PO LIS D A LLAS


