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Born—Portland, Me., February 27, 1807. 
Died—Cambridge, Mass., March 24, 1882,

And though at times impetuous with emotion 
And anguish long suppressed,

The swelling heart heaves moaning like the ocean, 
That cannot be at rest.

We will be patient and assuage the feeling 
We may not wholly stay;

By silence sanctifying, not concealing, 
The grief that must have way.

H enry W- Longfellow,
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Resignation

There is no flock, however watched and tended 
But one dead lamb is there!

There is no fireside, howsoe’er defended,
But has one vacant chair,!

The air is full of farewells to the dying,
And mournings for the dead;

The heart of Rachel, for her children crying,
Will not be comforted!

Let us be patient! These severe afflictions 
Not from the ground arise,

But oftentimes celestial benedictions 
Assume this dark disguise.

We see but dimly through the mists and vapors;
Amid these earthly damps,

What seem to us but sad funereal tapers 
May be heaven’s distant lamps.

There is no Death!' What seems so is transition.
This life of mortal breath 

Is but a suburb of the life elysian,
Whose portal we <?all Death.

She is not dead—the child of our affection—
But gone unto that school 

Where she no longer needs our poor protection,
And Christ himself doth rule.

In that great cloister’s stillness and seclusion,
By guardian angels led,

Safe from temptation, safe from sin’s pollution,
She lives, whom we call dead.

Day after day we think what she is doing 
• In those bright realms of air;

Year after year, her tender steps pursuing,
Behold her grovfai more fair.

Thus do we walk with her. and keep unbroken 
.The bond which nature gives,

Thinking our sad remembrance, though unspoken, 
May reach her where she lives.

Nut as a child shall we again behold her 
For when with raptures wild 

In our embraces we again enfold her,
She will not be a child;

But a fair maiden, in her Father’s mansion.
Clothed with celestial grace;- 

And beautiful with all the soul’s expansion 
Shall we behold’her face.



Putnam's
Menthol Cough Drops

Packed 40 five cent packages in carton 
Price $1.00

• Note reduction in price
Each carton contains a certificate, ten of 

which entitle the dealer to

ONE FULL SIZ£ CARTON 
FREE

when returned to us or your jobber 
properly endorsed

PUTNAM FACTORY, National Candy Co 
MAKERS

GRAND RAPIDS, MICH.

Thé Best at Any Price

N o  o th e r  bak ing  
p o w d er will raise 
nicer, lig h te r  b is
cu its, cakes and  
pastry, none is more 
pure and wholesome■ p p m  pure ana wnoiesomej  Then W hy Pay M ore?A

The above is one of a  aeries of advertisements we are 
running in  daily papers throughout the country. We ars 
spending thousands upon thousands of dollars doing 
to help the sales of

K C BAKING POWDER
T in s  ALSO HELPS YOU. All grocers like to sell 
standard goods particularly i f  they comply with the Pure 
Pood Lows and pay a  profit. Of course you seU it.

JAQUES MFG. CO., CHICAGO

Good Yeast
Good Bread

Good Health
Sèll Your Customers

FLEISCHMANN’S
YEAST

“I Like to Sell

FRANKLIN 
CARTON 
SUGAR”

Why?
^  .“Because it comes ready to sell, saves my time weighing, 
wrapping and putting in bags, and above all my customers 
prefer FRANKLIN CARTON SUGAR. I  am mighty anxious to 
have pleased customers because 1 realize that they will 
speak a word to their neighbors about the grocer who serves 
ggm-'With satisfactory goods. I know FRANKLIN CARTON 
SUGAR is clean, pure and full weight, because my wife uses 
it herself and I am therefore glad to recommend it.

on sugar until I Started to push FRANKLIN 
CARTON SUGAR. I keep the whole ERANKLIN line of 

d* Powdered, Dessert and Table, and Cube Sugars 
well to the front where my customers can always see them. 
I am making a profit on FRANKLIN CARTON SUGAR."

FRANKLIN CARTON. SUGAR comes to you packed in original 
containers of 24,48.60 and 120 lbs.

THE FRANKLIN SUGAR REFINING CO.
,  - PHILADELPHIA

BNOW BOY FREE!
For a limited time and subject to  withdrawal w ithout advance notice, w e  offer

SNO W  BOY W ASHING  POWDER 2 4 s  FAMILY S I Z E
through the jobber—to  Retail Grocers 

25 boxes @ $3 .60—5 boxes FREE 
, .1 0  boxes @ 3.60—2 boxes FREE

5 boxes @ 3.65—1 box FREE 
. 2 #  boxes @ 3.75—% box FREE

r- Buffa,°t: F « i« h t prepaid to  your R. R. Station in lots not less than 5 boxes. .
A ll Orders at aboye prices must be for immediate delivery.
T U s inducement is fot N EW  ORDERS O N L Y -subject to  withdrawal w ithout notice.

°rd"  •  ”* < * * *  Jobber through
■ÜFFALO.N.Y..JM,M r y i M l t  . : _  Your. Terytruly,

mal no. 1500. Lautz Bros. & Go.
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Review of the Grand Rapids Produce 
Market.

Apples—The price ranges from 
$2.25(3)4 per bbl.

Bananas—The price is steady at $3 
per hundred pounds. The price per 
bunch is $1.25@2.

Beets—60c per bu.
Butter—The consumptive demand 

is only moderate. Receipts are about 
what they should be for the season, 
with the percentage of strictly fancy 
butter very light. Medium grades are 
dull and prices have to be shaded 
somewhat in order to make sales. The 
outlook is unchanged. Fancy cream
ery is now quoted at 30@31c in tubs 
and 31@33c in prints. Local deal
ers pay 22c for No. 1 dairy, 16c for 
packing stock.

Brussel’s Sprouts—20c per box. 
Cabbage—60c per bu.
Celery—$1.25 per box of 3 to 4 doz. 

for homegrown; $2.50 per case of 3 
to 4 doz. for Florida; 50c per bunch 
for California.

Celery Cabbage—$2 per dozen pack
ages.

Cocoanuts—$4 per sack containing
100.

Cranberries — Cape Cod Late 
Howes are steady at $5.50 per bbl.

Cucumbers—$1.50 per doz. for hot 
house.

Eggs—Receipts are steadily in
creasing as the season advances, but 
so is the demand. This holds the 
market fairly steady. The few stor
age eggs which are left are moving 
very slowly, as the demand is chiefly 
for new-laid stock. Local dealers 
pay 22@'23c for case count, selling 
candled at 25@26c.

Grape Fruit—$2@2.50 for Florida 
all sizes.

Grapes—Malagas, $6 per keg.
Green Onions—35c for Shallots. 
Honey—18c per lb. for white clover 

and 16c for dark.
Lemons—Californias and Verdellis. 

$3.25@3.50.
Lettuce—Southern head, $2.25 per 

bu.; hot house leaf 12c per lb.
Nuts—Almonds, 18c per lb.; filberts 

15c per lb.; pecans, 15c per lb.; wal
nuts, 19c for Grenoble and Califor

nia; 17c for Naples; Michigan chest
nuts, 18c.

Onions—The market has declined 
to $1 per 100 lbs. for red and yellow 
and $1.25 for white; Spanish, $1.50 
per crate.

Oranges—California Navels are in 
large demand at $2@2.50 per box for 
all sizes. Floridas fetch $2.25@2.50.

Fresh Pork—Local dealers pay 8c 
for hogs ranging from 125 to 200 
lbs. and 7j4c for heavier.

Oyster Plant—25c per doz.
Pop Corn—$1.75 per bu. for ear, 4c 

per lb. for shelled.
Potatoes—The condition is un

changed. Country buyers are paying 
22@25c. Locally, the wholesale price 
is about 40c per bu.

Poultry—Local dealers pay 12@13c 
for fowls; 6c for old roosters; 10c for 
geese; 10c for ducks; 14@15c for No. 
1 turkeys and 10c for old toms. These 
prices are 2c a pound more than live 
weight.

Radishes—30c per doz. bunches for 
round or long, hot house grown.

Squash—$1.50 per 100 lbs. for Hub
bard.

Strawberries—35c per qt. for Flori
da.

Sweet Potatoes—Kiln dried Dela
wares command $1.75 per hamper.

Turnips—50c per bu.
Veal—Buyers pay 8@12c according 

to quality .

The cool effrontery of the petition 
by Sam. Gompers and other so-call
ed labor leaders that the House ap
propriate $290,000 to pay the fine laid 
upon the Danbury Hatters’ Union 
quite justified the “scathing language” 
said to have been used of it in the 
House Committee. About the general 
idea of the Government paying the 
penalties imposed by its courts upon 
lawbreakers hangs an odor of Irish 
justice worthy of Lover’s extravagant 
vein. The arguments of organized 
labor are two. One is that the de
cision, based on the Sherman act, 
contravened the understood intent of 
Congress when the Sherman act was 
first passed, and the direct prov sions 
of the newer Clayton act. But it is 
not for Congress thus to go behind 
the Supreme Court. The other is 
that the impoverishing effect of the 
heavy fine upon the local union justi
fies relief under “the general welfare 
clause” of the Constitution. On this 
theory any Federal punishment that 
is a punishment should be set as:de. 
What Gompers is trying to do is to 
avoid the slight levy on the National 
Federation of Labor which a collec
tive assumption of the fine would in
volve. The organization’s whole 
strength was thrown into the fight, 
and it is for its whole strength to pay 
what it cost.

Inaugurate a “Trade at Home” Move
ment.

Battle Creek, Feb. 23.—A general 
campaign against the mail order busi
ness—in fact, against all trade with 
outside cities—will be inaugurated by 
the Chamber of Commerce in the 
near future. E. R. Smith, manager 
of the Post Theater and head of 
the Battle Creek Poster Co., has 
agreed to furnish advertising space 
on the large billboards of the city 
to the organization gratis. Advertis
ing space for 100 posters on the 
boards about the city has been turn
ed over to the organization.

The Publicity Committee of the C. 
of C. is attempting to formulate some 
plan which will meet with the ap
proval of not only all the local mer
chants, but all residents as well.

Until the past few years railroads 
have run cheap excursions to both 
Detroit and Chicago, giving Battle 
Creek people, as well as residents of 
other cities along the lines, an op
portunity to visit the large cities, at
tend the sales and return home with 
a slight saving over the cost of the 
material and railroad fair combined. 
Recently the railroads have abandon
ed these excursions, realizing the ef
fects which they have had upon busi
ness in the smaller cities. Working 
on this same theory, the Chamber 
of Commerce is anxious to call the 
attention of local residents to the ef
fect that the future welfare of the 
city depends upon the business done 
here.

Two or three interesting examples 
of city degeneration due to mail order 
business has been advertised lately. 
Only recently the Moon published 
a story of a small Iowa city, which 
was thriving. The residents and farm
ers nearby, started doing business 
with mail order houses, with the final 
result, that merchants were unable 
to make money and deserted the 
town.

The advertising in connection with 
the “trade at home” movement will 
call to the attention of the residents, 
the fact that the merchants spend the 
money which they take in here and 
that money paid over to outside con
cerns finds circulation in other lo
calities.

Alcohol will after the war be upon a 
different footing from the one it held 
before the war. The effect of alcohol 
upon the health and energies of individ
uals has been long debated, with a great 
parade of evidence upon both sides. 
But never has the question been sub
jected to such an elaborate test. Russia 
has abolished the traffic in intoxicants, 
h ranee has prohibited the manufacture 
and sale of absinthe, and is debating the 
restriction of the liquor traffic as a 
whole. Where two nations in the mo
ment of supreme stress, and in despite 
of enormous losses in revenue resulting 
from the step, have declared that a 
nation cannot go on drinking and doing 
its best on the battlefield, a strong prima 
facie case against alcohol has been made 
out. But it is as yet an argument for 
temperance rather than for prohibition. 
As against Russia and France, the Ger
man armies have not dispensed with 
beer, although the troops cannot be

served while on the railroads; and pro
hibition has not made its way into the 
British trenches. Since neither the 
Germans nor the British have shown 
any noticeable decline in military effi
ciency, the question will emerge from 
the war, not in the form of total ab
stinence versus free indulgence, but as 
a question of brewed versus distilled 
liquors.

The Federal Government spends about 
$250,000 annually for envelopes, but 
Postmaster General Burleson will soon 
close contracts which will save $25,000 
a year on the billions of envelopes re
quired. The supply is divided into three 
groups. One is the stamped envelope 
sold to the public, of which two and a 
half billions are used annually The sec
ond are the congressional and depart
mental envelopes, constituting an item 
of 200,000,000 pieces, and the third group 
covers the envelopes used in the postal 
service, numbering about 100,000,000 each 
year. There are many different styles of 
these envelopes, and the Government in
sists that the paper in them shall be of 
good quality, free from imperfections 
and of uniform weight, thickness and 
strength. Diplomatic correspondence 
calls for the finest covering known.

A jury in United States District Court 
will be called upon to decide whether a 
food manufacturer or producer is re
sponsible for tbe healthful condition 
of his products after they have passed 
through the hands of the middleman. 
The case is brought by a woman, who 
sues Armour & Company for $6,000 
damages because she was infected with 
trichnae by eating “lachinker,” a saus
age product put up by the Armour peo
ple. The woman claims the “lachinker” 
was not inspected properly by the com
pany before it was sold to the middle
man. The decision will be watched by 
all manufacturers of food products, for 
if it is against them it is safe to say that 
there will be more inspection of their 
products than ever before.

Japan’s export trade of tea for last 
year was very good and made sur
prising gains when everything else 
showed a decrease. In 1912 Japan’s 
tea was inferior through all grades, 
and this affected the trade in 1913 
and the prices. The import that year 
to the United States showed a de
crease of more than 5,000,000 pounds. 
However, the new tea imported into 
the American market in 1914 was 
superior in quality and cheap in price, 
and aroused a brisk demand for Jap
anese tea of various grades. There
fore, when every other business was 
slack, Japan’s export trade in tea 
prospered.

The Wonder Stove & Heating Co. 
has changed its name to the Grand 
Rapids Stove Co.
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Cogent Criticisms From Michigan’s 
Metropolis.

Detroit, Feb. 22.—Learn one thing 
each week about Detroit: Quietly 
and unostentatiously, Detroit has been 
forging to the front in the furniture 
industry. In the various factories are 
employed about 3,500 men and the 
sales amount to over five and one-half 
millions a year.

Reminding us of the once famous 
Patti and her annual farewell tours 
of America, we read with delight a 
letters from Mears, Mich., Mayor last 
week. Ches. also swore off writing 
to the Tradesman, notwithstanding 
the devastating effects his refusal had 
on the future of Mears.

Belgium had, before the war, says 
a news note, more than 50,000 dogs 
which were used for draft purposes. 
Belgium is furnishing the real dogs 
of war.

E. A. Teel, of Fowlerville, accom
panied by his wife, was a business vis
itor in Detroit last week. Mr. Teel 
was in the employ of I. N. Arbaugh 
& Co., of Lansing, for a number of 
years where he gained experience 
that should prove of inestimable val
ue to him in his new venture, his cit
izenship in Fowlerville being of re
cent date as well as his advent into 
the mercantile world.

Billy Sunday requires a guarantee 
.fund for his campaign in some of 
the large cities, and yet, as a Detroit 
paper, aptly remarks, the Savior had 
no such business manager.

[Our correspondent is misinformed. 
Billy Sunday does not require a guar
antee fund for himself. All he requires 
is a structure large enough to hold 
the crowds who flock to hear him, 
enough money pledged to meet the 
expenses of the campaign and the co
operation of the local clergy. Mr. 
Sunday does not accept a cent until 
the close of the campaign. The vol
untary contributions on the last night 
he speaks go to him solely and ex
clusively. The Tradesman regrets that 
so broad a man as Mr. Goldstein 
should undertake, even by innuendo, 
to throw discredit on a man whose 
religious life has been as unselfish and 
as productive of results as Billy Sun
day’s has been.—Ed. Tradesman.] 

Chest out, shoulders thrown back 
and with an expression of haughty 
mien, struts one Carl Brakeman, citv 
salesman for the Otis Elevator Co. 
Why all these characteristics of a 
man of wealth or at least success of 
some kind in the world? Nothing 
more or less than 9 pounds of addi
tional feminine expense that was left 
at Carl’s home by the stork last week.

> This, coupled with the fact that Ma 
Brakeman, Miss Brakeman and Pa 
Brakeman are all enjoying remarkable 
gobd health, is the cause of the Carl’s 
chest expansion.

J- R* Thompson has attended one 
St. Louis Sunday school seventy 
years. We may emulate Mr. Thomp
son s example at our present rate. 
We have attended one Sunday school 
m thirty-five years.

Mr. Ballantine, of the Ballantine 
Dry Goods Co., of Port Huron, was 
a business visitor in Detroit last 
week.

The J. L. Hudson Co., one of De
troit s most progressive department 
stores, as well as the largest, on 
March 5 will present to the public a 
new departure in merchandising with 
the opening of its new basement store. 
While there are many departments 
designated as bargain basements, thev 
are considered merely a unit of other 
departments in the store. The Hudson 
plan is somewhat different, inasmuch 
as the new basement, store will be 
conducted by a complete set of execu
tives, department heads and a sales 
force consisting of several hundred, 
all under the supervision of Oscar 
Webber, general manager. The new 
department will cater to the popular 
price trade.

Business in England may be in 
good condition, but the merchant ma
rine is liable to have a sinking spell 
at any moment.

James Tyre, of the Tyre Hardware 
Co., 463 Grand River avenue, has 
gone to Florida for a few weeks’ stay. 
He is accompanied by Mrs Tyre.

At the last meeting of Cadillac 
Council, five members were initiated, 
making _ Cadillac Council the largest 
in Michigan.

After an illness lasting seven 
months Frank W. Goodale, man
ager for H. M. Hobart & Son, 
hay and grain dealers, died at 
his home, 451 Merrick ave
nue last week. Before coming to 
Detroit, Mr. Goodale resided in Del
hi, where he was engaged in the 
milling business for a number of 
years. He was 64 years old and had 
been a resident of Detroit for ten 
years.

Mr. Booth, of Booth & Son, McGre
gor, was in Detroit in the interest 
of his general store last week.

Fred A. Opp, proprietor of a high 
grade confectionery store at 2350 Jef
ferson avenue'has tossed his lid in 
the ring and has announced his in
tention of entering the race for esti
mator of the twenty-first ward. Nearly 
every traveling man^and there are 
a great many of them in the twen
ty-first ward—knows the genial Mr. 
Opp and, of course, to know him is 
to like him. While Fred Opp’s figute 
isn’t built exactly along the lines of 
a greyhound, we’d be willing to wager 
a few sacks of potatoes that he will 
come out ahead in the race—at least, 
he deserves to.

The Burroughs Adding Machine Co. 
gave a dinner to 200 of its district 
salesmen at the Hotel Tuller last 
Friday evening.

Charles McDuffee, former traveling 
salesman and for the past few years 
engaged in the dry goods and fur
nishing goods business at 1337 Grand 
River avenue, owing to his rapidly in
creasing business, has been obliged to 
seek larger quarters, with the result 
that a new and modern building was 
erected for him a short distance from 
the old location. The building has 
been completed and Mr. McDuffee 
has moved and is now settled in the 
new quarters.

What bothers us most is whether 
March 1 will arrive before the bot
tom of the coal bin will.

0 . J. Darling, who conducts a hard
ware store at 372 Kirby avenue, and 
acts as Secretary of the Retail Hard
ware Dealers’ Association, has gone 
to Florida for a short stay. He is 
accompanied by Mrs. Darling.

R. P. Bishop, former sales man
ager for the Cutting Motor Car Co., 
has been appointed assistant sales 
manager of the King Motor Car Co.. 
of this city.

Truly Warner, who conducts a chain 
of retail stores in many of the larger 
Eastern cities, will open a store in 
Detroit. He has obtained a long lease 
on the store at 3 Campus Martius and 
after the interior is elaborately dec
orated, similar to the Eastern stores, 
the premises will be occupied. It is 
expected the interior work will take 
about thirty days.

Mr. Haskins, of Haskins Bros., Im- 
lay City merchants, was a Detroit 
business visitor last week.

Freddy Davidson, (Burnham, Stoe- 
pel Co.) passed through one of the 
most momentous events of his life 
last week—he received his first shave. 
Great things will be looked for from 
Freddy Davidson from flow on.

1. J. Jackson, for the past five years 
manager of the ladies shoe depart
ment for Traver, Bird & Co., has sev
ered his connection with that hou.sc 
to enter the employ and become a 
stockholder in the Rogers Shoe Co., 
better known to Detroiters as Ye 
Booterye. The company will move 
mto new quarters in the Whitney 
building as soon as the stores are 
completed. Mr. Jackson has many

friends in Detroit who will be pleas
ed to hear of his advancement in the 
mercantile' world.

Henry F. James, for many years 
with the National Cash Register Co., 
has been appointed general sales 
manager of the Universal Travel Cou
pon Co., a new organization.

Far be it from us to enact the role 
of sledge operator, but if the worst 
comes to the worst we shall apply for 
injunction proceedings against P. C. 
Palmer, merchant prince of Windsor, 
Ont., and department manager for 
Burnham, Stoepel & Co., Detroit. 
Just when we feel we are fit to write 
about two pages P. C. spares the 
readers by walloping us over our pen
cil pocket leaving us about pencil 
enough for three columns.

W. G. Thick, buyer for the Fair 
Savings Bank Store, of Ecanaba, was 
in Detroit last week on a busineess 
trip, proceeding from this city to 
New York.

Elmer S. Cheney, representative 
for the Jewel Belting Co., of Hart
ford, Conn., member of Cadillac Coun
cil and admirer of comical vaudeville, 
says that it doesn’t take a charge of 
dynamite to blow in a week’s salary. 
Imagine, then, how easy it would 
be to blow in a week’s wages.

W. A. Hazlett, former manager of 
the Pittsburg branch of the Good
year Tire and Rubber Co., has been 
appointed manager of the Detroit 
branch of the Goodyear Co. Mr. 
Hazlett made an exceptional record 
in Pittsburg and will be succeeded 
there by L. M. Quinn.

O. D. Allen, veteran Detroit Shoe 
merchant, was found dead in bed at 
his home, 87 Avery avenue last Fri- 
day. Mr.  ̂Allen, who was born in 
Dexter, Mich., had been in the shoe 
business in Detroit for forty years. 
His last venture, the Economy Shoe 
House, was sold a few days prior 
to his death. He was 60 years old.

Two-thirds of the earth’s surface is 
covered with water, but that is no 
reasons why two-thirds of the popu
lation should drink it.

D- Goldsmith, dry goods merchant 
of Port Huron, was in Detroit on a 
business visit last week.

Runner & Spellman, general mer
chants of Shelby, have been putting 
on hourly Saturday sales for the past 
few weeks and the new feature has 
proved very successful. Inasmuch as 
they are a very successful firm, it 
might not be a bad plan for other 
merchants to emulate their example.

England may be the ruler of the 
seas, but Germany is doing a good 
i?b ,of ,bein& the blotter of some of England’s commerce.

The police, at the instigation of 
Detroit business men, will war on 
fake bankrupt sales, etc. The law 
says a $1 license fee must be paid in 
order to conduct these sales. Per
sons getting a sale license must make 
affidavit that only the goods describ- 
ed at the time of getting the license 
■will be put up for sale. Violation of 
this provision subjects the offender 
to a charge of perjury. The penalty 
for conducting a sale without a license 
is a minimum of $10 or ten days in jail 
and a maximum of $500 or six months 
in jail.

James L. Comerford, Vice-President 
of the Detroit Lumber Co., has been 
elected President of the company to 
succeed the late Edwin L. Thompson 
who died recently. Other officers 
were advanced, making no change in 
me personnel of the management. 
Henry Otis becomes Vice-President 
and C. H. Hecker, Treasurer, in addi
tion will carry on his former duties 
of Secretary.

J" Elden, of Butler, Ind., was in 
Detroit on a business visit last week 

Dr. Wiley says to take an hour 
for each meal. . The wily doctor 
seems to forget poor people eat also.

The building formerly occupied by 
Edson, M-oore & Co., is being re
modeled by the Detroit United Rail

way to be used as an interurban sta
tion and general offices.

The Barnes Wire Fence Co. has let 
k°*ijr-aC*S °n ^s new two-story brick building at Twelfth street and Mil
waukee avenue.

W. H. Edgar & Son, will build a 
new brick warehouse at the foot of 
Eighth street and have let the contracts.

Maurice A. Webber, for the past 
three years with the Burroughs Ad- 

Machine Co. has joined forces 
with Gregory, Mayer & Thom and 
will act as sales manager besides giv
ing special attention to the loose-leaf 
department. Mr. Webber, has had 
worids of experience, having organ
s '*1 the Modern System Sales Co. of 
Peoria, 111 and was traveling repre- 
cer atlVC *°r 3 ârge tyPewi-iter con-

Sidney D. Waldon, former general 
manager and Vice-President of the 
Packard Motor Car Co., has severed 
his connections with that company
m d Jom^ d forces with the Cadillac Motor Car Co.

Lewis A. Markham, formerly in 
charge of the hotel supply department 
of L. B. King & Co. and Armory E. 
iwitt, former representative for Win.
qw;ft°fer£r&i u°'’ hTaTve organized the Swift & Markham Hotel Supply Co 
with headquarters in the University 
building. Mr. Markham is well and 
favorably known to the hotel trade in 
Detroit, while Mr. Swift has a wide 
acquaintance in many parts of the 
country Both young men are well 
endowed with plenty of business en- 

und w°rld? of experience and their hosts of friends predict a bright
fUw epf°wthmm in ,their new venture.W. R. Holden, of W. R. Holden & 
Lo., general merchants of Auburn
S “*. was ln. Detroit on a business trip last week.

Many an otherwise honest man sees the first robin.
Cadillac Council gives its monthly 

dancing party at Elks’ temple Sat
urday night, February 27. All United 
Commercial Travelers and their frends are invited.

W- Clarke and S. A. Winser have 
opened an office at 965 Woodward 
avenue and will represent the Soen- 
cer Smith Machine Co., of Howell 

Speaking of naval warfare, the Al
lies would like everything—

Above board.
James M. Goldstein.

Butter, Eggs, Poultry, Beans and Po
tatoes at Buffalo.

Buffalo, Feb. 24.—Creamery butter 
fresh, 28@32c; dairy, 22@28c; poor to 
good, all kinds, 18@22c.

Cheese — New fancy, 15J^@16c;
rs@ i7 c .ice' 14H@i5c; heid fancy’

Eggs—rChoice fresh, 26c: cold stor
age candled, 20@22c.

Poultry (live) —Cox, ll@ l2c; fowls 
15c; geese, 14@15c; turkeys, 17@20c; 
chicks, 16c; ducks, 19@20c.

P°ultry (dressed) — Turkeys, 20 
@24c; chicks, 16@19c; fowls, 16@18c; 
ducks, 18@20c; geese, 13@15c.

Beans—'Medium, new, $3.40(5)3 50- 
$3.30@3̂ 5; Red Kidney, $3.50@ 

3.65, White Kidney, $3.50@3.75; Mar
row, $4.

Potatoes—30@35c per bu.
Rea & Witzig.

The Better Method.
The deacons of a church were dis

cussing possible ways of ridding 
themselves of an undesirable pastor 
who paid no heed to pointed sug
gestions that his resignation would 
be acceptable. Finally one of the 
deacons said:

“If we make a large reduction in 
his salary it would probably have the 
effect of making him resign.”

“I know a surer way than that,” 
said the other deacon. “Let us dou
ble his salary and he will fall dead.”

mailto:3.50@3.75
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BANKRUPTCY MATTERS.
Proceedings in the Western District 

of Michigan.
G rand  R apids, Feb . 9—C harles O cham - 

paugh , of G rand  R apids, h a s  th is  day  
filed a  v o lu n ta ry  p e titio n  in  b ah k ru p tcy , 
a d ju d ica tio n  h a s  been  m ade an d  th e  m a t
te r  re fe rred  to  R eferee  W icks. T he firs t 
m ee tin g  of c red ito rs  h a s  been  called  fo r 
M arch  2, a t  w hich  tim e  c re d ito rs  m ay  
ap p ea r, e lec t a  tru s te e , p rove th e ir  
cla im s, an d  tr a n s a c t  such  o th e r  an d  
fu r th e r  bu sin ess  a s  m ay  p roperly  com e 
before  th e  m eeting . T he schedu les do 
n o t rev ea l a s s e ts  of a n y  va lue  n o t c la im 
ed a s  ex em p t a n d  th e  fo llow ing a re  
lis ted  a s  c red ito rs :
H e y s te k  & C anfield..............................$ 67.31
Joseph  K ing, P io n ee r .........................  50.00
O tto  H u ltm a n  .................................... 32.60
Belle B ened ic t .................................... 35i00
F red  J . B lym eir ...................................  24 35
E conom y W all P a p e r  Co...................  4.00
J .  A. M cP herson  •................    35.00
L . E . C happell .................................... 5^00
C. F . P e te rs o n  .................................... 3.00
M oon L ak e  Ice  Co................................. 7.00
Dr. J . D. H a s tie  ...................................  4o!o0
C hurch ill B usiness I n s t i tu te  ........... 32.00

In  th e  m a tte r  of B ailey  E lec tric  Co., 
b a n k ru p t, G rand  R apids, th e  final m e e t
ing  of c red ito rs  w as  held  th is  da te . 
C laim s w ere  allow ed. T he final re p o rt 
an d  acco u n t an d  a ll p rev ious  acco u n ts  of 
th e  tru s te e , show ing  ba lance  on h an d  of 
$748, w ere  considered  and, th e re  be ing  
no ob jec tion  th e re to , w ere  approved  and  
allow ed. A tto rn e y  fees an d  expenses 
w ere  allow ed an d  a  firs t an d  final d iv i
d end  of 2 9-10 p e r cen t, w ere  declared  
a n d  o rde red  pa id  to  c red ito rs  in  th e  m a t
te r.

In  th e  m a tte r  of B e r th a  D eG ergus a n d  
D eG ergus & G uerin , a  cop artn e rsh ip , 
b a n k ru p t, of L uding ton , th e  final m ee tin g  
o f c re d ito rs  w as held  th is  da te . C laim s 
w ere  a llow ed. T he final re p o rt a n d  a c 
coun t of th e  tru s te e , show ing  to ta l  r e 
ce ip ts  o f $370.88, d isb u rsem en ts  of 
$207.18 an d  a  b a lan ce  on h an d  of $163.18, 
w as  considered  an d  th e  sam e a p p ea rin g  
p ro p e r fo r a llow ance an d  th e re  be in g  no 
ob jection  th e re to  w as  approved  an d  a l 
lowed. I t  a p p ea rin g  th a t  th e re  w as n o t 
suffic ient a s s e ts  to  p ay  th e  a d m in is tra 
tio n  expenses an d  p re fe rred  c la im s in 
full, i t  was* acco rd ing ly  de te rm in ed  th a t  
no d iv idend  be pa id  to  g en era l c red ito rs .

Feb. 11—In  th e  m a tte r  of M rs. W . S. 
(N ellie R ) Godfrey, b an k ru p t, H astings! 
fo rm erly  conducting  a  c lo th in g  business 
a t  th a t  p lace, th e  final m ee tin g  of c re d 
ito rs  w as  held th is  da te . C laim s w ere 
allow ed. T he  final re p o rt an d  accoun t 
of th e  tru s te e , show ing  to ta l  re ce ip ts  of 
$2,897.70, d isb u rsem en ts  fo r a d m in is tra 
tion  expenses, p re fe rred  claim s, b a n k 
ru p t’s exem ptions a n d  a  firs t d iv idend of 
15 p e r  cn t., $1,563.35, an d  a  b a lan ce  on 
h and  of $1,334.35, w a s  considered , an d  
th e  sam e  a p p ea rin g  p roper fo r allow ance 
an d  th e re  be ing  no ob jec tion  th e re to , 
w as  app roved  an d  allow ed. F in a l o r
d e r  fo r d is trib u tio n  w as e n te red  an d  a  
final d iv idend  of 11 7-10 p e r  cen t, w as 
declared  an d  o rdered  paid . T h is  e s ta te  
h a s  he rto fo re  pa id  a  firs t d iv idnd  of 15 
p e r  c en t., m ak in g  a  to ta l  d iv idend of 
26 7-10 p e r  cen t. T he  m a t te r  h a s  been  
closed.

In  th e  m a tte r  of th e  E m p ire  C loak & 
S u it Co., b a n k ru p t, G rand  R apids, th e  
a d jo u rn ed  firs t m ee tin g  of c re d ito rs  w as 
held th is  da te . L ouis W egusen , T re a s 
u re r  of th e  b a n k ru p t, w as  sw orn  and  
exam ined  and  th e  m ee tin g  fu r th e r  a d 
jo u rn ed  to  M arch  8.

F eb . 12—In  th e  m a tte r  of H a r ry  J . 
M oore, b an k ru p t, H o w ard  C ity, th e  t r u s 
te e  h a s  filed h is  firs t re p o rt an d  account, 
show ing  to ta l  re ce ip ts  of $827.34, d isb u rse 
m en ts  fo r  p re fe rred  c la im s and  ad m in 
is tra tio n  expenses, $74.10 an d  a  ba lance  
on h an d  of $753.24; a lso  show ing  a d m in 
is tra tio n  expenses in cu rred  an d  n o t paid, 
$33.26. A spec ia l m ee tin g  of th e  c re d 
ito rs  of th e  b a n k ru p t h a s  been  called 
fo r Feb . 24, a t  w hich  tim e  th e  firs t d iv i
dend to  c red ito rs  w ill be declared  an d  o r
dered  paid.

Feb. 13—In  th e  m a tte r  of C en tra l 
F oundry , of M uskegon, th e  tru s te e  h a s  
filed h is  firs t re p o rt an d  account, show 
in g  sale  of th e  a sse ts  of $4,500, in c lu d 
in g  a ll b ills an d  acco u n ts  receivab le  
c re a ted  by  th e  rece iv er an d  tru s te e , th e  
p u rc h a se r  a ssu m in g  th e  o u ts ta n d in g  l ia 
b ility  of th e  re c e iv e r  an d  tru s te e  fo r 
labor, supplies, etc., e s tim a te d  a t  ab o u t 
$400; th a t  th e  tru s te e  h a s  received  $2,200 
in  c ash  and  a  bond w ith  suffic ient s u re 
tie s  fo r  th e  ba lance  of th e  p u rch ase  p rice, 
a ll of w hich  is on h an d  excep t th e  sum  
of $318.41. T h e  tru s te e  h a s  been  d irec ted  
to  file a  d e ta iled  s ta te m e n t covering  th is  
la te r  sum . T h e  re p o rt a lso  show s to ta l 
re ce ip ts  in  conducting  th e  bu s in ess  a s  a  
g o ing  b u siness , $818.75, in c lud ing  $8.04 
tu rn e d  over by  th e  receiver, an d  to ta l  
d isb u rsem en ts  fo r  p re fe rred  lab o r claim s, 
$71.85, fo r  lab o r a n d  m a te ria ls  in  con
d u c tin g  th e  business, $745.43 an d  $1.47 
tu rn e d  over to  th e  p u rc h a se r  u n d e r te rm s  
of th e  sale. A  spec ia l m ee tin g  o f c red 
ito rs  h a s  b een  called  fo r Feb . 25, a t  
w hich  tim e  th e  firs t d iv idend  to  c red ito rs  
w ill be  declared  an d  o rd e red  paid. ,

In  th e  m a tte r  o f th e  D e W itt-P o tte r  
Co., b a n k ru p t, G ran d  R apids, a n  o rd e r 
w as  th is  d ay  en te re d  confirm ing th e  sale  
of th e  s to ck  of goods, fu rn itu re , fix tu res

a n d  book acco u n ts  of th e  b a n k ru p t to  
D. F . H elm er, of G rand  R apids, fo r 
$1,500. T he  h e a rin g  on m a tte r  of th e  
ind iv idua l b a n k ru p t’s  r ig h t to  exem p
tio n s  o u t o f th e  tra d e  a s s e ts  of th e  co
p a rtn e rs h ip  ' h a s  been ad jo u rn ed  to  Feb 
24.

Feb. 15—In  th e  m a tte r  of th e  I n te r 
changeab le  F ix tu re s  Co., b an k ru p t, G rand  
R apids, a  spee ia l h e a r in g  w as th is  day  
held  on th e  c la im  of B a rn e t t  & T ru m an  
and  th e  t ru s te e ’s ob jections th e re to . T he 
m a tte r  w as  su b m itted  an d  th e  c la im  a l 
low ed by  th e  re fe ree  a t  th e  sum  of 
$255.10 an d  fo rm er d iv idends d irec ted  
pa id  on th e  sam e.

Feb. 7—In  th e  m a tte r  of A d rian  De 
Y oung, b an k ru p t, G rand  R apids, th e  a d 
jo u rn ed  firs t m ee tin g  of c red ito rs  w as 
held  th is  da te . T h e  firs t re p o rt an d  a c 
count of th e  tru s te e  w as filed. C laim s 
w ere  allow ed a n d  o rd e r fo r d is trib u tio n  
o f firs t d iv idnd  of 5 p e r  cen t, en te red  
by  th e  re feree . T he  e s ta te  w ill p ay  a  
fu r th e r  dividend.

Feb. 18—In  th e  m a tte r  o f Louie W ade, 
b a n k ru p t, of M uskegon H e ig h ts , th e  firs t 
m ee tin g  of c red ito rs  w as  th is  d a y  called 
fo r  M arch  5, a t  w hich  tim e  c red ito rs  
m ay  appea r, prove th e ir  cla im s, e lect a  
tru s te e  and  tr a n s a c t  such  o th e r  business  
a s  m ay  com e before  th e  m eeting .

Feb. 19—In  th e  m a tte r  of th e  I n te r 
ch angeab le  F ix tu re s  Co., b an k ru p t, 
G rand  R apids, th is  ad jo u rn ed  final m ee t
ing  w as  held th is  da te . T ru s te e  w as 
d irec ted  to  file supp lem en t to  h is  final 
re p o rt an d  accoun t, show ing  p re sen t 
s ta tu s  of th e  e s ta te  an d  th e  ad jo u rn ed  
final m e e tin g  w as fu r th e r  ad jo u rn ed  to  
F eb . 25.

Feb. 20—A lice W ilson , of L akeview , 
h a s  th is  day  filed a  v o lu n ta ry  p e titio n  
in  b an k ru p tcy , ad ju d ica tio n  h a s  been

m ade  an d  th e  m a tte r  re fe rred  to  R eferee  
W icks, w ho  h a s  a lso been  ap p o in ted  a s  
receiver. T he  rece iv er h a s  appo in ted  
L a rs  P . Sorenson, of L akeview , a s  cu s
to d ia n  and  he is now in  charge. T he 
firs t m ee tin g  of c red ito rs  h a s  been  called 
fo r M arch  8, a t  w hich  tim e  c red ito rs  m ay  
ap p ea r, e lect a  tru s te e , prove th e ir  
c la im s an d  tra n s a c t su ch  o th e r  and  
fu r th e r  business a s  m ay  p roperly  com e 
before th e  m eeting . T he  schedu les on 
file a t  th is  office re v ea l a s s e ts  lis ted  
a t  $500 an d  liab ilities  a re  show n a t  $1,090. 
T he  follow ing a re  show n to  be c red ito rs :

P referred .
T ow nsh ip  ta x e s  ...................................3 7.00

U nsecured .
M rs. M oore, D e tro it ...........................$ 67 00U O  ^  • ! 4   -1 -rv _ • _  a •Corl, K n o tt & Co., G rand  R ap ids  317.00 
K im m el-R ogers Co., G rand R apids 30.00 
H . L eo n ard  & Sons, G rand R ap ids 40.00 
M rs. M artin  E . W ilson, L akev iew  600.00 
P u tm a n  C andy  Co., G rand  R ap ids 12.00
S tan to n  C andy Co., S tan to n  . . . .  7.00
L ak ev iew  E lev a to r  Co., L akev iew  5.00
J . J . B ale, L akev iew  ......................... 5.00

In  th e  m a tte r  o f L u d in g to n  M an u fac 
tu r in g  Co., b a n k ru p t, L ud ing ton , th e  
tru s te e  h a s  filed h is  re p o r t  an d  a lso  
sev e ra l offers fo r th e  a sse ts , th e  h ig h est 
of w hich  is  $6,000. T he re feree , unab le  
to  d e te rm in e  w h ich  of sa id  bids should 
be confirm ed, h a s  issued  a n  o rd e r to  show  
cause  re tu rn a b le  on  M arch  8, w h y  such 
offers o r  a n y  of th em , o r a n y  fu r th e r  
offer o r  offers, shou ld  n o t be accep ted  
a n d  confirm ed an d  th e  sa le  of th e  a s 
s e ts  ordered .

Never judge a physician by the 
praise the undertakers bestow upon him.

Men are like needles; when they 
are broke the women have no mors 
use for them.

Boomlets From Bay City.
« Bay City, Feb. 22.—James R. Tan
ner, senior number of the firm of 
Tanner & Daily, wholesale grocers, 
was elected President of the Bay 
City Board of Commerce at the first 
meeting of the new Board of Direc
tors, held last Tuesday evening.

The Bay City Dredge Co., owing to 
an exceedingly prosperous career 
since its organization and the erec
tion of the plant, is arranging to 
greatly enlarge its capacity and will, 
in a short time, take over the prop
erty of the Bay City Box Co., which 
adjoins the dredge plant, using its 
buildings for erecting purposes and 
for storage.

By the death of O. D. Allen, Detroit 
has lost one of its pioneer shoe mer
chants, he having been engaged in 
the shoe business in that city forty- 
five years.

C. W. Lapp, Lenox, has hold his 
stock of general merchandise to W.
H. Muggelberg, who will occupy the 
store vacated by Mr. Lapp.

The past few months have seen 
many important changes in the bank- 
ing facilities of Bay City, including 
consolidations and increases of cap
ital stock, which have made local 
banks much stronger and better able 
to handle the growing business of the

city, and now comes the announce
ment that two more banks are to 
double their capital stock and to adopt 
what is known as the Grand Rapids 
plan of joint ownership. The two 
banks are the First National, which 
is to increase its capital from $100,- 
000 to $200,000 and to maintain a sur
plus and undivided profits of $200,- 
000 and the Bay County Savings Bank 
which is to increase its capital from 
$50,000 to $100,000 and its undivided 
profits and surplus are to be increas
ed from a total of $67,000 to $100,- 
000.

Local investors have nearly $200,- 
000, it is reported, invested in the 
Charlevoix Rock Products Co., which 
was recently placed in the hands of 
a receiver, according to a dispatch 
from Charlevoix.

The despised roller towel is still 
greatly in evidence in many hotels 
in Eastern Michigan. Hotel inspec
tors, please sit up and take notice.

It has been discovered that there 
is an immense difference between a 
hotel that has a saloon attached and 
the hotel that is attached to a sa
loon.

it has been stated that the av
erage daily wage of 9.027 males and 
females employed in manufacturing 
pursuits in our city is $2.08, which 
means an annual aggregate of $5,- 
471,532. Pub. Com.

Spark? From the Electric City.
Muskegon, Feb. 22. — The First 

Ward Board of Trade has decided to 
buy 12$4 acres of ground to be used 
for a baseball park. They think a 
park more centrally located will be 
a better paying proposition than one 
quite a ways from the center of town.

Our team is endeavoring to ob
tain a franchise in the Southern Mich
igan league. They are intending to 
buy the interest of the Jackson team.

J. D. A. Johnson, a U. C. T. mem
ber, has been elected President of 
the Muskegon Chamber of Commerce.

The Woolen Mills Co., of 140 West
ern avenue, has moved from 140 to 3 
Western avenue. L. Brantman, man
ager of the store, has made many 
personal friends in Muskegon who are 
desirous of seeing his business thrive.

Judge Thomas Collier Clark, of 
the Superior Court, died last week at 
his home, 1424 Judson avenue, Chi- 
cago. Judge Clark was a member of 
the class of 1881 at the University 
of Michigan and began practicing law 
at Muskegon at that time. He went 
to Chicago about 1893 and entered 
the firm of Smiley & Clark and con
tinued in the active practice of law 
until December 1, 1910, when he was 
elected Judge of the Superior Court 
of Cook county. The Tradesman and 
travelers tender their sympathy to 
the widow and children.

Our last meeting was held in the 
afternoon and a talk was given by 
various railroad men and Representa
tive Tom Rogers and a few of the 
boys regarding the raise in passen
ger rates. The officials declared it 
was absolutely essential for the life 
of the railroad business to have an 
increase in rates. They declare as 
our different houses would not do 
business without a profit, why should 
a railroad be forced to do business 
that way? We agree with them there, 
but several of the boys have griev
ances that had to be fixed up. Er
nest Welton does not like to wait in 
the line "with the rest of the passen
gers to obtain a ticket from his mile
age. So Ernie had to be informed 
that he had bought the wrong kind 
of mileage. Then some of the bolters 
wanted to send a protest to Lansing 
against the increased rate of fares. 
It was pointed out to these boys that 
perhaps Muskegon could obtain bet
ter service from the railroads than 
we are now obtaining if we pay for 
it. This sounds good and, as our 
boys are all Muskegon Boosters, they 

• voted we should be in favor of an 
increase.

J. Johnson gave a talk on what a 
Chamber of Commerce does for a 
town. The boys were all surprised at 
what Mr. Johnson had to say. He 
declared he would be glad to hear 
apy of our grievances regarding rail
road shipping and service, and he 
would do all he could to get matters 
adjusted. He asked that all the boys 
take an active interest in the busi
ness of the Chamber of Commerce 
and do what they could to keep the 
ball rolling. This is actually the first 
time our Council had an invitation 
to affiliate with the Chamber of Com
merce and we know the boys will 
gladly avail themselves of this op
portunity.

Our next meeting will be held 
March 20, when election of officers 
will take place. Several new mem
bers will be obligated and our an
nual banquet will be held.

Matt Steiner was named as chair
man of the entertaining committee 
and every one knows Matt is no 
slouch when it comes to showing the 
boys a good time.

Peter Rose is one of the happiest 
candy men on the road to-day. He is 
the proud father of an 8 pound bounc
ing boy. The Tradesman tenders Mrs. 
and Peter Rose its heartiest con
gratulations.

We wish to thank Bert Waalkes for 
furnishing news that makes this col
umn ‘possible. Milton Steindler.



Zeeland—Mr. Loyengood has engaged 
in the hardware business.

Traverse City—F. G. James succeeds 
H. E. Turnbull in the grocery business.

Lainsburg—Mrs. M. D. Williams has 
engaged in the grocery business here.

Hart—Andrew Barkel succeeds Van 
Beck & Van Allsburg in the meat busi
ness.

Jackson—Elmer J. Ellis has engaged 
in the grocery business on Greenwood 
avenue.

Mulliken—George Langevin suc
ceeds F. M. Jones in the fuel and lum
ber business.

White Cloud—Decker Bros, succeed 
M. D. Hayward in the agricultural im
plement business.

Saginaw—The Archard Hardware 
Co. has decreased its capital stock 
from $10,000 to $5,000.

Coopersville—Jacob Bolthuis suc
ceeds Philip Yaney in the shoe and 
harness repair business.

Otsego—C. O. Jones will engage in 
the hardware business here under the 
style of the Jones Hardware.

Manistee—The Hopper Land & 
Lumber Co. has decreased its capital 
stock from $25,000 to $15,000.

Kent City—R. J. Side has sold his 
undertaking stock to Earl Weston, 
who will continue the business.

Lake Odessa—The partnership of L. 
H Heaton & Co., millers, has been dis
solved by the death of L. H. Heaton.

Detroit—The Sullivan Packing Co.,

dry goods dealer, has increased its 
capital stock from $50,000 to $75,000.

Cannonsburg—Archie Pelton has 
taken possession of his grist mill, the 
lease of Fred J. Howard having ex
pired.

Grand Haven—The E. Theilman Drug 
Co. has taken over the J. Van Der Veen 
& Son drug stock and will consolidate 
it with its own.

Bendon—B. Bennett has sold his store 
building and agricultural implement stock 
to R. A. Conklin, who will take pos
session March 1.

Berrien Springs—David House wn- 
has sold his bakery and confectione— 
stock to V. S. Weaver, who will con
solidate it with his own.

Mancelona—E. A. Blair has made 
an assignment of his bazaar stock to
F. D. Jones. Assets and liabilities 
are each placed at $600.

Harbor Springs—Albert G. Well- 
brook, who has conducted a grocery 
store here for a year, will open a 
meat market in connection.

Clarksville—W. S. Briggs, formerly 
engaged in the hardware business at

Lake Odessa, has engaged in a simi
lar business in the Eldred building.

Alto—Charles E. Brown, manager of 
the Look Drug Co. store for the past 
nine years, has purchased the stock and 
will continue the business at the same 
location.

Bancroft—Edward Eedy, formerly 
of Ypsilanti, has purchased the E. P. 
Sherman stock of agricultural imple
ments and will take possession 
March 1.

Dowagiac—Frank Sanders has pur
chased the interest of Harlan Lackey 
in the Sanders & Lackey meat stock and 
will continue the business under his 
own name.

Coopersville—Louis H. Peck has 
purchased the Dennison feed stock of 
Laugh Bros., and will continue the 
business under the management of 
R. M. Webb.

Ontonagon—Miss Roxie Cane and 
Mrs. Elsie M. McLean have formed a 
copartnership and engaged in the mil
linery business under the style of The 
Woman’s Shop.

Detroit — The Ferry Park Dry 
Goods Co. has been incorporated with 
an authorized capital stock of $1,200, 
all of which has been subscribed and 
paid in in cash.

Ann Arbor—J. F Wuerth & Co. have 
sold an interest in their clothing and 
men’s furnishing goods stock to Franl 
Harris, who has clerked in the store for 
the past eight years.

thorized capital stock of $2,500, all 
of which has been subscribed and $1,- 
250 paid in in cash.

Belding—J. DeVlieger & Son have 
opened a tea, coffee and fancy grocery 
store in the Vincent store building 
under the style of the Coffee Ranch 
& Selrite Grocery.

Grand Ledge—'The Winnie Hardware 
Co. has dissolved partnership and the 
business will be continued by James D. 
Winnie, who has taken over the interest 
of W. W. Vanderbilt.

Charlotte—Vine Peters has pur
chased an interest in the J. W. Mun
ger & Son hardware stock and the 
business will be continued under the 
style of the Munger Hardware Co.

Kalamazoo—Alfred W. Johnson has 
purchased the interest of Vernon McFee 
in the Johnson-McFee Clothing Co. 
stock and the business will be continued 
under the style of the A. W. Johnson 
Co.

Vestaburg—U. R. Hicks has sold his 
interest in the Hicks & Howard stock 
of general merchandise to Mr. Bumice, 
of Gobleville, and the business will be 
continued under the style of Howard & 
Burnice.

Saginaw—The Michigan Wanning 
and Ventilating Co. has been incor
porated With an authorized capital 
stock of $10,000, of which amount $5,- 
000 has been subscribed and paid in 
in cash.
■ Detroit—The Frank A. Hutchinson 

Tailoring Co. has been incorporated 
with an authorized capital stock of 
$1,000, all of which has been subscrib
ed, $400 paid in in cash and $600 in 
property.

Baldwin—L. N Lake has sold his stock 
of general merchandise and store build
ing at Carrs to W. T. Wilkinson and 
William Charon and the business will 
be cotinued under the style of Wilkin
son & Charon.

Allegan—Edwin E. Martin, who re
cently sold his meat market at Rain- 
well, has purchased the Renick & 
Tiefenthal meat stock and will con
tinue the business with the assistance 
of his two sons.

Carlton Center—Jay G. Carpenter 
writes the Tradesman that he did not 
sell his stock of general merchandise 
to Archie R. Wilson, as reported, but 
is doing business in his new store 
building on Main street.

Howard City—(Glenn W. Beach, re
cently of Central Lake, has purchas
ed the H. M. Mitchell bakery and 
will continue the business, adding a 
line of fancy groceries, a soda foun
tain and ice cream parlor.

Eaton Rapids—Frank A. Graham, 
who has acted as manager of the Rex- 
all drug store since last November, 
has purchased the stock of O. C. Pal
mer, of Caro, and will continue the 
business at the same location.

Munith—E. R. Carley has erected a 
brick block containing two large 
stores, one of which he occupies with 
his stock of general merchandise and 
groceries, the other being occupied by 
L. C. Harr, with his stock of agri
cultural implements.

Jackson—F. David Furman has pur
chased the clothing and men’s furnish
ing goods stock of the Great Four 
Co. and will continue the bus'ness at 
the same location. Charles Furman, 
former proprietor, will devote his en
tire attention to his Lansing store.

Saginaw—Morley Bros, have posted 
notices about their establishment stating 
that employes of the concern enlisting 
in the Michigan national guard and 
naval reserve will be allowed a vacation 
each year, with full pay, for the purpose 
of attending the state encampment or 
annual cruise.

Saginaw—Beach & Davis, who con
duct a men’s furnishing goods store 
and tailor shop at 102-104 North 
Washington avenue, have enlarged 
the-r store by leasing the store at 
205 Genesee avenue, thus securing en
trances on both Washington and Gen
esee avenues.

Fenton—Roy Dormire, who recently 
sold his interest in the Dormire & Groom 
meat stock, will erect a cold storage 
plant and ice house on his farm near 
here and will occupy the cold storage 
building with a stock of meat and sup
ply the local and nearby markets with 
fresh and salt meats.

Ypsilanti—Norman B. Trim, 60 years 
of age, is dead here after an illness of 
ten months. He was born at St. Clair

meat packers, has increased its capi- 
tal stock from $500,000 to $525,000. 

Owosso—The D. M. Christian Co.

Mikado—The Mikado Elevator Co 
has been incorporated with an au
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and came here in 1888, and together 
with his brother-in-law, former Senator 
James MacGregor, conducted three dry 
goods stores here for years.. They also 
had stores at Rochester, St. Louis, Itha
ca, Bad Axe, Shelby, Detroit and several 
other places These were all discontin
ued several years ago.

Zeeland—Ira M. Smith, of Grand 
Rapids, has purchased the site where the 
sub-station in Zeeland used to be. The 
Commonwealth Power Co., which is oc
cupying the building and which also 
furnishes the current for the Grand 
Rapids, Holland & Chicago Railroad, 
has to vacate the building within five 
weeks. It is said that Mr. Smith intends 
to erect a building on this lot and open 
a new department store.

Manufacturing Matters. 
Zeeland—H. Van Eenenaam & Bro 

have added 8,000 square feet to their 
cigar  ̂ factory to take care of their in
creasing business.

Detroit—The Williams Bros. Co. 
manufacturer of pickles and preserves 
has increased its capital stock from 
$900,000 to $1,000,000.

Ionia Work is rapidly progressing 
on the Austin & Darling cement and 
brick creamery on West Main street 
and it will be ready for occupancy 
about March 15.

Escanaba—The Kirsten One Man 
Stump Puller Co. reports business ac
tive enough to keep its plant operating 
at capacity. Its product is in use 
throughout the United States and Cana
da. Recently a shipment was sent to 
Siberia.

Detroit—The Rotary Motor Co., 
manufacturer of explosive engines and 
aeroplanes, has been incorporated 
with an authorized capital stock of 
$100,000, of which amount $85,000 has 
been subscribed, $150 paid in in cash 
and $84,850 paid in in property.

Muskegon-The George E. Madison 
Co., Inc., authorized capital $15,000, is 
about to begin the manufacture of boring 
cutters and bars in the old Henry Motor 
Car Co. s plant. It is claimed that the 
product of the concern will do away 
with reamers and grinders in working 
with steel, cast iron, bronze, aluminum 
and other metals.

Port Huron-The Port Huron Con
struction Co. has closed a contract with 
the Regal Motor Car Co. for the con
struction of 1,000 motors of the four- 
cylinder type, known as the Jenks mo
tor. The concern will also build some 
eight-cylinder motors of the Jenks de
sign for the Regal Co. Deliveries on 
the contracts are tc begin next month.

Manistee—The Manistee Shoe Manu
facturers Co., whose plant has been shut 
down for the past month, has resumed 
work with a full force. This directly 
concerns the welfare of seventy work
men, to whom enforced idleness had be
come irksome. The company manufac
tures soft-soled sheep-skin shoes for 
farmers, hunters and woodsmen and 
has many orders for early delivery.

Guy W. Rouse, President of the 
Worden Grocer Co., has returned 
from Mt. Clemens, where he spent a 
fortnight. He is greatly improved in 
health by the absence of business cares 
for so long a period.



The Grocery Market.
Sugar—Refined grades are stronger

again, due to the recovery of raws. 
There is no upward movement in 
price, but refiners are strong in their 
views and position and holders of 
second-hand sugars have marked 
their prices up 20 points. In raws 
the outlook is still for firmness, as 
the rains in Cuba have delayed the 
crop so that it is over 200,000 tons 
behind last year, and, according to 
Himely, will be at least that amount 
behind the 1914 yield in the final an
alysis. The freight scarcity has been 
somewhat relieved, the rates being 
some 5c lower, due to the lessened 
pressure for accommodation from the 
planter and the comparative inactivi
ty of refiners. Great Britain has pro
vided tonnage for 80,000 tons to be 
moved between February 20 and April 
1, which also tends to relieve the ten
sion. The* question of foreign de
mand still enters into the market, 
there being a French enquiry the 
past week for sugar, but refiners’ ideas 
are J^c above the parity of European 
beets, hence no business was transact
ed. Some circles feel that England 
will be back in the- market by April 
1, but, on the other hand, the report 
from abroad that France will get 100,- 
000 tons Russian crystals suggests 
that the former nation may also have 
recourse to the Czar’s realm. How
ever, the difficulty of shipping the 
sugar while Archangel is closed by 
ice is bound to be a factor.

Coffee—There is plenty of coffee, 
not only here, but in Brazil, and no 
indications of any material advance. 
The spot market is perhaps l/\c  below 
what it reached some time ago, this 
applying to Rio and Santos. Mild 
grades, if of good quality, are steady 
to firm. Ordinary grades are in buy
er’s favor. Mocha is still very high 
and gives every promise of remaining 
so for some time to come. Java is 
unchanged and quiet.

Canned Fruit—The stronger views 
of holders of apples restricts busi
ness, but among the leading packers 
no disposition is shown to make con
cessions. Southern and Western ap
ples are dull but steady. California 
fruits being closely cleaned up in 
packers’ hands are firm on f. o. b. 
offerings and the spot market al
though quiet is steady. Southern 
peaches are held well up to previous 
quotations, although there is compar
atively little demand at the moment. 
Pineapples have a fair outlet into con
sumption and prices are maintained.

Canned Vegetables.—While there is 
a steady movement on all staple lines 
from packer to distributor no import

ant business is being done in any line. 
Purchases are made only with refer
ence to immediate needs, speculative 
interest being absent even in such 
goods as nrght eventually pay a good 
profit when purchased at to-day’s 
prices. The demand on the whole is 
well up to the average for this time 
of the year, but there is no disposi
tion manifested by buyers to antici
pate requirements. In spot tomatoes 
a fair amount of business is being 
done, although purchases are being 
made with close reference to imme
diate needs. Buyers are seeking con
cessions, but find it impossible to in
duce packers to accept lower prices. 
Those packers who are offering future 
tomatoes get little, if any, encourage
ment from buyers as they cannot af
ford to make any material conces
sion from current spot quotations. 
The 1915 furture Maine corn campaign 
is about ended and has turned out to 
be one of the most satisfactory to 
packers that they have had for a num
ber of years for the reason that they 
found buyers ready to take the goods 
at full opening prices and have had 
to encounter far less competition from 
brokers in splitting of commissions 
with buyers. Little, if any, Maine 
corn has sold this year below 95c and, 
according to statements made by 
packers, a larger percentage of the 
business was done at 9?J^c f. o. b. 
Portland. It was the easier for the 
packers to get their prices because 
buyers had looked for higher figures. 
Some brokers still contend that the 
Maine packers could have easily ob
tained $1 or even more on the 1915 
pack. In State and Southern corn, 
while the market now is quiet, a firm 
feeling prevails, as many packers have 
already sold closely up to their ex
pected output on the coming season’s 
crop. Peas are very cheap on spot 
and there have also been some cheap 
future offerings during the week. No
body is buying peas very largely ex
cept for immediate wants.

Canned Fish—'Domestic sardines
are firmer and nothing can now be ob
tained under $3 for quarter oils in a 
large way, f. o. b. Eastport. The feel
ing in Norwegian sardines is firmer 
by reason of short pack prospects. 
French sardines got so high that no
body was buying them, and accord
ingly the price declined from $3 to 
$4 per case on some grades. Prices 
on all grades are lower than they 
were, with an accordingly improved 
demand. In salmon the movement in 
all lines is regulated by present needs 
of consumption, which are never im
portant at this season. Nevertheless, 
the tone of the market both here

and on the Coast is firm. There is 
a good and growing demand for tuna, 
the market for which is firm. Oys
ters and shrimp are inactive here at 
present, but are not being urged.

Dried Fruits—Reports made by 
handlers of spot California fruits are 
to the effect that the local consum
ing demand has increased of late, 
but has not passed the point at which 
present requirements of consumption 
become a consideration. In future 
California prunes buyers here show 
little interest, and if they make any 
effort to do business in futures, offer 
at least a half cent under sellers’ quo
tations. Neither buyers nor sellers 
are willing to recede from their posi
tion, and reports received here indi
cate that little if any business has 
been accomplished on future ship
ments out of the coming crop. 
Peaches are unchanged, being very 
cheap. The demand is only fair. Some 
of the better grades of apricots show 
an advance from the lowest point, but 
the other grades ar unchanged. Rais
ins seem to be wanted in a small 
way, only by loose distribution. There 
is no present pressure to sell from 
any quarter, and the market is steady 
at previous quotations. Currants are 
easier in sympathy with advices from 
Greece. Prices on spot goods are 
lower. There is a steady demand for 
dates, and as stocks of Sayers are 
getting low, prices are somewhat 
higher. Khadrawees and Hallowees 
are firm but unchanged. Figs are 
firm. Recent demands have cleaned 
up a good deal of the supply of nat
ural in bags, and caused a firmer feel
ing in these. Large figs and Lacooms 
are going steadily into consumption 
at full prices, as stocks are light and 
no additional supplies can be expect
ed from the primary market.

Cheese—There is a fair consumptive 
demand for all grades of cheese, and 
the export demand is also taking 
large quantities. Stocks are good 
and very light and the mar
ket has advanced cent. There is 
a continuing enquiry for cheese for 
export, and the outlook is firm, with 
possible further advances.

Provisions—All smoked meats are 
in ordinary seasonable demand at a 
decline of % c for the week. At 
the decline the market is steady. Both 
pure lard and compound lard are 
steady, i t  unchanged prices, with a 
fair consumptive demand. Barreled 
pork is very slow at unchanged 
prices. Canned meats and dried beef 
are in moderate demand and un
changed.

Rice—The market for rice con
tinues strong, and there is a good en
quiry for the domestic trade and ex
port. This applies to all grades of 
Japans, Honduras and Blue Rose, as 
well as foreign rices. The situation 
in the South keeps the sentiment 
cheerful, it being pointed out that the 
mills have no difficulty in getting the 
price for cleaned from other sections 
of ;the country. The planter is ask
ing" fancy quotations for the remain
ing stock of rough rice.

Salt Fish—There has been no 
change in Norway mackerel during 
the week. There is some enquiry,

although not very much. Some hold
ers in Norway are refusing to offer 
anything on to-day’s market, on the 
contention that prices here are below 
a profitable basis. It does seem as if 
the present market on Norway mack- 
eral in this country was rather low. 
In spite of this, however, there is no 
particular activity to the demand. 
Irish mackerel are unchanged and in 
light request. Cod, hake and haddock 
have advanced slightly by reason of 
improved demand.

Olive Oil—Cmbargo on olive oil 
from Italy is reported to importing 
houses. A turn may be made to the 
Spanish market, if the embargo proves 
effective. New crop samples are be
ing received at American ports. In 
1912 Spain exported to Italy nineteen 
million kilos of olive oil, out of a total 
exportation of 61,600,000 kilos. The 
total exports to France and Italy 
were 26,700,000 kilos or more than 40 
per cent, of the total exports to all 
countries.

Fruit Jars — Manufacturers have 
withdrawn opening prices, announc
ing that the zinc market has gone 
up about 20 per cent, since January 
13. This affects the cost of jars, as 
there is a gross of caps with every 
gross of jars. ( This would indicate 
a probable forced advance soon of 
fruit jars. Wholesale prices are re
ported still to stand without change, 
generally speaking.

Ira M. Smith’s Holdings Advertised 
for Sale.

The talk of the town this week has 
been the anticipated enforced retire
ment of Ira M. Smith from the Ira M. 
Smith Co., on account of the Grand 
Rapids National City Bank advertis
ing for sale his 529 shares of stock- 
par value $100 per share—in the Ira 
M. Smith Co., which stock was held 
by the Bank as collateral to a loan. 
The sale is scheduled to occur at the 
front door of the Bank at 10 o’clock 
to-morrow morning.

The Bank advertises to sell at the 
same time and place Mr. Smith’s hold
ings in the Toomey Lumber and Coal 
Co., Ltd., comprising 2,186 shares of 
a par value of $10.

•Geo. M. Morse holds $10,000 stock 
in the Ira M. Smith Co. as collateral 
to a $5,600 loan made Ira M. Smith 
individually. He has instructed his 
attorneys, Butterfield & Keeney, to 
proceed to advertise the stock for 
sale.

The article entitled Playing Into 
the Hands of the Mail Order Houses, 
which was published in the Trades
man on February 10, was written by 
Schuyler K. Raber, (Hirth, Krause 
Co.) and not by John E. Wilder, as 
published.

Charles Hogue has engaged in the 
grocery and shoe business at Coop- 
ersville. The National Grocer Co. 
furnished the groceries and the Grand 
Rapids Shoe & Rubber Co. the shoes.

T. M. Ditman states that the sale of 
his interest in the Merchants' Gold 
Stamp Co. to Ira M. Smith occurred 
about a year ago.
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LINED UP A T LANSING.

Representative Gathering of Grocers 
and General Merchants.

The annual convention of the Re
tail Grocers and General Merchants’ 
Association, which is in session at 
Lansing this week bids fair to be one 
of the most profitable gatherings of 
the kind ever held under the auspices 
of that organization. The initial meet
ing was called to order Tuesday after
noon by President McMorris, when 
Mayor Reutter delivered the follow
ing address of welcome:

One of the pleasant duties of a 
city’s chief executive is to extend wel
come to the members of different or
ganizations holding meetings or con
ventions in our city, and I wish to 
say that I deem it an honor to have 
the privilege of extending greetings 
to yon.

W M . M cM ORRIS, President

To me, an organization like yours, 
bound together by social and business 
ties, represents the elements that tend 
toward the betterment of mankind and 
conditions in a great many ways, 
and the closer the bonds of friend
ship, the stronger your organization 
and the more rapid the progress and 
advancement of your organization, 
as well as any number of other good 
things that you, as retail merchants, 
and the rest of the community as citi
zens are interested in.

No longer does a man hope to at
tain the highest standard of proficien
cy in a chosen calling by depending 
on himself alone.

Exchange of ideas promotes effi
ciency and the highest degree is the 
standard every progressive business 
man strives to inject into his business, 
not only for the increase of profit that 
he may derive, but because also for 
the satisfaction one derives from 
knowing that he has pleased his cus
tomers.

I assume that your organization 
was created with the idea of better
ing yourselves and conditions in your 
work, but your aim ought not to be 
for the exclusive benefit of your own 
members, but should seek the larger, 
broader object of promoting the wel
fare of the whole community.

Not long ago societies of this char
acter were unheard of, but the tend
ency of to-day is for every kindred 
occupation and commercial industry 
to form organizations. They meet 
together and exchange information 
based on their experiences, and as 
a result every person belonging to 
the organization has the advantage of 
all the joint knowledge of all the 
members, thereby equipping him the 
better to meet the new business con
ditions and problems that are con
stantly arising.

The younger men among you want 
the benefit of those of you who have 
had years of experience hnd practice 
and by profiting thereby will raise the

merchant’s standard of usefulness.
I welcome you to this city because 

I rec<jgnize that your purpose in meet
ing is both useful and honorable; 
that you intend to spread the gospel 
of service and strive to educate your
selves to the highest efficiency in 
running retail establishments, or 
pleasing the general public.

In these days of the high cost of 
living, people are eager for any means 
that make for reduction of price, or 
increase of facilities or conveniences, 
and all honorable methods that tend 
to assist them to that end will be 
welcome, and in no line of business 
are there greater opportunities than 
in yours, and the members of your 
community and the public in general 
soon come to know who are the rep
utable and competent dealers.

I am anxious that you succeed in 
all your ambitions and that your 
meeting this year be one of the best 
in your history.

I pledge you the assistance of every 
institution that can help you, either 
in the way of business or entertain
ment, and hope that your recollec
tions will be so pleasant and that you 
will consider our welcome so cordial 
and whole-hearted that you will want 
to make the capital city your annual 
conventon city.

President McMorris then read his
annual address, as follows:

Gentlemen of the convention, one 
more year has gone into the past, 
carrying with it the aims and hopes 
for success of millions of our fellow 
men, but with us in commercial lines, 
many changes have taken place.

Michigan has moved up into a 
higher plane and has taken her place 
with other states that are reasonably 
well organized. Sometimes the meth
ods employed have been criticized, but 
results have dispelled all doubts.

Our executive committee met in 
March at Detroit and, viewing the 
past history of the Association, de
vised a plan by which the sale of 
honorary memberships would build 
up our treasury and while this helped 
some, the results did not justify us 
in opening up the campaign for 
membership at that time.

The Louisville National convention 
was held May 18 to 21, 1914, at which 
time and place we evolved the plan 
of organizing with National aid. 
John A. Green, National Secretary, 
endorsed the plan and National Presi
dent Connolly gave his promise and 
pledge that Michigan would have the 
benefits of a National organ’zer, if 
one was employed, the expenses to be 
borne equally between the State and 
the National bodies. November 15, 
1914, the work was commenced by 
Mr. Howe, of Kansas City. Follow
ing are the towns that have been or
ganized :
Oxford 
Marshall 
Hillsdale 
St. Johns 
Tecumseh 
Hastings 
Battle Creek

Albion
Lowell
Midland
Benton Harbor
Dowagiac
Fremont
Muskegon

The total membership of the new 
Associations I estimate at 300 as 
they all have taken in members since 
they have been organized. This, 
with the increase of the old Assqcia- 
tions, ought to bring the year’s new 
membership up to 500.

In connection with this report, I 
wish to testify that President Con
nolly has fulfilled every promise made 
and we members ought to feel grate
ful to him for his share.

It wifi be thus shown that I have 
redeemed in part the pledge I took 
of doubling the membership, and 
while not in full measure, it was the 
best we could do with the means at 
hand.

It was November before we got 
matters in hand so we could com- 
mrace the work, and to Secretary 
Fuller , a great deal of credit must be 
given. He has done his share and

more in all ways and richly deserves 
your approval.

Mr. Howe, National organizer, 
worked with zeal and determination 
and faithfully carried out all instruc
tions given him, and I hope that the 
coming year will see this work car
ried on and hope for even better re
sults.

I would recommend the coming 
year the work started now be com
pleted or carried on as a great many 
towns are ready to be organized.

Also that we have one “pay-up 
week” once a year.

The best way to move dead stocks.
How to distribute over-head ex

pense.
Best plan for co-operative insur

ance.
And bring trade in dull seasons.
These are all vital topics for the 

Committee on Resolutions.
Gentlemen, I hope I have merited 

your approval in all actions taken 
during the past year.

Secretary Fuller then read his an
nual report, as follows:

In submitting this, my first report 
as your Secretary, I am glad to say 
that this year there has been the 
awakening, so to speak, of Mr. Pipp. 
Your executive committee had a 
meeting March 24-25 at Detroit, which 
was attended by the entire commit
tee. Every detail regarding the pres
ent and future work of the Associa
tion was thoroughly threshed out. 
We also planned to arrange for some 
one to look after your interest in 
all bills introduced in the Legisla
ture this year; also adopted a card 
credit reporting system for the State, 
which I trust you will investigate be
fore returning to your home. We 
also adopted the slogan “Double the 
Membership.” While the committee 
felt confident this could not be done, 
we were bound to leave no stone un
turned in the endeavor to make the 
grade.

May I be permitted at this time to 
congratulate our Association on the 
good and efficient work done in your 
behalf by our President, Wm. Mc
Morris. Through his efforts he suc
ceeded in securing from National 
President Connolly the services of 
National Organizer Howe for five 
weeks’ work in our State. The Na
tional Association paid one-half the 
total expense for the same. Through 
Mr. Howe’s efforts, with the assist
ance of our State and some of our 
good local association officers, we 
have succeeded in organizing fifteen 
new associations, three of which may 
be termed as reconstruction work.

There are on the waiting list some 
ten or twelve towns which will soon 
be ready to organize, which bears 
out the prophecy made in his report 
last year by that good and loyal old 
friend, J. T. Percival, your former 
Secretary, and I believe that before 
our annual convention in 1916, there 
will be as many more added to the 
list. I regret to report there was 
not a nieeting of the Secretaries As
sociation this year and would sug
gest that we get together during this 
convention, elect officers and arrange 
for at least two meetings for the en
suing year, as great results can be 
accomplished for the benefits of our 
local associations through this organ
ization, and it can be of great assist
ance to the State Association as well.

As there are matters of importance 
coming up at all times of great in
terest to you, my brother merchants,
I would suggest that your executive 
and legislative committees endeavor 
to have at least two meetings during 
the year and that these committees 
endeavor to hold a meeting before 
this convention adjourns.

While nearly all locals belong to 
the National Association, let me urge 
yc>u if any are not now affiliated 
with that Association, to do so at 
once, as that organization is bend
ing every-effort in your behalf. Es

pecially is this true in National leg
islation.

May I venture to suggest that we 
as retail merchants of this great State 
of Michigan should at this convention 
form ourselves into a committee of 
the whole and endeavor during the 
ensuing year to assist the officers in 
the organization of at least one hun
dred new associations, and we could 
with the inspiration that has endowed 
such assciations as Lansing and Battle 
Creek of late.v Gentlemen, the effort 
is worthy of your consideration.

The financial statement of receipts 
and disbursements is as follows: 

Receipts.
Cash on hand at last report ..$571.63
From honorary members __  445.00
Individual................................ 39.00
Per capita 1913 ...................... 51.30
Per capita 1914 .....................  232!ô0
Per capita 1915 .....................  85.50
From National Association 

per A. L. Sm ith ...................  8.25
Total $1,433.28

F R E D  W . F U L L E R , Secretary

Disbursements.
Salary voted Secretary ......... $400.00
Expenses J. A. Lake ............  60̂ 37
Nat'onal Leg. Com. Wash.
Expenses State Ex. Com........  17.82
Detroit March 24-25.
President’s expenses to Nation

al Convention ...................  54.69
Paid Treasurer’s bond ............  2.50
Paid President’s expenses De

troit and Oxford ...............  14.68
Paid half .expenses National

Organizer W. N. H ow e....... 182.95
Paid President’s expenses at

Lansing and Owosso ......... 12.63
Paid expenses M. C. Bow-

dish, Battle C reek...............  3 50
Paid expenses last week of

W. N. Howe ....................  39.46
Printing and Stationery......... 100.92
Postage ....................................  25.62
Telegrams and telephones.... 4.97
Express and freight ................ 1*50
Secretary railroad fare............  39.48
Secretary hotel bill ....................16.15
Paid Secretary ten days........  33.50

J ° tal .......................... $1,010.74
Balance on hand .......... $ 422.54

The following Associations have
memberships as follows:
Ann Arbor .............. oe
Albion ......................... q
Bay City ...................   52
Battle Creek ................................... 70
Big Rapids, 1913 ................. ’ ‘ 12
Benton Harbor and St. jo e .. .. 15
Cadillac ..................................  2«»
Coldwater ............    jq
£ etroit. ........................................ 300
Fremont ............... .................
Flint, 1913 ............................   52
Grand Rapids ............  1m
Hillsdale ........................
Hastings ........................ ... !. 11
Jackson ......................  55
Kalamazoo, 1913 .   40
Lansing ............................................60
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Port Huron, 1913 .................. ou
Saginaw ..........................  f.n
St. Johns .............     6
Tecumseh ..........................’*’**[ 9
Ypsilanti ............................................7

Total ................................. 1,132
Individual members, 1914-15....... 100
Honorary members ...................  49
Delinquents 1913-15 ...........  333

Total ................................. ,.1,614
I wish to extend to the wholesal

ers, manufacturers and the good trade 
papers of our State, on behalf of the 
officers and members of our Associa
tion, our sincere appreciation for the 
kind assistance they have extended

US Lhe p?st year> and trust that through their co-operation with us 
great benefit may have been derived 
by each and every one.
, time urge you on
behalf of your officers and the Lan
sing Association, to endeavor to be 
present at all sessions and to be on 
time, so that the splendid programme 
that has been arranged will be car
ried out to the letter.

I wish to thank you all for your 
hearty co-operation during the past 
year and trust that every year may 
bring an increase of membership and 
that splendid results may be obtain
ed by the merchants of our State 
through our annual conventions.

Quotations on Local Stocks and Bonds.
P ub lic  U tilities .

Am- L ig h t & *T rac. Co., Com. * 3 1 6 *  
Am . L ig h t & T rac . Co. P fd . 108 110
Am . P ub lic  U tilities , P fd . 63% 66 
Am . P ub lic  U tilities , Com. 34 37
£J5ieS § e rYjce Co-> Com. 50 53 '
C ities  S erv ice  Co., P fd . 50 51
Com w ’th  P r . Ry. & L t., Com. 54 56
Com w ’th  P r . R y. & R t., P fd . 81 82U
Com w th  6% 5 y e a r  bond 99 101
H olland  S t. L ou is  S u g a r  4 6
M ichigan  S u g a r 55 g«
P acific  ©as & E lec. Co., Com. 40 43
T en n essee  Ry. L t. & P r .,  Com. 7% 9%
T en n essee  R y. L t. & P r .,  P fd . 35 40
U n ited  L ig h t & R ys., Com. 44 46
U n ited  L ig h t & R ys., 2d Pfd . 63% 66%
Trnii® j H 5?* & R ys.. 1st P fd . 68 7 0 ^U n ited  L ig h t 1st a n d  Ref. 5%

bonds 82 85
In d u s tr ia l a n d  B an k  S tocks 

D enn is  C an ad ian  Co. 80 90
F u rn itu re  C ity  B rew ing  Co. 50 30
Globe K n itt in g  W orks, Com. 130 140
Globe K n itt in g  W orks, P fd . 98 100
G. R . B rew in g  Co. 90 n o
C om m ercial S av ings  B an k  216 
F o u r th  N a tio n a l B an k  215
G. R . N a tio n a l C ity  B an k  169 175
G. R . Sav ings B an k  
K e n t S ta te  B an k  
Old N a tio n a l B an k  
Peop les Sav ings B an k  

F e b ru a ry  24, 1915.

And it sometimes happens that 
women who display good judgment at 
bargain sales get the worst of it when 
it comes to selecting husbands.

255 245 250190 195250

What Some Michigan Cities Are 
Doing.

W ritte n  fo r  th e  T rad esm an .
Gaylord’s new bank, the Otsego 

County State, has opened for busi
ness, with A. T. Martindale as Cash
ier.

F. M. Vawter has been named as 
President of the newly-organized 
Chamber of Commerce at Benton 
Harbor.

The Michigan Crown Fender Co., 
of Ypsilanti, has increased its capi
tal stock from $10,000 to $20,000 and 
has removed its offices from Ypsilanti 
to Detroit.

Upper Peninsula bankers met at 
Marquette and formed a branch of 
the Michigan State Bankers’ Associa
tion, with Edward S. Bice, of Mar
quette, as chairman.

Flint voted to issue bonds for $156.- 
000 to construct storm and sanitary 
sewers and to build a subway at 
Leith street and the Pere Marquette 
tracks.

The new factory of the Moonlight 
Bait Co., at Paw Paw, is almost com
pleted.

R. W. Hall & Co., of Chicago, 
will establish a pickle plant at Hart.

Saginaw voted down a proposition 
to bond for $500,000 to establish a 
municipal electric light plant. The 
plan to bond for $30,000 for sidewalks 
was approved.

Alpena is making a study of boule
vard lights and the cost of a cluster 
system is estimated at $10,000.

The Chicago Belting Co. will re
move its plant from Niles to Chica
go.

“Manistee, Mich., Our Summer’s 
Wish” is the new slogan adopted at 
Manistee, calling attention to the 
city s attractions as a summer resort.

W. J. Fairbairn is the new city 
manager at Big Rapids.

H. A. Black will open an ice cream 
factory at Bad Axe April 1, with a 
capacity of 500 gallons daily.

Albion business men are cultivat
ing the good will of the farmers in 
that territory by throwing open their 
club house and their meetings to 
them. Albion will have a home com
ing celebration, the tentative dates 
being August 19-21.

Gas for lighting and for fuel pur
poses at Adrian will be reduced to 
$1 per thousand feet April 1. The 
private lighting company has been

awarded in return a contract for light 
iog the “white ways” for the next 
three years.

Ludington industries are prosper
ous. Business with the Stearns Salt 
and Lumber Co. is running ahead of 
a year ago, the Carrom plant is op
erating practically to full capacity 
and affairs of the Handy Things Co. 
are improving every day.

C. F. Brown, of Alma, President 
and manager of the Gratiot County 
Gas Co., has retired from active 
management, owing to ill health, and 
his successor is Angus Leitch.

“Business is good with us” is the re
port of Jackson manufacturing con
cerns. The Hayes Wheel Co., with 
800 men at work, has work in hand 
that ensures a steady run of ten 
months, with overtime in some de
partments. The Jackson Cushion 
Spring Co. is running overtime. The 
Sparks-Withington Co. is running full 
force and full time. The Frost Gear 
and Forge Co. is rushed and has 
been working nights. The Briscoe 
Motor Co. will soon be employing 
over 200 men.

An Eastern silverware manufactur
ing concern has made a proposition 
to Sparta for removal to that city.

The subject of city boosting and 
securing new industries was discussed 
at a recent meeting of the Battle 
Creek Chamber of Commerce. I. L. 
Stone, of the Duplex Printing Co., 
advised a system that is now used at 
Grand Rapids to make the city so at
tractive to manufacturers that they 
will seek the city, not for financial 
aid but for a location and an oppor
tunity to become a part of a thriving 
community.

James R. Tanner, of the wholesaale 
grocery firm of Tanner & Daily, is 
the new President of the Bay City 
Board of Commerce.

Menominee is promised lower 
freight rates to the copper country, 
the 76 cent, scale being reduced to 
65 cents. In addition, new coal rates 
will be granted to Southern points.

Almond Griffen.

There Was a Reason.
Jinkins—Let’s drop in at this res

taurant.
Jenkins—We haven’t got money 

enough to go in there!
Jinkins—Yes, I know. But I need 

a new overcoat.

7

Bankruptcy Proceedings in South
western Michigan.

th ? t v £ ! eph’ T?eb‘ 1J! ~ In  th e m a tte r  of D ec° ra t in g  CO., b an k ru p t, 
K alam azoo, a n  o rd e r w as  m ade  by  th e  

app ro v in g  th e  tru s te e ’s sa le  o f 
a s s e ts  to  F ra n k  A. Boyce fo r  $826.11 Febi. 1®~In  th e  m a tte r  of Calvin A sh- 
hile ’flnnilkrU pt’ .Alle&a n , th e  tru s te e  filed 
h * » flnal re p o rt an d  acco u n t show ing  
to ta l  a s s e ts  of $517.34 an d  no d isb u rse-
m rn th e  flnnieUpOIi. a n  o rd e r w as  m ade £ L tb !  t i 1 m ee tin g  of c red ito rs  to  be
fn rd t b i  l b  referee, s office on M arch  4, fo r th e  pu rpose  of p a ss in g  upon the  
tru s te e ’s  final re p o rt a n d  Account th !  
th  , ̂ ^ m in is tra tio n  expenses an d
th e  d ec la ra tio n  an d  p ay m en t of a  first 
an d  final div idend. C red ito rs  w ere  ¿Iso  
d irec ted  to  show  cau se  w h y  a  certifica te  
reconM nending th e  b a n k ru p t’s- d isch a rg e  
shou ld  n o t be m ade  by  th e  re feree . ***
r.Ju.t1?' 17—¡R ased  u Pon th e  p e titio n  of 

c red ito rs - th e  Spade M an u fac tu ring  Co., a  co rpo ra tion  of K alam azoo
io in t f e d aln/i th e  m a n u fa c tu re  of u n iv e rsa l jo in ts  an d  m ach inery , w as  ad judged  
“ ™ P p a n d  th e  m a tte r  re fe rred  to  p l te re e  B anyon, w ho w as ap po in ted  re -  
t® A n c rd e r  w as  m ade  ap p o in tin g
ha n3Edwa/ dt .W f}born ’ custod lan ; a lso  th e  b a n k ru p t by its  p re s id en t w as  d irec ted  
to  p rep a re  an d  file i ts  schedules.

Feb. 18—In  th e  m a tte r  o f th e  H icko rv  
♦v,D1! t l l i .ng  Co” b an k ru p t, K alam a^  

th a t  oTf« tru s te e  filed a  p e titio n  a lleg ing  
«ef« « r6 A ‘ ,K e rtso n  had  c e r ta in  a s s e ts  o f th e  e s ta te  co n sis tin g  o f tw o 
p ro m isso ry  n o tes  w hich  he re fused  to  
tu rn  over an d  req u ested  an  o rder d irec t-  
e a  to  th e  sa id  L . A. K e rtso n  to  show  
cause  w hy  he should n o t tu rn  o v e r said  
no tes. T he  m a tte r  w as considered  and  
F eb  °25 cause  o rd e r en te red  to  be h eard

T hom as L. W illiam s,, engaged  in  th e  
b u®in ess of jobb ing  can d ies  a t  K a lam a 
zoo, filed a  v o lu n ta ry  p e titio n  and  he 
w as ad judged  b an k ru p t an d  th e  m a tte r  
re fe rred  to  R eferee  B anyon. T he  sched- 
u les of th e  b a n k ru p t disclose no a sse ts  
excep t th o se  c la im ed  a s  exem pt a n d  th e  
follow ing liab ilities :
R unkle  Co., K en ton , O....................... $ 88 31
B ad g e r C andy Co., M ilw aukee . .  95.14
K elh ing  K are l Co., C hicago ........... 26.50
R obinson & G odm an, K alam azoo  42*46
H uylers , N ew  Y ork C ity  ................. 15 00
P u r ity  C ake Conela, D ay ton  ........... 3 00
S tow ell Mfg. Co., C hicago ........... 66.39
P u r ita n  C hocolate Co., C hicago . .  24!o5 
Sen Sen C hicket Co., N ew  Y ork  13.20
S te rlin g  Gum  Co....................................  9 An
R o b ert H . M ackenzie Co.. Clove'-""

la nd  ...........................25 50
F red  W . L ipps Co., C hicago . . . .  24*00
N atio n a l C andy Co., D e tro it ......... 15 36
A m erican  Chicle Co., C h ic a g o ___  17*80
N atio n a l C andy  Co., G rand  R apids 39.65 
H an se lm an  C andy. Co., K alam azoo  27.81
Dee & Cady, K alam azoo  ................... 36.00
W . M axw ell, K alam azoo  ................. 10*00
B a ttle  C reek  C andy Co., B a ttle

Creek ...................................  88.00
$677.17

In  th e  m a tte r  o f th e  R oss 
C ab inet Co., b an k ru p t, O tsego, th e  t r u s 
te e  filed re p o rt of sa le  of th e  a s s e ts  of 
th e  b a n k ru p t e s ta te  fo r  $4,843 to  sev e ra l 
p u rch ase rs  an d  req u ested  th a t  th e  sam e  
be confirm ed. U n less cause  to  th e  con
tr a ry  is  show n, th e  sale s  w ill be con 
firm ed by  th e  re fe ree  in  five days. F rom  
th e  p re sen t outlook i t  is  v e ry  doubtfu l 
if  sufficient fu n d s  w ill be  secu red  to  
m ore th a n  p a y  th e  p re fe rred  c la im s and  
expenses of ad m in is tra tio n .

Feb. 20—In  th e  m a tte r  of th e  T iffany 
D eco ra tin g  Co., K alam azoo, a n  ad jo u rn ed  
firs t m ee tin g  of c red ito rs  w as  held a t  
th e  re fe re e ’s office a n d  th e  tru s te e ’s  r e 
p o rt and  acco u n t approved  a n d  allow ed 
C erta in  ad m in is tra tio n  expenses w ere  o r
dered  pa id  and  th e  m ee tin g  ad jo u rn ed  
fo r tw o  w eeks.

If Ever You Try Quaker,
You’ll Be a Constant Taker

W o r d e n  Q r o c e r  C o m p a n y

Grand Rapids—Kalamazoo

TH E PROM PT SHIPPERS
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NOT THE PLACE TO REDUCE.
Federal appropriations have been 

attracting a good deal of attention 
of late at Washington and the sub
ject has been considerably discussed 
in the newspapers. There are some 
who wish large funds to be set aside 
for the use of the army and navy, 
for the better defense of the coun
try. There are rivers and harbors 
always seeking money with which en
terprising -contractors can do more 
digging, and there are various claims 
outside the salary list. It so happens 
that this year especially there has 
been a dearth of revenue available 
to defray Federal disbursements. 
This is due to the reduction of duties 
on imports, and still further due to 
the reduction of the imports them
selves, incident to the European war. 
In order to make good this deficien
cy, special taxes have been levied 
and even so, the perspective income 
is not liable to be sufficient to make 
both ends meet. The income tax will 
fall because incomes have fallen. The 
stamp tax will not come up to ex
pectations because there are not as 
many transactions, and so the amateur 
financiers of the Wilson administra
tion are naturally somewhat disturb
ed, as anyone well may be whose in
come does not equal the outgo.

Because of this situation the sug
gestion is made in some special quar
ters that the facilities of the mail 
service should be cut down for no 
other purpose than to reduce ex
penses. One of the suggestions most 
earnestly urged is that the rural free 
mail delivery be cut down because it 
is costing a good deal, and perhaps 
because since it serves widely scat
tered residents a fewer number of 
voters would be inconvenienced than 
if the reduction were made in some 
more populous sections. Certainly it 
is to be hoped that this idea will not 
gain sufficient foothold to make it 
effective. In the first place there are 
no more R. F. D. carriers now than 
are necessary, and those living on 
these routes are just as much entitled 
to attention as any other citizens. 
Having enjoyed this privilege they 
would be the more annoyed at losing 
it, for they have come to look upon 
it as a right, which indeed it is. No 
other postal improvement has been 
more appreciated than this. It would

be unfair to reduce the salaries of the 
R. F. D. carriers, which, considering 
what they have to do, are none too 
large already. They earn every dollar 
they get. That there is need for re
trenchment in Federal expenditures 
is undoubtedly true, but there are 
other places where it can be better 
made. The generally entertained be
lief is that there are several thous
and clerks, messengers, door-keepers, 
etc., who could be dismissed right in the 
city of Washington without seriously 
interfering with the management of 
the public business, and if that were 
done, a very considerable saving 
would be made. Their absence would 
not inconvenience anybody, ’ except 
themselves, whereas taking off R. F. 
D. carriers would inconvenience a 
great many people who are actually 
entitled to the service. Conceding 
that there is need for retrenchment, 
it is respectfully submitted that the 
postoffice department is not the place 
to do it.

THEORIES ABOUT RACE.
There are certainly marked differ

ences between a German, a French
man, an Englishman, a Chinese, a 
Hindu, a Japanese, a Turk, but these 
differences are due to the influence 
of the milieu and not to an inherent 
structure of the mind. The mind 
of man has developed slowly through 
some hundred thousand years, but 
the differentiation into Frenchmen, 
Germans, Spaniards and Englishmen 
did not occur more than fifteen cen
turies ago. We may be fairly safe in 
thinking that six thousand years ago, 
even the larger races—Semites, Cau
casians, Mongolians—were not differ
entiated. What are six thousand years 
compared to the hundred thousand 
or probably more that we must as
cribe to the development of human 
psychology? The psychology of man 
consists of certain reactions, emotion
al and intellectual, to the external 
stimuli of life and nature. It is these 
primitive elements which really deter
mine the actions of the individual, 
and these elements are almost un
changeable because they are so old 
that they have become part of man’s 
nature. They must be the same in 
all races because they were evolved 
when those races were still undif
ferentiated. That which has been con
tributed to the evolution of the hu
man mind by the last two thousand 
years is much less solidly anchored 
and much more liable to modifica
tion; however, it must be borne in 
mind that, owing to the law of geo
metrical progression which obtains 
in the domain of man’s progress, the 
newer elements, those of divergence 
between the races, will be the more 
numerousthey will also be the more 
striking, apparently, because they 
deal with recent aspects of life wh'ch 
are still conscious, while the more an
cient ones have been relegated to the 
domain of. the unconscious.

The Tradesman’s thesis is that the 
German, the Japanese, the Russian 
and the Spaniard present at birth 
the same material mentally. They 
grow to be different because the cus- 
toms, the hafbits and the institutions

of the countries in which they live 
and are educated are different. But 
the merest philosophical analysis of 
their modes of thought will show that 
the differences are almost purely ex
ternal. The Chinese wear white for 
mourning, while the Occidentals wear 
black, but the feelings of both to
wards death are fundamentally the 
same.

Disregarding the economic aspect 
of the question, which is quite an
other matter, and considering only the 
eugenic side, the fear of lowering the 
moral standard of the race is unfound
ed. If not the first generation of im-i 
migrants, at least their children will 
become thoroughly Americanized. 
American civilization, on the whole, 
represents the elimination of partic
ularism. It looms up full of promise 
for the future, because all the races 
which make desirable citizens and 
patriotic components of the American 
commonwealth have by instinct drop
ped the prejudices of their original 
homes and retained only the aspira- 
t’ons for freedom, generosity, fair 
play and idealism which are really 
common to all maankind.

TH E MEXICAN CHAOS.
The situation in Mexico presents in

deed a depressing spectacle. We see 
human beings at their worst rendering 
useless to themselves and to everybody 
else a great territory, rich and climatical
ly one of the most favored, and the 
prospect for order’s ever again coming 
out of this chaos appears most dim. 
Many doubt if the intelligence is there 
to accomplish it and whether a stable 
and efficient Mexican government will 
ever be set up from within. The mate
rial is lacking. But if the Mexicans can
not govern themselves, should the rest 
of the world permit their anarchic con
dition to continue indefinitely? Permit 
this choice piece of the earth’s surface 
to be wasted ? Unquestionably not; only 
what particular part of “the rest of the 
world” should undertake the job of rec
lamation? No one part; it should be 
the joint obligation of all parts inter
ested. Let us not suggest the enormous 
responsibiity of such a task’s being 
placed solely upon the shoulders of the 
United Sattes. We could not accomplish 
it successfully (no one nation could) 
because, since force at the start and for 
an indefinite time to come would surely 
have to be a factor, we would satisfy 
no one, no matter how fine our actions 
nor how disinterested our intentions. 
The Mexicans themselves would never 
understand us, would suspect our mo
tives no matter what we did, and would 
hate us cordially. The remainder of the 
world would criticise and condemn if 
it did not actually oppose.

Establishing a government for some 
one else is at best a thankless job, and 
when that some one does not want a 
government, a most dangerous one. No 
nation* should ever, be expected to as
sume the responsibility alone, and may 
the United States decline with thanks 
to do so in the case of Mexico if the 
suggestion is ever made.

Nevertheless, as the most interested 
nation and Mexico’s nearest influential 
neighbor, we doubtless have a duty 
there: Let us conceive it in the inter

est of a mankind as well as of Mexico 
by invoking the principle of interna
tional co-operation. Let us call in the 
international police for her case; an 
opportunity for a practical application 
of that principle. Therefore, when the 
time comes for intervention in Mexico 
for the establishment within her borders 
of law and order and a permanent gov
ernment, let the United States, as the 
most interested nation, take the lead by 
inviting the South American nations- 
likewise England, France, Spain, and 
every nation that feels itself concerned, 
to assume jointly with her, in such 
measure as each nation’s interest war
rants, the obligation of such interven
tion. Thus might we save Mexico from 
herself without incurring her ingrati
tude and hate which acting alone would 
surely entail, and at the same time dis
arm world criticism of our motives and 
acts.

Count von Reventlow, the all-know
ing German naval authority, will not 
be pleased when he reads of the pro- 
American sentiments which marked 
the organization of the American In
dependence Union. This is the Ger- 
man-American organization which has 
dedicated itself to the task of freeing 
this country from the yoke of British 
domination in our news, our thought, 
our business and our politics. It will 
be remembered that Count von Rev- 
entlow sagely remarked the other day 
that, while the German people stand 
united behind their government, “it 
may be questioned whether the people 
of the United States would do the 
same in all circumstances.” Well, 
here is our most pro-German organi
zation beginning its work with a dec
laration of unquestioned loyalty to the 
United States, “a loyalty that would 
remain absolutely unshaken and un
diminished in case of war between 
the United States and any other coun
try on the face of the globe.” As 
Germany is still on the globe, this 
would seem to include her. Yet it is 
precisely what was to have been ex
pected by»all who looked below the 
surface of things. But we are yet of 
the opinion that the German-Ameri- 
can protestants are thinking a great 
deal too much about- Germany and 
her standards of conduct, and very 
much too little about our own ideals 
and institutions. It is distinctly a 
case for more of them to “see Amer
ica first.”

The Tradesman trusts that every 
egg, butter and poultry dealer in 
Michigan will make an effort to at
tend the annual meeting of the Mich
igan organization of these allied lines 
at Detroit next Tuesday. Secretary 
Bentley assures the Tradesman that 
he and his associates will have a pro
gramme worthy of the occasion and 
that no one who goes to the expense 
of attending the meeting will have 
occasion to regret his action. With 
the possibility of impending legisla
tion vitally affecting this class of 
dealers, it is essential that the attend
ance at this meeting be both large 
and representative.

The only way some men can save 
money is by breaking into jail.
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SPECIAL SALES.
Stocktaking in January paves the 

way, in February and March for a 
series of special sales which will do 
much to liven up what are normally 
dull months in business.

There are numerous reasons which 
render special sales timely at this 
particular season of the year. The 
outstanding reason, of course, is that 
business is dull and some such stim
ulus is needed to bring out the custom
ers. Throughout January, trade has 
been fitful; February usually sees it 
at a dead level of dullness. A spe
cial sale, or a series of special sales, 
will stimulate things. It is a good 
business axiom that the time when 
business is quiet is the time to adver
tise the most and push the hardest.

Because regular business is dull and 
quiet, special sales can be staged to 
the best advantage. Put on a special 
sale at a rush season and the clerks 
have no time for both the regular 
business and the special lines; one or 
the other must suffer lack of atten
tion. But in a quiet month like Feb
ruary, the full energies of the selling 
staff can be put behind the “features” 
and the business can secure the full 
benefits of the sale from an advertis
ing point of view.

Furthermore, the recently complet
ed stock taking has revealed goods 
which need to be pushed out. The 
dealer at this precise moment is in 
closer toudi with his stock than he 
will be six months hence. He knows 
what goods ought to be cleared out 
at a sacrifice and what other goods 
can be played up, not necessarily at 
a sacrifice but at attractive prices.

A few years ago a Michigan dealer 
instituted the policy of featuring one 
sale for each of the four weeks in 
February. Friday and Saturday ap
pealed to him as the best days: Sat
urday because it was the big market 
day and he could pull strongly from the 
farm people in town; and Friday, be
cause it was normally a very dull day 
and he could use the Saturday rush 
as an argument for bringing out the 
city trade a day earlier.

The policy adopted was to boom the 
lines which were not selling largely. 
The dealer took a mental survey of 
lines which, in the normal February, 
were slow sellers. These he featured. 
He used advertising space liberally in 
the local papers, sent out circulars 
to his regular trade, distributed dodg
ers, put on special window displays— 
in short, put all his energies into these 
sales. The first year the sales were 
so successful that he has made them 
a regular February feature every suc
ceeding year. Thereby he secures the 
benefit of cumulative advertising from 
year to year. “Foster’s February 
Features” are coming to be recogniz
ed as a local fixture, like the city hall 
and the postoffice.

In point of actual results, the di
rect returns from these sales consti
tute from 45 per cent, to 55 per cent, 
of his February receipts. As the 
lines featured are normally slow sell
ers in February, this means that his 
February sales are double what they 
would be without the sales. Outside 
of the advertising, there is no extra
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expense; the regular staff has ample 
time to wait on all customers.

The shrewd dealer, in planning his 
February sales, uses his best Judg
ment in selecting the lines to be fea
tured. The “feature” for a special 
sale has two essential requirements— 
the article must be one not normally 
in great demand, and it must yield 
a good margin of profit.

Stock taking will, of course, help 
in making a selection. As a rule, 
though, the dealer makes it a point 
to clear out the dead stuff disclosed 
by his stock taking immediately the 
inventory is finished. If he has not 
done so, it may be worth while to 
start February or March with a stock 
taking sale.

This opening can be followed up

mally a very slight demand for cut
lery in these months, cutlery is a good 
line to feature in a sale before the 
regular demand for this once more 
makes itself manifest. As a rule, a 
very slight cut will interest people 
where first-class goods are concerned.

The same thing holds true of sil
verware, which likewise is in good de
mand immediately before Christmas, 
and suffers from a reaction through
out the winter months. In fact, 
Christmas lines generally can be play
ed up to advantage. If electrical 
goods are handled, they may be fea
tured. In winter, the average person 
relies on the kitchen range for cook
ing; it is as warmer weather ap
proaches that the electrical device is 
fully appreciated. Hence, the de-

The Taxpayer thinks he has a good thing and swaps some real goods for
gold brick

with lines which, while selling fairly 
well all the year round, reach the 
ebb of demand in February. The 
clearing out of odds and ends at sac
rifie prices, which is usually necessary 
in a stock-taking sale, will create in 
the public mind a strong presumption 
that excellent bargains are being of
fered in the later sales. Indeed, the 
goods featured must be invariably 
good value for the money; although 
it is not essential to cut so deep as 
where a thorough clean up of dead 
stock is desired.

A line which will pay for February 
or March featuring is cutlery. There 
is a heavy demand for cutlery dur
ing the Christmas season; the winter 
months are marked by something of 
a reaction. Hence there being nor-

mand for electrical goods is apt to 
be slight. So, they are pushable.

Paints are normally out of demand 
in winter; hence they, too, can be 
pushed by special sale. But paint spe
cialties, which are used for interior 
decoration, are seasonable, and hence 
come in another category. Tools 
form a good feature, in most places. 
So do laundry accessories. In the se
lection of the lines to be featured, 
the dealer will use his own judgment, 
based upon intimate knowledge of 
local conditions. The general rule is, 
to select a line which is not normally 
in 'demand, and on which there is a 
good margin. Thus, in the first place, 
the special sale will not swell its re
ceipts at the expense of the normal 
profits for the month; and, second.

there will be room in which to shade 
the pride attractively.

The matter of price reduction is a 
debatable one. Many dealers strong
ly hold that the regular prices should 
be maintained all the year round, ar- 
guing that a bargain in February 
when goods are not in demand, handi
caps the dealer when he tries to se
cure the regular price in July or Aug
ust. Where good, staple articles are 
featured—as distinguished from the 
general clearing out of a stocktaking 
sale—the price, certainly, need be cut 
but little; a very slight shading of 
prices is sufficient to induce business. 
And in the accompanying advertising 
the merchant should make it perfectly 
plain that the offering is an excep
tional one, and that it will not be re
peated. Such a stipulation not mere
ly helps the merchant to secure his 
regular price later, but adds to the 
pulling power of the sale. In some 
instances, in place of a price cut, an 
accessory or attachment, usually 
charged for extra, is “thrown in.” This 
is a matter of individual judgment, 
however.

Aggressive advertising is, of course, 
needed. Newspaper space should be 
used liberally, and price quotations 
featured in big type. Study the ad
vertising of the dry goods stores; it 
will furnish a lot of helpful hints. Cir
cularizing will help, with regular cus
tomers. Then, too, a striking win
dow display, liberally sprinkled with 
price cards, will pull from the passer
by- The goods on sale should be 
brought to the front for purposes of 
interior display. For smaller goods 
show tables can be used. Finally, 
don’t forget the price tickets. They 
are the big feature in a sale of this 
kind.

The revelations that have been 
made under oath about the way arti
cles alleged to have been written by 
Admiral Peary and Dr. Cook were 
fixed up to suit the magazines is not 
very creditable to that class of peri
odicals. Certainly it is a piece of en
terprise which deserves commenda
tion when any publisher can get any 
person just then in the public eye to 
offer a contribution, but the force and 
effect of it is largely lost if the arti
cle is so shifted and changed in the 
office that it is scarcely first cousin 
to what the author originally wrote. 
The wonder is that the writers when 
they saw it in its published form did 
not openly complain. These disclos
ures are calculated to make people 
wonder if that is the common prac
tice with magazines.

It is not lawful to dun a person by 
postal card and that is why the Busi
ness Men’s Association of Syracuse 
has been notified by the Postoffice 
Department at Washington that cards 
sent out by it are unmailable. The 
cards request the addressee to call at 
the office of the Association or at the 
office of a firm to whom the addressee 
owes a bill. Such a request should 
be sent in a sealed envelope.

The law of supply and demand has 
nothing to do with the making of mis
takes.
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MUNICIPAL OWNERSHIP.

Some of Its Foible®, Follies anH 
Foolishness.

The members of the Grand Rapids 
Builders and Traders’ Exchange re
cently decided to post itself on the 
subject of municipal ownership for 
public utilities and at its regular 
weekly dinner last Wednesday invited 
A. M. Todd, of Kalamazoo, to present 
the public ownership side and Walter 
C. Winchester to present the private 
ownership side of the question. Mr. 
Todd’s remarks were so rambling and 
incoherent that the Tradesman is ut
terly unable to make any respectable 
transcript from its notes. Although 
Mr. Winchester had only a few hours 
to prepare for the debate, he spoke 
clearly, calmly and dispassionately, 
showing himself to be well grounded 
in all the various aspects of the sub
ject. His talk was substantially as 
follows:

I have been very much interested, 
gentlemen, in the statements made by 
Mr. Todd in relation to municipal and 
governmental control of utilities, but 
I am inclined to think there are a 
good many things which Mr. Todd 
has presented only from one side, 
whereas these questions have many 
angles. For example, Mr. Todd 
brought up the question of the gov
ernmental t railways of Switzerland 
and stated that while in Switzerland 
he could buy a ticket that would en
able him to ride anywhere in Switzer
land as far as he liked for a small 
sum per week. Switzerland, gentle
men, is'a pleasure resort; it is a coun
try of hotel keepers. No country of 
the world has the number of tourists 
that they have in the summer. They 
have splendid hotels, fine scenery. 
They have good cooks. You like the 
country, and they are wise enough to 
know that if they can keep the people 
in the. country that they will derive 
a large profit from them. Mr. Todd 
spoke of the low price that coke is 
sold at in England as against the high 
prices here. The reason for that is 
this: Coke can only be burned to 
advantage in a mass—like a furnace. 
Here, anthracite coal is high. Coke 
is a competitor. It can be used where 
you use anchracite. In England they 
use bituminous coal. They burn it 
in grates and stoves. In fact, in Eng
land and in Europe generally, they 
have very few heating stoves and they 
have practically no furnaces like we 
have in the entire country. Hence 
there is no great demand for coke. 
This class of coke cannot be used for 
iron smelting. If you w'ant coke 
there, you have to send and get ,it. 
They do not make a general delivery 
of it. Mr. Todd called attention to a 
firm in Kalamazoo who intended 
building a power plant for their fac
tory and stated that the Common
wealth Power Co., to get the business, 
madq a price of 1% cent per k. w., 
while they charged him 9 cents in 
his home, and thought that this was 
robbery. I am president of a com
pany in this town, employing 250 
men, and we get our entire power 
from the same company. They make 
us a low price. They will make the

same to you if you have a factory 
and can use a large amount of power. 
They have a schedule regulating this. 
Would you expect that they would 
make the same price for a bill 
amounting to $2 or $3 a month where 
our bill is perhaps $400 a month? 
Mr. Todd brought up the case of the 
city of Richmond, Virginia, where he 
states they have a municipal plant and 
are supplying gas to the citizens for 
90 cents per thousand and that they 
are turning over to the city $200,000 
each year which goes in the treasury 
to help pay the taxes. In Grand 
Rapids the price of gas is 80 cents 
and the gas company pays $63,000 to 
the city in taxes. If they were to 
charge 90 cents, they could afford to 
pay $100,000 more in taxes, as they 
sell a billion feet of gas.

It is not my purpose nor province 
to refute the statement of lower prices

obtained for gas in many European 
cities. I am not a technical gas man. 
Lower prices obtain there for many 
things. You can walk down the 
streets of London or Liverpool and 
see displayed in high-class merchant 
tailors’ windows men’s clothes at 
from $20 to $25. The price of a first- 
class tailor here is $60. Did you ever 
buy one of those English suits? I 
did and I discarded it as soon as I 
could. When I buy a suit here I 
know I am paying for imported cloth, 
a heavy duty—frequently as high as 
80 per cent.—and good wages to 
American workmen. These things 
cost money, but they are worth all 
they cost.

Ask the street car driver or motor- 
man in England what wages he is 
receiving and he will tell you from 
eighteen to twenty- four shillings per 
week—equivalent to $4.32 to $5.76 in

our money. A gentleman I was visit
ing in England hires a horse and 
wagon in his business; he pays $2.25 
per day for the horse, man and cart, 
and the owner of the horse pays for 
the feed.

I found in several lines where good 
mechanics who receive $3 per day in 
this country were getting $1.25 per 
day, and that common labor was re
ceiving from 75 cents to $1.

House rent is also cheap, but what 
do you get? Three or four rooms in 
a plain brick tenement with no con
veniences, and some of these have 
stood for 100 years with no altera
tions.

You must take into consideration 
that the cost of a gas plant there is 
much lower than here. Brick is lower. 
Structural steel is very much lower. 
Machinery costs not over half. Steel 
and cast gas mains cost not over half.
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Boilers cost not over half. You can 
buy a steel ship fully equipped for 
half the cost it can be built for in this 
country.

The price of gas to the consumer 
consists of much more than the mere 
cost of so many feet of gas from a ton 
of coal. Salaries of managers, super
intendents, clerk hire, construction 
men on the streets, and men about the 
plant where ever employed, receive 
more than double here what they 
do there.

The fact that they produce gas for 
23 cents, 43 cents or 63' cents does not 
prove to me that this city can buy or 
build a plant-and produce it for those 
figures. People are too ready to 
jump at conclusions when an agita
tion of this kind comes up. They do 
not give it thought or look at it from 
its many angles, but they jump at a 
proposition like a trout at a fly, and

are not apt to see the hook carefully 
concealed under the gaudy feathers.

A short time ago, the proposition 
was up to pump our water supply 
from Lake Michigan, and if it had 
not been for the work done by some 
of the gentlemen present, I have not 
the least doubt in the world that the 
people would have voted for it. 
Hence, I feel that we must be very 
careful in making radical changes. I 
think you must admit that our gas 
service here is thoroughly up-to-date. 
The quality of gas there, I think it 
can be shown, is much poorer than 
with us.

Have you ever tried to use a ’phone 
in France or England? Did you ever 
ride in their electric cars, that are 
mostly of the double decker type, 
where there is no protection from the 
rain on top? Have you ever ridden ' 
in the government-controled railway? 
If so, what about the service and 
equipment?

“By their works ye shall know 
them.” Municipal control, so far as 
it has been tried in this city and most 
American cities, stands convicted by 
the results. Why? Because the man
agement is nobody’s business and sub
ject to political changes every few 
years. Our plan of electing public 
officials would break any corporation 
that has not the power of taxing its 
citizens for their abject failures. 
Political parties put up candidates for 
mayor, aldermen, etc., who can draw 
votes.

Did you ever hear anyone discuss 
as to whether said candidate was an 
expert in the management of utilities 
—one who knew all about the cost 
and quality of the various kinds of 
pavement? who was an expert in 
sewerage systems and understood the 
disposal and utilization of garbage? 
who knew all about street cleaning, 
water works, police and fire depart
ment and those things customary for 
a city to run?

Has it not been rather that he could 
control the Polish vote, the German 
vote, the Irish vote, the Holland vote, 
and, perhaps, the Negro vote.

I have been in the lumber business 
for thirty years, and what I know 
about the lumber business does not 
worry me at all. What I do not 
know about the business has been 
and still is the cause of a great deal 
of anxiety on my part, but there is 
one thing I do know, gentlemen, and 
that is, I do not know enough to fill 
the position of mayor, or alderman 
or any other high office in the city 
of Grand Rjapids, and I am just 
egotistical enough to think that we 
have never had many men who could 
claim this talent. The talent of man
agement is possessed by few. Look 
back over the record of this city for 
forty years and see how very few 
business men have made an unqual
ified success and have been able to 
keep up with the times. Measured,
I mean, by the acquisition of dollars 
and it is by that measure that the dis
cussion of the price of gas to the 
consumer seems to be measured.

The average gas bill to the average 
household is about $2 to $2.25. Sup
pose the price of gas was lowered 10

W ALTER C.
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or 20 cents a thousand, see how little 
difference it would make. It is not 
enough to talk about when you take 
into consideration the tax that would 
have to be levied on the citizen to 
pay for the purchase or for'the inter
est on securities that would have to 
be issued for the acquisition of the 
same.

In Europe they have two kinds of 
public service lacking with us entire
ly, namely, High Moral Service and 
Expert Management Service—'Some
thing that we never have been able 
to get and with our present form of 
party politics in handling these mat
ters we never will get. There are 
many men of independent means who 
are not in business who are willing 
to serve on commissions devot
ing a large portion of their time to 
the same for the honor there may be 
in it. These men have followed the 
plan of hiring a manager for their 
cities and one who had behind him a 
reputation to sustain. With a per
sonnel of this kind, they are equip
ped to handle almost any kind of a 
municipal proposition. In Germany 
I have heard that there are even cor
porations formed for the purpose of 
managing cities wherever their hired 
managers have failed.

Now what have been the results 
so far as we have gone in municipal 
control? For example, take our 
street pavmg. We have tried almost 
every kind of pavement known to 
man from round sappy cedar blocks 
(which any one ought to know would 
disintegrate in a short time) to mac
adam. You have seen three or four 
different kinds of paving on a street a 
dozen blocks long, and I wonder now 
if we know what kind is the best and 
the cheapest? I sometimes wonder 
whether we know what a yard of the 
best kind of pavement can be pro
duced for. I wonder if this has been 
gone into technically, by taking the 
experience of the cities of this coun
try and abroad. Why should we not 
do our paving? There has seemed 
to be no hesitancy in letting contracts 
of this kind to concerns who have a 
monopoly of asphalt. Why should 
w e not be able to do our own pav
ing for cost? We certainly know 
that we have been held up and have 
had to pay exorbitant prices. Then, 
again, after a street has been nicely 
paved, you know that in many of 
these streets, the pavement has been 
torn up to put in a water main or a 
sewer or electric wires or something 
else that whoever had it in charge 
was not long headed enough to see 
that it was attended to while the 
street was open. Then, again, when 
a small defect developed it has been 
let go for month after month until 
small defects developed into large de
fects.

You know that sewer contracts 
have been let to small, and irrespon
sible contractors who, naturally lack
ing capital, tools and experience, have 
been unable to carry out their con
tract properly, keeping the streets 
torn up all summer and fall. Whai 
is the cause of this? Nothing bu: 
politics and poor management.

What about your street cleaning,
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disposal of your garbage and sewer 
age? They make lots of money out 
of this in some countries. Even in 
Shanghai, China, where there are no 
sewers, collection being made from 
vaults, they get this work all done 
for nothing and receive a large sum 
besides. You know there have been 
times when even your police and 
sheriff forces have not worked in 
harmony.

These are only a few things that 
this city and other cities get and will 
continue to get under our present 
plan. Why has not the water works 
system made progress the same as the 
gas company and reduced their rates? 
Water is cheap. All you have to do 
is pump it. The Lord sends water 
down like he sent manna to the chil
dren of Israel, free of cost except for 
the gathering, but still they kicked, 
and it is really interesting to see how 
easy it is to start an agitation of this 
kind and overlook some of the things 
I have mentioned.

In my judgment we have never had 
a corporation better managed than 
the gas company of this city. The 
old company was in a sense a failure. 
The owners were unprogressive and 
were not smart enough to realize 
and work out their great opportuni
ties. The new company bought the 
plant as cheaply as they could, I think 
in 1895. They rehabilitated the old 
plant. They went after bus;ness in all 
the ingenius ways their experience 
elsewhere had taught them. They 
sold appliances, stoves, ranges, heat
ers, grates at a close margin. They 
made free connections—anything that 
would induce the people to use gas 
for cooking and heating. They want
ed the volume and they got it. At the 
time they bought the plant the popu
lation of the city was 85,0t)0. They 
were selling at that time 170,000,000 
feet. At the present time they are 
selling six times as much as the old 
company or a billion feet of gas.

At that time the price of gas was 
one dollar. They reduced the price 
and mark you, of their own volition, 
until it is now 80 cents, to the small 
user. If you use over 50,000, it is 70 
cents; over 100,000 feet 60 cents, and 
they have expressed themselves that 
they expect to keep on making reduc
tions as conditions and increased busi
ness shall warrant them. Some time 
ago an agitation was started that the 
dealers were charging unfair prices to 
the citizens for coal, so the city start
ed a municipal coal yard. How long 
did it last and how much money did 
the city lose? The records will show 
that it was not a paying proposi
tion.

Suppose you build a plant or buy 
a plant. Who is going to manage 
the manager of such a plant? Is the 
mayor or the aldermen, or the Board 
of Public Works, or the Police and 
Fire Board going to do this? Are 
they technical experts in gas? Can 
it be expected they should be? These 
men have other business and can only 
give city affairs a small amount of 
their time. I want you to understand 
that I am making no criticism of any 
of these gentlemen or of the present

city administration. I am condemn- 
< mg. the whole plan and system.

The introduction of municipal own
ership will add another large class of 
men to the city who will wear brass 
buttons. If there is anything we want 
to get away from in this country, it 
is too large a proportion of brass- 
buttoned officials who are loafing on 
their jobs and whose ambition is cen
tered in seeing how little they can do 
for the largest amount of money they 
can squeeze from municipality and 
the number of relatives and political 
acquaintanres they can get and retain 
on the payroll of the city.

Before you go into anything of' 
this kind, you want to do a good deal 
of thinking. Politics must be kept 
out of it. When you have a city man

ager not a city mayor and have some 
sort o? a government by a commis
sion; when you are willing to pajr 
and pay well for a commission of this 
kind men w ho will devote their en
tire time and energy to it, and allow 
them to hire some one of reputation 
and ability, in my judgment, it will 
be time enough to talk of municipal 
control of utilities.

You have it in your hands to frame 
a franchise that is fair to all. The 
gas company certainly cannot expect 
anything else and I feel that it has 
demonstrated its willingness to do 

'what is fair, and this city should be 
willing to take the same view, and if 
so, I can see no reason why we should 
not work in harmony.

Clothing Merchants
The Gannon-Paine Co*s entire stock of Circassian Walnut 

Clothing, Hat and Overcoat Wall Cabinets, Plate Glass Show 
Cases, etc., must be moved March 1,1915.

This is an opportunity for you to equip your store with 
strictly Up-to-Date Fixtures and Furniture at a great saving, 
and furthermore we will take in exchange any of your 
fixtures.

Grand Rapids Merchandise & Fixtures Co.
803-805 Monroe A ve. Grand Rapids, Mich.
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Michigan Poultry, B utter and Egg Asso
ciation.

P re s id e n t—H . L. W illiam s, How ell. 
V ice -P re s id en t—J. W . L yons, Jack so n . 
S e c re ta ry  a n d  T re a s u re r—D. A. B e n t

ley, Saginaw .
E x ecu tiv e  C om m ittee—F. A. Johnson , 

D e tro it;  F ra n k  P . V an  B uren , W illiam s
to n ; C. J .  C h an d ler D etro it.

Canned Cheddar Cheese.
A certain Wisconsin cheese manu

facturer has recently been distribut
ing among the New York City whole
sale grocery and cheese trade samples 
of canned Cheddar cheese. The cheese 
are put up in pound tins and the 
prices asked is said to be 25c per can 
f. o. b. Wisconsin. Those who have 
sampled the cheese say that the qual
ity is fine and the contents of the 
tin can be entirely consumed, there 
being no waste and no rind. It is 
stated that at the price asked retail
ers would have to realize 35@i40c per 
can to get a fair profit for both them
selves and the wholesale grocer, but 
that even though the price is relative
ly high a fair demand might be cul
tivated from those outfitting camps 
of various kinds, and possibly from 
those catering to other high class 
trade.

As far as we know the canned 
cheese proposition is still in an ex
perimental stage in this country. The 
first investigational work done here 
was we believe carried on by Prof. 
E. F. Pernot of Oregon and the Ore
gon Experiment Station issued a bul
letin in 1904, which reported his ex
periments. Since that time the U. S. 
Department of Agriculture has done 
some experimenting and in 1910 sam
ples of their canned cheese were 
shown on the New York Mercantile- 
Exchange. These cheese were put up 
in two-pound cans, three cakes to 
the can. The texture was soft and 
the flavor rich, although slightly oily. 
We understand that the Wisconsin 
canned cheese now shown here, are 
an improvement over those shown in 
1911, and represent the work of the 
U. S. Department of Agriculture in 
conjunction with a western manu
facturer.

But while the canned cheese busi
ness is still in an experimental stage 
in this country we are informed by 
a local cheese importer that consid
erable progress has been made com
mercially in the cheese canning busi
ness abroad and that several varie
ties of European cheese in cans are 
now being imported here, including 
Swiss (which in the can has none of 
its characteristic holes). Edam and 
Camembert. We are also informed 
that Germany and Holland have 
built up a rapidly expanding busi
ness in canned cheese with certain

South American countries and that 
the shutting off of a considerable 
part of this supply by war, opens up 
a greater opportunity for this coun
try to step .in to satisfy this demand 
providing acceptable quality can be 
produced at an acceptable price.— 
New York Produce Review.

Empire States Sends Big Cheese To 
San Francisco.

Attica, Feb. 22—A gigantic cheese 
will take its place in the New York 
State display at the Panama-Pacific 
Exposition in San Francisco. The 
mammoth cheese weighs 11,500 
pounds, and the output of twenty-five 
factories for one day was used in its 
manufacture. The cheese was made 
at the West Martinsburg factory in 
October under the direction of H. A. 
Reese and is the largest ever made 
in Lewis county. At the close of the 
exposition it will be cut in pieces and 
sold.

In connection with the mammoth 
cheese exhibit the Lowville Cold 
Storage Plant will place on exhibition 
at the exposition a cheese pyramid. 
This pyramid will be 14 feet in height. 
The base will be composed of 18 251- 
pound cheese. The next tier will be 
made of 80-pound cheese. The third 
tier will be composed of 30-pound 
cheese, and the fifth of 10-pound 
cheese. At this height there will be 
placed one 1,000-pound cheese. Up
on this will rest a 500-pound cheese, 
then an 80-pound cheese, a 30-pound 
cheese, the fourth of 20-pound 
cheese and a 10-pound cheese. A 
pineapple cheese will grace the top.

Good old American cheese of the 
country grocery and free lunch count
er variety has come in for a boom 
as a result of the war, and the mar
ket, which had every sign last fall 
of going to pieces, has now taken a 
new lease of life. English soldiers 
are very fond of cheese as one of 
the army rations, and this has re
sulted in heavy purchases in the 
United States of surplus stocks which 
threatened to glut the market.

To show the enormous quantity 
which England has been taking to 
meet her requirements it is estimated 
that since last'November the exports 
of cheese from the port of New York 
alone has amounted to 72,857 cases, 
and taking 50 pounds as the average 
weight in each case, the total shipped 
was 3,642,850 pounds.

At an average price of 15J4 cents 
a pound, the money value of the 
cheese would be $564,641. And this 
does not take into consideration 
heavy shipments which have been 
going out via St. John and Portland, 
Me., the exports from these two ports 
foir the week ended January 23, 
amounting to about 25,000 boxes and 
about the same amount left last week.

The upward trend in the cheese 
market started last Nbvember, when 
it was discovered that England, which 
takes most of its cheese from Canada 
and New Zealand, would not have 
large enough supplies to go around 
and would be obliged to call on the 
United States to help her out.

At that time there was a large 
amount of American cheese held in 
northern markets, which had been

intended for the distributing centers 
of the South, but which the South 
did not buy, owing to her depressed 
financial condition resulting from fail
ure to market the cotton crop.

Speculative interests then saw the 
opportunity to turn over a good in
vestment; and a large part of these 
holdings were bought up at prices 
considerably below the market, re
sulting in heavy profits when the time 
came for export sales.

January 1 there was a surplus of 
20,000 boxes, but a good proportion 
of this has been disposed of and ft 
is probable that before the new sea
son begins enough will have been 
sold to prevent a carryover of ma
terial proportions. The market has 
advanced about V/i cents a pound and 
the Wisconsin and New York State 
packers are happy.

The British cheese market is also 
firm with an advancing tendency, 
quotations from Liverpool naming 
87s a hundred-weight, an advance of 
17s since November and equal to 
about 18%c cents a pound here.

Reports from all interior points as 
far west as Minneapolis state that 
heavy purchases have been made for 
export account. One line of ten cars 
was bought in Chicago and about 
twenty cars are said to have been 
purchased in Wisconsin during the 
past fortnight, all to be shipped via 
St. John and Portland, Me.

Some cheese has been held in New 
York owing to lack of freight room, 
but stock of the make and quality 
likely to prove attractive to export
ers continues to come in much larger 
quantities than is usual at this sea
son of the year. A slight check to 
the export buying for the time being, 
however, may result from the ad
vance of 10s a ton in freight rates 
for cheese.

A jolly man always finds himself 
in good company—when alone.

Packed by

W. R. Roach & Go., Hart, Mich.
Michigan People W ant Michigan Product*

Geo. L. Collins & Co.
Wholesale Live and Dressed Poultry, 

Calves, Butter, Eggs and Country Produce.
29 W oodbridge St. W est 

DETROIT, MICH.

AS SURE AS THE 
SUN RISES

Voigt’s
CRESCENT

FLOUR
Makes Best Bread 

and Pastry

Rea & W itzig
PRODUCE 
COMMISSION 
MERCHANTS

104-106 W est Market St. 
Buffalo, N . Y.

Established 1873

Liberal shipments of Live and 
Dressed Poultry wanted, and good 
prices are being obtained. Fresh 
eggs plenty and selling s’ow at 
quotation.

Dairy and Creamery Butter of 
all grddes in demand. W e solicit 
your consignments, and promise 
prompt returns.

Send for our weekly price cur
rent or wire for special quota
tions.

Refer you to The Peoples Bank 
of Buffalo, all Commercial Agen
cies and to hundreds of shippers 
everywhere.

Use Tradesman Coupons

Satisfy and Multiply
Flour Trade with

“Purity Patent” Flour
Graad Rapids Grain k Milling Go. 

Grand Rapids, Mich.

N O T  A  L U X UR Y
The many uses and 

economy of

Mapleine
classify it as a necessity that 
goes far and costs little. As 
a flavoring it is very popular.
Order from

Louis H ilfer C o.
4 Dock St.. Chicago. 111.

CRESCENT MFG. CO. 
Seattle, Wash.

i l
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Butter, Egg and Poultry Meeting at 
Detroit.

Saginaw, Feb. 22.—The Michigan 
Butter, Egg and Poultry Association 
will hold its annual meeting at the 
new Hotel Statler, Detroit, March 2. 
The meeting will be called lo order 
at 10 a. m.

The forenoon will be devoted to the 
election of officers, and reports by the 
various committees, namely, C. J. 
Chandler, of the Educational Com
mittee, Jerome E. Waggoner, of the 
Membership Committee, and B. L. 
Howes, of the Legislative Committee. 
Some important legislation is to be 
brought before our Legislature and 
if passed will be very detrimental to 
the egg industry in the State of Mich
igan. You are very urgently request
ed to be present in the forenoon dur
ing the discussion of these various 
subjects.

During the afternoon we expect to 
have several speakers of prominence 
with us, including Dr. Pennington, of 
the Bureau of Chemistry, Philadel
phia; Prof. Linton, of the Michigan 
Agricultural College, and Prof. Ben
jamin, of Cornell University. Mr. 
Bennett, Business Manager of the Na
tional Association, will be with us 
and will give an interesting talk on 
the National Association. We also 
expect to have one or two of our 
Canadian friends with us from Toron
to and London.

We will also have a question box 
and wish you would commence now 
to think üp the different problems 
that have vexed you during the past 
year, and we will be glad to receive 
any suggestions you can give us for 
the good of the Association.

Every minute of the day will be 
taken up ^with things that will be of 
benefit to your business. We aim to 
make this convention a great success 
from a practical standpoint, so you 
will go home feeling well repaid for 
attending. The only way we can do 
this is by your co-operation—get be
hind and push. Now this means you 
as well as your neighbor. Also bring 
some one with you to this conven
tion. We must have more members. 
We expect to have a large delegation 
of butter and egg receivers from Buf
falo, New York, Philadelphia, Bos
ton; in fact all the Eastern cities. This 
is a chance for you Michigan shippers 
to meet the dealers from the East 
without much expense, get acquaint
ed with them and, perhaps, sell them 
some eggs for delivery next spring.

In the evening a banquet will be 
given at Hotel Statler, during which 
there will be special music and a cab
aret or vaudeville performance— 
something to amuse you from 7 until 
12 o’clock. The amusements have 
been promised to us free gratis. Don’t 
fail to come and bring your wife or 
lady friend. We hope to have a triii 
planned to the ford plant also. This 
convention will be instructive as well 
as entertaining.

On account of special privileges the 
Hotel Statler is giving the Associa
tion, every member is requested to 
stop there if possible. It is as rea
sonable as any hotel in Detroit and 
has the advantage of being the new
est and most up-to-date, and deserves 
your patronage. The management is 
putting forth every effort to give you 
a good time. Would suggest that you 
write and reserve accommodations in 
advance.

Just one word more—don’t miss 
the greatest butter and egg conven
tion ever held in the State. If you are 
not a member of the Association we 
hope to see you and have you be
come a member.

Join us—we need you—‘attend our 
convention. Be a booster.

“Swat the Rooster!”
D. A. Bentley, Sec’f.

The earth is often designated as 
“she” because no man knows the age 
thereof.

Sides Lines to Get the People In.
“He’ll be putting in a line of shoes 

next,” the drug clerk complained, 
with a jerk of his thumb toward the 
proprietor.

“What’s the matter now?” the other 
enquired.

‘̂ Well, in the first place, there were 
the magazines. They are not so bad, 
but they make a lot of trouble for a 
little money. That cut glass is cer
tainly out of our line. And now he’s 
putting in a circulating library.”

The second man laughed.
“I suggested the magazines and the 

library,” he said. “I’m sorry you 
can’t see them. The cut glass sells, 
doesn’t it; the magazines too?”

“O, yes,” the other admitted, “they 
sell. But didn’t we have our hands 
full before? And where will we get 
our profit from this library?”

“From the people it will bring into 
the store. They’ll come to look over 
the books and stop to buy something 
that strikes their fancy or satisfies a 
need.”

When the Customer Gets Mad. 
“What do you do when one of 

your good patrons quits trading with 
you? Do you go to him and make an 
effort to have him come back? Only 
a very few merchants do. They say:

“ ‘Oh, he’ll come back when he 
gets over his mad spell.’

“You give a customer cause, or what 
he believes to be cause, to quit trad
ing with you, and then you permit 
him to cool off without making any 
effort to get him back to your place 
of business. Wouldn’t it be a pretty 
good plan to follow the example of 
the newspapers? Go to him and ask 
him why he doesn’t come around any 
more. Let him know that you have 
missed him; that you value his pat
ronage, and that you want him to 
come back. Patch up your differences 
and save the customer.”

It is as necessary to hold old cus
tomers as to win new ones. Lost 
customers are an expensive proposi
tion. Their influence is often greater 
than the amount of money they spend.

Chinese Eggs in Canada.
The Canadian Grocer states that 

several cars of Chinese eggs have 
been sold in the Toronto market of 
late at 25@27c. They are very small, 
however. If the market goes down' 
for Canadian eggs, it is thought hard
ly likely any more will be brought in; 
but if the price is maintained, it is 
probable that more Chinese eggs will 
be seen in Canada. Canadian eggs 
are still in good demand, and are 
bringing a good price. New laids 
are coming along well from several 
points in Ontario and Southern Que
bec and are quoted 37@38c, which is 
an appreciable drop.

Commerce.
I  com e no m ore in  g re y  d isgu ise  
"With g ra sp in g  h an d s  a n d  g reed y  eyes, 
L iv in g  on la rcen y  an d  lies.
N o  longer do m y m ig h ty  h o s t 
O f m in is te rs  and  s e rv a n ts  b o ast 
O f g iv ing  le a s t  an d  g e ttin g  m ost.
B u t now , w ith  eyes g reed  can  n o t blind, 
W ith  open h an d s  a n d  w illing  m ind,
I  live in  Service to  m ankind .
A nd  hold h im  firs t am ong  th e  r e s t  
W ho  b e a rs  th is  m o tto  on h is  b re a s t:
H e  p rofits  m o s t w ho  s e rv e th  best!C. Henry.

Make Out Your Bills
THE EASIEST W AY

Save Time and Errors.
Send for Samples and Circular^-Free.

Barlow Bros., Grand Rapids, Mich.

W atson-Higgins Milling Co. 
Merchant Millers

Grand Rapids Michigan

P O T A T O  B A G S
New and second-hand, also bean bags, flour 

bags. etc. Quick shipments our pride.

ROY BAKER
Wm. Alden Smith Bldg. Grand Rapids, Mich.

Dandelion Vegetable Butter Color
A perfectly Pure Vegetable Butter 

Color and one that complies with the 
pure food laws of every State and of 
tiie United States.

M anufactured by  W ells 6c R ichardson Co. 
Burlington, Vt.

Endorsed by the Railroads
The Official Classification Committee of the Transcontinental Railroads has issued the 

following order, effective Feb. 1. requiring the use of a dividing board in egg cases “ except 
th a t w hen  an excelsior packing m at o r cushion (made of excelsior covered  w ith  paper) 
n o t less than  eleven inches square, of uniform  th ickness and w eighing n o t less than  2K 
ounces is used, dividing board w ill no t be required nex t to  eggs a t to p .”

In  the wording of these specifications there is an evident testimonial to Excelsior Egg 
Case Cushions in preventing breakage. I t  means that the experimental stage of these cushions 
is passed. They have been tried, tested and now are approved as the best.

The above illustration shows very plainly ju st how Excelsior Egg Case Cushions are 
used. From this it will a t once be seen th a t when they are used there is a great saving in time 
in packing, over the usual manner of distributing loose excelsior a t top and bottom of the 
crate. This, combined with the practically absolute assurance against breakage (one egg saved 
in each crate will pay for the packing), puts the egg packing situation into a place where it is 
scarcely an economy not to use Excelsior Egg Case Cushion and a very distinct economy 
to use them.

They may be used repeatedly with ordinarily careful handling, as they are made from 
odorless basswood excelsior, evenly distributed throughout the cushion, enclosed in the best 
quality of manila paper, thus reducing their cost to a minimum. You really can 't afford to take 
the chances necessary, on other methods of packing. Let us give you prices and samples.

Samples and prices can be obtained 
from any of the following addresses:

E xcelsior Wrapper Co. - - - Grand Rapids, Mich.
Excelsior Wrapper Co. -  Sheboygan, Wis.
Excelsior Wrapper Co. - 224 W est Kinzie St., Chicago, 111.

Our Facilities are such that Promptness is our slogan.

The Vinkemulder Company
Jobbers and Shippers of 

Everything in

Fruits and Produce

Grand Rapids, Mich.

/ M ich igan  Beans and Potatoes
If you are in the market ask for prices.

Bell Phone 14 Farmers Elevator & Produce Co. Bad Axe, Mich
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The State Bank of Trout Lake has 
been organized with a capital stock 
of $20,000. The largest stockhold
ers are Janies W. Coll, Trout Lake, 
$2,600; H. H. Hamilton, Forest Lake, 
Minn., $2,900; Chas. A. McCann, St. 
Paul, $2,000.

The Lilley State Bank of Tecum- 
seh, which was founded by the late 
Lucius Lilley in 1855, celebrated its 
sixtieth anniversary last Saturday. 
Mr. Lilley died only three years ago.

Francis Palms was elected a direc
tor of the Detroit Savings Bank Feb. 
16. Mr. Palms is Secretary of the 
Michigan Stove Company, Secretary 
and Treasurer of the Palms Realty 
Company, and is associated with other 
large enterprises. His selection fills 
a vacancy on the Bank’s board of di
rectors which has existed since the 
death of Arthur M. Parker.

While slight signs have appeared 
here and there of an inclination 
among the belligerent powers of Eu
rope to consider terms of peace, there 
is nothing tangible yet, and mean
while a survey of the world situation 
is by no means cheering. It is like
ly that the war will be a much big
ger thing than it is now before one 
can see the approach of peace, for 
Italy, Greece, Roumania and Bulgaria 
are by no means out of the consider
ation as participants in the Euro
pean contest. Then Asia shows signs 
of stirring. Japan has put up to the 
Chinese government certain demands 
which almost imply suzerainty of the 
island empire over the celestial. Japan 
demands that China shall hereafter 
neither cede nor lease to any other 
power any part of its coast; that it 
must employ Japanese in high posi
tions in the army, police and financial 
departments; that no foreigners ex
cept Japanese shall be employed in 
the arsenals and that half of its war 
munitions must here&fter be purchas
ed from Japan, while Japan itself 
will establish an arsenal in China. 
China may not call upon any power 
other than Japan for .the preservation 
of its integrity. With these require
ments are coupled a demand for large 
commercial concessions. The Chinese 
government has rejected these de
mands but as against Japan that 
country is nearly helpless and Japan 
is presumed to be backed by Great 
Britain and Russia.

And Mexico. The United States 
Government having followed the very 
worgt policy, or rather no policy, in 
the recent disagreement with its

neighbor, is now aloof. Old Spain 
has to come forward, her minister 
having been expelled from Mexico 
and taken refuge on an American 
warship. Spain now proposes that 
the powers unite to end the anarchy 
in Mexico, a confederacy of South 
American nations co-operating with 
the United States to establish a per
manent government. And anarchy 
has reached such a stage that all the 
foreign ministers contemplate aban
doning the country. Europe, Asia, 
Africa, North America—all have war. 
Shall we have to go to South Ameri
ca for models of peaceful living?

A highly interesting question arises 
out of the condition of the foreign 
exchanges. Rates are so low that 
there is profit in importing gold un
der ordinary rules, and a small quan
tity has actually been shipped from 
the Ottawa branch of the Bank of 
England to New York, but it is as 
certain as anything can be that Eu
rope will not let much gold come 
this way. It is then a question of a 
premium on the metal in Europe or 
some other method of equalization. 
Our balance of trade is big and grow
ing at a tremendous rate because of 
the demand for American products 
in Europe and present conditions will 
naturally become even more marked a 
little later on. If Europe does not 
ship gold, what will it ship? Nor
mally there would be a liberal move
ment of American securities to this 
side to pay the debt. This country 
will however not consent to tiake 
over many securities, for that would 
demoralize our market. Prices would 
be fixed at a level below which such 
issues could not be sold on the ex
changes. But an equilibrium would 
be reached somehow. At the outset 
no doubt this would be achieved by 
granting Europeans credits in this 
country. Indeed, that has been done 
already to a moderate extent. Later 
on it would seem almost inevitable 
that we shall be rather large pur
chasers of bonds issued by European 
governments. This would effect a:i 
adjustment of the balance. All this 
on the supposition that the United 
States will remain substantially un
scathed by war. This is the pros
perous part of the world, and to it 
naturally will come those who are 
brought to need by their quarrels.

The general course of business has 
not changed much. Buying of our 
commodities by the belligerents is still 
strongly in evidence. It is estimat
ed that already the war orders

amount to a billion dollars. The de
mand for ocean tonnage has slacken
ed somewhat. This is not due main
ly perhaps to any decline in the de
mand for our products but rather to 
the increased risk in shipping goods 
and consequent high rates of insur
ance. The land transportation inter
est has comparatively little to be 
thankful for. Here and there a sys
tem is scoring increased earnings over 
last year, the Atchinson being con
spicuous in that respect, but in the 
main traffic is unsatisfactory. The

net surplus of cars in this country 
Februay 1 was 226,641 against 170,- 
096 November 1, 1914, and 209,678 
February 1, 1914. This aggregate of 
unused cars is near the largest in our 
history. Prices of commodities are 
justifying the popular fear. Brad- 
street’s index number for February 
1 is 9.6621 against 9.1431 January 
1 and is but little short of the high 
level of August 15, which was 9.8495. 
The same authority reports a decrease 
of 10.6 per cent, in building activity 
from the figures a year ago.

This Company aids corporations by 
acting as Registrar and transfer agent 
of their Capital Stock, the authentica
tion of each Stock Certificate giving 
protection alike to the corporation 
and the stockholder.

Consultation Invited

Th e  M ichigan  Tru st  Go.

City Bank Officers
offer their personal services in the advice 
and purchase of securities, for banks, 
bankers and private investors, and the 
absolute security of the C ity Bank 
vaults for the protection of valuables.

Resources Over 
Eleven Million Dollars

G R A N D
N A T IO

RAPIDS
C IT Y

AND CITY TRUST b SAVINGS DANKS

T H E PREFERRED LIFE INSURANCE CO. OF AMERICA OFFERS
OLD LINE INSURANCE A T  LOW EST N E T  COST

W H A T  ARE YOU W O RTH  T O  YOUR FAMILY i
LET US PROTECT YOU FOR T H A T  SUM

T he Preferred Life Insurance Co. of America Grand Rapids, Mich.
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Reports from the iron and steel in- How to Start a Bank,
terest continue favorable. The United Before the enactment of the pres- 
States Steel Corporation is operating ent strict banking laws in Wisconsin,
to nearly 65 per cent, of capacity. 
Prices are maintained, and in the 
case of galvanized steel there has 
been an advance of $6 per ton, gal
vanized iron pipes moving up $4 per 
ton, and sheets $5. These advances 
are due to the high price of spelter. 
Buying by railroads is of thé ginger
ly sort, but the Cincinnati, Hamil
ton & Dayton has added 4,000 tons 
of rails to its recent order and the 
Southern Railway will soon be in the 
market for 10,000 to 15,000 tons. Pipe 
works are buying with some activity 
in the pig market, but that branch 
of the industry is still in a slack con
dition. It will take some time for it 
to catch up. Bridge and structural 
steel are quiet. Prices of steel hoops 
have been advanced $1 per ton. The 
export demand for most of our iron 
and steel products is gaining a little, 
and on the part of those concerns 
which have large war orders there is 
a great pressure to turn out the prod
ucts rapidly. Copper has shown some 
weakness. Prices are on about the 
same basis as last week, with 14.62 
to 14.87 for electrolytic in New York. 
The Russian government is said to 
be in the American market for 10,000,- 
000 pounds of this metal.

As to agricultural products, those 
which find their largest market in 
Chicago are showing much strength 
after the recent reaction. The decline 
in wheat is probably not to be such 
as to make us forget that there is a 
European war. The foreign takings 
this week have been large. Cotton 
prices are nearly at a standstill, with 
prices on the basis of 8.55 cents for 
middling uplands in New York. The 
Government report shows that the 
consumption of cotton in January, ex
clusive of linters, was 468,877 bales 
against 517,299 in Januaary 1914. The 
stocks of cotton in manufacturing 
establishments January 31 were 1,- 
515,390 bales against 1,764,561 in 1914 
and in independent warehouses 4,689,- 
956 against 2,839,940 in January 1914. 
Exports in January were 1,372,175 
bales, including linters, against 1,- 
052,272 in January 1914. The num
ber of cotton spindles active in Jan
uary was 30,565,479 against 31,008,- 
178 in 1914. In cotton goods the 
domestic trade is fair and exports ot 
duck and other specialties are on a 
good scale. Exports of cotton man
ufactures in 1914 amounted to $50,- 
092,993 against $55,519,267 in 1913. 
Wool is still making trouble. Further 
advances in price have been scored 
in the Boston market and elsewhere, 
and the tendency is still upward. 
Equally strong are the principal for
eign markets. A Melbourne dispatch 
of Wednesday states that prices there 
are the highest since the outbreak 
of the war and Americans are buying 
freely.—Economist.

Anyone can see a big leak and the 
necessity for stopping it, but it takes 
the' wise man to find the little leaks 
and to feel the need of stopping 
them.

starting a bank was a comparative
ly simple proposition. The surpris
ingly small amount of capital need
ed is well illustrated by the story of 
a prosperous country town banker 
told on himself when asked how he 
happened to enter the banking busi
ness:

“Well,” he said, “I didn’t have much 
else to do, so I rented an empty store 
building and painted ‘Bank’ on the 
window. The first day I was open 
for business a man came in and de
posited a hundred dollars with me; 
the second day another man dropped 
in and deposited two hundred and 
fifty; and so, by George along about 
the third day I got confidence enough 
in the bank to put in a hundred my
self!”

Wants $25,000 Damages.
Corunna, Feb. 22. — George W. 

Haffner, of Lennon, has brought suit 
in Circuit Court for $25,000 against 
Frank W. Moore, of Lennon, setting 
forth that a four line item in a Shia
wassee county paper, which purports 
to be signed by Moore, reflects se
riously on him.

Haffner says he was for six years 
Cashier of the Lennon Commercial 
Bank and its predecessor, as well as 
a director, and that his reputation 
as a competent and careful business 
man and his standing as an honest 
citizen were impaired by the item, 
which is quoted as follows:

“Notice—For the benefit of the 
public: We wish to say that Mr. 
George W. Haffner was discharged as 
an officer of the Lennon Commercial 
Bank for cause. Signed, F. W. Moore, 
Cashier, Secretary Board of Direc
tors.”

Haffner says Moore came in as 
Cashier and director last July, and 
that he retired as Cashier at that 
time, although he remained in the 
Bank to help Moore. On December 
18 last he retired from the Bank vol
untarily, he says.

Valid Objection.
“Doesn’t your choir sing at the pri

son any more?”
“No, several of the prisoners ob

jected on the ground that it wasn’t 
included in their sentences.”

Kent State Bank
*f»in Office Fountain St.

Facing Monroe
Grand Rapids, Mich.

Capital - $500,000
Surplus and Profits - $500,000

Resources Over
8 Million Dollars3 ^ Per Cent-
Paid on Certificates

Largest State and Savings Bank 
in W estern Michigan

Ask for our Coupon Certificates of Deposit
A ssets over $4,500,000

The
Old National Bank

G RAND RAPIDS, MICH.

Our Savings Certificates of Deposit form an 
exceedingly convenient and safe method of invest
ing your surplus. They are readily negotiable, being 
transferable by endorsement and earn interest at the 
rate of % if left a year.

We offer a limited amount

City of Muskegon
hVJh School Bonds—due 1919 

to net ¥a%Brand RapidsTrustRdmpany
Ottawa Avenue and Fountain Street 

Grand Rapids, Mich.

Fourth National Bank
Commercial

Deposits

W
Per Cent 

Interest Paid 
on

Certificates of 
Deposit 

Left
One Year

Capital Stock 
and Surplus

$580,000

United
States
Depositary

Savings
Deposits

3
Per Cent 

Interest Paid 
on

Savings
Deposits

Compounded
Semi-Annually

Wm. H. Anderson, Pra.id.nt
John W . Blodgett,Vic. Prraldmt
L. Z. Caukin.Csshlar
J. C. Bishop,AulMant Cubi«
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Wash Dress Goods—What Will Be 
Worn.

W ritten  for th e  Tradesm an.
Perhaps a title ending in an in

terrogation point might be a safer 
one—reading, maybe, “Wash Dress 
Goods—What Will Be Worn?” That 
cottons will be strictly in it this year 
seems to be accepted without ques
tion, but just what fabrics and modes 
of making up will gain and hold favor 
is open to some speculation. If there 
were such a being as a reliable clair
voyant, some entirely dependable 
seventh daughter of a seventh daugh
ter, who could peer into the future 
and see just what caprices the fash
ionable members of her sex are going 
to manifest-—well, all the large dry 
goods merchants would be ready to 
employ her at an enormous salary.

During the last eighteen months 
or two years milady who spends lav
ishly on her wardrobe has kept the 
dealers guessing as never before. 
Changes in styles have been fairly 
kaleidoscopic. Women have seemed 
to be on the qui vive for change, and 
have demanded something new and 
entirely different every sixty days if 
not ottener. The latest and most 
modish things were hardly gotten into 
the store and temptingly spread out 
for Madame’s inspection, before, as
tonishing to relate, she would begin 
to turn up her nose in disdain and 
declare these things passe, and query, 
“Can’t you show me something new? 
I’m tired to death of all these!”

While realizing keenly that he never 
could get along without Her (the 
great sex to whom he caters), the 
dry goods man has had an unusually 
hard time of it trying to get along in 
any kind of a way with Her.

This even greater than usual fickle
ness has borne hardest upon retailers 
who handle mainly ready-made ap
parel. Thè manufacturer makes up 
from orders. He is not hit nearly so 
hard. If a style wanes in favor, he 
has his goods in the bolt, and fabrics 
do not make so sudden changes as 
modes. Very likely too he does not 
buy his materials heavily ahead of his 
needs. But the retailer who gets in 
a stock and sees it fall flat almost 
before he has it unpacked—he is in
deed to be pitied.

The piece goods departments in the 
large stores meet this restless craving 
for change by offering an almost end
less variety of kinds and patterns and 
qualities, trusting that if one thing 
does ntìt pìéàse, another will. Of 
course this neéèssitates the carrying 
of very large-stocks. All this, both 
as to ready-made and piece goods, 
applies with greatest force to the

large city stores, and only to such 
of those as cater to the ultra-fashion
able trade. The small-town mer
chants, and the city dealer who con
fines his stock mainly to staples, do 
not suffer so severely.

The hope is expressed that maybe 
styles are a little more settled. Full
er effects in skirts seem to be fairly 
assured and for these the soft, light
weight materials, the crepes, the 
voiles and the silk and cotton mix
tures will be in demand. Many of 
these last are made in weaves re
sembling the silk and wool goods that 
are used for winter wear. Voile is 
called especially good this season.

White is likely to be much worn all 
through the sason. White in soft, 
light-weight goods, in the sheer, thin 
fabrics, and in heavy materials—all 
are to be seen. One of the very 
smartest things for street wear will 
be a suit, either strictly tailored or 
with black velvet collar and large 
black-rimmed buttons, and made of 
some fairly heavy all-cotton white 
suiting, say a novelty crepe.

The heavy cotton suitings are much 
shown, and in a great variety of 
weaves and colors. You see a few 
that are almost blanket-like in weight. 
Should the fuller skirts win decided 
favor, then doubtless lighter mater
ials than suitings will sell best. B ut, 
should there be some switching to the 
simpler styles, and not so much full
ness, then there will be a reversion 
to the heavier materials, especially 
for street and utility dresses. Linen, 
crashes, ratines, piques and cotton 
corduroys will be in demand.

There seems to be a feeling that 
ratines and the like are not done with. 
In dry goods shops the remark con
stantly is1 heard from the lips of 
women customers, that they never 
had a fabric so entirely satisfactory 
as ratine. It is a material that has 
almost ideally taken the place of wool 
suitings, than which it is more com
fortable for warm weather and with 
the advantage of having (in the main) 
good tubbing qualities. Before ratines 
came, cotton materials were too stiff, 
harsh and glaring for suitings. From 
the all-adaptabie ratines these dis
pleasing traits were completely elim
inated. It is thought that their well- 
won favor will to some extent con
tinue.

Cotton crepes of many kinds and 
in a bewildering variety of patterns, 
are shown. In fact the goods with 
the little crinkles all over the sur
face, seem to be holding their favor 
remarkably. Even ginghams with a 
crepe finish are.: to be seen.

If Madame wants a beautiful gown,

she may pick out a cream novelty 
material with a Jacquard stripe of 
some dainty contrasting shade of silk, 
or a fine, sheer cotton crepe em
broidered with silk, or an exquisite 
crepe de chine weave. Or she may 
select a shimmering lousine, cotton 
warp and silk filling, delicate in color
ing and with a charming little flower 
pattern printed on. Or a silk and 
cotton taffeta or a fine voile may 
charm her fancy. If she must count 
the cost, there is a wide range of less 
expensive but still very tasteful and 
pleasing materials from which she 
may make selection. Poplins are still 
good, there are pretty voiles that are 
quite inexpensive, while ginghams, 
particularly the finer ones, are not 
only serviceable but fashionable. The 
all-pervading crepes can be had at 
prices to suit any purse. Whether she 
wishes white or colored, light-weight 
goods or heavy, or what not, there 
is an endless variety from which to 
choose. If She can not be suited this 
year, the case is hopeless and the lot 
of the dress goods dealer a most un
happy one. Fabrix.

Protest Against Use of Profit-Sharing 
Coupons.

Pursuant to the resolution recently 
adopted by the executive committee 
of the National Retail Groeers’ As
sociation against trading stamps, 
President Connolly has issued a let
ter of protest to a number of con
cerns packing United Profit Sharing 
coupons in their goods. Those thus 
far cited are the Widlar Company, 
Cleveland; the General Baking Com

pany, Cleveland; Swift & Co., Chi
cago; the A. P. W. Paper Company, 
Albany, N. Y.; the Southern Manu
facturing Company, Richmond, Va.; 
the Jas S. Mason Company, Phila
delphia; the Wm. Wrigley, Jr. Com
pany, Chicago. The letter is as fol
lows:

Cleveland, Feb. 15.—We understand 
you are advertising the giving of 
United Profit Sharing Coupons in 
connection with the sale of your 
goods. For fear that you have not 
taken into consideration the position 
of the retail grocer and the general 
merchant throughout the United 
States in opposition to coupons of 
all kinds, trading stamps, etc., we 
call your attention to the resolutions 
that have been passed at our con
ventions, both state and National, in 
opposition to these devices, and fur
ther call your attention to the reso
lution recently adopted by our Na
tional Executive Board in Chicago 
on Jan. 12, 1915, in opposition to cou
pons of all kinds, irrespective of 
•whether they are of the United Prof
it Sharing kind or not.

There is no argument you can make 
to change our stand in this respect. 
We are, therefore, submitting to you 
this information for your earnest con
sideration, because it will in all prob
ability affect the sale of your goods 
that carry a coupon of any kind among 
the retailers throughout the country 
who are strongly opposed to cou
pons and trading stamps.
National Association of Retail Gro- 
. cers.

We are manufacturers of TRIMMED AND 
UNTRIMMED HATS for Ladies. Misses and 
Children, especially adapted to the general 
store trade. Trial order solicited.

OORL, K N O T T  & CO., Ltd.
Corner Commerce Ave. and Island St. 

Grand Rapids, Mich.

A  Shipment of

D. M. C.
ARTICLE 151

Has arrived and we offer for immediate delivery 
(while our stock lasts) all sizes except 60 in both 
white and ecru. D. M. C. readily retails at a profit 
because its real worth cannot be questioned. If a 
substitute is desired then we offer R. M. C., Coats 
Mercerized, Peri Lusta and Eagle brands, which we 
usually have in stock and quote at prevailing prices•

Grand Rapids Dry Goods Go.
Exclusively W holesale Grand Rapids, Michigan
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CREDITS AND COLLECTIONS.

How a Successful Merchant Handles 
Both Ends.

W ritte n  fo r  th e  T rad esm an .
Speaking of credits. Peters say a 

poor man ain’t got no show. I guess 
he’s right; he has inside information. 
He had been renewing his note and 
the bank made him pay $50 on it, 
which compelled him to sell a cow, 
and charged him 8 per cent. I could 
have borrowed for 6 per cent. That is 
an advantage of being well fixed. A 
rich man might borrow for 5. That’s 
the advantage of being rich.

.1 had just been telling Peters he 
would have to pay something on ac
count or go awfully slow on pur
chases. That’s the disadvantage of 
being hard up.

That reminds me, some of the boys 
were talking last night about their fall 
collections. The Mercantile Company 
has the best scheme. They get out 
a form letter about harvest time to 
all their credit customers, reminding 
them that the harvest has been good 
and now is the time we clean up our 
outstanding accounts and we hope you 
will call soon, as we have heavy mer
chandise bills that must be met in the 
next thirty days. Four weeks later 
they send a reminder that is a little 
more stiff. Four weeks later they 
send a severe note saying “We must 
have the money.” Two weeks after 
that they- notify the delinquents that 
their accounts will be put in the hands 
of a collector unless they hear at once. 
“We find that any account that goes 
over the first of the year is apt to 
run until next harvest,” says Johnson 
of the Mercantile Company.

It’s a good system, but I don’t fol
low it. I don’t have much of that to 
do. During August I attend to my 
collections although I don’t collect the 
money then. I go out in the fields 
and size things up. I know which 
of my delinquents are going tc have 
money before they get delinquent, 
and I take them up personally as 
early in the game as possible. 1 have 
known times when 1 was waiting right 
at the side of the threshing machine. 
I told Mrs. Searing then, “This may 
seem harsh to you, but if I ge* my 
money now you will get flour and su
gar and a pair of blankets this win
ter. If the Red Dog gets it, I’m afraid 
you will go hungry.” See? While I 
was getting my money I was protect
ing her credit. And she thanked me 
for it, too. Searing never did. He 
was real cross about it.

Now, there’s Peters again. He does 
not drink, but he is awfully hard up. 
He has bought more land than he can 
handle and it is all he can do to meet 
the interest. He can’t get money 
enough ahead to stock his farm or 
equip it with machinery or hire the 
labor he should to make it do what 
it ought. So he goes to the bank and 
says he can’t pay anything on his 
note, and that’s the reason the bank 
says he has got to pay something. 
That as-1 said, is the disadvantage of 
being hard up. If Lester knew he 
could pay when the note came due, 
he wouldn’t charge him 8 per cent. 
And if I knew he could pay on time,

I wouldn’t tell him to go slow in 
his purchases.

At that the bank is giving him more 
credit than it does me. If I didn’t 
have enough in sight to pay my notes 
when they came due I couldn’t bor
row a dollar at the bank, whereas 
Peters does get limited credit there 
on a chance. And the bank gives me 
more latitude than the city bank does 
the rich man. Brusk, of Feeder & 
Dresser, was telling me that they have 
to show a two-for-one statement, 
leaving out real estate and other fixed 
property. The bank will give them a 
line of credit for one-half what they 
have coming to them. I can borrow 
all I have coming, but I pay a little 
more interest. Peters borrows more 
than he has coming and he pays a 
higher rate. And Lars, who has a 
homestead pays 10 per cent, when he 
borrows. You see, Peters has an equi
ty in his land although it would be 
pretty thin if it went under the ham
mer. But Lars has no equity until he 
gets the title to his land and all he 
has to borrow on is his chance of a 
crop.

It doesn’t do a man any good to 
complain that he has no credit. The 
only way he can get any is to go out 
and make it himself. The credit man 
doesn’t give credit really. He only 
keeps score. The scorer doesn’t give 
a man a three base hit until he has 
connected with the ball.

That is why it has been puzzling our 
representative and the rest of those 
chaps in Congress to find out some 
way of extending credit to those who 
haven’t any. A farmer who has plen
ty of liquid assets can always bor
row money as easy as a business man. 
The business man who can’t pay his 
bills can’t borrow money any easier 
than a farmer who is over his head 
in debt.

I had a little case of that right in 
the family. My nephew came to me 
not long ago with a good story about 
his business and if he had $3,000 more 
he would make it go fine. The rate 
of interest didn’t bother him; if I’d 
let him have the money he would 
pay 10 per cent, gladly, because he 
knew he could get it back. Of course, 
he may have been right. When the 
pump sucks, if you give it a few more 
strokes it may bring water. But I 
didn’t let him have the money and I 
don’t think I was mistaken. He would 
be better off with $100 and $200 stock 
than with a $10,000 stock and owe $8,- 
000 on it. And if he can’t trim his 
cargo to what he can carry, I guess 
he’ll have to dump it and make a new 
start. I’ll see that he doesn’t fall too 
hard, because that hurts, but if he has 
the right stuff in him, a little bump 
won’t be fatal.

However, he is trying to use credit 
when he hasn’t earned it. He hasn’t 
made a $5,000 business go, so he 
thinks he can swing a $10,000 stock. 
Because he got stuck with a peck of 
onions he could sell a bushel. May
be he could. I have known fellows 
who fell down on little deals and 
came through with bigger ones.

The man who has credit has nurs
ed it from a pup. Lester tells me 
he has loaned money to perfect stran

gers just because they looked right. 
Generally speaking, a bank doesn’t 
ask for a photograph or a lock of 
your hair when it makes a loan. If 
your business is bigger every year, 
that is a good sign, although more 
than one man has gone broke increas
ing his business so fast it strained 
his credit. But if your business is 
increasing and your assets are gain
ing on your volume of business all the 
while, you needn’t worry about credit.

I do the same thing. Peters is 
a good, hard working man, but he 
will have to go slow on his purchases. 
But Ed Lott, who owes me three 
times as much as I would have let him 
have five years ago, can run another 
$500 if he wants. His land looks fat 
and so does his stock. He could clean 
up $5,000 in a week any time. He 
not only works hard, but he uses 
good judgment.

If Peters had said a man with poor 
judgment had no show, he would have 
struck it. I’m sorry for him, but I 
don’t see how we can pass a law 
to help him. I can give him supplies 
if it comes to that, but I can’t give 
him credit. I worked too hard to get 
mine to give it away.

John S. Pardee.
Manufacturing Matters.

Kalamazoo—At a meeting of the 
stockholders of the Safety Elevator 
Stop Co., Frank S. Cleveland was 
elected Secretary and general man
ager.

Detroit—The Board of Commerce 
is sending out invitations to 6,000 
manufacturing concerns in the Unit-

Q U A L I T Y  C O U N T S
The biggest advertisement that 

“Bear Brand” Hosiery has is the mer
chandise itself. When you sell this line 
to your trade, you insure bigger sales— 
better profits and satisfied customers.

We carry a full line of all the pop
ular 15 and 25 cent retailers in Chil
dren’s, Women’s and Men’s.

P A U L  S T E K E T E E  &  S O N S
Wholesale Dry Goods Grand Rapids, Mich.

ed States to move to Detroit. Four 
good reasons why are given. Manu
facturer* of automobiles and auto 
parts are especially appealed to.

Saginaw—The J. D. Swartwout Co., 
manufacturer and dealer in power 
plant equipment, vacuum steam heat
ing systems, etc., has been incorpo
rated with an authorized capital stock 
of $5,000, of which amount $3,500 has 
been subscribed and $500 paid in in 
cash.

Gaylord—Detroit capital has been 
interested in the Wood Products Co. 
and plans are under way to resume 
operations in the near future. A new 
dry kiln 50 x 70 feet is to be built. 
The name of the company is soon to 
be changed to the Michigan Wood 
Products Co.

Detroit—The bathtub and wood
working department of the Detroit 
Bathtub & Brass Manufacturing Co. 
has been sold to a party of Detroit 
men who will continue the business. 
Theodore Freideberg and Harry and 
Samuel Frank recently bought the 
property at a receiver’s sale.

IF  YOU COULD ONLY KNOW .
If  you knew  w h a t lives w ere  b rig h ten ed

By your w ords of hope and  cheer;
If  you knew  w h a t h e a r ts  w ere  s t re n g th 

ened
By you r han d clasp s  th ro u g h  th e  y ear; 

If you knew  w h a t souls w ere  lif ted
By your a c ts  from  day  to  day,

Y ou’d be free r w ith  yo u r g ree tin g s
As you p a ss  a long L ife’s w ay.

OFFICE O U TFITTERS
LOOSE LEA F SPECIA LISTS

237-239 Pearl Sc. 'neir the brldce' Grind Ripidi, Mich.

Use
Citizens Long Distance Service

A .émékB I Qm
To Detroit, Lansing, Jackson, Holland, 
Muskegon, Ludington, Traverse City, 
Petoskey, Saginaw, Grand Rapids; also to 
all intermediate and connecting points.

Connection with 200,000 telephones 
in Michigan

Citizens Telephone Company

«.s
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Management of Shoe Repairing De
partment.

It was the writer’s good fortune, 
a few days ago, to have a long con
versation with a man who has had 
an important part in building up the 
repair department of a large shoe 
store.

His observations, drawn from prac
tical experience, offer many sugges
tions and show many pitfalls to be 
avoided by the store that is planning 
to put in a repair department, or 
wants to find ways of extending the 
business of one already installed.

Of primary importance, declares 
this man, is modern equipment and 
an apt shoemaker at the head of the 
shop.

The repair shop should be away 
from the main part of the store, and 
it is wisest that customers do not 
come in contact with the shoemaker 
at all.

A boy or girl at a desk can take 
the orders for repair work, in addi
tion to other duties. In this way the 
repair man will not be disturbed from 
his work. Whoever takes the repair 
orders should keep them registered 
in a book, which will show the date 
a job is received, carry the repair tag 
slip number, and the time the job 
is to be finished.

One thing to avoid is promising 
work for a certain time, unless you 
are absolutely certain that it will be 
done at that time. It is so easy for 
a salesman to say to some favored 
customer, “Madam, this will be ready 
this afternoon,” without finding o”t 
if that is possible. Better make no 
promises at all rather than disappoint 
a customer.

A speaking tube connecting the 
person who receives the work with 
the repair man will be found a great 
convenience. Then when questions 
come up, on which the shoemaker 
must be consulted, there is no delay 
in getting his opinion.

Another good plan is to have 
goods come from the repair shop to 
the receiving desk at regular stated 
times.

A practice that shoe stores should 
guard against is that of doing too 
much “free work,” this evil has as
sumed enormous proportions. Sales
men are often tempted to offer free 
alterations in their over zeal to 
make sales. If the justice of the cus
tomer’s paying for the work is point
ed out, the same sale can be made 
without this loss.

For example, when a heel is to be 
raised or lowered a new top lift is 
really necessary. If a nominal price 
is put on this, there is no reason why

the customer should not stand the 
expense.

Women’s apparel stores are charg
ing for alterations. Why shouldn’t 
shoe stores

A source of good profit in the re
pair department is the specializing 
on cripple jobs, extensions, big in
step work, etc. It requires an apt 
shoemaker to do this work but there 
is lots of profit in it, and it helps a 
store’s reputation wonderfully. Often 
good work on a special case of this 
kind will lead to the shoe business 
of an entire family.

If the dance craze has helped the 
shoe business, it has certainly been a 
good thing for the repair department. 
Already many stores feature the fact 
that they will “tango-fy” any ordinary 
pump; that is, put rubber discs or 
other non-slip contrivances in the sole 
and heel. These tango discs can now 
be bought ready to insert.

The popularity of rubber sole foot
wear is another good thing for the 
repair department. Just feature the 
fact that you put on rubber soles and 
heels and you will get your share of 
this demand.

As a last word, keep up the price, 
so you can keep up the quality of 
your repair work. Don’t let the cor
ner cobbler’s prices scare you into 
doing jobs at starvation prices, or 
skimping the quality. Buy the best 
leather, but buy wisely. Then get 
your price and show your trade that 
you are entitled to it.

With the splendid co-operation 
that is being offered the man in the 
way of modern equipment and serv
ice department, the opportunities for 
repair work success are brighter than 
ever.—Shoe Retailer.

Place for the Findings Case.
Don’t hide your light under a 

bushel. In other words, display your 
findings. Put the case up near the 
door, even though you have no one 
to attend it. It calls people’s atten
tion to the fact that you carry the lit
tle things they want and it is not 
only good advertising, but the extra 
sales help your profits.

1 The fact that justice is blindfolded 
may account for some of her hard 
falls.

N o Seams—N o Rips
I Ü N \

Our Trade Mark 
Stands For 

Quality

No. 8383Ms

R K. L. Seamless Shoes
Are made from genuine bark tanned leather. Soft, 

pliable stock, as near waterproof as 
leather can be made.

Serviceable Shoes for Farm Trade

Rindge, Kalmbach, Logie Company
‘Makers of Shoes that Wear” Grand Rapids, Mich.

A Gorilla is no 
tougher than

T he

“Gorilla”
Shoe

They wear where 
wear and tear 

abound

No. 2420—Black Blucher........
No. 2460—Chocolate Blucher..

Full Double Sole 
Solid Leather Only 
Full Gussets

$2.75
2.75

5% in 30 days 
for

“prompt paym ent“

G r a n d  R a p i d s N i o e & R u b b e r (Q .

The Michigan People Grand Rapids
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New Factory for Menzies Shoe Co., 
at Detroit.

Rejecting attractive offers from 
several other cities, the Menzies Shoe 
Co. is preparing to erect a permanent 
home for its business on the north
west corner of Scotten and Brandon 
avenues, where ground is being brok
en on a site having frontage of 200 
feet on Scotten avenue and extend
ing back 250 feet on Brandon avenue. 
The building is to be ready for oc
cupancy in May of this year.

Plans for the factory, prepared by 
Albert Kahn, architect, and Ernest 
Wilby, associate, provide for a four- 
story and basement structure of fire
proof reinforced concrete construc
tion, covering a ground area 180x47 
feet. To provide space for elevators,

tal stock of $180,000, surplus of $40,- 
439.52, and a reserve amounting to 
$33,450.65, accumulated from profits 
of operation. The value of its annual 
output has increased from $50,000 to 
$800,000, the number of its employes 
from 15 to about 275, and the amount 
of its yearly payroll from $6,000 to 
about $140,000.

Addition of a line of dress shoes 
to the company’s product will be a 
feature of the further extension to 
be made after getting into the new 
factory.

Officers of the company are: Presi
dent, Henry D. Menzies; Vice-Presi
dents, John Schmahl and Leslie Men
zies; Secretary and Treasurer, Charles 
E. Locke.

storage, and for shipping, there will 
be a wing 43x40 feet on the west side 
of the building. Dectorative effects 
will be given the exterior by pilasters 
of face brick.

Preparatory to having plans made 
for the new factory, H. D. Menzies, 
President of the company, spent sev
eral months visiting shoe manufac
turing establishments in other parts 
of the country, gathering ideas to 
be developed in the company’s build
ing. He believes it will rank as one 
of the most up-to-date plants in 
America. Ample light and an air sup
ply is assured by the large window 
space on each side, in which steel 
sash and wired glass will be used.

Convenient and ready shipping fa
cilities for handling output and bring
ing in raw material will be supplied 
by a siding from the Michigan Cen
tral tracks.

Established by Menzie & Crawford, 
with a capital-stock of $11,000, in High
land Park in February, 1899, the com
pany has experienced a steady and 
substantial growth. The necessity of 
meeting requirements for increased 
factory space caused removal of the 
factory about a year later to 136 West 
Larned street, where 12,000 square 
feet of space tripled the factory area 
previously available.

From that location the company 
moved, May 1, 1906, to the plant it 
now occupies at 431-33 Gratiot ave
nue, which has about 40,000 square 
feet of floor space, or approximately 
one-half the area the new factory 
will provide.

Soon after leaving Highland Park 
the company was incorporated under 
the present name. It now has capi-

Selling Heel Linings.
Quite an extensive business in the 

sale of heel linings has been devel
oped in the shoe trade during the 
past few years. A new idea in heel 
linings, something which the manu
facturers claim is quite good enough 
to sell profitably at 10c a pair and 
inexpensive enough, if the dealer pre
fers, to give away a pair with each 
sale of oxfords.

It is said that this heel lining 
answers all the requirements and pur
poses of a leather lining, and that it 
sticks in the way a lining should stick. 
It is not susceptible to moisture and 
it is guaranteed not to stick together 
in the envelopes in which they are 
sold.

Sell Good Soft Soles.
Do not ask the soft sole salesman 

for a 10 or 20 per cent, discount. If 
you get higher than 5 per cent, you 
may rest assured that the difference 
will come out of the shoes. The soft 
sole manufacturer does not make 10 
per cent, on his shoes, so how can 
one expect more than the usual terms 
of 3 or 5 per cent. Buy quality, 
not price.

Shining Shoes by Music.
Shoe shining parlors in Indianap

olis are equipped with talking ma
chines, and while the energetic Greek 
boys shine and polish shoes the cus
tomers are entertained with the lat
est music of the day.

“Pure Shoe” Bill Killed in Texas. 
The Texas legislature has voted 

down the “pure shoe” bill that was 
before them for consideration. The 
^ote was overwhelmingly against the 
measure.

STOCK UP FOR SPRING ON THESE

Pioneer--Good Service Numbers

In Stock for 

At Once 
Shipment

Orders
Solicited

No. 884—Men's 12 inch Black Norway Chrome Uppers. % Double Sole. Re-inforced 
Shank. Nailed Bottom. Fair Stitched, Large Nickle Hooks and Eyes, Four 
inch cuffs with Buckles and Straps. Full Bellows Tongue. Blucher. ex
actly like cu t.................................................................................................................

No. 883—Same only Regular six  inch Blucher tip ........ .........................................................
No. 878—Same only Regular six inch Blucher plain............................................................

Samples on Request They Wear Like Iron

.*3.25
2.25
2.25

Herold-Bertsch Shoe Co.
Mfgrs. of Serviceable Footwear GRAND RAPIDS, MICH.

When QUALITY and PR IC E  
are in proper relation, -then, and then 
only, is a shoe profitable for you to 
handle.

In ROUGE REX SHOES every avoidable 
cost in production has been eliminated, and every 
available means of producing high grade, serviceable 
footwear has been adopted.

We tan thè leather.
We make the shoes.

Every shoe is solid leather, and it is made
right.

The Indian Head trade-mark on the sole is 
recognized as the stamp of quality. The working 
man is looking for it.

Stock up now for a good spring business.

HIRTH-KRAUSE COMPANY
Hide to Shoe

Tanners and Shoe Manufacturers

Grand Rapids, Michigan
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The Much Needed Conservation of 
Home Life.

W ritten  for th e  Tradesm an.
Home life, in any real sense of the 

term, is having a hard time of it, 
a struggle for existence. True, we 
most of us have some place where 
we stop nights, a place that by cus
tom and a sort of courtesy to accept
ed ideas, we call home; but many of 
the strongest tendencies of present- 
day life, the currents that are all but 
irresistible in their power, are set to
ward making home merely a place in 
which to sleep a few short hours, and 
eat—sometimes.

.We all believe in home devoutly. 
To those of us who ever have known 
the close and tender and compelling 
associations of a true home, even the 
poet’s pen at its best fails to convey 
adequately the “charm from the 
skies” that “seems to hallow it there.” 
No eye but moistens at a sympathetic 
rendering of “I will . Take You Back 
Kathleen,” or “Old Kentucky Home,” 
or “Way Down Upon The Suwannee 
River.”

We believe in home. But the home 
spirit requires time and opportunity 
for growth and development, and in 
our modern scheme of living this 
time and opportunity seem almost of 
necessity to be diverted into other 
channels.

Leaving out of present consideration 
the undermining agencies of evil, the 
other forces which are reducing home 
life to the lowest limit in which it 
can maintain an existence may be 
tabulated somewhat like this:

1. The exactions of business. 
Hours are not quite so long as for
merly,- but competition is fiercer, the 
degree of concentration required is 
more severe now than ever before. The 
the business man from his day’s work 
more sever now than ever before. The 
average good citizen aims to spend 
his evenings at home except as he is 
called away by imperative appoint
ments, or as social or church func
tions may demand his presence. All 
these are likely to encroach seriously 
upon the hours he spends under his 
own roof; but even if it were not for 
such calls upon his attention, even 
if he were to be at his own fireside 
every evening after office hours, he 
often is too nearly “all in” mentally 
and physically, either to give or to 
take his proper share in the social 
'life of the home. After dinner he 
drops into an easy chair, unfolds his 
paper, and is a clam until bedtime. 
This not from any perverseness of 
will, but because all day he has drawn 
too heavily upon his animation and 
vivacity.

2. The demands of society and 
clubs. If you are fashionable and 
frivolous, it is bridge and tango and 
the hesitation waltz. If you take 
yourself seriously, it is study clubs 
and all sorts of humanitarian and up
lift work. This last applies more 
especially to women, although duties 
of a very similar nature press heav
ily upon all public-spirited men.

3: Lodge attendance. This is a 
voracious consumer of leisure with all 
those who have a “jining” tendency. 
It is only the faithfulness of the 
members that makes fraternal organ
izations possible, and no conscien
tious person likes to belong without 
doing his or her share in being pres
ent at regular sessions, sitting on 
committees, etc.

4. Church work. In any up-to-date 
church with all its various activities, 
ecclesiastical, missionary, educational, 
charitable, there is an immense 
amount of work to be done. A dili
gent and enthusiastic pastor does 
his part, but there is much that 
others must lift from his shoulders. 
A zealous member will hardly get off 
with less than three evenings in the 
week devoted to the services and 
labors of the church. Many spend 
more time than this.

5. The automobile. This is per
haps the most alluring, enticing, ab
sorbing distraction from the fireside 
that has yet come into being and into 
general use. Similar in nature are 
the attractions offered by the trolley 
cars and by cheap but very pleasur
able excursions. It has become so 
easy to be on the go that sometimes 
it seems really a wonder that people 
stay at home at all.

6. Inexpensive amusements, the 
most notable of which is of course the 
moving picture show, so dear to the 
popular heart. It is astonishing what 
the movies give you for a nickel. For 
10 cents they place before your eyes 
a truly superb entertainment.

7. The necessity for many wives 
and mothers to earn a portion of the 
family income. What has been said 
about the exactions of business ap
plies to women as well as to men, 
although fortunately to a far smaller 
number of individuals, because fewer 
women than men are engaged in busi
ness. But whenever or wherever a 
housemother has to toil for the main
tenance of the family, it is almost 
sure to be damaging to the home life. 
Necessary household cares crowd her 
moments both morning and evening, 
and she has no time, no energy, no 
vicacity with which to create and 
maintain the home spirit. It is bad 
enough when Father is habitually

worried and overtired. It is worse 
when Mother is unduly exhausted, 
because she is the soul of the house
hold, its guiding genius.

This list is not complete, but it 
embraces what may be termed the 
chief encroachers upon home life. 
When you consider how some of 
these have grown and expanded dur
ing the last fifty years, and how 
others of them during the same perio.d 
have come into existence and now 
absorb an astonishing share of human 
interest and attention, it proves that 
home life is a plant of sturdy growth 
else it would not have survived at all. 
The reader doubtless has reflected 
that most of these agencies mentioned 
as dangerous encroachers upon home 
life, are not in themselves at all re
prehensible. Some of them are most 
necessary factors of good. It is only 
when, either singly or in combination, 
they are allowed such full scope that 
they crowd out even more essential 
things, that they should fall under 
the ban of disapproval.

The great difficulty in living at the 
present time is the complexity of the 
situation. Life has become so full, 
so rich, so well rounded, so complex, 
that we are in constant peril of being 
surfeited with good things. Almost 
unconsciously we are liable to do 
ourselves to death in our daily 
callings, or with what we regard as 
perfectly innocent amusements, or 
in the performance of praiseworthy 
works of benevolence.

The only solution of the problem 
is by elimination. Cut out, cut off,

cut down. In order to give home life 
a chance, in order that family ties 
may grow and develop and become 
sweeter and stronger with the passing 
years, it may be necessary in many 
households to make the day’s work 
less arduous, to motor fewer miles, 
and to reduce somewhat on attendance 
at social functions, clubs, lodges, and 
even church -and the different auxil
iary societies carrying on church 
work. In every week of every life 
there should be some hours of fire-

DEFENDING
The American Home

Every American grocer, who believes 
in protecting the American home from 
danger and making it a safer place to 
live in, should forthwith quit selling or
dinary and inferior matches and here- 
•after push the BEST. There never was 
a match as good as the

Made in America
By Americans

For Americans
Non-poisonous. No afterglow. Inspected and labelled 

by The Underwriters’ Laboratories, Inc.

Made only by
T he Diamond Match 

Company

FLOUR
is the cheapest food product 

on the market

Our W ell Known Brands
Ceresota—Spring Wheat
Red Star—Kansas Hard Wheat
Aristos or Red Turkey
Fanchon—The Kansas Quality Flour
Barlow's Best Michigan Winter Wheat
Barlow's Old Tyme Graham

Call up our Flour Department for some 
attractive prices

Judson Grocer Co.
The Pure Foods House Grand Rapids, Mich.
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side leisure passed mainly in reading, 
pleasant household chat, or in con
verse with intimate friends. Insofar 
as possible, the daily programme of 
each individual should include at least 
a brief period of such rest and relaxa
tion. By the beneficent workings of 
the law of compensation, this time 
is not lost. A person can do better 
work outside and is a far more ac
ceptable associate in any capacity, for 
having the reposefulness and sunny 
temper that come from time spent in 
the right kind of a home.

The process of elimination is by 
no means easy. If the grown person 
has the strength of will to make a 
schedule and abide by it, there are 
still the children and the young peo
ple. “Make home attractive,” does 
Some one say? Certainly make home 
attractive. It should be the dearest 
spot on earth. But do not rely whol
ly upon its attractiveness to keep a 
child in it a few of his waking hours.
A wise mother does not try to make 
rolled oats and cereals as appetizing 
to the youthful palate as cookies and 
jam. Instead she firmly insists that 
her child’s meals shall be mainly of 
healthful, nourishing food. The value 
of home can be realized only when 
seen in the perspective of time. The 
child can not understand it. To the 
boy or girl a moving picture show 
seven nights in the week may seem 
a far dearer, sweeter place than the 
best home. The attractions of the 
home must be supplemented by gen
tle but firm parental authority. Young 
and old, we need to acquire and keep 
the fireside habit. In time it will 
become not only fixed but most agree 
able. Quillo.

Endorses Anti-Treating Society. 
John Rowson, former contractor 

and builder and prominent citizen, 
and one of the best known citizens 
in the State and a prominent worker 
in securing the new Masonic temple 
for Grand Rapids, has written J. H. 
Sullivan, Secretary of the Kent Coun
ty Anti-Treating Society, a letter 
heartily endorsing the movement 
which the Society stands for. Mr. 
Rowson’s letter reads:

“Permit me to endorse the princi
ples of your Society. I am satisfied 
that if you can stop the treating habit 
by passing a law that will prohibit 
the same in places where public drink
ing is indulged in that the prohibition 
party would have no good grounds 
for making Michigan a prohibition 
State.

“Stop the treating habit and you’ll 
stop 95 per cent, of the drunkenness 
and 75 per cent, of the drinking in 
public places. Let the man who wants 
a drink buy it and pay for it—that, in 
my opinion is his right as an Ameri
can citizen, but prevent him by law 
if possible, from buying for others to 
drink and you’ll confer a lasting bles
sing upon the people of the State of 
Michigan. It would save $50,000 each 
year for the homes of the people of 
Kent county, thereby making happier 
homes, better dressed children and a 
better citizenship.

No man ever barked his shins on 
the corners of a square deal.

ARE MY PRICES RIGHT?

Viewpoints of Manufacturer, Whole
saler and Retailer.

[E v ery  m an  In business  feels  a  p e r
sonal in te re s t  in  th e  co rrec t an sw e r to  
th is  question . To help  find th a t  an sw er 
th e  T rad esm an  h e re w ith  p re sen ts  th e  in 
d iv idua l p o in ts  of view  of th re e  lead ers  
in  th e ir  re sp ec tiv e  fields. E a c h  of th ese  
re p re sen ta tiv e  bu sin ess  m en h a s  fo rm u 
la ted  policies on  th e  b a sis  of long an d  
successfu l bu sin ess  experience. N o p ro b 
lem  is  m ore fu n d a m e n ta l in  every  b u s i
ness th a n  th is  g row ing  qu estio n  of p rice  
in  i ts  re la tio n  to  co sts  on  th e  one h an d  
an d  to  sa les on th e  o th e r. T h e  line  of 
ac tio n  followed by  each  of th e se  m en, 
th e re fo re , w ill he lp  ev ery  o th e r  m an  in 
bu s in ess  to  d e te rm in e  h is  course.]

Paper Two—The Wholesaler.
Distributive expenses are undoubt

edly rising and profits growing 
smaller. But the retailers are not 
the only ones to be affected by the 
difficulties that result. Costs have 
increased in the factories and the 
wholesale houses, too, and we in the 
productive and primary distributive 
fields are having problems, of our 
own.

When a retailer finds that the rising 
costs endanger hisl profit margins, 
there are four measures that he can 
take. These four measures are: (1) 
shifting to a cheaper line; (2) charg
ing more for the line he already car
ries; (3) continuing to stock the prof
itless line as a matter of policy; and 
(4) discontinuing the weak line.

Whichever of these four measures 
is decided upon creates special prob
lems. If a cheaper line is stocked, 
it may not give the customers satis
factory values and thereby drive trade 
away. If the prices for the line are 
increased, the goods may not sell. 
If the line is held in stock at an 
actual loss for reasons involving 
store policies, the benefits may not 
repay the expense. If the line is 
discontinued, the loss of such goods 
will as it represented may hinder the 
sale of associated lines in the store.

So the merchants’ price problems 
are by no means simple one’s to-day. 
We endeavor to keep them in mind 
whenever we put out a new line. We 
feel that merchants are absolutely

he was at my desk again. The figures 
had opened his eyes and he was very 
enthusiastic.

“Why,” he said, “I am not making 
a cent on my fifteen-dollar line. As 
a matter of fact, the more I sell from 
that line, the more I stand to lose.

He took the discovery to heart. He 
rearranged his prices into four main 
levels that enabled him to carry a 
larger assortment at the respective 
prices and eliminated the loss by 
more care in his buying. That one 
session with cost and rate of turn
over figures by lines must have paid 
him very well.

It is work corresponding to this 
man’s cost investigations, combined 
with renewed co-operation between 
manufacturers, wholesalers and re
tailers, that will in the end overcome 
rising costs. And once rising costs 
are controlled, it will be much easier 
to answer when the profit and loss 
report asks: “Are the prices right?” 
—'Edward M. Skinner in System.

The concluding paper of this series 
will be published next week. It is 
from the pen of Otto C. Ericson, 
President of C. Jevne & Co., retail 
grocers of Chicago, who puts in words 
the retail merchant’s conception of 
his responsibility to his customers.

AWNINGS

O ur specialty is AWNINGS FOR STORES AND 
RESIDENCES. W e m ake com m on pull-up, chain 
and cog-gear ro ller aw nings.

T en ts , H orse and W agon  Covers, H am m ock 
C ouches. Catalogue on  application.

CHAS. A. COYE, INC.
justified in picking out the unusually 
attractive patterns from any line in 
order to ask a little wider margin 
than usual on them with which to 
fight off the rising cost and the loss 
of regular profits on goods closed out 
at ends of seasons.

Most progressive houses in the pro
ductive and wholesale distributive 
fields make corresponding efforts to 
co-operate with the retailers. I 
furthermore believe that the mer
chants will find the concerns with 
which it is to their advantage to ally 
ready to work with them in their 
efforts to solve price problems.

One of the most important steps 
for retailers to take in order to find 
out if their prices are right is to 
figure their costs of doing business 
and rates of stock turn by lines. I 
have in mind a progressive merchant 
who deserves to succeed. I advised 
him to get costs and rate of turn
over statistics by lines, but he was 
not sure that he would be benefited.

Finally, I suggested he work out 
the necessary figures on his fifteèn- 
dollar suits. Two or three days later

Campai! Ave. and Louis St. G rand Rapids, Mich.

OaiiimiiimniHiiiiiiiiiDHiiiiiiiiiitiiiiiiiiiiiiiniilllliinilimiliiiiigI THEY ARE GOOD I 
I OLD STAND-BYS I

Baker’s Cocoa 
and Chocolate

are always in |  
demand, sell § 
easily and are |  
thoroughly re- g 
liable. You I 
have no selling = 
troubles with i3
them. |
Trade-mark on every g 

genuine package §
MADE ONLY BY |

Walter Baker & Co. Ltd. 1
I  Established 1780 Dorchester, Mass. 9
I  iw-iiiimiiiinmniiiiiiintiiiiiiiiiniiiiiiiiiiiinr.ium'i.qiliunilima

Registered.
Ü .S .fa t.O C

We are pleased to announce 
that we are in our new location 
and are installing a full equip
ment of the most modern up-to- 
the-minute machinery especially 
designed for rapid and accurate 
work.

In short our plant will repre
sent the best in everything that 
pertains to the production of 
Harness and Collars, and a cor
dial invitation to inspect it is ex
tended to all friends and patrons.

As in the past, we shall con
tinue to center our best efforts 
for the success of all distributors 
of the “Sunbeam” products.

Brown & Sehler Co.
Cor. So. Ionia A ve. and B artlett St. 

2 blocks sou th  o f U nion D epot 
Grand Rapids, Mich.

T0 REACHY0 UR

'VSE&^Z'i STATE 
TELEPHONE

Are Your 
Net Profits 
Satisfactory?

Probably not, if you 
are like nine out of ten 
merchants.

Your trouble probably 
is (1) you have too much 
of some items; (2) not 
enough items.

If you will buy the 
“many lines in one bill” 
offered by our monthly 
catalogue of General 
Merchandise, you easily 
can apply the remedy.

Butler Brothers
Exclusive Wholesalers of 

General Merchandise

New York Chicago 
St. Louis Minneapolis 

Dallas
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Michigan Retail Hardw are Association. 
P re s id e n t—'F ran k  E . S trong , B a t tle

V ic e -P re s id en t—-Fred F . Ire lan d , B eld- 
ing.

S e c re ta ry —A rth u r  J . Sco tt, M arine 
C ity.

T re a s u re r—'W illiam  M oore, D etro it.

Plan an Aggressive and Effective 
Spring Campaign.

W ritten  for th e Tradesm an.
With the end of February, spring 

is fairly in sight and with it an im
provement in business.

Whether business will be “not so 
bad” or “a great deal better” depends 
to a considerable extent upon the 
hardware dealer himself. No matter 
what outward conditions may be, 
the average man, with the advent of 
springtime, feels immensely more op- 
tomistic; is more in the mood for 
spending than he was in the winter 
months when he had heavy fuel bills 
to meet.

March will be, in some degree, a 
month of preparation for bigger things 
to come. The hardware dealer who 
has not placed his spring orders 
should lose no time in doing so. No 
merchant can afford, under existing 
conditions, to turn away business 
through not having the goods in 
stock. Buying may, advisedly, be 
more careful and more selective than 
in other years; but the merchant’s 
first care should be to see that he has 
the goods to satisfy the public.

With warmer weather coming, the 
public will be more in the mood to 
buy and more responsive to the mer
chant’s effoftjs than in the winter 
months. Because the buying public is 
in more responsive mood is all the 
more reason why the retailer should 
have his stock in shape, everything 
prepared to do a good business and 
his mind free to devote his whole at
tention to pushful selling methods.

A good start right now counts for 
the whole year. And a good start is 
made by brightening up the store, 
arranging the goods attractively and 
putting on the class of window dis
plays that interest people. The store 
that looks optimistic is the store that 
appeals, and it never appeals more 
strongly than when optimism is at a 
premium. Cheerfulness isn’t all a 
matter of outward conditions. No 
matter what outward conditions may 
be, the merchant who bucks up and 
tries to do things is bound to feel 
better for the very effort and more 
like doing a rattling good business; 
and, what’s more, he’ll find the con
tagion of his example catching his 
customers.

Therefore, lay your plans for bright
ening up with the advent of spring.

More than that, although you make 
your store appeal as* strongly as pos

sible, don’t be satisfied to wait be
hind the counter for business to come 
to you. Get after the new trade. 
Go out for it. Right now is moving 
time. There will be new families 
coming to your city; get a line on 
them, and, if you can find the time, 
solicit their business personally.

A systematic canvass for new busi
ness is always worth while. It is 
worth carrying on all the year round. 
There are at least three classes of 
people to whom you can appeal suc
cessfully: first, the new arrivals in 
your town from outside places; sec
ond, the people who have dealt else
where but who, as a result of mov
ing, are more conveniently situated 
to your store; and, third, the young 
people just setting up housekeeping— 
the newlyweds. Keep your eyes open 
for people in these classes, get their 
names and address, put them on a 
prospect list, send them advertising 
literature and solicit their business 
personally. And keep after them. 
Now is an excellent time to start a 
campaign for new business; never is 
the time to quit.

Builder’s hardware usually pays for 
pushing in March. With warmer 
weather, there is bound to be some 
new building. The tendency may be 
to repair or improve rather than to 
build anew; but, even if this is the 
case, it offers a good opportunity for 
the hardware dealer to do business in 
builder’s hardware. This line of goods 
should be brought well to the front; 
and an occasional window display and 
some newspaper advertising will be 
timely.

Concurrently, push paints, and get 
your spring painting campaign under 
way. Painting may not start until 
after the April rains, but house paint
ing represents, for the average man, a 
considerable expenditure, and he takes 
his time to think it over. Hence, to 
be effective, a spring paint campaign 
should be gotten under way a good 
many weeks in advance. Many alert 
hardware dealers have their spring 
campaign under way now, their pros
pect lists ready and their literature 
mapped out. Paint business can’t be 
pulled in by one broadside of liter
ature; it is essentially a follow-up 
proposition; you have to select your 
prospects and go after them and keep 
on going after them, week after week. 
Personal solication is worth while, for 
this is a big business and worth a 
little individual hustling.

Incidentally, did you ever try the 
plan of photographing houses cov
ered with your particular brand of 
paint. A good many retailers have 
photographs on file going back for 
years and years, representing prac

tically every job on which their paint 
was used. With these photographs 
can be filed data as to weather con
ditions, amount of paint purchased, 
men who did the job, number of 
coats, condition of house, and the 
like. Such data are useful in case of 
complaints; more than that, the in
formation is helpful in securing repeat 
orders when, in due course, a fresh 
coat of paint is necessary. And an 
array of such photographs, represent
ing the orders you secured last year 
or have already secured will, as the 
paint season advanced, prove effective 
sales literature. The fact that a dozen 
or a score or two score of his fel
low townsmen have bought your 
paint and put it on, as vouched for 
by the photographs, is to the aver
age buyer convincing evidence that 
he should follow suit.

If there is running water in your 
vicinity, there is inevitably a demand 
for fishing tackle. With springtime, 
mankind wants to go fishing, and a 
rod and line are usually suggestive 
enough to interest the angler. Beyond 
this, fishing tackle—rods, reels, bait, 
lines, cans and so forth—can readily 
be worked into bright, cheerful and 
effective window displays.

Toward the close of March—per
haps earlier, if the weather justifies 
it—a display of house cleaning uten
sils can be put on. Take a look over 
the lines you handle. There are car
pet sweepers, scrubbing brushes, floor 
mops, polishes, pails, curtain stretch
ers, washing machines, mops, wring
ers, step ladders and a host of other 
lines. Then, too, hardware dealers 
will find the demand growing for 
vacuum cleaners, both electrical and 
hand-operated. The labor saving side 
of such devices should be emphasized 
in the show cards accompanying the 
displays.

Meanwhile, preparations should be

made for stocking up to meet the 
demand, later in the season, for re
frigerators, ice cream freezers and 
hot weather goods generally; lawn 
and garden tools, poultry netting, 
paint, glass, putty, Paris green, build
ers hardware and fancy lines suitable 
for June. The hardware dealer who 
wants to do business must look far 
ahead, and plan accordingly.

More than that, he should work 
his plans. To plunge right in and 
hustle and to keep on hustling is the 
only way to make the year worth 
while in a business way. And now, 
before the arrival of busier days, is 
the time to plan carefully and thor
oughly a business-getting and adver
tising campaign that will be aggres
sive and effective from the drop of 
the hat. William Edward Park.

SAFETY

FIRST
The new sign of Dollars left in your pocket. 

The approval of the National Board of Fire 
Underwriters is based on selfish economy. 
Only after severe tests will they “approve” 
building materials, because THEY HAVE 
TO PAY FOR FIRE LOSSES, and they 
practice "Safety F irst” for self protection. 
If  they use this great care, and approve 
Reynolds Shingles it  is surely economy for 
you to use them.

Sold by all Lumber Dealers.

H. M. Reynolds Asphalt Shingle Go.
Grand Rapids, Mich.

D I A M O N D  T I R E S
NEW FAIR PRICE LIST

Size Smooth Tread Squeegee Tread
3 0 x 3  $ 9.00 $ 9.45
30 x 3% 11.60 12.20
3 2 x 3 %  13.35 14.00
3 4 x 4  19.40 20.35

Other sizes reduced in about the same proportion. We 
carry all regular sizes in stock.

SHERWOOD HALL CO., LTD., Distributors 
30-32 Ionia Ave., N. W., Grand Rapids, Mich.

Foster, Stevens & Co.
W holesale Hardware

157-159 Monroe A ve. :: 151 to 161 Louis N. W .

Grand Rapids, Mich.
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THE MEAT MARKET

Cervelat Sausage.
Take forty pounds of beef chucks, 

very lean and entirely free from all 
sinews, ninety pounds pork trim
mings, trimmed in same manner, 
twenty pounds shoulder fat, cut into 
strips about two inches square, and 
then into shavings as fine as it is 
possible to get them; five pounds, 
twelve ounces salt, two ounces whole 
white pepper.

Grind the beef fairly fine, and then 
mix it thoroughly with the fat and 
seasoning. Add the pork trimmings 
and mix again thoroughly.

After these operations it is taken 
to a cooler where the temperature is 
not lower than 38 degrees F., nor 
higher than 40 degrees F. It is then 
spread over benches about ten to 
twelve inches thick, when it is allowed 
to remain for three days, after which 
it is stuffed into either hog bungs 
or beef middles as required.

The sausage is then taken to the 
hanging room and allowed to hang 
for two or three days, according to 
the weather, at an approximate tem
perature of from 48 to 50 degrees F. 
If the weather is damp great care 
must be taken to prevent the sausage 
from shrinking, and it is sometimes 
necessary to keep the temperature up 
to 55 degrees F. in order to keep the 
room as free from dampness as pos
sible. If the sausage begins to slime 
there is always great danger of it 
becoming sour or hollow in the cen
ter. It is always advisable if it be 
possible to keep the sausage from 
sliming to put it into smoke as soon 
as the slime is detected, as this puts 
a stop to it.

When the sausage is ready for 
make, which is usually two or three 
days after it goes into the hanging 
room, it should be hung in the smoke 
house at a temperature as near 48 
degrees F. as possible, and gradually 
heated until the temperature reaches 
70 degrees R. It must be kept at this 
temperature throughout the entire 
process of smoking, or for about 
twenty-four hours for beef middles 
and forty-eight hours for hog bungs.

Polish Sausage.
One hundred pounds of beef chuck 

meat, fifty pounds dry salt or pickled 
pork trimmings, fifty pounds of fresh 
pork trimmings, one pound white pep
per, one pound salt, six bunches salt
peter, six ounces coriander, three 
ounces garlic.

Beef rounds are used for casings. 
Grind the beef, add the seasoning 
with a small amount of cereal and 
water, and then add the pork trim
mings. Work the mess thoroughly.

This is a very coarse chopped sau
sage, and the pork trimmings should 
be chopped as fine as small dice. Beef 
is the binder of this sausage and must 
be handled according to instructions. 
Put the meat in the cooler a few 
hours before stuffing.

This sausage should be smoked 
carefully for three to three and one- 
half hours at a temperature of 150 
to 160 degrees F., as it is not cooked, 
this being done practically in the 
smokehouse during the process of 
smoking. After it is smoked it has 
a very wrinkled appearance, which is 
essential to the article. In fact, it is 
not Polish sausage unless it has this 
appearance. It is never advisable to 
place this sausage in the cooler after 
it is smoked.

Braunschweiger Liver Sausage.
For 100 pounds of this sausage 

take seven pounds gut fat, 20 pounds 
belly trimmings, 13 pounds back fat, 
27 pounds neck pieces and 33 pounds 
hog livers. The meat should be plac
ed in a kettle and steamed at about 
180 degrees F. until all the meat is 
tender. Be sure that the water does 
not boil. Then take the livers sep
arately and chop them fine. Take 
the other meat and chop it as fine 
as possible. During the chopping add 
seasoning, which should consist of 

'two pounds salt, seven ounces white 
pepper, \ l/2 ounces marjoram, 1J-2 
ounces cloves, and 1 ounce allspice, 
as well as three large onions. Be 
sure that this is worked thoroughly 
into the mass. Place the chopped 
meat and livers in trough and mix 
thoroughly, adding, if necessary some 
of the soup in which the meats have 
been boiled. Stuff into hog bungs loose 
ly, and cook slowly from one-half 
to one and one-half hours at about 
155. degrees. Chill in cold water,

turning constantly, and when chilled 
place in cooler. These sausage may 
be smoked if desired.

Soaking Scallops.
The Bureau of Chemistry, Depart

ment of Agriculture, has issued the 
following notice:

“It is the common practice in cer
tain localities to soak scallops in 
fresh water for a considerable time 
previous to shipment, for the pur
pose of increasing their volume 
through the absorption of water.

“This notice is issued to call the 
attention of shippers of scallops to 
the opinion of the Bureau that it is un
lawful to ship or to sell in interstate 
commerce scallops to which water 
has been added, either directly or in 
the form of melted ice. Such food 
is considered adulterated under sec
tion 7 of the Food and Drugs Act 
in that a ‘substance has been mixed 
and packed with it so as to reduce 
or lower or injuriously affect its quali
ty or strength/ and also because a 
‘substance has been substituted whol
ly or in part for the article.’ In this 
connection attention is called to 
Food Inspection Decision 110, on 
shellfish.”

Grubs in Hides.
Grubs or warbles are the results of 

the operations of a species of fly com
mon in this country. This insect at
taches its eggs by a sticky substance 
to the hair on the flanks and heels 
of cattle. The animal licks the eggs 
off and many of them are swallowed, 
being hatched by the natural heat of 
the body. The resulting grub works 
its way through the animal tissues 
slowly, usually breaking through the 
weasand. By early winter the grub 
is underneath the hide in the mid
dle of the back and ready to emerge 
in the spring. These flies infest the 
pastures in dry, warm weather, damp, 
cool summer being fatal to them.

Grades of Greases.
White grease is made chiefly from 

hogs which die in transit by being 
either smothered or frozen. Brown 
grease is a product of a lower grade 
than white grease and is made usually 
by rendering the whole animal. It is 
one of the by-products in the render
ing of condemned animal carcasses, 
the tankage being used as fertilizer. 
Both white and brown grease are used

chiefly in the manufacture of a low 
grade lard oil and in the manufac
ture of ^oap. Yellow grease is a prod
uct intermediate between the white 
and brown grease and is used for the 
same purposes. It is made chiefly 
from the carcasses of animals that die 
on the packers’ hands.

The Butcher’s- Prayer.
O Thou, th e  g ive r of all good.

T hy  e a r  a  m om ent yield us—
W e p ra y  Thou w ill in  fu tu re  from  

P u re  Food In sp ec to rs  sh ield  us.

In  an g er , Lord, s tre tc h  fo r th  T h y  a rm , 
Q uick a s  th e  lig h tn in g  flashes,

A nd sm ite  th em  sorely  till th e y  w eep 
In  coarse  sackc lo th  a n d  ashes.

W e p ra y  T h o u ’lt p u t th e m  on th e  rack , 
A nd a s  th e ir  sh riek s  grow  louder, 

B e a r  dow n a  little  h a rd e r, Lord,
A nd c ru sh  th e ir  bones to  pow der.

H ad  w e th e  jaw bone  of a n  ass,
A nd thou  w ouldst g ra n t  u s pow er, 

W e’d dup lica te  old Sam son’s fea t,
In  less th a n  h a lf  a n  hour.

W e’d s ta c k  th e ir  bones up m o u n ta in  high . 
On th e se  broad, fe rti le  p ra irie s ;

, T hen  m a rk e t m en could ru n  th e ir  shops 
A nd fa rm e rs  ru n  th e ir  da irie s

In  ju s t  th e  good o ld -fash ioned  w ay 
O ur g ra n ’d ad s  used  to  ru n  them , 

W ith o u t th e  fe a r of P u re  Food m en 
P ouncing  dow n upon them .

A lonely c rum b upon th e  floor,
A fly -speck  on th e  ceiling;

A d a in ty  covering  d isarran g ed ,
A po in t of bone rev ea lin g

A re  deem ed in frac tio n s  of th e  law — 
L aw s g rossly  v io la ted ;

T o  m ee t th e  ch arg e  in  d is ta n t courts , 
T he v ic tim ’s  p rom ptly  slated .

A w ake th e  valleys w ith  T h y  w ra th .
Send p lagues in coun tle ss  num bers, 

S hake dow n th e  to w erin g  m oun ta in  
peaks,

R ouse Ju s tic e  from  h e r s lum bers!

L e t fly T hy  flam ing thu n d erb o lts ,
In to  th e ir  h e a r ts  s tr ik e  te r ro r—

B lot from  o u r s ta tu te  books those  law s; 
C orrec t th e  aw fu l e rro r.

As Thou d id s t d rive  in ages  p a s t 
O ur fo rb ea rs  from  th e  garden ,

D rive o u t In sp ec to rs  from  o u r land, 
D enied th e  r ig h ts  of pardon.

O ur supp lication  g ra n t, d e a r  Lord,
W e’re  c ry ing  in d is tre ss—

R aise  up  a  M oses from  o u r ran k s  
To lead  u s th ro u g h  th e  w ilderness.

E . E . B row n.

M A A S  B R O T H E R S  
Wholesale Fish Dealers

Sea Foods and Lake Fish
of All Kinds

Citizens Phone 2124 Bell Phone M. 1378
1052 Ottawa Ave., N. W. Grand Rapids, Mich
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Have you ever seen two salesmen 
with relatively equal chances—a good 
salesman and a bad salesman?

The bad salesmn makes excuses for 
himself at the end of every trip, all 
through the year, and at the end takes 
a cut in his salary or looks for an
other position. The good salesman 
plans his year’s work from the be
ginning. Carefully he studies his ter
ritory, making his work fit his set 
plan; watches every move of his 
competitors; takes every vantage- 
point smilingly, easily, but fairly, and

Grand Council o f Michigan U. C. T. 
G ran d  C ounselor—M. S. B row n, S ag i

naw . _  ,
G rand  J u n io r  C ounselor— w . S. L aw - 

ton , G rand  R apids. _  , .
G rand  P a s t  C ounselor—E . A. w e lch , 

K alam azoo . „  . .
G rand  S ec re ta ry —F re d  C. R ich ter,

T rav e rse  C ity. __  * _
G rand ' T rea su re r—W . J . D evereaux , 

P o r t  H u ro n . . ■
G rand  C onductor—F red  J .  M outier, 

D e tro it. , _ _ , .
G rand  P ag e—Jo h n  A. H ach , J r .,  Cold-

G rand  S en tin e l—W . S co tt K endricks, 
F lin t. _  . . .  .G rand  E x ecu tiv e  C om m ittee—E . A. 
D ibble, H illsda le ; A ngus G. M cE achron, 
D e tro it;  J a m e s  E . B u rtle ss , M arq u e tte ; 
L . N . T hom pkins, Jack so n .

N e x t G rand  Council M eeting—L an sin g , 
Ju n e .

Michigan Division T . P. A. 
P re s id e n t—F red  H . Locke.

' F i r s t  V ic e -P re s id en t—C. M. E m erson . 
Second V ice-P re s id en t—H . C. C ornelius. 
S e c re ta ry  a n d  T rea su re r—Clyde E ,

B ^ o a r d  of D irec to rs—C has. E . Y ork, J . 
W . P iltn am , A. B. A llport. D. G. M c
L a ren , W . E . Crowell, W a lte r  H . B rooks, 
W . A. H a tch e r.

Necessity of Concentration and Spe-

and listen to talks about the boys’ 
brigade, the girls’ cooking school, the 
ladies’ sewing society, a treatise on 
the latest novel, nor side talks on 
current events of the day.”

The salesman who wanders about 
in his profession, like the Mississippi 
River seeking a straight course but 
not finding it, is not unlike the min
ister portrayed by our friend the 
traveling man.

If you are selling shoes, talk shoes; 
dry goods, talk dry goods; clothing, 
talk clothing. Keep your mind on the 
one important thing.

Your customers do not care to dis
cuss with you the candidacy of the 
next President of the United States; 
whether your baby has a new tooth 
or a dozen, your wife’s disposition, 
nor the disposition of your neighbors. 
Neither are they interested in your 
competitors from your point of view. 
Their whole mind is centered, so far

cialization.
This is the age of the specialist. In 

the world of materia medica the gen
eral practitioner is all right in his 
place; but when you are suffering 
with some specific ailment that re
quires a careful diagnosis and more 
careful treatment, if you value your 
life, a specialist is called in for con
sultation.

If you were obliged to engage the 
services of a lawyer on a difficult 
case; you would employ a lawyer 
who had a reputation for being par
ticularly skilful in the very line in 
which your case is classed. The mer
chant does not long patronize a sales
man whose energy is wavering and 
whose mind is set on anything and 
everything but the thing he has to 
sell. Singleness of purpose is one of 
the predominating features of suc
cessful salesmanship, just as it is in 
any other profession.

Some years ago a city clergyman of 
enquiring mind sent a number of 
postal card enquiries to non-church
going men in the neighborhood in 
which his church was situated, asking 
why so few business men attended 
church. He received many interest
ing replies, but the one that opened 
his eyes and set him to thinking hard 
was from a travling man. It ran 
something like this:

“The doctor practices medicine; the 
lawyer practices law; a politician 
talks politics, and the business man 
talks his business-; but the average 
modern clergyman of the so-called 
new school talks everything and 
preaches everything but the Gospel, 
the thing he was ordained to preach. 
Business men, or any other class of 
men, except, perhaps, Beau Brum- 
mells, do not care to go to church

as you are concerned, on what you 
can do for them with your goods, 
not the other fellow’s.

Concentration—putting your real 
thought in your real work; that is it.

You don’t need to waste time read
ing this article if you are morally 
certain that the best that is in you is 
being used every hour, and used to 
give your customers, your house, and 
yourself the best chance possible— 
maximum results with minimum 
waste; and that applies to everything 
pertaining to your work—energy, 
time, expense, territory, and all.

Among the thousands of salesmen 
there may be a few that play the 
game of salesmanship as a good 
checker-player plays the game of 
checkers. The few in the thousands 
do not need to think about the im
portance of concentration, but a very 
great majority of salesmen do need 
to realize what oneness of purpose 
might mean to them.

Every salesman wants something 
that he has not got. “His wish-bone 
may be where his back-bone ought 
to be,” but he wishes just as if Na
ture had made him right.

There is not a single salesman 
that is not planning in a more or less 
aimless way to do something, to get 
somewhere in life’s journey, to be 
something worthy of the recognition 
of his superiors; and there is really 
not one that could not have his 
heart’s desire, or at least succeed in 
a fair measure, if he would wear that 
wish-bone in the place for which it 
was originally intended. Keeping his 
mind on the essential things in sales
manship, and off other things, will 
help wonderfully his desire to get, 
do, and be something more than a 
wayfarer on the highway of success.

wins in the end because his mind has 
been on his business.

One of the most important things 
to the average salesman in special
izing his efforts is to confine his 
work to as limited a territory as pos
sible, insuring profitable returns for 
energy expended. Seven out of ten 
salesmen traveling with trunks and 
representing wholesale concerns, cov
er from 33V3 to 50 per cent, more ter
ritory than is necessary to produce 
the best results to be obtained. Few, 
apparently, recognize the fact that 
concentration of energy on a limited 
number of accounts produces in the 
end much more satisfactory business 
than the same resutls reaped from a 
broader field. A little soil well tilled 
is infinitely better than a large acre
age half raked over.

Your territory is an assets of your 
home just as much as its surplus cap
ital, stock, or book accounts. The 
worth of your territory as an asset 
is gauged entirely by the manner in 
which it is gone over. This does not 
apply to all lines in the manufactur
ing world, but it is invariably the 
case with jobbing houses or whole
salers in any line.

The too infrequent calling upon 
customers leaves a loophole for your 
trade to escape and scatter its ac
counts among a large number of 
houses; but this escape could not be 
possible if you would visit your cus
tomers oftener. Every time you give 
your competitors a chance to wean 
away your customers’ accounts and 
likewise their confidence, you render 
your trade of an uncertain quantity 
as well as quality.

“But,” argues the salesman who 
has not tried this plan, “how can I 
keep my road work up and show 
good sales every day, if I visit my 
trade oftener than their demand .for 
goods requires?”

The answer is: The nature of your 
accounts and the results at the end 
of the year, not at the end of the. 
day, is the determining factor in you..’ 
ultimate success. *

By keeping in the closest possible 
touch with your trade you are event
ually enabled to establish a custom 
that you can call your own, and your 
work is accomplished with the mini
mum amount of effort and expense 
But that is not all. Confidence in 
business is the guiding-star of all 
satisfactory operation. It is secured 
mainly by a close relationship be
tween buyer and seller.

Did it ever occur to you how thor
oughly you can aid in promoting the 
interests of your customers, as well 
as your own, when you have once

obtained their confidence to the full
est degree, and that the best pos
sible thing under any circumstances 
fo r1 them is to keep their purchas
ing eggs as much in one' basket as 
possible, provided the basket is the 
right one?

Many a small town dealer has al
lowed his ship of commerce to ground 
of the shoals of bankruptcy, solely 
because he purchased from too many 
houses and could not watch his pay
ments, besides getting more goods on 
hand than his limited output de
manded. All this the clever sales
man with singleness of purpose can, 
avert.

I have witnessed the plan of trav
eling men on limited territories car
ried out to an eminently successful 
conclusion in many cases where it 
was tried. A few years ago ¡my 
house had but one man covering the- 

.state adjoining the one on the east 
of that in which we were situated— 
territory that was generally conceded 
to be in “the enemy’s country.” 
Right here I want to emphasize that 
that “enemy’s country” cry is pretty 
much a time-worn, punctured theory 
in the minds of the energetic sales
man and the progressive and aggres
sive house. These assume—and cor
rectly- so—that the logical market for 
any territory, irrespective of dis
tance or position, is the one that can 
offer the best inducements to draw 
the patronage of that territory.

Well, Mr. Salesman of the “en
emy’s country” argued that there 
was not enough business for a sec
ond salesman in his state. He pro
tested against the intrusion with a 
fervor that would easily have made 
him top man on the annual sales 
sheet had this new-found energy 
been directed on sales-making on his 
own account in place of arguing 
against it on the other fellow’s. He 
stoutly maintained that if a division 
of his territory occurred he could not 
conduct a profitable business on the 
section allotted him; that the experi
ment was bound to be a failure; that 
the house would regret it, and in the 
end he would be obliged to take back 
that portion of his territory given to 
a new man, and have the up-hill 
work of regaining the lost prestige 
that was certain to result from the 
change.

We were determined to try the 
experiment, however, and the follow
ing year the state was split in 
halves, the eastern section going to 
a new man and the western to our 
old traveler. W;. D. Moody.

Copyrighted, 1907.
[Concluded next week.]
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Gabby Gleanings From Grand Rapids.
Grand Rapids, Feb. 23.—Again 

Grand Rapids has demonstrated that 
it is a city of progress. Again we 
repeat the slogan, “Grand Rapids 
knows how.”

During the last three yearb Grand 
Rapids has erected over $10,000,000 
worth of new buildings. Those men 
with capital interested in our great 
factories, our magnificent wholesale 
and retail institutions, our hotels and 
banking houses have shown abiding 
faith that Grand Rapids is entering a 
period of great industrial and mercan
tile growth. The spirit of confidence 
and co-operation is abroad in the city. 
The products of Grand Rapids are 
known to the uttermost ends of the 
earth. Grand Rapids is the home of 
Alabastine. The royalty of Europe 
pay homage to Grand Rapids made 
furniture and the Bissell sweeper is 
a household necessity even in the 
orient. The jobbing houses in Grand 
Rapids have made rapid strides in the 
past few years. Last year the busi
ness done by the wholesale houses in 
Grand Rapids was in excess of $40,- 
000,000. The wholesalers have ac
complished great things for Grand 
Rapids. Their development has been 
remarkable in the past few years and 
to-day Grand Rapids occupies the 
enviable position of being the biggest 
and best jobbing center of any place 
of its size in the United States. 
There are more than 3,000 salesmen 
on the road for Grand Rapids com
panies, selling the goods made or 
handled by Grand Rapids concerns. 
They are stalwart and loyal advo
cates of their home city and furnish 
an army of boosters invaluable to their 
city and its commercial interests. The 
Wholesalers’ Committee of the Cham
ber of Commerce has at various times 
shown its apprec’ation of the sales
men who represent them in a sub
stantial way. Last Saturday night, 
February 20, this Committee enter
tained the commercial men at a 6:30 
o’clock banquet at the Chamber of 
Commerce building. A. B. Merritt, 
in his customary happy vein, acted as 
toastmaster and the 228 managers and 
salesmen who graced the festive board 
showed their appreciation of the ex
cellent menu and sparkling wit and 
helpful thought by giving the speak
ers round after round of applause. 
Lee M. Hutchins spoke on the subject 
“Chemically Pure,” and applied the 
term as used in the drug world to 
business and salesmanship. The re
sponse to Mr. Hutchins’ toast was 
made by Allen F. Rockwell in be
half of the traveling men. Mr. 
Rockwell in a few well-chosen words 
stated that it is tactful, practical work 
which makes the successful salesman. 
Geo. W. Coleman, of Boston, gave 
the principal address of the evening. 
He praised Grand Rapids for the co
operation which exists here. His ad
dress is in part as follows:

“There must be a spirit of co-oper
ation between the wholesalers, retail
ers and consumers, and all must have 
faith in one another.

“We are just on the threshold of 
great changes in history. We are 
paying attention to scientific study in 
all lines, and this is what is making 
the world more successful.

“There is one element which is 
coming into business everywhere, and 
that is the getting together of busi
ness, for we are finding out that two 
men working together _ can do _ more 
than two men working in opposite di
rections.

“This spirit of co-operation which 
exists in the Grand Rapids associa
tion is the finest I have ever seen, 
and it is a great credit to you that 
you are doing it. It is what makes 
success. All men are beginning the 
socializing of their business and 
everywhere the three things, efficien
cy, socialization and co-operation are 
coming into the future business.

“Why is it that large business and

small profits are better than large 
profits and small business? It is be
cause the customer is well treated.
The attitude on all hands that the 
public be well treated is an indication 
in the great change in business.

“Business men must do what the 
advertisers are doing. That is to 
drive out all fraud and favor. You 
must have the public favor, for there 
isn’t a bigger thing in the business 
world. The average consumer re
sents the profits made by the retailer, 
and it is simply because they haven't 
the confidence of the business man.
The average consumer doesn’t realize 
the small profits made in the big 
business. There is a principle which, 
if applied to everyday life, will bring 
the consumer and wholesaler togeth
er. We don’t need to spend all our 
time in choosing the bad and the 
good; we must get on a plane where 
we can choose the good. Then we 
will have faith instead of superstition. 
The exercising of imagination to go 
ahead and then come back is supersti
tion, but faith is the extension of 
application and imagination.

“We are passing over the period of 
things which divide men, and are 
coming to a new era where these 
things unite men. Hereafter, when 
property and life conflict, the business 
man is going to see more clearly than 
ever before that women and children 
are more important than profit.

“What is it that keeps this world 
going? It is the laws of gravitation 
and centrifugal force. If either of 
these forces abate for an instant, the 
world will be destroyed. It is the 
two opposite forces which, working 
together, keep the world a unit. That 
is the same principal, which if carried 
out in business and political life, 
would1 save us from such great con
flicts as that which now rages in Eu
rope to-day.”

A Washington, D. C. man demands 
$1,500 damages for being kissed by a 
chorus girl at one of the theaters. 
Yes, his wife was with him.

Baxter Bros, are building three 
stores in one block on Madison ave
nue, between Hall and Crawford 
streets.

John Benson, of Cadillac, will open 
a new furniture and rug business 
on Bridge street, near Scribner ave- 
nue.

A Chicago man tried to commit sui
cide by swallowing insect powder. No 
doubt he knew he was a bug.

The Goodrich Transportation Co. 
has let the contract for a new boat 
to be ready in 1916. The boat will 
be built in Manitowoc and will be 316 
feet long, 45 feet longer than the Ala
bama. Sleeping accommodations will 
be provided for over 400 people. The 
estimated cost will be $600,000.

The Reliable Transfer Co. is build
ing a cement one-story office build
ing at 340 West Pleasant street.

White Cloud is to have a new can
ning factory, which will be erected 
by C. F. Harloff and A. L. Swangren, 
of Chicago, at a cost of $6,000 to $7,- 
000. Building operations will com
mence as soon as the snow is off.

George A. Eggleston, 1111 Madison 
avenue, was confined to his house by 
a severe attack of the grip last week. 
We are glad to note he is improving 
and will be able to resume his duties 
again soon.

The U. C. T. dancing party last 
Saturday night was well attended and 
was a decided social hit. Quite a 
large number of the regular attend
ants spent the early part of the eve- 
n;ng at the banquet given by the 
wholesalers to their traveling men 
and for that reason there was for a 
time a little excess in the, number of 
ladies present. However, everybody 
had a fine time and when good night 
was played by the orchestra, all 
agreed to meet again at the last party - 
of the season, which will be held 
March 20.

Wirt L. Smith, of Howell, spent a 
couple of days recently visiting his

sister, Mrs. A. F. Rockwell, 1422 
Wealthy street.

The Brown & Sehler Co. is grad
ually getting under a full head of 
steam and expects to fill all spring 
orders promptly. If necessary, in or
der to take care of its orders, it will 
run a night shift after March 1.

A. M. Hall, who was formerly with 
the Manitowoc Seed Co., has taken 
a position with the Worden Grocer 
Co. and will cover territory from the 
Kalamazoo house.

E. E. Stokoe, of Devereaux, who 
enjoys a lucrative hardware business, 
has branched out and is now a full 
fledged miller. He has recently con
structed a grist mill, equipped it with 
modern machinery and is now pre
pared to grind feed of all kinds. Mr. 
Stokoe is a hustling young business 
man and a credit to the community in 
which he lives.

Mrs. George A. Eggleston, 1111 
Madison avenue, entertained the La
dies Four Leaf Clover Club Thurs
day, February 18. Prizes were wen 
by Mrs. J. A. Burr, Mrs. A. T. Heinz- 
elman and Mrs. R. J. Ellwanger. The 
Club will meet next with Mrs. Ell
wanger, 1351 Logan street, March 4.

Next Saturday the Bagmen will 
give a masquerade party at Herald 
hall. The patrol, as usual, will ap
pear in full dress uniform.

We are heartily in sympathy with 
the mayor in his effort to reduce the 
price of coke. But why in tunket, 
didn’t he make some effort to save 
us something last fall when we had 
to buy coke, instead of waiting until 
just before the spring election? We 
have been expecting somebody to 
spring the “first robin” story for sev
eral weeks now and it will soon be 
time to dicker with the ice man. If 
the mayor is going to be a public 
benefactor, he should sell us season
able commodities in season.

Howard Leach, a successful busi
ness man of South Boardman, has 
disposed of his personal property and 
with his family has left Michigan to 
take up his abode in California. He 
intends to locate at or near Los An
geles.

According to the Philedalphia Rec
ord, it is much better to be up and 
doing than to be down and being 
done.

C. H. Gerbig, of Detroit, has leas
ed the new Walloon Hotel, at Wal
loon Lake, and is repapering and re
decorating it throughout preparatory 
for next summer’s business.

It is reported that the Hobbs Ho
tel, at Fife Lake, is to be converted 
into a sanitarium and that Mr. Hobbs, 
the former owner and proprietor, has 
leased the Algonquin Hotel, at Al- 
gonac, which he expects to take 
charge of very soon.

V. C. Schrider, representing the 
Standard Oil Co. in Northern Michi
gan territory, expects to remove to 
Petoskey about May 1. Mr. Schrider 
says he never knew he had so many 
friends until they heard he was going 
to live in a resort town, and now they 
are all offering to spend the summer 
up at his home.

Sam Beaubian, the genial landlord 
of the Charlevoix Hotel, at Charle
voix, is still anxiously looking for 
the men who prevailed on him to 
cash a $30 check one day last summer. 
The check turned out to be worth
less.

F. E. Beardslee, Senior Counsel
or of No. 131, announces that the 
annual meeting will begin at 10 a. m. 
sharp, March 6, instead of at 1 p. m., 
as stated on the cards sent out. Please 
remember this correction.

A. G. Porter has bought the gen
eral stock of merchandise of F. B. 
Coveil, at Nunica. This is one of 
the good locations in the town and 
as Mr. Porter is well and favorably 
known in Nunicaa, he will, doubtless, 
enjoy a nice business in his home 
town. The Tradesman extends best 
wishes for his success in this new 
venture.

Chas. H. Dolan, recently with the 
G. J. Johnson Cigar Co., has accept
ed a position with the Buick Motor 
Co., of'Flint, and has gone to that 
city. Mr. Dolan well adapted for, 
his present position as he has had ex
perience in the automobile business, 
having brought the first Detroiters 
to Grand Rapids.

Clyde S. Fuller, of Three Rivers, 
has gone to Toledo where he takes 
the management of the Toledo branch 
office of the Carey Manufacturing Co. 
This company is an extensive manu
facturer of roofing and asbestos ma
terials with a National reputation. The 
appointment of Mr. Fuller to this re
sponsible position speaks highly of 
his ability as a salesman. His many 
friends in Three Rivers wish him suc
cess in his new place.

William E. Sawyer.

In and Around Little Traverse Bay.
Petoskey, Feb. 22. — O. W. 

Dreese, popular merchant of Alanson, 
has leased the store building adjoin
ing the one he now occupies and is 
remodeling it. When completed Mr. 
Dreese will have an up-to-date store. 
Mr. Dreese is a hustler and increas
ing business has forced him into larg
er quarters.

Nine of Alba’s prominent business 
men attended a Masonic School of 
Instruction at Elmira Tuesday eve
ning. George Matthews, the post
master and hardware merchant, was 
captain of the party. Charles Oster- 
rout, the well-known grocer was lieu
tenant and F. W. Collard was adju
tant. It’s all right, of course, because 
Elmira is dry.

F. B. Clark, the well-known pro
prietor of the Northern Hardware, 
at Petoskey, has been seriously ill 
for some time. Mr. Clark is reported 
at this writing to be on the mend 
and it is hoped that he will soon be 
on the street again.

Stanley Burdo, of the firm of Bur- 
do & Co., of Elmira, is contemplat
ing the purchase of an automobile. 
Stanley is a very proud man these 
days, the reason being that Mrs. Burdo 
recently presented to him a bouncing 
baby boy. Stanley says nothing can 
be too good for the boy. We are told 
it looks just'like its dad.

E L. Rose, well-known postmaster 
and prominent citizen of Petoskey, ts> 
wearing the smile that won’t come 
off. He says that in a short time the 
new Government building will be com
pleted and will soon have the new 
office open. Mr. Rose for a number 
of years conducted an up-to-date gro
cery store and has always been a 
booster for his city.

“A little nonsense now and then, 
is relished by the best of men,” but 
from Alex Dudek, manager of the 
store for the Michigan Tanning and 
Extract Co., we get this, “Do you 

' think it is going to be a hard winter?” 
R. C. Ames has a force of men at 

work tearing down the wooden struc
ture on Mitchell street. The building 
was occupied by L. N. Overholt & Co. 
A recent fire damaged the building, 
which being in the fire limit, could 
not be repaired. We are told that 
Mr. Ames will erect a fine two-store 
front. This will improve the appear
ance of Mitchell street and will be a 
welcome addition to Petoskey.

Walley Wendell was a visitor in 
Petoskey during the past week. Wal
ley spreads sunshine wherever he 
goes. His song this time was, “Fif
teen other traveling men missed the 
9:15.”

Jackson & Tindle’s large new mill 
at Pellston will soon start operations. 
In the early summer the old mill 
burned and now in its place is a large 
new structure up-to-date in every re
spect. With the resuming of opera
tions and a number of years’ cut 
ahead, the merchants are looking for
ward to the return of good times that 
1915 is sure to bring.

Herbert Agans.
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Michigan Board of Pharmacy. 
P re s id e n t—E . T. B oden, B ay  C ity. 
S e c re ta ry —E . E . F a u lk n e r, B elton . 
T re a s u re r—C h arle s  S. K oon, M uskegon. 
O th e r M em bers — W ill E . Collins, 

O w osso; L eo n a rd  A. Seltzer, D etro it.
N e x t M eeting—P re s s  H all, G ran d  R a p 

ids, M arch  16, 17 an d  18.

Michigan State Pharmaceutical Asso
ciation.

P re s id e n t—G ra n t S tevens, D e tro it. 
S e c re ta ry —D. D. A lton, F rem o n t. 
T re a s u re r—E d. C. V arn u m , Jonesv ille . 
N e x t A n n u a l M eeting—G rand  R apids, 

J u n e  9, 10 a n d  11.

Michigan Pharmaceutical T ravelers’ A s
sociation.

P re s id e n t—Jo h n  J .  Dooley, G rand  R ap 
ids.

S e c re ta ry  a n d  T re a s u re r—W . &. L aw - 
ton , G ran d  R apids.

Grand Rapids Drug Club. 
P re s id e n t—W m . C. K irch g essn e r. 
V ic e -P re s id en t—E . D. De L a  M ater. 
S e c re ta ry  a n d  T re a s u re r—W m . H . 

T ibbs.
E x ecu tiv e  C om m ittee—W m . Q uigley, 

C h a irm an ; H e n ry  R iechel, T h ero n  F orbes.

Seasonable Talk Concerning the Soda 
Fountain.

While there may be some who will 
be deterred from installing a new 
fountain this year because of the 
slight depression caused in business 
by the European war, the effect on 
soap and water is not such as to make 
it necessary to allow the fountain to 
become an eye sore. Next to a new 
fountain there is nothing like keeping 
the old one in good condition and 
keeping it clean. If I needed a new 
fountain I would have it if possible, 
but if I could not have a new one I ' 
would surely have the old one just 
as bright, clean and attractive as I 
could possibly make it. There is no 
time like winter for a real cleaning. 
If you must hold on to the old foun
tain another year some of the metal 
parts may need replating. No dis
penser can keep the fountain looking 
bright when the silver plate has gone. 
It is marvelous what a wonderful 
change in the appearance of a foun
tain a complete new line of sundries 
makes. They make everything look 
so new that one hardly notices the 
old fountain. It may be that, by a 
small expense, you can help things 
out for a while. New silverware and 
sundries now and then when needed 
are about the cheapest kind of ad
vertising.

While an outward appearance of 
cleanliness is good as far as it goes, 
the kind of fountain cleanliness that 
pays is that which cleans the inside 
as well as the out; the unseen places 
as well as those which are plainly 
visible to the customer’s eyes. The 
man who has his fountain kept sweet 
and clean inside and out is sure to 
give satisfaction. When a fountain 
is not clean inside it only hastens 
the fermentation of syrups, fruits, etc., 
and this results in the serving of con
fections that do not taste just right

and very often in the loss of some 
syrup, cream or fruit. Direct losses 
often seem the worst, but the loss of 
business from serving poor drinks, 
while unrecorded, is the most dis
astrous. Lay your plans for 1915 and 
plan for better things and greater 
prosperity.

The hot soda season is well under 
way and now is the time to push 
your hot beverages to the utmost of 
your ability. While the demand is 
confined to a fewer items in hot drinks 
than in cold, still it pays now and 
then to offer something different. 
Then, too, there is always a chance 
to improve a little. Try some of this 
this season:

Boston Bouillon.
People get tired of the same bouil

lons day after day. This is a simple 
concentrate which can be prepared 
in small quantities and gives them 
something different. Mix four parts 
of liquid beef, two parts of clam 
bouillon and three parts of tomato 
catsup thoroughly Draw one ounce 
in a mug, add a little powdered cin
namon, one ounce of hot milk or a 
little cream and fill with hot water.

Hot Delmonico.
This is a very pleasing way of pre

paring a hot egg drink. Break the 
egg into a mixing glass and add two 
tablespoons of liquid beef, one ounce 
of cream and four dashes of ticture 
of celery seed. A little cinnamon or 
nutmeg improves it. Shake thorough
ly or use the electric mixer, then 
drain into a 10 ounce glass and fill 
with hot water.

Hot Lemon Punch.
This drink has a little more life to 

it than a plain hot lemon and can 
be served for five cents. Draw an 
ounce of your special lemon syrup 
into a hot soda mug; add three or 
four drops of tincture of capsicum 
(red pepper) and fill with hot water.

Winter Bracer.
This is just the thing to chase 

away the chills. Put an ounce of 
clam juice into a mug, add a little 
cream, a half teaspoonful of powdered 
Jamaica ginger and a little butter. 
Fill with hot water and let the cus
tomer season to taste.

Quick Tomato Bisque.
Those who do not have facilities 

for keeping a ready-to-serve tomato 
will find that this makes a very good 
tomato bisque.

Reduce a teaspoonful of malted milk 
to a smooth paste in one ounce of 
tomato bouillon, add a little salt and 
two teaspoons of rich cream and fill 
with hot water. Allow customer to 
add other seasoning if required.

Hot Clam Broth.
Try this formula and see if it is 

not an improvement. Draw 1J4 ounces 
of the concentrate into a mug, add 
pepper and salt to taste, two tea
spoons of heavy cream and two drops 
of Tabasco sauce, then fill with hot 
water. People will come back for one 
prepared like this. Don’t forget to 
serve a few salt, crackers with all clam 
drinks.

Hot Egg Chocolate.
This makes a nice light lunch and 

tastes much better than one would 
think. Into a mixing glass draw one 
ounce and a half or hot chocolate 
syrup. Into this break one egg and 
add a little sweet cream. Mix with 
the electric mixer, then strain into a 
10 ounce glass and fill nearly full 
with boiling water, stirring constant
ly. Top with whipped cream.

Try a Malted Milk This Way.
Go to your fountain and tell your 

dispenser to prepare you a hot malt
ed milk in the following manner and 
see if you are not ready to discard the 
old method: First tell him to put 
two heaping teaspoons of the powder 
into the mug. The better the pow
der the better the drink, of course, 
so use the best you can buy. Now 
have him fill it half full with hot wa
ter and mix quickly so that it will 
not lump. When smooth add a little 
salt and a generous teaspoon of whip
ped cream and stir it in thoroughly. 
Now fill with hot water and mix.

Hot Ginger Puff.
This is an excellent 5-cent hot 

drink. Draw an ounce of hot gin
ger syrup and one-half ounce of 
cream into your mug and fill with hot 
water, then top with whipped cream. 
Put three ounces of fluid extract of 
ginger, soluble, into a quart bottle and 
fill with simple syrup and color with 
a little caramel coloring. Some add 
a few drops of tincture of capsicum, 
but I prefer a plain ginger.

E. F. White.

Lanolin Milk.
Borax ........................... 2 $̂ drs.
Soap, White Castile ............ 5 drs.
Cocoanut Oil ..................... 1 oz.
Wool-fat, Hydrous ...........  2J/ 2 ozs.
Water ..................................  2l/ 2 ozs.
Rose Water .........................26 ozs.
Oil Bergamot .....................10 dps.
Oil Neroli ........................... 10 dps.
Oil Rose ............................  5 dps.
Oil Wintergreen ...............  1 dp.
Oil Orris, liquid...............  1 dp.

Triturate the borax and soap, both 
in powder form, with the cocoanut 
oil, fat and water until well mixed, 
then incorporate the rose water, pre
viously warmed to about 40 deg. C., 
gradually added, continuing the tri
turation, and finally add the volatile 
oils.

Varnish for Shoes, Boots, Etc. 
Make three solutions as follows:
1. Camphor ......................  1 part

Resin ...................    16 parts
Venice Turpentine ........  4 parts
Alcohol .......... 100 parts

2. Asphalt, best ...............  2 parts
Turpentine ..................... 4 parts

3. Sugar ...............................  1 part
Water, sufficient.
Mix the three solutions and leave 

in a warm place for twenty-four 
hours. To use, have the shoes prop
erly cleaned and apply the varnish 
with a soft brush. The varnish 
should be warmed before using.

Tolu, Tar and Wild Cherry.
Tincture of T o lu .......... .1 fl. ounce
Camphorated Tincture of

Opium ........................ .2 fl. ounces
Fluid Extract of

Ipecac ...................... .1 fl. drachm
White Pine Bark .........j y2 ounce
Wild Cherry Bark ........ 1 ounce
Pine Tar ........................ . .2 drachms

Mix the tar and ground drugs, 
adding pine sawdust, if necessary. 
Then add the tinctures and fluid ex
tracts. Pack in a percolator, pour on 
menstrum, and let stand for twelve 
hours. Now percolate with 25 per 
cent, alcohol until 18 fluid ounces of 
percolate have been received, in which 
dissolve 1 ounce of ammonium chlo
ride and 22 ounces of sugar by cold 
percolation. Lastly, add 3 fluid ounce 
of glycerin.

Smelling Salts.
1 Moisten coarsely powdered am

monium carbonate with a mixture of: 
Strong Tincture or Orris

Root ........................... 21/2 ounces
Extract of Violet ........ 3 drachms
Spirit of Ammonia .......1 drachm

2. Fill suitable bottles with coarse
ly powdered ammonium carbonate, 
and add to the salt as much of the 
following solution as it will absorb:
Oil of Orris ......................  5 minims
Oil of Lavender Flowers.. 10 minims
Extract of Violet ............  30 minims
Stronger Water of Am

monia .............................  2 ounces

Mocking Bird Food.
Hemp Seed .............................  2 lbs.
Rape Seed ............................... 1 lb.
Crackers ..................................  1 lb.
Rice ..........................................V\ lh.
Corn Meal ................................V\ lb.
Lard Oil ................................. Y\ lb.

Grind to a coarse powder and mix 
well with the oil.

Taking Him Down.
The Boss—As a shipping clerk you 

are the last degree of incompetence. 
Get your pay and get out.

The Shipping Clerk—All right, I’ll 
go if you say so, but you needn’t 
feel so smart about it. I’ve been fired 
by lots of better firms than this.

%. TANGLEFOOT *
T he N on-Poisonous Fly Destroyer

46 cases of poisoning of children by fly poisons were reported in the press of 
15 States from July to November, 1914.
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WHOLESALE DRUQ PRICE CURRENT

Acids
Acetic ...................  6 @ 8
B oric  ................. 10 @ 15
C arbolic ............... 1 20@1 25
C i t r i c .....................68 @ 75
M u ria tic  . . . . . . .  1%@ 5
N itric  ................... 5%@ 10
Oxalic ................. 20 @ 25
S ulphuric  ........... 1%@ 6
T a rta r ic  ............  53 @ 55

Ammc 
W ater , 26 deg.
W ater , 18 deg.
W ater , 14 deg.
C arb o n ate  . . .

Balsams

F ir  (C anada) . .  1 50@1 75 
F ir  (O regon) . • 40® 50
P e ru  ................... 3 00@3 25
Tolu .......................  90@1 20

Berries

6%@ 10 P en n y ro y a l
4%@ 6 P ep p e rm in t
3%@ 6 Rose, pure

13 0 16 R osem ary  F
10 @ 25 Sandalw ood,

Ji
75<g>l 00 S assa fras ,

Iron , clo................
K ino .......................
M yrrh  ...................
N ux V om ica . . . .
O pium  .................
Opium , C apm h. 
Opium , D eodorz’d 
R hubarb  . . . . . . .

Paints

@ 75 
@ 60 
@ 80 
@1 06 
®  70 
@2 75 
@ 90 
@2 75 
@ 70

Prices quoted are nominal, based on market the day ot issue
M usta rd , tru e  . .9  00@9 50 Ipecac  

M usta rd , a r tif l’l 3 50@3 75
N eats fo o t ............. 65@ 75
Olive, p u re  . . . .  2 50@3 50
Olive, M alaga, 

yellow  . . . . . . .  1 75@2 00
Olive, M alaga, 

g reen  . . . . . . . .  1 65@1 90
O range S w eet . .  2 25@2 50 
OrganUm, p u re  @2 50 
O riganum , com ’l &  76 

1 . . . . . .  @2 75
. . .  2 50@2 75 
. 14 50@16 00 
>ws 1 50@1 75 
E.
. . .  .6 50@6 75 

tru e  0 1  10 
S assa fras , a r tif l’l @ 60
S p ea rm in t ......... 3 25@3 50
Sperm  ............... 90(691 jO
T an sy  ............... 4 50@4 75
T a r. U SP ........... 30® 40
T u rp en tin e , bbls. ® 48
T u rp en tin e , less  55@ 60
W in terg reen , tru e  ®5 00 
W in te rg reen , sw eet

b irch  ............... 2 75@3 00
W in te rg reen , a r t  1 25@1 50 
W orm seed . . . .  3 50@4 
W orm w ood . .  . .4  00@4 25

@ 8 @ 8 
& 8 
@ 1% 
@ 5

Cubeb ............... 85
F ish  .....................  15
Ju n ip e r  ............... 10
P rick ley  A sh . . .

Lead, red  d ry  . .  7
Lead, w h ite  d ry  7 
Lead, w h ite  oil 7 
O chre, yellow  bbl. 1 
O chre yellow  less 2 _
P u tty  ................... 2%@ 5
Red V enet n bbl. 1 @ 1%
Red V enet'n  le ss  2 @ 5
Verm illion, E ng . 90@1 00 
V erm illion. Amer. 16® 20
W hiting , bbl. . .  1 1-10@1%
W hiting  ..............  2® 5
L. H . P . P rep d  1 25@1 35

Insecticides

B arks
C assia  (o rd in ary ) 25® 30 
C assia  (S aigon) *50 
E lm  (powd. 35c) 30@ 
S a ssa fra s  (pow. 30c) ® 
Soap C u t (powd.

25c .......................

35

20® 25

Extracts
Licorice .............. •
L icorice pow dered  

F low ers
A rn ica  ................ •
C ham om ile (G er.) 
C ham om ile (Rom )

27®
30®

55®
55®

30
35

40
60
60

Q um s
A cacia, 1st ......... 50® 60
A cacia, 2nd .......  45® 50
Acacia. 3d .............40® 45
A cacia, S o rts  . .  20@ 25
A cacia, pow dered  30@ 40
A loes (B arb . Pow ) 22® 26
Aloes (C ape Pow ) 20® 25

Potassium
B icarb o n ate  ........  25® 30
B ich ro m ate  . . . . .  20® 25
B rom ide ............  95@1 05
C arb o n a te ................ 28® 35
C blorate , x ta i and

pow dered  ..........  38® 40
C hlorate , g ra n u la r  43 @ 45
C yanide ................. 25® 40
Iodide ................... @3 77
P e rm a n a g a n a te  . .  27® 35
P ru ss ia te , yellow  35@ 40
P ru ss ia te , red  . . .  @ 75
S u lp h a te  ............. 15® 20

R eets

wuereu
30®
2U0
40®
15®
15®

35

Aloes (Soc. Pow .) 40®
A safoe tida  ............. 60@
Asafoetida, Powd.

P u re  ..................
U. S. P . Pow d.

C am phor ...............
G uaiac  ...................
G uaiac, pow dered
K ino ...................... • I 9 S
Kino, pow dered  75®
M yrrh  .........y  • • • @
M yrrh , pow dered W
O pium  .......... 10 00@10 20
Opium , powd. 12 00@12 20
Opium , g ran . 12 50@12 70
Shellac  . . . . . . . . . .  28® 35
Shellac, B leached  30® 35 
T rag a c a n th

fjo . 1 ............... 2 25@2 50
T ra g a c a n th  pow  1 25 @1 50 
T u rp en tin e  ........... 10®

@1 00 
®1 25 

56® 60
50® 55 

60 
75 
80 
40 
50

28

A lkanet 
Blood.
C alam us ..............
elecam pane, pwd.
G entian , powd.
G inger, A irican ,

pow dered  ......... 15®
G inger, J a m a ic a  22®
G inger, Jam a ica , 

pow dered  . . . .  22®
G oldenseal pow. 6 50® 7 00
Ipecac, powd. . .  ®3 50
L icorice  ............... 18® 20
Licorice, powd. 12® 15
O rris, pow dered  30® 35
Poke, pow dered  20® 25
R h u b arb  ............... 75 @1 09
R hubarb , powd. 75® 1 2»
R osinw eed, powd. 25® 3o
S arsap a rilla , H ond.

ground  ............. @
S a rsa p a r illa  M exican,

g round  ................. 30®
Squills ..................... 20®
Squills, pow dered 
T um eric, powd.
V alerian , powd.

A rsenic  ........... 12® 15
Blue V itro l, bbl. .@ 5%
B lue V itrol less 7® 10
B ordeaux M ix P s t  8® lb
H ellebore, W h ite

pow dered ......... . 15® 20
In sec t P ow der . . 20® 35
Lead A rsen a te  . 8(H) 16
Lim e and  S*ulphur

Solution, g a l . . . 15® 26
P a r is  G reen  . . 15%@ 20

M iscellaneous

A cetan a lid  ......... . 60® 65
Alum  ..................... 5® 8
Alum, pow dered and

g ro u n d  ............. . 7® 10
B ism uth , Subni-

tra te  ............... 2 97 @3 00
B orax x ta i o r

p o w d e re d  . . . . 6® 12
C an th a rad es  po 2 00@7 00
Calom el ............... 1 2001  25
C apsicum  ........... 30® 35
C arm ine  ........... 3 75@4 25
C assia  B uds ___ @ 40
C loves  ................ 30® 35

12®
3®

15 Seeds
Leaves

B uchu ............... 2 25®2 50
B uchu, powd. 2 60® 2 76
Sage, bu lk  ...........  25®
Sage, % s loose . .  30® 
Sage, pow dered  30®
Senna, A lex ......... 30®
S enna, T in n ...........  18®
S en n a  T ln n  pow d 25®
U va U ral ................18®

A nise  . . ............. 20®
A nise, pow dered  ®
B ird, I s  .................  ®
C an ary  ...................  12®
C araw ay  ............. 15®

Oils
Almonds, Bitter,

true ................. 6 50@7 00
Almonds, Bitter, _

artificial . . . .  1 50 @1 75 
Almouds, Sw eet, ■

true ..............  1 25@1 50
Almouds, Sw eet,

im itation ........... 50® 60
Amber, crude . .  25®
Amber, rectified 40® 50
Anise ................... 2 00@2 25
Bergam ont ----- 4 75@5 00
Cajeput ..........  1 35@1 60
Cbssia ............... 1 75@2 00
Castor, bbls. and  

cans . . . . . . . . .  12% @ 15
Cedar L eaf . . .  90® 1 00
Citronella ......... 1 00®1 10
Cloves ............... 1 60@1 75
Cocoanut ........... 20® 26
Cod Liver ......... 1 35 @1 50
Cotton Seed ----- 85@1 00
Croton ...............  ? 0 0 0 8  25
Cupbebs ...........  4 25@4 60
Eigeron ...............  2 00®2 25
E ucalyptus . . . .  1 00@1 20 
Hemlock, pure . .  @1 £0
Juniper B erries 2 0 0 0 2  »  
Juniper W ood . .  70® 90
Lard, extra  ........... 80®' 90
Lard, No. 1 ......... 65® 75
Laven’r Flow ers @6 00 
Lavender, Gar’n  1 2 6 0 1  40
Lem on .................  2 00@2 25
Linseed, boiled, bbl. @ 61
Linseed, bbl. less  66® 70 
Linseed, raw, bbl. @ 60 
Linseed, raw, le ss  65® 69

C ardam on  ........  2 00@2 25
C elery (powd. 40) 30® 35
C orian d er ........... 10® 18
D ill .......................  20® 25
Fennell ............. 25® 30
F lax  ......................... 4%@
Flax, ground . .  
Foenugreek, pow.
H em p ...................
Lobelia .................
Mustard, yellow  
Mustard, black 
Mustard, powd.
Poppy ...................
Q u in ce ................... 1 00@1 25
Rape ....................
Sabadllla ...........
Sabadllla, powd
Sunflow er ............... 15 @
Worm Am erican 15®
W orm L evant . .  75®

Tinctures
Aconite ...............  ®
Aloes ...................  @
Arnica ...................  8
A safoetida .........  @
Belladonna . . . .  ®
Benzoin ...............  ©
Benzoin Compo’d 0
Buchu ...................  0
Cantharadles . . . .  9
Capsicum ........... &
Cardamon . . . . . .  9
Cardamon, Comp. 9
Catechu ...............  0
Cinchona ........... 9
Colchicum ......... 9
Cubebs ................. @
D ig ita lis  .............  §
Gentian ............... |
Ginger .................  0
Guaiac ................. ®
Guaiac Ammon. 9
Iodine ...........   8
Iodine, OotortMM f

15
15
25
20
35
60

Chalk Prepared 6® 8% 
Chalk PreciDit&ted 7 0  19
Chloroform . . . .  37® 43
Chloral H ydrate 1 0001  20
Cocaine ............  4 60@4 90
Cocoa B utter . .  55® 65
Corks, list, less  70% 
Copperas, bbls. . .  @ 0 1  
Copperas, less  . .  2® 5
Copperas, powd. 4® 9
Corrosive Sublm. 1 15 @1 25 
Cream Tartar . . . .  36® 40
Cuttlebone ......... 35® 40
D extrine .................  7® 10
D over’s  Pow der . @2 50
Em ery, all N os. 6® 10
Em ery, powdered 5® x 
Epsom  Saits, bbls 
Epsom  Salts, less
Ergot ................... 2 0 0 0  2 25
Ergot, powdered 2 75@3 00
Flake W hite ...........15® 20
Formaldehyde lb. 10® 16
Gambler ............. 10® 15
Gelatine ................... 40® 50
Glassware, fu ll cases 80% 
Glassware, less  70 & 10% 
Glauber Salts bbl. @ 1% 
Glauber Sa lts le ss  2®
Glue, brown ..........  11®
Glue, brown grd. 10®
Glue, w hite . . . .  15®
Glue, w hite grd. 15®
Glycerine ................. 25®
H ops .........................  45®
Indigo ................. 1 50@1 75
Iodine ............... 4 55@4 80
Iodoform ........... 5 2005  80
Lead A cetate  . . . .  1 5 0  24
Lycopdium ........... @1 25
M ace .....................  9 0 0 1  00
Mace, powdered 1 0001  10
M enthol ............... 3 5 0 0  3 75
M ercury ............. 1 05@1 10
Morphine ........... 5 90@6 35
N ux Vom ica . . . .  0  15
N ux V om ica pow 0  20 
Pepper, black pow 0  30 
Pepper, w hite  . . .  0  35
Pitch , Burgundy 0  15
Quassia ..................  1 0 0  15
Quinine, a ll brds 30® 40 
Rochelle Salts . . . .  26® 30 
Saccharine . . . .  5 6 0 0 0  00
Salt P eter ............. 12® 16
Seidlitz M ixture 22® 25 
Soap, green . . . .  15® 20
Soap, m ott castlle  12® 15 
Soap, w hite castile  

case  . . . . . . . . . . .  @6 25
Soap, w h ite  castile  

less, per bar . .  @ 6 8
Soda A sh ........... 1%@ 5
Soda B icarbonate 1%@ 5
Soda, Sal ........... 1® 4
Spirits Camphor @ 75 
Sulphur roll . . . . 2%@ 6
Sulphur SubL . . . .  8® 5
Tam arinds ........... 15® 20
Tartar E m etic  . .  0  60
Tartar E m etic . .  4 0 0  50 
Turpentine V enice 40© 50
V anilla  E x. pure 1 00 0 1  60 
W itch H azel . . .  8 6 0 1  00 
Zinc Sulphate „  7 0  10

1 9  1 5
Seasonable Goods
Linseed Oil Turpentine

White Lead Dry Colors

Sherwin Williams Company 
Shelf Goods and Varnishes

Colonial House and Floor Paints 
Kyanize Finishes and Boston Varnishes

Japalac Fixall

We solicit your orders for above and will 
ship promptly.

Hazeltine & Perkins Drug Co.
Grand Rapids, Mich.

FOOTE & JENKS* ;COLEMAN’S ( b « a n d T

Terpeneless L e m O f l  S it lA  «*«*» Class V a f l H I a
Insist on getting Coleman's Extracts from your jobbing grocer, or mail order direct to

FOOTE & JENKS, Jackson, Mich.

Economic 
Coupon Books

They save time and expense 
They prevent disputes 

They put credit transactions on cash basis 
Free samples on application

Tradesman Company
Grand Rapids, Mich.
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within ftix hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled 
at market prices at date of purchase.

ADVANCED DECLINED
:: Cheese Evaporated Apples

Washboards Apple Plug

Index ta  Markets 1 2
By Columns

Col.
A

A m m onia ..........  1
Axle G rease  . .  < . . . . . . .  1

B
B aked  B ean s  . . . . . . . .  1
B a th  B rick  . . . . . ----- : 1
B lu ing  ............................   1
B re a k fa s t P o o d '........... 1
B room s . . . . . . . . . . . ......... 1
B ru sh es  . . . . . . . . . . . . . . .  1
B u tte r  Color . . . . . . . . .  1

C
C andles ...........................  1
C anned  Goods . . . . . .  1-2
C arbon Oils . . ' ............... 2
C atsu p  . . . . . . . . . . . . . . . .  2
Chebse ............................ . • 3
C hew ing G um  ............... 3
C hicory  .. . . ......................  3
C hocolate . . . . . . .  . • • • 3
C lothes L in es  . . . . . . .  3
Cocoa ........................... .. • - *
C ocoanut .................... • • J
Coffee . . . . . . . . . . . . . . . .  3
C onfections . . . . . . . . . .  * 4
C racked  . W h ea t » .. <y • ■ -5 
C rack e rs  . . . . . . . . . . . .  5, 6
C ream  T a r ta r  . .  . .  . . . .  6

D
D ried F ru i ts  . . . . . . . . . .  6

F
F a rin aceo u s  Goods ... 6
F ish in g  T ack le  . . . . . . .  6
F lav o rin g  E x tra c ts  . . .  7
F lo u r  a n d  F eed  . . . . . .  7
F r u i t  J a r s  . . . . . . . . . . .  7

G
G elatine  7
G ra in  B ags . . . . . . ,  •••. , 7

H
H erb s  ..................   7
H ides a n d  P e l t s ...............  8
H orse  R ad ish  . . . . . . . .  8

J
Je lly  . v . i . v .....................  8
Je lly  G lasses .......... ...... 8

M
M acaron i ........... i 8
M apleine .........................  8
M eats , C anned  . . . . . . .  9
M ince M eat . . . . . . . . . .  8
M olasses ......................... 8
M u sta rd  . .  J . 8

N
N u ts  ............. . .  4

O
O lives . . . . . . . . . . . . . . . .  . 8

P
Pick les ............. 8
P ip es  ....................... 8
P lay in g  C ard s  . . . . . . .  8
P o ta sh  ............................... 8
P rov isions  .......................  8

R
Rice ................... .. 9
Rolled O a ts  9

S
S alad  D re ss in g  ........... 9
S a le ra tu s  ........ ................  9
S a l Soda ......................... 9
Salt'- . . . . . . . . . . . . . . .  . 9
S a lt F ish  . . . ___ / . . . . .  9
Seeds . . . . . . . . . . . . . . . .  io
Shoe B lack ing  . . . . . . .  • 10
Snuff ....................... .. 10
Soda ___ ..........................  10
sh io es  . . .  — ........... io
S ta rc h  '1 0
S yrups 10

T  • ’
T ab le  S auces . . . . . . . .  10
T e a  .........:..V . 10
T obacco . . . .  v . . .  11, 12, 13 
T w in e  . . . ______________ 13

.. %[ V
V in eg ar . . „y;-;. n . . , . . . .  • IS 

■■ ' W
W Jcking ............     13
W oodenw are 13
W rap p in g  P a p e r  , , . .  .... 14

Y e as t C ak e . S t

AMMONIA
Dos.

12 o*. ovals 2 dos. box 76

A X LE QREA8E  
Frazer's.

lib . wood boxes, 4 dos. 3 00 
lib . tin  boxes, 8 dos. 2 35 
S)41b. tin  braces, 2 ds. 4 26 
101b. pails, per dos. . .6  00 
161b. pails, per dos. . .7  20 
26!b. palls, per dos. ..1 2  00

BAK ED B EA N 8  
No. 1, per dos. . . .4 5 ®  00 
No. 2, per doz. . . . 75@1 40 
N o. 8, per dos. ...8 6 @ 1  76

BATH BRICK  
E nglish  .........................  06

BLUING
Jennings'.

Condensed Pearl B luing  
Sm all C P  Bluing, dos. 46 
Large C P  Bluing, dos. 75 

Folger’s .
Sum m er Sky, 8 do. cs. 1 20 
Sum m er Sky, 10 ds bbl 4 00

BREAK FAST FOODS 
A petlso, B iscu its  . . . .  8 00 
Bear Food, P ettljoh n s 2 18 
Cracked W heat, 24-2 2 60 
Cracked W heat, 24-2 2 75 
Cream of Rye, 24-2 . .  3 oO 
Quaker Puffed R ice . .  4 25 
Quaker Puffed W heat 3 10 
Quaker Brlcfst B iscu it 1 00 
Quaker Corn F lak es 1 75 
V ictor Corn F lak es . .  2 20 
W ashington Crisps . .  1 86
W heat H earts .............  1 90
W heatena .....................  4 60
Evapor’ed Sugar Corn 90
Farinose, 24-2 .............  2 70
Grape N u ts  ............  2 70
Grape Sugar F la k e s .. 2 60 
Sugar Corn F lakes . .  2 50 
H ardy W heat Food . .  2 25
H olland R usk .............  3 20
Krinkle C om  S lak es  2 00 
M apl-Com  F lak es . . .  2 80 
Minn. W heat Cereal 8 76 
R alston W h eat Food 4 60 
R alston W heat Food 2 25
Roman M eal ...............  2 30
Saxon W heat Food . .  2 75 
Shred W h eat B iscu it 2 60
T riscuit, I f ...................  1 SO
Pillsbury's B est Cer’l 4 25 
P ost T oasties, T -2  . .  2 40 
P ost T oasties, T -3 . .  2 60 
P o st Tavern Porridge 2 80

BROOM8
Fancy Parlor, 25 lb. 4 25 
Parlor, e String, 25 lb. 4 00 
Standard Parlor. 2s lb . 2 60
Common, 22 lb . ........... 2 26
Special, 28 lb . ............. 2 76
W arehouse, 88 lb . . .  4 26 
Common W hisk  . . . . .  1 00 
F an cy W hisk  ............... 1 26

B R U 8H B 8
Scrub

Solid Back. 8 in . ......... 76
Solid B ack . 11 in. . . . .  06
Pointed  E nds ...............  06

Stove
N o. •  .............................. . 0 0
N o. *  ..................................1 *
N o. 1 ..................................1 76

Shoe
N o. 2  ..........  1 09
N o. 7 ..........................   1 20
NO. 4  ................................1 70
NOl 2 ............................  1 99

BUTTER COLOR 
Dandelion, 25e e lse  . . 2  00

CANDLES
Paraffine, 6s . . . . . . . .  7
Paraffine, 12s . . . . . . .  7 ft
W lcklng 20

CA N N E D . OO OP8

8 lb. Standards**. @ 86 
Gallon . . . . . . . . . .  @2 50

Blackberries
8 lb. . . . . . . . . .  1 6 0 0 1  00
Standard gallons @5 00 

' B eans !'
Baked . . . . . . . . . .  8501  80
Bloom ingdale ... @18)4
Carson City . . .  . l l * ^

Blueberries

a t t * ? . . ; : : : " : : : " :  1 #

Clams
L ittle  N eck, l ib . . .  @1 00 
L ittle  N eck, 21b. . .  @1 50 

Clam Bouillon 
Burnham ’s  )4 pt. . . . . 2  25
Burnham ’s  p ts................ 2 75
Burnham ’s  q ts................ 7 50

Corn
Fair ................. .. 65@ 70
Good ............... 90 0 1  00
Fan cy ...............  @1 30

French P eas  
Monbadon (N atural)

per doz.........................  1 76
Gooseberries

No. 2. Fair .................  1 60
No. 2, Fan cy . . . . . . . .  2 25

Hominy
Standard .......................  85

Lobster
lb ..................................  1 86

£  lb. ...............................  8 16
Mackerel

Mustard, l ib .................. 1 80
Mustard, 21b...................  2 80
Soused, l t t lb .................  1 60
Soused, 21d.....................  2 75
Tom ato, l ib .................... 1 60
Tom ato, 2)4.................... 2 80

M ushrooms
B uttons, )4s . . . .  O  U
B uttons, I s .........  O 20
H otels, Is  ...........  @ 20

Oysters
Cove, l ib ....................  @ 85
Cove, 21b.................... @1 60

Plum s
Plum s ................. 90@1 35

Pears In Syrup 
No. 3 cans, per dos. . .1  60

P eas
M arrowfat ........... 9001  00
Early June .........1 10@1 25
Early June siftd  1 4 6 0 1  56

Peaches
P is  .......................  1 0001  25
No. 10 size  can  pie @3 25

Pineapple
Grated . . . . . . . .  1 75@2 10
Sliced .................  9 6 0 2  60

Pumpkin
Fair ...............................  60
Good .............................  00
F an cy .............................  1 00
GaUon ...........................  2 40

Raspberries
Standard .............  @

Salmon
W arrens. 1 th. Tall . .  2 30 
W arrens, 1 lb. F la t . .2  45 
Red A laska . . . . 1  70@1 76 
Med Red A laska 1 40@1 45 
Pink A laska . . . .  @1 20

Sardlnas
D om estic, )4s ...............2 75
D om estic, )4 M ustard 3 75 
D om estic, % M ustard 8 25
French, %s ................. 7014
French, \ka ................1S@23

Sauer Kraut
No. 3, cans ...................  90
No. 10, cans .................  2 40

Shrim ps
Dunbar, 1st doz........... 1 45
Dunbar, l% s doz. . . . .  2 60

Succotash
Fair ................. .. ,  »0
Good .......................  1 20
Fancy ........... 1 2 6 0 1  40

Strawberries
Standard ...............  Jf
Fan cy .....................  2 25

Tom atoes
Good ...........................  .  J f
Fancy .........................  1 20
No. 10 .........................  2 90

CARBON OILS 
Barrels

Perfection .......................  0.4
D. S. Gasoline ............. 14
Gas M achine .................  10.9
Deodor’d N ap’a  . . . .  12
Cylinder .............  29 084 )4
E ngine ...............  16 0.22
Black, w inter . .  2 @10

CATSUP
Snider’s  p in ts .............  2 25
Snider’s  % p l a t * ...........1 SB

CH EESE
Acme .................;.■• @17
Carson C ity . . . .  @17
Hopkins . . . . . . . ;  @17
Brick .....................  @17
Leiden ...................  @15
Lim burger ........... @13
Pineapple ........... 40 @60
Edam ..............  @85
Sap Sago ...........  @22
Sw iss, dom estic @20

CHEWING GUM 
Adam s B lack Jack  . . . .  62
Adam s Sappota ..........   50
Beem an’s  P epsin  . . . . . .  62
B eechnut . . . . . . . . . . . . . .  62
C hiclets ..........   1 3 3
Colgan V iolet Chips . .  60 
Colgan M int Chips . . . .  60
D entyne ..............  62
F lag S p r u c e ............. .. 69
Juicy F ru it .......................  69
Red Robin .......................  62

$2.36) ................................ 62
Spearm int, W rigleys . . .  64 
Spearm int, 6 box Jars 3 20 
Spearm int, 3 box jars 1 92
Trunk Spruce ................... 60
Y ucatan .............................  62
“Zeno .................................... 64

CHOCOLATE 
W alter Baker & Co.

German’s  S w eet ...........  22
Prem ium  .........................  22
Caracas ..................   28

W alter M. Lowney Co.
Prem ium , Ms ...............  29
Prem ium , )4s ...............  29

CLOTHES LINE
Per doz.

No. 40 T w isted  Cotton 95 
No. 50 T w isted  Cotton 1 30 
No. 60 T w isted  Cotton 1 70 
No. 80 T w isted  Cotton 2 00 
No. 50 Braided Cotton 1 00 
No. 60 Braided Cotton 1 25 
No. 60 Braided Cotton 1 85 
No. 80 Braided Cotton 2 25
N6. 50 Sash Cord .........1 76
No. 60 Sash Cord .........2 09
No. 60 Jute ...................  90
No. 72 Jute ........ 1 1 «
N o. 60 S i s a l ..................1 00

■ Galvanized W lrs 
N o. 20, each  100ft. long 1 90 
N o. 10. each  100ft long 2 10 
No. 20, each  100ft long 1 00 
N o. 19, each  100ft. long 2 10 

COCOA
B aker’s  .............................  *•
Cleveland .........................  *}
Colonial, %s ...................  86
Colonial, )4* ...................  * |
f& e V ’V.' mV »
H ersbey’s, )4s ............... 28
H iiyler . . . .........................  86
Lowney, )fcs ............. 84
Lowney, )4* ...................  J4
Lowney, )4s ................. “3
Lowney, 5 lb. cans . . . .  83
Van H outen, )4» ......
Van H outen,, )4s .......  18
Van H outen, )4s ......  86
Van H outen, I s  ........  66
W an -B ta  ...........................  *•
W ebb .................................  *8
W ilber, )4s .....................  *«
Wilber, )4a .....................  *2

COCOANUT 
Dunham ’s  per lb.

14s, 51b. case  ........... 30
)4s, 51b. case ............. 29
Ms, 151b. case ...........  29
Ms, 151b. case  ........... 28
Is, 151b. case .............  27
Ms & Ms 151b. case  28
Scalloped Gems ...........10
Me & Ms palls ...........16
Bulk, pails ...................  18
Bulk, barrels ............... 12
Baker’s  Brazil Shredded
10 6c pkgs., per case 2 60
26 10c pkkB., per case  2 60
16 10c and 33 60 pkgs.,

per case ...................  2 60
COFFEES ROASTED  

Rle
Common .........................  1*
Fair .................................  18*4
Choice .............................  20
Fancy .............................  *1
Peaberry .....................  2*

Santos
Common .........................  20
Fair . . . A .......................  *«*4
Choice ...........................  21
Fancy .............................
Peaberry ............  *8

Maracaibo
Fair ................................. 34
Choice ................... .. »

Mexican
Choice ........................... J«
Fancy .............................  *•

Guatem ala
Flair ........... 86
Fancy .................• • • • • • •  *8

Java
P rivate  Growth . . .  26020
M andllng ..................   21026
A akola .........> • • S0@82

Mocha
Short Bean . . . . ----- 26@ 27
Long B e a n .........
H . L  0 .  0 .  ----------36«**

Bogota
Fair ................. 24
Fancy .............................  26
Exchange M arket, Steady  
Spot Market, Strong  

Package
N ew  York B asis

Arbuckle ..................     17M
M cLaughlin’s  XXXX  

M cLaughlin’s  X X X X  sold 
to  retailers bnly. Mail all 
orders direct to  W . F. 
M cLaughlan & Co,, Chicago  

E xtracts
Holland, M gro. bxs. 95 
Felix, M gross . . . . . . . 1  15
H um m ers foil, M fro . 85 
H um m el’s  tin , M gro. 1 43

CONFECTIONERY  
Stick Candy P ails  

Horehound . . . . . . . . . .  9
Standard .......................  9
Standard, sm all . . . .  10
T w ist, sm all ............... 10

Cases
Jum bo ..........    9)4
Jumbo, sm all ...............  10
B ig  Stick  .....................  0)4
B oston Sugar Stick  . .  14

Mixed Candy
P ails

Broken ...........................  8M
Cut L oaf .......................  10
French Cream ............. 10
Fancy ...........................
Grocers ...........................  7
K indergarten ...............  12
Leader ...........................  10
M ajestic ..................... .. 10
Monarch .........................  10
N ovelty  ...........................  11
Paris Cream s ............... 11
Prem lo Cream s ......... 14
R oyal .............................  8
Special .............................  10
Valley Cream s ...........  13
X L  O ...........................  7)4

Specialties
Pails

Auto K isses (b askets) 13
Autum n L e a v e s ........... 13
Bonnie B utter  B ites . . 17
B utter Cream Corn . . 15
Caramel D ice ............... 13
Cocoanut K r a u t ...........
Cocoanut W affles . . . . 14
Coffy Toffy ................. 14
D ainty  M ints 7 lb. tin 16
Em pire Fudge ............. 14
Fudge, P ineapple . . . . 14
Fudge, W alnut ......... 14
Fudge, F ilbert ........... 14
Fudge, Ghoco. Peanut 13
Fudge, H oney Moon . . 14
Fudge, T oasted  Cocoa-

nut ............................... 14
F udge , Cherry ........... 14
Fudge, Cocoanut . . . . 14
H oneycom b Candy . . 16
Iced Maroons ............... 14
Iced G e m s ....................... 15
Iced Orange Jellies  . . . IS
Italian Bon Bons . . . . 13
Lozenges, Pep............... 11
Lozenges, P ink  ......... 11
Manchus ......................... 14
M olasses K isses, 10

lb. box ....................... 18
N ut B utter Puffs . . . . 14
Salted P eanu ts . . . . . . M.

Chocolates
P alls

Assorted Choc................. 16
Amazon Caram els . . . 16
Champion ....................   12
Choc. Chips, Eureka ..19
Climax ..........  14
Eclipse, A ssorted . . . .  14
Ideal Chocolates ......... 14
Klondike Chocolates 18
Nabobs ...........................  18
Nibble Sticks ...............  25
N ut W afers ...............  18
Ocoro Choc. Caramels 17
P eanu t C lu s te r s ...........20
Q uintette ............................16
R egina ....................   l l
Star Chocolates ......... 13
Superior Choc, (ligh t) 19 

Pop Com  Goods 
W ithout prises. 

Cracker Jack w ith
coupon .........................  3 25

Pop Corn Goods w ith  Prizes 
Giggles, 5c pkg. cs. 3 50
Oh My 100s ..................  3 60
Cracker Jack, w ith  Prize  
Pop Corn Balls, w ith  rib

bon, 200 in c s  per cs. 1 40 
Cough Drops

boxes
Putnam  M enthol . . .  1 00
Sm ith Bros. .................  l  26

N U TS—W hole
lbs.

Almtonds, Tarragona 22 
Almonds,. Cal i fornia. . . . . . .  .

so ft shell Drake . .  @22
Brazils ................... .1 2 0 1 8
F i lb e r t s .............
Cal. No. 1 S. S. . .  0 2 2
W alnuts, N aples ..1 8 0 1 9  
W alnuts, Grenoble 17018  
Table nuts, fan cy  14016  
Pecans, Large . . .  0 1 8
P ecans, E x. Large 0 1 4  
H ickory N uts, per bu.

Ohk* ............. ........................

Shelled
No. 1 S p an ish  Shelled 

P e a n u ts  . . . . . .  6)4 @ 6%
Ex. Lg. V a. Shelled

P e a n u ts  ......... 10% @11
P e c an  H a lv es  . . . . .  @55 
W aln u t H a lv es  . . . .  @40
F ilb e r t M eats  ___  @38
A lican te  A lm onds @65 
Jo rd a n  A lm onds . .

P e a n u ts  
F a n c y  H  P  Suns

R aw  .......... . . . . . .  5%@6
R o asted  ............... 6%@7

H . P . Jum bo,
B aw  ...................  7 @,7M
R o as ted  ............. 8 @8%

CRA CK ERS
N a tio n a l B iscu it C om pany

B ran d s
Butter

S0X6S
E xce ls io r B u tte rs  . . . .  8 
N BC S quare  B u tte rs  6M
S eym our R ound ........... 6M

Soda
N B C  Sodas ................... 6M
P rem iu m  Sodas ........... 8
S e lect Sodas ................. 8M
S a ra to g a  F la k e s  . . . .  13
S a ltin es  .........................  13

O yster
NBC P icn ic  O y sters  . 6M
G em  O y sters  ................. 6M
Shell ............................... .. 8

S w eet Goods
C ans a n d  boxes

A nim als .........................  10
A tla n tic s  A lso A sstd . 12 
A vena  F r u i t  C akes . .  12 
B onnie D oon Cookies 10
B onnie L assie s  ........... 10
C am eo B iscu it ........... 25
C ecelia B iscu it ........... 16
C heese T id  B its  . . . .  20 
C hocolate B a r  (can s) 18
C hocolate  D rops ___  18
Choc. H oney  F in g e rs  16 
Choc. M in t W afers  . .  14
C ircle Cookies ........... 12
C racknels  .....................  20
C ream  F in g e rs  ...........  14
C ocoanut T affy  B a r . .  13 
C ocoanut D rops . . . .  12 
C ocoanut M acaroons . 18 
C ocont H oney  F in g e rs  12 
C ocont H oney  Ju m b le s  12 
Coffee C akes Iced  . .  12 
D in n er P a il M ixed . .  8M
F am ily  Cookies ......... 8M
F ig  C akes A ss td ...........12
F ires id e  P e a n u t Ju m b  10 
F lu ted  C ocont. B a r  . .  11 
F ro s te d  C ream s . . . .  8M 
F ro ste d  G inger Cook. 8M 
F ro ste d  R a is in  Sqs. . .  10
G inger D rops ............... 13
G inger G em s P la in  . .  8M 
G inger G em s, Iced  . .  9M 
G raham  C rack e rs  . . . .  8 
G inger S naps F am ily  . 8M 
G inger S naps  R ound  . .  8 
H a rleq u in  Ju m b les  . .  12
H obnob Cookies ......... 12
H ouseho ld  Cookies . .  10 
H ouseho ld  Cooks. Iced  11 
H ippodrom e B a r  . . . .  12 
H oney  F in g e rs  A ss’t  12 
H oney  F lak es  . . . . . .  14
H oney  Ju m b le s  ......... 12
Im p e ria ls  ....................... 8M
Jub ilee  M ixed ............. 10
K a ise r Ju m b les  ......... 12
L ady  F in g e rs  Sponge 30 
L eap Y e ar Ju m b les  . .  20 
Lem on B iscu it S quare  9
L em on W afe rs  ............  17
L em ona ........................... 8M
L o rn a  Doon ....................  18
M ace C akes ................... 8
M ary  A nn  ..................... 8M
M andalay  .......................  10
M arshm allow  P ec an s  20
M edora .........................  8
Mol. F r t .  Cookie, Iced  11 
N B C  H oney  C akes . . 1 2  
O atm eal C rack ers  . . .  8
O range  G em s ............... 8M
Oreo B iscu it ...............  25
P en n y  A sso rted  ........... 10
P e a n u t G em s ............. 9
P icn ic  M ixed ............... 12
P ineapp le  C akes . . . .  17
R aisin  Cookies ........... 10
R aisin  G em s ............... H
R ev eres  A ss td ...............  15
S a ltin es  . . . . . . ; . . . . . .  13
Seafoam  .............; . . . . .  18
S naparoons ..............  15
Spiced Jum bles, Iced  10
S u g a r S in g e rs  ............. 12
S u g a r C rim p ..............  8M
S u ltan a  F r u i t  B iscu it 16
S w e e th ea rts  .................  25
V an illa  W afe rs  ........... 20

In -e r-S ea l T ra d e  M ark
Goods

P e r  doz.
B a ro n e t B iscu it ..........  1 00
F la k e  W iafers . . . . . . .  1 00
C am eo B iscu it . v . . . . 1 50
C heese Sandw ich  . . . .  1 00
C hocolate W afe rs  . . .  1 00 
E x ce ls io r B u tte rs  . . . .  1 00
F ie N ew ton  ......................1 0«
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Five O’c lo c k  T e a  B e t 1 00 
G inger S naps  N BC , .  1 00 
G raham  C rack e rs  R ed

L abel, 10c size . . . .  1 00 
K a ise r  Ju m b les  . . . . : * . 1  00
L em on S naps  .........  50
M allom ars . A . . . . . . . .  1 00
O y ste re tte s  . . . . . . . . . .  50
P rem iu m  Sodas ........  1 00
R oyal T o a s t . . . . . . . . .  1 00
S a ra to g a  F lak es  . . . .  1 50
Social T e a  B iscu it . .  1 00
U n eeda  B iscu it ........... 50
U needa G inger W a fe r  1 00
V an illa  W afe rs  ----- 1 00
W a te r  T h in  B iscu it . . 1 00 
Zu Zu G inger S naps 50 
Z w ieback  .....................  1 0 0

“o th er Package Goods 
B arn u m ’s  A nim als . .  50
Soda C rack ers  NBC

F am ily  P a c k ag e  . .
F ru it  C ake .................

12%12%

, .2 25

2 50 
Z 00

In Special T in  Packages 
p e r  doz.

A dora, 10c size ........... 1 00
F e s tin o  ...........................  "  "U
N abisco, 10c ................. 1 00

In bu lk , p e r  t in
N abisco  .........................  J ™
F e s tin o  .......... i  An
B e n t’s  W a te r  C rack ers  1 40

C REA M  T A R T A R
B arre ls  o r D rum s ----- 38
B oxes .................................
S q u are  C ans ...................  41
F a n c y  C addies ............. 4b

D R IE D  F R U IT S  
Apples

E v ap o r’ed Choice b lk  8 
E v a p o r’ed F a n c y  pkg. 

Apricots
C alifo rn ia  ................. 11@14

Citron
C orsican  .........................  16%

Currants
Im ported , 1 lb . pkg. . .  9 
Im ported , bu lk  ........... 8%

Peaches
M uirs—Choice, 25tb. . .  6% 
M uirs—F ancy , 251b. . .  7% 
F an cy , Peeled , 251b. ..12 

Peel
L em on, A m erican  .
O range, A m erican  .

Raisins
C luster, 20 c a rto n s  
Loose M usca tels, 4 Cr. 7% 
Loose M uscatels, 3 Cr. 7% 
L . M. Seeded, 1 lb . 8%@9%

California Prunes 
90-100 251b. boxes . .@ 7 %  
B0- 90 251b. boxes . .  @ 8% 
70- 80 251b. boxes . .@ 9 %  
60- 70 251b. boxes . .@ 9 %  
50- 60 251b. boxes ..@ 10%  
40- 50 251b. boxes ..@ 11

FA R IN A C E O U S  GOODS 
Beans

C alifo rn ia  L im as ----- 7
M ed. H a n d  P icked  . .  3 50
B row n H olland  ........  3 20

Farina
25 1 lb. p ack ag es  ----- 1 50
B ulk, p e r 100 lb. . . .  4 50 

Original Holland Rusk 
P ack ed  12 ro lls to  co n ta in e r 
3 c o n ta in e rs  (40) ro lls 3 20 

Hom iny
P e a rl, 100 lb. sack  . .  2 25 
Maccaronl and Verm icelli 

D om estic, 10 lb. box . .  60
Im ported , 25 lb. box . .2 50 

Pearl Barley
C h este r ........................... 3 75
P o r tag e  .........................  5 00

Peas
G reen, W isconsin , bu. 3 00 
G reen, Scotch, bu. . .  3 25
Split, lb .............................. 6

Sago
F a s t  In d ia  .......................  5
G erm an , sack s  ................... 5
G erm an , b roken  pkg. 

Tapioca
F lak e , 100 lb. sack s  . .  5
P ea rl, 100 lb. sack s  . .  5
P e a rl, 36 p k g s ...............  2 25
M inute , 36 p k g s . ------  2 75

F IS H IN G  T A C K L E
% to  1 in .......................  6
1% to  2 in .......................  7
1% to  2 in .........................  9
1% to  2 in . ...................  11
2 in ...................................... 15
3 in ....................................  20

Cotton Lines
No. 1, 10 fe e t  ............... 5
No. 2, 15 fe e t ............... 7
No. 3, 15 fe e t ...............  9
No. 4, 15 fe e t ............... 10
No. 5, 15 fe e t ............... 11
No. 6, 15 fe e t ............... J2
N o. 7, 15 fe e t ...............  15
N o. 8, 15 fe e t ............   18
N o. 9, 15 fe e t . . . . . . .  20

Linen Lines
Sm all 20
Medium ; ............... . • >

Poles
Bam boo, 14 ft:, p e r  doz. 55 
Bam boo, 16 ft., p e r  doz. 60 
B am boo. 18 ft., p e r  doz, 80

F L A V O R IN G  E X T R A C T S  
Jennings D C Brand

E x tra c t  L em on T erpen less  
E x tra c t  V an illa  M exican  
B oth  a t  the , sam e price. 

No. 1, F  box % oz. . .  85 
No. 2, F  box, • 1% oz. 1 20 
No. 4, F  box, 2% oz. 2 00 
No. 3, 2% oz. T a p e r  2 00 
No. 2, 1% oz. fla t . A . 1.75

FLO U R  A N D  F E E D  
G rand  R ap ids  G ra in  & 

M illing Co.
W inter W heat

P u rity  P a te n t  ............. 8 00
F an cy  S p ring  ............. 8 50
W izard  G rah am  . . . .  7 90
M atch less .......................  7 80
W izard , G ran . M eal . .  5 00 
W iza rd  B uckw ’t  cw t. 3 60
Rye ...................................  7 50

V alley  C ity  M illing Co.
L ily  W h ite  ................... 8 50
L ig h t L o af ___ *...........  8 00
G raham  ...........................  3 70
G ran en a  H e a lth  . . . .  3 80
G ran . M eal ...................  2 35
B olted  M ed.....................  2 25

26
Large 34

V oig t M illing Co.
V oigt’s  C rescen t . . . .  8 25
V oig t’s  R oyal ...........  8 65
V oig t’s  F lo u ro ig t . . . .  8 25
V oig t’s  H yg ien ic  G ra 

h a m  .......................... 7 15
W atso n -H ig g ln s  M illing  Co. 
P e rfec tio n  B u ck w h ea t

F lo u r  .........................  6 20
P e rfec tio n  F lo u r  ......... 7 75
T ip  Top F lo u r ........... 8 35
G olden S heaf F lo u r  . .  7 00 
M arsha lls  B es t F lo u r  8 00 

W orden G rocer Co.
Q uaker, p a p e r  ........... 7 90
Q uaker, c lo th  ...............  8 00

K an sas  H ard  W h ea t 
V oigt M illing Co.

C alla  L ily  ................... 8 25
W orden  G rocer Co. 

A m erican  E ag le , %s 8 00
A m erican  E ag le , % s 7 90
A m erican  E ag le , % s 7 80

S pring  W h ea t 
R oy B ak e r

M azeppa .........................  7 90
G olden H orn , b ak ers  7 80
W isconsin  R ye  ..........  6 80
B ohem ian  R ye ..........  7 30

Ju d so n  G rocer Co.
C ereso ta , % s ...............8 40
C ereso ta , %s ...........  8 50
C ereso ta , % s ..........  8 60

V oigt M illing  Co.
C olum bian  ..................... 8 50

W orden  G rocer Co. 
W ingold, % s c lo th  . .  8 50 
W ingold, % s c lo th  . .  8 40 
W ingold, % s c lo th  . .  8 30 
W ingold, % s p a p er 8 35 
W ingold, % s p a p er . .  8 30 

Meal
B olted  .............................  4 80
Golden G ra n u la ted  . .  5 00 

W h ea t
N ew  R ed  .....................  1 50
N ew  W h ite  ............... 1 47

O ats
M ich igan  c a r lo ts  ......... 62
L ess  th a n  ca rlo ts  . . . .  64

Corn
C arlo ts  .............................  82
L ess  th a n  ca rlo ts  . . . .  85

H ay
C arlo ts  .........................  12 00
L ess th a n  ca rlo ts  . . .  14 00 

Feed
S tre e t  C ar F eed  . .  33 00 
No. 1 Corn & O at F d  33 00
C racked  C orn  ........... 32 00
C oarse  C orn M eal . .  32 00

FR U IT  JA R S  
M ason, p ts ., p e r  gro . 3 50 
M ason, q ts ., p e r  gro . 3 90 
M ason, % gal. p e r  gro . 6 25 
M ason, can  tops, gro. 1 15 

G E L A T IN E
Cox’s, 1 doz. la rg e  . .  1 45
Cox’S, 1 doz. sm all . .  90
K nox’s Spark ling , doz. 1 25 
K nox’s  S park ling , g r. 14 00 
K nox’s  A cidu’d  doz. .'. 1 25
N elson ’s  .........................  1 50
O xford ...........................  75
P ly m o u th  R ock, P hos. 1 25
P ly m o u th  Rock, P la in  90

GRAIN BAGS
B road  G auge ............... 18
A m oskeag . . . . . . . . . . .  19

H erbs
Sage ..................  15
H ops ................................   15
L a u re l L eav es  . . . . . . .  15
S en n a  L eaves  ................ 25

H ID E S  AND P E L T S  
H ides

G reen, No. 1 . . . . . . . .  14
G reeh, No. 2 . . . . , . .  13
C ured , N o :• 1 . . . . . . . .  16
C ured , N o. 2 ...............  15

C alfskin, g reen , No. 1 15 
C alfskin, g reen , No. 2 13% 
C alfskin, cured , No. 1 16 
C alfsk in , cured, No. 2 14% 

Pelts
Old W ool ............... 60 @1 25
L am bs ..................... 75 @1 00
S hearlings  ........... 75@1 00

Tallow
No. 1 .....................  @ 5
No. 2 ..........   @ 4

Wool
U nw ashed , med. @20
U nw ashed , fine . .  @15

HORSE R A D IS H
P e r  doz................. . 90

Jelly
51b. pails , p e r  doz. . .2  30 

151b. pails, p e r  p a il . .  65
301b. pails, p e r  p a il . .1  25 

J E L L Y  GLASSES  
% p t. in  bbls., p e r  doz. 15 
% p t. in  bbls., p e r  doz. 16 
8 oz. capped  in  bbls.,

p e r  doz.............................. 18
M A P L E IN E

2 oz. b o ttle s , p e r  doz. 4 00 
1 oz. bo ttle s , p e r  doz. 2 25 
% oz. bo ttles , p e r  doz. 1 10 

M IN C E  M E A T
P e r  case  .......................  2 85

MOLASSES  
New Orleans

F an cy  O pen K e ttle  . . .  42
Choice ...............................  35
Good ...................................  22
F a ir  ........................   20

H a lf b a rre ls  2c e x tra  
R ed H en , No. 2% . . . 1  75
Red H en , No. 5 ...........1 75
Red H en , No. 10 . . . . 1  65 

M U S TA R D
% lb. 6 lb. box 16

O L IV E S
B ulk , 1 gal. kegs  1 00@1 10 
B ulk, 2 gal. kegs  95@1 05 
B ulk, 5 ga l. kegs  90@1 00
Stuffed, 5 oz....................  90
Stuffed, 8 oz. ............... 1 25
Stuffed, 14 oz...................2 25
P it te d  (n o t s tu ffed)

S au sag es
B ologna ............... 10% @11
L iv er ..................... 9%@10
F ra n k fo r t  ........... 12 @12%
P o rk  ...................  11 @12
V eal .................................  11
T ongue .............................  11
H eadcheese  ...................   10

B oneless ........  20 00@20 50
R um p, new  . .  24 50@25 00 

P ig ’s F ee t
% bb ls...............................  1 05
% bbls., 40 lb s ............. 2 10
% b b ls ............................... 4 25
1 bb l.................................... 8 50

T rip e
K its , 15 lb s .....................  90
% bbls., 40 lb s ............. 1 60
% bbls., 80 lb s ............. 3 00

C asings
H ogs, pe r % ................. 35
Beef, rounds, s e t . .  24@25 
Beef, m iddles, s e t  . .  80@85 
Sheep, p e r bundle . . . .  85

U ncolored B u tte r!ne
Solid D a iry  ___ 12% @16%
C oun try  Rolls . .  13 @19% 

C anned M eats 
C orned beef, 2 lb. . .  
Corned beef, 1 lb. . .
R o as t beef, 2 lb. . . .
R o as t beef, 1 lb. . . .
P o tted  M eat, H am

Flavo r, % s ....................  55
P o tted  M eat, H am  

F lavo r, %g . . . .  
D eviled M eat, H am  

F lav o r, % s . . . .  
D eviled M eat, H am

F lav o r, % s .........
P o tted  T ongue, %s 
P o tted  T ongue, % s 

R IC E
F an cy  .........................7
J a p a n  S ty le  ........  5 _
B roken ................... 3%@4%

85

37
35
43

5%

4 80 
2 70 
4 80 
2 70

. 95

. 55

. 95 
. .  55 
. .  95

97%

oz...............................
M anzan illa , 8 oz............., 90
L unch, 10 oz................... 135
L unch , 16 oz................... 2 25
Queen, M am m oth , 19

4 25
Q ueen, M am m oth, 28

OZ...................................... 5 75
Olive Chow, 2 doz. cs.

p e r  doz........................ 2 25
P IC K L E S

Medium
B arre ls , 1,200 co u n t . . 7 50
H a lf bbls., 600 coun t 4 25
5 gallon  kegs  ............... 1 90

Small
B arre ls  ........................... 9 50
H a lf b a rre ls  ............... 5 25
5 gallon  kegs ............... 2 25

Gherkins
B arre ls  ......................... 13 00
H a lf b a rre ls  ................. 6 25
5 gallon kegs  ............... 2 50

Sweet Small
B arre ls  ....................... 16 00
H a lf  b a rre ls  ............... 8 50
5 gallon  kegs ............. 3 20

P IP E S
Clay, No. 216, p e r  box 1 75
Clay, T . D. fu ll coun t 60
Cob ................................. 90

R O LL E D  OATS  
Rolled A venna, bbls. 6 75 
S tee l C ut, 100 lb. sks. 3 40
M onarch , bb ls...............  6 50
M onarch, 90 lb. sks. 3 15 
Quaker, 18 Regular . .  1 45 
Quaker, 20 Fam ily  . .  4 50

P L A Y IN G  CARDS  
No. 90, S team b o a t . . . .  75
No. 15, R iva l a sso rte d  1 25 
No. 20, R over, e n am ’d  1 50
No. 672, Special ............. 1 75
No. 98 Golf, S a tin  fin. 2 00
No. 808, B icycle ............. 2 00
No. 632 T o u m ’t  w h is t 2 25 

POTASH
B a b b itt’s, 2 doz........... 1 75

PR O V IS IO N S  
Barreled Pork  

C lear B ack  . .  22 00@23 00 
S h o rt C u t C lr 21 00@22 00
B ean  ................. 17 00@18 00
B risket, C lear 27 00@28 00
P ig  ................................  „
C lear F am ily  ............. 26 00

D ry Salt Meats 
S P  B ellies . . . .  14%@15 

Lard
P u re  in  tie rce s  . 11%@12 
Com pound L a rd  .8%@ 9 
80 lb. tu b s  . . . . a d v a n c e . . % 
60 lb. tu b s  . . . .a d v a n c e  % 
50 lb. tu b s  . . . .a d v a n c e  % 
20 lb . p a ils  . . .a d v a n c e  % 
10 lb . p a ils  . . .a d v a n c e  % 
5 lb. p a ils  . . .a d v a n c e  1 
8 lb p a ils  . . .a d v a n c e  1 

Smoked Meats 
H am s, 14-16 lb . 15%@16 
H am s, 16-18 lb. 14 @14% 
H am s, 18-20 lb . 13%@14 
H am , d ried  beef

s e ts  ................... 29 @30
C alifo rn ia  H am s 10% @11 
P icn ic  Boiled 

H a m s  . . . . . . . .  19%@20
Boiled H a m s  . .  22 @23 
M inced H a m  . .  14 @14% 
B a c o n * ................. 16 @22

SALAD DRESSIN G
Colum bia, % p t .............. 2 25
Colum bia, 1 p in t  . . . .  4 00 
D urkee’s, la rg e  1 doz. 4 50 
D urkee’s, sm all, 2 doz. 5 25 
S n id e r’s, la rge , 1 doz. 2 35 
S n ider’s  sm all, 2 doz. 1 35 

SA L ER A TU S 
P ack ed  60 lbs. in  box. 

A rm  and  H a m m e r . .  3 00 
W yando tte , 100 % s . .  3 00 

SAL SODA
G ran u la ted , bb ls..............  80
G ranu la ted , 100 lbs. cs. 90 
G ranu la ted , 36 pkgs. . .  1 25

SA L T
Com m on G rades

100 3 lb. sack s  ...........  2 60
70 4 lb. sack s  ...........  2 40
60 5 lb. sack s  ...........  2 40
28 10 lb. sack s  ............  2 25
56 Tb. sack s  ............... 40

28 lb. sack s  ..............  20
W arsaw

56 lb. sack s  ..................  26
28 ib. d a iry  in  d rill bags  20

S olar Rock
56 tb. sack s  .....................  26

Com m on
G ran u la ted , F in e  . . . .  1 10
M edium , F in e  ............. 1 15

SA L T FISH  
Cod

L arge , w hole . . . .  @ * 8
Sm all, w hole ---- @ 7 %
S trip s  o r b rick s  . .  9@13
Pollock  ................... @ 5%

Sm oked Salm on
S tr ip s  .............................  9

H alibu t .
S tr ip s  .................................  18
C hunks .........................  19

H olland H erring  
S'. M. w h. hoop bbls.
Y. M. w h. hoop % bbls.
Y. M. w h. hoop kegs 
Y. M. w h. hoop M ilchers

S tan d a rd , bb ls ............ 11 75
S tan d a rd , % bb ls ............. 6 13
S tan d a rd , kegs . . . .  80

T ro u t
No. 1, 100 lb s .....................  7 50
No. 1, 40 lb s ...............  2 25
No. 1 10 lb s ...................  90
No. l) 2 lb s ..................... 75

M ackerel
M ess, 100 lb s ...............  15 00
M ess, 40 lb s ................     6 50
M ess, 10 lbs. ...............  1 70
M ess, 8 lbs. . . . ................. 1 45
No. 1, 100 lb s ............... 14 00
No. 1, 40 lb s ......................... 6 10
No. 1, 10 lb s .........................  1 60

L ake  H errin g
100 lb s ...................................... 4 25
40 lb s ........... ....................  2 10
10 lbs. .......................• 62

8 lb s ..............................  84

SE E D S
A nise ......................   20
C anary , S m y rn a  . . . .  8%
C araw ay  .......................  15
C ardom on, M alab a r 1 20
C elery .............................  45
H em p, R u ss ian  ...........  5
M ixed B ird  . . . . . . . . .  9
M usta rd , w h ite  ...........  12
P oppy  ...........................  16
R ape  ...............................  10

SH O E BLACKING 
H andy  Box, la rg e  3 dz. 3 50 
H an d y  Box, sm all . .  1 25 
B ixby’s  R oyal P o lish  85 
M iller’s  C row n P o lish  

S N U F F
Scotch, in  b ladders . .  
M accaboy, in  Ja rs  . . .
F ren c h  R apple  in  ja r s  

SODA
B oxes ..............................
K egs, E n g lish  ............. 4%

S P IC E S  
W hole Spices 

A llspice. Jam aic 'a  ..9@ 10 
Allspice) lg  G arden  @11 
Cloves, Z an z ib a r . • @'22 
C assia, C an ton  . .  14@15 
C assia, 5c pkg. dz. @25 
G inger, A frican  . .  @ 9% 
G inger, C ochin . . '.
M ace, P en a n g  . .  ...
M ixed, No. 1 .........
M ixed, No. 2 . . . . . .
M ixed, 5c pkgs. dz,
N u tm egs, 70-180 . .
N u tm egs, 105-110 
N u tm egs, 105-110 
P epper, B lack  . . . .
P epper, W h ite  . . . .
P epper, C ayenne . .
P a p rik a , H u n g a rian  

P u re  Ground in Bulk 
Allspice, J a m a ic a  . .  @15 
Cloves. Z an z ib a r 
C assia) C an ton  .
G inger, A frican  
M ace, P en an g  .
N u tm eg s . . . . . . . . . .  @35
P epper, B lack  . . . . . .  18
P epper, W h ite  . . . .  @32
P epper, C ayenne . .  @24 
P ap rik a , H u n g a ria n  @45 

STARCH 
Corn

K ingsford , 40 lbs. . . .
M uzzy, 20 lib . pkgs. . 

K ingsford
S ilver Gloss, 40 l ib . .
M uzzy, 40 l ib .  pkgs. .

Gloss
Argo, 24 5c pkgs..........
S ilver Gloss, 16 31bs.
S ilver Gloss, 12 6tbs.

M uzzy
48 l ib .  p ack ag es  ........... 5
16 31b. p ack ag es  . . . .  4%
12 6tb. p ack ag es  ........... 6
501b. boxes ..................... 3%

SY RU PS
Corn

B arre ls  .............................  28
H a lf b a rre ls  .....................  30
B lue K aro , No. 1%,

4 doz................... ........  3 45
B lue K aro , No. 2, 2 dz. 1 95 
B lue K aro , No. 2% 2

doz..............................  2 30
B lue K aro , No. 5, 1 dz. 2 25 
Blue K aro , No. 10, %

doz............................... 2 15
Red K aro , No. 1% 4

doz............................ 4 00
R ed K aro , No. 2 ,2 dz. 2 30
Red K aro , No. 2% 2 dz. 2 70
Red K aro , No. 5, 1 dz. 2 65
R ed K aro , No. 10 %

doz........................... 2 55
P u re  C ane

F a ir  ................................. 16
Good ................ "............... 20
Choice ...........r .............. 25

F olger’S G rape Punch 
Q u arts , doz. case  . .  6 00

T A B L E  SAUCES
H alfo rd , la rg e  ........... 3 75
H alfo rd , sm all ...........  2 25

T E A
U ncolored Jap a n

M edium  ...................  20@26
Choice .......................  28083
F an cy  .......................  36@4o
B asket-fired  M ed'm  28030 
B aske t-fired , Choice S5@37 
B ask e t-fired , F an cy  38@45
No. 1 N ibs ...............30@32
S iftings, bu lk  ......... 9@10
Siftings, 1 Ib. pkgs. 12@14 

G unpow der
M oyune, M edium  ..28@33 
M oyune, Choice . . .3 5 0 4 0  
M oyune, F an cy  . . .  50@60 
P in g  Suey, M edium  25@30 
P in g  Suey, Choice 35@40 
P in g  Suey, F a n c y  ..45@ 50 

Young H yson
Choice ..........   28030
F a n c y  ....................... 45 @65

Oolong
F orm osa , M edium  ..25@28 
F o rm o sa , C hoice . .82985 
F o rm o sa , F a n c y  ...50@ 69 

E ng lish  B re ak fas t 
Congou, Medium* ...25@ 30 
Congou, Choice . . .  .30935
Congou, F a n c y  ......... 40@60
Congou, E x. F a n c y  80@80 

Ceylon
P ekoe, M edium  . . . .2 8 0 3 0  
D r. Pekoe, C hoice . .30935 
F lo w ery  O. P . F a n c y  40060

@14% 
@70 
@17 
@16 
@45 
@30 

..@ 25 
. @25 
. @15 
. @25 

@22

@22
@18
@75

. 7% 

. 5%

. 7% 

. 5

90..6%
8%

TOBACCO
Fine Cut

W ot . . . , ............. .. 1 45
Bugle, 18 os. ............... 3 84
B ugle, 10c ................... l l  00
Dan Patch , 8 and 16 os. 33 
Dan Patch , 4 os. . . . .  l l  63 
Dan P atch , 8 os. . . . .  6 74 
Jfest M all 16 os. . . . .  7 80
H iaw atha, 16 o s ...........  60
H iaw atha, 5c ............... 5 40
M ay Flower. 10 os. . .  9 36
N o L im it, s  o s . ...........1 so
N o  Lim it, 16 oz. ----- s 60
Qllhwa, 8 and 16 o a  40

i°° ............ 11 10OJlbwa, 6c . . . . , ......... 1 8 6
Petoakey Chief, 7 os. 2 00 
P etoskey Chief, 14 os. 4 00 

and H oney, 6c 6 76 
5®? B e l l  10 os. . . . . . .  a «6

Bou. 8 foil . . . . ; .  1 98
L A D  6c . . 5  76 

sw e e t  Cuba, can ister  9 16
S w eet Cuba, 60 . . . . . .  6 76
Sw eet Cuba, 10c . . . .  95
Sw eet Cuba, 1 lb. tin  4 so 
Sw eet Cuba, % Ib. foil 2 26 
Sw eet Burley, 6c LAD 6 76 
Sw eet Burley, 8 o a  . .  2 46 
Sw eet Burley, 10 os. 4 90 
Sw eet M ist, % gro. . .  6 70
Sw eet M ist, 8 o s..........u  10
Telegram, 60 ............... 6 76
T|««r. 5c ...................... 6 0 0
Tiger, 26e cane   2 40
U n d e  D aniel, 1 n>. . ,  60 
U ncle Daniel, 1 os. . .  5 22

Plug
Am. N avy, 16 os............. jj
Apple, 10 Ib. butt ......... 36
Drummond N at. Lear. 2

and 6 lb.....................  60
Drummond N at. L eaf

per dos.........................  ge
B attle  A x .......................  32
Bracer, 6 and 12 lb. . .  30 
B ig  Four. 6 and 16 lb. 32
Boot Jack, 2 lb .............  90
Boot Jack, per dos. . .  96
Bullion, 16 o s.................. 46
Climax Golden T w ins 48
Climax, 14% os...............  44
Climax, 7 oz...................  47
D ays’ W ork, 7 A 14 lb. 38 
Creme de M enthe, lb. 63 
Derby, 6 lb. boxes . . . .  28
6 Bros., 4 lb .....................  66
Four Roses, 10c ........... 90
Gilt Edge, 2 lb, ........... so
Gold Rope, 6 A 12 lb. 68 
Gold Rope, 4 & 8 l b. . .  58 
O. O. P ., 12 A 24 lb. . .  40 
Granger T w ist, 6 lb. . .  46 
G. T. W ., 10 lb. A  21 lb. 36 
H orse Shoe, 6 A  13 Ib. 43 
H oney Dip T w ist, 5&10 45
Jolly Tar, 5 A 8 lb. . .  40
J. T., 5% A 11 lb ..........  40
J. T ., 6% A  11 lb ..........  36
K eystone T w ist, 6 Ib. 45
K ism et, 0 Ib. ............... 48
Maple Dip, 20 oz...........  28
Merry W idow, 12 lb. . .  32 
Nobby Spun Roll 6 A S 68
Parrot, 12 lb, ............... 32
P atterson’s  N at. Leaf 93 
Peachey, 6-12 A 24 lb. 41
P icnic T w ist, 5 tb..........  46
Piper H eidsiek, 4 A 7 lb. 69 
Piper H eidsiek, per doz. 96 
Polo, 3 doz., per doz. 48
Redlcut, l% oz...............  38
Scrapple, 2 A 4 doz. . .  48 
Sherry Cobbler, 8 oz. . .  32
Spear Head, 12 oz..........  44
Spear H ead, 14% oz. . 44 
Spear Head, 7 oz. . . .  47 
Sq. Deal, 7, 14 A 28 tb. 30 
Star, 6. 18 A  24 lb. . .  43 
Standard N avy, 7%, 16

A 80 lb ...........................  34
Ten Penny, 0 A  12 lb. 36 
Town Talk, 14 oz. . . .  31 
T ankee Girl, 12 A 24 lb. 31 

Scrap
All Red, so .....................5 76
Am. Union Scrap . . . .  6 40
B i t  P ipe, 6c ...............  6 88
Cutlas, 2% os................. 26
Globe Scrap, 2 os. . .  30
H appy Thought, 2 os. 30 
H oney Comb Scrap, 5c 5 76 
H onest Scrap, 6c . . . .  1 65 
Mall Pouch, 4 doz. 5c 2 00
Old Songs, 6 c ............... 5 76
Old T im es, % gro. . .  5 60 
Polar Bear, 5c, % gro. 5 76 
Red Band, 5c % gro. 6 76 
Red Man Scrap, 6c . .  1 42
Scrapple, 5c pkgs........... 48
Sure Shot, 5c 1-6 gro. 5 76 
Tankee Girl Scrap 2os. 5 76 
Pan H andle Scip  %gr. 5 76 
Peachy Scrap, 5c . . . .  6 76 
Union W orkman, 2% 6 00

Sm oking
All Leaf, 2% A  7 oz. . . .  30
B B, 3% o a  ................... 6 00
B B, 7 o s .......................... 12 00
B B, 14 o a  ..................... 34 00
Bagdad, lOo tin s . . . . 1 1  52
Badger, 8 o a  ................. 5 04
Badger. 7 o a  ............... 11 52
Banner, 5c ...................  5 76
Banner, 20c ................. 1 60
Banner, 44c .................  2 20
Belwood, M ixture, 10c 94
B ig  Chief, 2% o a  . . . . 8  00 
B ig  Chief, 18 o a  . .  . .  18



M I C H I G A N  T R A D E S M A N F e b ru a ry  24, 1915

SPECIAL PRICE CURRENT tò i6 17

1 2  1 3  1 4

8moklng
b u u  Durham, 5c . . . .  5 86 
Bull Durham, 10c . . . . 1 1  62 
Bull Durham, 16c . .  17 28 
Bull Durham; 8 oz. . .  3 60 
Bull Durham, 16 oz. . .  6 72
Buck Horn, 6c ........... 6 76
Buck Horn, 10c ...........11 62
Briar Pipe, 5c ............. 5 76
Briar P ipe, 10c . . . .  11 62 
Black Sw an, 6c . . . . .  5 76 
B lack Sw an, 14 oz. . .  3 50
Boh W hite, 6c ...........  6 00
Brotherhood, 3c ......... 6 80
Brotherhood, 10c . . . . 1 1  10 
Brotherhood, 16 oz. . 5 05
Carnival, 6c ...............  5 70
C arn iva l, 46 oz...........  39
Carnival, 16 oz...........  40
Cigar Clip’g, Johnson 30
Cigar Clip's, Seym our 30 
Identity, 3 & 16 oz. . .  30 
Darby Cigar C uttings 4 50 
C ontinental Cubes, 10c 90
Corn Cake, 14 oz. . . . .  2 65
Corn Cake, 7 oz...........1 45
Corn Cake, 6c .............  5 76
Cream, 60c p a i l s ......... 4 70
Cuban Star, 6c foil . .  5 76 
Cuban Star, 16 oz. pis 5 72
Chips, 10c ......................10 30
D ills B est, 1% oz...........  79
D ills B est, 346 oz...........  77
D ills B est, 1« oz. 73
D ixie Kid, 5c ................ 48
Duke’s  M ixture, 5c . .5  76 
Duke's M ixture, 10c . .11 62 
Duke’e  Cameo, 5c . . . . 5  76
Drum, 5c .......................  5 76
F. F . A., 4 OZ. . . . . . .  5 04
F. F . A.. 7 OZ................11 52
Fashion, 6c ................. 6 00
Fashion, 16 oz..................5 28
F ive Bros., 5c ........... 5 16
Five Bros., 10c .......... 10 63
P ive  cent cut P lug  . .  29
F  O B 10c . ...................H  52
Four Roses, 10c ......... 96
Full Dress, 1% oz. . .  72
Glad Hand. 5c ........... 48
Gold Block, 10c ...........12 00
Gold Star, 50c pail . .  4 60 
Gall & Ax. N avy, 6c 5 76
Growler. 6c .................  42
Growler, 10c ...............  94
Growler, 20c ................. 1 85
Giant, 6c ...................  5 76
Giant, 40c .....................  3 72
Hand Made, 246 oz. . .  50
Hazel Nut, 6 c .............. 5 76
Honey Dew, 10c . . . . 1 2  00
Hunting. 5 c ...................  38
i X  L, 6c ..................  6 10
I X T,. in palls ........... 3 90
lust Suits,  5 c ............... 6 00
lu st Suits, 10c . . . . . . 1 2  00
Clin Pried, 25c ........... 2 45
*Clng Bird, 7 oz.............. 2 16
iClng lUrd, 10c .......... 11 52
icing bird, 5 c .................6 76
f.a Turka, 6c ........... 5 76
Little Giant, 1 lb ........... 28
Lucky Strike, 10c . . . .  96
Le Redo, 3 oz ................10 80
Le Redo, 8 & 16 oz. 38 
Myrtle N avy, 10c . . . . 1 1  52
M yrtle N avy, 6c ......... 5 76
Maryland Club, 5c . . .  50
Mayflower, 6c .............  5 76
Mayflower, 10c ...........  96
Mayflower, 20c . . . . . .  1 92
N igger Hair, 5c ......... 6 00
Nigtrer Hair, 10c ___ 10 70
N igger H ead, 6c ........... 5 40
Nlguer H ead, 10c . . . 10  56
NO' 11 Hour, 5c ........... 48
Old Colony, 1-12 gro. 11 52
Old M1U, 5c .................  5 76
Old E nglish  Crve l% oz. 96
Old Crop, 6c ...............  5 76
Old Crop, 25c ............. 20
P. S., 8 oz. 30 lb. cs. 19 
P. S., 3 oz., per gro. 5 70
Pat Hand, 1 oz...............  63
I'atterson Seal, 146 oz. 48 
Patterson Seal, 3 oz. . .  96 
Patterson Seal, 16 oz. 5 00
Peerless, 6c ...............  5 76
Peerless, 10c cloth ..11  52 
Peerless, 10c paper . .10 80
Peerless, 20c ................. 2 04
Peerless, 40c ..................4 08
Plaza, 2 gro. case  . . . . 5  76
Plow Boy, 5c .............  5 76
Plow Boy, 10c ........... 11 40
('low B oy, 14 oz............... 4 70
Pedro, luc ..................... 11 93
Pride o f V irginia, 1% 77
P ilo t  6c ................   5 76
Pilot, 14 oz. doz...........2 10
Prince Albert, 6c . . . .  48
Prince Albert, 10c . . . .  96
Prince Albert, 8 oz. . .  3 84 
Prince A lb er t 16 oz. *7 44 
Queen Quality, 5c . .  48
Rob Roy, 5c fo il . . . .  5 76 
Rob Roy, 10c gross . .10 52
Rob Roy, 25c doz.......... 2 10
Rob Roy, 60c doz. . . .  4 10 
S. it M., 5c gross . . . .  5 76 
8 . 4k I f .,  14 01., doz. . .  3 20 
Soldier Boy, 5c gross 5 76 
Sold isr Bog, l«c  . . . . 1 «  «0

Pilo t, 7 oz. doz........... l  05
S old ier Boy, 1 lb ...........4 75
S w eet C aporal, 1 oz. 60
S w eet L o tu s, 5 c ...........5 76
S w eet L o tus, 10c . . . .1 1  52 
S w eet L o tus, p e r  dz. 4 60 
S w eet R ose, 244 oz. . .  so 
S w eet T ip  Top, 5c .-. 50 
S w eet T ip  Top, 10c . .  1 00 
Sw eet T ips, 44 g ro . . .  10 08
Sun C ured , 10c ............  98
S u m m er Tim e, 5c . . .  5 76 
S u m m er T im e, 7 oz . . 1 65 
S um m er T im e, 14 oz. 3 50
S tan d a rd , 5c foil ____ 5 76
S tan d a rd , 10c p a p er 8 64 
Seal N . C. 1% cu t p lug  70 
Seal N . C. 1% G ran. 63 
T h ree  F e a th e rs . 1 oz. 48 
ThrOe F e a th e rs , 10c .lx  mt 
T h ree  F e a th e rs  and  

P ip e  com bina tion  . .  2 25 
T om  & J e r ry , 14 oz. 8 60 
Tom  & J e r ry , 7 oz. . .1  80 
Tom  &  J e r ry , 3 oz. . .  76
T ro u t L ine, Dc ...........5 90
T ro u t L ine, 10c ......... 11 00
T u rk ish , P a tro l , 2-9 5 76
T uxedo, 1 oz. b ag s  . .  48
T uxedo, 2 oz. t in s  . . .  96
T uxedo, 20c ................... 1 90
T uxedo, 80c t in s  . . . .  7 45
T w in  O aks, 10c . .  . .  96
U nion L eader, 60c . . .  5 10 
U nion L eader, 25c . .  2 60 
U nion L ead er, 10c ..11  52 
U nion L eader, 5c . . . .  6 00 
U nion W orkm an , 1% 5 76
U ncle Sam , 10c ......... 10 98
U ncle Sam , 8 oz...........2 25
U. S. M arine, 5c . . .  6 76 
V an B ibber, 2 oz. t in  88 
V elvet, 6c pouch  . . . .  48-
V elvet, 10c t in  ............. 96
V elvet, 8 oz. t in  . . . .  3 84 
V elvet, 16 oz. c an  . . .  7 68 
V elvet, com bina tion  cs 5 75
W a r  P a th , 5c ............. 6 00
W a r  P a th ,  20c ............1 60
W av e  L ine, 3 oz.......... 40
W av e  L ine, 16 oz.......... 40
W ay  up, 244 oz........... 5 75
W ay  up, 16 oz. p a lls  . .  31
W ild  F ru it ,  5c ..............5 76
W ild  F ru it ,  10c ..........11 52
T urn  T urn , 5c ..........  8 76
T urn  T urn , 10c ..........11 52
T urn  T urn , 1 lb ., doz. 4 60

TWI NE
C otton , 3 p ly  .............  20
C otton , 4 p ly  ..........   20
J u te ,  2 p ly  .....................  14
H em p, 6 ply  ................. 13
F lax , m edium  ............. 24
W ool, 1 lb . b a le s  . .  10%

VIN EG A R
W h ite  W in e , 40 g ra in  8% 
W h ite  W ine, 80 g ra in  11% 
W h ite  W ine, 100 g ra in  13 
O akland  V in eg ar & P ick le

Co.’s  B ran d s
H ig h lan d  app le  c id e r 18 
O ak land  app le  c id e r . .  13
S ta te  Seal s u g a r  ----- 11%
O akland  w h ite  p ick lg  10 

P ack ag e s  free .
W IC K IN G

No. 0, p e r  g ro ss  . . . .  30
No. 1, p e r  g ro ss  .........40
No. 2, p e r  g ro ss  .........50
No. 3, p e r  g ro ss  . . . . . .  75

W O O D E N W A R E
Baskets

B ushels  .........................  1 00
B ushels, w ide band  . .  1 15
M ark e t .........................  40
Splin t, la rg e  ................. 4 00
Splin t, m edium  ...........  S 50
Splin t, sm all ...............  8 00
W illow , C lothes, la rg e  8 75 
W illow , C lothes, sm all 7 25 
W illow , C lothes, m e’m  8 00

B u tte r  P la te s  
O vals

44 lb ., 250 in  c ra te  . . . .  35 
% lb ., 250 in  c ra te  . . . .  35
1 lb ., 250 in  c r a t e ............ 40
2 lb., 250 in  c r a t e ............ 50
3 lb., 250 in  c ra te  ...............70
5 lb ., 250 in  c r a t e ............ 90

W ire  E nd
1 lb ., 250 in  c r a t e ............36
2 lb., 250 in  c r a t e ............ 45
3 lb ., 250 In c r a t e ............ 55
5 11k, 20 In c ra te  ...........   65

C h u rn s
B arre l, 5 gal., each  . .  2 4C 
B arre l, 10 gal., each  . .2  55

C lothes P ins 
R ound H ead

4% Inch, 5 g ro ss  ............. 65
C artons, 20 2% doz. bxs  70 

Egg C ra te s  and  F illers  
H u m p ty  D um pty , 12 dz. 20 
No. 1 com plete  . . . . . . .  40
No. 2, com plete  ................28
C ase No. 2, fillers, 15

s e ts  ...........................  1 35
Oa—. medium, 12 seta 1 15

F au cets
C ork lined, 3 In .................70
C ork lined, 9 In. . . . .  80
C ork lined, 10 in .................90

Mop Sticks
T ro ja n  s p rin g  ...............  90
E clip se  p a te n t s p rin g  85
No. 1 com m on ...............  80
No. 2 p a t. b ru sh  h o ld e r 85
Ideal No. 7 ......................... 85
121b. co tton  m op h ead s  1 30

Palls
2-hoop S ta n d a rd  . . . .  2 00
2- hoop S ta n d a rd  . . . .  2 25
3- w ire  C able .2 30
F ib re  ...............................  2 40

T eothpicks
B irch , 100 p ack ag es  . .  2 00 
Ideal ...............................  85

Traps
M ouse, wood, 2 holes . .  22 
M ouse, wood, 4 holes , .  45 
10 q t. G alvanized  . . . .  1 55 
12 q t. G alvanized  . . . .  1 70 
14 q t. G alvanized  . . . .  1 90 
M ouse, wood, 6 holes . .  70 
M ouse, tin , 5 holes . . . .  65
R at, wood ..........................80
R a t, sp rin g  ........................75

Tubs
20-in. S tan d a rd , No. 1 8 00 
18-ln. S tan d a rd , No. 2 7 00 
16-in. S tan d a rd , No. 3 6 00
20-in. Cable, No. 1 . .  8 00 
18-in. Cable, No. 2 . .  7 00 
16-in. Cable, No. 3 . .  6 00
No. 1 F ib re  ................16 50
No. 2 F ib re  ................ 15 00
No. 3 F ib re  ................13 50
L a rg e  G alvanized  . . .  5 50
M edium  G alvanized  . .  4 75 
Sm all G alvan ized  . . .  4 25

W ash b o ard s
B anner, Globe ............. 2 50
B rass , S ingle ..............  3 50
G lass, S ingle .............. 3 25
Single A cm e .................3 15
D ouble P ee rle ss  ___  4 25
S ingle  P ee rle ss  ........... 3 40
N o rth e rn  Q ueen . . . .  3 50
D ouble D uplex  ........... 3 40
Good E n o u g h  ........... 3 40
U n iv e rsa l .....................  3 40

W indow  C leaners
12 in ...............   1 65
14 in ..................................  1 85
16 in ..................................  2 30

W ood Bowls
13 in . B u t t e r ................ 1 75
15 in. B u tte r  ...............  2 50
17 in. B u tte r  ............... 4 75
19 in. B u t t e r ................ 7 50

W R A P PIN G  PA PE R
Com m on S traw  ...........2
F ib re  M anila, w h ite  . .  3 
F ib re  M anila, colored 4
No. 1 M anila  .......... 4
C ream  M an ila  ...............  3
B u tch e rs ’ M an ila  . . . .  2% 
W ax  B u tte r , sh o r t c ’n t  10 
W ax  B u tte r, fu ll c ’n t  15 
W ax  B u tte r , ro lls  . . .  12

Y E A ST  C A K E
M agic, 3 doz.................... 1 15
S unligh t, 3 doz................. 1 00
S unligh t, 1% doz...........  50
Y east F oam , 3 doz. . .1  15 
Y east F oam , 1% doz. 85

YO U R S T R U L Y  L IN E S
P o rk  an d  B ean s  2 70@3 60 
C ondensed Soup 3 25 @3 60 
S alad  D ress in g  3 80 @4 50
A pple B u tte r  ___  @3 80
C atsu p  ............... 2 70@6 75
M acaron i ......... 1 70@2 35
Spices ............... 40(g) 85
H erb s  ..................... @ 76

A X L E  G REASE

1 lb. boxes, pe r g ro ss  9 00 8 tb. boxes, p e r grosz  24 00

C H A R C O A L
Car lots or local shipments, 

bulk or sacked in paper or jute. 
Poultn and stock charcoal.

M. 0. DEWEY CO.. Jackson. Mich.

B A K IN G  P O W D E R  
K. C.

Doz.
10 oz., 4 doz. in case  85
15 oz. 4 doz. in  case  1 25
20 oz., 3 doz. in  case  1 60
25 oz., 4 doz. in  case  2 00
50 oz., 2 doz. p la in  td p  4 00 
50 oz. 2 doz screw  to p  4 20 
80 oz., 1 doz. p la in  to p  6 50 
80 oz., 1 doz. sc rew  to p  6 75 

B arre l D eal No. 2 8 doz. each  10, 15 a n d
25 oz................................32 80

W ith  4 dozen 10 oz. free  
■ B arre l D eal No. 2 6 doz. each , 10, 15 an d

25 oz..................... . . . . : . 2 4  60
W ith  3 dozen 10 oz. free  

H a lf-B a rre l D eal No. 3 
4 doz. each , 10, 15 and

25 oz............................ . .1 6  40
W ith  2 doz. 10 oz. free  
All cases sold F . O. B, 

jo bb ing  poin t.
A ll b a rre ls  a n d  h a lf- 

b a rre ls  sold F . O. B. C hi
cago.

Royal10c  size  . .  
%lb can s  1 6 oz can s  1 
%Ib c an s  2 
%Ib c an s  3 
l ib  c an s  4 
31b can s  13 
51b can s  21

90
35
90
50
76
80
00
50

CIGARS
Jo h n so n  C ig a r Co.’s B rand  
D u tch  M as te rs  C lub 70 00 
D u tch  M aste rs , Inv . 70 00 
D u tch  M aste rs , P an . 70 00 
D u tch  M as te r G rande  68 00 
L i ttle  D u tch  M aBtere

(300 lo ts) ............... 10 00
Gee J a y  (300 lo ts )  ..1 0  00
E l P o r ta n a  ................... 83 00
& C. W ..............................32 00

W orden  G rocer Co. B rands  
C anad ian  Club

L ondres, 60s, wood . . .  .35
L ondres, 25s t in s  ........... 35
L ondres, 300 lo ts  ........... 10

C O FF E E
O LD  M A S TE R  C O FFE E

Old M as te r  Coffee . . . .  31 
S an  M arto  Coffee .........

Roasted
D w ln n e ll-W rig h t Co’s  B ’cs

W hite  H ouse, 1 Tb...............
W h ite  H ouse, 2 Tb.................
Excelsior, B lend, 1 If . . . . .
Excelsior, B lend, 2 lb ...........
T ip  Top, B lend, 1 lb ...........
R oyal B lend ........................ ,
R oyal H ig h  G rade  . . . . . . . .
S uperio r B lend ...................
B oston C om bination  

D is trib u ted  by  Jud so n  
G rocer Co., G rand  R apids: 
L ee  & C ady, D e tro it;  Sy
m ons B ros. & Co., S ag i
naw ; Brow n, D av is  &  W a r 
ner, J ac k so n ; G odsm ark , 
D urand  &  Co., B a ttle  
C reek ; F ie lbach  Co., T o 
ledo.

Royal G arden  T ea, pfegr. 40 
T H E  BOUR C O . 

TO LE D O , O H ;© .

yrerinan M ottled, 25 b. 3 06 
L au tz  N a p h th a  100 ck. 3 85 
M arseilles, 100 cak es  6 00 
M arseilles, 100 cks. 5c 4 00 
M arseilles, 100 ck. to ll 4 90 
M arseilles, % bx  to ll 2 10

P ro c to r  &  G am ble Co.
L enox ........ '
Ivory , 6 oz. 
Ivory, 10 oz. 
S ta r  ...............

3 20
4 90 8 76 ó 85

W hite  L a u n d ry  ......... 3 n
Wool, 6 ox. bars . . . .  4 qi 
Wool, 10 oz. bars . . . .0  81

T rad esm an  Co.’s  B rand
B lack H aw k , 
B lack  H aw k , 
B lack H aw k,

one box 2 50 
five bxs ¿ 50 
te n  bxs Z 26

_  . A. B. W ris ley
Good C heer ...............
Old C o u n try  .........|  ’ 4 00 

2 «0

sapo llo , g ro ss  lo ts  . .  9 60 
«apollo, h a lf  gro . lo ts  4 86 
Sapolio, s ing le  boxes 2 to
«apollo, h an d  ............... 2 4U
Scourlne, 60 cak es  . .  1 80 
Scourine, 100 cak es  . .  3 60

Soap Compounds

Jo h n so n ’B X X X ’ 100 6c 4 00
R ub-N o-M ore  ............. 3 u6
N ine O’clock ............... 8 (0

W ashing Powders
A rm our’s  .....................  3 70
B ab b itt’s  1776 ............. 3 75
Gold D ust, 24 la rg e  . .4  30 
Gold D ust, 100 sm all 3 85
K irkoline, 24 41b............2 80
L au tz  N a p h th a , 60s . .2  4C 
i a u t z  N a p h th a , 100s 3 76
P e a rlin e  .........................  j  75
R oseine .........................  3 »0
Snow  Boy, 24s fam ily

s ize  ..........................   3 76
Snow  Boy, 60 6c . . . . 2  40 
Snow  Boy, 100 So . . . . 3  76
Snow  Boy, 20s ........... 4 00
S w ift’s  P rid e , 24s . . . . 3  65 
Sw ift’s  P rid e , 100s . . . 3  86 
W isdom  .......................  t  SO

SOAP
L a u tz  B ros.’ &  Co

Acme, 30 b a rs  ........... 4 00
Acme, 25 ba rs , 75 lbs. 4 00 
Acme, 26 ba rs , 70 lbs. 3 *•-. 
Acm e, 100 cak es  . . . .  3 76 
Big M aste r, 100 b locks 3 90 
C ream  B orax , 100 cks 3 85 
G erm an M ottled  . . . .  3 15 
G erm an  M ottled, 5bx. 3 15 
G erm an  M ottled, 10 b. 3 10

T h e only
5c

C l e a n s e r
Guaranteed to 

equal the 
best l ie  kinds

M - C A N S -$2.81

FITZPATRICK BROTHERS’ SOAP CHIPS b b l s .
White City (Dish Washing) ........................................210 lbs........3c per lb.
Tip Top (Caustic).................................. * ............. 250 lbs.. . . .  .4c per lb.
No. 1 Laundry Dry. . ; .............  225 lbs........ 5tfc per lb.
Palm Pure Soap Dry...........................................................300 lbs____6#c per lb

“AMERICAN BEAUTY“ Display Case No. 412—one 
i l  of more than one hundred models of Show Case, 
Shelving and Display Fixtures designed by the Grand 
Rapids Show Case Company for displaying all kinds
of goods, and adopted by the most progressive stores of America. 

GRAND RAPIDS SHOW CASE CO.. Grand Rapids. Michigan
T he Largest Show Case and Store Equipment Plant in the World 

Show Rooms and Factorieac New York. Grand Rapids, Chicago, Boston, Portland
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BUSINESS-WANTS DEPARTMENT
A dvert isem ents  inserted under this head for two cents a word the first insertion, and one cent a word for each subsequent 

_______  continuous insertion. No charge less than  25 cents. Cash must  accom pany all orders.

B U S IN ESS C H A N C E S .
F o r  _ Sale—W ell e stab lish ed  g en era l 

s to re  in  live tow n  N o rth e rn  W isconsin , 
h a v in g  th e  only  d ru g  d e p a r tm e n t in  con 
nec tio n  in  to w n ; new , u p - to -d a te  s to re  
2 6 x 7 6  w ith  b asem en t. T h is  is  a  chance  
n o t to  be found  every  day . S tock  an d  
fix tu res  a b o u t $3,500. N o tra d e  o r ag en ts . 
I f  you m ean  business, ad d re ss  Box 164, 
B ig  F a lls , W au p a c a  coun ty , W is. 905 

W an ted —I w a n t to  buy a  shoe s to ck  
fo r spo t cash . P r ic e  m u s t be  low. A d- 
d re ss  “H a rtz e ll,”  c a re  T rad esm an . 907 

W an ted —L ocation  fo r  jew e le r a n d  op
tic ia n  in  M ich igan  o r  N o rth e rn  Ohio, in  
to w n  of 900 to  1,500. A ddress No. 906, 
c a re  T rad esm an ._____  900

M r. M erch an t—Do you need  m oney? 
I ’ll g e t  i t  fo r you, $ fo r  $, o u t of y o u r 
m erchand ise . F o r  e ith e r  reduction  o r 
c losing  o u t sa le s  w rite  fo r fu ll p a r t ic u 
la rs  o r w ire  im m ed ia te ly  fo r d a te s  an d  
te rm s. W . E . R ansom , A uc tio n eer an d  
Sales P ro m o te r, 202 B an k -E le c tric  Bldg.,
L ew istow n, M ontana._______  908

F u lto n , M ichigan, w a n ts  a  d ru g  sto re . 
G eneral s to re  w ith  d ru g s  w ould  p a y  well. 
A ddress L. E . Q uivey, F u lto n , M ichigan.

_______________________ 909
F o r  Sale—My sto re , dw elling, s to ck  of 

g e n e ra l m erch an d ise  an d  fix tu res, v e ry  
reaso n ab le  fo r cash . N o tra d e rs  need  
an sw er. W . H . S m ith , W allin , M ichigan.
______________________________________ 910

F o r  Sale—A llen S p ark s  g a s  lig h tin g  
system , B aldw in  cash  c a r r ie r  sy stem . 
F o rm erly  u sed  in  o u r s to re  a t  M ason. 
M ills D ry  Goods Co., L ansing , M ichigan.
________________________ _____________ 911

A uctioneer—W ho w ill ta lk  th e  c a sh  ou t 
of yo u r m erchand ise . Speed 500 w ords 
p e r  m inu te . P ro te c tin g  cost. R eferences 
if necessa ry . M ark  H a n n a  P rew itt ,
H arrisony ille , Mo.___________________912

W an ted —Good location  fo r b a z a a r  o r 
g ro ce ry ; w ould p u rch ase  sm all s tock . 
S ta te  p a rtic u la rs  in  firs t le tte r . A ddress
J .  G. E ., c a re  T rad esm an .__________904

Look H e re  M erchan ts! You can  col
le c t a ll y o u r old, “g iven  u p ” accounts , 
yourself, by ou r new  plan . E nclose  s tam p  
fo r  sam ple  an d  fu ll in fo rm ation . P ek in
B ook Co., D e tro it, M ichigan._______ 903

F o r Sale o r T rad e  fo r R ea l E s ta te —A 
good c lean  s to ck  of m en ’s  an d  boys’
fu rn ish in g  goods, located  in  a  good C en
tr a l  M ichigan tow n of 2,500. Invoice 
ab o u t $5,500. D oing a  good business. 
Good reaso n  fo r selling. A ddress No.
894, care  M ichigan T radesm an ._____ 894

F o r  Sale—N ew  brick  fa c to ry  building, 
56 x  60 ft., tw o  s to rie s  a n d  b asem en t; 
in s ide  h a lf-m ile  circle. L oca ted  in  B a t
tle  C reek, popu la tion  30,000. S u itab le  fo r 
cold s to rag e , a rtif ic ia l ice p lan t, o r m a 
ch ine  shop. F in e  offices, p ressed  b rick  
fro n t, h e a tin g  p la n t an d  m odern  p lum b
ing. A. L. Chilson, B a ttle  C reek, M ich.
______________________________________ 895

F o r Sale—G eneral d e p a r tm e n t s to re . 
A bout $12,000, o n e -th ird  be ing  g roceries; 
sa le s  la s t  y e a r  $72,000; $8,00o req u ired  in 
cash . G oing in to  w holesale  business. 
Box 17, F o r t  Collins, Colo. 898

F o r  Sale Q uick—C ash only, lib e ra l d is- 
co u n t if  ta k e n  a t  once, $10,000 clean , up - 
to -d a te  s tock , d ry  goods, lad ies ’, m isses’ 
an d  ch ild ren ’s re a d y -to -w e a r  an d  shoes. 
F ew  fu rn ish in g s  arid w ork  c lo th ing . E x 
ce llen t pay ing , s tr ic t ly  c ash  business. 
B ooks open fo r  proof. Good reaso n  fo r 
selling. M odern 25 x  120 b rick  building, 
re n t reasonab le . C ounty  s e a t  to w n  of 
1,200 in  g re a t  w h e a t belt, so u th w es t 
K an sa s. A ddress  A. S. F a rm e r, P r a t t ,
K an sas.____________________ 899

M erchandise  Sales C onducted. S tocks 
reduced  o r closed o u t en tire ly . G reene
S ales Co., Jack so n , M ichigan._______ 900

F o r Sale—A fo u r tab le  pool room , 
candy , c igars. Only place in  h u s tlin g  
to w n  of a b o u t 800. F i r s t  tim e  offered 
fo r  sale. E v e ry th in g  in  good condition . 
P ro tec te d  by  license. W ill s ta n d  rig id  
in v estig a tio n . O th e r business. L ock Box
29, M illington, M ichigan._____________902

F o r  Sale—E x ecu to r of th e  e s ta te  offers 
fo r sa le  th e  h a rd w are  a n d  fu rn ace  b u s i
ness  of N . W . D eering  & Son, A tlan tic , 
Iow a. S tock  a n d  fix tu res  w ill invoice 
a ro u n d  $14,000. L oca ted  in  to w n  of 5,000 
in  b e s t fa rm in g  sec tion  o f Iow a. A ddress
W . J .  D eering , A tlan tic , la .________ 893

F o r  Sale—H azen  s tee l p a p e r  p ress, 
b ra n d  new  w ith  bundle  o f ties , $25. Cost 
o rig in a lly  $41.50. A lso 200 acco u n t M c- 
C askey  sy stem , $5. A. L. H all, M ontrose,
M ichigan:_____________  879

W e bu y  an d  sell seco n d -h an d  s to re  
fix tu res. G rand  R ap id s  M erchandise  &
F ix tu re s  Co.. 803 M onroe Ave.______ 204

W an ted —-To bu y  a  s to ck  of d ry  goods 
in  to w n  of 5,000 to  10,000 o r  w ould  re n t 
a  s to re . A ddress L . G. B ren n an , H udson, 
M ichigan. 882

F o r  Sale—A c lean  s to ck  of h a rd w a re  
invo icing  s ix  th o u san d  dollars. E s ta b 
lished  in  bu s in ess  over th ir ty  years. 
A ddress J . A. M ontague, T rav e rse  C ity,
M ichigan.______________________  883

W an ted —D ealers  h an d lin g  ru g s  to  
w rite  us. W e have  a  p roposition  th a t  
w ill c e r ta in ly  be in te re s tin g  to  you. 
B uckeye M an u fac tu rin g  Co., C anton ,
Ohio._____________________ ___________884

Shoes—W e a re  bu y ers  of a ll k in d s  of 
m erchand ise , p ay in g  th e  b e st c ash  prices. 
Shoes a re  o u r spec ia lty . W rite  u s a t  
once. D e tro it M ercan tile  Co., 345 G ra tio t
Ave., D e tro it, M ichigan.__________  886

F o r  Sale—T he only  d ep a r tm e n t s to re
in  tow n of 2,500 popu la tion  In  C en tra l 
M ichigan. V ery  low  re n t. A -N o. 1 good 
s tan d , a n d  v e ry  l ittle  com petition . No. 
889, c a re  T radesm an ._________  889

F o r  Sale—G eneral m e rch an d ise  b u si
ness. P o s t  office in  connection . W ill 
s ta n d  in v estig a tio n . A ddress  No. 890,
c a re  T rad esm an .______  890

B usiness  F o r  Sale a t  in v en to ry  price. 
O ur w ell e stab lish ed  h a rd w are , im ple
m e n t a n d  g en era l m e rch an d ise  b u sin ess  
in  R idgew ood is fo r  sa le  a t  in v en to ry  
price . W e w ish  to  devo te  o u r  tim e  to  
o th e r  bu sin ess  a n d  offer th is  a s  a n  ex 
cep tio n al o p p o rtu n ity  to  r ig h t m an. A d
d re ss  R idgew ood C om m ercial Co., R idge- 
wood, N . J . ____________  858

S tocks W an ted —If  you a re  d esirous  of 
selling  y ou r s tock , te ll m e a b o u t it. I  
m ay  be ab le  to  d ispose of i t  quickly. 
M y serv ice  free  to  bo th  b u y er an d  seller. 
E . K ru isen g a , 17-23 Io n ia  A ve., G rand
R apids, M ichigan.____________  870

M oving P ic tu re  T h e a te r  F o r  Sale—S ea t- 
in g  200. Good business, good location . 
B es t equipped th e a te r  in  c ity  of i ts  size 
in  M ichigan. W rite  fo r  p a rtic u la rs . C rys- 
ta l  T h ea te r, G rand  Ledge, M ich. 821

C ash fo r y o u r b u sin ess  o r p ro p erty . I 
b rin g  buyers an d  se lle rs  to g e th e r. N o 
m a tte r  w here  located , if  you w a n t to  buy, 
sell o r exchange  a n y  k in d  o f bu sin ess  
o r  p ro p erty , w rite  me. E s ta b lish ed  1881. 
Jo h n  B. W rig h t, su ccesso r to  F ra n k  P , 
C leveland, R ea l E s ta te  E x p e rt , 1261 
A dam s E x p ress  Bldg., C hicago, III. 326 

W an ted —S tock  m erch an d ise  a b o u t $20,- 
000. W ill exchange  fine, w ell im proved, 
Illinois fa rm . A ddress. B ox 97, G reenup,
IR _______________ __________________  859

W an ted —A shoe s to ck  fo r  tw o  s to ry  
b rick  block. Good location , w ith  five 
y e a rs ’ lease. Good re n t. A ddress P eo - 
p les S tore, 1973 D ivision avenue . 863 

F o r Sale—P a te n t  r a t  a n d  m ouse tra p . 
Sim ple, durab le , econom ical. S u re  catch . 
A ddress D. H . C lippinger, P e rk in s , C ali
fo rn ia;_____________________ __________865

W an ted —Stock o f m e rch an d ise  fo r 
$5,000 fa rm , o r $15,000 t im b e r  t ra c t ,  no 
encum brance . P h illip s, M an ch este r, T enn . 
___________________________ __________ 812

H o te l D eH aas, a  th ir ty -f iv e  room  b rick  
hotel, fifteen  o th e r  room s av ailab le , on 
m ain  co rn e r in  F rem o n t, a  live g row ing  
tow n  of 2,500 in  th e  f ru it b e lt o f W es te rn  
M ich igan ; th is  is a  m oney m ak er, a s  i t  
is  th e  only  f irs t-c la ss  ho te l h e re ; cost 
$30,000; w ill sell fo r $15,000; e asy  te rm s. 
N o license  a n d  fo u r  su b -re n ta ls . W ill 
n o t re n t; reason , age. A ddress  D r. N . 
D eH aas, F rem o n t, M ichigan.________801

W ill p ay  cash  fo r a n y  k ind  of m e rc h a n 
d ise  o r a n y  a m o u n t of i t  if  cheap  enough. 
H aro ld  G oldstrom , 65 S m ith  Ave., D e tro it, 
M ichigan. _____________  739

L arg e  ca ta lo g u e  F a rm s  an d  B usiness 
C hances, o r $50 selling  p roposition  free. 
P a rd ee . T rav e rse  C ity, M ichigan . 519

F o r R en t—S to re  building. Good loca- 
tion  fo r  c lo th in g  o r  d e p a r tm e n t s to re , 
in  a  live M ich igan  tow n. A ddress  No. 
328, care  T rad esm an . 328

S afes O pened—W . L. Slocum , sa fe  e x 
p e rt a n d  locksm ith . 9? M onroe Ave.. 
G rand  R apids, M ich .________________ 134

W e p ay  C A SH  fo r  m erchand ise  s tock  
and  fix tu res  G rand  R ap id s  M erchandise  
& F ix tu re s  Co„ 803 M onroe Ave. 203

F o r  Sale—C lean a n d  u p - to -d a te  w ard  
sood  m a n u fa c tu rin g  c ity  of 

12,000 in  N o rth e rn  In d ian a . S tock  c lean  
an d  new —fix tu res  f irs t-c la ss  an d  com plete. 
A ddress  814 ca re  T rad esm an ._____ 814

H E L P  W A N T E D .
W a ited —Clothing Salesm an—To open 

office and solic it orders for M erchant 
Tailoring. F u ll sam ple equipm ent is  
free. Start now and g e t into  business  

on your own hook.” W e build to-order  
the best clothes in Am erica. I f  you have  
faith  in your ability  to  do th ings, you 
are the fellow  w e are looking for! Full 
details w ill be supplied on request and 
I can call and talk  it  over if  you are 
interested. E. L. Moon, General Agent, 
Columbus, Ohio. 737

I  HE chances are that you want something 
more than printing when you want a job of 
printing— ideas, possibly, or suggestions 

for them; a plan as likely as possible to be the 
best, because comprising the latest and the 
best; an execution of the plan as you want it 
and when you want it. This is the service that 
we talk about but little, but invariably give.

Tradesman Company :: Grand Rapids

Economic Coupon Books
They save time and expense.
They prevent disputes.
They put credit transactions on cash basis. 
Free samples on application.

TRADESMAN COMPANY, Grand Rapids, Mich.
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C onservative investors patronize Tradesman ¡Advertisers
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UPPER PENINSULA.
Recent News From the Cloverland of 

Michigan.
Sault Ste. Marie, Feb. 22—Fred B. 

Raymond, one of our leading citizens 
and proprietor of one of the largest 
furniture houses in Cloverland, return
ed last week from a visit to Grand 
Rapids, Detroit and other cities. After 
taking in the convention at Grand Rap
ids, he made some large purchases in 
the furniture line. Mr. Raymond is 
one of our hustlers who has no time 
to talk war and believes in using the 
saw instead of the hammer which ac
counts largely for his success. He is 
one of our reliable business men who 
can always be banked upon at any time 
to give a helping hand to any enter
prise of worthy cause. The only thing 
he has balked on is getting mixed up 
in politics, as he believes there are 
enough hungry politicians to take care 
of municipal affairs.

When Miss Alice Hayden, the popular 
book-keeper for the Central Grocer Com
pany for the past year, resigned her 
position about Feb. 1 to leave for her 
home at Phillips, Wis. much regret 
was heard by her many friends here to 
whom she had endeared herself. How
ever, not long after Miss Hayden’s de
parture, Frank Lapish, one of the Soo’s 
popular young men, also left the city 
oh a short vacation and upon his return 
last week he brought back Miss Hayden, 
who had changed her name meanwhile 
to Mrs. Frank Lapish and is now to 
be a. permanent resident of the Soo. 
This was a surprise to their many 
friends here, who were not prepared to 
give them the proper reception which 
they would have tendered them had they 
known that such good news was in store 
for them. The couple, however, have the 
best wishes of their numerous friends 
here, who wish them a bright and happy 
future.

The first signs of spring came with 
last weeks’ issue of the Michigan 
Tradesman when the first poet of the 
season, Mr. James Goliah Goldstein, ap
peared in the Tradesman, which prob
ably accounts for the pleasing weather 
that we have enjoyed since.

While it may seem somewhat early and 
out of place to think of the summer 
resorts, still we are informed that a 
new resort is being planned by Robert 
Carlson, of Wbitefish, who has pur
chased ten acres of land fronting on St. 
Mary’s River, just below Riverside 
cemetery on the Hay Lake road, which 
Mr. Carlson intends to convert into a 
summer resort, erecting fifteen summer 
cottages. He will also build a brick 
residence for himself and a general 
store which he will conduct, and will 
cultivate a portion of the land as a 
truck garden. It is an ideal location, 
but whether its closeness to the ceme
tery will be any advantage to the new 
resort will have to be determined later.

Harry Harison, our wide awake music 
dealer, is one of the busiest men in the 
city. He is also proprietor of the Har
rison jewelry store, one of the largest 
and most up-to-date jewelry stores in 
Cloverland and part owner and mana
ger of the Star theater, one of the 
largest in the city. With these many 
enterprises requiring most of his per
sonal attention, he still has time to take 
an active part in many social affairs, in 
which he is very popular. He is one of 
a modest disposition, while always cheer
ful and ready to do his share of the 
boosting any time. He is an all round 
goodfellow and a credit to the com
munity.

George Adrian has opened up the 
meat market in Algonquin which was 
formerly occupied by Pappas Bros. Mr. 
Adrian is an experienced butcher and 
appears to be on the up-to-date order, 
and as he is practically the only butcher 
at Algonquin now, he has an unusual 
opportunity which it is hoped will be a 
profitable venture.

Marcus Brown, an orator of fame and 
an authority on drugs, paid us a visit 
last week, and although he did not get 
around to see all of his friends, it is

understood he conducted himself in a 
most gentlemanly manner while here and 
those fortunate enough to meet Marcus, 
told him to hurry back.

Bert Sweet, the popular tobacco man 
making this territory, was a visitor here 
last week. From all accounts he was 
a busy man and from present indica
tions it will not be necessary to “chew 
the rag,” as he has stocked the tobacco 
merchants for the remainder of the 
season. When he departed to finish up 
the remainder of his territory, he looked 
over his order book and remarked, “I 
guess that will hold them for a while.”

The hockey game Thursday night with 
Calumet met with a score of 5 to 1 in 
favor of the Soo. The noise is growing 
louder after each game, as the Soo has 
taken everything that the hockey league 
had to offer this year. They have also 
captured the Soo Falls trophy in the 
game played between the American and 
Canadian teams, which was considered 
a remarkable game, as the Canadians 
did their utmost to rip them up the 
back, getting in professionals from 
various parts of Canada, but with all of 
their keenness and large field to pick 
from, they went back home a disap
pointed lot. If the Soo keeps on much 
longer we may have to send them down 
to Detroit again for the finishing 
touches.

Menominee have formed an old Set
tlers Qub. All old timers of thirty years 
or more are eligible. The object of the 
Qub is to promote acquaintanceship 
among its members. They will meet, 
talk over old times and hold annual 
picnics. Not a bad idea.

Thomas Durocher & Son, local con
tractors, have completed their large 
scow in the ship yards here. The scow 
will have a capacity of 5,000 tons and 
will be one of the strongest on the 
lakes. They expect to use it in their 
work on the breakwater at Marquette 
which will require two years to build. 
Mr. Durocher and son are making a 
record as a Soo firm and getting many 
Government contracts. They are both 
charter members of the Booster Club.

Herbert Fletcher, Assistant Cashier 
of the Sault Savings Bank, had an amus
ing experience last week with his 3 
year old son, Thayer, who is a chip of 
the old block and has reached the age 
where a child of that kind begins to 
take notice. Some friends who had call
ed to spend the evening were amused 
by the knowledge and sayings of Thayer, 
and Mrs. Fletcher endeavored to have 
Thayer give an illustration as follows: 
“What are your eyes for, Thayer?” 
“To sleep with,” was the prompt reply. 
“What is your mouth for?” “To eat 
with.” “What is your nose for?” “To 
pick,” promptly replied little Thayer. 
This concluded the interesting perform
ance.

Word has been received from Los 
Angeles by friends of Glenn Kemp, 
one of our local residents, stating that 
he has improved in health since he left 
the Soo. He also mentioned having met 
Mort Desenburg, another old Sooite, 
who is running a large chicken ranch 
at Los Angeles and reports it as being a 
very successful venture.

Chess players in the Canadian Soo 
have formed a club and are arranging 
for games with Toronto and other 
Canadian cities. It is expected that 
they will also challenge some of the 
American cities after they get fairly 
underway.

Miss Ira Paul, who for the past two 
years has been the popular book-keeper 
for L. D. Kemp, has resigned her posi
tion but has not as yet stated what 
she will take up. If she follows the 
example of the other young ladies who 
have resigned here of late, we may be 
able to report more later.

Sam Elliott, one of the Soo’s popular 
young grocers, left last week for Chica
go, where he will take medical treatment 
from a specialist. Mrs. Elliot has charge 
of the business here during her husband’s 
absence. Mr. Elliott’s many friends 
here are anxious to hear of his im
proving in health.

Alf. Richards, the ice man of Clover
land, has been the busiest of busy men 
for the past few weeks putting up ice. 
The ice industry here furnishes much 
relief to the unemployed during the 
winter season.

Andrew Short, one of our leading citi
zens and local capitalist, landed the ap
pointment on tihe Newberry hospital 
board at the hands of Governor Ferris. 
Mr. Short succeeds R. G. Ferguson as 
a member of the board.

Geo. Baylis, for the past few years 
on the clerical force of the Soo Hard
ware Co., has tendered his resignation 
and expects to embark in business for 
himself in the hustling town of Brim- 
ley in the near future. Mr. Baylis is 
one of the Soo’s popular young men 
with a wide circle of acquaintances and is 
one of the cheerful kind who makes 
friends everywhere. He is also one 
of the luckiest men in Cloverland, as 
he won a house and lot two years ago, 
by popular subscription offered by the 
Soo Evening News. George is also 
one of the industrious kind who Joes 
not believe in spending all that he makes 
and the snug little nest egg that he has 
been accumulating these past few years-, 
in addition to his accumulated real 
estate, has prepared him for a most 
successful business career. His many 
friends predict for him a bright future.

L. J. Lee, Dafter’s prosperous grocer, 
has been spending a few weeks’ vacation 
at his old home at Lake Odessa. It is 
fourteen years since Mr. Lee visited 
his old home and from all accounts he 
had a delightful time, meeting many 
of his old-time friends, noting the great 
changes that had taken place during all 
these years. The much needed rest has 
had a marked effect upon Mr. Lee. He 
is now back on the old camping ground 
where life is worth living.

J. B. Berry, the well-known store
keeper at Oak Ridge Park, has been ex
tensively engaged in the cedar and pulp- 
wood business during the winter, but 
will soon be finished now and ready for 
his spring trade in the merchandise line.

Mr. and Mrs. N. L. Field, of Rud- 
yard, are the happiest couple in town 
over the arrival of a new baby girl. 
Mr. Field is one of Rudyard's leading 
business men, a director in the bank 
and an all round hustler, and is re
ceiving the congratulations of his many 
friends.

Hugh Bonner, operating in the lum
ber business at Fibre, was a business 
visitor here last week. He reports that 
he has had a very successful year in his 
operations for the Dick Lumber Co. 
during the winter, but is practically 
through for the season. Mr. Bonner’s 
many friends were pleased to meet him 
while here.

Marquette was the first city to start 
out with the good example when she 
enforced the cigarette law which went 
into effect last week. The chief of 
police issued a warning to all boys in 
Marquette under 21 years of age that 
the cigarette ordinance, which was 
adopted by the city commission recently, 
went into affect Feb 15 The chief took 
a list of all boys in the city under 21 
which was compiled from the last school 
census. His officers have been supplied 
with lists and they are under strict or
ders to enforce the ordinance, which 
provides that no person shall sell, give 
nor furnish any boy under 21 with 
cigarettes without a written permit from 
his parents or guardian, and that no boy 
under 21 shall smoke cigarettes in any 
public street, alley, park, business place 
or public building This would be a 
good law to be passed in many other 
cities where cigarettes are so popular.

The Soo has a new hay and grain 
firm which opened up for business last 
week under the name of Deegan & 
Werle. They have their office in the 
Connolly Harness Co.’s building. The 
new firm will handle hay, grain and other 
farm products, buying and selling , at 
wholesale. As they are both well known 
gentlemen throughout the surrounding 
country, they expect  ̂to_ get their share 
of the business in this line.

W. T. McLachlan, member of the firm 
of McLachlan Bros., our leading flour 
and feed merchants, left last week for 
Chicago to attend the cement show. 
This is Mr. McLachlan’s first vacation 
in over a year and he will probably take 
in most of the interesting sights in the 
windy city while there. He is one of 
the hard working, never tiring type who 
has made a success in his business ven
tures.

The many friends of Chas. H. War
ner were pained to learn of his death 
last week after a lingering illness from 
a complication of diseases. The young 
man was 32 years of age and spent 
about a third of his life here and was 
one of our popular young men 
being a clerk in the drug store of S. 
Zeller. A few years ago he left for 
California for the benefit of his health 
and upon his return here about a year 
ago he again entered in the employ of 
Mr. Zeller, where he remained until 
illness prevented him from serving 
further. He leaves a host of friends 
who extend their sympathy to the be
reaved family.

Talk about wolves! G. T. Holland, 
the popular engineer on the C., M. & 
St. Paul Railway and in charge of the 
locomotive of the copper country limited, 
tels of an unusual experience eight 
miles north of Iron Mountain last week, 
when his train ran into a pack of wolves, 
four of which were killed. It seems 
that the wolves were attracted by the 
headlight and roar of the train and 
started up the track ahead of the engine. 
The light seemed to confuse the wolves 
and they kept the track until the train 
was upon them. Two were ground under 
the wheels, while two more were hurled 
into the air, but the engineer was un
able to state whether any more were 
killed or not, as that was all that he 
could account for in the short space of 
time. William G. Tapert.
Muskegon Retailers Organized for 

Action.
Muskegon, Feb. 23—J. Arthur Dratz 

has been elected chairman of the retailers 
division of the Muskegon Chamber of 
Commerce for the coming year. Albin J. 
Swanson was chairman of the division 
last year. The executive committee will 
be named by Presidnt J. D. A. John- 
so and Mr. Dratz in the near future.

The retailers have decided to continue 
the rating bureau and have named a 
committee composed of Abraham Rosen, 
Mr. Dratz, Fred Castenholz, A. J. Swan
son and Alex Meyer to investigate the 
present condition of the bureau and 
secure  ̂someone to take charge of it.

Straight to the Point.
Marquette, Feb. 23—1 beg to person

ally thank you for your editorial of Feb. 
3 entitled Why Not Play Fair? and also 
for your editorial of Feb. 17 in a more 
especial manner entitled Pussy Foot 
Railway Tactics Rebuked. They cer
tainly are fine and straight to the point, 
and it is refreshing to know that at 
least one paper in Michigan has the 
courage to speak its convictions on the 
right side of a great question.

T. F. Follis.
Edward Frick (Judson Grocer Co.) 

is still confined to his home by weak
ness. He hopes to be strong enough 
to resume his duties by next week.

B U S IN E S S  C H A N C E S .
F o r  Sale— Several pood second-hand  

soda  fo u n ta in s  w h ich  a re  now  in  o p e ra 
tion  an d  ow ned by  p a r tie s  w ho  w ish  to  
in s ta ll  o u r 1915 W a lru s  ou tfits. H aze l-  
t in e  & P e rk in s  D ru g  Co. A. W . Olds 
S alesm an ._______ 914 ’

F o r  Sale—N o T rad es—C lean  s to ck  d ry  
goods an d  g roceries, sm all tow n, good 
te rr i to ry , e stab lish ed  tw elve  y ears . H ave  
good tra d e . S tock  and  fix tu res  abou t 
$6,000. C an  be reduced. Good reaso n s  
fo r selling. A ddress  No. 915, care  
T rad esm an . 915

S IT U A T IO N S  W A N T E D .
W an ted —A position  in  a  g ro ce ry  s to re  

by  a  m an  of n u m b er y e a rs ’ experience  
C an fu rn ish  re fe ren ce  w h ere  la s t  e m 
ployed. A ddress  B ox 325, P la inw ell, 
M ichigan. 913



M O V E S  Q U IC K L Y  
from your shelves

■OU’LL find Karo listed on the m ajority of the 

orders yon receive and your custom ers ask 

for it because our advertising has taught them  

its many uses, whilè its  purity and quality bring 

them back for more., Karo is easy to sell and the 

demand for it is increasing throughout the entire 

year. It moves so quickly and gives such perfect 

satisfaction to your customers that you w ill find 

Karò the most profitable syriip you can handle. Dis

play the w ell known Karo cans where y o u r  cus

tomers Can see them—y o u ll find th at it  pays.

Cold weather is the tim e for griddle cakes and N 

Karo. Place your orders now while the jobbers 

have good stocks and can deliver promptly. Karo 

sales mean generous Karo profits—liberal stocks 

w ill secure your fu ll share of th e profits.

CORN PRODUCTS REFINING CO.
. N E W  YORK ■ - : . ‘

When a trust company, under a w ill, 
is appointed executor or trustee, the 
taw declares what
be made, determines how accountings 
shall be prepared and presented, and
supplies in the persons of bank com
missioners and bank examiners, the 
supervisory authority which assures 
the fulfillment of the requirements of 
the law. Thus the interests of those 
to whom property is left are thorough
ly safeguarded if  this company is 
selected to handle the estate as ex
ecutor or trustee. It has had twenty- 
five years* experience.

Send for blank form of w ill and booklet on
descent and distribution of property. . * .

Th e  M ichigan  Tr u st  Co.
lflicbiaatt Crust Building Brand Rapids, Iflicb.

DUTCH MASTERS 
SECONDS

WH1 stimulate your trade. Handled by all jobbers.

G. J. JOHNSON CIGAR CO., Makers 
GRAND RAPIDS




