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W H ITE HOUSE
is the very  finest, most dependable, most uniform and 

satisfactory Coffee t n  earth; and we w ant to have 
you understand tha t i t  is  the principal table 

beverage of thousands upon thousands of 
families who drink  it  exclusively; and 

tha t no sort of inducement could 
l be offered to cause them to ,

change to some other Jvk
; brand.

We
Want You
To Know That

Judson Grocer Go.
Wholesale Distributors

Grand Rapids, Michigan

DUTCH MASTERS 
SECONDS

Will stimulate your trade Handled by all jobbers

G. J. JOHNSON CIGAR CO., Makers
GRAND RAPIDS

TA LK — ^
Over Citizens 

Long Distance Lines
Connecting with 200,000 Telephones in the State. 

85,000 in Detroit.
COPPER METALLIC CIRCUITS

Citizens Telephone Company

Good Yeast
Good Bread

Good Health

Sell Your Customers

FLEISCHMANN’S
YEAST

A  R e a l  N a p h t h a  S o a p  P o w d e r
For a limited time, subject to withdrawal without advance notice, we offer

LA UTZ NAPHTHA SOAP POWDER, 60 PKGS.—5 CENT SIZE
through the jobber—to Retail Grocers:

.>  2 5  b o x e s  @ $ 2 . 3 0 —5  b o x e s  F R E E
lO  “  @ 2 . 3 0 - 2  b o x e s  F R E E
5  “ @ 2 . 3 3 - 1  b o x  F R E E
2 ¥ 2 “ @ 2 . 4 0 —1/2 b o x  F R E E

F.O. B. Buffalo: Freight prepaid to your R. R. Station in lots of not less thaw 5 boxes. All orders at above prices 
must be for immediate delivery. This inducement is for NEW ORDERS ONLY—subject to withdrawal without notice.

Yours very truly.

Deal Nik 1501 
BUFFALO, N. Y.
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T H E  GROCER AT EA STER T IM E
Easter means an opportunity for 

the grocer to profit from the pent-up 
appetites of a large proportion of his 
customers. Abstinence from certain 
articles of food for six long weeks 
must inevitably be followed by a sort 
of physiological reaction. And this 
means that right now people are 
thinking of “the good things” that 
will* soon be once more permissible 
on their tables. The grocer who has 
his plans laid for displaying and ad
vertising the good things when they 
are once more in season will find 
himself rewarded for his forethought.

The closing days of Lent the mer
chant should prepare window and 
counter displays that will appeal to 
the imminent needs of his customers 
Such displays will possess, right now, 
an unusual degree of selling power.

Eggs are timely. Saturday’s dis
plays should include eggs. One gro
cer a few years ago pulled off a good 
display stunt. He had in his win
dow a cage containing a couple of 
fine, well kept hens, and around the 
cage on the window floor a plentiful 
showing of eggs. The show card 
read: “New laid Eggs for Easter Sun
day—20c.” Egg displays of any kind 
are good. Only this point should be 
kept in mind: that eggs exposed to 
hot sun deteriorate in quality. There
fore, the life of an egg display is nec
essarily brief, and the display must 
be soon changed.

A popular combination in grocery 
display is ham and eggs. Hams and 
eggs can be shown in conjunction, 
with a few other lines to fill in. For 
instance, green goods, which are just 
coming in—lettuce, onions, and rad
ishes, if available—will not merely sell 
themselves but will add color and at
tractiveness to the window.

This is an excellent time to play up 
the green goods and fresh fruit de
partm ent of the store. People are 
unconsciously looking for these things 
and the grocer who shows them to 
advantage in his windows will easily 
pull trade. Show cards should be 
worked into these displays, and it is 
generally well to give prices. On this 
point merchants differ as to the best

policy; but as a rule prices attract 
far more customers than they repel. 
In any event, a show card emphasiz
ing- the freshness, the crispness, the 
excellent quality of the green goods 
shown will add to the attractiveness 
of the goods and do much to facili
tate sales.

Simultaneously, the merchant will 
do well to call attention to these 
goods in his newspaper space. One 
merchant, whenever anything new of 
this sort comes in, makes good use of 
“reading notices”—short two and 
three line items run among the per
sonals, and, usually, printed in black
faced type.

The telephone number is a good 
stunt in such advertising. It suggests, 
to the housewife who has a telephone, 
the advisability of ordering at once. 
And the person with a telephone is 
almost invariably of the better class 
of customers.

The merchant who handles flowers 
on commission can use them to ad
vantage in his Easter trim. The gro
cery window at Easter can, if nec
essary, be made very elaborate.

The great essential, however, is to 
show the goods that people want— 
the foodstuffs that, after six weeks of 
abstinence, they are craving for. Such 
a display at the psychological moment 
will pull trade, regardless of all fancy 
accessories.

The horrors of the war have ex
tended to the alphabet. A French 
scholar, now at the front, has sug
gested to the Academy that the letter 
k be rigorously suppressed on the 
ground that it is a “thoroughly Ger
manic” character. The w riter does 
not specify, but it is evident that 
there should be little mercy for a 
consonant that marks the very be
ginning of the three German fetishes 
—Kaiser, K ultur and Krupp. The 
suggestion has found favor in some 
quarters. There is no reason why 
Frenchmen should have gone in for 
the Germanic k in such non-Germanic 
terms as Tonkin, kasbah, and Kourd, 
when the words might be written, as 
they once were, Tonquin, casbah, and 
Courd. But there is one phonetic ob
jection and one political objection. 
How about the hard sound of c be
fore i or e? A Frenchman should 
be the last to admit that Kiel Canal 
is Ciel Canal. In the second place, 
to declare war against k would be 
to assail the devoted people of 
Flanders, who terminate many of 
their names in ck; Hazebrouck, where 
the high tide of the German rush 
against Calais was broken, and Mal- 
brouck, who went to war and did not 
return.

Riches have wings—otherwise there 
would be but a few high flyers.

AN IN A D V ER EN T ADM ISSION.
At last we have an admission 

from an authoritative German source 
that A1 sace is French, not German 
soil. In a speech delivered before the 
Prussian Landtag, no less a person 
than the Vice-Chancellor of the Ger
man Empire, H err Vincent Delbriick. 
has declared that “there are no ene
mies on German soil.” Now, since 
the month of August the French 
have been in possession of Thann, a 
manufacturing town of some 8,000 in
habitants; of Dannemarie, which the 
Germans call Dannkirchen, and of a 
score or more of smaller townships, 
all of which were until 1871 part of 
the French Department of Haut-Rhin, 
and have been since then part of the 
German province of Upper Alsace. If 
there are no enemies on German soil, 
as is asserted by H err Delbriick, then 
the French soldiers who are lighting 
b ranee’s battle are there upon French 
soil. The admission is worth record
ing. ________________

FO O L ISH  PR ED IC TIO N S.
One of our best-known publishing 

houses is advertising a new book as a 
"forecast of the inevitable conflict 
between the United States and Eu
rope’s victor.” If there is one thing 
which we ought to learn from past 
history and present world conditions, 
it is the folly and wickedness of such 
language. There is absolutely noth
ing in ingrained American sentiment 
or in our relations with other Pow
ers to make essentially impossible 
the maintenance of peace with any 
given nation in existence. The Trades
man believes most emphatically that 
the cause of most wars is psycholog
ical, not economic; and the American 
who uses such language as that quot
ed above is simply doing what he can 
to establish psychological conditions 
which might finally make inevitable 
an evil easily avoidable, so long as 
common sense shall control.

That this country needs such a clear 
head and firm hand as ex-Senator 
Root’s at the helm is very generally 
conceded and appreciated. Every
where lie is recognized as the ablest 
statesman, the best informed and 
clearest thinker in the United States, 
but the presidency is no allurement 
or attraction to him. He has been in 
public life enough to know what it all 
means, and while thoroughly appre
ciative of the distinguished honor, 
which probably he would have been 
glad to enjoy twenty years ago, he 
could not now be induced to under
take it. In connection with recently 
published gossip is a story to the ef
fect that he might accept of the po
sition of Secretary of State under the 
next Republican President, with the 
idea that he could be of service in

straightening out and adjusting some 
diplomatic differences and helping to 
solve some international problems 
which will be confronting the coun
try at that time. It is altogether prob
able that if such a position were prof
fered he might accept it because it is 
in line with his ideals of service. As 
Secretary of W ar and as Secretary 
of State he rendered service which 
put the whole country under obliga
tion to him and people generally, 
without respect to party, are wishing 
that to-day he were Secretary of 
State, in which event they would feel 
safer.

A leading grocer states that the 
trouble with the trading stamp sys
tem lies in the fact that once adopt
ed the stamps cannot be dropped, 
even after they have ceased to have 
the value they had for him at the out
set. Perhaps it would have been 
wiser for him to have forseen this 
outcome, but that doesn’t relieve the 
situation now. He says that trading 
stamps are of the same class as free 
deals—in a competitive field they are 
compelling and every competitor is 
bound by the action and attitude of 
his fellow merchants to act together 
or not at all. He says that when he 
alone in his field had the trading 
stamps “they had trade-pulling power, 
but when the multiplication of stamp 
companies—possibly suspiciously in
ter-related—gave his competitors the 
same benefits for attracting custom
ers, the advantage ceased and a new 
parity was established in competition, 
saddled with the cost for all victims 
alike of the stamps. And not one of 
the rivals dares to drop them unless 
the rest will.

At first thought there seems to be 
no relationship or connection between 
an apple and the tailoring trade, but 
sometimes second thoughts are better 
than those that come first. A tailor 
in a small city displayed a bright red 
apple on a pedestal. Many noticed it 
and wondered why it occupied a posi
tion of state in the window. Finally 
a customer more curious than the rest 
asked the tailor why the apple was 
kept on the pedestal and the answer 
was: “If it hadn’t been for an apple 
where would be the tailor’s business 
nowadays?” Do you see?

Large English employers of labor 
have entered into an agreement to 
pay the total abstainers among their 
men 10 per cent, higher wages than 
the drinkers. They do this as a pure
ly business proposition and in the in
terests of efficiency.

The milk of human kindness is 
skimmed for many a poor fellow who 
gets around after milking time.
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HELD IN ABEYANCE.

Repeal of Trading Stamp Law Re
ceives Backset.

Among the men who do things is 
to be recorded the name of John A 
Lake, of the grocery firm of Smith & 
Lake, Petoskey.

Last W ednesday Mr. Lake receiv
ed a letter from President McMor- 
ris, of the Retail Grocers and Gen
eral M erchants’ Association of Mich
igan, enclosing a letter sent the lat
ter by the editor of the Michigan 
Tradesman, calling attention to a 
hearing that was to be held the day 
following at Lansing on the bill in
troduced by Senator Odell to repeal 
the trading stamp law enacted by the 
Legislature of 1911. Mr. Lake was 
asked to give the m atter immediate 
attention in his capacity as chairman 
of the Legislative Committee of the 
above named Association. He had 
only three hours to make his train, 
but he accomplished it and appeared 
before the Judiciary Committee of 
the Senate in time to save the day. 
H e found the Odell bill was appar
ently championed by a newly-organ
ized trading stamp company doing 
business in Detroit, but read'ly dis
cerned that Sperry & Hutchinson 
were in the back ground and that the 
cunning hand of their attorney, Alex
ander J. Groesbeck, was directing the 
assault on the law. Mr. Lake read
ily secured the consent of the Judi
ciary Committee to withhold action 
on the repeal measure, providing he 
would undertake to secure immediate 
action in testing out the law in the 
Supreme Court.

Mr. Lake returned to Grand Rap
ids, where the law originated, in o r
der to get his bearings, which he 
was able to do through the assist
ance rendered him by the Michigan 
T  radesman.

The present law was drafted by 
Roger I. Wykes, of this city. I t  was 
introduced in the House March 16, 
1911, by Representatives Verdier— 
now a member of the State Senate— 
and became a law largely through Che 
influence of the large merchants of 
Grand Rapids. I t  was signed by the 
Governor May 1, 1911, and therefore 
became a law August 1 of that year.

Immediately on the law going into 
effect a bill was filed by Sperry & 
Hutchinson in the United States Cir
cuit Court, asking for an injunction 
to  restrain the A ttorney General of 
the State from enforcing the provis
ions of said Act, because of its claim
ed unconstitutionality. On the hear
ing for a temporary injunction an 
order was made "by the Court deny
ing the prayer of complainant for a 
preliminary injunction on the ground, 
as stated by the Court in its opin
ion: “I t does not appear that the A t
torney General is charged with any 
duty to enforce Act No. 244 (being 
the act in question), nor that he is 
threatening presently to enforce it.”

Baffled in his attem pt to tie the 
hands of the A ttorney General, A t
torney Groesbeck then trumped up 
a test case in D etroit for the appar
ent purpose of securing snap judg
ment and obtaining the annulment 
of the law on purely technical

grounds. This arrangem ent was suc
cessful, so far as the Recorder’s Court 
was concerned, but in the meantime 
Roger I. Wykes had become A ttor
ney General by appointment and re
fused to permit an appeal to be taken 
to the Supreme Court, insist ng that 
the case should be presented to the 
court of last resort on its merits. He 
accordingly drafted a quo warranto 
bill entitled “The People of the State 
of Michigan by Roger I. Wykes, A t
torney General vs. Sperry & Hutchin
son Co., a Foreign Corporation,” con
taining a stipulation of facts which 
will appear in a subsequent edition 
of the Tradesman. This bill was filed 
by Mr. Wykes while A ttorney Gen
eral and would have been argued and 
submitted months ago if he had con
tinued in that office. The present At
torney General, Grant Fellows, has

J. A . L A K E , th e  Man W ho Does.

refused to go ahead with the meas
ure at the expense of the State, on 
the ground that the Legislature en
acted the measure for the benefit of 
the merchants and that it is up to the 
merchants to meet the expense of de
termining the validity of the law.

The expense of defending the law 
thus far, which has amounted to 
about $700, has been borne entirely 
by the Grand Rapids merchants do
ing business on Monroe street. Of 
this amount $250 was voluntarily con
tributed by Charles Trankla, of the 
Boston Store. The expense of test
ing the law in the Supreme Court 
will be about $1,000. Although it is 
manifestly unfair to ask the Grand 
Rapids merchants to do an thing 
more, they very cheerfully offered to 
contribute $200, conditional on the 
large merchants of D etroit raising 
$400 and the small merchants repre
sented by the Retail Grocers and 
General M erchants’ Association giv
ing $400.

Mr. Lake very cheerfully acquies- 
ed in this arrangem ent and left for 
Petoskey on the afternoon train, fully 
convinced that he could secure his

portion of the fund inside of a week 
by d rect appeal to those who should 
be vitally interested in maintaining 
the validity of the law. I t has been 
decided to request Mr. Trankla to 
act as treasurer of the fund and direct 
the work of prosecuting the case 
through the Supreme Court on ac
count of his familiarity with the sub
ject.

Mr. Wykes offers to take the case, 
if des’red. If some other legal rep
resentative is desired, he has volun
teered to prepare and submit a brief 
in support of his contention that the 
law is constitutional without charge 
—a very generous offer on his part..

The Tradesman suggests that any 
merchant who would like to contrib
ute to the support of this undertaking 
send in his check immediately to the 
treasurer of the fund, Charles T rank
la, Grand Rapids.

In and Around Little Traverse Bay.
Petoskey, March 22.—Joseph Mc- 

Namee, well known grocer of Boyne 
City, has his new store building about 
completed and will soon move into 
new quarters. The new store is a 
magnificent structure and a credit to 
Boyne. Mr. McNamee is untiring in 
his efforts and great credit is due him.

Glen Henry, manager of the M. 
M. Hunt & Son store at Mackinaw 
City, enjoyed a fishing trip in the 
Upper Peninsula last week. If Mr. 
Henry caught enough of the finny 
tribe to remember all the friends he 
had promised to favor it must have 
been some catch. Glen is a true dis
ciple of Isaac W alton and when not 
out for lake trout has his hook bait
ed for suckers—'and from information 
we have received he hooks ’em.

Joseph Windale Stephenson, of the 
firm of Stephenson Bros., of Boyne 
Falls, is a happy man. The reason 
is that Mrs. Stephenson recently pre
sented him with a bouncing baby bov. 
Joe is so proud that he will hardly 
recognize common prune and meat 
peddlers now, but he is friendly with 
the drayman.

Louie Koboski, manager for Bruno 
Joblinski, general merchant at Cross 
Village, is an aspirant for the mail 
and stage route between H arbor 
Springs and Cross Village. Louie is 
a Democrat of sterling quality, is a 
hail fellow well met and is loved by 
all who know him. H ere’s hoping 
he lands the job!

A. W. Stevenson, of Muskegon, rep
resenting the Hazeltine & Perkins 
Drug Co., of Grand Rapids, is report
ed confined to his home with an a t
tack of pneumonia. Steve is well 
known in Northern Michigan and his 
many friends hope for his speedy re
covery. L. W. Hoskins, of Grand 
Rapids, is making the territory during 
Steve’s illness.

A. B. W ickett, popular young mer
chant of Elmira, was a visitor in Pe
toskey Monday, ostensibly to replen
ish his shoe stock. Mr. W ickett was 
principal of the schools at Mackinaw 
City for a number of years and form
ed a large circle of friends while 
teaching there. He is familiarly known 
as Allie and has fully demonstrated 
that schoolmasters make good busi
ness men.

M. M. Hunt, lumberman, farmer 
and general merchant of Carp Lake, 
was a visitor in Petoskey Monday. 
Miles claims to be a Hoosier, but his 
many friends know that he is Irish, 
as his name denotes.

Herb Hamill, Petoskey’s oldest 
meat man, says he was born under 
an unlucky star. Last week he 
broke his baling machine and now has 
to send his money to the bank on a 
common hay rack.

W olf Galinsky, the Jewish huckster 
of Petoskey, had a sale at his farm, 
two and one-half miles south of Pe

toskey last Friday. Several head of 
fine horses and a large number of 
good milch cows were sold. The av
erage ages of the cattle was 60 years. 
The horses were centenarians. The 
terms of sale were six months on ap
proved paper with interest at 70 per 
cent. This, W olf say, is the Yiddish 
1 per cent.

W ork on the mineral well at Pe
toskey is progressing nicely. The 
authorities say that if the town goes 
dry we 'will have something to drink 
anyhow. Summer visitors from St. 
Louis are especially fond of water.

W. L. Cartwright, the hustling pro
prietor of the Ramona Hotel, at Ra
mona Park, has completed four new 
cottages and says he will build twice 
as many next winter. Under the able 
management of Mr. Cartwright, the 
Ramona has become known as one of 
the best hostelries around Little 
Traverse Bay. Will says he has a 
full booking for the coming season.

T. M. Travis, Petoskey represen
tative for the National Grocer Co., 
of Cadillac, was on the sick list last 
week. Ed. Stingle, of Cadillac, made 
the territory for Tom and Ed says 
that he enjoyed the trip to Cross 
Village very much. The drive and the 
scenery at this time of the year is 
grand. Ask Ed.

F. B. Clarke, proprietor of the 
N orthern Hardware at Petoskey, 
passed away at his home on State 
street Saturday evening. The funeral 
was held Tuesday morning under 
Masonic auspices. To know Frank 
Clark was to like him and his many 
friends will long remember him.

Pete Goudreau, pioneer merchant 
of Epoufette, spent last week at the 
Saville sanitorium, taking treatm ent 
for rheumatism. Pete says “de bigges 
fish what was catch dis winter was 
weigh twenty-eight poun an leven 
inches.” H erbert Agans.

Chirpings From the Crickets.
Battle Creek, March 22.—Battle 

Creek Council held its eleventh an
nual meeting in Arcade hall Satur
day, March 20.

After a regular business and ini
tiatory session, Past Senior Counselor 
Edward Guild installed the officers 
for the ensuing year, as follows:

Senior Counselor—Robert E. Long
man.

Junior Counselor—Guy Pfander.
Conductor—Orin J. W right.
Past Senior Counselor—W. I. Mas

ters.
Page—W . J. Wilson.
Sentinel—Earl Myers.
Chaplain—C. R. Brewer.
Members of Executive Committee— 

V. Phelps and C. Whipple.
W. I. Masters, E. W. Schoomaker 

and George C. Steele were elected to 
represent 253 at the next State con
vention in Lansing in June.

Our retiring Senior Counselor, W. 
I. Masters, was given a rising vote of 
thanks for the able manner in which 
he has conducted the affairs of the 
Council. Mr. M asters responded with 
a few well chosen words.

The incoming Senior Counselor ad
dressed the boys, speaking of the 
harmony that has always been in evi
dence in the past administrations of 
the Council and bespeaking a contin
uance of same. Our Past Grand 
Counselor and faithful wheel-horse, 
John Q. Adams, urged our boys to 
observe more regular attendance of 
the Council’s meetings and requested 
the new officers to be on the job at all 
times.

W e expect to see Battle Creek 
Council show a healthy growth the 
coming year and want the rank and 
file of our Council to lend a hand 
with that idea in view. U. C. T.ism 
was never stronger than now and 253 
will cont:nue to be known as one of 
the live councils. May we remain 
steadfast and may wè be encouraged 
by the hearty support of all our of
ficers and men.

Read the Tradesman.
Guy Pfander.
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DETROIT DETONATIONS.

Cogent Criticisms From Michigan’s 
Metropolis.

Detroit, March 22.—Learn one thing 
each week about D etroit: Fifteen hun
dred pianos and pianos players are 
turned out annually in a Detroit fac
tory.

A Chicago professor says the old 
fashioned debate should be revived. 
We have been married so long we 
didn’t have any idea that it had ever 
stopped.

Mr. W uertheimer, of W uertheimer 
Brothers, general merchants of Man
chester, was a D etroit business visi
tor last week.

The grocery store of Isidore Man- 
zo was robbed Tuesday night, March 
16. The robbers got a small amount 
of cash and some merchandise for 
their trouble.

The Auto Spray Co. has moved 
from 86 Lafayette boulevard to 1231- 
1235 W oodward avenue, the new lo
cation being larger and more con
venient for the increasing patronage 
of the company.

The acquisition of Joseph Broder 
to D etroit Council recently was a 
fortunate one for the Council. 
Mr. Broder is one of D etroit’s well- 
known traveling men, having repre
sented N. Gutman & Co., clothing 
manufacturers of Buffalo, in Michi
gan and Ohio for the past six years. 
He also maintains an office and sam
ple rooms at 509 Bowles building. 
Having been married but a few 
months, naturally Joe spends a great 
deal of time at home and when not at 
home his pretty little wife will be 
found in his company just the same. 
T h’’s would, indeed, be commendable 
to*a man who has been married for a 
number of years and while commend
able to a newly wed like Joe Broder 
it is not by any means uncommon. 
We will say this for him, however, 
those who have come in contact with 
him. both among the trade and out
side the business world, are unani
mous in the verdict that the longer 
you know Joe Broder the better he 
gets.

Evidently the Bay City Pub. Com. 
has some doubts about the veracity or 
at least the authenticity of the re
ports printed in these columns refer
ring to the candidacy of C. C. Stark
weather, of Cadillac Council, for the 
office of Grand Sentinel of the U.
C. T. Despite the doubts of our es
teemed co-scribe, we are ready and 
willing, should he so dsire, to go be
fore any notary public and swear the 
report is true. Not only is the an
nouncement true, but D etroit Coun
cil, as well as Cadillac Council, is proud 
of the candidate and will do all in its 
power to further the interest of a 
man with the ability and personality 
of C. C. Starkweather. Undoubted
ly, the Bay City candidate is well 
fitted for the office, but the fact that 
Bay Council has no member in the 
Grand Council is no convincing ar
gument that a man like Starkweather 
should not run for the office. The 
scribe goes on to say that “it seems 
inconceivable that any council should 
be so sufficiently selfish to ask for 
two offices in the Grand Council.” 
Only a short time ago Grand Rapids 
had a member on the Grand Execu
tive Committee, another member who 
was Grand Conductor and another 
announced as candidate for Grand 
Secretary. Nothing was said then, to 
the w riter’s recollection, of any coun
cil being selfish. The Grand Rap
ids members were all well fitted for 
their work and the Council itself was 
the largest in the State. Traverse 
City has had a member in office for 
several terms and no one thinks the 
Council is selfish. The member in 
question is ably fitted and as such has 
been recognized by all councils for the 
office in the Grand Council that he 
holds. To-day Cadillac Council is 
the largest in the State. Truly there 
is no more hustling council anywhere 
and the mere fact that one member

is on the Grand Executive Committee 
seems like a poor reason why it 
should not run another member for 
the Grand Council who, as it happens, 
is so eminently fitted for the work. 
All D etroit U. C. T. members, as 
well as nearly all traveling men (and 
there are nearly 20,000), are for C.
C. Starkweather, who is known to 
them by reputation if not personally.

R. H. Huston, of Allenton, was a 
business visitor in D etroit last week.

J. C. Goss & Co., sail, tent and 
awning makers, will move into the 
building being erected at the corner 
of Bates and W oodbridge streets. The 
new building will be four stories high. 
The Goss Co. has been situated near 
the foot of Woodward avenue for 
the past thirty-eight years. Mr. 
Goss, a veteran traveler, is a mem
ber of D etroit Council.

The fact that many lives have been 
lost at sea is no excuse for a fellow 
not sticking to water on land.

The Jefferson Garment Cleaning 
Co., 2456 Jefferson avenue, will move 
into a new store at the corner of Jef
ferson and Fairview avenues on or 
about April 1.

J. S. Hoffman, pioneer clothing mer
chant of Monroe and very well known 
in Detroit, where he made his home 
previous to engaging in business, left 
Sunday with a party of friends for a 
three or four weeks’ trip to the Coast 
and the Panama Exposition.

The Studebaker Corporation enter
tained about seventy-five members of 
the Michigan Studebaker Dealer’s 
Association last week. The party was 
shown through the various plants of 
the company and on F rd a y  a lunch
eon was served at the Hotel Tuller. 
Several addresses were given and E. 
R. Benson, Vice-President, urged the 
boosting of good roads at every op
portunity.

D. E. Lapayne has opened a res
taurant at 1184 Jefferson avenue.

S. Jakont will open a dry goods and 
furnishing goods store at 1830 Gratiot 
avenue about April 1.

The American Phonograph Co., 
which has been in business for the 
past eighteen years, will retire from 
business on April 1. E. P. Ashton, 
the proprietor of the company, is ex
tensively interested in several other 
D etroit industries and will give them 
more of his time. Expirat:on of the 
lease and the inability to find a suit
able location are the causes of the re
tirement from business.

Our lot in life might be worse. 
Suppose we had hosts of relatives and 
lived in San Francisco.

Poss’bly there might be happier 
men than B. Kollenburg, the general 
merchant of St. Charles, but if there 
are such animals they haven’t been 
discovered yet, and proud—well, they 
say Mr. Kollenburg’s buttons have to 
be fastened on with wire or they 
would be flying in all directions. As 
he explains it, it is a natural alarm 
clock that arrived at his home March 
7. I t  is the wish of the many friends 
of Mr. Kollenburg that the boy will 
cause his parents the same continued 
joy throughout the remainder of his 
life that he does now.

Siam imports yearly $148,386 worth 
of paints and varnishes. Detroit, in- 
cidently, has the largest paint and 
varnish works in the world.

Shipping might well “in time of 
war prepare to sink.”

Ralph Ainsworth, for years en
gaged in the shoe business, has open
ed a wholesale shoe house at 96 Jef
ferson avenue east under the style 
of R. Ainsworth & Co. The com
pany will deal in men’s and women’s 
shoes.

J. Smilansky has opened a men’s 
furnishing goods and shoe store at 
2473 Jefferson avenue east.

At the regular annual meeting/ and 
election of officers of D etroit Cbun- 
cil Saturday night, Charles W elker 
had the most unprecedented honor 
of being re-elected to the office of 
Senior Counselor for the second term. 
O ther officers elected were: E- H,

W arner, Past Counselor; Elmer Bre- 
vitz, Junior Counselor; Stanley Hitch- 
ings, Page; C. J. Nelson, Sentinel; 
H arry  Marks, Secretary-Treasurer; 
Executive Committee, H. W. Nichols, 
John Murray and L. Williams; dele
gates to Grand Council meeting, John 
Murray, C. W elker and E. H. W ar
ner. The Council unanimously adopt
ed resolutions endorsing the candida
cy of C. C. Starkweather for Grand 
Sentinel.

N. Plain, clothing merchant of 
Croswell, was a D etroit business vis
itor last week.

The Hine Lumber Co., formerly of 
Bay City, recently moving to Detroit, 
has added A. B. Williams as advert s- 
ing manager and K. R. Montgomery 
as manager of factory sales to its 
staff. Both young men are well and 
favorably known in their respective 
fields.

We, too, will soon be digging 
trenches in our back yard—for our 
annual “prospective” garden.

Charles A. Gilligan has purchased 
the Grosse Pointe grocery of Charles 
A. Paye. Mr. Gilligan is a pioneer 
in the grocery business, having con
ducted grocery stores at the corner 
of Kenilworth and Woodward and 
Jefferson and Baldwin. He is an up- 
to-date merchant and it is his inten
tion to remodel the grocery store he 
has just purchased, making it one 
of the finest and most modern in that 
section of the city.

An average man breathes about 
twenty-one cubic feet of air into his 
lungs every hour. We have heard 
fellows who exuded more than that 
amount of hot air in half the time.

The plant of the W ahl Motor Car 
Co. has been taken over by the Mass- 
nick-Phipps Manufacturing Co. The 
company will retain its plant on East 
Congress street.

Morris Gardner, pioneer dry goods 
merchant of Rochester, was in De- 
tro ’t last week on business. Mr. 
Gardner has been connected with the 
dry goods trade for the past forty 
years.

Sider & Kaufman have opned a dry 
goods and furnishing goods store at 
1670 Gratiot avenue. Mr. Sider, who 
conducts a dry goods store on Mack 
avenue, will continue there, while Mr. 
Kaufman will look after the manage
ment of the Gratiot avenue store.

Three firms, prominent in their re
spective lines in Ch’cago, have es
tablished stores in the new David 
W hitney building. The firms are 
Capper & Capper, men’s furnishing 
goods, under the management of 
Frank W alters; Huyler, manufacturer 
of high grade candies, under the man
agement of Norman H. Grayling, and 
the Rogers Shoe Co.

Members of the Ashland, Ohio, 
Commercial Club invaded Detro t last 
Wednesday and were entertained by 
the Detroit Board of Commerce.

A. B. Freeman, of Durand, was in 
Detroit on a business trip last week.

Our idea of nothing to worry about 
is the rapid extinction of the pug 
dog.

The Blue Valley Creamery Co. has 
let contracts for the construction of 
a two-story brick creamery and office. 
The build'ng will be 50x120 feet.

The Kelsey Wheel Co. is to build 
a one-story brick and steel addition 
to its factory on Military avenue.

W. J. Losey, Orion merchant, was 
in Detroit on a business trip last 
week.

The store building at 1151-1153 
Gratiot avenue is being remodeled 
into an up-to-date store for Stickel 
& Alles, who expect to open about 
April 1 with an entire new stock of 
dry goods and furnishing goods. Mr. 
Stickel has been engaged in the in
surance business the past two years 
and previously was a members of the 
office staff of Burnham, Stoepel & Co. 
Mr. Alles for the past few years has 
been in the employ of the Kirchner 
Co.,' one of the old established dry 
goods stores in the city and not far 
from the location of tjhe new store,

^Mr. Alles’ acquaintance with the trade 
In  that section will, undoubtedly, 
stand him in good stead in the new 
venture.

John W. Schram, who retired vol
untarily from the office of Secretary- 
Treasurer of Cadillac Council at the 
last meeting, leaves a record of which 
he should feel proud. He served con
tinuously for eleven years and during 
that time he saw the Council more 
than treble in size. He personally 
brought into the Council more than 
125 members, all of whom are active 
and in good standing to-day. The 
heavy work, owing to the rapid 
growth of the Council, coupled with 
the increasing weight of years, caus
ed Mr. Schram’s decision to retire 
from the office he held for so many 
.years with credit to both himself and 
the United Commercial Travelers. 
A rthur Woods, a younger and very 
aggressive young man who succeeds 
Mr. Schram, might do. worse than to 
follow along many of the line laid out 
by the retiring Secretary.

The grocery store of Sam Pollock, 
353 Macomb street, was entered by 
burglars last Thursday night who 
carried off a small amount of loot. 
Later the police captured the robbers, 
who were members of a colored gang.

D. F. Marks, of Marine City, was a 
business visitor in D etroit last week.

“Eggs,” says a professor, “if prop
erly cared for can be kept fresh for 
100 years.”

Yet the hardest part is to get the 
fresh eggs. James M. Goldstein.

Boomlets From Bay City.
Bay City, March 22.—H . J. Tierney 

has purchased the W arren block. The 
consideration was about $20,000.

Form er Congressman Roy O. 
W oodruff has signed a contract with 
the Vanophone Co., of New York, 
and will represent it in the State of 
Michigan. He will reside at Bay City.

George Lehman, of Essexville, a 
member of Bay Council, who repre
sented a Chicago baking concern sev
eral years, dropped dead in a grocery 
store at Boyne City last Thursday. 
The body reached Bay C’ty Friday 
evening and was met at the P. M. 
station by a large delegation of U.
C. T.’s and Elks.

F. L. Van Tyle, formerly with the 
Blackney Cigar Co., Saginaw, now 
represents Clark, Coggin & Johnson, 
coffee importers of Boston. Van will 
remain in Michigan territory.

The Grocers and Butchers’ Asso
ciation of our city is planning to 
adopt a universal delivery system, 
similar to the one placed in opera
tion at Ann Arbor last year.

Jake Brennan has severed his con
nection with H utton Bros., hid and 
fur dealers, and has engaged in the 
same business.

E. B. Braddock, the veteran sales
man of Michigan, who has been con
fined to his home by illness several 
weeks, is improving.

Ezra Bishop, formerly senior mem
ber of the firm of Bishop Bros., Mill
ington, is now engaged in the shoe 
and clothing business at Byron.

D. D. Monroe, shoe merchant at 
Howell, has returned from a trip to 
Florida. He reports an enjoyable 
trip.

Enough electricity is generated for 
use in one Bay City .concern to light 
Saginaw and Bay City and run the 
street car systems in both places, as 
well as the interurban connecting the 
two cities.

Oxygen-acetylene outfits capable of 
generating intense heat and used for 
welding and commercial purposes are 
manufactured in Bay C’ty and sent 
to all parts of the United States.

Pub. Com.

The firm of Nogle & Backus has 
taken over the grocery business 
conducted for the past few months by 
William H. Taylor at 716 W ealthy 
street.
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Movements of Merchants.
H arietta—Miss Mae Craig has en

gaged in the millinery business here.
Holland—¿Klassen’s (Inc.) have dis

continued their branch clothing store 
here.

Oskar—The Portage Lake Cream
ery Co. has resumed busness at its 
plant.

Tecumseh—Heeseri & Co. are build
ing an addition to their hollow-ware 
foundry.

Freesoil—Eddy & M cArthur suc
ceed Eddy & Timmer in the grocery 
business.

Caledonia—Miss E tta  Hubbard suc
ceeds Corwin & W hite in the millin
ery business.

Belding—̂ Arthur Brown has engag
ed in the wall paper, paint and var
nish business.

Pompeii—Earl Derry has closed 
out his hardware stock and will re
move to Ashley.

Hillsdale — Melvin Marshall suc
ceeds Henry Buckner in the cigar and 
tobacco business.

Arcadia—J. W. Hilliard, dealer in 
general merchandise, has closed out 
his grocery stock.

W oodland—Miss Eda Trantwine 
succeeds Miss Letta Barnes in the 
m ’llinery business.

Middleville—Mrs. Mary Breckon 
succeeds Mrs. Albert Parker in the 
millinery business.

Lansing—The Omega Separator 
Co. has changed its name to the Re
liance Engineering Co.

Traverse City—Charles Curtis suc
ceeds Charles Parkes in the whole
sale and reta’l fish business.

Alma—J. B. Smith has removed his 
grocery stock from Forest Hill, here 
and will continue the business.

Eaton Rapids—George Terpening 
succeeds Mrs. Cora Mathias in the 
restaurant and cigar business.

Moline—M. Nagelkirk has removed 
his stock of general merchandise from 
Alto here and will continue the busi
ness.

D etroit—The Bryant & Detwiler
Co., general contractor, has increased 
its capital stock from $70,000 to $200,- 
000.

Ontonagon—R. J. Kneebone has 
purchased the Schlitz store building 
and will occupy it with his stock of 
meats.

Otsego—iF. D. Abbe & Son have 
added a line of men’s shoes to their 
stock of men’s furnsh ing  goods and 
clothing.

Cheboygan—The F. S. R itter Furni
ture Co. has opened undertaking par
lors in connection with its furniture 
business.

Columbiaville—Joe Garwold has 
sold his stock of general merchan

dise to Joe Lambert, who has taken 
possession.

Paris—The Big Rapids pharmacy 
has purchased the North Side gro
cery stock and will close it out at 
private sale.

Laurium—Frank Ricci, of Hancock, 
has leased a building and is installing 
machinery preparatory to manufac
turing macaroni.

Boyne City—Cheotos & Lidiapou- 
los, fruit and confectionery dealers, 
have closed out their stock and retir
ed from business.

Marquette—Bureau Bros, have op
ened their meat market in the Bu
reau block under the style of the New 
Sanitary Market.

Big Rapids—D. H. McFarlan has pur
chased the Dickson & Turk grocery 
stock and will continue the business at 
the same location.

Crystal—Virgil C. Canouts has re
moved his jewelry stock from Carson 
City to this place, where he will con
tinue the business.

Otsego—Carl Jones has engaged in 
the hardware business in the Sher
wood building under the style of the 
Jones Hardware Co.

Thompsonville—E. L. Skinner has 
sold his harness stock and shoe re
pair outfit to Frank Wilson, who will 
continue the business.

Belding—J. C. Lewis, formerly en
gaged in the meat business a t Crys
tal, has opened a meat market on 
North Bridge street.

M arquette—John Lammi has again 
taken over the grocery stock located 
on W est W ashington street which he 
sold to Michael Walin.

Sparta—A. A. Johnson & Co. have 
purchased the new stock of general 
merchandise of Badgerow Bros, and 
will cortsol’date it with their own.

Manton—L'nas W hitford has pur
chased the Chester Darling meat stock 
and will continue the business under 
the management of F. L. Vanamburg.

Adamsville—W. H. Gilland has 
sold his store building and stock of 
general merchandise to Edward T ur
ner, who will take possession March 
29.

Harrison—W. E. Green, who has con
ducted a jewelry store here for the past 
thirty years, has sold his stock to D. 
N. Dyke, who will continue the busi
ness.

Lapeer—Norman Crain, former clerk 
for Joseph Armstrong and later for E. 
J. Elsie, has opened a clothing store 
in the Opera House block under his 
own name.

Owosso—'The Owosso Produce & 
Storage Co. will build an ice manufac
turing plant in connection with its other 
buildings, having a capacity of thirty 
tons a day.

Gladwin—B. C. W ohlgemuth has 
traded his farm to W. L. Snyder for 
his store building and stock of g ro
ceries and meats and will take pos
session April 1.

Dimondale—Thomas M. Sloan, who 
has conducted a general store here 
for nearly forty years, died at his 
home March 21, following an illness 
of over two years.

Hastings—The Miller & Harris Fur
niture Co. has leased an adjoining store 
building and is remodeling it and will 
occupy it with lines of stoves, crockery 
and house furnishing goods.

Kingsley—Linas W hitford has pur
chased the Yingling meat stock and 
will continue the business under the 
management of B. Broody in connec
tion will his meat market at Manton.

Detroit—The F. W. Bascomb Co., 
wholesale and retail drugs, has been 
incorporated with an authorized cap
ital stock of $1,000, all of which has 
been subscribed and $400 paid in in 
cash.

McBride—The Arthur Steere stock 
of general merchandise is being adver
tised for sale owing to the ill health of 
Mr. Steere. Special sales are being con
ducted under the management of W. G. 
Montgomery.

H art—L. S. P latt has sold his in
terest in the clothing stock of Platt, 
Collins & Co. to James Collins and 
George Powers and the business will 
be continued under the style of Col
lins & Powers.

W exford—Edward Blackhurst and 
Edwin F. Conine have formed a co
partnership and purchased the Dr. E. 
A. Wells drug stock and will continue 
the business under the style of the 
W exford Drug Co.

Middleton—'Albert N. Creaser has 
sold his stock of general merchandise 
to W. H. Davis, who will continue 
the business under the style of the 
Middleton Mercantile Co.

Dorr—Fred LaDue, formerly con
nected with the Allegan Hardware 
Supply Co., at Aellgan, has purchas
ed the hardware stock of Davis Bros, 
and will continue the business.

Big Rapids—H erbert A. Reals has 
taken over the interest of his part
ner, Frank A. Duffy, in the Reals & 
Duffy meat stock and will continue 
the business under his own name.

St. Johns—Pearl Hobart has pur
chased a half interest in the E. J. Pierce 
store building and with Mr. Pierce will 
occupy it with a stock of groceries about 
April 1 under the style of Pierce & 
Hobart.

Douglas—F. B. Van Syckel, hardware 
and crockery dealer, is building an ad
dition to his store building which he 
will occupy with a stock of groceries, 
under the management of his son, 
Harold.

D etroit—The Greenberg Plumbing 
& Hardware Supply Co. has been in
corporated with an authorized capi
tal stock of $2,000, all of wh ch has 
been subscribed, $200 paid in in cash 
and $1,200 in property.

Grayling—Cameron Game and Ar
nold Burrows have formed a copart
nership and purchased the P. J . Mosh- 
ier & Son meat stock and fixtures and 
will continue the business under the 
style of Game & Burrows.

Springport—Ross Burgess, for fif

teen years connected with Punches & 
Burgess, dealers in drugs and jewel
ry, has purchased the Jacob E. Zupp 
jewelry stock and will continue the 
business under his own name.

Springport—M. H. Beman and L.
E. Shirkley, of Eaton Rapids, have 
formed a copartnership and purchased 
the Hastings & Brown hardware stock 
and will continue the business under 
the style of Beman & Shirkley.

Battle Creek—The E. W eeks Drug 
Co. has merged its business into a 
corporation under the style of the E. 
Weeks Drug Co., with an authorized 
capital stock of $10,000, of which 
amount $5,000 has been subscribed 
and $1,000 paid in in cash.

Battle Creek—The M. L. Nolan Co. 
has been incorporated with an authorized 
capital stock of $2,000, of which amount 
$1,000 has been subscribed and $1,100 
paid in in cash. The company will 
conduct a book store in the Arcade, 
under the management of Matt L. 
Nolan.

Owosso—The Owosso Storage & 
Produce Co., dealer in farm and dairy 
products, has been incorporated with 
an authorized capital stock of $50,000 
common and $50,000 preferred, of 
which amount $75,000 has been sub
scribed. $100 paid in in cash and $74,- 
900 in property.

Shelby—J. W. Boughner has removed 
his grocery stock to the store building 
which he purchased last fall and has 
since made thoroughly modern. He has 
installed a steel cut coffee mill, re
frigerator show cases for fruit, vege
tables and other perishable goods, and 
new electric fixtures. One of the con
veniences of the store which will be 
especially appreciated by the out of 
town trade is a rest room and toilet 
room for the ladies.

Holland—Andrew Steketee, H ol
land’s veteran dry goods merchant, 
will figure in three anniversaries be
fore the middle of the present year. 
Thursday marked the fifty-third an
niversary of the date that Mr. and 
M  rs. Steketee came to Holland from 
Grand Rapids. June 28 it will be fif
ty-five years since Mr. and Mrs. Stek
etee were united in marriage and in 
a short time Mr. Steketee will com
memorate the fiftieth anniversary of 
the date that he launched his mercan
tile establishment in Holland. Mr. 
and Mrs. Steketee are each 75 years 
of age.

Stanton—Omer Niorris, formerly 
of Sunfield, has been sentenced for 
burning his store at Maple Hill. I t 
appears that Norris and his partner 
have had several fires of late, but 
the officers could not get sufficient 
evidence to w arrant an arrest, but 
they were arrested recently as sus
pects and have confessed. The in
surance company, after investigating 
the most recent blaze, and being of 
the opinion that the fire was of an 
incendiary origin, tendered the firm 
a check for $36.75, representing the 
amount of the:r annual premium. The 
partner took the check and raised it 
to $3,675 and the attem pt to pass the 
check resulted in their arrest.

Some matches are made in heaven, 
but not a few have the odor of the 
other place hanging to them.
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Review of the Grand Rapids Produce 
Market.

Apples—The price ranges from 
$2.25@3.50 per bbl.

Bananas—The price has advanced 
to $3.25 per hundred pounds. The 
price per bunch is $1.25@2.

Beets—60c per bu.
Brussels Sprouts—20c per box.
Butter—Receipts are about normal 

for the season and the consumptive 
demand is fair. A t the recent decline 
there has been an increased demand, 
and the market is solid and healthy. 
No immediate change appears in 
sight. Storage butter is dull and sales 
at irregular prices. Fancy creamery 
is now quoted at 28c in tubs, 29@30c 
in prints. Local dealers pay 19c for 
No. 1 dairy, 14c for packing stock.

Cabbage—60c per bu. for old; $2 
per 100lb. barrel for new from Texas.

«Celery—$2.50 per case of 3 to 4 doz. 
for Florida; 60c per bunch for Cali
fornia.

Celery Cabbage — $2 per dozen 
packages.

Cocoanuts—$4 per sack containing
100.

Cranberries —• Cape Code Late 
Howes are steady at $5 per bbl.

Cucumbers—$2 per dozen for hot 
house.

Eggs—Receipts are about normal 
and the quality is fancy. The wea
ther has been very favorable for ship
ping eggs and the market is healthy 
throughout on present quotations. The 
consumptive demand is improving 
considerably, and from now on there 
will be an active business, both for 
consumption and for storage. Local 
dealers are paying 17}4c this week 
but are looking for a decline ranging 
from l@ 2c.

Fresh Pork—Local dealers pay 7)4c 
for hogs ranging from 125 to 200 lbs. 
and 7c for heavier.

Grape Fruit—The market is a little 
firmer and the price is a little higher, 
due to the fact that many growers 
in Florida are perm itting the fruit to 
rot, rather than attem pt to market it 
at a loss. Florida stock, $2@j2.25.

Grapes—Malagas, $6 per keg.
Green Onions—50c for Shallots.
Honey—18c per lb. for white clover 

and 16c for dark.
Lemons—Californias and Verdellis, 

$3.25@3.50.
Lettuce—Southern head, $1.75 per 

bu.; hot house leaf 12c per lb.
Nuts—Almonds, 18c per lb.; filberts 

15c per lb.; pecans, 15c per lb.; wal
nuts, 19c for Grenoble and Califor
nia; 17c for Naples.

Onions—iThe market is featureless 
at $1 per 100 lbs. for red and yel
low and $1.25 for white; Spanish, $1.50 
per crate.

Oranges—California Navels are in 
supply and demand at $2.25@2.50 per 
box for all sizes. Floridas fetch 
$2.25@2.50.

O yster P lant—30c per doz.
Peppers—60c per basket for South

ern.
Pieplant—8c per lb.
Pop Corn—$1.75 per bu. for ear, 4c 

per lb. for shelled.
Potatoes—The condition is un

changed. Country buyers are pay
ing 15@25c. Locally, the wholesale 
price is about 40c per bu.

Poultry—Local dealers pay 14c for 
fowls; 10c for old roosters; 10c for 
geese; 14c for ducks; 14@15c for No. 
1 turkeys and 10c for old toms. These 
prices are 2c a pound more than live 
weight.

Radishes—25c for round and 30c for 
long.

Strawberries—40c per qt. for Lou
isiana.

Sweet Potatoes—Kiln dried Dela
wares command $2 per hamper.

Tomatoes—65c per 5 lb. basket for 
Southern.

Turnips—50e per bu.
Veal—Buyers pay 8@12c according 

to quality.

William H. Taylor and Ralph W. 
Griswold have formed the firm of 
Taylor-Griswold Produce Co. and 
have succeeded the Taylor-McGraw 
Produce Co. in the retail grocery busi
ness at 918 South Division avenue. 
Mr. Taylor has been in the grocery 
business here for a number of years 
and Mr. Griswold, previous to start
ing in this, which is his first venture, 
was employed in the South End 
branch of the Commercial Savings 
Bank.

Thomas J. Thompson, who has 
been connected with the local branch 
of the Standard Oil Company since 
Aug. 1, 1883, working in the mean
time in every department of the 
business, succeeds the late Sidney B. 
Drake as District Manager. F. S. Lock- 
wood, who has been Assistant Manager 
of the local agency for many years, con
tinues in that capacity.

Fred W. Fuller has been engaged to 
travel in this State for the Minnesota 
Macaroni Co., of St. Paul, and has 
already entered upon the duties of his 
new position. Mr. Fuller is a man of 
unusual energy and enjoys the ac
quaintance of a large circle of grocers 
who will, undoubtedly, aid him very 
materially in achieving success in his 
new avocation.

David L. Harden, of Newaygo, will 
open a wall paper and paint store on 
Oakdale street about April 1.

The Grocery Market.
Sugar—While the market is nominally 

5.90c, New York basis, sales have been 
made at ’5?4c. owing to the fact that the 
trade generally seems to have sugar 
enough on hand to last for about six 
weeks. In the meantime there has been 
an upward movement in raws, due to 
foreign demand, so that a small advance 
in refined is looked for before the end 
of the week.

Tea—The general market remains 
firm and prices for all grades are 
slowly hardening. Since March 1 
prices for all medium and low grade 
blacks have advanced 2@3c per pound. 
The competition on Cleylons4 in par
ticular has been very keen. Russia’s 
requirements are constantly increas
ing and the shortage of tea the world 
over is more pronounced. While lo
cally we do not feel the advances to 
any serious extent as yet, we undoubt
edly will by the time a new crop is 
gathered. The jobbers are" the suf
ferers now and carry the principal 
burden of the advances.

Coffee—Rio and Santos grades are 
about %c higher, with the better 
grades at a premium even over this. 
Firm er news from Brazil seems to 
be the only cause, as trade here is 
from hand-to-mouth only. Milds are 
steady w thout change for the week. 
Demand is fair. Mocha still remains 
very high and very few people are 
buying it. Java is unchanged and 
quiet.

Canned Fruits—W ith stocks on the 
Coast closely cleaned up and de
mand from local jobbers fair the mar
ket for California fruits is firm. There 
is little interest shown in No. 10 ap
ples, prices on which are in buyers’ 
favor. The future demand for Coast 
packed asparagus at the opening 
prices keeps up good and stocks in 
first hands are well cleaned up. H a
waiian pineapple has sold freely at 
the opening prices and supplies in 
first hands are said to be light.

Canned Vegetables—The market is 
dull. The demand is light and on the 
hand-to-mouth order for spot stocks, 
while little or no interest is shown 
in future offerings. The most active 
article on the list is peas, but orders 
are for the most part for small lots. 
Corn, both spot and future, is inclined 
to be firm and active. Prices are un
changed for the week. Tomatoes are 
a shade easier.

Canned Fish—In salmon the mar
ket is firmer in all grades, but not 
quotably higher anywhere in the list. 
Sardines of all kinds of imported or 
domestic move slowly in accordance 
with present requirements of con
sumption. As available supplies are 
small the market is firm, with an up
ward tendency.

Dried Fruits—In California and 
Oregon prunes on the spot prices are 
in buyers’ favor, although there is no 
appreciable decline in asking prices. 
In futures little if any business is 
being done. Peaches and apricots are 
quiet and unchanged. In California 
raisins of all descriptions the move
ment is on the hand-to-mouth order. 
As prices on Associated goods have 
been guaranteed up to August 1 next* 
buyers feel no need to anticipate re
quirements. Cables from Greece re-

- fleet a stronger market on forward 
shipments of currants in spRe of the 
fact that trade with Germany has 
practically ceased as a result of recent 
war development. An increasing con- 
suming demand for figs as a result 
of the advent of spring weather con
ditions is noted, and, as stocks of de
sirable quality on the spot here are 
small, the tone of .the market js 
strong.

Cheese—The market is steady with 
a moderate consumptive demand and 
unchanged prices. The export buy
ing of cheese on this side would be 
much larger if the exporters could get 
transportation facilities. They are 
being very much interfered with by 
conditions on the sea, and the de
mand is therefore much less than it 
would otherwise be.

Condensed Milk—The Van Camp 
Co. has noted a decline of 25c a case 
affecting tall, family and baby size, 
or $3.40 against $3.65 a case for the 
first named. As this milk had been 
higher than average the variation :s 
said not to mean much as to the gen
eral milk situation.

Clothes Pins and Toothpicks— 
Clothes pins have advanced 5c per 
box and “Ideal” brand toothpicks $3 
a casse or forty-eight cartons of twen
ty-four packages each containing 1,- 
000 tooth picks. The advance price 
is about 82c per carton.

Salt Fish—Mackerel is wanted’ only 
in a very small way in spite of the 
Lenten season and prices a re -, about! 
unchanged. Norways are a shade
easier. Cod, hake and haddock are 
quiet and unchanged.

Provisions—Smoked meats are
barely steady, although nominally un
changed. The consumptive demand 
is ligfit. No improvement in the con- 
sumpt ve demand is expected in the 
near future, but there will be better 
trading as the season advances, which 
will probably not be for two weeks. 
Barreled pork, dried beef and canned 
meats are all unchanged and in- mod
erate demand.

Ensign D. and W. E. Weller, have 
formed a copartnership and engaged in 
the grocery business at Scottville under 
the style of Weller Bros. The former 
has -been connected with the general 
store of John N.- Mack for. twenty-'oqe 
years. The. Judson Grocer Co. furnished 
the stock.

William Bommelje & Sons,. ji\nk 
dealers at 42 Coldbrook street, havq 
purchased the hardware store form
erly conducted, by William DeGraaf 
at 1062 North Ottawa avenue under 
the style of the DeGraaf Hardware 
Co. They will continue the business.

Dennis McGrath, who for the past 
two years has been conducting a hard
ware store at 1505 Plainfield avdnuC 
under the style of McGrath & Brown,' 
has now changed his business style 
to the McGrath Hardware Co. (Not 
Inc.) .

E. R. Ferch, for a number of years 
employed in. this city as a glass work
er, has succeeded Nicholas Houseman 
in the grocery and notion business at 
924 W est Fulton street.

mailto:2.25@3.50
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UPPER PENINSULA.

Recent NeWs From the Cloverland of 
Michigan.

Sault Ste. Marie, March 22.—The 
residents of Escanaba are feeling 
very jubilant over the information 
that the Stack Lumber Co., of Ma- 
sonville, will have its mill in oper
ation in a short time as the building 
is now finished and the machinery 
alm ost complete, and the sound of 
the saw and rustling of the lumber 
will soon make the glad feeling in 
business circles. Practically every 
house in the village is now occupied 
and it is understood that the com
pany will operate two shifts, night 
and day forces.

S. D. Newton, of the firm of Booth 
& Newton, produce merchants, was 
called to Bay City last week by a 
telegram announcing the death of Mr. 
Newton’s mother. He was accom
panied by Mrs. Newton. The family 
have the sympathy of their large cir
cle of friends here.

Morris Newmark, the well-known 
proprietor of Everybody’s store and 
considered one of the active mer
chants of the city, related an amus
ing incident on young Newmark, who 
is attending the public school here. 
W hen the young hopeful was asked 
by the teacher as to how many sea
sons we have, he immediately held 
up his hand and when the teacher 
asked him to answer, he promptly re
plied, “W e have two seasons, teacher, 
slack and busy.” I t  is a foregone 
conclusion that young Newmark will 
make a new mark in the world, al
though he will have to go some to 
beat the mark set before him by 
his father. Mr. Newmark is con
tem plating buying a new auto in the 
near future, so that the general con
ditions throughout the slack season 
must have been fairly satisfactory.

The many friends of Capt. Wm. J. 
Stewart, residing at Cheboygan, the 
popular captain of the steamer Elva, 
plying between the Soo and De Tour 
for the past ten years, have been won
dering why the Captain did not pay 
the Soo a visit all during the closed 
season of navigation as has been his 
usual custom for many years. The 
Captain is one of the old land marks 
on the river and, although getting 
along in years, is considered one of 
the youngest and best looking cap
tains plying St. Mary’s River. lie  
has the reputation of having his boat 
so trained that she knows the way be
tween De Tour and the Soo without 
much guidance. The Captain is also 
a remarkable humorist and can give a 
civil answer to the many questions 
put to a captain of that class. One of 
his lady patrons asked him one day 
last summer, “If he had ever picked 
up any bottles along the beach?” to 
which the Captain replied, “W erry 
often miss.” And have you found 
anything in them?” the young 
lady asked, and the Captain promptly 
answered, “Not a blessed drop, miss.” 
The Captain is noted for his unusual 
w it and has a record of putting in the 
entire season without a day’s sickness 
or mishaps.

I t is with deep regret that we an
nounce the death of Mrs. Louise 
Kane Pare, wife of A. Pare, one of 
our esteemed merchants. Mrs. Pare 
was of a lovable disposition and, be
ing a patient sufferer for the past 
year, endeared herself to her many 
friends who mourn her loss. j

E. L. Stanley, the popular Cashier 
of the Sault Savings Bank, and one 
of our leading citizens, has been ad
vised by his many friends to join the 
Y. M. C. A. Business Men’s Gym
nasium class, but as he is one of the 
busy kind who seem to prefer all 
work and no play, he is still hesitat
ing. He condescended, however, last 
week, to slip up and watch the class 
to  see what the work was like, and 
being up somewhat early for the men’s 
class, he was watching one of the 
younger enthusiasts going through 
the gymnastic exercises. This be

ing Mr. Stanley’s first appearance 
in the gym, he naturally asked one 
of the onlookers if the boy had fits. 
“No,” said the man, “them’s gymnas
tics.” “How sad,” said Ed. “How 
long’s he had ’em?” We think, how
ever, before the next edition of the 
Tradesman, the class will have added 
a new member to its roll.

Silberberg Bros., popular Portage 
avenue tailors, have outgrown their 
present quarters and are moving into 
the large and commodious quarters 
a t 109 Portage avenue, where they 
will be pleased to meet their many 
patrons and are now ready for the 
spring rush.

Announcement has been made that 
the Chippewa meat market, for the 
piast few years conducting a pros
perous business under the manage
ment of H. A. Williams, will change 
hands April 1, Mr. William retiring. 
He will be succeeded by two well- 
known young men, one of the new 
proprietors being Knute Marine, for 
the past year manager of the meat 
departm ent of A. H. Eddy’s empo
rium, where he has made a hit with 
the general public as a successful 
m eat man and is not only an expert 
in the art of cutting meats, but has 
made a reputation on high grade sau
sages as well. Knute is a charter 
member of the Booster Club. His 
partner, C. A. Albon, is also a young 
man of wide experience, having de
voted most of his time in purchasing 
meat on the hoof and is an authori
ty on live stock. I t is also understood 
that Chancey is about to put in an 
application in the Booster Club, so 
that the new firm w ll use the saw 
only and discard the hammer.
. Thos. Agnew, for several years 
the popular meat cutter in the Jack 
Agnew meat market, has tendered his 
resignation and is negotiating for a 
stand of his own, which he expects 
to open up in the near future. As 
Mr. Agnew has had years of experi
ence and is considered one of the best 
meat cutters in the city his many 
friends predict for him a bright fu
ture.

Archie Thompson, one of Brimley’s 
foremost citizens and senior member 
in the Thompson & W ashburn gen
eral store, was a business visitor here 
last week, accompanied by his wife. 
Mr. Thompson is one of Brimley's 
boosters and has been unusually suc
cessful for a young man since taking 
hold of the business with Mr. W ash
burn. Two better young men would 
be hard to find. They are a credit 
to their home town.

The fine weather we have been hav
ing for the last few weeks has put 
a damper on the camp trade through
out the Soo district and quietness in 
business circles on the territory  be
tween the Soo and St. Ignace is hav
ing a marked effect. It will be a few 
weeks before the “drys” will get un
der way to show an increase in busi
ness.

J. Dion, for the past six years the 
well-known proprietor of the Royal 
meat market on Ashmun street, has 
suspended business for the present. 
Mr. Dion is now enjoying a well 
earned vacation and as he is one of 
our public spirited citizens we trust 
that he will cont:nue to make the 
Soo his home.

C. Desormeau, of Kelden, was a 
business visitor here this week and 
he reports the roads in fairly good 
condition, but the sleighing is just 
about over and it will be necessary 
to use the wheels the latter part or 
this week, prov idng  the weather con
tinues mild as it is at the present 
time. Mr. Desormeau reports a very 
successful year in his lumbering op
erations.

I t  is quite evident that the Soo 
will go dry, according to all the dry 
reports that are predicted at the 
present time. There were several 
cases of “Blue Ribbon” beer taken 
from the Pabst cold storage last week, 
and as there were no empty bottles 
left around the floor, it was evident

that some of the wets were laying in 
a supply while the laying in is good. 
Pabst’s local manager, McEveney, 
states that the thieves left an axe 
which had evidently been borrowed 
from some of the neighbors and would 
be only too pleased to return same 
to the proper owners.

J. M. Andary, popular proprietor 
of the Sterling clothing store here, 
has leased the large and commodious 
store vacated by the Hub and expects 
to move in about May 1.. He will 
be fitted out with a full line of men’s 
furnishings, shoes, etc., and will be 
better able than ever to take care of 
his largely increasing business.

There is much activity noticed 
around the locks for the past week, as 
the Government employes are getting 
the locks ready for the opening of 
navigat’on.. The third lock will be 
pumped out, so that thorough inspec
tion may be made and put in readi
ness for the first boat.

Citizens of Menominee are feeling 
jubilant over the report that they are 
soon to have a new furniture factory 
which will employ between seventy- 
five to 100 men. I t  is the intention 
of the new company to manufacture 
rattan furniture with steel frames, 
which will be a great improvement 
over the present wooden frame reed 
furniture. The new plant will re
quire 28,000 square feet floor space 
and will be practically the same size 
as either of the two largest build
ings at the Lloyd plant.

The D., S. S. & A. Railway dis
continued its two hour service be
tween the two Soos last Friday and 
the International T ransit Co. has put 
its ferry in commission, which is now 
running on schedule time every half 
hour. Much repair work has been 
done during the winter in the ferry 
docks and no further trouble is antici
pated by encountering floating ice in 
operating the boat. W ith the start
ing of the ferry the usual activity 
between the two Soos is again no
ticed.

R. Bishop has accepted a position 
as meat cutter for Brown & Turnbule, 
Newberry, Mr. Bishop is an expert 
butcher and one of the best meat cut
ters in the State, having had several 
years’ experience, and will be a valu
able asset to the firm at Newberry.

L. M. Prentiss, one of Gilchirst’s 
leading citizens and merchants, was a 
business visitor here this week.

It is often interesting to hear of 
the Soo Rapid Shooters telling new 
tourists who hesitate about going 
over the rapids on account of the 
danger that there was no danger 
whatever, as accidents are unhead of. 
W hile it is true that accidents are 
rare, nevertheless they have been re
corded at several intervals. Captain 
Spalding, Assistant Superintendent of 
the St. Mary’s Falls Canal, has an 
interestinng account of an accident in 
his scrap book which occurred s’xty- 
eight years ago, which was publish
ed in 1847, reading as follows: “One 
of the most distressing accidents that 
ever occurred at Sault Ste. Marie, 
and which it becomes our duty to 
record, took place Thursday after
noon, carrying gloom and dismay to 
every heart. A party of citizens and 
persons from abroad had agreed to 
descend the falls of the St. Marie 
river, situated immediately above 
this village, and with that view pro
ceeded to the head of the portage, 
where they procured a yawl boat 
with which to make the descent—a 
fact at times considered hazardous, 
and yet, strange to say, in its fre
quent performance hitherto no acci
dent ever occurred, ending in the loss 
of life. The party on this occasion 
was nine in number, consisting of 
Captain John Stannard, Captain Rob
ert Brown, and E. G. Seymour, Thom 
as Riches, John Parker and William 
Flynn, of this place, Dr. Hugh T. 
Prouty, of Monroeville, Ohio, A. Spaf- 
ford of Perryburg, Ohio and Mr. 
Wales, clerk of the steamboat St. 
Clair. With, this company, the boat

started on its perilous voyage. W hen 
about half way down the rapids, it 
shipped a breaker that filled her near
ly half full of water and bailing was 
commenced. But a moment more, 
the boat having reached what is call
ed big leap (being some eight or ten 
feet in descent), it was by some re
action thrown on end after descending 
and all were precipitated into the 
foaming rapids. This catastrophe 
was Witnessed by many of our citi
zens who were watching the voyage 
from the shore. Boats were imme
diately procured and put out to ren
der assistance to those who should 
survive the struggle of the dashing 
waters and reach the foot of the rap
ids. Messrs. Stannard, Brown, Wales 
Spafford and Parker succeeded in 
sustaining themselves until picked up 
by the boats which went out or by 
the Indians who were fishing from 
their canoes. By the chief of the latter 
Mr. Seymour was discovered floating 
at the bottom of the river and was 
rescued by means of a spear with 
which the chief succeeded in entan
gling his coat, thus raising him to 
the surface. So completely was Mr. 
Seymour exhausted when recovered 
that for some time restoration was 
considered doubtful, but by proper 
applications and incessant rubbing for 
hours, animation was finally restored, 
although at the writing of this he is 
still considered to be in a critical 
condition. The other three men, Dr. 
Prouty and Messrs. Riches and Flynn, 
we are pained to say, were drowned 
and their bodies have not been dis
covered. Dr. Prouty was one of a 
pleasure party who, with his wife, 
was on an excursion to this place. 
In Huron county, Ohio, where he was 
a resident, he had been a practicing 
physician for twenty years, posses
sing, we are told by those who knew 
him best, all the traits of character 
that adorn a noble heart, and that 
for public usefulness, private worth 
and warm esteem, no man stood 
higher in that section of the State. 
Besides his bereaved wife, he leaves 
four children to mourn his unfortunate 
death. Mr. Riches was formerly of 
Detroit, but for the last two years 
had been engaged as engineer of the 
propeller Independence, in which sit
uation he had won the warm regard 
of his brother officers and by his ur
banity and kindness the confidence 
and respect of the entire community. 
Mr. Flynn was an exemplary young 
man, about 19 years of age, residing 
in this village, and in the employ
ment of Stevens & Cornwall.” From 
other sources we learn that the ob
ject of this ill-fated cruise was to take 
soundings of the rapids for the pas
sage of the schooner Uncle Sam, a 
sailing boat which was then on Lake 
Superior, and drawing six feet of 
water light. The schooner afterwards 
passed safely over the rapids, this 
being the only vessel of that draft to 
ever accomplish the feat. This is 
an interesting account to the older 
residents of the Soo.

William G. Tapert.

Stores Closed for the Funeral.
Battle Creek, March 17.—As a trib

ute to the late A. J. Godsmark, prac
tically all of the grocery stores of 
the city, and the downtown meat mar
kets, closed this afternoon during the 
funeral hour, 2 to 3 o’clock. The 
Godsmark-Durand Co. was closed at 
12 o’clock for the remainder of the 
day.

The services were held at the home 
at 2 o’clock and were in charge of 
Rev. T. A. Mills, pastor of the Con
gregational church. Paul Baker, W il
liam-Spaulding, John Sylvester, O tto 
Cook, Vincent Phelps and Earl Myers 
from the Godsmark-Durand Co., act
ed as pall bearers. There was no 
music. Burial was made in Oak Hill 
cemetery.

Mr. Godsmark spent most of his 
life in this city. For the past thirty 
years he has been engaged in the 
wholesale grocery business here.

9
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Let Us Reason Together
In stating our position publicly on the 

question of the increase in railroad passenger 
rates, we are conscious of the fact that this 
has a far reaching effect upon the prosperity 
of our State, and therefore is of vital interest 
to every man, woman and child within the 
State.

The president of our Company wishes to 
state frankly that he does not own a share of 
railroad stock, is not interested in any way in 
the railroad business, nor is this statement 
published at the suggestion or request of the 
railroad officials.

‘But, We have lived in Michigan all of 
our lives. We believe it is one of the best 
states in the union, and we want it to con
tinue on such a basis as will offer the greatest 
amount of prosperity for all of the people.

Therefore, We have been doing some 
very serious thinking regarding the question 
of the conditions of the railroads within our 
State, and after studying the matter very seri
ously for a good many months, we are satis
fied that the lack of prosperity for the railroad 
companies is bound to have a serious effect 
upon the business conditions in Western 
Michigan.

The growth and prosperity of your busi
ness and ours, will continue to the same ex
tent that the territory in which we live, and 
which we serve, continues to grow and 
prosper.

We want more railroad lines, we want 
more trains on the lines we have, and we want 
the railroads to adopt all life saving and life

protecting devices, as fast as they are per
fected.

We want all of these things so as to make 
our State the most attractive and most desir
able place possible in which people can live 
their lives, and the betterment of these con
ditions will help to induce more people to 
settle in our State. And more people means 
more business and greater prosperity for all 
of us.

We believe in the work of the Western 
Michigan Development Bureau, and we be
lieve the railroads, if they were prospering, 
would do even more to help carry on this 
work, which will be for their benefit as well 
as our own.

Therefore, We are firmly convinced that 
your, and our interests will be promoted, if 
the people of our State, through their legisla
ture, permit the railroads to advance their pas- 
sengei rates to a point where they can make 
a reasonable earning for their stockholders

This will make possible better railroad ser
vice, help the Western Michigan Development 
Bureau, and place the people in a position to 
insist upon the adoption of all life saving de
vices, and the separation of grade crossings, 
which means prosperity on one hand, and sav
ing human lives on the other.

Therefore, Let us all join hands in the 
spirit of fairness and promote our own inter
ests by making the investment of railroad 
capital in the State of Michigan, attractive to 
those men who have money to invest in enter
prises of that kind.

Let’s All Boost for Michigan

W o r d e n  Q r o c e r  C o m p a n y
GRAND RAPIDS—KALAMAZOO
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GERMANY’S FOOD SUPPLY.
While the attention of the whole 

world has been admiringly centered 
on Germany’s remarkable industrial 
development during the last quarter 
century, comparatively little notice 
has been taken of her equally won
derful agricultural advancement. Al
though the cultivable area has re
mained practically unchanged, the 
yield of all agricultural products has 
been increasing at an astonishing 
rate.

In  place of two and one-half million 
tons twenty-five years ago, German)' 
now produces annually four and one- 
half million tons of wheat. The in
crease in the production of barley and 
hay has been 50 per cent., while the 
yield of rye and beet sugar has been 
doubled. O ther crops show gains of 
similar proportions; although the pop
ulation of the Empire is augmenting 
at the rate of three-quarters of a mil
lion each year, the steady enlarge
ment of Germany’s agricultural prod
ucts has more than sufficed to feed 
this accession in numbers. In spite 
of a rapidly rising population, there
fore, the Kaiser’s realm is becoming 
yearly less dependent for its subsist
ence on the importation of foreign 
foodstuffs.

Scientific farming methods, inten
sive cultivation, and the use of better 
fertilizers have all contributed to bring 
about this favorable result. In the 
yield per acre, Germany is far in ad
vance of any other nation, and has 
set the standard for the world. W ith 
a population and surface area ap
proximately half as large again as 
Great Britain and Ireland, its fields 
and forests produce crops three times 
the actual and alm ost twice the rela
tive value. Furtherm ore, the Ger
man farmer is constantly improving 
his methods, while h ;s English rival 
is satisfied with old standards and 
conditions.

But if the German people have 
every reason to be satisfied with the 
past record of their agriculturists, 
still greater achievements are expect
ed of them in the immediate future. 
For, now that all customary imports 
of food have been stopped, they are 
confidently relied upon to feed the 
entire population during the present 
war, and to avert a humiliating capit
ulation because of famine. On the

expertness and resourcefulness of the 
German farming class the outcome 
of the European conflict may depend.

Aware that Germany was accustom
ed to im port in times of peace over 
six million tons of food and food
stuffs, the Allies have proceeded on 
the theory that the prevention of all 
such imports would endanger the sub
sistence of the German nation and 
compel its rulers to sue uncondition
ally for peace. The fact has been over
looked, however, that Germany ex
ports certain agricultural products in 
large quantities. Only in case these 
are insufficient to replace and make 
good the staples formerly imported^ 
will it be possible to “starve out” the 
Kaiser’s Empire.

Considering merely the most im
portant articles of food, Germany has, 
roughly speaking, imported three- 
fifths of its fish, one-third of its wheat 
and fodder, and one-quarter of its 
milk supply. Denmark and Switzer
land can be counted upon for a part 
of this last-named product and, thanks 
to Germany’s control of the Baltic, 
fish is arriving in large quantities 
from the Scandinavian countries. Only 
the finding of an equivalent for the 
excluded foreign wheat and fodder 
is, therefore, of serious moment. So 
far Germany has been able to obtain 
part of its needed wheat supply from 
Roumania, but the same good for
tune cannot be always expected.

W ith average crops in the imme
diate future, Germany’s home-grown 
wheat will fall about seventy million 
bushels short of the amount habitual
ly consumed. This deficit is being 
made good, however, through an in
creased use of rye and potatoes. Rye 
is one of Germany’s export crops, 
and the half-million tons formerly 
annually shipped abroad is now re
tained for home consumption. Al
most an equal quantity can be saved 
for human nourishment by restricting 
the amount used in feeding live stock 
and in producing brandy and spirits. 
Potatoes available for table use are 
susceptible of a 50 per cent, increase 
by forbidding any alcohol to be made 
from them, and through increasing the 
quantity gathered by the erection of 
additional potato drying establish
ments. In this way, the Germans are 
averting any possible famine in bread- 
stuffs. If not as palatable as whole
wheat bread, their war staple of wheat, 
potatoes and rye is certainly nourish
ing and wholesome.

More troublesome is the question 
of fodder. Aside from sugar-making 
beets—of which the surplus crop 
amounts to one and a half million 
tons per year— the Germans have no 
means of replacing the feedstuffs here
tofore procured from foreign coun
tries. Hence it is proposed to slaugh
ter one-tenth of the existing cattle 
and a third of the swine. Not only 
would the fodder requirements be cut 
down in this manner, but part of the 
grain and other provender thus sav
ed could be used to feed the people. 
Undoubtedly, the German consump
tion of meat can be reduced without 
injuring the health of the population, 
for per capita Germany consumes 
more meat than any other European 
country. A partial diminution of the

meat supply will not prove catastrop- 
ic therefore.

Recently, the German authorities 
have established a government grain 
monopoly and taken other radical 
steps to conserve and prevent any 
waste of food. Deemed by the op
posing belligerents evidence of an 
acute shortage of supplies, they are 
in reality proof that no famine condi
tions are likely to occur so long as 
Germany remains free from invasion. 
The question of making the country 
self-sustaining while hostilities last 
unquestionably constitutes a grave 
problem. But it is not an insoluble 
one, and leading officials and promi
nent scientists are devoting them
selves to its solution. Considering 
the extraordinary progress made by 
German agriculture in the past, and 
the skilful manner in which every 
waste plot of ground is now being 
made arable and cultivated, • there 
would seem to be little doubt of Ger
many’s managing to feed its people 
while the war lasts. Consequently, 
the expectations of those who believe 
that Germany can be starved out ap
pear doomed to disappointment. Be
yond compelling the 'r opponents to 
partake less of certain foods, and to 
resort more freely to others, the Al
lies’ exclusion of all foreign bread 
and feedstuffs promises to yield but 
comparatively meager results.

CHANGED ATTITUDE.
I t is impossible not to see in two 

recent decisions of the Federal courts 
evidence of the changed Government
al attitude towards big business. One 
United States Circuit Court revers
ed the court below in the m atter of 
the prosecution of the National Cash 
Register Co. and another dismissed 
the proceedings against the United 
Shoe Machinery Co. Both cases may 
be carried further, but, even so, these 
judicial op;nions are a sign of the 
times. They show a growing public 
belief that it is not for the D epart
ment of Justice to seize upon the An
ti-Trust act as if it were a gun and 
go to shooting promiscuously, since, 
’n the phrase of President Roosevelt’s 
Attorney-General, you could hardly 
miss when there was so much game 
to be flushed. Judges are but human, 
and inevitably respond to the feeling 
of the community in such matters. 
As that feeling is, just now, one of 
marked considerateness for railroads 
and large corporations, so long as 
they do not flagrantly disregard the 
law, it is inevitable that the courts 
should be found inclining the same 
way. Great enterprises may be rea
sonably assured for some time to 
come, that at all events, the statutes 
will not be tortured by the judges 
into an interpretation which will 
thw art and mulct them.

Quite in line with this changed atti
tude of the courts, is the talk of Presi
dent W ilson about the aims and hopes 
of the new Federal Trade Commis
sion. He announces that, far from 
being a scourge to business, it will 
endeavor to give “constructive” aid 
to every legitimate industry. That 
these assurances will be welcomed by 
men of large affairs goes without say
ing, but the unfortunate feature of

the situation is that President Wilson 
is not a bus’ness man, has not 
surrounded himself with business men 
and has no conception of the needs 
and nécessit es of business men.

No one will deny that wrongs have 
been done in the business of the 
country; but no one will believe that 
two wrongs make a right. Granting 
that the  Government regulations have 
done good in certain ways (and no 
doubt they have), yet none of them 
have done so much good as the Gov
ernment can do now by taking its, 
hands off, letting people alone, and 
instructing the various Commissions, 
not to proceed against corporations 
as a criminal lawyer proceeds, but 
as judges, fair-minded, open-minded, 
and industrious in learning the facts 
with regard to that which they judge.

TIME TO ACT.
Those merchants of Michigan who 

are really serious in wanting to ex
terminate the trading stamp system 
now have a chance to accomplish 
their purpose by contributing to a 
fund that must be raised in order to 
determ 'ne the validity of the law en
acted by the Legislature of 1911 pro
hibiting the use of trading stamps in 
this State. If the law is valid, it 
should be enforced. If it is defective 
in any way, that fact should be de
termined, so that the weak feature 
may be eliminated in subsequent ef
forts to abol'sh the trading stamp evil 
by law. As it now stands the large 
merchants of Grand Rapids propose 
to raise $200, the large merchants of 
D etroit are asked to contribute $400 
additional and the smaller merchants 
of the State, including the members 
of the Retail Grocers and General 
M erchants’ Association of Michigan, 
are expected to secure $400. Any 
merchant who wishes to do his share 
should communicate at once with J. 
A. Lake, Petoskey, or Charles Trank- 
la, of Grand Rap'ds. Both are thor
oughly responsible gentlemen, emi
nently successful in the grocery and 
dry goods lines, respectively, and can 
be depended upon to see that every 
dollar thus contributed is expended 
wisely and accounted for scrupulous
ly. The Tradesman commends this 
undertaking to the merchants of 
Michigan and bespeaks their most lib
eral support in behalf of the campaign 
fully described on the second page 
of this week’s edition.

Buffalo had a donation day recently, 
when several hundred boxes were 
placed in conspicuous places to re
ceive contributions for the poor of the 
city. In counting up the offerings 
it has been found that many put iron 
washers into the boxes and others got 
rid of bad coins. There were fourteen 
smooth quarters, a counterfeit 50-cent 
piece, a H ong Kong coin and two 
Russian pieces, to say nothing of an 
assorted lot of mutilated and punc
tured pennies, nickels and dimes. 
However, several thousand dollars 
were given, but the number of bad 
pieces shows that there are some 
pretty small people in Buffalo, and 
they are not a credit to that or any 
other city.
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MUNICIPAL OW NERSHIP.

Valid Reasons W hy It is Not Practic
able.

W lritten  fo r th e  T rad esm an .
During one of thfe debates on Mu

nicipal Ownership in Grand Rapids 
recently, the question was asked:

“If Municipal ownership is a good 
thing for the people, why is it that 
there are 263 acknowledged cases of 
Municipal Ownership failure in the 
United States, and no known cases of 
absolute success?”

The question was not answered.
Another question was asked in the 

same debate:
“The Bureau of Municipal Research 

of New York City made a survey of 
the Board of Public W orks of the 
city of Grand Rapids, probably the 
best conducted department of the city 
government. Two hundred and sev
enteen recommendations were made 
for large and small changes in meth
ods of accounting and management. 
Had that survey extended to all of 
the departments of the city with 
the same ratio of recommendations, 
would it be a good recommendation 
for the municipal ownership and op
eration of the gas plant or any other 
public utility?”

That question was not answered.
I t  is not necessary to charge lack 

of sincerity to the advocates of mu
nicipal ownership. I t is sufficient to 
¿late that their attitude on the ques
tion is due to lack of knowledge; the 
result of theorizing instead of the ap
plication of common sense business 
principles.

Municipal Ownership seems to have 
failed most where tried most. An ex
amination of the records develop in
teresting facts, many of which have 
been covered in newspaper articles 
and speeches. The distribut’on of 
the cases of Municipal Ownership 
failure, however, presents an inter
esting study.

Ohio, the hot bed of political ac
tivity, socialistic propaganda and 
the center of organized labor endeav
or leads the list of failures, with fifty- 
three to its credit.

Illinois, famous for labor and po
litical unrest, comes next with twen
ty-six cases recorded.

Michigan, where municipal own
ership agitation at present is the 
greatest, stands third with seventeen 
cases to its discredit.

Indiana, notorious for shady poli
tics and isms of all kinds, runs a 
close race with Michigan, with six
teen cases chalked up against it.

Pennsylvania comes next with thir
teen cases.

Missouri, where the people had to 
be shown, has ten cases.

Iowa, ten.
Massachusetts, ten.
W ashington, where the Municipal 

Ownership cry has been loud, eight.
California, eight.
Wisconsin, seven.
Kansas, six.

. Georgia, North Carloina, Tennessee 
and New York, five each.

South Carolina, Minnesota, Missis
sippi, Virginia and Texas, four each.

Alabama, Kentucky, North Dakota 
and Oregon, three each.

South Dakota, Nebraska, Utah, 
Louisiana and W est Virginia two 
each.

Maryland, Vermont, Florida, Okla
homa, Arkansas and Colorado, one 
each.

In the Dominion of Canada there 
are five cases recorded.

In every one of these cases experi
ence has been a costly teacher, but 
the lesson has been thoroughly learn
ed. Following up the record, the un
derlying cause of nine-tenths of the 
failures was the element of politics,

which made it next to impossible to 
give the enterprises the skilled man
agement they needed to make them 
successful from either a financial or 
a service standpoint. This is epito
mized in the report of Dabney H. 
Maury, one of the best water works 
engineers in the country, made to the 
Chicago Commission on City Ex
penditures. His report showed con
clusively that, although the physical 
conditions surrounding the pumping 
of water in Chicago are favorable to

economy, the pumping stations are op
erated with great waste and ex trava-'  
gance, and that in a single year if 
ordinary care had been exercised, the 
city would have saved $76,062 in coal 
alone.

The Commission on City Expendi
tures submitted Mr. Maury’s report 
to the Council with the following 
statem ent:

“The Commission is of the opinion 
that the wasteful and inefficient op
eration of the water works plant for 
a long series of years has imposed

both ends

a very heavy burden on the con
sumers and has resulted in a type of 
service far below what might have 
been rendered.”

Go through the record and it will 
be seen the statem ents of the mayors 
or other officials of the places where 
the failures are acknowledged—and 
they are in the 263 cases—embody 
the same refrain contained in the Chi
cago report—inefficiency and extrav
agance. In the very nature of things, 
as our municipal governments are

»

constituted, this is bound to be the 
case. Personal and political consider
ations set into the background all 
economic principles and the peo
ple suffer in proportion as politics 
gain the ascendency. Very few, if 
any, city officials are willing to admit 
the economic failure of a utility plant 
under their control and they will make 
the best showing possible, even where 
concealment of the truth is necessary 
to bolster up their position.

W hat is municipal ownership but 
private ownership under political con
trol? W ho owns a public utility built 
or purchased by a municipality? The 
bondholders who invest their money, 
because they do not have to depend 
upon business ability and economical 
operation of the property for the se
curity of their investment, or the in
terest thereon; because the credit of 
the city is behind the bond issue and 
the home of every man in that mu
nicipality is mortgaged to secure the 
amount of the bonds they have pur
chased. So long as this is the case, 
the real owners of the property do 
not have to worry as to efficiency 
of management. The citizens—the 
home owners of the city—have to 
foot the bill and their property is 
good for it.

If the taxpayers of a municipality 
place themselves in this position are 
they deserving of sympathy? Yes, be
cause they listened to the arguments 
of men in whom they had confidence 
and went into the proposition believ
ing what had been told them. When 
it comes time for the citizens to pay 
the bill there is naturally a bitter 
awakening.

The question has been asked why 
is it that a city cannot run a public 
utility property as well as a private 
company. That question has been 
partially answered, but there are other 
reasons. A public utility operated by 
a municipality cannot help be the foot 
ball of politics. One administration 
is sincere and tries to operate the 
property in the interests of the peo
ple, maintain its physical condition 
in good shape and give adequate ser
vice. This results in either showing 
a loss or little profit. The next ad
ministration comes in with a furor, 
and on the principle that a new broom 
sweeps clean, promises the city a more 
economical administration. Orders 
are issued to prune expenses. “R e
pairs, oh, bosh! We can’t spend any 
money on that plant. W e’ve got to 
make a showing. Push it through as 
it is. I t is in pretty good condition.” 
These orders are carried out and the 
plant, be it either water works, gas 
or electric light plants, are run to the 
limit to keep up the service and keep 
down the cost. The property is wear
ing out. The showing is good, of* 
course, but the day of reckoning 
comes when it is found that practical
ly a new plant must be built or the 
municipal ownership abandoned.

This is not speculation. I t  is the 
composite review of the reports of 
more than 260 cities and towns in 
the United States where municipal 
ownership has proved a failure.

The general situation is admirably 
summed up in the case of the city
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of Cleveland, Ohio. Not a single 
dollar of all the millions invested in 
municipal utility experiments in 
Cleveland or of the alleged profits of 
these undertakings has ever been re
turned to the people, or to the public 
treasury to lighten the burden of 
taxes. In the decade between 1900 
and 1910 Cleveland’s population in
creased 48 per cent., or nearly 5 per 
cent, a year, and the taxes paid 
by the citizens of Cleveland increas
ed from $8,623,957 in 1909, to $13,- 
192,038 in 1913, an annual average in
crease of 12 per cent, in that period 
of four years. The article also points 
out that the municipal bonded indebt
edness of Cleveland increased from 
$28,419,543 in 1909 to $40,729,983 in 
1913, an increase of 12 per cent, for 
each year.

Cleveland’s municipal ownership ex
periments have attracted much atten
tion throughout the country. In 
variably they are pictured as being 
wonderfully successful, and in every 
report given out are shown large prof
its for the people and low prices for 
the consumers. Yet it is a cold fact 
that not a single dollar of the millions 
invested in these projects, or of the 
alleged profits, has ever been return
ed to the people or to the public 
treasury for the mitigation of the tax 
burden.

Cleveland’s best advertised munici
pal enterprise is its electric light 
plant. The city has been in the light 
business since 1906, when it acquired 
the Brooklyn plant. This plant has 
always made money—on paper. Each 
year an official statem ent is given out 
showing- handsome profits, but $306,- 
665.75 of real money put up by the 
taxpayers has gone into this plant and 
never a  cent has come out. No in
terest has been paid on the invest
ment; no depreciation fund has been 
set aside and now it is officially an
nounced the plant is to be abandoned 
and scrapped, so that a large part of 
the investment will be a total loss. 
And all the time the rates to con
sumers have been as high or higher 
than the private rates.

A new electric plant has just been 
opened; $2,500,000 of bonds were au
thorized for the project. I t  has been 
two years in the building, but now 
that the generating station is ready 
for business, the city finds itself with
out an adequate distribution system 
to deliver its product to prospective 
customers. Presumably more bonds 
must be sold and another two years 
consumed before that plant can serve 
any considerable number of custom
ers. Meanwhile interest on the orig
inal bonds is being paid by the tax
payers. The land upon which this 
plant was built belongs to the wgter 
department, and because it was taken 
from that departm ent it became nec
essary to sell $250,000 of waterworks 
bonds to buy adjacent land for a filtra
tion plant.

Municipal dance .halls—three cents 
a dance—called for an appropriation 
this year of $13,575. Municipal pea
nut and popcorn stands—three cents 
a bag, drew $97,000 appropriation; 
while the municipal garage cost the 
taxpayers $9,239.

Cleveland has a municipal steam 
heating plant. I t  was built with 
money taken from the waterworks 
fund. I t  cost about $375,000. Great 
things were predicted for this plant, 
and it was officially declared to be a 
start toward an enterprise which would 
supply everybody with heat at a cost 
much below either coal or gas. A 
year ago the officials in charge pub
lished detailed figures showing that 
the cost of municipal steam, includ
ing interest on the investment, lost 
taxes, depreciation and everything 
else, was only 23.6 cents per 1,000 
pounds of steam, while the selling 
price was 30 cents; so a handsome 
profit was certain. After being in 
operation over a year, it has leaked 

. out that less than 200 customers are 
being supplied by this costly enter
prise, and that the actual cost of all 
steam sold was over 50 cents per 1,000 
pounds for operating expenses only, 
making a net loss of 20 cents on each 
1,000 pounds sold, exclusive of inter
est, depreciation, etc. Incidentally 
this illustrates the unreliability of of
ficial figures and productions given 
out by Cleveland officials. Mean
while, because this money was divert
ed from the waterworks fund, where 
it belonged, it has been necessary to 
sell bonds to provide money for a 
filtration plant. Paul Leake.

Developing Capacity for Independent 
Action.

W ritte n  fo r  th e  T rad esm an .
Dean Schneider, of Cincinnati Uni

versity, in fitting students for jobs 
for which they are hest adapted, has 
found that there are twenty-eight 
classes of men.

The Dean does not insist that this 
class'fication is the only logical one, 
or that it is in any sense final. All 
he claims for it is that he has found 
it convenient. If you have a classi
fication of your own, he would be the 
last man in the world to insist that 
you throw it over and accept his.

The Dean has discovered that there 
is the widest temperamental difference 
in boys and men. There is, for ex
ample, the “indoor man” and the 
“outdoor man;” the “director” (i. e. 
the man of latent managerial or ex
ecutive ability) and the “follower” (i. 
e. the boy or man who is going to 
require a boss to lay out his work 
and supervise the doing of it).

Looking at the m atter in another 
way, there are two big distinct classes, 
to one which every boy and man be
longs; namely, the static and the dy
namic. Static means, To cause to 
stand. Dynamic means, To cause to 
move.

Dean Schneider says the static man 
or boy is satisfied to take things as 
they come. He is a born conserva
tive. He is more or less lacking in 
imagination, daring and initiative. He 
is content to go on the low-gear. But 
the dynamic man or boy has the fac
ulty or capacity of doing things on 
his own initiative; and he’s never 
really happy when he is not so acting. 
He has imagination, dash and daring. 
In other words he has the “punch” 
and the “pep.” He is the fellow who 
makes egregious failures or bril-‘ 
liant success, according to his train

ing and discipline. But the fellow 
who gets on in the world is always 
a dynamic chap.

Are some men born static? Un
doubtedly so. And others are made 
static by environment or early sur
roundings. If a man is born static 
or acquires static qualities as a result 
of early conditions, must he go 
through life as a static person? Cer
tainly not, says Dean Schneider. No 
man is required to remain static 
against his will. He can cultivate 
the capacity for init’ative just as any 
other trait or capacity can be culti
vated. H'e can acquire confidence in 
himself. Confidence is based on 
knowledge and skill; and these things 
can be acquired. He can, by concen
trated effort and determination, edu
cate himselff out of one cla<ss into 
another.

It is all contingent upon the ca
pacity for independent action. The 
normal boy, when he is told or shown 
once how to do a thing, does not 
have to be told again and aga’n. If 
he once thoroughly understands what 
is to be done, why it is to be done, 
and how it is to be done, and why it 
is to be done in just a certa n way 
rather than in one of a score or more 
of other ways—jthe bright, capable 
boy will rapidly acquire dexterity in 
doing that particular thing. Skill be
gets confidence.

It is really pathetic that there are 
so many dull, unimaginative, sodden 
people in the world. This condit:on 
is due largely to the lack of proper 
training and the right sort of en
couragement at the right time. Any 
one, in almost any walk of life, who 
is reasonably bright and capable, can 
assuredly better himself by faithful 
application. He can acquire a better 
understanding of his work. He can 
cultivate a deeper interest in it. He 
can train his imagination to work 
upon it. He can learn to do things 
upon his own in’tiative, and in so 
doing, get a far deeper satisfaction 
out of his work.

People who are employers should 
understand this principle. The more 
their employes are developed along 
these lines, the more efficient do they 
become. The merchant, therefore, 
should have a vital interest in trans
forming “static” salespeople into “dy
namic” salespeople. This can be done

only as he develops in them the ca
pacity for independent action.

Frank Fenwick.

Difference Between University and 
Seminary.

Grand Rapids, March 19.—I note 
your article in the Tradesman on Rev. 
Billy Sunday. I t is good, true and 
to the point, as most things in the 
Tradesman are. There is one state
ment there, however, which is not 
good, because it is not true. I t is not 
true because facts are confused in the 
mind of the writer.

There is in Princeton a University 
and a Theological Seminary. The 
University is neither Presbyterian nor 
Calvinistic, although there was a time 
when it was under the control of the 
Presbyterian church. The Seminary 
is both Presbyterian and Calvinistic 
(the two are not nor have they ever 
been necessarily synonymous).

It was the University which was 
opposed to Mr. Sunday and excluded 
him from the chapel. The “Narrow 
Calvinist,” on the contrary, welcom
ed him. Dr. Chester Birch arranged 
the meeting in the local Presbyterian 
church. Rev. J. Ross Stevenson, 
President of the Theological Semi- 
nary, presided at both these meetings.

Dr. Stevenson is one of Sunday’s 
w arm est friends. President Hibben 
of the University is known as a “lib
eral” and President Stevenson is 
known as a “conservative” in church 
circles.

Mr. Sunday was in Princeton, made 
good and won the students. He was 
brought there by the “religious in
tolérants.” Now, I have no idea of 
being sarcastic, only to state facts. 
I cannot refrain from saying, in clos
ing, that, personally, I have met much 
more bigotry and intolerance among 
“liberals” than among the “intoler
an t” ministers. John T. Thomas.

Pastor W estm inster Presbyterian 
Church.

Ice manufacturers holding a con
vention in Kansas City, Mo., gave 
housekeepers a tip. I t was to blan
ket their ice, and for that purpose 
the morning newspaper was recom
mended as being just as good as any 
patent ice blanket on the market. The 
ice manufacturers said that newspa
pers laid thickly over the ice in the 
refrigerator box would save 20 per 
cent, on 'the ice bill. But sanitary 
experts tell housekeepers that cover
ing ice in refrigerators is not hy
gienic and that in order to keep the 
ice box clean and sweet there must 
be a circulation of air. The icemen 
and the sanitary experts ought to 
get together and settle this matter.

A man who says “I don’t care” is 
either a liar or a fool.

D iam ond Brand Steel Goods

“True Temper”
Order Now

Michigan Hardware Co.
Grand Rapids

¡Si
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THE MEAT MARKET

Rapid Growth of Tuna Fish Pack.
One of the most phenomenal food 

products sold in cans, in the m atter of 
its rapid development, is “tuna fish.” 
Its  first appearance was hardly more 
than a decade ago, yet in the past 
four years the pack has grown from 
a m atter of 42,000 cases to 325,000 
cases last year and predictions of 1,- 
000,000 cases in 1915.

The tuna fish has been known for 
many years in Southern California 
as a game fish and as such it has 
become known not only to the game 
fishermen of the United States but 
to all countries of the globe.

The name tuna comprises many 
species, there being the blue fin tuna, 
which averages from one hundred to 
two hundred and fifty pounds, and 
which is the one that is so eagerly 
sought by the sporting fishermen. 

-Next in side comes the albacore tuna, 
which is known by some as the long 
fin. This fish averages from twenty- 
five to forty pounds.

Then there is the yellow fin tuna, 
which is sometimes known as the 
Japanese tuna, and which appears in 
the waters of Southern California 
only at long intervals. This fish av
erages about the same as the long 
fin tuna. The othqr fish which belong 
to the tuna family are the bon’ta and 
the skip jack. These are both small 
species and average from eight to ten 
pounds in weight.

The albacore tuna, or the long fin, is 
the one which is used by the canners 
in the production of canned tuna, and 
they travel in large schools which 
appear off the shores of Southern 
California a|)out the first of June and 
disappear about the first of Novem
ber.

In 1907 the Southern California Fish 
Co., which since 1892 had been can
ning sardines on the harbor of San 
Pedro, discovered, after experimenting 
for three years, the processes which 
are now used in the industry. They 
took the long fin, or albacore tuna, 
and placed them in steam cookers, 
using the live steam as a medium of 
cooking. W hen the meat had be
come thoroughly cooked and was 
ready to drop from the bones, they 
removed the fish from the cookers 
and left them to cool. After becom
ing thoroughly cold, the skin and 
bones were removed and the strips of 
white meat separated from the blade, 
the latter being discarded and the 
former being used for canning pur
poses. The white meat was then cut 
into chunks suitable to place in cans, 
and after being mixed with a certain 
quantity of high grade salad oil, the 
cans were sealed. The goods were

then retorted and vented, and during 
the year 1907 6,000 cases were placed 
on the market.

From this start has grown the tuna 
industry. At the present time there 
are about twenty concerns packing 
tuna exclusively, located at San Pe
dro, Long Beach and San Diego.

To Whiten Stained Marble.
The process of removing stains 

from marble varies according to the 
kind of stain, but most stains will 
be removed by the following method: 
Mix quicklime with strong lye to the 
consistency of thick cream and apply 
to the marble surface with a brush. 
Leave the composition in contact 
overnight and wash off in the m orn
ing. If this is of no avail, mix four 
ounces soft soap with an equal quanti
ty of whiting, add one ounce of soda 
(sodium hydrate) and one-half ounce 
of copper sulphate in powder, and 
boil the whole together for 15 min
utes. Rub this mixture, while still 
hot, over the marble, using a bit of 
flannel on a stick for the purpose. 
Leave the application in place for 
twenty-four hours, then wash off and 
polish. Oil stains may be removed by 
applying a paste of common clay and 
benzine. To restore polish after any 
of these operations, use a piece of 
felt wrapped around a bit of wood 
and rub the marble with it, also using 
water and emery powder, until an 
even surface is obtained. The emery 
powder should be in graded sizes, 
using coarser first and finishing with 
the finest flour of emery, changing 
the felt with each change of powder. 
The flour will leave a comparatively 
fine gloss on the surface, which should 
be heightened with putty powder and 
fine, clean cotton rags, finishing with 
silk.

Hog Temperatures.
Hogs should be run into the cool

ers at a temperature of 28 to 30 de
grees F. In filling the tunnels the 
temperature will run as high as 45 to 
46 degrees F., but should be down 
as low as 36 degrees F. in the first 
twelve hours, and from that brought 
down to a temperature of 32 degrees 
F. by the time the carcasses have been 
forty-eight hours in the cooler.

Crown Roast.
This roast is sometimes called the 

coronet roast as well. Take the sack 
and roll back the flesh from the lower 
ends of the ribs. Open the ' joints 
in the backbone and then bend the 
ribs backward until they meet. Skew
er or tie the ends together. This 
roast is always a first class seller.

Getting Best Results in Smoking Sau
sage.

Success in making a good smoked 
sausage depends not only upon the 
right mixture of meat and spices but 
also upon the treatm ent of the sau
sage before and during smoking. After 
the sausages are stuffed they should 
be hung up on sticks so that they will 
not come in contact with one another; 
then the sticks are put on fixtures so 
that two rows of sausage may be 
hung, one over the other. The upper 
row must be at least one foot from 
the ceiling and the lower one so high 
that it does not touch the floor. All 
the sticks must first be hung on the 
lower row. There must be left some 
space between the rows and the tem
perature of the room should be main
tained at 58 degrees F. It should 
never be more than 65 degrees F. 
W hen hung the sausage must be care
fully watched to see that it does not 
get too dry during the first five days 
while hanging in the lower row; if 
it does, it must be sprinkled several 
times with pure water and warmed to 
64 degrees F. If this cannot be done, 
pour the water in a barrel and dip the 
sausage in twice daily (morning and 
night) for ten to fifteen minutes, de
pending upon their thickness. After 
five days the strings and loops should 
be examined to see if they are cor
rect. W hen all is right the sticks 
with the sausage are hung in the up
per rows. If the sausages show a 
moldy appearance when in the lower 
rows they must be cleaned with a 
soft cloth or sponge and warm salt 
water. This must be particularly ob
served before they are hung in the 
upper rows.

The temperature of 58 degrees F. 
should be maintained steadily, with 
moderate change of air but no draft, 
so that the sausage will become mod
erately dry in about eight days. The 
lower ends must not be entirely dry 
as yet. In this state the sausages 
are brought into the cold smoke for 
a slow smoking. Excessive previous 
drying, especially when cattle gut is 
used, is to be avoided. If the guts 
are too dry the 'r pores are closed 
and the smoke cannot preserve the 
meat, because the watery parts can
not leave through the closed pores 
and the result will be a defective prod
uct.

The purpose of this method of 
treatm ent is: The guts being kept 
wet the first five days, the sausage 
meat settles by degrees and the guts, 
in spite of the moisture from the out
side, contract slowly through the in
fluence of the warmth, without the 
pores being closed. On the other 
hand, through the warmth from the 
inside to the outer edge, the sausages 
obtain their fine, fresh color. No 
alarm should be felt if the sausages
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do not get their red color before the 
ninth or tenth day, that the rim will 
become gray. This is entirely ex
cluded by the warmth which keeps 
within.

Clap Trap Methods to Secure Sub
scribers.

A certain trade journal whose sole 
aim in life appears to be to exploit 
the retail dealer by the employment 
of questionable methods is soliciting 
subscriptions on an implied agreement 
to devote one-half the money thus 
collected to secure the enactment on 
an impossible Congressional measure 
compelling mail order houses to pay 
a tax on the business transacted in 
each state. This is clap trap, pure 
and simple, and any dealer who bites 
on the hook is easily deceived. As 
a m atter of fact, one-half of the 
money collected is retained by the 
glib solicitor and the other half is re
tained by the publisher. The only 
proper way to build up a trade journal 
is on the merits of the publication 
itself. Resort to subterfuge and sen
sational methods is a confession of 
weakness which no thoroughly repu
table journal has to resort to in order 
to maintain itself.

Not every woman would drop dead, 
as did that D etroit woman the other 
day, when her time-tried husband told 
her he loved her, but nine out of ten 
would fall in a swoon under the same 
provocation.

MAAS B R O T H E R S  
Wholesale Fish Dealers

Sea Foods and Lake Fish
of All Rinds

Chixens Phone 2124 Bell Phone M. 1378 
1052 Ottawa Ave., N. W. Grand Rapids, Mich

AS SURE AS THE 
SUN RISES

Voigt's
CRESCENT

FLOUR
Makes Best Bread 

and Pastry

% TANGLEFOOT
The Non-Poisonous Fly Destroyer

46 cases of poisoning of children by fly poisons were reported in the press of 
15 States from July to November, 1914.
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Style and Fit More Important Than 
Durability.

I t  is a common saying that “a 
thing well bought is half sold.” This 
is no doubt true, but who is to de
termine beforehand which article may 
be well bought? Take the placing 
of the autumn clothing order as an 
example:

W hat constitutes the superiority of 
one garm ent over another for a par
ticular clothier? There are a t least 
four im portant elements in the value 
of a suit of clothes.

1. Style of the garment, represent
ed by its cut and hang.

2. Color or shade of the fabric' and 
its pattern.

3. Fit. I t  must fit the average 
purchaser satisfactorily.

4. Value of materials and work
manship.

There are other elements that go 
toward making a garm ent valuable, 
but these are the major ones.

The first and second may be con
sidered first and together as they are 
of equal importance and of the most 
importance.

Many clothiers have during former 
years formed a habit of purchasing, 
or rather re-purchasing, numbers 
that have proven popular, provided 
there is a seeming possibility of dis
posing of them. Years gone by when 
there was no individuality to clothing; 
when the clothing made by one firm 
was similar to the clothing made by 
another, such a policy was no doubt 
sane and safe. The public had pro
nounced a certain pattern satisfac
torily and a certain fabric to have ex
cellent wearing qualities. W as it not 
good policy to repeat on that num
ber? I t  was.

In those days. there was but little 
change in  the cut and style of cloth
ing. M erchants held goods over sev
eral seasons, “sized up” to them and 
the “old” passed out as “new.” But 
to-day such a proceeding would be 
suicidal on the merchant’s side. He 
would not only lose trade but eventu
a lly  he would lose his whole business.

To-day the style, cut, color, shade, 
p a tte rn ,, all have such an importance 
in the eye of the consumer that all 
five must be there as represented by 
the latest dictates of fashion. If fash
ion says three buttons, four or two 
buttons will not move. If fashion 
says center vents then side vents or 
no vents will not move. A few odd 
suits that are passe might be sold 
as “new,” but the profit on them is 
turned into loss as soon as the pur
chaser finds he has been “taken in.”

A stock of clothing these days 
should be just as small as it is pos

sible to keep it and at the same time 
be large enough to meet all demands 
that should be met. Some clothiers 
will tie up a great deal of their capi
tal in slow moving lines and any prof
it made on them this year is lost next 
year when the balence must be sold 
below cost.

I t is a safe proposition for any mer
chant to lead up to—a complete small 
stock and facilities for replenishing 
stock in short order. I t is a safe 
thing for the merchant near a large 
wholesale or manufacturing center to 
purchase some of his stock, at least, 
there rather than in a distant one. 
The facility with which a merchant 
can replenish numbers that prove pop
ular should be one of the chief con
siderations in buying.

The merchant should cut out many 
of the “safe” lines offered him by the 
traveling salesman. These are the 
lines that fill his stock up with dead- 
wood. A “safe” line is always sure 
to be a line that only a man follow
ing a two-year-old style will ask for 
or accept. Cut them out. Purchase 
your patterns for your old and sedate 
customers—these must not be over
looked, but remember that nine out 
of ten of these would be better pleas
ed if they were “persuaded” to ac
cept something a little more modern. 
They do not want to wear the same 
old thing this year as last. They 
wrant people to know they have a new 
suit, and to feel themselves it is new.

Style and pattern are of the utmost 
importance. The very best values you 
can purchase, lacking these requisites, 
are worthless. The clothier perhaps 
has learned this from his actual ex
perience during the past two or three 
years. Therefore, place all stress on 
style and pattern and do not purchase 
a single garm ent unless it measures 
up to the season in these things.

Next in importance comes fit. In 
fact this ranks almost equally in im
portance with style and pattern. But 
people will purchase garm ents that 
do not fit (there is no credit due the 
clothier who allows their sale) as long 
as the style and pattern suit. Be
sides this, the bushelman may alter 
a garm ent and make it approach a fit.

There are two reasons why well or 
perfectly fitting garments should be 
purchased. First, because a garment 
that does not fit a customer is a det
riment to future business, for while 
the purchaser may have been satisfied 
in the shop when making the pur
chase his friends on the outside and 
other “knockers” will soon put him 
wise. His trade is transferred and a 
trade that might have been influenced 
in favor of the garments and the

shop where they were purchased is 
turned into other channels.

Not many of us know how much we 
have to thank our intelligence for in 
selecting proper garments for our 
wardrobes and shops. Every suit sold 
by a clothier either influences trade 
for his shop or prejudices trade 
against it. This is worth thinking 
over.

The other reason why a “poor fit
te r” should be avoided is the altera
tion expenses, no inconsiderable drain 
on the clothier’s profits.

Intrinsic value is the last and to
day is really of the least considera
tion. This will not always be so, nor 
is it really so when a business is con
sidered on a whole. The younger ele
ment, those who purchase clothing in 
largest quantities, must have some
thing new and novel even at a cost 
of value or wear. Another consid
erable class do not mind much, as 
long as a certain amount of wear 
and looks are forthcoming, whether 
the suit would wear any longer or 
not. They are accustomed to pur
chase every so often and that is the 
end of it. The old ones are given 
away anyway.

But while real worth may take a 
“back seat” for style, pattern and fit, 
the merchant should not accept any
thing that is offered. He must, on 
the other hand, try  as hard as ever 
to obtain the best values being offer
ed. Our point is, that he should not 
sacrifice the three most necessary ele
ments in a garm ent’s value for w ear
ing qualities, which with a majority 
of persons are not considered very 
closely.

In conclusion, the profit on a gar
ment made up of these four necessary 
elements will be large and permanent. 
A small stock composed along these 
lines will contain more actual worth 
to the clothier than a larger one 
bought along old lines.

Provide your patrons with the new
est creations. Cease purchasing the 
old as soon as the new appears. Sell 
as clean each season as modern meth
ods will allow and your future busi
ness and profits are assured.—A. E. 
Edgar in Haberdasher.

Many men are still of the opinion 
that the ideal way to fight the battles 
of the world is with one elbow on 
the bar-rail, within sound of the soft, 
whirring notes of the electric fan.

He Was Irish.
Omena, March 15.—The w riter ran 

up against a joker ot Sanford the 
other day. He was looking for W. 
H. Allswede, the ex-Senator and 
pioneer prom oter of good roads. Step
ping up to a man, he asked if he was 
Allswede. “Not on your life,” he re
plied. “I am all Irish. My name is 
Charles Murphy, sor. I run this ho
tel, sor.” N. C. Morgan.

Be content with a small beginning. 
Remember, the six-pound bass started 
out on a small scale.

We are pleased to announce 
that we are in our new location 
and are installing a full equip
ment of the most modern up-to- 
the-minute machinery especially 
designed for rapid and accurate 
work.

In short our plant will repre
sent the best in everything that 
pertains to the production of 
Harness and Collars, and a cor
dial invitation to inspect it is ex
tended to all friends and patrons.

As in the past, we shall cor- 
tinue to center our best efforts 
for the success of all distributors 
of the “ Sunbeam” products.

Brown & Sehler Co.
Cor. So. Ionia A ve. and B artlett St. 

2 blocks sou th  o f U nion D epot
Grand Rapids, Mich.

AWNINGS

O ur specialty is AWNINGS FOR STORES AND 
RESIDENCES. W e m ake com m on pull-up, chain 
and cog-gear ro ller aw nings.

T en ts , H orse and W agon  Covers, H am m ock 
C ouches. C atalogue on  application.

CHAS. A . CO YE, INC.
Campau Ave. and Louis St. G rand Rapids, M ich.

“S T Y L E S  T H A T  S E L L ”
SOFT

&
STIFF HATS

THE
NEW LAND

HAT

STRAW  GOODS 
&

CAPS

We carry a complete line of silk hats for automobiling 
Mail orders shipped promptly

Newland Hat Company
168 Jefferson Avenue Detroit, Michigan
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MAN OF FORCE AND INSIGHT.

Death of Local Manager of Standard 
OH Co.

Stricken with acute indigestion while 
attending St. Mark’s church ten weeks 
ago Monday night Sidney B. Drake, 
for many years manager for W estern 
Michigan of the Standard Oil Com
pany, died last W ednesday just before 
noon a t his home, 256 Paris avenue. 
Funeral services were held at the 
residence Friday morning at 8:30. 
Rev. John N. McCormick officiating. 
The remains were taken to Cleveland 
for interment.

Biographical.
Sidney B. Drake was born in Clar

ion, Pa., Oct. 19, 1850. He received a 
high school education and for a time 
acted as station agent at Titusville, 
Pa. This was at the beginning of 
the oil excitement in the Keystone 
State and it so happened that Coal Oil 
Johnny was baggage m aster under 
Mr. Drake at Titusville. He subse
quently engaged in the oil brokerage 
business in Oil City, becoming con
nected with the Standard Oil Com
pany January 1, 1887, when he be
came connected with the book-keeping 
department in the general offices in 
Cleveland. Two years later he went 
to Omaha where he managed an ad
junct of the Standard Oil Co. for a 

* couple of years. He then returned to 
Cleveland, resuming his former con
nection with the book-keeping depart
ment. He subsequently removed to 
Grand Rapids and took the position 
of assistant manager under the late 
John C. Bonnell. On the retirement 
of Mr. Bonnell in 1895 he became 
manager of the business, which posi
tion he had occupied for the past 
twenty years to the satisfaction of 

#everyone concerned.
Mr. Drake was married about twen

ty-five years ago to Miss Mary Sel- 
don, of Cleveland. They have one 
daughter, Marjorie. Mrs. Drake and 
daughter spent the greater portion 
of 1912 in Europe, Mr. Drake joining 
them in April and remaining abroad 
until August. The family reside in 
their own home at 256 Paris avenue.

Mr. Drake was not a member of 
any fraternal order, but he had been 
a member of the Episcopal church 
ever since he was a boy and a  m em 
ber of St. Marks Parish ever since 
he came to this city. In  June, 1908, 
he was elected Treasurer of the Epis
copal Diocese of W estern Michigan, 
which position he held at the time of 
his death. Besides the wife and 
daughter, Mr. Drake leaves two broth
ers and a sister—W . A. Drake, who 
is connected with the Postal Tele
graph Co., at Tulsa, Okla.; John 
Drake, who is engaged in the grow
ing of orange at Pomona, California.. 
and Mrs. Daniel Goettel, of Oil City, 
Pa.

Appreciation.
The passing of Mr. Drake, when he 

seemed to be at the zenith of his 
powers, is sincerely mourned by a 
great number of business and social 
friends. He was well known in busi
ness and social circles and wherever 
known he was both admired and re
spected. Of splendid physique, highly

attractive personality and apparently 
unbounded vigor and energy, he at 
once won all with whom he came in 
contact. His shrewd business sense, 
although always at his command, 
never warped nor unduly influenced 
his mental breadth or lessened his 
sterling qualities, derived from a 
sturdy ancestry. He was a magnificent 
example of the highest American type 
of the present day—full of life, of 
humor, of comradeship, and yet ever 
intent on the interest of the great 
business to which he had dedicated his 
career and in behalf of which he spent 
himself with all too great devotion.

To his immediate associates his 
death is a shock whose force cannot 
be put into words, all the more so 
because hope of his recovery was 
high until near the end. His activity, 
his optimism, his sound yet prompt 
judgment, his invariable good humor,

and the dynamic force with which he 
put through im portant m atters will be 
sadly missed. He was “a twentieth- 
century man,” in every sense of the 
word.

But he was more than all this; he 
was honest, clean-minded, upright; he 
took no unfair advantage; his excep
tional abilities were always used in 
the right direction. Always he stood 
for the best, the most honorable—the 
rights of the other party. He knew, 
too, what those around him were 
doing, and he gave full credit for good 
work even by the humblest.

Those who knew Mr. Drake were 
privileged to know a man whosfe heart 
seemed to expand with his business. 
Even at times when his work made 
the greatest demand upon his time he 
always found a second to drop the 
m atter in hand and greet an acquaint

ance. He had that quiet way of look
ing squarely into your eyes, and his 
smile was as natural as it was sincere. 
He is gone, but the influence of his 
life will be felt during the entire life 
time of those who were privileged to 
come much in contact with him.

Mr. Drake was not a millionaire. He 
was not the founder of a great busi
ness venture. He was not a leader in 
any fad or ism. He was just a plain, 
ordinary business representative of a 
great corporation, who came to Grand 
Rapids about 1890 to serve that cor- 
portion and who did his duty here for 
a quarter of a century, faithful to 
every trust, and making friends for 
himself and the company which he 
represented on every hand. He be
longed to the great class of Americans 
who are satisfied to do their duty in 
such a way that when they go to sleep 
at night they know that they have

nothing to regret—that great mass of 
normal men and women who by their 
efforts, small individually, but gigantic 
when taken as a whole, have made this 
country what it is.

Few men have passed to the Great 
Beyond in this city who will be more 
genuinely regretted, and whose mem
ory will be kept green longer than 
that of Sidney B. Drake.

A friend has passed 
Across the bay,

So wide and vast,
And put away 

The mortal form 
That held his breath.

But through the storm 
T hat men call death,

Erect and straight,
Unstained by years,

At Heaven’s gate 
A man appears.

Least Said is Soonest Mended.
Least said in a business transac

tion is best. Many a sale is lost be
cause of superfluous argument. When 
the sale is about made let the pur
chaser talk. One of the finest points 
in salesmanship is to know when to 
stop talking. Volubility never pays. 
A few well-chosen words right to 
the point, plainly and pleasingly ex
pressed, will do the trick nine times 
in ten. Brevity, but exactitude, in 
answering questions is a virtue. Of 
course, there is a limit. Brevity does 
not mean curtness or coldness. En- 
thusism is necessary, but it should 
be administered in small doses so 
that its genuineness cannot be ques
tioned. Sincerity can be displayed 
without over-indulgence in words. In 
fact, too much talk only opens room 
for argument, and argument is a bad 
thing for a salesman, because it takes 
great diplomacy to win an argument 
without offense to the purchaser. In 
social life the big talker is usually 
unpopular for the reason that he does 
not have time to weigh his words. 
In business every word must be care
fully weighed, and undue volubility 
precludes the opportunity for such 
practice. A proposition well present
ed with brevity, sincerity and intelli
gence will meet acceptance, where a 
long-drawn, voluble presentation will 
become tiresome and open many ave
nues for argiimental side-tracking. It 
is well in business to keep in mind at 
all times that least said is soonest 
mended.

Safety First 
in Buying

SAFETY in Buying 
means getting the goods 
and the quantities of 
goods YOU can sell at a 
profit. It means know
ing what to buy and 
getting it at the right 
price.

You can be safe in 
buying when you buy 
from “Our Drummer.” 
If you haven’t the cur
rent issue handy, write 
for it.

Butler Brothers
Exclusive Wholesalers of 

General Merchandise

New York Chicago 
St. Louis Minneapolis 

Dallas

S ID N E Y  B. D R A K E
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Directors of the Peninsular State 
Bank of D etroit have authorized pay
ing a 3 per cent, quarterly dividend, 
beginning April 1. A t a bid price of 
216, stock of this Bank represents an 
income yield of 5.65 per cent, a year. 
There are now five D etroit banks 
paying an annual dividend of 12 per 
cent, namely, the Dime Savings, the 
Peoples’ State, the W ayne County & 
Home, D etroit T rust Co. and the 
Peninsular State.

Leslie A. Anderson has been elect
ed Cashier of the People’s State Bank 
at Sparta to  fill the vacancy made 
by .the resignation of C. E. Kelly. 
O tto Miller will take Mr. Anderson’s 
place as A ssistant Cashier. Both are 
local young men st;ll in their twen
ties. A t the recent village election 
Mr. Anderson was re-elected clerk on 
the “dry” ticket.

The directors of the Baraga Coun
ty State Bank have elected H. R. 
Gladden of Ruthland, 111., to the Cash- 
iership, to succeed Mr. Knisely. Both 
men will be directors of the institu
tion, the latter becoming auditor. The 
Baraga County State Bank was organ
ized m January, 1910. Mr. Knisely 
will engage in the real estate busi
ness in Baraga county, and will con
tinue to aid in the management of the 
Bank as well.

The J. W. Cool Banking Co. will 
locate a branch at Moran. A num
ber of the residents of the town have 
signified their willingness to take 
stock, a limited amount of which is 
sold. Wm. J. W ard had a party of 
men a t work on a building there get
ting it in readiness for the bank furni
ture, and it is expected the institution 
will be ready for business in a short 
time.

The authorization of a conference 
between the ministers of finance and 
leading bankers of Central and South 
American countries and treasury offi
cials and bankers of the United States 
is one of the best acts of the Con
gress which has just adjourned. If, in 
addition to financial subjects, political 
subjects can be considered at that 
gathering, so much the better. It 
should not be made to appear that this 
country is simply undertaking to win 
as much as it can out of our neigh
bors in this hemisphere but mutual in
terests should be a special study. We 
have made slow, progress in our re
lations with the Spanish-American re
publics in these many years since 
Blaine tried to create a better situa
tion. I t  will be clearly shown a t this

gathering that banking equipment is 
needed, as well as American transpor
tation between the two parts of the 
hemisphere. The South Americans 
know our goods pretty  well but 
neither they nor we appear to under
stand how best to effectuate the ex
change of commodities between the 
two continents. Most of all is it nec
essary that the United States and the 
Southern republics shall become con
scious of unity of purpose and senti
ment. In  that case the solution of the 
Mexican question would be much 
easier. The conference opens in 
W ashington May 10.

Every public school in D etroit will 
become a savings bank branch for 
D etroit banks as the result of a reso
lution adopted by the board of educa
tion. The pennies of D etroit school 
children are expected to pile up into 
the millions following the inaugura
tion of the plan within the next few 
months. The spirit of the movement 
is to inculcate into the minds of De
tro it’s younger generation a habit of 
thrift. Postm aster Nagel, who first 
suggested the plan a year ago on be
half of the Government postal savings 
bank, withdrew his plan in deference 
to that offered by the banks, declare 
ing before the board that it was not 
the role of the Government to enter 
into Competition with local banking 
institutions. Under the plan, which 
will be perfected within a week by a 
conference between the bank officials 
and Superintendent Chadsey, every 
school child will be given an oppor
tunity to purchase bank stamps . of 
different denominations which, when 
pasted on a card bearing $5 worth, 
will be accepted at face value at any 
city bank as a savings deposit. The 
plan will be operated under the Mich
igan State Bankers’ Association of 
Detroit, through its clearing house ar
rangement. Any pupil is allowed to 
go to any bank he or she chooses.

The Federal Reserve Board an
nounces rates of 3 ^  per cent, on thir
ty-day maturities and 4 per cent, on 
sixty-day maturities for commercial 
paper re-discounted by one Federal 
reserve bank with another. All appli
cations for such re-discounts must be 
filed with the reserve board and they 
will be appointed among the reserve 
Banks.

Seven of the banks of the county 
were represented at a meeting of the 
Shiawassee County Bankers’ Associa
tion a t Owosso, March 16. A com
mittee consisting of E. O. Dewey 
and W . F. Gallagher, of Owosso; A.

L. Beard, of M orrice; F. N. Conn, 
of Durand, and J .  A. VanAlstine, of 
Byron, was appointed by President A.
D. W hipple to co-operate with the 
farmers’ clubs and granges in the 
county in an effort to secure an agri
cultural adviser for the country.

The most impressive thing in Amer
ican business is found in that much 
abused arena called W all street. At 
the outset of the European war the 
New York Stock Exchange, with all 
its' little sisters, passed out of exist
ence but after a time it came back to 
life and there were many forebod
ings as to its vitality. Presently, 
through wise action on the part of 
those in control, it made itself felt 
once more. Nevertheless there was

O FFICE O U T F IT T E R S
LO O SE LE A F SPEC IA LISTS

237-239 Pearl St. 'n e ir the brtdge> Grind Rapids, Mich.

Ask for our Coupon Certificates of Deposit

Assets over $4,500,000

r t j RAN d| ^AP1D S^A V IN G S^A N K  "

Kent State Bank
Main Office Fountain St.

Facing Monroe
Grand Rapids, Mich.

Capital . . . .  $500,000  
Surplus and Profits - $500,000

Resources Over
8 Million Dollars

3 k  Per Gent.

Paid on Certificates

Largest State and Savings Bank 
in Western Michigan

■HIS Company aids corporations by 
acting as Registrar and transfer 

agent of their Capital Stock, the aiir 
thentication of each Stock Certificate 
giving protection alike to the corpora
tion and the stockholder.

Consultation invited.

T h e  M ic h ig a n  T r u s t  Go .
Michigan Trust Bldg. - Grand Rapids, Michigan

A pledge of protection is your right. “City” Bank protection is sta
bilized by resources of more than Ten Million Dollars.

Capitol.............................................. $ 1.200.000.00
Surplus and Profits........................  581,211.73
R esources........................................ 10.741,021.74

G RAN D  RA PID S N A T IO N A L  C IT Y  BANK 
C IT Y  T R U S T  A N D  SAVINGS BANK 

G rand Rapids, M ichigan

TH E PREFERRED LIFE INSURANCE GO. OF AMERICA OFFERS
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W H A T  A R E YOU W O R T H  T O  YOUR FAM ILY ?
L E T  US P R O T E C T  YOU FO R  T H A T  SUM

T he Preferred Life Insurance Go. o f America Grand Rapids, Mich.
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much anxiety as to the fate of securi
ties, and the start in business was tim
id indeed. The one thing most fear
ed was a large mass of offerings of 
American securities from Europe. 
Those securities did not come in an 
avalanche but there is no doubt that 
considerable quantities are moving 
this way. particularly from the hands 
of German owners. Yet the tendency 
of prices has been upward in the main 
for thirty days. Doubtless those who 
are selling are also manipulating to 
keep the market strong but no amount 
of manipulation would answer the 
purpose if there were not real buy
ing, and such buying is unquestion
ably in progress on a large scale. It 
is evidently the buying that means 
most, that is purchase of securities, 
transfer to the names of the buyers 
and deposit in strong boxes. No other 
explanation will account for the 
strength of this comparatively nar
row market. Inducemnts to buy for 
speculative purposes are small. The 
properties are not doing well, as a 
general rule, and the immediate fu
ture holds out no promise of a re 
vival. I t is evidently the idea of pur
chasers that securities are low and 
that some time this country will come 
to itself again. This is good reason
ing, and in time the holders will reap 
profits as well as current income. The 
only considerable danger in the im
mediate future is a quickening of the 
movement from Europe and the ten
der of larger quantities of stocks and 
bonds than the market can easily take.

These sales are a partial offset to 
the great balance in our favor in the 
foreign commerce caused by the pur
chase of military supplies. At the 
same time purchases of European gov
ernment issues by our people are on 
a considerable scale. I t is even sa'd 
that a German loan of $10,000,000 is 
in process of flotation in New York 
and Philadelphia while it is known 
that already moderate purchases of 
German issues have been made in this 
city and elsewhere. These incidents, 
along with the granting of liberal 
credits to England, France and Rus
sia in this country, have thus far ren
dered the movement of any great 
quantity of gold unnecessary. The 
balance in the merchandise trade con
tinues to increase, however. W ash
ington reports that during the week 
ending March 13 exports exceeded 
imports at thirteen principal Ameri
can customs districts by $47,229,659, 
the largest balance for a similar pe
riod in our history.

The efforts by financial experts and 
others to define the ultimate effect of 
the present European war on the com
merce of the world, particularly that 
of the United States, are numerous 
and distressing. The problem is one 
of unprecedented magnitude but seem
ingly not of extraordinary difficulty 
provided one is guided by history. 
Yet the historical argum ent is one 
which must be used guardedly inas
much as the financial and commercial 
conditions of the whole world will be 
widely different from those following 
any other war. The commerce be

tween the nations in the days of Na
poleon, for example, was small com
pared with its volume now, the meth
ods were different, the means of quick 
communication which we now have 
were lacking and while all Europe 
was involved in the trouble of that 
time the rest of the world was com
paratively immune and each country 
was more restricted to its own in 
ternal interests than at the present 
time. The same may be said of the 
Crimean war, while the European 
conflicts of the latter part of the last 
century were essentially local and of 
short duration. Our civil war was an 
affair of one nation only. In the pres
ent European conflict every part of 
the world is involved in one degree 
and another, although only ten nations 
are actually engaged in the fighting. 
The outbreak of the conflict practic- 
cally stopped business for a short 
time and artificial devices for the pro
tection of trade which were set up in 
every country of the world still exist 
in one degree and another and prob
ably will last until peace is declared.

The great commercial evil of the 
conflict will be the destruction of cap
ital, as has been pointed out by al
most every writer on the subject. It 
is impossible to ignore this greatest 
element and foolish to set up any 
countervailing force as having con
siderable potency. To say that the 
world will not suffer by this destruc
tion of capital is to say that a me
chanic s activities are not hampered 
by the loss of his tools, or that of a 
capitalist is not embarrassed by the 
destruction of a large portion of his 
wealth. I t is then a question whether 
the effort the world will put forth to 
repair the loss will not be creative of 
great business activity. Certainly it 
will be but the effort will directed to
ward restoring human affairs to a nor
mal condition and it will be a long 
time before that boon can be achiev
ed. To be simply repairing is not the 
same thing as operating business on 
the scale on which it was conducted 
before the destruction began. I t fol
lows from the burning up of capital 
that the interest on floating capital 
will be at high rates. This idea is 
supported not only by theoretic econ
omics but by the experience of man
kind. Interest rates have commonly 
been higher after a war than during 
the period of peace preceding a war. 
Capital will be sought where capital 
is to be had, and inasmuch as th ’s 
country will not have impaired its 
capital seriously Europe will natural
ly come to us for its means of recup
eration. Indeed, that process has al
ready begun.

One must fall back on known cause 
and effect in the broad domain of 
economics and conclude that the 
world’s work cannot go on so well 
with a partial equipment of machinery 
as with a complete equipment, and 
that there are ragged and uncertain 
times ahead of us, with high rates ^or 
capital when the fighters of Europe 
shall have made peace.—'Economist.
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Problems of the Neighborhood Dry 
Goods Store.

W H tte n  fo r th e  T radesm an .
By neighborhood store we mean 

the little , dry goods store located in 
a good-sized city, but in an outlying 
residence section—not down town. 
Such a store has its own peculiar 
problems—problems vastly different 
frm those which confront the mam
moth emporiums of the city’s busi
ness center, the big stores in the 
down town district, which are the cen
ters of attraction to all women on 
shopping bent. Different also from 
the problems which must be solved 
by the village or country merchant, 
or by the dealer in towns of from 
say one thousand to five or ten thous
and.

The term neighborhood store is a 
fitting designation for the kind of 
shop we have in mind. Of necessity 
it must be a neighborhood store, 
drawing its patronage from the im
mediate vicinity in which it is locat
ed, catering to the wants of the peo
ple who are within a radius of very 
convenient walking distance, or, more 
strictly speaking, handy “dropping in" 
distance. There can be no reason
able expectation of extending this 
radius greatly. There is no farming 
trade to be sought and obtained. The 
neighborhood storekeeper can not do 
like the down town merchant, put out 
advertising that will bring within his 
doors buyers from all over the city 
and from the surrounding country 
and the suburban towns. If he had 
the size of stock to do that kind of 
thing, then he would not be where he 
is. He would be down in the thick 
of the fight himself.
. H is problem is not a t all what he 
would do under different circum
stances, but, instead, how, under his 
existing conditions and limitation, to 
make his time and his little invest
ment of capital yield him at least a 
comfortable living, and, if possible, 
enable him each month to put away 
a small sum in the bank.

The limitations under which he 
must work are obvious. These are 
so serious a handicap that any man 
of good judgment will cons:der well 
just what he is going into before he 
engages in keeping a neighborhood 
dry goods store. He will be sure he 
is getting a good location, selecting 
one where rent is not too high and 
where some business can be done; 
also he will be certain that he is him
self fitted for the undertaking. That 
one man will achieve a fair degree of 
success in a venture of this kind, 
where another will make a flat failure, 
proves that it is' largely a m atter of

management and adaptation of means 
to ends.

The fact that his patronage must 
Come from a very restricted area and 
so is restricted in amount, virtually 
cuts off the neighborhood storekeeper 
from using some of the kinds of ad
vertising that other merchants find 
most effective. For the sake of let
ting the few people in his immediate 
vicinity know about his little stock 
of staples and notions, he can not af
ford to pay the rates demanded by the 
daily papers that have a circulation 
extending all over the city. If he at
tempts newspaper advertising, his 
humble efforts are completely eclipsed 
by the whole page advertisements of 
the big stores. His tiny message is 
not read. Nor is the character of the 
goods he carries such that he can 
push his business through the papers. 
He can offer little in the way of novel
ties, and as to bargain values he can 
not hope to compete with the big 
stores that buy their goods in quan
tities perhaps fifty or one hundred 
times as great as he can buy, and at 
the end of each season have much 
stock that can not well be carried 
over, and so must be closed out at 
reduced prices. Sometimes he may 
envy the small-town dealer who can 
secure space in the local weekly pa
pers at a very reasonable price, and 
be sure that pract’cally every word he 
inserts will be read by all the men. 
women and children in his town and 
in the surrounding country. This 
great privilege is not for the keeper of 
the neighborhood store.

Not only is he cut off from adver
tising profitably in the newspapers, 
he can not make the lavish and beau
tiful displays with which the big 
stores fairly pull the money out peo
ple’s pockets. He will make his win
dows and his interior just as attrac- 
ive as he can with such ware as he has, 
but the down town throngs do not 
pass his place, and, catering, as he 
does to only a very small trade, it 
would be rank folly for him to attem pt 
to carry the kinds of goods which 
make the windows of the big stores 
so alluring.

So the advertising problem may be 
set down as one of the great prob
lems of the neighborhood storekeep
er—that is, how he shall a ttract and 
grip the patronage that should be his, 
by use of the means that are at his 
command. I t is the intent-on in a 
succeeding article to give some tried- 
out methods that have proved success
ful in drawing trade to neighborhood 
stores. And every neighborhood 
storekeeper must be using the gray 
m atter of his brain continually to de

vise such methods, such as are prac
tical and suited to his particular cir
cumstances and situation.

Just what goods to carry is an
other problem, and one that presents 
every day some fresh phase for solu
tion. Of the vast and various ar
ray classed as dry goods and sold 
by the large wholesale houses, the 
neighborhood store can carry only a 
small portion, which portion should 
be carefully selected to meet prob
able demand. I t  is not wise to at
tem pt to handle everything for which 
there is occasional call. To supply 
the highest possible percentage of de
mands without getting hung up on 
goods that will not move out readily 

this should be the ideal. Demands 
here may be taken to mean all that
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can be created and worked up, as well 
as those which come without effort.

Generally speaking, the neighbor
hood store will find its best sellers to 
be the small staple articles and no
tions which people want on short no- 
t ce. Hosiery, handkerchiefs, summer 
knit underwear, hair ribbons, pins, 
needles, shoe laces, thread, elastic 
web, towels—these few items sug
gest the kinds of goods which can 
be handled to best advantage. When 
it is desired to extend the stock in 
any direction, it will be well to try  
out with a small amount^before load
ing up heavily. Indeed the neighbor
hood store never should load up heav
ily with anything. I t  does not have 
facilities for unloading. Every stock 
to meet with successful sale must be

G et Ready For April Showers
By stocking up with a good line of Umbrellas. We 
are showing splendid values in Ladies’, Men’s and 
Children’s. Prices ranging from $4.25 to $21.00 
per dozen. Ask to see our “Asco” assortment, $8.50 
per dozen, silk and linen cover, assorted handles, 
packed 9/26 inch and 3/28 inch to the dozen.
Steel wall display rack free with each dozen.

PAUL STEKETEE & SONS 
Wholesale Dry Goods Grand Rapids, Mich.

Quality Tea
There is no beverage more Healthful, Refreshing and 

Invigorating than Tea.
No article of commerce more important in the selec

tion than Tea.
Nothing more profitable to the Retail Grocer and noth

ing in which more care should be taken in the purchasing.
We carry the largest and most select assortment in 

Michigan.
Our Package Teas are packed specially for us in the 

original countries of growth and are never repacked by us. 
Our grades are always maintained and selected for Cup 
Quality.

We import direct from Japan, Ceylon and China.
We are distributing agents 

for Tetley’s Celebrated Cey
lon and India Teas, univers
ally acknowledged the Best 
and Purest.

We are at your service.

Judson Grocer Go. 
The Pure Foods House 

Grand Rapids, Michigan
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differentiated to the needs of its lo
cality.

W hile on this topic of what to 
carry, it will be well to note right 
here that the opportunity of the 
neighborhood dry goods store neces
sarily is far more limited than that 
of the neighborhood or “corner” gro
cery. The latter can supply its pa
trons with nearly all they require in 
the grocery line, while the dry goods 
store adjoining must be content with 
selling its customers only a small 
part of their dry goods. The reason 
for this difference is that a measur
ably complete stock of groceries 
costs only a fraction of what must 
be invested to make anything like a 
full showing in dry goods and wear
ing apparel.

W here to buy—what wholesalers 
and jobbers to place orders with— 
this is of course another problem, 
and an im portant one. This is large
ly individual and must be solved as 
such. The neighborhood storekeep
er will usually do best not to scatter 
his buying among too many houses, 
but confine his patronage to a few 
reliable concerns that do the right 
thing by him.

W hat may be called the combina
tion problem is another to be solv
ed. W hat lines, if any, besides dry 
goods shall be carried? Sometimes it 
may be profitable to put in a small 
sto^k of dry goods in a grocery store, 
giving one side to one line and one 
to another, in a location where there 
would not be trade enough for an ex
clusive dry goods shop to run. Vari
ous combinations will suggest them
selves. Candy always can be carried 
and will prove an attraction to the 
children. Stationery is a nice clean 
line, and near a school is particular
ly good. The sale will run largely 
in inexpensive tablets and various 
small school supplies. In one little 
outlying dry goods store I know 
there is a branch postoffice. The 
storekeeper is the postmaster, work
ing under a contract, and receiving 
for his services one hundred dollars 
a year. This is not much, but the 
work is light, and postoffice privi
leges bring people into the store.

The keeper of the neighborhood 
store must not despise small things. 
His is a business of making five cents 
on one item, a penny on another, 
two and a half cents on another. A 
customer who buys a dollar’s worth of 
goods at one time makes a very fair
sized purchase, while five dollars’ 
worth is a big sale.

The problems that have been men
tioned are purely of a business nature. 
The neighborhood store-keeper has 
certain unique moral and spiritual 
problems. One is, how shall he be 
properly grateful for small favors? 
How shall he keep sweet and be un
failingly pleasant to the people who 
come in to buy the dress braid or 
the spool of thread forgotten when 
they were down town, but who, ex
cept in case of such lapses, take all 
their money to the big stores, neg
lecting to buy at the neighborhood 
shop things they easily might, and 
in which they would receive just as 
good value for their money as they 
can get anywhere.

I t is human nature to prefer to buy 
at the big places. People may -per
sonally like the accommodating man 
at the little store, but when it comes 
to shopping in any amount, they want 
to go down town where they have 
greater variety from which to make 
selection, and where there is more 
bustle and excitement. Car fares and 
the time it takes to make the trip 
are the barriers that make poss'ble 
the existence of the neighborhood 
store.

While he has serious disadvantages 
with which he must contend, if of a 
philosophic turn the proprietor of the 
neighborhood store may take to him
self much comfort from the facts that 
he can do most of his work himself 
(assisted perhaps at times by mem
bers of his own family) and that 
he does not have the high rents to 
pay and the other enormous expenses 
of the big stores. Neither does he 
have to bear the losses incident to 
sudden changes of styles and adverse 
weather conditions. Fabrix.

Bankruptcy Proceedings in the W est
ern District of Michigan.

G rand  R apids, M arch  13—In  th e  m a t
te r  of th e  H o lland  M an u fac tu rin g  Co., 
fu rn itu re  m a n u fac tu re r, H olland, b a n k 
ru p t, th e  tru s te e  h a s  filed h is  bond and  
qualified  a s  such  tru s te e . T he  re feree  
has_ g iven  him  a u th o r ity  to  op e ra te  the  
b u sin ess  fo r th e  pu rpose  of com pletion 
of goods now  in  p rocess of m an u fac tu re . 
I t  is  expected  th a t  th e  e s ta te  w ill pay  
a  s u b s ta n tia l  d iv idend  to  g en eral c re d 
ito rs.

M arch  15—In  th e  m a tte r  of V an -L  
C om m ercial C ar Co., b a n k ru p t, G rand 
R apids, th e  final m ee tin g  of c red ito rs  
w as held th is  da te . T he  final rep o rt and  
acco u n t of th e  tru s te e  w as considered  
a n d  decision reserved . T he  final m eeting  
w as ad jo u rn ed  to  M arch  25, an d  th e  
tru s te e  d irec ted  to  file a n  item ized  s ta t e 
m en t of th e  choses in  a c tio n  an d  o th e r 
a s s e ts  offered fo r sale.

In  th e  m a tte r  o f Id a  M athew s, b a n k 
ru p t, E dm ore, th e  firs t m ee tin g  of c re d 
ito rs  w as  held th is  da te . C laim s w ere  
allowed. K irk  E . W icks, receiver, m ade 
a  v e rb a l rep o rt, w hich  w as  approved. By 
vo te  of c red ito rs  Jo h n  R. D eV ries, of 
H . L eonard  & Sons Co., G rand  R apids, 
w as  e lected  tru s te e . H e  h a s  qualified a s  
such  tru s te e  an d  in v en to ry  w ill be  tak en  
an d  sale  m ade  a t  once. T h e  e s ta te  
should  p ay  som e div idend  to  general 
cred ito rs .

In  th e  m a tte r  of O liver J . M orse, b a n k 
ru p t, Shelby, th e  tru s te e  h a s  filed a  r e 
p o rt a n d  offer from  th e  W a lte r  A. W ood 
M ow ing an d  R eap in g  M achine Co., fo r 
c e r ta in  a s s e ts  now  in th e  h an d s  of th e  
tru s te e , co n sis tin g  of fa rm  m ach inery  
an d  an  o rd e r to  show  cau se  h a s  been  
issued  w hy  th e  sa le  should  n o t be a u th 
orized  and  confirm ed, re tu rn a b le  a t  th e  
office of th e  re fe ree  M arch  26. As soon 
a s  th e se  a sse ts  a re  sold, th e  e s ta te  will 
be in  shape  fo r  closing. A firs t div idend 
of 5 p e r c en t, h a s  h e re to fo re  been  d e 
c la red  in  th is  m a t te r  an d  th e re  w ill be 
a  su b s ta n tia l  final d iv idend  paid.

M arch  16—In  th e  m a t te r  o f th e  In te r 
ch angeab le  F ix tu re s  Co., b a n k ru p t, G rand 
R apids, th e  a d jo u rn ed  final m ee tin g  of 
c red ito rs  w as  held  th is  da te . T he t r u s 
te e ’s second su p p lem en t to  th e  final r e 
p o rt an d  acco u n t show ing  to ta l  re ce ip ts  
s ince final re p o rt an d  account, $3,093.68; 
d isb u rsem en ts  of $90.59, b e in g  d u p lica 
tion  in  in te re s t  ch arg e  by  th e  b an k  d e 
posito ry , a n d  a  ba lance  on h an d  of 
$3,003.09, w as  considered  an d  th e  sam e 
ap p ea rin g  p ro p e r fo r  a llow ance an d  th e re  
be ing  no  ob jec tion  th e re to  w as approved  
and  allow ed. C erta in  ad d itio n a l ad m in is 
tra tio n  expenses w e re  app roved  an d  a l
lowed, an d  a  final d iv idend  of 12% p e r 
cent, w as  declared  an d  o rde red  pa id  to  
g en era l cred ito rs . T h e re  h a s  been  h e re 
to fo re  paid  in  th is  m a tte r  tw o  d iv idends 
of 10 a n d  15 p e r  c en t., respec tive ly , m a k 
in g  a  to ta l  d iv idend  pa id  In th is  m a tte r  
of 37% p e r  cen t. T he  e s ta te  w ill now 
be finally  c losed out.

In  th e  m a tte r  of D e W it t -P o t te r  Co., 
b a n k ru p t, G rand  R apids, th e  tru s te e  h as  
filed h is  f irs t re p o rt a n d  acco u n t show ing  
to ta l  re ce ip ts  to  da te , $1,723.57, d isb u rse 
m en ts  fo r  ad m in is tra tio n  exp en ses  to  
d a te , $143.56, an d  a  b a lance  on h an d  a t  
th is  tim e, $1,580.01, a n d  a  spec ia l m ee ting  
of c red ito rs  h a s  been  called  fo r M arch  
29, fo r th e  pu rpose  of dec la rin g  an d  o r
d e rin g  pa id  a  firs t d iv idend  in  th is  m a tte r .

S t. Joseph .
S t. Joseph , M arch  8—In  th e  m a tte r  of 

th e  Spade M an u fac tu rin g  Co., b an k ru p t, 
K alam azoo , th e  f irs t m e e tin g  of c red ito rs

w as held a t  th e  la t te r  place and  J . E d 
w ard  W elborn , th e  c u sto d ian , u n a n i
m ously  e lected  tru s te e , h is  bond being  
fixed a t  $500. S tep h en  G. E a rl, F red  J . 
B6nd a n d  George Lem on, of K alam azoo, 
w ere  ap po in ted  ap p ra ise rs . T he rece iv er 
m ade h is  re p o rt an d  th e  sam e  w as a c 
cep ted  an d  th e  rece iv er d iscarded . Mr. 
W elbo rn ’s bond w as app roved  by  tn e  
referee . A n o rd e r w as en te red  d irec tin g  
th e  tru s te e  to  sell a t  p r iv a te  o r public 
sa le  all th e  a sse ts  of th e  b a n k ru p t e s ta te . 
H e rb e rt Spade, p re s id en t of th e  b an k ru p t, 
w as sw orn  and  exam ined  a n d  th e  m e e t
ing ad jo u rn ed  fo r th ir ty  days.

In  th e  m a tte r  of A lb rech t H in richs, 
b a n k ru p t, K alam azoo, th e  h e a rin g  on th e  
tru s te e ’s ob jec tions to  th e  a llow ance of 
th e  b a n k ru p t’s  hom estead  exem ptions 
w as con tinued  fo r tw o  w eeks.

In th e  m a tte r  of th e  T iffany  D eco ra t
in g  Co., a  corporation , b an k ru p t, K a la 
mazoo, a n  ad jo u rn ed  firs t m ee tin g  of 
c red ito rs  w as  held a t  th e  la t te r  place 
an d  certa in  c la im s allow ed an d  th e  
m eeting  ad jou rned  fo r th ir ty  days.

M arch  9—In  th e  m a tte r  of th e  "Ross 
C ab inet Co., a  co rpo ra tion , b an k ru p t, 
O tsego, th e  ad jo u rn ed  firs t m ee tin g  of 
c red ito rs  w as held a t  K alam azoo  fo r th e  
purpose o f h e a rin g  con tested  claim s. 
C erta in  labor c la im s w ere  a llow ed and  
th e  re p o rt of th e  rece iv er w as accep ted  
an d  approved. T he rep o rt of th e  a s 
signee u n d e r th e  t r u s t  m o rtg ag e  w as 
d isallow ed a s  a  p re fe rred  c la im  a g a in s t 
th e  e s ta te  and  allow ed a s  a n  unsecu red  
claim . T he m ee tin g  w as con tinued  fo r 
tw o  w eeks. >

M arch 10—In  th e  m a tte r  of J am e s  In - 
gerso ll D ay, b a n k ru p t, H am ilto n  to w n 
ship, V an  B uren  county , th e  tru s te e  filed 
re p o rt a n d  acco u n t show ing  to ta l r e 
ceip ts  of $2,433.49 an d  d isb u rsem en ts  of 
$159.81, w ith  th e  re q u e st th a t  th e  final 
m ee tin g  of c red ito rs  be called. T h e re 
upon a n  o rd e r w as  m ade by th e  re feree  
calling  th e  final m ee tin g  of c red ito rs  a t  
h is  office on M arch  24 fo r th e  purpose 
of p ass in g  upon th e  tru s te e ’s final rep o rt 
an d  account, th e  d ec la ra tio n  and  p a y 
m en t of a  firs t an d  final dividend and  
th e  a llow ance of claim s. T he  tru s te e  
w as d irec ted  to  show  cause  w hy he 
should  n o t in te rp o se  ob jec tions to th e  
b a n k ru p t’s  d ischarge .

M arch  11—Jam e s  G. H anover, of th e  
v illage of B uchanan , fo rm erly  engaged 
in  business  a t  G lendora, B errien  county , 
filed a  v o lu n ta ry  p e titio n  and  he w as 
ad judged  b a n k ru p t an d  th e  m a tte r  r e 
fe rred  to  R eferee  B anyon. T he  schedule 
of th e  b an k ru p t show s no asse ts , except 
th o se  claim ed a s  exem pt, and  the  follow 
ing  liab ilities:
In te rn a tio n a l H a rv e s te r  Co., C hi

cago  .................................................  $116.75

L eslie  G ard iner, B u ch an an  ............. 125.81
B ruce  N effort, B u ch an an  ............... 150 00
R o an tree  L u m b er Co., B u ch an an  3Ì22 
D avid G. H a rtlin e , B u ch an an  . .  •.. 45.00

M arch 12—In  th e  m a tte r  of th e  H ick 
ory  G rove D is tilling  Co., b an k ru p t, K a la 
mazoo, th e  tru s te e  h av in g  filed repo rt, 
show ing  cash  on h and  of $4,191.85, an  
o rd e r w as m ade fo r  a  spec ia l m eeting  
of c red ito rs  to  be held a t  K alam azoo  on 
M arch  25, fo r th e  pu rpose  of p ass ings  
upon th e  tru s te e ’s re p o rt an d  th e  p ay 
m en t of a  dividend.

In  th e  m a tte r  of T hom as L . W illiam s 
doing  business a s  th e  W illiam s C andy 
Co., K alam azoo, a n  o rd e r w as  e n te red  
fo r th e  firs t m ee tin g  of c red ito rs  to  be 
held a t  th e  la t te r  p lace on M arch  24, fo r 
th e  purpose of p rov ing  claim s, th e  e lec
tion  of a  tru s te e  and  th e  ex am ination  
of th e  b an k ru p t.

In  th e  m a tte r  of G uy W . H agen b au g h  
fo rm erly  of B u rr  Oak, a n  o rd e r w as m ade 
by th e  re feree  calling  th e  firs t m eeting  
of c red ito rs  a t  K alam azoo  M arch  25, fo r 
th e  pu rpose  of p rov ing  cla im s, th e  elec
tion  of a  tru s te e  and  th e  ex am in atio n  
of th e  b a n k ru p t.

M arch  13—In  th e  m a tte r  of E rn e s t F . 
Johnson , b a n k ru p t, K alam azoo, a n  o rder 
w as m ade fo r th e  f ir s t m ee ting  of c re d 
ito rs  to  be  held a t  th e  la t te r  place on 
M arch  25, fo r th e  pu rpose  of filing claim s, 
th e  e lection  of a  tru s te e , th e  e x am in a 
tio n  of th e  b an k ru p t and  th e  tra n s a c 
tion  of su ch  o th e r  business a s  m ay  com e 
before  th e  m eeting .

In  th e  m a tte r  of th e  In te rn a tio n a l 
B an a n a  Food Co., b an k ru p t, B en ton  
H a rb o r, th e  e n tire  a s s e ts  of th e  b a n k 
ru p t e s ta te  w ere  sold fo r  th e  sum  of 
$600. C red ito rs  w ill receive less th a n  
five cen ts  on th e  dollar.

In  th e  m a tte r  of Jam e s  G. H anover, 
b an k ru p t, B uchanan , a n  o rder w as e n 
te red  calling  th e  firs t m ee tin g  of c re d 
ito rs  a t  S t. Jo seph  M arch  29 fo r th e  p u r
pose of p rov ing  c la im s, th e  e lection of 
a  tru s te e  and  th e  exam in atio n  of th e  
b an k ru p t.

One secret of success is the ability 
to keep your secrets.

We are n-.anufacturers of TRIMMED AND 
UNTRIMMED HATS for Ladies. Misses and 
Children, especially adapted to the general 
store trade. Trial order solicited.

GORL, K N O TT & CO., Ltd.
Corner Commerce Ave. and Island St. 

G ran d  R ap id s, M ich.

White Goods
If your White Goods Department 
is not active, you can make it so by 
filling in from our large and well se
lected stock of White Goods, such as:

Bookfold India Linons 
Pride of the West India Linon 

Mercerized Crepe Mercerized Voile
Checked and Striped Dimity 

Rice Cloths Seed Voile Ratine Plisse 
Persian Lawn English Nainsook

Long Cloth Piques 
Lingerie Batiste Apron Lawn

Grand Rapids Dry Goods Co.
Exclusively Wholesale Grand Rapids, Michigan
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BUTTER, EGGS **m PROVISIONS
ÏÏf^

M ich igan  P o u ltry , B u tte r  and Egg A sso
c ia tio n .

P re s id e n t—H . L. W illiam s, How ell.
V ic e -P re s id en t—J . W . Lyons, Jack so n .
S e c re ta ry  an d  T re a s u re r—D. A. B e n t

ley, Saginaw .
E x ecu tiv e  C om m ittee—P. A. Johnson , 

D e tro it;  F ra n k  P . V an  B uren , W illiam s- 
to n ; C. J .  C handler. D etro it.

Standard Apple Barrel After July 1, 
1916;

The full text of the Federal “stand
ard barrel” bill, which became a law 
last Friday with the President’s signa
ture to the bill which was adopted by 
Congress in its closing sessions— 
known as the Tuttle bill—reads as 
follows:

Section 1. Be it enacted by the 
Senate and House of Representatives 
of the United States of America in 
Congress assembled, that the stand
ard barrel for fruits, vegetables, and 
other dry commodities other than 
cranberries shall be of the following 
dimensions when measured without 
distension of its parts: Length of 
staves, twenty-eight and one-half 
inches; diameter of heads, seventeen 
and one-eighth inches; distance be
tween heads, twenty-six inches; cir
cumference of bulge, sixty-four inches 
outside measurement, and the thick
ness of staves not greater than four 
tenths of an inch: Provided, that any 
barrel of a different form having a 
capacity of seven thousand and fifty- 
six cubic inches shall be a standard 
barrel. The standard barrel for cran
berries shall be of the following di
mensions when measured without dis
tention of its p a rts : Length of staves, 
twenty-eight and one-half inches; dia
meter of head, sixteen and one-fourth 
inches; distance between heads, twen
ty-five and one-fourth inches, circum
ference of bulge, fifty-eight and one- 
half inches, outside measurement, and 
the thickness of staves not greater 
than four-tenths of an inch.

Section 2. T hat it shall be unlaw
ful to sell, offer or expose for sale 
in any state, territory or the District 
of Columbia, or to ship from any 
state, territory or the D istrict of Co
lumbia to any other state, te r
ritory or the D istrict of Co
lumbia or to a foreign country, a bar
rel containing fruits or vegetables or 
any other dry commodity of less ca
pacity than the standard barrels de7 
fined in the first section of this act or 
sub-divisions thereof known as the 
third, half and three-quarters barrel, 
and any person guilty of a violation 
of any of the provisions of this act 
shall be deemed guilty of a misde
meanor and be liable to a fine not to 
exceed $500, or imprisonment not to 
exceed six months, in the court of 
the United States having jurisdiction: 
Provided, however, that no barrel

shall be deemed below standard with
in the meaning of this act when ship
ped to any foreign country and con
structed according to the specifica
tions or directions of the foreign pur
chaser if not constructed in conflict 
with the laws of the foreign country to 
which the same is intended to be 
shipped.

Sect:on 3. That reasonable varia
tions shall be permitted and tolerance 
shall be established by rules and reg
ulations made by the director of the 
Bureau of Standards and approved by 
the Secretary of Commerce. Prose
cutions for offenses under this act may 
be begun upon complaint of local seal
ers of weights and measures or other 
officers of the several states and ter
ritories appointed to enforce the laws 
of the said states or territories, re
spectively, relating to weights and 
measures: Provided, however, that
nothing in this act shall apply to bar
rels used in packing or sh’pping com
modities sold exclusively by weight 
or numerical count.

Section 4. T hat this act shall be in 
force and effect from and after the 
first day of July, nineteen hundred and 
sixteen.

New Apple Storage Plan.
John A. Park, an apple grower of 

Horsham, near Hatboro, Pa., is father 
of a scheme that promises to put 
cold storage to its test as an agen:y 
for the storage of apples.

W hen Park harvested his apple crop 
last fall he dug four pits, poured his 
apples into the excavations and cov
ered them with earth. When his 
neighbors heard about it they smiled 
pityingly and predicted* a wholesale 
apple disaster for Park.

Recently Park uncovered three pits 
and found more than 200 bushels of 
apples in excellent condition. Nearly 
all of the apples were as hard and 
firm as if they had just been plucked. 
Park sold the entire product of the 
three pits in the Philadelphia markets 
at a high figure.

Enthusiastic over the success of his 
experiment, Park is planning to bury 
his entire 1915 crop for the late mar
ket. He is constructing a system of 
board pits with a 'r  spaces for ventila
tion. The pits will be arranged so 
that the fruit can be removed in any 
quantity desired.

From the Chestnut Tree.
“H ere’s a letter from a man named 

Jones, said the scientist’s secretary. 
“He wants to know if it is really true 
that man is descended from the mon
key family.”

‘Oh, tell him to come in and see 
me,” replied the scientist.

Geo. L. Collins & Co.
W holesale Live and Dressed Poultry, 

Calves, Butter, Eggs and Country Produce.
»  W ood bridge St. W est 

D E T R O IT , M ICH.

POTATO BAGS
New and second-hand, also bean baas, flour 

bags. etc. Quick shipments our pride.

ROY BAKER
Wm. Alden Smith Bldg. Grand Rapids, Mich.

BEANS Pea Beans, Red Kidney, Brown Swedish. Send 
us samples of what yQu have for sale. Write or tele
phone. Always in the market to buy beans, clover 
seed.

Both Phones 1217 MOSELEY BROTHERS Grand Rapids, Mich.

Endorsed by the Railroads
n o t l w s t h a n ^  °  K * m at ° r  CU8hion (made o f excelsior covered  w ith  paper) 

square, o f uniform  th ickness and w eighing n o t less than  2*  
ounces w used, d ividm g board w ill n o t be required  n ex t to  eggs a t to p .”
C.»*» r l T  y’ °rdme these specifications there is an evident testimonial to Excelsior Egg

* - » • * • .  I t » • « . t b t t h . r * p . r t » . a < . l t h e s e c u d u o S  
is passed. They have been tried, tested and now are approved as the best.

The above illustration shows very plainly ju st how Excelninr Va* r , . .  
used. From this it  will a t once be seen th a t when they are used the™» Cushions are
m  Packing, over the usual manner of distributing ioose excelsior a t ton 3533* S3T*ln i  “ A ?®  
crate. This, combined with the practically absolute assurance tur.Lot hrioifi1« ^ottom of the 
in each crate will pay for the packingLpute toe egg p S n g ^ i f f i o n  into a t t t t "  8^ ed 
toraiLCe1 hem.eC0n°m yn0tt0U 8e E* Celsi° r E«  Cas® Cus“ ion and a v e ^ d f e c T e ^ n l y

odorless baM ^^^O T lsi^^vO T TydtoW buted^hrim ghouttheisush 'io88 th<T  35? mad®quaiity of manila paper, thu
the chances necessary, on other methods of packing. Let us give you prices“ nd sam p k £

Samples and prices can be obtained 
from any of the following addresses:

E xcelsior Wrapper Co. - .  .  Grand Rapid.,, Mich.
E *c« . . ° r Wrapper Co............................................. Sheboygan, Wia.
Excelsior Wrapper Co. - 22* W est Kinzie St., Chicago, 111.

Our Facilities are such that Promptness is our slogan.

The Vinkemulder Company
Jobbers and Shippers of 

Everything in

Fruits and Produce

Grand Rapids, Mich.

M ich igan  Beans and Potatoes
If you are in the market ask for prices.

Bell Phone 14 Farmers Elevator & Produce Co. Bad A xe, Mich

T

t
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W hat'Is Legal Butter?
Some months ago a lot of butter 

was seized in this city under the Na
tional Pure Food Law, one of the 
charges being that thq butter contain
ed less than 82.5 per cent, butterfat. 
This case, which is still pending, was 
of especial interest, since it indicated 
an attem pt on the part of the .De
partm ent of Agriculture to enforce the 
butter standard set forth in circular 
19, and previously disregarded by the 
Government owing to its conflict with 
the 16 per cent, moisture limit enforc
ed by the Internal Revenue Depart
ment.

In order to get a more definite line 
upon the present attitude of the De
partm ent of Agriculture on this mat
ter of butter composition standards 
the New York Mercantile Exchange 
recently Wrote to Secretary D. F. 
Houston for a statem ent of his posi
tion. The following reply was re
ceived :

Receipt is acknowledge of your let
ter of January 27, enquiring what the 
attitude of the Departm ent is in re 
gard to the standard for butter given 
in Circular 19, which calls for 82.5 
per cent. fat.

In reply you are advised that the 
Departm ent does not take the view 
that the above mentioned standard is 
too high. The difference, however, 
between the standard for a commo
dity and the degree of variation there
from which calls for legal action is 
recognized. The extent of the varia
tion which might be allowed in a par
ticular case cannot be definitely stat
ed. The attitude of the Department 
is that the fat content of butter 
should closely approximate 82.5 per 
cent. Very truly yours,

D. F. Houston, Sec’y.
I t would be difficult to compose a 

more vague or evasive reply. 
Secretary Houston’s letter gives 
the butter, industry nothing definite 
to tie to, and we are as much in the 
dark as ever in regard to what fat 
percentage in butter is necessary in 
order to conform with the varying 
views of  our pure food officials as to 
what constitutes legal butter under the 
National Pure Food law. If butter 
composition must be regulated by law 
the dairy industry deserves .to know 
definitely just what is to be required 
of it.. As it is now any butter, the 
fat content which does not “close
ly approximate 82.5 per cent.” (what 
ever that means) is evidently liable to 
seizure if moving in interstate com
merce.—New York Produce Review.

Changing Bean Sales Plan.
W. F. Bode, of Chicago, chair

man of the Committee on Uniform 
Tares of the National Wholesale Gro
cers’ Association, reports encourag
ing progress in the m atter of estab
lishing net weight as the basis for 
selling and buying beans in his re
port in the current issue of the Na
tional W holesalers’ Bulletin.

Im portant dealers in California lima 
beans, including A. & H. Levy Co., 
J. K. Armsby Co. and the Lima Bean 
Growers’ Association of Oxnard, 
ha.ve given notice that net weight 
billing of beans became an establish
ed fact on January 1, 1915, and he has 
considerable expectation that Michi
gan growers will take a similar po
sition. At a meeting held with them

recently at D etroit the following sub
jects were discussed:

1. Sale of beans in bags weigh
ing 100 pounds net rather than in 
bags of other sizes generally used now

2. The quotation and billing oj 
beans by the hundredweight accord
ing to the more modern method, in
stead of a certain price per bushel.

The bean jobbers are inclined to 
consider these questions favorably, 
especially the m atter of doing busi
ness on a net weight basis and against 
the sale or delivery of boxes, bags 
or other containers for food. Re
cently state and National laws sup
ported by the association have been 
enacted and are now being consid
ered in many states to prevent the 
practice of selling food gross for net 
and to have articles that are prop
erly sold by weight purchased and 
sold upon a net weight basis. W hole
sale grocers who believe in these 
principles and desire to do business 
upon this basis should ask those from 
whom they purchase for quotations 
in accordance therewith.

As to beans the Committee believes 
that if buyers will ask the bean job
bers from whom they purchase to 
make bids or offers upon a net weight 
basis, for delivery in bags, weighing 
100 pounds net and with the privi
lege of discount of 2 per cent, for cash 
if the buyer pays cash within the 
number of days announced by 
the seller, many of the bean jobbers 
would be glad to make their bids in 
that way.

Why It Shouldn’t Work.
In a recent discussion of the mar

keting of eggs direct by parcel post. 
R. J. Coyne, of Coyne Brothers, Chi
cago, pointed out that the added cost 
in sending the eggs through parcel 
post would more than offset the sav
ing in the retail price. Besides which, 
eggs sent by this method would not 
be tested nor graded, and would there
fore, be unreliable, and that a quanti
ty of those shipped would, especially 
in winter, probably be salted or held 
stock—in fact eggs classed by the 
trade as seconds. Strictly fresh eggs 
being exceedingly scarce in winter, 
some unscrupulous farmers—for there 
are some, every once in a while— 
might resort to the old dodge of buy
ing storage eggs in town and reship
ping them as fresh-laid eggs “direct 
from the farm.” It stand to reason, 
Mr. Coyne claims, that the consum
er will best serve his own interests 
by buying his eggs in the usual way in 
the city.

Use of Hardened Oil in Making Com
pound Lard.

After the oil has been hardened, it 
is freed of catalyzer, and then may 
be run into tanks containing the requi
site amount of deodorized cotton oil 
(or other edible oil), and if necessary 
the mixture further clarified and filter 
pressed. W ith hardened cotton oil of 
58 to 60 titer, only 7 to 10 per cent, 
is required .to  thicken the oil to the 
consistency of lard, although in hot 
climates a somewhat larger portion 
may be needed. The mixture is run 
onto a chill roll to cause rapid solidi
fication, and after slight aeration to

improve the color is ready to be pack
aged.

The roll is slowly rotated, say from 
6 to 10 r. p. m. The hot liquid com
pound at a temperature of 50 to 55 
degree Cent., or lower, is run into 
the feeding trough and falls onto the 
chilling roll forming a thin, some
what translucent film which quickly 
cools and solidifies. The solid fat is 
removed by a scraper, and falls into 
a picker trough. The latter contains 
a shaft equipped with beating and 
conveying blades which churn the 
composition and destroy the translu- 
cency, producing an opaque white 
product of lard-like appearance. 'T he 
picker is run at a relatively high 
speed, say, 175 to 180 r. p. m. Too 
high a speed of the picked blades in
corporates an excessive amount of air 
in the product, rendering it “fluffy.”

The speed of rotation of the chilling 
roll is governed by the rate of feed 
and temperature of the brine. The 
latter may be kept between, for ex
ample, — 5 to -f- 10 degrees F. for 
good results. If the brine is too cold, 
the product is liable to drop badly 
from the roll, and the texture is not 
always satisfactory. This, however, 
may be largely remedied by increas
ing the feed. In winter the brine may 
be held at a slightly higher tempera
ture to prevent brittleness. In the 
hottest weather very cold brine should 
be used to aid in securing a product 
which will preserve its color and con
sistency for a considerable time.

Possibly, however, for best results 
as to stability it is desirable to hy
drogenate the entire body of oil to a 
fatty acid titer of 36 to 38, or what
ever consistency may be required, 
rather than to take a relatively small 
proportion of the oil and harden it to 
a titer of 50 or 60 or thereabouts, and 
incorporate with unhydrogenated oil. 
It appears that the hydrogenation of 
the total body of the oil, by trans
forming the linoleic and linolenic 
compounds and the like, has a tend
ency to improve the oil as regards 
its edibility and certainly gives it 
greater stability. The flavor of lard 
compound is, however, preferred by 
many large users of lard substitute 
presumably because of the proportion 
of normal oil which it contains," and 
the manufacturing cost is lower.

For the preparation of lard com
pound hardened oil is finding an in
creased demand, and a very wide
spread use of it within the next two 
years is generally predicted.

W hen properly made the compound 
derived by the hardened oil thickener 
is excellent in color, texture, flavor 
and keeping qualities. By many it is 
considered superior in several re
spects to oleo-stearine compound.

He Had Gentlemanly Ways.
“A great big, able-bodied man like 

you ought to be ashamed to ask a 
stranger for money,” said the well- 
to-do citizen.

“I know I ought,” answered Mean
dering Mike. “But, mister, I’m jes’ 
naturally too kindhearted to tap ’im 
on de head and take it away from 
him.”

Watson-Higgins Milling Go. 
Merchant Millers

Grand Rapids Michigan

Packed by

W . R. Roach & Go., Hart, Mich.

M ichigan People W ant M ichigan P roducta

You never heard the blame for the

High Cost of Living
or the

Cost of High Living
laid at the door of matches. But matches 
mean a great deal to the American fam
ily—and therefore to the grocer who 
sells them their matches—in the matter 
of the

Cost of Safe Living

H
O
M
£

“Safe Home” matches justify their 
name. They’re cheap enough for any 
family to buy and come up to the high 
standard reliable grocers like to sell. In 
fact, they’re the best match we—or any
one else—ever made—bar none.

The Diamond Match 
Company

Rea & Witzig
PRODUCE
COMMISSION
MERCHANTS

104-106 W est Market St. 
Buffalo, N . Y.

Established 1873

Liberal shipments of Live and 
Dressed Poultry wanted, and good 
prices are being obtained. Fresh 
eggs in good demand at quota
tions.

Dairy and Creamery Butter of 
all grades in demand. We solicit 
your consignments, and promise 
prompt returns.

Send for our weekly price cur
rent or wire for special quota
tions.

Refer you to The Peoples Bank 
of Buffalo, all Commercial Agen
cies and to hundreds of shippers 
everywhere.
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w o m a n 's  w o r l d

Plea for Square Deal in Regard to 
Duties.

W ritte n  fo r  th e  T rad esm an .

There are drawbacks and disad
vantages (as well as possible advan
tages) that inhere in almost every 
condition in life. One of the greatest 
disadvantages in being an unmarried 
woman is that people are thrusting 
upon you all kinds of unwelcome tasks 
and duties. The old maid daughter 
or aunt or sister occupies an exposed 
position as to duties.

A striking instance lately has fallen 
under my notice, that of Mary Voor- 
hees—Dr. Mary Voorhees, to give her 
full title. Dr. Mary, by surmounting 
obstacles that would have downed any 
less determined soul, earned the 
money to take her through a medical 
college. She graduated seven years 
ago. After securing her diploma she 
did not find her path strewn with 
roses. But she has succeeded. By 
dint of much hard work and conscien
tious attention to every case entrusted 
to her, she achieved so good a reputa
tion that she was a few months ago 
offered the position of resident phy
sician in a large and very high class 
private school for girls. The salary is 
good and the place is exactly to her 
liking.

But now there comes up a duty, or 
what her relatives are pleased to con
sider a duty. Dr. Mary’s father and . 
m other have become old and feeble 
and need some one to take care of 
them. Hired help has not been found 
satisfactory. They want Mary to 
come home. They have two sons, 
Tom and Henry Voorhees, and an
other daughter, Katherine, all mar
ried. These chime in with the old 
folks that it is “Mary’s place to 
come home and take care of Pa and 
Ma.”

There is no denying that this would 
be the pleasantest and most feasible 
arrangem ent possible for every one 
concerned—except just Mary herself. 
Indeed the others veto as absolutely 
impracticable all other plans that she 
proposes. She offers to rent a cot
tage very near the college, take her 
father and mother there, and see to it 
that they are made comfortable -and 
given all needed attention. She coqld 
do this and still retain her position. 
The journey would be only 200 miles, 
and, while not strong, the old peo
ple are not ill and could make it eas
ily. But they, particularly the moth
er, object to giving up their home 
where they have lived nearly thirty 
years. They dread going off to a 
strange city, knowing that they would 
miss sorely their friends and associ
ates, and seeing daily or very fre

quently their sons and their other 
daughter and the grandchildren.

Another plan which Mary has sug
gested is for Tom and his wife, who 
have no children, to move in with 
the old people. This would allow 
Father and M other to keep their own 
home. Possibly Dr. Mary, in sug
gesting this arrangement, was getting 
back a little at her brother, for Tom 
has been especially emphatic in lay
ing down her duty to her parents 
and has even tried to work on her 
feelings by urging that “if she neg
lects them now, she will be sure to 
regret it after they are dead and 
gone. ’ Strange to say, however, Tom 
and his wife do not take at all kind
ly to the plan of giving up the ele
gant home and moving into the far 
plainer establishment of Father and 
Mother Voorhees. They can not see 
that their duty lies that way. Mother 
Voorhees is set in her ways and 
Mrs. Tom has no adaptability. Tom 
is quite sure “M other and Mildred 
never would get along.”

Being resourceful in expedients, Dr. 
Mary has suggested another plan. 
Brother Henry and Sister Katherine 
both have small children, so it would 
not be best for either of these famines 
to try  it in with the old folks on ac
count of the noise of the little ones. 
But Mary says that a small rear cot
tage could be built on the lot of either 
home, and in it the old people could 
be snugly established under the con
stant watchful oversight of Henry or 
Katherine as the case might be. But 
both Henry and Katherine feel that 
they have enough on their hands with
out assuming the care of Father and 
Mother, and Father and Mother pre
fer to remain under their present 
rooftree.

I t would be so much easier and 
simpler and pleasanter for all the rest 
if Dr. Mary would just do as they 
want her to, give up her work, take 
the beautiful role of the entirely self- 
abnegating daughter, devote herself 
to her parents, and let the rest out 
of a duty that all see must be done, 
but which no one of the others is 
at all willing to undertake.

That Mary helped educate her 
brothers as lawyers before ever she 
could get at her own professional 
training, that she has assisted K ath
erine financially in every tight pinch, 
that she always has contributed more 
than any of the rest to the support 
of her father and mother, and that 
after all her years of effort she can 
not well afford to give up a position 
the like of which she could not read
ily step into again were she to aban
don the practice of her profession for

even a short term  of years—these 
facts, while they mean much to her, 
are entirely overlooked by her broth
ers and sister.

Dr. Mary is not a person who is 
blind to her duties, or who is willing 
to be remiss in the performance of any 
one of them. She really feels her 
parents’ need of care more keenly 
than any of the others, and would be 
most willing to bestow on them every 
attention, if only they would allow 
her to do it without making sacri
fices which under the circumstances, 
she feels would be unreasonable.

The perfectly cool way that mar
ried relatives have of assuming that 
matrimony excuses them from exer
cising the adapability and making the 
self-denials to which they feel the 
unmarried sister should make no pos
sible objection—this is the most gall
ing feature of the whole m atter to 
Dr. Mary. O ther capable spinsters 
suffer from an over-plus of duties, 
which their friends, wishing to avoid, 
try  to thrust upon them. Quillo.
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M ich igan  R e ta il H a rdw are  Associa tion , 
P re s id e n t—F ra n k  E . S trong , B a ttle  

C reek.
V ice -P re s id en t—F red  F . Ire lan d , B eld- 

ing.
S ec re ta ry —A rth u r  J . S co tt, M arine 

C ity.
T re a s u re r—W illiam  M oore, D etro it.

Pushing the Sale of Builders’ Hard
ware.

W ritte n  fo r  th e  T rad esm an .

The tendency of the builders’ hard
ware trade in recent years has been 
distinctly toward quality. Just as the 
residence without modern conven
iences has vanished or is fast vanish
ing from the landscape, so the build
er is coming to realize that in putting 
together a house, it is more econom
ical in the long run to use the best 
grade of hardware and pay a fair 
price. A little extra expense at the 
outset means a saving in the not very 
distant future. I t costs far more to 
build now than it did twenty, thirty 
or forty years ago; but the man who 
pays high prices for his other mate
rial, far from trying to save on the 
minor incidental of hardware, realizes 
that a house, to pay for itself, must 
last a long time, and he makes his 
purchases of lock sets, window equip
ment and other incidentals with this 
end in view.

And, although the immediately pres
ent conditions may lead to a curtailing 
of building operations to some extent, 
they will not affect the steady tend
ency toward a quality basis. In fact, 
the need of economy, real or imag
ined, represents one of the strongest 
reasons why the hardware dealer 
should, in this department, push the 
sale of quality goods, which, as ex
perience has repeatedly proven, are 
the best value in the long run.

Particularly in the early spring,' 
the merchant should give this depart
ment his careful attention. The build
ing season is now opening up; and al
though building in other years may 
have been more extensive, there will 
still be opportunities in every locality 
for the man who is willing to push 
the goods

An im portant item is a careful study 
of the goods. The day of porcelain 
door knobs has passed away. They 
still find some sale, doubtless, but 
brass in the various finishes and cut 
glass are in demand for the modern 
home. The present day builder is 
learning to discriminate; and he dis
criminates never so carefully as when 
money is tight. Even though he pre
pares his own plans, he consciously 
tries to lay out his house on some spe
cific plan; and whatever the general 
type of house may be, he demands 
hardware to correspond. This means 
that builders’ hardware is becoming

a complex and intricate subject. The 
more specific knowledge, therefore, 
the merchant can proffer, the better 
fitted he is to sell. Here, as else
where, “Know the goods” is a shrewd 
business motto. The salesman, learn
ing from his prospect the size, layout 
and general architectural type of the 
building, can suggest the lines which 
fit in best with the general plan. And, 
as a natural consequence, he finds it 
easier to sell.

The old saying, “Everything comes 
to him who waits,” doesn’t apply to 
builders’ hardware. The dealer who 
is content to wait for bus’ness to come 
to him will secure precious little 
trade. He must go after it—meta
phorically, in the sense of a liberal use 
of printers’ ink and window display 
—'and actually, by means of a personal 
canvass.

The trade is worth quite a bit of 
personal attention. More than that, 
the attention must be prompt. The 
dealer who is first on the ground nor
mally stands the best chance of se
curing the order. To this end hard
ware dealers should keep closely in 
touch with real estate and building- 
news. Times are never so dull that 
there isn’t quite a bit doing; never 
so quiet that the energetic, hustling 
merchant can’t waken business to life. 
The merchant who says, “W hat’s the 
use!” and accordingly tries to do noth
ing may consider himself a philoso
pher; but his competitor whose line 
of reasoning is, “There’s business 
waiting for the man who’ll go after 
it” is the one who reaps the rewards 
of life.

So the dealer in builders’ hardware 
should watch the news closely.

Here is the system adopted by one 
merchant—and if anything in the way 
of building escapes him, it’s a pretty 
small item. He puts the department 
in special charge of one clerk, a good 
salesman, who makes it his duty to 
know personally every architect and 
builder in town. This man makes a 
regular round of their offices, much 
like a newspaper reporter, and, like 
a newspaper reporter, he secures and 
imparts news. He is not averse to 
giving his architect and contracting 
friends a tip now and then that “So 
and So is thinking of putting up a 
house; get after him for the plans.” 
And the recipients of these occasional 
tips reciprocate by giving the sales
man the first hint of anything doing 
in their line. He mayn’t get favors, 
but he does get the chance to figure 
on everything—which is what he is 
after.

On top of that, he does a lot of out
side canvassing for the store on other 
lines, and while he is on the streets

he keeps his eyes peeled. If stakes 
are being driven on a vacant lot he 
finds out all about it. If a “For Sale” 
card goes down, he learns who is the 
new owner; if a house is vacant he 
hunts up the owner and gives him a 
good spiel on the added salability or 
rentability of a house whose locks are 
sound. He watches the local newspa
pers, clipping and filing every refer- 
erence to new building and following 
up the hints thus given. And, with 
the prospect lists thus secured, he 
goes after orders, not merely for 
buuilders’ hardware in the narrow 
sense, but for incidental lines—prepar
ed or metallic roofing, tar paper, 
paint, cement, wire fencing, and the 
like.

In short, the hardware dealer has 
adopted the simple but shrewd exped
ient of training one of his men into a 
builders’ hardware specialist. Train
ing has made that fellow as keen on 
the trail of a building job as a re
porter on the scent of a murder.

Specializing of this sort is not al
ways possible; much depends upon 
the locality. The merchant must adapt 
his methods to his own particular cir
cumstances. But the specialist—the 
man who makes builders’ hardware, 
for instance, his particular study—is 
going to get the lion’s share of the 
trade.

Outside salesmanship—canvassing— 
is exceedingly helpful in securing 
business. Another instance where 
specialization along this line is help
ful may be w'orth quoting. A hard
ware firm gives practically complete 
charge of this department to one 
clerk, during the build;ng season; and 
he has developed a regular routine. 
He has a weekly round among con
tractors, builders and architects—not 
neglecting those small builders who 
make their living putting up a house

“of their own” and turning it over, 
men who have graduated from car
pentering to “building on spec.” Tues
day or Wednesday is a good day for 
the weekly round; on Friday the spe
cial Saturday window has to be dress
ed; Monday there are often odds and 
ends of the Saturday work to finish 
up. Between times, the clerk is at 
work on outside canvassing and hunt
ing up prospects.

Incidentally, it pays to keep an in
dex file of building items. Newspa
per clippings and notes regarding 
prospective building can be preserv
ed in this way, and followed up. A 
card index is perhaps the handiest 
system to employ. The merest rumor 
often opens the way to good business, 
and every rumor should be carefully 
investigated.

The department should be given a 
place by itself in the store, the stock 
kept clean and bright and well assort
ed; and occasional window displays 
will help. Also, be ready to send in 
special orders for a customer when 
you haven’t the exact goods he wants 
in stock. Logically, the department 
works hand in hand with the paint 
department; for the man who buys 
builders’ hardware is also a paint 
prospect. William Edward Park.

R E Y N O L D S  S H I N G L E S

Foster, Stevens & Co.
Wholesale Hardware

t i i

157-159 Monroe Ave. :: 151 to 161 Louis N. W.

Grand Rapids, Mich.

D I A M O N D  T I R E S
N EW  FAIR PRICE LIST

Size Smooth Tread Squeegee Tread
3 0 x 3  $ 9.00 $ 9.45
30 x 354 11.60 12.20
32 x 3% 13.35 14.00
3 4 x 4  19.40 20.35

Other sizes reduced in about the same proportion. We 
carry all regular sizes in stock.

SHERWOOD HALL CO.. LTD.. Distributors
30-32 Ionia A ve., N . W ., Grand Rapids, Mich.
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An Impossible Plan for Regulating 
Styles.

During the past few weeks there 
has been considerable discussion by 
the trade of a plan fathered by a New 
York department store trade journal 
in its monthly “Shoe Section” for 
simplifying the general style situation 
as regards footwear and preventing 
the introduction of mid-season styles. 
I t  is now evident, just as it seemed 
to the “Retailer” after we had care
fully analyzed the plan, that manu
facturers, salesmen and many retail
ers, while recognizing tha t it is desir
able for the good of the greatest num
ber that the introduction of new styles 
in mid-season is an evil that should 
be eliminated, still believe the idea of 
revising the selling seasons by push
ing back the dates when salesmen 
should go out with their new lines 
of samples to July and November of 
each year as the way to control the 
style problem is utterly  impracticable 
so far as it affects the business of at 
least three-quarters of all the retail
ers of shoes in this country; that is 
to say, for all retailers except those 
in the near East.

The plan mentioned has called forth 
protests from many manufacturers. 
The National Shoe Travelers’ Asso
ciation is against it; the Roches
ter Shoe Travelers’ Association 
has adopted resolutions protest
ing against the idea and a com
mittee of salesmen resident in New 
York City has made a personal protest 
to the publishers of the journal in 
question. Prom inent retailers of 
shoes in Boston, New York, Phila
delphia, Cleveland, Chicago and other 
large cities whose opinions have been 
secured by the “Retailer” say even if 
the plan accomplished the end sought 
it is impracticable to put back the 
selling seasons three months.

Except for the small number of re
tailers in the very largest cities who 
sell the highest grades of women’s 
shoes, we believe there is a unanimity 
of opinion against mid-season styles. 
These high-grade retailers inform us 
that the present style situation is sat
isfactory to them; that they welcome 
any attem pt to regulate or control 
styles, for then they will have the 
novelty field to themselves with the 
greater opportunities it will give them 
of selling more shoes at higher prices 
and longer profits. These dealers do 
not like to see so many novelties in 
popular priced lines of shoes.

The impracticable feature of the 
plan from the standpoint of the man
ufacturer, salesman and retailer is that 
it cuts down the best part of their 
respective seasons by almost one-half.

W ith the plan in operation the manu
facturer will not be able to make 
and deliver shoes when the retailer 
should have them on his shelves; the 
traveling salesman will not be able 
to render satisfactory service to his 
trade, and the retailer will not be able 
to serve his customers satisfactorily 
during what are ordinarily good 
months for brisk business namely, 
September and October and April and 
May. During these months retailers 
ordinarily do a big business in wom
en’s popular priced shoes.

I t  would perhaps be more satisfac
tory and practicable to hold back the 
selling seasons one month, but little 
would be gained if the delay was for 
the purpose of trying to get an ac
curate line on styles in women’s gar
ments. To secure the latter this New 
York journal declares that manufac
turers must push back their selling 
seasons to July and January, so that 
no material advantage would be gain
ed by holding back the salesmen one 
month.

Garment styles undoubtedly have 
some bearing upon shoe styles, but it 
is stretching the imagination almost 
to the limit of reasonableness to say 
that they are entirely controlled or 
dependent upon the former. I t is a 
fact that many so-called new styles 
in popular-priced footwear are on the 
feet of a large majority of women 
before they purchase their new outer 
garments and the shoes apparently 
satisfy them. The discriminating 
women, who pays from $5 upwards 
for her footwear is the one who wants 
other footwear to harmonize or con
trast with her gowns.

I t  seems to us that altogether too 
much reliance is placed upon what the 
style may be in garments. In a gen
eral way shoe manufacturers and their 
style experts are able to get a fairly 
accurate line on the general trend 
of women’s fashions and send out 
shoes having styleful features that 
harmonize or contrast well with the 
garm ent styles that come along later.

The general confusion resulting 
from the rapid changes in shoe styles 
is -not so much because of the differ
ence in garm ent styles, as it is in the 
attem pt of the average manufacturer 
of women’s popular-priced shoes to 
put into his line the ideas of the shoe

In Our New Line
Are some of the Snappiest Special
ties of this “snappy” period of 
modern footwear, Hk ¿¡k ¿¡k jk

Make up your mind to see them.
Our “ Boys” are just starting out 

with their new lines and will try not 
to overlook you

A card from you would make sure 
a chance to see. these good things.
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nearly waterproof as leather can be made, having a full 
Blucher tongue, and tip, the upper running under the tip to 
the sole, making double thickness at that point; one-half 
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Hide to Shoe

Tanners and Shoe Manufacturers

Grand Rapids, Michigan
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style creators in New York, Brooklyn 
and Philadelphia. I t is often weeks 
after the selling season has opened 
before these styles are available for 
manufacturers of lower grades of 
shoes to include them in their sample 
lines, and therefore it is mid-season 
when they are shown to the retailers 
of popular priced footwear. I t is the 
styles copied from the higher grade 
lines and introduced in mid-season 
that is responsible more than anything 
else for most of the confusion and 
perplexity about styles, 
until recently these manufactur
ers were content to wait until the 
succeeding season to show their trade 
the new things that the high-grade 
manufacturers had brought out for 
the preceding season, but in an effort 
to get business during a period of 
general depression, and at the same 
time to keep pace with the manufac
turers in Brooklyn and Philadelphia 
who are chiefly responsible for intro
ducing novelties, a condition has been 
brought about that now is well nigh 
intolerable from the standpoint of the 
average retailer. If the manufactur
ers of popular-priced footwear should 
return to their former practice of 
showing the new styles in high-grade 
shoes the following season and not 
in the middle of a selling season, the 
situation would be immediately re
lieved.

The Retailer believes that a certain 
ntilnber of noveltity styles is a good 
tiling for the business They inspire 
our manufacturers to develop their ar
tistic thoughts and theories too long 
subdued, and give retailers an oppor
tunity of obtaining profits commen
surate with what is obtained in some 
other lines, notably millinery, gowns, 
etc., but it is not good for the trade 
to depart entirely from staple or semi
staple shoes, because it is on the la t
ter lines that the greatest volume of 
business will always be done.

Novelty styles, while troublesome, 
is a merchandising proposition pure 
and simple.' Retailers must measure 
up to and meet the new conditions. 
Novelty styles have increased the 
business of dealers who have studied 
the problem of merchandising them; 
they have increased the volume of 
sales; the shoes have been sold at 
higher prices and given the retailer a 
bigger profit, and they have taken 
women away from the idea of paying 
a fixed price for shoes, but it must not 
be forgotten that they are a small part 
of the total business of the average 
retailer.

If a retailer buys a properly select
ed variety of styles, being careful to 
differentiate between staples, semi- 
staples, near novelties and extreme 
novelties; if he is careful not to buy 
“end” sizes; if he will refuse to dupli
cate on near or extreme novelties; 
if he will watch the stock closely; 
if he will make his salesforce under
stand that every style is a good one, 
and that this fact must be used in a 
way to convince the customer—if 
these principles of merchandising near 
novelties and extreme novelties are 
followed he will be able to meet the 
style situation in a way that will mean 
more business and bigger profits.— 
Shoe Retailer.

Bankruptcy Matters in Southwestern 
Michigan.

St. Joseph , M arch  15—L aw son  C. W a l
t e r  co n ducting  a  g a ra g e  a n d  g en era l re 
p a ir  shop a t  H opkins, A llegan county , 
filed a  v o lu n ta ry  p e titio n  an d  h e  w as a d 
judged  b a n k ru p t and  th e  m a tte r  re fe rred  
to  R eferee  B anyon. T he  schedu les of 
th e  b a n k ru p t disclose no  a s s e ts  excep t 
those  c la im ed  a s  ex em p t a n d  th e  fo l
low ing liab ilities :
H . G. D ykhouse, G rand  R ap id s  $4,500.00
Adolph L e ite lt Iro n  W orks,

G rand  R ap id s  .........................  96.00
E . W . P ic k e tt  E s t., W ay lan d  . .  2,000.00
Dr. E . O. H anlon , W ay lan d  . . . .  9 00
A. E . N ash , H opk ins ................   225Ì00
F. B., E lla  an d  W m . W atk in s ,

H opkins .........................................  200.00
W illiam  H . D endel, H opk ins  . . . .  150.00
B. W a lte r  E s t.,  S e a ttle  .................  200.00
F ir s t  N a tio n a l B ank , A llegan  . .  2,000.00

$9,380.00
M arch  16—In  th e  m a tte r  of th e  R oss 

C ab inet Co., b a n k ru p t, O tsego, th e  t r u s 
te e  filed h is  second rep o rt an d  account, 
show ing  cash  on h and  of th e  sum  of 
$4,906.33 an d  p ro p e rty  of th e  e stim a ted  
va lue  of $800. I t  is expec ted  th e  u n 
secu red  c red ito rs  w ill receive  a  div idend 
of ab o u t 2 o r 3 p e r  c en t.

In  th e  m a tte r  of th e  In te rn a tio n a l 
B an an a  Food Co., b a n k ru p t, B en ton  
H arb o r, th e  tru ts e e  filed a  re p o rt show 
in g  sale  of th e  a sse ts  to  sev e ra l p a rtie s  
fo r  th e  sum  of $372.45. U nless cause  to  
th e  c o n tra ry  is show n, th e  sa le  w ill be 
confirm ed in  five d ay s  b y  th e  re feree .

M arch  16—R ich ard  H arv ey , a  fo rm er 
g ro ce r of K alam azoo, filed a  v o lu n ta ry  
p e titio n , w hereupon  h e  w as ad judged  
b a n k ru p t an d  th e  m a tte r  re fe rred  to  
R eferee  B anyon. T he  schedu les show  th e  
follow ing condition:
, L iab ilities.

W oolson Spice Co., Toledo ...............$ 23.70
C rane M edicine Co., C hicago ___  16.40
Steele W edles Com pany. C hicago 4.45
Thos. J . L ip ton , C hicago ............... 8.70
Thos. J . D orm ody, K alam azoo  ___  16.50
A. Salom an & S’on, K alam azoo  . .  3.30
Geo. S a lte r, K alam azoo  ................... 4.05
A. W . W alsh , K alam azoo  ............. 77.37
Ju d so n  G rocer Co., G rand  R ap ids 12.30 
W ash b u rn -C ro sb y  Co., K alam azoo  3.43 
W illa rd  Coffee C om pany, Toledo 3.00 
N a tio n a l B iscu it Co., K alam azoo  3.74 
K alam azoo  B iscu it Co., K alam azoo  1.44 
K alam azoo  Cold S to rag e  Co.,

K alam azoo  .....................................  3 25
P erfec tio n  B iscu it Co., F t .  W ay n e  L50 
A sh ton  & S tevens, K alam azoo  . .  1L60
L ittle  B ros., K alam azoo  ................. 2.90
Jo h n so n  P a p e r  & Supply Co ,

K alam azoo  ............................   6.91
H an se linan  C andy Co., K alam azoo  sl25 
V ande B urge  B ros., K alam azoo  . .  56.27
L ee & Cady, K alam azoo  ...............  625.26
D airy m an ’s M ilk Co., K alam azoo  29.38
H ein tz  P ick le  Co., D e tro it ........... 20.83
C. C harles, O tsego .............................  12.00
M rs. W arrick , K alam azoo  ............... 5^83

$964.38
A ssets.

E q u ity  in  re a l e s ta te  ..........................$425.37
Stock of goods .......................................  200.00
F u rn itu re  and  fix tu res ......................  200.00
H ousehold  goods ...................................  200.00
Books and  p ic tu re s  ............................. 35 00'

$1,060.37
M arch 18—In  th e  m a tte r  of F red e rick  

W . H in rich s , b a n k ru p t, K alam azoo, tn e  
tru s te e  filed h is  su p p lem en ta l final r e 
p o rt an d  vouchers, w hereupon  a n  o rder 
w as  en te red  by  th e  re feree  c losing  th e  
e s ta te  a n d  d isch a rg in g  th e  tru s te e . T he 
record  book an d  files w ere  re tu rn e d  to  
th e  c le rk  of th e  c o u rt w ith o u t an y  
recom m endation  a s  to  th e  b a n k ru p t’s 
d ischarge.

M arch  19—In  th e  m a tte r  of th e  H icko ry  
G rove D is tilling  Co., b a n k ru p t, K a lam a 
zoo, th e  tru s te e  filed a  p e titio n  a lleg ing  
th a t  W illiam  A. S tim ing, fo rm er P re s i
d en t of th e  b a n k ru p t, had  d isposed  of 
c e r ta in  a sse ts  of th e  b a n k ru p t e s ta te  
arid req u ested  th a t  h e  be g iven  a u th o rity  
to  b r in g  s u it  to  recover th e  sam e. T he 
p e titio n  w as considered  an d  a n  o rd e r 
e n te red  by  th e  re fe ree  g ra n tin g  th e  sam e.

M arch  20—In  th e  m a tte r  of th e  N a 
tio n a l G as L ig h t Co. b a n k ru p t, K a la 
m azoo, th e  tru s te e  filed h is  final re p o rt 
an d  account, show ing  to ta l re ce itp s  of 
$15,594.04 an d  d isb u rsem en ts  of $12,911.48, 
leav ing  a  b a lan ce  of $2,682.56, w hereupon  
an  o rd e r w as  e n te red  b y  th e  re fe ree  
calling  th e  final m ee tin g  o f c red ito rs  a t  
h is  office on A pril 5 fo r th e  pu rpose  of 
p a ss in g  upon th e  tru s te e ’s final rep o rt 
an d  account, th e  p ay m en t of a d m in is tra 
tion  expenses an d  th e  d ec la ra tio n  an d  
p ay m en t of a  final d iv idend.

Handicapped.
W ith but three minutes to catch 

his train, the traveling salesman en
quired of the street car conductor: 
“Can’t you go faster than this?” 

“Yes,” the bell-ringer replied, “but 
I have to stay with my car.”

D E O P L E  who want QUALITY w ill seek the store that offers 
■ QUALITY merchandise and there become permanent cus
tomers. Competitors cannot draw them away unless it is 
done with better merchandise and service.

In footwear for men and boys the

Bertsch and h. B. Hard Pan
Lines are Supreme

They are QUALITY lines that have become justly known 
because of their style and wear resisting features.

Moreover BERTSCH and H. B. HARD PAN shoes fit. 
They are built over sensible, roomy lasts of sufficient variety 
to insure an absolute fit for every kind of foot.

That is one reason dealers like so much to sell them. 
Another reason is that they are absolutely sure when they 
talk BERTSCH and H. B. HARD PAN shoes that in every case 
the service given by the shoes will justify their arguments 
and make a permanent customer for their store.

Samples or salesmen on request.

THEY WEAR LIKE IRON

Herold-Bertsch Shoe Co.
Manufacturers of Serviceable Footwear 

GRAND RAPIDS, MICH.

r
R. K. L. SHOES

For Hard Service

No. 8339K

Increase Your Spring Sales 
With This Shoe

Made from the best waterproof chrome 
stock—half double, re-enforced so le- 
wide, roomy last, insuring comfort to 
the wearer. & & & & & &

Rindge, Kalmbach, Logie Company
“Makers of Shoes that Wear” Grand Rapids, Mich.
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G rand C ouncil o f M ich igan  U. C. T .
G rand  C ounselor—M. S. B row n, S ag i

naw .
G ran d  Ju n io r  C ounselor—W . S. L aw - 

ton , G rand  R apids.
G rand  P a s t  C ounselor—E. A. W elch, 

K alam azoo.
G rand  S e c re ta ry —F red  C. R ich ter , 

T rav e rse  C ity.
G rand  T re a s u re r—W . J .  D evereaux , 

P o r t  H uron .
G rand  C onductor—F red  J . M outier, 

D e tro it.
G rand  P ag e—Jo h n  A. H ach , J r .,  Cold- 

w a ter.
G rand  S en tine l—W . S co tt K endricks, 

F lin t.
G rand  E x ecu tiv e  C om m ittee—E. A. 

D ibble, H illsda le ; A ngus G. M cE achron, 
D e tro it;  J a m e s  E . B u rtle ss , M arq u e tte ; 
Li. N . T hom pkins, Jack so n .

N e x t G rand  C ouncil M eeting—L ansing , 
Ju n e .

M ichigan D ivision T . P , A. 
P re s id e n t—F red  H . Locke.
F i r s t  V ic e -P re s id en t—C. M. E m erson . 
Second V ice-P re s id en t—H . C. C ornelius. 
S e c re ta ry  an d  T rea su re r—Clyde E . 

B row n.
B oard  of D irec to rs—C has. E . Y ork, J . 

W . P u tn a m , A. B. A llport. D. G. M c
L a ren , W . E . Crowell, W a lte r  H . B rooks, 
W . A. H a tch e r.

Topnotcher Among One Hundred 
Traveling Men.

“My formula was simple,” said W. 
H. Anderson the other day. “I made 
personal use of the advertising that 
my company was doing. I am noth
ing more than an ordinary plodder, 
but I realized that while any sales
man of ordinary intelligence could 
sell a dealer a bill of goods, there 
was something further to be done, 
and that was to see that the goods 
are distributed by the dealer to the 
consumer.

“In the old days it was the pride 
of the salesman to load up the dealer, 
and forget consequences. To-day the 
big problem of the manufacturer is 
not to load up the dealer, but to as- 
s;st him in disposing of the merchan
dise. The ‘repeat order’ is the thing.

“I simply woke up to the tremend
ous value tha t the firm’s advertising 
was to me as a salesman.

“I worked on the theory that our 
customers had already been influenced 
by the newspaper and magazine ad
vertising of our firm and that if they 
arrived at the store of the dealer and 
were there confronted by replicas of 
these advertisements it would greatly 
increase my chances for reorders. In 
other words, I looked upon these sign 
as the last words between the manu
facturer and the consumer before the 
merchandise was transferred.

“I saw to it that these signs were 
kept hanging in the shops of my deal
ers and that they were attractively 
displayed.

“I t  has always been a mystery to 
me that other salesmen haye not em
ployed similar methods to those 
which gave me such a boost. I can 
lay my peculiar success to no other 
one reason than this grasping of the

opportunity to take advantage of the 
fortune in itself spent by my firm for 
advertising purposes. I let this ad
vertising work for me. I was ham
mering away on both sides. I was 
selling the dealer and then assisting 
the dealer to sell his goods.

,‘And yet it is surprising in trav
eling over my territory to come in 
contact with scores of salesmen who 
do not appreciate the fact that the 
advertising at their command is a club 
with which to help them pound their 
way ahead. There are salesmen who 
hold the theory that advertising was 
invented to hold them down, when 
in reality it is placed at their dis
posal to help them. I meet many 
men who still hang on to the theory 
of twenty years ago that it is an hon
or to load up the dealer, and then to 
perdition with the dealer. But I no
tice also that these men are not get
ting ahead.

“Personality counts in salesman
ship, I am willing to concede, but 
no m atter how good a man is at sell
ing goods what does it profit him if 
these goods do not leave the shelves 
of the dealer? W here is his repeat 
order coming in? I t was this repeat 
order that I had in mind. I was 
thinking beyond the dealer to the 
consumer. I was putting myself in 
the consumer’s frame of mind when 
he entered the dealer’s store. I felt 
that there needed to be a final clinch
ing link to the advertising of our 
goods that had gone before.”

I t would be safe to make a good 
sized wager that the employes of the 
city of New York will be in time here
after. A new rule has gone into effect, 
and when an employe is late half a 
minute fifteen minutes are deducted 
from the time allowed for the sum
mer vacation. W hen the time clock 
is punched five minutes late the em
ploye loses half an hour on the vaca
tion. The checking system is the very 
latest economy and efficiency measure 
of the Mitchel administration, and 
there are some who must mend their 
ways or they will have no vacation 
whatever.

I t will not be necessary ever here
after to start a buy-a-bale-of-cotton 
movement if shoes can be made of 
cotton. An Atlantic shoe factory has 
turned out a pair of shoes made almost 
entirely of cotton. The heel is made 
of rubber and a  thin leather welt to 
which the cotton belting sole is attach
ed is the only leather in the shoe. The 
sole is of cotton belting and it is 
claimed, it will last longer than 
leather. The tops of the shoes are 
gray cloth.

SUCCESSFUL SALESMEN.
F. D. Miller, Secretary of the State 

Mercantile Organization.
F. D. Miller was born at Battle 

Creek May 11, 1870. His ancestors 
were American on both sides, having 
resided for several generations in Sul
livan county, N. Y. After two years 
of high school he sought and obtained 
employment as a book agent, cover
ing the Southern and Eastern states 
for about three years. He then se
cured employment as clerk in the gen
eral agency of a Continental Insur
ance Co., a t Chicago, where he re
mained for two years. He then chang
ed over to the Hamburg-Bremen Co., 
where he was employed for two years. 
The panic of 1893 caused a curtail
ment in the clerical force where he 
was employed and he went back on 
the road selling books for the W erner 
Co., of Akron, Ohio. A year or two 
later he was engaged by the . Van 
Camp Packing Co. to introduce its

F. D. M ILLER

canned pork and beans in Iowa and 
Nebraska. A year later he obtained 
employment with the Pettijohn Break
fast Food Co., of Minneapolis, which 
sent him to Scotland where he spent 
three years, bringing the food to the 
attention of the Scotch people. He 
resided in the meantime at Glasgow'. 
On his return to this country in 1889 
he made an engagement with the Dia
mond Condensed Soup Co., of Chica
go, to introduce its goods on the 
Pacific Coast. The failure of this 
company brought him back to Chica
go, where he worked a year for Del- 
m ont Co., book publishers. For two 
years prior to January 1 he acted as 
advertising manager of the Citizen- 
Press, of Jackson. He then became 
Secretary of the Battle Creek Retail 
Grocers & Butchers’ Protective As
sociation, and about six weeks later 
he was elected Secretary of the Re
tail Grocers and General M erchants’ 
Association of Michigan at its annual 
convention at Lansing.

Mr. Miller was married April 19, 
1893, to M;ss Nellie Grace Torrance, 
of Glasgow. They have two children, 
both of whom are students in the 
Battle Creek high school.

Mr. Miller is a member of the Pres

byterian Church of Battle Creek and 
two traveling men’s associations. Out
side of these connections he has no 
fraternal affiliation.

Mr. Miller believes in the future of 
the State organization of which he has 
lately been elected Secretary and pro
poses to devote all of his time during 
the coming year to an energetic can
vass for money and memberships. He 
figures that the organization ought to 
have about $5,000 in cash to carry it 
through the year. His own salary and 
expenses will amount to $3,600. He 
believes that if the m atter of associate 
and honorary memberships is brought 
prominently to the attention of the 
wholesale and manufacturing trade, 
the response will be liberal. If such 
proves to be the case, the organiza
tion will have ample funds with which 
to prosecute its work.

Mr. Miller is a man of pleasant ad
dress. He is a willing talker and 
those who know him well and appre
ciate his strong points insist that he 
will bring the organization of 
which he is the executive officer up 
to a high state of efficiency.

Willing to Go on Record.
Marquette, March 19.—I note your 

article published two weeks ago en
titled “Pussy Foot Railroad Tactics.” 
While asking the railroads to play 
fair, your article is not only unfair, 
but vindictive insofar as it refers to a 
special meeting of the U. C. T. The 
meeting in question was held in my 
office. There were sixteen bona fide 
members of the U. C. T. present, not 
one of whom, to my knowledge, is 
in any way connected with any rail
way company. The resolutions pass
ed at that meeting were carried with
out a dissenting vote and sat well at 
the time on the stomachs of those 
present and the majority of those 
present are still of the same opinion, 
only two or three having switched. 
At the regular meeting the vote w'as 
not unanimous by any means, and I 
for one would like to go on record in 
the Michigan Tradesman as having 
voted “No.” J. H. Godwin.

| Broadway a t 2 9 th S t. I

|  "An Hotel Where Guests sure Made i  
to Feel at Heme”

A  H ig h -C la ss H o tel 
w ith  M oderate R ates. 

E x cep tio n a lly  A c c e ssib le
|  500 Rooms—Reasonable Restaurant Charges 1 
|  R A T E S :
I  Single Rooms with Running Water i
|  $1 .00  to $2 .00  |
s Single Rooms with Tub or Shower Bath 1 
|  _ $1.50 to $5 .00  i
r  Double Rooms with Running Water -
|  $2 .00  to $4.00 |
I  Double Rooms with Tub o r Shower Bath -
i  $3 .00  to  $6 .00  =

UNDER SAME MANAGEMENT AS 
C0PLET-PLAZA HOTEL. BOSTON 

5 ED W A RD  C . FO G G , M an ag in g  D irec to r  I  
|  R O Y  L  B R O W N , R e s id e n t M an ager  §
■a»iwi»MMi»«i»uH»»imiMtiHMm«mnmMnmi»nuuiunMMglliM>am.1W|1...a .MW.tf
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HOME OF BIG RED APPLE.

Brief Review of the Business Interests 
of Cheboygan.

Cheboygan, March 23.—Cheboy
gan, with a population of 8,000 and 
the judicial seat of Cheboygan county, 
is a thriving manufacturing and ship- 
ping point and the lake port of one 
of the best farming sections in Mich
igan, located in the Straits of Macki
naw at the mouth of the Cheboygan 
and Black Rivers and on the main lines 
of the M. C. and D. & M. R. R.s, 275 
miles north of Detroit. The Cheboy
gan river is spanned by a drawbridge 
and by means of a lock having a rise 
of ten feet is made navigable for over 
thirty miles, connecting Mullet and 
Burt lakes with the Straits of Macki
naw. In addition to its rail facilities 
it has the N orthern Transportation 
Co. direct line to Chicago and Lake 
Michigan ports, the D etroit & Cleve
land line to Buffalo, Cleveland, De
tro it and Lake Huron ports, the Ar
nold line direct to the Soo and Soo 
River ports, and the inland route line 
to Petoskey.

The city has an area of four square 
miles, three and one-half miles of 
paving, fine sewerage system, water 
works valued at $160,000, a thorough
ly equipped fire department, ten miles 
of water mains, police department, 
nine schools with thirty-seven teach
ers and 1,450 pupils, a county normal 
school, three parochial schools, a pub
lic library of 6,000 volumes, a hand
somely equipped opera house seating 
1,200, first-class hotels, three sub
stantial and ably managed banks, ten 
churches, a G. A. R. memorial hall, 
a handsome court house built in 1898 
and standing in the center of beauti
ful grounds, an electric light, gas and 
power plant ancl three newspapers.

The .Kessler-Frost building con
tains four stories of offices. The Elks 
have a large structure of yellow brick 
and all the other prominent frater
nal orders are represented and well 
housed. Cheboygan has the first good 
harbor north of Alpena. It is protect
ed on the east by Bois Blanc Island 
and it is a peculiar wind that can 
roughen the water in Cheboygan’s vi
cinity enough to make it dangerous. 
On three sides of the city lie farms 
and orchards. Cheboygan county is 
named “the home of the big red ap
ple.” Lake Huron and three -inland 
lakes, Mullet, Burt and Black, keep 
the climate equable, prevent untime
ly frosts and protect the delicate buds 
from injury. Cherries and plums 
make a big crop. As for the pota
toes the soil seems peculiarily adapted 
to them, 600 bushels to the acre be
ing a common yield. Hay, oats, bar
ley, corn and rye are raised in abun
dance and it is a good strawberry 
country. The best seed peas in the 
country are raised in immense quan- 
t :ties. The manufacturing industries 
of the city consist of the largest tan
nery west of New York, the Cheboy
gan Paper Co., flour mills, foundries, 
snow plow works, fire kindler factory, 
sash, door and blind factory, piano 
factory, novelty wood manufacturing 
company, wood turning works, boiler 
works, machine shops, two sawmills, 
planing mill, cigar factories and fish 
packing industries. Cheboygan has 
an Association of Commerce with 'a 
live bunch of officials and members 
which is going after factories to re
place the sawmills that have been the 
main support of the city. Cheboygan 
has a handsome high school building 
and expects to have a new postoffice 
build’ng within the next year that will 
cost $150,000. The business men are 
progressive, good stocks of merchan
dise are carried and excellent taste is 
shown in window and interior dis
plays.

F. E. Brackett, the druggist, oppo
site the New Cheboygan Hotel, has 
a full stock of drugs and drug sun
dries.

The Cheboygan Candy Co. has an 
up-to-date ice cream parlor.

Leo Edelstein, the clothier for both

men and women, is making many 
changes in his store front and in
terior and, when completed, will have 
one of the finest stores of the kind in 
the State.

The F irst National Bank has ex
cellent quarters and is one of the large 
and substantial institutions of the 
city.

H unt & Rittenhouse, the wholesale 
grocers, carry an extensive stock and 
make it very convenient for the deal
ers in keeping up their lines.

The Hub Mercantile Co. (D. J. 
McDonald, manager) handles a com
plete line of groceries and provis
ions.

John P. Och, the Duncan street 
merchant, has a very neat and a t
tractive store, well filled with gro
ceries and shoes.

The J. J. Post Hardware Co. has 
complete stocks of shelf and heavy 
hardware.

J. H. R itter & Son, the Court street 
grocers, have a neat little store well 
filled with staple and fancy groceries.

Chas. Schley, the pioneer grocer on 
Mack-’naw avenue, carries a full and 
complete stock of groceries and pro
visions.

James A. Shields, the grocer, has 
three store buildings well filled with 
goods on South Main and is also 
heavily interested in the grocery store 
of Shields Bros., on State street.

Vet S. Moloney, the real estate and 
insurance man, has large and com
modious offices. Samples of farm 
products and photographs of farm 
scenes displayed make a very favor
able impression upon prospect’ve 
farm_ buyers. Mr. Moloney is also 
President of the Association of Com
merce.

George O’Brien has recently opened 
a complete stock of groceries in a 
new store building at the corner of 
F. and State streets.

The Cheboygan Flour Mills Co. 
has a complete and well-equipped 
flour mill with a capacity of 100 bar
rels daily.

H. E. Church, proprietor of the 
Palace grocery, on Mackinaw avenue, 
has a neat store and full stock.

F. L. DeGowin carries a full line 
of groceries and provisions very cen
trally located on State street.

Robert M eggett & Son are State 
street grocers and have a full stock.

C. & M. Rutzen, the grocers, have 
an attractive and inviting store and 
good stock.

Park Bros, are progressive grocers, 
carry good stocks and are located near 
the paper mills.

J. H. Field is the man who sells 
“Ham W hat Am” for Armour.

The New Cheboygan H otel is the 
leading hotel of the city. I t  is head
quarters for the commercial men and 
is very ably conducted by D. .St. Ar
mour.

There are many institutions r f  
which we would like to make special 
mention, but the lack of time pre
vents.

All the business men mentioned 
are subscribers to the Tradesman.

W. R. W agers.
Sparks From the Electric City.
Muskegon, March 23.—W e are hap

py to report that Peter Rose is able 
to call on the city trade. Pete looks 
fine. You would hardly think he had 
been through such a siege.

John Sharp has purchased a ford. 
He thought he would endeavor to run 
the wagon over his territory. Well. 
John left Frem ont and managed, with 
the help of a few farmers, to make 
Howard City. Finishing his work at 
Howard he began to get visions of 
Home, Sweet Home, so he turned the 
nose of his hand cart toward Big 
Rapids. After John drove all night 
and his lights refused to work he 
stopped to get his bearing. John 
knocked on the door of a farm house 
and asked how far away he was from 
Big Rapids. He was told he was only 
two miles from Howard City. John 
offered to stay with the farmer as a 
paid guest, but was told they had but

one bed, which was occupied by the 
farmer and his wife. John finally of
fered to sleep in the barn, which was 
agreed to. I t got pretty cold before 
dawn and the water in the radiator 
froze, resulting in John registering 
a solemn vow that he would never 
undertake to tour in a ford agair} 
during cold weather.

Herman Anderson wanted to get a 
tin wagon when he heard John had 
one. He told his boss to order one 
for him, when his wife exclaimed, “Ole 
needs new shoes and the house needs 
new shingles,” so the auto has not 
yet arrived.

Last Saturday election of officers 
was held and the following officers 
chosen:

Senior Counselor—Ernest Welton.
Past Senior Counselor—E. P. -Mun- 

roe.
Junior Counselor—Milton Steindler.
Conductor—John Porter.
Page—Jay Lyons.
Sentinel—George Hobbs.
Chaplain—A. W. Stevenson.
Executive Committee—John Sharp, 

C. G. Follrath and Herman Ander
son.

E. P. Munroe was elected delegate 
to the Grand Council to be held in 
Lansing. Herman Anderson was 
elected alternate.

J. Britton was initiated into our 
mysteries and was pleased to become 
a member.

After the meeting, we repaired to 
the Hentschel Hotel, where Mr. 
Hentschel had the eats all ready.

J. D. A. Johnson gave a talk on 
salesmanship. He emphasized that a 
salesman should study his custom ei’s 
wants in order to be successful. No 
m atter how good a customer is he 
should not take up too much of your 
time. A slow buyer is a slow seller 
and if you can change your custome r 
you are helping yourself and your 
customer.

C. Follrath talked about what good 
the U. C. T. did the traveling men 
in Michigan. His. talk was enjoyed 
by the boys. About 6 p. m. Welton 
adjourned the bunch.

We are sorry to report that our 
Chaplain, A. W. Stevenson, has pneu
monia and is staying at home. Any 
of the boys who can should visit 
Steve, as he will appreciate your call
ing.

Joe Mendel came in late at our ban
quet and had that hungry look, so 
M att Steiner bribed the cook and se
cured a niece of turkey for our hun
gry brother.

We notice R. E. Olds, of Lansing, 
is obtaining a lot of free advertising 
through the U. C. T. dodgers. W ait 
until Henry Ford sees it. He will 
offer a car if Detroit c&n land the 
next convent'on.

The Illinois warehousemen conven
tion will be held in Muskegon this 
summer. This is the second timé the 
warehousemen will have honored us 
with their presence. They were here 
last year and liked it so well they 
decided to come again.

Boost for Muskegon, the best town 
in the world! Milton Steindler.

Propose to Regulate Sales by Out
siders.

Marquette, March 22.—Acting upon 
the opinion of Attorney E. A. Mac
Donald who holds that the city com
mission has power to pass ordinances 
regulating the conducting of business 
in this city by itinerant peddlers who 
represent concerns in Michigan, or 
by those who represent a Michigan 
branch house of a concern outside of 
the State, the Retail M erchants’ As
sociation has authorized the draft of 
an ordinance which will* be designed 
to force peddlers to pay a tax to op
erate in Marquette and also force them 
to comply with the State law.

Mr. Macdonald will draw up the or
dinance and after it has been approv
ed of by the Association it will be 
presented to the city commission for 
adoption.

Secretary Mangum was instructed

 ̂to wire Senator Roberts and Repre
sentative Ewing that the Association 
favors the passage of the new gar
nishment bill which cuts in two the 
percentage of a man's salary which 
is exempt from garnishment, and 
makes the law practically the same 
as it was before the semi-monthly 
pay-day plan went into effect.

The Present Law is Adequate. 
Remus, March 23.—Kindly inform 

us what to do in order to help enact 
a law to prohibit the use of trading 
stamps, merchandise coupons and the 
giving away of premiums. We were 
referred to you for useful informa
tion, as we are strongly opposed to 
it. Diehm Bros.

The present law is adequate. It 
was enacted by the Legislature of 
1911 and covers every point that needs 
to be covered to fully protect the 
merchant. All that needs to be done 
now is to enforce the law. As a 
precendent to the enforcement of the 
law, it is necessary to determine its 
validity in the quo warranto proceed
ings now pending in the Supreme 
Court. It will cost about $1,000 to 
put this case through and it is up to 
the merchants of Michigan to raise 
the money. Any merchant wishing 
to contribute to this fund can send 
his check to Charles Trankla, Man
ager Boston Store, Grand Rapids.

Saved $2.10 on Every Barrel of Sugar.
South Bend, Ind., March 23.—I no

tice that my subscription is about 
ended. Well, it won’t do to let that 
good educator quit coming to my ad
dress, for a few weeks ago I saved 
many years’ subscription by acting 
on the advice of your paper. I kept 
watching the sugar market from week 
to week and when you stated prices 
were going higher, I availed myself of 
the faith I had in your paper and pur
chased liberally. By so doing I sav
ed 60c per 100 pounds—$2.10 on every 
barrel purchased! I can pay my sub
scription to the Tradesman several 
years and not be out a penny. How 
a merchant can do business without 
the Michigan Tradesman after he 
once sees a copy is more than I could 
do two years ago. I am only sorry 
I didn’t know of your paper three 
years sooner. I would have been 
many dollars ahead.

Thos. J. Kryder.
Butter, Eggs, Poultry, Beans and Po

tatoes at Buffalo.
Buffalo, March 24.—Creamery but

ter, fresh, 24@29c; dairy, 22@27c; 
poor to good, all kinds, 15@20c.

Cheese—Dull, new fancy, 15@15iHc > 
new choice, 14j£@15c; held fancy, 16*4 
@17c.

Eggs—Choice, fresh 20c.
Poultry (live)—Cox, 12c; fowls, 

17@19c; geese, 13@14c; turkeys, 16@ 
20c; chicks, 17@18c; ducks, 18@19c.

Poultry (dressed)—Turkeys, 20@
24c; chicks, 17@19c; fowls, 17@18c; 
ducks, 18@20c; geese, 13@14c.

Bea is—Medium, new, $3.25@3.3.35; 
pea, $3.30; Red Kidney, $3.50@3.65; 
W hite Widney, $3.50@3.75; Marrow 
$3.75@3.90.

Potatoes—25@30c per bu., dull.
Rea & Witzig.

Hotel Towel Test Suit Is Dismissed.
Lansing, March 23.—On motion of 

Prosecuting Attorney Brown, the 
charge against William G. Kerns, 
proprietor of Hotel W entworth, was 
dismissed by Judge Collingwood Fri
day afternoon.

I t was alleged that Kerns had vio
lated the individual towel law.

Owing to the acts now pending in 
the Legislature amending the pres
ent hotel laws and the fact that it was 
to be a test case, State Labor Com
missioner Cunningham, whose depart
ment started the prosecution, rec
ommended that the case be dismissed.

mailto:3.25@3.3.35
mailto:3.50@3.65
mailto:3.50@3.75
mailto:3.75@3.90
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M ich igan  Board o f P harm acy. 
P re s id e n t—E. T . Boden, B ay  City. 
S e c re ta ry —E. E. F a u lk n e r, Delton. 
T re a s u re r—C harles  S. Koon, M uskegon. 
O th e r  M em bers — W ill E . Collins, 

O w osso; L eo n ard  A. Seltzer, D etro it.
N ex t M eeting—P ress  H all, G rand  R ap 

ids, M arch  16, 17 a n d  18.

M ich igan  S ta te  P h a rm aceu tica l A sso
c ia tio n .

P re s id e n t—G ra n t S tevens, D etro it. 
S e c re ta ry —D. D. • A lton, F rem o n t. 
T rea su re r—Ed. C. V arnum , Jonesville . 
N ex t A nnual M eeting—G rand  R apids, 

J u n e  9, 10 a n d  11.

M ich igan  P ha rm aceu tica l T ra v e le rs ’ A s 
socia tion .

P re s id e n t—Jo h n  J .  Dooley, G rand  R ap 
ids.

S e c re ta ry  an d  T re a s u re r—W . S'. L aw - 
ton , G rand  R apids.

G rand R apids D rug  C lub. 
P re s id e n t—W m . C. K irch g essn e r. 
V ic e -P re s id en t—E . D. De L a  M ater. 
S e c re ta ry  a n d  T re a s u re r—W m . H . 

T ibbs.
E x ecu tiv e  C om m ittee—W m . Q uigley. 

C h a irm an ; H en ry  R iechel, T heron  Forbes.

Business Building Value of the Goods 
You Sell.

Many unexpected things enter into 
a successful drug advertising cam
paign. In fact, advertising is very 
much like any other piece of business 
machinery—it requires the force back 
of it to make it go. In modern 
times every little thing that will con
tribute toward the upbuilding of a 
business must be given due considera
tion. Every business man instinctive
ly comes to know these little things 
and makes the most of every oppor
tunity.

But there is more to consider than 
a mere getting of new business—the 
building of a good business reputation 
is absolutely necessary and it is in 
this respect that the kind and quality 
of goods you handle will figure prom
inently.

Taking into consideration the buy
ing end of the business, we know that 
there are two ways generally employ
ed by the retailer in selecting his line 
of goods, or rather two distinct 
classes of goods are selected.

First, a selection may be made from 
the kind of goods which will yield 
him the largest profit on every dol
lar expended, and second, the selec
tion of a quality of goods, that will 
stand the test, do all that is claimed 
for them, and give the best of satis
faction, but usually the margin of 
profit is not as great as oh the in
ferior line of goods.

Some dealers carry both classes, 
some only one or the other, accord
ing to the class of people with whom 
they have to deal, or according to 
their own ideas of business methods.

In my estimation, unless your 
trade is with the poorer class of peo
ple, who could only afford the cheap
est grade of toilet articles for in
stance, or unless you have a mixed 
trade, the goods that will give the

best service will in the end be found 
the most profitable and the best busi
ness builders. Of course, we must 
allow for the regular introduction of 
new lines, etc., using in such cases 
your own good judgment to determine 
the qualities. In the use of drugs 
for compounding perscriptions, the 
best, of course, should always he 
used.

As a rule the profit on the cheaper 
grades of articles sold in a drug 
store is greater than on the better 
qualities because it costs much less to 
get the material and produce the prod
uct, but in this respect I always think 
of the remark made by a successful 
Chinaman, who said “Muchee little 
beats little muchee,” or in other words 
many sales with a fair profit on each 
and perfect satisfaction will amount 
to more in the end than few sales at 
a larger profit.

Dealers in drug specialties should 
always have the interest of their cus
tomers at heart. Study your cus
tomers and try  to arrange a stock 
that will meet their needs and de
mands as well as their purse as nearly 
as it is possible for* you to do. This 
can only result in satisfaction for 
them and continued trade for you. 
Too many dealers select their stock 
because they believe it will “sell well” 
instead of “suit well” and then won
der a t the falling off of trade.

Truthful advertising has a close 
connection with reliable goods. I vis
ited a town recently where the peo
ple had been “stung” by a druggist 
and were ordering nearly all their pat
ent medicines and toilet goods from 
mail order houses in order that he 
should not have the chance to do it 
again. At a conservative estimate I 
should sajr that he lost by the one 
act at least 10 per cent, of his trade, 
for a long time, for I presume some 
of them came back to him, although 
I am not sure.

Just as careful should you be in the 
representation of goods to a cus
tomer. If you don’t know just how 
a certain kind of medicine or remedy 
will test out in the m atter of trial tell 
your customer just that. This leaves 
the customer to his own judgment 
to a certain extent, and he cannot 
hold you responsible.

But after all, the words spoken by 
dealer or customer may soon be for
gotten and the goods themselves re
main to do the talking. If you are 
selling a good reliable line you will 
not need to fear about the re-orders 
that will be forthcoming. People’s 
needs differ and the goods which 
suits one perfectly well may not please 
another, but you have of course learn-

t r a d e s m a n

ed something about meeting such con
ditions which arise in every business.

Now as to how this all revolves 
itself around the m atter of advertising 
your business—it is clear to see that 
the dealer who selects his products 
with the utm ost care, whether it be 
from the wholesaler or elsewhere; 
he is the dealer who will have a group 
of enthusiastic and faithful custom
ers who will not only trade with but 
speak a good word for him whenever 
they have an opportunity, thus fur
nishing an element of personal adver
tising which is extremely valuable.

A word here may not come amiss 
in regard to orders sent in to you by 
others or by mail. Such cases are in
stances where the customer has plac
ed in you the fullest confidence, and 
no order should receive more particu
lar care than these. Do your utmost 
to give perfect satisfaction in such 
cases for it will pay you well. '

Druggists have a fine opportunity 
now with the advantage of the parcel 
post to build up a very profitable mail 
order business. You are carrying 
hundreds of small articles which may 
be listed to advantage on an attrac
tive circular and sold through the 
mails. Give it a trial.

W. Clement Moore.

Honks From Auto City Council.
Lansing, March 22.—H arry Hy- 

dorn, of Grand Rapids, now buys his 
soap at Collins, where he gets a 
special price of six bars of Ivory soap 
for a nickel.

Ten thousand stickers are now be
ing stuck up all over the State, an 
nouncing the Grand Council meeting 
a t Lansing June 4 and 5. You auto 
go.

In describing an automobile acci
dent which recently occurred in De
troit, the Free Press says that a ford 
car was reduced to kindling wood. 
Perhaps the reporter was struck by 
one of the running boards.

Floyd French (Perry Barker Can
dy Co.), who has been confined to 
his home for the past week with the 
grip, started again this morning on 
his regular trip, not entirely well but 
much improved.

Cadillac still has three feet of snow 
(in places) and the ice is two feet 
thick in Clam Lake. W hy not pe
tition the Legislature to hold one of 
its evening sessions in W exford coun
ty?

Mr. and Mrs. George O. Tooley 
motored over to Ovid last Sunday 
for a visit with relatives and friends 
George reports the roads in fine con
dition and says that his roughrider 
behaved remarkably well for the first 
trip of the season.

F. H. Hastings left this morning 
for La Grange, Ind., where he stored 
his car last December when deep 
snow made motor traveling difficult. 
H e expects to travel extensively in 
the W estern states, but says he will 
be home for the Grand Council meet
ing June 4 and 5.

L. P. Tompkins, who is a member 
of the Grand Executive Committee 
and sells jewel cases for Michigan’s 
largest corset factory, was over on 
the W est Side last week wearing an 
unusually broad smile. He says that 
business so far this year is 30 per 
cent, better than it was in 1914.

William Griffith, a veteran traveler 
and prominent citizen of Howell, will 
be initiated Into the mysteries of 
the order at our next meeting, pro
vided we can give him an absolute 
guarantee that Jim Hammell will not 
be present.

Stewart Harrison (Mueller Fur- 
hace Co.) goes to D etroit this week. 
W hen he leaves that city he will
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drive home in a new ford roadster, 
for which he has exchanged his last 
year’s model with the Lansing agents. 
Mr. Harrison is one of the several 
members of our Council who have 
successfully used an automobile as a 
means of transportation in covering 
their territory.

Last wee kwe were chided by Edi
tor Stowe for failure to report our 
election of officers for the ensuing 
year. We promised to get busy and 
here is the result, If we have said 
anything we are sorry for we are will
ing to be forgiven.

For Senior Counselor—P. S. Frantz 
a genial, broad minded, bald headed 
gentleman, who sells sweet goods for 
the Morse Chocolate Co., of Chica
go, visiting only the larger cities of 
the State of Michigan. Mr. Frantz 
is 34 years of age and has thus far 
avoided all matrimonial entangle
ments, although at times he has been 
extremely busy dodging the arrows 
of Dan Cupid. He says he expects to 
tro t in the single harness as long as 
his good mother is able to sew on 
buttons and mend hose.

For Junior Counselor—E. P. Oviatt, 
who represents the Peninsular Stove 
Co., of Detroit. Mr. Oviatt is a quiet 
well-behaved person who thinks a 
great deal, but talks little unless the 
occasion requires it. He covers the 
W est half of Michigan and a greater 
portion of the Upper Peninsula. He 
is a booster in every sense of the 
word and hustles for good honest 
business in true American style. So 
far as is known, he has never been 
guilty of playing rum.

For Secretary-Treasurer—Geo. O. 
Tooley, who has for several years 
filled the same office very efficiently. 
Mr. Tooley is now city salesman and 
A ssistant Secretary of the Perry 
Barker Candy Co. W henever the 
manager takes it into his head to go 
fishing, he hands the business reins 
over and “lets George do it.” Close 
attention to the business details of 
our Council and his persistent but 
gentlemanly way of getting after de
linquents has endeared himself to the 
members of our Council. We feel 
sure he will continue as Secretary of 
Auto City Council as long as he will 
consent to serve and then he will give 
Fred Richter a grand race for the 
Grand Secretaryship.

For Conductor—Fred T. Jury, who 
represents the Hammond Beef and 
Provision Co., covering the city of 
Lansing and nearby towns. By ju
diciously mapping his route he is able 
to be home nearly every night, which 
lessens the anxiety of his family. Fred 
is somewhat under sized in stature, 
but a regular giant after business. He 
is thoroughly progressive and not 
easily provoked to anger. Wfienever 
there’s a question of right or wrong, 
he is a judge as well as jury.

For Page—W. L. Swan, who covers 
the Southern half of Michigan in the 
interests of the Baxter Stove Co., of 
Mansfield, Ohio. Mr. Swan is a sales
man of marked ability and a prom oter 
of good-natured jokes. His bump of 
generosity is unusually large and his 
only failing is really a virtue.

For Sentinel—O. R. Butler, who is 
district manager for the Cable Piano 
Co. Nature has been especially kind 
to Mr. Butler in that she has equip
ped him so admirably for the posi
tion which he now holds. An inherit
ed love of music—and the gentler sex 
7—a pleasant countenance and pleas
ing manners, together with acquired 
conversational powers and business 
ability, have brought him to the front 
in his chosen occupation.

J. C. Kinney has filled the office of 
Chaplain for the past two years in a 
very efficient manner. Mr. Kinney 
sells lumber and builders’ supplies, 
covering a greater portion of the 
State. He is also financially inter
ested in the James P. Talmage Co., 
at 117 South W ashington avenue, 
which carries a large and up-to-date 
stock of men’s furnishing goods. He 
does not, however, allow his interests
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here to interfere with his road work. 
He has a mild gentle disposition, but 
a keen business instinct. The only 
time he ever lost a dollar was when 
he bet with the w riter on the result 
of our last presidential elect on.

A. O. Bosworth and D. J. Daily, 
whose terms as members of the ex
ecutive committtee expired, were re
elected for a term of two years. Mr. 
Bosworth sells copper goods and Mr. 
Daily sells plumbers’ supplies. Both 
are energetic, resourceful salesmen, 
with wide experience and hosts of 
friends.

Ye scribe inherited the office of Past 
Counselor, there being no legitimate 
way of keeping him from getting it.

Our Council meets the first Sat
urday in every month and the ritual
istic work is exemplified at each meet
ing. A splendid Bohemian supper is 
served by. our Ladies’ Auxiliary at 
6:30 and the Council is opened 
promptly at 8 o’clock. Visiting broth
ers are always welcome.

Among the Michigan industries 
worthy of mention is the Casnovia 
Dehydrating plant of Casnovia. This 
was established in 1914 under the 
promotion and management of L. C. 
Brink. Complete and up-to-date equip
ment for the preparation and evapo
ration of nearly all kinds of fruit and 
vegetables is installed. For the past 
three months the entire output has 
been readily taken at a profitable price 
by the British government. At pres
ent the capacity is 400 bushels of po
tatoes every twenty-four hours. The 
tubers are washed and pared by spe- 
c'al machinery and are then bleach
ed by a system which preserves the 
natural whiteness, but leaves no 
chemical odors. A bushel of pota
toes weighing sixty pounds is reduc
ed to clean white flakes weighing ten 
pounds, with all the original nutritive 
properties retained. A great saving 
in shipping is thus realized, with no 
dangers of loss by frost or decay. 
The waste is at present being taken

by nearby farmers at 15 cents per 
100 pounds. Plans for a process b y  
which a valuable by-product can be 
realized from the waste is now under 
consideration and will, undoubtedly, 
be installed in the near future. So 
far as is known this is the only plant 
of its kind in the State and bids fair 
to rival the canning industries in cer
tain kinds of fruit and vegetables.

H. D. Bullen.

Q uota tions on Local S tocks and  Bonds. 
P ub lic  U tilities .

Am. P ublic  U tilities , Pfd.
Am. P ub lic  U tilities , Com. 
C ities Service Co., Com.
C ities Service  Co., Pfd. 
C om w 'th  P r. Ry. & L „  Com. 
Com w ’th  P r. Ry. & L t., P fd. 
C om w 'th  6% 5 y e a r  bond 
H olland St. Louis S ugar 
M ichigan S ugar 
Pacific G as & Elec. Co., Com, 
T ennessee  Ry. L t. & P r ., Com 
T ennessee  Ry. L t. & P r ., P fd  
U nited  L ig h t & Rys., Com. 
U nited  L ig h t & Rys., 2d Pfd. 
U n ited  L ig h t & Rys., 1st Pfd. 
U n ited  L ig h t 1st and  Ref. 5% 

bonds
In d u s tria l an d  B an k  Sti 

D ennis C anad ian  Co.
F u rn itu re  C ity  B rew ing  Co. 
Globe K n ittin g  W orks, Com. 
Globe K n ittin g  W orks, Pfd.
G. R. B rew ing  Co.
C om m ercial Sav ings B ank  
F o u r th  N a tio n a l B ank 
G. R. N a tio n a l C ity  B ank  
G. R. S av ings B ank  
K en t S ta te  B an k  
Old N a tio n a l B ank  
Peop les Sav ings B ank  
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A ►-»wo L u ll LapuilUClll la
the Soo as a summer resort, 
be selling climate next.

week.

Bid A sked
310 315
107 110
60 63
29 22
45 49
50 51
52% 54%
80 82
98% 101
4% 5%59 61

. 44 46
. 6 8
. 30 35

44 46
65 67

■ 67% 69%
82 85

ocks.
80 90
50 60

130 140
98 100
90 110

216
215
169 175
255
245 250
190 195
250

¡ bo01min g
. He will

the Perrv
isitor last

Old hens are not absent minded, 
yet their eggs are frequently mis
laid.

1 9  1 5
Seasonable Goods
Linseed Oil Turpentine

White Lead Dry Colors

Sherwin Williams Company 
Shelf Goods and Varnishes

Colonial House and Floor Paints 
Kyanize Finishes and Boston Varnishes

Japalac Fixall

We solicit your orders for above and will 
ship promptly.

Hazeltine & Perkins Drug Co.
Grand Rapids, Mich.

WHOLESALE DRUG PRICE CURRENT
Prices quoted are nominal, based on market the day ot issue.

6 © 8
10 © 15
1 20@1 25
68 © 75
1%@ 5
5%@ 10

23 @ 30
1%& 5

53 @ 55

Acids
Acetic ................... 6
B oric  ..........
C arbolic . . . .
C itric  ..................... 68
M u ria tic  . . ,
N itric  ................... 5%@
O xalic ........
Sulphuric  ........... 1%@
T a rta r ic  . . .

A m m onia
W ater, 26 deg. . .  6%@ 
W ater , 18 deg. . .  4%@ &
W ater , 14 deg. . .  3%@ 6
C arb o n ate  . . . .  13 @ 16
C hloride ..........  10 © 25

B alsam s
C opaiba ............... 75@1 00
F ir  (C an ad a) . .  1 50@1 75 
F ir (O regon) . .  40© 50
P e ru  ................... 3 50@3 75
Tolu ......................... 75 @1 00

B errits

10

Cubeb ............... 85 © 90
F ish  ................... . 15 © 20
Ju n ip e r ............. . 10 © 15
Prickley  A sh . © 50

B arks
C assia  (o rd in ary ) 25 © 
C assia  (Saigon) 65© 
Elm  (powd. 35c) 30@ 
S a ssa fra s  (pow. 30c) © 
Soap C u t (powd.

25c .......................  20@

E x tra c ts
Licorice ................. 27 @
L icorice pow dered  30© 

F low ers
A rn ica  ................... 30©
C ham om ile (G er.) 55© 
C ham om ile (R om ) 55 ©

A cacia,
A cacia,
A cacia,
A cacia,
A cacia,

Qums
1st ...........
2nd  .........
3d ...........
S o rts  . .  
pow dered

50@
45 0
40@
20@
30@

.loes (B arb . Pow ) 220
Aloes (C ape Pow ) 20 0  25 
Aloes (Soc. Pow .) 40© 50
A safoe tida  ............. 60© 75
A safoetida, Powd.

P u re  ................. ©1 00
U. S. P . Pow d. @1 25

C am phor ............... 56© 60
G uaiac  ............  50© 56
G uaiac, pow dered 55© 60
K ino .......................  70© 75
Kino, pow dered  75© 80
M yrrh  ................... © 40
M yrrh , pow dered © 50
Opium  ............... 9 30@9 50
Opium, powd. 11 00@11 25 
O pium , g ran . 11 50@12 00
Shellac  ................... 28© 35
Shellac, B leached 30© 35 
T rag a c a n th

No. 1 ............... 2 25© 2 50
T ra g a c a n th  pow 1 25© 1 50 
T u rp en tin e  ........... 10© 15

Leaves
B uchu ............... 2 25@2 50
B uchu, powd. 2 50© 2 75
Sage, bulk  ..........  28@
Sage, 14 s loose 
Sage, pow dered
Senna, A lex .........
Senna, T in n ...........
S enna  T in n  powd 
U va U ral ..............

35@
30©
30©
20@
25©
18©

35
40
35
35
30
30
20

Oils
Alm onds, B itte r ,

tru e  ................. 6 50©7 00
Alm onds, B itte r,

a rtif ic ia l ___  1 50© 1 75
Almouds, Sw eet,

tru e  .................  1 25©1 50
Almouds, Sw eet,

im ita tio n  ........... 50© 60
A m ber, c rude . .  25© 30
Am ber, rectified  40© 50
A nise ................... 2 00@2 25
B erg am o n t . . . .  4 50@4 75
C ajep u t ............... 1 35©1 60
C assia  ............... 1 75@2 00
C asto r, bbls. and

can s  ................. 12%@ 15
C edar L eaf . . .  90@1 00
C itro n e lla  ......... 1 00© 1 10
Cloves ............... 1 60© 1 75
C ocoanut ........... 20© 26
Cod L iv er ......... 1 35 @1 50
C otton  Seed ___  85@1 00
C ro ton  ...............  2 00©2 25
C upbebs ........... 4 25© 4 50
E igeron  ............... 2 00©2 25
E u ca ly p tu s  . . . .  1 00@1 20 
H em lock, pu re  . .  @1 00
J u n ip e r  B errie s  2 00©2 26 
J u n ip e r  W ood . .  70© 90
L ard , e x tra  ........... 80@ 90
L ard , No. 1 ......... 65 @ 75
L aven’r  F low ers  @6 00 
L avender, G a r’n  1 25©1 40
Lem on ................. 2 00@2 25
L inseed, boiled, bbl. @ 65
Linseed, bid, less  70© 74
L inseed, raw , bbl. @ 64 
L inseed , raw , less 69© 73

2 50©3 50 

1 75@2 00

1 65@1 90
2 25@2 50

©2 60 
©  76 
©2 75 

50@2 75

30

25

30
35

40
60
60

M usta rd , tru e  . .9  00@9 50 
M usta rd , a r tif i’l 3 00@3 25
N eatsfo o t ............. 65© 75
Olive, pu re  . . ,
Olive, M alaga,

yellow  .............
Olive, M alaga,

g reen  ...............
O range Sw eet . .
O rganum , pu re  
O riganum , com ’l
P en n y ro y a l .........
P ep p e rm in t ........
Rose, pu re  . .  14 50@16 00 
R osem ary  Flow s 1 50@1 75 
Sandalw ood, E.

1.................................6 50© 6 75
S assa fras , tru e  @1 10
S assa fra s , a r tlf l’l - © 60
S p earm in t ......... 3 25©3 50
Sperm  ............... 90@1 oO
T a n sy  ............... 4 00@4 25
T ar, U SP ........... 30© 40
T u rp en tin e , bbls. @ 48 
T u rp en tin e , less 55© 60
W ln terg reen , tru e  @5 00
W in te rg reen , sw eet

b irch  ..............  3 00@3 25
W in te rg reen , a r t  1 75(5)2 00 
W orm seed . . . .  3 50@4 rto 
W orm w ood . .  . .4  00@4 25

P o tassiu m
B icarb o n ate  . . . . .  25© 30
B ich ro m ate  ......... 20© 25
B rom ide ............. 95@1 05
C arbonate  ............  28© 35
C hlorate , x ta l and
• pow dered  ........... 48© 50

C hlorate , g ra n u la r  53© 55
C yanide ................. 25© 40
Iodide ................... ©3 77
P e rm a n a g a n a te  . .  30© 40
P ru ss ia te , yellow  35@ 40 
P ru ss ia te , red  . . .  75@ 80
S u lp h a te  ............... 20© 25

60
50
45
25
40
25

35

70

30©
2U(U>
40©
15© 2u 
15© 25

20

28

R so ts
A lk an et ...................
Blood, pow dered
C alam us ...............
E lecam pane , pwd.
G entian , powd.
G inger, A irican ,

pow dered  ......... 15©
G inger, J a m a ic a  22<d'
G inger, Jam aica , 

pow dered . . . .  22©
G oldenseal pow. 6 50© 7 00
Ipecac, powd. . .  ©3 50
L icorice ............... 18© 20
Licorice, powd. 12© 15
O rris, pow dered 30© 35
Poke, pow dered  2u© a
R h u b arb  ............... 75© 1 00
R hubarb , powd. 75©1 ¿0
R osinw eed, powd. 25© 3<.
S arsap a rilla , H oad.

ground  ............. ©
S a rsap a rilla  M exican,

g round  ................. 30©
Squills ..................... 20©
Squills, powdered 40©
T um eric, powd. 12©
V alerian, powd. 35©

65

35
35
60
15
30

Seeds
30©A nise .................

A nise, pow dered
B ird, I s  .................  ©
C an ary  ................... 12©
C araw ay  ............. 15©
C ardam on ....... 2 00@2 25
Celery (powd. 40)
C oriander ...........
Dill .......................
F ennell ...................
F lax  .'.....................
F lax , g round  . .  
F oenugreek , pow.
H em p ...................
L obelia .................
M ustard ,
M ustard ,
M ustard ,

30© 
10© 
20©  
35 @

yellow
black
powd.

4 %@

16©
16©
20©

Poppy ................... 15©
Q u in c e ................... 1 00© 1 25
n a p e  .....................
Sabad illa  .......... &  35
Sabadllla , powd. © 40
Sunflow er .............. 15@ 20
W orm  A m erican 20© 25
W orm  L ev an t . . 75© 86

Tinctures
A conite .............. © 76
Aloes ................... © 65
A rn ica  ................... ©  75
A safoe tida  ......... ©1 36
B elladonna . . . . ©1 65
B enzoin ............... ©1 00
B enzoin Com po’d ©1 00
B uchu ................... ©1 50
C an th a rad le s  ___ ©1 80
C apsicum  ........... © 90
C ardam on ........... ©1 50
C ardam on, Comp. ©1 00
C atechu  ............... © 60
C inchona .......... ©1 05
Colchicum  ......... © 75
Cubebs ................ ©1 20
D ig ita lis  ............. ©  SO
G entian  ............... © 76
G inger ................. ©  96
G uaiac  ................. ©1 06
G uaiac  A m m on. ® 80
Iodine ................... OS 9«
Iodine, O otorisas • I N

Ipecac  ..................
iron , clo................
K ino .......................
M yrrh  ...................
N ux  V om ica . . . .

. Opium  .................
Opium , Capm h. 
Opium , D eodorz’d 
R hubarb  .............

P a in ts
Lead, red  d ry  . .  
Lead, w h ite  d ry  
Lead, w h ite  oil 
O chre, yellow  bbl. 
O chre yellow less

© 75
9 60
9 80
©1 06
9 70
©2 76
9 90
©2 75
© 70

7 © 8
7 © 8
7 © 8
1 © 1%
2 © 5
2%® 5

Red V enet n bbl. 1 © 1% 
Red V enet’n less 2 © 6
V erm illion, Eng. 90© 1 00 
V erm illion. Amer. 15© 20 
W hiting , bbl. . .  1 1- 10@1 %
W h itin g  ..............  t
L. H . P. P rep d  1 25®1 36

Insectic ides
A rsenic  ..........  12© 15
Blue V itrol, bbl. @ 6% 
Blue V itrol, less 7© 10 
B ordeaux  Mix P s t Hut la 
H ellebore, W hite

pow dered ........... 15© 20
In se c t P ow der . .  25© 40 
L ead A rsen a te  . .  8® jt>
Lim e and  S u lphu r 

Solution, g a l . . .  15© 26
P a r is  G reen  . .  15)4© 20

M iscellaneous
A cetana lid  ........... 90© 1 00
A lum  ..................... 5© g
Alum, pow dered  and

g ro u n d  ............... 7© 10
B ism uth , S ubn i

t r a te  ............... 2 97 ©3 00
B orax  x ta l or 

pow dered . . . .  6© 12
C an th a rad es  po 2 00 ©7 00
C alom el ............. 1 29@1 34
C apsicum  ........... 30© 35
C arm ine ........... 3 7594 25
C assia  B uds . . . .  ©  40
Cloves ..............  30© 35
C halk P rep a red  6© 8% 
C halk  P rec io ita ted  7© Ji> 
C hloroform  . . . .  37® 43
C hloral H y d ra te  1 00©1 20
Cocaine ............  4 60@4 90
Cocoa B u tte r  . .  65© 65 
Corks, lis t, less 70% 
C opperas, bbls. . .  © 01 
C opperas, less  . .  2© 0
C opperas, powd. 4@ ».
C orrosive Sublm . 1 25 @1 35 
C ream  T a r ta r  . . . .  36© 40
C u ttlebone  ......... 35© 40
D ex trine  ............. 7© m
D over’s  P ow der . ©2 50
E m ery , a ll Nos. 6© 10
E m ery , pow dered 5© s 
E psom  S alts , bbls © 2
E psom  S alts , less  3© 5
E rg o t ................... 2 00©2 25
E rg o t, pow dered 2 75©8 00
F lak e  W h ite  ..............15© 20
Form aldehyde lb. 10® 15
G am bler ............. 10© is
G elatine  ................... 40® 50
G lassw are, fu ll cases  80% 
G lassw are, less 70 & 10% 
G lauber S a lts  bbl. © 1 % 
G lauber S a lts  less 2® a
Glue, brow n ..........  11® i&
Glue, brow n g rd . 10® 15
Glue, w h ite  . . . .  15© 25
Glue, w h ite  grd. 15© 2<i
G lycerine ........... 24% © 35
H ops .......................  45© 60
Indigo  ................. 1 50® 1 75
Iod ine ............... 4 55©4 80
Iodoform  ........... 5 20@5 80
Lead A ceta te  . . . .  15® 20
Lycopdium  ----- 1 50@1 75
M ace ....................... 85© 90
M ace, pow dered  95 @1 00
M entho l ............... 3 50@3 76
M enthol ..........  3 75@4 00
M orphine ........... 5 65@5 90

15 
20 
30 
35 
15 
15 
40 
30

N u x  V om ica 
N ux  V om ica pow $  
Pepper, b lack  pow © 
P epper, w h ite  . . .  ®
P itch , B urgundy  ©
Q uassia  ............... 10®
Q uinine, a ll b rd s  30© 
Rochelle S a lts  . . . .  26© 
S accharine  . . . .  3 00@3 50
S a lt P e te -  ............. 12© 16
Seid litz  M ix ture  24© 27
Soap, g reen  ___ 15© 20
Soap, m o tt cas tile  12® 16
Soap, w hite  cas tile

case  .....................  ©6 25
Soap, w h ite  c as tile  

less, p e r b a r  . .  ©
Soda Ash ........... l% @
Soda B icarb o n ate  1 %@
Soda, Sal ........... 1®
S pirits  C am phor @ 
S u lp h u r ro ll . . . .  2% ©
S u lphur Subi............3©
T am arin d s  ........... 15©
T a r ta r  E m etic  . . . .  @
T u rp en tin e  V enice 40® 
V anilla  E x. p u re  1 00®1 50 
W itch  H azel . . .  65 @1 00
Zinc S u lp h a te  . . .  7© 10
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GROCERY PRICE CURRENT
These Quotations are carefully corrected weekly, within six hours of mailing. 

m*ended t0 be con-ect at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled 
gt market prices at date of purchase.

ADVANCED
F lo u r
W ashboards 
Rolled Oats

DECLINED
Canned M eats

Index to Markets
By Columns

A m m onia ...............
Axle G rease  ...........

B
B aked  B ean s  . . . .  
B a th  B rick  . . . . . . .
B lu ing  .......................
B re a k fa s t Food . .
B room s .....................
B ru sh es  ...................
B u tte r  Color ........

C
C andles .....................
C anned  Goods . . . ,
C arbon Oils ...........
C a tsu p  .......................
C heese .............-.........
C hew ing G um  . . . .
C hicory  .....................
C hocolate .................
C lo thes L ines  . . . .
Cocoa .........................
C ocoanut ...................
Coffee .........................
C onfections ..............
C racked  W h ea t . .  
C rack e rs  . . . . . . . . . .
C ream  T a r ta r  ........

D
D ried  F r u i ts  ............

F
F arin aceo u s  Goods 
F ish in g  T ack le  . . . .  
F lav o rin g  E x tra c ts  
F lo u r  an d  F eed  . . .  
F r u i t  J a r s  ...............

G e latine  . . .  
G ra in  B ags

H e rb s  ...................
H ides a n d  P e lts  
H orse  R ad ish  .,

J
Je lly  .....................
Je lly  G lasses . . .

M
M acaron i ............
M apleine .............
M eats , C anned  . 
M ince M ea t . . .
M olasses .............
M u sta rd  .............

90 
1 40 
1 76

96

AMMONIA
Doe.

19 os. ova ls  9 dox. box 75

AXLE GREASE 
F ra z e r 's .

l ib .  wood boxes, 4 dos. 3 00 
¿ » • t i n  boxes, 3 dos. 2 36 
“J4Jb. t in  boxes, 2 ds. 4 26 
10m . pa ils , p e r  dos. ..6  00 
J6n>. pails , p e r  dos. . .7  20 
261b. pa lls , p e r  dos. ..12  99
„  .b a k e d  b e a n s
No. 1 , p e r  dos. ...45<3 
No. 2, p e r  doz. . . .7 5 a  
No. 3, p e r  doz. . . . 86$
_ „ BATH BRICK

BLUING
Jenn ings '.

C ondensed P e a r l  B lu ing  
Sm all C P  B luing, dos. 46 
L a rg e  C P  B luing , doz. 7B 
_ F o lger’s.
s u m m e r  Sky, 3 do. cs. 1 20 
S u m m er Sky, 10 dz  bbl 4 00
. b r e a k f a s t  f o o d s
A petlzo, B iscu its  . . . .  3 00 
B ea r Food, P e tt l jo h n s  2 18 
C racked  W h ea t, 24-2 2 80 
C ream  o f R ye, 24-2 . .  3 00 
Q u ak er P u ffed  R ice . .  4 25 
Q u ak er P u ffed  W h ea t 3 10 
Q u ak er B rk fs t  B iscu it 1 90 
Q u ak er C orn  F la k e s  1 76 
V ic to r C orn F la k e s  . .  2 20 
W ash in g to n  C risps . .  1 86
W h e a t H e a r ts  .............  i  99
W h ea te n a  .....................  4 so
Bivapor’ed S u g a r  C om  90
F arin o se , 24-2 .............  2 70
G rape  N u ts  .................  2 70
G rape  S u g a r  F la k e s . .  2 60 
S u g a r C orn  F la k e s  . .  2 69 
H a rd y  W h e a t Food  . .  2 26
H olland  R u sk  ............  3 20
K rln k le  C om  F la k e s  2 00 
M apl-C om  F la k e s  . . .
M inn. W h e a t C ereal 
R alsto n  W h e a t Food
R alsto n  W h e a t  F o o d ____
R om an M eal . . . . . . . .  2 30
Saxon  W h e a t Ftood . .  2 75 
S h red  W h e a t B iscu it 3 69
T riscu it, 18 ...................  1 89
P illsb u ry ’s  B es t C er’l 4 26 
P o s t T oastie s , T -2  . .  2 60 
P o s t T o as tie s , T -3 . .  2 70 
P o s t T a v e rn  P o rrid g e  2 89

Clam a
L ittle  N eck, l ib .  . @1 00
L ittle  N eck, 2R>. . # @1 50
„  C la n r  Bouillon 
B u rn h a m ’s  % p t. . . . .2  25
B u rn h am ’s  p ts . . . .3  75
B u rn h a m 's  q ts . . . .7  50

Corn
F a i r  ................... 65@ 70Good ................... 90@1 00
F an cy  ............... @1 30

2 80 
8 76 
4 69 
2 25

>2 19 
12 60

BROOMS
N

N u ts  ............................, . .  4
F an cy  P a rlo r , 25 lb. 4 25 
P a rlo r , 5 S tr in g , 25 tb. 4 00 
S ta n d a rd  P a rlo r , 23 tb. 3 59
Com m on, 23 tb ............. 3 25
Special, 23 lb ................2 76
W arehouse , 38 tb. . .  4 26
Com m on w h is k  .........1 99
F a n c y  W h isk  .............1 25

O
O lives .........................

P
P ick les ........................
P ip e s  ...........................
P lay in g  C ard s  ........
P o ta sh  .........................

8

8

8
8

B R U S H E 8
Scrub

Solid B ack , 8 in . . . . .  
Solid B ack , 11 in . . . . .
P o in ted  E n d s  ............. .

S tove

. 76 

. 96 

. 86

P rov isions  .................
R

Rice ...............................

8

9
Rolled O ats  .............. y No. 8 ........................... . 99 

I  86 
1 76

1 99

S
Salad  D ress ing  . . . .
S a le ra tu s  ...................
Sal Soda .........

No. 9 .............................
N o. 1 ........................... ..

9
9 „  Shoe 

No. 8 ...............................
S a lt ........................... 9 N o. 4 1 SO 

1 79 
1 99S a lt F ish  ................... 9 No. s ...................

Shoe B lack ing  .............  10
Snuff ............................... '  10
Soda .................................  10
Spices ...........................   10
S ta rch  .............................  10
Styrups .............................  10

T ab le  Sauces ............... 10
T e a  . . . . ..........    10
T obacco ............... 11, 12, 13
T w in e  .............................  13

V
V in eg ar .............................  13

W
W icking  ...........................  i 3
W oodenw are .................  13
W rap p in g  P a p e r  . . . . .* .  14

Y
T e a s t C ake ...................  14

_  BUTTER COLOR 
D andelion , 26c s ize  . .  2 99

CANDLES
Paraffine, 6s  ............... 7
P araffine , 12s .............  7f t
W llcking .........................  20

CANNED GOOD8

3 lb . S tan d an S j . .  @ 8 6
Gallon ............... @2 60

Blackberries
> n>- . . . . . . . . .  1 50@1 90
S ta n d a rd  ga llons @6 00
_  B eans
i f k * d  , • . . . .........  8 6 0 1 3 0
B loom ingdale  . .  @1816

«» o n  C ity  . . .  0 1 8 t t
ue ............  7501  26

B lueberries
I S t^ .  }2

_  , P um pk in
F a i r  ................     |9
Good .............................  99
F a n c y  .............................  1 00
G allon ...........................  j  49

R asp b errie s
S ta n d a rd  ............. @

Salm on
W arren s , 1 lb. T all . .  2 30 
W arren s , 1 lb. F la t  . .2  45 
Red A laska  . . . . l  70@1 75 
Med R ed A lask a  1 40@1 45 
P in k  A lask a  . . . .  @1 20

S ard ines
D om estic, % s ............. 3 90
D om estic, % M u sta rd  3 75 
D om estic, % M u sta rd  3 25
F ren ch , %s ..................7@14
F ren ch , % s ................13@23

S au e r K ra u t
No. 3, c an s  ...................  99
No. 19, c an s  ................. 3 49

S hrim ps
D unbar, 1s t  doz........... 1 45
D unbar, l% s  doz.......... 3 59

S ucco tash
F a ir  .........................  90
Good .......................  1 20
F an cy  ...............  1 25@1 40

S traw b e rr la s
S ta n d a rd  ...............  95
F an cy  .....................  2 25

C H E E S E
Acme .....................
C arson  C ity  . . . .
B rick  .....................
Leiden ...................
L im b u rg e r ...........
P ineapp le  ........... 40
E dam  ...................
Sap  Sago ...........
Sw iss, dom estic

@16%
@16%
@16%
@15
@13
@60
@85
@22
@ 20

F ren ch  P e a s  
M onbadon (N a tu ra l)

p e r  doz.........................  1 75
„  G ooseberries
g ° -  2, F a ir  ................. l  50
No. 2, F a n c y  ...............  2 86
_ H om iny
S ta n d a rd  .......................  35

L o b ste r
% lb ..................................  1 86
*  » •  ..........................       3 15

M ackerel
M usta rd , l ib ............... ; 1 80
M u sta rd , 21b...................  2 80
Soused, l% lb .................  l  60
SouBed, 21b.....................  2 76
T om ato , l ib .......................... 1 50
T om ato , 2%.................... 2 80

M ushroom s
B u tto n s , % s . . . .  @ u
B u tto n s , l i .........  @ 29
H ote ls, I s  ........... @ 20
_  O ysters
Cove, l ib ................ @ 85
Cove, 21b...................  @1 60
__ P lum e
PI*«*» ................... 90@1 36

P e a r t  In S y rup  
No. 3 cans, p e r  aoz. . .1  66

P e a s
M arro w fa t ........... 90@1 00
E a rly  J u n e  ......... 1 10@1 35
E a r ly  J u n e  s iftd  1 46@1 55

P each es
• • • • ; ............. 1 0001 85

No. 10 size  c an  p ie  @3 35
_  . .  P in eap p leG ra ted  ...............  I  754
Sliced . . . . . . . . .  954

C H EW IN G  GUM 
A dam s B lack  J a c k  . . . .  62
A dam s S ap p o ta  .............  59
B eem an ’s  P ep s in  ..............62
B eech n u t ...........................  62
C hiclets  ...........................  1 33
Colgan V io let C hips . .  65 
C olgan M in t Chips . . . .  65
D en ty n e  ...........................  62
D oub lem in t .....................  64
F la g  S pruce  ..........................59
Ju icy  F r u i t  .......................  59
R ed R obin  .......................  62
S p earm in t, W rlg leys  . . .  64 
S p ea rm in t, 5 box J a rs  3 20 
S p ea rm in t, 3 box Ja rs  1 92
T ru n k  S pruce  ...................  59
Y u catan  .............................  62
Zeno .................................... 64

CH OCOLATE 
W alte r  B ak e r A  Co.

G erm an’s  S w eet ...........  22
P rem iu m  .........................  32
C araca s  ................. , . . . .  28

W a lte r  M. L ow ney Co.
P rem iu m , %s ...............  29
P rem iu m , % s ...............  29

C L O T H E S L IN E
P e r  doz.

No. 40 T w isted  C otton  95 
N o. 50 T w isted  C otton  1 30 
No. 60 T w isted  C otton  1 70 
No. 80 T w isted  C otton  2 00 
No. 50 B ra ided  C otton  1 00 
No. 60 B ra ided  C otton  1 25 
No. 60 B ra ided  C otton  1 85 
No. 80 B ra ided  C otton  2 25
N 6. 50 S ash  Cord ........ 1 76
No. 60 S ash  Cord ........2 0#
No. 60 J u te  ...................  90
No. 72 J u te  .................  1 10
No. 60 S i s a l ...................  l  00

G alvanized  W ire  
No. 20, each  100ft. long  1 90 
No. 19, each  100ft. long  2 10 
No. 20, each  100ft. long  1 00 
N o. 19, each  100ft. long  2 10 

COCOA
B ak e r’s  .............................  87
C leveland .................... 41
Colonial, % s .................  35
Colonial, % s ................. S3
E p p s  ...................................  42
H ersh ey ’s, %g ............... 39
H e rsh e y ’s, %s ............... 28
H u y le r ........................  36
Low ney, % s ................  34
L ow ney, %s ................  34
Low ney, % s ................  33
Low ney, 5 lb. cane  . . . .  83
V an  H ou ten , % s .......  12
V an H outen ,, % s . . . . .  IS
V an H o u ten , % s .......  34
V an H o u ten , I s  .........  66
W a n -B ta  ...........................  86
W ebb .................................  33
W ilber.
W ilber,•V %S

Good . 
F an cy  
No, 10

T  om atoee

CARBON O ILS 
B arre ls

P e rfec tio n  ..........
D. S. G asoline 
G as M achine . . .  
D eodor’d  N ap ’a

B lack, w in te r

Snider's % plats

COCOANUT 
D u n h am ’s  p e r lb. 

%s, 51b. case  . . . . . .  30
%s, 51b. case  ............. 29
%s, 151b. case  .............. 29
%s, 151b. case  .............. 28
Is , 151b. case  ............. 27
*4» & %s 15tb. case  28
Scalloped G em s ........... 10
<48 & % s pa ils  ........... 16
B ulk, p a lls  ...................  13
B ulk, b a rre ls  ............... 12
B ak e r’s  B raz il Shredded  
10 6c  pkgs., p e r  case  2 60 
26 10c  pkgs., p e r  case  2 60 
16 10c an d  33 6c pkgs.,

p e r  case  ................... 2 60
C O F F E E S  ROASTED 

Rio
C om m on ......................... 19
F a ir  .................................  19%
Choice .............................  20
F a n c y  .............................  21
P e a b e rry  .................. 23

S an to s
C om m on ......................... 20
F a ir  .................................  20%
Choice ...........................  21
F an cy  .............................  33
P eab erry  ...................  93

M aracaibo
F a ir  .................................  34
Choice .............................  35

M exican
Choice ...........................  25
F an cy  ............................. 26

G uatem ala
F a ir  .................................  25

_ Bogota
F a ir  ...........................  04
F an cy  .................26
E xch an g e  M ark et, S teady 
Spot M arket, S trong  

P ackage
a ». i i ,ew  Y ork B asis
A rbuckle  ....................... 17 00

M cL a u g h lin ’s X X X X  
M cL aughlin ’s  X X X X  

package  coffee Is sold to  
re ta ile rs  only. M a ll a ll o r 
d e rs  d ire c t to  W . F . M c
L augh lin  & Co., C hicago,

E x tra c ts
H olland , % gro. bxs. 95
Felix , % g ro ss  ............ 1 15
H um m el’s  foil, % gro . 85 
H um m el’s  tin , % gro . 1 43 

C O N FEC TIO N E R Y  
S tick  C andy  P a lls

Horehound ...............  9
S ta n d a rd  .....................* 9
S tan d a rd , sm all . . . .  10
T w ist, sm all ...............  10
_ , C ases
Ju m b o  ...........................  g ii
Jum bo, sm all ........... .’. 10
B ig  s t ic k  .....................  914

* 14B oston  S u g a r S tick  
Mixed C andy

P a ils
8%
10

B roken
C u t L o a f .......................
FTench C ream  .............  10
F an cy  ............. ..............
G rocers ...........................  7
K in d e rg a rte n  ...............  12
L ead e r ...........................  19
M ajes tic  .......................  10
M onarch  .........................  10
N ovelty  ...........................  n
P a ris  C ream s ...............  11
P rem io  C ream s .........  14
R oyal .............................  8
Special .............................  19
Valley C ream s ...........  13
X L  O ...........................  7%

S pecia lties
a a P a ils
A uto  K isses  (b a sk e ts )  13
A u tu m n  L e a v e s ........... 13
B onnie B u tte r  B ite s  . .  17 
B u tte r  C team  C om  . .  16
C aram el D ice ...............  13
C ocoanut K ra u t  ...........
C ocoanut W affles  . . . .  14
Coffy Toffy .................  14
D ain ty  M in ts  7 lb. t in  16
E m p ire  F u d g e  .............  14
F udge , P in eap p le  . . . .  14
Fudge, W a ln u t ......... 14
F udge , F ilb e r t ...........  14
Fudge, Choco. P e a n u t 13 
F udge , H oney  M oon . .  14 
Fudge, T o a s te d  C ocoa-

n u t ...............................  14
F udge , C h erry  ........... 14
F udge , C ocoanut . . . .  14 
H oneycom b C andy  . .  16
Iced  M aroons ...............  14
Iced G e m s ......................... 15
Iced  O range Je ll ie s  . . .  13 
I ta lia n  B on B ons . . . .  13
Lozenges, P e p ...............  11
L ozenges, P in k  .........  11
M anchus .........................  14
M olasses K isses, 10 

lb. box  .......................  IS
N u t B u tte r  P u ffs  ___ 14
Pecans, E x. L a rg e  @14

C hocolates
P a ils

A ssorted  Choc................ 16
A m azon C aram els  . . . 16
C ham pion ..................... 12
Choc. C hips, E u re k a  . .19
C lim ax ........................... 14
Eclipse, A sso rted  . . . . 14
Idea l C hocolates ......... 14
K londike C hocolates 18
N abobs ........................... 18
N ibble S tick s  ............... 25
N u t W afe rs  ............... 18
Ocoro Choc. C aram els 17
P e a n u t C l u s t e r s ........... 20
Q u in t e t t e ......................... 16
R eg ina  ........................... 11
S ta r  C hocolates ......... 13
S uperio r Choc, (lig h t) 19

Pop Corn Goods 
W ith o u t prizes. 

C rack e r J a c k  w ith
coupon .........................  3 35

Pop C orn Goods w ith  P rize s  
G iggles, 5c pkg. cs 3 50
Oh My 100s ..................  3 50
C rack e r Jack , w ith  P rize  
P op  C orn B alls, w ith  r ib 

bon, 200 In cs  p e r  cs. 1 40 
Cough D rops

. .  13.5 F an cy  ....................... . . . .  28

. .  19.9 J a v a

. 13 P r iv a te  G ro w th  . . . 26 @30
29 @34% M andling  ................. . 81@35
16 @22 A ukola ..................... . 30@32s
»

@10
Mocha

S h o rt B ean  ......... . .  .25® 27• S SS Long B ean  ............. . ..2 4 ®  25see •••1 ss w. u  0 . a ........... .. . »«IS»"»«

boxes
P u tn a m  M entho l . . . 1 00
S m ith  B ros.................. . 1 25

N U TS—W hole
lbs.

A lm onds, T a rrag o n a  
A lm onds, C alifo rn ia

22

so ft shell D rak e  . . @22
B razils  ...................  12@13
F i l b e r t s ...................
Cal. No. 1 S. S. . .  @22
W aln u ts , N ap les  ..18@ 19 
W aln u ts , G renoble 17 @18 
T ab le  n u ts , fa n cy  14 @16 
P ecan s , L a rg e  . . .  @13
P ecan s , Ex. L a rg e  @14

Shelled
No. l  S pan ish  Shelled

P e a n u ts  ........... 6%@ 6%
Ex. Lg. Va. Shelled

P e a n u ts  ........  10% @11
P ecan  H a lv es  ......... @55
W aln u t H a lv es  . . . .  @40
F ilb e r t M eats  _ @38
A lican te  A lm onds @65
J o rd a n  A lm onds . .

P e a n u ts  
F an cy  H  P  SVns

g a w . - - - ................. 5%@6%
R o asted  ........  6% @7%

h . p . Jum bo,
J*aw  ...................  7 @,7%
R o asted  ............. 8 @8%

CRA CK ERS
N a tio n a l B iscu it C om pany 

B ran d s
In -e r-S ea l T rad e  M ark 

Goods
P e r  doz.

B aro n e t B iscu it ..........  1 00
F lak e  W afe rs  ............... £ XJi
C am eo B iscu it 150
C heese S andw ich  . . . .  1 00 
C hocolate W afe rs  . . .  l  00 
E xcelsio r B u tte rs  . .  1 00
F ig  N ew ton  ................'  j  00
Five O’c lo ck  T ea  B et 1 00 
G inger S naps  N B C  . .  1 00 
G raham  C rack e rs  Red 

Label, 10c size . . . .  l  00
K a ise r  Ju m b le s  ............  1 00
L em on S naps  .............| . 50
M allom ars .........................1  00
O y ste re tte s  ......................... 50
P rem iu m  Sodas ........... l  00
R oyal T o a s t ................... 1 00
S a ra to g a  F lak es  . . . .  1 50 
Social T ea  B iscu it . .  1 00
U needa B iscu it ..........  50
(Jneeda G inger W afe r  1 00 
V anilla  W afe rs  . . . .  1 00 
W a te r  T h in  B iscu it . .  l  00 
Zu Z u  G inger S naps  50 
Z w ieback  .......................  1 00

O th er P ack ag e  Goods 
B arm i in ’s  A n im als  . .  50
Soda C rack ers  N BC 

F uiniiy P a c k ag e  . . .  2 50 
F ru it c a k e  ..................... 3 00

B ulk Goods
C ans a n d  boxes

A n im als ...........................  19
A tla n tic s  A lso A sstd . 12 
A vena  F r u i t  C akes . .  12 
B onnie L oon  CooKies 10
B onnie L ass ie s  ...........  10
Cam eo B iscu it ...........  25
C ecelia B iscu it ........... 16
C heese T id  B its  ___  20
C hocolate B a r  (can s) 18 
C hocolate  D rops . . . .  18 
Choc. H oney  F in g e rs  16 
Choc. M in t W afers  . .  14
C ircle Cookies ........... 12
C racknels  .....................  20
C ream  F in g e rs  ........... 14
C ocoanut T affy  B a r  . .  13 
C ocoanut D rops . . . .  12 
C ocoanut M acaroons . 18 
C ocont H oney  F in g e rs  12 
C ocont H oney  Ju m b le s  12 
Coffee C akes Iced  . .  12 
D in n e r P a il  M ixed . .  8%
F am ily  Cookies ......... 8%
F ig C akes A ss td ...........12
F ires iu e  P e a n u t Ju in b  10 
F iu ted  Cocont. B a r  ..11
F ro s te d  C ream s ___  8%
F ro s te d  G inger Cook. 8%
F rusted  R aisin  Sqs. . .  10
G inger D rops ............... 13
G inger G em s P la in  . .  8% 
G inger Gem s, Iced  . .  9% 
U ran am  C rack ers  . . . .  8 
G inger S naps F 'am iiy . 8% 
G inger S naps  R ound  . .  8 
H arleq u in  Ju m b les  . .  12
H obnob Cookies ......... 12
H ousehold  Cookies . .  10 
H ouseho ld  Cooks. Iced  11 
H ippodrom e B a r . . . .  12 
H oney  F in g e rs  A ss’t  12
H oney  F lak es  ...........  14
H oney  Ju m b le s  ......... 12
im p e ria ls  ....................... 8%
Jub ilee  M ixed ............. 10
K aise r Ju m b les  ......... la
L ady  F in g e rs  Sponge 30 
L eap  Y ear Ju m b les  . .  20 
Lem on B iscu it S q u are  9
Lem on W afers  ...........  18
L em ona ...........................  8%
L o rn a  Doon ................... 18
M ace C akes ...................  8
M ary A nn  ...................  10
M andalay  .......................  10
M arshm allow  P ec an s  20
M edora .........................  8
Mol. F r t .  Cookie, Iced  ' l l  
N BC H oney  C akes . .  12 
O a tm eal C rack e rs  . . .  8
O range G em s ............... 8%
Oreo B iscu it ............... 25
P en n y  A sso rted  ........... 10
P e a n u t G em s . . . . . . .  9
P icn ic  M ixed ............... 12
P ineapp le  C akes . . . .  17
R aisin  Cookies ........... 12
R aisin  G em s ............... 11
R everes  A ss td ...............  15
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6 7 8
ss

»_______ 10 11
S a ltin es  .........................  13
Seafoam  .........................  18
S naparoons ...................  15
Spiced Jum bles, Iced  10
S u g a r F in g e rs  ............... 12
S u g ar C rim p ...............  10
S u ltan a  F r u i t  B iscu it 16
S w e e th ea rts  ................. 25
V an illa  W afe rs  ........... 20

B u tte r
Boxes

E xcelsio r B u tte rs  . . . .  9 
NBC S q u are  B u tte rs  7
Seym our R ound ........... 7

Soda
NBC Sodas ...................  7
P rem iu m  Sodas ........... 8
S elect Sodas ............... 10
S a ra to g a  F lak es  . . . .  13
S a ltin es  .........................  13

O yster
NBC P icn ic  O ysters  . .  7
Gem O y sters  ............... 7
Shell ...............................  8%

S u g a r W afe r S pecialties
A dora .............................  1 00
N abisco  ......................... 1 00
N ab isco  ......................... 1 75
F e s tin o  ......................... 1 50
F es tin o  ......................... 2 50

Above q u o ta tio n s  of N a-
tio n a l B iscu it Co., sub jec t 
to  change  w ith o u t notice.

C R E A M  T A R T A R  
B arre ls  o r D rum s . . . .  38
B oxes .................................  39
S quare  C ans ................... 41
F a n c y  C addies .............  46

D R IE D  F R U IT S  
Apples

E v ap o r’ed Choice b lk  8 
E v a p o r’ed F an cy  pkg. 

A p rico ts
C alifo rn ia  ................. 11@14

C itron
C orsican  .........................  16%

C urra n ts
Im ported , 1 lb. pkg. . .  9 
Im ported , bu lk  ........... 8%

M uirs—Choice, 251b. . .  6% 
M uirs—Fancy , 251b. . .  7% 
F an cy , Peeled, 25Tb. ..12 

Peel
L em on, A m erican  . . .  12% 
O range, A m erican  . . .  12% 

R aisins
C luster, 20 c a r to n s  . .  2 25 
Loose M uscatels, 4 Cr. 7% 
Loose M uscatels, 3 Cr. 7% 
L . M. Seeded, 1 lb. 8%@9%

C a lifo rn ia  Prunes 
90-100 251b. boxes ..@  7% 
BO- 90 251b. boxes . .@ 8% 
70- 80 251b. boxes . ,@ 9% 
60- 70 251b. boxes . .@ 9% 
50- 60 25tb. boxes ..@ 10%  
40- 50 251b. boxes ..@ 11

F A R IN A C E O U S  GOODS 
Beans

C alifo rn ia  L im as . . . .  7
Med. H a n d  P icked  . .  3 25 
B row n H olland  ........  3 20

Poles
Bamiboo, 14 ft. ,  p e r  doz. 55 
Bam boo, 16 ft., p e r  doz. 60 
B am boo. 18 ft., p e r  doz. 80

F L A V O R IN G  E X T R A C T S
Jen n in g s  D C B rand

E x tra c t  L em on T erpen less 
E x t r a c t  V an illa  M exican  
B oth  a t  th e  sam e  price. 

No. 1, F  box % oz. . .  85
No. 2, F  box, 1% oz. 1 20 
No. t ’ ,box> 2 Ms oz. 2 25 
No. 3, 2% oz. T a p e r  2 00 
No. 2, 1% oz. fla t . . . .  1 75

FLO U R  A N D  F E E D  
G rand  R ap ids G rain  & 

M illing Co.
W in te r W h ea t

P u r ity  P a te n t  ........... 7 50
M atch less ..................... 7 30
F an cy  S p ring  ........ ’ ] 7 go
W izard  G raham  .... 7 10
W izard , G ran . M eal . .  4 90
W izard  B uckw ’t  cw t. 3 60
Rye ........................... 7 50

V alley  C ity  M illing  Co.
L ily  W h ite  ..................... s 00
L ig h t L o af ...................  7 50
G rah am  ...........................  3 40
G ran en a  H e a lth  . . . .  3 50
G ran. M eal ................... 2 05
Bolted Med ...............  1 95

V oigt M illing Co. 
V oigt’s C rescen t . . . .  7 75
V oig t’s  R oyal ........... 8 15
V oigt’s F lo u ro ig t . . . .  7 75 
V oig t’s  H ygien ic  G ra 

h a m  ...........................  6 70
W atso n -H ig g in s  M illing Co. 
P e rfec tio n  B uck w h ea t

F lo u r  .........................  g 20
P e rfec tio n  F lo u r  . . . .  7 85
Tip T op F lo u r  . . . . . .  7 35
Golden S hea f F lo u r  . .  6 95 
M arsha lls  B es t F lo u r 8 20 

W orden G rocer Co.
Q uaker, p a p e r  ........... 7 70
Q uaker, c lo th  ............. 7 60

Kansas H ard  W h e at 
V oigt M illing Co.

C alla  L ily  ....................... 7 75
W orden G rocer Co. 

A m erican  E ag le , % s 8 00 
A m erican  E ag le , % s 7 90 
A m erican  E ag le , % s 7 80 

S pring  W heat 
Roy B a ke r

M azeppa ....................... 7 90
G olden H orn , b ak ers  7 80
W isconsin  R ye ........... 6 50
B ohem ian  R ye ........... 7 10

Ju d so n  G rocer Co.
C eresota, %s ............... 8 00
C eresota, %s ............... s 10
C eresota, %s ............... 8 20

V oigt M illing Co. 
C olum bian ................... 8 00

W orden G rocer Co. 
W ingold, % s c lo th  . .  s 50 
W ingold, % s c lo th  . .  8 40 
W ingold, % s c lo th  . .  8 30 
W ingold, %s p a p e r  . .  8 35 
W ingold, %s p a p er . .  8 30

C alfskin, g reen , No. 1 15
C alfsk in , g reen , No. 2 13%
C alfsk in , cured , No. 1 16
C alfsk in , cured , No. 2 14%

Pelts
Old W ool ............... 60@1 25
L am bs ................... 15@ 25
S hearlings  ........... 10@ 20

T a llo w
No. 1 .....................  @5
No. 2 ...................  @4

W ool
U nw ashed, m ed. @24

.U nw ashed, fine . .  @20
HORSE R A D IS H  

P e r  doz.................................  90
Je lly

5tb. pails, p e r  doz. ..2 30 
15Tb. pails , p e r  p a il . .  65
301b. pails, p e r p a il . .  1 25

J E L L Y  GLASSES 
% p t. in  bbls., p e r  doz. 15 
% p t. in  bbls., p e r doz. 16 
8 oz. capped in  bbls., 

p e r  doz.............................  i s
M A P L E IN E

2 oz. bo ttles , p e r  doz. 4 00 
1 oz. bo ttle s , p e r  doz. 2 25 
% oz. bo ttles , p e r  doz. 1 10 

M IN C E  M E A T  
P e r  case  ....................... 2 85

M O LASSES
N ew  O rleans

F an cy  Open K e ttle  . . .  42
Choice ...............................  35
Good ...................................  22
F a ir  ...................................  20

H a lf b a rre ls  2c e x tra  
R ed H en , No. 2% . . .1  75
Red H en , No. 5 ...........1 75
Red H en , No. 10 . . . . 1  65

M U S TA R D
% lb. 6 lt>. box ........... 16

O L IV E S
B ulk, 1 gal. kegs  1 00 @1 10 
B ulk, 2 gal. kegs 95 @1 05 
Bulk, 5 gal. kegs  90@1 00
Stuffed, 5 oz.................... 90
Stuffed, 8 oz................... 1 25
Stuffed, 14 oz..................... 2 25
P it te d  (n o t s tu ffed)

14 oz...............................  2 25
M anzan illa , 8 oz.............  90
L unch , 10 oz...................  1 35
L unch , 16 oz......................2 25
Q ueen, M am m oth , 19

oz..................................... 4 25
Queen, M am m oth, 28

oz...................................... 5 75
Olive Chow, 2 doz. cs.

p e r  doz......................... 2 25
P IC K L E S

M edium
B arre ls , 1,200 co u n t . .  7 50 
H a lf bbls., 600 coun t 4 25 
5 gallon  kegs ............... 1 90

S m all
B arre ls  ...........................  9 50
H a lf b a rre ls  ............... 5 25
5 gallon  kegs  ............... 2 25

G herk ins
B arre ls  .........................  13 00
H a lf b a rre ls  ................. 6 25
5 gallon  kegs  ............... 2 50

F a rina
25 1 lb. p ack ag es  . . . .  1 50 
B ulk, p e r 100 lb. . . .  4 50 

O rig in a l H o lland  Rusk 
P ack ed  12 ro lls to  co n ta in er 
3 c o n ta in e rs  (40) ro lls 3 20

H om iny
P ea rl, 100 lb . sack  . .  2 25 
M accaroni and V erm icelli 

D om estic, 10 lb. box . .  60
Im ported , 25 lb. box . .2 50 

P ea rl B arley
C h este r ........................... 3 75
P o r tag e  .........................  5 00

P eas
G reen, W isconsin , bu. 3 00 
G reen, Scotch, bu. . .  3 25
Split, lb .............................. 6

Sago
E a s t  In d ia  ....................... 5
G erm an , sack s  ................... 5
G erm an, b roken  pkg. 

T apioca
F lak e , 100 lb. sack s  . .  5 
P ea rl, 100 lb . sack s  . .  5
P e a rl, 36 p k g s ...............  2 25
M inute, 36 p k g s ...........2 75

FISH IN G  TA C K LE
% to  1 in .......................  6
1% to  2 in ................... .. 7
1% to  2 in .........................  9
1%  to  2 in ....................... 11
2 in ...................................... 15
3 in ....................................  20

C otton  L ines
No. 1, 10 fe e t ............... 5
No. 2, 15 fe e t ............... 7
No. 3, 15 fe e t ...............  9
No. 4, 15 fee t ............... 10
N o . '5, 15 fee t ............... 11
No. 6, 15 fe e t ............... 12
No. 7, 15 fe e t ............... 15
No. 8, 15 fee t ............... 18
No. 9, 15 fe e t ............. 20

Linen L ines
Sm all ...................................  20
M edium  .............................  26
L u g e  .................................  34

Meal
B olted  .............................  4 70
Golden G ran u la ted  . .  4 j)0

W h e at
N ew  R ed  .......................  l  50
N ew  W h ite  ...................  1 45

Oats
M ichigan  ca r lo ts  . . . .  60
L ess th a n  ca rlo ts  . . . .  62

Corn
C arlo ts  .............................  78
L ess th a n  ca rlo ts  . . . .  80

Hay
C arlo ts  .........................  12 00
L ess th a n  ca rlo ts  . . .  14 00 

Feed
S tree t C ar F eed  . . . .  32 00 
No. 1 C orn & O a t F d  32 00
C racked  C orn ........... 31 00
C oarse  Corn M eal . .  31 00

F R U IT  JA R S  
M ason, p ts ., p e r  gro. 3 50 
M ason, q ts ., p e r  gro . 3 90 
M ason, % gal. p e r  gro . 6 25 
M ason, can  tops, gro. 1 15 

G E L A T IN E
Cox’s, 1 doz. la rg e  . .  1 45 
Cox’s, 1 doz. sm all . .  90
K nox’s S parkling , doz. 1 25 
K nox’s  Spark ling , g r. 14 00 
K nox’s A cidu’d doz. . .  1 25
N elson’s  .........................  1 50
O xford ...........................  75
P lym ou th  Rock, P hos. 1 25 
P ly m o u th  Rock, P la in  90

G R A IN  BAGS
B road  G auge ...............  IS
A m oskeag .....................  19

Herbs
Sage .................................  15
H ops .................................  15
L au re l L eav es  ............. 15
S enna L eaves ............... 25

H ID E S  A N D  P E L T S  
H ides

G reen, No. 1 ..............  14
G reen, No. 2 ..............  13
Cured, No. 1 ..............  16
C ured, N o. 2 ..............  15

Sweet s m a ll
B arre ls  .......................  16 00
H a lf  b a rre ls  ............... 8 50
5 gallon  kegs .............  3 20

P IP E S
Clay, No. 216, p e r  box 1 75 
Clay, T. D. fu ll co u n t 60 
Cob .................................  90

P L A Y IN G  C ARD S 
No. 90, S team b o a t . . . .  75
No. 15, R iva l a sso rte d  1 25 
No. 20, R over, en am ’d  1 50
No. 572, Special ........... 1 75
No. 98 Golf, S a tin  fin. 2 00
No. 808, B icycle ............. 2 00
No. 632 T o u rn ’t  w h is t 2 25 

P O T A S H .
B a b b itt’s, 2 doz........... 1 75

PR O V IS IO N S  
Barre led  P ork 

C lear B ack  . .  21 00@22 00 
S h o rt C u t C lr 19 00@20 00
B ean  .................  16 00@17 00
B risket, C lear 27 00@28 00
P ig  .............................
C lear F am ily  ........... 26 00

D ry  S a lt M eats
S P  B ellies ___  14% @15

Lard
P u re  in  tie rc e s  . 11%@12 
C om pound L a rd  . 8%@ 9 
80 lb. tu b s  . . .  .a d v a n c e . .%  
60 lb. tu b s  . . . .a d v a n c e  % 
50 lb. tu b s  . . . .a d v a n c e  % 
20 lb. pa ils  . . .a d v a n c e  % 
10 lb. p a ils  . . .a d v a n c e  % 
5 lb. pa ils  . . .a d v a n c e  1 
8 lb pa ils  . . .a d v a n c e  1 

Smoked M eats 
H am s, 14-16 lb. 15%@16 
H am s, 16-18 lb. 14 @14% 
H am s, 18-20 lb. 13%@14 
H am , d ried  beef

se ts  ................... 29 @30
C alifo rn ia  H am s 10 @10% 
P icn ic  Boiled

H am s ............... 19% @20
Boiled H am s . . 2 2  @23 
M inced H a m  . .  14 @14% 
B acon ................. 16 @22

Sausages
B ologna . . .
L iver .........
F ra n k fo r t  .
P o rk  ..........
V eal ...........
T ongue . . . ,  
H eadcheese

10% @11 
9%@1*

12 @12%  
11 @12 
. . . .  11.....  11
----- 1*

Beef
B oneless ......... 20 00@20 50
R um p, new  . .  24 50@25 00

% bbls. 
% bbls., 
% bbls., 
1 bbl. .

P ig ’s Feet 

4Ò’ lb s .” . ! ’.
1 05
2 10 
4 25 
8 50

T rip e
K its, 15 lb s .....................  90
% bbls., 40 lb s ...............1 60
% bbls., 80 lb s ...............3 00

Casings
H ogs, p e r % ................. 35
Beef, rounds, s e t  . .  24@25 
Beef, m iddles, s e t  . .  80@85 
Sheep, p e r bundle  . . . .  85

Uncolored B u tte rln e
Solid D a iry  ----- 12%@16%
C oun try  Rolls . .  13 @19%

Canned M eats
Corned beef, 2 tb. . 4 70
Corned beef, 1 lb. . . 2 50
R oast beef, 2 tb. . . . . 4 70
R oast beef, i  lb. 
P o tted  M eat, H am

. 2 50
F lavo r, % s ............

P o tted  M eat, H am
.. 48

F lavo r. % s . . . .  
Deviled M eat. H am

.. 90
F lavo r, % s ..........

D eviled M eat. H am
.. 48

F lavo r, %s ............ . 90
P o tted  Tongue, %s . .  48
P o tte d  T ongue, %s 

R IC E
. .  90

F an cy  .........................7 @7%
J a p a n  S ty le  ........  5 @5%
B roken ................... 8% @4%

R O L LE D  O ATS 
Rolled A venna, bbls. 6 90 
S teel Cut, 100 lb. sks. 3 60
M onarch, bb ls...............  6 65
M onarch, 90 lb. sks. 3 20 
Q uaker, 18 R eg u lar . .  1 45 
Q uaker, 20 F am ily  . .  4 50

S A L A D  D RESSING
Colum bia, % p t.............. 2 25
Colum bia, 1 p in t . . . .  4 00 
D urkee’s, la rg e  1 doz. 4 50 
D urkee’s, sm all, 2 doz. 5 25 
S n ide r’s, large, 1 doz. 2 35 
S n id e r’s sm all, 2 doz. 1 35 

S A L E R A T U S
P ack ed  60 lbs. in  box. 

A rm  and  H a m m e r . .  3 00 
W yando tte , 100 % s . .  3 00 

S A L SODA
G ranu la ted , bb ls ..............  80
G ranu la ted , 100 lbs. cs. 90 
G ranu la ted , 36 pkgs. . .  1 25

S A L T
Com m on Grades

100 3 lb. sack s  ........... 2 60
70 4 lb. sack s  ........... 2 40
60 5 lb. sack s  ..........  2 40
28 10 lb. sack s  ...........  2 25
56 lb. sack s  ...............  40

28 lb. sack s  ...............  20
W arsaw

56 lb. sack s  ................... 26
28 lb. d a iry  in  d rill bags 20

S olar Rock
56 lb. sack s  .......................  26

Com m on
G ran u la ted , F in e  . . . .  1 10
M edium , F in e  ............. 1 15

S A L T  F IS H  
Cod

L arge , w hole ___  @ 8
Sm all, w hole ___  @ 7%
S trip s  o r  b rick s  . .  9 @13 
Pollock ...................  @ 5 %

Smoked Salm on 
S tr ip s  .............................  9

H a lib u t
S tr ip s  .................................  i s
C hunks .........................  19

H olland  H e rr in g  
Y. M. w h. hoop bbls.
Y. M. wh. hoop % bbls. 
Y. M. w h. hoop kegs 
Y. M. w h. hoop M ilchers

kegs ...........................
S tan d a rd , b b ls ............ 11 75
S tan d a rd , % bb ls ..............6 13
S tan d a rd , kegs ___  80

T ro u t
No. 1, 100 lb s ................  7 50
No. 1, 40 lb s ................. 2 25
No. 1 10 lb s ..................  90
No. 1, 2 lb s ....................  75

M ackerel
M ess, 100 lb s ...............  15 00
M ess, 40 lb s ....................  6 50
M ess, 10 lb s ....................  1 70
M ess, 8 lb s .....................  1 46
No. 1, 100 lb s ..................14 00
No. 1, 40 Tbs....................  6 10
No. 1, 10 lb s ........................1 60

L ake  H erring
100 lb s .................................  4 25
40 lb s .................................  2 10
10 lb s ............................  62

8 lb s .............................  54

SE E D S
A nise ...............................  20
C anary , S m y rn a  . . . .  8%
C araw ay  .......................  15
Cardom on, M alab a r 1 20
C elery  .............................  45
H em p, R u ss ian  ...........  5
M ixed B ird  .................  9
M usta rd , w h ite  ...........  12
P oppy  ...........................  16
R ape ...............................  10

SH O E BLACKING 
H an d y  Box, la rg e  3 dz. 3 50 
H andy  Box, sm all . .  1 26 
B ixby’s  R oyal P o lish  85 
M iller’s  C row n P o lish  85 

S N U F F
Scotch , in  b ladders  . . . .  37 
M aecaboy, in  j a r s  . . . . .  35 
F ren c h  R apple  in  j a r s  . .  43 

SODA
Boxes ...............................  5%
K egs, - E n g lish  ............. 4%

SP IC E S 
W hole Spices 

A llspice. J a m a ic a  ..9@ 10 
Allspice, lg  G arden @11 
Cloves, Z an z ib a r . .  @22 
C assia, C an ton  . .  14 @15 
C assia, 5c pkg. dz. @25 
G inger, A frican  . .  @ 9 %  
G inger, C ochin . . .  @14% 
M ace, P e n a n g  . . . .  @70
M ixed, No. 1 ......... @17
M ixed, No. 2 ........... @16
M ixed, 5c pkgs. dz. @45 
N u tm egs, 70-180 . .  @30 
N u tm egs, 105-110 ..@ 25 
N u tm egs, 105-110 . .  @25 
P epper, B lack  . . . .  @15
P epper, W h ite  ___  @25
P epper, C ayenne . .  @22 
P a p rik a , H u n g a ria n  

P u re  Ground in Bulk 
Allspice, J a m a ic a  . .  @15 
Cloves. Z an z ib a r . .  @28 
C assia, C an ton  . . . .  @22 
G inger, A frican  . . .  @18
M ace, P en a n g  -----  @75
N u tm eg s ................... @35
P epper, B lack  ........... ig
P epper, W h ite  . . . .  @32 
P epper, C ayenne . .  @24 
P ap rik a , H u n g a ria n  @45 

STARCH 
Corn

K ingsford , 40 lbs. . .  71/
M uzzy, 20 lib . pkgs. . .  5% 

K ingsford
S ilver Gloss, 40 lib . . . - 7% 
M uzzy, 40 lib . pkgs. . .  5 

Gloss
Argo, 24 5c p k g s .......... 90
S ilver Gloss, 16 31bs. ..644 
S ilver Gloss, 12 6Ibs. 8% 

Muzzy
48 l ib .  p ackages  ........... 5

2 packages  . . . .  4%
12 61b. p ack ag es  ......... 6
501b. boxes ___  -ua

S Y R U P S ......... %
_  Corn
B arre ls  .............  98
H alf b a rre ls  30
B lue K aro , No. 1%

4 doz.............................  3 45
Blue K aro , No. 2, 2 dz. 1 95 
B lue K aro , No. 2% 2

doz........................... .. 2 35
Blue K aro , No. 5, 1 dz. 2 30 
Blue K aro , No. 10. %

doz..................................  2 20
Red K aro , No. 1 % 4

doz. ....................... g gQ
Red K aro , No. 2 ,2 dz. 2 30 
Red K aro , No. 2%, 2dz. 2 75 
R ed K aro , No. 5, 1 dz. 2 70 
R ed K aro , No. 10 %

doz- ...............................  2 60
. P u re  C ane

F a i r  .................................  16
Good .................................  20
Choice ...........................  25

F o lger’S G rape Punch 
Q uarts , doz. case  . .  6 00 

TA B L E  SAUCES
H alford , la rg e  ........... 3 75
H alford , sm all ........... 2 25

TEA
__ .  U ncolored Jap a n
M edium  ...................  20@25
Choice ....................... 28 @3 3
f a n c y  .......................  36@45
B asket-fired  M ed’m 28@30 
B aske t-fired , Choice 35@37 
B asket-fired , F an cy  38@45
No. 1 N ibs ............... 30@32
S iftings, bulk ......... 9@10
Siftings, 1 lb. pkgs. 12@14 

G unpow der
M oyune, M edium  ..28@33 
M oyune, Choice . .  .35@40 
M oyune, F an cy  . . .  50@60 
P in g  Suey, M edium  25@30 
P in g  Suey, Choice 35@40 
P in g  Suey, F an cy  ,.45@50 

Young Hyson
Choice .......................  28@30
F an cy  ....................... 45 @65

Oolong
F orm osa, M edium  ..25@28 
F orm osa , Choice . .32@35 
F orm osa, F an cy  ...50@ 69 

E nglish  B re ak fas t 
Congou, M edium  ...25@ 30
Congou, Choice ___ 30@35
Congou, F a n c y  ........40@6O
Congou, Ex. F an cy  60@80 

Ceylon
Pekoe, M edium  ___ 28@30
T>r. Pekoe, Cihnlce . .SOWS1? 
F lo w ery  O. P . F a n c y  40@50

!« » ! • .  18 os. *.*.*.*’ **.’. 3 84
Bu*!«, lOo ................... 11 00
E ? "  8 an d  1« 0«. 32G an F a te h , 4 oz. . . . .  11 62
D an  P a tc h , s  oz...........5 76
F a «  M ail, 16 0*. . . . .  7 80 
H ia w ath a , 16 oz. . . .  “0
H iaw ath a , 5c . . . .  K 
M ay F low er, 16 o z .” . ’ 9 3«
N o L im it, s  o a . ......... 1 an

O*. . . .  * 3 «a
Ollhwo* ?n and  18 OZ. 40 10C . . . . . .  ia
O jlbw a, 5c . . ...........  IS
P etoekey  c h ie f,' 7 o a .  2 00 
P e to sk ey  Chief, 14 oz. 4 00

R ^ CBenndi8Ho0, n ey ’ 5C l  78 
Red Bell. 8 foil ...W ”  J \ \  

L  A D  6c ..5  76 
f??® * Cuba, c a n is te r  9 16 
S w eet C uba, 5c . . . .  5 7 «
S w eet Cuba, 10c  . .  of 
Sw eet Cuba, l  n>. t in  4 In
Sw eat S Ub? ’ ^  Rb foil 2 26 Sw eet Burley, 5c LA D  5 7«
Sw eet B urley  8 oz \  I f  
Sw eet B urley . 16 ¿a  \  on 
S w eet M ist, % m  ? 
Sw eet M ist 8 o z * ? : ” n  I f  
T elegram . 6c  . . . . . . .  5 7«
T iger. 5c ........... * 5 1 2
T iger, 35c c an s  2 40

£ ? nle1' 1 tb. . .  60 U ncle D aniel, 1 ea. . .  % j j

Plug
Am. N avy, 1« os............. .....
Apple, 10 lb. b u t t  . . .  *6
D rum m ond N a t. Leaf. 2

a n d  5 lb .................  sn
D rum m ond N a t. L ea f
„  Per doz...............  o .
B a ttle  A x . . . ” ........... 22

« a n d  12 ”

g J . ' S k , * j j

Bulfion*0!* ozr  <J0*' •• l l  
Oplden T w ins 48 

C lim ax, 14% oz. . . . . . .  44
Clim ax, 7 oz. . . .  I ,
D ays’ W ork . 7 A 14 lb  38 
C rem e de M enthe, lb. 62 
D erby, 5 lb. boxes . . . .  28
5 B ros., 4 lb ......... e«
F o u r Roses, 10c 90
G JR .E dge, 2 lb ............... 60
G ° d Rope, 6 & 12 lb. 58
Gold Rope 4 & 8 Tb.. .  58
G. O. P .. 12 A 24 lb. . .  40
G ran g e r T w ist, 6 lb 4« 
G. T. W  10 tb. *  21 m. i f  
H orse  Shoe. 6 & 12 lb. 43 
H oney Dip T w ist, 5*10 45 
Jo lly  T a r, 5 & 8 lb. . .  40
■J- T., 5% & 11 lb ..........  40
•L T., 6% *  H  fit»..........  jo
K eystone  T w ist, 6 tb. 45
K ism et, 6 lb ...................  4g
M aple Dip, 20 oz........... 28
M erry  W idow , 12 lb. . .  32 
N obby Spun Roll 6 & 3 58
P a rro t, 12 lb ...............  32
P a tte r s o n ’s N a t. L ea f 93 
P eachey , 6-12 & 24 lb. 41
P icn ic  T w ist, 5 lb ..........  46
P ip e r H eldslck , 4 & 7 lb. 69 
P ip e r  H eldslck , p e r doz. 96 
Polo, 3 doz., p e r  doz. 48
R edicut, 1 % oz...............  38
Scrapple, 2 * 4  doz. . .  48 
S h erry  Cobbler, 8 oz. . .  32
S pear H ead, 12 oz..........  44
S p ear H ead, 14% oz. . 44 
S pear H ead, 7 oz. . . .  47 
Sq. D eal, 7, 14 *  28 lb. 30 
S tar, 6, 12 *  24 lb . . .  43 
S ta n d a rd  N avy, 7%, 15

*  80 lb ................." . . .  84
T en  P enny , 6 *  12 lb. 35 
Tow n Talk , 14 oz. . . .  31 
T an k ee  Girl, 12 A 24 lb. 31 

Scrap
All Red, 5 c .....................5 76
Am. U nion S c rap  . . . .  5 40
B ag P ipe, 5c ...............  5 88
C utlas, 2% oz................. 26
Globe Scrap , 2 oz. . .  30
H ap p y  T hough t, 2 oz. 30 
H oney  Com b Scrap , 5c 5 76 
H onest Scrap , 5c . . . .  1 55 
M all Pouch, 4 doz. 5c 2 00
Old Songs, 5c ............... 5 76
Old T im es, % gro. . .  5 50 
P o la r B ear, 5c, % gro. 6 76 
Red B and, 5c % gro. 5 76 
Red M an Scrap , 5c . .  1 42
Scrapple, 5c pkgs........... 48
S ure  Shot, 5c 1-6 gro. 5 76 
T an k ee  G irl S crap  2oz. 6 76 
P a n  H an d le  Sen) % gr. 5 76 
P each y  Scrap , 5c . . . .  5 76 
U nion W orkm an , 2% 6 00

Sm oking
All L eaf, 2% f t  7 oz . . .  30
BB, 3% oz.......................  6 00
BB, 7 oz........... ..............12 00
BB, 14 OZ. .....................24 00
B agdad , 10c t in s  . . . .1 1  52
B adger, 2 oz..................... 5 04
B adger, 7 oa. ..............11 52
B anner, 5c ..................  5 76
B anner, 20c ................  1 60
B anner, 40c ................  3 20
Belwood, M ix ture , 10c 94
B ig  Chief, 2% oz. . . . .8  00 
B ig  C hief, 18 oa. . .  . .  88
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SPECIAL PRICE CURRENT
12 13 14

8 m o k ln g
B uu O urnam , 6c . . . .  6 85
Bull D urna iu , 10c ___ 11 52
Bull D urham , 15c . .  17 28 
Bull D u rh am , 8 oz. . .  3 60 
Bull D u rh am , 16 oz. . .  6 72
B uck H orn , 5c ........... 5 76
Buck H orn , 10c . ........ 11 52
B ria r  P ipe , 5c ............. 5 76
B ria r  P ipe , 10c . . . .  11 52
Black Sw an, 5c ......... 5 76
B lack  Sw an, 14 oz. . .  3 50
Bob W hite , 6c ............. 6 00
B ro therhood , 6c ........... 6 • •

11 1010c . .  
16 oz.

B rotherhood ,
B ro therhood ,
C arn iva l, 6c ............... 5 70
C arn iva l, % oz...........  39
C arn iva l, 16 oz...........  40
C igar C lip 'g , Jo h n so n  30 
C igar C lip’s ,  S eym our 30 
Id en tity , 3 & 16 oz. . .  30
D arby C ig a r C u ttin g s  4 50 
C o n tin en ta l Cubes, 10c 90
C orn C ake, 14 oz........... 2 55
Corn Cake, 7 oz............1 45
C orn Cake, 5c ............. 5 76
C ream , 50c p a ils  ......... 4 10
C uban S ta r, 5c foil . .  5 76 
C uban S ta r , 16 oz. pis o 72
C hips, 10c ....................10 30
Dills B est, 1% oz............ 79
Dills B est, 3% oz............ 77
Dills B est, 16 oz............ 73
Dixie K id , 5c ................... 48
D uke 's  M ix ture , 5c ..5  76
D uke’s  M ix tu re , 10c ..11 62
D uke’s  Cam eo, '5c . . . . 5  76
D rum , 5c ....................... 5 76
F. P . A.. 4 oz..................  5 04
F. F . A.. 7 oz...................11 52
F ash ion , 5c .................  6 00
F ash ion . 16 oz..............  5 28
F ive  Bros.. 6c .......... 5 16
F ive Bros., 10c ..........10 53
F ive cSnt cu t P lu g  . .  29
F  O B 10c .....................11 52
F o u r Roses, 10c ........  96
Full D ress, 1% oz. . .  72
Glad H and. 5c ..........  48
Gold Block. 10c ........... 12 00
Gold S ta r , 50c p a il . .  4 60 
G all A  Ax. N avy, 5c 5 76
G row ler, 6c ................. 42
G row ler, 10c ............... 94
G row ler, 20c ................. 1 85
G ian t, 5c .................
G ian t, 40c .................
H and  M ade, 2% oz.
H azel N ut, 5c ___
H oney Dew, 10c . .
H un ting , 5 c ...............
I  X  L , 6c ........................  6 10
1 X  L, In p a lls  ............  3 90
J u s t  S u its, 5 c ................  6 00
J u s t  Su its, 10c ........... 12 00
K iln D ried, 25c ........... 2 45
King Bird, 7 oz................2 16
K ing B ird , 10c ........... 11 52
King B ird, 6c ............... 5 76
{.a T u rk a , 5c ............. 5 76
L ittle  G ian t, 1 lb ........ 28
Lucky S tr ik e , luc  . . . .  96
Le Redo, 3 oz............... 10 80
Le Redo, 8 & 16 oz. 38
M yrtle  N avy , 10c . . . .1 1  52
M yrtle N avy, 5c ......... 5 76
M aryland Club, 5c . . .  50
M ayflower, 5c ............. 5 76
M ayflower, 10c .........  96
M ayflower, 20c ........... 1 92
N igger H a ir, 5c ......... 6 00
N igger H a ir, 10c . . .  .10 70
N igger H ead , 6c ......... 5 40
N igger H ead , 10c . . .1 0  56
N oon H our, 5c ........  48
Old Colony, 1-12 gro. 11 52
Old M ill, 5c .................  5 76
Old E n g lish  C rve l% oz. 96

P ilo t, 7 oz. doz...........  l  05
Soldier Boy, 1 lb .......... 4 75
Sw eet C aporal. 1 oz. 60
Sw eet L o tus, 5 c ...........5 76
Sw eet L o tu s, 10c . . . .1 1  52 
S w eet L o tus, p e r  dz. 4 60 
Sw eet Rose, 2% oz. . .  3o 
S w eet T ip  Top, 5c . .  50 
Sw eet T ip  Top, 10c ..  1 00 
Sw eet U p s , % g ro . ..  10 08
Sun Cured, 10c ............  98
S um m er T im e, 5c . . .  5 76 
S um m er Tim e, 7 oz .. .  l  65 
S um m er T im e, 14 oz. 3 50
S tan d a rd , 5c foil ___ 5 76
S tan d a rd , 10c p ap er 8 64 
Seal N. C. 1% cu t plug 70 
Seal N. C. 1% G ran. 63 
T h ree  F e a th e rs . 1 oz. 48 
T h ree  F e a th e rs , 10c . L  
T h ree  F e a th e rs  and 

P ip e  com bination  . .  2 25 
T om  & J e r ry , 14 oz. 3 60 
Tom  & J e r ry , 7 oz ..1  80 
Tom  & J e rry , 3 oz. . .  76
T ro u t T.ine, 5c ........... 5 90
T ro u t Line, 10c ........11 Oo
T u rk ish , P a tro l, 2-9 5 76
T uxedo, 1 oz. b ag s  . .  48
Tuxedo. 2 oz. tin s  . . .  96
Tuxedo, 20c ................. 1 90
Tuxedo, 80c tin s  . . . .  7 45
T w in O aks, 10c . .  . .  96
U nion T rad e r, 60c . . .  5 10 
U nion L eader, 25c . .  2 60 
U nion L eader, 10c ..11 52 
U nion L eader, 5c . . . .  6 00 
U nion W orkm an, 1% 5 76
Uncle Sam , 10c ......... 10 98
Uncle Sam , 8 oz...........2 25
U. S. M arine, 5c . . .  5 76 
V an B ibber, 2 oz. tin  88 
V elvet, 6c pouch . . . .  48
V elvet, 10c tin  ............. 96
V elvet, 8 oz. tin  ____ 3 84
V elvet, 16 oz. can  . . .  7 68 
V elvet, com bination  cs 5 75
W a r P a th , 5c ........... 6 00
W a r P a th , 20c ........... 1 60
W av e  L ine, 3 oz...........  40
W ave L ine, 16 oz..........  40
W ay  up, 2*4 oz........... 5 75
W ay  up, 16 oz. pa lls  . .  31
W ild F ru it,  5c ........... 5 76
W ild F ru it ,  10c ......... 11 52
Y um  Y um , 5c . . . . . .  5 76
Yum Yum . tOe ........... 11 52
Y um  Y um , 1 tb ., doz. 4 60

T W IN E

Birch,
Ideal

Te e th p lcks  
100 p ackages

T raps
M ouse, wood, 2 holes . .  22 
M ouse, wood, 4 holes . .  45 
10 q t. G alvanized  . . . .  1 55
12 q t. G alvanized  ___  1 70
14 q t. G alvanized  ___  l oo
M ouse, wood, 6 holes . .  70
M ouse, tin , 5 holes __  65
R at, wood .......................  80
R at, sp rin g  ............. 75

Tubs
20-in. S tan d ard , No. 1 8 00 
18-in. S tan d a rd , No. 2 7 00 
16-in. S tan d a rd , No. 3 6 00 
20-in. Cable, No. 1 . .  8 00
18-in. Cable. No. 2 . .  7 00
16-in. Cable, No. 3 . .  6 00
No. 1 F ib re  .................16 60
No. 2 F ib re  ................ 15 00
No. 3 F ib re  ................ 13 50

6 25 
5 50 
4 75

L arg e  G alvanized  
M edium  G alvanized  
Sm all G alvanized  .

5 76 C otton, 3 p ly  ........... . .  20 W indow Cleaners
3 72 C otton , 4 p ly  ........... . .  20 12 in ................

50 J u te , 2 p ly  ................. . .  14 14 in ................
5 76 H em p, 6 ply  ............. . .  13 16 in .............

12 00 F lax , m edium  ........ . .  24
38 Wool, 1 tb. b a le s  . • 10% Wood Bowls

V IN E G A R
W h ite  W ine, 40 g ra in  8% 
W h ite  W ine, 80 g ra in  11% 
W h ite  W ine, 100 g ra in  13 
O akland  V in eg ar & P ick le  

Co.’s B ran d s
H ig h lan d  app le  c ider 18 
O akland  app le  c id e r . .  13
S ta te  Seal s u g a r  ___  11%
O akland  w h ite  p ick lg  10 

P ack ag es  free .
W IC K IN G

No. 0, p e r  g ross ___ 30
No. 1, p e r  g ro ss  .......40
No. 2, p e r  g ro ss  ....... 50
No. 3, p e r  g ro ss  ....... 75

Old C rop, 5c
Old C rop, 25c .............
P. S., 8 oz. 30 lb. cs.
P. S., 3 oz., p e r gro. 5
P a t H an d , 1 oz...............
P a tte rso n  Seal, 1% oz. 
P a tte rso n  Seal, 3 oz. 
P a tte rso n  Seal, 16 oz. 5
Peerless,
Peerless,

6c
10c  cloth ..11  52

Peerless, 10c p ap er ..10  80
P eerless , 20c ...............2 04
P eerless , 40c ............... 4 08
P laza , 2 gro. case  . . . . 5  76
Plow  Boy, 5c ............. 5 76
Plow  Boy, 10c ........... 11 40
Plow  Boy, 14 oz............... 4 70
P edro , loc  ......................l l  93
P rid e  o f V irg in ia, 1 % 77
Pilo t, 5c . . : .................  5 76
P ilo t, 14 oz. doz. . . . .  2 10 
P rin ce  A lbert, 5c . . . .  48
P rin ce  A lbert, 10c . . . .  96
P r in ce  A lbert, 8 oz. . .  3 84 
P rin ce  A lbert, 16 oz. 7 44 
Q ueen Q uality , 5c . .  48
Rob Roy, 5c fo il ___  5 76
Rob Roy, 10c g ro ss  . .  10 52
R ob Roy, 25c doz .......... 2 10
Rob Roy, 50c doz. . . .  4 10 
S. A  M., 5c g ro ss  . . . .  5 76 
8 . A  M., 14 os., doz. . .  3 20 
So ld ier Boy, 5c g ro ss  6 76 
f t U w  Boy, lOo . . . .1 0  50

W O O D E N W A R E
B ask e ts

B ushels  .........................  1 00
B ushels, w ide band . .  1 15
M ark et .........................  40
Splin t, la rg e  ................. 4 00
Splin t, m edium  ........... 3 50
Splin t, sm all ...............  3 00
W illow , C lothes, la rg e  8 75 
W illow , C lothes, sm all 7 25 
W illow , C lothes, m e’m  8 00

B u tte r  P la te s  
O vals

% lb ., 250 in  c ra te  ____ 35
% tb., 250 in c ra te  . . . .  35
1 lb., 250 in  c r a t e ......... 40
2 lb., 250 in  c ra te  ............50
3 lb., 250 in c ra te  .............. 70
5 tb., 250 in  c ra te  ..............90

W ire  E nd
1 tb., 250 in  c ra te  ...........  35
2 tb., 250 ,in c r a t e ...........  45
3 lb., 250 in  c ra te  ..............55
5 tb., 20 in  c ra te  .............. 65

C hurns
B arre l, 5 gal., each  . .  2 4C 
B arre l, 10 gal., each  . .  2 65

C lothes P ins 
R ound H ead

4% inch, 5 g ro ss  ........... 65
C artons, 20 2% doz. bxs 70 

Egg C ra te s  and  F illers  
H u m p ty  D um pty , 12 dz. 20
No. 1 com plete  ................40
No. 2, com plete  .............  «8
C ase No. 2, fillers, 15

®«ts ...........................  1 35
Case, medium. 12 sets 1 15

W ashboards
B anner, Globe ............. 2 60
B rass , S ingle ............... 3 50
Glass, S ingle ............... 3 40
Single A cm e ............... 3 15
D ouble P ee rle ss  ........  4 50
Single P ee rle ss  ........... 3 50
N o rth e rn  Q ueen ___  3 60
Double D uplex  ........... 3 25
Good E nough  ........... 3 40
U niversal .......................  3 50

1 65
1 85
2 30

13 in. B u tte r .............. 1 75
15 in. B u tte r  ..............’ 2 50
17 in. B u tte r   . . . .  4 75
19 in. B u t t e r ................. 7 50

W R A P P IN G  P A P E R
Com m on S traw  ............. 2
F ib re  M anila, w h ite  . .  3 
F ib re  M anila, colored 4
No. 1 M anila  ...............  4
C ream  M an ila  ...............  3
B u tc h ers ’ M an ila  . . . .  2% 
W ax  B u tte r, sh o r t c ’n t  10 
W ax B u tte r, fu ll c ’n t  15 
W ax B u tte r, ro lls  . . .  12

Y E A S T  C A K E
M agic, 3 doz.................... 1 15
S unligh t, 3 doz................. 1 00
S unligh t, 1% doz...........  50
Y east Foam , 3 doz. . .1 15 
Y east Foam , 1% doz. 85

YOURS T R U L Y  L IN E S  
P o rk  an d  B eans  2 70@3 60 
C ondensed Soup 3 25 @3 60 
S alad  D ress in g  3 80(g) 4 50
A pple B u tte r  ___ @3 80
C atsup  ............... 2 70@6 75
M acaroni ........  1 70@2 35
Spices ............... 40@ 85
Herbs ...................  @ 75

A X L E  GREASE

UMICA 
I  GREAS»
PO Oil CO**

1 lb. boxes, p e r  g ro ss  8 70 
3 lb. boxes, p e r g ro ss  22 70

CHARCOAL
Car lots or local shipments, 

bulk or sacked in paper or jute. 
Poultry and stock charcoal.

M. O. DEWEY CO.. Jackson. Mich.

15 16 17

Faucets
C ork lined, 3 in .................70
C ork lined, 9 in .......... 80
C ork  lined, 10 in .................90

Mop S ticks
T ro ja n  sp rin g  ............... 90
E clipse  p a te n t sp rin g  85
No. 1 com m on ...............  80
No. 2 p a t. b ru sh  ho lder 85
Ideal No. 7 ..................  85
121b. co tton  m op h ead s  1 30

P a lls
2-hoop S tan d a rd  . . . .  2 00
2-  hoop S ta n d a rd  . . . .  2 25
3- w lre  C able . 2 30
F ib re  ...............................  2 40

B A K IN G  P O W D E R  
K. C.

Doz.
10 oz., 4 doz. in case  85
15 oz. 4 doz. in  case  1 25
20 oz., 3 doz. in  case  1 60
25 oz., 4 doz. in  case  2 00
50 oz., 2 doz. p la in  to p  4 00 
50 oz. 2 doz screw  to p  4 20 
80 oz., 1 doz. p la in  top  6 50 
80 oz., 1 doz. screw  top  6 76 

B arre l D eal No. 2 
8 doz. each  10, 15 an d

25 oz.............................. 32 80
W ith  4 dozen 10» oz. free  

B arre l D eal No. 2 
6 doz. each , 10, 15 and

25 oz............................... 24 60
W ith  3 dozen 10 oz. free

H a lf-B a rre l D eal No. 3 
4 doz. each , 10, 15 and

25 oz...............................16 40
W ith  2 doz. 10 oz. free  
All cases sold F . O. B. 

jobb ing  point.
All b a rre ls  and  h a lf 

b a rre ls  sold F . O. B. C hi
cago.

Royal

Roasted
D w in n e ll-W rig h t B ran d s

WHITE HOUSf

16c size ..  Pi 
% lb can s  1 35 
6 oz c an s  1 SO 
% lb can s  2 50 
% lb cans  3 75 
l ib  cans  4 80 
3tb can s  13 00 
51b cans  21 50

CIGARS
Jo h n so n  C igar Co.’s B rand 
D utch  M aste rs  Chib 70 00 
D utch  M asters , Inv . 70 00 
D u tch  M asters , P an . 70 00 
D utch  M as te r G rande  68 00 
L ittle  D utch  M as te rs

1300 lo ts) ............... 10 00
Gee J a y  (300 lo ts) ..10  00
El P o r tan a  ................... 33 00
a  c. W ............................32 00
W orden G rocer Co. B rands  

C anad ian  Club
Londres, 50s, wood ....35
L ondres, 25s t in s  ........... 35
Londres, 300 lo ts  ........... 10

C O FF E E
O LD  M A S TE R  C O FFE E

W h ite  H ouse, 1 lb .................
W h ite  H ouse, 2 lb .................
E xcelsio r, B lend, 1 lb ...........
E xcelsio r, B lend, 2 lb ...........
T ip  Top B land, 1 lb .............
R oyal B lend .........................
R oyal H ig h  G rade .............
S u p erio r B lend .....................
B ostoh  C om bina tion  . . .  .

D is trib u ted  by Judson  
G rocer Co., G rand  R ap ids; 
Lee & Cady, D e tro it; Lee 
& C ady, K alam azoo ; L ee 
& Cady, S ag inaw ; B ay  
C ity  G rocer C om pany, B ay  
C ity ; B row n, D avis  & 
W arn er , Jac k so n ; Gods- 
m ark , D urand  & Co., B a t
tle  C reek; F ie lb ach  Co., 
Toledo.

P r 9c to r & G am ble Co.
L enox 3 20
Ivory, 6 oz. 4 00
ivory, 10 oz. ............... 6 75
s t a r  ............ ....................  3 35

Sw ift & C om pany

S w ift’s P r id e  ............... 3 15
W hite  L au n d ry  ........... 3 75
Wool, 6 oz. b a rs  . . . .  4 00 
W ool, 10 oz. b a rs  ___  6 65

T rad esm an  Co.’s B ran d
B lack  H aw k , one box 2 50 
B lack  H aw k , five bxs 2 40 
B lack  H aw k , te n  bxs 2 25

A. B. W ris ley
Good C heer ............  4 nn
Old C oun try  ............ . ." 2 40

Scouring
Sapolio, g ross lo ts  . .  
Sapolio, h a lf gro. lots 
Sapolio, s ing le  boxes
Sapolio, h and  ............... 2 40
Scourine, 50 cakes  . .  1 80 
Scourine, 100 cakes . .  3 50

9 50 
4 85 

40

Old M as te r Coffee 
San M arto  Coffee

Royal G arden T ea, pkgs. 40 
T H E  BOUR C O - 

T O LE D O , O H IO .

SOAP
L a u tz  B ros .’ A  Co,

Acme, 70 b a rs  ...........3 05
Acme, 100 cakes, 5c sz 3 75
Acorn, 120 cakes  ___ 2 40
C otton  Oil, 100 cakes  6 00 
C ream  B orax , 100 cks 3 90 
Circus, 100 cakes 5c sz 3 75 
Clim ax, J00 oval cakes  3 05 
Gloss, 100 cakes, 5c sz  3 75 
Big M aster, 100 b locks 3 90 
N ap h th a , 100 cak es  . .  3 90 
S a ra to g a , 120 cak es  . .  2 40

FITZPATRICK BROTHERS’ SOAP CHIPS
White City (Dish Washing) .................................
Tip Top (Caustic)...............................  .........
No 1 Laundry Dry..................................................
Palm Pure Soap D ry.......................... \ \ \ \

Soap Com pounds
Jo h n so n ’s F ine, 48 2 3 25
Jo h n so n ’s X X X  100 5c 4 00
R ub-N o-M ore ............. 3 85
N ine O’c lo ck  ............... 3 50

W ash ing  Pow ders
A rm our’s  .......................  3 79
B ab b itt’s 1776 ............... 3 75
Gold D ust, 24 la rg e  4 30 
Gold D ust, 100 sm all 3 85
K irkoline, 24 41b...........2 80
L au tz  N ap h th a , 60s . .  .2 40 
L au tz  N a p h th a , 100s 3 75
P earline  .........................  3 75
R oseine .........................  3 90
Snow  Boy, 60 5c . . . .  2 40 
Snow  Boy, 100 5c . . . .  3 75 
Snow  Boy, 24 pkgs.,

F am ily  Size ............... 3 75
Snow Boy, 20 pkgs.,

L a u n d ry  Size ........... 4 00
S w ift’s P rid e , 24s ___ 3 55
S h i f t ’s  P rid e , 100s . .  3.65 
W isdom  .......................  3 30

The only
5c

Cleanser
G uaranteed to  

equal the  
best 16c kinds 

66 - C A N S -$ ] .g |

BBLS.
.210 lbs.........3c per lb.
.250 lbs......... 4c per lb.
.225 lbs......... 5 # c  per lb.
.300 lbs......... 6Jfc per lb

Putnam’s
M enthol Cough Drops

Packed 40 five cent packages in carton 
Price 31.00

Note reduction in price
Each carton contains a certificate, ten of 

which entitle the dealer to

ONE FULL SIZE CARTON 
FREE

when returned to us or your jobber 
properly endorsed

PUTNAM FACTORY, National Candy Co. 
MAKERS

GRAND RAPIDS. MICH.

FOOTE & JENKS* COLEMAN’S " ( b r a n d )  

Terpeneless Lemon and High Class Vanilla
Insist on getting Coleman's Extracts from your jobbing grocer, or m ail order direct to

FOOTE & JENKS. Jackson, Mich.

m

«  I
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BUSINESS-W ANTS DEPARTM ENT
A dvert isem ents  inserted  under this head for two cents a word the first insertion and one cent  a word for each subsequent 

continuous insert,on.  No charge less than 25 cents. Cash must accompany all orders. Q

D octor! Do you w a n t a  p ra c tic e  th a t  
pays  $8,000 to  $10,000 a  y e a r  s tr ic tly  
cash . T h is  p rac tice , office fu rn itu re  and  
fix tu res, w o rth  $2,000 free  if you w ill buy 
th e  d o c to r’s  hom e. D octo r’s h e a lth  de- 
m ade a  re s t. W !rite fo r p a rticu la rs . A. 
K . 2, care  T rad esm an . 980

F a rm  F o r Sale—O r w ill tra d e  fo r  s tock  
o f m erchand ise . 154 acres, 40 c leared , 
located  in  C harlevoix  county . A ddress 
D. C. L evinson, Pe to skey , M ich. 972

V arie ty  S to re—F o r quick sa le ; doing 
good cash  business. W rite  J . E . B aird , 
B eloit, K an sas. 973

F o r Sale—Old estab lished  go ing  h a rd 
w a re  business  in Q uincy; w ell an d  fa v 
o rab ly  know n in th e  c ity  an d  su rro u n d 
ing  te r r i to ry  fo r y e a rs ; s tock  w ill in 
v en to ry  from  $18,000 to  $20,000, b u t  can  
be reduced  som e if n ecessa ry ; excellen t 
o p p o rtu n ity  to  acq u ire  a  business th a t  
w ith  little  effort can  be developed in to  
a  handsom ely  p ay ing  one. A ddress C. E . 
C ausey, Q uincy H otel, Q uincy, 111. 974

F o r E x ch an g e—Q u a rte r sec tion  of fine 
land , in  good fa rm in g  com m unity  in 
Sou th  D ak o ta ; will exchange  fo r s tock  
of m erchand ise . A ddress J . C. R othrock , 
2963 P ra ir ie  avenue, C hicago, 111. 975

W an ted —Stock of m erchand ise  in ex 
change  fo r va luab le  V irg in ia  tru c k  fa rm  
or c le ar incom e p roperty . W . H . G ar- 
re tt ,  N orfolk, Va. 976

To R en t—F a rm e rs ’ feed  barn . A good 
livery  deal in  s ig h t. L ew  S terling ,
S tan to n , M ichigan._______  977

F o r  Siale C heap—N ew  six  room  co t
tag e  a t  W a-W a -T u m  Beach, M ackinaw  
C ity, M ichigan. F u rn ish ed . T e rm s easy. 
W rite  L. D. Johnson , 349 L ake  avenue, 
B a ttle  C reek, M ichigan._____  978

F o r Sale, Q uick—C ash only, c lean  up- 
to -d a te  d ry  goods and  lad ies’ fu rn ish ings . 
All good s tap le  m erchand ise ; s tock  and  
fix tu res  ab o u t $2,500; doing  cash  b u s i
ness. L oca ted  tow n of 500, c e n tra l p a r t  
of S ta te  on L ake  Shore R ailro ad  in best 
fa rm in g  co u n try  in M ichigan. W ill give 
good libera l d iscoun t to  sell a t  once, as  
o th e r  business  dem ands m y a tte n tio n . 
T h is  is good propositioi- an d  open to  in 
v estig a tio n . 70c on do lla r ta k e s  it. A d
d ress  979, care  M ichigan T rad esm an .
___ __________________________________ 979

F o r Sale—Box shook fac to ry , saw  and  
p lan in g  mill, s to ck  of lum ber; a ll in  good 
cond ition ; b a rg a in ; m u s t sell quick. H .
T. B enoit, H am burg , Ark.__________ 969

F o r Sale—B ak ery  in G rand  R apids. 
C heap fo r cash  if ta k e n  a t  once, o r 
m ig h t consider a  tra d e  fo r re a l e s ta te . 
A ddress B ak ery  care  T rad esm an . 970 

F o r Sale—B ak ery  a t  A urora , 111. W rite
I. O chsenschiager.___________________ 953

F o r Sale—L ad ies ’ read y  to  w e a r  s to re  
(genera l) Owosso, M ichigan. H u s tlin g  
m an u fa c tu rin g  tow n. B es t location . E s 
tab lish ed  fo rty  y ears . A ddress, E s ta te  
of J . J . D avis._______________________ 954

F o r Sale, o r m ig h t tra d e  fo r  good c ity  
o r fa rm  p roperty , d e p a r tm e n t s to re  
s to ck ; can  show  good business ; located  
in  coun ty  sea t, in c e leb rated  f ru it  belt, 
p ro sperous com m unity , h igh ly  in te llec tu a l 
people, sp lend id  schools, chu rches , ch a- 
ta u q u a  g rounds, etc. T h is  m u s t go a t  
once; illness in  fam ily  reason  fo r selling. 
T e rm s p a r t  cash , ba lance  on tim e. A d- 
d ress, Y. Z., care  T radesm an ._____ 955

N otice—M erchandise  s tocks  w an ted  fo r 
w ell im proved fa rm s. W e have  business 
blocks, fla ts  an d  a p a r tm e n t houses to 
exchange  fo r fa rm s. E x p la in  fu lly  in 
firs t le t te r  w h a t you have  to  offer. E x 
c h an g in g  p ro p e rties  is ou r specia lty . 
Ise n b a rg e r  R ea lty  Co., 14 U nion T ru s t 
B ldg,, Ind ianapo lis , Ind._____________ 956

F o r  Sale—Sm all s tock  g en era l m e r
ch and ise  an d  fix tu res a t  E lm dale , M ich
igan . T o ta l a b o u t $1,700. P rice  $850. 
L um p sale o r in v en to ry  a t  65 cen ts  on 
th e  do lla r fo r quick  sale. A. C. H ayes, 
E lm dale , M ichigan.__________________ 957

F o r Sale—C om plete  s to ck  u p -to -d a te , 
g roceries, no tions, sp o rtin g  goods, etc. 
T ak e  $10,000 to  $12,000 to  hand le  th e  deal. 
E stab lish ed  37 y ears . B rick  s to re  b u ild 
ing  26 x  80; b rick  w areh o u se  20x40 . W ill 
sell o r re n t build ings. R eason  fo r selling, 
have go t enough an d  w a n t to  re tire . 
C ounty  s e a t tow n. 800 in h a b ita n ts , elec
tr ic  lig h t and  w a te r  w orks. H . J . H am p - 
son, C en trev ille , M ichigan.__________ 960

W an ted —To buy a  good serv iceab le  
g u a ra n te ed  seco n d -h an d  a u to  tru ck . A d
d re ss  Box O, F a lm o u th , M ichigan. 961

F o r  Sale—Good clean, live co rn e r d ru g  
s to re , do ing  good business  in  c ity  of 
40,000. Invoice $4,000. W ill d iscoun t fo r 
cash . A ddress No. 962, c a re  M ichigan 
T rad esm an . 962

Move your dead stock. For closing out 
or reducing stocks, get in touch with 
us. Merchant’s Auction Co., Reedsburg, 

. Wisconsin. 963

Stock Wanted— 1 want to buy a stock 
of goods, somewhere in Central Michigan, 
not over $6,UOO. Must be cheap, as this 
is a Cash deal. Send particulars with 
first letter. Harry Gover, Loomis, Mich.
_____________ _ _ _ ___________________ 965

For Sale— Nine Coleman street lamps. 
A  bargain. Address, Village Clerk, Wai- 
dron, Michigan. ___________  9 5 1

Salesman— Best side line on the mar
ket; easy to sell; light samples. M. E. 
Wright, 714 Free Press Bldg., Detroit, 
Michigan. 934

For Sale— Southwestern Michigan; a 
$2,600 drug stock and fixtures; will sell 
cheap; immediate possession. Address 
Dr. Onontiyoh, Plainwell, Mich. 935

For Sale— No. 1 peddling wagon to 
carry a general line of goods at a bar-
gain, Tony Fox, Fowler, Mich.____ 936

Have 90-acre farm to trade for gro
cery or dry goods stock; price $5 ,0 0 0 ; 
will trade as much equity for goods as 
$3,000; extra good bargain; good land and 
buildings. Address Douglas Lamb, Har- 
risburg, Illinois.__________  9 40

For Sale— Dry goods and men's fur
nishings stock; best location for neigh
borhood store in Southern Michigan; re
tiring from business. A  splendid oppor
tunity for one with limited capital. For 
quick sale will make bargain price— less 
than $2,000. Address, Paul E. Gros, 36 
Washington avenue, N., Battle Creek, 
Michigan. 9 44

Hotel DeHaas, a thirty-five room brick 
hotel, fifteen other rooms available, on 
main corner in Fremont, a live growing 
town of 2,500 in the fruit belt of W est
ern Michigan; this is a money maker, as 
it is the only first-class hotel here; cost 
$30,000; will sell for $15,000; easy terms; 
will not rent; reason," age. No license 
and four sub-rentals. Address Dr. N.
DeHaas, Fremont, Michigan.______ 946

Will Exchange— 985 acres timber land 
near Manchester, Tenn., for city prop- 

. erty or merchandise. Price $13.50 per 
acre. Several small farms. N. L. May, 
Nashville, Tenn. 9 38

For Sale— Drug store, In beautful 
Southern Michigan city of 6,000. This is 
an excellent opportunity. Good trade 
and full prices. Owner must change 
climate. Address No. 948, care Trades
m an____________________ 948

For Sale— A half interest in a well 
established, successful wholesale busi
ness. Purchaser to take active position 
as Secretary or Treasurer. Capital re
quired $15,000, half cash, balance to suit 
purchaser. For full particulars address
949, care Tradesman.______  9 4 9

Merchandise Sales Conducted. Stocks 
reduced or closed out entirely. Greene
Sales Co., Jackson, Michigan._____9QQ

We buy and sell second-hand store 
fixtures. Grand Rapids Merchandise & 
Fixtures Co.. 803 Monroe Ave. 204

Stocks Wanted— If you are desirous of 
selling your stock, tell me about it. I 
may be able to dispose of it quickly. 
My service free to both buyer and seller. 
E. Kruisenga, 17-23 Ionia Ave., Grand 
Rapids, Michigan._____ 870

Look Here Merchants! You can col
lect all your old, “given up” accounts, 
yourself, by our new plan. Enclose stamp 
for sample and full information. Pekin 
Book Co., Detroit, Michigan. 903

I pay  cash  fo r s tocks  o r p a r t  stocks 
of m erchand ise . M ust be cheap. H . 
K au fe r, M ilw aukee, W is . 925

.-laiea open ed — W. L. Slocum, s a le  e x 
p e rt a n d  locksm ith . 97 M onroe Av® 
G rand  R apids, Mich. 1O4

W e pay  CASH fo r m erchand ise  s tock  
and  fix tu res. G rand  R ap ids M erchandise  
& F ix tu re s  Co„ 803 Monro® Ave. 203

F o r Sale—My sto re , dw elling, s to ck  of 
g en e ra l m erchand ise  and  fix tu res, very  
reaso n ab le  fo r cash . N o tra d e rs  need 
answ er. W . H . Sm ith , W allin ,. M ichigan.
______________________________________ 910

F o r Sale o r R en t—T h ree  s to ry  b rick  
bu ild ing  and  basem en t, 22 x  84, c en tra l 
loca tion  in v illage of 2,000. A ddress No. 
950, care  T radesm an ._______  950

F o r Sale—G eneral m erch an d ise  b u s i
ness. P o s t office in  connection . W ill 
s tan d  in v estig a tio n . A ddress No. 890, 
care  T radesm an . 890

F o r Sale—Several good second-hand  
soda fo u n ta in s  w hich  a re  now  in  o p e ra 
tion  and  owned by p a rtie s  w ho w ish  to  
in s ta ll o u r 1915 W alru s  ou tfits. H aze l- 
tin e  & P e rk in s  D rug  Co. A. W . Olds, 
Salesm an. 944

M erch an ts  P lease  T ax e  N otice! We 
have c lien ts  of g rocery  stocks , general 
stocks, d ry  goods stocks, h a rd w are  stocks, 
d ru g  stocks. W e have  on o u r lis t a lso  a 
few good fa rm s  to  exchange  fo r such  
stocks. A lso c ity  p roperty . If  you wish 
to  sell o r exch an g e  y o u r bu sin ess  w rite  
us. G. R. B usiness E xchange, 540 H ouse- 
m an Bldg., G rand  R ap ias , Mich. 65s

W ill pay  cash  fo r a n y  k ind  of m erch an 
dise o r a n y  am o u n t of i t  if cheap  enough. 
H aro ld  G oldstrom , 65 S m ith  Ave., D e tro it 
M ichigan.______  733

L arge  ca ta logue  F a rm s  and  B usiness 
C hances, o r $50 selling  p roposition  free  
P ardee . T rav e rse  City . M ichigan . 519

Cash fo r y ou r business o r p roperty . 1 
bring  buyers and  sellers  to g e th e r. No 
m a tte r  w here  located , if  you w a n t to  buy, 
sell o r exchange  a n y  k ind  of business 
o r  p roperty , w rite  me. E s tab lish ed  1881. 
Jo h n  B. W rig h t, successo r to  F ra n k  P  
Cleveland, R ea l E s ta te  E x p e rt , 1261 
A dam s E x p ress  Bldg., Chicago, 111. 326

W an ted —D ealers h an d lin g  ru g s  to  
w rite  us. W e have a  p roposition  th a t  
w ill c e r ta in ly  be in te re s tin g  to  you. 
B uckeye M an u fac tu rin g  Co., C an ton  
Ohio._______________ __________________884

W an ted —I w a n t to  buy a  shoe s to ck  
fo r spo t cash . P rice  m u s t be low. A d
d re ss  “H a rtz e ll,” care  T rad esm an . 907

A U C T IO N E E R .
A uctioneer—M erchandise an d  re a l e s 

ta te  sold by la te s t  au ctio n  m ethods. 
W rite  fo r a  d a te  to  th e  specia lis t. Flood, 
D exter, M ichigan. _________________ 921

P R IN T IN G .
1,000 le t te r  h ead s  $1.50. 5,000 $5.

C opper Jo u rn a l, H ancock, M ich, 917

H E L P  W A N T E D .
W anted—C loth ing  Sa lesm an—To open 

a n  office and  so lic it o rd e rs  fo r M erch an t 
T ailoring . F u ll sam ple  eq u ip m en t is 
free. S ta r t  now  an d  g e t in to  business  
“ on yo u r own hook.” W e build  to -o rd e r  
th e  b est c lo thes in  A m erica. I f  you h av e  
fa ith  in yo u r ab ility  to  do th in g s , you 
a re  th e  fellow  w e a re  looking for! F u ll 
d e ta ils  w ill be supplied  on req u est and  
I can  call and  ta lk  it  over if you a re  
in te re s ted . E . L. Moon. G eneral A gent, 
Colum bus. Ohio._____  707

S IT U A T IO N S  W A N T E D .
P osition  W an ted  — A ll-a round  m an ;

e ig h t y e a rs ’ experience  in  g en era l s to re ; 
fou r y ears  in  g roce ry  s to re . P . O. Box 
156, C harlo ttesv ille , Ind iana ._______ 932

W an ted —P osition  a s  m a n ag er o f g ro 
cery  o r g e n e ra l s to ck  b y  a  m an  of 
w ide business  experience. A ddress, W . 
A. Spore, A lm a, M ichigan. 967

THE GRAND RAPIDS 
VETERINARY COLLEGE

Offers a Three Years' Course in Veterinary Science 
Complying with all the requirements of the U. S. 
Bureau of Animal Industry. Established 1897. 
Incorporated under State law. Governed by Board 
of Trustees. Write for Free Catalogue.

200 Louis St. Grand Rapids, Michigan

F I X T U R E S
New and Used, But Up-to-date

You are no doubt planning to make some changes in your 
store equipment. Our stock is complete in Store or Office Fix
tures and Furniture of every description in either NEW or 
USED—but up-to-date—and we can save you money and will 
take in exchange any of your fixtures in part payment.

Grand Rapids Merchandise & Fixture Co.
803-805 Monroe A ve. Grand Rapids, Mich.

G e n e r a l s  i  s T H i n t r a o p  s m  a

THE FIRST AND FOREMOST  
B U I L D E R S  O F  C O M P U T I N G  S C A L E S

G E N E R A L  S A L E S  O F F I C E

326 W. MADISON ST. CHICAGO
ALWAYS OPEN TERRITORY TO FIRST CLASS SALESM EN



sa

Manufacturing Matters.
Niles—The Michigan W ire Goods 

Co. has increased its capital stock 
from $20,000 to $30,000.

Pentw ater—Joseph Tebbetts, har
ness dealer, will manufacture cotton 
gloves in connection with his other 
business.

D etroit—The General Aeroplane 
Co. has been incorporated with an 
authorized capital stock of $4,000, of 
which amount $2,200 has been sub
scribed and paid in in cash.

Bay City—The Smalley General Co., 
manufacturer and dealer in gas en
gines, etc., has been incorporated 
with an authorized capital stock of 
$20,000, of which amount $10,000 has 
been subscribed and paid in in cash.

D etroit—The Regent Manufactur
ing Co., manufacturer and dealer of 
pharmacetuical preparations and toi
let specialties, has been incorporated 
with an authorized capital stock of 
$10,000, of which amount $6,000 has 
been subscribed and paid in in cash.

Lansing — The Michigan Sheet 
Metal W orks, manufacturer and deal
er in sheet metal products, tar, gravel, 
slate and tile roofing, has been incor
porated with an authorized capital 
stock of $4,000, of which amount $2,- 
000 has been subscribed and paid in 
in cash.

D etroit — The Sturdevant-M urray 
M anufacturing Co., manufacturer and 
dealer in children’s vehicles, autom o
bile accessories, etc., has been in
corporated with an authorized capi
tal stock of $25,000, of wh'ch amount 
$20,200 has been subscribed, $3,000 
paid in in cash and $15,200 in prop
erty.

Pontiac—The W ilson Foundry & 
Machine Co. has obtained orders for 
cast iron auto parts which will neces
sitate the immediate enlargement of 
its plant. Four large, new buildings 
are to be erected to care for the in
creasing business. The company em
ploys 200 nen and will add 300 to its 
force when the improvements are 
completed.

Hillsdale—Henry Buckner, local ci
gar manufacturer, committed suicide 
March 15 near the outskirts of the 
city. Beside the body was found an 
almost empty bottle of carbolic acid. 
No reason has been assigned for the 
deed. A week ago the cigar factory 
of the deceased was visited by a small 
fire but the damage was so slight that 
it is not generally believed that had 
anything to do with it.

Casnovia—The Casnovia D ehydrat
ing Co-Operative Association has re
ceived an order from the British gov
ernm ent to furnish all the onions and 
potatoes that can be turned out from 
its dry plant by June 1. The com
pany is shipping 600 bushels of evap
orated vegetables daily to Belleville, 
Ont., for export to Europe.

Saginaw—The Fiege Desk Co. has 
filed a voluntary bankruptcy petition 
in the United States Court here, giv
ing its liabilities at $106,000 and as
sets a t $97,000. The company’s busi
ness was almost entirely with foreign 
countries and the war not only com
pelled the company to close its factory 
but also prevented the collection of 
thousands of accounts due from

M I C H I G A N  T R A D E S M A N M á rch  24, 1915

agents scattered throughout practic
ally every country in Europe, with a 
few in Africa and South America.

D etroit —— D etroit’s first lawsuit 
brought on directly by the European 
war has been settled without blood
shed. Feigenson Bros., bottlers, at 
118 Benton street, have decided they 
will not insist that W. H. Edgar & 
Son, sugar merchants, shall deliver 200 
sacks of their product a t prices in ef
fect before the war. According to 
Frank R. Wiley, of the sugar concern, 
the Feigensons began negotiations 
last fall for 300 sacks of sugar, but 
finally bought only 100. W hen the 
war broke out they insisted on 200 
more sacks at the old price, and when 
the sugar house refused they left a 
check for $1,000 and then started suit. 
The brothers called for their check 
recently and announced they would 
not press the case further.

What Some Michigan Cities Are 
Doing.

W ritte n  fo r  th e  T rad esm an .
A jitney bus line will be operated 

between Battle Creek and East Leroy 
beginning April 1, making four trips 
daily. The route is via Tamarack 
Corners, Sonoma, Joppa and M or
gan’s Corners.

O ttaw a county bankers met at 
Grand Haven and organized, with B. 
P. Sherwood, of the Grand Haven 
State Bank, as chairman. A coun
ty  agricultural expert will be employ
ed.

Dowagiac has been offered the pri
vate electric lighting and gas plants 
there at a price to be agreed on by 
appraising engineers. The city at
torney and a committee of aldermen 
are investigating the proposition.

Petoskey merchants are interested 
in the news that the Petoskey Crush
ed Stone Co. will re-open its plant 
soon, employing thirty  men.

H astings has voted to build a new 
high school, costing close to $100,000.

The city of H astings built a mile 
and fifty-two rods of sidewalk and 
improved two and a half miles of 
streets during 1914.

The Reed City Board of Trade 
urges the construction of a sewer 
system, installing of iron water mains 
in place of present wooden ones and 
improvement of village streets. J. 
W ilbur Patterson is the new Presi
dent of the board and A. M. Fleisch- 
hauer has been re-elected as Secretary 
for the tenth term.

Alma will have a new bank build
ing, the F irst State having let the 
contract for a brick and stone struc
ture, 44x55 feet, two stories and base
ment.

The Muskegon waterworks made a 
cut of over 100,000,000 gallons in the 
quantity pumped in 1914, as compar
ed with the previous year, notwith
standing the fact that the number of 
consumers shows an increase of 146. 
This record is attributed to the meter
ing of all local service.

Escanaba will vote in July on a 
bond issue of $30,000 to build and 
equip a manual training school.

The Kalamazoo Chamber of Com
merce has launched a movement to 
convert every vacant lot in the city 
into a vegetable or flower garden in

an effort to make a dent in the high 
cost of living.

Manistee’s city manager recom
mends a system of garbage collec
tion and disposal, a sewer cleaning 
outfit, the renumbering of streets, 
changing the fire department from 
horse drawn to m otor driven appa
ratus, an additional water supply and 
a nine hour work day.

The Owosso Improvement A sso
ciation heads a movement to hire a 
farm expert for the county.

The new meter system saved Man
istee over 15,000,000 gallons of water 
during the past year. The city has 
voted a reduction in water rates that 
will mean a difference of nearly 40 
per cent, with consumers.

The proposition of a bond issue for 
pure water at Saginaw failed at the 
recent election by 58 votes.

Highland Park, a D etroit suburb, 
has completed a garbage reduction 
plant and is asking for bids on gar
bage collection.

Another successful season is open
ing with the Ann Arbor Civic Asso
ciation, with orders already in for 
oyer a thousand trees and shrubs. 
City Forester Bassett has charge of 
the work.

Pontiac will vote April 5 on grant
ing a franchise to a Cleveland con
cern for installing a garbage reduc
tion plant. Almond Griffen.

Henry Geerdink, an employe of the 
G. R. & I. Railroad, has engaged in 
the grocery business at 2051 Swens- 
burg avenue.

Notice—Mortgage Sale
Please take notice that pursuant 

to the terms of a certain trust mort- 
g,age,Tr£retofore executed to me, by 

' H IL L E T T  & RU LE COM- 
PAJN.Y, a corporation of Marion, 
Michigan, as trustee for its creditors, 
1 will sell for cash to the highest 
bidder, a t the store building of said
W IL L E T T  & RU LE COMPANY at 
Marion, Michigan, on Tuesday, March 
30, 1915, at 2 o’clock p. m., the fol
lowing:

All the stock of dry goods °ro- 
ceries, furniture and merchandise of 
said Company, which inventories, cost 
price, $5,054.26.

All fixtures belonging to said Com
pany and wh:ch inventory, cost orice 
$318.45. y ’

All book account dues said Com
pany, which aggregate $651.12.

R. A. Lew is.
Trustee for Creditors.

FOR SALE
Stock of Men's. Ladies’ and Children's 

Shoes, including fixtures, centrally located in 
nicest c ity  in  Michigan having 6,000 popula- 
tion. Stock will inventory about 13.000. W ill 
make liberal discount for cash.

_________ Jacob Summers. Charlotte. Mich.

Jim Goldstein’s Gardening.
J im  is  grow ing’ garctenful—

You know  w h a t th a t  m eans,
S end ing  fo r seed  catalogues,

R ead ing  m agazines,
B uy ing  trow els, ra k e s  an d  hoes, 

R u b b er gloves an d  shoes,
J im  in ten d s  to  g a rd en  m uch—

T h a t’s  th e  la te s t  new s.

J im  is g row ing  g a rd en fu l;
P encil, book and  plan.

Soon w ill sp ro u t th e  g a u d ie s t th in g s  
Seen by  m o rta l m an.

F low ers, vegeab les an d  fru its  
All _ a re  in h is  schem es,

J im  is filled w ith  energy,
A s he  d re a m s  a n d  d ream s.

A Manistee correspondent writes : 
Elmer Dunn, 35 years old, died sud
denly of heart failure as he was being 
prepared for the operating table at 
Mercy sanitarium. Mr. Dunn, who had 
lived in Manistee for twelve years, was 
a traveling salesman for Stroub Broth
ers & Amiotte, of Traverse City, and 
was well known throughout North
western Michigan. He had been with 
the company eight years. He was a 
member of the Modern Romans and the 
United Commercial Travelers.

Odds and Ends You 
Cannot Sell

Have you three to five hundred 
dollars’ worth of unsalable goods 
in your store that you desire to 
sell? Perhaps you can secure in
voice price in cash for the same. 
Also state houses you buy from. 
Also the lines you carry. Address 
Dollar for Dollar, care Michigan 
Tradesman.

Christian A. Frey, for a number of 
years an employe of the Rindge, 
Kalmbach, Logie Co., has purchased 
a half interest in the Eagle Clothing 
Co., and is conducting it in partner
ship with A. E. Stuart, this firm suc
ceeding Samuel Rapaport.

Charles D. Slusser, formerly in the 
grocery business at 220 North Di
vision avenue and later at 947 Cherry 
street, has sold his stock at the lat
ter address and has succeeded Mar
tin C. Shipman at the corner of Coit 
avenue and Palm er street.

b u s i n e s s  C h a n c e s . ----------
. F ° r  Sale—G rea t o p p o rtu n ity  to  buv  

s to ck  of g en e ra l m erch an d ise  in  live 
tow n  of 1,600, E a s te rn  M ichigan. M ust
T ra to ia n  ” SS’ Adar" “  98e-

crockery , d ru g s  and  h a rd w a re  in  tw o 
n»w la rg e  room s com bined. T h is  s to re  
con tro ls  business  fo r  m iles. S tock  w ill 
now  invoice ab o u t *16,000; now  selling  
dow n th ro u g h  special sale. W ill a lso  sell 
m y hom e (bungalow ). M ust q u ite  b u si
ness  a t  once on acco u n t of ill h ealth , 
iiixceptional o p p o rtu n ity  fo r som eone to  
ta k e  over a n  e stab lish ed  business. I f  in 
te re s ted  com e personally  and  in v estig a te  
N o solic itors, b ro k ers  o r a g en ts  co rre 
spondence answ ered . A r th u r  S tee re  
M cBride, M ichigan. 983 ’

F o r  Sale—G rocery  s to re  doing  av erag e  
cash  b u sin ess  o f $50 p e r day . B uild ing  
w ith  five n ice liv ing  room s $2,300. S tock 
a n d  fix tu res  invoice ab o u t $1,500. T h is  is 
a a  ou tside  s to re  in  G erm an  loca lity  and  
w ill s ta n d  close in v estig a tio n . A ddress 
984, c a re  T rad e sm an. 984

F o r Sale—Good, clean, g en era l s tock  in 
N o rth e rn  In d ian a . Invoice ab o u t $4,000. 
R eason  fo r se lling  o th e r  business. M oney
m ak e r fo r h u s tle r. A ddress 985, care  
T rad esm an .__________________ 935

F o r Sale—M eat m a rk e t loca ted  betw een  
tw o No. 1 g ro ce ry  s to res  in  c en te r  of 
b e s t residence  d is tr ic t  in  city . A ddress 
No. 981, c a re  M ichigan T rad esm an . 
______________________________________ 981

F o r Sale—An E n te rp ris e  m e a t-g rin d e r  
w ith  o n e -h a lf  ho rse  m o to r in  good ru n 
n in g  o rder. W ill sell cheap. V an d er 
B rook B ros., K a lam azoo, M ich. 982 

S IT U A T IO N S  W A N T E D ?

George E. Cook, who has conducted 
a hardware store at the comer of Fifth 
and Stocking streets for a number of 
years, has sold his stock to James Sokup, 
who will continue thé business.

Office m an ag er , a cc o u n ta n t and  c red it 
m an  d e sires  p osition ; 15 y e a rs ’ ex p eri
ence ; u p -to  d a te  m odern  sy stem s  of a c 
cou n tin g ; a t  p re s e n t em ployed, b u t de 
s ire s  to  m ake  ch an g e ; f irs t-c la s s  re fe r
ences a s  to  a b ility  an d  in te g rity . Ad
d ress  987, ca re  T rad esm an . .487

H E L P  W A N T E D . '
.Salesm an now  calling  on c lo th in g  and  

m en’s fu rn ish in g s  tra d e  to  c a r ry  a  sm all 
side  line  t h a t  w ill p a y  good com m ission. 
S ta te  lines c a rried  and  te r r i to ry  covered. 
801 S p itze r B ldg ., Toledo, Ohio. 971



Sell

FRANKLIN 
#\.R T O N  
SUGAR”

“Because it  comes ready to sell, saves m y time weighing, 
wrapping and putting in bags, and above all m y customers 
prefer FRANKLIN CARTON SUGAR. I am mighty anxious to 
have pleased customers because I realize that they w ill 
speak a word to their neighbors about the grocer who serves 

with satisfactory goods., J  know FRANKLIN CARTON 
SUGAR  is  clean, pure and fu ll weight, because m y w ife uses 
it herself and I am therefore glad to recommend it.

011 su2ar untiI I started to push FRANKLIN 
CARTON SUGAR. I. keep the whole FRANKLIN line of 
Granulated. Powdered, Dessert and Table, and Cube Sugars 
well to the front where my customers can alw ays see them. 
I  am making a profit on FRANKLIN CARTON SU G A R /0

FRANKLIN CARTON SUGAR  comes to you packed in original 
containers o f 24,48.60 and 120 lbs.

THE FRANKLIN SUGAR REFINING CO.
PHILADELPHIA

MOVES QUICKLY 
your shelves

on the majority of the 
orders you receive and your customers afsk 

for it because our advertising has taught them 
its many uses, while its-purity-and quality bring 
them back for more. Karo is easy to sell and the 

demand for it is increasing throughout the entire 
year. It moves so quickly and gives such perfect 
satisfaction to your customers that you will find 

Karo the most profitable syrup you can handle. Dis
play the well known Karo cans where your cust 
tomers can see them—you’ll find that it pays.

Cold weather is the time for griddle cakes and 
Karo. Place your orders now while the jobbers 
have good stocks and can deliver promptly. Karo 

sales mean generous Karo profits—liberal stocks 
will secure your full Share of the profits.

CORN PRODUCTS REFINING GO.
N E W  YORK

filili1 HBH1 i  l i !

CONTAINS NO
ALBUMEN (Sometimes called 
white of egg) OR ANY ADULr 
TERATION

THEREFORE
Complies With ALL PURE 

FOOD LAWS, both State and 
fhtionaL

Sold and pushed by grocers throughout the United States
the Manufacturers and who 

like to give their customers full value for their money-

JAQUES MFG. C O , CHICAGO



n r n o m mCompiti

$17,562.67 New Business in One Month

you

These 17 Boosters brought 
$17,562.67 new cash business to 
merchants in one month,

$17,562.67 New Cash 
Business

This am ount was put into the Cash R egisters of 
merchants in one m onth, by these 17 Boosters.

In addition to bringing this $17,562.67 new business, and putting it into 
the merchants Cash Register, these Boosters got almost as much additional 
business from regular customers as this merchant was getting before. ;

A Booster Club 
will do as 
much for

W orking O ff Slow  Sellers
In' addition to getting new business and stimulating trade 

with old customers, the Booster Club Campaign places special 
strength on working off the merchandise that you find hard 
to sell. With the Booster Club Campaign you can offer an 
inducement .that is far greater than a reduction in price, and 
you can actually sell more goods, because of these inducements 
through the Booster Club Campaign, than you could if you 
"would sell your goods at cost, at a  bargain sale.

C ollecting A ccounts
One of the strong features of a Booster Club Campaign is this, you can 

collect money that has1 been owing you. for many months without a  state
ment, without resorting to a collection agency, or turning your accounts over 
tq an attorney. The Booster Club can make these collections so easily, that 
your customers will like to pay them, and get squared *up with ,you. These 
collections are made in such a way, that y o u ’keep the trade after you get 
your money. -

Any one of our 
present or past 
customers Will be 
glad to tell you 
personally h o w  
thoroughly o u r  
B o o s t e r  Club 
Campaigns a r e  
organized. Write 
for list of mer
chants.

Stops, Mail Order Buying
. You know that where a Booster, Club of seventeen members brought 

in $17,000 a month in new business, that they secured a  lot of this business 
for the Booster Merchant from people who were buying from man order 
houses. j <■ >■

The personal appearance of these Boosters is far stronger than any other 
advertising or selling force that you can put on, and remember that we 
keep every Booster at work from the time that we begin until " we close. 
Each one has a* purpose In view, and they stick to that purpose until the 
Very end, and come out of the campaign feeling happy, and continuing to 
boost for the merchant after the campaign is over. ,

“H av e  found i t  to  in c re a se  b o th  cash  a n d  c re d it sa le s  B u t 
it to  c lean  up  c red it sa le s  'e v e ry  th i r ty  days. F o r  m e rc k a m a  \  n  d 
a d v er tis in g  d oesn ’t  pay , w e w ould a sk  th e m  to  f S S S j  t ,  ^ f 6
C om pany’s  P la n .’J - C .  J . M cH ugh  & Co., i Z l  ^ t i c a l  A d v e rtis in g

“You need n o t w orry , th e  P ra c tic a l  A dvertising- Co will ,
™  yowraelf, that’s  my 2 “BoyMT £ C  m"

“ O ur g a in  in  sa le s  fro m  M arch  1st to  O ctober 1st is  *« «ok .
consider good conside ring  poo r crops h e re .”—A. A. K uhne, T ro y  M o °

p r ^ s  haVe ■ " » »  on

You W ant to Accom plish T hese Things
F ir s t:  You w a n t to  in c rea se  th e  n u m b er of new  cu sto m ers  >n rnmi. 

w a n t m ore cash  tra d e . T h ird :  You w a n t to  co ltoc?  y o u r A c c o u n ts T n d  d l a n

llZ ^ CTan[tTe tT ° U WaDt t0  Unl° a d  ^
from  7 ?o  Tii f  70U r m 0ney o u t o f m e rch an d ise  t h a t  is  co stin g  you
from  7 to  10 p e r  c en t, to  c a rry . F if th :  Y ou w a n t to  c lean  u p  y o u r  s to ck  an d
S  v T >Ur Ch0iC® ° f  th ® m erch an d ise th a t  m u s t be  sold, If a  sacrifice  
L r  n L aV,?ld6d;  T ou  w a n t t0  co nduct y o u r ow n sale , kn d  Z v T Z l o t
to  a tte “ tio n  t o y o u r  custom ers, to  y o u r m erchand ise . S ev en th : You w a n t

y . u r ^ e i “ l8t h X T "  W i“  7 “  * * ' «*“ >«• In c rease

do want to do these things, and we know that you want to

fr ien d  maaWrfrOW: * *  USl f  y° U *“  detall about this tr a d e  w inn ing , 
r" f tk ,n 9 ' m oney  S e ttin g  cam paign . You are not placing yourself 

under obligation to us by filling out the coupon, and we want to send 
you more literature so that you can see the broad scope of our work 

nd reesonabieness of each one of our statements— why merchants who 
have employed our service would write such letters as we have re
produced above,

Make this your biggest year in business, add to your bank account, 
add to your profits and get more out of .«he business that you are in 
for profit’s sake.

Cut out the coupon and mail it  to today

Read T hese Letters
toThey come, from merchants ‘like you, who had the same competition 

face, the same obstacle to overcome, the same crop and labor conditions 
that _ you have had to, meet.

“We , are' 16 years ahead of What' we .would have been If 
;we had not put, on the Booster Club Campaign. ’’— Caveny 
Pros., Gillespie, Illinois.

“ My sales for the-month of January this year more than 
doubled my sales the same month last year. More th-a« 10 0  

per cent. gain. I , can not see a  greater inducement for one 
undecided than the bare figures.’’— M. E. Reilly.

Don’t delay. Write for 
the first opportunity to 
see this proposition. .

P ractical A dvertising: Co., Springfield, 111.

Practical advertising Co.* Springfield, 111.
Kindly send us at once full information about the “Booster Club 

Campaign.” Also mail us a c<jpy of the "Booster Journal” and your 
booklet. How to be a Good Booster.”

We will be glad to know how to increase oer customers— 
our sales.

Name

Town.

S ta te .
M, T—3-24


