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JUDSON GROCER CO.— Grand Rapids, Mich,
Wholesale Distributors of

DW1NELL-WRIGHT COMPANY PRODUCTS

N E i_ L  -  W R I G H T
b ° S t o n - c h i c a g o

DUTCH MASTERS
r i r i A D c

Made in a Model Factory ,
Handled by All Jobbers Sold by All Dealers

Enjoyed by Discriminating Smokers

G. J. JOHNSON CIG AR CO., Makers
GRAND RAPIDS

G o o d  Y e a s t

G o o d  B r e a d

G o o d  H e a l t h

%  TANGLEFOOT < 0
T he Non-Poisonous Fly D estroyer

46 cases of poisoning of children by fly ppisons were reported in the press of 
15 States from July to November, 1914.

Sell Your Customers

FLEISCHMANN’S
Y E A S T

D E L I  V E R Y  W A G O N  S
$47.00, $48.00, $50.00, $55.00, $60.00, $70.00,

$75.00, $85.00, $90.00
O ur line of delivery wagons are built extra strong and give good satisfaction

SHERWOOD HALL CO., LTD.
30-32 Ionia Avenue Grand Rapids, Mich.

A Real Naphtha Soap Powder
^°r * lime, subject to withdrawal without advance notice, w e offer

£ A U T Z  N A P H T H A  s o a p  POWDER, 6 0  P K G S .S  CENT s r z e
|  through the jobber—to Retail Grocers:

25 b o x e s  @ $2 .30 -5  b o x e s  FREE 
1 0  H @ 2 .30-2  b o x e s  FREE 
s  @ 2 .35-1  b o x  FREE 

'* 2H “ @ 2.40—̂  b o x  FREE x
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THE SYMBOL OF LIBERTY.
“The winding rivers are red.”
Something over fifty years ago this 

was truthfully said of our country, as 
it is now true of Europe, whose wind
ing rivers run crimson with the blood 
of her bravest and best.

No man can tell the whys and 
wherefores of the present titanic 
struggle for the mastery in the land 
across the water. “What is it all 
for?”

That question was not asked with 
reference to our war for the Union. 
The whole world knew that ours was 
a struggle for the rights of man, a 
battle to the death that the great Re
public might not perish from the 
earth. The war for the Union was 
right, eternally right. No man dis
putes this to-day.

American valor attested on a hun
dred battle fields, from Bull Run to 
Appomattox, proved the right of 
America to live.

We are now approaching the day 
of all days to the American heart, 
the day we lay flowers on the graves 
of our soldier dead. It is a beautiful 
custom, hallowed by many memories 
of that war so long ago, a war that 
tried men’s souls as they had not 
been tried since the days of the Revo
lution.

As Washington established the lib
erties of our country so Lincoln pre
served them for all future genera
tions.

Some people talk of our unpre
paredness for war to-day. In flippant 
speech they tell of the ease with 
which a foreign enemy could lay New 
York in ashes, march an army across 
the country and dictate terms of 
peace at Cincinnati or Chicago.

How foolish such palvering. With 
less than one-fifth our present popu
lation, without men, guns or clothing, 
the Northern states rose in 1861 to 
defy an enemy already intrenched 
on American soil, builded forts, arm
ed enlisted men to the number of two 
millions, demonstrating to the world 
how a free people can fight under the 
most adverse circumstances.

Heaven fend us from ever being 
called upon to meet such an issue, 
but should it come to the crisis of

facing a world in arms, the United 
States would be equal to the emer
gency. A million boys rallied to the 
defense of Old Glory in the sixties 
without recourse to a draft. In the 
same ratio five millions would to-day 
spring to arms were the flag insulted 
by the combined armies of the world.

The descendants of the heroes of 
Chickamauga, Gettysburg and Appo
mattox are as ardent patriots as were 
their fathers of old. There can be 
no danger to our institutions from a 
foreign enemy; the only possible dan
ger is from within, and we cannot 
believe that such danger threatens 
to-day as it did in the time of our 
civil war.

The Grand Army of the Republic 
is dwindling until it will not be long 
before the last battalion rallies to 
the bugle call.

America has done well by her citi
zen soldiery. The granting of liberal 
pensions has served to ease the de
clining years of old veterans who 
would otherwise find themselve in 
straightened circumstances. This is 
as it should be, and as we go out this 
spring to garland the graves of our 
dead may we feel that we are doing 
a simple duty to those who sacrificed 
so much for the country in which we 
live.

Love for the flag!
We are reminded of this when we 

unfurl Old Glory to the breeze on 
the day we garland the graves of our 
dead. Our country’s flag is truly a 
symbol of honor and victory. With 
but one exception our country has 
engaged in no ignoble war. That 
exception, of course, was our war 
with Mexico. At the present writing 
we have far more excuse for engag
ing in a Mexican war than we had in 
the forties.

Let us go forth this year filled with 
a renewed devotion to that flag our 
fathers bore amid battle carnage in 
those long dead days of ’61 and ’98.

The war in Europe is marked by 
sacrifices as grand as in any war, per
haps, and yet we cannot quite under
stand what it is all about. We have 
in America no such militarism as that 
of Germany, a martial spirit that 
seeks outlet in bloody war solely for 
the sake of martial glory.

The memorial day services annual
ly remind us of past sacrifices for the 
flag, symbol of liberty and union. 
May we never forget to honor the flag 
that is no mere rag, but the repre
sentative of the freest, grandest re
public ever established by man.

dispose of their steamers on the Great 
Lakes before the first of next Decem
ber. This is a section in the Panama 
Canal act, but it is thought that Congress 
had no such intention, and if so, this 
is only another example of carelessness 
in legislation even in the Nation’s high
est law-making body. The trunk line 
roads have an investment of about 
$150,000,000 in lake boats. It is essen
tial, of course, for Eastern roads, going 
no farther than Buffalo, to have means 
of transporting freight farther West, 
if they are to compete with the rail
roads that run through. Compelling 
them to dispose of their steamships and 
discontinue that branch of the business 
is another way of giving the through 
roads a monopoly of the freight and 
enabling them to charge whatever they 
please for the traffic. This will make 
a decided difference in the expense of 
transporting grain, lumber, coal, ore, 
etc., between Duluth and points there
abouts and the East. Instead of help
ing competition, it hinders it, and in
stead of lowering, it raises rates. In
cidentally, too, it will give advantage 
to Canadian boats and railroads which 
have ample facilities for carrying freight 
from far Western lake points to tide
water.

Those misguided people who imagine 
that the sun always shines in California 
ought to have the privilege of reading 
a letter recently sent to the Tradesman 
by a San Francisco lady who formerly 
resided in Grand Rapids. She advises 
members of her sex who are contem
plating a trip to the two expositions to 
wear warm clothing, as the “coast 
climate” is very different from the 
climate in Southern California. The 
winds are penetrating, and “although 
there are days of sunshine during the 
summer, that is the time and season 
when one always needs a warm outer 
wrap or coat and a fur collar will be 
a comforting addition to one’s ward
robe.” She adds that September and 
October are the only months in San 
Francisco that really seem like summer. 
At San Diego summer clothing may be 
worn, but all of California is not warm.

GOING BACKWARD.
In wholesale attempts to regulate big 

business, which has occupied most of 
the time and attention of the present 
Administration Congress passed a law 
compelling the railroad companies to

SHOULD HAVE CLEAN HANDS.
The results to date of the hearing 

in the injunction suit of the Riggs 
National Bank of Washington, D. C., 
against the officers of the United 
States Treasury, have hardly vindi
cated the wisdom of the bank in 
bringing such a suit. The case was 
one in which intelligent public opin
ion was divided as to whether the 
Controller of the Currency had or 
had not directed irritating and dis
criminating measures against the Bank 
in the way of Government supervis
ion. There had seemed to be some
thing of a personal element in the 
policy thus pursued, and both the 
public and the court showed will
ingness to suspend judgment pending 
the evidence. But in a case of this 
nature, especially when brought 
against the Government, it is vitally 
necessary for himself that the plaint
iff should come into court with ab
solutely clean hands. The judge, after 
considering all the several petitions 
of the Bank, has granted a tempo
rary injunction in one somewhat 
technical matter: the imposition of a 
fine. But he refuses to grant even a 
temporary injunction against the call
ing for further special reports by the 
Treasury, or against “interfering or 
meddling” with the Bank’s affairs.

In denying these requests, the Court 
declares that the allegation of bad 
faith on the part of the Treasury has 
not been proved, and that the Treas
ury’s counter-allegation of persistent 
violation of the banking law by the 
Bank itself has been proved. The 
least that can be said, by people who 
have read the testimony intelligently 
and impartially, is that the Bank and 
its attorneys showed a strange lack of 
understanding of the position in 
which their own admissions would 
place them in such a controversy. 
There is something of the infatuation 
with which Barnes, in order to gain 
a controversial point of essentially 
minor importance, brought matters 
deliberately to such a head as com
pelled the introduction of some facts, 
very akward to his own position, into 
the evidence in his libel suit.

A Missouri newspaper argues that 
too many grocery stores are as bad as 
too many churches. The paper pleads 
for the survival of the fittest, or a 
combination of two or three stores in 
one, where the stock can be kept mov
ing and fresh and where one outfit 
could do the work of three, cutting 
down operating expenses and enabling 
the grocer to make better terms. Stale 
stocks do not sell so fast as fresh goods. 
Where a town has too many churches 
the support is weak and there is a con
stant struggle to make ends meet. The 
argument applies to churches, groceries, 
meat markets and everything else.

If any merchant in Michigan has a 
broken plate glass window that is not 
boarded up he should see that the board
ing is done at once. A Buffalo woman 
has been given a verdict of $125 be
cause while she was standing in front 
of a store one day a large piece of glass 
from a broken window fell and struck 
her causing severe cuts. It was held 
that the storekeeper and the owner of 
the building were negligent in failing to 
board up the broken window.

Many a man makes a strenuous ef
fort to recognize his duty so that he 
will be in a position to dodge it.
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UPPER PENINSULA.
Recent News From the Cioverland 

of Michigan.
Sault Ste. Marie, May 24.—The 

Sault Ste. Marie business men met at 
the Soo Club last week and formed 
various committees. That there will 
be some work accomplished is a fore
gone conclusion. Several prospects 
are now under consideration and, 
with the cheap power and natural re
sources the Soo now offers should 
make it an object to any good factory 
contemplating making a change. This 
would be an ideal location for wood- 
enware works, having abundant tim
ber for that line and the best of con
nections for lake shipments. We also 
have an ideal location for a pulp or 
paper mill, being situated in the 
heart of the pulp country and at the 
present time there being no duty on 
pulp from Canada and the best in
ducements can be offered to any of 
the capitalists interested in any of 
the above projects. They will find 
the Business Men’s Association on the 
job at all times, which will mean a 
“Better Soo for You.”

The many friends of Rev. D. Stan
ley Shaw, pastor of the Central M.
E. church, regret to learn that he had 
to undergo an operation for appen
dicitis at the Soo hospital last week. 
Pastor Shaw is one of our Soo hus
tlers and also wide awake business 
men and his many friends hope to 
hear of his quick recovery.

Victoria day is being celebrated in 
the Canadian Soo to-day. The only 
thing on the programme to mar the 
celebration is the farewell address at 
the armory for the Third Overseas 
Contingent, who leave in the evening 
for Niagara, where they are to join 
the concentrational camp to continue 
thfeir training while awaiting orders 
to proceed to the battle front. Num
erous banquets and entertainments 
have been given the boys to cheer 
them on their way.

If it is left to the Chippewa Coun
ty Republican Club, Senator William 
Alden Smith will be the next Presi
dent of the United States, as the 
“William Alden Smith” Club has 
been launched at the Soo with an 
overwhelming membership. The Club 
is subdivided into numerous com
mittees and is planning on an active 
campaign. Mr. Smith seems to be 
the unanimous choice of the Upper 
Peninsula from all accounts and will 
receive a royal support in conse
quence.

That the local Elks are after the 
State convention for 1916 will be 
vouched for by the Soo delegation 
who will go there with a twenty-four 
piece band and one of the liveliest 
bunches that ever attended a conven
tion. The business men here are giv
ing the local lodge every support and 
will assist in every way possible to 
make the meeting one that will be 
long remembered as the best ever by 
“the best people on earth.” We are 
advised that the Soo lodge is going 
to distribute some very unique souv
enirs and will put forth every effort 
possible to land the convention for 
1916, as there never was a time in 
the history of the Soo lodge when 
they were so well equipped to take 
care of So large a delegation.

St. Ignace is planning for a big 
noisfe July 3 and from all accounts 
they will celebrate the Nation's 
birthday on an elaborate scale. The 
St. Ignace business men are back of 
the proposition, with Cyde Hecox at 
the head of the procession and there 
certainly will be big doings.

The wrecking tug Favorite install
ed a new wireless instrument last 
week, whereby it can send messages 
for a distance of 500 miles, which is 
400 _ miles greater than the present 
equipment. This will be a great ad
vantage to the works on the Great 
Lakes and help much in the line of 
Safety First.

The snow storms of last week put 
a damper on many picnics qnd pleas

ure parties which were scheduled in 
Chippewa county. However, they 
were all of such a nature that they 
could be postponed and the merry 
makers will yet get even.

It is reported that W. D. Hassock, 
Cedarville’s popular business man and 
all round good fellow, who has help
ed to make Cedarville the prosperous 
summer resort she is to-day, has de
cided to take life easy in the near fu
ture, as he has now reached the age 
when he can enjoy the fruits of his 
labors and his two sons are able to 
step in and handle the business. Mr. 
Hassock recently erected a fine office 
building where he can attend to his 
various enterprises and entertain his 
friends who call to spend the day at 
the popular resort.

The Grand Rapids Brewing Co. 
branch here put on a large auto de
livery truck, which shows much pro
gressiveness and exemplifies the great 
faith they have in the future of the 
Soo.

Dave Rye, one of Pickford’s lead
ing butchers, was a Soo visitor this 
week, taking back with him a load 
of beef. He reports a very satisfac
tory increase in business this spring 
and is looking forward to a good sum
mer’s business.

Trout Lake seems to be an unfor
tunate place for foreigners waiting 
to make connections with the trains, 
and they have added another victim 
to their already long list, as Carl 
Setppold, a Finlander, was struck by 
a passenger train and instantly killed. 
The body was brought to the Soo 
for interment. The only means of 
identification were papers found in 
liis clothing, showing his intention to 
become an American citizen. They 
were made out at the county clerk’s 
office on August 4, 1905, in this city. 
This is the second fatality occurring 
at Trout Lake within a week.

The U. P. shooting tournament 
will be held in the Soo July 26 and 27, 
being the dates set by the Osborn 
Sportsmen’s Association. There will 
be merchandise prizes given away 
with the high scores and also cash 
prizes run on the jack rabbit system. 
The Munising cup will also be shot 
for on these dates. The local or
ganization is making big preparations 
and a good time is assured, as is the 
usual custom at the Soo.

Bob Cowan, the popular general 
manager for the Prenzlauer Bros. Co. 
dry goods and furnishing goods store, 
has purchased one of the finest 
launches on the river, which he will 
use for transportation between here 
and his commodious summer home on 
Sugar Island. It is one of the most 
complete and up-to-date launches in 
this part of the State and nothing has 
been overlooked in the smallest detail 
of its construction. Rockerfeller will 
have nothing on Bob in the line of 
enjoyment and ^satisfactory luxury. 
It was conceded by his many friends 
that the boat should be named the 
Empress of the River. William Bell, 
one of the Soo’s leading photograph
ers and capitalists, did not want to 
see Bob have the only craft of its 
kind on the river, so he also has pur
chased one of the same class and it 
is hard to decide which of the two is 
the better.
„ Charles Hass, the popular Uneeda 

biscuit man, was one of the saddest 
travelers in the Soo last Friday morn
ing when he was called up by the po
lice department and notified that his 
large touring car was a wreck about 
half a mile from his home. Charley, 
in company with Mr. Collins, of the 
firm of Merritt & Collins, came in 
¡from a trip through the country the 
night before, arriving home about 11 
o’clock. After putting his auto in the 
garage back of the Wynn’s apart
ments, he retired for the night and 
one can imagine his surprise next 
mornjng. Charley got busy and it 
required a dray to carry what was 
left of the auto to the garage. The 
police are making every effort to run

down the thieves and will make an 
example of the first one caught. 
Charley cannot imagine who could 
be mean enough to perpetrate such a 
mean trick, as he is one of a cheer
ful disposition and has not a known 
enemy to account for any vengeance. 
The Soo has been getting more than 
its share of automobile .stealing this 
year and a lasting example will be 
made of the first auto thief caught.

According to reports, De Tour is 
going to celebrate Orangemen’s day 
July 12. They expect to secure the 
steamers, Germanic, of the Northern 
Navigation Co., and the Chippewa, of 
the Arnold line, for making trips be
tween the Soo and De Tour. With 
these accommodations to handle the 
crowds, De Tour will look for a rec
ord breaking attendance.

What is worrying some of our 
townsmen is that after the war, who 
shall arbitrate the arbitration of the 
arbitrators?

That the Soo went dry last week 
for the first time in many years can 
be vouched for by the inhabitants. 
The thirsty feeling was certainly felt 
for about eight hours. An accident 
happened at the pumping station 
which put both pumps out of commis
sion, with no time to notify the pop
ulation of the shutdown, so that the 
city was practically without water., 
It is hard to realize what this means 
to a city of this size, but with all 
the inconvenience, it had its humor
ous side as well, and our city recorder 
was hardly able to accommodate the 
patrons who run up to pay their 
water rent, thinking possible it had 
been shut off on account of being in 
arrears.

The Sault Ste. Marie Civic and 
Commercial Club is making prepara
tions to entertain the Milwaukee Club 
who are to be their guests in June 
on their return from the Copper 
Country. The visitors will have 
ample time to see the Soo during 
their stay here.

“A real sport is a man who will 
pawn his watch in order to take a 
friend out to dinner and then bor
row $5 for the friend in order to 
take him home in a taxicab.”

Soo Commandery, Knights Temp
lar, are making arrangements to par
ticipate in the State convention to be 
held in Houghton the first week in 
June. On their return by boat they 
will have several hours at the Soo, 
which will afford them ample time to 
take in some of the sights. While 
here the visitors will be guests of the 
Soo Commandery, who will be assist
ed by the entertainment commit
tee of the Sault Ste. Marie Civic and 
Commercial Club.

“There is something wrong with 
the life programme of the individual 
who cannot smile before noon.”

One of our travelers by the name 
of Sandy was strolling up the banks 
of a trout stream last Sunday, he 
came upon an English visitor fishing 
in the stream. “Man,” said Sandy, 
“Ye winna catch ony fish there. You’ll 
hae tae gang a bith farther up till 
ye come tae a guid spot.” “Hoots, 
man,” said Sandy, “you can easily tell 
a guid spot by the number o’ empty 
bottles lying about.”

At a meeting of the Michigan Soo 
Motor Boat Association, held last 
week, it was decided to offer a reward 
of $50 for information leading to the 
arrest and conviction of any person 
stealing from a boat or boat house. 
For a number of years the Soo has 
been subjected to the depredation of 
petty thieves along the river front 
and oars, tools and other essentials 
have been stolen from boat houses or 
boats tied or beached. It is the inten
tion of the new Club to use every 
effort possible to apprehend these 
robbers and stops the work in future.

Edward Horry left this week to 
represent the Edison Sault Electric 
Go. at the thirty-eighth annual con
vention of the National Electric Light 
Association, which, meets in San Fran-

naiu june o to la. lhe excursion 
trip will cover the scenic points of 
the West and both of the California 
expositions.

Friends of Dave De Munn, former 
proprietor of the Hotel De Tour at 
De Tour, were pleased to learn that 
he was successful in closing a deal 
for the Superior House here and the 
new management has put the hotel in 
first class condition and will cater to 
the traveling public, as well as to citv 
boarders. Mr. De Munn is an ex
perienced host, while his wife is one 
of the best assistants in the business.

By the consummation of a deal 
the Garden Bay Railroad, owned bv 
the Vans Harbor Land & Lumber 
~°*> has been transferred to the 
Green Bay Railroad Co., which has 
leased the line for the past year. The 
same excellent service will be main
tained and improvements will be add- 
ed from time to time. Four trains 
will be run daily, two each way giv
ing the residents of villages and the 
farming community along the right- 
of-way much appreciated transporta- 
tion facilities. The officers of the 
road will remain the same for the 
coming year, being H. P. Bourke, 
Escanaba, President; J. C. Wood 
Mamstique, Vice-President; Charles 
E. Ewald, Garden, General Manager.
A «t ' YegoIe’ Munis*ng, Secretary.It _ takes a pretty good mixer to 
combine business and pleasure.”

William G. Tapert.
The Parcels Post Menace.

I believe that to preserve the busi
ness life of the Nation, something 
must be done to curb the parcel post 
policy of the present Administration. 
The business depression of 1914 will 
not be improved unless someone will 
awaken the Postmaster General from 
this parcel post dream of the Gov
ernment’s performing the functions 
of retailer and wholesaler.

Are we to permit a few men at 
Washington to keep in force a parcel 
post policy that means the ruination 
of country merchants and the destruc
tion of towns and villages? The par
cel post plan, as now conducted, 
is unbusinesslike and unqualifiedly
wrong. It constitutes an enormous
octopus, nursed by the Government, 
which quietly builds up a mail order 
system at some great central market, 
which is slowly but surely draining 
the very life of the little business 
that we all know means so much to 
the prosperity of the country.

Good business methods require all 
merchandise and all service to bear 
at least die cost of such merchandise 
and service.. We all know that the 
parcel post is not doing this. It is 
therefore not built on a safe founda
tion, but a most pernicious one and 
can but be disastrous to private busi
ness with which it competes.

We all know the American people 
favor local or home industries, and if 
a quiet plan of educating the con
sumer in rural districts what it will
mean to his town, his community, his 
home interests, .if he .continues to 
send his money to the great cities, is 
carried out systematically, much good 
may be accomplished.

Oscar B. McGlasson.

Albert Kol, 1440 Wealthy street, 
formerly in charge of the chemical 
department of the Walter K. Schmidt 
Co., has started in business for him
self, manufacturing chemical supplies 
and will conduct operations at his 
residence.



M ay 26, 1915 M I C H I G A N  T R A D E S M A N
Honks From Auto City Council.
Lansing, May 24.—Our city is mak

ing rapid strides, both in new busi
ness enterprise and population. Two 
hundred and fifty families moved to 
Lansing during the first twenty-two 
days of this month and our popula
tion is now close to 46,000.

Our prediction of May 5 concern
ing the Wayside Inn, at Brecken- 
ridge, has come true. The splendid 
table set by the enterprising hostess 
has proved a drawing card for the 
traveling public and a liberal pat
ronage has resulted.

After the convention is over we are 
going to write some very compli
mentary things about the several 
members of our Council who are get
ting into the collar and by sacrific
ing sleep and personal interests are 
completing arrangements which will 
ensure success for the twenty-second 
annual convention of Michigan U. C.T.

J. T. Watkins is -putting the fin
ishing touches on his new brick block 
at the corner of Michigan avenue, 
East, and Hosmer street. This will 
provide three more commodious 
stores, with basements and living 
rooms above, for the East Side.

L. L. Colton (Shust Baking Co.) 
now covers his territory with a new 
ford. Loren is so well pleased with 
this method of traveling that he 
threatens to give another dollar to 
the Good Roads Association.

The largest and most valuable col
lection of blooded stock ever exhi
bited at an exclusive stock show in 
the State is promised for the Lansing 
Holstein cattle show to be held Mav 
26 and 27.

Pratt Wilcox (Bates Tractor Co.) 
leaves to-night for an extended busi
ness trip through Ohio and Indiana.

H. T. Ogden, formerly with the 
Rumley Products Co. , of Battle 
Creek, is now identified with the 
Lansing branch of the Aultman-Tay- 
lor Machinery Co. and will move his 
family lflere in the near future.

D. D. Watters and wife, of Flint, 
are visiting their parents in this city. 
Mr. Watters is the oldest son of Mr. 
and Mrs. C. S'. Watters, and for the 
past four years has been prominently 
identified with the Buick Motor Co., 
of Flint.

Mrs. E. H. Simpkins, accompanied' 
by her sister, will start next Tuesday 
for a three months’ visit with rela
tives and friends in the Western 
states and visit the Panama exposi
tion en route. An ocean trip is plan
ned from San Francisco to Vancouv
er and the return trip will be on the 
Canadian Pacific.

Our Detroit correspondent says it 
is worth the trip to Lansing to meet 
the Auto City scribe. Bill collectors 
used to make the same remark be
fore we had our debts paid.

F. H. Hastings returned to Lan
sing last Saturday rather unexpected
ly on account of the illness of Mrs. 
Hastings. He says he will remain in 
the city until after the convention. 
Then if Mrs. Hastings continues to 
improve, he will again take up his 
work in Iowa, where he left his car.
' M. E. Sherwood is the latest mem

ber of our Council to make use of 
his automobile in covering his terri
tory. He says it not only pays, but 
is a matter of great convenience.

George O. Tooley (Perry Barker 
Candy Co.) made -another of those 
Sunday pleasure trips yesterday. In
asmuch as he was late getting to the 
office this morning and refused to 
say where he went, we infer that 
some ding busted tires went wrong.

Stuart Harrison has resigned the 
position which he has held for eleven 
years in the furnace business and ac
cepted a similar position with a rival 
concern which recognizes the ability 
of a successful salesman.

The remarkable progress made by 
Lansing’s newest wholesale grocery 
house is reflected in the pleased con- 
tenance of both officials and em
ployes. H. D. Bullen.

Sparks From the Electric City.
Muskegon, May 24.—Ernie Welton 

said he would stop my pay if I did 
not write for the Tradesman, and I 
do love to eat, so here goes.

Matt Steiner attended our last 
meeting and the boys were glad to 
see him.

H. Foote has his arm in a sling. 
He states his arm caught in an ele
vator shaft, and Harold wants to put 
in a claim for total disability. H 
Anderson contested this claim. He 
says Foote came to the factory and 
exclaimed, “Heim, give me a piece of 
candy. I have a sore finger.”

.C. Hall is at the Hackley hospital 
with a broken foot. Here is a chance 
to show that U. C. T. feeling by call
ing on Mr. Hall.

Hyman Lipman, of Lipman Bros., 
was shown our mysteries at the last 
session.

All members wishing to attend the 
(J. C. T. convention at Lansing should 
write the Wentworth Hotel or Deny-, 
ney House for reservation. This is 
the only way rooms will be reserved. 
Muskegon headquarters will be at 
Wentworth Hotel. All members go
ing to convention, please call up 
Wentworth Hotel asking for Muske
gon headquarters, so we can arrange 
for formation in line for parade. The 
uniform worn at Grand Rapids will 
be in vogue at Lansing. Black shoes, 
white sox, white trousers, black al
paca coats, white caps, black four- 
in-hand tie and small canes. Those 
who have uniforms bring them along 
and those who have not can purchase 
same at Rosen Bros.

A. W. Stevenson went to Mackinaw 
Island meeting night, so he could not 
attend our session.

John Porter is the only officer of 
our Council who is making himself 
conspicuous by his absence.

J. Fred IJoyd, of Muskegon, has in
stalled a liquid fountain which makes 
quite an additional feature to his 
store.

_______________ _______ __________ S

Bagmen of Bagdad will meet 
Thursday evening prior to the con
vention for initiation of candidates. 
All Muskegon boys desiring to at
tend should not leave Grand Rapids 
later than the 5:15 train.

It 'will be worth while to go to 
Lansing to meet Bullen, the Auto 
City scribe; also the King Pin of ’em 
all, Jim Goldstein.

S. Steindler is back in Muskegon 
selling paper and there is not any
one more overjoyed than the writer.

The Pythian Sisters of Western 
Michigan held a convention at Mus
kegon this week. We can truthfully 
say we have never seen a finer as
semblage of women in all our days.

To try and have the 1917 U. C. T. 
convention at Muskegon fell through, 
as most of the boys thought some 
other city ought to have a show at 
it first, as Muskegon had the conven
tion five years ago.

Save your cigar money and go and 
see Lansing bloom.

Charles Oviatt, one of the hardest 
workers Armour & Company has on 
its staff, could not catch one of his 
customers in, so about 1 p. m. jovial 
Charles sallied out to see a customer. 
He sold a couple of slabs of bacon 
and headed toward the hotel, when a 
shower ̂  and blizzard came forward. 
Charles’ hat was blown four ways 
and his cranium was on exhibition. 
Oviatt came to the Hotel Shelby to 
buy a lantern. Finally about 3 a. m. 
his derby was found with some rub
bish. Charles had to be put through 
a wringer fo be brought in condi
tion again. Milton Steindler.

William Plant and Raymond Platte 
have organized the Grand Rapids 
Stay Co., manufacturing stays for felt 
boots and leather novelties. They 
are at present located at the corner 
of Shawmut street and Mt. Vernon 
avenue.

ALL ROADS LEAD TO

Royal Baking Powder
The grocer whose stock consists of well-known high-grade articles, such as Royal Baking Powder, 

attracts to his store the best class of customers—people who have been trained by advertising to buy 
articles o f good quality.

Royal Baking Pow der appeals to good customers because it is made of Cream of Tartar, they  
know it is absolutely pure and the best baking powder that can be produced.

R oyal Baking Powder will pay you more in the long run than any other baking powder.

ROYAL BAKING POW DER COM PANY—N E W  YORK
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Movements of Merchants.
Paris—Mrs. Evelyn Cook has opened 

a hotel opposite the depot.
Manistee—The Hall Drug Co. has 

remodeled its store building.
Holland—Bernard Keefer succeeds 

Joe Pine in the restaurant business.
Reese—Louis Bayer has engaged in 

the ice cream and confectionery busi
ness.

Gobleville—William Taylor, meat 
dealer, died suddenly at his home 
May' 20.

Benton Harbor—William Leeder 
has opened a grocery store on Catal- 
pa avenue.

St. Joseph—Mrs. Agnes Veio has en
gaged in the millinery business at 312 
State street.

Vicksburg—C. E. Williams has en
gaged in business under the style of the 
Royal Delicatessen.

Grand Ledge—Clarence J. Dean has 
sold his bakery to Harry W. Bice, who 
has taken possession.

Manistee—Zaborowski & Jorgensen 
recently succeeded Peter Solsted & Co. 
in the clothing business.

Reed City—Frank W. Hoffmeyer suc
ceeds the James F. Jackson Co. in the 
grocery and meat business.

Battle Creek—The Hubbard & 
Heffley Co. has changed its name to 
the Heffley Plumbing Co.

Bellaire—Nichols & Brydon, who 
conduct a new stand, have put in a 
stock of cigars and tobacco.

Springport—M. H. Beman, recently 
of Eaton Rapids, will open a hard
ware store here about June 1.

Vermontville—Arthur H. Allen has 
purchased the grocery stock of LeRoy 
Beck and will continue the business.

Boyne City—'Roy Scott has purchased 
the Smith & Son stock of groceries and 
notions and will continue the business.

Byron Center—A. A. Palmer has sold 
his bakery and confectionery stock to 
A. A. Frasey, who has taken possession.

Concord—Yeggmen recently blew 
open the safe in the office of the Abram
T. Tucker grist mill and secured about 
$15.

Munising—Ricus Guidebeck has 
purchased the Moore Hotel of Her
man Johnson and will take possession 
June 1.

Ovid—James Locke formerly engaged 
in the hardware business at Cohoctah, 
will open a clothing store here about 
May 31.

Chelsea—Frank Staffan, senior part
ner of Staffen & Son, undertaker, 
died suddenly at his home May 18. 
aged 85 years. •

DoWagiac—Clyde Barber has leas
ed a store building on Commercial 
street and will occupy it with a stock 
of drugs June 1.

Cadillac—The Webber-Benson Co.,

dealer in drugs, books and stationery, 
has changed its name to the McCor
mick, McMullen Co.

Saginaw—William H. Grenell, of the 
Grenell Seed Co., died at his home in 
Pierpont Manor, N. Y., as the result of 
an attack of heart failure.

Freeport—G. J. Nagler has leased 
the Johnson store building and will 
occupy it with a stock of dry goods 
and groceries about June 1.

Detroit-—Clarence Cowe, formerly of 
Carson City, has engaged in the drug 
business at the corner of Kercheval 
avenue and S t Clair street.

Cone—Allhouse & Raymond have sold 
their stock of general merchandise to 
A. E. Brocket, who will continue the 
business at the same location.

Grand Haven—>Sluiter & Bottje, meat 
dealers, have dissolved partnership and 
the business will be continued by Peter 
Sluiter under his own name.

Tigris—Mrs. N. J. Randall has pur
chased the J. H. Crowner stock of gen
eral merchandise and will continue the 
business at the same location.

Jackson—Arthur E. Carter succeeds 
Peter L. Fox in the carriage, wagon 
and general repair business at the comer 
of Francis and Washington streets.

Ishpeming—John Goudge who con
ducts a bazaar store at Negaunee, has 
leased a store in the McEncroe block 
and will open a branch bazaar store 
here.

Marion—Mrs. Maud Fuller has sold 
a half interest in her millinery stock to 
Mrs. Welch and the business will be 
continued under the style of Fuller & 
Welch.

Chelsea—Herman Britenweischer
has traded his 200 acre farm to J. G. 
Wagner for his hotel, the Chelsea 
House, and will take possession 
June 1.

Gwinn—Fire damaged the Henry N. 
Weinstein dry goods and clothing stock 
to the extent of about $4,000 May 21. 
The loss was partially covered by in
surance.

Boyne City—Mrs. Maude Ostheim- 
er, who conducts the White Star res
taurant, has purchased the bakery of 
Mrs. Bogart and will continue the’ 
business.

Haymarsh (Star City P. O.)— O. W. 
Sinkler has sold his stock of general 
merchandise to the former owner, 
Nelson L. Gage, who will continue the 
business.

Muskegon—George W. Ellens, who 
has conducted a meat market on Beidler 
street for the past twelve years, has 
closed out his stock and fixtures and 
will open a feed and produce store at 
the same location.

Lowell—C. F. Riede of Hastings, 
will open a department store in the 
Reed block, succeeding W: J. Gonder-

man. The opening date has not yet 
been decided on.

Davison—Sidney Lane, 60 years of 
age, for thirty years a leading business 
man here, is dead. He was born in 
Davison and for several years conducted 
a store at Orion.

Portland—O. C. Cotton has sold a 
half interest in his stock of second hand 
goods to Charles Cotton and the busi
ness will be continued under the style 
of Cotton & Cotton.

Onsted—The stock of the new Onsted 
Co-operative Association has been over 
subscribed and the F. N. Morey stock 
is to be taken over as soon as the in
ventory is completed.

Wayland—Peter W. Bittenbender has 
purchased the interest of his brother, 
Joseph, in the confectionery and soft 
drink stock of Bittenbender Bros, and 
will continue .the business.

Cutcheon—Dennis Nowlin has pur
chased the interest of Andrew Norton 
in the general stock of Nowlin & Nor
ton and will continue the business un
der the style of Nowlin & Co. ‘

Battle Creek—Mrs. Kate Crosse» 
has sold her interest in the Crossen 
& Hicks drug stock to her partner, 
Charles Hicks, who will continue the 
business at the same location.

Lansing—Miss Gertrude McConnell 
and Miss Abby Clark have formed a 
copartnership and purchased the mil
linery stock of Mrs. Alice Abrams 
and will continue the business.

Howell—White & Pate, dealers in 
cigars and tobacco, have dissolved 
partnership. The business will be 
continued by Mr. Pate, who has tak
en over the interest of his partner.

Wyman—George A. Gilbert & Son, 
dealers in general merchandise, have 
dissolved partnership and the business 
will be continued by George A. Gilbert, 
who has taken over the interest of his 
son.

Honor—Ryan & Palmer, dealers in 
meat and groceries, have dissolved 
partnership and the business will be 
continued by Carl R. Palmer, who has 
taken over the interest of his part
ner.

Jackson—The Moline Plow Co., of 
Moline, 111., will open a branch plant 
here under the style of the Michigan 
Moline Plow Co. The plant will be 
under the management of W. C. Bon
ham.

Saranac—'Alfred E. Faxon, who re
cently purchased the Leland S. Weav
er drug stock, has associated his 
father in the business, which will be 
continued under the style of the Fax
on Drug Co.

Greenville—Hansen & Lyman, deal
ers in automobiles and agricultural im
plements, have dissolved partnership and 
the business will be continued by Chris 
Hansen, who has taken over the inter
est of his partner.

Flint—Verne Waite is no longer 
engaged in the hardware business, all 
of his assets having been absorbed 
by local banks which held claims on 
the stock. The general creditors will 
meet an entire loss.

Mt. Clemens—Epley & Sons succeed 
Eply & McLean in the grocery and meat 
business. They have one of the best 
equipped establishments of the kind in 
Michigan and have long enjoyed a high
ly lucrative patronage.

Battle Creek—P. E. Gross, who 
has conducted a dry goods store-on 
North Washington avenue for the 
past twelve years, has sold his stock 
to Mrs. H. D. Roberts who will take 
possession about June 1.

Sebewa—'Frank N. Cornell has sold 
his general stock and store building 
to Wm. L. Gregg, of Orleans, who 
will continue the business at the same 
location. Mr. Gregg was engaged in 
general trade at Collins up to a year 
ago.

Shelby—-vV. E. Cooper has sold his 
stock of furniture to M„ C. Krau and 
A. W. Lindlow, who will continue the 
business under the style of Krau & 
Lindlow. Mr. Cooper will devote his 
entire attention to his undertaking busi
ness.

Plymouth—John D. McLaren Presi
dent of the McLaren Elevator Co. died 
suddenly at his home May 20 as the 
result of an attack of heart failure. The 
company of which Mr. MIcLaren was 
President conducts a chain of fourteen 
elevators.

Detroit—Frank J. Jolly, general 
dry goods business, has merged his 
stock into a stock company under the 
style of F. J. Jolly Co., with an au
thorized capital stock of $3,500, all 
of which has been subscribed and 
paid in in cash.

Hancock—Angus M, MacDonald, 
manager and Vice-President of the 
Gately-Wiggins Co. store, at Houghton, 
for the past ten years, has resigned and 
rurchased the stock of the Hancock 
Furniture Co. and will continue the 
business at the same location.

Bad Axe—B. J. Dailey, of Cass City, 
and M„ A. Joslyn ,of Caro, who con
duct a chain of general stores in the 
Thumb territory under the style of 
Dailey & Joslyn, have leased a store 
building here and will occupy it with a 
stock of general merchandise Sept. 1.

Richland — M. A. Douglass, of - 
Galesburg, has purchased from the 
trustee the stock and business known 
as the Corner Store in this village 
and will run it in connection*with his 
Galesburg business. Claude Lucey 
will have charge of the sales end of 
the Richland store, Mr. Douglass con
tinuing to do the buying from the 
store Tit Galesburg.

Farwell—The I. R. Schlegel gen
eral store failure is proving rich 
picking for the lawyers, who now pro
pose to contest the validity of the 
$10,000 mortgage on the stock held 
by Charles Calkins, of Clare. The 
claims of the general creditors ag
gregate about $16,000. The stock and 
accounts have been appraised at a lit
tle less than $16,000.

Manufacturing Matters.
Detroit—The Pardridge Manufac

turing Co. has changed its name to 
the Pharmacentical Manufacturers.

MJasonville—The Stack Lumber Co.’s 
new mill has been placed in operation 
at full capacity. The company has a 
large supply of logs on hand.

Hannah—'The MfcBride & Kreiser 
cheese factory is now completed and 
will open for business May 31.

Hillsdale—John C. Beckman has con
solidated his cigar factory with the Eg
gleston cigar factory and will continue 
the business.
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Review of the Grand Rapids Produce 
Market.

Apples—Roman Beauties and Wine- 
saps command $2.75 per box.

Asparagus—$1.50 per box of 2 doz.
Bananas—The price has declined to 

$3.25 per hundred pounds. The price 
per bunch is now $1.50@2.25.

Beets—60c per doz.
Butter—The market is a little 

stronger and higher than a week ago. 
Fancy creamery is quoted at 27c in 
tubs, 28c in prints. Local dealers 
pay 21c for No. 1 dairy, 16@18c for 
packing stock.

Cabbage—Mobile in 100 lb. crates, 
$2.75.

Carrots—50c per doz.
Celery—75c per bunch for Califor

nia stock.
Cocoanuts—$4 per sack containing

100.
Cucumbers—85c per dozen for hot 

house.
Eggs—The market is firm and ac

tive. Receipts so far this month have 
been fujly up to April eggs in quali
ty, owing to the continuance of cool 
weather. Local dealers pay 17c, can- 
died and case returned.

Grape Fruit—$4@4.50 per box.
Green Onions—Silver Skins, 15c 

per doz.; Evergreens, 1 2 2̂C.
Honey—18c per lb. for white clover 

and 16c for dark.
Lemons—Californias and Verdellis, 

$3.50@4.50.
Lettuce—'Southern head, $1.85 per 

bu.; hot house leaf, 10c.
Nuts—Almonds, 18c per lb.; filberts 

15c per lb.; pecans, 15c per lb.; wal
nuts 19c for Grenoble and Califor
nia, 17c for Naples.

Onions—Spanish, $1.50 per crates; 
Texas Bermudas, $1.50 per crate for 
white and $1.40 for yellow.

Oranges—Navels are steady at $3 
@4.

Oyster Plant—30c per doz.
Peppers—60c per basket for South

ern.
Pieplant—75c per 40 lb. box.
Pineapples—Cubans command $2.30 

for 36s, $2.40 for 30s and $2.75 for 
24s.

Plants—Tomato and cabbage, 65c per 
box of 200; pepper, 90c; flowering 
plants, $1.25.

Pop Corn—$1.75 per bu. for ear, 4c 
per lb. for shelled.

Potatoes—Old are in small demand 
at 38@40c per bu; new Bermudas, $2.25 
per bu.; new Floridas $2.25 per bu.

Poultry—Local dealers pay 15c for 
fowls; 10c for old roosters; 10c for 
geese; 14c for ducks, 14@15c for No. 
1 turkeys and 10c for old toms. These 
prices. are 2c a pound more than live 
weight.

Radishes—10c for round and 15c for 
long.

Strawberries—24 quart crate range 
from $2.75 to $3.75. Receipts are now 
coming from Kentucky and Missouri.

Tomatoes—75c per 5 lb. basket; 6 bas
ket crate, $3.25.

Turnips—50c per doz.
Veal—Buyers pay 7@llc according to 

quality.

The Grocery Market.
Sugar—The market is firm and an 

advance of at least 10 points is expected 
before the end of the week. Eastern 
refiners have discontinued selling gran
ulated below 6c. The consumptive de
mand for refined sugar is only fair, 
although from now on it should show 
a considerable increase. Raw sugar has 
been considerably firmer during the 
week and large sales have been made 
at 4.89c, with about l-16c more paid 
for June shipment. Considerable com
ment is naturally heard regarding the 
effect of the entrance of Italy into the 
war. Some circles feel that it will ex
pedite the release of Russian sugar 
through hastening the forcing of the 
Dardanelles. Others say that even in 
the event that the Straits are opened 
Russia will be busy with wheat and 
hence push its sugar in the background. 
The railroad facilities are poor and 
months must elapse it is said before, 
at the most, 150,000 to 200,000 tons can 
be shipped.

Tea—The latest cable from the new 
Japan crop quotes new arrivals as fol
lows: “The leaf is flat apd fine style 
and good liquor tea is rather difficult to 
secure.” The cold weather has, no 
doubt, affected the growth of the leaf. 
Green teas in the New York market are 
receiving more attention and prices are 
firmer. More interest is being shown in 
these teas on account of the comparative 
cheapness over blacks and the advances 
in the Far Eastern market. Sharp ad
vances in the London market and ex
treme activity at Hankow and Formosa 
have sent prices up in all lines. Gov
ernment standard of Congous is fully 
5c higher than last year. France has 
issued orders for the furnishing of tea 
to the soldiers in the field, instead of 
wine and coffee, as heretofore. They 
use principally India-Ceylons.

Coffee—The market is very dull. 
Advices from Brazil as to Rio partic
ularly are rather easy and options 
have shown some decline during the 
week on the strength of this. Spot 
Rio and Santos coffee have also felt 
the effects, and the situation is very 
dull and heavy. Prices both on Rio 
and Santos are a shade under what 
they have been. Mild grades are also 
dull and prices barely steady, especial- , 
ly for the bulk of the stock, which

is poor. Java and Mocha grades are 
both quiet and unchanged.

Canned Fruits—Apples are dull 
and cheap. California canned goods 
on spot are unchanged, but are in
clined to be weak. The demand for 
California canned goods during the 
past year has been very much reduc
ed on account of the fact that so many 
consumers put up their own canned 
goods from last year’s cheap fruit. 
This applies particularly to peaches. 
Future California canned goods are 
very hard to sell. All of the few 
packers who have offered futures so 
far have quoted lower prices than a 
year ago. Small Eastern staple can
ned goods are unchanged and quiet.

Canned Vegetables—The medium
and finer grades are moving rather 
slowly, but the market on these is* 
steady. Little attention is given by 
the local trade to future peas of any 
grade. Advices from packing centers, 
however, indicate that sellers are not 
trying to force business at conces
sions from quoted opening prices. In 
string beans the market is quiet and 
in spinach a steady to firm feeling 
prevails. Tomatoes show no change 
for the week and the demand is only 
moderate. Corn is wanted to some 
extent at unchanged prices.

Canned Fish—Domestic sardines 
are weak. Imported sardines are 
firm. Advices from Norway are 
strong on acount of scarcity of pack
ing materials. The report that Port
ugal was to put an export tax upon 
Portuguese sardines of $1 a case has 
caused a firmer feeling for Portu
guese brands in this country as, of 
course, this tax would simply be add
ed to the selling price here. Salmon 
on spot is still cheap, the market for 
Alaska brands ruling below the Coast 
parity.

Dried Fruits—Peaches are easy and 
inside prices are being shaded in or
der to dispose of holdings before the 
new crop is available. The Coast 
market for spot peaches is much de
pressed, and various projects to dis
pose of the large carryover are being 
tried out, but so far with little suc
cess. It has even been proposed to 
offer the big supply to the warring na
tions as a food product for armies 
in the field at prices below cost of 
production, but it does not appear 
that the European nations take kind
ly to the idea. Coastt advices agree 
that something must be done to en
able the grower of this fruit to get 
back at least cost, but no one seems 
to have a practical plan to present 
as to how this shall be done. Prunes 
on spot are dull at ruling prices. 
There is a somewhat easier feeling 
in future prunes, although the trade 
as yet are taking no interest. Cur
rants are steady but quiet here not
withstanding the uncertain outlook 
based on the possibility that Greece 
will join the belligerents. Raisins 
are inactive, with prices nominal on 
California fruit but firm on import
ed owing to uncertainty as to future 
supplies. Spot figs are being urged 
for sale at lower prices owing to a 
desire on the part of holders to clean 
up before the heated term. In dates 
quite a business has recently been 
done in round lots of Persians. Lon

don is said to have been buying Kha- 
drawees here, with the result that 
stocks of that variety on the spot are 
getting into small compass. Cartons 
are fairly active on domestic orders 
for early fall delivery and the mar
ket is firm. Future‘ citron and peel 
at the opening prices recently named 
have sold freely, and, according to 
some reports the booking of orders is 
still heavy, and it is expected that 
prices will soon be advanced.

Rice—The market here is still quiet 
and rather uninteresting, the domes
tic trade pursuing a hand-to-mouth 
policy in replenishing supplies.

Cheese—The demand for cheese for 
export continues good and the market 
is firm at an advance of x/ 2,c. The 
consumptive demand for home use is 
about normal. Exporters are buying 
the bulk of the make, and as long as 
they continue to do so the market 
will remain firm, although no radical 
advance is expected.

Paris Green—An advance of 2c per 
lb. is announced. The reason given 
is that the ingredients which enter 
into the stuff are imported largely 
and, of course, it is not likely that 
foreign countries will be exporting 
those materials just now.

Fruit Jars—An adance of 25c per 
gross has hit the Mason jar and cap 
market. The result is that over the 
opening prices this spring the advance 
has been $2.25 for jars and $1.25 for 
caps. The new gross standard is as 
follows: Pints, $6; quarts, $6.50; 2 
quarts, $8.75; caps, $2.50.

Provisions—All smoked meats are 
steady and unchanged in price, with 
a consumptive demand that shows 
considerable increase. If there is any 
change it will likely be a slight ad
vance. Pure lard is steady and in 
moderate demand. Compound lard 
is unchanged and in fair demand. Bar
reled pork is firm, with ?in improved 
demand at-50c per barrel advance. 
Dried beef and canned meats steady 
and unchanged.

Salt Fish—Mackerel has advanced 
for the week and all grades of Nor- 
ways are from $1 to $2 per barrel 
higher than a week ago, due to the 
fact that stocks of good mackerel in 
this country are becoming reduced 
and that this year’s North Sea mack
erel fishing will amount to very little. 
The demand for mackerel is fair. 
Cod, hake and haddock are all un
changed and dull.

Ernest W. Bullock, who for ten 
years had been employed by the Peck 
Johnson Co., of this city, has en
gaged in the same line of business 
which was recently relinquished by 
the company. He will conduct the 
business on the mail order and house- 
to-house canvass plan.

Harry B. Elhart & Son, who re
cently sold their grocery and meat 
business at 1071 South LaFayette 
avenue to the Hendershot Grocery, 
have bought the stock back and are 
again doing business at the same lo
cation.

Edward Frick, of the Judson Gro
cer Co., is spending a week at Evans
ton, 111.,' where his wife has been vis
iting for the past month.

mailto:1.50@2.25
mailto:4@4.50
mailto:3.50@4.50
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DETROIT DETONATIONS.
Cogent Criticisms From Michigan's 

Metropolis.
Detroit, May 24.—Learn one thing 

each week about Detroit: Electric 
flat irons made in Detroit are now 
being used in over 1,000,000 • house
holds. One great advantage of the 
electric irons is that they are usually 
fastened to the wall, making it a very 
inconvenient article to throw.

J. P. Reckinger has opened a dry 
goods and furnishing goods store at 
2253 Lane avenue.

Frank S. Musial, of Bay City, was 
in Detroit on a business trip last 
week. Frank conducts a dry goods 
and furnishing goods store and when 
he isn’t busy measuring calico, he 
leads an orchestra in one of the thea
ters. When he is doing neither, it is 
because there is a ball* game at the 
league park.

The fellow who gets loaded has to 
have a strong pull to get along.

Two men entered the meat market 
of Reaume & Sperlick, 1396 West 
Warren avenue, last Saturday evening 
about 10 o’clock and, after holding 
up the proprietors who were the only 
ones in the place at the. time, escaped 
with cash taken from the register 
amounting to $200.

Sarasohn & Benson have opened an 
up-to-date men’s furnishing goods* 
and shoe store at 2393 Jefferson ave
nue.

Many a man buys supplies for a 
typewriter who doesn’t own a ma
chine.

Mrs. Janes R. Manyion has opened 
a grocery store at 3295 Jefferson ave
nue.

D. Hayden Brown is what we term 
an unfettered king of the cushioned 
seats. He is single and proud of it 
—so he says. Here are a few aphor-. 
isms we garnered from this well- 
known shoe salesman. “Love may 
be blind, but when a fellow is afflict
ed he doesn’t have any trouble find
ing someone to lead him abound.” 
“Marry for a home and repent in a 
boarding house.” “They say the 
way to reach a man is through his 
stomach. Most women though try 
his pockets.” Of course, if “Brownie” 
feels like that, it is no wonder tio 
girl seems to be able to grab him 
off. Some' men are lucky indeed.

The Walker Bros. Catering Co. 
has let the contract for a two story 
brick restaurant building on Michi
gan avenue near First street.

A bit late but none the less a trav
eling men’s 'news item is the ar
rival on April 23 of a 10 pound boy 
at the home of Carl Hauser, city rep
resentative for the National Cash 
Register Co. A ten pounder is our 
idea of some boy, so we herewith ex
tend our congratulations to the hap
py parents.

Mrs. Louise Hoeninghausen has 
opened a shoe and millinery store at 
3353 Jefferson avenue under the style 
of the Virginia Temple.

Jake Diehm, member of the firm of 
Diehm Bros., Remus, general mer
chants, was in Detroit last week with 
his face all wreathed in smiles and ac
companied by a pretty little bride. 
Jake stopped off in Detroit en route 
on his honeymoon. Our congratula
tions are extended to the happy cou
ple, with the wishes for a long and 
happy life of wedded bliss.

Francis E. Connor is now repre
senting the Hawley-Folsom Co., of 
Boston, wholesale men’s furnishings, 
covering the territory formerly trav
ersed by W. H. King. During the 
short time that Mr. Connor has been 
traveling in Michigan he has made 
many friends and, if a pleasing per
sonality counts, he is bound to make 
a success in the new territory.

W. H. King, formerly with the 
Hawley-Folsom Co., :s now represent
ing the Cement Casket Manufactur
ing Co., covering Michigan territory.

Otto Schemansky. of Otto Sche- 
mansky & Sons, while always on the 
outlook for business, prefers not to

be able to do business with his 
friends. And yet—but then—as we 
said before, Otto is always on the 
outlook for business. He is a man
ufacturer of monuments.

Among the many diversified indus
tries of Detroit is that of shipbuild
ing. The Great Lakes Engineering 
Co. received an order last week for 
three ocean going steamers.

News note says furnace heating is 
rare in Irish hotels. Likewise any 
kind of heating in some Michigan 
hotels.

Harvey Bert Auger, like many of 
our successful men in the city, first 
saw the beams of daylight in a small 
village, said village being located in 
Illinois and carrying the name of St. 
Anne. This eventful episode in Har
vey’s life occurred 46 years ago last 
December 13. His father was a Bap
tist preacher and the addition of 
young Harvey to the household was 
hailed with joy because Mr. Auger, 
Sr,, never allowed the thought to 
enter his head that his son would ever 
become a traveling salesman. Har
vey’s first work after graduating from 
the local schools was on a farm. Lat
er he secured work in a sawmill in 
Stryker, Ohio. He held on to his

Harvey Auger.

job for about two years, but being 
an ambitious youngster he studied 
the map very carefully in order to 
determine in his own mind which 
would be the. most likely city for a 
young man to make his mark in, re
sulting in his decision to locate in 
Detroit. That his decision proved 
satisfactory is attested by the fact 
that he still resides here and there 
are many in this city who are glad 
of it, because he makes a good citi
zen, an ideal neighbor and, incidental
ly, hosts of friends. On his arrival 
here he secured a position as office 
boy with James Walker & Son, deal
ers in plumbing and steam fitting 
supplies. He did not retain the posi
tion of office boy very long, because 
within three years’ time we find him 
on the road for the firm. He con
tinued to represent the firm success
fully for nineteen years, leaving them 
to accept a similar position with the 
Murray W. Sales Co., carrying the 
same lines as the Walker Co. Mr. 
Auger is now in his eleventh year 
with the Sales Co. One year after 
his change of position, the Murray 
W. Sales Co. took over the business 
of the Walker Co. He continued to 
represent the firm on the road for 
four years, when he was promoted 
to the position of sales manager. It 
is said that from the time he took 
charge of the sales force, the business 

j showed a marked increase. Twenty- 
five years ago Mr. Auger and Miss 
Ida M. Vizier were joined in marriage 
and, as a result of the union, they 
have two charming young daughter, 
Myrtle and Vera. To show there is 
no superstition whatever in Harvey’s 
makeup he selected the 13th day of 
the month for his birthday, was mar
ried on November 13 and for the first

two years of his married life, lived 
on 13th street. In his particular case 
he has been extremely lucky, so we 
will give the number 13 a portion of 
the credit. The balance of the credit, 
however, is due Harvey Auger him
self, because it was his determination, 
ability, aggressiveness and personal
ity which made him what he is—one 
of the best sales managers in’Detroit 
to-day. He is a disciple of Izaak 
Walton and, besides, you ought to 
see his face in the seventh inning 
with score a tie, two an bases, no
body out and Tyrus at the bat. For 
years he has been an active worker 
in the United Commercial Travel
ers. He passed through all the 
chairs in Detroit Council, later trans
ferring to Cadillac Council when that 
Council received its charter. It is 
men of the type of Harvey B. Auger 
who have done much to elevate the 
traveling salesmen’s profession in the 
eyes of the world.

The Put-in-Bay, of the Ashley & 
Dustin line of steamers, will make 
its first trip on May 29 and will run 
on May 30 and 31, after which she 
will be tied up until June 14, when 
she will begin the regular summer 
schedule to Put-in-Bay.

There are two things that are al
ways easy to find in the dark—fault 
and onion sandwiches.

F. E. Holmes, general merchant of 
Mt. Morris, was a Detroit business 
visitor last week.

C. R. Cowe has opened a drug store 
at the corner of St. Clair and Kerche- 
val avenues. The store in its ap
pointments is as modern as will be 
found in the country and is one of 
the finest drug stores in the city.

A. E. Davey, grocer and meat deal
er, has moved from his former loca
tion at 129 Twelfth street to a new 
building recently completed by him 
at 1104 Mack avenue.

The Morgan Electric Co., manu
facturer of the Rae starters for au
tomobiles, has decided to locate in 
Detroit and will begin operatidns at 
once. It has secured a factory site 
on Woodward avenue.

Members of Cadillac Council will 
leave in a body for Lansing to attend 
the U. C. T. convention on June 3. 
A special car has been chartered and 
will leave the Pere Marquette at 5:40 
p. m. on that date. The Council head
quarters will be at the Downey 
House. While there is no doubt in 
the minds of nearly all members as 
to the outcome of C. C. Starkweath
er’s candidacy for the office of Grand 
Sentinel, yet nothing will be left un
done by those who are looking after 
his interests to insure a complete vic
tory. M. G. (Mike) Howarn is the 
chairman of the committee in charge 
and, with a man of the caliber of C. 
C. Starkweather as a. candidate and 
a campaign manager like “Mike,” it 
is hard to see how Detroit’s favorite 
son can fail to land. Mr. Howarn 
has all of the Celtic characteristics 
of his racê —wit, aggressiveness and 
never-say-die-spirit.

Jack Ide, recently appointed West
ern sales manager of the Simms Mag
neto Co., of East Orange, N. J., has 
opened offices at 509-511 David Whit
ney building.

It is hard to see how Switzerland 
can escape receiving a few stray bul- 
bullets now and then.

The Wiley & Dixon Chandelier Co., 
wholesale and retail dealer in gas and 
electric fixtures, has taken a lease on 
the building at 36 Broadway.

At the annual meeting of the De
troit Association of Credit Men, the 
following officers were elected: Ed
ward Bland (Ireland & Matthews 
Manufacturing Co.) President; O. A. 
Montgomery (Larned, Carter & Co.), 
Vice-President; William J. Nesbitt 
(Peninsular State Bank), Treasurer. 
Newly elected members of the Execu
tive Committee are A. E. Johnson 
(J. L. Hudson Co.); A. J. Peoples 
(Detroit Copper & Brass Rolling 
Mills); J. W. Bolgert (E. J. Hickey 
Co.); J. Manly Card (Detroit Food

Products Co.); William A. Petzold 
(J. L. Hudson Co.) and W. H. Rob
erts (Roberts Brass Manufacturing 
Co.)

England has too many. soldiers. 
The trouble is they are too wiiling 
to soldier—outside of the army. .

The Detroit Lumber Co. has be
gun operations at its new plant at 
West Jefferson and Junction avenues, 
one of the largest in the country. It 
covers approximately seventeen acres 
of land and has dock facilities for the 
unloading of 3,000,000 feet of lum
ber at one time. There is piling 
space for 15,000,000 feet of lumber. 
Included in the plant is their office 
building, lumber yard, planing mill, 
interior finish factory and dry kilns.

J. S. Hoffman, clothier of Monroe, 
was a Detroit business visitor this 
week.

The William E. Metzger Co. has 
moved into its new quarters at 501 
Woodward avenue. The Metzger 
Co. is one of the oldest bicycle deal
ers in Detroit. It deals in bicycles, 
motorcycles and victrolas.

Representatives of the Port Huron 
Business Men’s Association to the 
number of 150 invaded Detroit Tues
day and were entertained by the 
wholesaler’s department of the De
troit Board of Commerce.

The French soldiers object to the 
order to shave off their beards and 
mustaches. They undoubtedly feel 
they have close enough shaves as it 
is.

Lawrence Couturier, who conducts 
a meat market at 395 Linwood ave
nue. together with his family and 
wife’s mother, had a narrow escape 
from death Sunday when the auto
mobile he was driving was struck by 
a Fourteenth avenue car. Mr. Cou
turier’s wife received the most serious 
injuries. At this writing it is thought 
her spine is injured.

J. W. Rollison, for the past four 
years manager of the Detroit office 
of the National Fireproofing Co., has 
been appointed sales manager of the 
Western department, with headquar
ters in Chicago.

The newly-organized Michigan 
Shoe Travelers Association of De
troit held its first meeting May 21 
at the Hotel Griswold, where a lunch
eon was served. The following offi
cers were elected; Thomas A. Downs, 
President; Otto Rheinhardt, Vice- 
President; H. H. Reed, Secretary and 
Amos Ertell, Treasurer. The organ
ization starts with a charter mem
bership of fifty.

Mr. Streeter, of Streeter & Co., 
general merchants, Memphis, was in 
Detroit on a business trip last week.

Europe has 50,000 less miles of rail
road than the United States. Ameri
cans a"re some travelers, say we.

Tracers will be sent out for Jack 
Blitz.. Art Wood, Charles Welker, 
Sid Pungs and the village of White 
Cloud.

Italy, too, was well supplied with 
denials and repulses.

Time for the Lansing scribe to put 
it forth in black face type.

Two organizations from Grand 
Rapids (so it is rumored) will com
pete in Lansing next week for prizes. 
The Order of ? ! — ! ? : Bag-
men and the U. C. T.

All is unity in Detroit, so they will 
take the prizes.

After all,” said Leo Spellman, of 
Shelby, after reading the war news, 
“the easiest way to capture a king is 
to lead an ace.”

James M. Goldstein.

George B. Reader, who purchased 
the wholesale fish business of Maas 
Bros, about fifteen months ago and 
has in the meantime greatly extend
ed the business in both volume and 
territory, has abandoned the former 
style and will conduct it under the 
style of G. B. Reader hereafter.



M ay 26, 1915_________________________________________ M I C H I G A N  T R A D E S M A N  7

Do You Sell Worden Coffees?
Are you interested in educating your customers to 
buy goods at home and are you practicing what you 
are preaching?

A growing number of the retailers in Western Michi
gan are buying their coffees in Grand Rapids and we 
believe you ought to be interested in making your coffee 
department an object lesson to your customers in the 
development of home industries and home buying.

W e want you to know that our coffee department is 
managed by experts—That in buying coffee on the 
docks of New York and shipping them direct to you 
from our roasters in Grand Rapids we are in a posi
tion to give you good fresh roasted coffees at a very 
much lower price than our competitors.

W e will be glad to continue our efforts in preaching 
the “trade at home’’ doctrine, but we want your 
co-operation, and your buying will prove to your cus
tomers that you practice what you preach.

W /ORDEJV f y ROCER C OMPANY
G RA N D  RAPIDS—KALAMAZOO

TH E PROMPT SHIPPERS
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IS JOBBER WORTH WHILE?
As an economic cog in the machine 

of distribution, is the jobber worth 
while? Such is the common question 
of the theorist and the half-baked 
economist whose sole field of study is 
the computation covered page or the 
academic thesis. One hears it every 
day and it is indeed a dull week that 
doesn’t produce several new plans 
for eliminating the jobber and sun
dry other middlemen and bringing 
the producer and consumer closer to
gether.

It is a very grave question to stu
dents of the situation whether the 
producer and consumer really want 
to get much closer together. It in
volves much inconvenience and ex
pense—either of effort or of money 
—to get too close together. The 
more flambuoyant type of reformer 
usually overlooks these incidental 
elements of cost, but those who have 
most thoroughly investigated—be they 
manufacturers, retailers or consum
ers—have accorded the jobber a place 
of much importance and responsibili
ty in the chain of distribution; at 
least of dependable and Nation-wide 
distribution. Just because a few co- 
operators, here and there, under fav
orable circumstances, may save a few 
dollars occasionally, does not mean 
that the system that served for them 
is adequate to take care of a whole 
nation or community, in as vitally im
portant a matter as furnishing it 
three square meals a day and being 
“on the job” as a safe depot of re
serve in time of stress.

The wholesale grocer is a mer
chandise banker, an assembler, a 
warehouseman, a conserver, a con
venience, a distributor, a salesman, 
and a general go-between, generally 
credited with earning all the tribute 
he exacts. If it were not for cer
tain imperfections of type and of 
function on the part of both distri
butor and producer—little things 
which depart from the straight path 
of functional perfection and conse
quently upset the theoretical working 
of the plan—it is probable that most 
manufacturers would appreciate the 
jobber as an absolute essential of effi
cient and economical service. Even 
those who make a practice of elimi
nating the jobber now do not deny 
his value,, but resort to the explana
tion of “local conditions” or "peculi

arities of environment” as the excuse 
for their departure from the strict 
path of the “trinity of trade.” That 
they are right in certain instances 
does not deny the main truth. It is 
commonly agreed that with the pos
sible exception of three or four great 
congested centers of population the 
jobber at 10 or 12 or 15 per cent, ex
pense is a money saver for all con
cerned.

The writer saw the scheduled finan
cial statement of a certain manufac
turing concern one day last week. 
It was a concern that had been do
ing business direct with retailers and 
considered the jobber unnecessary. 
If distribution alone were any cri
terion, perhaps the concern was right, 
but its schedule showed that its earn
ings had been steadily declining, its 
cost of selling per case had steadily 
advanced, its clerical and administra
tive force increased and its profits 
shrunk to the point where it was now 
offered to a successful competitor at 
something like a quarter its inven
toried value.

One significant exhibit was the fact 
that its “assets” (?) disclosed the two 
items of “finished stock in ware
houses” (variously disposed through
out the country) and “accounts re
ceivable” to represent more than half 
the values on that side of the ledger. 
Its schedule - of interest charges on 
“stock in warehouses” and “money 
borrowed until the selling season,” 
showed how heavy a load was entail
ed in “holding the umbrella” for the 
retailer directly—a retailer of uncer
tain mercantile and financial stabili
ty.

In contrast with it the writer saw 
another company’s statement, a con
cern which did business solely through 
jobbers, handled orders of nearly $5,- 
000,000 in a year on less than 2,500 
accounts, virtually all of them settled 
in the ten-day discount period, and 
with practically no “finished stock in 
warehouses,” because it was all in 
the jobbers’ stores, owned by the job
bers and no longer a burden on the 
manufacturer.

Efficient National distribution re
quires that someone must carry stock. 
That is one thing which “elimination” 
cannot circumvent. Neither can it 
eliminate the cost, of bad credits and 
interest charges; nor storage, nor in
surance, nor spoilage and deprecia
tion. Not many years ago a certain 
big manufacturer, seeking to dodge 
the Governmental opposition to his 
“maintained prices,” made every job
ber in the country his legal “agent” 
and instead of selling the jobbers its 
goods consigned them and retained 
legal title to them. Immediately the 
concern found itself saddled with the 
burden of several million dollars’ 
worth of stock in thousands of ware
houses it could not control. Was it 
efficient? The answer lies in the fact 
that in about six months the concern 
quit the plan and returned to the 
scheme of “letting George do it”—in 
other words, letting the jobber do the 
worrying.

Much more might be said in de
fense of this contention that the job
ber is worth all he costs—to everyone 
concerned. In a competitive sense he

with his thousands of salesmen at 
the disposal of the manufacturer (and 
the retailer as well), represents a po
tentiality no National manufacturer 
can assume at anything like the cost 
he now pays the jobber. The an
swer probably lies in the jobber’s co
operative position as the seller and 
handler of many products instead of 
the one a given manufacturer makes. 
He is also economical and convenient 
beyond any question. Not even the 
occasional successful elimination chal
lenges this general truth.

Conventions like that at San Fran
cisco last week show how intricate 
are the relations of one factor of 
trade with others. It proves how en
ergetically the wholesalers of the 
country are trying to improve their 
efficiency and services and how use
ful is organization to that common 
end. In fact every year of the asso
ciation’s life marks advances in pub
lic service and in appreciation of its 
responsibilities to the people of the 
United States.

THE GREED FOR 3AIN.
Most unhappy and unfortunate, if 

there is any foundation for it, is the 
statement cabled from Paris that 
American goods sent there on large 
orders have not come up to the sam
ple. It is charged that 50,000 pairs 
of boots were almost worthless, and 
that 200,000 pairs of socks, which 
were to be 70 per cent, wool and 30 
per cent, cotton, were instead 30 per 
cent, wool and 70 per cent, cotton. 
The statement is made that out of 
twenty-five American houses with 
which the French government had 
contracts only one presented goods 
which were in every way up to the 
sample. That is a very serious ac
cusation, and one which every honest 
American is ashamed of and hopes 
that investigation will prove it false. 
The honor of the whole country, its 
reputation for integrity and fair deal
ing is involved in just such things 
as this, and if they are true, it is ir
retrievably damaged. The greed for 
gain ought never to get such suprem
acy as to be a temptation to this sort 
of thing.

The New York Board of Trade and 
Transportation has approved a resolu
tion urging the United States Post- 
office Department to change its methods 
of holding mail from which stamps have 
been accidentally omitted. Now when 
an unstamped letter is found in the 
mail the addressee is notified to forward 
the necessary stamps. This causes de
lay and the resolution suggests that mail 
without stamps should be forwarded to 
the address without previous notice and 
the postage collected from him.

A Missouri company which has been 
for some time the largest manufacturer 
of stock bar fixtures in the United 
States has determined to retire from 
that business, and is going to turn one 
of its plants into a talking machine 
cabinet and piano case factory. The dis
continuance of the stock bar fixture 
business is because there is not now a 
sufficient demand for the goods, but 
there is a demand for talking machine 
cabinets, and pianos are found even in 
very humble homes.

ANOTHER PLEA FOR POLAND. 
• Among the plain duties thrust up

on us by the war is that of aiding the 
land of Poland in its desperate plight. 
Here is a people already divided up 
between its powerful neighbors, un
able to take a united stand, not pro
tected by treaties, and with no cause 
in law to plead. It is not a belliger
ent, although its sons are fighting. 
It is just a helpless victim caught in 
the toils of the conflict. The appeal 
of such a predicament is irresistible.

Those who know best what Poland 
has given fo the world in art and lit
erature will surely want to make 
some return. Our sympathy is stir
red when we find Ignace Padereswski 
among us—but not as pianist. He has 
no heart for playing—like those cap
tive Hebrews who hung up their harps 
on the willows by the rivers of Ba
bylon, and whose tongues cleaved to 
the roofs of their mouths. He is 
here as a devoted citizen, pleading 
the dire needs of his country.

Many of us feel that we owe a debt 
to Paderewski, not indeed that we 
could repay it in kind, but only in 
kindness. On his former visits to 
America, he gave freely of his gen
ius to many a worthy cause. Had 
there been no war, the people of a 
hundred musical centers in this coun
try would have flocked to hear him 
again. Cannot all such—who cannot 
afford to do more—send the amount 
they would have spent for this pur
pose to the Polish Relief Fund? 
While far larger sums are needed 
than this plan would yield, yet it 
would be peculiarly appropriate, and 
it should appeal to all Americans 
wherever their sympathies may lie.

“What will come next?” asked Dr. 
Alexander Graham Bell, inventor of the 
telephone, when he was responding to 
an address made in presenting him with 
the Edison medal for meritorious 
achievement in electrical science. “We 
now have electric light, electric power, 
electric speech and a swarm of electrical 
appliances that have come into use dur
ing recent years.” Then he prophesied 
that man may yet exchange thoughts by 
electric head coils. Recent steps have 
had to do with vibrations, and Dr. Bell 
imagines men, with coils of wire about 
their heads, coming together for com
munication of thought by induction. His 
audience, composed of 1,000 electrical 
engineers, did not laugh at this sugges
tion, for there are great possibilities in 
electricity, and only the ignorant would 
scoff at any suggestion made by the in
ventor of the telephone.

The most encouraging message the 
Tradesman has for its readers this week 
is the decision of the United States 
Circuit Court of Appeals declaring in
valid the clandestine contracts which 
have been employed for some years by 
an Elkhart rubber shoe factory, by some 
agricultural implement manufacturers 
and other concerns which have resorted 
to this questionable method of selling 
merchandise. This decision if the 
Tradesman construes it correctly, places 
subterfuge and deceit in the sale of 
goods in the discard and enables whole
sale merchants doing business along 
legitimate' and well established lines to 
the protection they ought to have.
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BANKRUPTCY MATTERS.

Proceedings in the Western District 
of Michigan.

G rand  R apids, A pril 30—In  th e  m a tte r  
of C harles  W . B urd ick , b a n k ru p t, G rand  
R apids, a  h e a r in g  w as  th is  d a y  held  on 
th e  tru s te e ’s  p e titio n  to  show  cau se  w hy  
s u it shou ld  n o t be b ro u g h t a g a in s t  th e  
R adem aker-D ooge  Co. fo r  th e  recovery  
of a n  a lleged  p reference. T estim ony  
w as  ta k e n  an d  i t  w as  decided  by  th e  
re fe ree  th a t  no p re fe rence  h ad  been  pa id  
to  sa id  d e fen d an ts  an d  th e  p e titio n  of 
th e  tru s te e  acco rd ing ly  dism issed .

M ay 3—In  th e  m a tte r  of C harles B u r
dick, b a n k ru p t, G rand  R apids, th e  t r u s 
te e  filed re p o rt of sa le  o f a sse ts  co n sis t
in g  of s tock  in  tra d e  an d  fix tu res, n o t 
inc lud ing  book accoun ts , to  R alph  D er- 
tien , G rand  R apids, fo r $500 a n d  th e  
sa le  w as  confirm ed.

M ay  5—George W . H all, J r .,  B ig  R ap 
ids, h a s  th is  d ay  filed a  v o lu n ta ry  p e ti
tio n  in  b an k ru p tcy . T he  b a n k ru p t con
d u c ted  a  b a k e ry  business  a t  B ig  R apids. 
A d ju d ica tio n  h a s  b een  m ade, K irk  E . 
W ick s  app o in ted  te m p o ra ry  rece iv e r and  
E lb e r t J .  Jen k in s , o f B ig  R ap ids, a p 
po in ted  cu sto d ian  fo r th e  receiver. T he 
firs t m ee tin g  of c red ito rs  h a s  been  called 
fo r M ay 18, a t  w hich  tim e  c red ito rs  m ay  
ap p ea r, p rove  th e ir  c la im s, e lect a  t r u s 
te e  an d  tra n s a c t  such  o th e r  an d  fu r th e r  
bu sin ess  a s  m ay  p ro p erly  com e before 
th e  m eeting . T he  schedu les on file a t  
th is  office re v ea l liab ilities  of $2,234.02. 
of w hich  $500 is cla im ed to  be  secured  
by  c h a t te l  m o rtgage , a n d  a s s e ts  a re  
show n a t  $1,374.58. T he  follow ing a re
lis ted  a s  c red ito rs :

Secured.
Geo. W . H all, S r., a n d  C arrie

H all, F rem o n t .............................  $500.00
U nsecured .

W olverine  Spice Co., G rand  R pds $162.12
A m erican  M ilk Co., C hicago ........... 7.00
W ash b u m -C ro sb y  Co., G rand
„  R ap ids ................................................ 14.80
H u m e  G rocer Co., M uskegon . . . .  14.17 
M ichigan S ta te  T elephone Co. . . .  20.56
C rescen t M ills, F rem o n t .................  28.00
C. E . A nderson, B ig  R ap ids ........... 19.77
C. W . M ills P a p e r  Co., G rand

R ap id s  ............................   21.24
P la n k in g to n  Co., M ilw aukee ......... 37.61
C ornw ell B eef Co., P e to sk ey  ______ 37.50
F is c h e r  B ros. P a p e r  Co., F t. W ay n e  21.40 
T he  B u lle tin  H era ld , B ig R ap ids 12.25
Ad. Seidel & Sons, C hicago ..........  46 04
K alam azoo  V egetab le  P a rc h m e n t
„ C o .........................................................  22.75
V oig t M illing Co., G rand  R ap id s  70.36
B eld ing  B ask e t Co., B eld ing  ......... 15.44
B ig  R ap id s  P io n ee r ...........................  14.60
B ig  R ap ids G as Co................................ 14.81
C. D. C arp en ter, B ig R ap ids ......... 1P23
H en n ep in  M illing Co., B ig  R ap ids 6.50
D a rra h  M illing Co., B ig  R ap ids 64.54
Sym ons Bros. & Co., S ag inaw  . . . .  70.45
A rm o u r & Co., C hicago .....................  48 50
V oig t M illing Co., G rand  R apids 16.68
Reid, M urdock & Co., C hicago . .  13.37
W . F . N ehm er, B ig  R ap ids ........... 11.13
F red  B rack  & Co., B ig  R ap ids . .  37.50
N a tio n a l C ash  R eg is te r  Co., D ay ton  57.50
G. W . H all, Sr., F rem o n t .............  500.00
G eedey & Phillipo, B ig R ap id s  8.50
H u b b ard  O ven Co., C hicago ______ 290.00

R alph  H . W elch , of C harlo tte , fo rm erly  
con d u ctin g  a  lunch  room  business  a t  
t h a t  p lace, h as  th is  day  filed a  v o lun 
ta r y  p e titio n  in  b an k ru p tcy , a d ju d ic a 
tion  h a s  b een  m ade a n d  th e  m a tte r  r e 
fe rred  to  R eferee  W icks. T he firs t m e e t
ing  of c red ito rs  h a s  been  called  fo r Ju n e  
3, a t  w h ich  tim e  c red ito rs  m ay  ap p ea r, 
p rove  th e ir  c la im s, e lect a  tru s te e  and  
tr a n s a c t  su ch  o th e r  an d  fu r th e r  business 
a s  m ay  p roperly  com e before  th e  m e e t
ing. T he  schedu les of th e  b a n k ru p t on 
file a t  th is  office show  a ss e ts  of $130 an d  
liab ility  of $1,011.15, a ll unsecu red . T he 
follow ing a re  show n a s  c red ito rs  of th e
b a n k ru p t:
F . A. Ives, C h arlo tte  .........................$ 8.00
H . H eym an , Jac k so n  ........................  128.00
E . D ennie, C h arlo tte  .......................  133.61
L am b  & Spencer, C h arlo tte  ........... 553.83
M ann ing  Coffee Co., C hicago ___  15.60
Jo h n  W alsh , L a n s in g  .......................  85.00
C o lb u rn -F u lto n  L br. Co.,

C h arlo tte  ........................................ 14.12
M ichigan S ta te  T elephone Co. . .  5.64
S haw  Adv. Co., K a n sa s  C ity  ___  8.50
C onsum ers P o w er Co., C h arlo tte  47.19 
R. S. Spencer, C h arlo tte  ................ 4.00
F . E . V orheis, C h arlo tte  ................. 1.86
C. H arm o n , C h arlo tte  .................... 2.25
B eech  B ros., C h arlo tte  ...................  5.25

M ay 6—In  th e  m a t te r  of th e  P . G. 
M ayhew  Co., b a n k ru p t, H olland, h ea r in g  
on th e  p e titio n  of th e  M ichigan F e ltin g  
Co. p e titio n  to  re c la im  c e r ta in  p roperty , 
th e  t ru s te e ’s p e titio n  to  d e te rm in e  th e  
r ig h t of A rth u r  V an  D u ren  in  c e r ta in  
p ro p e rty  an d  th e  am ended  p e titio n  of 
M ichigan F e ltin g  Co., w as  th is  d ay  a d 
jo u rn ed  by  s tip u la tio n  of th e  p a r tie s  in  
in te re s t  to  M ay 28.

M ay 7—A rend  J . N yland , G rand  H a v 
en, conducting  a  g ro ce ry  business a t  th a t  
place, h a s  th is  d a y  filed a  v o lu n ta ry  p e ti
tio n  in  b a n k ru p tcy , a d ju d ica tio n  h a s  
been  m ade, a n d  th e  m a tte r  re fe rred  to  
R eferee  W icks. K irk  E . W ick s  h a s  been  
app o in ted  by  th e  co u rt a s  receiver. T he 
firs t m ee tin g  of c red ito rs  h a s  b een  called 
fo r M ay 22, a t  w hich  tim e  c red ito rs  m ay  
ap p ea r, p rove th e ir  claim s, e lec t a  tru s te e  
an d  tr a n s a c t  such  o th e r  an d  fu r th e r  
b u s in ess  a s  m ay  p roperly  com e before  
su ch  m eeting . T he  schedu les on file a t  
th is  office show  a ss e ts  of th e  e s tim a te d  
va lue  o f a b o u t $1,500, exclusive of hom e

stead , w hich  is  c la im ed  a s  exem pt, a n d  
th e  liab ilities  a re  show n a t  $3,144.08, of 
w hich  su m  $500 is a  m o rtg ag e  on th e  
exem pt hom estead  p ro p erty . T he  follow 
in g  a re  show n a s  c red ito rs  of th e  b a n k 
ru p t:

Secured  o r  P referred .
A rend  J . N yland, J r .,  G rand  H av en  $ 15.00
D ena  N yland, G rand  H av en  .............  36.00
P eo p les’ Sav ings B ank, G rand  v,

H aven , m o rtg ag e  on s to re  . .  650.00 
P eop les’ Sav ings B ank , G rand  

H aven , m o rtg ag e  on hom estead
exem ption  ................................. * 500.00

U nsecured .
W o rd en  G rocer Co., G rand  R ap ids $172.02 
H . L eo n ard  & Son, G rand  R ap ids  18.70
B u tle r  B ros., C hicago .........................  37.21
W . M. H o y t & Co., C hicago ...........130.99
M cN iel & H igg ins, C hicago .............  93.75
P eop les’ M illing Co., M uskegon . .  75.76
J . B all & Co., G rand  H av en  ___ 114.24
R adem aker-D ooge  Co., G rand  R pds 83.60 
W olverine  Sales Book Co., L an s in g  13.34 
G rand  R ap ids  P a p e r  Co., G rand

R ap id s  ...........................................  34.25
R eid  M urdock & Co., C hicago . . .  266.14 
D alton  C ream ery  Co., M uskegon . .  70.37 
W . W . R ichards, M uskegon ___   40.76
G. R. N o tion  Co., G rand  R ap ids . . .  2.95 
N a tio n a l B iscu it Co., G rand  R ap id s  20.13
Jo h n  A lbers, M uskegon ...................  19.80
H eckm an  B iscu it Co., M uskegon 6! 16
H . H a m s tra  & Co., G rand  R ap ids 11.08
F. B rieve & Sons, H olland  ........... 10.90
H enderson  M illing Co., G rand  R pds 21.75
A rbuck le  B ros., C hicago ................. 9.50
Jen n in g s  M fg. Co., G rand  R ap id s  9.15
M. P io w a ty  Sons, M uskegon ......... 42.81
S ch ippers  & Son, G rand  H av en  . .  19.55
E d w ard  Poel, G rand  H av en  ........  8 60
M ich igan  S ta te  T elephone Co.,

G rand  H av en  ...............................  3.21
V yn B ros., G rand  H av en  ............... 10.00
V an  Toll B ros., G rand  H av en  . . . .  38.38
G rand  H av en  B ak in g  Co.................... 13.00
P eop les’ Sav ings B ank , G rand

H av en  .............................................  255.00
P eop les’ S av ings B ank, G rand

H av en  ...............................................  100.00
Jen n ie  D. N yland, G rand  H a v en  . .  200.00 

A d jud ica tion  h a s  th is  d a te  been  m ade
on th e  in v o lu n ta ry  p e titio n  in  b a n k 
ru p tcy  filed seve ra l m o n th s  ago  a g a in s t 
th e  Bon T on  M an u fac tu rin g  Co., P e 
toskey , o p e ra tin g  a  sm all p la n t fo r  th e  
m a n u fa c tu re  of p iano  benches  a t  th a t  
p lace. T he b a n k ru p t h a s  v o lu n ta rily  e n 
te re d  i ts  ap p ea ran ce  and  filed i ts  sched 
u les in ban k ru p tcy . T he firs t m ee tin g  
of c red ito rs  h as  been  called  fo r  M ay 24, 
a t  w hich  tim e  c red ito rs  m ay  appear, 
prove th e ir  c la im s, e lect a  tru s te e  and  
tra n s a c t such  o th e r  and  fu r th e r  business 
a s  m ay  p roperly  com e before  th e  m e e t
ing. T he schedu les of th e  b a n k ru p t show  
a sse ts  lis ted  a t  $14,898.75, of w h ich  p a te n t 
r ig h ts  a re  lis ted  a t  $10,000 of th is  am oun t, 
and  th e  liab ility  is show n a t  $2,542.89. 
T he follow ing a re  show n a s  c red ito rs  of 
th e  b a n k ru p t:

Secured  o r P re fe rred .
C ity  of P e to sk ey  a n d  E m m et

co u n ty  ta x e s  ............................... $ 28.59
A nna B. H anson , P e to sk ey , labor

c la im  .................................................  60.00
C has. H . H anson , P e to sk ey , lab o r

cla im  .................................................  300.00
E d. C randall, Pe to skey , lab o r c la im  13.69 

U nsecured .
W . A. M ajor, P e to sk ey  ...................$ 20.68
G. R. W ood F in ish in g  Co., G rand

R ap ids .............................................  7.85
N o rth e rn  H a rd w are  Co., P e to sk ey  25.12 
P e to sk ey  H a rd w are  Co., P e to sk ey  10.61 
M ichigan S ta te  T elephone Co.,

P e to sk ey  .........................................  6.31
P re s to  Pub. Co., C hicago ................. 2.00
C hurch ill P r in tin g  Co., P e to sk ey  25.48
C arm i R. S m ith , N iles ................. 70.00
E g g ers  V eneer Co., T h ree  R ivers,

W isconsin  .....................................  150.00
G. R. M alleable Iro n  W orks,

G rand  R ap id s  . . . ; ................. . .  42.50
C. S. Sm ith , P e to sk ey  ................... 11.50
S’. M. W innie , P e to sk ey  ............... 16.25
B lue L ine T ra n s fe r  Co., P e 

to sk ey  ...........................................  2.50
Coveyon B ros., P e to sk ey  ............... 13.00
H u d d e lsto n -M arsh  L br. Co.,

C hicago .............................................  29.16
S m ith  & L ake, P e to sk ey  ................. 1.34
B ra d s tre e t  Co., G rand  R ap ids . . .  75.00
L. A. Jones, W olverine  .....................  50.00
Ed. C randall, P e to sk ey  ....................... 13.69
M. H offm an, P e to sk ey  ......................  7.83

T axes, 1914 .............................................. 7.13
C has. H . H anson , P e to sk ey  ........... 655.04
P e to sk ey  S ta te  B an k  .....................  1,052.55
A n n a  B. H anson , P e to sk ey  ......... 216.89

T he  a s s e ts  a n d  bu s in ess  h av e  been  in 
charge  of Mr. M ugget, of P e to sk ey , a s  
rece iv er p rio r to  ad ju d ica tio n  an d  th e  r e 
ce iv er h a s  been  d irec ted  b y  th e  re fe ree  
to  file h is  final re p o rt a n d  acco u n t on 
o r before  th e  d a te  fixed fo r  th e  firs t 
m ee tin g  of cred ito rs .

In  th e  m a tte r  of A lzada  H ag adorne, 
G rand  R apids, th e  a d ju d ica tio n  in  b a n k 
ru p tc y  on th e  in v o lu n ta ry  p e titio n  of 
c red ito rs  w as th is  day  m ade. K irk  E. 
W icks h a s  been  appo in ted  rece iv e r by  
th e  court, an d  G eorge S. N orcross  is  in  
ch arg e  a s  custo d ian  fo r th e  receiver. 
B a n k ru p t h a s  been  o rd e red  to  file sched 
u les on o r  before  M ay 18, upon  rece ip t 
of w hich  th e  firs t m ee tin g  of c red ito rs  
w ill be called. T h e  b a n k ru p t ope ra ted  
a  g roce ry  business  in  th e  c ity  o f G rand  
R apids.

M ay  10—In  th e  m a tte r  o f th e  E m p ire  
C loak & S u it Co., b a n k ru p t, G rand  R ap 
ids, th e  final m e e tin g  of c red ito rs  w as 
held  th is  d a te . C laim s w ere  allow ed; 
O bjections w ere  filed to  th e  c la im  o f

Jaco b  W eguson, L ouis W egusen  an d  
N a th a n  R. W egusen , s to ckho lder of th e  
co rp o ra tio n  b an k ru p t, an d  th e  h ea rin g  
on th e  sam e  s e t dow n fo r M ay 14. T he  
final re p o rt of th e  tru s te e , show ing  to ta l 
2'®£eipts of $2,320.51, d isb u rsem en ts  of 
$725.18 an d  ba lance  of $1,595.33, w as  con
s idered  a n d  th e  sam e  a p p ea rin g  p ro p er 
fo r a llow ance an d  th e re  be ing  no  ob jec
tio n  w as  approved  an d  allow ed. O bjec
tio n s  w ere  en te red  in fo rm ally  to  p e ti
tio n s  fo r a llow ance o f a tto rn e y  fees to  
a tto rn e y  fo r  p e titio n in g  cred ito rs , r e 
ce iv er an d  th e  tru s te e  an d  o b jec tin g  
c red ito rs  o rdered  to  file fo rm al ob jec
tions. M eeting  th e n  ad jo u rn ed  to  M ay 14.

M ay 11—In  th e  m a tte r  of A d rian  De 
Y oung, b a n k ru p t, G rand  R apids, th e  
tru s te e  h a s  filed h is  final re p o rt a n d  a c 
count, show ing  ba lance on h and  a s  p e r 
firs t rep o rt, $436.53, ad d itio n a l receip ts  
$39.33; to ta l, $475.86; d isb u rsem en ts  a s  
follow s: F ir s t  d iv idend 5 p e r  cen t.,
$48.29; b a n k ru p t’s exem ptions in  cash , 
$182.50; a d m in is tra tio n  expenses, $63.08; 
ba lance  on h an d  a t  th is  tim e  of $181.99. 
T he final m ee tin g  of c red ito rs  h a s  been  
called  fo r M ay 17, a t  w hich  tim e  th e  final 
d iv idend w ill be paid.

On th e  in v o lu n ta ry  p e titio n  filed 
a g a in s t H a r ry  P adnos, H olland, a n  a d 
ju d ica tio n  h a s  th is  d ay  been m ade an d  
th e  m a tte r  re fe rred  to  R eferee  W icks. 
K irk  E . W icks, receiver, an d  E a r l  F . 
P helps, of G rand  R apids, in  ch arg e  a s  
custod ian  fo r th e  receiver. T he sch ed 
u les of th e  b a n k ru p t have  been  filed and  
th e  firs t m ee ting  of c red ito rs  called  fo r 
M ay 25, a t  w hich  tim e c red ito rs  m ay  a p 
pear, prove th e ir  claim s, e lect a  tru s te e  
and  tra n s a c t such  o th e r  an d  fu r th e r  b u s i
ness  a s  m ay  properly  com e before th e  
m eeting . T he schedu les of th e  b an k ru p t 
on file a t  th is  office show  a sse ts  lis ted  
a t  $3,710.83 an d  th e  liab ilities  a re  show n 
a t  $13,255.77, of w hich  $721.14 is p re 
fe rred  an d  $500 co n tin g en t liab ility . T he 
follow ing a re  lis ted  a s  c red ito rs  of th e
b a n k ru p t :

Secured.
Sim on Cohn, H olland  ..........................$225.00
H . L. F ried len  & Co., C hicago (se 

cured  by  co nsignm en t o f over
coats, w hich  will, no doubt, be 
se t aside  a s  a  p re fe rence) . . .  721.14 

U nsecured .
W olfson A delm an Co., C hicago ..$946.17 
E n d ico tt Jo h n so n  Co., E n d ico tt . .  167.12
F ried len  & E ckm an , C hicago ____ 100.00
A ckerm an  B ros., M ilw aukee ............. 310.50
S. F e in  Bros. & Co., M ilw aukee 404.13
S. & H . Levy, N ew  Y ork ........... 595.80
R obinson B ros., Toledo ..................... 954.00
Cohn Bros. Co., M ilw aukee ......... 614.21
H erm an  W ile, B uffalo ..................... 313.50
H u b m ark  R u b b er Co., D e tro it . .  902.40
H . & S. Cohn, N ew  Y ork ............. 157.21
B u rn h am  Stoepel Co., D e tro it . .  1,549.48
A. K lein Co., N ew  Y ork ............... 299.50
S im m ons Boot & Shoe Co., Toledo 175.60 
H erold  B ertsch  Co., G ran a  R ap ids 270.52 
W ein e r Cap Co., G rand  R a p id s .. 102.88 
F u ss  & N earm an , N ew  Y ork . . . .  100.00
G roves & Rood, N ew  Y ork ........... 34.26
C has. F a lkenberg , N ew  Y ork . . . .  12.37
E ssen b e rg  & S ette l, N ew  Y ork . .  647.50
F . M. B atche lder, N ew  Y ork  . . . .  13.30
J . E . Johnson  & Co., C hicago . .  93.40
E. E isen g e r Co., C hicago ............. 357.32
R. Johnson  & R and. St. Louis . .  36.50
S ta r  C lo th ing  Co., Jeffe rson  C ity  209.75
B. H . B erson, Toledo ....................... 101.50
B elber T ru n k  Co., P h ila d e lp h ia . . 57.30
V. M ontw id t & Son, M ilw aukee 50.00 
T he  W o rsted  K ings, N ew  Y ork . .  246.50
S earle  Mfg. Co., Troy, N. Y..........................  56.21
W ea th e rp ro o f G arm en t Co.,

Galion, Ohio .................................  38.00
K ling  B ros. Co., N ew  Y ork ........... 100.00
N ew  Y ork Mill E n d  P a n t  Co. . .  67.62
Crow n O verall Co., C inc innati ___  59.25
B. T h ing  Co., B oston  .......................  50.40
Defiance Glove & M itten  Co.,

Defiance .........................................  19.80
Sidwell De W in d t Co., C hicago . .  53.41
Isaac  W alcoff, N ew  Y ork ............. 37.50
D r. R ich ard  Sm ith , G rand  R ap ids  40.00 
F rem o n t S uspender Co., F rem on t,

Ohio .................................................  66.55
B erkson  M odjeska Co., C hicago . .  49.06
R ich  Shoe Co., M ilw aukee ........... 68.40
W rig h t F en d le r Co., D e tro it ___  9.(TO
O tto  Cohn, H olland .......................  1,000.00
Sim on Cohn, H olland  ....................... 270.71

I t  is  understood  th a t  a  sa le  of th e  
a s s e ts  w as  ab o u t to  h av e  been  con
su m m ated  p rio r  to  b an k ru p tc y  in  v io la 
tion  of th e  M ichigan sale s  in  bu lk  law .

E m m et R. D unlap, of G rand  R apids, 
conducting  a  h a rd w are  business in  th a t  
city , h a s  th is  day  filed a  p e titio n  in  
b an k ru p tcy , ad ju d ica tio n  h a s  been  m ade 
an d  th e  m a tte r  re fe rred  to  R eferee  
W icks. K irk  E . W icks, re ce iv e r in  
ch arge, and  G eorge S. N orcross, c u sto 
d ian  fo r th e  receiver. T he  firs t m eeting  
of c red ito rs  h a s  been  called  fo r  M ay 26, 
a t  w hich  tim e  c red ito rs  m ay  ap p ea r, elect 
a  tru s te e , p rove th e ir  c la im s and  tra n s a c t 
su ch  o th e r  an d  fu r th e r  bu sin ess  a s  m ay  
p roperly  com e before  th e  m eeting . T he 
schedu les of th e  b a n k ru p t on file a t  th is  
office re v ea l a s s e ts  lis ted  a t  $1,727.23 and  
th e  liab ilities  a re  show n a t  $6,056.84, d is 
tr ib u te d  a s  follow s: T axes, $2.75; labor, 
$579.50; secured  by  m ortgage , w hich  p ro b 
ab ly  is void because  of n o t b e in g  re 
corded, $1,522.00; unsecured , $3,952.59. 
T he  follow ing a re  lis ted  a s  c red ito rs :

Secured.
C ity  of G rand  R ap ids .......................$ 2.75
C. B. D unlap , G rand  R apids . . . .  251.10 
R . M. D unlap , G rand  R ap ids . . . .  251.10 
A. A ykens, G rand  R ap id s  ...............  77.30

M ortgage  Indeb tedness.
A n ton ius  A ykens, G rand  R ap ids $786.00
Q u ak er M fg. Co., C hicago ............. 736.00

U nsecured .
P it ts b u rg  P la te  G lass Co., G rand

R ap id s  .............................................  $ 67.36
Q u ak er M fg. Co., C hicago ............... 61.50
R ich ard so n  & B oynton  Co., C hicago 19.20 
S a fe ty  F u rn ac e  P ip e  Co., D e tro it 4.24 
T u ttle  & B ailey  Mfg. Co., N . Y. 7.56 
V an  C am p H a rd w are  Co., In 

d ianapo lis  .......................................  45.00
V alley  C ity  P la tin g  Co., G rand

R ap ids  ...............................................  2.90
W . B ingham  Co., C leveland ........... 42.84
H . E ik en h o u t & Sons, G rand  R pds 6.75 
W . C. H opson Co., G rand  R apids 111.68
P ee rle ss  S tove Co., C hicago ___  28.82
R ingen  S tove Co., St. Louis ......... 3.85
C has. B ro ad w ay  R ouss, N ew  Y ork  47.50
G rand  R ap ids  L um ber Co................ 4.00
Shap le igh  H a rd w are  Co., S t. L ou is  120.72 
A rm stro n g  P a in t  & V arn ish  Co.,

C hicago .........................................  130.72
W alw o rth  R und  F o u n d ry  Co.,

C leveland .......................................  56.07
J . B. M orris F o u n d ry  Co.,

C inc innati .....................................  2.20
A lith  P ro u ty  Co., D anville  ............. 3.60
C. B. D unlap , G rand  R apids . . . .  489.09
R. M. D unlap , G rand  R ap id s  . . . .  995.05
C itizens T elephone Co., G rand

R apids .............................................  14.25
S ou th  G rand  R apids S ta te  B ank ,

G rand  R ap id s  .................................  200.00
C. H . M athew s, G rand  R apids . .  20:00
R. M. D unlap , G rand  R apids . . . .  100.00
W m . B rum m elers  Sons Co..................117.33
B arclay , A yers B ertsch  Co., G rand

R ap ids  .............................................  23.15
B a ttje s  F u e l Co., G rand  R ap ids  18.90 
T he  B ostw ick  B rau n  Co., C leveland 276.48 
F e rg u so n  Suppyl Co., G rand  R ap ids 3.68
G rand  R apids G as Co...........................  3.15
G. R. H era ld , G rand  R ap id s  ............. 16.38
G. R. Supply Co., G rand  R ap ids . .  20.34
Lockwood, L u e tk em eu er H en ry

Co., C leveland .............................  17.36
M ichigan H a rd w are  Co., G rand

R ap ids  .............................................  188.60
M ancelona Screen  Co...........................  58.75
B u tle r B ros., C hicago .......................  170.11
M orley B ros., Sag inaw  ..................... 312.42
N atio n a l Mfg. Co., S te rlin g  ........... 211.54
M obile R efin ing  Co., C leveland . . . .  35.37
N o rth w e ste rn  Stove R ep a ir Co.,

C hicago ............................................ 20.12
N ew  Id ea  M fg. Co., T u lsa , Okla. 8.95 
D r. E . D. B rooks, K alam azoo  . .  114.00

M ay 12—In  th e  m a tte r  of Jo h n  S. 
K am hou t, b an k ru p t, H olland, a  h ea rin g  
w as th is  d ay  held on th e  p e titio n  of th e  
tru s te e  fo r an  o rd e r to  show  cause  w hy
D. M. A m berg  & Bro., G rand  R apids, 
should n o t be o rdered  to  re tu rn  c e r ta in  
a s s e ts  secu red  from  th e  b a n k ru p t u n d e r 
c ircu m stan ces  am o u n tin g  to  a  p reference  
o r w hy  s u it should n o t be b ro u g h t to  
reco v er th e  sam e. T he  tru s te e  a lleges 
th a t  de fen d an t rep lev ined  c e r ta in  goods 
ju s t  p rio r to  b an k ru p tcy . H e ar in g  w as 
ad jo u rn ed  to  J u n e  14.

In  th e  m a tte r  of Jo h n  J. Thom pson, 
b a n k ru p t, G rand  R apids, th e  tru s tee , h as  
filed h is  final re p o rt and  account, show 
in g  to ta l re ce ip ts  of $140.14, d isb u rse 
m e n ts  of $20.50 an d  a  ba lance  on hand  
of $119.60 an d  th e  final m ee tin g  of c red 
ito rs  h a s  been  called fo r M ay 21, a t  th e  
office of th e  referee . I t  is q u ite  c e r ta in  
th a t  th e  a sse ts  w ill n o t be  sufficient to  
p ay  p re fe rred  c la im s an d  a d m in is tra tio n  
expenses ond th e re  w ill p robab ly  be no 
d iv idend  an d  th e re  w ill p robab ly  be no

M ay 13—In  th e  m a tte r  of C harles W . 
B urd ick , b a n k ru p t, a  h e a rin g  w as th is  
d ay  held  o n th e  p e titio n  of A rth u r  J. 
B arn es  fo r a llow ance of c h a tte l m o rt
gage  claim  an d  tru s te e ’s ob jections 
th e re to . T he c h a t te l  m ortg ag e  w as 
p laced  on th e  s tock  an d  fix tu res  w ith in  
fo u r m o n th s  from  d a te  of ad jud ication , 
b u t c la im an t con tends th a t  i t  is  fo r 
p re s en t considera tion . T he m ortgage  
does n o t cover a f te r  acqu ired  p ro p e rty  
and  th e  h e a r in g  w as ad jo u rn ed  to  M ay 
19, to  g ive th e  tru s te e  o p p o rtu n ity  to  
show  how  m uch of a f te r  acqu ired  p ro p 
e r ty  is  now  in  th e  asse ts .

In  th e  m a tte r  o f H a rry  J . M oore, b a n k 
ru p t, H o w ard  C ity, th e  tru s te e  h a s  filed 
h is  final re p o rt an d  account, show ing 
to ta l rece ip ts , includ ing  am o u n t show n 
by firs t re p o rt an d  accoun t, $846.34, d is 
b u rsem en ts  a s  follow s: A dm in is tra tio n  
expenses, $299.25; firs t dividend, $115.39; 
to ta l, $414.64; b a lan ce  on hand , $431.70. 
T he  final m ee ting  of c red ito rs  h a s  been 
called fo r  M ay 28, an d  a  final div idend 
w ill be  pa id  a t  th a t  tim e.

M ay 14—In  th e  m a tte r  of A. F ra n k  
V olle tte , b a n k ru p t, G rand  R apids, th e  
tru s te e  h a s  th is  day  sold th e  s tock  in 
tra d e  of th e  b a n k ru p t, n o t includ ing  a c 
co u n t receivab le , fo r $375 and  th e  sale  
h a s  been  affirm ed by  th e  re feree .

In  th e  m a tte r  of E m p ire  C loak & Su it 
Co., b a n k ru p t, th e  h e a rin g  on con tested  
c la im s of N a th a n  W egusen  e t a l w as  held 
th is  day, te s tim o n y  ta k e n  an d  th e  h e a r 
ing  an d  final m ee tin g  fu r th e r  a d jo u rn ed  
to  J u n e  2.

In  th e  m a tte r  of th e  L ud ing ton  Mfg. 
Co., th e  tru s te e  h a s  filed h is  f irs t fin an 
cia l re p o rt a n d  acco u n t show ing  h is  a c ts  
a n d  doings a s  such  tru s te e  an d  a  sale  of 
th e  a s s e ts  excep t acco u n t an d  b ills r e 
ceivable a n d  c e r ta in  r ig h ts  o f ac tio n  r e 
m a in in g  un se ttled , an d  und isposed  of, 
a lso  show ing  to ta l  cash  rece ip ts  a g g re 
g a tin g , $11,596.16 and  to ta l  cash  d isb u rse 
m en ts  of $2,853.69 an d  a  b a lan ce  on hand  
o f cash  an d  c red it of $8,742.47, an d  a  
spec ia l m ee tin g  of c red ito rs  h a s  been 
called  fo r M ay  27, to  consider th e  a c 
coun t, p ay  a  d iv idend  a t  le a s t on p re -
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fe rred  c la im s an d  to  p a y  th e  f ir s t d iv i
dend  to  u n secu red  c re d ito rs  if cond ition  
o f e s ta te  w ill w a r ra n t  sam e.

M ay 15—In  th e  m a tte r  o f C en tra l 
F o u n d ry  Co., M uskegon, th e  tru s te e  h a s  
filed h is  final re p o rt a n d  accoun t, show ing  
ba lance  on h an d  a s  p e r  firs t re p o rt a n d  
accoun t, $4,181.59; d isb u rsem en ts  a s  fo l
low s: a d m in is tra tio n  expenses, $364.39; 
firs t d iv idend  o f 15 p e r  c en t., $2,043.57; 
to ta l, $2,407.96; ba lance  on  h and , $1,773- 
.63. T he  final m ee tin g  of c re d ito rs  h a s  
b een  called  fo r J u n e  1, a t  w hich  tim e  
th e  final d iv idend  w ill be  d eclared  a n d  
o rde red  paid .

St. Joseph .
St. Jo seph , M ay 3—In  th e  m a t te r  of 

M. H . L an e  a n d  M. H e n ry  L ane, b a n k 
ru p ts , K alam azoo , th e  in v en to ry  a n d  r e 
p o r t  o f a p p ra ise rs  w as  filed in  b o th  e s
ta te s , show ing  to ta l a s s e ts  in  th e  L an e  
e s ta te  of $82,640 a n d  in  th e  L ay  e s ta te  
of $113,704.08, w hereupon  a n  o rd e r w as  
e n te re d  by  th e  re fe ree  d ire c tin g  th e  t r u s 
te e  to  d ispose o f a ll e s ta te s  a t  public

M ay 4—In  th e  m a tte r  o f W m . E . H ill 
Co., a  co rpo ra tion , b a n k ru p t, K alam azoo, 
a n  o rd e r w as  en te re d  by  th e  re fe ree  
calling  a  spec ia l m ee tin g  of c red ito rs  a t  
h is  office on  M ay 17 fo r th e  pu rpose  
of p a ss in g  upon  th e  b a n k ru p t’s  proposed 
o ffer of com position  of 100 c en ts  on th e  
dollar.

In  th e  m a tte r  of E a rn e s t  F . Johnson , 
b a n k ru p t, K alam azoo , a n  o rd e r w as  m ade  
confirm ing  th e  tru s te e ’s  re p o rt of sale  
of a s s e ts  to  W illiam  M axw ell, of th e  
l a t te r  place, fo r  $350.

M ay 6—In  th e  m a tte r  of th e  M ichigan 
B uggy  Co., b a n k ru p t, K alam azoo , th e  
t ru s te e ’s  ob jec tions to  th e  rem a in in g  u n 
secu red  c la im s w as  considered  and , by  
ag re em en t of th e  p a r tie s  in  in te re s t, 
th e  c la im  of W illiam  H . C am eron, filed 
fo r  $1,133.54, w as w ith d ra w n  a n d  d is 
m issed.

M ay 7—In  th e  m a tte r  o f M cM ahon- 
W icks C oal Co., b a n k ru p t, K alam azoo, 
a n  o rd e r w as  m ade  by  th e  re fe ree  d i
re c tin g  th e  tru s te e  to  b rin g  s u it  a g a in s t  
c e r ta in  d eb to rs  of th e  b a n k ru p t e s ta te  
fo r  th e  pu rpose  of red u c in g  th e  accoun ts  
rece iv ab le  to  cash .

M ay 8—In  th e  m a tte r  of th e  I n te r 
n a tio n a l B an a n a  Food Co., b a n k ru p t, 
B en ton  H a rb o r, th e  tru s te e  o r no c red 
ito rs  be ing  p re sen t, th e  ad jo u rn ed  firs t 
m ee tin g  of c re d ito rs  w as  fu r th e r  a d 
jo u rn ed  a n d  th e  tru s te e  d irec ted  to  file 
h is  final re p o r t  a n d  accoun t, p re p a ra to ry  
to  closing  th e  e s ta te .

M ay 10—In  th e  m a tte r  of th e  Spade 
M an u fac tu rin g  Co., b an k ru p t, K a lam a 
zoo, th e  tru s te e  filed h is  f irs t re p o rt an d  
accoun t, show ing  cash  on  h an d  of $4,- 
970.15 a n d  no  d isb u rsem en ts , w hereupon  
a n  o rd e r w as  m ade  by  th e  re fe ree  ca ll
in g  a  spec ia l m ee tin g  o f c red ito rs  a t  
h is  office on M ay 22 fo r th e  pu rpose  of 
p a ss in g  upon  su ch  firs t re p o rt an d  a c 
coun t, th e  d ec la ra tio n  a n d  p ay m en t of a  
firs t dividend, th e  p a y m e n t of p re fe rred  
c la im s, an d  c e r ta in  a d m in is tra tio n  e x 
penses.

M ay  12—In  th e  m a tte r  o f E lm er E . 
S tam p  a n d  E v a  D. S tam p , c o p artn e rs  
a s  E . E . S tam p  & Co., C assopolis, no 
d e fen se  h av in g  b een  m ade  to  th e  p e ti
tion , a n  o rd e r of ad ju d ic a tio n  w as  e n 
te re d  a s  a  m a tte r  o f course  an d  th e  
m a tte r  re fe rred  to  R eferee  B anyon , w ho 
m ade  a n  o rd e r d ire c tin g  th e  b a n k ru p ts  
to  p re p a re  a n d  file th e ir  schedu les w ith in  
te n  d ay s’ tim e.

M ay 13—In  th e  m a tte r  of George 
Zonyk, b a n k ru p t, K alam azoo, th e  firs t 
m ee tin g  of c red ito rs  w as  held  a t  th e  
l a t te r  place. N o  c la im s be ing  proved  
a n d  allow ed, a n  o rd e r w as e n te red  th a t  
no  tru s te e  be ap p o in ted ; a lso  th a t  th e  
b a n k ru p t be allow ed h is  exem ptions a s  
claim ed. T h e  b a n k ru p t w as  sw orn  a n d  
exam ined  b y  th e  re fe ree  w ith o u t a  r e 
p o rte r, w hereupon  th e  m e e tin g  w as a d 
jo u rn ed  w ith o u t day.

M ay 14—In  th e  m a t te r  of D avid  N ic- 
cum , b a n k ru p t, K alam azoo , th e  firs t 
m e e tin g  of c red ito rs  w as  held  a t  th e  
re fe re e ’s  office. N o c red ito rs  w ere  p re 
sen ted  o r re p re sen te d  an d  no c la im s 
p roved  a n d  allow ed. A n o rd e r w as  e n 
te re d  th a t  no tru s te e  be ap po in ted  and  
th e  b a n k ru p t be allow ed h is  exem ptions 
a s  c la im ed . T h e  b a n k ru p t w as  sw orn  
a n d  exam ined  b y  th e  re fe ree  w ith o u t a  
re p o rte r, a f te r  w hich  th e  m ee tin g  w as 
ad jo u rn ed  w ith o u t day.

In  th e  m a tte r  of F r a n k  B. L ay , Sr., 
b a n k ru p t, K alam azoo , th e  h e a r in g  on 
th e  p e titio n  of th e  K alam azoo  C ity  S av 
in g s  B an k  to  sell c e r ta in  sh a re s  o f s tock  
w as  held  and , no  cau se  to  th e  c o n tra ry  
b e in g  show n, a n  o rd e r w a s  m ade  by  
th e  re fe re e  a llow ing  th e  p e titio n e r  to  
se ll th e  s tock .

M ay 15—In  th e  m a tte r  of L ee  N. R an s -  
bo ttom , b an k ru p t, D ow agiac, th e  tru s te e  
filed h is  firs t re p o rt an d  accoun t, sh o w 
in g  cash  on h an d  of $791.23, w h ich  is 
p ra c tic a lly  a ll th e  a s s e ts  th e re  a re  in  
th e  e s ta te . T he  tru s te e  w as  d irec ted  to  
m ak e  a n  ex am in a tio n  a n d  in v estig a tio n  
a t  C hicago fo r  th e  pu rpose  of d iscover
in g  a sse ts . T h e  ad jo u rn ed  firs t m ee tin g  
w a s  fu r th e r  ad jo u rn ed  fo r  30 d ay s  a t  th e  
re fe re e ’s  office. ■

In  th e  m a tte r  of A lb rech t H in rich s , 
b a n k ru p t, K alam azoo , th e  final m ee tin g  
Of c re d ito rs  w as held  a t  th e  re fe re e ’s 
office. T h e  t ru s te e ’s  final re p o r t  an d  
accoun t, show ing  to ta l  re ce ip ts  o f $1,- 
550.43 an d  d isb u rsem en ts  of $651.52, le av 
in g  a  b a lan ce  on  h an d  o f $898.91, w as  
considered , app roved  a n d  allow ed. A d

m in is tra tio n  ex p en ses  a n d  p re fe rred  
c la im s to  th e  am o u n t 6f  $350.19 w ere  
allow ed a n d  o rde red  paid. A  final d iv i
dend  of 8 7-10 p e r  c en t, w a s  declared  
a n d  th e  final d iv idend  l is t o f c red ito rs  
filed. T he  tru s te e  w as  au th o rized  n o t 
to  in te rp o se  o b jec tions  to  th e  b a n k ru p t’s 
d ischarge . C red ito rs  h a v in g  been  d ire c t
ed to  show  cau se  w h y  a  cer tifica te  should  
n o t be m ade by  th e  re fe ree  recom m end
in g  th e  d isch a rg e  o f th e  b an k ru p t, an d  
no  cause  h av in g  been show n, i t  w a s  d e 
te rm in e d  th a t  su ch  fav o rab le  c e rtifica te  
be  m ade. T h e  final m ee tin g  of c red ito rs  
w as  th e n  ad jo u rn ed  w ith o u t day.

M ay 17—In  th e  m a tte r  of E lm er E . 
S tam p  a n d  E v a  D. S tam p , co p ar tn e rs  as  
E . E . S tam p  & Co., C assopolis, th e  b a n k 
ru p ts , filed schedu les, a n d  c re d ito rs  a n d  
liab ilities  a re  lis ted  a s  follow s: 

U n secu red  C red ito rs .
M rs. A. C. V oorhis, C assopolis ....$328.10
A rbuck le  B ro th e rs , C hicago ........... 71.42
J . S. B arn es  & Co., B altim o re  . . . .  33.75
B erd an  & Co., Toledo ....................... 373.09
B ad g er C andy Co., M ilw aukee ___  22.94
C assopolis C ream ery  Co., C assopolis 80.00
G. J . Jo h n so n  C igar Co., G rand

R ap ids ..........................................   14.90
S ta n d a rd  Oil Co., S'outh B end . . . .  10.08
R u ss  Co., S ou th  B end .......................  18.90
L evi A. S trohm , C o n stan tin e  . . . .  6.72
N o rth ru p , R o b ertso n  & C arrie r

Co., L an s in g  ...................................  81.32
Jaco b so n -P e te rso n  Co., S ou th  B end 66.14
W oodhouse Co., G rand  R ap ids ___  76.70
R iddle G raff & Co., D elaw are , O. 20.00 
South  B end B read  Co., S o u th  B end 187.27
Iow a Soap Co., B u rlin g to n  ........... 20.30
C has. P la t t s  O y ste r Co., J ac k so n  15.00 
E lk h a r t  P a p e r  & Supply Co., E lk h a r t  26.43 
N a tio n a l B iscu it Co., C hicago . . . .  54.56 
A. H . R an d a ll M ill Co., T ek o n sh a  67.19 
S. L. S w artz  & Co., C hicago ___  41.82
H . J . H einz Co., D e tro it .............  37.10
Jac k so n  G rocery  Co., J ac k so n  . . . .  125.42
J . B. W eber, S'outh B end  ........... 60.00
S ag in aw  B eef Co., S ag inaw  . . . .  104.07 
U nion M an u fac tu rin g  Co., F o r t

W ay n e  .............................................. 11.00
Jo h n so n  P a p e r  & Supply Co.,

K alam azoo  .....................................  12.53
S chuy ler K linge l & Co., So. B end 33.61 
Jo h n  H . S w isher & Son, N ew ark ,

O hio .................................................. 10.80
R it te r  & F u n k , C assopolis ............... 51.00
W . F. M cL aughlin  & Co., C hicago 17.75 
T he  W id la r Co., C leveland ............. 174.68
K. B. M ath e r Co., B atav ia , N. Y. 27.50
M illing & P o w er Co., C assopolis 5.17 
T he  M illm ore C orpora tion , So. B end 10.50 
H . H a m s tra  & Co., C hicago . . . .  21.51
Steele, W eedles Co., C hicago . .  164.85 
N a tio n a l G rocer Co., S ou th  B end 568.90
V e tte  & Z uncher, C hicago ........... 40.00
Jo h n  F . Zelke Co., C hicago ........... 34.94
A m erican  M ilk Co., C hicago . . . .  27.00
E. L. H a sle r Co., S'outh B end ___  26.84
L. P . H a rd y  Co., S ou th  B end . .  2.50
W m . J . M oxley, C hicago ...............  4.95
A cm e P u b lish in g  Co., D e tro it . . . .  4.00
J . F . H a llad ay  & Son, B a ttle

C reek  ................................................ 208.85
C assopolis V ig ilan t, C assopolis . .  15.00
Al. A nderson, C assopolis ................. 1.00
F le isch m an  Co., C hicago ............... 1.50
D ow agiac F ru i t  H ouse, D ow agiac 9.00

$3,428.60
S ecured  Claim s.

E s ta te  of F ra n k  H . A lexander,
C assopolis ........ : ......................  $1,600.00

C lay ton  V oorhis, P e te rsb u rg , F la . 500.00

T o ta l ...........................................  $5,528.60
A sse ts.

S tock  ‘in  tra d e  .................................  $2,200.00
R ea l e s ta te  .........................................  2,500.00
C ash on h an d  .....................................  18.17
A ccounts  receivab le , bill and

n o te s  .................................................. 850.42

T o ta l .............................................  $5,568.59
M ay 18—In  th e  m a tte r  of W m . E . H ill 

& Co., a lleged  b a n k ru p t, K alam azoo, a  
spéc ia l m ee tin g  of c red ito rs  w as  held  a t  
th e  re fe re e ’s  office to  consider th e  b a n k 
ru p t’s o ffer of com position , w hich  p ro 
vided fo r  p ay m en t of 100 c en ts  on th e  
d o lla r in  no tes  ru n n in g  fo r  one y ear, 
e ig h teen  m o n th s  an d  tw o  y ears , sa id  
no tes  to  be secu red  by  bonds of th e  
face  va lue  of $35,000. H ill R ichardson , 
S e c re ta ry -T re a s u re r  of th e  a lleged  b a n k 
ru p t, w as  sw orn  a n d  exam ined  by  th e  
re fe ree  w ith o u t a  re p o rte r. A ccep tances 
of a b o u t n in e -te n th s  of th e  c la im s in 
n u m b er an d  am o u n t w ere  filed, w h e re 
upon  i t  w as  de te rm in ed  th a t  th e  com 
position  w as fo r th e  b e s t in te re s t  of th e  
c red ito rs , a n d  a n  o rd e r w as  en te re d  by  
th e  re fe re e  recom m ending  th a t  th e  com 
position  be confirm ed by  th e  d is tr ic t 
judge.

M ay 19—In  th e  m a tte r  of V ic to r L. 
P a lm er, b a n k ru p t, fo rm er S e c re ta ry - 
T re a s u re r  of th e  M ich igan  B uggy  Com 
pany , K alam azoo , th e  tru s te e  filed i ts  
second su p p lem en ta l final re p o rt and  
vouchers, w hereupon  a n  o rd e r w as  e n 
te re d  by  th e  re fe ree  closing  th e  e s ta te  
an d  d isch a rg in g  th e  tru s te e . T h e  re f 
e ree  a lso  m ade  a n  o rd e r recom m ending  
th e  d isch a rg e  o f th e  b a n k ru p t a n d  th e  
reco rd  book a n d  files w ere  re tu rn e d  to  
th e  c le rk ’s  office.

M ay  20—In  th e  m a tte r  of E lm er E . 
S tam p  an d  E v a  D. S tam p , c o p artn e rs  
a s  E . E . S tam p  & Co., b a n k ru p t o f C as
sopolis, a n  o rd e r  w a s  en te re d  by  th e  
re fe ree  calling  th e  firs t m e e tin g  of c re d 
ito rs  a t  th e  la t te r  p lace on Ju n e  11 fo r 
th e  pu rpose  of p ro v in g  cla im s, th e  e lec
tio n  of a  tru s te e , th e  ex am in atio n  o f th e  
b a n k ru p ts  a n d  th e  tra n s a c tio n  of such

o th e r  b u s in ess  a s  m ay  com e befo re  th e  
m eeting .

M ay  21—In  th e  m a tte r  of E r n e s t  F . 
Joh n so n , b a n k ru p t, K alam azoo , a n  a d 
jo u rn ed  firs t m ee tin g  of c red tio rs  w as  
held  a t  th e  re fe ree ’s  office. C laim s to  
th e  am o u n t of $1,000 w ere  allow ed an d  
th e  tru s te e  w as  d irec ted  to  file h is  f irs t 
re p o rt a n d  accoun t. T he  m ee tin g  w as  
fu r th e r  ad jo u rn ed  fo r th i r ty  days.

In  th e  m a tte r  of H a r r ie t  R u n y an  a n d  
G race  L. F in ch , co p a r tn e rs  a s  R u n y an  
& F in ch , b a n k ru p t, D ow agiac, a n  a d 
jo u rn ed  firs t m ee tin g  o f  c red ito rs  w as  
held a t  th e  re fe re e ’s office a n d  unsecu red  
c la im s to  th e  a m o u n t of $1,260 w ere  a l
lowed. T h e  tru s te e  w a s  d irec ted  to  file 
h is  re p o rt of exem pted  p ro p e rty , a lso  h is  
f irs t re p o r t  a n d  accoun t. T h e  m ee tin g  
w as fu r th e r  ad jo u rn ed  fo r  fo u r w eeks.

M ay 22—In  th e  m a tte r  o f th e  Spade 
M an u fac tu rin g  Co., b a n k ru p t, K a lam a 
zoo, a  sp ec ia l m e e tin g  of c re d ito rs  w as  
held a t  th e  re fe re e ’s  office. T h e  t ru s te e ’s 
firs t re p o rt an d  a cco u n t w as  app roved  and  
allow ed, an d  th e  tru s te e  d irec ted  to  p ay  
p re fe rred  c la im s an d  a d m in is tra tio n  e x 
penses  to  th e  a m o u n t of $2,600. T he  firs t 
d iv idend  lis t of c red ito rs  w as  filed, w h e re 
upon a  firs t d iv idend  o f 10 p e r  cen t, w as 
o rd e red  p a id  on a ll u n secu red  c la im s 
filed to  da te . T h e  firs t o rd e r of d is 
trib u tio n  w as e n te re d  a n d  th e  m ee tin g  
a d jo u rn ed  fo r th re e  m onths.

Doubtful Compliment.
The politeness of the Japanese is 

proverbial. At a social occasion in 
Washington a young woman happen
ed to say to an attache of the Jap
anese embassy:

“In your country you compress 
the women’s feet, do you not?”

“No, madam," responded the Jap
anese. “That is, or rather was, a 
Chinese custom. In Japan we allow 
our ladies’ feet to grow to their full 
size.”

And then, after a bow, he added in 
the politest of tones:

“Not that they could ever hope to 
rival yours, madam.”

When a man gets lonesome he be
gins to realize what poor company 
he is.

E V E R Y  M E R C H A N T
NEEDS THIS
CANVAS 

PURSE
It has separate compart

ments for pennies, nick
els, d im e s ,  quarters, 
halves, dollars and bills.

When You Count
your money to take it out 
of the cash drawer or reg
ister, drop it into its 
p r o p e r  compartments, 
turning in the inside flaps, 
and the outside flap over 
all.

In the morning you 
merely dump the contents 

. . of each compartment into
its proper place in cash drawer or register.

This purse is made so that coin or bills cannot be
come mixed or drop out—strong, durable, bound with 
four rows stitching.

Large Size Small Size
11 x 7 in., 75c Prepaid 9 x 6H in., 60c Prepaid

Your Money Back if Not Satisfied

The Fortuna Company
8 E xchange St. R ochester, N . Y .

I
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78 SI1IÏLDON AVENUE

GRAND RAPIDS. MICHIGAN

Puritan Plaster Method
FOR EXTERNAL

CANCER REMOVAL

PURIDERM A
A Vigorously Active Skin-Germ Exterminator for

Eczema, Sore Scalp,
Salt Rheum, Pimples»

Patients Don’t  Pay Until Satisfactory 
Results are Obtained

Puriderma far Home Use on Sam» Terms

H . L E O N A R D  &  S O N S
WHOLESALE COMMISSION AGENTS FOR

House Furnishings, China Ware, Glass and Silverware 
Headquarters for Toys and Fancy Goods

Space Devoted to Samples—20,000 Square Feet
GRAND RAPIDS, MICH.

Of course we want your order.
Of course we don’t expect it unless we deserve it.
But it is our low prices as printed in*our catalogue that brings to us 

an ever increasing volume of business.
We are one of the few firms in business that dare to print their 

prices and this is what makes buying by mail safe or even possible, as you 
take no risk but can save money, time and very often freight charges.

Our catalogue illustrates the lines for which we are the wholesale 
commission agents better than the goods could be shown to you in any 
other way unless you could come into our store in person and see the mag
nificent assortment we are showing. If you have not our catalogue at 
hand, may we send it to you?

A POSTAL WILL BRING IT
Spring and summer goods are in daily demand and you can cer

tainly sell these lines to your customers with a profit as they must have 
these things in their homes.
Hammocks 
Screen Doors 
Window Screens 
Oil and Gasoline 

Stoves
Lawn Mowers 
Go Carts and 

Baby Carriages 
Galvanized Iron Ware

Soda Glasses and 
Sherbets 

Garden Hose 
Lawn Sprinklers 
Garden Tools 
Wire Screen Cloth 
Sulkeys and Children’s 

Wheel Goods 
Refrigerators

Vases and Show Jars 
Shelf Paper 
Paper Napkins 
Laundry Goods 
Fly Killers and Traps 
Japanese Lanterns 
Croquet Sets 
Lemonade Sets 
Stoneware
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Scintillant Splinters From the Sagi- 

naws.
Saginaw, May 24.—Mr. Hoch, form

erly of Saginaw, is now cutting meat 
for Snelenberger & Fife of Coleman.

The steamer Melbourne, of Sagi
naw, is ready for the season. Many 
improvements and repairs have been 
made and the boat is now in fine con
dition. The first excursion will be to 
Point Lookout, May 30. This boat 
gives the people of Saginaw a chance 
to take many moonlight excursion 
trips.

J. P. Peck, Saginaw’s pioneer auto
mobile dealer, has discontinued the 
repair end of his business only, still 
keeping the agency for several auto
mobiles.

Members of Saginaw Aerie, No. 497, 
Fraternal Order of Eagles visited the 
Bay City organization Thursday night 
when they took part in the initiation 
of ninety-eight candidates. More 
than 150 Eagles from Saginaw were 
in attendance and the principal ad
dresses at the banquet were given by 
Mayor H. F. Paddock and officers of 
Saginaw lodge. Upon the arrival of 
the Saginaw delegation a big parade 
was formed and with a band marched 
through the main streets of Bay City, 
Fully 500 were in the procession. 
Saginaw Eagles conducted the initia
tory work, and following the initia
tion a banquet was enjoyed by more 
than 600. Among those present from 
this city were President Fred L. 
Travers, Past President Charles W. 
Light, Vice-President C. W. Holmes 
and Secretary H. J. Lemcke.

The city market has re-opened for 
the 1915 season and the opening day 
was marked by the appearance of at 
least forty or fifty wagon loads of 
produce, brought from nearby truck 
gardens and farms. The market was 
successful last year in more ways 
than one, not only giving to the citi
zens an opportunity to buy fresh vege
tables daily, but also netting a neat 
financial profit to the city above the 
cost of operation and maintenance. 
The market this year will be under 
the general supervision of Commis
sioner George Holcomb, of the de
partment of public works, but its op
erations will be directly supervised 
by Market Superintendent Daniel J. 
Abbs.

Announcement of the intention of 
the Hippodrome Amusement Co. to 
proceed with the erection of a $75,- 
000 photoplay house, pending the dis
posal of the injunction suit brought 
by Judge William Glover Gage re
straining the company from taking 
possession of the Gage property on 
North Baum street, part of the ground 
on which the new Hippodrome was 
to be built, and the cross suit of 
the company against Judge Gage, was 
made to-day by Mortimer Hoffman, 
of_ Detroit, general manager of the 
Hippodrome Co., who is in the city 
conferring with the local stockhold
ers of the company. The house will 
occupy the same location planned for 
the original $150,000 house, with the 
exception of the Gage property. The 
decision to erect the $75,000 house 
was reached at a meeting of the stock
holders of the company held at the 
Cadillac Hotel, Detroit, Monday last, 
at which all the stock was represent
ed, either personally or by proxy, and 
the decision was unanimous. It is in
tended to start building operations 
immediately. Judge Wm. R. Kendick 
the associate of Judge Gage in the 
Saginaw County Circuit, has stated 
his unwillingness to hear the case 
because it involves his colleagues and 
has suggested Judge Searl, of Itha
ca, before whom the company’s case 
will probably be heard.

Since Detroit has gone and done it. 
there are many Saginaw people who 
think that we ought to set our clocks 
one hour ahead, but the greatest num
ber of people claim that Saginaw is 
fast enough, without setting the 
clocks one hour ahead. The only way 
we can see out of it is to carry two

watches, one for Saginaw time and 
one for Detroit time. The local jew
elers say they have a large shipment 
of watches coming, so that every 
one can be supplied.

D. A. Bentley, manager of the pro
duce department of the Saginaw ¡Beef 
Co., left Friday noon for a ten day 
Eastern business trip.

Walter P. Davis, of the Saginaw 
Beef Co., left Friday evening for a 
business trip in the Eastern part of 
Michigan.

The boys are still boosting for a 
bigger crowd for the U. C. T. con
vention. Arthur B. Cornwell.

Boomlets From Bay City.
Bay City, May 24.—June 14 is flag 

day and the stars and stripes will be 
honored in Bay City. Two thousand 
school children, h eaded by the 
thirty-third regiment band and escort
ed by Company B., M. N. G., will 
march to Wenonah Park, where a 
large silken banner will be raised. 
Bay City is, perhaps, the only city 
in the State to devote this day to 
the teaching of patriotism. The idea 
is a Bay City innovation, having been 
conceived one year ago in the mind 
of Miss Emma G. Hunker, Regent of 
the Anna Frisby Fitzhugh Chapter 
of the Daughters of the American 
Revolution, and it stands in a fair way 
to become a yearly patriotic custom 
throughout the State of Michigan and 
the United States. This year’s cele
bration is in charge of the Daughters 
of the American Revolution, which 
organization commemorated the event 
for the first time last year.

James Kennedy, who some time 
ago sold his drug stock at Sterling 
to Dr. Abbott, has recently opened 
up a new store at Twining, with a full 
and complete line of drugs and sta
tionery. Jim says he is very much 
pleased with the outlook for a good 
business.

Past Counselor E. B. Timm and 
Conductor F. G. McClay took an auto 
trip to Gladwin last Saturday for the 
purpose of visiting friends and do
ing a little trout fishing on the side. 
They undoubtedly did the visiting 
stunt all right, as they are both so
ciably inclined. There is no tangible 
evidence, however, of their having 
been fishing. Ed said it was too cold, 
the trout would not bite, while Fred 
said it rained and the fish did not 
want to get wet. The question is, 
did they go fishing or did they have 
the wrong kind of bait?

Rhodes, a small town of about 100 
population, located on the Gladwin 
branch of the Michigan Central Rail
road, is rapidly forging to the front 
as a trading point for the farmers in 
that section. L. E. DeLes Dernier 
& Co. and W. E. Haust each have 
a complete stock of dry goods, shoes 
and groceries. James Pelton, of Bent
ley, has a branch hardware store lo
cated there. All are enjoying a good 
business.

M. Garland & Co., of Bay City, 
manufacturers of mill supplies, this 
week began the manufacture of a new 
magazine furnace which, it is believed, 
will revolutionize the business of pro
viding heat for dwellings and other 
buildings. The invention is by Henry 
Hevlin, mechanical engineer, who has 
been experimenting on the system for 
several months, and after continued 
practical tests, the conclusions is 
reached that the article will prove it
self the most economical furnace ever 
placed on the market.

Bay City, noted for her beautiful 
parks, especially Wenonah Park, op
posite the Wenonah Hotel and lo
cated on the river front, is going to 
develop one on the West Side. The 
Common Council at its regular meet
ing Monday night appropriated $13,- 
000 to purchase a site for that pur
pose.

The Council, by unanimous vote, 
decided to adopt Eastern time to take 
effect Saturday midnight.

I. N. Kimberly, formerly of Le- 
grand, has moved his general stock

of merchandise to Atlanta and is lo
cated in the Hopper building. Mr. 
Kimberly is a good business man and 
the people of Atlanta are fortunate in 
having him located in their home 
town. W. T. Ballamy.

The Tripp telephone bill, allowing 
mutual companies not organized for 
profit to come out from under the 
supervision of the State Railroad 
Commission, is dead. The railroad 
committee of the Senate refused to 
report out the bill.

Her Little Faults.
Magistrate—It appears to be your 

record, Mary Moselle, that you have 
been thirty-five times previously con
victed of drunkenness.

The Prisoner—No woman is per
fect.

The charter of the Saugatuck and 
Ganges Telephone Co. will exspire in 
August and there will be a reorgan
ization under the name of the West
ern Allegan Telephone Co.

M ichigan Hardware Con
Exclusively Wholesale

ipany

No Goods Sold at Retail

b ib
Grand Rapids ::: ::: AMichigan

CHEER UP!
Eight A cts of the Ramona Kind 

of Vaudeville
More Thrills on Simplified, Modem 

The Derby Racer Dances at the Casino

More Attractions— More Attractive

Ramona Is Open
Grand Rapids Store Fixture Co.

No. 7 Ionia Ave., N. W.
Grand Rapids, Michigan

W ire Chairs and Tables
For Soda Fountains and Restaurants

Show  Cases “N ew  and Used”
For every kind of business

DESKS—Flat, Roll Top and Standing Desks 
“Used” but look like new
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Michigan Poultry, Butter and Egg A sso 
ciation .

P re s id e n t—H . L . W illiam s, H ow ell. 
V ice -P re s id en t—J . W . L yons, Jack so n . 
S e c re ta ry  a n d  T re a s u re r—D. A. B e n t

ley, Saginaw .
E x ecu tiv e  C om m ittee—F . A. Johnson , 

D e tro it; F ra n k  P . V an  B uren , W illiam s- 
to n ; C. J .  C hand ler. D e tro it.

Swiss and Limburger.
The greatest Swiss and limburger 

district in the United States is re
stricted to four Wisconsin counties— 
Dane, Green, Iowa and Lafayette— 
Green county being by far the most 
important. In 1909 approximately 
45,000,000 pounds of Swiss, brick 
and limburger cheese was made in 
Wisconsin. It was produced almost 
wholly in these four counties, and 
one other, Dodge, which is the home 
of the State’s brick cheese industry.

The making of Swiss cheese is 
very closely allied to the making of 
either brick of limburger, in that 
Swiss is adaptable to manufacture 
only during the summer months, and 
either of the other two varieties may 
be made in the same building during 
the remainder of the time. However, 
since winter dairying is not the prac
tice in the Southern part of the 
State, most of the factories are clos
ed during two or three months of 
the coldest part of the year.

This section is also noted for the 
number of its co-operative factories. 
In 1914, out of a total of 363 for
eign cheese factories in these four 
counties, 285 were co-operatively 
owned and managed. The factories 
are small and numerous. Green 
county having an area of about 24 
miles square alone contain 167 cheese 
factories, or in other words, a factory 
to every three or four sections of 
land. The companies generally con
sists of from eight to twelve farm
ers, having but few patrons who are 
not members. The employment of 
the cheesemaker, and the sale of the 
product are in the hands of the com
pany, which are the best indications 
of strict co-operation.

The farmers received, on an aver
age for the year 1913, a little over 
13 cents for enough milk to make 
a pound of Swiss cheese, while they 
only received 11 cents for the milk 
required to make the same amount of 
limburger. However, this difference 
in price received is offset by the dif
ferent quantities of milk required to 
make the same amount of the two 
kinds of cheese; for only 9 pounils 
of Swiss as compared with 12 pounds 
of limburger can be made from 100 
pounds of milk.

Wisconsin’s Swiss and limburger 
are shipped directly to over thirty 
states, but as is the case with brick, 

-from one-fourth to one-third of the

total output is consigned to Chicago 
where it is redistributed to other sec
tions.

Of the four principal types of 
cheese made in Wisconsin—American 
Swiss, brick and limburger—Swiss 
commands the highest retail price. 
This price is much higher in propor
tion than is the wholesale quotation. 
The retailers’ average selling price 
for the United States in March, 1914, 
was a little over 29c per pound, with 
a retailer’s margin of about 8}4c per 
pound.

Java Coffee Hearing.
A public hearing on the labeling 

of East Indian coffees will be held 
by the Bureau of Chemistry, of the 
United States Department of Agri
culture, at 10 o’clock on June 4. The 
particular point to be discussed is the 
use of the term “Java.” Food In
spection Decision 82 holds that under 
the food and drugs act the term 
“Java” can be properly applied to 
coffee grown on the island of Java. 
Representatives of the trade, how
ever, assert that coffee grown on the 
Island of Sumatra, is superior to 
much of that produced in Java, and 
that since the public has long con
sidered the word “Java” to mean any 
high grade coffee from the East In
dies, it is perfectly proper to apply 
it to the Sumatra product also. All 
persons interested in this question 
are invited to attend the hearing 
which will be held in Room 427 of 
the Bieber Building, 1358 B. street, 
southwest, Washington^ D. C.

Cheese Day Proposed.
The Sheboygan, Wis, Association 

of Commerce has started a move
ment to have “Cheese Day” observed 
all over the country every fall. It is 
planned to interest grocers’ associa
tions in every city in the country in 
the project, get them to make win
dow displays of cheese for a week 
before Cheese Day; conduct a cam
paign of education through their ad
vertisements in their local newspa
pers, showing the nutrition contained 
in a pound of cheese as compared to 
other foods; publish recipes for the 
use of cheese in various ways, and 
then on Cheese Day to get the hotels, 
restaurants, cafes, dining cars, etc., 
to feature cheese on their bills of 
fare.

Rotting of the Rind of Emmenthal 
Cheese.

The rind of Emmenthal cheese 
should always have a certain degree 
of dryness and salt content. Air 
should have access in order to afford 
proper conditions of life to the 
bacteria peculiar to the rind. If a

cheese lies too long on one side the 
rind is modified. The salt diffuses 
into the cheese, the rind becomes too 
damp, and a violent fermentation 
starts in the rind, sometimes, in cases 
of gross carelessness, producing a 
half rotten, slimy mass. The room 
should be kept fairly dry.

H. H. Cummins & Co. succeed 
Francis Campbell in the grocery busi
ness at 593 Jefferson avenue. John 
Cummins, of this firm, is employed as 
traveling representative for the Jud- 
son Grocer Company, of this city.

THE GRAND RAPIDS 
V ETERINARY COLLEGE

Offers a Three Years' Course in Veterinary Science 
Complying with all the requirements of the U. S. 
Bureau of Animal Industry. Established 1897. 
Incorporated under State law. Governed by Board 
of Trustees. Write for Free Catalogue.

200 Louis St. G rand Rapids, Michigan

Packed by
W. R. Roach & Go., Hart, Mich.

M ichigan People W an t M ichigan P roducta

Rea & W itzig
PRODUCE
COMMISSION
MERCHANTS

104-106 West Market St. 
Buffalo, N. Y.

Established 1873

Live Poultry in excellent de-
We Call on 

Your Customers
Through the Magazines and 

tell them how good 
and useful is

Mapleine
The last word in flavors 

Order from
Louis H ilfer C o.

4 Dock S t„  Chicago. HI.

CRESCENT MFG. CO. 
Seattle, Wash.

mand at market prices. Can 
handle large shipments to ad
vantage. Fresh Eggs in good de
mand at market prices.

Fancy creamery butter and 
good dairy selling at full quota
tions. Common plenty and dull.

Send for our weekly price cur
rent or wire for special quota
tions.

Refer you to the People’s Bank 
of Buffalo, all Commercial Agen
cies and to hundreds of shippers 
everywhere.
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CLANDESTINE CONTRACTS.

Circuit Court of 1 Appeals Brushes 
Them Aside.

Readers of the Tradesman will re
call the fight this publication has al
ways made on the clandestine con
tracts employed by some houses in 
selling goods, by which is meant the 
employment of a system which con
templates the merchant signing an 
order containing several paragraphs 
in small type in which is ingenious
ly embodied a line to the effect that 
the title to the goods thus purchased 
remain in the seller until the same 
are paid for. This condition is sel
dom if ever noticed by the retailer be
cause he does not take the trouble 
to read the order and would hardty 
notice the pernicious feature inject
ed therein unless his attention was 
called to it. This unfair method of 
doing business has been held invalid 
by the United States Circuit Court 
of appeals in the case of John Deere 
Plow Co. vs. Miller Bros., in which 
the opinion was written by Judge 
Denison, of Grand Rapids, and con
curred in by Judges Knappen and 
Warrington, the other members of 
that tribunal. The contest, of course, 
hinged on the contract executed by 
the buyer of goods, which reads as 
follows:

In  co n sid e ra tio n  of one do lla r in  h an d  
pa id  th e  u n d ers igned  by  Jo h n  D eere 
P low  Co., o f Ind ianapo lis , th e  receip t 
w hereo f is  he reby  acknow ledged, i t  is 
h e reb y  fu r th e r  ag reed  th a t  th e  t i t le  to  
an d  ow nersh ip  of a ll th e  goods w hich  
m ay  be sh ipped  a s  he re in  p rovided o r 
upon  th e  te rm s  an d  d u rin g  th e  life of 
th is  c o n tra c t a n d  w hich  sh a ll em brace  
a n d  include a n y  an d  a ll goods th a t  m ay  
h e re a f te r  be  ordered , sh ipped, sh a ll r e 
m a in  in, and  th e ir  proceeds, in  case  of 
sale , sh a ll be in  law  and  in  eq u ity  th e  
p ro p e rty  an d  m oneys of sa id  Jo h n  D eere 
P low  Co., of Ind ianapo lis , an d  su b jec t a t  
a ll tim es  to  th e ir  o rd e r u n til  fu ll p a y 
m en t in  c ash  sh a ll hav e  been  m ade to  
a n d  accep ted  by  sa id  Jo h n  D eere P low  
Co., of Ind ianapo lis , fo r sa id  goods. I t  
is  fu r th e r  s tip u la ted  an d  ag reed  th a t  th e  
ta k in g  of a  no te  o r n o tes  of th e  u n d e r
s igned  o r th e  ta k in g  of sa le  n o te s  in  
s e tt le m e n t an d  th e  ren d itio n  of a  ju d g 
m e n t on su ch  no te  o r n o te s  in  fav o r of 
Jo h n  D eere P low  Co., of Ind ianapo lis , 
sh a ll in  no w ise  be deem ed or co n stru ed  
a  w a iv e r of title  to  th e  p roperty . N o th 
in g  in  th is  c lause, how ever, is  to  r e 
lease  th e  u n ders igned  from  m ak in g  p a y 
m en t a s  p rov ided  fo r in  th is  co n trac t, 
an d  th is  c o n tra c t shall be con stru ed  as  
h av in g  been  e n te red  in to  in  th e  S ta te  
o f In d ian a , an d  co n stru ed  an d  in te r 
p re ted  u n d e r  th e  law s of sa id  S ta te , said  
S ta te  be ing  th e  p lace of accep tance .

The full text of the decision is as 
follows:

T h e  D is tr ic t C ourt d ism issed  th e  in te r 
v en ing  p e titio n  by w hich  th e  Jo h n  D eere 
P low  Co. so u g h t to  rec la im  from  th e  
b a n k ru p tc y  tru s te e  of M iller B ros., a  
sp read e r, a  su lky , a  silo filler, a  h ay  
loader, a  side de livery  ra k e  a n d  ab o u t 
fifty  plow  p o in ts  a n d  sh ares . T he  w hole 
co n tro v ersy  tu rn s  upon w h e th e r  th e  con 
t r a c t  b e tw een  th e  D eere  Co., m an u fac 
tu re r ,  an d  M iller B ros., re ta il  dealers, 
w as  one of cond itiona l sale, so  t h a t  th e  
t i t le  d id  n o t p a ss  ou t. of th e  m an u 
fa c tu re r  so long a s  th e  goods rem ain ed  
unsold by  M iller B ros., o r  w as one of 
ab so lu te  sa le  w hereby  th e  t i t le  d id  pass, 
accom panied  by  a  pledge o r lien  g iven 
b ack  to  th e  se lle r to  secu re  th e  p u rch ase  
price. If th e  fo rm er, th e  c o n tra c t w as 
not, by  a n y  app licab le  s ta tu te ,  req u ired  
o r  p e rm itte d  to  be recorded, an d  th e  
re se rv a tio n  of t i t le  is good a s  a g a in s t 
th e  tru s te e ;  if  th e  la tte r ,  th e  c o n tra c t 
am o u n ts  to  a  c h a tte l m o rtgage , and , 
u n d e r th e  Ju n e , 1910, am en d m en t of 
sec tion  47 of th e  B an k ru p tcy  A ct is  in 
va lid  a g a in s t  th e  tru s te e , because  n o t 
filed. T he  so lu tion  o f th e  q u estio n  de 
pends so f a r  upon th e  e x ac t te rm s  of 
th e  c o n tra c t th a t  a ll m a te r ia l p a r ts  a re  
rep roduced  in  th e  m arg in . W h en  once 
i t  is  d e te rm in ed  w h e th e r  th e  c o n tra c t in 
qu estio n  evidences a  cond itiona l sa le  or 
a  c h a t te l  m ortgage , th e  n ecessity  fo r r e 
co rd ing  an d  th e  effect upon  c red ito rs  of a 
fa ilu re  to  reco rd  a re  to  be d e te rm ined  
by  M ichigan law . (P o tte r  Co. vs. A r th u r  
—C. C. A. 6—opinion  filed M arch  2, 1915.) 
In  v iew  of th e  ex p ress  c o n tra c t provision  
th a t  i t .  should  be co n stru ed  a n d  in te r 
p re ted  u n d e r th e  law s of In d ian a , d e 
fe n d a n t’s  c la im  th a t  th e  u n d erly in g  q u e s 

tio n  a s  to  th e  c h a ra c te r  of th e  c o n tra c t 
is  a  m a tte r  of In d ia n a  law . W e do n o t 
find i t  n ece ssa ry  to  p a ss  upon th is  q u es
tion . So f a r  a s  h a s  b een  po in ted  out, 
o r so fa r  a s  w e find, th e re  is  no  s ta tu te  
in  In d ia n a  p u rp o r tin g  to  declare  th e  
c h a ra c te r  of such  a  c o n tra c t; an d  th e  
decisions o f th e  In d ia n a  c o u rts  hav e  
gone no fu r th e r  th a n  to  hold t h a t  th e  
ex isten ce  in  vendee of th e  r ig h t to  sell 
a n d  g ive good t i tle  is n o t in co n sis ten t 
w ith  a  re se rv a tio n  of t i t le  in  th e  vendor, 
good an d  va lid  a s  a g a in s t  th e  vendee’s 
c red ito rs , so long a s  th e  p ro p e rty  r e 
m a in s  in  th e  v endee’s h an d s  unsold. T he  
M ichigan ru le  is  to  th e  sam e  effect, b u t 
th e  M ichigan cases hav e  gone m uch 
fu r th e r  in  a tte m p tin g  to  d iffe ren tia te  
b e tw een  th e  tw o  c la sses  of co n trac ts . 
T he  In d ia n a  co u rts  n o t h av in g  passed  on 
th e se  n ice r d is tin c tio n s  a n d  th e  c o n tro 
v e rsy  h av in g  a r isen  in  M ichigan, i t  is  a t  
le a s t to  be p resum ed  th a t  th e  In d ian a  
law  is th e  sam e  a s  t h a t  of M ich igan ; 
accord ing ly  (fo r th is  reason , if n o t a lso  
fo r  th e  reason  th a t  th e  M ichigan re c o rd 
in g  law  is  be ing  app lied) w e m u s t con 
s id e r th e  qu estio n  ju s t  a s  if th e  c o n tra c t 
h ad  been  m ade in  M ichigan.

T he  c o u rt h ad  occasion, in  M ishaw aka  
Co. vs. W es tv ee r, 191 Fed. 465, to  con
s id e r  a  closely analogous q u estion  an d  
to  rev iew  som e of th e  M ichigan decisions. 
O thers , n o t m entioned  in  th a t  rev iew , 
a re  now  b ro u g h t to  o u r a tte n tio n . I t  
seem s n a tu ra l  to  d iv ide in to  tw o  c lasses 
th e  cases  w hich  h av e  been  decided  in  
M ichigan upon th is  g en e ra l su b jec t. In  
one c la ss  m ay  be p u t a r tic le s  like  m a 
ch inery , so m ew h a t p e rm a n e n tly  insta lled , 
in ten d ed  fo r use  by  th e  vendee, an d  n o t 
in ten d ed  fo r re sa le  by  him . T hese  cases 
p e rs en t no in h e re n t difficulty  in  s u s ta in 
in g  th e  ven d o r’s re serv ed  t i t le  a s  fu lly  
a s  th e  seem ing ly  v e ry  lib e ra l policy of 
th e  S ta te  in  th is  re sp ec t m ay  ju s tify . 
T h e re  is, in  th e  c o n tra c t o r in  th e  s u r
ro u n d in g  conditions, u su a lly  n o th in g  in 
c o n sis ten t w ith  th e  exp ressed  re serv a tio n  
of title , an d  so n o th in g  to  in te rfe re  w ith  
i ts  n a tu ra l  fu ll effect. In  th e  o th e r  c lass  
a re  th e  cases  w h ere  i t  is  clear, e ith e r  
by  exp ress  w ords o r by  n ece ssa ry  im 
p lication , th a t  b o th  p a r tie s  in ten d ed  th e  
vendee should  resell th e  p ro p e rty  to  o th 
ers , an d  should  g ive to  such  second p u r
c h ase r a  pe rfec t title . H ere , a t  once, 
w e have  a n  inconsistency . H ow  c an  th e  
vendee  sell th a t  w hich  he does n o t ow n? 
I t  goes w ith o u t say in g  th a t  if  th e re  a re , 
in  th e  c o n trac t, in co n sis ten t provisions, 
som e of w hich  in d ica te  th a t  th e  title  
w as  re serv ed  an d  som e th a t  th e  title  
passes, th e  d o m in an t th o u g h t m u s t be 
a sc e rta in e d  a n d  g iven  effect, reg a rd less  
of an y  fo rm al, c o n tra ry  s ta tem e n t. By 
a  rev iew  of th e  M ichigan cases an d  th e  
p rinc ip les w hich  m u s t contro l, w e a re  
led to  th e  conclusion th a t  a  re se rv a tio n  
of title  can  be su sta in e d  (a s  a  condi
tio n a l sa le ) a s  a g a in s t a  declared  r ig h t 
of re sa le  only  on th e  th e o ry  th a t  th e  
re sa le  is  m ade by  th e  vendee  a s  th e  
a g e n t o r consignee of th e  vendor, by 
a n  agency  o r consignm en t w hich  u n d e r
lies th e  ex ecu to ry  sale  a n d  w hich  is  a  
co n tin u in g  one u n til  i t  is  te rm in a te d  
e ith e r  by  th e  re sa le  o r th e  vendee’s  p e r 
sonal perfo rm an ce  of th e  conditions 
w hich  th en , fo r th e  firs t tim e , v e s t tit le  
in  him . W e do n o t find th a t  th e  re sp ec 
tiv e  fo rce  of th e se  superfic ia lly  conflic t
in g  fe a tu re s  of th e  c o n trac t, o r th e  r e a 
sons w hich  induce th e  conclusion  th a t  
one o r  th e  o th e r  is d om inan t, h av e  ev er 
been  s ta ted  o r d iscussed  by th e  M ich i
g an  Suprem e C ourt; th e  decisions con 
te n t  them selves  w ith  s ta t in g  one o r th e  
o th e r  conclusion. I t  is n o t easy  to  re c 
oncile all th e  c a se s  by  o u r suggested  
te s t  a s  to  w h e th e r  th e  th e o ry  of pro  
tem . agency  o r consignm en t w ill fit th e  
fa c ts . P e rh a p s  som e of th em  can  n o t be 
reconciled ; b u t w e see  no o th e r  m eans 
of e x tra c tin g  a  p rinc ip le  o f decision.

In  B rew ery  Co. vs. M erritt, 82 M ich. 
198, and  P r a t t  vs. B u rn h am s, 84 M ich. 
487, s to ck s  of goods h ad  been placed  by  
m an u fa c tu re rs  w ith  re ta il  dea le rs  fo r th e  
purpose  of re ta il  sa le  ,b u t a  re se rv a tio n  
of t i tle  had  been declared . In  bo th  
cases, th e  re se rv a tio n  w as su sta in ed . In  
n e ith e r  casedo th e  fa c ts  s ta te d  disclose 
a n y th in g  in c o n sis ten t w ith  w h a t w ould 
be, in  su b s ta n tia l effect, a  consignm en t 
of a n  agency  to  resell—up to  th e  tim e 
w hen th e  vendee becam e obliged to  p ay  
th e  p rice  and  ta k e  th e  title . In  th e  
M ishaw aka  case , w e gave  th is  in te rp re 
ta tio n  to  th e se  tw o  cases.

T hen  cam e C hoate  vs. S tevens, 116 
M ich. 28, a n d  V an  D enbosh vs. B ouw - 
m ann , 138 M ich. 623. B ach  of th ese  
cases  belonged in  th e  c lass  of a rtic le s  n o t 
in ten d ed  fo r  re sa le ; b u t in  each  a n  in 
te n t  to  p a ss  t i t le  to  th e  vendee w as 
found w ith  suffic ient c e r ta in ty  to  o v e r
com e th e  exp ressed  d ec la ra tio n  th a t  tit le  
should  n o t p a ss ; and , of course, such  
cases becom e a ll th e  s tro n g e r  a g a in s t 
th e  p ass in g  of t i tle  w hen  applied  to  in 
s tan c e s  of th e  o th e r  c la ss  w h ere  th e  e x 
is tin g  r ig h t  of re sa le  m u s t be g iven  due 
effect.

I t  is  to  be noted, how over, th a t  th ese  
tw o  cases  w ere  no t, by  th e  M ichigan 
Suprem e C ourt, g iven  a n y  b road  effect, 
b u t w ere  d is tin g u ish ed  on p e rh ap s  ra th e r  
n a rro w  grounds, in  B u n d ay  vs. C olum bus 
Co. 143 M ich. 10; an d  th a t  C hoate  vs. 
S tevens w as ag a in  d is tin g u ish ed  a n d  w as 
n o t followed in  W orden  vs. B landon, 
161 M ich. 254. T he la t te r  case  involved 
a  s tock  o f g ro ce rie s  sold to  a  re ta ile r, 
and , obviously, th e  r ig h t o f re sa le  w as  
co n tem p la ted ; nev erth e less , th e  sa le  w as

held a  cond itiona l one. H e re  to, w e see  
no m ore  difficulty  in  finding th e  id ea  of 
w h a t w as  (tem p o ra rily  and  pend ing  th e  
m a tu rin g  of th e  sale ) a  m ere  co n sig n 
m en t o r  agency, th a n  in  B rew ery  Co. vs. 
M erritt ,  an d  P r a t t  vs. B u rh an s . In  
A m erican  H a rro w  Co. vs. Deyo, 134 M ich. 
639, w e hav e  a  case  n o t eas ily  d is 
tin g u ish ab le  from  th e  one a t  b a r; and  
rec lam atio n  w as approved. T he c o n tra c t 
is  g iven  in  fu ll on pp. 640 an d  641. In  
m ost re sp ec ts , i t  is a s  favo rab le  to  th e  
ab so lu te  sa le  th eo ry  a s  is  th e  D eere 
c o n tra c t; b u t i t  req u ire s  th e  p roceeds of 
sa le s  to  be re m itte d  a t  once to  th e  

-vendor, w hile th e  D eere c o n tra c t is  a t  
le a s t co n sis ten t w ith  th e  v endee’s r ig h t 
to  re ta in  th e  p roceeds u n til  th e  vendee’s 
p u rch ase  p rice  ob ligation  m a tu red . T here  
a re  o th e r  d is tin c tio n s  w hich , w hile s ingly  
n o t im pressive, h av e  «ome fo rce  in  th e  
ag g reg a te . T h ere  is a  considerab le  d is 
cussion  in  W asey  vs. W hitcom b, 167 
M ich. 58; b u t th e  c o n tra c t is c learly  
c lassified a s  one of consignm en t. U pon 
th e  w hole, w e a re  n o t sa tisfied  th a t  th is  
D eyo case, o r th e  o th e rs  nam ed , have  
th e  effect of o v e r-ru lin g  C hoate  vs. 
S tevens, an d  V an  D enbosh vs. B ouw m an. 
T h is  com es to  say ing , w hen  ta k e n  in 
connec tion  _ w ith  th e  o th e r  cases  cited, 
th a t  w e th in k  th e re  is  no se ttled  ru le  in 
M ich igan  app licab le  to  th e  p rec ise  fa c ts  
d isclosed by  th is  reco rd ; an d  i t  is  only 
to  su ch  se ttled  ru le, th a t  w e should 
y ie ld  o u r ow n judgm en t. (B urgess  vs. 
Seligm an, 107 U. S. 20 to  33.)

O ur g en era l view  o f such  a  s itu a tio n  
w as d isclosed an d  sufficiently  d iscussed  
in  M ishaw aka  Co. vs. W estv ee r, an d  i t  is  
to  th e  e ffect th a t  w here  goods a re  in 
ten d ed  fo r resale , th e  re se rv a tio n  of title  
c an n o t s tan d  (a s  a  cond itiona l sa le ) u n 
less, ta k in g  th e  e n tire  c o n tra c t an d  c ir
cu m stan ces  to g e th e r, i t  is c lear ly  dom 
in a n t o v e r th e  r ig h t of re sa le  a n d  th e  
o th e r  in co n sis ten t fe a tu re s  of th e  con
t r a c t ;  in  o th e r  w ords, th e  fa c ts  a s  a  
w hole m u s t be co n sis ten t w ith  th e  th eo ry  
th a t  th e  re sa le  is m ade by  th e  vendee 
a s  a g en t o r consignee, an d  n o t a s  ow ner. 
I t  is  tru e  th a t  in  th e  M ish aw ak a  case  
th e re  w as  spec ia l re liance  on th e  fa c t 
th a t  th e  c o n tra c t did n o t a t te m p t to  
p reserv e  to  th e  vendor a  su b s titu ted  
t i tle  to  th e  p roceeds w hen  th e  goods 
w ere  sold, an d  th a t ,  in th e  p re sen t case, 
th is  re se rv a tio n  is, in  te rm s , m ade; b u t 
w e a re  n o t satisfied , ta k in g  a ll th e  con
d itions  to g e th e r, to  t r e a t  th is  a s  a  con 
tro llin g  d is tinc tion . To observe w here  
th e  loss w ould have  been if th e  goods 
h ad  been  destroyed  in  tra n s i t  before 
re ach in g  M iller B ros.’ possession  o r if 
th e y  had  been d estroyed  by  fire w hile in  
M iller B ros .’ possession , w ill fu rn ish  
usefu l te s ts . I t  is  q u ite  c le ar t h a t  in 
e ith e r  of th e se  con tingencies, M iller Bros, 
w ould h av e  been  obliged to  p ay  th e  full 
p u rch ase  p rice  ju s t  th e  sam e. I t  is  tru e , 
a lso, a s  to  each  one of th e  cond itions 
w hich  seem s to  in d ica te  th a t  th e  con 
tr a c t  w as in tended  to  p a ss  title , th a t  a  
M ichigan decision  is  to  be had  show ing  
th a t  th is  cond ition  o r an  eq u iv a len t one 
does n o t n eu tra liz e  th e  ex p ress  re se rv a 
tio n  of t i tle ; b u t th e  re a l in te n t of the  
p a rtie s  is  to  be d raw n  from  th e  full 
c o n tra c t an d  from  th e  jo in t effect of all 
th e  conditions. T he  prov isions a s  to  th e  
m a n u fa c tu re r’s w a rra n ty —th a t  no goods 
can  be re tu rn e d  to  th e  vendors; th a t  no 
co u n te rm an d  of th e  o rd e r can  be m ade; 
th a t  th e  fu ll p u rch ase  p rice  m a tu re s  a t  
once in  case  of d ea th , insolvency, fire 
loss o r selling  o u t th e  b u siness ; th a t  
th e  vendee g ives a t  once p u rch ase  price  
no tes w hich  m u s t be  secu red ; an d  th a t  
th e  re se rv a tio n  of t i tle  is  in  form  based  
upon a  s e p a ra te  conside ra tion—all th e se  
cond itions te n d  to  su p p o rt th e  conclusion 
th a t  th e  c o n tra c t is  rea lly  one of sale, 
t h a t  th e  prov isions re g a rd in g  t i tle  am o u n t 
to  a  c h a t te l  m ortgage, a n d  th a t  th e  in 
s tru m e n ts  should have  been recorded. 
W hile  w e re g re t  th a t  i t  is  n o t en tire ly  
c le a r w h a t d isposition  o f th e  p re sen t 
case  is req u ired  by  th e  M ichigan ru le, 
y e t, in  th e  absence of a  c learly  con tro lling  
decision  by  th a t  court, w e a re  b e tte r  
satisfied  to  ad o p t th e  analogy  of th is  
case  to  M ish aw ak a  Co. vs. W estveer," 
th a n  i ts  analogy  to  A m erican  Co. vs. 
D eyo; and, accordingly , th e  ju d g m en t 
below  is affirm ed. See a lso  C ow eta  Co. 
vs. B row n—C. C. A. 6-163 Fed. 165; 
F la n d e rs  vs. Reed, C. C. A. 1-220 Fed 
642.)

There has been marked disappoint
ment this spring in the failure to put 
in an appearance of the large quan
tities of eggs which were fully ex
pected to arrive—at least failure up 
to this writing. It is true that the 
flush has been on in the Southern 
producing sections, and receipts from 
that source have been more or less 
liberal, but the eggs from the North 
which are usually pouring into the 
various markets at this time of year 
so far have not shown up in the quan
tity expected. One of the largest 
Iowa shippers writes that he has not 
been getting out over five cars of

eggs a week as compared with their 
usual output from the same territory 
and with even less effort of ten cars 
per week. There is some little specu
lation as to whether the late lay will 
be as heavy as everybody had antici
pated, but reports from the medium- 
North points now coming in are to 
the effect that the splendid weather 
we are just now receiving is bound 
to bring out a liberal production, as 
the hens are apparently in the coun
try. However, the lack of shipments 
of a liberal nature up to this time has, 
set a large number of the bigger op
erators to guessing and has left the 
situation in a peculiar condition. Gen
erally speaking, prices appear higher 
than conditions warrant.

New capital is being interested in 
the Hanford Lumber Co. and it is an
nounced that several new parties will 
become interested in the concern. The 
affairs of the present management 
will be closed up and the business 
carried on along the same lines on 
a larger scale. The names of the 
parties interested are not as yet ob
tainable.

Jacob Bolhower, of Milwaukee, 
Wis,. has started a delicatessen store 
at 345 Bridge street.

“ Sunbeam ” Luggage

TRUNKS, SUIT CASES 
AND BAGS

RIGHT NOW is the time to stock up 
on these excellent values, with the spring 
and summer tarvel just ahead of you.

“Sunbeam” Luggage will withstand 
hard service—“they are made to wear.” 
They will build up a foundation for a 
bigger and better business for you. Your 
order will be shipped promptly and you 
will find the goods just as represented.

Our new catalogue not only shows you 
"w hat’s what” in the Luggage line, but it 
actually places them within your reach 
a t prices that will surprise you. If  you 
haven’t a copy, send for it to-day—NOW.

Brown & Sehler Co.
H om e of Sunbeam  G oods

Grand Rapids, Michigan
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The C. W. Post estate paid the 
largest inheritance tax ever receiv
ed in Michigan, $107,120.50. The 
money will be placed in the primary 
school fund.

Ludington has been obliged to issue 
$5,000 of emergency bonds to raise 
money for replacing some water 
mains and purchasing a new boiler 
for the pumping station. The issue 
was taken locally.

The matter of securing the Barker- 
Swain service for rural communities 
by the Michigan State Bankers’ As
sociation was referred to the Agri
cultural Committee at the meeting of 
the Executive Council of the Asso
ciation, which met with President 
Charles H. Bender in Grand Rapids 
recently. This service shows motion 
pictures of progress and development 
in agriculture, other industries and 
of farm home improvement. Hal H. 
Smith reviewed what the Legislature 
accomplished of interest to bankers, 
and Mr. Bender reported on the con
vention to be held in Grand Rapids 
July 27 to 29. He said special atten
tion would be given in the programme 
to the interests of both farmers and 
bankers.

Trustee Albert F. Lindke, former 
Cashier of the Richmond private bank 
of W. D. Acker, states that a 25 per 
cent, dividend will be paid the latter 
part of this month, when the bank 
expects to have on hand about $65,- 
000. He says another dividend will 
be paid in about sixty days. It is 
expected the payment will be made 
through the new First National Bank 
which expects to be doing business 
in the banking offices of the Rich
mond bank by that time. As soon 
as the application papers return from 
Washington, the officers of the new 
National Bank will be elected. The 
Richmond elevator is doing a small 
amount of business, with the trustees 
in charge. J. A. Heath is still in 
New York.

ed in them. Light is reflected by the 
white walls so that the top of the 
vault is illuminated and easily inspect
ed.

Application has been made to the 
State Banking Commission for the or
ganization of the Potterville State 
Bank of Potterville with a capitaliza
tion of $20,000. The following busi
ness men are interested in the appli
cation filed. K. M. Whitham, Lan
sing; John Hull, Dimondale; and John 
G. Gidner, Dr. W. M. Taylor, W. H. 
Van Auken and J. F. Collins, all of 
Potterville.

The average business man whose 
views on the German situation are 
solicited is mentally very much at sea. 
Severely logical reasoning on the sub
ject of the relations of the United 
States with Germany have given 
place, and quite inevitably, to a dis
play of the emotions, and the Kaiser 
and his advisers are not unnaturally 
at the wrong end of the emotions. 
But above everything else there is a 
fine display of thorough and absolute 
confidence in President Wilson.

Merely literary abilities are seldonl 
admired by the practical business man 
because usually they seem futile to 
him. But Mr. Wilson has shown that 
the ability to say the right thing in 
the right way, to exhibit firmness 
without (rancor, strength without 
brutality, determination without hos
tility, is something very much worth 
while; so that the comments of near
ly everybody, in the exchange of 
conversation in all ordinary business 
quarters, terminate with the declara
tion, “And Wilson certainly put it 
up to them right in that note of his!”

In constructing a vault in the base
ment of one of the Los Angeles 
banks, a plan has been followed 
which makes the six sides of the 
chamber visible to a watchman and 
eliminates all chances of its being en
tered by tunneling beneath it. I t i s  
set on concrete columns in the mid
dle of a white-tiled pit which is 
brightly illuminated. To make it 
possible to command a view of the 
space beneath the vault, from the 
level above, mirrors have been ar
ranged on the floor at such an angle 
that every part of the space is reflect-

The real consensus of opinion is 
usually regarded as worth something, 
although straw votes are not always 
absolute indicators of public senti
ment. That consensus, in our own 
business community, seems to be that 
we are in for trouble, since Germany 
is not likely to “back down,” and 
since the United States cannot do so 
with dignity. The situation is regard
ed as another case of the irresistible 
force and the immovable object; con
sequently, something has got to hap
pen.

On the other hand, a very strong 
minority is of the opinion that war 
is an absurd thing to consider; that it 
is not going to happen and should 
not be allowed to happen. Those 
representing this idea believe that 
Germany cannot afford to have trou
ble with us and that her reply to the

Service does not consist in the offering of specific information or ac
commodation—rather in the constant willingness and the perfect ability to 
meet another’s needs—usual and unusual—skillfully. It is this sort of useful
ness that is the mark of the service you receive at these banks.

Grand Rapids National City Bank 
City Trust and Savings Bank

Grand Rapids, Michigan

Fourth National Bank
Savings

Deposits

Per Cent 
Interest Paid 

on
Savings
Deposits

Compounded
Semi-Annually

Wm. H . Anderson,
P re s id e n t

John W . Blodgett, 
V ic* P re s id e n t 

L. Z  Caultin. 
C a sh ie r

J . C. Bishop,
A ssis tan t C aah ia r

United
States
Depositary

Commercial
Deposits

3k2
Per Cent 

Interest Paid 
on

Certificates of 
Deposit 

Left
One Year

Capital S tock  
and S u rp lus

$580,000

The
Old National Bank

G RA N D  RAPIDS, MICH.

Our Savings Certificates of Deposit form an 
exceedingly convenient and safe method of invest
ing your surplus. They are readily negotiable, being 
transferable by endorsement and earn interest at the 
rate of 3% % if left a year.

ADVERTISING PEN HOLDERS
A T  $ 1 2 . 5 0  P E R  1 ,0 0 0

JOHN £  P ENNINGTON &_ Q O .

I

THE PENCIL PEOPLE”
Charlotte, Michigan

I I



M ay 26, 1916 M I C H I G A N  T R A D E S M A N 19
Wilson note will open the way for a 
peaceful and amicable adjustment of 
the situation. As for ourselves, they 
believe that war would be ruinous 
to business, and would lead to noth
ing worth while.

“We are not going to have war,” 
said one large business man this 
week, who has interests all over this 
country. “It would be folly to go to 
war with Germany; folly on our part 
and folly for the Germans. What 
good end would be served? We 
should probably not even have the 
satisfaction of an actual combat with 
the Germans; we should simply cut 
off a good customer and introduce 
a host of trouble incident to getting 
on a war footing. Four or five sensi
ble men should certainly be able to 
agree on a policy regarding submar
ines that would be satisfactory to 
everybody, and on a policy regarding 
Germany’s food supply that would 
be in line with international law. And 
if I am not very much mistaken Ger
many will make it possible for such 
an agreement to be reached. She is 
not looking for any more trouble 
now.

“Germany is like a football player 
who has had his face rubbed against 
the hard soil; you can’t blame her for 
being irritated. Blowing up the Lusi
tania was a colossal crime against hu
manity and the Germans now realize 
it. They are going to make it clear 
that such things will not happen 
again, and are not going to force us 
into war, unless we have put on our 
fighting clothes and are looking for 
it. It would be a hard blow to busi
ness, for business at large, I mean; 
and the benefit that certain individual 
lines would get would hardly compen
sate for the general loss.”

This is the expression of the mi
nority only. Most of those interview
ed agree that the effect on most lines 
of business would probably be bad. 
Cotton is now moving to Germany, 
indirectly, if not directly and this 
traffic would be cut off; and the 
South would receive another hard 
blow. On the other hand, in 
the face of this probability, busi
ness men are not shrinking from 
the proposition of taking up the cud
gels, if need be. They want to see 
Wilson back up that note with action, 
if necessary; they hope it will not be 
necessary, but they are afraid it is go
ing to be.

The German-Americans here have 
taken a very gratifying stand. Al
though, like many others, acknowl
edging hyphens, they adopted resolu
tions early in the war, and otherwise 
made themselves unpleasantly con
spicuous early in the war, they are 
sitting quietly now, deeply humiliated 
by the consciousness that the Kaiser 
is a bloodthirsty beast instead of a 
model monarch and individual ex
pressions are all of the most loyal 
and vigorous kind.

A prominent German business man, 
who left Silesia in 1880, has dug out 
of his files the official paper he re

ceived four years later, releasing him 
from obligations to the Prussian 
crown. He is displaying it with every 
evidence of satisfaction. “I would like 
to see Germany win this war.” he 
said, “but that is impossible. The 
best they can hope for is a draw. So 
far as this country is concerned, I 
am for her first, last and all the time. 
Old as I am I would gladly shoulder 
a musket to fight for the United 
States against Germany; for it is here 
that I have made my home, here 
that my children have been born, and 
here that I have achieved success 
that never could have been won in 
the old country.” This man added 
emphatically: “Let those who are for 
Germany as against the United States 
take the money they have made here 
and go to the Vaterland and fight in 
the German ranks. They don’t be
long here any more!”

Charles M. Northrop, President of 
the Commercial Savings Bank of 
Lakeview, died May 21 at his home, 
aged 66 years. He had been in poor 
health for more than a year. Mr. 
Northrop was a native of New York, 
having been born at Lavonia. He 
came to Michigan about fifty years 
ago, engaging in business at Ionia 
and Pewamo. He located in Lake- 
view forty-two years ago and engag
ed in the elevator and produce busi
ness, which he followed until 1905, 
when he organized the Commercial 
Savings Bank. He was elected Reg
ister of Deeds for Montcalm coun
ty in 1889 and served four years. 
He served as village councilman for 
many years, and was President of 
the village six years. Mr. Northrop 
was a member of the local F. and 
A. M. and Stanton chapter.

What More Could Be Asked.
“Robert,” said his father, “I thought 

I told you yesterday to clear up 
the yard.”

“Well, I did” declared Bobby, vir
tuously. “I fired everything over the 
fence as soon as I got home from 
school; but the kid next door throw- 
ed ’em all back after dark.”

Ask for our Coupon Certificates of Deposit

Assets over $4,500,000

! t j ^ p | ÂPIPS^AVl!VGij^ANir

Kent State Bank
Main Office Fountain St.

Facing Monroe
Grand Rapids, Mich.

Capital . . . .  $500,000 
Surplus and Profits - $500,000

Resources Over
8 Million Dollars

3 %  Per Cent.

Paid on Certificates

Largest State and Savings Bank 
in Western Micltigan

THE PREFERRED LIFE INSURANCE CO. OF AMERICA OFFERS
OLD L IN E  IN SU R A N C E A T  L O W E S T  N E T  C O ST

W H A T  A R E YOU W O R T H  T O  YOUR FAMILY ?
L E T  US PR O T E C T  YOU FO R T H A T  SUM

The Preferred Life Insurance Co. of America Grand Rapids, Mich.

J * H E  individual executor must learn his 

duties as he performs them.

This company offers you the broad and 

varied experience of a body of men who 

have successfully managed estates, large 

and small, for twenty-five years.

Send for blank form of will and booklet 
on descent and distribution of property.

The Michigan Trust Go.
of Grand Rapids

We offer

High Grade

First Mortgage 6% Gold Bonds

Tax Exempt in Michian

Detailed Information Furnished 

Upon Request

B rand RapidsTrustT dmpany

Ottawa Ave. and Fountain St. Grand Rapids, Mich.
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Michigan R etail Hardware A ssociation .
P re s id e n t—F ra n k  E . S trong , B a t tle  

C reek.
V ic e -P re s id en t—F red  F . Ire lan d , Bold

ing.
S e c re ta ry —A rth u r  J .  Sco tt, M arine  

C ity.
T re a s u re r—■William M oore, D etro it.

Increased Profit in Department of 
Sporting Goods.

There is one line of merchandise 
which the average hardware dealer 
has given altogether too little atten
tion to in the past, with the result 
that he has lost many opportunities 
for sales and good profits. In most 
of the rural communities, however, 
there is still a considerable chance for 
gaining that business back, because 
it .has not been handled satisfactorily 
by any one of the other dealers who 
have taken this line up, and after 
all it really belongs in the well con
ducted retail hardware stores.

That line comprises all the various 
kinds of merchandise which are usu
ally classed under the name of sport
ing goods.

It must be remembered, however, 
that in order to make a success of 
selling sporting goods, the owner of 
the retail hardware store, or the man 
who is put in charge of this special 
department, must be thoroughly post
ed in the merchandise, and in addi
tion he should if possible take an ac
tive part in one or more of the sports.

In most communities the principal 
efforts will naturally be made on 
baseball goods because that is, and 
most likely will continue to be, the 
principal sport of “Young America.’’

Another reason why it is well to 
emphasize baseball goods is that here 
the retail hardware dealer has 
an opportunity to cater to the wants 
of a mixed clientele, taking in all 
classes of people and all ages from 
the little fellow who can afford to 
pay only 10 cents for a knock-about 
ball, to the young man who is will
ing to pay $1.25 for one of the au
thorized league balls.

The baseball season has just been 
opened, but there will be a continued 
demand all during the summer for 
baseballs and bats, gloves and mitts 
of all the various kinds and grades, 
so that there is still time to secure 
considerable business in this line.

Next to baseball in the average 
town probably tennis will .offer the 
best opportunities for sales and prof
its at this season of the year, and here 
again a fairly good assortment should 
therefore be carried.

The all the year round line, how
ever, in which the retail hardware 
dealer can. well afford to make a spe
cial effort is in guns and ammuni
tion. At one season of the year it 
may be shot guns, while at another

rifles of the various calibers will be 
in greater demand, and it is worthy 
of note that just at the present time 
there is a very special opportunity 
presenting itself to the retail hard
ware dealer who keeps up with the 
times, in the fact that a movement is 
being pushed from one end of the 
country to the other for promotion 
of the knowledge of the use of fire 
arms, with special reference of course 
to the education of the youn men 
in marksmanship.

Gun clubs are being organized in 
many sections, and the retail hard
ware dealer who is on the job will 
make it his business to see that one 
or more clubs of that kind are start
ed in his community.

In this connection it is worth while 
to get in touch with the various man
ufacturers of fire arms and ammuni
tion who will be glad to furnish all 
sorts of pamphlets and circulars and 
other helps for the dealers who wants 
to organize gun clubs in his town.

This movement is of course to 
some extent caused by the war in 
Europe. At any rate a very large 
number of clubs which have been or
ganized during the past few months 
have come into existence because of 
the agitation of the people in general 
for a better knowledge in the use of 
fire arms. Whatever the cause was 
it is strictly up to the retail hardware 
dealer to do everything in his power 
to push the movement so that he may 
reap the benefits which will be sure 
to accure to him.

Special stress is to be laid on base
ball goods for the reason that there 
is a far larger proportion of possible 
customers for the articles in this 
line, and for this reason the sporting 
goods department may well be start
ed with a stock of the various articles 
that are needed for that particular 
game.

It will not be necessary to carry 
a very wide assortment nor a heavy 
stock, but it will be wise to have a 
fair range both in quality and in 
variety in order to be able to suit 
the tastes and pocketbooks of the 
various baseball customers. And it 
should be remembered in this connec
tion that the customers range from 
the little schoolboy to the full grown 
man, and that their wants will vary 
not only with their age, but also with 
their financial condition; the seven 
year old ‘ hopeful” will possibly be 
satisfied with a 10 cent ball, a low 
grade bat, with a cheap glove, while 
the high school boy if he can man- 
age to do so will buy a regular league 
outfit.

It must be remembered that ar
ticles of this kind must be well dis

played and in that way draw the at
tention of the possible purchaser and 
this means that frequent window dis
plays should be arranged, and that in 
the store the stock should be group
ed in an attractive manner, so that 
when the customer comes in it will 
be easy for him to find the particular 
article for which he is looking.

Advertisements in the local news
papers, as well as in school publica
tions, will be found very helpful pro
vided they give sufficient information 
as to the quality and price of the ar
ticles advertised.

It should also be remembered that 
in order to get the most out of the 
window and interior displays, price 
tickets are of the utmost importance. 
It is a well recognized principle that 
with an article of this kind, a plain 
price ticket has much to do with the 
matter of effecting quick and easy 
sales. It was suggested in the forego
ing that the stock need not be very 
heavy, but at least up until the mid
dle of July the retail hardware dealer 
should make it a point to keep the 
stock fairly complete, and this he can 
easily do by keeping track of his 
sales as well as of the articles on 
hand, so that he will order in plenty 
of time to make it possible for him 
to secure a new supply before entire
ly out.—Wm. T. Gormley in Ameri
can Artisan.

The Ventilation of School Rooms 
Is a State Law Requirement

For years the heating and ventilation as 
applied to school houses has been one of our 
special features.

We w ant to get in touch w ith School 
Boards tha t we m ay send them descriptive 
matter.

A  record of over 300 rooms ought to be 
evidence of our ability.

Steam and W ater Heating with everything 
in a material line.

Correspondence solicited.

T H E  W EA TH E R L Y  CO.
218 Pearl S treet G rand Rapids, Mich.

SAFETY
<¡9v * * t r a d e  m a r k ^ & >

M M Ri
P,RE UNDER\NRv̂

FIRST
There is one way by which you can BE SURE you are 

getting Reynolds shingles—Look carefully at the carton. 
_ shingles have the name “Reynolds
Shingle plainly printed on the carton or protectors, and 
also, each package contains the label of the National 
Board of Fire Insurance Underwriters Association.

The dealer who might be led to substitute an inferior 
article and call it “Reynolds” would not DARE to use 
our label, and he could not use the Underwriters label. 
Plain packages never contain Reynolds shingles.

SAFETY FIRST means accept only those packages 
with the Reynolds label.

Sold by all Lumber Dealers.

H. M. Reynolds Asphalt Shingle Company 
GRAND RAPIDS, MICH.

Ask for free booklet.

C H I C A G O
B O A T S

Graham & Morton 
Line

Every N ight

Foster, Stevens & Co.
Wholesale Hardware

157-159 Monroe Ave. :: 151 to 161 Louis N. W .

Grand Rapids, Mich.

Public Seating For All Purposes
M anufacturers of

American Steel Sanitary Desks
In  use throughout the world

World's Largest Manufacturers of 
Theatre Seating

American Seating Company
General Offices: 14 E. Jackson St., Chicago; Broadway and Ninth St., i 

ASK FOR LITERATURE
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THE MEAT MARKET

An Old Time Butcher to His Son.
In my last letter to you, I said that 

I would try and help you out with a 
few letters that would help to bring 
those delinquent debtors of yours to 
book. Writing dunning letters that 
will get results is no easy job, espe
cially when you do not desire the per
son who is receiving them to become 
irrita/ted and refuse to pay the money 
at all. Of course you must be firm, 
for you are only really asking for 
what is rightfully yours, but at the 
same time you must not allow this 
firmness to degenerate into a hec
toring tone that is calculated to raise 
all the stubbornness in a person’s 
character, rather than to win them to 
compliance. Remember, no one is 
so sensitive as he who owes money, 
and no one takes more joy in irritat
ing than this same party whom you 
have irritated. And that they can 
cause you a great deal of trouble if 
they desire, goes without saying.

Let’s take a sample case: Mrs. A. 
owes you about $40 which you have 
been* trying to get. The .first letter 
that I would send her would go some
thing like this:

Dear Madam—We have lately sent 
you several statements of the ac
count which you have with us, but, 
as we have had no reply to them, 
we taken it that in some way or other 
they have been overlooked.

We are again drawing the matter 
to your attention, and as the account 
is long past due we trust we may re
ceive a check in full in the imme
diate future.

Mrs. A. Evidently confined this to 
her waste basket. So here is a fol
low-up that I would send.

Dear Madam—We wrote you under
the the date of ----- , but as yet have
had no reply.

Your account with us is long past 
due, and your neglect of it is causing 
much inconvenience. Naturally, such 
a condition of affairs reflects adverse
ly upon your credit standing, which 
we are sure you do not desire.

A check for the amount, or at least 
a partial payment, will be much ap
preciated.

Mrs. A. is still obdurate. Sterner 
measures should now be taken.

Dear Madam—This is the third 
time we have written you regarding 
your account. We do not like to 
write such letters any more than you 
like to receive them.

Unless we receive a check from you 
within the next week we shall be 
forced, much against our will, to take 
a sterner measure to collect this bill.

If Mrs. A. doesn’t come to time 
now try her once more.

Dear Madam—We have written 
you threfe times regarding your ac
count of $40 with us, but as yet have 
not had the courtesy of even a reply.

When this account was opened you 
assured us you would settle it week
ly, and we relied upon your word. 
We regret that you have not lived up 
to your agreement. Before going to 
the extreme, we desire to place the 
matter before you once more.

Will we find a remittance in our 
next mail?

Four letters are enough to spend 
upon any debtor. If she doesn’t pay 
by this time, there is no hope of her 
paying without a resort to the courts. 
Get a judgment, even if there is noth
ing to seize, for with that in your 
hands you have a better opportunity 
to eventually collect the account from 
her.

Remember, too, that a husband is 
responsible for the debts of his wife, 
and that a garnishee on his salary 
will bring him to time.

Maybe what I said in the above 
will help, but the best way to collect 
a bad debt is never to allow it to run 
up.—Butcher’s advocate.

Lyon Sausage German Style.
The German variety of Lyon sau

sage is manufactured in the following 
manner: For a quantity of 40 pounds 
take 25 pounds pork, 10 pounds of 
beef from a young bullock, which 
should be chopped when warm, and a 
pound in a mortar; 5 pounds of pork 
fat, cut into dice the size of peas, 
and then boiled a short time in water; 
12 ounces salt, 2 ounces cane sugar, 
1 ounce pulverized saltpeter.

Mix the two lean meats; then mix 
the salt, saltpeter and sugar together. 
Rub them into the meats and let the 
mass stand for 48 hours in a cool 
room in summer, in a warm room in 
winter. Now chop up the meat fine, 
then mix the seasonings and add 
them. They are 2 ounces white pep
per, y2 ounce white ginger, y2 ounce 
grated nutmeg, 2 eschalots, salted 
and finely grated.

Before the pork fat is put in the 
spices should be thoroughly worked 
into the mass along with a small 
amount of water, if you consider it 
necessary. Put in the fat in the little 
dice-shaped pieces. Mix in quickly 
and lightly, being careful that the 
pieces do not lose their shape. Put 
the meat into medium beef muddles, 
15 inches long, pressing it in very 
tight. Dry the sausages well before 
smoking; when they are smoked to 
a fine red color cook them for one- 
half hour at a heat of 203 deg. F.

If the sausages show wrinkles in 
the skins when cooling place them in

T R A D E S M A N

pairs in boiling water for not more 
than 15 seconds. This will remedy 
that defect.

Rolled Boneless Pork Loins.
Loins for this product should be 

heavy ones, cut from stags or heavy 
carcasses. Take out the tail bone 
without cutting through the tissue and 
fat. Trim and remove all bones. 
The cure is as follows: For 400
pounds of meat use 15 pounds of salt, 
4 pounds sugar, 1 pound saltpeter to 
iy2 gallons old ham pickle. Have the 
loins rubbed lightly with the above 
powder and packed in a tierce as 
tight as possible, the 1 y2 gallons of 
old ham pickle referred to above be
ing sprinkled over each layer as the 
tierce is filled. Loins should be held 
until they are forty-five days old, and 
should be kept at a temperature' of 
from 38 to 40 degrees F.

The wrapping is done with the 
same size double hitch as is the case 
with boiled hams, from two to three 
pieces being wrapped together, ac
cording to size.

After wrapping smoke for from two 
and one-half to three hours at a tem
perature of 140 degrees to 180 degrees 
F. The loins are cooked for three 
hours at a temperature of 165 to 175 
degrees F. They are then placed in 
the coolfer, where the temperature is 
held at 36 degrees to 38 degrees F. 
for twelve hours, after which they are 
ready for use.

Cereal in Meat Loaves.
Regulation 17, section 9, paragraph 

3, is as follows: “When cereal is 
added to any meat food product other 
than sausage in quantities not ex
ceeding 5 per cent, the statement 
‘cereal added’ shall appear on the la
bel in a conspicuous manner con
tiguous to the name of the product, 
and if any such product contain cereal 
in quantities exceeding 5 per cent, 
the ‘cereal’ shall appear as part of 
the name of the product in uniform 
size and style of letters; for example, 
‘potted meat and cereal.’ Provided, 
however, that products such as meat 
loaves * * * scrapple and the like 
may contain cereal and similar sub
stances without the presence of such 
substances being indicated on the la
bel.”

Very little else provokes a proud 
woman like the pride of some other 
proud woman.

17

Grubs in Hides.
Grubs or warbles are the results 

of the operations of a species of fly 
common in this country. This in
sect attaches its eggs by a sticky sub
stance to the hair on the flanks and 
heels of cattle. The animal, licks 
the eggs off and many of them are 
swallowed, being hatched by the nat
ural heat of the body. The resulting 
grub works its way through the ani
mal tissues slowly, usually breaking 
through the weasand. By early win
ter the grub is underneath the hide 
in the middle of the back and is ready 
to emerge in the spring. These flies 
infest the pastures in dry, warm 
weather, damp, cool weather being 
fatal to them.

The poet doesn’t necessarily dwell 
in an attic for the sake of the view.

M A A S  B R O T H E R S  
Wholesale Fish Dealers

Sea Foods and Lake Fish
of All Kinds

Citizens Phone 2124 Bell Phone M. 1378
1052 Ottawa Ave., N. W. Grand Rapids, Mich

AS SURE AS THE 
SUN RISES

Voigt's
CRESCENT

FLOUR
Makes Best Bread 

and Pastry

Make Out Your Bills
THE EASIEST WAY

Save Time and Errors.
Send for Samples and Circular—Free.

Barlow Bros., Grand Rapids, Mich.

PEACOCK BRAND
Ham, MILD CURED Bacon 

AH=Leaf LARD
“ It suits y o u r trade because it’s m ade 

A s C udahy B rothers make it;
It is the  brand th a t’s in  dem and 

A nd  o thers gladly take it.”

For Sale by all LEADING GROCERS

M EAT RESIDUE FEEDS
for hogs, cattle and poultry at the FEED STORE

H oU yw ood Brand
Sliced DRIED BEEF & BACON in Glass Jars

At Meat Markets and Grocers

CUDAHY BROTHERS CO. Cudahy, W is.

4
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The Trade Buying Black Boots for 
Fall.

Reports of a most interesting char
acter, reflecting the opinions and ac
tivities of the leading shoe retailers 
of the United States, have been re
ceived by the Rochester office of the 
Shoe Retailer for the information of 
the retail shoe trade of the United 
States. It is most gratifying to note 
that in practically every state and sec
tion the shoe buyers have settlers in 
their minds one important question, 
asked so often early in the season: 
“What Shall We Buy for Fall?” 
Their solution of the problem that 
at one time appeared so vexed is re
flected in their liberal purchases of 
black shoes. In almost every instance 
patent boots with black cloth tops 
lead in future purchases. Dull calf 
and glazed kid break almost even for 
second place. Even these carry cloth 
tops. Black kid tops appear to give 
black cloth toppings a run for hon
ors.

The strength with which black kid 
is selling, even in the very finest 
grades, is one of the surprises of the 
season to most manufacturers, al
though this has been foreseen and 
noted several times in this publica
tion. The light shades of imported 
kid for toppings are selling in the 
“toppy” boots. Bronze boots in high 
grades are gaining strength daily.

Boot heights are seven inches, 
some a half-inch lower, and in the 
highest grades eight inches and high
er.

Button boots have a considerable 
lead over lace patterns in future pur
chases. This may be the result of 
the sudden dropping off in the sales 
of lace military patterns. By Sep
tember it is thought that the military 
effects will’ have disappeared. In fact 
stripes on boots are by many even 
now considered a thing bygone. The 
lace boots that are selling for fall 
have little or no fancy stays or bind
ings. This does hot apply, of course, 
to boots and low cuts selling just 
now. That is a different story. The 
South seems to like lace boots for fall, 
and in this section they are giving 
button boots quite a run.

All dealers seem to be utterly op
posed to the introduction of so-called 
“mid-season styles.” This is the out
come of the introduction of lace boots 
last fall after dealers had bought but
ton boots from the salesmen six 
months before. The result was that 
lace boots sold at a premium and 
many button boots were sacrificed to 
turn them into money.

Now the tables have turned and 
many lace boots with light cloth tops 
are found on the bargain tables. There

is a strong distinction between 
“novelty styles” and “mid-season 
styles,” however. Retailers will buy 
novelties because they command good 
profits and are in demand by ultra 
dressers, but they will not buy them 
in advance but will purchase from 
stock as they need them.

The report of the National Confer
ence Committee defining what retail
ers may buy with safety and telling 
them that they should buy now or 
they will not have their boots when 
they need them most, has had the ef
fect of inspiring more confidence in 
dealers and the advice of the commit
tee is being generally followed. The 
general improvement in business lias 
also added to the dealer’s confidence, 
and orders are now being placed to 
the satisfaction of the manufacturers, 
who are starting up on full time on 
orders to be shipped August 1  to 15.

There are no radical changes in 
lasts or heels for fall. The “stage” 
last is not popular now in the East, 
although it is strong on the Coast 
and in certain parts of the Middle 
West. In heels the leather Louis 
appears to lead by a good margin, 
with Cuban heels a close second. 
Half-Louis heels are demanded by 
many owing to the fact that it is 
easier to fit them to rubbers. In 
high grades there are stores that are 
buying a new low heel leather Louis 
heel.

Patterns, which have been the chief 
style factor for the past year, are still 
to be seriously reckoned with, al
though in future orders plain toes 
with almost straight vamps and low 
foxings are in most favor. Diamond 
tips are well liked and in fixed staples 
some straight tips. Side-lace boots 
have been sold in high grades, al
though they will not become a lead
ing style owing to the fact that they 
are of necessity of high price, cut
ting so much leather, and also be
cause they are difficult to fit the feet 
of most women. Red, blue, gray and 
other colored tops, also gold buttons, 
tassels and other ornaments of a mili
tary nature are admired by the re
tailers, but are not being purchased.

Light welts lead in sales, with 
turns holding their own fairly well. 
McKays are being bought for $3 and 
$3.50 lines, the higher cost of welts 
practically excluding them from that 
class. Rochester and New York 
State factories do not make cheap 
shoes, while on the other hand there 
are more really finer grade shoes be
ing made in this city and State every 
year.

It is most important to note that 
retailers oppose late buying because 
they are sensible enough to know that

WHAT THEN?

When the pair of work shoes you sell your customer 
to-day is worn out, what then?

Will he come back to you for his next pair?
You are building for the future when you sell ROUGE 

REX Shoes. They are of the quality that brings them back 
for more solid leather throughout, and built for comfort 
and hard wear. Our chrome soles have no equal for dur
ability. Send for complete catalogue.

HIRTH-KRAUSE COM PANY
Hide to Shoe

Tanners and Shoe Manufacturers
Grand Rapids, Mich.

Qualify is Always Recognized
in whatever form it may be expressed. No 

person can fail to see in the

Bertsch and 
H. B. Hard Pan Shoes

all that the art of good shoe making can put 
into a shoe to form that unusual combination 
of STYLE and WEAR RESISTING QUALITIES 
which these lines possess.

You simply cannot go wrong on the BERTSCH 
(dress) and H. B. HARD PAN (service) Shoes,
Mr. Dealer. Every shoe must measure up to 
the high standard of quality set for our goods.
That's why there is such a tremendous volume 
of sales on shoes which bear our name.

Get started on these lines. You'll find them 
all high class, honest money makers.

BUILT FOR SERVICE— WEAR LIKE IRON

Herold-Bertsch Shoe Co.
Mfrs. of Serviceable Footwear GRAND RAPIDS, MICH.
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late buying means late shipments. 
They do oppose, however, too early 
calls from the salesmen, and would 
prefer to see samples no earlier than 
April 1 and September 15. The sales
men appear to agree that these dates 
are about right. To go in February 
and August will compel them to make 
two trips, which they oppose owing 
to the extra expense entailed.

The salesmen express the belief 
that the trade papers have done much 
to clarify style conditions and influ
ence dealers to make their fall pur
chases.—Shoe Retailer.

Attractive and Stylish Low Footwear.
Some style tipsters are phophesy- 

ing that women will wear boots this 
summer. Perhaps boots will be worn 
for street use, during the early part 
of the season, and perhaps to a great
er extent than heretofore, but the re
tailer who takes that tip too literally 
and neglects his low effects will lose 
a bunch of business and a tidy sum 
in profit.

The average woman has always pre
ferred low effects in boots, even to 
the extent of wearing them in un
seasonable weather.

The woman who can afford it will 
always possess more low shoes than 
boots. As in regard to hats and 
gloves, the woman who loves smart 
apparel limits the variety and excel
lence of her footwear only to the ex
tent of her purse.

This very tendency offers the best 
opportunity that the retailer could 
have to get extra business and extra 
profits by displaying and featuring a 
good variety of attractive oxfords 
and slippers.

Although boots are now being made 
more attractive and more stylish than 
formerly, they always have been and 
always will be considered by a wom
an more as a necessity than as a lux
ury or an adornment to her person.

The low effect that displays the 
ankle attractively will continue to be 
the most desirable foot covering from 
the feminine viewpoint.

Moreover, low effects are cooler 
and more comfortable except in cold 
or inclement weather.

For evening wear slippers are, of 
course, the only thing to be consid
ered.

The art of making low effect at
tractive has progressed very fast in 
the past few years and there is now 
almost no limit to the variety of smart 
oxford and slipper styles that are be
ing produced in a variety of materials.

It is not necessary' that a retailer 
should stock all of these styles, but 
it is comparatively easy for him to 
select the ones that are suitable in 
style and price for the trade he 
serves.

If he does this with intelligence, 
he will find these styles are good 
sales stimulators and the most profit
able of all the footwear he carries.

Shoes that have style value are 
always salable at a longer profit than 
more staple lines and to feature at
tractive, stylish footwear aids a mer
chant materially in establishing a rep
utation as a style leader in his com
munity.—Shoe Retailer.

The Real “Good Fellow.”
The real “good fellow” is the fel

low who knows something good 
about everybody and tells it.

He never knocks on his neighbor 
or digs up the past.

He doesn’t spend his money having 
a good time with the “boys.” But he 
always lends a helping hand to the 
fellow who is up against it and gives 
him a chance to make good.

He never forgets to do and say the 
little things that make his wife happy.

His children find him a jolly chum 
and an ever-ready playmate.

His home is a haven of love, happi
ness and contentment.

His business associates find in him 
a man who has the courage of his 
convictions. He always says “yes” 
to the right and “no” to the wrong.

He loves to tell a good story. His 
stories women and little children 
could listen to and not be wronged.

Because he is human, and has his 
human faults and failings, he is chari
table in his judgments of men.

He has faith in God and man, and 
believes that the world is growing 
better day by day.

He always has a word of cheer or 
sympathy or a smile of encourage
ment for everyone he meets who 
needs them.

His religion is to build character 
that is sound and sweet and four
square with the right.

The real “good fellow” is the 
world’s greatest asset.

Bèrt Morehouse.

Button Shoes on the Way?
The opinion seems to be growing 

that the fancy lace shoes of the mo
ment will give way this fall to the 
button type, and while lace shoes may 
lead in certain parts of the country, 
especially where the call for the more 
extreme novelties is good, it is antici
pated that the bulk of the new sea
son’s trade will be done on button 
goods. However, uncertainty in the 
minds of the retailers as to just what 
will lead is keeping advance business 
back, aside from staple lines. The 
continuance of short skirts is ex
pected to keep in demand the high 
shoes that have been popular this 
spring, and colored effects are also 
touted to keep their present position 
in the face of endeavors of certain 
manufacturers to get back to blacks. 
Button shoes are also thought well 
of for men, especially cloth tops in 
staple and novelty colors. Another 
heavy run on spats is predicted when 
high-shoe weather comes around 
again.

Careless of Her.
“Oh, say, who was here to see you 

last night?”
“Only Myrtle, father.”
“Well, tell Myrtle that she left her 

pipe on the piano.”

Seeing is Believing
Let us send you sample pair of our

Walk-Away
N ew  Process W elt Shoes

“ The Most Comfortable Shoes Made“

T h ey  Look Like W elts
W ear Like W elts

Cost Less Than W elts

Remember the Name

Walk-Away
Rindge, Kalmbach, Logie Company

“Makers of Shoes that Wear” G rand R apids, M ich

Pressure Cured

Bayside Tennis
ALL W HITE—SOLE A N D  UPPER

for
6 3  cents for Bals 
5 3  cents for Oxfords

You should know that HOOD TENNIS LINES set the 
pace for the world’s Tennis business.

PACKED IN  CARTONS
Bals Oxfds Bals Oxfds

Men’s .................................................... $0.63 $0.53 W om en 's..............................................$0.58 $0.48
B o y s '.........................................................61 .51 M isses '...................................................... 54 .44
Youths’ ................................................. 58 .48 Child’s ..................................................  .50 .40

Grand RapidstShoe & Rubber (q
The Michigan People Grand Rapids
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Don't Stop to Dread the Disagree
able Duty.

W ritte n  fo r  th e  T rad esm an .
Oh the things that have to be done 

and that we so dread to do! Here is 
a typical list of disagreeable duties:

You really must “speak to your 
landlady.” It happens to be a land
lady and not a landlord, for the own
er of the house in which you are liv
ing is a woman. The roof leaks over 
the east bedroom upstairs. The water 
already has soiled a big place in the 
ceiling. A hard driving rain at any 
time would be likely to cause much 
greater damage. The leak certainly 
will get worse instead of better until 
proper repairs are made. The plumb
ing needs fixing and there are two or 
three doors that drag. You are pay
ing a good price, you settle your rent 
promptly in advance each month, you 
are just as careful of the house as if 
it were your own, and it was all un
derstood and agreed upon beforehand 
that she was to keep up all neces
sary repairs inside and outside. There 
is no reason in the world why you 
should hesitate a moment about mak
ing a polite but firm request, and no 
reason why it should not be granted 
at once.

But your landlady, although she 
owns considerable property and is 
thought to be in very fair circum
stances, always is talking “poor.” 
Every expediture, no matter how rea
sonable nor how essential, is a deep 
personal sorrow. “It costs so much 
to keep the property up, there real
ly is nothing in renting houses.” And 
she never sees where in the world 
she is going to find the money to 
pay her taxes. You dread to hear 
those piteously whining tones again. 
In fact you have just now mailed 
her a check for another month’s rent 
and said nothing.

You have a new maid—very good 
on the whole but a bit untidy in some 
respects. You do not feel that you 
can let her go on just as she is doing, 
but still you dread to have it out 
with her. The days are flying past 
and it will be harder to break her 
of these displeasing ways in two 
weeks or in five weeks than it would 
be now, still you delay and make ex
cuses to yourself, and put off tackling 
the disagreeable job.

Your little girl has a throat diffi
culty and you feel that she is not im
proving properly under Dr. Adams* 
treatment. In fact you greatly fear1 
the trouble is actually growing worse.
It seems your plain duty to make a 
change. You think sometimes it isn’t 
medicines the child needs at all—per
haps osteopathic treatments might 
help her, or some intelligently pre

scribed regimen of diet and exercise. 
But Dr. and Mrs. Adams are old 
friends and you so dislike to wound 
their feelings. Still you wish you 
had brought yourself to the point of 
trying something different six months 
ago.

And there is Mrs. Wilcox to whom 
you loaned eight dollars one day 
when you were shopping together 
early last winter. She is a little 
careless about such matters and 
doubtless has forgotten all about it. 
If it were just a caise of her being 
short of funds, you would not mind 
letting her have the money a year 
longer, if only she would say some
thing about it. You can not afford 
to lose the amount, but you so hate 
to dun any one, and especially a dear 
old crony like Mrs. Wilcox. When 
you see her there never seems to 
be an opportunity to bring the sub
ject up, and so you postpone it from 
time to time.

The things we ought to do and still 
put off and delay just because we 
can t bring ourselves to the point of 
tackling them! They accumulate un
til we find ourselves carrying a great 
load of these neglected duties. In 
our daily work there are sure to be 
some portions that we just naturally 
hate to do. And these are the parts 
we get balled up on.

The same tendency shows itself in 
a hundred different ways. Many 
mothers dislike to correct a child. 
They avoid occasions of discipline 
and depend on threats rather than on 
prompt and effectual handling of in
subordination and disobedience. The 
children of such mothers are apt to 
be little terrors.

If only putting the motto “Do the 
unpleasant thing first,” on one’s desk 
or dresser, would accomplish the re
sult! But it won’t unless reinforced 
by a great deal of mental determina
tion. But on the other hand, nothing 
is gained by delay. The disagree
able duty becomes harder and harder 
to get at, the longer we put it off. 
Of course sometimes it may be nec
essary to wait for the right psycho
logical moment. But for most of 
these things—such a matter as speak
ing to the landlady about the leaky 
roof, for instance, or reminding your 
friend of that little eight dollars—the 
psychological moment when such a 
thing can be done easily and grace
ful never is likely to come.

Dread is classed as a complex emo
tion—it is composed of expectation 
and very strong dislike or aversion. 
There is in it also an element of ex
aggeration. The thing dreaded al
ways looks bigger and blacker than 
it really is. So, using all possible

tact and good judgment as to ways 
and means, tackle the disagreeable 
duty promptly and with a cheery 
Here goes!” When you really get 

into it, it seldom is as bad as you 
thought, nor are the results of its per
formance so dire as you have antici
pated they would be. Quillo.

Slow Progress.
A regiment of regulars was making 

a long, dusty march across the roll
ing prairie land of Montana. It was 
a hot, blistering day, and the men, 
longing for water and rest, were im
patient to reach the next town.

A rancher rode past.
“Say friend,” called out one of the 

men, “how far is it to the next town?” 
“Oh, a matter of two miles or so, I 

reckon,” called back the rancher.
Another hour dragged by and an

other rancher was encountered.
“How far to the next town?” the 

men asked him eagerly.
“Oh, a good two miles”
A weary half hour longer of march

ing, and then a third rancher.
“Hey, how far’s the next town?” 
Not far,” was the encouraging an

swer. “Only about two miles.”
“Well,” sighed the optimistic ser

geant, “thank goodness we’re holding 
our own, anyhow!”

Is Your City Contemplating a

Fireworks Display
For

Fourth of July
Or Any Other Holiday

W rite us to-day for our 1915 Illustrated 
firew orks Catalogue, Special Programmes of 
World s Fair Displays. Prices, Etc.

Gigantic Spectacular Fireworks Exhibi
tions a t M anufacturers’ Prices w ith freight 
paid to any part of United States.

Manufacturers’ Fireworks 
Company

Largest Fireworks Distributors in America 
Making Direct Factory Shipments

Flint, Michigan, U. S. A.

SHERWOOD HALL CO., Ltd.
Distributors ’ Grand Rapids, Mich.

carry a full line 
of

-Diamond Tires
“Putting on Dia

monds is like put
ting money in the 
bank, it’s safe.”

Mr. Squeegee.

Bfljm

Believe in the Goods 
You Sell

A  good salesman is an optimist H e is a 
salesman because he believes in his goods and 
knows how to make his customers believe in 
them and want them.

National Biscuit Company goods will make 
an optimist of any salesman or saleswoman. 
They are goods that everyone can believe in 

and enthuse over. Better biscuit are not 
baked— whether crackers or cookies, wafers 
or snaps, sweetened or unsweetened.

National Biscuit Company products reduce 
selling expense: they take less time to sell, 
they repeat oftenef and so bring in greater 
profits to the grocer.

g r a h a m  
CRACKERS 
— an everyday 
article of food. 
The best Graham 
Crackers baked. 
Retail at 5 cents 
and 10 cents.

Sell biscuit baked by

NATIONAL BISCUIT 
COMPANY



M ay 26, 1915 M I C H I G A N  T R A D E S M A N SI

and found the package had gone gether on this vital proposition. “De- 
astray; profuse apologies were in or- liveries on time” means just what it 
der, the set was duplicated, and the • says.—Stroller in Haberdasher, 
following evening I had the pleasure

The Other Side of the Counter.
Seven o’clock struck and I was still 

waiting; the quarter chimed and then 
the half hour. Fifteen minutes of 
eight and the package containing my 
dress shirt, collars and tie still not 
here! It had been promised at 6 and 
the clerk solemnly swore that there 
would not be the least delay, put a 
big green ticket on it, scribbled all 
sorts of special instructions on his 
sales check and here I was, with a 
theater party on hand, half dressed 
at 8 p. m. Keeping my temper in 
check by all the usual means, failed 
altogether. I sat down, tore off a 
little note to that particular shop, 
giving them an opinion of their meth
ods and requestiong that my bill be 
sent forthwith so that I might close 
my account and never go within a 
mile of their miserable doors again! 
Then I put on an old and tattered 
shirt and want to my party with a 
headache!

It happens every day. Your big 
establishments have the most elab
orate shipping departments conduct
ed at tremendous expense, and yet 50 
per cent, of the complaints received 
relate directly and indirectly to in
efficiency in the deliveries. There is 
not a more important branch of the 
retail business and still it falls down 
all the time. I suppose you know 
that a little scene familiar to the one 
described above is quite enough to 
deprive you of a man’s trade for the 
remainder of his life; if it happens 
twice you can be sure of it. The 
most humble apologies don’t cut the 
slightest figure. He doesn’t care if 
the auto broke down, if the messen
ger was delayed or the package mis
placed. He wants his goods and no 
amount of explanation will serve if 
he doesn’t get them as promised.

What’s the trouble? Some one 
told me the big department stores 
spend thousands of dallars putting in 
elaborate systems installed by experts 
working for $25 per day and then 
have the plans carried out by a lot 
of $5-a-week boys under command 
of one or two responsible individuals 
who are half worked to death under 
the strain of conducting a large busi
ness with cheap assistants. That 
certainly would explain the unpard
onable blunders that happen daily; it 
keeps their correspondent hunting 
for fresh excuses, it ruins good trade 
and throws the merchandise back on 
their hands when it arrives too late. 
Why should shipping help be espe
cially cheap anyway? The import
ance of the work is recognized; why 
not the caliber of the men who should 
conduct its details? As an outsider 
I' don’t know if this has anything

to do with the fault, but I have a 
suspicion that too many dollars saved 
in the wrong place is very poor in
vestment.

I’m a great believer in keeping com
mercial promises and think if you 
tell a customer his package will be 
there at 4 it should reach him about 
3:30. Good advertising, that. Noth
ing better to help the reputation of 
the business can be offered the cus
tomer for his approval and approba
tion. Why don’t you salesmen who 
take an interest in your trade fol
low up special packages to see if in
structions are carried out and the 
goods on the way as promised? If a 
man wants a half dozen collars about 
one hour before he starts on a trip 
he wants them more than anything in 
the world just at that moment. Pick 
up the 'phone and ask shipping if the 
stuff has started, and if it hasn’t find 
out why. So many of you fellows 
behind the counter don’t care three 
shakes what happens to the goods 
after you have the total of the sale 
on your book. It doesn’t end there, 
and I do not see how any salesman 
with the least degree of conscious
ness about him can persuade himself 
that it does. If your shipping depart
ment has a defect in its running, do 
your share to guard your own inter
ests by looking out for the customer 
and your sale.

If you happen to be an executive 
with a fondness for detail work, why 
don’t you take up your deliveries and 
find out what’s wrong and why? No 
business can be run without errors, 
of course, but a series of the same 
mistakes made in one place proves 
that this spot is weak. I don’t sup
pose there is a single large establish
ment possessed of an ideal shipping 
department. Yet there probably isn’t 
a branch of the entire plant that puts 
in longer hours or does harder work 
for less money or even the same 
amount represented by your delivery 
payroll. You rent or own fine motor 
trucks, you put handsome uniforms 
on messengers and you spend a small 
fortune yearly to advertise service; 
but the blunders go on just the same.

One of the largest department 
stores in the city has disappointed me 
on three occasions within as many 
months, and I happen to know that 
this store spares no expense to keep 
its efficiency at the highest point. 
My last unfortunate experience was in 
connection with a wedding gift prom
ised for delivery on a certain date. 
The little silver dishes were all to 
be arranged with white ribbons, my 
card to accompany them, and I left 
the store beaming. Not hearing from 
the bride-elect, I ’phoned the store

of seeing my gift with price tag at
tached minus my card at the lady’s 
home. You may imagine how grace
ful it was to explain my remembrance 
and how cheery was my epistle pen
ned to that shop a day later.

Be alive to the importance of this 
end of the game. Employ men who 
can handle it with intelligence and 
pay them salaries that will command 
experience and brains. You cannot 
expect results without these and you 
cannot get them from the cheapest 
help in the market. Bring all force 
to see what co-operation means and 
let the whole organization work to-

One Woman and Another.
Gladys—Jack really has a soft spot 

in his heart for me.
Muriel—How do you know?
Gladys—He says he is always 

thinking of me.
Muriel—Why, a man doesn’t think 

with his heart. The soft spot must 
be in his head.

We are manufacturers of TRIMMED AND 
UNTRIMMED HATS for Ladies. Misses and 
Children, especially adapted to the general 
store trade. Trial order solicited.

GORL, KNOTT & CO., Ltd.
Corner Commerce Ave. and Island St. 

Grand Rapids, Mich.

“ The Crowning Attribute of Lovely Woman is Cleanliness”

NAIAD
D ress Sh ields

add the final assurance of cleanliness.
FREE FROM RUBBER

Can be quickly sterilized in boiling water. All styles 
and sizes to fit every requirement.

Regular, Full Dress, Shirtwaists are made in flesh 
color. Guarantee with every pair.

Naiad Waterproof Sheeting 
for the nursery and hospital

T he C. E. CONOVER CO , Mfrs.
101 Franklin St. New York

FOR GRADUATES
It is nearly time for graduation, and you will have a 

demand for white fans. We have them to retail at 25, 50, 
75, $1.00 and upwards. These are good sellers and pay you 
a good profit.

We also have everything for graduates' wear. A splen
did line of sheer white goods in cotton, mercerized and silk.

Ribbons, white gloves and hosiery at all prices.
Bunting and flags for decorations.

PAUL STEKETEE & SONS 
Wholesale Dry Goods Grand Rapids, Mich.
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Pleasing Husband as Well as Milady 
Herself.

W ritte n  fo r  th e  T rad esm an .
Sometimes the husband’s approval 

or disapproval of a given article is 
the element that brings success or 
failure in consummating a sale. Some
times the husband, if he is a man of 
leisure or it happens to be a day 
when he can get off, comes with his 
wife when she is on a shopping ex
pedition. Lately I noted two elderly 
men sitting at ease in the cloak and 
suit room of a large store—'friends 
and acquaintances probably, for they 
were chatting pleasantly together— 
both evidently there to sanction or 
disapprove some possible selection 
of a coat or suit. More often, per
haps, the good man does not come 
to the store, but passes upon the 
item under consideration in the quiet 
of the fireside.

Any kodak experimenter who tries 
taking snap shots of his friends, soon 
finds that the more people he tries 
to take together, the less the chance 
of securing a good negative. As the 
number of persons is increased, the 
probability of getting a desirable pic
ture decreases in more than geometri
cal ratio. Any photographer will tell 
you that there is great difficulty in 
getting a really satisfactory group 
photo—that is, one in which every 
face is excellent. Some one is like
ly to move or his face takes on an 
unpleasant expression, just at the 
critical moment.

It is of course a truism in the art 
of selling goods that it is far easier 
to sell to a customer who comes alone 
than to one who is accompanied by 
one or more of her friends. And if 
in place of a woman friend she brings 
her husband, or if the goods have to 
be subjected to his inspection, sure
ly the task of the salesperson is not 
lessened.

Various are the reasons why men 
sometimes take a hand in choosing 
their wives’ suits, shoes, hats, etc. 
Some men just naturally can’t rest 
unless they are running everything, 
particularly alf that relates to spend
ing money. With such a man, in his 
own estimation, his taste is unequal
ed, his judgment is without peer. 
But not many men are so opinionat
ed. More often the man is roped 
into the shopping job, more or less 
against his own inclinations. Per
haps Milady is a bit wily. She is 
gifted in finesse. And she knows that 
if John sees something that really 
strikes his fancy, he will not stand 
on the price as she would be likely 
to do if deciding the matter alone. 
Perhaps she is a timid, hesitating, 
wavering little soul, that ever feels

the need of a stronger will to back 
her up. Possibly she shrewdly cal
culates that if John has a part in 
making the selection, he will not be 
likely to let fly keen shafts of ridicule 
when she comes to wear the gar
ment, as sometimes, to tell the truth, 
he has done when she has chosen 
things for herself.

For whatever reason the man’s 
judgment is appealed to, it introduces 
into the case a disturbing element 
of uncertainty.

There are some men who have ex
cellent taste and are close observers 
in matters of dress, but outside of 
those engaged in the dry goods or 
clothing business, they are few in 
number. The average man is too 
busy to study the fashion magazines. 
Besides he would have no taste for 
that kind of mental pabulum even if 
time hung heavy on his hands. As 
to colors, his taste is apt to be crude 
—sometimes even barbaric. As some 
one has expressed it, “A man does 
not care what color a thing is, so 
long as it’s red.” Sometimes he takes 
a great liking to something extreme 
and frightly unbecoming. Quite as 
often his sight is offended by any 
thing that is at all different from what 
he has been accustomed to seeing. 
The new styles do not look right 
to him.

And whatever unaccountable turn 
his fancy or his aversion may take, 
he can express his fateful opinion 
with such cool masculine unconcern 
and flatfootedness! A woman friend, 
although she may be wickedly ingen
ious in raising objections and seeing 
points of imperfection, has a more 
comprehensive and usually a more 
sympathetic view of the situation.

She realizes that some selection 
must be made, some determination 
must be arrived at. And she knows 
that not all desirable points ever are 
combined in one article. However 
excellent a thing you find, something 
else always is better in some ways. 
She knows that it is best to strike a 
sort of balance between pleasing 
features and those which are objec
tionable, and, choose the garment 
which embodies most of the former 
and fewest of the latter.

But a man—the average man—what 
does he know about it anyway? Un
questionably when he is brought into 
the case he is an element of difficulty 
that no skill in buying can forestall, 
no tact in salesmanship always can 
meet successfully. When a garment 
is returned with a “My husband does 
not like it,” that unwelcome dictum 
must be accepted as final. Whether 
he comes in person or whether ab
sent, he makes his prejudices and dis

likes manifest by the rejection of 
what would otherwise be a go, he 
must be treated with marked court
esy, and deference must be given to 
his opinions, no matter how absurd 
and discomfiting they may be. He 
pays the bills, and, looking at the mat
ter impartially, who has a better 
right to be suited?

But down in his heart the dealer 
can not help thinking that the girl 
who earns her own money, or the 
widow, or the independent bachelor 
maid, or the woman who takes things 
in her own hands and asks no odds 
of her supposed lord and .master— 
any one of these is an easy proposi
tion compared with the woman who 
feels that she must put everything 
up to her husband. But there is this 
consolation—your competitors also 
have the husbands to reckon with.

K - K -

“Hello” News of Interest.
W ritte n  fo r  th e  T rad esm an .

The Southern Michigan Teleph one 
Co., which recently took over the 
lines of the Michigan State in* the 
southern counties, proposes an in
crease in rates and a two days’ hear
ing in the matter was held before the 
State Railroad Commission at Lan
sing. The merger was asked for by 
subscribers themselves last fall, in 
the belief that one system if proper
ly regulated would be better than 
competing lines. They are satisfied 
with the new service but object to 
an advance in rates. Discussion pro 
and con was heated at times and the 
Commission reserves its decision 
pending further investigation, an
nouncing that experts will go to the 
books of the company itself to find 
out what would be reasonable returns 
on the investment. Chairman He- 
mans called attention to the fact that 
of over 1,200 telephon systems in the 
State the reports filed with the com
mission showed that less than forty 
were paying propositions, largely on 
account of mismanagement. Low 
rates, without taking into account the 
matter of depreciation, is the trou
ble in many cases.

The State Commission is also 
threshing out questions at issue be
tween the Reading Central and the 
Camden telephone companies of 
Hillsdale county on the one side and 
the Michigan State on the other, re- 
garding the handling of toll business.

Members of the Osceola Rural 
Telephone Co., with branch offices 
at Hartwick and Dighton believe that 
they are getting more for their mon
ey than any other phone patrons jn 
Northern Michigan. For an annual 
fee of $6 they can talk with anyone 
on exchange lines at Evart, Hart
wick, Marion, Dighton and’ Tustin 
and with subscribers in (all town
ships.

The Valley Home Telephone Co. 
of Bay City, made the official “cut 
over” to the new board, offices and 
equipment May 9. The company was 
organized in 1897 and has enjoyed 
rapid growth, with 9,500 phones in 
service now and an investment of 
$764,848.05. Tuscola, Huron and the 
Northern half of Genesee county are 
covered with toll lines. The company 
employs 225 people.

The Michigan State has appropriat
ed $15,000 for the improvement of 
its toll service out of Detroit.

Frank L. Hall, son of the manager 
of the Dowagiac exchange, is the 
new manager of the exchange at De
catur.

The Michigan State will expend 
about $70,000 in improvements at the 
Saginaw plant this season, to pro
vide for normal growth during the 
next five years. Much overhead wir
ing will be placed in conduits.

The Freeland exchange with 200 
telephones has been taken over by 
the Michigan State and more than 
100 phones will be added soon.

The Fayette Rural Telephone Co. 
of Jonesville received a refund of 
$50 from the U. S. internal revenue 
office at Detroit, this money having 
been a fine imposed because of al
leged neglect in complying with the 
income tax law.

J. C. Elton of Traverse City is the 
new manager of the Gaylord and 
Vanderbilt exchanges and subsidiary 
lines of the Onaway-Alpena Tele
phone Company.

L. C. Ealy, manager of the Citi
zens exchange at Hopkins, has been 
promoted to a similar position with 
the company at Zeeland.

The Baraga County Telephone Co. 
has been granted franchise rights by 
Arvon township to build and maintain 
a line between Skanee and L’Anse.

The new directory of the Michigan 
State at Lansing shows an increase 
of 200 telephones since the last issue 
in November. Almond Griffen

T A L K
Over Citizens Long Distance Lines 
Connecting with 200,000 Telephones 
in the State. 85,000 in Detroit. $k

COPPER METALLIC 
CIRCUITS

C I T I Z E N S ^ T E L E P H O N E  C O M P A N Y
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Our 3rd A nniversary
In our N ew  Home w e will Celebrate with a Ten 

Days’ Special Sale of Staple Merchandise
Commencing Tuesday, June 1 

Ending Thursday, June 10
This will not be an unloading sale of Old Goods, but a distribution of new clean merchandise 

at a money saving figure.

Send us your mail orders with the assurance that the same will be carefully filled—subject to 
goods being in stock when your order is received. Study the items below and remember that they 
are only a few of the many articles priced especially low for this sale.

1st and 2d Floor Specials
36-inch U N B L E A C H E D  S H E E T IN G

A n e x tra  good g rad e  of heavy, c lean  fac to ry , A n n iv e rsary  Sale ___  5J£c
36-inch F IN E  C A M B R IC

T he w ell know n  “ D iam ond  H ill” U n d erw ear C am bric, A n n iv e rsary  Sale 6% c 
M E R R IM A C K  S H IR T IN G  P R IN T S

All new  goods, fu ll pieces, la rg e  v a r ie ty  of s ty les, A n n iv e rsary  Sale 414c 
A M O SK EAG  C H A M B R A Y

S tr ip e s  an d  checks, 32 inch, double fold, new  goods, A n n iv e rsa ry  Sale  6% c
B L E A C H E D  T O W E L IN G

Tw illed, f a s t  selvedge D ish  Tow eling, A n n iv e rsary  Sale ...... ....................  3«4c
B U R M A H  C H A L L IE

M edium  an d  d a rk  s ty le s  C otton  C hallies, A n n iv e rsa ry  Sale  ................... 3>/2c
36-inch A R T  D E N IM

P la in  g reen , e x tra  heavy , fo r  floor an d  fu rn itu re  covering , A n n i
v e rsa ry  Sale .............................................................................................. .. 10c

3d Floor Specials
M en’s so ft finish h an d k erch iefs , re g u la r  p rice  45c, A n n iv e rsa ry  Sale 3714c Doz.
H a ir  bow ta ffe ta  ribbon, a s s o r tm e n t P ink , B lue, W hite , N avy,

Red, re g u la r  p rice, 75c, A n n iv e rsa ry  Sale ................................... 62J/ac Pc.
L inen  T orchon L ace, a s s o rtm e n t 36 dozen yards , a ll edges, re g u la r

price, 45c, A n n iv e rsa ry  Sale ............................................................ 3714c Doz.
O cean Shell P e a r l B u tto n , a s s o rtm e n t sizes 12 to  20, 120 dozen

in  box, 1 dozen on card , re g u la r  price , $4.00, A n n iv e rsa ry  Sale $3.00 Bx
630 y a rd s  specia l E m bro idery , a sso rtm e n t, re g u la r  p rice, 8c,

A n n iv e rsary  Sale ......................................................................................... 6c Yd.
42 inch  E m b ro id e ry  F louncing , re g u la r  p rice , 37%c, A n n iv e rsary  Sale 32J4c Yd.
M en’s P ocke t K nives, a sso rte d  dozen in  roll, re g u la r  p rice, $4.50

A n n iv e rsary  Sale  .................................................................................. ’ $3.75 Doz.
P erca le  K im o n a  A prons, b u tto n  fro n t, re g u la r  p rice , $4.50, A n n i

v e rs a ry  Sale ........................................................................................  $3.8714 Doz.
R om an T alcum  Pow der, a sso rted  odors, re g u la r  p rice  $4.50,

A n n iv e rsa ry  Sale .....................................................................................$3.90 Gro.
S avon  D ’O rien t T o ile t Sbap, 3 cak es  in  fan cy  box, re g u la r  p rice

75c, A n n iv e rsa ry  Sale ........................................................................  5214c Doz.

4th Floor Specials
M isses’ F in e  R ibbed H ose, B lack  an d  T an . Sizes 5 to  9%. Special 

a t  $1.00 on  Size 7, on  a  r ise  a n d  fa ll of 5c
L ad ies ’ Silk L isle  H ose w ith  R av e l Stop  top, B lack, W h ite  and

T an . S izes 8% to  10. Special a t  ............................................................ $2.00
M en’s L ig h t W eig h t Socks in  B lack  and  T an . Sizes 9% to  11%.

Special a t  ........................................................................................................... g0c

4th Floor Specials—Continued
200 D ozen L ad ies ’ Sleeveless S tra ig h t V ests . S izes 4 and  5.

$1.00 a n d  $1.15 qua lity . Special a t  .......................................................  75c
B oys’ U nion S u its  in  M esh, w ith  sh o rt s leeves an d  knee leng ths, 

an d  a th le tic  s ty le s  in  N ainsook  an d  B albriggan . Sizes
24 to  34. Special a t  ........................................................................................  $3.75

M en’s P o ro s  U nion S u its  in  w h ite  and  E g y p tian . S h o rt sleeve and
an k le  leng th . S izes 34 to  46. Special a t  .............................................  $7.00

5th Floor Specials
M E N ’S W O R K  S H IR T S

No. 1615—500 Dozen, m ade of A m oskeag  C ham bray , full size, p earl
bu tton . Sizes 14% to  17, A n n iv e rsary  Sale ........................... $3.50 Doz.

No. 1616—300 Dozen, m ade  of Idea l C ham bray , fu ll sizes, 14% to  17
A n n iv e rsary  Sale ........................................................................ $3.62</2 Doz.

500 D ozen C ham ies M ock S h ir ts , F a n c y  P a tte rn s ,  a ll sizes, 14%
to  17, A n n iv e rsa ry  Sale .................................................................... $3.95 Doz.

200 D ozen H eav y  Police Suspenders, A n n iv e rsa ry  Sale ................... $1.75 Doz.
10 G ross Silk P op lin  R eversib le , 4 in. h an d  ties , a ll colors,

a ss t, to  1 doz. box, A n n iv e rsa ry  Sale ............................................... 85c Doz.
50 Dozen Jo b  L o t L ad ies ’ W h ite  S h ir t W ais ts , s izes 34 to  44,

fo rm er p rice, $8.50, $9.00 an d  $12.00 dozen, A n n iv e rsary  Sale $4.50 Doz.
1 L o t B oys’ Soft A ttach ed  C ollar S h ir ts , fo rm er p rice  $4.00 dozl

A n n iv e rsary  Sale ...............................................................................J $2.25 Doz.

Dept. D—5th Floor Specials
Boy Scout K h ak i C oats an d  P a n ts , to  m a tch , a sso rted  sizes,

re g u la r  price , $7.50, A n n iv e rsary  Sale .................................................  $6.00
M en s C ottonade  P a n ts , b lack  brocade s trip e , a sso rted  siz'es,

32 to  42, re g u la r  p rice, $9.00, A n n iv e rsary  Sale ...............................  $7.50
M en s C overt B ib  O veralls, olive g reen  s trip e , a sso rted  dozens,

32 to  42, re g u la r  price , $7.00, A n n iv e rsary  Sale ...........................  $6.50
M en’s C overt C oats, olive g reen  s trip e  m a tc h  th e  overalls, reg u la r

price, $7.50, A n n iv e rsa ry  Sale .................................................................... $7.00
Y ouths’ B lue R ib  O veralls, a sso rted  dozens, 26 to  31, re g u la r  p rice

$4.50, A n n iv e rsa ry  Sale ...............................................................   $4.00
M en’s B lue O veralls, _ 240 den im  a sso rte d  dozens 32 to  42, w ith  

o r w ith o u t B ibs an d  C oats  to  m a tch , reg u la r p rice  $4 75 
A n n iv e rsa ry  Sale ........................................... .......... .......... ................  $4.50

M en’s 8 oz. Gold m ixed and  W h ite  m ixed denim  C oats, w ith  rin g  
bu tto n s , a sso rted  sizes 34 to  44, re g u la r  p rice  $7.50, A nn i
v e rsa ry  Sale ......................................................................................................  $6-50

We take this opportunity of thanking our customers for their many favors and wish them to 
feel assured that any orders given us, may they be large or small, will be highly appreciated and 
promptly and carefully executed.

TERMS AS USUAL

Grand Rapids Dry Goods Co.
E xclusively W holesale Grand Rapids, Mich.
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Grand Council o f Michigan U. C. T .
G rand  C ounselor—M. s. B row n, S ag i

naw .
G rand  Ju n io r  C ounselor—W . S. L aw - 

ton , G ran d  R apids.
G ran d  P a s t  C ounselor—E . A. W elch, 

K alam azoo .
G rand  S e c re ta ry —F red  C. R ich ter , 

T rav e rse  C ity.
G rand  T re a s u re r—W . J .  D evereaux , 

P o r t  H uron .
G ran d  C onductor—F re d  J .  M o u tie r 

D e tro it.
G ran d  P ag e—J o h n  A. H ach , J r .,  Cold- 

w a te r .
G ran d  S en tine l—W . S co tt K endricks, 

F lin t.
G ran d  C h ap lain—A. W . S tevenson , 

M uskegon.
G ran d  E x ecu tiv e  C om m ittee—E . A. 

D ibble, H illsda le ; A ngus G. M cE achron , 
D e tro it;  J am e s  E . B u rt less, M arq u e tte ; 
L. N . T hom pklns, Jack so n .

N ex t G rand  C ouncil M eeting—L ansing , 
Ju n e .

Michigan Division T . P . A. 
P re s id e n t—F red  H . Locke.
F ir s t  V ice -P re s id en t—C. M. E m erson . 
Second V ice -P re s id en t—H . C. C ornelius. 
S e c re ta ry  a n d  T re a s u re r—Clyde E  

B row n.
B oard  o f D irec to rs—C has. E . Y ork, J  

W . P u tn a m , A. B. A llport D. G. M c
L aren , W . E . Crowell, W a lte r  H . B rooks, 
W . A. H a tch e r .

What Some Michigan Cities Are 
Doing.

W ritte n  fo r  th e  T rad esm an .
A $20,000 gymnasium will be pro

vided at the Government Indian 
school, Mt. Pleasant.

The boys of the Junior Board of 
Commerce, Bay City, listened to a 
stimulating talk recently by Otto E. 
Sovereign, a local manufacturer. His 
parting word was: “There are two 
ways to success. One is work by the 
hand and the other is by the brain 
and in closing I want you always to 
remember that the thinker is the mas
ter. Use your brains during spare 
time and think. Everyone of you 
is capable of conceiving an idea, of 
getting a thought, which in the long 
run will pay you handsomely.”

Fifty-seven business men of Sault 
Ste. Marie have pledged a total of 
$1,500 for use in city developing pur
poses.

The Wm. C. Vaughn Co., of De
troit, will build a pickle salting sta
tion at Empire.

Surely the world do move. One of 
the auto-bus lines between Grand 
Rapids and Ionia now replies to 
phone calls of Ionians and sends a 
car to residences any time for parties 
who want to do shopping or attend 
theaters in Grand Rapids.

The thirtieth annual camp meeting 
at Eaton Rapids will be held July 
22 to August 1. This is one of the 
leading events of the year at the Is
land city, in industrial as well as ¡re
ligious circles.

Fenton has voted a bond issue of 
$20,000 for sewers.

Ruins of the Auto Dash Co.’s plant 
at Milford, recently destroyed by fire, 
have been cleaned up and business

men are raising money to induce the 
company to rebuild there.

Battle Creek’s ornamental street 
lights will be extended from West 
Main to Washington avenue, thence 
to Ann avenue, north of the Sanitar
ium Annex.

ed that there is food on some one 
of the plants during every season 
of the year to provide for hungry 
bird life. Bird houses are being made 
to go with each collection.

“Griffen park” is a new beauty spot 
at Mason. It was formerly a gravel 
pit and an eye sore.

The Ludington Board of Trade 
adopted a resolution urgently request
ing all citizens to beautify their 
homes and merchants will also be 
asked to place flower boxes in their 
store windows. Ludington is a re
sort city and wants to appear at its 
best during the summer season.

A private lighting company of 
Pontiac has a pipe line laid between 
Royal Oak and Birmingham and will 
soon be distributing gas in that ter
ritory. Almond Griffen.

o n e  R in d  o f  d e a d  m a n
Some men are dead long before they are buried. It is a delusion that a 

man has to wait fifty or sixty years to die. If the spirit of the man—the soul 
of hope and courage within his breast has been extinguished, he is as dead 
as he ever will be, even though his body continues to walk the streets

His relatives and friends might just as well get together and hold a 
funeral service over him now as any time. He has allowed his li°-ht to 
flicker out the vital spark has fled. He has lost the essential quality of life 
and manhood—Courage.

Courage! That’s what every salesman needs. Without it you might 
as well quit the business. No success can be withheld from the salesman 
with grit—no achievement is too high for him to reach.

Success is a matter of red corpuscles in the blood—that’s all.

The city commission of Pontiac 
has let the contract for a municipal 
garbage reduction plant to Henry 
Wagner, of Cincinnati, the price in
cluding installation being $4,603. In 
addition the city must erect a brick 
building to house the plant. A simi
lar plant is in operation at Port Hu
ron and it is claimed converts refuse 
into tallow and fertilizer, which when 
sold net the city a return on the in
vestment.

The Saginaw Board of Trade has 
been the means of distributing thous
ands of ornamental trees, bushes and 
vines throughout the city. S'pireas 
have been in strong demand and or
ders placed with Eastern nurseries 
have been exhausted three times. 
Each of the collections is so arrang-

Doubled Its Output in Ten Years 
Buffalo, May 22.—One of the most 

important events in Buffalo’s indus
trial development in recent years is 
the acquisition by Lautz Bros. & Co., 
manufacturers of fine laundry soaps, 
of the business of Gowans & Sons, 
another concern in the same line of 
endeavor, enjoying also a National 
reputation. Included in the transac
tion was the transfer of the plant, 
brands, trade marks and good will 
of the latter concern.

The Gowans plant was established 
in 1834 under the name of Gowans 
& Baird, and the business is one of 
Buffalo’s pioneer manufacturing con
cerns still in existence. Several 
years later, the firm name was chang
ed to Gowans & Stover, still a fa
miliar name in the business world, 
and about fifteen years ago, the firm 
title became Gowans & Sons.

Lautz Bros. & Co., was establish
ed in 1853, sixty-two years ago, by

M ay  26, 1916

William Lautz, grandfather of the 
present head of the concern. It was 
continued by him until his death in 
1865, and it was during those first 
dozen years that the foundations 
were laid for the immense business 
o.f to-day. From 1865 to 1894, it was 
continued by J. Adam Lautz, father 
of the firm’s President, and associat
ed with him were his two brothers.
. u Pon the death of J. Adam Lautz 
in 1894, Carl A. Lautz and his broth
er, Otto J. Lautz, succeeded to his 
interest in the business. Later, when 
his two brother associates died, their 
interests were purchased from the 
heirs, leaving Carl A. Lautz, as Presi- 
dentt and Otto J. Lautz, Vice-Presi
dent and Treasurer, the sole owners 
of the business.

Associated with them are the two 
sons of the President, Oscar C. Lautz 
and John A. Lautz, both graduates 
of Yale, and Theodore V. V. Lautz, 
son of Otto J. Lautz, making repre
sentatives of the fourth generation 
of the Lautz family in the same busi
ness.

Thirty states in the territory north 
of the Ohio River, from Maine to Mis
sissippi, are thoroughly covered by 
the trade of Lautz Bros. & Co. 
Nearly 100 salesmen are kept on the 
road, besides several traveling adver
tising crews.

Sales are made exclusively through 
the wholesale grocery trade, no busi
ness being done with the retailers di
rect. The sales force is organized 
upon the life insurance plan, that is, 
there is maintained in each state a 
district sales manager, who looks 
after the jobbing trade and the em
ployment of sub-agents who call 
regularly upon the retail grocery 
trade.

In the last ten years, since the pres
ent owners have given to the busi
ness the entire benefit of their energy 
and ability, the output of Lautz Bros. 
& Co. has more than doubled. With 
the acquisition of the Gowans inter
ests, the Lautz concern easily takes 
rank with the foremost soap firms 
in the country, and is one of Buffalo’s 
largest and most prosperous indus
tries.

Affectation in dress indicates a flaw 
in the intellect.

The Hotel Barry
Hastings, Michigan

Re-opened for Good

Parlor Sample Room s
Free Auto to and from all Trains

I will please you if given an opportunity 
Ask. the Boys

GEO. E. AMES, Prop.

jifo fc l U rrslin ;
|  B r o a d w a y  a i  2 9 ^  S t .  f

I “An Hotel Where Guests are Made i 
to Feel at Home”

A H igh-Class Hotel 
with M oderate Rates. 

Exceptionally A ccessible I
| 5 0 0  Rooms— Reasonable Restaurant Charges i 
|  RATES: |
§ Single Rooms with Running Water =
i  $ 1.00 to $2.00 §
i  Single Rooms with Tub or Shower Bath -
g n  $1.50 to $5.00 |
= Double Rooms with Running Water -
g $2.00 to $4.00 i
I Double Rooms with Tub or Shower Bath 5 
i  $3.00 to $6.00 |
|  UNDER SAME MANAGEMENT AS I 

COPLEY-PLAZA HOTEL, BOSTON 
|  EDWARD C. FOGG, M anaging D irector I 
s ROY L. BROWN, R esid en t M anager i
•slllllllllllllllllMIIUUUMUIUIUIIMIUUHUIIIIiailllUIIIUIIIIIIIIIIUIIIllliiiiiiiiiuiA
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Late News of Interest to Travelers.

Miss Gertrude Ross, of Petoskey, 
has leased the Crystal Inn, at Beulah, 
succeeding White & Conklin.

The Midnight Club met with Mr. 
and Mrs. A. F. Rockwell, 1422 
Wealthy street, Saturday evening, 
May 22. After a 6 o’clock dinner, 
served by the hostess, the guests were 
entertained at 500. "The first prize 
was awarded to Mrs. R. J. Ellwanger 
and A. P. Anderson and second to 
Mrs. John Olney and R. J. Ellwanger.

“Tom” Waddell, well known rep
resentative of the Independent Stove 
Co., of Owosso, is carrying around 
a grin that spreads over the entire 
surface of his countenance, all be
cause the Lord answered his prayer 
and sent him and his good wife a 
bouncing,, bellowing baby boy. The 
event ocurred on May 14.

The brain of the dead Talleyrand, 
which scientists had procured for an
alysis, was thrown into a Paris sewer 
by a scullery maid who found it ly
ing unguarded and mistook it for 
offal of a common sort. Science was 
a heavy loser through that blunder 
of hers. When you ignore a pros
pect, refuse a new territory or reject 
the friendship of a man, supposing 
it worthless without being sure of 
your ground, isn’t is possible that 
you are making a similar disastrous 
mistake?

Get into the pink of condition. Ob
serve these eight rules for health 
and they’ll put you there: Cut out 
worry. Eat regularly and with mod
eration. Don’t overdo the Turkish 
bath fad—too much of it weakens the 
system. Don’t seal yourself up her
metically in overweight underclothes 
—give your pores a chance to breathe. 
Don’t take doctors’ dope when you 
can get out of it. Sleep between 
midnight and 7 a. m.—longer if you 
can, with the extra hours on the for
ward end. Be temperate. Take ex
ercise.

The Hartford House, at Hartford, 
which has been run by Charles Gid- 
dings, has been sold to Roy Hinkley.

After being closed for the past two 
years, the Hotel Colonial, at Reese, 
is to be operated again. Wm. Mas- 
soll, a local man, has recently pur
chased the property and extensive 
improvements are being made on the 
building and premises.

An up-to-date dairy lunch room 
with quick service as an added in
ducement will be installed in the for
mer barroom at the New Burdick Ho
tel, Kalamazoo. A new counter and 
tables have already been received 
and the place will be open for busi
ness next week. The lunch room will 
be operated entirely independent from 
the present dining room.

The Winter In,, at Greenville, 
which for two years has been closed, 
will again be opened as a regular 
hotel by W. H. Mills, and conducted 
on the European plan. Mr. Mills is 
an experienced hotel man, and knows 
well what the traveling public wants 
in the way of service.

Harry Wood, residing at 1342 
Franklin street, member of No. 131
U. ,C. T., representing the Round Oak 
Furnace Co. of Dowagiac, in Michi
gan' for the past eight years has re

signed his position and is now con
nected with the Rudy Furnace Co., a 
new company recently organized, 
who will put a furnace on the mar
ket embracing many entirely new fea
tures. It will be ready for the mar
ket about September 1. Mr. Wood 
has been elected Vice-President of 
the company and will devote a por
tion of his time to traveling and will 
be pleased to see his old as well as 
his new customers. Mr. and Mrs, 
Wood will remove to Dowagiac early 
this fall and will be greatly missed 
by their many Grand Rapids friends.

Served Juicy Steaks and Fragrant 
Coffee.

Battle Creek, May 24.—Fred Gam- 
menthaler, of this city, is a striking 
example of man who recognized his 
opportunity when it came along and 
grappled with it most successfully. 
The adventure of such a course was 
very clearly demonstrated recently 
when Gammenthaler opened a new 
restaurant, in a new building of his 
own, out of . the proceeds of the op
portunity which had gone begging 
for fifteen years.

Three years ago Gammenthaler 
was employed in the boiler room of 
a local sanitarium, working for ordi
nary laboring wages. He had saved 
up $500 and with this small capital 
he swung a deal whereby he bought 
property opposite the sanitarium for 
$18,000, paying $500 down. A small 
restaurant—a horse car that had been 
enlarged—was being operated with
out success. Gammenthaler, after 
he acquired the property, began a 
more energetic operation of the res
taurant.

The restaurant happened to be al
most opposite the sanitarium, where 
a vegetarian diet is rigidly insisted 
upon and where no tea, coffee or 
other stimulating beverages are serv
ed. Gammenthaler cashed in on the 
human family for richly seasoned 
foods and coffee. His restaurant be
came a gathering place for patients 
at the sanitarium and no amount of 
warning, coaxing and even threaten
ing could keep the patients away 
from the alluring forms of foods. 
Gammenthaler gave his restaurant the 
suggestive name of “The Little Red 
Onion” cafe and advertised on his 
sign that the “choicest of coffee” and 
“thick steaks” were served at all 
hours.

The tide of patients who turned in 
at the Little Red Onion created some 
dissatisfaction at the sanitarium and 
offers at the sanitarium to purchase 
were made by the management of 
the institution. These were repeat- 
ed_ at intervals for three years, the 
price of sale being raised a little 
after each offer. Last year, after 
three years of ownership, during 
which time the restaurant paid him a 
handsome business profit, Gammen
thaler sold the restaurant for $36,000 
—just double the amount he paid for 
it.

A condition of the sale was that the 
seller refrain from re-engaging in 
business within a block of the sani
tarium. Gammenthaler immediately 
purchased a building one block from 
the site of the old restaurant and on 
this site he immediately established 
a new restaurant.

Zainea Bros., who have been op
erating in the hammered copper line 
in this city for several years, have 
succeeded Carl Orwant in the gro
cery business on 'Bridge street.

Henry T. Livingstone, who recent
ly came here from Roanoke, Va., has 
succeeded Ben Sharp in the restau
rant business at 108 South Ionia ave
nue.

Eastern Time Illegal in Michigan.
Manchester, May 25.—The D. U. 

R. is using Eastern time on its in- 
teruirbans, which is creating much 
confusion. Many travelers are miss
ing their connections. The common 
people have not had a chance to voice 
their views on changing time.

Monroe and Pontiac have adopted 
Eastern time. There is only one pa
per that says anything against it that 
I have seen, which is the Jackson 
Patriot. They will be cramming this 
Eastern time down Grand Rapids 
throat soon.

The Tradesman has not heretofore 
registered a protest against the adop
tion of Eastern time by some of the 
cities and towns in Eastern Michi
gan, because it believed—and still be
lieves—that the innovation is a fad 
which will soon be abandoned. One 
reason why the change cannot be 
maintained permanently is that .it is 
illegal, the Legislature having legal
ized Standard time by special enact
ment some years ago. No city or 
corporation can deviate from the en
actment without causing serious 
annoyance and loss. A bank, for 
instance, which advertises to keep 
open until 3 or 4 o’clock and closes 
an hour earlier, thereby depriving a 
man who has a note due at the bank 
from paying it within the establish
ed legal limit, will find itself in a 
peculiar position if it undertakes to 
protest the note for non-payment 
without giving the maker a chance 
to make good. The change is so 
unnecessary and so unreasonable that 
the Tradesman is very confident the 
matter will not even be considered by 
Western Michigan cities and towns.
Butter, Eggs, Poultry, Beans and Po

tatoes at Buffalo.
Buffalo, May 26.—Creamery butter, 

fresh, 25@28c; dairy, 20@j25c; poor to 
common, all kinds, 17@20c.

Cheese — Dull; new fancy, 10@ 
15^c; new choice, 14J^@15c; held 
fancy, 15j4@16c.

Eggs—Choice fresh, 19@20c.
Poultry (live)—Broilers per lb, 30 

@35c; cox, 12c; fowls, 17(q|18c; geese, 
ll@12c; turkeys, 15@17c; ducks 16 
@17c.

Beans—Medium, new, $3.40; pea, 
$3.25; Red Kidney, $3.60@p.65; White 
Kidney, $3.75@'3.90; Marrow, $3.75@ 
4.00.

Potatoes—30@l40c per bu.
Rea & Witzig.

Not Particular About Age of Eggs.
Kalamazoo, May 24.—Alpha D. Pet

tit, grocer at 537 Portage street, 
claims he is a victim of a diabolical 
plot concocted by enemies whose iden
tity he is unable to determine. Two 
weeks ago his cat was poisoned. 
Last week his dog was found ffea 
It had been poisoned. Saturday, 
when Pettit arrived at his grocery 
store to open up for the day he was 
compelled to wade through a mess of 
broken eggs which had been smear
ed on his doorway. The eggs gave 
mute testimony of beingaltogether too 
old to be fragrant.

Most American people know about 
Zanzibar through comic opera. Perhaps 
there are people in Michigan who ima
gine Zanzibar to be a mythical kingdom, 
but when they read about the latest 
demand from that country, they will 
realize that Zanzibar really exists on the 
map as well as on the stage. Zanzibar 
is a hot country, and the natives do not 
wear furs in the good old summer time. 
They do like bright colors, however, and 
they have sent over samples of what 
they like, so that American manufactur-

_______________________  U

ers will be able to fill their orders. 
There is a British protectorate over the 

' islands, and English looms made a good 
share of their cloth before the war. 
One sample has a sky blue ground print
ed in black and red Mohammedan sym
bols and designs. Unless gray colors 
are used and the prints are attractive 
to the Zanzibarian eye it is of no use 
to send cotton cloth to the island, but 
American manufacturers ought to be 
able to supply what is desired.

Hillsdale—The Alamo Manufacturing 
Co. may be induced to remain in Hills
dale in view of concessions that the New 
York Central Railroad and the city 
have made. The railroad has offered to 
build the sidetrack desired by the com
pany and the city is said to be ready 
to grade the track. These concessions, 
with free water, free lighting and free 
power which the city has offered, are 
hoped to keep the company from mov
ing.

Charles L. Frost, formerly man
ager of the Hardware Supply Co., 
which recently consolidated with the 
National Brass Co., has re-engaged 
in the metal business under the style 
of C. L. Frost & Son and the Metal 
Goods Co. His office is located at 
209 Murray building.

John Thorpe, who has been ship
ping clerk for the Judson Grocer 
Company for several years has been 
promoted to the position of house 
salesman. Theodore Van Duren, who 
has been assistant shipping clerk, au
tomatically steps into Mr. Thorpe’s 
former position.

Burt Petter who sold his grocery 
stock at 1501 Plainfield avenue two 
years ago to Johnson Bros., has re
purchased the stock and resumed 
business in his own name at the 
same location.

The Michigan Hardware Company 
has issued a 1,022 page catalogue 
which it will distribute among its 
trade. The catalogue is fully illus
trated and is very complete and com
prehensive.

Show us a man who has accomp
lished anything worth while, and we 
will show you a man who makes a 
specialty of attending to his own 
business.

The happy wife is not a woman 
who has married the best man on 
earth, but one who is philosophical 
enough to make the best of what 'she 
got.

William Judson, President of the 
Judson Grocer Company, is expected 
back from the Pacific Coast Monday 
or Tuesday of next week.

E. C. Foster, of Fennville, recently 
put in a complete line of shoes, pur
chasing his stock from the Hirth- 
Krause Co.

HOTEL CODY
EU RO PEAN

G R A N D  RAPIDS, MICH. 
Rates $1 and up. $1.50 and up bath.
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Michigan Board of Pharm acy. 
P re s id e n t—E . T . B oden, B ay  C ity. 
S e c re ta ry —E. E . F a u lk n e r, D elton. 
T re a s u re r—-C harles  S. K oon, M uskegon. 
O th e r  M em bers — W ill E . Collins, 

O w osso; L eo n a rd  A. Se ltzer, D e tro it.
N e x t M eeting—P re s s  H all, G rand  R a p 

ids. M arch  16, 17 a n d  18.

Michigan S tate  Pharm aceutical A sso 
ciation .

P re s id e n t—G ra n t S tevens, D e tro it. 
S ec re ta ry —D. D. A lton , F rem o n t. 
T re a s u re r—E d. C. V arn u m , Jonesv ille . 
N e x t A n n u a l M eeting—G rand  R apids, 

J u n e  9, 10 a n d  11 .

Michigan Pharm aceutical T ravelers’ A s
sociation.

P re s id e n t—Jo h n  J .  Dooley, G ran d  R ap 
ids.

S e c re ta ry  a n d  T re a s u re r—W . & L aw - 
ton , G ran d  R apids.

Grand Rapids Drug Club. 
P re s id e n t—W m . C. K irch g essn e r. 
V ice -P re s id en t—E . D . D e L a  M ater. 
S e c re ta ry  a n d  T re a s u re r—W m . H . 

Tibbs.
^ E x e c u t iv e  C om m ittee—W m . Q uigley. 
C h a irm an ; H e n ry  R iechel, T h ero n  F orbes!

Are You Selling Live Goods at Right 
Prices?

“What are your ideas of good busi
ness, anyway?”

From a careful investigation of 
business methods as used by the av
erage drug dealer throughout the 
country, those of you who are alert 
and successful would be tempted to 
ask that question in nine cases out 
of every ten—for the appearance of 
so many business houses as well as 
their proprietors, clerks, stock ar
rangement and stock selection will 
show at first glance such a decided 
misconception of what real business 
means that you decide at once that 
the person back of the business needs 
to study his work more thoroughly.

Many of us, in fact, who have been 
successful in a certain sense, will 
derive considerable profit from a 
careful examination of our own ideas, 
plans and habits as well as our at
titude toward our own lines of busi
ness.

First, as an introduction to this 
examination—do you consider the 
kind of demand which you are trying 
to meet? Do you measure the de
mand from the sales of the goods 
which you offer, or do you foresee 
the demand in such a way as to of
fer the goods that are needed? There 
is a wide difference in these two 
questions. Hundreds of dealers in 
America at this very minute, while 
you read this, are no doubt saying 
to their clerks or assistants, “We are
out o f ----- 7-  and must order more at
once.” But the number would be few 
who are saying, “I believe the peo
ple who patronize our business would
buy --------, It is new, but there is
a good sale for it in other places, 
and I am going to put in a small 
stock as a trial.” And, again, there 
are only a very few who are so care
fully observing and watchful of the

changing needs and demands as to 
say, “Here is a tonic which has been 
in stock and taking up good space 
for six months. It must move at 
once, even if I only get the cost out 
of it.” Three observations have been 
given. Perhaps you have heard 
them all—but in them lies one of the 
greatest secrets of success. The 
first indicates that the proprietor has 
been forced to recognize demands; 
that he did not realize what goods 
were bringing to him in his income, 
and that he pays little attention to 
the matter of salable and unsalable 
goods. The second observation in
dicates a dealer alert to demands 
and a determination to offer his cus
tomers the newest things in his line. 
It is safe to assert that he seldom 
wakes up to find his stock entirely 
depleted, for the simple reason that 
he watches the fast selling goods 
and keeps them replenished constant
ly. The third observation is also an 
indication of progress, for it means 
such a careful eye on salable lines 
that no unsalable goods are allowed 
to clog up the stock room and inter
fere with the success of the business.

It is an excellent plan to go over 
practically every kind of goods you 
handle at stated intervals and weed 
out all goods that are out of de
mand, out of style, out of use, disfig
ured, shop worn or in any way apt 
to be unsalable. Many dealers ob
ject to selling these goods at lower 
prices than usual or at cost, but if 
you figure the amount of time that 
will be spent in the fruitless handling, 
moving, cleaning and rearranging of 
them for five or six months, you will 
realize that it is more profitable to 
sell them out at cost and replace with 
fast selling goods.

“Do your customers consider your 
store an absolutely up-to-date store 
in every way?” Here is another 
question which it will be well to be 
able to answer satisfactorily. I re
member talking to a dealer in a rather 
large town in Delaware recently. As 
I stood in his store I noticed many 
automobiles passing, and practically 
all of them in the same direction— 
but occasionally one would be going 
the opposite way and the latter would 
be loaded with packages and parcels. 
“Where are all of these people go
ing?” I asked. “To Wilmington,” 
said the dealer. “And where are the 
others coming from?” “Wilming
ton,” he replied. “What do they go 
to Wilmington for?” I persisted. “To 
buy drugs,” was the answer.

The secret of the whole matter was 
that he was driving his custom into 
Wilmington because he did not real
ize that he must keep what the peo

ple needed and demand. In his store 
were vast piles of unsalable drugs 
and specialties, which he was not 
willing to unload because he would 
have to reduce prices to do so.

There has been such a tre
mendous advance in methods of com
munication and transportation in re
cent years that it is absolutely nec
essary for the business man to be 
absolutely up-to-date in every way— 
at least, so far as his means will al
low and conditions demand.

To be thoroughly progressive you 
should study the various periodicals 
devoted to your particular line of 
business, because the information 
contained in them from a literary 
sense is of such a nature, as a rule, 
that you will be greatly benefited ii 
you apply the plans and ideas to your 
own business, and in addition to 
this the advertising of the manufac
turers and wholesalers will keep you 
in touch with the new things just as 
they are put on the market.

The reason many dealers fail is be
cause they work too much with their 
hands and not enough with their 
heads. They are mentally lazy and 
in consequence their powers of rea
soning have reached a condition 
where they cannot be depended upon. 
Use your brains more, and your 
hands less. Don’t be afraid to use 
either when they are needed, but if 
your business is of any consequence 
at all it will need your brain power 
more than it will of muscle.

In conclusion, there are a few more 
important questions which may be 
noted down, and you can try the 
process of being able to answer them 
all affirmatively.

What is the actual monthly ex
penses of your business?

Of the total expense which par
ticular single item is the greatest? 

Why?
What are your monthly receipts? 
Of the total receipts, which partic

ular line of goods shows the largest 
amount.

Does the line which has brought 
you the most receipts also bring you 
the greatest profits?

What percentage of your sales is 
spent for salaries, for advertising, 
etc.?

How much money is represented 
by the credit accounts on your books? 

How much do you owe?
What is the approximate value of 

the stock in each department?
Can you tell which article nets you 

the greatest clear profit each year?
Think over the above questions and 

reason out the answers carefully. 
Perhaps they will reveal some truths 
to you which you have never taken 
time to consider before.

W. C. Moore.

Vaseline Cream.
Vaseline ....................................24 ozs.
White Wax ..............................12 ozs.
Spermaceti ...............................12 ozs.
Glycerin ..................................  3 ozs.
Oil Rose Geranium ...............  1 dr.

Melt the white wax and spermaceti 
over a water bath, add the vaseline, 
stir until nearly cold, then add the 
glycerin and oil or rose geranium.

M ay 26, 1915

The Advantage of Shelf Bottles.
There has been considerable writ

ten about the valuable space that 
shelf bottles take up. However, they 
have their advantages as well as their 
disadvantages. As these bottles are 
labeled in Latin, it is claimed they 
never sell goods. The advantages of 
shelf bottles are many:

They furnish a regular container 
for the preparation.

The shelf space furnishes a regular 
place for the preparation.

It is not so likely to become lost 
on some back shelf.

Its conspicuous place prevents the 
bottle from remaining empty very 
long.

Hand written labels are likely to 
become smeared and faded on stock 
containers.

A Dog Doctor’s System.
A New York veterinary tells of 

his system of handling the pet ani
mals intrusted to his care by rich 
women.

“When,” says he, “I receive an 
overfed dog, I consign him to a dis
used brick oven with a crust of bread, 
an onion and an old shoe. When the 
dog begins to gnaw the bread the 
anxious mistress is informed that her 
darling is ‘doing nicely.’ When the 
canine begins operations on the onion 
word is sent that the animal is ‘de
cidedly better.’ When the dog tackles 
the shoe my lady is gratified to hear 
that her precious pet is ‘ready to be 
removed.’ ”

“Come on Along.”
Grand Rapids, May 24.—Michigan 

druggists, please don’t forget the 
dates of the State pharmaceutical 
meeting. You all take the Michigan 
Tradesman. If you don’t you should, 
as it will keep you posted. June 9, 
10 and 11 are the big days. Cast off 
the every day grind and routine, 
come to Grand Rapids on the above 
dates and -rub elbows with your broth
er druggists and enjoy the biggest 
and best meeting of your Association 
ever. The hardware dealers, grocers 
and clothing men all have their an
nual meetings. They come away 
benefited. You will do likewise if 
you will attend your meeting. Our 
banquet at the Morton House will 
be entirely to your liking. We will 
have with us as speakers Governor 
Woodbridge N. Ferris, Prof. J. A. 
Schlotterbeck, Dean of the Pharmacy 
Department, U. of M., Congressman 
Doremus, of Detroit, also Con De 
Pree, of Holland. We are already as
sured of a good attendance. Better 
.loin the bunch and be with us. We 
will assume all responsibility of your 
having a splendid time during your 
visit to Grand Rapids. J. J. Dooley.

President M. P. T. A.

The Greater Need.
Book Agent—This book will teach 

you the way to economize.
The Victim—That’s no good to me. 

What I need is a book to teach me 
how to live without economizing.

Frank B. Kramer, 548 South Laf
ayette avenue, traveling agent for an 
Eastern drug house, and also a part
ner in the drug store of A. R. Maier 
& Co., at Bay City, has started the 
Economy Drug Co. (not inc.) which 
he intends conducting with head
quarters at his hqme in this city. He 
will handle a general drug line fot 
five and ten cent stores.
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The Stranger.

A stranger knocked at a man’s door 
and told him of a fortune to be made.

“Um,” said the man, “it appears 
that considerable effort will be in
volved.”

“Oh, yes,” said the stranger; “you 
will pass many sleepless nights and 
toilsome days.”

“Um,” said the man, “and who are 
you?”

“I am called Opportunity.”
“Uh,” said the man, “you call your

self Opportunity, but you look like 
Hard Work to me.”

And he slammed the door.

Q uotations on Local Stocks and Bonds, 
P ub lic  U tilities .

B id A sked
Am . L ig h t & T rac . Co., Com. 322 
Am. L ig h t & T rac . Co., P fd . 107 
Am. P ub lic  U tilities , P fd.
Am . P ub lic  U tilities , Com.
C ities  S’erv ice  Co., Com.
C ities  Service  Co., P fd .
Com w ’th  P r . Ry. & L t., Com. 50 
Com w ’th  P r. Ry. & L t., P fd . 79 
Com w ’th  6% 5 y e a r  bond 
H olland  St. L ouis S u g ar 
M ichigan S u g ar
P acific  G as & E lec. Co., Com. 46 
T ennessee  Ry. L t. & P r .,  P id . 29 
U n ited  L ig h t & R ys., Com.
U n ited  L ig h t & Rys., 2d P fd . 68 
U nited  L ig h t & Rys. 1st P fd . 69 
U n ited  L ig h t & R ys. 1st P fd . 70 
U n ited  L ig h t 1st a n d  Ref. 5% 

bonds
In d u s tr ia l an d  B an k  S tocks.

D ennis C an ad ian  Co.
F u rn itu re  C ity  B rew in g  Co.
Globe K n ittin g  W orks, Com.
Globe K n ittin g  W orks, Pfd.
G. R. B rew ing  Co.
C om m ercial Sav ings B an k  
F o u r th  N a tio n a l B ank  
G. R. N a tio n a l C ity  B ank  
G. R. Sav ings B ank  
K e n t S ta te  B ank  
Old N a tio n a l B ank  
Peop les S av ings B ank  

M ay 26, 1915.

322 327
107 110
62 65
27 30
45 50
55 60

. 50 53

. 79 82
97% 100
4 5

62 65
. 46 48
. 29 33

42% 45
68 71

. 69 72
70 73

82 85
ocks.

80 90
40 50

130 140
98 100
90 100

220
220
169 175
255
245 250
189 195
250

An enemy is a man who injuries 
yofi, then refuses to forgive you.

Many
Lines
In
One
Bill

Buyi ng  on this principle 
gives you v a r i e t y  without 
over stocking. It gives you 
many profits on the same in
vestment in place of a few. It 
saves you money on freight.

O u r  monthly catalogue— 
America's Price Maker in gen
eral merchandise—is dedicated 
to this kind of buying.

Butler Brothers
Exclusi ve Wholesalers of 

General Merchandise

New York Chicago 
St. Louis Minneapolis 

Dallas

Walrus Soda Fountains
Electric Carbonators 

Cyclone Mixers

Glasses Cups Holders 
Spoons Dishers Paper Soda Cups 

Squeezers Shakers, Etc.

Coca Cola, Cherry Smash
Root Beer, Grapefruitola

Syrups and Flavors

Chairs, Stools and Tables

Hazeltine & Perkins Drug Co. 
Grand Rapids, Mich.

WHOLESALE DRUG PRICE CURRENT
Prices quoted are nominal, based on market the day ot issue.

A cetic ................... 6 @ 8
Boric ' ................... 10 @ 15
C arbolic ............. 1 45@1 50
C itric  ................ 68 @ 75
M u ria tic  ............ 1%@ 5
N itric  ................... 7 @ 12
Oxalic ................. 25 @ 30
S ulphuric  ........... 1%@ 5
T a rta r ic  ............. 53 @ 55

Ammonia
W ater , 26 deg. . . 6%@ 10
W ater , 18 deg. . . 4%@ 8
W ater , 14 deg. . . 3%@ 6
C arbonate  .......... 13 @ 16
C hloride .......... 10 @ 25

Balsams
C opaiba ............... 75 @1 00
F ir  (C anada) . . 1 50@1 75
F ir  (O regon) . . . 40® 50
P e ru  ................... 4 75@5 00
Tolu ........................ . 75@1 00

Berries
Cubeb ................. :85 @ 90
F ish  ................... 15 @ 20
J un iper ............... 10 ® 15
Hricitley A sh . . . ® 50

Barks
C assia  (o rd inary ) 25® 30
C assia  (S aigon) 65® 75
E lm  (powd. 30c) 28® 30
Sassafras t pow. 30c> 1w Zo
Soap C ut (powd.)

35c ....................... 23® 25

E x tra c ts
Licorice ................. 27® 30
L icorice powdered1 3 0 ® 35

Flow ers
A rn ica  ................... 30® 40
C ham om ile (G er.) 55® 60
C ham om ile (Rom ) 55® 60

G um s
A cacia, 1st ........... 50® 60
A cacia, 2nd ......... 45® 50
A cacia, 3rd ........... 40® 45
A cacia, S o rts  . . 20® 25
A cacia, pow dered 30® 40
A loes (B arb . Pow)1 22® 25
Aloes (C ape Pow ) 20@ 25
A loes (Soc. Pow .) 40@ 50
A safoe tida  ............. 60® 75
A safoetida , Pow d.

P u re  ................... @1 00
U. S’. P . Pow d. @1 25

C am phor ............... 58® 62
G uaiac ................... 40® 45
G uaiac, pow dered 50® 55
K ino ....................... 70® 75
Kino, pow dered 75® 80
M yrrh  ................. @ 40
M yrrh , pow dered @ 50
O pium  ............... £1 30@9 50
Opium , powd. 11 00 @11 25
Opium , g ran . 11 50@12 00
Shellac ................... 28® 35
Shellac, B leached 30® 35
T rag a c a n th

No. 1 ............... 2 25@2 50
T rag a c a n th  pow 1 25 @1 50 
T u rp en tin e  ........... 10® 15

Leaves
B uchu  .................
B uchu, powd. 
Sage, bulk  . . . .  
Sage, 14s loose 
Sage, pow dered
Senna, A lex .........
Senna, T in n ...........
S enna  T ln n  pow d 
U va U rsi ...............

1 75@2 00
2 00@2 25 
. 28(a) 35 
. ,35@ 40

30 @ 35 
. 30® 35

18®

Oils
A lm onds, B itte r,

tru e  ................. 6 50® 7 00
Alm onds, B itte r, 

a rtif ic ia l . . . .  3 00@3 25 
Alm ouds, Sw eet,

tru e  ................. 1 25@1 50
Alm ouds, Sw eet,

im ita tio n  ........... 50® 60
A m ber, c rude  . .  25® 30
A m ber, rectified  40® 50
A nise ..............  2 00@2 25
B erg am o n t . . . .  4 25@4 50
C ajep u t ...............  1 85®1 60
O assia  ...............  1 75@2 00
C asto r, bbls. an d

can s  ............... 12%@ 15
C edar L e a f ......... 90@1 00
C itrone lla  ............. 75® 1 00
Cloves ................. 1 75@2 00
C ocoanut ........... 20® 25
Cod L iv e r ......... 1 75@2 00
C otton  Seed . . . .  85@1 00
C roton  ............... 2 00@2 25
Cupbebs ............. 4 25@4 50
E ig ero n  ............... 2 00@2 25
E u c a ly p tu s  . . . .  1 00@1 20 
H em lock, p u re  . .  @1 00
Ju n ip e r  B errie s  2 00@2 25 
J u n ip e r  W ood . . .  70@ 90
L ard , e x tra  ........... 80® 90
L ard , No. 1 ......... 65® 75
L av en ’r  F lo w ers . @6 00 
L avender, G a r’n  1 25 @1 40
L em on ............... 2 00@2 25
L inseed , boiled, bbl. @ 71 
L inseed , bid. less 75® 82 
L inseed, raw , bbl. @ 70 
L inseed , raw , le ss  74® 81

2 50® 3 50 

1 55@1 65

M usta rd , tru e  . .9  00@9 50 
M usta rd , a rtif i’l 4 25@4 50
N eats fo o t ............. 70® 80
Olive, p u re  . .“
Olive, M alaga,

yellow .........
Olive. M alaga,

g reen  ............... 1 50@1 60
O range S w eet . .  2 50@2 75 
O rganum , p u re  . .  @2 50
O riganum , com ’l @ 75
P en n y ro y a l ........... @2 75
P ep p e rm in t . . . .  2 50@2 75 
Rose, p u re  . . .  14 50@16 00 
R osem ary  Flow s 1 50@1 75 
Sandalw ood, E .

1.............................. 6 50@6 75
S assa fras , tru e  @1 10
S assa fras , a r tif i’l ® 60
S p earm in t ......... 3 25®3 50
S perm  ............... 90@1 00
T an sy  ............... 4 00@4 25
T a r. U SP  ........... 30® 40
T u rp en tin e , bbls. @ 48
T u rp en tin e , less  55® 60
W in te rg reen , tru e  @5 00
W in te rg reen , sw eet

b irch  ............... 3 00@3 25
W in te rg reen , a r t  1 75®2 00
W orm seed  ......... 3 50@4 00
W orm w ood . . . .  4 00® 4 25

Potassium
B icarb o n ate  ......... 25® 30
B ich ro m ate  ........... 20® 25
B rom ide ........... 1 25® 1 35
C arb o n ate  ........... 30® 35
C hlora te , x ta l  and

pow dered ......... 47® 50
C hlorate , g ra n u la r  52® 55
C yanide ............... 30® 45
Iodide .....................  @3 77
P e rm a n a g a n a te  . .  68® 75 
P ru ss ia te , yellow  53® 55 
P ru ss ia te , red  . .  1 20@1 25 
S u lp h a te  ............... 20® 25

Roots
A lk an et ................... 30® 35
Blood, pow dered  20® 25
C alam us ............... 40® 70
E lecam pane , pw d. 15® 20
U entian , powd. 15® 25
G inger, A frican ,

pow dered  ........  15® 20
G inger, J a m a ic a  22® 25
G inger, Jam a ica , 

pow dered  ........... 22® 28
G oldenseal pow. 6 su®7 00 
Ipecac, powd. 6 25 @6 50
L icorice ................. 18® 20
o ic u n c e ,  pow d. 12® 15
O rris, pow dered 30® 35
Poke, pow dered  20® 25
U liu u a ru  ................ < a® l ou
R hubarb , powd. 75® 1 25 
R osinw eed, powd.- 25® 30 
S a rsap arilla , H ond.

g round  ............... @ 65
S a rsa p a r illa  M exican,

g round  ............... 20® 35
S q u ills  ......................  2U® 35
Squills pow dered 40® 60
T um eric , powd. 12® 15
V alerian , powd. 25@ 30

Seeds
20®

@
A nise ......................
A nise, pow dered
B ird, I s  ...............
C a n a r y , ...................
C araw ay  ............. 15® 20
C ardam on ......... 2 00@2 25
C elery  (powd. 40) 30® 35
C oriander ........... 10® 18
D ill .......................  20® 25
F ennell ...................  40® 46
Flax: .......................  5® 10
F lax , g round  . . . .  5® 10
F oenugreek , pow. 8®  10
H em p ..................... 7® 10
Lobelia  .................
M usta rd , yellow  
M ustard , b lack  
M ustarcl, powd.
P oppy  ..................... 15®
Q uince ............... 1 00@1 25
R ape  .....................  @ 15
Sabad illa  ............... @ 35
Sabadilla , powd. @
Sunflow er ............. 12®
W orm  A m erican  
W orm  L e v a n t . . ,

16®
16®
22®

40 
15

20® 26 
90@1 00

T in c tu res
A conite ...............
A loes ...................
A rn ica  .................
A safoe tida  .........
B elladonna  .........
B enzoin ...............
B enzoin Com po’d
B uchu  ...................
C an th a rad ie s  . . .
C apsicum  .............
C ardam on  ...........
C ardam on, Comp.
C atechu  ...............
C inchona ...........
Colchicum  ...........
Cubebs .................
D ig ita lis  .............
G en tian  ...............
G inger ...................
G ualac  .................
G uaiac  A m m on.
Iodine ...................
Iodine, Colorless

@ 75 
@ 65 
® 75 
@1 35 
@1 66 @1  00 @1  00 
@1 50 
@1 80 
@ 90 
@1 50 
@2 00 
@ 60 
@1 05 
@ 75 
@1 20 
@ 80 
®  75 
®  95 
@1 06 
@ 80 
®2 00 
@2 00

@ 75 
@ 60 
@ 80 
@1 05 
@ 70 
@2 75 
@ 90 
@2 75 
® 70

Ipecac  ...................
Iron , clo.................
K ino .....................
M yrrh  ...................
N ux  V om ica . . . .
O pium  ................... '
Opium, C apm h.
Opium , D eodorz’d 
R hu b arb  .............

Paints
Lead, red  d ry  . .  7 ® g
Lead, w h ite  d ry  7 ®  8
Lead, w h ite  oil 7 ® 8
O chre, yellow  bbl. l  a  i u  
O chre yellow  less 2 ® 5
g u t ty  ................... 2%@ 6
Red V enet n bbl. 1 o  it*  
R ed V enet’n less 2 & g 
V erm illion, E ng . 1 25 @1 60 
Verm illion, A m er. 15® 20 
VHiiting, bbl. . .  l l - lo @ l%
W hining ............... 2® 6
L. H . P . P rep d  1 25@1 35

Insecticides
A rsen ic  ...................  io@ 15
Blue V itrol, bbl. @ $
Blue V itrol, less  9® 15 
B ordeaux M ix P s t  8@ 10 
H ellebore, W h ite

powdered .......... 15® 20
In sec t P ow der . .  30® 50
L ead A rsen a te  . .  8® 16
Lim e an d  S u lphu r 

Solution, gal. . .  15® 25
P a r is  G reen 18@22%

®  01 
. 2® 5

4® 6
40@1 50 
38® 42
40® 45 

7® 10 
®2 50 

6®  10 
5® 8

®  2 
3® 5

M iscellaneous
A cetan a lid  ----- 1 50® 1 60
A lum  .........................  6® 8
Alum, pow dered and

g round  ............... 7® 10
B ism uth , Subnl-

t r a te  ................. 3 20@3 30
B orax  x ta l o r

pow dered  ........... 6® 12
C an th a rad es  po 2 00®7 00
Calom el ............. 1 44® 1 50
C apsicum  ............. 30® 35
C arm ine ............. 4 25®4 50
C assia  B uds . . . .  @ 40
SLOVi£3 A ................... 30® 35C halk P rep a re d  6® 8% 
C halk  P rec ip ita te d  7® 10
C hloroform  ........... 37 @ 43
C hloral H y d ra te  1 25®1 45
Cocaine ............... 4 60® 4 90
Cocoa B u tte r  . .  55® 65 
Corks, lis t, less  70% 
C opperas, bbls.
Copperas, less . .
Copperas, powd.
C orrosive Sublm .
C ream  T a r ta r  . .
C u ttlebone ..........
D extrine .............
D over’s  P o w d er . .
Em ery, a ll Nos.
E m ery , pow dered 
E psom  S alts , bbls 
E psom  S alts , less  _ w
E rgo t ................. 2 00®2 25
E rgo t, pow dered  2 75 @3 00
F lak e  W h ite  ...........15© 20
F orm aldehyde tb. 10®  16
G am bler ................. 10® 15
G elatine  ................. g6@ 70
G lassw are, fu ll cases  80% 
G lassw are, less  70 & 10% 
G lauber S a lts  bbl. ® 1% 
G lauber S a lts  less
Glue, brow n .........
G lue, brow n grd.
Glue, w h ite  . . . .
Glue, w h ite  grd.
G lycerine ............... 24®
H ops .......................  45® 60
Indigq  .................  1 75@2 00
Iodine ................. 4 55 @4 80
Iodoform  ........... 5 20@5 80
L ead  A ce ta te  . . . .  15® 20
L ycopdium  . . . .  1 50® 1 75
M ace .......................  85® 90
M ace, pow dered  95®1 00
M enthol ............... 3 50®3 76
M enthol ........... 8 75®4 00
M orphine ........... 5 65®5 90
N ux V om ica . . . .  ® 15
N u x  V om ica pow  S  2# 
P epper, b lack  pow ®  30 
P ep p er, w h ite  . . .  ®  u  
P itch , B urg u n d y  ®  15
Q u assia  ...............  10® 16
Q uinine, a ll  b rd s  30® 40 
Rochelle S a lts  . . . .  28® 35 
S acch arin e  . . . .  3 25@3 75
S a lt P e te r  ............. 12® 16
Seid litz  M ix ture  . .  27® 30 
Soap, g reen  . . . .  15® 20 
Soap, m o tt c as tile  12® 15 
Soap, w h ite  cas tile

case  .......................  @6 75
Soap, w h ite  cas tile  

less, p e r  b a r  . . . .  @ 75
Soda A sh ........... l}&® 5
Soda B icarb o n ate  l t t ®  5
Soda, Sal ........... 1® 4
S p irits  C am phor ®  75 
S u lp h u r ro ll . . . .  2% ®  5
S u lp h u r Subl........... S® 5
T am arin d s  ...........  15® 20
T a r ta r  E m e tic  . . . .  ® 60
T u rp en tin e  V enice  40® 50 
V anilla  E x. p u re  1 00® 1 60 
W itch  H aze l . . .  6501  00
Zinc S u lp h a te  . . .  7® 10

2®
11®
10®16®
15®
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M I C H I G A N  T R A D E

GROCERY PRICE CURRENT
Theu quotations are carefully corrected weekly, within six hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
ligbla to change at any time, and country merchants will have their orders filled 
i t  market prices at date of purchase*

ADVANCED DECLINED
Galvanized Tubs
Galvanized Palls Gooseberries
Fruit Jars

Index to M arkets
By Columns

Col.
A

A m m onia .......................  1
Axle G rease  ...................  1

B
B aked  B ean s  ...............  1
B a th  B rick  .................  1
B lu ing  ......................   1
B re a k fa s t  Food ...........  1
B room s .............................  1
B ru sh es  ...........................  1
B u tte r  Color .................  1

C
C andles ...........................  J
C anned  Goods ........... 1-2
C arbon O ils ................... 2
C atsu p  .............................  2
C heese ......................   ®
C hew ing G um  ...............  3
C hicory  ...........................  3
C hocolate  .........................  3
C lothes L in es  ............. 3
Cocoa ....................... .. «
C ocoanut .........................  jj
Coffee ...............................  3
C onfections .....................  ’
C racked  W h e a t ......... 6
C rack e rs  .......................  5, 6
C ream  T a r t a r  ...............  6

O
D ried F r u i ts  ...................  6

F
F arin aceo u s  Goods . .  6
F ish in g  T ack le  .............  6
F lav o rin g  E x tra c ts  . . .  7
F lo u r  a n d  F eed  ...........  7
F r u i t  J a r s  .....................  7

G
G ela tin e  ...........................  7
G ra in  B ag s  ...................  7

H
H e rb s  ...............................  7
H ides a n d  P e l t s .............  8
H orse R ad ish  ...............  8

J
J e lly  .................................... 8
Je lly  G lasses ................. 8

M
M acaron i .........................  8
M apleine .........................  8
M eats, C anned  .............  8
M ince M ea t .................  8
M olasses .........................  8
M u sta rd  .........................  8

N
N u ts  .................................  4

O
O lives ...............................  8

P
Pick les .............................  8
P ip es  ...............................  8
P lay in g  C ard s  ............. 8
P o ta s h  ...............................  8
P rov isions  ............... 8

R
R ice ...................................  9
Rolled O a ts  ................... 9

8
S a lad  D ress in g  ........... 9
S a le ra tu s  .........................  9
S a l Soda ..............   9
S a lt .......... . ; ....................  9
S a lt F ish  ..............  9
Seeds ...............................  10
Shoe B lack in g  .............  10
Snuff ...............................  10
Soda ..........'......................  10
Spices .............................. 10
S ta rch  ..........................    10
S yrups .............................  10

T
T ab le  S auces ...............  10
T ea  ................   10
T obacco ...............  11, 12, 18
T w in e  .....................   18

YV inegar ..........................   i s
W

W ick ing  ....................... .<4 13
W oodenw are  .................  i s
W rap p in g  P a p e r  ........... 14

Y
Y east C ake  ...........  ■«

AMMONIA
Doz.

12 oz. ovals, 2 doz. box 75

A X L E  G R EA SE

lib . w ood boxes, 4 doz. 3 00 
l ib . t in  boxes, 3 doz. 2 85 
3% lb . t in  boxes, 2 dz. 4 25 
181b. p a ils , p e r  doz. ..6  00 
151b. pa ils , p e r  doz. . .7  20 
251b. pails , p e r  doz. ..1 2  00
„  BA K ED  B EA N S 
No. 1, p e r  doz. . .  46@ 90 
No. 2, p e r  doz. . .  75 @1 40 
No. 3, p e r  doz. . .  85@1 75

BA TH  BRICK 
E n g lish  ...........................  95

BLUING
Jen n in g s ’.

C ondensed P e a r l  B lu ing  
Sm all C P  B luing , doz. 45 
L a rg e  C P  B luing , doz. 76

F olger’s.
S u m m er Sky, 3 dz. cs. 1 20 
S um m er Sky, 10 dz b b l 4 00

B R E A K FA ST  FOODS 
A petizo, B isc u its  . . . .  3 00 
B e a r  Food, P e tt i jo h n s  2 13 
C racked  W h ea t, 24-2 2 80 
C ream  o f R ye, 24-2 . .  8 00 
Q u ak er P u ffed  R ice  . .  4 25 
Q u ak er P u ffed  W h e a t 3 45 
Q u ak er B rk fs t  B iscu it 1 90 
Q u ak er C om  F la k e s  1 76 
V ic to r C orn  F la k e s  . .  2 20 
W ash in g to n  C risp s  . .  1 85 
W h ea t H e a r ts  . . . . . . .  2 05
W h ea te n a  .....................  4 50
E v a p o r’ed S u g a r  C orn  90
F arin o se , 24-2 .............  2 70
G rape N u ts  ...................  2 70
G rap e  S u g a r  F la k e s  . 2 50 
S u g a r  C orn  F la k e s  . .  2 50 
H a rd y  W h e a t Food  . .  2 25
H olland  R u sk  ...............  8 20
{Crinkle C om  F la k e s  1 75 
M apl-C orn  F la k e s  . . . .  2 80 
M inn. W h e a t C erea l 3 76 
R alsto n  W h e a t F ood  4 50 
R alsto n  W h t Food  10c 2 25
R om an M eal ..........  2 30
Saxon W h e a t Food  . .  2 90 
S h red  W h e a t B isc u it 3 60
T risc u it, 18 ...................  1 80
P illsb u ry ’s  B es t Cer*l 4 25 
P o s t  T o as tie s , T -2  . .  2 50 
P o s t T o as tie s , T -3  ... 2 70 
P o s t  T a v e rn  P o rrid g e  2 80

BROOMS
F a n c y  P a rlo r , 25 lb . 4 25 
P a rlo r , 5 S tr in g , 25 lb . 4 00 
S ta n d a rd  P a rlo r , 23 lb . 3 50
Com m on, 23 lb ................. 3 25
Special, 23 lb ................ 2 75
W arehouse , S3 lb . . . .  4 25 
C om m on W h isk  . . . .  1 00 
F a n c y  W h isk  ...............  l  25

B R U S H E S
Scrub

Solid B ack , 8 in . ........... 75
Solid B ack , 11 in . . . . .  95
P o in ted  E n d s  ...........  85

S tove
No. 3 .................................  90
No. 2 ..... ........................  1 25
No. 1 .............................. 1 76

Shoe
No. 3 .............................  1 00
No. 7 ............................  1  30
No. 4 .............................. l  70
No. 3 .........   1 90

B U T T E R  COLOR 
D andelion , 25c s ize  . .  2 00

CANDLES
P araffine , 6s  ............. . .  7
P araffine , 12s ........... . .  7%
W icking ....................... .  20

CANNED GOODS
A pplet

3 lb. S ta n d a rd s  . . @ 86
No. 10 ................... @2 50

Blackberries
2 lb. ................... 1 50® 1 90
S ta n d a rd  No. 10 @6 25

Beans
B aked  ....................   85@1 30
Red K id n ey  . . . .  76@ 95
goring  ............... 1 00@1 75
W ax  ......................   76@1 25

> BlueberriesStandard ................... 1 go
Na 10 .........   7 26

C lam s
L ittle  N eck, l ib .  . .  @1 00 
L i ttle  N eck, 21b. . .  @1 60 
n  C lam  Bouillon
B u rn h a m ’s  % p t ...........2 25
B u rn h a m ’s  p ts . . . . . .  3 75
B u rn h am ’s  q ts ..................7 50
„  . C orn

.......................  66® 70
g 00d .......................  90®1 00
F a ncy  .....................  @1 30

F ren ch  P e a s  
M onbadon (N a tu ra l)  

p e r  doz. . . . . . . .  1 7 5
G ooseberries

No. 2, F a i r  ................... 1 35
No. 2, F a n c y  ...............2 35

H om iny
S ta n d a rd  .......................  gg
1/ «. L obste r
% lb .................................... 3 15

M ackerel
M ustard , l i b ........... 1 go
M usta rd , 21b .............  " 2 80
Soused, l% n>................ .* 1 6 0
Soused, 21b ...................... 2 75
T om ato , lb .......................  1  50
T om ato , 21b .................... 2 80

• M ushroom s
M 0nS’ £ ............ @ 15! s  ......... @ 82H ote ls . I s  ........... @ 20

„  .  O ystersCove, 1 lb .............  @, 7k
Cove, 2 lb. . . . ”  J u g

P lum s
P lu m s  ...................  90® 1 35
_ T _ P ea r*  in S y ru p  
No. 3 cans, p e r  doz. . . l  so 

PCS8
M arro w fa t ........... 90@1 00
E a rly  J u n e  . . . .  1 10@1 26 
E a r ly  J u n e  s lf td  1 45@1 65

• P each es
v i f  1 °°® 'l 25No. 10 size  c an  p ie  @3 25
_  . .  P ineapp le

...............  1 75®2 10
Sliced ................. 95®2 60
_  P um pk in
F a i r  . . . . . . . . . . . . . .  go
Good qq
F a n c y  .............................  1  00
N o. 10 ...............2 40
_. .  R asp b errie s
S ta n d a rd  ...........  @
_  Salm on
W arren s , 1 lb . T a ll . .  2 30 
W arren s , 1 lb . F la t  . .  2 45 
R ed A la sk a  . . . .  1 70@ i 75 
M ed R ed A la sk a  1 40@1 45 
P in k  A la sk a  . . . .  @1 20
„  S a rd in e s
D om estic, % s .............  3 90
D om estic, % M u sta rd  3 76 
D om estic, % M u sta rd  3 25
F ren ch , %s  ....... 7@14
F ren ch , % s .......  13®23

S a u e r  K ra u t
No. 3, c an s  ...........  90
No. 10, c an s  ...............  2 40
_  , S h rim p s
D unbar, I s  doz. . . . .  l  45
D unbar, l% s  doz...2 70
_  . S ucco tashF a i r  ..................... 9o
g o o d  .......................  1 20
F a n c y  ..............  1 25@1 40

S traw b e rr ie s
S ta n d a rd  .................  95
F a n c y  .......................  2 25

T om atoes
Good ...........................  90
F a a c y  ............... .M  1  20
No. 1 0 .........................  2 90
PE TR O LE U M  PRO D U CTS 
_ ,  . Iro n  B arre ls
P e rfec tio n  .....................  5.9
Red Crow n G asoline . .  10^4 
G as M achine G asoline 16.9 
V M & P  N a p h th a  . .  9.4
C apito l C y linder ......... 29.9
A tlan tic  R ed E n g in e  12.9
S um m er B lack  ...........  6.7
P o la rin e  . . . . . . . . . . . . .  28.9

C A TSU P
S n id e r’s  p in ts  . . . . . .  2 35
S n id e r’s  % p in ts  . . . .  1 35

C H E E S E
A cm e ...................  @16%
C arson  C ity  . . .  @16%
B rick  ..........................  @16
L eiden  ......................  @15
L im b u rg e r ..............  @fl.8
P ineapp le  ........... 40 @60
E dam  ........................  @85
Sap Sago .................. @18
Sw iss, dom estic  @20

C H E W IN G  GUM 
A dam s B lack  J a c k  . . . .  62
A dam s S ap p o ta  .............  69
B eem an’s  P ep s in  . . . . . .  62
B eech n u t ...........................  62
C h iclets  ............................. 1 83
C olgan V io let -C h ip s  . .  65 
C olgan M in t C hips . . . .  65
D en ty n e  .............................  32
D oublem in t .......................  64
F la g  S p ruce  ...................  69
J u ic y  F r u i t  .......................  59
R ed  R obin  .......................  62
S p ea rm in t, W rig leys  . .  64 
S p ea rm in t, 5 box j a r s  3 20 
S p ea rm in t, 3 box ja r s  1 92
T ru n k  Spruce ...................  59
Y u catan  .............................  62
Zeno ....................   64

CHOCOLATE 
W a lte r  B a k e r  & Co.

G erm an’s  S w eet .............  22
P rem iu m  ...........................  32
C araca s  .............................  28

W a lte r  M. L ow ney  Co.
P rem iu m , % s ...................  29
P rem ium , % s ...............  29

C L O T H E S L IN E
P e r  doz.

No. 40 T w isted  C o tton  95 
No. 50 T w is ted  C otton  1 30 
No. 60 T w is ted  C o tton  1 70 
No. 80 T w is ted  C otton  2 00 
No. 50 B ra ided  C o tto n  1 00 
No. 60 B ra id ed  C otton  1 25 
No. 60 B ra id ed  C o tton  1 85 
No. 80 B ra ided  C o tton  2 26 
No. 50 S ash  C ord . . . .  1 76 
No. 60 S ash  Cord . . . .  2 00
No. 60 J u te  .....................  90
No. 72 J u te  ................... 1 10
No. 60 S isa l ................. 1 00

G alvanized  W ire  
No. 20, each  100ft. long  1 90 
No. 19, e ach  100ft. long  2 10 
No. 20, each  100ft. long  1 00 
No. 19, each  100ft. long  2 10

COCOA
B ak e r’s  ...........................  37
C leveland ...........................  41
Colonial, % s ................... 35
Colonial, % s ...................  33
E pps ...................................  42
H ersh ey ’s, % s .................  30
H ersh ey ’s, % s ...............  28
H u y le r .................................  35
Low ney, % s .............   34
Low ney, % s .................... 34
Low ney, % s ...................  33
Low ney, 5ib. c an s  . . . .  33
V an H o u ten , % s . 12
V an H ou ten , % s . 18
V an  H o u ten , % s . 36
V an  H ou ten , I s  . 65
W a n -E ta  ...........................  36
W ebb .................................... 88
W ilber, % s .......................  83
W ilber, % s .......................  32

COCOANUT 
D u n h am ’s  p e r  lb.

%s, 51b. case  ...............  30
%s, 51b. case  ...............  29
% s 15 lb. case  ........... 29
%s, 15 lb. c a s e ........... 28
Is , 151b. case  ............... 27
% s & % s 151b. case  28 
Scalloped G em s . . . . .  10
% s & % s p a ils  ........... 16
Bulk, p a ils  ................. 13
B ulk, b a rre ls  ............... 12
B ak e r’s  B razil S h redded  
10 5c pkgs., p e r  c ase  2 60 
26 10c pkgs., p e r  case  2 60 
16 10c a n d  33 6c pkgs., 

p e r  case  .....................  2 60

C O F F E E S  RO ASTED  
RiO

C om m on .........................  19
F a ir  .................................  19%
C hoice .............................  20
F a n c y  ................... 21
P e a b e rry  .......................  28

S an to s
C om m on .......................  20
F a ir  .................................  20%
Choice ...........................  21
F a n c y  .............................  23
P e a b e r ry  .......................  23

M aracaibo
F a i r  .................................  24
Choice .............................  25

M exican
Choice ...........................  25
F an cy  .............................  26

G u a tem ala
F a ir  .................................  25
F a n c y  ...........................  28

J a v a
P r iv a te  G row th  . . . .  26@30
M andling  ...................  Sl@35
A ukola .......................  30@32

M ocha
S h o rt B ean  ..........  25@27
L ong B ean  ...............  24@25
H . L . O. G. ...........  26@28

_  . Bogota
F a i r  ............... ................  24
F k n cy  .............................  26
E x ch an g e  M arket, S tead y  
S pot M ark e t, S tro n g

P ack ag e
N ew  Y ork  B asis

A rbuckle  ............. .......... 17 00
.M cL aughlin»«  XXXX 
M cL aughlin ’s  X X X X  

package  coffee is  sold to  
re ta ile rs  only. M ail a ll o r 
d e rs  d ire c t to  W . F . M c
L augh lin  & Co., C hicago,

E x tra c ts
H olland, % gro. bxs. 95
F elix , % g ro ss  ...........  l  15
H u m m el’s  foil, % gro . 85 
H um m el’s tin , % gro . l  43 

C O N FEC TIO N E R Y
S tick  C andy  P a ils

H o rehound  ...............   9
S ta n d a rd  .....................  9
S tan d a rd , sm all ......... 10
T w ist, sm all ...............  10
y , C asesJu m b o  .............................  g i t
Jum bo, sm all 1()
B ig  S tick  .......................  914
B oston  S u g a r  S tick  . .  14 

Mixed C andy
„  . P a ilsB roken  ....................  ¿14
C ut L o af ...........................l<)
F ren c h  C ream  ........... 10
F an cy  .............................
G rocers ..........................’ 7
K in d e rg a rte n  .............  12
L e a d e r ............   10
M ajesflc  ....................... * 10
M onarch  .........................  10
N ovelty  .......................... ] j i
P a r is  C ream s ............. 11
P rem io  C ream s ........... 14
R oyal .............................  g
Special ...........................  10
V alley C ream s ........... 13
X  L  O ...........................  7%

Specia lties
P a ils

A uto  K isse s  (b a sk e ts ) 13
A u tu m n  L eaves ........... 13
B onnie  B u tte r  B ite s  . .  17 
B u tte r  C ream  Corn . .  15
C aram el D ice ...............  13
C ocoanut K r a u t ...........
C ocoanut W affles  . . . .  14
Coffy Toffy ................... 14
D ain ty  M in ts  7 lb . t in  16
E m p ire  F udge  ............. 14
Fudge, P in eap p le  . . . .  14
F udge , W a ln u t ........... 14
F udge , F ilb e r t ........... 14
F udge , Choco. P e a n u t 13 
Fudge, H oney  M oon . 14 
F udge , T o as ted  Cocoa-

n u t  ...............................  14
F udge , C h erry  ........... 14
Fudge, C ocoanut . . . .  14 
H oneycom b C andy  . .  16
Iced  M aroons .............  14
Iced  G em s ....................... 15
Iced  O range  Je llie s  . .  13 
I ta l ia n  Bon B ons . . .  13
L ozenges, P ep ...............  11
L ozenges, P in k  ........... 11
M anchus .......................  14
M olasses K isses, 10

lb . box .....................  13
N u t B u tte r  P u ffs  . . . .  14 
P ecan s , E x . L a rg e  . .  14 

C hocolates
P a ils

A sso rted  Choc...............  16
A m azon C aram els  . .  16
C ham pion .................... 12
Choc. C hips, E u re k a  19
C lim ax  ........................... 14
E clipse , A sso rted  . . ' . .  14 
Id ea l C hocolates . . . .  14 
K londike C hocolates 18
N abobs ...........................  18
N ibble S tick s  ...............  25
N u t W afe rs  ................. 18
Ocoro Choc. C aram els  17
P e a n u t C lu ste rs  ......... 20
Q u in te tte  .....................  16
R eg in a  .............................  l l
S ta r  C hoco lates ......... 13
S uperio r Choc, (lig h t) 19 

Pop C orn Goods 
W ith o u t p rizes. 

C rack e r J a c k  w ith
coupon .......................  3 25

Pop  C orn Goods w ith  P r ize s  
G iggles, 5c pkg. cs. 3 50
Oh M y 100s ................... 3 50
C rack e r Jack , w ith  P r iz e ' 
Pop C orn  B alls, w ith  r ib 

bon, 200 in  cs p e r  cs. 1 40
Cough Drops

B oxes
P u tn a m  M entho l . . .  1 40 
S m ith  B ros.....................  1 25

N U TS—W hole
lbs.

A lm onds, T a rra g o n a  22 
A lm onds, C alifo rn ia  

so ft shell D rak e  @22
B raz ils  ...................  12@13
F ilb e r ts  .................•
Cal. No. 1 S. S. . .  @22
W aln u ts , N ap les  ..18@19 
W aln u ts , G renoble 17@18 
T ab le  n u ts , fan cy  14 @16 
P ecans , L a rg e  . . . .  @13
P ecan s , E x . L a rg e  @14

Shelled
No. l  S p an ish  Shelled

P e a n u ts  ........... 6% lb 7
Ex. Lg. Va. Shelled

P e a n u ts  ......... 10%@11
- P ecan  H a lv es  ......... @65

W aln u t H a lv es  . . . .  @45 
F ilb e r t M eats  . . . .  @38 
A lican te  A lm onds @65 
Jo rd a n  A lm onds . .

P e a n u ts  
F a n c y  H  P  Suns

.......................  5%@6%
R o asted  . ........  6%@7%

H . p .  Jum bo ,
R aw  ...................  7%@8
R o asted  ........... 8%@ 9

CRA CK ERS
N a tio n a l B iscu it C om pany 

B ran d s
In -e r-S ea l T ra d e  M ark  

Goods
_  P e r  doz.
B a ro n e t B iscu it ......... l  00
F la k e  W afe rs  .............  l  00
Cam eo B iscu it ........... 1 50
C heese Sandw ich  . . . .  l  00 
C hocolate W afe rs  . . .  1 00 
E xcelsio r B u tte r s  . . . .  1 00
F ig  N e w t o n ...................  1 00
Five O’c lo ck  T e a  B e t l  00 
G inger S naps  N B C  . .  l  00 
G rah am  C rack e rs  R ed  

L abel, 10c s ize  . . . .  1 00
K a ise r Ju m b le s  ...........  1 ou
L em on S n ap s  .................  60
O y ste re tte s  ...................  50
P rem iu m  Sodas ......... 1 00
R oyal T o a s t .................  1 00
S a ra to g a  F la k e s  . . . .  1 60 
Social T e a  B iscu it . .  1 00
U needa B iscu it ........... 50
U needa G inger W afe r  1 00 
V anilla  W afe rs  . . . .  1 00 
W a te r  T h in  B iscu it . .  1 00 
Zu Z u  G inger S n ap s  50 
Z w ieback  .....................  1 00

O th er P a ck ag e  Goods 
B a rn u m ’s  A n im als  . .  60
Soda C rack ers  N B C  

F am ily  P a c k ag e  . . .  2 50 
F ru it  C ake ...................  3 00

B ulk  Goods
C ans a n d  boxes

. A nim als ..............  12
A tlan tic s  A lso A sstd . 13 
-a vena F’r u i t  C akes . .  12 
B onnie L oon  co o k ies  10
B onnie L a ss ie s  ...........  10
C am eo B iscu it ...........  25
C ecelia  B iscu it ...........  16
C heese T id  B its  . . . .  20 
C hocolate  B a r  (can s) 20 
C hocolate D rop C en ter 18 
C hoco late  P u ff C ake 18 
C hocolate  T affy  B a r  15 
Choc. H o n ey  F in g e rs  16 
Choc. M in t W afe rs  . .  14
C ircle C ookies ...........  12
C rack n e ls  .....................  20
C ream  F in g e rs  . . . . . .  14
C ocoanut T affy  B a r  . .  15 
C ocoanut D rops . . . .  12
C ocoanut M acaroons . 18 
C ocont H oney  F in g e rs  12 
C ocont H o n ey  Ju m b le s  12 
Coffee C akes Iced  . .  12
C ru m p e ts  .....................  12
D in n e r P a il  M ixed . .  10
F a m ily  Cookies ...........  10
F ig  C akes  A sstd . . . . .  12 
F ires id e  P e a n u t Ju m b  10 
F lu ted  C ocoanut B a r  12
F ro s te d  C ream s ......... 10
F ro s te d  G in g er Cook. 10 
F ro s te d  K a ism  Sqs. . .  10
F u ll M oon .....................  10
G inger D rops ...............  13
G inger G em s P la in  . .  10 
G inger Gem s, Iced  . .  11 
G ran am  C rack e rs  . .  9
G inger S naps  F a m ily  9 
G inger S n ap s  R ound  9 
H ippodrom e B a r  . . . .  12 
H oney  B lack  C ake . . . .  14 
H oney  F in g e rs  A ss’t  12
H oney  Ju m b le s  .........  12
H ouseho ld  Cookies . .  10 
H ouseho ld  Cooks. Iced  11
Im p e ria ls  .......................  10
Jub ilee  M ixed .............  10
K aise r Ju m b les  ......... iz
L ady  F in g e rs  Sponge 30 
L eap  Y ear Ju m b le s  . .  20 
L em on B iscu it S quare  10
L em on C akes ............. 10
Lem on W afe rs  ...........  18
L em ona .........................  10
L o rn a  D o o n ........... 18
M ace C akes .................  10
M ary A nn  ............  10
M andalay  .......................  10
M arshm allow  P e c an s  20 
Mol. F r t .  Cookie, Iced  11 
N B C  H oney  C akes  . .  12 
O a tm eal C rack e rs  . . . .  9-
O range G em s ...............  10'
Oreo B iscu it ...............  25
P en n y  A s s o r t e d ...........10'
P icn ic  M ixed ...............  12
R aisin  Cookies ...........  12;
R aisin  G em s ...............  11
R ev eres  A ss td ...............  17
R itten h o u se  B iscu it . .14
Snaparoons ................    15
Spiced Cookie ...........  10
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Spiced Ju m b les, Iced  12
S u g a r F in g e rs  .............  12
S u g a r C rim p ...............  10
S u ltan a  F r u i t  B iscu it 16
S w e e th ea rts  ................. 25
V era  L em on D rops . .  18 
V an illa  W afe rs  ........... 20

B u tte r
Boxes

N B C  S quare  ...........  7%
S eym our R ound  ............."7%
N B C  Sodas ............... 7%
N B C  P icn ic  O y sters  7% 
G em  O ysters  ...............  7%

Soda
NBC Sodas ...........
P rem iu m  Sodas j
Select Sodas . . . J . : .t----- ^
S a ra to g a  F la k e s  s to r® /  
S a ltln es  .................. .n. ^ Z

t O y ster 
NBC P icn ic  O y sters  . .  7
3 em  O y sters  ...............  7
Shell ...............................  8%

S u g a r W afe r  S pec ia lties
A dora .............................  l  00
N abisco  .........................  l  00
N ab isco  .........................  1 75
F e s tln o  .........................  l  50
F es tin o  .........................  2 50
L o rn a  Doone ............... 1 00

Above q u o ta tio n s  of N a 
tio n a l B iscu it Co., su b jec t 
to  ch an g e  w ith o u t notice.

CREAM  TA R TA R  
B arre ls  o r  D rum s . . . .  38
B oxes .................................  39
S q u are  C ans ...................  41
F a n c y  C addies .............  46

D RIED  FR U IT S 
A pples

E v a p o r’ed Choice b lk  7% 
E v a p o r’ed F a n c y  pkg. 

A prico ts
C alifo rn ia  ................... 9 @12

C itron
C orsican  .........................  16%

C u rra n ts
Im ported , 1 lb . pkg. . .  8% 
Im ported , bu lk  ........... 8%

P each es
M uirs—Choice, 251b. . .  6% 
M uirs—Fancy , 251b. . .  7% 
F an cy , Peeled, 251b. ..12 

Peel
Lem on, A m erican  . . .  12% 
O range, A m erican  . . .  12% 

R aisins
C luster, 20 c a rto n s  . .2  25 
Loose M uscatels, 4 Cr. 7% 
Loose M uscatels, 3 Cr. 7% 
L. M. Seeded, 1 lb. 8%@9%

C alifo rn ia  P ru n es  
90-100 251b. boxes ..@  7% 
80- 90 251b. boxes ..@  8% 
70- 80 25tb. boxes ..@  8% 
60- 70 251b. boxes . .@ 9% 
50- 60 251b. boxes ..@  9% 
40- 50 251b. boxes . .  @10%

FARIN A CEO U S GOODS 
B eans

C alifo rn ia  L im as . . . .  7
M ed. H an d  P icked  . .  3 25
B row n H olland  ........  3 20

F a rin a
25 1 lb. p ack ag es  . . . .  1 70
Bulk, p e r  100 lb ...........5 00

O rig inal H olland R usk 
P ack ed  12 ro lls to  co n ta in e r 
3 c o n ta in e rs  (40) rolls 3 20 

H om iny
P e a rl, 100 lb. s ac k  . .  2 50 
M accaronl and V erm icelli 

D om estic, 10 lb. box . .  60 
im ported , 25 lb. box . .3  25 

P ea rl B arley
C h este r ...........................  3 75
P o rtag e  .........................  5 00

Peas
G reen, W isconsin , bu. 2 90 
G reen, Scotch, bu. . .  3 25
Split, lb ............................ 6%

Sago
E a s t  In d ia  .......................  5
G erm an , sack s  ................... 5
G erm an, broken  pkg. 

T apioca
F lake, 100 lb. sack s  ..5 %  
P earl, 100 lb. sack s  . .  5%
P ea rl, 36 pk g s ...............  2 25
M inute, 36 p k g s...........2 75

FISH IN G  TA C K LE
% to  1 in ........................ e
1 % to  2 in .......................... 7
1% to  2 in .......................... 9
1% to  2 in ........................ 11
2 In ...................................... 15
i  in ....................................  20

C otton  L ines
No. 1, 10 fe e t ................ 5
No. 2, 15 fe e t ................ 7
No. 3, 15 fee t . . . . . . . .  9
No. 4, 15 fee t ............... 10
No. 5, 15 fee t ............... 11
No. 6, 15 fe e t ............... 12
No. 7, 15 fe e t ............... 15
No. ■ 8, 15 fe e t ............... 18
No. 9, 15 fe e t  . . . . . . .  20

Linen L ines
Sm all ...................................  20
M edium  .............................  26
L arge  .................................  34

Poles
Bam boo, 14 f t. ,  p e r  doz. 55 
Bam boo, 16 ft. ,  p e r  doz. 60 
B am boo. 18 f t. ,  p e r  doz. 80
FLA VQ RIN G  E X T R A C TS 

Jen n in g s  D C B rand 
E x tra c t  L em on T erpen less  
E x tra c t  V an illa  M exican  
B oth  a t  th e  sam e  price. 

No. 1, F  box % oz. . .  85 
No. 2, F  box, 1% oz. 1 20 
No. 4, F  box, 2% oz. 2 25 
No. 3, 2% oz. T a p e r  2 00 
No. 2, 1 % oz. Hat . . . .  1 75 

FLO UR A ND F E E D  
G rand  R ap ids G rain  & 

M illing Co.
W in te r  W h ea t

P u r ity  P a te n t  ............. 7 60
F a n c y  S p rin g  ............. 7 90
W izard  G rah am  . . . .  7 20 
W izard , G ran . M eal . .  4 90 
W izard  B uckw ’t  cw t. 3 60
R ye .................................  7 00

V alley  C ity  M illing  Co.
L ily  W h ite  ................... 7 90
L ig h t L o a f ................. 7 40
G raham  .........................  3 40
G ran en a  H e a lth  ......... 3 50
G ran. M eal .................  2 10
B olted  M ed .................  2 00

V oigt M illing  Co. 
V oig t’s  C rescen t . . . .  7 90
V oigt’s  R oyal ............. 8 40
V oigt’s  F lo u ro ig t . . . .  7 90 
V oigt’s  H yg ien ic  G ra 

h am  .........................   6 86
W atso n -H ig e in s  M illing Co. 
P e rfec tio n  F lo u r  . . . .  7 75
Tip Top F lo u r  ........... 7 ¿5
Golden S h ea f F lo u r  . .  6 85 
M arsha lls  B es t F lo u r  8 20 

W orden G rocer Co.
Q uaker, p a p e r  ........... 7 50
Q uaker, c lo th  .............7 60

K an sas  H ard  W h ea t 
V oigt M illing Co.

C alla  L ily  ................... 7 90
W orden G rocer Co. 

A m erican  E ag le , % s 8 30 
A m erican  E ag le , %s 8 20 
A m erican  E ag le , % s 8 10 

S pring  W h ea t 
Roy B ak e r

M azeppa .........................  7 70
Golden H orn , b ak ers  7 60
W isconsin  R ye ...........6 30
B ohem ian  R ye ..........  6 75

Ju d so n  G rocer Co.
C ereso ta , % s ...............8 40
C ereso ta , % s ............. 8 50
C ereso ta , %s ...............8 60

V oig t M illing Co.
C olum bian ................... 8 25

W orden G rocer Co. 
W ingold, % s c lo th  . .  9 00 
W ingold, % s c lo th  . .  8 90 
W ingold, % s c lo th  . .  8 80 
W ingold, % s p a p e r  . .  8 85 
W ingold, % s p a p e r  . .  8 80 

Meal
B olted  .............................  4 70
Golden G ran u la ted  . .  4 90 

W h ea t
N ew  R ed  .......................  1 42
N ew  W h ite  ............... 1-38

O ats
M ichigan c a r lo ts  . . . .  60
L ess th a n  ca r lo ts  . . . .  62

Corn
C arlo ts  ...........................  83
L ess  th a n  ca rlo ts  . . . .  85

H ay
C arlo ts  .........................  15 00
L ess th a n  ca rlo ts  . .  17 00 

Feed
S tree t C ar F eed  . . . .  33 00 
No. 1 Corn & O at F d  33 00
C racked  C orn ........... 32 00
C oarse  C orn M eal . .  32 00 

FR U IT  JA R S 
M ason, p ts ., p e r  gro. 4 25 
M ason, q ts ., p e r  gro. 4 65 
M ason, % gal. p e r  gro. 7 25 
M ason, can  tops, gro . 2 00 

G E L A T IN E
Cox’s, 1 doz. la rg e  . .  1 45 
Cox’s, 1 doz. sm all . .  00
K nox’s  Spark ling , doz. 1 25 
K nox’s  S park ling , g r. 14 00 
K nox’s  A cidu’d  doz. . .  1 25 
M inute, 2 q ts ., doz. . .1  10 
M inute, 2 q ts ., 3 doz. 3 25
N elson ’s  .........................  1 50
O xford ...........................  75
P ly m o u th  Rock, P hos. 1 25 
P ly m o u th  Rock, P la in  90 

GRAIN BAGS
B road G auge ............... i s
A m oskeag .....................  19

H erbs
Sage .................................  15
H ops .................................  is
L au re l L eaves  ............. 15
S enna  L eaves ............... 25

H ID E S AND P E L T S  
H ides

G reen, No. 1 .............  13
G reen, No. 2 .............  12
Cured, N o. 1 ........... . i f
C ured , No. 2 14

C alfsk in , g reen , N o. I  16 
C alfsk in , g reen , No. 2 13% 
C alfskin, cu red . No. 1 16 
C alfsk in , cured , No. 2 14% 

P e lts
Old W ool ............... 60@l 25

................... 15@ 25
S h earlin g s  ...........  io@  20
„  T allow
No. 1 .....................  @ 5
No. 2 ...................  @ 4

Wool
U nw ashed, m ed. @24
U nw ashed, fine . .  @20

HORSE RADISH 
P e r  doz.................................  90

Jelly
51b. pa ils , p e r  doz. . .2  30 

151b. pa ils , p e r  p a il . .  65
301b. pails, p e r  p a il . .1  25 

JE L L Y  G LA SSES 
% p t. in  bbls., p e r  doz. 15 
% p t. in  bbls., p e r  doz. 16 
8 oz. capped  in  bbls.,

p e r  doz.............................. i s
M A PL E IN E

2 oz. bo ttles , p e r  doz. 4 00 
1 oz. bo ttle s , p e r  doz. 2 25 
% oz. bo ttles , p e r  doz. 1 10 

M INCE M EAT
P e r  case  ....................... 2 85

M OLASSES 
N ew  O rleans

F a n c y  Open K e ttle  . . .  42
Choice ...........................  35
Good ............................. .** 22
P a i r  ......................   20

H a lf b a rre ls  2c e x tra  
R ed H en , No. 2% . . . l  75
Red H en , No. 5 ...........1 75
Red H en , No. 10 . . . . 1  65 

M USTARD
% lb. 6 lb. box ........... 16
„  , O LIV ES 
B ulk, 1 gal. kegs  1 00@1 10 
B ulk, 2 gal. kegs  95@1 05 
Rylk, 5 gal. kegs  90@1 00
Stuffed, 5 oz. ...............  90
Stuffed, 8 oz...................  1 25
Stuffed, 14 oz.....................2 25
P it te d  (n o t s tu ffed)

oz...............................  2 25
M anzan illa , 8 oz.............  90
L unch, 10 oz......................1 35
L unch, 16 oz......................2 25
Q ueen, M am m oth , 19

..................................... 4 25
Queen, M am m oth, 28

°* ...................................... 5 75
Olive Chow, 2 doz. cs.

p e r  doz........................  2 25
P IC K L E S

M edium
B arre ls , 1,200 co u n t . .  7 50 
H a lf bbls., 600 co u n t 4 25
5 gallon  kegs ...............  l  90

Sm all
B arre ls  ...........................  9 50
H alf b a rre ls  ............... 5 25
5 gallon  kegs ............... 2 25

G herk ins
B a rre ls  .........................  13 00
H a lf  b a rre ls  ................. 6 25
5 gallon  kegs  ............... 2 50

S w eet Sm all
B a rre ls  .......................  16 00
H a lf  b a rre ls  ...............  8 60
5 gallon  kegs .............  3 20

P IP E S
Clay, No. 216, p e r  box 1 75 
Clay, T . D. fu ll coun t 60
Cob .................................  90

PLA YIN G  CARDS 
No. 90, S team b o a t . . . .  75
No. 15, R iva l a sso rte d  1 25 
No. 20, R over, en am ’d 1 50
No. 572, S p e c i a l ...........1 75
No. 98 Golf, S a tin  fin. 2 00
No. 808, B ic y c le ...........2 00
No. 632 T o u m ’t  w h is t 2 25 

POTASH
B a b b itt’s, 2 doz........... 1 75

PRO V ISIO NS 
B arreled  P o rk  

C lear B ack  ..2 2  00@23 00 
S h o rt C u t C lr 20 00@21 00
B ean  ............... 16 00@17 00
B risket, C lear 27 00@28 00
P ig  .............................
C lear F am ily  ........... 26 00

D ry s a l t  M eats 
S P  B ellies . . . .  14%@15 

Lard
P u re  in  tie rce s  . 11% @12 
Com pound L a rd  . 8%@ 9 
80 lb. tu b s  . . .  .a d v a n c e . .%
60 lb. tu b s  . . . .a d v a n c e  %
50 lb. tu b s  . . . .a d v a n c e  %
20 lb. pa ils  . . .a d v a n c e  %
10 lb. pa ils  . . .a d v a n c e  %
5 lb . p a ils  . . .a d v a n c e  1 
8 lb p a ils  . . .a d v a n c e  1 

Sm oked M eats 
H am s, 14-16 lb. 14%@15 
H am s, 16-18 lb. 14 @14% 
H am s, 18-20 lb. 13%@14 
H am , d ried  beef

s e ts  ................... 29 @30
C alifo rn ia  H am s 10% @11 
P icn ic  Boiled

H am s ............... 19%@20
Boiled H a m s  . .  22 @23 
M inced H a m  . .  12 @12% 
B acon  .................  1« O H

4 70 
2 50 
4 70 
2 50

48

90

48

07%

S ausages
B o lo g n a ...............  10% @11
L iver .....................  9% @10
F ra n k fo r t  ......... 12 @12%
R °r i  ...................  11 @12

T ongue ...........................  u
H eadcheese  . . . . . . . . .  10

Beef
B oneless ......... 20 00@20 50
R um p, new  . .  24 50@25 00 

P ig 's  F ee t
% bbls...............................  1 06
% bbls., 40 lb s ............3 10
% bb ls ............................... 4 25
1 bb l.................................... 8 50

T rip e
K its , 15 lb s .....................  90
% bbls., 40 lb s ........... 1 60
% bbls., 80 lb s ........... 3 00

C asings
H ogs, p e r % .................  35
Beef, rounds, s e t  . .  24@26 
Beef, m iddles, s e t  . .  80 @85 
Sheep, p e r  bundle  . . . .  85

U ncolored B u tte rln e  
Solid D a iry  . . . .  12%@16% 
C o u n try  Rolls . .  13 @19% 

C anned M eats 
Corned beef, 2 lb . .
Corned beef, 1 lb . .
R oast beef, 2 lb. . . .
R oast beef, 1 lb. . . .
P o tted  M eat, H am

Flavo r, % s ............
P o tted  M eat, H am

Flavo r, % s ............
D eviled M eat, H am

F lavo r, % s ............
D eviled M eat. H am

F lavo r, % s ............
P o tted  T ongue, %s 
P o tted  T ongue, % s 

RICE
F an cy  .........................7
J a p a n  S ty le  ......... 5
B roken ................... 3% @4)4

RO LLED  OATS 
Rolled A venna, bbls. 7 25 
S teel Cu, 100 lb. sk s. 3 70
M onarch, bb ls ...............  6 75
M onarch, 90 lb . sk s. 3 25 
Q uaker, 18 R eg u la r . .  1 45 
Q uaker, 20 F am ily  . .  4 80

SALAD DRESSIN G
Colum bia, % p t .............. 2 25
Colum bia, 1 p in t . . . .  4 09 
D urkee’s, la rge  1 doz. 4 59 
D urkee’s, sm all, 2 doz. 5 25 
S n ide r’s, la rge , 1 doz. 2 35 
S n ider’s  em ail. 2 doz. 1 35 

SA L ER A TU S 
P ack ed  60 lbs. in  box. 

A rm  an d  H a m m e r . .  3 00 
W yando tte , 100 % s . .  3 00 

SAL SODA
G ran u la ted , bb ls..............  80
G ranu la ted , 100 lbs. cs. 90 
G ranu la ted , 36 pkgs. . .  1 25

SA L T
Com m on G rades

100 3 tb. sack s  ............  2 60
70 4 lb. sack s  ............  2 40
60 5 lb. sack s  ............  2 40
28 10 lb. sacks  .............  2 25
56 lb. sack s  ............... 40

28 lb. sack s  ...............  20
W arsaw

56 lb. sack s  ................... 26
28 lb. d a iry  in  d rill bags  20 

S olar Rock
56 tb. sack s  .......................  26

Com m on
G ran u la ted , F in e  . . . .  1 10
M edium , F in e  ............. 1 15

SA L T FISH  
Cod

L arge , w hole . . . .  @ 8
Sm all, w hole . . . .  @ 7%
S trip s  o r  b rick s  . .  9@13 
Pollock ................... @ 5%

Sm oked Salm on 
S tr ip s  .............................  9

H alibu t
S tr ip s  .................................  i s
C hunks .........................  19

H olland H erring  
Y. M. wh. hoop bbls. 
r .  M. wh. hoop % bbls.
S'. M. wh. hoop kegs 
r .  M. w h. hoop M ilchers 

kegs
S tan d a rd , bb ls ............ 11 75
S tan d a rd , % bbls. . . . . 6 13
S tan d ard , kegs . . . . 80

Trout
No. 1, 100 lb s ............. . 7 50
No. 1, 40 lb s ............. . 2 25
No. 1 10 lb s ................. 90
No. 1, 2 lb s ................... . 75

Mackerel
M ess, 100 lb s ............... 15 50
M ess, 40 lb s ............... 6 75
M ess, 10 lb s ................ 1 75
M ess, 8 lb s ................... 1 50
No. 1, 100 lb s ............... 14 50
No. 1, 40 lb s ................. . 6 30
No. 1, 10 lb s ................ . 1 65

Lake Herring
100 lb s .............................. 4 00
40 lb s ............................... 2 10
10 lb s ............................ 60
8 lb«.............................. 94

IQ
S E E D S  ‘

A nise ...............................  20
C anary , S m y rn a  . . . .  8%
C araw ay  .......................  15
Cardom on, M alab a r 1 20
C elery ............................  45
H em p, R u ssian  ...........  5
M ixed B ird  ................. 9
M usta rd , w h ite  ...........  12
P oppy  ...........................  1«
R ape  ...............................  10

SH O E BLACKING 
H andy  Box, la rg e  3 dz. 3 50 
H an d y  Box, sm all . .  1 25 
B ixby’s  R oyal P o lish  85 
M iller’s  C row n P o lish  85 

S N U F F
Scotch, in  b lad d ers  . . . .  37
M accaboy, in  ja r s  ......... 35
F ren c h  R apple  in  j a r s  . .  43 

SODA
B oxes ...............................  5%
K egs, E n g lish  .............  4%

SP IC E S 
W hole Spice« 

A llspice. J a m a ic a  ..9@ 10 
Allspice, lg  G arden @11 
Cloves, Z an z ib a r . .  @22 
C assia, C an ton  . .  14 @15 
C assia, 5c pkg. dz. @25 
G inger, A frican  . .  @ 9% 
G inger, C ochin . . .  @14% 
M ace, P e n a n g  . . . .  @70
M ixed, No. 1 ......... @17
M ixed, No. 2 ...........  @16
M ixed, 5c pkgs. dz. @45 
N u tm egs, 70-180 . .  @30 
N u tm egs, 105-110 ..@ 25 
N u tm egs, 105-110 . .  @25 
P epper, B lack  . . . .  @15 
P epper, W h ite  . . . .  @25 
P epper, C ayenne . .  @22 
P a p rik a , H u n g a rian  

P u re  G round in Bulk 
A llspice, J a m a ic a  . .  @12 
Cloves. Z an z ib a r . .  @28 
C assia, C an ton  . . . .  @22 
G inger, A frican  . . .  @18 
M ace, P e n a n g  . . . .  @75
N utm egs ...................  @35
Pepper, B lack  ........... 18
Pepper, W h ite  . . . .  @32 
P epper, C ayenne . .  @24 
P a p rik a , H u n g a ria n  @45 

STARCH 
,  Corn
K ingsford , 40 lb s ...........7%
M uzzy, 20 lib . pkgs. . .  5% 

K ingsford
S ilver Gloss, 40 lib . . 7%
M uzzy, 40 l ib . pkgs. . . 5  

Gloss
Argo, 24 5c p k g s .......... 90
S ilver Gloss, 16 3tbs. . . 6% 
S ilver Gloss, 12 61b:s. 8%

M uzzy
48 l ib .  p ack ag es  ........... 5
16 31b. p ackages  . . . .  4%
12 61b. p ack ag es  ........... 6
501b. boxes ............... 31c

SY RU PS " *
Corn

B arre ls  .............................  28
H alf b a rre ls  ........................30
B lue K aro , No. 1%,

4 doz...................... 3 45
Blue K aro , No. 2, 2 dz_ 1 95 
B lue K aro , No. 2% 2

doz............. ...................... 2 35
Blue K aro , No. 6, 1 dz. 2 30 
Blue K aro , No. 10, %

doz..................................  2 20
Red K aro , No. 1 % 4

doz...................................  3 80
Red K aro , No. 2 ,2 dz. 2 30 
R ed K aro , No. 2%, 2dz. 2 75 
R ed K aro , No. 5, 1 dz. 2 70 
Red K aro , No. 10 %

doz...................................  2 60
P u re  C ane

F a ir  .................................  16
Good .................................  20
Choice ...........................  25

F o lger’s  G rape Punch 
Q uarts , doz. case  . .  6 00 

T A B L E  SAUCES
H alford , la rg e  ........... 3 76
H alford , sm all ........... 2 25

TEA
Unoolored Jap a n

M edium  ...................  20@25
Choice .......................  28@33
F an cy  .........................  36@45
B ask e t-fired  M ed’m  28@30 
B ask e t-fired  Choice 35@37 
B ask e t-fired  F an cy  38@45
No. 1 N ibs ............... 30@32
S iftings, bu lk  ....... 9@10
Siftings, 1 lb. pkgs. 12@14

G unpow der
M oyune, M edium  . .  28@33 
M oyune, Choice . .  35@40
M oyune, F an cy  ___  50@60
P in g  Suey, M edium  25@30 
P in g  Suey, Choice 35@40 
P in g  SUey, F a n c y  . .  45 @50 

Young Hyson
Choice .......................  28@30
F a n c y  .......................  45@55

Oolong
Form osa , M edium  . .  25@28 
Form osa , Choice . .  32@35 
Form osa , F an cy  . .  50@60 

E nglish  B reak fas t 
Congou, M edium  . .  25@30 
Congou, Choice . . .  30@35 
Congou, F a n c y  . . . .  40@60 
Congou, Ex. F a n c y  63@S0 

Ceylon
Pekoe, M edium  . . . .  28@30 
D r. Pekoe, Choice . .  30@35 
F lo w ery  O. P . F a n c y  40@50

TOBACCO 
F ine  C u tB lot ......................... 1 4K

Bugle, 16 oz. . .  * 5 2
Bugle, 10c ............7.7 j?  2

t e W S r l g
g s s t  V “ •.•••• t  
M r « » : : -
N o L im it, 16 oz. . . a «0

o j ! b ! £ :  S “ a  15 »

S terling . L* f t ° D  |  f f

flit C & ,  C6acniSter l \\ 
Sw eet Cuba, 10c .77. of 
Sw eet Cuba, 1 lb. t  A 4 so 
S S  Cuba, % f t .  f0?, \  g  
Sw eet B urley , 5c L& D 5 7« 
|w e e t  Burley,’ 8 o T  . \  45 
f ^ e e t  Burley. 16 oz. 4 90 
Sw eet M ist. % gro. . 5 79 
Sw eet M ist. 8 oz. . 11 JX
T elegram , 6c ......... 5 7 «
T iger, 5c ............. ** 5 IS
T iger, 25c can s  . 2 40
U ncle D aniel, l  n> «0 
U ncle D aniel, 1 oz. .*. 5 ®2

P lug
Am. N avy, 16 oz.............32
Apple, 10 lb. b u t t  . . . .  36
D rum m ond N a t. L eaf, 2 

a n d  5 lb. . . . . . .  i»a
D rum m ond N a t. L e a f ”

p e r  doz...................  ’ qR
B a ttle  A x ......... " "  an
B racer, 6 an d  12 lb.* 7. 30
Big Four, 6 an d  16 lb. 32
B oot Jack , 2 lb ............... 90
Boot Jack , p e r  doz. *7  96
Bullion, 16 oz............. 46
C lim ax Golden T w ins *8 
Clim ax, 14% oz. . . . . . .  44
Clim ax, 7 oz...................  47
D ay’s W ork, 7 & 14 lb . 38 
C rem e de M enthe, lb. 62 
D erby, 5 lb. boxes . . . .  28
5 B ros., 4 lb .................. 66
F o u r Roses, 10c . . . .  90
G ilt Edges, 2 lb ............. 50
D°Jd Rope, 6 and  12 lb. 58 
Gold Rope, 4 and  8 lb. 58 
G. O. P „  12 and  24 lb . 40 
G ran g e r T w ist, 6 lb . . .  46
G. T. W ., 10 an d  21 lb. 36 
H orse  Shoe, 6 and  12 lb. 43 
H oney  D ip T w ist, 5

and  10 lb ........................ 45
Jo lly  T ar, 5 and  8 lb." 40 
J . T „  5% an d  11 lb. . .  40 
K en tu ck y  N avy, 12 lb. 32 
K eystone  T w ist, 6 lb. 45
K ism et, 6 lb .................... 48
M aple Dip, 20 oz........... 28
M erry  W idow . 12 lb. . .  32 
N obby Spun Roll 6 & 3 58
P a rro t ,  12 lb .................... 32
P a tte rs o n ’s  N a t. L e a f  93 
P eachey . 6, 12 & 24 lb. 41 
P icn ic  T w ist, 5 lb. . .  45 
P ip e r  H eidsieck , 4 & 7 lb.69 
P ip e r H eidsieck , p e r dz. 96 
Polo, 3 doz., p e r  doz. 48
R edicu t, 1 % oz...............  38
Scrapple, 2 and  4 doz. 48 
S h e rry  Cobbler, 8 oz. 32 
S p ea r H ead , 12 oz. . .  44 
S p ear H ead , 14% oz. . .  44 
S p ear H ead , 7 oz. . .  47
Sq. D eal, 7, 14 & 28 lb. 30 
S ta r, 6, 12 a n d  24 lb. 43 
S tan d a rd  N avy, 7%, 15

an d  30 lb ......................... 34
Ten P enny , 6 a n d  12 lb. 35
Tow n T alk , 14 oz........... 31
Y ankee Girl, 12 & 24 lb . 31 

S crap
All R ed, 5c ................... 5 76
Am. U nion S crap  . . . .  5 40
B ag  P ipe, 5c ............. 5 88
C utlas, 2% oz. ........... 26
Globe Scrap , 2 oz. . . .  30 
H ap p y  T hough t, 2 oz. 30 
H oney  Comb Scrap, 5c 5 76 
H o n est Scrap , 5c . . . .  1 65 
M ail P ouch , 4 doz. 5c 2 00
Old Songs, 5c ............. 5 76
Old T im es, % gro. . .5  50 
P o la r  B ear, 5c, % gro. 5 76 
Red B and, 5c % gro. 5 76 
R ed M an Scrap , 5c . .  1 42 
Scrapple , 5c pkgs. . . .  48 
Sfure Shot, 5c % gro. 5 76 
Y ankee G irl S crap  2oz. 5 76 
P a n  H and le  Scrp  % gr 5 76 
P each ey  Scrap , 5c . . . .  5 76 
U nion W orkm an, 2% 6 00 

Sm oking
All L eaf, 2% & 7 oz. 30
BB, 3% oz...................... 6 00
BB, 7 oz.......................  12 00
BB, 14 oz.......................  24 00
B agdad, 10c t in s  . . . .  11 62
B adger, 3 oz.......................5 04
B adger, 7 oz.................  H  52
B anner, 5c .................. 5 76
B anner, 20c ..............  1 60
B anner, 40c ..............  3 20
Belwood, M ix tu re , 10c 94
B ig  Chief, 2% oz. . .  6 00
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SPECIAL PRICE CURRENT 15 16 17
12 13 14

8m oklng
B ig  C hief, 16 oz...........  30
B ull D u rh am , 5c . . . .  5 85 
B ull D urham , 10c . .  11 52 
B ull D u rh am , 15c . .  17 28 
B u ll D u rh am , 8 oz. . .  3 60 
B ull D u rh am , 16 oz. . .  6 72
B u ck  H o rn , 5c ........... 5 76
B uck  H orn , 10c . . . .  11 52
B r ia r  P ipe , 5c ..........  5 76
B ria r  P ipe , 10c ___  11 52
B lack  Sw an, 5c . . . .  5 76 
B lack  Sw an, 14 oz. . .  3 50
Bob W h ite , 5c ........... 6 00
B ro therhood , 5c . . . . . .  6 00
B ro therhood , 10c . . . .  11 10
B ro therhood , 16 oz. 5 05 
C arn iva l, 5c . . . . 1 . . .  5 70
C arn iva l, % oz. . . . . . .  39
C arn iva l, 16 oz. . - . . .  40
C ig a r C lip’g, Jo h n so n  30 
C ig a r C lip’g, S eym our 30 
Id e n tity , 3 a n d  16 oz. 30 
D arb y  C ig a r C u ttin g s  4 50 
C o n tin en ta l Cubes, lOc 90 
C orn  C ake, 14 oz. . . . .  2 55
C orn  C ake, 7 oz...........1 45
C orn  C ake, 5c .............  5 76
C ream , 50c p a i l s .........4 70
C uban  S ta r, 5c foil . .  6 76 
C uban  S ta r ,  16 oz. p is  a 72
C hips, 10c ................... 10 30
Dills B es t, 1% oz...........  79
Dills B est, 3% oz...........  77
D ills B es t. 16 o s...........  73
D ixie K id, 5c ...............  48
D uke’s  M ix tu re , 5c . .6  76 
D uke’s  M ix tu re , 10c ..11  52 
D uke’s  C am eo, 5c . . . . 6  76
D rum , 6c .......................  6 76
F . F . A., 4 oz. ........  6 04
F . F . A.. 7 oz............... 11 52
F ash io n , 6c ................. 6 00
F ash ion , 16 os. ...........  5 28
F iv e  Bros.. 6c ...........  5 '<6
F iv e  B ros., 10c ...........10 63
F iv e  c en t c u t P lu g  . .  29
F  O B 10c .....................11 52
F o u r R oses, 10c . . . . .  96
Fu ll D ress, 1% oz. . .  72
G lad H and , 6c ........... 48
Cold B lock, 10c ..........12 00
Gold S ta r , 60c p a ll . .  4 60 
(Jail A  Ax. N avy , 5c 6 76
G row ler, 6c .................  42
G row ler, 10c ...............  94
G row ler, 20c ............... 1 85
G ian t. 6c ...................  6 76
G ian t, 40c .....................  3 72
H an d  M ade. 2% oz. . .  60
H aze l N u t, 6c ........... 6 76
H oney  D ew, 10c . . . .1 2  00
H u n tin g , 6 c ...................  38
1 X  L , 6c .......................  6 10
I  X  L, In  p a lls  . . . . . .  8 90
J u s t  S u its , 5 c ................. 6 00
J u s t  Su its, 10c ........... 12 00
K iln Dried, 25c ........... 2 45
K ing  B ird, 7 oz................2 16
King B ird , 10c ........... 11 52
K ing B ird , 6o . . . . . . . .  6 76
La T u rk s ,  5c ........... 6 76
L ittle  G ian t, 1 lb ...........  28
L ucky  S tr ik e , 10c . . . .  96
Le Redo, 3 o s ............... 10 80
L e RSdo, 3 f t  16 oz. 88 
M yrtle  N avy , 10c . . . .1 1  52
M yrtle  N avy . 5 c ......... 5 76
M ary land  C3ub, 5c . . .  50
M ayflower, 6c . . . . . . .  6 76
M ayflower, 10c ........... 96
M ayflow er, 20c ...........  1 92
N ig g er H a ir , 5c ......... 6 00
N igger H a ir , 10c . . . .1 0  70
N igger H ead , 5 c .........5 40
N igger H ead . 10c . . .1 0  56
N oon H o u r, 5c ...........  48
Old Colony, 1-12 g ro . 11 52
Old M ill,. 5C .................  5 76
Old E n g lish  C rve  l% oz. 96
O ld C rop, 5c ...............  5 76
O ld C rop, 25c ............. 20
P. S., 8 os. 80 lb . cs. 19 
P. 8 ., 8 os., p e r  g ro . 5 70
P a t  H an d , 1 o s...............  63
P a tte rs o n  Beal, 1% oz. 48 
P a tte rso n  Seal, 3 oz. . .  96 
P a tte rs o n  Seal, 16 oz. 5 00
P eerle ss , 6c ............... 5 76
P eerle ss , 10c c lo th  ..1 1  52 
P ee rle ss , 10c p a p e r  ..1 0  80
P ee rle ss , 20c ..................2 04
P eerle ss , 40c ..................4 08
F la sa , 2 g ro . case  . . . . 5  76 
P lo w  Boy, 5c . . . . . . .  5 76
P lo w  Boy, 10c ........... 11 40
P lo w  Boy, 14 oz............... 4 70
P edro , 10c .....................l i  93
P r id e  o f V irg in ia , 1% 77
P ilo t, 5c ....................  5 76
P ilo t, 14 oz. doz ...........2 10
P r in ce  A lbe rt, 5c . . . .  48
r a n e e  A lbert, 10c . . . .  96 
P r in ce  A lbert, 8 oz. . .  8 84 
P r in c e  A lbert, 16 oz. 7 44 
Q ueen Q ua lity , 6c . .  48
Rob R oy, 6c fo il . . . .  5 76 
R ob Roy, 10c g ro ss  ..1 0  52
ROb R oy, 25c doz .......... 2 10
Rob Roy, 60c dos. . . .  4 16 
8 . f t  M ., 6c g ro ss  . . . .  5 76 
8 . f t  M ., 14 os., doz. . .  3 20 
S o ld ier B ey, 6c g ro ss  5 76

P ilo t, 7 oa. dos. . . . .  l  05
S old ier Boy, 1 lb ...........4 75
S w eet C aporal, 1 os. 60
S w eet L o tu s, 5 c ...........5 76
S w eet L o tu s , 10c . . . .1 1  52 
S w eet L o tu s , p e r  d s . 4 60 
S w eet R ose, 214 oz. . .  30 
S w eet T ip  Top, So . .  50 
S w eet T ip  T op, 10c . .  1 00 
S w eet T ips, % g r o . . . 10 08
Sun C ured , 10c ............. 98
S u m m er T im e, 5o . . .  6 76 
S u m m er T im e, 7 o z .. .  1 65 
S um m er T im e, 14 oz. 3 50 
S tan d a rd , 5c fo il 5 76 
S tan d a rd , 10c p a p e r  8 64 
Seal N . C. 1% c u t p lug  70 
Seal N . C. 1% G ran . 63 
T h ree  F e a th e rs , 1 oz. 43 
T h ree  F e a th e rs , 10c . l i  ot 
T h ree  F e a th e rs  and  

P ip e  com bina tion  . .  2 25 
T om  & J e r ry , 14 oz. 3 60 
Tom  & J e r ry , 7 oz. . .1  80 
Tom  & J e r ry , 8 oz. . .  76
T ro u t L ine, 5c ........... 5 90
T ro u t L ine, 10c ......... 11 00
T u rk ish . P a tro l, 2-9 5 76
T uxedo, 1 oz. b ag s  . .  48 
T uxedo, 2 oz. t in s  . . .  96
T uxedo, 20c ................... 1 90
T uxedo, 80c t in s  . . . .  7 45
T w in  O aks, 10c . .  96
U nion L eader, 60c . . .  5 10 
U nion L eader, 26c . .  2 60 
U nion L ead e r, 10c ..11  52 
U nion L eader, 5c . . . .  6 00 
U nion W o rk m an , 1% 5 76
U ncle Sam , 10c ......... 10 98
U ncle Sam , 8 oz...........2 25
U. S. M arine, 5c . . .  5 76 
V an B ibber, 2 oz. t in  88 
V elvet, 5c pouch  . . . .  48
V elvet, 10c t in  ............. 96
V elvet, 8 oz. t in  -----3 84
V elvet, 16 oz. can  . . .  7 68 
V elvet, com bina tion  cs 5 76
W a r  P a th ,  5c ............. 6 00
W a r P a th ,  20c ............. 1 60
W av e  L ine, 8 oz...........  40
W av e  L ine, 16 oz........... 40
W ay  up, 2% oz........... 5 75
W ay  up, 16 oz. p a ils  . .  31
W ild F ru it ,  5c ............. 5 76
W ild  F ru it ,  10c ......... 11 52
T urn  T urn , 6c ...........  5 76
Turn  Y um , 10c ........... 11 52
T u m  V um , 1 lb ., dos. 4 60

M e . . . .1 0  50

T W IN E
C otton , 3 p ly  ............... 20
C otton , 4 p ly  ...............  20
J u te ,  2 p ly  .....................  14
H em p, 6 p ly  .................  13
F lax , m edium  ............. 24
W ool, 1 lb . b a le s  . .  10%

V IN EG A R
W h ite  W ine , 40 g ra in  8% 
W h ite  W ine , 80 g ra in  11% 
W h ite  W ine , 100 g ra in  13 
O akland  V in eg ar & P ick le  

Co.’s  B ran d s
H ig h lan d  app le  c id e r 18 
O ak land  app le  c id e r . .  13
S ta te  Seal s u g a r  ___  11%
O akland  w h ite  p ick lg  10 

P ack ag e s  free .
W ICKING

No. 0, p e r  g ro ss  . . . .  30
No. 1, p e r  g ro ss  .........40
No. 2, p e r  g ro ss  .........50
No. 3, p e r  g ro ss  ........  75

W O O D E N W A R E
B ask e ts

B ushels  .........................  1 00
B ushels, w ide band  . .  1 15
M ark e t .........................  40
S plin t, la rg e  .................  4 00
Splin t, m edium  ...........  3 60
S plin t, sm all ...............  3 00
W illow , C lothes, la rg e  8 75 
W illow , C lothes, sm a ll 7 25 
W illow , C lothes, m e’m  8 60

B u tte r  P la te s  
O vals

% lb., 250 in  c ra te  . . . .  35 
% lb., 250 in  c ra te  ____ 35
1 lb ., 250 in  c r a t e ...........40
2 lb ., 250 in  c r a t e ...........50
3 lb ., 250 in  c ra te  ............. 70
6 lb., 250 in  c ra te  . . . . . .  90

W ire  E n d
1 lb ., 250 in  c r a t e ...........35
2 lb., 250 in  c r a t e ...........45
3 lb ., 250 in  c r a t e ...........55
5 lb ,, 20 in  c ra te  ............. 65

C h u rn s
B arre l, 5 gal., each  .
B arre l, 10 g a l., each

C lo thes P in s  
R ound H ead

4% inch , 5 g ro ss  ............. 65
C artons, 20 2% doz. bx s  70 

E gg C ra te s  and  F illers  
H u m p ty  D um pty , 12 dz. 20
No. 1 com plete  ..........    40
No. 2, com plete  ................28
C ase  N o. 2, fillers, 15

n e ts  ...........................  l  85
G sas, ssedlnas, 18 s e ts  1 l i

. 2 40 
.2 65

F au ce ts
C ork  lined, 3 in ................... 70
C ork  lined , 9 in ............  80
C ork lined, 10 in .....90

Mop S tick s
T ro ja n  sp rin g  ............... 90
E clipse  p a te n t sp rin g  85
No. 1 com m on ...............  80
No. 2 p a t. b ru sh  ho ld e r 85
Ideal No. 7 ..........................85
121b . co tton  m op h ead s  l  30

P alis
10 q t. G alvanized  ___ 1 95
12 q t. G alvan ized  . . . .  2 10 
14 qt. G alvanized  . . . .  2 35 
F ib re  ...............................  2 40

T oothp icks
B irch , 100 p a c k a g e s ,. .  2 00 
Ideal ...............................  g5

T rap s
M ouse, wood, 2 ho les . .  22 
M ouse, wood. 4 holes . .  45 
10 q t. G alvanized  . . . .  1 55 12 q t. G alvanized  . . . .  1 70 
14 q t. G alvanized  . . . .  1 90 
M ouse, wood, 6 holes . .  70
M ouse, tin , 5 h o l e s ___ 65
R at, wood .............. 80
R at, sp rin g  .....................  75

T u b s
20-in. S tan d a rd , No. 1 8 00 
18-in. S tan d a rd , No. 2 7 00 
16-in. S tan d a rd , No. 3 6 00 
20-in. Cable, No. 1 . .  8 00 
18-in. Cable, No. 2 . .  7 00 
16-ln. Cable, No. 3 . .  6 00
No. 1 F ib re  ........... . . .1 6  50
No. 2 F ib re  .................15 00
No. 3 F ib re  .......... . . .1 3  50
L a rg e  G alvanized  . . .  6 50
M edium  G a lv an ized .. 5 75
S m all G alvanized  . . .  5 00

W ashboards
B anner, Globe ............... 3 00
B rass, S ingle ............... 3 75
G lass, S ingle ............... 3 60
Single A cm e ..............  3 50
Double P e e rle ss  ......... 5 25
Single P e e rle ss  ........... 3 85
N o rth e rn  Q ueen ......... 4 15
D ouble D uplex  ........... 3 75
Good E n o u g h  ........... 3 85
U n iv e rsa l .......................  3 80

W indow  C leaners
12 in ..................................  l  65
14 in ..................................  1 85
16 in ..................................  2 30

W ood Bowls
13 in . B u t t e r ................ 1 75
15 in. B u tte r  ...............  2 50
17 in. B u tte r  ............... 4 76
19 in. B u tte r  ............... 7 50

W R A P PIN G  P A P E R
Com m on S traw  ...........2
F ib re  M anila, w h ite  . .  3 
F ib re  M anila, co lored  4
No. 1 M anila  ...............4
C ream  M an ila  ............... 3
B u tch e rs ’ M an ila  . . . .  2% 
W ax  B u tte r , s h o r t  c ’n t  10 
W ax  B u tte r , fu ll c ’n t  15 
W ax  B u tte r , ro ils  . . .  12

Y E A ST  C A K E
M agic, 3 doz..................1 15
S unligh t, 3 doz...............1 00
S unligh t, 1% doz...........  50
T e a s t  F oam , 3 doz. . .1  15 
T e a s t  F oam , 1% doz. 85

YOURS T R U L Y  L IN E S  
P o rk  a n d  B ean s  2 70@3 60 
C ondensed Soup 3 25 @8 60 
S alad  D ress in g  3 80@4 50 
A pple B u tte r  . . . .  @8 80
C atsu p  ............... 2 70@6 75
M acaron i ......... 1 70@2 35
Spioes ............... 40@ 85
H erb s  ..................... @ 75

A X L E  G R EA SE

1 lb. boxes, p e r  g ro ss  8 70 
3 lb. boxes, p e r  g ro ss  22 70

CHARCOAL
Car lots or local shipments, 

bulk or sacked in paper or jute. 
Poultry and stock charcoal.

BAKING PO W D E R  
K. C.

, .  Doz.
10 oz., 4 doz. in case  85
15 oz. 4 doz. in  case  1 25
20 oz., 3 doz. in  case  1 60
26 oz., 4 doz. in  case  2 00
50 oz., 2 doz. p la in  to p  4 06 
50 oz. 2 doz screw  to p  4 20 
80. oz., 1 doz. p la in  to p  6 50 
80 oz., 1 doz. sc rew  to p  6 75 

B arre l D eal No. 2 
8 doz. each  10, 15 a n d

25 oz...........................S3 80
W ith  4 dozen 10 oz. free  

B arre l D eal No. 2 
6 doz. each , 10, 15 and

25 oz. ........................... 24 60
W ith  3 dozen 10 oz. free

H a lf-B a rre l D eal No. 3 
4 doz. each , 10, 15 and

25 oz...........................16 40
W ith  2 doz. 10 oz. free  
All cases sold F . O. B. 

jo bb ing  po in t.
A ll b a rre ls  an d  h a lf- 

b a rre ls  sold F . O. B. C hi
cago.

Royal

16c s ize  . .  90
% lb c an s  1 35 
6 oz can s  1 90 
%Ib can s  2 50 
% Ib can s  3 76 
l ib  c an s  4 80 

“ “  Sib can s  13 00 
51b can s  21 50

CIGARS
Jo h n so n  C ig a r Co.’s  B rand  
D u tch  M as te rs  C lub 70 00 
D u tch  M aste rs , Inv . 70 00 
D u tch  M aste rs , P an . 70 00 
D u tch  M as te r  G rande  68 00 
L i ttle  D u tch  M as te rs

(300 lo ts) ............... 10 00
Gee J a y  (300 lo ts) . .1 0  00
E l P o r ta n a  ................... 33 00
S. C. W ............................ 32 00

W orden  G rocer Co. B ran d s  
C an ad ian  Club

L ondres, 60s, wood . . . .3 5
L ondres, 25s t in s  ........... 35
L ondres, 800 lo ts  ............10

COFFEE
OLD MASTER COFFEE

Roasted
D w in n e ll-W rig h t B ran d s

y  HIT EH 0US£

W h ite  H ouse, 1 lb . . . . . . . .
W h ite  H ouse, 2 lb .................
E xce lsio r, B lend, 1 lb ...........
E xcelsio r, B lend, 2 lb ...........
T ip  T op B land , 1 lb .............
R oyal B lend .........................
R oyal H ig h  G rade  .............
S u p erio r B lend .....................
B oston  C om bina tion  .........

D is trib u te d  by  Ju d so n  
G rocer Co., G rand  R ap id s; 
L ee & Cady, D e tro it;  L ee 
& C ady, K alam azoo ; Lee 
& Cady, S ag in aw ; B ay  
C ity  G rocer C om pany, B ay  
C ity ; * B row n, D av is  f t  
W arn er , Jac k so n ; G ods- 
m ark , D u ran d  & Co., B a t
tle  C reek ; F ie lb ach  Co., 
Toledo.

Old M as te r  Coffee 
San M arto  Coffee ,

R oyal G arden  T ea, pkgs. 40 
THE BOUR CO., 

TOLEDO, OHIO.
SOAP

L a u tz  B ros.’ f t  Co.
Acme, 70 b a rs  ...........3 05
Acme, 100 cakes, 5c sz  3 75 

•A corn , 120 cak es  . . . .  2 40 
C otton  Oil, 100 cak es  6 00 
C ream  B orax , 100 ck s  3 90 
C ircus, 100 cakes  5c sz  3 75 
Clim ax, 100 oval cak es  3 05 
Gloss, 100 cakes, 5c sz  3 75 
B ig M aste r, 100 b locks 3 90 
N ap h th a , 100 cak es  . .  3 90 
S a ra to g a , 120 cak es  . .  2 40

P ro c to r  & G am ble Co.
L enox  ...... ......................  3 20
Ivory , 6 oz.......................  4 00
Ivory, 10 oz ............... 6 75
S ta r  . . . -----3 35

S w ift & C om pany

S w ift’s P r id e  . . . . . . .  2 85
W hite  L a u n d ry  ........... 3 50
W ool, 6 oz. b a rs  . . . .  3 85 
W ool, 10 oz. b a rs  . . . .  6 50

T rad e sm a n  Co.’s  B ra n d
B lack  H aw k , one box 2 50 
BIsoast& aw k, five bx s  2 40 
Bl- d&wk, te n  bxs  2 25 

»lionai,
B. W ris ley

Goouer-Oeer ...................  4 00
Old C o u n try  .................  2 40

S couring
Sapolio, g ro ss  lo ts  . .  9 50 
Sapolio, h a lf gro. lo ts  4 85 
Sapolio, s ing le  boxes 2 40
Sapolio, h an d  ............... a 40
Scourine, 50 cakes  . .  l  80 
Scourine, 100 cakes  . .  3 50

Soap C om pounds
Jo h n so n ’s F ine , 48 2 3 25 
Jo h n so n ’s  X X X  100 6c 4 00
R ub-N o-M ore ............. 3 85
N ine O’Clock ............... 3 50

W ash in g  P ow ders
A rm our’s  .......................  3 70
B ab b itt’s  1776 ............... 3 75
Gold D ust, 24 la rg e  4 30 
Gold D ust, 100 sm all 3 85
K irkoline, 24 41b...........2 80
L a u tz  N a p h th a , 60s . .  2 40 
L au tz  N a p h th a , 100s  3 75
P ea rlin e  .........................  3 75
R oseine .........................  3 90
Snow  Boy, 60 5c . . . .  2 40 
Snow  Boy, 100 6c . . . .  3 75 
Snow  Boy, 24 pkgs..

F am ily  S i z e ..................3 75
Snow  Boy, 2 0 'p k g s .,

L a u n d ry  S ize ............  4 00
S w ift’s P rid e , 24s . . . .  3 65 
S w ift’s P rid e , 100s . .  3 65 
W isdom  ..........................  8 SO

The only 
[KIemSb I J c

C leanser
Guaranteed
b e f f B S t t *

80 - C A N S - $2.90

FITZPATRICK BROTHERS’ SOAP CHIPS
White City (Dish Washing).......................................
Tip Top (Caustic)..................................................
No. 1 Laundry Dry...........................................; ..............
Palm Pure Soap Dry................. .'.......................

BBLS.
>210 lbs......... Sc per lb.
250 lbs......... 4c per lb.
225 lbs......... 5 # c  per lb.
300 lbs......... 6Xc per lb

FOOTE & JENKS» : COLEM AN’S " b r a n d ì

Terpene)«». L e m O t l  and High Class Vanilla
Insist on getting Coleman’s Extracts from your jobbing grocer, or mail order direct to

________ FOOTE & JENKS, Jackson, Mich.

P U T N A M ’S
Double A

Bitter Sw eet Chocolates
The Highest in Quality Greatest in Demand

If you are not supplied a postal card will bring them 
Packed in five pound boxes

Vanilla, Pineapple, Orange, Lemon, Raspberry,
Walnut or Assorted.

Made by

National Candy Co., Inc.

Putnam Factory
GRAND RAPIDS MICHIGANM. O. DFWF.Y CO.. Jackson. Mich.
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BUSINESS-WANTS DEPARTMENT
A dvert isem ents  inserted under this head for two cents a word the first insertion and one cent a word for each subsequent 

________________________ L ,,us insertion. .N., charge less than  25 cents. C ash  must  accompany all orders. Q

ML

W an ted —M an w ith  th re e  to  te n  th o u 
san d  d o lla rs  c ap ita l to  ta k e  ac tiv e  in 
te re s t  t in  one of th e  best re ta il  s to re  
p roposition  in  a  M ichigan c ity  of 35,000 
popula tion . M ust be a  m an  w illing  to  
w ork  w ith  re ta il  experience  an d  ab ility  
a s  w ell a s  m oney. A good th in g  fo r 
r ig h t m an. A ddress No. 162, c a re  M ichi- 
g an  T rad esm an .______ 162

F o r  pale—D ru g  s to re  in  c ity  of 40,000 
in  M ichigan. C lean  an d  u p -to -d a te  stock. 
Good reaso n s  fo r selling. W rite  No. 163,
care  of M ichigan T rad esm an ._______ 163

F o r  Sale—L ong estab lish ed  g roce ry  
s to re  do ing  fine business a t  W atertow n , 
So. D ak .; good fa rm  a n d  c ity  b usiness ; 
w ill invoice, w ith  fix tu res, ab o u t $3,500. 
O w ner w ishes  to  re tire . A ddress “ G ro
c e r” 110 W es t K em p Ave., W aterto w n , 
So. D ako ta . N o tra d e  w an ted . 164 

G rocery—M eats an d  unclaim ed  fre ig h t; 
old e stab lish ed  business, on sp lendid  co r
n e r; th r e e  horses, th re e  w agons; cash  
sales $200 p e r d ay ; s tock  invoices $7,500; 
re a so n  w ill be exp lained  to  anyone  d e 
s ir in g  to  p u rch ase  a  good business. B. 
R. Collins, 1721 Q uindaro  B lvd., K an sa s
C ity, K an sa s . ______  165

W an ted —To h e a r  from  ow ner of good 
business  fo r sale. S ystem  Service  Co.,
K enton , Ohio.________  166

F o r  Sale—G eneral s to ck  of m e rc h a n 
d ise; no d ry  goods. W ill in v en to ry  $3,500. 
B es t sm all tow n  in  M ichigan. C ash  deal 
only considered . A b a rg a in  fo r  som e
one w ish in g  to  loca te  in  live tow n. A d
d ress  No. 167, c a re  M ichigan T rad esm an .

________________________167
F o r  Sale—G eneral s to ck  d ry  goods, 

clo th ing , shoes, lad ies’ an d  m en ’s fu r 
n ish ings. Sm all com petition  an d  in  h e a r t  
of fine fa rm in g  coun try , F arw ell, M ichi
gan . S tock  w ill in v en to ry  ab o u t $5,000. 
C an be bought cheap. A n old e s ta b 
lished  b u sin ess  an d  a n  u n u su a l oppor
tu n ity . A ddress L. W eism an , T ru stee , 
117-119 Jeffe rso n  avenue , D e tro it, M ich.

________________  168
F o r  Sale Cheap—H ote l fu rn ish in g s  in 

b e st tow n  in  C en tra l M ichigan. 10,000 
in h a b ita n ts ; tw e n ty -s ix  room s; good b u s i
ness. Good th re e -s to ry  b rick  bu ild ing ; 
s te a m  h ea t, g a s  an d  e lectric  ligh ts . 
C heap re n t. Good reason  fo r selling. 
A ddress No. 169, care  T rad esm an . 169 

F o r Sale—G rocery  business ; good clean  
stock . W ill sell bu ild ing  o r re n t  to  su it 
p u rch ase r. B es t tow n in S ta te . A ddress 
No. 155, c a re  M ichigan T rad esm an . 155 

Book B indery  fo r sa le  cheap ; ow ner 
le ft tow n. S tock, fix tu res  and  good w ill 
com plete. F o r  p a rtic u la rs , ad d re ss  P . H . 
K eller, B an k  of Saginaw , Saginaw , Mich.
__________________________________  156

Good p ay ing  b akery  in  co u n try  tow n. 
E n q u ire  of C. A. F o rs te r, M enom inee
F alls , W is. ________________  157

H av e  new  s e t  of $140 D e tro it a u to -  
m a tic  sca les th a t  I  w ill tra d e  fo r m e r
chand ise  t h a t  I can  sell. A good chance  
fo r  som eone to  g e t a  new  se t of scales 
o u t of som e e x tra  s tock  th e y  a re  c a r ry 
ing. L e t m e know  w h a t you have. G over 
M ercan tile  C om pany, Loom is, M ichigan.
__________________________________  , 158

F o r Sale—$200 saloon re fr ig e ra to r  
su itab le  fo r g roce ry  sto re , $50. Ice  c a 
p a c ity  500 pounds. C ounty  dry . Box 711,
B uchanan , M ichigan.______________  159

A  Good B usiness  O p portun ity—I have  
a  good location  fo r a  drygoods, lad ies’ 
to -w e a r  goods, e tc ., s to re , in  a  good 
c o u n ty -sea t tow n  of 1,800 to  2,000 popu
la tion , a n d  in  good fa rm in g  d is tr ic t  a s  
can  be found in  Iow a. A la rg e  te rr i to ry  
to  d raw  tra d e  from . A ddress, A. D.
L em m on, G u th rie  C en ter, Iow a._____ 160

F o r  Sale C heap—One ru g  ra c k  hold ing  
th ir ty -f iv e  rugs, a lso  one E sch w eile r 
h an d  c a rp e t sew ing  m ach ine. L yon &
Pond, Owosso, M ichigan.____________ 161

S to re  F ix tu re s  F o r  Sale—E lec tric  coffee 
mill, safe, show  cases, scales, fou r s t a 
tio n  cash  ca rrie rs , e tc . M u st be sold 
a t  once. W ieickgenant & R iede, H a s t-
ings, M ichigan._______________________170

F o r Sale—C em ent block s to re , w ith  
liv ing  room s above; bu ild ing  p rac tic a lly  
new . F o r  in fo rm ation , ad d re ss  L ock Box 
14, S p ringport, M ichigan.____________ 171

F o r  Sale—F irs t-c la s s  d ru g  s to re  in  b e s t 
g row ing  sec tion  of D e tro it; c lean  s to ck ; 
soda  fo u n ta in ; N yal an d  P e n s la r  A gen
cies. Low  re n t. A ct quick . O w ner h a s  
o th e r  in te re s ts . A ddress 817 S tan ley  av e- 
nue, D e tro it, M ichigan._____________ 172

F o r Sale—A prosperous  livery  business  
in  a  g row ing  N o rth e rn  M ichigan c ity  of 
15,000. T h is  b a rn  serves  all u n d e rta k e rs  
in  th e  c ity . I t  h a s  a n  e stab lished  b u si
ness  th a t  a u to s  c an n o t knock out. E v e ry 
th in g  firs t-c lass . A good chance  to  buy  
a  live m oney m ak in g  going  business. L e t 
m e te ll you a ll  a b o u t it. A ddress No. 139, 
c a re  M ich igan  T rad esm an . 139

W an ted —F e n n v ille  w a n ts  a  re s id en t 
d en tis t. T he  b e s t location  of a n y  sm all 
to w n  in  M ichigan. R oom s especially  fo r 
d en tis t. B een used  a s  a  d e n ta l office 
fo r th e  p a s t  te n  y ears . In  th e  opera  
house block. In q u ire  of L. S. D ick inson  
& Son, Fennville , Mich._________  151.

F o r  Sale—S tock  of g roce rie s  an d  fix
tu re s  w h ich  in v en to ry  a b o u t $2,000 in 
g row ing  to w n  of 3,000 people. R eason  
fo r selling , fa ilin g  h e a lth  of one m em 
b e r of th e  firm . A ddress No. 152, care  
M ich igan  T rad esm an .____________ 152.

F o r  Sale—Stock  of g en era l m e rc h a n 
dise, d ry  goods, re a d y -to -w e a r , m illinery , 
shoes an d  g roceries. T h is  is  w o rth  yo u r 
c arefu l in v estig a tio n . I t  is  n o t a  dead  
business, b u t a  live u p - to -d a te  e s ta b lish 
m en t m ak in g  m oney every  y ear. L oca ted  
in  th e  b e s t m edium  sized  to w n  in  M ichi
gan . R eason  fo r selling, w ish  to  re tire . 
Do n o t an sw e r th is  un less  you m ean  
bu sin ess  an d  have  th e  cash . N o tra d e s  
considered . A ddress Box E , care  M ichi- 
g an  T rad esm an . _____________  153.

F o r  ¡Sale—S tock  of shoes an d  g roce rie s  
invo icing  shoes $5,000. G roceries alone, 
$3,500. W ill sell to g e th e r  o r sep a ra te . 
D oing good bu s in ess  in  b e s t tow n  in 
S ta te  o f M ichigan. R eason  fo r  selling, 
w ish  to  re tire . N o need to  a n sw er un less 
you m ean  b usiness. C ash  only. N o 
tra d e s . A ddress Box E , c a re  M ichigan
T rad esm an .__________  154.

F o r  Sale—C ounters, shelv ing  a n d  d raw - 
e rs  ad ap ted  fo r  co u n try  s to re . A bou t 64 
feet. H a n d  m ade  co u n te rs  a n d  ab o u t 
70 fe e t p in e  shelv ing . A ddress J . S. 
Crosby, 1006 C h erry  S t., G rand  R apids.
______________________________ 150

O ven—T h ree -d eck  H u b b ard  p o rtab le ; 
in  good condition . W ill sell fo r a n y  p rice  
if ta k e n  a t  once. C harles K ra licek ,
K ingw ood, W . Ya.________________ 140

Idea l side  line fo r H ig h -g rad e  tra v e lin g  
salesm en  to  call on n eck w ea r trad e . 
P rac tic a lly  every  m e rc h a n t buys. O r
d e rs  sh ipped  on tra d e  te rm s . L ib era l 
com m ission . A lso excellen t a cco u n t fo r 
b rokers. W rite  G rip  Bow T ie  Co.,
O m aha, Neb.__________  141

F o r  Sale—A rk a n sa s  P ro p ertie s . H a rd -  
wood fo r s tav es , w agon  stock , etc. Im 
proved  fa rm s  a n d  ran ch es . F ru i t  lands. 
Box 15, O zark, A rkansas ._______  143

Soda F o u n ta in —A ll-m arb le  co u n te r; 
iceless sy stem . Good a s  new ; H andsom e 
ou tfit; b a rg a in . A ddress Postoffice Box 
12, C lifton  S ta tio n , C inc innati, Ohio.
_____________________ _________________135

Look—H ere  is a  d eal w o rth  y o u r tim e  
to  in v estig a te . A good p ay in g  g rocery  
w ith  ho tel an d  livery  in  connection. No 
com petition . $2,500 w ill sw ing  th e  deal. 
A ddress No. 136, care  T rad esm an . 136 

F o r  Sale—R exall d ru g  s to re  in  tow n of 
700 people. Sure  m oney m aker. A b a r 
g a in  fo r  im m ed ia te  cash  sale. N o com 
p e titio n . B u rre ll T rip , L aw rence, M ich
igan._________________________________137

MR. M ER CH A N T! W h y  p ay  $3 p e r 
th o u san d  fo r tra d in g  s tam p s  w hen  w e 
supp ly  ind iv idua l s tam p s, designed  an d  
eng rav ed  to  o rd e r fo r only 16 cen ts  p e r 
th o u san d , w ith  ind iv idua l co llection books 
free?  W hy  p ay  3 p e r  cen t, of y ou r b u si
ness  fo r tra d in g  s tam p s?  W hy  n o t p u t 
th is  m oney  in  yo u r own cash  d raw er?  
S’end fo r o u r su p erb  p lan , sam ples  of in 
d iv idua l s tam p s  an d  o u r p roposition  In 
full. H om e P u b lish in g  H ouse, 5555 Irv in g  
S tree t, A lbany, N. Y._____________  144
IN T E R IO R  T R IM  P L A N T  FOR SA LE.

F o r qu ick  sale, th e  b e st fa c to ry  In th e  
S ou th  fo r m a n u fa c tu re  of fu rn itu re  or 
in te r io r  tr im . Special ad v an tag e s  In 
ra te s , tax e s , labor, ra w  m a te ria l bo th  
yellow  pine an d  hardw oods. P la n t Is 
new , fireproof an d  in su ran ce  r a te  is  66 
cen ts  p e r  $100. Sale p rice  is  less  th a n  
h a lf  th e  cost. W rite  fo r p a rtic u la rs  a n d  
p h o tog raphs . J . P . M ulherin , T ru stee , 
A ugusta , G eorgia.________ 145

W an ted  to  h e a r  of good location  fo r 
d ru g  sto re . A ddress No. 146, care  T rad e s 
m a n ____________________  146

F o r  Sale—G rocery  in  good tow n  of 1,000 
population . Good fa rm in g  com m unity . 
C lean, fre sh  stock . B es t business corner. 
M u st be sold quick. R easons, o th e r 
business. Lock Box 163, H om er, M ichi
g a n _____________________ ___________  147

F o r Sale—A n u p - to -d a te  s to ck  of 
m en ’s  shoes an d  fu rn ish in g s  in  tow n  of 
5,000 in  C en tra l M ichigan. S tock  an d  
fix tu res  w ill in v en to ry  a b o u t $4,000. W ill 
sell a t  a  big  d isco u n t on  acco u n t of 
h ea lth . F u r th e r  p a rtic u la r, a d d re ss  148, 
M ichigan T rad esm an . 148

F o r  Sale o r m ig h t exchange  $7,000 
c lean  g en era l s to ck  do ing  good cash  
business, loca ted  in  f ru i t  d is tr ic t  of 
T exas, fo r s im ila r business  in  N orth , 
p re fe rab le  S ou the rn  M ichigan. A ddress 
B ox 306, L lndale , T exas. 117

F o r  Sale—C lo th ing  a n d  g e n ts ’ fu rn ish -  
m S s to ck  S o u th e rn  M ichigan. V illage 
of 800. L oca ted  in  fines t fa rm in g  d is 
tr ic t.  D oing c ash  business  $12,000. R en t 
$15. S tock  w ill invoice $4,500. Only s to re  
of k ind  in  tow n. Good reaso n s  fo r soil
ing. W ill exchange  fo r fa rm . D on’t  
w rite  un less you m ean  business. A ddress
S*nap, c a re  T rad e sm a n ._________  115

F o r  Sale—A t a  b a rg a in  m y tools an d  
s to ck  co n sis tin g  o f gu n  too ls an d  stock, 
a lso  bicycle tools an d  som e sto ck ; fish ing  
ta ck le ; am m u n itio n  an d  p ic tu re  fram in g  
m ach ine  an d  m ino r tools; in  good b u s i
ness  tow n of 2,000 population . R eason  
fo r selling, poor h e a lth . S’. A. V escelius, 
V assar, M ichigan.________  122

F o r  Sale—Good live d ru g  sto re , in  b e s t 
c ity  in S ta te . Invoice $4,000. A ddress 
No. 123, care  T rad e sm an. . 123

F o r  Sale—One m ea t s lic in g - m achine, 
in  u se  less th a n  one y ear, in  p e rfec t 
o rd e r; one H o b a rt E lec tric  Coffee G rin d 
er, an d  severa l Toledo C om puting  Scales. 
W ill sell v e ry  reasonab le . T he E d w ard  
W ren  C om pany, Springfield, Ohio. 125

F o r  Sale—O nly g en era l s tock  In tow n  
of 1,500 In S ou the rn  M ichigan. Good 
s to re ; low re n t. Invo ices $4,000. A ddress 
L ock Box 188, U nion C ity, M ichigan.
_______________._____________________  127
- D ru g  S tore—H av e  tw o  good p ay ing

d ru g  s to res. W ill sell one. Good oppor
tu n ity . F u r th e r  p a rtic u la rs , ad d re ss  No.
128, c a re  T rad esm an . __________  128

W  an ted —F if ty  m ore m e rc h a n ts  in  
M ichigan to  e s tab lish  a  m an  from  M ich
ig an  b ran ch  in  th e ir  s to re . A b ra n  new  
proposition  w ith  g re a t  possib ilities. M er
ch an ts  w ith  an  e stab lish ed  bu sin ess  in  
o th e r lines of m erch an d ise  w ill find th is  
th e  g re a te s t  cash  tra d e  s tim u la to r  ever 
used  and  i ts  s ta te  w ide p o p u la rity  w ill 
quickly  in c rease  th e  volum e of business 
in every  d e p a r tm e n t of yo u r s to re . Only 
a  v e ry  sm all in v e stm en t necessa ry . F ir s t  
ap p lic an ts  g iven  p reference. A ddress, 
B ran ch  S to res  D ep artm en t, C an ad a  M ills 
Com pany, F ran c is  O. L indqu ist, P res i-  
den t, G reenville , M ichigan. 129

F o r Sale—N o T rad e—Clean s to ck  of 
a ry  goods an d  g roceries, sm all tow n, good 
te r r i to ry ;  e stab lish ed  tw elve y ears . H ave  
sood trad e . S tock  an d  fix tu res  ab o u t 
♦o.wO- C an be reduced. A nnual sa le s  
$18,000 to  $20,000. Good reaso n s  fo r se ll
ing. A ddress No. 98, care  T rad esm an .

98
W H O  W A N T S M ONTGOM ERY n e x t 

to  ra is e  m oney quickly? T o -d ay  m y 
business  advice  on spec ia l selling  is e n 
dorsed  by m erch an ts  everyw here. You 
fu rn ish  th e  s to ck ; I  fu rn ish  th e  crow d 
th ro u g h  th e  m ost com plete  successfu l 
an d  Inexpensive m ethod. W rite  to -d a y  
W . G. M ontgom ery, H o te l C harlevoix, 
D e tro it. M ich ig an ._______ 107

W e p ay  CASH fo r m erch an d ise  s tock  
an d  fix tu res. G rand  R apids S to re  F ix - 
tu re  Co., 7 N o rth  Io n ia  Ave._______ 203

Stocks W an ted —If  you a re  d esirous  of 
selling  yo u r s tock , te ll m e ab o u t it. I  
m ay  be ab le  to  d ispose o f it  quickly. 
My serv ice  free  to  b o th  b u y e r an d  seller '
E . K ru isenga, 44-54 E llsw o rth  A v e ' 
G rand  R apids, M ichigan. 870

W an ted —I  w a n t to  buy  a  shoe s tock  
fo r sp o t c ash . P rice  m u s t be  low. A d- 
d ress  “H a rtz e ll,” c a re  T rad esm an . 907

F o r  Sale—V a rie ty  s tock  an d  s to re ; o r 
w ill re n t s to re . F . E . W arren , Colon, 
M ichigan. loo

A D V ER TISIN G  IN STRUCTIO N : 
M ichigan m erc h a n ts  an d  c le rk s  w rite  

you r own ad v er tis em e n ts  b e tte r . C osts
n o th in g  to  try . F u ll course  designed 
especially  fo r  re ta ile rs . Sam ple  lesson 
free. C om m ercial copy serv ice , 1466 
C en tra l S ta tio n , S t. Louis, Mo. 106

F o r  Sale o r E x ch an g e—Good re ta il  
lum ber an d  coal y a rd . A ddress  Box 102. 
O tte r  L ake, M ichigan. gg

M erchandise  S ales C onductor. F o r  clos
ing  o u t e n tire ly  o r  red u c in g  stocks, g e t 
Flood, D exter, M ichigan. ig

F o r Sale—F u lly  equipped c re am ery  In 
a  good te rr i to ry . R eason  fo r  selling  
ow ners a re  unab le  to  o p e ra te  on acco u n t 
of o th e r  business. W ill se ll a t  a  s a c r i
fice. L oca ted  ab o u t 40 m iles so u th  of 
G rand  R apids. A ddress 20, c a re  M ichl- 
g an  T rad esm an . 26

W e hand le  collections, a d ju s tm en ts  
an d  fre ig h t c la im s. T h ir ty  y e a rs ’ e x 
perience. Good re fe ren ces  fu rn ish ed  
M olse A d ju s tm en t Co. D esk  33, C en tra i 
N a tio n a l B an k  B ldg., St. Louis, Mo. 40

M ove y o u r dead  stock . F o r  closing  out 
o r  red u c in g  s tocks , g e t In  to u ch  w ith  
us. M erch an t’s  A uction  Co., R eedsburg . 
W isconsin . 933

Safes O pened—W . L. Slocum , safe  e x 
p e r t  a n d  locksm ith . 97 M onroe A ve., 
G rand  R apids, M ichigan. 104

I p ay  cash  fo r s to ck s  o r p a r t  s to ck s  
or m erchand ise . M ust be cheap . H . 
K au fe r, M ilw aukee, W ls. 925

M erch an ts  P lea se  T ak e  N otice! W e 
have  c lien ts  o f g roce ry  stocks, g en e ra l 
s tocks, d ry  goods stocks, h a rd w a re  stocks, 
d ru g  stocks. W e have  on o u r lis t a lso  a  
few  good fa rm s  to  exchange  fo r su ch  
stocks. Also c ity  p ro p erty . I f  you w ish  
to  sell o r  exchange  y o u r business w rite  
us. G. R. B usiness  E xchange , 540 H o u se - 
m an  Bldg., G rand  R apids, M ich. 859

W e buy  a n d  sell seco n d -h an d  s to re  
fix tu res. G rand  R ap ids S to re  F ix tu re  
Co., 7 N o rth  Io n ia  Ave. 204

H av e  Im proved  F a rm  to  tra d e  fo r 
s to ck  m erchandise . College tow n  2 090 
people. One m ile from  Gooding, Idaho. 
Only firs t-c la ss  considered . G. C. O s- 
born, Gooding, Idaho . 93

C ash  fo r y o u r b u sin ess  o r p ro p erty . I  
b rin g  b uyers  an d  se lle rs  to g e th e r. No 
m a tte r  w here  located , If you w a n t to  buy 
sell o r exchange a n y  k ind  of business 
o r p roperty , w rite  me. E s tab lish ed  1881. 
Jo h n  B. W rig h t, successo r to  F ra n k  P. 
C leveland, R ea l E s ta te  E x p e rt, 1261 
A dam s E x p ress  B ig., Chicago, 111. 326

W ill pay  cash  fo r  a n y  k ind  of m e rch an 
dise o r a n y  a m o u n t of i t  if cheap  enough 
H aro ld  G oldstrom , 65 S m ith  Ave., D e tro it 
M ichigan. ■ 733

H E L P  W A N T E D .

W an ted —H u stlin g  sa le sm an  calling  
upon clo th ie rs , fu rn ish e rs , d ep a r tm e n t 
s to re  an d  shoe tra d e  to  c a r ry  o u r line 
of wood w indow  d isp lay  fix tu res. A b ig  
seller. Good com m issions. M en m ak in g  
sm all an d  la rg e  tow ns p re fe rred . One 
ma-n J o r  each  s ta te , M ichigan, In d ia n a  

^Viscons^in. Po lay  F ix tu re  Service, 
711 M edinah Bldg., Chicago, 111. 124

W an ted  — R eg iste red  p h a rm a c is t fo r 
d ru g  and  g e n era l m erch an d ise  w ork  
Room an d  board  a n d  sa la ry . A ddress 
No. 108, care  T rad esm an . 108

W an ted —A first-c lass , a ll a ro u n d  sa le s 
m an  w ho u n d e rs tan d s  th e  clo th ing , shoe 
and  fu rn ish in g  goods b u sin ess  from  A. 
to  Z. M ust be a  good w indow  trimmer 
and  w rite  h is  ow n cards. Good w ages 
an d  s tead y  position . N one b u t a  firs t-  
c lass  m an  need apply. A ddress A. L ow en- 
berg. B a ttle  Creek , M ichigan. 3

W an ted —C lo th ing  Sa lesm an—To open 
a n  office and  so lic it o rd e rs  fo r M erchan t 
T ailo ring . F u ll sam ple  eq u ip m en t is 
free. S ta r t  now  a n d  g e t in to  business  

on yo u r ow n hook.” W e build  to -o rd e r  
th e  b e st c lo thes in  A m erica. I f  you have  
fa ith  in  y o u r ab ility  to  do th in g s , you 
a re  th e  fellow  w e a re  looking for! Full 
d e ta ils  w ill be supplied  on re q u e st an d  
I can  call and  ta lk  i t  over if  you a re  
in te re s ted . E . L. Moon, G eneral A gen t 
Colum bus, Ohio. 707

Simple 

Account File
Simplest and 
Most Economical 
Method of Keeping 
Petit Accounts

File and 1,000 printed blank
bill heads..................... $2 75

File and 1,000 specially
printed bill heads........ 3 50

Printed blank bill heads,
per thousand................ 1 25

Specially printed bill heads,
per thousand............... 2 00

Tradesman Company,
Qrand Rapids.
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THE MAIL ORDER MENACE.

I t Kills Small Towns and Robs Uncle 
Sam.

The prosperity, happiness and glory 
of our country has been builded on 
a basis of “fcqual rights to all” and 
that we are unalterably opposed to 
any system of special privilege. On 
that assumption I have no hesitancy 
in discussing in plain words the graft 
that has tainted our postal system 
during the last forty-one years under 
the obnoxious provisions of rules 
covering second class mail rates, and 
that still greater menace, our parcel 
post system, which threatens the wel
fare of every business interest in the 
country, with the exception of the 
mail order concerns.

History forbids contradiction of the 
fact that in the farm and small town 
lies the security, strength and future 

4 of a nation. Without an historical 
exception, every action and policy of 
government that has, in effect, direct
ed the flow of merchandise trading 
and industrial activities, from the 
small towns to the large cities, and 
concentrated them there, have result
ed in the decline and ultimate ruin 
of every nation so involved. On the 
other hand, history overflows with 
the records of peoples wisely govern
ed, whose governments looked with 
jealous and watchful care to the wel
fare and prosperity of their rural 
communities.

I am certain that it is the opinion 
of all men that the prosperity of 
our entire country depends upon a 
symmetrical development and expan
sion of city, town and farm, impar
tially and unrestrainedly. Further, I 
am* certain that our present parcel 
post regulations are a menace, which, 
if not quickly changed, will complete 
the monopolies now forming and 
sound the doom of our country towns 
and rural communities. There are 
none so vitally concerned as those 
who deal in merchandise—the whole
saler and retailer. Our interests in 
this matter are primary and funda
mental.

Permit unfair privilege to take that 
patronage to the mail order houses 
in the large cities, and we and our 
co-worker, the retailer, immediately 
cease to exist, and with us must go 
the banker, the doctor, the lawyer, the 
baker and the candlestick maker, the 
local schools^ the churches, the hos
pitals and all other public utilities 
and benefactions, until only the husk 
is left of the once prosperous and 
happy little town.

Unfortunately there are no statistics 
obtainable covering the huge losses 
that our Government is suffering 
annually on its parcel post ser
vice; neither can we state accurately 
to just what extent this gratuitous 
subsidy is enriching the mail order 
houses and gradually centering all 
mercantile business of the country 
in their hands.

The expenses of the Postoffice De
partment for the year ended June ¿0, 
1914, were, over $283,500,000. Sec
ond-class matter furnished nearly 
two-thirds of the paid tonnage and 
contributed only about $10,250,000, or 
less than 5 per cent of the entire

expense. The Government lost about 
$80,000,000 in the distribution of their 
mail.'

If it is possible for the Government 
to lose such an enormous sum an
nually in its distribution of periodical 
literature, what will be the condition 
under the present parcel post rates 
when the catalogue houses have the 
merchandise trade of the country 
more completely in their grasp? Chi
cago post office receipts this year will 
be decreased nearly $3,000,000 on 
catalogues sent out annually by two 
of the largest mail order houses in 
the Nation. It was not until one of 
the mail order concerns presented 
catalogues for delivery within the 
city limits of Chicago that the cause 
of this loss was learned. Instead 
of 32 cents, the catalogues carried 
only 10 cents in stamps. By sending 
out their catalogues by parcel post 
one of the Chicago mail order houses 
will save approximately $1,140,- 
000 in postage this year, while 
another will make a net saving 
of approximately $480,000, which 
means a loss to the Chicago 
post office of the total, or about $2,- 
620,000. Only catalogues directed to 
persons in the first parcel post zone 
within 150 miles of Chicago will pass 
through the Chicago office. In the 
case of one of the mail order houses 
this is estimated at 300,000 and of 
the other as 200,000. The remainder 
of the catalogues will be shipped by 
freight to the parcel post zones in 
which they are to be distributed and 
then mailed.

One of the Chicago mail order 
houses did a business of over $100,- 
000,000 last year, a gain of something 
like $30,000̂ 000 over the year previ
ous, and they are really just starting. 
Their march sales amounted to $10,- 
198,741, an increase of 14 per cent 
Last three months’ sales amounted to 
$27,707,979, or an increase of 8 5-10 
per cent. Give them another five 
years of uninterrupted sway under 
the present privileges of the parcel 
post system and their volume will 
grow into untold millions.

The history of American commerce 
fails to record a parallel of any such 
unwarranted destruction of establish
ed business. It is a sorry spectacle 
to have to witness the United States 
Government acting in such manner. 
The subsidy granted by our Govern
ment to this system of business en
ables those engaged in the mail or
der business to undersell any and all 
local dealers in competition with 
them. One of the Chicago concerns 
declared dividends on the first of this 
year in amount of $20,000,000 thereby 
raising their original capital from the 
enormous sum of $40,000,000 to that 
of $60,000,000.

Are we, then, to take for granted 
that our legislators hold these once 
thriving villages and towns as unnec
essary to the better welfare of our 
country? Else we take early and 
forceful action in this all-important 
matter I see our towns as becoming 
fit parallels for Goldsmith’s “Desert
ed Village”—“111 fares the land, to 
hastening ills a prey, where wealth 
accumulates and men decay.” Never 
were selfish, privileged interests more

strongly entrenched than those we 
must combat. They have with them 
the great mass of our people, who 
do not understand the situation—the 
ultimate consumer who will suffer 
most if the system is allowed to con
tinue.

It must be a campaign of education. 
We must convince the laborer that 
his job depends upon the prosperity 
of the community in which he lives 
and works, we must make it plain to 
the banker, the doctor and the law
yer, that his clientage falls away when 
his town deteriorates; we must go 
out into the highways and byways 
and preach this gospel—we must 
convince all men. O. J. Moore.

Manufacturing Matters.
Ann Arbor—The Superior Manu

facturing Co., manufacturer of lamps 
and wind shiels, has increased its 
capital stock from $100,000 to $200,- 
000.

Duffield—Tracey L. Stalker and R. 
J. Kerran have formed a copartnership 
and will engage in the manufacturing 
of interlocking cement stave silos about 
June 15.

Pontiac—The Spee Co. has been 
organized to manufacture boilers and 
engines, etc, with an authorized cap
ital stock of $5,000, of which amount 
$4,500 has been subscribed and $1,000 
paid in in cash.

Detroit—Dean & Sherk _ have or
ganized to manufacture and sell all 
kinds of yarns and thread, with an 
authorized capital stock of $20,000, 
all of which has been subscribed, $547 
paid in in cash and $19,453 in prop
erty.

Mancelona—E. F. Day, formerly of 
Cedar Springs, has leased the Man
celona creamery and re-opened it for 
butter making. He has also leased the 
South Boardman creamery and will con
duct it as a skimming station, shipping 
the cream here.

Ann Arbor—The Ann Arbor Lace 
Co. has been organized to manufac
ture curtains, draperies, laces, house 
furnishing goods, carpets, etc., with 
an authorized capital stock of $8,500, 
of which amount $6,500 has been sub
scribed and $2,500 paid in in cash.

Detroit—The Sharpe Aero-Motor 
Co. has been organized to manufac
ture and sell motpr propelled vehicles 
and their appurtenances, with an au
thorized capital stock of $50,000, of 
which amount $40,500 has been sub
scribed and $5,000 paid in in cash.

Saginaw—The Callam Mills, manu
facturer and dealer in feed and flour, 
has merged its business into a stock 
company under the style of the Cal
lam Milling Co., with an authorized 
capital stock of $25,000, of which 
amount $12,500 has been subscribed 
and $2,500 paid in in cash.

Eaton Rapids—W. F. Hall, proprietor 
of the Big Rock Knitting Mills, of 
Chesaning, has been looking over Eaton 
Rapids with the idea of moving his mills 
to this city, providing suitable quarters 
may be obtained. He at present em
ploys about twenty people, and the busi
ness is gradually growing.

Muskegon—The statement publish
ed last week to the effect that the 
Magoon & Kimball Co. had been suc
ceeded by another corporation is in

correct. The Magoon & Kimball Co. 
was incorporated in 1891 with a capi
tal stock of $30,000 and no change has 
been made in the organization since 
that time.

Detroit—The Detroit Auto Acces
sory Co. has been organized to man
ufacture, distribute, buy, sell and deal 
in automobile parts and accessories 
and do a general manufacturing and 
mercantile business, with an authoriz
ed capital stock of $2,000, of which 
amount $1,000 has been subscribed 
and paid in in cash.

Detroit—James W. Rollinson, resi
dent manager of the National Fire
proofing Co., who has been transferred 
to Chicago to take charge of sales in 
the Western district, will be succeeded 
in Detroit by R. L. Stoddard, who has 
been connected with the local office for 
some time. This territory embraces 
Michigan and the Toledo district of 
Ohio.

Owosso—H. P. Davies, superintendent 
of the Standard Flake Food Co., whose 
plant has been closed down for sev
eral weeks, has secured a Minneapolis 
order for 25,000 cases of cereal food, 
assuring the re-opening of the plant 
and its operation for at least several 
months. Several weeks ago Mr. Davies 
announced to a number of Owosso 
business men who had signed notes to 
promote the local industry that he was 
considering making a contract with 
Battle Creek concerns for the manu
facture of the cereal ordered of the 
Owosso company. He said they would 
manufacture the product at a price not 
greater than the cost of production at 
the local factory.

Grand Haven—According to an agree
ment made by the directors of the Ot
tawa Leather Co., of Grand Haven, and 
the Eagle Tanning Co., of Chicago, 
these two corporations will consolidate 
some time prior to July 1 with William 
Hatton, general manager of the Ottawa 
Co. for the past five years, as President 
and general manager of the new con
cern. The name of the new concern 
will be the Eagle-Ottawa Co., and will 
be capitalized at $2,500,000. The Michi
gan charter of the Ottawa Leather Co., 
will be surrendered and the organiza
tion will be re-incorporated under Illi
nois laws. William Hatton will receive 
full charge on July 1 with offices in 
Chicago. He will receive a salary of 
$25,000 a year.

B U SIN ESS CHANCES.

®!pr  Sale—One S tim pson  com pu ting  
sca le  No. 70; one c ra ck e r  case ; one to - 

cco c u tte r ;  one oil pum p. A ddress Box 
40, R . F . D. 5, E a s t  Jo rd an , M ich. 175

F o r  Sale—C heap, n e a r ly  new  e lectric  
o p e ra ted  N a tio n a l c ash  reg is te r . 3 D iv i- 
sion  avenue , G rand  R apids. _______176

B arg a in  fo r qu ick  sale , new  s e t  of 
c lo th in g  cab in e ts , show cases, h a t  and  
cap  cases, sh e lv in g  an d  cash  re g is te r  
T ow nsend’s  T oggery , 3 D ivision  avenue. 
G rand  R apids._____  177

F o r  Sale—H av e  $8,000 b a z a a r  s to ck  
do ing  good business. L o ca ted  in  good 
lively  tow n. A ddress F . R. W  127 
G ra fto n  avenue , A lm a, M ichi. 173

$9,000. D ry  goods, g roceries, shoes and  
clo th ing , s itu a te d  w ith in  25 m iles of 
G rand  R apids, in  th e  b e s t fa rm in g  coun
t r y  in  M ichigan, to w n  1,000 popula tion  
b e st location  in  tow n. 'Will sell, re n t 
o r lease  bu ild ing  an d  fix tu res  on re a so n - 
ab te  te rm s . „ S to c k  c an  be reduced  to  
$5,000 o r  $6,000 in  a  few  w eeks if n ece s
sary . T h is  is  a n  o p p o rtu n ity  fo r  a  live 
m e rc h a n t th a t  is  r ig h t, w ill re q u ire  a t  
le a s t $5,000 , cash . R easons fo r  selling  
fu rn ish ed  on req u est. A ddress  No. 174 
c a re  T rad esm an . 174 ’



m carrying a good stock, 
and pushing the sale of

rtiaranteed t o co ori p l y  
with the pure, food laws 
of a ll states and with the 
national pure food laws.

Contains no albumen
(Sometime» celled white of egg)

We Have Manufactured 
and Sold

Boston Breakfast Blend

Coffee
Tw enty-five Years

Extra Good Value and Moderate in Price
The Sales Have Increased Every Year. This is the 

Best Recommend We Can Give It.
Never Sold in Bulk

JUDSON GROCER CO.
The Pure Foods House 

Grand Rapids, Mich.

f o i l .

T E A  ,
CO FFEE1

A n d

COCOA

T H E  B E S T  P R O C E SS
You can grind up a mixture of wheat, and barley, 
and hay, and call it a “breakfast cereal,” but 

you can’t  make

Shredded Wheat

Superior to old style lump sugar in daintiness of 
appearance arid convenient size. They dissolve quick- 
ly arid enable the consumer to sweeten Tea, Coffee, 
Cocoa, etc.* to suit the taste, without using a waste
ful quantity. . Tell your customers.

l mlb, and 2-lb. Cartons, 48 lbs. to the Container.
Made from Sugar Cane. Full Weight Guaranteed.

The FRANKLIN SÜGAR REFINING COMPANY

that way. The shredding process is the best 
process ever devised for making the whole wheat 
grain digestible in the human stomach—but it 
doesn’t permit us to use anything but perfect, 
cleaned grains of whole wheat. All broken, de
fective grains are discarded. There is but one 
Shredded Wheat; it stands alone, unique ammig 
cereal foods. No free deals—no premiums—just 
a good, steady profit from a steady demand 

which we create through con
tinuous, persistent educational 
advertising. *

TBie Biscuit is packed ia odorless spruce wood esses 
which may ha easily »old tor'll or IS cents, thereby 
adding to the grocer’s profits.

The Shredded Wheat Co.
Niagara Falls, N* Y.



A d a m  W a s  D o w n e d  b y  a n  A p p l e

O O M E  of Mr. Adam’s brothers down through the years have made 
^  practically the same mistake he did. They have been tempted to 
do the things they ought not to have done and to leave undone the 
things they ought to have done, and so they have gathered unto them
selves much trouble and many regrets.

Be Cautious To-day and You’ll
I  |  j s _ 1 |J § |§  f  f  | |  |  ¡ | i  11 I  |  |  * |  j |  I

Be Happy To-morrow

If you are full of worry you cannot be happy, and you certainly 
ought to be full of worry if you are not properly protecting your valuable 
books and papers. W rite us to-day for prices on dependable safes; buy 
one and have the satisfaction of knowing that you are discharging your 
duty to yourself and your family.

Grand Rapids Safe Co.
Tradesman Building

Grand Rapids, M ichigan
111 *4 J l l p ¡¡fci,. I  ¡1 wM i -MjA.


