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While the world is in a hurry
And we jostle with the throng, 

While we have our care and worry 
As the days, speed on and on,

While the clock keeps on a ticking 
And bells ring and whistles blow, 

There’s no rest, save in the thinking 
Of the thoughts that bring repose.

While the world is in a hurry 
We can never stop its pace,

We can never flag its flurry,
Gall a halt, or stop the race.

But we can, while in the scramble,
Think on things both good and pure, 

We can prompt the thoughts to ramble 
Where the moral footing’s sure.

While the world is in a hurry
We must fling old forms away, 

But amidst its rush and scurry 
We can still “Our Father” say, 

Simply trusting say, “Our Father,”
For all else the life  must plead.

It is all the prayer that ever 
Any soul can ever need.

While the world is in a hurry
Thrum the harp within the soul, 

Let it drown the sense of worry 
And the noisy wheels that roll. 

Wait not for anangel chorus—
They may “tune it up” some day, 

But while there is work before us 
’Tis our song must cheer the way.

While the world is in a hurry
And its pace still, faster grows, 

There’s no care or work or worry 
Gan dispel the heart’s repose. 

E’en amidst its din and clatter
We can at life’s fountain drink. 

After all, it is no matter
If we still sing on, and think.

Hart, Mich., L  B. Mitchell.
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THE LAW OF SERVICE.
It has been noted, with consider

able truth, that brilliant people are 
often most unhappy. Comparisons 
have been drawn between the lot of 
the dull-witted farm hand, happy in 
his simple industry, and that of the 
great writer, painter or musician, 
doomed to perpetual discontent be
cause of his own inability to express 
the great natural Truths which are 
forever struggling within his mind.

Brilliant people have sometimes 
stooped to argue that with all their 
self-sorrow, still their lots were more 
to be desired than those of any who 
knew not this divine struggle; and 
this, in part, is true. It is true only 
in part, because the brilliant apolo
gists have undershot the mark of 
their own misery.

They are not unhappy because of 
their endowments but in spit of them. 
They are unhappy because they can
not command the will to realize their 
potential powers.

People of exceptional intelligence 
have not the inducement to be and do 
their best which confronts the av
erage individual. The average man 
must do his best because, at the best, 
it is so little and there are so many 
doing the same thing as well or bet
ter. He can conform himself with 
the Law of Survival (which, in civiliz
ed society, is the Law of Service) 
only by bringing all his feeble powers 
to bear upon the task in hand.

The brilliant individual, on the 
other hand, need put forth but a part 
of his powers to produce work of 
surpassing excellence.

He has not the urge of necessity 
to drive him to his supreme effort. 
Only the sense of better Service due 
can make the direct appeal to him; 
and this appeal, while painful in its 
urgency, is seldom sufficient to over
come the inertia of indolence. And 
so the brilliant individual suffers the 
pangs of unsatisfied desire to serve as 
he could serve if but he would. Truly 
the spirit is willing, but the flesh is 
weak!

It is not a physical necessity for 
him to develop his utmost potential 
energy and although it may be a 
spiritual necessity, the body still

sways a tremendous power over the 
spirit.

It is Mass and this other is Energy 
and the initial application is always 
incredibly hard to make. Besides, 
why should he bestir himself so 
strenuously when he can surpass his 
fellows even without the effort?

So the man of great potentiality 
argues with his spirit, knowing all 
the while within his subconscious
ness that whoever has most must 
give most or be infinitely less than he 
who, having little, gives all. For 
nature never considers the size of the 
gift. Her mind is directed rather 
upon what remains to the giver. 
Whoever gives much but only of his 
superfluity shall gain an infinitely 
smaller share of happiness than he 
who gives little but his all.

This is the Law of Service, that 
each shall serve with all his heart, 
with all his mind and with both his 
hands, gaining in Happiness propor
tioned to his service. The sum totals 
of reward to individuals may vary, 
but the percentages are always the 
same; for he who can serve most can 
suffer most in failure and he who can 
rise but little has not so far to fall. 
The most that any can gain is a 
heartful of happiness, and this can 
come only to those who spend them
selves utterly in service. It is given 
to few to be utterly happy, because 
so few can bring themselves to be 
and do their best.

If such a thing as Mr. Bryan did was 
to be done at all, it was well to make a 
thorough job of it. In that aspect of 
the affair, he is to be complimented as a 
skilled workman. To make sure of a 
neat finish, completing his general self- 
discrediting, he issued a final statement 
explaining and defending his entire con
sistency. To be sure, he had without 
winking signed notes to Germany fully 
as significant as the one he refused to 
sign last week; but he asks the public 
to observe that the earlier communica
tions were of the nature of a “plain
tiff’s” statement of a case, which he did 
not know whether he could prove or 
not. But this is so absurd as to fall by 
its own weight. It is obviously an after
thought of Mir. Bryan’s, which is not 
even happy. No man can read the pre
cise and grave language of the notes 
of February and May without seeing 
that their nature and intent were as 
far as possible from what he now al
leges. But it is useless to follow up Mr. 
Bryan’s statements. It is a great relief 
to know there will be no more of them. 
Seldom has a public man had such an 
opportunity as his to give his country 
joy by keeping still for a while.

Contentment comes to those who 
desire§ but little and are satisfied with 
less.

IN THE GROCERY STOREROOM
In any storeroom, care and sys

tematic arrangement are essential. 
Particularly is this the case in the. 
grocery storeroom, where perishable 
foodstuffs are kept, and where the 
danger of damage and loss through 
carelessness is great.

Because it is out of sight of the 
public, it is often the case that the 
storeroom secures no share of the 
care and attention to arrangement 
which is given the store proper. Yet 
it requires but little attention to ar
range things properly and to keep 
them in order; and in the long run, 
it saves time.

The clerk in a hurry is often to 
blame for disarrangement of the 
stock. He rushes out for something, 
and, to get it, turns over a couple of 
bags and shifts several boxes out of 
place. Having gotten what he wants, 
he leaves things just as they are. Per
haps a few minutes later he comes 
for something else, upsets more 
goods, and leaves them jumbled. The 
ultimate result is confusion worse 
confounded.

It is a good rule never to keep a 
customer waiting. In most instances, 
however, it would take but a moment 
to put the goods back in place. This, 
in turn, would save the clerk time 
when next he had occasion to search 
for something, and his work would 
as a result be made that much easier. 
For one instance where the clerk is 
genuinely in a desperate hurry, there 
are a dozen where “hurry” is merely 
the excuse for a carelessness repeated 
so often that it has grown to be 
habitual.

Of course, to begin with, there 
needs to be systematic arrangement 
in the storeroom. It is just as es
sential there as in the store itself. 
Perhaps it is even more essential, 
owing to the limited space and the 
usually less favorable lighting facili
ties.

To this end, it will pay the grocer 
to study his problem of store-room 
arrangement, and to plan very care
fully the placing of the goods. No 
plan is perfect when tested by prac
tical experience, but practical experi
ence will point the way to improve
ments; and an imperfect plan to start 
with is far better than no plan at all.

Everything should have its definite 
place in the storeroom. This will 
minimize the work later of storing 
the goods when they are unpacked. 
Pile your flour together, but group 
each brand by itself; have a place for 
sugar, but do not mix the bags of 
white and brown. Then, when you 
want a specific article you know 
where to get it; or, when you are un
packing a shipment just received, you 
know just where to store it,

In this grouping, care should be had 
for minor details which will natural
ly suggest themselves. For instance, 
see that cases containing liquids— 
such as molasses—are stored right 
side up. Furthermore, don’t pile 
them on top of other goods which 
would be damaged were chance leak
ages to occur. Then, care must be 
taken against deterioration from other 
sources—such as rust on canned 
goods, sprouting of potatoes, wrin
kling of apples, and the like. These 
are items that should be thought out 
in preparing the storeroom in the 
first place.

Often it is possible to think up 
little devices that render it easier to 
get at the goods you want and that, 
at the same time, keep them in bet
ter condition. A handy rack for the 
surplus stock of brooms is a good 
thing. Facilities should also be pro
vided for the systematic storing of 
canned goods, so that each variety 
will be kept by itself, and any variety, 
when wanted, will be accessible with
out turning over half a dozen un
wanted cases.

Systematizing the store room calls 
for care and thought, and after that 
for close supervision. The best and 
most carefully devised system of stor
ing goods ‘can be improved as a re
sult of experience. But system of 
any kind will reduce to a great ex
tent the incidental labor, and the 
risk of damage to the goods.

One of the direct results of Mr. 
Bryan’s difference with President Wil
son and his wild and erratic state
ments attacking the course of the ad
ministration is the issuance of a cir
cular letter calling for a mass meet
ing of the German veterans in the 
United States to be held at Madison 
Square Garden. It is estimated that 
in this country there are 600,000 who 
served at one time or another in the 
German army, of whom more than
50,000 live in New York. The cir
cular, which is decidedly pro-German 
and anti-American, declares “that 
every American citizen who has serv
ed in the German army is opposed to 
the policy followed by President Wil
son.” If the responses to the circu
lar arouse sufficient interest, it is ex
pected that there will be a big mass 
meeting, at which Secretary Bryan 
will be praised and President Wilson 
criticised and denounced. This and 
things like it are what would natur
ally be expected as the result of Bry
an’s infamous assault upon his former 
principal and the Government with 
which until very recently he was offi
cially connected.

Even the weather man can’t help 
us to put a little sunshine by for a 
rainy day.
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DETROIT DETONATIONS.

Cogent Criticisms From Michigan* 
Metropolis.

Detroit, June 14.—Learn one thing 
each week about Detroit: At one of 
the principal factories in the busi
ness more than half a million skins 
are put into men’s fur overcoats each 
year. . Another factory in Detroit 
manufactures scarfs and muffs to the 
extent of over 100,000 each year. It 
takes the skins of more than 1,000,000 
fur bearing animals to produce these. 
Detroit is the oldest fur post in the 
West and produces more good fur 
than any city west of New York.

James Hammell, the “Grand old 
man of the road” recently said that 
“drummers are no longer the weeds in 
the Lord’s vineyard. They spend their 
evenings reading the bible and press
ing their pants.” “Jim” is right. It 
is a well known fact that drummers 
have many pressing engagements eve
nings.

At a meeting of the directors of 
the Business Men’s Association of 
Mt. Clemens, held last week, the 
building of a railroad from Mt. Clem
ens to Armada was discussed. Let 
us hope the matter does not stop with 
merely the discussion.

W. Rann, of Perry, was a business 
visitor in Detroit last week. He was 
looking over the local markets in the 
interest of his general store.

Every now and then some one ap
pears on the horizon to refute the 
statement that there is nothing in a 
name. Frank L. Dodge, Jr., is the 
State inspector of factories, hotels, 
workshops and store. Law violators 
have every occasion to dodge Dodge.

The news that was flashed to De
troit on June 10 giving details of the 
tragic death of J. H. McGaugh and 
the serious injury of William Parr, 
of Traverse City, and William Pohl- 
man, of Detroit, in an auto in 
which the party were returning from 
the State conclave of Knights Tem
plar at Houghton, was received with 
sadness and regret by the many 
friends of the victims in this city. Mr. 
Pohlman at this writing is rapidly 
recovering, as is Mr. Parr, and both 
expect to leave the hospital in a. few 
days. Although Mr. Pohlman, who is 
representing a Milwaukee firm, is a 
native Detroiter, he has for some time 
bedn making his headquarters at Mar
quette, which is in the center of the 
territory covered by him. The ma
chine in which the men were riding 
caught fire and was destroyed.

W. C. Ladendorf, formerly with F.
B. Holmes & Co., brick manufactur
ers, resigned his position with that 
firm and is now associated with J. 
S. Haggerty in the same business, 
with offices at 1815 Dime Bank build
ing.

A beautiful new two-story brick 
store building has just been complet
ed on Oakland avenue for McCoy 
Bros., furniture dealers at 546-548 
Oakland avenue. The interior finish 
of the building is in mahogany and 
white enamel. The building has a 
frontage of 60 feet and depth of 80 
feet.

Taxes will soon be due. It will also 
tax the average fellow’s resources to 
be able to take that vacation trip.

Smith & Kelly, general merchants, 
New Lothrop, were in Detroit last 
week on a business trip.

It is amusing, to say the least, to 
listen to the whine the railroads are 
emitting in this State in their efforts 
to secure an increase in the passen
ger rates. Unquestionably the travel
ing men are the bread and butter 
business of the roads, both passenger 
business and the freight that follows 
them, but despite this fact, while 
whining for help, they are placing 
every obstacle in the way of the trav
eling men that would tend to make 
their lot as easy as possible. This re
fers principally to the travelers who 
are obliged to carry baggage. Only a 
short time “ago the Michigan Central

compelled a Detroit millinery sales
man to pay an extra charge because 
his trunk measured one-half inch 
over regulation size and, mind you, 
the measurements included the iron 
braces,and bands on the outside oi 
the trunk. The salesman in question 
had the trunk measured in the pres
ences of witnesses. Every mean, per
nicious, trifling means possible, it 
seems, is being done to inconvenience 
the traveling man who carries bag
gage. A few years ago the roads by 
their tactics caused the revulsion of 
feeling against them that resulted in 
the enactment of the present two cent 
fare rate. And yet they ask, “Please 
help us to secure a higher passenger 
fare.” History in another form may 
repeat itself.

Several thousand men and women 
are attending a convention in San 
Francisco to discuss hell. Why not 
go to Europe and observe it at first 
hand?

The Mazer Cigar Co., for the third 
time in two years, has found it nec
essary to build an addition to its fac
tory. It is to be a four-story build
ing, 30 feet wide and 100 feet deep, 
which, when completed, will give the 
company a total of 50,000 square feet.

The Grand Council now has one of 
the best Grand Sentinels in the his
tory of the organization.

The Gregg Hardware Co. has leas
ed the six-story building to be erect
ed on Woodward avenue, near With- 
erell street, and will occupy it as soon 
as completed.

The Timken=Detroit Axle Co. has 
let the contract for a new four-story 
addition to its present factory. The 
structure will cost $60,000.

Marconi, according to report, has 
perfected an invention which will 
make it possible to see through a 
brick wall. That doesn’t signify that 
it will be possible to see through 
some of the ball players’ heads.

Louis Samson, proprietor of a dry 
goods store in Homer, was in De
troit on a business trip last week.

L. L. Steinberg, 2806 Jefferson ave
nue, has approved plans for the con
struction of a two-story store and 
apartment building, ground already 
having been broken at the corner of 
West Jefferson and Green avenues. 
The building will have a frontage on 
Jefferson avenue of 48 feet and 85 
feet on Green avenue. Mr. Steinberg 
is the proprietor of one of the larger 
department stores in that section 
(formerly Delray) of the city. It is 
planned to have the building complet
ed by October 1. Associated with L. 
L. Steinberg in the project, is his 
brother Charles.

As yet we have not had the temerity 
to appear in one of the new style 
peekaboo shirts for men.

M. L. Miller,; of Cement City, was 
in Detroit last week in the interest 
of his general store.

We have met our old friend, the 
mosquito, who stopped long enough 
to have a bite.

Orla E. Jennings was born on a 
farm near Benton Harbor, June 16, 
1872. He attended the country school 
in his district until he was 16 years 
of age, after which he attended busi
ness college in Benton Harbor. Grad
uating with honors from the college, 
he secured his first position with C.
C. Sweet, who at that time conducted 
a retail hardware store in Orla’s 
home town. For five years Mr. Jen
nings worked faithfully for his employ
er and when an' opening occurred with 
the Eclipse Stove Co., of Mansfield, 
Ohio, he was given an opportunity to 
demonstrate his ability as a traveling 
salesman. His success was instan
taneous. Possessed of a good per
sonality and a fine appearance, it is 
little to be wondered at that he proved 
a success in his new undertaking. He 
covered the Southern Michigan ter
ritory for the house for four years. 
In 1900 he resigned to accept a posi
tion with the Michigan Stove Co., 
manufacturer of the Garland stoves 
and ranges and the largest manufac

turer of stoves in the world. He is 
still with that organization and, judg
ing from all appearances, he is only 
beginning, with them, despite his past 
success. His territory consists of the 
Southern p.art of the State and, as he 
modestly states, “is the best terri
tory out of the house.” Personally 
we believe any territory covered by 
a salesman for fifteen years and is 
considered to be above the average 
territory in point of business taken 
from it, the traveling man must come 
in for some share of honor for the 
development. In 1893 Orla was join
ed in marriage to Miss Evelyn Try- 
on, at that time one of Benton Har
bor’s society belles. The union was

Orla> E. Jennings.

blessed with one daughter, Grace, 
who is now 19 years old. In 1900 
the family moved to Grand Rapids, 
where, the same year, Mr. Jennings 
became a member of Grand Rapids 
Council 131. He has been an active 
member of the organization ever 
since. On his removal to Detroit, 
nine years ago, he transferred to Cad
illac Council. He, like others of this 
hustling Council, was active in creat
ing its growth of the past few years. 
Besides the U. C. T. he is a member 
of the Bagmen of Bagdad, the Ma
sonic order and the K. of P. His pet 
diversion, besides fishing, is to gaze 
in rapture at the many grand places 
of interest in his adopted city—a place 
he never loses an opportunity to 
boost.

The Atlas Foundry Co. has approv
ed contracts for the erection of a 
large factory building at Artillery 
avenue and the Wabash Railroad. The 
building will cover a ground space 
of 270 x 85 feet. The decision to 
build was caused by the growing busi
ness of the company.

G. Young (A. Krolik & Co.) says 
that lies have no legs. That’s why 
we have to stand for them.

Five factories, occupying the four- 
story brick building at 114 St. An
toine street, were hit by a fire that 
caused an aggregate loss of $10,000 
June 7. Those who suffered losses 
were the John Lauer Machine Co., 
Elkelberg-Wolgast Manufacturing 
Co., Michigan Letter Co., Detroit 
Pattern Works and the Monarch 
Manufacturing Co. The Lauer and 
Monarch companies were the heaviest 
losers.

According to the Federal industrial 
census just about completed Detroit 
heads the list of industrial growth in 
the U. S. Another thing worth blow
ing about Detroit.

We are still watching keenly for A. 
E. Pennefather to come up for air.

More than 6,000 people including 
employes, friends and relatives of 
employes of Parke, Davis & Co., par
ticipated in the twenty-fifth annual 
excursion given by the company on 
June 16. Two of the largest ex
cursion boats, the Tashmoo and the 
Greyhound, were chartered to carry 
the merry picnickers to Tashmoo

Park. The affair is one of the events 
of the year to the employes and 
friends of the company, who do all in 
their power to make the event a 
memorable one.

The grocery store of Andrew 
Krzeninski, at 518, Willis avenue, East 
was robbed one night last week. One 
suspect was arrested.

J. B. Sperry, proprietor of the de
partment store in Port Huron bearing 
his name, was in Detroit on busi
ness last week.

Incidentally, this issue being dated 
June 16, the date coincides with the 
day and month which O. E. Jennings 
was born, hence we offer our con
gratulations on his birthday, also on 
his ability, after these many years, 
in which are included twenty-two 
years of marital bliss, to still retain 
his youthful bloom.

Mrs. J. L. Marcero, wife of J. L. 
Marcero, wholesale tobacconist of 
this city and Pontiac, returned to 
her home in Pontiac last week after 
having been an inmate of Harper 
hospital for four weeks, following a 
serious operation. The many friends 
of the family will be pleased to hear 
that Mrs. Marcero is now on the road 
to recovery.

James Monaghan, general merchant 
of Rose City, was among the out-of- 
town buyers who visited Detroit last 
week.

According to all reports, boats 
around England are going down and 
food prices are going up.

The Fisher Body Co. has purchas
ed the land and factory building 
formerly occupied by the Universal 
Motor Truck Co. The property has 
a frontage on Theodore street of 573 
feet and a depth of 236 feet on Farns
worth street. The factory is a four- 
story structure covering an area >f 
65 x 250. The entire property includes 
a total of three acres and was pur
chased in order that the company 
might be able to take care of its rap
idly increasing business.

Mayor Marx has appointed Henrv 
Komrofsky a member of the school 
board. Henry is one of the most 
successful business men in Detroit 
and has a State-wide reputation as 
“Henry the Hatter.” He represent
ed the Board of Education on a previ
ous occasion for five years. What
ever this smiling hatter does he does 
well and the district in Detroit that 
he represents is to be congratulated 
on his selection.

J .  F. Richardson has purchased the 
grocery store at 2366 Jefferson ave
nue, known as the Montclair grocery 
and owned by Villerot & Son.

Some day when the stress of af
fairs lessens we hope that the Secre
tary of Cadillac Council will come 
forward with an occasional news 
item. Also included are others of this 
huge city.

Nearly 1,000,000,000 bushel crop of 
wheat in sight|

We’d rather die of overeating than 
to get shot. James M. Goldstein.

Louis Harmon, proprietor of the 
Harmon Drug Co., on Butterworth 
avenue, has formed a copartnership 
with his brother, Edward Harmon, 
and engaged in the garage business 
at the corner of Wealthy street and 
LaGrave avenue under the style of 
the Harmon Auto Co.

Ray M. Goodsell, formerly foreman 
of the plating department of the John 
Knape Machine Co., has formed a 
copartnership with Clarence Robin
son under the style of the Grand 
Rapids Plating Co. and engaged in 
the plating business at 416 Sweet 
street.

Francis A. Catlin, formerly locat
ed at 235 Gold avenue, has removed 
his grocery stock to 1265 Plainfield 
avenue.
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BOOST YOUR OWN SALES.

Keep the Reins in Your Own 
Hands.,

First Paper.
W ritte n  fo r  th e  T radesm an .

So many merchants are looking 
about them nowadays for a method 
of boosting their sales and so many, 
in their desperate efforts to sell a little 
more this year than last, are apt to 
take up with plans of business-boost
ing that are detrimental to the con
tinuance of permanent business suc
cess, that a few words of caution to 
the inexperienced may prove worth 
reading.

Special Sales for Hard Times.
One of the cruel things about the 

whole game is that the harder the 
times and the greater the need of 
more business the easier the merchant 
naturally is to rely upon the ability 
of the special sales man to turn his 
merchandise into real money. Of 
course, there are merchants who, un
fortunately, are unable to put on big 
sales; who have not the slightest 
idea of the proper way to reduce the 
average of their stocks and who, un
less they do something in times of 
lull in business, are mighty apt to 
dry up and blow away.

For this kind of retailers, the best 
proposition in the long run would be 
to hire some one permanently who 
knows the game and who can get the 
business. Some one for your head 
clerk who can write good, drawing 
copy and knows how. to fix up the 
store to connect with the advertise
ments, so that when the prospective

customers do come in in response* to 
the good advertising, that they may 
be able to separate them from their 
bank accounts.

Burning Up Your Money.
While I am on this thought, I want 

to say a word more about the mer
chants who advertise “to help the 
printer;” the fellows who write an 
advertisement and let it run three, 
four and five weeks and then go 
about telling that they pay so much 
a year for advertising and that it 
does not do them a cent’s worth of 
good. If I were running a country 
newspaper I would see that each and 
every advertiser changed his copy 
every week; if he didn’t get around to 
do it, I’d do it for him. If he would 
not give me data for writing it, or 
if he wouldn’t allow me to do, I 
would surely throw it out and run no 
advertisement for him until he had 
time to get me some live copy or al
low me to get it up for him. In this 
way the merchant would soon find 
that the publicity paid him and paid 
him well; the printer would feel he 
was earning his money and the cus
tomers would be getting some good 
advantages of merchandising.

I am always amused when I read 
“Too busy to write advertisements 
this week.” in the country papers. 
You’ll see it, too, if you watch out. 
I suppose the merchant feels that he 
is paying for his space, possibly by 
the year, and must put in something 
while it would be better, or at least 
just as well for him to run a white 
space or cut it out altogether and

pay for the space, too, if he is bound 
up to do so.

Take Time.
Right here is where this class of 

merchants falls down. It does not 
take so terribly much time. If you 
really have to put off this work until 
the last minute, put in an electro of 
some goods and hitch your name to 
it. That will do you good, because, 
believe me, the man who prepared 
the copy for the electrotype had time 
and was paid well for it. Merchants 
should always have plenty of electros 
of merchandise they carry; not only 
for just such emergencies as these, 
but as a matter of good advertising. 
The firms from whom you purchase 
your goods will be glad to furnish 
these free and if you keep right after 
them you will be able to keep a sup
ply on hand so that each week will 
see a neat cut of the goods you are 
pushing.

Rarely Need Special Salesmen.
If you keep running good live ad

vertisements and keep them changed 
each week—or oftener if your paper 
comes out oftener—you will, natural
ly, be a hustler otherwise and you 
will have little or no need of a man 
to come along and tell you how to 
sell your own goods in your town.

Some Honest Sales Boosters.
Please do not think that I am try

ing to convey the idea that all sales 
boosters, and special stock reducers, 
are dishonest. Far from it. In fact, 
I personally know several who are 
men of integrity, but I do know that 
some of these very men have had men

in their employ who are dishonest; 
men who robbed those for whom 
they were conducting special sales. 
These men were discharged by their 
employers, but, unfortunately, not un
til after they had inflicted their dis
honesty upon the unsuspecting public. 
One sales booster who is an old friend 
of mine and who conducted an office 
in Chicago several years along this 
line of work and who afterwards dis
continued the work told me himself 
that one of the main reasons why he 
discontinued the business was because 
he found it so hard to get honest 
men to go out and conduct the sales. 
He said, “Why, I would send out a 
man and he would be a wonder to 
turn the goods into money; he would 
get out the advertising and do a good 
business and all of time be robbing 
the merchant with whom he had a 
contract.”

Of course, there are concerns which 
are honest and whose men are hon
est. There are those who guarantee 
a certain increase in business. They 
generally secure the increase guaran
teed, but of what avail is this increase 
if the merchant loses the profit 
through the proposition and in what 
condition will his business be when 
he gets through with the transaction?

If the merchant is a dead one, these 
honest sales boosters might be a good 
thing to him. But why be a dead one. 
Why not get in the game and put up 
a sale or series of sales patterned 
after the fellow who wants to put it 
on for you only do it yourself?

L. A. Packer.

A Premium
Of the right kind—new, clever, 
economical—is a splendid ad
vertising device.

Ask us about our famous 
A uto Contest.

It will double your present 
business.

The greatest $50.00 worth of 
advertising ever offered the 
trade.

Get the exclusive use for your town.
For full particulars write to

ADJUSTABLE WINDSHIELD 

REAL ELECTRIC HEAD-LAMPS

BUMPER REAL ELECTRIC HORN
REAL ELECTRIC 

TAIL-LIGHT

Chas. E. Barnard & Son
Second National Bank Bldg., Toledo, Ohio
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Movements of Merchants.
Harbor Springs—George Mort has en

gaged in the bakery business.
Petoskey—Long Bros, succeed Do

herty Bros, in the meat business.
Traverse City—Joseph Kupeck suc

ceeds W J. Weese in the grocery busi
ness.

Dryden—William Wilson has added 
a line of canned goods to his stock of 
meats.

Millington—C. Forsythe, recentlyof 
Davidson, has engaged in the meat 
business here.

St. Joseph—Bodjack & Brunnier have 
engaged in the dry goods business in 
the Wells block.

Fennville—Leon Bell has opened a 
bakery with a capacity of 250 loaves of 
bread per day.

Chase—(Frank E. Clayton has opened 
a restaurant and ice cream parlor in the 
Johnson building.

Harbor Springs—Ruth Corey has 
opened a confectionery store in the
G. A. R. building.

White Cloud—B. C. Martin has sold 
his creamery to Belis Asselyn, who will 
continue the business.

Crystal Falls—The Judson Mining 
Co. has increased its capital stock 
from $250,000 to $500,000.

Battle Creek—O. J. Wright has en
gaged in the hardware business in the 
Wright building at Urbandale.

Hudson—Chas. E. Brown & Son 
succeed Brown & Bray in the furni
ture and undertaking business.

Harbor Springs—Beebe & Fineout 
have opened a lunch room and ice 
cream parlor on the Ferry dock.

Holland—George Ter Haar & Sons 
succeed Etterbeck & Co. in the crockery, 
tea and coffee business at 42 East Eighth 
street.

Greenville—J. L. Kraft, formerly of 
Lawton, has purchased the C. T. Bur
dick grocery stock and taken posses
sion.

Jeddo—The Grant Elevator Co. has 
suspended business. It is believed the 
creditors will receive 75@)80c on the 
dollar.

Kalamazoo—Little Bros., wholesale 
produce and grain dealers,' are erecting 
a cement block store house for their 
own use. .

Ludington—Nordine & Houk, gro
cers, have dissolved partnership and the 
business will be continued by Frank 
Nordine.

Rothbury—Herman Newman has pur
chased the W. R. Dennis hardware 
stock and will continue the business at 
the same location.

Detroit—The M-S-T Hardware Co. 
has been organized with an authoriz
ed capital stock of $10,000, of which 
amount $5,000 has heen subscribed 
and paid in in cash.

Traverse City—James Kupeck has 
purchased the William J. Weese stock 
of general merchandise and will con
tinue the business.

Ovid—Robert Hyslop has sold his in
terest in the Robert Hyslop & Son flour 
mill, to his son, Thomas, who will con
tinue the business.

Montague—W. C. Barnes, of Kala
mazoo, has leased a store building which 
he will occupy with a stock of bazaar 
goods about July 1.

Wheeler—W. C. Folkert has sold 
his general stock to E. H. Fairbanks 
of Elsie, who will continue the busi
ness at the same location.

Breckenridge—Watson & Son, under
takers, furniture and drug dealers, are 
building a warehouse, 20 x 85, to con
nect with their store building.

St. Ignace—Augusta C. Highstone, 
dry goods, clothing and shoe dealer, will 
remodel and enlarge his store building, 
commencing the work at once.

Big Rapids—D. T. Shinn has purchas
ed an interest in the North End Gro
cery Co. stock. The business will be 
continued under the same style.

Ithaca—J. A. Brader has sold his 
bakery and confectionery stock to 
William Yerby, who will continue 
the business at the same location.

Dowagiac—Don B. ReShore, Trustee, 
has closed out the Runyan & Finch 
bankrupt stock of millinery and women’s 
furnishing goods and fixtures at private 
sale.

Garden—Roy Kuehn, who conducts 
a drug store here for A. S. Putnam, 
of Manistique, is under arrest on a 
charge of selling liquor without a li
cense.

Ann Arbor—The Lamb & Spen
cer Co. has sold its grocery stock to 
W. D. McLean, of the former firm 
of Epley & McLean, grocers at Mt. 
Clemens.

Ionia—June Bigger has purchased the 
Mlason grocery stock and will continue 
the business at the same location at the 
corner of North Jackson street and 
Lincoln avenue.

Hplland—'Max Regar, of Cleveland, 
Ohio, purchased the Harry Padnos 
clothing stock at auction, for $4,500. 
The stock was inventoried at $8,800 and 
appraised at $6,300.

Alma—P. M. Smith has sold his in
terest in the hardware stock of Smith 
& Clapp to N. B. Fraker, of Pompeii, 
and the business will be continued under 
the style of Clapp & Fraker.

Saginaw—The Wolcott Grain Co. 
has been organized to purchase and 
sell flour, feed, grain, hay and other 
farm produce and elevator supplies, 
with an authorized capital stock of 
$9,000, of which amount $4,500 has 
been subscribed and $2,500 paid in in 
cash.

Bancroft—William F. Simonson, of 
William F. Simonson & Son, dealers in 
clothing, shoes and men’s furnishing 
goods, died at his home June 14 after 
a brief illness, aged 74 years.

Detroit—The Superior Wholesale 
Grocery Co. has been organized with 
an authorized capital stock of $10,000, 
of which amount $5,000 has been sub
scribed and $1,392 paid in in- cash.

Menominee — The Stocklin Drug 
Co. has been organized with an au
thorized capital stock of $10,000, all 
of which has been subscribed, $250 
paid in in cash and $7,750 in proper
ty.

Owosso—Burglars entered the F. M. 
Gute drug store last week and secured 
$146 which was in the safe and the 
Collins drug store and rifled the cash 
register of its contents, a little over 
$15.

Frankfort—Emer Erickson and ' Al
fred Erickson have formed a copart
nership under the style of Erickson & 
Erickson and engaged in the clothing, 
men’s furnishing goods and shoe busi
ness.

Honor—'Carl R. Palmer has pur
chased the interest of his partner, 
Henry Ryan, in the grocery, meat and 
feed stock of Ryan & Palmer and will 
continue the business under his own 
name.

Owosso—Earnest Hayes has purchas
ed the interest of his partner, Ray Bab
bitt, in the grocery and meat stock of 
Babbitt & Hayes and will continue the 
business at the same location on Corun
na avenue.

Gladwin—E. A. McGeorge, of Cass 
City, has purchased the plant of the 
Gladwin Elevator Co. and has admitted 
to partnership his son. The business 
will be continued under the style of 
McGeorge & Son.

Battle Creek—C. O. Barker and W. 
M. Abbott have formed a copartnership 
and purchased the W. W. Allen grocery 
stock, at 149 Champion street, and will 
continue the business under the style of 
Barker & Abbott.

North Detroit—The Moellman & 
Smith Co.'has been organized to engage 
in the grocery business with a capital 
stock of $2,500, all of which has been 
subscribed, $500 paid in in cash and 
$2,000 in property.

Bay City—The Peter Van Haaren 
& Sons Storage Co. has been organ
ized with an authorized capital stock 
of $16,000, all of wh^ch has been sub
scribed, $15,000 paid in in cash and 
$1,000 in property.

Petoskey—Lou S. Darling has pur
chased the interest of C. C. Beahan 
in the produce and seed stock of 
Darling & Beahan and will continue 
the business under the style of the 
Lou S. Darling Seed Co.

Coopersville—Van Allsburg & Mills 
undertakers and furniture dealers, 
have dissolved partnership and the 
business will be continued by Louis 
Van Allsburg, who has taken over 
the interest of his partner.

Doster—Clarence Doster, 40 years 
old, founder of the village of Doster, 
died June 15, after a long illness. He 
was postmaster and general merchant 
of Doster and well known through
out the Southeastern section of Barry 
pounty. He wa? unmarried.

j t ih e  16, 1915

Corunna—Walter Bush has purchased 
the Jones, Bush & Co. bankrupt stock 
of gas engines and electrical supplies 
on a bid of $250 and must also pay Mr. 
Jones and M,r. Bush each $250, the 
amount of their exemptions.

Lansing—'David Glenn, wholesale 
and retail grocer, died at his home 
June 14 as the result of an attack of 
heart failure. Mr. Glenn was engag
ed in business at 328 South Washing
ton avenue for the past fourteen 
years.

Greenfield—The Greenfield Coal & 
Supply Co. has been organized to deal 
in fuel, builders supplies, sewer pipe, 
tile, etc., with an authorized capital stock 
of $14,000, all of which has been sub
scribed, $778,37 paid in in cash and 
$13,221.63 in property.

Detroit—Paul F. Fischer, retail gro
cer, has merged the business into a stock 
company under the style of the Fischer 
Grocery Co. with an authorized capital 
stock of $5,000, of which amount $3,500 
has been subscribed, $300 paid in in cash 
and $3,200 in property.

Detroit — The Detroit Organic 
Chemicals Co. has been organized to 
manufacture, purchase and sell chem
icals and chemical products, with an 
authorized capital stock of $10,000, of 
which amount $5,000 has been sub
scribed and paid in in cash.

Petoskey—The Fred Glass Drug 
Co. has uttered a trust mortgage, se- 
uring creditors whose claims aggre
gate about $4,000. The last inven
tory showed assets to the amount of 
$7,100, so creditors will receive 100 
cents on the dollar. Lack of har
mony among the stockholders ne
cessitates the liquidation.

Jackson—Shortly before midnight 
June 11 a man entered the drug store 
of J. H. Sparks and held up James 
Dillon, the clerk, while he robbed the 
cash register of $49. James Swift, a 
prospective customer stuck his head 
in the side door while the holdup was 
in progress, and seeing what was go
ing on, hastily retreated and telephon
ed the police, but the holdup man 
made his escape before the police ar
rived.

Battle Creek—After being known for 
more than thirty years as one of Battle 
Creek’s leading dry goods establish
ments, the T. J. Kelleher store has closed 
its doors. The sale of the business to 
the Toeller-Dolling company has been 
announced by Mrs. Grace A. Kelleher, 
owner of the store since the death of 
her husband. The business was started 
in 1882 by„T. J. Kelleher and John J. 
Murphy, now of Marshall. Seven years 
later Mr. Murphy sold out to Mr. Kel
leher, who became sole owner of the 
business, and continued sole owner up 
to the time of his death, eight years 
ago. After his death the business went 
to his wife, Mrs. Grace A. Kelleher and 
was managed for some years by his 
brother, T. A. Kelleher, who left there 
to start in business in the Bargain Cen
ter with James Cunningham, who was 
for fifteen years in the cloak department 
of the T. J. Kelleher store, as partner. 
After he left, the business was man
aged for some time by R. H. Harris of 
Kalamazoo, and for the past year Ralph 
Tompkins, formerly of Hoffmaster’s, 
has been the manager. *
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Review of the Grand Rapids Produce 
Market.

Apples—Roman Beauties and Wine- 
saps command $2.75 per box.

Asparagus—65c per doz.
Bananas—Medium, $1.25; Jumbo, 

$1.75; Extra Jumbo, $2; Extreme Ex
tra Jumbo, $2.25.

Beets—50c per doz. Home grown 
are coming in, but not in sufficient 
quantities to establish a price.

Butter—There is an active demand 
for butter on the present basis of 
price. Both the consumptive and 
speculative demand is good, and the 
make is about normal for the season. 
The quality, owing to the very favor
able weather, is running fancy, and 
stocks are being readily absorbed 
upon receipt. The market is firm, 
with no immediate change in sight. 
Fancy creamery is quoted at 27@28c 
in tubs, 28@'29c in prints. Local deal
ers pay 20c for No. 1 dairy, 17c for 
packing stock.

Cabbage—$1.75 per 100 lb. crate or 
2j4c per lb.

Carrots—75c per doz.
Celery—Practically out of market.
Cocoanuts—$4 per sack containing 

100.
Cucumbers—65c per dozen for hot 

house.
Eggs—The market is quiet and un

changed, but the quality arriving is 
not quite as good as it has been. The 
market is only steady on the pres
ent basis, and if there is any change 
it probably will be a slight decline. 
Local dealers pay 17c.

Garlic—20c per lb.
Grape Fruit—$5 per box.
Green Onions—Silver Skins, 12c'

per doz.
Honey—18c per lb. for white clover 

and 16c for dark.
Lemons—Californias, $3.75@I4.50 per 

box. A year ago to-day lemons were 
selling at $7.50@8 per box. There 
was no war on at that time and now 
shipments from Southern Europe are 
practically stopped by the war. The 
prevailing low price is due to the con
tinued cold weather. A few hot days 
—and Washington predicts that we 
are “in” for a week of abnormally 
warm weather—will send the price up 
by leaps and bounds. Take the 
Tradesman’s advice and buy lemons.

Limes—$1.25 per 100.
Lettuce—Home grown head, $1 per 

bu.; leaf 5c.
Nuts—Almonds, 18c per lb.; filberts 

13c per lb.; pecans, T5c ier lb.; wal
nuts, 18c for Grenoble and California, 
17c for Naples.

Onions—Texas Bermudas, $1.25 per 
crate for white and $1.15 for yellow.

Oranges—Valencias have advanced 
to $4@4.25.

Parsley—25c per doz.
Peas—'New home grown have be

gun to come in. Monday the price 
was $3 per bu. Tuesday the price 
dropped to $1.75. This morning the 
quotation receded to $1.50.

Peppers—50c per basket for South
ern.

Pieplant—75c per bu.
Pineapples—Cubans command $2.15 

for 42s; $2.35 for 36s; $2.50 for 30s 
and $2.75 for 24s.

Plants—Tomato and cabbage, 65c 
per box of 200; pepper and aster, 90c 
pansy and egg plant, $1; geranium, 
$1.15; salvia, $1.25.

Pop Corn—$1.75 per bu. for ear, 4c 
per lb. for shelled.

Potatoes—New Cobblers from Vir
ginia are now in market, good size 
and fine quality, at $4 per bbl. Red 
Texas stock commands $1.50 per bu.

Radishes—10c for round and 15c for 
long.

Straweberries—Home grown are 
now in possession of the market. 
The price ranges from $1.75@2 for 
16 ,qt. crates.

Tomatoes—Home grown hot house 
are now in market, commanding $1.15 
@1.25 per 8 lb. basket.

Turnips—50c per doz.
Veal—Buyers pay 7@llc according 

to quality.
Wax Beans—$1.50 per hamper.

Exact Status of Hanford Lumber 
Company.

Grand Rapids, June 15.—You ha*'e 
published a couple of articles recent
ly about a change in the Hanford 
Lumber Company and have hardly hit 
the mark yet. If you want to pub
lish another one the writer would be 
glad if you would use the following 
correct information.

Hanford H. Spears and his son W.
H. Spears formed a copartnership and 
commenced doing a retail lumber 
business in May, 1910, with $6,600 
capital. The following year they 
bought more land and built an addi
tional shed increasing their capital 
stock to $10,000.

May 1, 1915, Hanford H. Spears 
sold all his interest in the company 
to his son, who immediately put in 
more stock and equipment, enlarg
ed the office and is increasing the 
business.

W. H. Spears has been in the retail 
lumber business eight years and has a 
thorough knowledge of all its 
branches. He is married and is now 
28 years old and has lived in Grand 
Rapids all his life.

Hanford Lumber Company.
The National Grocer Company 

acted as host to a large number of 
merchants and clerks and their fam
ilies last evening. The affair was'-a 
very enjoyable one and all who par
ticipated in the event are warm in 
praise of the hospitality dispensed by 
Manager Kruisenga and his associates 
and assistants.

The Grocery Market.
Sugar—The market is steady and 

unchanged. All refiners are quoting 6.10c 
for granulated, but will sell at 6c. The 
continuance of cool weather has held 
back early fruits and thus curtailed con
sumption, but it is only a question of a 
short time when the increase in con
sumption will likely cause an upward 
trend of the market.

Tea—The cold spring has retarded the 
marketing of Japan teas and arrivals 
have not been as heavy as usual at this 
date. It is reported that very choice 
teas will be scarce. The style of leaf 
is bold and prices will range somewhat 
higher than last year. Basket fired teas 
are showing up well in style and cup. 
Steamers are scarce and space difficult 
to get for prompt shipments. Ceylon 
and India teas maintain their top quo
tations of 10@12c higher than a year 
ago. Tea nibs are practically out of 
the market until the new crop arrives. 
China teas are very strong. The big 
demand from Russia for Congous has 
sent the prices soaring. Not much if any 
decline is looked for in the immediate 
future.

Coffee—Rio and Santos grades are 
steady. Mild coffees are dull and un
changed, but not particularly strong, 
except for the better grades. Java 
and Mocha are unchanged.

Canned Fruits — Apples are un
changed for the week, still being 
dull. California canned goods on 
spot are dull and easy. Advices come 
from the Coast that California can
ned peaches this year will be unprece
dentedly low. The average price for 
several years for extra standards 
has probably been about $1.45 in a 
large way, whereas it is rumored that 
some packers will name $1.10 this 
year. This expectation makes spot 
peaches very easy. What will be done 
with other varieties of California can
ned fruits remains to be seen. Cher
ries are expected to be a light crop, 
and the price will probably be rela
tively high. Small Eastern staple 
canned goods are unchanged and 
dull.

Canned Vegetables—Tomatoes are 
still very firm in the local market. 
The jobbers are reported well stocked 
with peas, having bought liberally ̂ in 
the recent past, and very little trad
ing is being done in this line now in 
the local market. Low prices pre
vail on the few sales that are being 
made. Maine corn is hard to obtain. 
There was a very short pack last year, 
and large orders for the best Maine 
corn are very difficult to fill on the 
spot market. There has been almost 
no dealing in future State, Southern 
or Western corn, and the buying that 
is reported in spot goods is to be for 
satisfying of immediate needs and to 
fill orders for local account.

Canned Fish—The market for sal
mon remains about the same. Light 
trading has existed for some time 
past, but with the advent of warmer 
weather the consuming demand is ex
pected to increase. Supplies are work
ing down and the tone is firmer.

Dried Fruits—Prunes are in much 
better demand than they have been 
and the price on the large sizes Is 
about lc per pound higher. This has 
not affected futures, which are still

dull and easy. Peaches are phenom
enally cheap, and new crop choice 
fruit is offered on the Coast in a large 
way at 3j^c. Advices bring the in
formation that there are about 10,000 
tons of currants in Greece awaiting 
export. About 5,000 tons of this fruit, 
however, it is said by reliable authori
ty, has been damaged by rain and is 
therefore of very inferior quality. 
The price may go higher for this fruit, 
the brokers say, on account of the 
drop in exchange and the increased 
insurance rates due to the war. The 
booking of citron and peels for early 
fall shipment has been considerably 
in advance of last season’s orders, ac
cording to reports received at the end 
of last week. The market remains 
firm, but there is no special change 
in price.

Cheese—Owing to the extraordinary 
demand for cheese for export, the 
make, so far, has been very much 
larger than usual. A week ago the 
price was 3c over the normal price 
for this season, which is cleaning up 
regularly. Since that time, however, 
there has been a slacking off for ex
port and the market has dropped 
about lc per pound. No further con
cessions are in sight, provided the ex
port demand continues fair.

Rice—No change in the situation is 
remarked, the trade of late waiting 
for developments. In the South there 
is a lack of interest shown in both 
rough and cleaned rice, but the sup
ply is not pressing. Some export or
ders are being filled, but, as a rule, 
this end of the business is quiet fol
lowing the trend in domestic. The 
new crop is making progress in the 
Southwest.

Provisions—All cuts of smoked 
meats are firm at an advance of 14@ 
/''2C. There is a very fair demand. 
Neither pure nor compound lard has 
changed for the week and the demand 
appears to be normal. Barreled pork 
averages 25@50c above a week ago. 
Dried beef and canned meats are all 
unchanged and in average demand.

Salt Fish—The only feature in the 
market is the continued high prices 
for Norway mackerel. On account of 
reasons previously explained, the sit
uation is quite firm, and anything 
good shows a marked advance. Cod, 
hake and haddock are unchanged and 
dull.

Argument on Trading Stamp Case 
Postponed.

Grand Rapids, June 14.—Because 
of the serious illness of Mr. Wykes, 
who is still confined to his bed in 
the hospital, it will probably be im
possible for us to reach the argument 
in the Sperry & Hutchinson trading 
stamp case at the present June term 
of the court, but the hearing will be 
had not later than the next term, 
which begins in October. We very 
much regret this delay, but of course 
it is absolutely unavoidable.

Wykes, Dilley & Averill.
' ♦ # # I

W. T. Welch and E. J. Gamble have 
engaged in the fruit and produce busl-j 
ness at 8 Ionia avenue under the sjyft 
of Welch & Gamble. vcari

-------♦  ♦ ♦ tioqoi
M. Hobbs has engaged in tlf^'d^M 

business at Fife Lake. The I^j|]&ty^ 
& Perkins Drug Co. furnished vtfw 
stock. i j;}2 a rfi

» 1 3 d  8 3 V l i
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UPPER PENINSULA.

Recent News Prom the Cloverland of 
Michigan.

Sault Ste. Marie, June 14.—The 
Sault Ste Marie Civic and Commer
cial Association held its second regu
lar meeting last Tuesday evening and 
reports from the various committees 
were received. President R. G. Fer
guson, who has fully recovered from 
his recent accident, was able to pre
side and was much encouraged in the 
work that has been accomplished in 
so short a time. The members were 
also pleased to learn that several en
quiries as to the location of a wood- 
enware works had been received 
through the mention made in the col
umns of the Michigan Tradesman 
last week. The opportunities offer
ed here and the attractive sites and 
with the low cost of power should ap
peal to the energetic manufacturer 
who wishes to better himself, and in 
all probability there are numerous 
manufacturers who would be interest
ed in our proposition. The officers 
of the Association are anxious to 
take up matters in the commercial 
and manufacturing line with any and 
all future prospects, and those who 
are fortunate enough to get in the 
field early will fare better .before the 
more advantageous sites are secured. 
The Association would also like to 
hear from some of the pulp and pa
per manufacturers, as there is an 
abundance of raw material and cheap 
water rates throughout all parts of 
this district. The railroads are get
ting interested in the business men’s 
movement here and are working in 
harmony with the Association, giving 
the matter of rates special attention. 
Soo people feel highly elated over the 
exceptionally good service afforded 
them by the Soo line, D., S. S. & A. 
and C. P. Railway. There is no bet
ter train service any where in the 
State. When the D., S. S. & A. Rail
way put on a two-hour service be
tween the two Soos during the win
ter, all other means of crossing was 
out of the question. It proved that 
the railroad company appreciated 
our position. Resolutions were pass
ed at the meeting last Tuesday, 
thanking the railroad companies for 
their co-operation.

Tom Agnew has opened the Palace 
market in the Everett block, being one 
of the largest markets in the city. 
It is up-to-date in every respect and 
furnished throughout with new fix
tures. Mr. Agnew, in opening, stock
ed his market with some export steers 
weighing 1,000 pounds per carcass and 
is figuring on making a specialty of 
quality meats and catering to the 
high-class trade as a cash market. 
The cheaper cuts will be sold at 
nominal prices, and with no deliver
ing, book-keeping or telephone ex
pense and no bad accounts to be 
charged off, his success is assured.

The salvation army held a three 
days’ campaign last week here, in 
which Colonel Captain Marshall, of 
Minneapolis, and Major Boyd, of Mil
waukee, were the principal speakers. 
They held an enrolling soldier meet
ing Saturday night, and from the re
port made by Captain Redgrove, the 
local officer in charge, there was a 
record breaking attendance.

“An ounce of trying to be useful 
is worth a pound of saying What’s the 
use.”

S. D. Newton left last week for 
Mackinac Island on a combined busi
ness and pleasure trip. Stan expects 
to make a short visit at the Snows 
before returning.

Mr.  and Mrs. J. G. Lampson, of 
Cedar Lake recently motored as far 
as Onaway, where the roads got too 
heavy for further progress. They 
report the roads from Pinconning and 
Harrisville in very poor condition at 
the present time. Mr. Lampson is 
the principal of the Cedar Lake Acad
emy and one of the best orators in 
the State. They are visiting rela
tives hers.

The citizens of St. Ignace will now 
be able to rest in peace, not being 
bothered with stray cows and horses 
roaming the streets and’ destroying 
gardens. The city council has decid
ed to put in a pound in charge of 
Marshall MacLean who states that he 
will see that the law is strictly en
forced.

John F. Goetz capitalist and lum
berman of De Tour, is erecting a 
handsome brick residence on the 
shores of St. Mary’s River which will 
add much to the attractiveness of the 
village.

Postmaster James McDonald, one 
of De Tour’s busy men, has added an 
additional clerk to his mail service in 
the person of Miss Mae Goetz, one 
of De Tour’s belles, who is making 
a very proficient assistant.

“Peace talk may not settle the war, 
but it at least shows that there are 
people in favor of peace.”

Lieutenant Baker, of the revenue 
cutter service here, is one of the busy 
men on the Fourth of July celebra
tion, getting his craft in readiness for 
the great naval parade on July 5, 
which is to be one of the big fea
tures of the celebration.

Andrew Westin, one of Newberry’s 
prosperous business men, motored to 
Engadine last week on a pleasure, trip.

Forest fires east and west of Enga
dine have been doing considerable 
damage last week. Gilchrist also had 
a narrow escape from a severe fire. 
Had it not been for the heavy rains 
which came just in time, worse re
sults would have been reported.

Judge H. A. Runnells, one of our 
hustling young attorneys, is coming 
to the front at a marked rate as a 
fisherman, as he caught a Muskel- 
lunge weighing sixteen pounds, which 
he hooked with the usual catch of 
smaller fish last week. Herb has 
only a small family and found it nec
essary to invite a number of friends 
to help him get away with the large 
catch, and he knows where there are 
a few more large fish which he is go
ing after.

A party of Soo business men and 
their families were the guests of Mr. 
and Mrs. C. J. Thoenen at their com
modious summer cottage on the 
banks of the St. Mary’s River at Nee- 
bish, last Sunday, which is one of 
the most delightful spots in the new 
cut. Mr. Thoenen furnished the guests 
with some fine musical selections. 
The event was in honor of Mr. and 
Mrs. Thoenen’s son, Roy Thoenen 
and wife, residents of Carson Mines, 
Ont. Mr. Thoenen is one of our lead
ing business men who enjoys pleas
ure as well as work and has the hap
py faculty of being a royal enter
tainer. William G. Tapert.

Sparks From the Electric City.
Muskegon, June 14.—We notice 

that Grand Rapids is without a cor
respondent to report to the Trades
man. We note in the last issue that 
John D. Martin reported the Grand 
Council meeting and would suggest 
that he get-on the regular staff.

Muskegon Council was represented 
at Lansing by John Hopkins, A. W. 
Stevenson, Will De Kuiper, E. P. 
Munroe and the writer. Our party 
certainty enjoyed the courtesy the 
Auto City showed us and take this 
means of thanking the Lansing Coun
cil.

After we look over Jim Goldstein’s 
career it makes us ponder whether 
Jim would not have made a successful 
politician. Just take a glance at his 
biography. Some time ago he advo
cated Wilson for President and 
Woodrow was elected. Then Jim 
came out strong for Governor Fer
ris and lo and behold! our beloved 
Governor' was re-elected. The last 
candidate was brother C. C. Stark
weather, who was elected, through 
Jim’s advertising in the Tradesman, 
our Grand Sentinel. Jim, we honest
ly believe you will win the next U. 
C. T. convention at Detroit, if you 
will work as hard as you have for

your former candidates. We admire 
your work, Goldstein, and wish you 
success.

The Dwan Hotel, at Benton Har
bor, has been sold to a couple of 
Terre Haute boys.

Ernest Welton has purchased. a 
Monroe machine and now can be 
seen on the Pentwater branch at any 
time of the day: He will be easy 
to distinguish. Just look for a cou
ple of long legs sticking out of a ma
chine. You may think it is an aero
plane at a glance, but by closer ob
servation you will find it is our old 
friend Ernie.

Nate Branch, of White Cloud, re
ports a good business for the year, so 
far as he has gone.

We notice that some of the Grand 
Rapids boys have already reserved 
their rooms at Traverse City for the 
convention next June. What’s your 
hurry, boys? You may have to be 
picking strawberries at that time of 
the year.

In the last two years we have no
ticed the boosts the writers have «giv
en the different hotel men through
out the State and upon close obser
vation we find that Charles Giddings, 
of Hartford, has gotten his share of 
the laurels.

Charles deserved all the credit due 
a man for running a first-class hotel. 
It did not make any difference how 
often you made Hartford. If you 
stayed at Charles’ hotel or not he 
would grasp your hand, enquire about 
your health and tell you he was glad 
to see you. This sunny nature that 
so few hotel men have is appreciat
ed by the traveler and we wish more 
of them would practice it. Our old 
friend has sold his hostelry, but be
fore he sold out we knew that he 
thought he would not sell out to any 
one unless he felt the boys would 
get the same treatment from the new 
proprietor as he had given him. With 
this end in view he picked out Roy 
Hinkley and all the boys will agree 
with me in saying that Hinkley is as 
close a resemblance to Charles in his 
ways as any man in the State.

R. Beadle, former saloon keeper 
at Custer', has opened a first-class 
grocery and market at Custer and, 
with his sunny smile, he has a very 
bright future ahead of him.

Our next meeting will be held Sat
urday, June 19, and it is urged that 
all members attend.

Milton Steindler.

Boomlets From Bay City.
Bay City, June 12.—The Farmers' 

State Savings Bank, recently organ
ized, will be ready for business in 
a few days. Frederick Mohr is Pres
ident and W. S. Fotheringham Cash
ier. The Bank will open with a cash 
capital of $100,000, with a surplus of 
$25,000. All lines of banking busi
ness will be conducted.

Perkins Bros, is the style of a firm 
recently organized. They will manu
facture peanut butter and salted pea
nuts, also do a general peanut roast
ing business. We predict for them a 
successful business career, as they are 
hustlers.

John Kondratowicz, Gaylord, has 
moved his grocery stock to the build
ing recently vacated by Peter Lat- 
uzrk. Several changes have been 
made in the interior of the building 
which gives him plenty of room to 
display his large stock of groceries 
and notions.

John T. Langhrey of Roscommon, 
has recently added groceries to his 
stock of dry goods*shoes and notions. 
The venture has proven very satis
factory. The result has been a con
siderable increase in the volume of 
business.

L. Davidson, who lost tyis large de
partment store in the recent fire at 
Hillman, has not fully decided wheth
er he will rebuild. He is temporarily 
located in the cement block, with a 
general stock of merchandise. C. A. 
Cain, one of the fire victims, has also 
resumed business with a new stock of

dry goods, shoes and groceries. Ex
cavating for the new Hillman Bank 
building is also under way.

James La Barge, of East Tawas, 
who has conducted a men’s furnish
ing goods and shoe business for for
ty-two years, is holding a special sale, 
preparatory to retiring from business. 
He was recently appointed postmas
ter and will give his entire time to 
the duties of the office.

Attorney Albert Widdis, of East 
Tawas, has been appointed by Gov
ernor Ferris Judge of the Twenty- 
third Judicial Circuit to fill the va
cancy caused by the death of Judge 
M. J. Connine. Mr. Widdis is the 
only Democratic lawyer in the Cir
cuit and his appointment was well re
ceived.

R. L. Hare, of Plainwell, repre
senting the Nall-Kirkpatrick Manu
facturing Co., Kansas City, Mo., man
ufacturer of high grade enamel ware 
is working north of Bay City and re
ports a very satisfactory trade. He 
is showing a fine line of goods.

W. T. Ballamy.

The Faude Co. has been organized 
to manufacture and deal in electrical 
goods, with an authorized capital 
stock of $2,000, of which amount $1,- 
000 has been subscribed and paid in 
in cash.

You can please a woman by telling 
her a secret, but you can please her 
a whole lot more by letting her find it 
out for herself.

Isaac Van Westenbrugge, produce 
dealer at 8 South Ionia avenue, has 
removed to 49 Market avenue.

The Livingston Hotel Co. has in
creased its capital stock from $50,000 
to $75,000.

Are Your 
Net Profits 
Satisfactory?

P ro b ab ly  n o t, i f  y o u  
a re  lik e  n in e  o u t o f te n  
m erch an ts .

Y o u r tro u b le  p rob
a b ly  is (1) y o u  h a v e  too 
m u ch  o f som e item s; (2) 
n o t enough  item s.

I f  y o u  w ill b u y  th e  
“m a n y  lin e s  in  one b ill” 
offered b y  o u r m o n th ly  
ca ta logue  of G en era l 
M erchand ise , y o u  e a s ily  
can  ap p ly  th e  rem ed y .

Butler Brothers
Exclusive Wholesalers of 

General Merchandise

New York Chicago 
St. Louis Minneapolis 

Dallas
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GONE BEYOND.

Death of Veteran Salesman and Man
ufacturer.

Anson T. Driggs, for the past thir
ty-five years a resident of this city, 
died at his home, 548 Fairview ave
nue last Friday at 73 years of 
age. Although Mr. Driggs had 
been ill for two years, it was not uni 
til Friday, June 4, that he was taken 
seriously ill. While walking in his 
garden on that date he was stricken 
with paralysis, which affected his right 
side. Since then his condition had 
steadily grown worse and his demise 
was expected.

The funeral was held Monday after-

A. T . DRIGGS

noon at the late residence of the de
ceased under the auspices of Grand 
River Lodge, No. 34. The services 
were conducted by Rev. Wm. V. Nel
son, pastor of the Lyon street Church 
of Christ. The pallbearers were all 
members of the U. C. T.—Wm. H. 
Jennings, Sr., H. Fred DeGraff, J. 
Harvey Mann, John D. Martin, O. 
W. Stark and H. J. Shellman. In
terment was in Plainfield cemetery.

Sunday afternoon a large delega
tion of members of the Grand Rap
ids Council and ladies marched in a 
body to the home and carried with 
them the floral offering of the U. 
C. T.

At the request of the deceased, the
U. C. T. button and the cap of his 
office in the U. C. T. were buried with 
him. The button was in the coat and 
fhe cap on the head of the deceased.

Biographical. v
Anson Thomas Driggs was born at 

Tonawanda, N. Y., July 28, 1841. His 
father was of Welch descent. His 
mother was Scotch Irish. He attend
ed common and private school at 
Tonawanda until 16 years of age, 
when he clerked in a general store 
several years and spent one yeai 
working in a shingle mill. When the 
war broke out in 1861 he. enlisted in 
the 100th New York State Volunteers 
and served three years. He was tak
en prisoner May 16, 1864, and was 
confined to Andersonville Prison for 
seven months. On his release from 
Andersonville he returned to Tona
wanda and clerked in the same gen
eral store in which he was employed 
prior to the war. In 1867 he went to 
Saginaw, where he worked in the re
tail grocery store of James Krekel 
and the wholesale grocery store of 
John P. Derby. In 1880 he came to 
Grand Rapids and engaged in busi
ness with John H. Howery under the 
style of the Grand Rapids Mattress 
Co. This business was subsequently 
purchased by the late Henry C. Rus
sel, and Mr. Driggs, when he started 
the Hot Blast Feather Co. He con
tinued this business for many years, 
selling out eleven years ago last Sep
tember to Mr. Kennedy and his asso
ciates. He then joined his son, 
George E. Driggs, in the I. X. L. Up
holstering & Mattress Co., in which 
business he was actively interested up 
to the time of his death. During the 
time Mr. Driggs had been identified 
with the mattress business he had 
had an actual road experience cover
ing a period of thirty-five years.

Mr. Driggs was married to Miss 
Elizabeth A. Sager, of Tonawanda, 
four weeks before he started for the 
front. Mrs. Driggs died May 21, 1873. 
Some years later he married Miss 
Margaret Muir. He had two children 
by his first wife—George S., who was 
associated with him in business, and 
Minnie, who is married to Charles 
Worfel.

Mr. Driggs attended the Church of 
Christ on Lyon street and was a Mas
on up to the Chapter and the Council 
degrees. He was formerly a member 
of many other fraternities, but had 
dropped out of all of them except 
these two. He was one of the orig
inal thirteen charter members of 
Grand Rapids Council, organized Oc
tober 15, 1898, the other members be

ing J. C. Emery, L. F. Baker, J. B. 
Mclnnes, W. R. Compton, A. W. 
Brown, F. J. Davenport, D. E. Keyes, 
L. E. Phillips, R. W. Bertsch, E.' S. 
Patterson, W. A. Pitcher and J. M. 
Marz.

Mr. Driggs held the office of Sen
tinel uninterruptedly ever since the 
first meeting—nearly seventeen years 
ago—and had hundreds of friends 
among the traveling men and the 
trade who respected him greatly. His 
reputation even extended to the Su
preme Council. In recognition of his 
long experience as a traveling sales
man and his long connection with the 
U. C. T., Grand Rapids Council held 
its picnic last year in his honor.
Meeting of Tri-State Dry Goods As

sociation.
Battle Creek, June 12.—Store ser

vice in general was the subject for 
discussion at a meeting of the Tri- 
State Dry Goods Association held 
yesterday afternoon in the Chamber 
of Commerce rooms. Members of 
the Association from a number of 
nearby Michigan and Indiana cities 
were here as the guests of the Toeller- 
Dolling Co. at the meeting and a 
luncheon at the Post Tavern at noon. 
The discussion was both interesting 
and profitable. Among the things 
touched upon was the subject of tlie 
saleslady, and how to make her effi
cient for the mutual good of herself 
and her employers. Other branches 
of store service were also introduc
ed and opinions on the same exchang
ed. The members of the organiza
tion discussed Nationally advertised 
goods, and their effect upon the buy
ing public.

The Tri-State Dry Goods Associa
tion is made up of but one merchant 
from each city for the purpose of im
proving of store service. Those pres
ent at yesterday’s meeting were: 
Messrs. Chapman and Furbeck, of 
Gilmore Bros, at Kalamazoo; Messrs. 
Sykes and Drake, of the H. B. Sykes 
Co., of Elkhart, Ind.; D. M. Christian 
of the D. M. Christian Co., of Owos- 
so; Mr. Brogan of the Dancer-Bro- 
gan Co., of Lansing; Geo. T. Bullen 
of Albion; Mr. Ritchie of Ritchie 
& Co. of Dowagiac, and John C. 
Toeller and Joseph C. Grant, of the 
Toeller-Dolling Co., of Battle Creek.

The next meeting will be held at 
Kalamazoo in August, J. R. Jackson 
of the O. M. Smith Co., of Flint, 
will give a talk on “Efficiency in 
Salesmanship,” and Mr. Chapman, of 
Kalamazoo, will give a talk on a sys
tem for making merchandise for dis
posal.

At yesterday’s meeting D. M. Chris
tian was appointed as a committee of 
one to correspond with the National 
Dry Goods Association, regarding the 
securing of one of its lectures to sales 
ladies for a term of one week in each 
store represented in the Association.

“Coffee Week” to Be Held October 
18 to 23.

The National Coffee Roasters’ As
sociation has started its active cam
paign for Coffee Week this fall and 
in the preliminary circular letter 
announces the dates for the event as 
October 18-23. While most of the 
early activities have to do with the 
preparation of literature for the event 
to be distributed by grocers and 
other dealers in coffee, the committees 
are already framing plans for detailed 
activity in connection with the week. 
The following extracts from the cir
cular explain how the committee feels 
about it:

“Our objective is not only to sell 
more coffee this year than ever before 
—to make this and each succeeding 
year the biggest in coffee history, but 
to fundamentally educate the people 
to the high appreciation of coffee it 
justly deserves.

“Last year the Coffee Week move
ment accomplished effective results. 
It acted as a hearty stimulant to the 
coffee-roasting business and was re
sponsible for improved conditions all 
over the country. A thorough inves
tigation of the retail stores showed 
that the grocer willingly offered his 
co-operation. This year’s programme 
therefore, is not based on theory. It 
has not been developed on the 
strength of mere hopes. Each detail 
has been worked out on sound, hard, 
logical facts. The experience gained 
has made it possible for the coming 
campaign to be made bigger and 
broader and more efficient.

“Remember: This campaign is not 
for the benefit of any one or any one 
number of coffee roasters. It is not 
simply an advertisement for any one 
brand or make of coffee. Coffee 
Week is a big, broad movement in
stituted for the promotion of big and 
broad results—results that will inject 
the right spirit into the coffee-roast
ing business.”

Florida’s Fruit Season.
With the close of the citrus frutt 

shipping season, records kept by the 
Florida Citrus Exchange show that 
26,291 carloads of such fruit have 
been shipped during the 1914-15 sea
son, making a total of 8,676,030 boxes. 
The crop will total 9,000,000 boxes.

If you want a man to admire your 
judgment agree with him.

’T is the Best in the Land
If It’s W orden’s Brand

W o r d e n  Q r o c e r  C o m p a n y
r

G rand R ap ids—K alam azoo

THE PROMPT SHIPPERS
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1815 AND 1915.
Friday, the centenary of one of the 

most momentous battles in the world’s 
history, will very probably be passed 
over with no celebration at all. England 
is not likely to celebrate the Waterloo 
victory, because the nation whose army 
Wellington’s troops defeated is now the 
ally of .England. France will certainly 
not celebrate. Germany might make 
something of the centenary of a battle 
which was a victory for Blucher and the 
Prussians as well as for Wellington 
and the English. But the Germans may 
not feel disposed to recall a battle in 
which England was their ally.

To financial as well as political his
tory, so epoch-making as event as the 
Battle of Waterloo opens up two fields 
of historical enquiry—one, what would 
have happened if Napoleon, not Wel
lington and Blucher, had won the bat
tle ; the other, what conditions, economic 
as well as political, actually did follow 
the memorable collapse of Napoleon’s 
army and the ending of the war that 
had ravaged Europe continuously for a 
dozen years.

We know, by the later investigations 
of military critics, that Napoleon’s de
feat was largely a matter of chance. 
Napoleon had beaten Blucher badly at 
Ligny on June 17. But for a long 
delay, due to mistaking French rein
forcements for the enemy, he might 
easily have crushed him. The conclu
sion of the best American critic of the 
battle is that if Marshal Ney and Mar
shal Grouchy had obeyed Napoleon's 
orders intelligently, and if the Emperor 
had then directed his whole force 
against Wellington’s army, next day, 
“there can be no reasonable question 
as to the result—the Duke would have 
been badly beaten.”

The battle ended in Napoleon’s hope
less overthrow. London, when it got 
the news, broke into a frenzy of jubila
tion. Paris, as Lamartine describes ¡it, 
had heard with uneasy apprehension the 
news of the Prussian defeat at Ligny 
-dreading a new chapter of military 
glory; but the news from Waterloo, 
which finally reached Paris on June 21, 
was too overwhelming to cause any 
feeling but one of consternation. The 
invasion of France which followed, 
marked by such incidents as the 100,000,- 
OOO francs war tribute brutally levied 
on Paris by Blucher for the Prussians, 
and the long qccupalkm of France by
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hostile armies, foreshadowed some
thing of what was to happen again in 
1871.

The political sequel to the crushing 
defeat of Waterloo and the ending, once 
for all, of the Napoleonic wars, every 
reader of history knows. The economic 
sequel is not so well known; it is a mat
ter of great interest, in view of the 

-wide confusion of opinion as to what 
will follow the ending of this present 
war. It has lately been asserted, in 
articles on the subject, that the ter
mination of the Napoleonic wars was 
followed by a business and financial 
“boom.” No statement could be more 
utterly unfounded. England, writes 
one of the most careful historians of 
the period, “suffered more between 1815 
and 1821 than during the war.” The 
years which followed Waterloo are de
scribed as a period “of almost unex
ampled adversity.”

A break of the greatest violence oc
curred in prices, which had been inflated 
by the war. The average of forty typ
ical commodities, which had been fig
ured at 151 at the crisis of the war, 
dropped suddenly to ninety-two in 1816; 
it was declared in Parliament, that year, 
that some of the best estates in England 
were selling at a depreciation of 50 per 
cent. A series of bank and business 
failures lasted during three years. One 
of the popular rhymes of 1816 told of 
“Farmers breaking, clothiers ruined, 
landlords quaking; A panic general, and 
the stocks as flat, almost, as the new 
docks.”

It was not, in fact, until the middle 
of 1817 that consols got back to the 
earlier price of 1815, and it was 1821 
before French 5 per cents, again touched 
the high price of 1814. The Bank of 
England did not fully resume gold pay
ments until 1821, six years after Water
loo—a fact which may throw some light 
on the prospect of instantaneous remov
al when this present war ends, of the 
existing expedients in emergency 
finance.

It was, in brief, about seven years 
between the final battle of the Napo
leonic War and the ending of hard 
times in England and France. Yet there 
were some other remarkable economic 
incidents. In the full year 1815, Eng
land’s export of manufactures rose from 
$225,000,000 to $255,000,000. . Her import 
of American cotton increased 35 per 
cent, in 1815, and 40 per cent, more the 
next year. In 1816 the exports of the 
United States rose to the highest figure 
in nine years, although merchandise 
imports increased so much more rapidly 
that the excess of imports for the year, 
$65,000,000, was actually larger than any 
reached in the next half-century.

These are some of the curious remi
niscences of the Battle of Waterloo and 
the consequent return of peace, which 
are more or less suggestive nowadays. 
And yet it is the safest of all political 
and economic maxims that no two 
apparently similar periods of history 
every duplicate each other exactly in 
the sequel.

OVERCOMING A DEFICIENCY.
One of the greatest disadvantages 

which Great Britain has experienced 
in this war comes from the lack of 
preparedness and inability to reor-
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ganize itself quickly and make good 
that deficiency promptly. A young 
naval officer who passed a fort dur
ing a battle without firing on it was 
sharply reprimanded by the admiral, 
who asked him why he did not demol
ish the fortification, and he answered: 
“There are a hundred reasons.” The 
admiral promptly demanded that the 
young officer give one, and he answer
ed: “I did not have any powder.” 
Ships and guns, cannon and rifles and 
all the other accouterments of war 
are valueless without powder, and 
seemingly that is one of the disad
vantages which England experienced. 
Kitchener did all that any man could 
do, and more than any one else could 
have done, but there is important war
rant for saying that the ablest work
ers can not make bricks without 
straw. The British soldiers could fire 
faster than their ammunition would 
warrant, and probably lost some ad
vantages on this account.

This state of affairs is one of the 
reasons which led to the reorganiza
tion of the government’s administra
tion. It is noticeable in this connec
tion that frequently when the Eng
lish want something done which can 
be accomplished through appeals to 
the people, Lloyd George is called 
upon and usually responds success
fully. This is how it happened that 
he was recently put in charge of the 
munitions of war and called upon to 
supply them. Straightway he adopt
ed the plan of calling a spade a spade, 
and he spoke very plainly to the Brit
ish people and told them not only 
what they ought to do but what they 
must do, and then proceeded to make 
them do it. It is necessary, of course, 
for more people to go to work in the 
munition manufacturies and for some 
of them to work overtime. Where- 
ever this made a fracture of the union 
rules,‘the rules had to be broken, be
cause the regulations of no society 
or organization can stand in the way 
of a government’s needs. That Lloyd 
George is accomplishing his undertak
ing is evidenced by a brief cablegram 
recently published to the effect that 
between 3,000 and 4,000 men employ
ed in the Smithfield meat markets of 
London have volunteered to work 
four hours a day, turning out muni
tions of war. This means that after 
doing a day’s work for their em
ployers, they will spend a half of an 
eight hour day working for the gov
ernment to help in its defense. Their 
example will doubtless be followed 
by workers in other lines of activity, 
and presumably England will do what 
is described in the American slang 
phrase of “getting a move on,” and 
under the direction of this strong, 
sturdy and forceful Welshman will 
make amends for past deficiencies.

Just now when there is a great deal 
of talk about getting a larger recog
nition in South American markets for 
American business men and their 
products, those who were engaged in 
various enterprises in Mexico are 
saying that they were not properly 
protected. On this they base the ar
gument that if United States business 
houses get a foothold in South Ameri
can countries and any disturbances
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arises they will be chased out at heavy 
pecuniary loss and their lives put in 
danger. Ever since the Tampico in
cident Americans doing business in 
Mexico have criticised President Wil
son and his administration for the 
way in which they were left helpless, 
and where worse results would prob
ably have followed had it not been 
for the officers of two cruisers, one 
English and one German, happening 
to be in the harbor, who restored 
order. In no other country have 
the Yankees anything like the busi
ness investments placed in Mexico 
and they were doing exceedingly well 
before the internal differences and 
disturbances made business a prac
tical impossibility there. It is only 
natural that the Americans who have 
lost heavily in Mexico during the last 
year are decidedly sick and sore with 
the whole situation. There seems to 
be a reawakening at Washington with 
reference to conditions in Mexico, 
but what if anything will come of 
it remains to be seen.

That so excellent a lieutenant as 
Robert Lansing should have been 
ready at President Wilson’s hand in 
the present situation is a circumstance 
in which the country may find keen 
satisfaction. During the critical pe
riod in which he has been acting as 
Counselor to the State Department, 
the feeling has steadily grown that 
Mr. Lansing possesses that combina
tion of qualities which makes a man 
of the highest use in such a post, es
pecially in the unfortunate situation 
that has actually existed with Mr. 
Bryan at the head of the Department. 
He has been much more than a mere
ly professional adviser, although he 
has fully performed that part. Tact 
and practical insight, the temper of 
the man of action as well as the ex
pert knowledge of the international 
lawyer, have been required for the ful
filment of his part in the shaping of 
affairs. Now that he has been made 
acting Secretary of State, his proved 
ability in the handling of difficult 
questions will be one of the sources 
of the Administration’s strength in 
its dealings with the present crisis, 
whatever its development may be.

The annual meeting of the Michi
gan State Pharmaceutical Associa
tion, which was held in the city last 
week, was one of the best conven
tions of the kind ever held under the 
auspices of the organization. The at
tendance was large and representa
tive and the proceedings were mark
ed with à degree of candor and earn
estness which speak well for the fu
ture of the practice of pharmacy in 
Michigan. The entertainment fea
tures were carried out with much suc
cess, including the smoker provided 
by Con De Pree at the Coliseum 
on Thursday evening and the ban
quet tendered by the Michigan Phar
maceutical Travelers’ Association at 
the Morton House on the evening fol
lowing. All who attended the con
vention felt that marked progress had 
been achieved by the meeting and 
that the practice of pharmacy was on 
a higher plane in Michigan than it 
ever was before.
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THIRTY-THIRDERS.

Genuine Progress Marked at the M. 
S. P, A. Convention.

The thirty-third annual convention 
of the Michigan State Pharmaceuti
cal Association was held in Grand 
Rapids last week. The first meeting 
was called to order Wednesday after
noon by President Grant W. Stevens, 
of Detroit, at the assembly room of 
the Association of Commerce, with 
an address by Lee H. Bierce on the 
subject of “Benefits of Trade Organ
ization,” as follows:

Your President has Informed me that an ad
dress of welcome Is unnecessary and undesired, 
as you all know without anyone saying so that 
you are welcome when you come to Grand Rap
ids. This reveals a condition most gratifying 
to us and I will comply with his request by 
simply saying that we want you to come to 
Grand Rapids as often as you can. You will 
never be any less welcome than you are to-day 
and I fail to see how you can be more so.

I am asked to give yon briefly my opinion on 
the value of trade organizations and what can 
be accomplished by, or rather the value of, a t
tending the annual conventions of such organiza
tions.

I t  wasn’t  many years ago, and every man here 
can remember the time, when monopoly was 
the greatest word in the English language. Men 
all over the country organized monopolies of 
many of the staples of life, such as sugar, 
beef, oil, steel, paper, etc. The pendulum 
swung too far, the matter was overdone, state 
and Federal law-making bodies stepped in and 
passed laws undoing what monopoly had done.

Now the business world has come to realize 
that what might be called co-operative com
petition is a greater business asset than mo
nopoly; that i t  comes nearer to being a square 
deal to the public and that it  will accomplish 
a thousand times more than monopoly ever ac
complished.

Up to about twenty years ago, or less, the 
cotton growers of the South were poor men 
and poor business men. Their crops were mort
gaged in advance of maturity and sold im
mediately upon ripening in order to satisfy the 
mortgage. Sold when the price was the lowest 
due to the natural law of supply and demand. 
Cotton was cheap, economically too cheap, as it 
did not produce a sufficient revenue on the 
money invested. About this time the cotton 
growers began to see the light of day. Began 
to realize that if they could hold their cotton 
until a  later date they would get a longer price 
for it and this increase in the sales price would 
pay the interest on a loan sufficient to carry 
the commodity in storage several times over. 
Wall street was induced to finance the propo
sition. Since that date the cotton growers have 
been getting a reasonable return upon their in
vestment; they no longer mortgage their grow
ing crops and sell their product when the 
market is the lowest. This is what co-opera
tion or a trade organization has done for the 
cotton growers of the South.

I t  wasn’t  many years ago when the farmers 
of this country were a  money borrowing class 
of people. The “ drudgery of the farm” was a 
common expression and all in all the farming 
people were a poor people. They started to 
form granges. They commenced to study con
ditions. They saw board of trade manipulators, 
stock brokers and other classes of city people, 
making millions from the handling of -the prod
ucts which they raised. They asked the ques
tion why cannot we make some of this profit 
ourselves? And they began to answer the ques
tion by organizing co-operative creameries, co
operative elevators, and co-operative buying or
ganizations. As a result of this co-operation, 
this trade organization among the farmers, it 
is reported that during the first four years of 
McKinley’s administration the farmers west of 
the Mississippi River paid off some $396,000,000 
in farm mortgages. Since that time he has con
tinued to pay off these mortgages until to-day 
he is the money lender of the nation. He forms 
the most independent class of citizens.. And 
when you druggists go to the bank to borrow 
some money with which to discount a bill of 
goods, in all probability you borrow the money 
which the farmers have on deposit in that par
ticular bank. This is what co-operation, what 
trade organizations, have done for the farmers 
of this Nation.

I am acquainted in a small Wfestern city 
where some of the leading business and social 
men made their fortunes by robbing the fruit 
growers of Western Michigan and other sections 
of the country. They kept up these practices 
year in and year out. Now and then they were 
caught by an individual fruit grower, but never 
did they cease in their dishonest operations 
until these fruit growers became organized 
and organized for a purpose. Had these fruit 
growers’ organizations been in existence some 
twenty or thirty years sooner than they were 
these same business and society leaders in this 
Wfestern town would never have enjoyed their 
positions In life, or the wealth which secured 
them those positions. This is what co-opera
tion has done for the fruit growers of our 
land.

Wlhat co-operation and trade organizations have 
done for the cotton raiser of the South; the 
farmers of this Nation and the fruit growers 
of this country it  will do for the retail drug
gists of Michigan. There are no secrets about 
it, there is no big question mark staring you 
in the face. I t  has done it for others and it 
wiO do i t  for yon.

As I understand i t  the object of these «trade 
organizations is to eliminate trade abuses and 
thereby elevate the business you are in. I t  is 
a regrettable but absolute fact that in prac
tically all lines of business and in all the pro
fessions these abuses creep in, must be recog
nized and must be fought and controlled. Much 
of tHis fighting must be done before city couii- 
cils, state legislatures or Congress at Washing
ton. In either event more attention will be giv
en a body of men than an individual. I t  is a 
recognized fact that to-day no less an organ
ization than the Interstate Commerce Com
missions almost insists that cases be brought 
before it not by individuals but by organizations 
and a large majority of its decisions to-day are 
granted to such organizations.

Co-operatjon will secure for yon all the things 
which disorganization makes impossible. You 
are obliged to organize, you are obliged to hold 
conventions that you may determine what are 
trade abuses and what are not and to determine 
what methods shall be employed to combat or 
control these abuses. I t  might cost $1,000 to 
take a test case to the Supreme Court of Mich
igan. This would mean one dollar each for 
1,000 druggists or $1,000 for one druggist. I 
know there are druggists, as there are mem
bers of all other trades, businesses and pro
fessions, who are perfectly willing to let one 
or a  few do all the work, foot all the bills 
and do the thinking for the others. Many of 
us have laid awake nights trying to determine 
what to do with these men or this class of 
men. We have come to but one conclusion 
and that is that they must De tolerated. How
ever, water seeks its level; gradually you find 
these men sifting to the bottom. I wish to use 
but one illustration to convince you of the 
truth of this statement.

I have in mind a  line of business which was 
well organized. The elimination of the trade 
abuses in this business were for the benefit 
of the wholesaler, retailer and consumer. It 
was economically and fundamentally right that 
these men should be organized and that these 
trade abuses should be eliminated from this 
business. Two of the largest concerns in the 
United States, and when we say United States 
we might as well say the world, refused to 
co-operate in the elimination of these abuses. 
When this refusal was made it was predicted 
that these two gigantic organizations, remem
ber, the largest of their kind in the world, could 
not and would not long endure. In less than 
five years one of them had gone bankri-.pt and 
the other had liquidated while many of the 
smaller members of this organization continue 
In business, business is good and dividends are 
large.

I could continue to give a great number of 
such illustrations but time will not permit. 
Now for what can be gained by attending these 
annual conventions.

You are gathered here to discuss the various 
phases of your business. All of you are men 
of experience in the retail drug business. One 
has solved this problem and the other that 
problem. What is good for one is good for all 
and what’s good for all is good for one. The 
only way to find out how your fellow drug
gist has solved the problem which is perplex
ing you is to attend these conventions and a t
tend the various sessions of the conventions.

One of the greatest values you derive from 
these meetings, however, is the acquaintances 
you make with your competitor. He isn’t  such 
a bad fellow when you come to know him and 
the better you know him the better you like 
him.

In every such organization you will find the 
man who says: “ Wlhat Do I Get Out of It?  
He’ll get out of it just as much as he puts into 
it  in active service and interest and usually 
much more. I t  will prove to be the best in
vestment of a little time and a little money he 
can make. However, the great value should 
be not what you get out of it but what you 
put into it. What you do for your organiza
tion and its members is what should interest 
you most.

In closing I repeat, Co-operation and Organ
ization will get for the retail druggists of this 
State what Disorganization loses for them. I t ’s 
like money in the bank, you can’t draw out 
with interest unless you first put it  in.

The President then read his annual 
address, which was published ver
batim on the first page of last week’s 
issue of the Tradesman. The rec
ommendations were referred to the 
Committee on Resolutions for con
sideration and action.

Secretary Alton then presented his 
annual report, which was published in 
full last week.

Treasurer Varnum read his annual 
report, which was published verbatim 
last week.

E. E. Faulkner, Secretary of the 
State Board of Pharmacy, read his 
annual report, as follows:

In accordance with a provision of the Phar
macy law 1 herewith submit the report of the 
Michigan Board of Pharmacy for the first eleven 
months of the present fiscal year. A meeting 
of the State Association a t this time or the year 
is unfortunate for two reason: first, because 
it permits of only a fr&itional report from the 
Secretary of the Board of Pharmacy and sec
ond, and this is a purely personal reason, it 
obliges me to compile two separate reports, 
one to you at this time and another to the 
Board and the Governor at the end of the year.

So far this year four examinations have been

given. One at Houghton, two at Grand Rap
ids and one a t Detroit. The Houghton meet
ing was held in September; the Grand Rapids 
meetings in November and March and the De
troit meeting in January.

At the March meeting a change occurred in 
the personnel of the board, through the ap
pointment by the Governor of George F. Snyder 
of Grand Rapids to succeed Will E. Collins 
of Owosso, whose term had expired.

During the year, 214 applicants for registra
tion appeared for examination, eight in Septem
ber, fifty-nine in November, fifty-six in Jan
uary and ninety-one in March. Of the total 
number appearing, 149 applied for pharmacist 
and sixty-five for drug certificates.

The number of druggist applicants increas
ed 41 per cent, over the same period of last 
year while the pharmacist applicants decreas
ed 26 per cent, during the same period. It is 
with pleasure that the members of the board 
note the gradual improvement of the qualifica
tions of the candidates, a majority of the ap
plicants having had more or less college train
ing and all but a very few naving the. equiva
lent of a tenth grade education or more.

Registrations and Certificates Issued.
Pharmacists, by examination ......................... 81
Pharmacists, by reciprocal interchange.......... S

Delaware .................................................  i
South Dakota .............................................  l
Wisconsin ..................................................... 2
Illinois ......................................................... %
Indiana ....................................................... 3

Pharmacists, under Act No. 403 P. A. 1913.. 6
Pharmacists, by added time ............................. 2.1
Pharmacists, reinstated ....................................  1

Total number of pharmacists added.......... 121
Druggists, by examination ..............................  45
Druggists, by examination as pharmacists... 11 
Druggists, reinstated ........................................ 1

Total number of druggists added ............ 57

Total number of certificates issued..........178
Results in the examinations.

Applicants, both kinds, passed .........130 60.74
Applicants, both kinds, failed ........... 84 39.26
Pharmacisf applicants, passed .......... 81 54.36
Pharmacist applicants, f a ile d ...........  68 45.64
Druggist applicants, passed .............  49 75.38
Druggist applicants, failed .............  16 24.62

Registrations.
Pharmacists—
Per last annual report .................................3732
During present fiscal year ..............................  118

Total ........................................................... 3851
Failed to renew .............................................  78
Total number of outstanding unrevoked

Pharmacist licenses ...................................... 3773
Net gain ..........................................................  41
Druggists—
Per last annual report ..................................  389
During present fiscal year ............................  57

Total ............................................................  446
Failed to renew .............................................  70
Net loss ..............................................................  13
Total number outstanding, unrevoked Drug

gist license .................................................  376
Total of both kinds .................................4219

Number of registrations of all kinds since the
approval of the pharmacy law:
Pharmacists ..................................................... 6543
Druggists ........................................................... 2659

Total ..........................................................  9202
Enforcement of Laws.

During the past year the Board lias employed 
but one agent, who makes investigation of com
plaints, collects evidence, serves as detective 
and makes information against violators upon 
order of the Board. His duties require htm to 
travel long distances, to appear at hearings and 
in court. These cause him more or less delay 
in prosecuting his work and make it impossible 
for the Board to investigate all complaints as 
promptly as they should.

During the year this agent visited 410 drug 
stores in 115 towns in the State. Complaints 
were received from thirty cities and each one 
has had Mr. Boden’s careful attention and nearly 
all of them have been adjusted satisfactorily. 
I t  has been the policy of the Board to prose
cute only as a last resort and we have re
sorted to prosecutions only in the case of re
peated violations or where conditions were in
tolerable. Seven prosecutions were begun dur
ing the past year of which six resulted in con
victions and one has been bound over to the 
Circuit Court. One conviction was for con
ducting a drug store without a registered phar
macist in charge, five for illegal liquor selling 
and the one bound to the Circuit Court is on 
a charge of selling liquor illegally.

The following is quoted from Mr. Boden’s 
report to me: “ I wish to suggest that the 
large percentage of druggists should be con
gratulated for their desire to advance the stand
ard and methods of our profession and their 
willingness and desire to adhere to the phar
macy law.

“ I find the large majority of the great body 
of registered pharmacists of the State happy 
and contented, which amply justifies the con
clusion that they are prosperous.

“The sale of narcotics is entirely eradicated 
from the drug stores and the general opinion 
prevails that the Harrison law, instead of 
working a hardship to the druggists, affords 
them the opportunity of eliminating from their 
stores, sales that heretofore have been ob
jectionable.

“ I find a great many druggists have dis
continued the sale of liquor entirely and many 
others are seriously considering taking the step, 
realizing that the sale of liquor, for other 
than strictly medicinal purposes, has absolute
ly no place in any first class drug store. I 
regret, however, owing to the persistent de
mand on the part of the public for liquor, the 
temptation to exceed the medicinal limitation

has been so great, that some druggists have 
yielded and, as a result have been convicted 
in the courts. Many of these so-called drug 
store are run by ex-saloon keepers for the pur
pose of continuing their former business.

“The most perplexing violation of the phar
macy law is the disposition on the part of 
many druggists to utterly disregard Section 
14, which relates to un-registered help in a 
drug store. Numerous stores are left for hours 
and, in some cases, for days with no register
ed pharmacist in charge, which is not only a 
violation of the pharmacy law and unfair com
petition, but endangers public health.

“ Many druggists completely disregard the 
law which refers to keeping a poison and liquor 
register. The keeping of sum a register is es
sentially necessary on the part of the drug
gist for his own protection.

“A few minor violations exist to which I 
call the druggist’s attention. Occasionally I 
finds one who feels that ms certificate is of 
no importance and conceals it behind closed 
doors in order that the public will not be aware 
of its existence. Upon reminding the drug
gist that it is for the public’s gaze they im
mediately place it in a conspicuous place in 
the store.

“ In summing up my investigation. I find the 
great body of registered pharmacists in our 
State endeavoring to conduct their affairs in 
a lawful and businesslike manner and, while 
it has been my painful duty to prosecute a few 
druggists. I find, in nearly all cases, that griev
ances between competitors can be amicably set
tled without resorting to the courts.

Financial Statement.
Receipts to June 1, 1915.

Cash on hand in State treasury, June
30, 1914 ..............................................$ 3,645.60

Cash in hands of Board, June 30, 1915., 5,561.72
Cash received from 80 registered phar

macist applications at $5 .................  400.00
Cash received from 77 registered phar

macist application, re-exam, at $3. . 231.00
Cash received from 54 registered drug

gists applications, at $3 .................  162.00
Cash receive from 16 registered drug

gists applications, re-exam, at $ 2 ... .  32.00
Cash received from 14 registered drug

gists by exam, as R. P. at $ 3 .......... 42.00
Cash received from 7 registered phar

macist, 25 year law. at $5 .............  35.00
Cash received from 25 registered phar

macists. time qualifications at $5__  125.00
Cash received from 9 registered phar

macists. reciprocal inter., at $15 . . . .  135.00
Cash received from 9 certified stand

ings a t $1 ...........................................  9.00
Cash received from 3 registered phar

macists, reinstated ............................  24.00
Cash received from 1 registered drug

gist, reinstated ....................................  27.00
Cash received from 6 duplicate certifi

cates ..........................   6.00
Cash received from 3‘673 registered

pharmacist renewals............................  3,673.00
Cash received from 316 registered drug

gist renewals ...................................... 316.00

Total, receipts .................................$14,424.32
Disbursements to May 1, 1915. 

Secretary’s salary to Dec. 30. 1914 . . .  .$ 450.00
Treasurer’s salary to Dec. 30. 1914 . . . .  125.00
Per Diem, all Board members .............  650.0ft
Hotel and traveling expenses, all Board

members ......................    575.64
Per Diem, inspector ............................... 485.00
Hotel and traveling expenses of in

spector ..................................................... 320.00
Postage .......................................................  221.50
Printing and stationery ...................  222.60
Hall rent ...................................................  150.00
Secretary’s and Treasurer’s bonds . . . .  32.00
Miscellaneous .............................................  276.76

Total disbursement ........................... $3,508.99
Balance on hand ............................. $10,915.33
Secretary’s Receipts and Disbursements.

Received from retiring Secretary ..........$ 620.00
Cash receipts ........................................ 5,220.50

Total .....................................................$5,840.50
Paid Chas. S. Koon, Treasurer...? 623.50 
Paid Chas. S. Koon, Treasurer.. 394.00
Paid Chas. S. Koon, Treasurer.. 3,758.00

Total .................................................$ 4,775.50

Balance in hands of Secretary ..........$ 1,065.00
All of which is respectfully submitted.

Ellis E. Faulkner, Sec’y.
Charles S. Koon presented the re

port of the Executive Committee, as 
follows:

Your Executive Committee desires 
to give an account of its stewardship 
for the year just passed. Judging 
from the fact that this Committee 
held but two meetings during the year 
you might conclude that they had not 
put forth a proper effort to accomplish 
what was to be desired. This con
clusion would be unwarranted, how
ever, for at the first meeting of the 
Committee, held at the Livingston 
Hotel, Grand Rapids, September 25, 
1914, your Executive Committtee ap
pointed the Legislative Committee, 
as provided in our constitution, and 
the President made the appointment 
of the various other committees. This 
work was so well done and the per
sonnel of the several committees was 
of such excellent character that the 
work in each department went along 

(C ontinued  on page s ix teen .)
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f  f D R Y G O O D S, 1  
FANCY G O O DSandNOTIONS

A Little Practical Psychology in 
Salesmanship.

W ritte n  fo r  th e  T rad esm an .
“Did you buy you a hat yesterday?” 

enquired Mrs. Lisenby of her neigh
bor, Mrs. Parkhurst, two or three 
weeks ago.

“No, I didn’t,” wearily replied Mrs. 
Parkhurst. “When I started down 
town I was fully determined to buy 
something for my head. I wasn't 
quite decided just what I wanted, but 
it’s getting late and I must have 
something very soon. I’ll have to 
tackle the job again to-morrow or 
next day.

“I went to the Bon Ton, which is 
Mrs. Carroll’s shop you know. I 
really believe she has the largest and 
best stock in town, and so far as I 
am able to judge, her prices are at 
least as reasonable as at the other 
places.

“But I confess I didn’t get a very' 
definite idea of the prices or anything 
else, although I was there all of an 
hour. Mrs. Carroll herself waited 
on me, and actually it seemed that 
she tried to sell me every trimmed 
hat and every shape in the shop, with
out regard to color or price or 
whether or not it was the least be
coming.

“It is very hard for me to find a hat 
that is right. My face is large. The 
small hats, which are shown so much 
this spring and look so smart on many 
women, are utterly impossible for 
me. I look something dreadful in 
them. I always have to get a fairly 
large hat, and among those there is 
only an occasional one that will an
swer. Altogether my hats are my 
hardest proposition in the way of 
dress.

“Of course I can’t have a hat for 
every costume and I can’t afford any
thing so very expensive; still I am 
willing to pay a fairly good price, if 
only I can find what looks well on 
me and harmonizes with my other 
things. I long ago discovered that a 
cheap, unbecoming hat is the poorest 
of all economies if one cares to look 
well dressed.

“Well, Mrs. Carroll brought me 
hats to try on, one right after another, 
until my mind was in a perfect dazi. 
There were three or four that I really 
should have liked to consider a little 
longer, but when I couldn’t decide at 
once, she would bring on something 
different. And almost everything I 
put on she would say looked ‘so 
sweet, dearie.’ A number that were 
perfectly outlandish she declared were 
‘very good’ for me. I just knew bet
ter.

“In a few moments I ceased to be
lieve anything that she said. Now I

really would have liked to profit by 
her good taste and judgment, if only 
I could have placed confidence in 
what she told me. But I saw from 
the start that her one idea was to 
sell me a hat; whether it was becom
ing and appropriate or the reverse, 
cut no figure with her. She had me 
try on so many that I became con
fused and really could not trust my
self to discriminate between the few 
that were becoming and the many 
that made me look ugly, especially 
when she constantly was telling me 
that each one was all right. I’ll have 
to get a hat, but I don’t believe I 
shall go back to Mrs. Carroll’s..”

This is a millinery episode. But 
every day the same mistakes in 
salesmanship evidenced in this little 
occurrence are made in dry goods 
stores. In the cloak and suit depart
ment, at the silk counter, in the wool 
dress goods, with regard to waists 
and dresses—in fact in all lines in 
which it is somewhat difficult for most 
customers to reach a decision, iden
tically the same errors as those com
mitted by Mrs. Carroll the milliner 
often are to be seen by the observer.

In the practical psychology of sales
manship, it is important to strength
en and stimulate the customer’s abili
ty to come to a decision. Many 
shoppers are weak in this respect. It 
seems all but impossible for them to 
make up their minds exactly what 
they want. With such in particular it 
is most injudicious to do anything to 
confuse or rattle them. The manner 
and atmosphere of the salesman or 
saleswoman should tend to calm and 
reassure.

To any one but a professional buy
er, looking at and examining a large 
number of items in any one line is 
perplexing and wearying to the mind. 
No one article makes a strong and 
vivid impression of its merits. The 
prospective customer is very apt to 
get into the mental state confessed 
by Mrs. Parkhurst in the conversa
tion just quoted—that of being afraid 
to decide on anything.

Show goods freely, of course. But 
don’t make the mistake of showing 
large numbers of items of which there 
is hardly a remote possibility of sell
ing. The fuller and more varied the 
stock, the greater the need of judi
cious selection of what is brought out. 
Some very energetic and earnest 
salespeople, in their nervous over
anxiety to make sales, fall into the 
error of showing too many goods.

If the customer has quite definite 
ideas of what she wants, then it is 
best to try to please her, if possible, 
with something right in line with 
what she has been contemplating, not

diverging greatly unless it becomes 
evident that just what she is looking 
for is not in the stock.

It always is allowable to call atten
tion to a striking good value or to an 
especially desirable item that is differ
ent from what has been outlined. 
But if this is seep to distract the mind 
of the customer instead of satisfying 
her taste, it is best not to pursue the 
experiment further.

When the customer seems to have 
no very clear ideas of what she de
sires, then by a little conversation, a 
few tactful questions, or a general 
size-up of her tastes and circum
stances, determine in your own mind

“ S u n b e a m ** L u ggage

T r u n k s , s u i t  c a s e s  
AND BAGS

RIGHT NOW is the time to stock up 
on these excellent values, with the spring 
and summer tarvel just ahead of you, 

■‘Sunbeam" Luggage will withstand 
hard service—"they are made to wear.” 
They will build up a foundation for a 
bigger and better business for you. Your 
order will be shipped promptly and you

We are manufacturers of TRIMMED AND 
UNTRIMMED HATS for Ladie" Misse^and 
Children, especially adapted to the general 
store trade. Trial order solicited.

CORL, KNOTT & CO.. Ltd.
Corner Commerce Ave. and Island St. • 

G rand Rapids, Mich.

s u ie i a<i Huuy uuiH yp ¡Mil
B U H I D A N
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I N  S ì l l s T i i l M
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P u r i ta n  P laster M ethod
FOR .EXTERNAL

CANCER REMOVAL

PU R ID E R M A
A Vigorously Active S k ln O n n  Exterminator for

Eczema, Sore Scalp.
Salt Rheum, Pimples.

Patients Don’t  Pay Until Satisfactory 
Results are Obtained

Puriderma for Home Use on Some Term

will find the goods just as represented.
Our new catalogue not only shows you 

“what’s w hat" in the Luggage line, but it 
actually places them within your reach 
a t prices that will surprise you. I f  you 
haven’t  a copy, send for it to-day—NOW.

Brown & Sehler Co.
H om e of Sunbeam  G oods

Grand Rapids, Michigan

Y ou c a n ’t  b e a t 
D iam ond Quality-

W h y  p a y  m ore 
th a n  D iam ond 

fa ir-lis ted  p rices?

Put on Diamonds
W e h a v e  a 

com plete  sto ck
SHERWOOD HALL CO., LTD.

D istributors G R A N D  RAPIDS, MICH.

No Sting Pin Tickets
At last we have found the ticket that avoids the continuous 

annoyance of pricking your fingers and making the marking of 
goods disagreeable.

Cost no more than the ordinary kind.
A  t r i a l  b o x  o f  1,000 t i c k e t s  (p r ic e  35 c e n t s )  w il l  c o n v in c e  

y o u  o f  t h e i r  s u p e r io r i ty  o v e r  a n y  o th e r  t i c k e t .

Order a box to-day from

Paul Steketee & Sons
W h o le sa le  D r y  G o o d s G rand R ap ids, M ich .

Distributors for Western Michigan

Soda Fountain Supplies
Wire Chairs, Stools and Tables, Bent-wood Chairs, SpoonB,
Ladles, Dishers, Soda Glass Holders, Straws, Straw Dis
pensers, Strainers, Ice Chippers, Etc.

We are the sole agents in Western Michigan for the
K n ig h t San itary  V itreo u s Ic e le ss  Soda F ou n ta in s

(The safe guard of sanitation)

Grand Rapids Store Fixture Co.
N o. 7 Ionia A ve., N . W . Grand Rapids, Michigan

On your way up town from the Union Depot.
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what is most likely to please her, in 
color, material, etc., and what is her 
probable range of prices. Then con
fine showings mainly" to what falls 
within these limits, unless you find 
out in some way that your estimate 
was incorrect.

Not with any manifest haste, but 
without too great delay, aim to get 
the thing focused down to a choice 
between two or three articles. This 
is psychologically correct and in ac
cordance with the practices of suc
cessful salesmanship.

Where .the stock is small it nat
urally will be shown more complete
ly with each sale than where it is 
large. But the same principle ap
plies of not making a little chopped- 
up effort on every separate item, but 
rather in making a strong effort to 
sell some one of the few items that 
really are adapted to the require
ments.

An indiscriminate praise of every 
piece of goods offered, or a mechan
ical, unthinking assurance that every 
garment tried on is becoming and ap
propriate, tends to destroy confidence. 
The salesperson usually is wise to 
keep his or her own opinions a little 
in the background, so as not to an
tagonize the preferences of the cus
tomer. But sometimes the candid 
opinion of the salesperson really is 
desired, and if there is known to be 
good taste back of it, the opinion will 
aid greatly in making a sale. In
discriminate praise of everything 
quickly arouses a suspicion of insin
cerity. Then the opinion carries no 
weight. Fabrix.

Gospel of Trading With Your Home 
Merchant

Food Commissioner James Foust 
of Pennsylvania has apparently be
come convinced that middlemen are 
a necessity and that efforts to lower 
the high cost of living by eliminating 
the jobber are based on false ideas. 
The current issue of the Pennsylvania 
Food Bulletin contains a report of 
the Commissioner’s recent address 
before the Altoona Chamber of Com
merce, in which he said in part:

“The retailer can relieve himself of 
much responsibility by getting' his 
stocks from Pennsylvania jobbers and 
makers.

“There is, I know a great cry in 
these days of high living costs about 
doing away with the middleman. We 
may sometimes have more of them 
than we need for a particular service; 
but they are here to stay, and all the 
parcel post and express company 
plans mean only the employment of 
one set of middlemen instead of an
other.

“Since you are going to use mid
dlemen, use the best of them, those 
you know most about, those in your 
own county, those upon whom you 
can rely if trouble comes. Don’t let 
an attractive quantity discount offer
ed by a salesman you have never met 
before, induce you to buy a big stock 
of goods you don’t know from a 
firm beyond the reach of the laws 
that govern you, and, by so doing, 
abandon the men who have served 
you well for years, who have ex
tended your credits in dull seasons, 
whose description always fits the 
goods they deliver, and who, in turn, 
know what and how to buy or make 
the things you want.

“And, if I were talking to your cus
tomers, I’d say the same thing to 
them: Patronize your home stores if 
they keep them clean, have the goods, 
and give you a square deal. It is the 
overhead costs, even more than those 
of the goods, that fix the retail price. 
If you buy from your neighbor, he 
has no more rent and little more 
wages to pay, but he has more profit, 
and, as human nature goes, is sure to 
divide it with you in the end by low
ering the prices. If you buy from 
somebody else, it takes more of your 
time, more traveling expense, more 
delivery cost and, after all, you prob
ably don’t get anything better. If 
your neighbor’s business thrives, his 
property grows in value, and with it 
lifts the value of his neighbor’s, your 
own. Every dollar you spend in out- 
of-town places pulls down the selling 
value of your own land.”

C H E E R  U P !
Eight Acts of the Ramona Kind 

of Vaudeville
More Thrills on Simplified, Modern 

The Derby Racer Dances at the Casino

More Attractions— More Attractive

Ramona Is Open

Art. 151 D.M.C. 
Crochet Cotton

W e have in stock sizes 
1, 2, 3, 5, 10, 15, 20, 30,
40, 70, 80, 100, 150 white 
and 1, 3, 5, 10, 15, 20, 30,
40, 50 ecru.

Mail orders will receive 
prompt attention.

Grand Rapids Dry Goods Co.
Exclusively Wholesale

G rand R apids, M ich igan

“ The Crowning Attribute of Lovely Woman is Cleanliness "

N A IA D
Dress Shields

add th e  final a ssu ran ce  of c lean liness.

FR E E  FRO M  R U B B E R

C an be q u ick ly  s te riliz e d  in  boiling  w a te r . A ll s ty le s  
an d  sizes to  fit e v e ry  req u irem en t.

R eg u la r, F u ll D ress, S h ir tw a is ts  a re  m ade in  flesh 
color. G u a ra n te e  w ith  e v e ry  pair.

N aiad  W a te rp ro o f  S h ee tin g  
fo r  th e  n u r s e ry  an d  h o sp ita l

T h e  C. E. C O N O V E R  CO  , M frs.
101 F ra n k lin  S t. N e w  Y o rk
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The Houghton National Bank ob
served the fifieth anniversary of its 
establishment June 9. The Bank 
made no formal celebration, other 
than a recognition of the day by a 
somewhat unusual decoration and the 
distribution of souvenirs. The officers 
took pleasure during the day in hon
oring Charles H. DeGraff, the only 
surviving original stockholder. Mr. 
DeGraff held an almost continuous 
levee and he told many interesting 
stories of the old days, both in con
nection with the Bank and outside of 
its history. Mr. DeGraff recalls that 
the Houghton National Bank was or
ganized in 1865, seven years after his 
arrival in Houghton. He was a paint
ing and decorating contractor, al
though now retired for many years. 
When the Bank was organized with 
the late Ransom Shelden as President 
and John Chassell, both honored 
names in copper country history, Mr. 
DeGraff became a stockholder and 
he has been one continuously since 
that day. Mr. DeGraff’s reminis
cences of the Bank are not particu
larly thrilling, becjause the Bank’s 
history has been uneventful really. It 
is a history of continuous success, and 
of steady growth in influence and in 
the confidence of the public it serves. 
From this might be evolved an epi
gram: “The bank that has the least 
history is the best Bank.”

Amos F. Keyes and wife, Lurinda, 
were plaintiffs in a suit tried in Hills
dale last week against Charles G. 
Sherk, President of the Litchfield 
State Bank, and Jay R. Rodgers and 
wife of Homer, charging misrepre
sentation in connection with the sale 
of a farm in Homer. Keyes alleges 
the farm was sold without knowledge 
of a $5,500 mortgage. The jury re
turned a verdict of no cause for ac
tion.

Approving although it does the 
President’s latest note to Berlin, the 
business community here, taken as a 
whole, does not expect a breach with 
Germany. In saying this, it should 
be stated that there is not the slight
est spirit of “trimming” in evidence 
and not the slightest attempt to mini
mize the issues involved in the cat
astrophe both of the Lusitania and 
the^ Gulflight. Some of our leading 
business men who have been in con
ference with the Washington authori
ties, have reported to their associates 
that the State Department is pro
ceeding in a remarkably careful man
ner, obtaining the judgment of the 
best-equipped men in the country on 
foreign problems, and the feeling ap
pears to be almost universal that the

President will steer such a course as 
fully to maintain his country’s honor, 
while preserving peace.

As for the Bryan episode, and aside 
from the possibility of his resigna
tion being misinterpreted in Germany 
financial and business interests in 
Michigan find reason for genuine sat
isfaction in his retirement from the 
cabinet. Regret is felt that the step 
was taken at this time simply be
cause of the belief that it might be 
improperly construed abroad as 
breaking up this Government’s poli
cies that have been continuously pur
sued both in dealing with difficult 
problems that have arisen through 
the conflict in Europe and our rela
tions to it.

Every one in financial circles re
gards his case as weakened hopeless
ly by his farewell explanations, and 
looks upon his course as proving that 
he was unfitted for any office which 
requires great ability and a close 
mouth. The most of Mr. Bryan’s po
litical life has been a nightmare to 
financiers, business men and students 
of economics, and there can be no 
doubt that during the years of his 
continuous candidacy for the Presi
dency, Mr. Bryan has done more to 
thwart the industrial progress of this 
country than any other person has 
ever done. In spite of his unfitness 
for the great office of Secretary of 
State, he was put there by political 
exigency, and the whole country will 
be resigned to his resignation and 
will forgive even its untimeliness as 
simply Bryanesque. Those in a posi
tion to know say that his personal 
influence was, in a measure, injected 
in the Federal Reserve Act, and that 
the new law would be more perfect 
than it is to-day had his influence 
been eliminated. There are men ot 
affairs in this State who applaud Bry
an’s consistency in leaving a cabi
net with which he was unable to 
agree; but they also believe that his 
retirement will strengthen the cabi
net and lead to a more united sup
port and confidence for the course the 
Government has pursued in foreign 
affairs.

Neither the German negotiations 
nor the Bryan episode has been re
flected by any renewed timidity in 
business. So well-defined has the 
prospect now become, as Michigan 
sees it, that no doubt is felt here over 
the prediction that the country will 
be experiencing more than normal 
activity in the next three months. 
For this conviction, the optimism of 
the West, backed by placing of new

The
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Our Savings Certificates o f Deposit form  an 
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contracts in the East, is largely re
sponsible.

At any rate, every day brings im
provement in lines of trade dependent 
upon domestic business. It is true, 
the complaint is still heard that few 
really large orders are being placed; 
but manufacturers are coming to be
lieve that both jobbers and retailers 
have gotten into a habit of not or
dering beyond immediate needs. It 
is this that deprives production in 
distributive lines of greater momen
tum at this time. Yet the cumulative 
force of a multitude of orders of mod
erate size is having its effect, has been 
the means of measurably cutting 
down forces of idle labor in this ter
ritory and helps towards a cheerful 
outlook for the future.

Some of the financial authorities 
are predicting a world-wide specula
tion. The basis for their prediction 
is the great inflation in the circulat
ing medium. In Europe it is paper 
money, the issue of which has been 
necessitated by the war. In the United 
States it is the addition £o our gold 
supply. That addition is not extraor
dinary, the net gain to us in the 
ten months ending with April being 
only $54,000,000, but recently the in
crease has been rapid and the con
tinued purchase of war supplies fore
shadows still further importations. 
Moreover the requirements for the 
normal business of the country are 
small, and proportionally the supply 
of funds for speculative uses is large. 
And then the change in our banking 
system renders available much larger 
quantities of currency than in the 
past. It is presumed that the Federal 
Reserve Board will restrict so far as 
possible the issuance of such money 
when it appears that it is to be used 
for speculative purposes. The very 
existence of the war, with its tre
mendous consumption of articles of 
human use, tends to create specula
tive sentiment. No doubt it is true 
that there is and will be more specu
lation than usual in certain lines but 
the menace of collapse after the war 
is over will restrain wise people from 
imprudences.

The statistics in detail of the for
eign commerce do not disclose any
thing striking beyond what appears 
in the totals heretofore published. 
Exports of manufactures of all kinds 
other than foodstuffs were less in the 
ten months ending with April than in 
the corresponding period of the pre
ceding fiscal year. We have yet to 
see a great lift in those figures, for 
it takes time to manufacture muni
tions of war. But in the item of 
$600,73.1,511 of “manufactures ready 
for consumption” as compared with 
the $608,305,040 there are no doubt 
many war munitions, for naturally the 
demand for our manufactured articles 
for peace purposes has fallen off in 
view of the tremendous diversion of 
Europeans to the activities of war.

The record of the normal workings 
of business in the aggregate scores 
below that of last year. The bank 
clearings are running about 5 per

cent less than in June 1913, but we 
must keep in mind the clearings of 
the Federal reserve system, moderate 
although they may be. In May, how
ever the country appears to have been 
feeling still the effects of a revival 
which was evident in April and as the 
Lusitaniat affair did not occur until 
the seventh of that month many op
erations initiated before that event 
were no doubt carried to their com
pletion in spite of it. We therefore 
have a good showing for that month, 
a gain of 11 per cent, for the whole 
country and of a little less than 1 per 
cent, outside the city of New York. 
Of failures in May the number was 
1,440 against 1,181 in May, 1914, mak
ing a new high record for that month, 
but the liabilities scored only the 
moderate increase from $17,491,672 to 
$18,150,169, according to Bradstreet’s 
report.—Economist.

Speaking of Critics.
A man who wrote a book and the 

critic who reviewed it met at a din
ner, and since the review had not been 
a very favorable one there was some 
argument as to the merits of the 
work.

“The story did not appeal to me 
as striking the right chord,” declared 
the critic, “and in writing the review 
I did no more than follow my hon
est conviction.”

“But my dear sir,” persisted the 
author, “I maintain that you are in 
no position to appreciate the work. 
You have never written a book your
self, you know.”

“Very true,” was the quick rejoinder 
of the critic. “Neither have I ever 
laid an egg, but I am a better judge 
of an omelette than any hen in the 
country.”

Give and forgive 4s a good codicil 
to attach to the golden rule.

Ask for our Coupon Certificates of Deposit

Assets over $4,500,000
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O FFICE O U T FIT T E R S
LO O SE LE A F SPEC IA LISTS 

237-239 Pearl St. (new the brldte) Grand Rapids, Mich.

Kent State Bank
Main Office Fountain St.

Facing Monroe
Grand Rapids, Mich.
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Per Cent.
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Largest State and Savings Bank 
in W estern Michigan

J N  m aking your w ill, Y O U  determ ine to  whom  
your property shall go. If you  m ake no w ill 

the s ta te  determ inesit.

W ould you  not prefer to  se ttle  the m atter  
yourself?

Consultation Invited.

B rand RapidsTrust Hdmpahy

R o b ert D. G rah am  H ug h  E. W ilson
P re s id e n t S e c re ta ry

HOW

The Michigan Trust Co.
SERVES THE PUBLIC-No. 6

IT ACTS AS

Guardian of Minors by ap

pointment of a Will.

Guardian of Minors by ap

pointment of the Probate 

Court.

Guardian of insane, or men

ta lly  incompetent persons, 

spendthrifts, etc.

Trustee or Agent.

To care for, invest, or dis
burse a fund created for the 
benefit of your wife, child, 
or for any purpose.

To invest your funds and 
pay you the income and 
principal as may be desig
nated or agreed.

Send for blank form of w ill and booklet on the 

descent and distribution of property

TH E PREFERRED LIFE INSURANCE CO. OF AMERICA OFFERS
O LD  L IN E  IN SU R A N C E A T  L O W E S T  N E T  C O ST

W H A T  A R E YOU W O R T H  T O  YOUR FAMILY ?
L E T  US PR O T E C T  YOU FOR T H A T  SUM

T he Preferred Life Insurance Co. of America Grand Rapids, Mich.
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A Few Suggestions Regarding Your 
Vacation.

W ritte n  fo r th e  T rad esm an .
Be sure to take a vacation. Par

ticularly if you feel that you just can’t 
this year—if you have so much -o 
do that the work is piling up in spite 
of you, and it seems that if you stop 
for even a few days that you will be 
hopelessly swamped, then break away 
by all means. If all you can accomp
lish by your utmost efforts looks to 
you pitifully small, and what remains 
undone and the tasks that are com
ing on to do loom large and porten- 
tious, you can be quite sure that you 
stand greatly in need of a rest. You 
would better take it at once.

There is a certain nervous condi
tion of which the characteristic symp
tom is that the greater the weari
ness and inability to work, the more 
the patient sees to do, and, in her 
own distorted estimation, the more 
urgent the necessity for her to keep 
going. This condition presages a 
breakdown. It is wise to take a little 
lay-off now when a few weeks’ va
cation and repose will likely restore 
the equilibrium of the overstrained 
nerves, rather than to continue to spur 
your flagging energies until the in
evitable collapse comes. Then months 
or perhaps years of rest will be im
perative, and at best recovery is never 
entirely complete.

For you to go away and leave all 
your pressing duties for a little time 
is not likely to cause the dire dis
aster that you fear. Perhaps no one 
of us "fills a place in life quite so 
large and important as it seems to 
ourselves. At any rate those who act 
as our substitutes often do wonder
fully well when they are given the 
opportunity to show their abilities.

Take the kind of vacation that you 
want and stand in need of—not some 
other kind that some friend talks 
you into taking against your own de
sires and better judgment. The two 
words rest and change express very 
fully and completely the principal 
features of a good vacation.

Obviously what will be rest and 
change for one person will not have 
these desirable attributes for another. 
Perhaps you are the mother of a fam
ily of grown or nearly grown sons 
and daughters. You have a good deal 
of company and you engage in church' 
and club work. The chances are that 
you are all tired out with people. 
Then don’t go to a summer hotel. 
Instead, go to the country or to some 
little quiet place where you can be 
away from too many folks, and look 
on leaves and flowers and a lake, and 
be refreshed. If you like water travel 
A long steamer trip on a boat that

is not crowded with passengers may 
be the finest sort of a vacation, pro
vided you go alone and keep much 
to yourself, as you can do on a boat 
if you choose.

Possibly in your everyday life you 
may be too much alone. Solitude has 
gotten on your nerves. Then the 
policy of getting away from people 
should be reversed.

Of course concessions must be 
made to the other members of your 
own household. If all are to take 
their outing together, then it must 
be some kind of outing that all can 
agree upon and enjoy. But this sort 
of vacation easily may become a mere 
travesty for one or more of the mem
bers. Perhaps all the others want to 
go camping. Well and good. That 
may be the very best thing to do. 
But if you are the mother, you are 
likely to find precious little rest and 
recreation in doing the cooking to 
satisfy outdoor appetites, with every
thing unhandy as it is in a camp. It 
might be the wisest plan just to give 
the others as good a time as pos
sible on the camping trip, and take 
your- vacation proper either before or 
after.

For the woman who works down 
town in a store or office, or who 
teaches or goes out sewing,»a fort
night spent in the quiet of her own 
home may furnish the elements of 
rest and change admirably, provided 
that she actually takes a rest and 
does not pitch in to clean the house 
or fix up her clothes. And a two or 
three days’ trip away should be in
dulged in if possible.

Speaking of clothes, assuming that 
the vacation is to be taken away, 
don’t wear yourself to a frazzle on 
your wardrobe before you start. Of 
course you want to be well dressed 

it would spoil all your pleasure to 
go otherwise. But if you sit up nights 
to sew for the month or six weeks 
before starting, ^he overwork will 
more than counteract any benefits 
you can derive from the outing. Do 
not so exhaust yourself with prepara
tions that you can not take with you 
the true vacation spirit of light-heart
edness and freedom from care.

Unless you are a person of inde
pendent income, count the cost care
fully when planning your vacation, 
and arrange it so that the outlay will 
not exceed what you easily can afford. 
Remember that there are likely to be 
many little unexpected expenses. 
Also that when »way you can not 
economize comfortably and in unno
ticed ways as you can at home. A 
very modest vacation that permits a 
few little extravagances along as you 
may want them, may be far more en

joyable than a more ambitious outing 
on which you would be obliged to 
practice all kinds of wretched econo
mies.

For instance, you don’t want to feel 
that you have to walk several blocks 
and carry a heavy suit-case just to 
save a hack fare. You don’t want 
to put up at a dirty, shabby hotel or 
rooming house just for the little sav
ing between uncomfortable quarters 
and a clean, nice place. So plan a va
cation that is within your means. You 
don’t want to go into debt for your 
vacation, nor to draw too heavily on 
your precious little hoard of savings. 
Either one would tend to defeat the 
end you wish to attain.

There are strong points of advan
tage in going off alone on one’s va
cation, if one is of a temperament to 
enjoy that kind of thing. But if that 
is not your idea of a good time, then 
choose as companions only friends 
who are truly congenial. You don’t 
want to put in the few precious days 
striving to harmonize a lot of incom
patibles, nor trying to make things 
pleasant for some chronic grumbler. 
Those who like the same things you 
like, and whose circumstances and 
ideas of expenditures are quite like 
your own, will be best.

Say a little party of women go 
away together. One among them 
who insists on spending more money 
than the rest can afford, will destroy 
the pleasure for all. On the other 
hand, the woman f who is “close as 
the bark on a beech tree” and op
poses little outlays that would add

, greatly to the enjoyment, is a most 
undesirable companion on a pleasure 
trip.

Old-fashioned persons often bid one 
who is going away to “take care of 
yourself.” This is trite but still very 
good advice, and easily will stand a 
little enlarging. Take extra good 
carp of yourself. It is allowable to 
be a bit selfish for these two weeks, 
provided of course, that you are prop
erly self-abnegating during the other 
fifty. So don’t set out with the avow
ed purpose of doing “all the good you 
can, in all the ways you can, to all 
the people you can!” Cease for a 
little time from your sacrifices as 
well as from your labors. Be con
siderate of the people with whom you 
come in contact, but don’t allow your 
sympathies to be unduly drawn upon 
if you decently can avoid it. And 
don’t hunt for misery to relieve nor 
grief to assuage. For if you are 
doing these blessed things ordinarily, 
your sympathies need recruiting as 
much as your physical strength and 
mental vigor. Do just what you like 
for a little time and let your kindli
ness accunfUlate. After a good all
round rest you will be able to go 
back to the doing of the old tasks 
and the making of the old self-denials 
with a brave heart. Quillo.

*

¿A
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M ichigan R etail H ard w are  A ssociation.
P re s id e n t—F ra n k  E . S trong , B a ttle  

C reek.
V ice-P re s id en t—F re d  F . Ire land , B eld- 

ing.
S ec re ta ry —A rth u r  J . Sco tt, M arine 

C ity.
T re a s u re r—W illiam  M oore, D e tro it.

Be Prepared for June “Showers” for 
June Brides.

W ritte n  fo r  th e  T rad esm an .
The “shower” is an off-shoot of the 

wedding gift trade. In its nature and 
purpose it is essentially practical; 
hence, the hardware dealer is in line 
to profit from these events which are 
particularly frequent in the month 
of June. The business, however, is 
not confined to June by any means; 
and the merchant who puts on a 
strong “shower campaign” right now 
will continue to reap the benefits 
throughout the entire year.

Wedding gifts are often expensive; 
the donors are those who receive in
vitations to the happy event, and 
who share in the cake or who, at 
least, have the opportunity to share. 
On the other hand, the “shower” is 
a lesser expression of good will from 
more distant friends, who, while not 
expecting invitations to the wedding, 
are nevertheless anxious in some 
slight degree to testify their regard, 
and who do so by assisting a litttle 
toward the equipment of the new 
home. These events are also fre
quent where, as in many cases nowa
days, there is no elaborate wedding, 
but the contracting parties merely 
call at the rectory, parsonage or 
manse as the case may be, and leave 
immediately on their wedding trip. 
In such cases the “shower” is the 
only opportunity the friends have for 
testifying their regard. As a rule, 
the shower is tendered by some inti
mate friend of the bride, the latter 
is the guest of honor, and each of 
the guests brings with her (or him) 
some useful article for the new house
hold. The event gives the friends an 
opportunity to get together and en
joy a jolly time; so that the custom, 
which has grown rapidly in recent 
years, isn’t entirely unselfish.

Often linen showers are held. The 
hardware dealer has no interest in 
these. He is interested in kitchen 

■showers, for his stock is pre-emin
ently suited to the equipment of a 
kitchen.

So, right now would be a good time 
to feature a window of kitchen uten
sils with the question boldly placard
ed:
WHY NOT A KITCHEN SHOWER 

FOR THE JUNE BRIDE?
Naturally, it will pay the merchant 

to “get a line on” expected weddings. 
Here his clerks can be very helpful.

Knowing the names of the prospective 
bride and groom, it is an easy mat
ter for a clerk to informally approach 
some friend and to her propound the 
question: “Why not get up a shower 
of some kind for Alma?” And the 
logical follow up suggestion is: “If 
you’ll come down to the store I'll 
show you through our stuff, and help 
make a selection.”

In business-getting along these 
lines, the younger salespeople are apt 
to be more successful than the mer
chant, for the simple reason that they 
are in closer touch with the younger 
set, from whom the rank of the new
ly weds are being constantly recruit
ed. They know the young people, 
who are their friends, to what organ
izations they belong—and this last in
formation is important. The bride’s 
Sunday school class will get up a 
shower for her, the young people’s 
organization in which she has been 
an active worker will be glad to pay 
their tribute, and if she is a member 
of a woman’s club or lodge, still more 
“showers” or, in the alternative, joint 
presentations, are in order. Informa
tion of this sort the merchant, be
longing to an old generation, does 
not possess; but his salespeople, if 
they haven’t got it, can usually get 
it at very short notice.

Hence, it is eminently in order for 
the merchant to enlist the hearty 
co-operation of every member of his 
staff, and particularly of the young 
people. The girl book-keeper whose 
loquacity in regard to the business 
may prove embarrassing has an ex
cellent opportunity to redeem her
self, and can usually be relied upon 
to do a great deal toward securing 
information and stimulating business.

The kitchen shower has, in the past, 
been the hardware merchant’s usual 
contribution. It shoulfl be remem
bered that, as a rule, the individual 
gifts sold in this way are small ar
ticles, at low prices, often only 10, 
15 or 25 cents each, and usually be
low $1. It is in the aggregate that 
they bulk large. Yet so varied is 
the hardware stock, that, where one 
shower has been customary, there is 
ample material for at least three or 
four, perhaps for half a dozen.

And hostesses at these events will 
welcome variety, even if it involves 
more expensive gifts. In fact, the 
need for variety can be made a good 
opening for the pushing of more ex
pensive and substantial articles. This 
is tt> the merchant’s interest, as well 
as to the bride’s. The merchant 
should, therefore, work steadily in 
the direction of specialized ‘showers, 
instead of one general “kitchen show
er.”

For instance, one hostess might put 
on a “graniteware shower” and an
other a “tinware shower” ' and an
other an “aluminum shower.” An 
“electrical shower” is a novelty which 
may occasionally be essayed. The 
merchant who succeeds in producing 
three or four showers where one was 
the rule before is building for the fu
ture; and the new household will re
member him gratefully.

Where the merchant makes a prac
tice of circularizing to supplement 
his newspaper advertising and win
dow display, it will be a good stunt 
to secure a list of yourtg'ladies who 
are leaders in the various social ac
tivities of the communities. To these 
circular letters can be sent suggest
ing, inferentially if not directly, the 
getting up of “showers” for brides-to- 
be, and the facilities afforded by your 
store in furnishing presents. A cir
cularizing campaign of this sort can 
be economically combined with the 
regular wedding gift campaign; and 
the one circular may do for both.

A kitchen shower display may be 
made, or two or three of them, if you 
find time to put them on. This is 
business which is not confined to 
June by any means but continues on 
a lesser scale throughout the year. 
A combination display will often 
prove good business, including vari
ous lines, and the suggestive ques
tions on show cards: “Why not a 
graniteware shower?” “Why not a 
woodenware shower?” “Why not an 
aluminum shower?”—and so on.

In any such display—in wedding 
gift displays generally'—a “dummy’’ 
bride, with veil and jorange blossoms, 
will add realism and effectiveness, 
and will render the window more like
ly to attract and hold attention. One 
such display had the bride as the 
central figure with a parasol over her 
head, and a shower of kitchen uten
sils, dangling by strings from the 
ceiling or fallen all about her, to
gether with a sprinkling of rice and 
confetti.

These added touches often involve 
little extra work. The dummy figure 
can be used from year to year, with 
slight alterations; so that the first 
work and the first expense are prac
tically all the work and expense in
volved. William Edward Park.

H o t A ir  H e a tin g  C o n tra c t
Sealed proposals for heating the  Elk Rapids 

T o w n  Hall w ith  ho t air will be accepted by 
i f  T ow nsh ip  Board up to  12 o ’clock noon of 
Ju ly  15,1915. Plan on bids to  be subm itted a t 
the c lerk’s office.

T h e  Board reserves the right to  accept any 
o r reject any o r all bids.

F. H. M A R R IO T T , T ow nsh ip  C lerk.

Is a State Law Requirement
For years the heating and ventilation as 

applied to school houses has been one of our 
special features.

We want to get in touch with School 
Boards tha t we may send them descriptive 
matter.

A record of over 300 rooms ought to be 
evidence of our ability.

Steam and Water Heating with everything 
in a material line.

Correspondence solicited.

T H E  W EA TH E RL Y  CO.
218 Pearl S treet G rand Rapids, Mich

Foster, Stevens & Co.
Wholesale Hardware

157-159 Monroe Ave. :: 151 to 161 Louis N. W.

Grand Rapids, Mich.

Michigan Hardware Company
Exclusively Wholesale

No Goods Sold at Retail

Grand Rapids ::: ::: Michigan
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THIRTY THIRDERS.

(C ontinued  from  page  n ine .) 
so smoothly that little was left for 
the Executive Committee to do. The 
reports of these several committees, 
when read here, will verify this state
ment.

The second meeting of the Execu
tive Committee was held in Lansing, 
April 30, for the purpose of conferring 
with the Legislative Committee re
garding legislation then pending, and, 
also to make arrangements for this 
present meeting of the M. S. P. A.

The Executive Committee wishes to 
congratulate the Association upon 
the fact that the offices of President

Mr. D. D. Alton has filled the 
important office of Secretary in a 
manner which fully justifies the con
fidence reposed in him when his 
friends persuaded him to take the of
fice. His motto seems to have been, 
“Keep everlastingly at it,” and he cer
tainly has kept in close touch with 
the entire membership and especial
ly with those who have been care
less about paying their dues. His 
books have been audited by this 
Committee and found correct.

That the office of Treasurer has 
been very satisfactory managed by 
Mr. E. C. Varnum is evidenced by 
the fact that his accounts have been

2,500, instead of about 500 as at pres
ent. There is just one argument in 
favor of membership in the M. S. 
P- A. which overshadows all others 
and should appeal to every druggist 
in the State, and that is, organized we 
are a power; without organization 
we can accomplish nothing. If our 
Legislative Committee could go be
fore the Legislature and say, “We 
represent a solid organization of the
4,000 druggists of Michigan,” it would 
have great weight and influence in 
obtaining desired legislation, as well 
as preventing the enactment of such 
as is inimical to our interests. Imag
ine the same Committee appearing

this assistance, and we must admit 
that such complaint would be justi
fied, in a measure, although it was 
not an intentional neglect. Your Ex
ecutive Committee would respectful
ly recommend that this section of 
our constitution be made more prac
tical and more operative by a closer 
relationship between these two com
mittees.

The report of the Secretary of 
Board of Pharmacy we recommend be 
spread on the minutes of this meet
ing.

The report of the Board of Trus
tees of the Prescott Memorial Fund 
has been examined, the accounts aud-

Secretary and Treasurer have been 
filled during the past year by mem
bers who possessed not only ¡extraor
dinary ability, but a degree of vim, 
vigor and enthusiasm which served 
to stimulate the members of the vari
ous committees to accomplish good 
results in their respective fields of 
work. Especial praise is due to our 
President, Grant W. Stevens, for his 
very able administration. He has 
worked unceasingly for the good of 
the Association and has displayed a 
wonderful executive ability, accom
panied by an earnest desire to put 
the M. S. P. A. in the front rank of 
its class.

audited by this Committee and found 
to be correct to the cent, accounting 
for all moneys received from the Sec
retary and for interest on deposits 
as well.

The only committee under the im
mediate direction of the Executive 
Committee which has failed to ac
complish all that might be desired is 
the Membership Committee. This is 
not said in disparagement of this 
Committee, but, rather, because it 
matters not how well the work of 
this Committee is done there is al
ways more to do. With about 4,- 
000 active druggists in the State we 
should have a membership of at least

before the Legislature with the state
ment, “We represent about 300 of the
4,000 druggists of Michigan and would 
like such and such bills passed.” 
Would you imagine that this Commit
tee would be taken very seriously by 
the solons of our great State? You 
know they would not except as the 
personality of the Committee itself 
might appeal to them.

Section 5, Article VI of our consti
tution says: “It shall be the duty of 
the Executive Committee to assist 
the Membership Committee in the so
liciting of new members.” Perhaps 
the Membership Committee might 
complain that they were not afforded

ited and found correct.
Our unstinted thanks and praise 

are due to the Michigan Pharmaceut
ical Travelers’ Association for the 
magnificent manner in which they lift 
the burden of responsibility from 
the shoulders of the M. S. P. A. and 
take it upon their own in the mat
ter of entertainment. This auxiliary 
association, and back of them the 
houses which make their efforts pro
ductive of so much good, have never 
yet failed to provide even more than 
they have voluntarily promised to do. 
They have always exceeded our great
est expectations, and, judging from 
the present programme, they have
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outdone all former efforts. Both they 
and the firms ¡they represent are en
titled to our heartfelt thanks.

Charles S. Koon.
J. H. Webster.
Ed Austin.
Henry Riechel.
A. J. Huizinga.
D. G. Look.

J. H. Webster, chairman of the 
Legislative Committee, presented a ■ 
verbal report, which was well receiv
ed.

Earl DeKruif, chairman of the

per presses twice a month with- pleas to Join 
the Association, you would not get them, per
sonal touch Is the only way outside of “ cave 
man” methods.

Every member get busy and get his brother 
pharmacist, almost all are gettable if the com
mittee could get at them. Let them know that 
through our co-operation with our local State 
and National associations, we saved them $4.00 
on the Harrison registration every year. That 
the war tax on all patent medicines was struck 
out and that we are eventually going to pass 
the Stevens price protection bilk Also that 
there are several other goods things done for 
their benefit all the time to which they do not 
contribute any support.

Our Secretary has given-the membership list 
a thorough house cleaning all the dead head, 
long over due members in name only have been 
weeded out.

We must give the most cred't of increased 
membership to our friends, the Michigan Phar-

papers of interest were read by John 
Hackney, Secretary of the Detroit 
Retail Dealers’ Association on “Prop
aganda,” and the annual report of 
W. H. Fox, chairman of the Com
mittee on Trade Interests.

Thursday Afternoon.
The feature of the session was the 

reading of a paper by Thomas A. 
Potts, Secretary of the National As
sociation of Retail Druggists, on “The 
Harrison Interstate Narcotic Act.” 
The reading was followed by a long

ed the spirit of Mr. Pott’s remarks 
and conclusions and congratulated 
the druggists that they could now 
dispense narcotics without feeling 
that they were committing a moral 
wrong.

Edw. Austin, of Midland, discus
sed the subject of Parcel Post Pat
ronage in an exceedingly entertain
ing manner.

Friday Forenoon.
C. H. Jongejan, chairman of the 

Committee on Revision presented a

and interesting discussion which was 
participated in by many of those pres
ent. Many important points were 
brought out during this discussion.

District Attorney Walker followed, 
and in a short talk told of the work
ings of the act from the standpoint 
of the Federal Court. His observance 
he said, led him to believe that the 
pharmacists were fortunate in being 
able to work under an act whereby 
they can fill prescriptions for drugs 
for the benefit instead of detriment 
of patients. Mr. Walker commend-

Membership Committee presented the 
following report:

Again I stand before you as the chairman of 
the membership committee and I am sincerely 
glad to report at this time, because i t  is a most 
welcome pleasure, which was so unwelcome a 
year ago. Although this report is a great deal 
more favorable than in 1914, there are still 
hundreds of druggists throughout the State who 
should and will be members if we co-operate. 
Go after them without gloves on, or use gloves 
with horseshoes in them, and be sure to land 
on each delinquent druggist so that he co-oper
ates to the extent of $5.00 and all the good 
that is in him, for the benefit of the Associa
tion and himself. Every member should be a 
committee of one to get his neighbor who is a 
non-member.

I t  is hard for the membership committee to 
do much outside of the town they are located 
in. I f  the committee filled some druggists* pa-

maceutical Travelers, who got about and got 
a vast majority of the new and renewals in 
our list, and to our efficient Secretary, who 
went after all he could reach without gloves on.

The increase for 1915 is 141 or about one- 
sixth of the total membership. Every one help 
on this most important part of our association 
work, and keep up the membership. We also 
hope our friends, the Travelers, will help ns 
again in the coming year.

Thursday Forenoon.
Lee M. Hutchins gave a talk on 

“When Does Credit Granting Become 
a Banking Proposition,” and argued 
that the druggists lost large sums by 
allowing bills to become overdue 
without charging interest. Other

report recommending a few minor 
changes which were concurred in.

Edw. Austin presented the report 
of the Committee on Resolutions, as 
follows:

1 President’s recommendation that 
action be taken empowering the Ex
ecutive Committee to negotiate with 
the management of the D. R. D. A. 
Journal to continue its service to M. 
S. P. A. Approved.

2. President’s recommendation that 
our Secretary extend to Mr. White 
our full appreciation of the many in
spiring thoughts contained in his leg- 

(Continued on page twenty-six.)



REVIEW OF THE SHOE MARKÍT

How I Built Up a Losing Business.
Second Paper.

As we entered the store, Mr. Adams 
the man in charge of it, came for
ward to meet us. I found him rather 
pleasant, easy going and very slow. 
It seemed to me as though he was 
dragging some heavy weight around 
with him. After a few remarks we 
started to look over the stock, he 
trying to show the good numbers and 
I hunting for the bad ones. In this 
contest I was victorious, for I struck 
some broken lines of red, gray and 

' blue numbers which should have been 
closed out a year or so before. I 
made up my mind then that I would 
dye those numbers black and sell 
them at any price. I found the floor 
unswept, dust on the cartons and 
everywhere else apparently. Shoes 
were run on the shelves at random 
and the store was apparently suf
fering from a lack of system from 
one end to the other.

Mr. Adams explained his late ar
rival at the store by saying that he 
was painting his house that day and 
couldn’t possibly get down to busi
ness any sooner. Afterward I learn
ed that the least suggestion of a real 
estate deal would justify him in his 
mind in closing the store at 2 or 3 
o’clock in the afternoon, and in a 
few cases it had been closed an en
tire day.

Business was exceedingly dull of 
course, and he, too, seemed of the 
opinion that a young man should be 
put in charge of it, as the young 
bloods demanded novelties and he 
simply refused to handle them. In 
his opinion a man was a fool to 
stock them. Then followed a denun
ciation of the people who would per
sist in calling for something he didn’t 
handle.

Another great source of annoyance 
came from the former proprietor, 
who was a general merchandise man.
It seemed he had made it a custom 
to replace defective shoes on the 
slightest complaint of the customer 
and Mr. Adams informed me that his 
policy in handling them was to show 
them no mercy whatever. The peo
ple just wanted something for noth
ing, he explained, and the sootier he 
was rid of that class of trade the bet
ter for the store. Cash was scarce, 
too, tt seemed, since people were al
ways asking for credit. Cash being 
the policy of the store, he found the 
people (hard to handle and such of 
them as he had trusted he found slow 
about paying. The proximity of the 
city and the business that went to the 
mail order houses were two other 
sources of great evil, since it made

the people both independent and par
ticular.

During his tirade against human na
ture I took a good look around the 
store. The shelving, which was for 
single cartons, and mahogany finish
ed, was built seven feet high and 
struck me as being very neat. The 
fixtures consisted of two circular 
leather upholstered settees, a bench 
seat, wrapping counter, cash register, 
fitting stools, a small show case and 
a rickety desk. With one or two ex
ceptions the store’s furniture looked 
good. The show case was decidedly 
a findings case and occupied a po
sition squarely in front of the door. 
Insoles, laces and polish were thrown 
in it at random, giving it the appear
ance of having bee,n struck by a 
wind storm.

Leaving the store we found a box 
of overshoes on the doorstep mark
ed $1.49. The window had most of 
the Christmas trimming in it (in 
March) and it contained anything 
from white canvass goods to over
shoes. A single fly specked electric 
fixture was suspended from the ceil
ing of the window, and the dust and * 
dirt on display there were evidently 
the accumulation of ages. As far as 
I could see, the only reason a per
son would have for looking in the 
window at all would be to see what 
real estate bargains the owner had 
to offer.

The mahogany mirror background, 
nnd the unusual width of the win
dow would allow for some very pret
ty trims I thought, and I couldn’t 
see why this opportunity hadn’t been 
taken advantage of long ago. A walk 
around the square convinced me that 
the town wou,ld appreciate a few 
good trims. The one other shoe store 
there also looked like a back num
ber, but I did not look for a big 
fight from this source. Three gen
eral stores were handling shoes and 
one of these seemed to be handling 
some pretty nice goods.

I told Mr. Barnes I believed I could 
put the store on its feet, but that it 
would take time. I thought I would 
do well the first year if I broke even, 
and. that I might lose a little money, 
but that by the end of the second 
year the store should be on its feet 
and making money. This seemed to 
be his idea, too, and after a little
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Tennis Bals and Oxfords

In Stock 
For at Once 

Shipment

Champion White or Black Tennis 
Line, Black Soles 

(in Cartons)
, Bals Oxfords
? ............................................. * .60 $ .50

............  g  ■«
W om en's................................  55
Misses' ................................. ............
Children’s .......................   ”  37

Campfire Tennis Line (in Cartons)
Sole and Upper All White

. , Bals Oxfords
2“ ® ? ................................................ 1.80 1.70
S w - . ............................................  .75 .65

M isses'.................................... '!?£
Children’s ............................. . ”  ”  gg

National Yachting Goods
All White

Bals Oxfords
Jif®’? .............................................. .. 11.00
5 ° y ® ............................................... 1.05 .90Y o u th s .............................................  .95 80
Women s .................................................

Orders
Solicited

White Champion Tennis, Gray 
Soles

(in Cartons)
Bals Oxfords

M en's.............................................. |  .65 J .55
B oys'....................................................63 .53
Y ouths'................................................60 .50
Women’s .................................................  .50
M isses'....................................................  .46
Children’s ...............................................  ,42

Week End Tennis Line
“Week End” Line is the same as 

“Campfire” Line with heel
Bals Oxfords

M en's............................................. $1.05 $ 95
W om en's.......................................  .97 37

Emmy Lou Pumps
All White

W om en's........................................................$1.15
M isses'..........................................................  .95
C hildren 's.....................................................  .go

HEROLD-BERT SC H SH0 : CO. (Distributors) 
Grand Rapi Is, Mich.

Two

R. K. L.
Profit Makers
L ight, com fortab le  
o u tin g s — ju s t  th e  
th in g  fo r  w e a r  
d u r i n g  th e  su m 
m e r m o n th s.

i

In Dem and Everyw here

In Stock
B oth  h e ig h ts , b lack  

and  ta n  e i th e r  chrom e 
o r hem lock  sole.

O rd e r T h em  N ow

R in d g e , K alm bach , L o g ie  C o m p a n y
‘‘Makers of Shoes that Wear” Grand Rapids, Mich.
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further talk it was agreed that I was 
to take charge of the store the fol
lowing Monday morning A contract 
was drawn up and .signed and accord
ingly the following Monday morning 
I was back in Fargo ready for busi
ness. I had lain my plans during 
the week and knew exactly what I 
was going to do when I got to the 
store.

First, I was going to clean it up 
from one end to the other. Next, 1 
was going to invoice the stock and 
get a record of the sizes and widths 
of every shoe in the house. After 
this work had been done I was going 
to dig up every little detail that had 
the least bearing on the business. 
Then I was going to locate the vari
ous causes of the failure to get busi
ness and remedy them as quickly as 
possible. So far my information had 
been very meager and I knew that 
it was up to me to dig it up for my
self.

Arriving at Fargo on Monday 
morning, I walked up from the depot 
partly for the exercise and air, but 
mostly because the bus was too close 
and stuffy for me on that memorable 
morning. I felt that I needed to be 
in the open. I wanted to breathe 
the fresh country morning air and 
think. The first breath of it seemed 
to fill me with a sense of freedom 
IJiad never known before, for wasn't 
I a manager now and hadn’t I dis
carded the old shackles that had kept 
me from doing the big things I knew-1 
I could do if I only had the oppor
tunity? I was free now, free to do 
as I chose, and with no one to tell 
me what to do or how to do it. The 
ideas I had been years in getting 
were at last to be given free rein. 
The supreme test of my experience 
was at hand and I felt more than 
equal to the test.

After Mr. Adams’ arrival I sprung 
my first surprise by asking for a pail 
of water and the window cleaning 
outfit, and got my first one by finding 
there wasn’t any. I borrowed one from 
a neighbor and started cleaning the 
front. It took me a day and a half 
to put the window in just fair shape, 
but I had made several friends 
through the window cleaning, as 
cleaning up was evidently a very un
common occurrence in that particu
lar store, and of course a new man 
was more or less of an attraction, 
too.

During the cleaning up campaign I 
determined to have the top tier of 
window light (which extended to the 
ceiling) cut off and a ceiling put in 
with four lights instead of one. I 
was more than repaid for my trou
ble to have people stop and look at 
the window, which was clean to say 
the least. Then I carried the clean
ing campaign through the store with 
equally good results.

During these two or three days an
other feature presented itself. More 
or less shoe repair work came in 
and as soon as Mr. Adams got the 
notion he took it to a repair shop 
where it would be done at their leis
ure at a 10 per cent, discount.

My next move was clear. I order
ed a small set of tools and some sup
plies and greatly to Mr. Adams’ as

tonishment I started doing my own 
repairing, and here my early train
ing began proving its value. As soon 
as the necessary forms came we start
ed invoicing, but not according to 
the way Mr. Adams had anticipat
ed, for when I asked him to call 
sizes, widths and descriptions, besides 
the cost and stock numbers, he de
clared we wouldn’t be through invoic
ing until fall. I told him I had plenty 
of time and if he had the same that 
was all that was necessary and that 
his salary would go on just the same 
if the work took all of the year. 
Two days’ steady work finished the 
job and we were ready to figure it 
up. After the figures were complet
ed I took a little more time to eat 
and sleep.—O. E. Nelson in Shoe Re
tailer.

Mr. Nelson’s third article, which 
will appear next week, will describe 
some of the business ideas he made 
use of to draw back some of the trade 
that the store had lost and which 
also helped to attract new customers.

The Marking of Bills.
> In their surveillance and apprehen 

sion of suspected persons Govern
ment Secret Service officers often find 
it necessary to “mark the money” 
handled by such persons. There are 
various methods of so marking the 
National currency, one of the most 
novel of which is the pinprick.

The note to be marked is, say, the 
.$5 silver certificate bearing the vig
nette  of an Indian chief in his full 
>egalia of feathers and trappings and 
presenting a full-face view. With 
the aid of a pin the secret service man 
makes two punctures in the bill di
rectly in the pupils of the Indian’s 
eyes J o the casual and sometimes 
even critical inspector of the note 
these pinp|icks are invisible. If rais
ed to A ght, however, the bill will 
distinctl> reveal them.

T*J! tfjgrkings are complicated by 
the 1 ulo^ing process: The pinpoint 
is applied in the “twist” of the large 
figure 5 at the two upper corners of 
the note. These tiny twists do not 
appear in the “necks” of the two fig
ures 5 that are at both ends of the 
bottom of the note. The note is now 
pierced again, this time the ends of 
the scrolls on each side of the word 
five in the lower center of the bill. 
The marking is now complete. In 
secret it is exhibited to one or more 
persons for purposes of identification, 
and is then placed in the till or money 
drawer to which the suspected per-, 
son has access.

It is said that the pinpricks will re
main perfect for sometime. When 
such bills are produced in court, and 
their marking is explained under 
oath, conviction is practically certain.

Don’t Believe in Signs.
The customer in the grocery store, 

having ruined his clothes was hop
ping mad.

“Didn’t you see that sign, .‘Ffesh 
Paint’?” asked the grocer.

“Of course, I did,” snapped the cus
tomer. But I ve seen so many signs 
hung up here announcing something 
fresh which wasn’t that I didn’t be
lieve it.”

Push the Tennis
Get the Sellers

Men’s Holiday
P n eu m a tic  H eel 

D rab  U pper an d  D rab  R u b b er 
Soles

P re ssu re  C ured  
L e a th e r  In so les 
Loose L in ings

M en’s B a ls ............ ............$1.05
M en’s O x fo rd s ................  .95

Ladies’ Lakeside 
Mary Jane Pump
W h ite  U pper an d  W h ite  

Sole
P re ssu re  C ured  
L e a th e r  Inso le  
Loose L in ing  

L ad ies’ lik e  c u t—  $0.90

K eep  p osted  o n  our

HOOD TENNIS
It w ill p ay  y o u

Gm nd% pM s& hoe &T&ibberfo.
The Michigan People Grand Rapids

Service that Satisfies
It is  S e rv ice  th a t is  e x p e c te d  and bargained for  

w h e n  a m an b u y s  w o r k  sh o e s

He gets it in Rouge Rex shoes— 
a dollar’s worth of satisfactory 
service for every dollar of cost.

The satisfied customer does not 
send his money to the distant 
mail order house. Rouge Rex 
quality holds his good will, and 
his patronage.
Rouge Rex bike pattern work 
shoes—all leather, made in reg
ular heights and eight inch tops, 
full bellows tongue—meet the de
mand for service. Send for com
plete, descriptive catalogue.

H IR T H -K R A U S E  C O M P A N Y
Hide to Shoe

Tanners and Shoe Manufacturers

Grand Rapids, Mich.
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THE MEAT MARKET

Get the Best of the Fly in Your 
Market.

Modern science has demonstrated 
that the ordinary house fly and his 
near relatives are not merely the an
noying, but harmless insects that we 
formerly thought, but that, on the 
contrary, they are actually a serious 
menace to health, distributors of filth, 
and actual carriers of disease germs. 
They are therefore insects which may 
do untold injury in the way of sick
ness and lowering of efficiency of 
workers.

With the advent of warm weather 
it seems it is of special timeliness to 
call attention to the case against the 
fly and to suggest some methods of fly 
elimination or the lessening of these 
pests as appear to be practicable. It 
is of special importance, further, that 
efforts at fly control should be car
ried out in food establishments be
cause of the peculiar feeding and 
breeding habits of these insects and 
their particular fondness for sugary 
material. All foods are notably an 
attraction for flies as to have this 
fact find expression in the well-known 
proverb dealing with the relative 
merits of sugar and vinegar as agen
cies for fly capture.

The fly has been characterized as 
“the deadliest animal alive” because 
of the proved cases of spread of dis
ease which may be traced to it. These 
pests have been responsible for the 
outbreak of typhoid fever in camps 
and summer resorts. They are also 
a big factor in the diarrhoeas, sum
mer complaints and kindred ailment 
of both infants and adults. These 
diseases will never be completely 
wiped out until the fly and related in
sects are controlled and subjugated.

The fly is presumably not long liv
ed, but this is more than counterbal
anced by its breeding activity, so that 
new recruits are constantly develop
ed during the warm weather. Flies 
will breed in almost any moist, de
caying, organic matter. They pre
fer horse manure, but many other 
materials prove acceptable to the in
sect. Garbage, rotting fru:t, wet 
waste paper; scraps of dough or food, 
old milk, stale meat and many other 
things serve as well as manure for 
the hatching of the eggs and the sup
port of the maggots, ft is estimated 
that 8,000,000 flies may be the off
spring in a single year, starting with 
one fertile female. Obviously, there
fore, the best method of fly annihila
tion is prevention of breeding.

The breeding places should be de
stroyed or treated with disinfectant 
so as to kill the eggs when they are 
deposited.

All manure, filth, waste food mate

rial and garbage should be cared for 
daily and not allowed to accumulate. 
Receptacles should be provided for 
all such materials, and these in turn 
should have tight-fitting covers which 
are kept in place at all times.

Lime should be freely scattered in 
damp places where organic matter 
may collect.

Drains should be covered or screen
ed.

Special care should be taken that 
the toilets and dressing rooms are 
kept clean.

The number of flies gaining en
trance to workrooms and their sub
sequent danger and damage can be 
greatly lessened by the use of screens. 
Screens serve another useful purpose 
in that they prevent in a large meas
ure the entrance of dust, owing to 
the breaking up of currents of air, 
or acting as a baffle to change the 
direction of the wind currents.

In my opinion screens should be 
adjustable so that an opening at the 
top can be provided. However care
ful one may be, some flies are almost 
sure to gain entrance to rooms. When 
the rooms begin to get dark the flies 
seek the windows, and if a slit or 
opening at the top of the screen is 
present many of them will crawl up 
and out into the open air. Obvious
ly this opening is to be kept closed 
during the early part of the day.

Another method of controlling flies 
indoors is by the use of fly traps. 
These are too well known to require 
extended description, and a number 
of effective forms of traps are on the 
market. Traps should be put at num
erous light places in the market, bait
ed with sugary materials, and left 
during the day. The entrapped flies 
may be killed by immersing the trap 
in hot water.

Strips of sticky fly paper suspended 
in entries and near doors will often

capture many flies. After a few days 
the paper will need to be replenish
ed, but the expense is small as com
pared with the results obtained. Poi
sonous solutions are not recommend
ed, as there is some danger that an 
ignorant workman might accidentally 
get some of the poison himself or 
somehow adulterate the product on 
which he is working.

A method of fly elimination which 
is of value consists in the use of in
sect powder (Dalmatian powder or 
Persian Pyrethrum powder) in the 
following way: All food material, 
meat, etc., should be carefully cov
ered or removed and windows and 
doors tightly closed. The insect pow
der may then be thrown in small 
amounts in front of a rapidly revolv
ing electric fan, by which it is dis
tributed to all parts of the rooms. 
The powder sticks to the bodies of 
the flies and stupefies them so that 
they* drop to the floor apparently 
dead. Many of them would recover 
in a few hours, however, so it is de
sirable to collect the bodies and burn 
them after the powder has acted an 
hour or two. By carefully sweeping 
the floor the flies and the powder can 
be collected, the fans* of course, hav
ing been turned off after the room 
has been well treated.—Butchers’ Ad
vocate.

G. B. R E A D E R
Successor to MAAS BROS.

Wholesale Fish Dealer

SEA FOODS A N D  LAKE FISH 
OF ALL KINDS

Citizens Phone 2124 Bell Phone M. 1378 
1052 Ottawa Ave., N. W. Grand Rapids, Mich

Make Out Your Bills
THE EASIEST W AY

Save Time and Errors.
Send for Samples and Circular—Free. 

Barlow Bros., Grand Rapids, Mich.
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f THEY ARE GOOD I 
|  OLD STAND-BYS |

¡Raker's Cocoa | 
land Chocolate!
a  =

are always in § 
demand, sell |  
easily and are |  
thoroughly re- § 
liable. You |  
have no selling |  
troubles with 1 
them. |

-  w Trade-mark on every 5
|  U.tt.P*bOiL genuine package |
|  MADE ONLY BY |

¡Walter Baker & Co. Ltd.|
|  Established 1780 Dorchester, Mass. |
I  1a3iiiniiui[iPuimiiiiii[iiiimiiaiiiiiiiiiiiinrsnuii;;rtuuiiiiiiiuo

PEACOCK BRAND
Ham, MILD CURED Bacon 

All=Leaf LARD
“ It suits y o u r trade because it’s m ade 

A s C udahy B rothers make it;
I t is the  brand thatis in  dem and 

A nd o thers gladly take it.”

F o r S a le  b y  a ll L E A D IN G  G R O C E R S

MEAT RESIDUE FEEDS
for hogs, cattle and poultry at the FEED STORE

H o lly w o o d  Brand
S liced  D R IE D  B E EF & B A C O N  in  G lass Jars

At Meat Markets and Grocers

CUDAHY BROTHERS CO. Cudahy. Wis.

G e n e r a l  D  i  s T R  i b  U T O R S ^ r o R

¡ W f f i W i i r a i í i ]

THE FIRST AND FOREMOST
BUILDERS OF COMPUTING SCALES

GENERAL SALES OFFICE
3 2 6  W. M A D ISO N  ST. CHICAGO

ALW AYS O P E N  T E K RITO RV  T O  FIR ST  C L A S S  SA LE SM E N
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BANKRUPTCY MATTERS.

Proceedings in the Western District 
of Michigan.

G rand  R apids, M ay 17—In  th e  m a tte r  
o f E d w ard  H eim enga, b a n k ru p t, G rand  
R apids, th e  tru s te e  h a s  filed h is  final r e 
p o rt an d  acco u n t an d  th e  final m ee tin g  
of c red ito rs  h a s  been  called fo r M ay  29. 
T he final re p o rt a n d  acco u n t show s th e  
a c ts  an d  do ings of th e  tru s te e  from  th e  
tim e  o f filing h is  firs t re p o rt an d  a c 
count, a lso  com prom ise se tt le m e n t w ith 
th e  e s ta te  of D uke V an  D yke, deceased, 
in  th e  sum  of $175, in  fu ll p ay m en t of 
th e  c la im  of th is  e s ta te  of $350 a g a in s t 
sa id  e s ta te  of V an  D yke su b jec t to  th e  
ap p ro v a l of c red ito rs , a lso  show ing  su b 
je c t  to  confirm ation  a s  afo resaid , to ta l 
re ce ip ts  of $1,276.68, d isb u rsem en ts  of 
$716.24 and  ba lance  on h an d  of $484.43. 
T he s e tt lem e n t w as  based  on c la im  fo r 
b a lan ce  due on co n stru c tio n  o f bu ild ing  
fo r th e  deceased , upon w h ich  m echan ic  
lien  h a s  been  filed.

In  th e  m a tte r  of A d rian  De Young, 
b a n k ru p t, G rand  R apids, th e  final m e e t
ing  of c red ito rs  w as held th is  da te . T he 
final re p o rt an d  acco u n t of th e  tru s te e , 
show ing  ba lance  on h and  a s  p e r  firs t 
rep o rt, $436.53, ad d itio n a l receip ts , $39.33, 
to ta l, $475.86 and  d isb u rsm en ts  of $293.87 
fo r firs t d iv idend  of 5 p e r  cen t., ad m in 
is tra tio n  expenses a n d  b a n k ru p t’s  exem p
tio n s  pa id  in cash , an d  a  b a lance  on 
h and  of $811.99; a lso  ad d itio n a l re ce ip ts  
a t  final m ee ting  of $6.43, m ak in g  to ta l  
ba lance  of $188.42, w as  considered  an d  
th e  sam e  ap p ea rin g  p ro p er fo r allow ance 
an d  th e re  being  no ob jection  th e re to  w as 
approved  an d  allowed. F in a l o rd e r fo r 
d is trib u tio n  w as m ade an d  a  final d iv i
dend of 9 p e r cen t, paid, m ak in g  to ta l 
d iv idend fo r  th is  e s ta te  of 14 p e r  cen t.

C o n stan tin e  G olem biew ski, o f G rand 
R apids, h a s  th is  day  filed h is  v o lu n ta ry  
p e titio n  in  b an k ru p tcy , ad ju d ica tio n  
m ade, an d  th e  m a tte r  re fe rred  to  R eferee  
W icks. E rn e s t  J . N ichols is in  ch arg e  
a s  custod ian . T he b a n k ru p t fo rm erly  
conducted  a  saloon a t  G rand  R apids. T he 
firs t m ee tin g  of c red ito rs  h a s  been called 
fo r M ay 18, a t  w hich  tim e  c red ito rs  m ay  
appea r, p rove th e ir  c la im s e lect a  tru s te e  
A nd tra n s a c t  such  o th e r  business  a s  m ay  
com e before  th e  m eeting . T he  schedu les 
show  a sse ts  of th e  value of ab o u t $500 
an d  liab ilities  of $1,461, all unseucred . 
T he  follow ing a re  show n a s  c red ito rs :PilOO ’Dilnnlr: n ___T-»_____• !..C has. B ilecki, G rand  R apids ___ $350.00
G. R. B rew ing  Co., G rand  R ap ids 811.00 
F u rn itu re  C ity  B rew ing  Co.,

G rand  R apids ...............................  . 52.00
H an n ah  & H oag, C hicago ............... 95^00
P e te rso n  B rew ing  Co., G rand

R apids ...............................................  45.65
K o rtlan d e r B ros., G rand  R ap ids . .  90.00
Geo. C onner & Son, G rand  R ap ids 17.50 

In  th e  m a tte r  of R alph  H . W elch, 
b an k ru p t, C harlo tte , th e  firs t m ee tin g  of 
c red ito rs  h a s  been  called  fo r J u n e  3, a t  
th e  office of th e  referee .

M ay 18—In  th e  m a tte r  of G eorge W . 
H all, J r .,  b a n k ru p t, B ig R ap ids, th e  first 
m ee tin g  of c red ito rs  w as  held th is  da te . 
C laim s w ere  allow ed. K irk  E . W icks 
receiver, m ade a  v e rb a ' re p o rt an d  w as 
d ischarged . C red ito rs  fa iled  to  e lect a  
tru s te e  an d  th e  re fe ree  appo in ted  E lb e rt 
J . Jen k in s , of B ig R apids, a s  tru s te e  and  
fixed h is  bond a t  $500. T he  h e a rin g  w as 
a d jo u rn ed  to  J u n e  7, fo r  ex am in atio n  of 
th e  b an k ru p t.

M ay 19—In  th e  m a tte r  of C harles B u r
dick, a n  ad jo u rn ed  h e a r in g  on th e  se 
cu red  c la im  of A rth u r  W . B arn es  w as 
held th is  da te . A s tip u la tio n  w as en te red  
in to  betw een  th e  tru s te e  an d  th e  c la im 
a n t  th a t  h is  m o rtg ag e  shou ld  cover one- 
h a lf of th e  a s s e ts  (s tock  in  tra d e )  on 
h and  a t  th e  d a te  of th e  ad ju d ica tio n  in  
b an k ru p tcy . H e a r in g  on th e  c la im  w as 
fu r th e r  ad jo u rn ed  to  M ay 24.

M ay 20—In  th e  m a tte r  of th e  tru s te e ’s 
p e titio n  fo r a u th o r ity  to  in s ti tu te  su it 
a g a in s t A lbert E. T u rn e r  a n d  E v a  T u rn 
e r  fo r b reach  o f c o n tra c t to  p u rch ase  
a s s e ts  of th e  b a n k ru p t, h e a r in g  w as held 
O rder w as en te red  th a t  s u it be n o t in 
s t i tu te d  a g a in s t  E v a  T u rn e r  an d  o rd e r 
en te red  au th o riz in g  s u it  a g a in s t  A lbert 
E . T u rn e r  if found  to  be adv isab le .

M ay 21—In  th e  m a tte r  of Jo h n  J . 
Thom pson, b a n k ru p t, G rand  R apids, th e  
final m ee tin g  of c red ito rs  w as held th is  
da te . T he  final re p o rt an d  acco u n t of 
th e  tru s te e , show ing  to ta l  re ce ip ts  from  
a ll sources, $140.14 a n d  d isb u rsem en ts  of 
$20.50 and  a  ba lance  on h an d  of $119.64 
w as  considered  an d  th e  sam e  ap p ea rin g  
p roper fo r a llow ance an d  th e re  being  no 
ob jec tion  th e re to  w as app roved  an d  a l
lowed. T h ere  be ing  n o t suffic ient a sse ts  
to  p ay  th e  ad m in is tra tio n  expenses i t  
w as  d e te rm in ed  th a t  no  d iv idend  be pa id  
to  p re fe rred  o r g en e ra l c red ito rs .

M ay 22—In  th e  m a tte r  of A rend  J . 
N yland, b a n k ru p t, G rand  H aven , th e  firs t 
m ee tin g  o f c red ito rs  w as  held th is  da te . 
C laim s w ere  allow ed. K irk  E . W icks, 
receiver, m ade  a  v e rb a l re p o rt an d  w as 
d ischarged . By vo te  of c red ito rs  L eo n 
a rd  D. V erdier, of G rand  R apids, w as 
e lected  tru s te e  w ith  bond of $500. A n 
inven tory , h a s  been  ta k e n  of th e  a sse ts  
show ing  th em  to  be valued  a t  a b o u t $500 
an d  i t  is  expec ted  a  sa le  w ill soon be 
m ade.

M ay 24—In  th e  m a tte r  of th e  Bon T on 
M an u fac tu rin g  Co., b a n k ru p t, Pe to skey , 
fo rm erly  in  th e  m an u fa c tu re  of p iano  
benches, th e  firs t m ee tin g  o f c red ito rs  
w as  held th is  da te . C laim s w ere  allow ed.

C red ito rs  fa iled  to  e lect a  tru s te e  an d  
th e  re fe re e  ap p o in ted  Chillion M. S m ith , 
of P e to sk ey , a n d  fixed h is  bond a t  $1,500. 
T he  rece iv er w as  d irec ted  to  file h is  final 
re p o rt a n d  acco u n t an d  th e  m ee tin g  w as 
ad jo u rn ed  to  J u n e  11 fo r  ex am in atio n  of 
th e  officers of th e  b an k ru p t.

M ay 25—In  th e  m a tte r  of H a r ry  P a d -  
nos, b a n k ru p t, H olland, th e  firs t m eeting  
of c red ito rs  w as  held th is  d a te . C laim s 
w ere  allow ed. K irk  E . W icks, receiver, 
m ade a  v e rb a l re p o rt th ro u g h  th e  cu s
tod ian , E a r l  F . P h e lp s  an d  w as d is 
charged . B y th e  unan im o u s v o te  of 
cred ito rs , E a r l  F . P he lps, of G rand  R ap 
ids, w as e lected  tru s te e  a n d  h is  bond fixed 
a t  $5,000. A p p ra isers  w ere  app o in ted  an d  
a n  a p p ra isa l h a s  b een  m ade  show ing  a s 
se ts  a p p ra ised  a t  ap p ro x im ate ly  $6,500. 
A public sa le  h a s  been  no ticed  fo r  Ju n e  
9, a t  th e  p lace of business in  H olland, 
upon consum m ation  of w hich  th e  firs t 
d iv idend  w ill no  d o ub t be declared . T he  
b a n k ru p t w as sw orn  and  exam ined  and  
th e  m ee tin g  ad jo u rn ed  to  J u n e  10 fo r 
fu r th e r  ex am in atio n  of th e  b an k ru p t.

M ay 26—In  th e  m a tte r  of E m m et R. 
D unlap , fo rm erly  co nducting  a  h a rd w are  
s to re  a t  G rand  R apids, b an k ru p t, th e  
firs t m e e ttin g  of c red ito rs  w as  held  th is  
d a te . C laim s w ere  allow ed. K irk  E . 
W icks, receiver, m ade  a  re p o rt an d  w as 
d ischarged . B y vo te  of c red ito rs , E a rl 
W . M unshaw , of G rand  R apids, e lected  
tru s te e  an d  bond fixed a t  $1,000. A p
p ra ise rs  w ere  ap p o in ted  an d  a n  a p p ra isa l 
of th e  a s s e ts  is now  be ing  m ade  by  th e  
tru s te e . T he m ee tin g  h a s  been  a d jo u rn 
ed to  J u n e  15 fo r ex am in atio n  of th e  
b a n k ru p t an d  tra n s a c tio n  of such  o th e r  
business a s  m ay  com e before  th e  m eeting . 
A sale  of th e  a s s e ts  w ill no d o u b t soon 
be m ade.

m a y  ¿i—in  th e  m a tte r  of th e  L ud ing - 
to n  M an u fac tu rin g  Co., b a n k ru p t, th e  
spec ia l m ee tin g  of c re d ito rs  fo r  th e  p u r
pose of considering  th e  t ru s te e ’s  firs t 
financ ia l re p o rt an d  account, a n d  h e a r 
ing  on c la im s w as held th is  d a te . C laim s 
w ere  considered  an d  allowed. T he firs t 
re p o rt and  acco u n t of th e  tru s te e , show 
ing  h is  a c ts  an d  doings a s  such  tru s te e , 
a  sa le  of a ll a sse ts , excep t a cco u n ts  an d  
b ills receivab le  an d  c e r ta in  r ig h ts  o f a c 
tion  rem ain in g  u n se ttled  a n d  undisposed  
of; a lso  show ing  to ta l  c ash  rece ip ts  aer- 
g re g a tin g  $11,596.16 and  to ta l  c ash  d is 
b u rsem en ts  of $2,853.69 an d  a  b a lan ce  on 
h and  of cash  an d  c re d its  of $8,742.47 w as 
considered  an d  decision w as re serv ed . T he 
spec ia l m ee tin g  o f c red ito rs  w as  th e n  a d 
jou rned  to  J u n e  5, a t  w hich  tim e p a y 
m en t of th e  w hole o r a t  le a s t a  div idend 
on th e  p re fe rred  c la im s w ill be m ade 
a n a  a  firs t d iv idend pa id  to  g e n era l c red - 
ito rs  if th e  cond ition  o f th e  e s ta te  w ill 
w a rra n t it.

M ay 28—In  th e  m a tte r  of th e  H olland 
Rod Co., b an k ru p t, th e  a d jo u rn ed  sp e 
cia l m ee tin g  of c red ito rs  w as  held th is  
da te . T he  firs t re p o rt a n d  acco u n t of 
th e  tru s te e , show ing  to ta l re c e ip ts  in 
clud ing  am o u n t tu rn e d  over from  th e  
rece iv er of $109.06, ag g reg a tin g , $1,280.15 
an d  ad m in is tra tio n  expenses of $70.60, 
tru s te e ’s s ta tu to ry  com m issions p a id ' to  
th e  tru s te e , $62.30, to ta l $132.60, a n d  a  
ba lance  on h an d  of $1,147.55, w as  con
sidered  an d  i t  a p p ea rin g  th a t  a f te r  a d d 
in g  th e  sum  of $50.00 to  be  tu rn e d  over 
J?7 th e  receiver, th u s  show ing  b a lance  of 
$1,197.55 th e  sa id  acco u n t w as p ro p er 
fo r allow ance, w as app roved  a n d  a l 
lowed. T he  m a tte r  of th e  p e titio n s  of 
a tto rn e y s  fo r  fees  an d  expenses  w as 
considered  a n d  decision  w as  re serv ed  
thereon . A n o rd e r w as  e n te red  fo r th e  
p ay m n e t of expenses an d  a  firs t div idend 
of 5 p e r  cen t, to  c red ito rs  w hose c la im s 
have  been  proved  and  allowed.

In  th e  m a tte r  of th e  e s ta te  of H a r ry  
J . M oore, b an k ru p t, H o w ard  C ity, th e  
final m ee tin g  of c red ito rs  w as  held th is  
da te . T he  final re p o rt a n d  acco u n t of 

show lnS to ta l re ce ip ts  of 
$846.34, d isb u rsem en ts  of $404.64 a n d  a  
ba lance  of $441.70 w as considered  and  
allowed. A ccounts  receivab le  sold fo r th e  
sum  of $10. E xp en ses  pa id  a n d  a  final 
o rd e r fo r  d is trib u tio n , final d iv idend of 
15 8-10 p e r cen t. m ade. T h is  e s ta te  h a s  
here to fo re  pa id  a  firs t d iv idend  o f 5 p e r 
cen t., m ak in g  to ta l  d iv idend  20 8-10 p e r 
cen t. T he  e s ta te  h a s  been  finally  closed 
• 1—Stella  E v a n s  an d  Clyde E vans ,
ind iv idua lly  an d  a s  th e  co p artn e rsh ip  of 
E v an s  & E vans, h av e  filed th e ir  vo lun 
ta ry  p e titio n  in  b an k ru p tcy , a d ju d ic a 
tion  h as  been m ade, a n d  th e  m a tte r  r e 
fe rred  to  R eferee  W icks. T he  firs t m ee t
in g  of c red ito rs  h a s  been  called  fo r  
J u n e  17, a t  w h ich  tim e  c red ito rs  m ay  
ap p ea r, p rove  th e ir  cla im s, e lect a  t r u s 
te e  a n d  t r a n s a c t  such  o th e r  business  a s  
m ay  p roperly  com e before  th e  m ee ting  
T he schedu les on file a t  th is  office show  
a sse ts  lis ted  a t  $1,025 an d  th e  liab ility  is 
show n a t  $938.46. T he follow ing a re  
show n a s  c red ito rs :

Secured.
G. A. R ichards, G rand  R ap ids ..$300.00 
C harles P . D ickerm an , G rand

RaPids ................................  40.00
U nsecured .

G. R. Box Co., G rand  R ap ids  . . .
G. R. P a p e r  Co., G rand  R apids 
A. E . B rooks Co., G rand  R ap ids
H . J .  H einz  Co., G rand  R apids
W . E . M utton , G rand  R apids ___
Jo h n so n  B ros., G rand  R ap ids ___  M,„„
S w ift * & Co., G rand  R ap ids . . . . . .  19 50
M orris & Co., G rand  R ap ids  . . . .  3oi23
Ju d so n  G rocer Co., G rand  R ap ids  . .186.74 
B a tso n -H ig g in s  Co., G rand  R ap ids 105.00 
V '.R ' Sav ings B ank, G rand  R ap id s  20.00 
Jo h n  T y ler F u e l Co., G rand  R ap ids  33.84

.$ 29.56 
8.44 

13.54 
11.70 
7.80 

22.50

C onsum ers Ice  Co., G rand  R ap ids 6.00 
G. R. W a te r  W orks, G rand  R ap ids 3.85 
W olverine  Spice Co., G rand  R ap id s  40.40 
H o e k s tra  C ream ery  Co., G rand

R apids .............................................  53 03
C itizens T elephone Co., G rand

R apids .............................................  6.33
In  th e  m a tte r  of th e  C en tra l F o u n d ry  

Co., of M uskegon, b an k ru p t, th e  final 
m ee tin g  of c red ito rs  w as  held th is  da te . 
C laim s w ere  allowed. T he final rep o rt 
an d  acco u n t of th e  tru s te e , show ing  ba l
ance  on h an d  a s  p e r  firs t re p o rt and  
accoun t, $4,181.59, d isb u rsem en ts  fo r a d 
m in is tra tio n  expenses p re fe rred  c la im s 
an d  firs t div idend o f 15 p e r cen t 
$2,407.96 and  a  ba lance  on h an d  of 
$1,773.63 w as considered  an d  ap p ea rin g  
p roper fo r allow ance w as app roved  and  
allow ed. F in a l o rd e r fo r d is trib u tio n  w as 
e n te red  an d  a  final d iv idend of 6 p e r 
cen t, declared  an d  o rdered  paid , m ak in g  
to ta l d iv idend in  th is  m a tte r  of 21 p e r  
cen t. T he  e s ta te  h a s  been  closed.

in  th e  m a tte r  of P . G. M ayhew  Co., 
H olland, a  h e a r in g  on offer fo r sale  of 
th e  a s s e ts  fo r $500 w as th is  d ay  held and  
no cau se  to  th e  c o n tra ry  being  show n 
tn e  tru s te e  w as au th o rized  to  se ll a ll 
th e  a sse ts , su b jec t to  a n y  an d  a ll liens 
a? dTTe il,cum brances  to  A rth u r  V an  D uren. of H olland, fo r  $500.

J u n e  2—In  th e  m a tte r  of th e  E m p ire  
C loak an d  S u it Co., b a n k ru p t, G rand  
R apids, a n  ad jo u rn ed  final m ee ting  and  
h ea r in g  on c la im s w as th is  d a y  held 
T he cla im s of N a th a n  R. W egusen , Louis 
W egusen an d  Jaco b  W egusen  w ere  su b 
m itted , b rie fs  of counsel to  be filed. T he 
m ee tin g  w as th en  held open fo r decision 
on th e  c la im s and  fo r p ay m en t of th e  
final div idend herein .

J u n e  3—In  th e  m a tte r  of F ra n k  H ines, 
b an k ru p t, G rand  R apids, th e  firs t m e e t
in g  of c red ito rs  w as  held th is  d a te . I t  
a p p ea rin g  th a t  th e re  w ere  no a s s e ts  n o t 
cla im ed as  exem pt, i t  w as  o rdered  th a t  
no tru s te e  be appo in ted  in th is  m a tte r. 
The e s ta te  w ill be closed a t  th e  e x p ira 
tion  of tw e n ty  days.

In  th e  m a tte r  of R alph  H . W elch, 
b an k ru p t, C h arlo tte , th e  firs t m ee tin g  of 
c red ito rs  w as held th is  da te . I t  a p p e a r
in g  th a t  th e re  a re  no a s s e ts  in  th e  
e s ta te  n o t cla im ed a s  exem pt i t  w as o r
dered  th a t  no tru s te e  be appoin ted . T he 
e s ta te  w ill p ay  no d iv idends an d  will be 
closed a t  th e  ex p ira tio n  of tw e n ty  days.

J u n e  4—In  th e  m a tte r  of A lzada  H ag a- 
dorn, b an k ru p t, G rand  R apids, th e  first 
m ee tin g  of c red ito rs  w as  held th is  da te . 
C laim s w ere  allowed. E d w ard  L. Sm ith, 
of G rand  R apids, e lected  tru s te e . A p
p ra ise rs  have been  appo in ted  an d  an  a p 
p ra isa l of th e  a sse ts  m ade, rev ea lin g  
th em  to  be of th e  ap p ra ised  va lue  of 
$820. A sale  of th e  a s s e ts  w ill be m ade 
a t  once.

In  th e  m a tte r  of G. W . B isbee & Co., 
FYemont, th e  final re p o rt an d  acco u n t 
of th e  tru s te e  h a s  been filed an d  th e  
final m ee tin g  o f c re ed ito rs  called  fo r 
J u n e  14. T he final accoun t show s to ta l 
rece ip ts  of $182.30, d isb u rsem en ts  of $15 
an d  a  ba lance  of $167.30.

In  th e  m a tte r  of A ppleyard  & Johnson , 
b an k ru p t, th e  tru s te e  h a s  filed h is  final 
re p o rt an d  acco u n t an d  th e  final m eeting  
of c red ito rs  h a s  been  called  fo r J u n e  
18. T he acco u n t show s, to ta l  receip ts  
of $413.31, d isb u rsem en ts  of $160.06 an d  a  
ba lance  on h an d  of $253.25.

In  th e  m a tte r  of O liver J . M orse, b an k - 
ru p t, th e  tru s te e  h a s  filed h is  final re p o rt 
an d  account, show ing  ba lance  on hand  
a |  PCf first re p o rt an d  account, $2,166.09: 
ad d itio n a l rece ip ts  from  collection o f a c 
co u n ts  receivab le  an d  sale  o f add itiona l 
a sse ts , $292.80, to ta l, $2,458.89, d isb u rse 
m en ts  fo r ad m in is tra tio n  expenses and  
firs t d iv idned  of 5 p e r  cen t., $1,367.61, 
an d  a  ba lance  on h and  of $1,091.28. Also 
show ing  c e r ta in  a sse ts  s till on h an d  and  
und isposed  of. T he  final m ee tin g  of 
c red ito rs  h a s  been  called  fo r J u n e  16.
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Michigan Poultry, B utter and Egg Asso
ciation.

P res id e n t—H . L. W illiam s, Howell. 
V ice -P re s id en t—J . W . L yons, Jack so n . 
S e c re ta ry  an d  T re a s u re r—D. A. B e n t

ley. Saginaw .
E xecu tive  C om m ittee— P. A. Johnson . 

D e tro it; F ra n k  P. Van B uren , W illiam s
ton ; C. J .  C h an d ler D etro it.

Advantage of Featuring Fruits and 
Vegetables.

W lritten  fo r th e  T rad esm an .
The development of improved ship

ping and growing facilities makes the 
trade in fresh fruits and vegetables 
a steady business all the year round. 
Indeed, the human perversity which 
cries the loudest for the things not 
in season has done not a little to
ward the successful development in 
Northern climes of a paying trade in 
these lines when the ground is cov
ered with snow. And people who 
want what they want when they want 
it are as a rule willing to pay for 
the privilege of having.

The handling of fresh fruits and 
vegetables demands accurate knowl
edge of the business. The merchant 
must know his goods; he must be in 
constant touch with the surest source 
of supply; and—since the goods are 
essentially perishable—he must be 
able, as a result of knowing his cus
tomers, to gauge the demand. Fur
thermore, there are times when it is 
necessary to do business at a loss in 
order to secure subsequent profits.

A specialty is always good adver- 
tis:ng and does a great deal in most 
instances to stimulate the sale of 
staple lines. The customer who comes 
to a merchant because the latter ad
vertises the first strawberries of the 
season will often buy several dollars’ 
worth of other goods. For this rea
son there are merchants who believe 
that it pays to feature the first straw
berries of the season, even if they 
have to be turned over at a loss.

For. instance, a Michigan grocer has 
for a number of years made “the first 
of everything” his specialty. Par
ticularly does he aim to sell the first 
strawberries in his town. To do so, 
he has to import extensively, at times 
of the year when such shipments are 
very precarious. Imported fruits, 
and particularly imported strawber
ries, are rather risky commodities; 
and this particular dealer admits that, 
after paying duty and express charges 
and allowing for losses occasioned by 
fruit sometimes going bad, he not in
frequently finds that he is handling 
the imported berries at a loss.

Yet he believes this is justified. 
“Although the direct transaction 
means a loss,” he explained, “there 
is profit in the long run. The im
ported berries start a great share of 
the summer preserving and fruit trade

in our direction. People who want 
early strawberries practically have to 
come to us. When the home grown 
berries come in, however, the great 
percentage of these people come our 
way as a matter of course. Home 
grown raspberries and blackberries 
follow the strawberries practically 
without a break; then peaches, plums, 
pears and all the later fruits. We 
make a dead set on the fruit trade 
right at the beginning of the season 
and start it coming our way—and it 
keeps on coming. Handling the bulk 
of the fruit trade means that we se
cure, too, a large proportion of the 
business in preserving accessories— 
sugar, sealers and incidentals. Then, 
too, the handling of early stuff con
stitutes an advertisement for the store 
and proves helpful to the general 
business.”

Yet it should not be necessary to 
handle even the imported product at 
a loss. The merchant who under
stands in every detail what it costs 
him to do business, and in regard 
to his imported fruits has learned by 
the experience of years what propor
tion must be allowed for incidental 
deterioration, can put his selling price 
at a figure which will let him out. The 
people who want “the very first” can 
afford to pay the price.

The instance given illustrates some 
of the advantages-of featuring fresh 
fruits. Yet no grocer or general 
merchant should jump at the con
clusion that such a department is 
easy money with no work, worry or 
risk involved. The successful con
duct of such a department requires a 
merchant who is in many respects a 
master of detail. He must know his 
goods. He must know where to buy, 
when to order, and how much; must 
be able to time the arrival of his 
consignments and get in touch with 
individual customers who will 
promptly take the goods off his hands. 
For it isn’t sufficient to get in the 
goods and advertise them; the mer
chant must be able to calculate, when 
ordering, where he is going to sell 
the larger proportion of each ship
ment. Often it is first class business 
to take orders for future delivery. If 
Mrs. Jones is planning a party for 
the seventeenth, get her to feature 
strawberries in the entertainment, and 
book her order right now for so many 
boxes. Or, if you have a chance to 
take on a consignment of berries at 
an exceptionally favorable price at 
such and such a date, telephone a 
couple of dozen of your regular cus
tomers, tell them that you have ber
ries coming in on that particular day, 
and get their orders for delivery im
mediately on arrival. The business
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Live Poultry in excellent de
mand at market prices. Can 
handle large shipments to ad
vantage. Fresh Eggs in good de
mand at market prices.

Fancy creamery butter and 
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tions. Common plenty and dull.

Send for our weekly price cur
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is one where the merchant has to 
look lively sometimes in order to 
avoid loss. One important point in 
avoiding loss is 'to  have a list of 
steady customers to whom, with a 
little pushing, you can sell a good 
share of your surplus.

For this reason it pays the mer
chant who handles fresh fruits to 
feature his telephone service. The 
tlephone works in very nicely with 
any class of business where quick 
sales are essential. A merchant who 
makes a specialty of his fruit depart
ment advertises in only one way—by 
means of little “locals” in the per
sonal column of the daily paper. He 
announces, for instance: “Fresh 
strawberries at Brown’s grocery, 30 
cents a box. Telephone Main 2214.” 
Always the little local reading no
tice in black faced type, so that it 
stands out from the printed page; al
ways the telephone number. The 
merchant says that he finds this sort 
of advertising brings the business bet
ter than any other sort of advertis
ing.

There is a logical reason for this. 
Fresh fruits are often expensive. The 
customer who has to go down 
town to purchase, has time to 
think the matter over; and as a rule 
thinking over isn’t conducive to ex
pensive purchases. On the other 
hand, the woman who can afford 
a house telephone in nearly every 
case is accustomed to live comfort
ably and to spend freely on the table. 
Further, the suggestion of the adver
tising is to order instantly before the 
shipment is sold out—to telephone at 
once—and the telephone is handy— 
and, telephoning at once, within a few 
minutes after reading the local, she 
has no time to think or hesitate or 
deliberate. This is the psychology of 
telephone selling in relation to fresh 
fruits.

In this instance the telephone sell
ing of fresh fruits has built up, for 
that particular store, a telephone cli
entele. These people do their order
ing by telephone, and they patronize 
the store which specializes on that 
sort of business. Conversely, the 
merchant, if he finds business dull, 
calls up individual customers and so
licits orders. He tells me that his 
telephone sales, on a dull or rainy 
day, will amount to ten times his 
sales over the counter.

In the fruit business there are often

stunts which can be pulled off with 
resultant good from both the finan
cial and advertising point of view. 
One summer a grocer bought the 
product of an entire peach orchard. 
He hired the pickers, supervised the 
picking, and, meanwhile, advertised 
ahead, by circular and newspaper, so
liciting orders for preserving peaches, 
at so much per bushel. A feature of 
the advertising was that, buying di
rect from the orchard, the purchaser 
saved money. Photos were taken of 
the picking, transporting, delivery at 
the store, and intermediate processes 
and pasted in the windows. The 
merchant made a big feature of the 
thing, cleared up a little money on 
the transaction, and attracted a lot of 
attention, which proved advantageous 
from the publicity standpoint.

William Edward Park.

Safer.
Mr. Slimson—Willie, didn’t you go 

to the trunkmaker’s yesterday and tell 
him to send round the trunk I order
ed?

Willie—Yes, pa.
Mr. Slimson—Well, here is the 

trunk but no strap.
Willie—Yes, pa; but I told him I 

thought you hadn’t better have any 
strap.

A Safe Match
M eans a Safe H om e

Every responsible grocer wants to sell his cus
tomers matches which are nothing short of the 
safest and best made. Thereby he safeguards the 
homes of his community.

Any grocer who is not handling "SAFE HOME” 
matches, should take steps to do so a t once. Ask 
any wholesale grocery salesman about them or 
drop a line to the manufacturer, who will have his 
salesman call and explain their superiority.

Every "SAFE HOME" match is non-poisonous. 
strikes anywhere, is extra strong and sure, is 
chemically treated to prevent afterglow when 
blown out, and is inspected and labeled by The 
Underwriters* Laboratories. Incorporated. “ “

Made Only by

T h e  D iam on d  M atch  
C om p an y

Is Your City Contemplating a

Fireworks Display
For

Fourth of July
Or Any Other Holiday

W rite us to-day for our 1915 Illustrated 
Fireworks Catalogue. Special Programmes of 
W orld’s Fair Displays, Prices, Etc.

Gigantic Spectacular Fireworks Exhibi
tions a t M anufacturers’ Prices with freight 
paid to any part of United States.

Manufacturers’ Fireworks 
Company

Largest Fireworks Distributors in America 
Making Direct Factory Shipments

Flint, Michigan, U. S. A.

AS SURE AS THE 
SUN RISES

Voigt's
CRESCENT

FLOUR
Makes Best Bread 

and Pastry

LITTLE
DUTCH MASTERS 

CIGARS
Made in a Model F actory

Handled by  A ll Jobbers Sold by A ll Dealers
Enjoyed by D iscrim inating Sm okers

T h e y  a re  so good w e a re  com pelled  to  w o rk  fu ll  c ap ac ity  
to  su p p ly  th e  dem and

G. J. JO H N S O N  C IG A R  C O ., M akers 
G R A N D  R A P ID S

F O O T E  6  J E N K S ’
K I L L A R N E Y  b r a n d  G I N G E R .  A L E

(B R A N D  R E G IS T E R E D )

A n  A g r e e a b le  B ev er a g e  o f th e  C orrect B e lfa s t  T y p e . S u p p lied  to D ea ler s , H o te ls , C lu b s and  
F a m ilie s  in  B o ttle s  H aving  R e g is te r e d  Trade=MarK C ro w n s  

K IL L A R N E Y  brand  G IN G ER  A L E

A  P artia l L is t o f  A u th o r ized  B ottlers:
A. L. Joyce & Son, Grand Rapids and Traverse City, Mich. Kalamazoo Bottling Co., Kalamazoo, Mich.
Geo. W. Lombard, Jackson, Mich. Coca-Cola Bottling Co., Battle Creek, Mich.
The City Bottling Works, Toledo, Ohio Chicago Consolidated Bottling Co., Chicago, 111.

E. L. Husting & Co., Milwaukee, Wis.
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G rand  Council o f M ichigan U. C. T .
G ran d  C ounselor—W a lte r  S. L aw ton , 

G rand  R apids.
G rand  J u n io r  C ounselor—F re d  J .  M ou- 

t ie r , D e tro it.
G ran d  P a s t  C ounselor—M ark  S. B row n, 

Saginaw .
G rand  S e c re ta ry —M aurice  H eum an ,

Jack so n .
G rand  T re a s u re r—W m . J .  D evereaux , 

P o r t  H uron .
G rand  C onductor—Jo h n  A. H ach , J r ..  

C oldw ater.
G rand  P a g e —W . T. B allam y, B ay  C ity. 
G rand  S en tin e l—C. C. S ta rk w e a th e r , 

D e tro it.
G ran d  C hap lain—A. W . S tevenson , 

M uskegon.
G rand  E x ecu tiv e  C om m ittee—E . A. 

D ibble, H illsda le ; A ngus G. M cE achron, 
D e tro it;  J a m e s  E . B u rtle ss , M arq u e tte ; 
L. N . T hom pkins, Jack so n .

N ex t G rand  C ouncil M eeting—T rav e rse  
C ity, J u n e  2 a n d  3, 1916.

M ichigan D ivision T . P . A. 
P re s id e n t—F red  H . Locke.
F i r s t  V ice -P re s id en t—C. M. E m erson . 
Second V ice -P re s id en t—H . C. C ornelius. 
S e c re ta ry  a n d  T rea su re r—Clyde E . B row n.
B oard  o f D irec to rs—C has. E . Y ork, J  

W . P u tn a m , A. B. A llport D. G. M c- 
L a ren , W  E . Crowell, W a lte r  H . B rooks, 
W . A. H a tch e r .

Letter of a Sales Manager to His 
Men.

[Continued from last week.] 
Kindly point out to me this wonder

ful salesman who knows it all. If he 
can prove his claim, his days of work- 
ing for a mere five or ten thousand 
dollars a year are over. There are a 
few good selling jobs scattered 
through this country, three or four in 
a city, that are worth twenty or 
twenty-five thousand dollars a year to 
any man who can fill one of them. If 
we have any men who know all there 
is to know about salesmanship, they 
have no business working for Us. 
They ought to be filling these twenty- 
five thousand dollar jobs.

Does it stand to reason that any 
o,ne salesman’s experience compre
hends everything? Does it stand to 
reason that the whole ocean of sell
ing knowledge is floating in one man’s 
brains?

Did you ever hear the story of the 
baby fish which opened its mouth for 
the first time and was awfully sur
prised by the amount of water that 
rushed in? The little fish gasped and 
spluttered and said to the big fish 
swimming beside it: “Mother, I have 
swallowed the ocean! Now what 
shall we do for a place to swim in?” 

At various time since the ' Lord 
created the universe, different men 
have arisen to state with solemn faces 
that their minds comprehended all 
the knowledge extant on certain sub
jects. There have always been awe
stricken crowds of simple-minded 
people who have been impressed by 
these statements. But such impres
sions somehow or other always man
aged to wear away and after ages dis
covered that there were after all a 
few shreds of human learning that

had escaped these massive intellects. 
Again and again these great ones 
have tumbled. One such instance was 
that of Vanderbilt, the all-wise rail
road magnate, to whom young West- 
inghouse went with his new invention, 
the air brake. Vanderbilt remark
ed, “Young man, do you mean to tell 
me that you mean to try to stop a 
train of cars with wind?” “Yes,” said 
Westinghouse, “with wind—with air, 
by means of this air brake.” “Young 
man,” said the all-wise Vanderbilt, 
ponderously wagging the head which 
he believed contained all the infor
mation extant upon the subject of 
trains and railroads, “Young man, I 
have no time to waste on damn fools.”

History since then has proved that 
Vanderbilt didn’t know it all, despite 
his belief. Every passenger car in 
America is to-day equipped with one 
of the despised air brakes.

It never pays to think we know it 
all. It is beliefs of this sort that 
bring us hard bumps.

There is no stage in a man’s career 
when he knows it all. Edison knows 
a good deal about electricity and me
chanics, having made more inventions 
than any living man, but no one ever 
heard Edison claim that he knew it 
all. The bigger the man, the more 
humble-minded, he is concerning his 
learning. Isaac Newton, who made 
a colossal contribution to the sum of 
human knowledge by his discovery 
of the Law of Gravitation, said : 
“When I consider how little I know, 
I feel like a boy walking on the 
strand of a limitless ocean, who ever 
and anon picks up a grain of sand. 
I have picked up only a few atoms of 
knowledge after all.”

We never stop learning. Educa
tion doesn’t stop at the ivy-wreathed 
rostrum where we stand up and read 
our little puerile essays when we 
“graduate.” And yet every graduat
ing class contains a number of half- 
fledged swallow tails and pink muslin 
sashes who are giddy in having climb
ed so high up the stair of learning 
that they will look you in the eye 
and tell you: “Thank heaven, we 
have finished our education.”

There are lots of salesmen who will 
look you in the eye and tell you that, 
thank heaven, they have learned all 
there is to know about selling goods. 
But do we believe them?

Every man’s education should be 
world-wide and sky-high. No man 
will ever complete it by learning all 
there is to know. It is a safe bet 
that there is some question the wisest' 
can't answer—and he’s got that much 
to learn.

Shakespeare makes that wise old 
boy, Jacques, in “As You Like It,” 
remark: “And so from hour to hour 
we ripe and ripe, and then from hour 
to hour we rot and rot.”

That applies to you and me and 
every one around us. We have got 
to keep busy with the ripening pro
cess, for as soon as we let up on it 
the other process sets jn.

When it is time to stop learning, 
it is time to stop living. We have 
got to use our brains to better and 
better purpose, or we might as well 
be hiked up in the attic to accumu
late dust and cobwebs along with the 
flint locks and spinning wheels of 
grandpa and grandma.

The salesman who claims “I know 
all there is to know about salesman
ship, and other men in my profes
sion can’t teach me anything” is ad
mitting that he is an antiquity, and 
that it is time he went into storage.

The greatest boon that life affords 
any of us is the chance to learn. This 
is open to old folks up to the day 
of their taking off just as much as it 
is open to the younger generation. 
It is the only thing that can never 
be taken away from us. When our 
friends have departed, our property 
has dwindled and our digestion has 
temporarily gone up the flue, we still 
have that to hang on to, and while 
we have that, there is still hope for 
us. And yet there are people who 
don’t prize this boon enough to make 
use of it.

You know there is a class of men 
in this world who think it necessary 
to knock every suggestion they hear 
advanced, anyway. It hurts them to 
suppose that any man among their 
fellows should be able to make any 
suggestion to them. They take the 
attitude of the Irishman at Donny- 
brook Fair, who went around with a 
club in his hand and whenever he 
saw a head, hit it. Every time a man 
makes a suggestion to one of this 
class, he will chasse to the front 
with a little hammer and knock it in 
the head.

Columbus met some of these boys 
when he made the suggestion that it 
might be worth while to sail west
ward across the Atlantic Ocean in 
search of land on the other side. Said 
he: “I tell you, fellows, the world is 
round. There must be an undiscov
ered country across the ocean. Let’s 
go and explore it.”

Did he get any encouragement from 
the know-it-alls? Not much. They 
said they knew there wasn’t any such 
country, and so what was the use in 
looking for it? And when Columbus 
had disappeared over the horizon line 
with his three ships, they sat down 
and had a loud laugh at his sexpense.

But mind you, when Columbus 
came back with shiploads of parrots 
and savages to prove that there real
ly was such a land, everybody in Eu
rope was eager to stake out a claim 
to as much of it as possible.

They didn’t need any monogramed 
invitation to get in on the spoils.

But even with this substantial evi
dence, if another Columbus had come 
along and proposed sailing out in a 
southwestward direction, they would

have sat upon the suggestion with the 
same heavy unbelief with which they 
tried to squelch Columbus.

They were like the celebrated wise 
men who came upon a crowd look
ing through a telescope. “I have 
discovered a new comet,” said the 
owner of the telescope. “These peo
ple are all looking at it.” “There is 
no such comet,” said the wise men. 
“Don’t take my word for it,” said 
the discoverer, “look through the tele
scope and see it for yourself.” “But 
we know already,” said the wise men, 
“that there is no such comet, so what’s 
the use of looking for it?”

Gentlemen, you have too much 
sense, I hope, to imitate these fel-
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¡Motel lircsl in;
Broadway at 29^ Si. i

|  “An Hotel Where Guests are Made jj 
to Feel at Home”

A H igh-Class Hotel 
with M oderate Rates. 

Exceptionally Accessible |
|  500 Rooms— Reasonable Restaurant Charges | 
|  RATES:
|  Single Rooms with Running Water 
I $1.00 to $2.00
= Single Rooms with Tub or Shower Bath I 
|  $1.50 to $5.00 §
s Double Rooms with Running Water =
|  $2.00 to $4.00
I Double Rooms with Tub or Shower Bath I 
§ $3.00 to $6.00
I UNDER SAME MANAGEMENT AS

COPLET-PLAZA HOTEL. BOSTON 
|  EDWARD C. FOGG, M anaging Director i  
|  ROY L. BROWN, R esiden t M anager  §

1M  NEW $100,000 WAYNE
MINERAI BAIR IKE

DETROIT GXÏ2Æ ,,) MICH.

Completely equipped for giving every ap
proved form of hydropathic treatment for 
R heum atism , Blood D iso rders, N ervous 
Troubles, Dyspepsia, Constipation, etc. The 
Sulpho-Saline water is not excelled in therapeu
tic value by any spring in  America or Europe.

WAYNE HOTEL AND GARDENS 
in  connection. Delightfully located on river 
front, adjacent to  D. & C. Nav. Co’s Wharfs. 
Coolest spot in Detroit. European plan, $1.00 
per day and up'.
J .  R. Hayes, Prop. F . H. Hayes, Asst. Mgr.
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lows. Our competitors have looked 
through the telescope and seen the 
comet. They have sailed out with 
Columbus and discovered land. They 
have learned that it is possible by a 
system of intelligent instruction to 
bring the less effective members of 
their sales force up nearer to the level 
of knowledge of the leaders. They 
have learned that the men in one 
selling force can learn from the men 
in another selling force. They have 
learned that it is a good thing to 
send out expeditions to study the 
methods of competitors, and to come 
back and introduce whatever is good 
into their own sales organizations. 
They have learned that it is unwise 
to insulate themselves like a tele
phone wire from the outer world; 
to close their ears to what is doing 
in other circles than their own. They 
have made up their minds that it is a 
good thing to gather all the selling 
information they can from individuals 
in their sales force; to classify and 
arrange this knowledge of salesman
ship, and distribute it systematically 
among all the men who are selling 
for them. They have turned their 
district managers into teachers. They 
hold conventions in which the men 
throw all their knowledge into the 
common pot, and they conduct schools 
in which this knowledge is systemat
ically redistributed, so that each man 

* will get the benefit of the knowledge 
of all his fellows.

That’s the system that I wanted to 
introduce into our selling organiza
tion, and what you all jumped on so 
hard.

Our new system was designed to 
achieve these same results. I want 
each of you to aid me in the new 
work.

Whenever a salesman comes in I 
want you to corral him and get from 
him any suggestions he may have, 
and induce every man to chuck some
thing into the pot of knowledge, 
whether an argument, an answer to 
some stock objection, a tip in regard 
to a method of sizing a man up, or 
any one of the thousand points that 
he has received in his experience.

Send all this stuff in to the home 
office. We have a department here 
to receive it and classify it. All this 
information—this experience of our 
men will be turned into a cothmon 
fund, and made up into a manual of 
instruction in the art of selling our 
product.

There isn’t a man in our sales force 
who can't increase his results by 
studying this manual. There isn’t a 
salesman in our employ who won’t be 
able to get more pointers from the 
conventions and schools that we shall, 
hold.

There isn’t a salesman on our pay 
roll who knows all there is to know 
about salesmanship. If there is, prove 
it to me, and I will take him off our 
salesman’s pay roll and give him my 
job. He is better fitted for it than I 
am. W. C. Holman. .

Fifty-Fifty.
“Half the world doesn’t know how 

the other half lives.”
“That’s the half that minds its own 

business, probably.”

News and Gossip From the Celery 
City.

Kalamazoo, June 15.— The Kala- 
zoo boys who are members of Coun
cil No. 156, United Commercial Trav
elers of America, held a largely at
tended meeting in their hall on Sat
urday evening, June 13. It was a 
regular meeting and they initiated 
Harry Charles Ellis, 1201 Race street, 
into the mysteries of the order, be
sides transacting a lot of other busi
ness. W. S. Cooke, one of the dele
gates to the Grand Council meeting 
at Lansing June 4 and 5, made a re
port in which he said that Kalama
zoo Council members fared very well 
at the convention. Past Grand Coun
selor E. A. Welch, of our Council, 
was honored by being made chair
man of several of the most important 
committees. Brother Welch was fur
ther honored by the presentation to 
him of a Grand Past Counselor’s 
jewel and silk cap, and the election as 
delegate from Michigan to the Su
preme Council meeting which con
venes at Columbus, Ohio, June 22.

Of course, the event which pleased 
the members of Kalamazoo most was 
the fact that their baseball team re
gained possession of the silver cup 
from the Grand Rapids team, after a 
hard fought game ending with a very 
exciting ninth inning. Kalamazoo, 
made a very good showing through
out the game and at no time was in 
any danger until the unlucky ninth 
when, with two out and none on, an 
unfortunate miss of an infield fly plac
ed a man on first. Grand Rapids 
came through with four runs before 
Newton Root caught a line drive over 
second, which would have won the 
game had it passed. Judging from 
the way the two teams showed up on 
the field, the Kalamazoo boys have 
every reason to feel confident of win
ning again next year. One thing is 
certain, the U. C. T. ball games are 
of the utmost interest at State con
ventions and the sport ought to be 
kept clean and free from anything 
which savors of crooked work.

At Bay City last year, Kalamazoo, 
holding the title to the cup, was com
pelled to play at least three games. 
This year at Lansing pressure was 
brought-to bear again and Kalamazoo 
was informed that Grand Rapids 
would play but one game and that to 
defend the title to the cup. Bay City 
appearing late, were informed that 
they (Lansing) did not care if Bay 
City played or not. Influence brought 
to bear on those in charge of the 
sports caused Bay City to receive a 
notice that they would be allowed to 
play and that they would play Grand 
Rapids instead of Kalamazoo, and 
the winner play Kalamazoo for the 
cup.

After the fateful first inning with 
Grand Rapids, when six runs were 
scored without a hit and with three 
strike-outs, Bay City was unable to 
overcome the lead and the game went 
to the boys from the Furniture City. 
With the lack of practice games be
fore the trip, Bay City did very well 
to hold the score as low as it was.

During the Bay City-Grand Rap
ids game, we accidentally learned 
that one of the men in uniform with 
Grand Rapids was not a member of 
Grand Rapids Council. When we 
were requested to vouch for the fact 
that every member of our team was 
a member of Kalamazoo Council and 
in good standing, we learned the name 
of the gentleman from Grand Rapids 
who was in uniform and also the fact 
that_ he “did not know why Grand 
Rapids had brought him down in uni
form, as he did not belong to their 
Council and had no right there with 
Grand Rapids in uniform.” In spite 
of this, when the right of this gen
tleman to coach on first base line was 
questioned, Brother McCall insisted 
that he was a member of Grand Rap
ids Council and in good standing 
there. Suffice to say that Brother Mc
Call was shown and, just as he re
quested, that the visiting brother did

not belong to Grand Rapids Council.
Nevertheless, we are the very best 

of friends and if the boys from No. 
131 wish to arrange a series of games 
between their team and Kalamazoo, 
we will be very glad to accommodate 
them. Also, it will not be necessary 
for Grand Rapids to again request 
that all members of the team be 
members in good standing in our 
Council.

The wholesale grocers of Michigan 
are going to observe vacation week 
again this year and it is understood 
that a large number of other jobbers 
are taking up the idea and it will not 
be long before there will be no Mich
igan salesman on the road during that 
week. This year the dates.are July 
3 to 11 and the boys are already lin
ing up the merchants for mail busi
ness during the week. The jobbers 
are not writing or telephoning any 
of the trade, making no extra efforts 
to get ahead of the other fellow and 
secure business while he is away hav
ing a vacation. The trade likewise 
are falling in line and they do not, 
as a rule, favor the man who takes 
this opportunity to get in with the 
trade and secure the business. There 
is growing a closer relationship be
tween the man with the grip and the 
man with the want list. While the 
old saying, “There is no friendship in 
business” is still adhered to, there is 
a kinder feeling and closer friend
ship along the line from man to man.

R. L. Erskine has returned from 
the West where he has been for his 
health. Yesterday he was removed 
from the hospital to his home, fol
lowing a slight operation. Drop in 
when in the city and Reese will be 
very glad to see you.

C. F. Cooper, Cassopolis, passed 
away May 29, after a serious opera
tion. This makes six deaths in Kal
amazoo Council since September, last 
year. Certainly the grim reaper has 
been cutting close to the hearts of 
the members of No. 156—and we are 
wondering where next?

R. S. Hopkins, Sec’y.

Late News of Interest to Travelers.
John D. Martin started out on one 

of his regular trips a couple of weeks 
ago in natty light garments and a 
jaunty Panama hat. He was justified 
in donning such attire because the 
weather was ideal when he left town 
and warm weather was predicted. Be
fore the train had traveled ten miles 
it began to rain and the downpour 
continued, with variations, in every 
town John visited for the next five 
days. The first day out the Pan
ama was put out of commission 
and a new derby substituted therefor. 
The next day the natty light gar
ments took on a dejected appearance. 
On his return home it required a very 
discerning mind to connect the debo
nair John of Monday morning with 
the wrinkled individual who hied him
self to 254 Henry avenue late Fri
day night.

George E. Ames, the new landlord 
of the Barry Hotel, at Hastings, 
meets all trains with his automobile 
and carries passengers to his hotel 
without charge. Furthermore, the boys 
who go to Hastings to transfer from 
one depot to another are conveyed 
to his hotel and thence to destination 
without charge. The service is ren
dered so willingly and so cheerfully 
that the boys are nearly stunned by 
the ordeal—it is so unusual. Mr. 
Ames is determined to put Hastings 
on the map as a place where the boys 
will want to go, instead of a place to 
shun, as has been the case heretofore. 
He is sending out several hundred il

lustrated pamphlets setting forth the 
the advantages of Hastings as a de
sirable place of resort on account of 
its piscatorial advantages.

Bertha I. Lawton, the only daugh
ter of Mr. and Mrs. Walter S. Law- 
ton, died at the family residence, 1347 
Sigsbee street, early this morning as 
the result of typhoid fever, aged 22 
years,. 7 months and 21 days. Deceas
ed had been ill with the fever five 
weeks, but was in a weakened condi
tion when attacked by the fever as the 
results of a five weeks’ illness with 
tonsilitis last winter. Deceased was 
born in Coopersville October 25, 1892, 
and graduated from the central high 
school in 1912. She was widely 
known and universally respected and 
admired. The funeral will be held at 
the family residence at 2 o’clock Fri
day. Interment will be in Greenwood 
cemetery.

An Ishpeming correspondent writes: 
Harry Dunn, who for the past several 
years has been associated with Peter 
Barnaby in conducting the Nelson house, 
has purchased the latter’s interest, and 
from now on the hotel will be under his 
exclusive management. Mr. Dunn has 
taken a new lease on the property for an 
extended period.

Traverse City Record-Eagle: The 
United Commercial Travelers of 
Michigan, who hold their State con
vention in Traverse City next year, 
at a recent meeting voted $1,100 from 
their treasury toward defraying the 
expenses of the convention. This is 
$500 more than has been contributed 
by them in other years. Traverse 
City Council will publish a handsome 
souvenir booklet describing this re
gion and the merchants will be asked 
for-contributions to help pay for its 
publication. A meeting will be held 
a week from Saturday, at which time 
the various committees of ladies and 
gentlemen will be named.

New Officers of M. P. T. A.
The Michigan Pharmaceutical Trav

elers’ Association, in session in the 
Morton House last Friday elected 
officers as follows:

President—W. H. Martin, Detroit.
First Vice-President—F. E. Wicks, 

Detroit.
Second Vice President—Paul Hirth, 

Detroit.
Third Vice-President—F. L. Ray

mond, Grand Rapids.
Secretary and Treasurer—W. S. 

Lawton, Grand Rapids.
Members of the Council for one 

year: F. D. Kramer, Grand Rapids, 
chairman; R. L. Shannon, Detroit; 
M. A. Jones, Ypsilanti; George Hal- 
pin, Detroit; J. J. Dooley, Grand Rap
ids; W. F. Griffith, Howell; H. B. 
Thayer, Detroit, and F. W. Kerr, De
troit.

Mr. Martin, the newly-elected Pres
ident, resides at 620 Pennsylvania ave
nue, Detroit, but spends the summer 
months at his resort cottage at Lake 
Orion. He covers Eastern Michi
gan for Eli Lilly & Co.

Tanners & Mathews, proprietors of 
the Hill Drug Co. store at 227 Michi
gan street, have purchased the Lyon 
Street Drug Store of D. T. Paulson, 
corner Lyon street and Union ave
nue, and will continue both stores.
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Michigan Board of Pharmacy, 
P re s id e n t—E . T. Boden, B ay  C ity. 
S e c re ta ry —E. E . F a u lk n e r, D elton. 
T re a s u re r—C h arle s  S. K oon, M uskegon 
O th e r M em bers — W ill E . Collins, 

Ow osso; L eo n ard  A. Se ltzer, D e tro it.

Michigan State Pharmaceutical Asso
ciation.

P re s id e n t—C. H . Jo n g e jan , G rand  
R apids.

S ec re ta ry —D. D. A lton, F rem o n t. 
T re a s u re r—Jo h n  S. S tek e tee , G rand  

R apids.
N e x t A nnual M eeting—D etro it, J u n e  7, 

8 a n d  9, 1916.

Michigan Pharmaceutical Travelers’ As* 
sociatlon.

P re s id e n t—W . H . M artin , Orion. 
S e c re ta ry  an d  T rea su re r—W . S'. L aw - 

ton , G rand  R apids.

Grand Rapids Drug Club. 
P re s id e n t—W m . C. K irchgessne r. 
V ice -P re s id en t—E . D. D e L a  M ate r. 
S e c re ta ry  an d  T re a s u re r—W m . H . 

T ibbs.
E x ecu tiv e  C om m ittee—W m . Quigley, 

C h a irm an ; H e n ry  R iechel, T h ero n  F orbes.

THIRTY THIRDERS.
(C ontinued  from  p ag e  sev en teen .) 

islative letters in the N. A. R. D. Jour
nal and for the personal advice and 
assistance he has rendered our Leg
islative Committee. Approved.

3. President’s recommendation that 
M. S. P. A. go on record as opposing 
all drug legislation that has not first 
been fully considered and endorsed 
by M. S. P. A. and also N. A. R. D. 
and A.- P. A. Approved.

4. That our Secretary be instruct
ed to express to Representative Je
rome Hoffman and Senator Ogg an 
appreciation of the valuable assist
ance they rendered in the matter of 
drug legislation during the last sea
son. Approved.

5. That the Association receive and 
print in our records the committee of 
the N. A. of D. Clerks. Approved.

6 That this Association go on rec
ord as believing that the matter of 
price protection is one of its most im
portant objects and that we heartily 
re-affirm the resolution passed last 
year endorsing the Stevens bill and 
that our Secretary be instructed to 
write all Michigan members of the 
U. S. Senate and House of Represen
tatives requesting their support of 
this measure. Approved.

7. That this Association record its 
opposition to the profit sharing cou
pon system of rebating and also the 
use of trading stamps by the retail 
druggist. Approved.

8. That this Association address a 
resolution to our Senators and Con
gressmen^ fcvoring one cent letter 
postage. Not approved.

9. That this convention consider 
the high school pre-requisite ques
tion and record its opinion thereon. 
Laid on the table.

Henry Riechel.
Edw. Austin.
J. H. Webster

Committee.
The findings of the Committee were 

concurred in. The vote against trad- 
ing stamps and one cent postage was 
unanimous in both cases. The Com
mittee made a verbal supplemental 
report, thanking the M. P. T. A. for 
the lavish manner in which it had 
entertained the delegates to the con
vention.

Henry Riechel moved that a spe
cial note of thanks be tendered the

Hazeltine & Perkins Drug Co. and 
the De Pree Chemical Co. for their 
contributions to the entertainment 
features, which was unanimously 
adopted.

E. D. DeLamater moved that the 
organization of the Hilarious Hyenas 
be perpetuated by the Association, 
which was adopted among cheers and 
laughter.

Chas. F. Mann, chairman of the 
Board of Trustees of the Prescott 
Memorial Scholarship Association, 
presented the following report. 
Balance on hand August 25,

--- . ■ • ................................. . OOft.XO
Receipts from all sources... 37.40

Total ....... ...........................$ 919.58
Loans on notes ...................  225.00

Balance on hand ..............$ 694.58
Notes outstanding ..............  500 00

Total amount of fund __ $1,194.58
The report was audited and ap-

proved by the Executive Committee, 
which recommendation was concur
red in by the convention.

The Association voted to continue 
its affiliation with the N. A. R. D., 
on motion by Henry Riechel.

Secretary Alton moved that a spe
cial note of thanks be tendered to 
the members of Jhe Ladies’ Recep
tion Committee, which was unani
mously adopted.

Election of officers resulted as fol
lows:

President—C. H. Jongejan, Grand 
Rapids.

First Vice-President—W. H. Fox, 
Coldwater.

Second Vice-President—Roy Col
lins, Frankfort.

Treasurer—John S. Steketee, Grand 
Rapids.

Secretary—D. D. Alton, Fremont.
Executive Committee—J. H. Web

ster, Detroit; Peter Vellema, Grand 
Rapids.

All of the officers were elected by 
ballot except Secretary, who was 
elected unanimously by acclamation.

The selection of the next place of 
meeting was referred to the Execu
tive Committee.

The convention then adjourned.
Sidelights on the Convention.

John Hott, ex-President of the Illi
nois Pharmaceutical Travelers Asso
ciation, was the guest of John J. 
Dooley during the pharmaceutical 
convention. Mr. Hott is Vice-Presi
dent and Sales Manager of the Pep
sin Syrup Co. of Monticello, 111.

John J. Dooley says Grand Rapids 
has proven to the druggists and trav
elers assembled here in convention 
that it is an ideal convention city and" 
they and their ladies have enjoyed 
every minute of their stay.

Henry Riechel umpired the ball 
game. Score, 12 to 0 in favor of the 
druggists. It is rumored the travel
ers threw the game.

H. L. Byers and R. L. Shannon 
were the batters for the travelers; 
E. G. Stevenson and A. S. Kramer for 
the druggists. E. E. Faulkner, of 
Delton, made a home run hit, but 
tired out and laid down on third. He 
walked in later.

Oh, you Welqh Junior.
12 to 0! What was wrong with 

the travelers?
All druggists and travelers who 

wish a photo of the members attend
ing the convention may order same 
of Walter K̂  Schmidt, the Camera 
Shop, Grand Rapids. The photos are 
$1 and worth the money.

H; A. Gish, of Hess & Clark, kept 
smiling all through the convention. 
Yes, he is a He-Hyena.

Bert Skinner was there on the home 
run stuff.

Edw. Austin entered the fat man’s 
race, but came in behind the money. 
Henry Riechel was an also ran.

We are not surprised at Lee Chan
dler, the hustling pharmic from Char
lotte, chasing chickens. But where 
did Henry Riechel ever learn?

Wm. H. Goodrich, of Dimondale, 
and Mrs. Goodrich attended the con
vention. And now they will see the 
next one.

The druggists and travelers were 
entertained by Diamond Dick’s Wild 
West at Ramona and enjoyed it im
mensely.

There were only two gentlemen 
present who were in Lansing thirty- 
two years ago when the Association 
was organized—Fred W. R. Perry, 
of Detroit, and E. A. Stowe, of Grand 
Rapids.

Every Grand Rapids druggist reg
istered and gave splendid support 
throughout the convention.

L. J. Budge, the Beaverton drug
gist, came in third on the fat man’s 
race. But he tried awfully hard.

John G. Steketee, the new Treas- * 
urer of the M. S. P. A., was in the 
stage coach held up by Indians and 
lassoed by a cowboy. John is always 
in the thick of everything.

If every druggist didn’t get his 
$1.20 that Hamel, or Orator F. Wood
ward, was giving away, it was his 
own fault.

Mr. Fuller, of Fuller, Morrison & 
Co., of Chicago, gave a short address 
to the travelers.

We all enjoyed the National drink 
at the banquet which was taken 
straight from the bottle (not the 
wood). H. B. Thayer, of the Welch 
Grape Juice Co., donated the same. 
And it was appreciated.

We must take our hats off to Con 
De Pree.

We hope that every one of the 4,- 
000 druggists of Michigan will soon 
be members of the Hilarious Order 
of He-Hyenas.

What a time you fellows who stay
ed at home missed? We hope you 
hear about it and join us next year.

Geo. L. Davis, a pioneer Michigan 
druggist, formerly in business at 
Hamilton and now living at East 
Lansing, enjoyed the convention.

Every one missed the familiar face

of Frank J. Hunt, who traveled for 
the Michigan Drug Co., and who was 
an active worker in M. P. T. A. Mr. 
Hunt passed away during the past 
year. A committee was appointed 
to draft appropriate resolutions on 
his death.

F. L. Davenport, of the M. P. T. 
A.', came to enjoy the convention and 
help the druggists enjoy it, but was 
taken to St. Mary’s hospital with a 
severe case of tonsilitis. A committee 
was appointed to call on Mr. Daven
port and reported favorably.

George W. Matheson, that Bromo 
Seltzer man, was busy renewing ac
quaintances on the stage at the ses
sion of the Hilarious Order of Hyena.

Henry Riechel umpired the ball 
game.

Bert Skinner made a home run.
Bert Skinner stopped several on 

first.
E. E. Faulkner, of Delton, made a 

home run hit, but tired out and stay
ed on third.

Winners of the Contests.
The winners in the contests at 

Reed’s Lake were as follows.
Ladies’ Ball.

1. Mrs. Clyde Thomas, Grandville.
2. Miss Viola De Kruif, Grand

Rapids.
Boat Race.

1. Bert Skinner.
2. H. E. Baker.

Fat Men’s Race.
1. E. E. Faulkner.
2. H. E. Baker.

Lean Men’s Race.
1. E. Doyle.
2. L. E. Hadden.

Potato Race.
1. Mrs. Wm. H. Goodrich, Di

mondale.
2. Miss Viola De Kruif, Grand 

Rapids.
Chicken Race.

1. Lee Chandler, Charlotte.
2. Henry Riechel, Grand Rapids.

Necktie Party.
1. Mrs. C. G. Reilly.
2. Wm. H. Goodrich.

Youngest Child Present.
Mrs. Clyde Thomas, Grandville.

Memorable Feature of the Conven
tion.

One of the leading features of the 
entertainment for the Michigan State 
Pharmaceutical Association was a re
ception and dinner tendered to the 
ladies in attendance upon the con
vention by the Hazeltine & Perkins 
Drug Co., of Grand Rapids. This oc
curred at the O-Wash-ta-Nong Club, 
located in East Grand Rapids.

During the early hours of the after
noon of June 10 the ladies were en
tertained at the Ladies Literary Club 
of Grand Rapids, which entertainment 
was finished about 4 o’clock. The 
Hazeltine & Perkins Drug Co. 
chartered two special cars of 
the Grand Rapids Railway Co. and 
these carried the ladies to the O- 
Wash-ta-Nong Club, so that they ar
rived there about 4:45 p. m. The par
lors, palm room and all the conveni
ences of the Club were given over to 
those in attendance and the reception 
itself occurred from about 5 o’clock 
until 6 o’clock.

The ladies’ reception committee of
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the convention, whose chairman was 
Mrs. Henry Reichel, and who was as
sisted by Mrs. D. T. Paulson, Mrs. 
Dale Morgan, Mrs. W. H. Quigley, 
Mrs. C. N. W oodworth, Mrs. C. H. 
Jongejan, Mrs. John J. Dooley, Mrs. 
Chas. G. W alker, Mrs. A. B. Way, 
Mrs. W. S. Lawton and Mrs. F. B. 
Kramer, were in attendance and 
through their good offices and work 
assisted materially in making the oc
casion a very pleasant one. Mrs. 
Charles S. Hazeltine, President of the 
Hazeltine & Perkins Drug Co., Mrs. 
H arry E. Fairchild and Mrs. Lee M. 
Hutchins also became responsible for 
the entertainment of the ladies.

The palm garden proved to be an 
attractive location and while waiting 
for the dinner hour, very acceptable 
songs were rendered by Mrs. Harold 
Nye, of Grand Rapids. Exactly at 
6 o’clock, the hour appointed for din
ner, the guests were taken to the large 
dining room upon the first floor of 
the club house, and a well served 
dinner of six courses was enjoyed by 
the ladies present to the number of 
108, who were seated at the tables at 
one time. The spaciousness of the 
club house, the freedom of its ap
pointments and the splendid service 
and menu furnished were very much 
enjoyed by all the ladies present.

At 7:15, the conclusion of the din- 
* ner, all returned to the palm room 

and the accomplished orchestra of 
this club rendered a musical pro
gramme that was a delight to all the 
ladies present. When the music al
lowed, the ladies indulged in dancing

and the time was pleasantly spent un
til the hour of the Ramona theater 
at 8:15 when, after having tickets fur
nished, the ladies went from the club 
to the theater.

The Hazeltine & Perkins Drug Co. 
took occasion to express its appre
ciation of the liberal attendance and 
the loyalty of all the ladies present 
in contributing to a pleasant after
noon and dinner hour.

Every time a pessimist laughs we 
wonder who the joke is on.

SAFETY FIRST
SIGN IN  ROOFING-

- ^^3sTABLISHE0I8̂5̂

It is the slate and granite surfacing 
which makes Reynolds shingles resist 
lire. This surfacing acts as an insula
tion on top of the asphalt and prevents 
ignition which otherwise would take 
place.

The fire insurance underwriters have 
made tests in their laboratories which 
have proven this to be true, and they 
have therefore given Reynolds shingles 
their approval as being entitled to a 
preferential insurance rate over such 
types of roofing material as may be 
combustible.

Write for booklet.
For sale by lumber and building sup

ply dealers. _____

H. M. Reynolds Asphalt Shingle Co.
“Originator of the Asphalt Shingle”

Grand Rapids, Mich.

Walrus Soda Fountains
Electric Carbonators 

Cyclone Mixers

G lasses Cups Holders 
Spoons D ishers Paper Soda Cups 

Squeezers Shakers, Etc.

Coca Cola, Cherry Sm ash
R oot Beer, Grapefruitola

Syrups and Flavors

Chairs, Stools and Tables

Hazeltine & Perkins D rug Co. 

Grand Rapids, Mich.

WHOLESALE DRUG PRICE CURRENT
Prices quoted are nominal, based on market the day oi issue.

A cids
A cetic ................... 6 @ 8
B oric ................... 1 0  @ 15
C arbolic ........... 1  56  @ 1  60
C itric  ................... @ 1  0 0
M u ria tic  ............. 1 % @ 5
N itric  ................... 7 @ 12
Oxalic ’ ................. 2 7 % @ 35
S ulphuric  ........... 1 % @ 5
T a r ta r ic  ............. . 53  @ t>6

Ammonia
W ater , 26 deg. .,. 6 % @ 1 0
W ater , 18  deg. ... 4 % @ 8
W ater , 1 4  deg. ... 3 % @ 6
C arbonate  ........... 13 @ 16
C hloride .......... 1 0  @ 25

Balsams
C opaiba ............... 75 @ 1  0 0
F ir  (C anada) . . 1 5 0 @ 1 75
F ir  (O regon) . . . 4 0 ® 50

P e ru  ................... 4 7 5 @ 5 00

Tolu ....................... . 7 5 @ 1 00

Berries
Cubeb ................. 85 @ 90
F is h  ................... 15  @ 20
J  un iper ............... 10 @ 15
Briekley A sh . . . & 50

Barks

M ustard , tru e  . .9  00@9 50 
M ustard , a r tif i’l 4 50@4 75
N eats fo o t ............. 70® 80
Olive, p u re  . . . .  2 50@3 50 
Olive, M alaga,

yellow ........... 1 55@1 65
Olive, M alaga,

g reen  ............... 1 50@1 60
O range Sw eet . .  2 50@2 75 
O rganum , p u re  . .  @2 50
O riganum , com ’l @ 75
P en n y ro y a l ............... @2 75
P ep p e rm in t ___  2 50@2 75
Rose, p u re  . . .  14 50@16 00 
R osem ary  F low s 1 50@1 75 
Sandalw ood, E.

1............................ 7 00@7 25
S assa fras , tru e  ®1 10

-S assa fras , a r tif i’l @ 60
S p earm in t ......... 3 25@3 50
S perm  ............... 90@1 00
T an sy  ............... 4 00@4 25
T ar. P S P  ........... 30® 40
T u rp en tin e , bbls. @ 48
T u rp en tin e , less 55@ 60
W in te rg reen , tru e  @5 00
W in terg reen , sw eet

b irch  ............... 3 00@3 25
W in te rg reen , a r t  2 00@2 25 
W orm seed  . . . . .  3 50® 4 00 
W orm w ood . . . .  4 00®4 25

C assia  (o rd in ary ) 25® 
C assia  (Saigon) 65® 
E lm  (powd. 30c) 28® 
Sajssatras tpow. 30c) ® 
Soap C ut (powd.)

35c .......................  23®

30
75
30

25

Extracts
Licorice .................
L icorice pow dered 

Flowers
A rn ica  ...................
C ham om ile (G er.) 
C ham om ile (Rom )

27®
30®

30®
55®
55®

30
35

40
60
60

Potassium
B icarb o n ate  ........... 30® 35
B ich ro m ate  ........... 20® 25
B rom ide ........... 1 25® 1 35
C arb o n ate  ........... 30® 35
C hlorate , x ta l  and

pow dered  ........... 42 @ 45
C hlorate , g ra n u la r  47® 50
C yanide ................. 30® 45
Iodide ..................... @3 77
P e rm an ag an a te  . .  85® 90
P ru ss ia te , yellow  @ 75 
P ru ss ia te , red  . .  1 20® 1 25 
S u lp h a te  ............... 20® 25

Qums
A cacia, 1st ...........
A cacia, 2nd .........
A cacia , 3rd ...........
A cacia, S o rts  . .  
A cacia, pow dered 
Aloes (B arb . Pow ) 
Aloes (C ape Pow ) 
Aloes (Soc. Pow .) 
A safoe tida  .............

50®
45®
40®
20®
30®
22®
20@
40®
60®

60
50
45
25
40
25
25
50
75

safoetida, Pow d.
P u re  ................... 22
U. S’. P . Pow d. @1 25
im phor ............... 58® 62
ia ia c  ................... 40® 45
ja iac , pow dered  50® 5»
[no .......................  70®
ino, pow dered 75® 80
y r rh  . . . . . . . . .  @ 40
v rrh , pow dered  ® 50
□ium ............. 8 50@ 8 75
pium, powd. 10 00@10 25 
pium, g ran . 10 25@10 50
lellac ................... 28@ 35
lellac. B leached 30® 3a

T rag a c a n th  
No. 1 . . .  

T rag a c a n th  
T u rp en tin e

........  2 25@2 50
pow 1 25@1 50 
........... 10® 15

Roots
A lk an et ................... 30® 35
Blood, pow dered  20® 25
C alam us ............... 40® <0
E lecam pane , pwd. 15® 20
U euuaii, powd. 15® 2a 
G inger, A frican ,

pow dered  . . . . ;  la®  20 
G inger, J a m a ic a  22® 2a 
G inger, Jam a ica ,

pow dered  ........... 22@ 28
Guiueuseal pow. >> any. 7 uu 
Ipecac, powd. 6 25®6 50
L icorice  ................. 18® 20
iavu iivo , puwu. 14® 
O rris, pow dered  30® 35 
Poke, pow dered  20® 25
rtn u u a ru  . . . . . . . .  - <a®i uu
R hubarb , powd. 75®1 25 
R osinw eed, powd. 25® 30 
S a rsap arilla , H ond.

ground  ............... @ 65
S a rsa p a r illa  M exican,

g round  ............... 20® 3a
¿»quills ..................... ¿u® aa
Squills, pow dered 40® 60
T um eric , powd. 12 @ 1,5
V alerian , powd. 25® 30

Seeds

Leaves
chu  ................. 1 75 @2 00
chu, powd. 2 00@2 25
Se, bu lk  ............... @ 40
;e, % s loose ......... @ 45
re, pow dered  ......... @ 45
m a , A lex ......... 30® 35
in a , T inn . . . . .  30® 35 
in a  T in n  pow d 35® 40 
a  U rs i ............... 18® 20

Oils
nonds. B itte r,
ru e  ................. 6 50@7 00
nonds, B itte r, 
irtific ia l . . . .  3 00@3 25 
nouds, Sw eet, 
ru e  1 25@1 50
nouds, Sw eet,
m ita tio n  ........... 50® 60
iber, c rude . .  25® 30
iber, rectified  40® 50
ise  . . . . . . . . . .  2 00@2 25
rg am o n t . . . .  4 25@4 60
jep u t ...............  1 35®1 60
s s ia  ............... 1 75@2 00
sto r, bbls. and
;ans ............... 12% @ 15
d ar L e a f ......... 90@1 00
ro n e lla  ............. 75@1 00
ives ................. 1 75@2 00
coanu t ........... 20® 25
i  L iv er ......... 1 75@2 00
tto n  Seed . . . .  85@1 00
pton ...............  2 00@2 25
pbebs ............. 4 25@4 50
reron  ............... 2 00@2 25
ca ly p tu s  . . . .  1 00@1 20 
mlock, p u re  . .  @ 1 00
piper B errie s  2 00@2 25 
piper W ood . . .  70® 90
rd, e x tra  ........... 80® 90
rd . No. 1 ......... 65® 75

F lo w ers . @6 00 
G a r’n  1 25@1 40

on ............... 2 00@2 25
eed, boiled, bbl. @ 66
eed, bid. less  69® 76 
eed, raw , bbl. @ 65 
cpd raw . less  69® 76

A nise ....................... 20® 25
A nise, pow dered  @ 25
B ird , I s  ............... ® 12
C an ary  ................... 8® 12
C araw ay  ............. 15® 20
C ardam on ......... 2 00® 2 25
C elery (powd. 40) 30® 35
C oriander ........... 10® 18
D ill .......................  20® 25
Fennell ................... 40® 45
F la x  .......................  5® 10
F lax , g round  . . . .  5® 10
F oenugreek , pow. 8® 10
H em p ....................... 6® 10
L obelia ................. @ 50
M u sta rd , yellow  16® 20
M ustard , b lack  16® 20
M usta rd , powd. 22® 30
P oppy  ..................... 15® 20
Q uince ............... 1 00@1 25
R ape ..................... @ 15
Sabad illa  ...............  @ 35
S'abadilla, powd. @ 40
Sunflow er ............. 12® 15
W orm  A m erican  20® 25
W orm  L e v a n t . .  1. 00@1 10

Tinctures
A conite ............... @ 75
A loes ...................  @ 65
A rn ica  ................. @ 75
A safoe tida  ......... @1 35
B elladonna  ......... @1 65
B enzoin ............... @1 00
B enzoin  Com po’d @1 00
B uchu  ................... @1 50
C an th a rad ie s  . . .  @1 80
C apsicum  ............. ®  90
C ardam on  ........... @1 50
C ardam on, Comp. @2 00
C atechu  ............... @ 60
C inchona ........... @1 05
Colchicum  ........... @ 75
Cubebs ................. @1 20
D ig ita lis  ............. @ 80
G en tian  ............... @ 75
G inger ................... @ 95
G uaiac  ................. @1 05
G uaiac  A m m on. @ 80
Iodine ................... @2 00
Iodine, Colorless @2 00

Ipecac  ................... @ 75
Iron , clo.................  @ 60
K ino .....................  @ 80
M yrrh  ................... @1 05
N ux V om ica . . . .  @ 70
O pium  ................... @2 75
Opium , C apm h. @ 90
Opium , D eodorz’d @2 75
R h u b arb  ............. @ 70

Paints
Lead, red  d ry  ......... 8® 8%
Lead, w h ite  d ry  . . 8® 8% 
Lead, w h ite  oil . .  8® 8% 
Ochre, yellow  bbl. 1 @ 1%  
Ochre, yellow  less 2 @ 5
P u tty  : ................... 2%@ 5
Red V enet’n 'b b l .  1 @ 1 % 
Red V en et’n  less 2 @ 5
V erm illion, E ng . 1 25®1 50 
Verm illion, A m er. 15® 20 
W hiting , bbl. . .  11-10@1%
W h itin g  ............... 2® 6
L. H . P . P rep d  1 25 @1 35

Insecticides
A rsen ic  ................... io@ 16
Blue V itrol, bbl. @ 8
Blue V itrol, less  9® 15 
B ordeaux M ix P s t  8® 10 
H ellebore, W h ite

pow dered ........... 15@ 20
In sec t P ow der . .  30® 50
Lead A rsen a te  . .  s@ 16 
Lim e an d  S u lphur 

Solution, gal. . . 1 5 ®  25 
P a r is  G reen  . . . .  18®22%

M iscellaneous
A cetan a lid  . . . .  1 50® 1 60
A lum  .........................  6® 8
Alum, pow dered an d

g ro u n d  ............... 7® 10
B ism uth , SuLiui-

t r a te  ............... 2 97@3 10
B orax  x ta l  o r

pow dered ........... 6® 12
C au th a rad es  po 2 00®7 00
Calom el ............. 1 54@1 60
C apsicum  ............. 30® 35
C arm ine  ............. 4 25 @4 50
C assia  B uds . . . .  ® 40
Cloves ..................... 30® 35
C halk P rep a re d  6® 8% 
C halk  P rec ip ita te d  7® 10
C hloroform  ........... 37® 43
C hloral H y d ra te  1 25®1 45
Cocaine ............... 4 60® 4 90
Cocoa B u tte r  . .  55® 65 
C orks, lis t, less 70% 
C opperas, bbls. . .  @ 01
copperas, less . . . .  2® 5
Copperas, ppwd. . .  4® 6
Corrosive Sublm  1 50® 1 60
C ream  T a r t a r ___ 40® 45
C uttlebone  ........... 45® 50
D extrine  ............. 7® 10
D over’s  P o w d er . .  ®2 50
Em ery, a ll Nos. 6® 10
Lrnery, pow dered  5® 8
E psom  S a lts  bbls. @ 2% 
E psom  S alts , less  3® a
E rg o t ................. 2 00® 2 25
E rgo t, pow dered  2 75®3 00
F lak e  W hite  ........... 15® 20
F orm aldenyue lb. 10® fu
G am bier ................. 10® 15
G elatine  ................. 56® 70
G lassw are, fu ll cases  80% 
G lassw are, less 70 52 10% 
G lauber S a lts  bbl. ® 1 % 
G lauber S a lts  less  2® 5
Glue, brow n ......... 11® 15
Glue, brow n grd . 10® 15
Glue, w h ite  . . . .  16® 25
Glue, w h ite  g rd . 15® 20
G lycerine ............. 25® 35
H ops .......................  46® 60
Ind igo  ............... l  25@J 50
Iodine ................. 4 55®4 80
Iodoform  ........... 5 20®5 80
L ead  A ce ta te  . . . .  15® 20 
Lycopdium  . . . .  1 35® 1 50
M ace .......................  85® 90
M ace, pow dered  95®1 00
M enthol ............... 3 50®3 76
M enthol ........... 3 75® 4 00
M orphine ........... 5 65@5 90
N ux  Vomica . . . .  0 15
N ux V om ica pow ® 20 
Pepper, b lack  pow 0  30 
P epper, w h ite  . . .  0  26 
P itch , B urgundy  ® 16
Q uaasia  ...............  1 0 0  16
Q uinine, a ll b rd s  30® 40 
R ochelle S a lts  . . . .  30® 36 
S accharine  . . . .  3 25@3 76
S a lt P e te r  ............. 12® 16
Seid litz  M ix tu re  . 28® 32 
Soap, g reen  . . . .  15® 20 
Soap, m o tt cas tile  12® 15 
Soap, w h ite  cas tile

case  .......................  @6 75
Soap, w h ite  c as tile  

less, p e r  b a r  . . . .  @ 75
Soda A sh . .  . . . .  1%® 5
Soda B icarb o n ate  1 %@ 5
Soda, Sal ........... l@ 4
S p ir its  C am phor ®  75 
S u lp h u r ro ll . . . .  2% ®  5
S u lp h u r Subl........... S® 5
T am arin d s  ........... 15® 20
T a r ta r  E m etic  . . . .  @ 60
T u rp en tin e  V enice 40® 60 
V anilla  E x. p u re  1 00@1 50 
W itch  H aze l . . .  65@1 00
Zinc S u lp h a te  . . .  7® 10
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled 
at market pncea at date of purchase.

ADVANCED DECLINED
—

Bulk Olives 
Fancy Gooseberries 
L ittle  Neck Clams

Some Flour 
Pollock

I n d e x  t o  M a r k e t s  -j 2

Col.
A

A m m onia .......................  1
Axle G rease  ...................  1

B
B aked  B ean s  ...............  1
B a th  B rick  ................. 1
B lu ing  ...............................  1
B re a k fa s t Food  ...........  1
B room s ' .............................  1
B ru sh es  ............   1
B u tte r  Color .................  1

C
C andles ...........................  1
C anned  Goods ........... 1-2
C arbon  O ils ...................  2
C atsu p  ................  2
C heese .............................  3
C hew ing  G um  ...............  3
C hicory  ...........................  3
C hocolate  .........................  3
C lothes l i n e s  ............. 3
Cocoa ...............................  3
C ocoanut .........................  3
Coffee ............   3
C onfections .....................  4
C racked  W h ea t ......... 5
C rack e rs  ....................... 5, 6
C ream  T a r t a r  ............... 6

D
D ried F r u i t s  ...................  6

F
F a rin aceo u s  Goods . .  6
F ish in g  T ack le  .............  6
F lav o rin g  E x t r a c ts  . . .  7
F lo u r a n d  F eed  ...........  7
F r u i t  J a r s  .....................  7

G
G elatine  ...........................  7
G ra in  B ag s . . ' ...............  7

H
H e rb s  ...............................  7
H ides a n d  P e l t s .............  8
H orse  R ad ish  ...............  8

J
Je lly  .................................... 8
Je lly  G lasses ................. 8

M
M acaron i .........................  8
M apleine .........................  8
M eats, C anned  .............  8
M ince M e a t ...................  8
M olasses ........... .............. 8
M u sta rd  .........................  8

N
N u ts  ............... .................. 4

O
O lives ...............................  8

P
Pick les .............................  8
P ip es  ...............................  8
P lay in g  C ards  ............. 8
P o ta sh  ................................ 8
P rov isions  .......................  8

R
R ice .................................... 9
Rolled O a ts  ...................  9

8
S alad  D ress in g  ........... 9
S a le ra tu s  .........................  9
S a l Soda ......................    9
S a lt ...................................  9
S a lt F ish  .........................  9
Seeds ...............................  10
Shoe B lack in g  .............  10
Snuff ..............   10
Soda .................................. 10
S pices . . . . . . . . . . . . . . .  10
S ta rc h  .............................  10
S yrups ................   10

T
T ab le  S auces ...............  10
T e a  ......................    io
T obacco ............... 11, 12, 13
T w in e  ..........       13

V
V in eg ar .............................  13

W
W ick ing  ...........................  13
W ooden w a re  ................  13
W rap p in g  P a p e r ...........  14

Y
Teaat Cake .........   u

AMMONIA
, _ Doz.
12 oz. ovals, 2 doz. box 75

A X L E  G R EA SE 
F raz e r 's .

l ib . wood boxes, 4 doz. 3 00 
l ib . t in  boxes, 3 doz. 2 35 
3% tb. t in  boxes, 2 dz. 4 25 
101b. pails , p e r  doz. . .6  00 
151b. pails , p e r  doz. . .7  20 
251b. pails , p e r  doz. ..1 2  00

BA K ED  B EA N S 
No. 1, p e r  doz. . .  45@ 90 
No. 2, p e r  doz. . .  75@1 40 
No. 3, p e r  doz. . .. 85@1 75
„  BA TH  BRICK 
E ng lish  ...........................  95

BLUING
Jen n in g s '.

C ondensed P e a r l  B lu ing  
Sm all C P  B luing , doz. 45 
L a rg e  C P  B luing , doz. 76
_ F o lger's .
S u m m er Sky, 3 dz. cs. 1 20 
S um m er Sky, 10 d z  bb l 4 00

b r e a k f a s t  foods
A petizo, B isc u its  . . . .  3 00 
B ea r  Food, P e tt i jo h n s  2 13 
C racked  W h ea t, 24-2 2 80 
C ream  o f R ye, 24-2 . .  3 00 
Q u ak er P uffed  R ice . .  4 25 
Q u ak er Puffed  W h ea t 3 45 
Q u ak er B rk fs t  B iscu it 1 90 
Q u ak er C orn F la k e s  1 76 
V ic to r C orn  F la k e s  . .  2 20 
W ash in g to n  C risps . .  1 85
W h ea t H e a r ts  .............  2 05
W h ea te n a  ...................  4 60
E v a p o r’ed  S u g a r C orn 90
F arin o se , 24-2 .............  2 70
G rape  N u ts  ...................  2 70
G rape  S u g a r  F la k e s  . 2 60 
S u g a r  C orn F la k e s  . .  2 60 
H a rd y  W h e a t Food  . .  2 25
H olland  R u sk  ................. 3 20
K rink le  C orn  F la k e s  1 75 
M ap l-C om  F la k e s  . . . .  2 80 
M inn. W h e a t C erea l 3 75 
R alsto n  W h e a t Food  4 60 
R alsto n  W h t Food  10c 2 25
R om an M eal ...............  2 30
Saxon W h ea t Food . .  2 90 
S h red  W h e a t B iscu it 3 60
T riscu it, 18 ...................  l  80
P illsb u ry ’s  B es t CerT 4 26 
P o s t  T o astie s , T -2  .1 2 60 
P o s t  T o astie s , T -3 . .  2 70 
P o s t  T a v e rn  P o rrid g e  2 80

BROOMS
F a n c y  P a rlo r , 25 lb . 4 25 
P a rlo r , 5 S tring , 25 lb. 4 00 
S ta n d a rd  P a rlo r , 23 lb. 3 50
Com m on, 23 lb ................. 3 25
Special, 23 lb ................ 2 75
W arehouse , 33 lb . . . .  4 26 
C om m on W h isk  . . . .  l  00 
F a n c y  W h isk  ...............  1 25

B R U SH E S
Scrub

Solid B ack , 8 in ........ 76
Solid B ack, 11 in ......... 95
P o in ted  E n d s  ...............  85

Stove
No. 3 •...........................  90
No. 2 ...............................  1 25
No. 1 ...............................  l  76

Shoe
No. 3 ...............................  1 00
No. 7 .............................  l  30
No. 4 ...............................  l  70
No. 3 .............................  l  90

B U T T E R  COLOR 
D andelion , 25c s ize  . .  2 00 

CA N D L ES
P araffine , 6s .................  7
P araffine , 12s ...............  7%
W ick ing  .........................  20

C A N N E D  GOODS 
A pples

3 lb. S ta n d a rd s  . .  @ 8 6
No. 10 ...................  @2 50

B lackberries
2 lb ............. 1 50@1 90
S ta n d a rd  N o. 10 @5 25

B eans
B aked  .....................  85@1 30
Red K idney  . . . .  76@ 95
S tr in g  ................. 1 00@1 76
W ax  .......................  76@1 25

B lueberries
S ta n d a rd  ................  1 to
No, 10 .............................  7 to

C lam s
L ittle  N eck, lib . . .  @1 25

Clam  Bouillon
B u rn h a m ’s  % p t ...............2 25
B u rn h a m ’s  p ts ...............  3 75
B u rn h am ’s  q ts ................... 7 ¿0
_  Corn
P a ir . .......................  65@ 70
®00d .......................  90@1 00
F a n c y  .....................  @1 30

F rench  P eas  
M onbadon (N a tu ra l)  

p e r doz.............................. 1 75

G ooseberriesNo. 2, F a i r  ................... 1 35
No. 2, F a n c y  ............... 2 50

H om iny
S ta n d a rd  .......................  gg

L obster

%   3 16
„  M ackerel
M ustard , l i b .................  1 go
M usta rd , 21b...................... 2 80
Soused, l% Ib .................. 1 60
Soused, 21b.................. 2 75
T om ato , lb ...............* ."  1 60
T om ato , 21b.................... 2 80
_  M ushroom s
B u tto n s , % s . . . .  @ 16
®“ “ ons. I s  .............  @ 32
H ote ls . I s  . . . . . .  (g> 20

^  O ysters
Cove, 1 lb .............  @ 76
Cove, 2 lb .............  @1 40

P lum s
P Iu »ns ...................  90® 1 35
XT „ P e a rs  In S y ru p  
No. 3 cans, p e r  doz. . .1  50 
, ,  P ea s
M arro w fa t ........... 90@1 00
E a rly  J u n e  ----- 1 10@1 26
E a rly  J u n e  s if td  1 46@1 65

P each es
P ie  .......................  1 00@1 25
No. 10 size  can  p ie  @3 26
_  P ineapp le
gw**«! ...............  1 76@2 10
S1*ced ................. 96@2 60

Pum pk inF a i r  ................................... go
Good ................................  90
£ a n c y  .............................  1 00
No- 10 .............................  2 40

R asp b errie s  
S ta n d a rd  ........... 1®

Salm on
W arren s , 1 tb . T a ll . .  2 30 
W arren s , 1 lb. F la t  . .  2 45 
Red A la sk a  . . . .  1 70@1 75 
Med R ed  A la sk a  1 40@1 45 
P in k  A la sk a  . . . .  @1 20

S ard in e s
D om estic, % s .............  2 90
D om estic, % M u sta rd  3 76 
D om estic, % M u sta rd  3 25
F ren ch , % s ........... 7@14
F ren ch , % s ............. 13@23

S a u e r  K ra u t
No. 3, c an s  ...............  90
No. 10, c an s  ............... 2 40

S hrim ps
D unbar, I s  doz............ 1 45
D unbar, l% s  doz............. 2 70

S ucco tashF a i r  ...........................  90
Good .......................  1 20
F a n c y  ................. 1 25@1 40

S traw b e rr ie s
S ta n d a rd  ................. 95
F an cy  .......................  2 25

T om atoes
Good ...........................  90
F a n c y  ...................   1  20
No. 1 0 .........................  2 90

C A TSU P
S n id e r’s  p in ts  ........... 2 35
S n id e r’s % p in ts  . . . .  1 36

C H E E S E
A cm e ...................  @16%
C arson  C ity  . . .  @16%
B rick  .....................  @16
Leiden ................. @15
L im b u rg er ......... @13
Pineapp le  ........... 40 @60 "
E dam  ...................  @86
Sap Sago ..........  @18
Sw iss, d o m estic  @20

C H EW IN G  GUM 
A dam s B lack  J a c k  . . . .  62
A dam s S ap p o ta  ............  69
B eem an’s  P ep s in  ...........  62
B eechnu t ...........................  62
C hiclets ...........................  1 33
Colgan V iolet C hips . .  65 
C olgan M in t C hips . . . .  66
D en tyne  .............................  62
D oublem in t .......................  64
F la g  S pruce  .................* 59
J u ic y  F r u i t  .......................  59
R ed R obin  .......................  62
S p ea rm in t, W rlg leys  . .  64 
S p ea rm in t, 5 box Ja rs  3 20 
S p ea rm in t, 3 box ja r s  1 92
T ru n k  Spruce ...................  69
Y u catan  .............................  62
Zeno ...................................  64

CHOCOLATE 
W a lte r  B ak e r  & Co.

G erm an ’s  S w eet .............  22
P rem iu m  ...........................  32
C arac a s  .............................  28

W a lte r  M. L ow ney  Co.
P rem iu m , % s ...............  29
P rem iu m , % s ...............  29

C L O T H E S LIN E  
kt , F o r  doz.
No. 40 T w isted  C otton  95 
No. 50 T w isted  C otton  1 30 
No. 60 T w isted  C o tton  1 70 
No. 80 T w isted  C otton  2 00 
No. 50 B ra id ed  C otton  1 00 
No. 60 B ra ided  C otton  1 25 
No. 60 B ra ided  C otton  1 86 
No. 80 B ra ided  C otton  2 26 
No. 50 S ash  Cord . . . .  1 76 
No. 60 S ash  C ord . . . .  2 00
No. 60 J u te  .....................  90
No. 72 J u te  ................. 1 10
No. 60 S isa l ............... 1 00

G alvanized  W ire  
No. 20, each  100ft. long 1 90 
No. 19, each  100ft. long  2 10 
No. 20, each  100ft. long  1 00 
No. 19, each  100ft. long  2 10

COCOA
B ak e r’s  ...........................  37
C leveland ...........................  41
Colonial, % s ................... 35
Colonial, % s ................... 33
E pps ...................................  42
H ersh ey ’s, %s .................  30
H e rsh ey ’s, % s ...............  28
H u y le r .................................  35
L ow ney, % s ..................  34
Low ney, % s ...................  34
Low ney, %s ...................  33
Low ney, 5tb. c an s  . . . .  33
V an H ou ten , % s .......... 12
V an  H ou ten , % s .........  18
V an  H ou ten , % s .........  36
V an H ou ten , I s  ...............  65
W a n -E ta  ...........................  36
W ebb ...................................  33
W ilber, %s .......................  33
W ilber, % s .......................  32

COCOANUT 
D u n h am ’s  p e r  lb.

%s, 5!b. case  ...............  30
%s, 51b. case  ...............  29
% s 15 lb. case  ........... 29
%s, 15 lb. c a s e ........... 28
Is , 151b. case  ............... 27
% s & %s 151b. case  28
Scalloped G em s ......... 10
% s & % s pa ils  ........... 16
Bulk, p a ils  ...................  13
B ulk, b a rre ls  ............... 12
B ak e r’s  B razil Shredded
10 5c pkgs., p e r  case  2 60 
26 10c pkgs., p e r  case  2 60 
16 10c an d  33 5c pkgs., 

p e r case  ...................  2 60

C O F F E E S  ROASTED 
RIO

Com m on .........................  19
F a ir  .................................  19%
Choice .............................  20
F a n c y  .............................  21
P e a b e rry  .......................  23

S an tos
C om m on .................. . .  20
F a ir  ............................. . .  20%
Choice ....................... . .  21
F a n c y  ......................... . .  23
P e a b e rry  ................... . .  23

Maracaibo
F a ir  ............................. . .  24
Choice ......................... . .  25

Mexican
Choice ......................... .  25
F an cy  ......................... . .  26

Guatemala
F a ir  ............................ . .  25
F an cy  ........................ ,. 28

Java
P riv a te  G row th  . . . . 26@30
M andling  .................. 31@35
A ukola ....................... 30@32

Mocha
S h o rt B ean  ............... 25@27
•-.ong B ean  ............... 24@25
H . L . O. G............... 26 @28

Bogota
F a ir  .............................

McLaughlin's X X X X  
M cL aughlin ’s  X X X X  

package  coffee is  sold to  
re ta ile rs  only. M ail a ll o r 
d e rs  d ire c t to  W . F . M c
L augh lin  & Co.. Chicago,

, ,  Extracts
H olland, % gro. bxs. 96
Felix , % g ro ss  ...........  1 15
H um m el’s  foil, % gro. 85 
H um m el’s  tin , % gro . l  43 

C O N F E C T IO N E R Y  
H o r . Ä 0“™1'.. P‘A”
S ta n d a rd  ........... ’ o il
S tan d a rd , sm all 10
T w ist, sm all ............... 19

Ju m b o  ...............  Cal t f
Jum bo, sm all . .. .V .'.V  10
B ig  s t ic k  ............... ..
B oston  S u g a r  S tick  

Mixed Candy
14

P a ils8%
10

B roken  
C ut L oaf 
F ren c h  C re am " .’. '.'.'”  io
F an cy  ........................... *
G rocers .................7
K in d e rg a rte n  . " 12
L e a d e r .........................  jn
M ajes tic  .............................10
M onarch  ................  in
N ovelty  .....................’ ”  j j
P a r is  C ream s 11
P rem io  C ream s ........... 14
R oyal .............................  3
Special ................ 10
V alley C ream s . . . . ”  13
x  L  O ........................... 7%

Specia lties
. . T, ,  P a ils

A uto  K isses  (b a sk e ts ) 13
A utum n  L eaves ...........  13
B onnie  B u tte r  B ite s  . .  17 
B u tte r  C ream  Corn . .  15
C aram el D ice ...............  13
C ocoanut K ra u t  .........
C ocoanut W affles . . . .  14
Coffy Toffy ...................  14
D ain ty  M in ts  7 lb. tin  16
E m p ire  F udge  ...■___  14
Fudge, P in eap p le  . . . .  14
F udge , W aln u t ...........  14
Fudge, F ilb e r t ........... 14
F udge , Choco. P e a n u t 13 
Fudge, H oney  Moon . 14 
F udge , T o as ted  Cocoa- 

n u t
Fudge, C h erry  ........... 14
Fudge, C ocoanut . . . . 14
H oneycom b C andy  . . 16
Iced  M aroons ............. 14
Iced  G em s ..................... ,.15
Iced  O range Je llies  . . 13
Ita lia n  Bon B ons . . . 13
Lozenges, PeD............... 11
Lozenges, P in k  ........... 11
M anchus ....................... 14
M olasses K isses, 10 

lb. box ..................... 13
N u t B u tte r  P u ffs  . . . . 14
P ecans , E x. L a rg e  . . 14

Chocolates P a ils
A sso rted  Choc............... 16
A m azon C aram els  . . 16
C ham pion ..................... 13
Choc. C hips, E u re k a 19
C lim ax .........T ............... 14
E clipse , A sso rted  . . . . 14
Idea l C hocolates . . . . 14
K londike C hocolates 18
N abobs ........................... 18
N ibble S ticks  ............... 25
N u t W afers  ................. 18
Ocoro Choc. C aram els 17
P e a n u t C lu ste rs  ........ 20
Q u in te tte  ..................... 16
R eg ina  ........................... 12
S ta r  C hocolates ......... 13
S uperio r Choc, ( ligh t) 19

F a n c y  .............................  26
E x ch an g e  M arket, S tead y  
Spot M ark e t, S tro n g  

Package
N ew  Y ork  B asis  

Arbuckle .............. 17 00

Pop Corn Goods 
W ith o u t prizes. 

C rack e r J a c k  w ith
coupon .......................  3 25

Pop C orn Goods w ith  P rize s  
G iggles, 5c pkg. cs. 3 50
Oh M y 100s ................... 3 50
C rack er Jack , w ith  P rize  
Pop Corn Balls, w ith  r ib 

bon, 200 in  cs p e r cs. 1 40 
Cough Drops

Boxes
P u tn a m  M entho l . . .  1 00
S m ith  B ros.....................  1 25

N U T S — Whole
lbs.

A lm onds, T a rrag o n a  22 
A lm onds, C alifo rn ia  

so ft shell D rak e  @22
B razils  ...................  12@13
F ilb e r ts  .................
Cal. No. 1 S. S. . .  @22
W aln u ts , N ap les ,.18@19 
W aln u ts , G renoble 17@18 
T ab le  n u ts , fan cy  14@16 
P ecans, L a rg e  . . . .  @13
P ecans, Ex. L a rg e  @14 

Shelled
No. 1 S pan ish  Shelled

P e a n u ts  ........... 6% lb 7
Ex. Lg. V a. Shelled

P e a n u ts  ......... 10% @11
P ecan  H a lv es  ......... @65
W aln u t H a lv es  . . . .  @45 
F ilb e r t M ea ts  . . . .  @38 
A lican te  A lm onds @65 
J o rd a n  A lm onds . .

P e a n u ts  
F an cy  H  P  Suns

R *w .......................  5%@ 6%
R oasted  ............. 6% @7%

H . p . Jum bo,
R aw  ...................  7%@8
R oasted  ........... 8%@ 9

CRA CK ERS
N ationa l B iscu it C om pany 

B ran d s
|n -e r-S e a l T rade  M ark 

P ack ag e  Goods 
_ P e r  doz.
B aronet B iscu it ........  1 00
F lak e  W afers  ............. 1 00
Cam eo B iscu it ........... 1 5o
C heese Sandw ich . . . .  1 00 
C hocolate W afe rs  . . . .  1 00
F ig  N ew ton  ................. 1 00
F ive  O’c lo ck  T ea  B e t 1 00 
G inger S naps NBC . .  1 00 
G rah am  C rackers  . . .  1 00
K aise r Ju m b les  ......... 1 00
L em on S naps ............. 50
O y ste re tte s  ................... 50
R oyal T o as t ............... 1 00
Social T ea  B iscu it . .  1 00
S altine  B iscu it ..........  1 00
S a ra to g a  F la k e s  ___  1 50
S'oda C rackers, N .B .C. 1 00 
Soda C rackers  P rem . 1 00
U needa B iscu it ........... 50
U needa G inger W afe r 1 00
V anilla  «W afers ........  1 00
W ate r  T h in  B iscu it . .  1 00 
Zu Zu G inger S naps 50
Z w ieback ..................... 1 00

O th er P ack ag e  Goods 
B a rn u m ’s A n im als . .  50
Soda C rack ers  NBC 2 50 
F ru it  C ake ................... 3 00

Bulk Goods
C ans an d  boxes

A nim als ......................... 10
A tlan tics, A sstd . . . . .  13 
A vena F r u i t  C akes . .  12 
B onnie Doon Cookies 10
B onnie L assie s  ........... 10
Cam eo B iscu it ...........  25
Cecelia B iscu it ........... 20
C heese Tid B its  ......... 20
C hocolate B a r  (cans) 18 
C hocolate D rop C en ter 18 
C hocolate Puff C ake 18 
Choc. H oney  F in g e rs  16 
Choc. M in t W afers  . .  14
C ircle Cookies ............. 12
C racknels  ..................... 20
C ream  F in g e rs  ............  14
C ocoanut T affy  B a r . .  15
C ocoanut D rops ............  i2
C ocoanut M acaroons 18 
C ocoanut M olas. B a r  15 
Cocont H oney  F in g e rs  12 
C ocont H oney  Ju m b les  12 
Coffee C akes Iced  . . .  12
C rum pe ts  ....................... 12
D inner P a il M ixed . .  10
F am ily  Cookies ............  10
F ig  C akes A sstd . . . . .  12 
F ires id e  P e a n u t Ju m b  ll) 
F lu ted  C ocoanut B a r  12
F ro sted  C ream s ..........  10
F ro sted  G inger Cook. 10 
F ro sted  R aisin  Sqs. . .  10
Fu ll M oon ....................... 10
G inger D rops ................  13
G inger G em s P la in  . .  10 
G inger G em s, Iced  . .  11 
G raham  C rack ers  . . .  9
G inger Snaps F am ily  9% 
G inger Snaps R ound 9 
H ippodrom e B ar . . . .  12 
H oney B lack  C ake . .  14 
H oney F in g e rs  A ss’t  12
H oney Ju m b les  ............  12
H ousehold  Cookies . .  10 
H ousehold Cooks. Iced  11
Im peria ls  ......................... 10
Jub ilee  M ixed ................  10
K aiser Ju m b les  ............  12
L ady F in g e rs  Sponge 30 
Leap Y ear Ju m b les  . .  20 
Lem on B iscu it S quare  10
Lem on C akes ............. 10
Lem on W afe rs  ........... 18
L em ona .........................  10
L orna Doon ................... 18
M ace C akes ................. 10
M ary A nn ...................  10
M anlalay  .......................  10
M arshm allow  P ecan s  20 
Mol. F r t .  Cookie, Iced 11 
NBC H oney  C akes . .  12 
O atm eal C rackers  . . .  9
O range G em s ............. 10
Oreo B iscu it ............... 25
P enny  A s s o r t e d .......... 10
P icn ic  M ixed ............... 12
R aisin  Cookies ........... 12
R aisin  G em s ............... 11
R everes A ss td ...............  17
R ittenhouse  B iscu it . .  14
S naparoons ...................  15
Spiced Cookie ............... 10
Spiced Jum bles, Iced  12
S u g a r F in g e rs  ........... 12
S u g ar C rim p ............... 10
S u ltan a  F ru it  B iscu it 18
S w ee th ea rts  .................  25
V era L em on D rops . .  18 
V anilla  W afe rs  ..........  20



J u n e  16, 1915 M I C H I G A N  T R A D E S M A N 28

6
B u tte r ■« "Rnvps

N B C S quare  ........... 7%
S eym our R ound ___  7%
N B C  Sodas ................. 7%
N B C  P icn ic  O ysters  7% 
Gem O ysters  ................. 7%

Soda
N B C  Sodas ................. 7
P rem iu m  Sodas ........... 8
Select Sodas ............... 10
S a ra to g a  F lak es  ___  13
S altines  ........................... 13

O yster
N B C  P icn ic  O ysters  7
Gem  O ysters  ................. 7
Shell .................................  8%

S u g a r W afer S pecialties
A dora .............................  1 00
N abisco  ......................... 1 00
N abisco  .........................  1 75
F es tin o  ........................... 1 50
F es tin o  ........................... 2 50
L o rn a  Doone ............... 1 00
A nola , ........................... 1 00
C ham pagne W afe rs  . .  2 50 

A bove q u o ta tio n s  of N a 
tiona l B iscu it Co., su b jec t 
to  change  w ith o u t notice.

CREAM  TA R TA R  
B arre ls  o r  D ru m s . . . .  38
B oxes .................................  39
S q u are  C ans ...................  41
F a n c y  C addies .............  46

D R IED  FR U IT S  
A pples

E v a p o r’ed Choice b lk  7% 
E v a p o r’ed F a n c y  pkg. 

A prico ts
C alifo rn ia  ...................  9@12

C itron
C orsican  .........................  16%

C u rra n ts
Im p o rted , 1 lb . pkg. . .  6% 
Im ported , bu lk  ........... 8%

P each es
M uirs—Choice, 251b. . .  6% 
■Muirs—F ancy , 251b. . .  7% 
F an cy , Peeled , 251b. ..12  

Peel
Lem on, A m erican  . . .  12% 
O range, A m erican  . . .  12% 

R aisins
C luster, 20 c a rto n s  . .  2 25 
Loose M usca tels, 4 Cr. 7% 
Loose M uscatels, 3 Cr. 7% 
L . M. Seeded, 1 lb . 8% @9%

C alifo rn ia  P ru n es  
90-100 251b. boxes . .@ 7% 
80- 90 251b. boxes ..@  8% 
70- 80 251b. boxes . .@ 8 %  
60- 70 251b. boxes . .@ 9 %  
50- 60 25Rk boxes . .@ 9 %  
40- 50 251b. boxes ..@ 10%

FA RIN A CEO U S GOODS 
B eans

C alifo rn ia  L im as . . . . 7
M ed. H a n d  P icked  . . 3 40
B row n H olland  ___ . 3 20

Farina
25 1 lb. p ack ag es  . . . . 1 70
Bulk, p e r  100 lb. . . . . 5 00

O rig inal H olland R usk 
P ack ed  12 ro lls to  co n ta in e r 
3 c o n ta in e rs  (40) ro lls 3 20 

H om iny
P ea rl, 100 lb. s ac k  . .  2 50 
M accaronl and Verm icelli 

D om estic, 10 lb. box . .  60
Im ported , 25 lb. box ..3  25 

P ea rl B arley
C h este r ...........................  3 75
P o r tag e  .........................  5 00

P eas
G reen, W isconsin , bu . 2 90 
G reen, Scotch, bu. . .  3 25
S plit, lb ........................... 6%

Sago
E a s t  In d ia  .......................  5
G erm an , sack s  ...................  5
G erm an , b roken  pkg. 

T apioca
F lake, 100 lb. sack s  ..5%  
P ea rl, 100 lb. sack s  . .  5%
P e a rl, 36 p k g s ............. 2 25
M inute, 36 p k g s ...........2 75

FISH IN G  TA C K LE
% to  1 in ........................ 6
1% to  2 In .......................... 7
1% to  2 In ..........................  9
1% to  2 in ........................  11
2 in .....................................  15
3 in ....................................  20

C otton  L ines
No. 1. 10 fe e t ...............  5
No. 2, 15 fe e t ...............  7
No. 3, 15 fe e t ................ 9
No. 4, 15 fee t .............  10
No. 5, 15 fe e t .............  11
No. 6, 15 fe e t .............  12
No. 7, 15 fe e t ............. 15
No. 8, 15 fe e t ............. 18
No. 9, 15 fe e t ............  20

L inen L ines
Sm all ..................    20
M edium  .............................  26
L a rg e  .................................  34

Poles
Bam boo, 14 ft. ,  p e r  doz. 55 
Bam boo, 16 f t ,  p e r  doz. 60 
B am boo. 18 f t. ,  p e r  doz. 80
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FLAVORING E X T R A C T S 

Jen n in g s  D C B rand  
E x tra c t  L em on T erp en less  
E x tra c t  V an illa  M exican  
B oth  a t  th e  sam e  price . 

No. 1, F  box % oz. . .  85 
No. 2, F  box, 1% oz. 1 20 
No. 4, F  box, 2% oz. 2 25 
No. 3, 2% oz. T a p e r  2 00 
No. 2, 1 % oz. f la t . . . .  1 75

FLO UR A ND F E E D  
G rand  R ap ids  G ra in  & 

M illing  Co.
W in te r  W h ea t

P u r ity  P a te n t  ........... 6 20
F an cy  S p rin g  ........... 6 90
W izard  G rah am  ........... 6 20
W iazrd , G ran. M eal . .4  60 
W izard  B uckw ’t  cw t. 3 60
R ye .................................  6 60

V alley  C ity  M illing  Co.
L ily  W h ite  ............., 6 50
L ig h t L oaf ................. 6 00
G raham  ......................... 2 80
G ran en a  H e a lth  ___ 2 90
G ran. M eal ................... 2 00
B olted M ed.................... 1 90

V oigt M illing Co. 
V oigt’s C rescen t . . . .  6 50
V oig t’s R oyal ........... 6 90
V oigt’s F lo u ro ig t ___  6 50
V oigt’s  H yg ien ic  G ra 

h am  ...........................  5 60
W atso n -H ig g in s  M illing Co.
P erfec tio n  ................... 6 35
Tip  Top F lo u r  ..........  5 85
Golden S hea f F lo u r . .  5 50 
M arsha lls  B est F lo u r 7 00 

W orden G rocer Co.
Q uaker, p a p e r ..........  6 90
Q uaker, c lo th  ............. 6 50

K an sas  H ard  W h ea t 
V oigt M illing Co.

C alla L ily  ................... 6 50
W orden G rocer Co. 

A m erican . E ag le , % s 7 00 
A m erican  E ag le , %s 6 90 
A m erican  E ag le , % s 6 80 

Spring  W h ea t 
Roy B ak e r

M azeppa ......................... 6 50
Golden H orn , b ak ers  6 40
W isconsin  R ye ............. 6 30
B ohem ian  R ye ........... 6 75

Jud so n  G rocer Co.
C eresota, % s ..............  7 40
C eresota, %s .............  7 50
C eresota , % s ..............  7 60

V oigt M illing Co.
C olum bia ..................... 7 10

W orden G rocer Co. 
W ingold, %s clo th  . .  7 80 
W ingold, %s clo th  . .  7 70 
W ingold, % s c lo th  . .  7 60 
W ingold, %s p ap er . .  7 65 
W ingold, %s p a p er . .  7 60 

Meal
B olted .............................  4 40
Golden G ran u la ted  . .  4 60 

W h ea t
New R ed ..................... 1 03
N ew  W h ite  ................. 1 00

O ats
M ichigan carlo ts  . . . .  49
L ess th a n  ca rlo ts  . . . .  51

Corn
C arlo ts  .............................  80
L ess th a n  ca rlo ts  . . . .  82

H ay
C arlo ts  ..........   16 00
L ess th a n  ca rlo ts  . .  18 00 

Feed
S tree t C ar F eed  . . . .  33 00 
No. 1 C orn & O at F d  33 00
C racked Corn ........... 32 00
C oarse  C orn M eal . .  32 00 

FR U IT  JA R S 
M ason, p ts ., p e r  gro. 4 65 
M ason, q ts ., p e r gro. 5 00 
M ason, % gal. p e r  gro. 7 40 
M ason, c an  tops, gro . 2 25 

G E L A T IN E
Cox’s, 1 doz. la rg e  . .  1 45 
Cox’s, 1 doz. sm all . .  90
K nox’s Spark ling , doz. 1 25 
K nox’s  S park ling , g r. 14 00 
K nox’s A cidu’d  doz. . .  1 25 
M inute, 2 q ts ., doz. . .1  10 
M inute, 2 q ts ., 3 doz. 3 25
N elso n 's  .........................  1 50
O xford ...........................  75
P ly m o u th  R ock, Phos. 1 25 
P ly m o u th  Rock, P la in  90

GRAIN BAGS
B road  G auge ............... IS
A m oskeag .....................  19

H erbs
Sage .................................  15
H ops .................................  15
L au re l L eaves  ............. 15
S enna  L eaves  ............... 25

H ID E S A ND P E L T S  
H ides

G reen, No. 1 ..............  13
G reen, No. 2 ..............  12
C ured , No. 1 ..............  15
Cured, No. 2 ..............  14
C alfskin, g reen , No. 1 15 
C alfsk in , g reen , No. 2 13% 
C alfskin! cured , No. 1 16 
C alfsk in , cured , No. 2 14% 

P e lts
Old W ool ............... 60@1 25
L am b s ...................  15@ 25
S h earlin g s  ...........  10® 20

8
T allow  

No. 1 ..................... @ 6
P icn ic  Boiled 

H am s ............. . 19%@20
No. 2 ................... @ 4 Boiled H am s . . 22 @23

W ool M inced H a m  . . 12 @12) 
K  0 22U nw ashed , m ed. @24 Bacon .............. .

U nw ashed , fine . . @20 Sausages
HORSE R A D IS H  

P e r  doz............................... 90
Jelly

51b. pa ils , p e r  doz. . .2  30 
151b. pa ils , p e r  p a il . .  65
301b. pails , p e r  p a il . .1  25 

JE L L Y  G LA SSES 
% p t. in  bbls., p e r  doz. 15 
% p t. in  bbls., p e r  doz. 16 
8 oz. capped  in  bbls.,

p e r  doz.............................. 18
M A P L E IN E

2 oz. b o ttle s , p e r  doz. 4 00
1 oz. b o ttle s , p e r  doz. 2 25 
% oz. bo ttle s , p e r  doz. 1 10

M INCE M EAT
P e r  case  .......................  2 85

M OLASSES 
N ew  O rleans

F a n c y  O pen K e ttle  . . .  42
Choice ...............................  35
Good .................................... 22
F a i r  ..................... j ............  20

H a lf  b a rre ls  2c e x tra  
R ed H en , No. 2% . . . 1  75
Red H en , N o. 5 ...........l  75
Red H en , No. 10 . . . . 1  65 

M USTARD
% lb. 6 lb . box ........... 16

O LIV E S
Bulk, 1 gal. kegs 1 10@1 20 
Bulk, 2 gal. kegs 1 05@1 15 
Bulk, 5 gal. kegs  1 00@1 10
Stuffed, 5 oz.................... 90
Stuffed, 8 oz...................  l  25
Stuffed, 14 oz...................2 25
P it te d  (n o t s tu ffed )

14 oz...............................  2 25
M anzan illa , 8 oz.............  90
L unch, 10 oz................... l  35
L unch, 16 oz............... . 2 25
Q ueen, M am m oth , 19

oz..................................... 4 25
Queen, M am m Oth, 28

oz...................................... 5 75
O live Chow, 2 doz. cs.

p e r  doz........................  2 25
P E A N U T  B U TTE R  
B el-C ar-M o B rand 

24 lb. fibre p a ils  . . . .  09%
14 lb. fibre p a ils  .........10
23 oz; ja rs , 1 doz. . .2  25
2 lb. t in  pails , 1 doz. 2 85 
6% oz. ja rs ,  2 doz. 1 80 
PE TR O LE U M  PRODUCTS

Iro n  B arre ls
P e rfec tio n  .....................  5.9
R ed Crow n G asoline . .  9.9 
Gas M achine G asoline 16.9 
V M & P  N a p h th a  . .  9.4
C apito l C ylinder ......... 29.9
A tla n tic  R ed  E n g in e  12.9
S um m er B lack  ........... 6.7
P o la rin e  .........................  28.9

P IC K L E S
M edium

B arre ls , 1,200 co u n t . .  7 50 
H a lf  bbls., 600 co u n t 4 25
5 gallon  kegs ............. 90

Small
B arre ls  ......................... . 9 50
H alf b a rre ls  ............ . 5 00
5 gallon  kegs ............. . 2 25

Gherkins
B arre ls  ......................... 13 00
H a lf b a rre ls  ............... . 6 25
5 gallon  kegs ............. . 2 50

Sweet Small
B arre ls  ....................... 16 00
H a lf  b a rre ls  ............. . 8 50
5 gallon  kegs  ........... . 3 20

P IP E S
Clay, No. 216, p e r  box 1 75 
Clay, T . D. fu ll co u n t 60
Cob .................................  90

P L A Y IN G  CARDS  
No. 90, S team b o a t . . . .  75
No. 15, R iva l a sso rte d  1 25 
No. 20, R over, e n am ’d 1 50
No. 572, S p e c ia l ...........1 75
No. 98 Golf, S a tin  fin. 2 00
No. 808, B ic y c le ...........2 00
No. 632 T o u rn ’t  w h is t 2 25 

POTASH
B ab b itt’s, 2 doz........... 1 75

P R O VIS IO N S  
Barreled Pork  

C lear B ack  ..2 2  00@23 00 
S h o rt C u t C lr 20 00@21 00
B ean  ...............  16 00@17 00
B risket, C lear 27 00@28 00
P ig  .............................
C lear F am ily  ........... 26 00

D ry s a lt Meats
S P  B ellies ___  14% @15

Lard
P u re  in  tie rc e s  . 11% @12 
C om pound L a rd  .8%@ 9 
80 lb. tu b s  . . .  .a d v a n c e . .% 
60 lb. tu b s  . . . .a d v a n c e  % 
50 lb. tu b s  . . . .a d v a n c e  % 
20 lb. pails  . . .a d v a n c e  % 
10 lb. p a ils  . . .a d v a n c e  % 
5 lb. p a ils  . . .a d v a n c e  1 
8 lb pails  . . .a d v a n c e  1 

Smoked Meats 
H am s, 14-16 lb . 14%@15 
H am s, 16-18 lb. 14 @14% 
H am s, 18-20 lb. 13% @14 
H am , d ried  beef

se ts  ................... 29 @30
C alifo rn ia  H am s 10% @11

90

B ologna ...............  10% O H
.¿i..........  »%©!•

F ra n k fo r t  ......... 12 012%
P o rk  ...................  u  0 1 2
V eal ...............................  u
T ongue ...........................  11
H eadcheese  ................. 10

Beef
B oneless ......... 20 00 0  20 50
R um p, new  . .  24 S0@25 00 

P ig ’s  F e e t
% bb ls...............................  1 06
% bbls., 40 lb s ...............2 10
% b b ls ............................... 4 25
1 bb l.................................... 8 50

T rip e
K its, 15 lb s .....................  90
% bbls., 40 lb s ...............1 60
% bbls., 80 lb s ...............S 00

C asings
H ogs, p e r  % .................  85
Beef, rounds, s e t  . .  24@25 
Beef, m iddles, s e t  . .  80@85 
Sheep, p e r  bundle  . . . .  85

U ncolored B u tte rln e
Solid D a i r y ----- 12%@16%
C oun try  R olls . .  13 @19% 

C anned M eats 
Corned beef, 2 lb . . .  4 70 
Corned beef, 1 lb . . .  2 50
R oast beef, 2 lb ...........4 70
R oast beef, 1 lb ...........2 50
P o tted  M eat, H am

Flavo r, % s ...............  48
P o tted  M eat, H am

F lavo r, % s .........
D eviled M eat, H am

F lavo r, % s ...............  48
D eviled M eat. H am

F lavo r. % s ...............  90
P o tted  T ongue, % s . .  48
P o tte d  T ongue, % s . .  90

RICE
F an cy  .........................7 @7%
J a p a n  S ty le  ......... 5 @5%
B roken ..........   3%@4V4

RO LLED  OATS 
Rolled A venna, bbls. 7 25 
S teel Cu, 100 lb. sks. 3 70
M onarch, bb ls ................ 6 75
M onarch, 90 lb. sks. 3 26 
Q uaker, 18 R eg u la r . .  1 45 
Q uaker, 20 F am ily  . .  4 80 

SALAD DRESSING
Colum bia, % p t .............. 3 26
Colum bia, 1 p in t ___  4 64
D urkee’s. la rge  1 doz. 4 50 
D urkee’s. sm all. 2 doz. 5 25 
S n ide r’s, large, l  doz. 2 35 
S n ider’s  sm all, 2 doz. 1 35 

SA L ER A TU S 
P ack ed  60 lbs. in  box. 

A rm  an d  H a m m e r . .  3 00 
W yando tte , 100 % s . .  3 00 

SAL SODA
G ran u la ted , bb ls..............  80
G ranu la ted , 100 lbs. cs. 90 
G ranu la ted , 36 pkgs. . .  1 25 

SA L T
Com m on G rades

100 3 lb. sack s  ...........  2 60
70 4 lb. sack s  ........... 2 40
60 5 lb. sack s  ...........  2 40
28 10 lb. s a c k s ........ 2 25
56 lb. sack s  ............... 40

28 lb. sack s  .......... 20
W arsaw

56 lb. sacks  ................... 26
28 lb. d a iry  in  d rill bags  20 

S o lar Rock
56 lb. sack s  .............

Com m on
G ran u la ted , F in e  . . . . ___
M edium , F in e  ............. 1 15

SA L T FISH  
Cod

L arge , w hole . . . .
Sm all, w hole . . . .  „  .
S tr ip s  o r b ricks  . .  9@13
Pollock  ...................  @ 5

Sm oked Salm on
S tr ip s  .............................  9

H alibu t
S tr ip s  ...................................  18
C hunks .............................  19

H olland H erring  
Y. M. w h. hoop bbls.
Y. M. w h. hoop % bbls.
Y. M. wh. hoop kegs 
Y. M. wh. hoop M ilchers 

kegs ...........................

26

1 10

@  8 
@ 7%

S tan d a rd , b b ls ............ 11 75
S tan d a rd , % bbls. . . . . 6 13
S tan d ard , kegs ___ 80

Trout
No. 1, 100 lb s ............. . 7 50
No. 1, 40 tb s ............. . 2 25
No. 1 10 tb s ................. . 90
No. 1, 2 tb s ................... 75

Mackerel
M ess, 100 lb s ............... 15 50
M ess, 40 lb s ............... 6 75
M ess, 10 lb s ............... 1 75
M ess, 8 lb s ................... 1 50
No. 1, 100 lb s .............. 14 50
No. 1, 40 lb s ................. . 6 30
No. 1, 10 lb s ................ . 1 65

Lake Herring
100 lb s ............................. . 4 00

40 lb s ............................. . 2 10
10 lb s ............................ •0
•  lbs. ......................... M

1 0
S EED S

A nise ...............................  M
C anary , S m y rn a  . . . .  8%
C araw ay  .......................  16
Cardom on, M alab a r 1 20
C elery .............................  45
H em p, R u ss ian  ........... 5
M ixed B ird  .................  9
M usta rd , w h ite  ...........  12
P o p p y  ............................ 1«
R ap e  ...............................  i f

SH O E  BLACKING 
H an d y  Box, la rg e  3 dz. 3 50 
H an d y  Box, sm all . .  1 26 
B ixby’s  R oyal P o lish  85 
M iller’s  C row n P o lish  85 

S N U F F
Scotch, in  b lad d ers  . . . .  37
M accaboy, in  j a r s  ......... 35
F ren c h  R apple  in  j a r s  . .  43 

SODA
B oxes ...............................  6%
K egs, E n g lish  .............  4%

SP IC E S 
W hole Spices 

A llspice. J a m a ic a  ..9@ 10 
Allspice, lg  G arden @11 
Cloves, Z an z ib a r . .  @22 
C assia, C an ton  . .  14 @15 
C assia, 5c pkg. dz. @25 
G inger, A frican  . .  @ 9 %  
G inger, Cochin . . .  @14% 
M ace, P e n a n g  . . . .  @70
M ixed, No. 1 ......... @17
M ixed, No. 2 ...........  @16
M ixed, 5c pkgs. dz. @45 
N u tm egs, 70-180 . .  @30 
N u tm egs, 105-110 ..@ 25 
N u tm egs, 105-110 . .  @25 
P epper, B lack  . . . .  @15 
P epper, W h ite  . . . .  @26 
P epper, C ayenne . .  @22 
P a p rik a , H u n g a ria n  

P u re  G round In Bulk 
Allspice, J a m a ic a  . .  @12 
Cloves. Z an z ib a r . .  @28 
C assia, C an ton  . . . .  @22 
G inger, A frican  . . .  @18 
M ace, P en a n g  . . . .  @75
N utm egs ...................  @35
Pepper, B lack  ........... 18
Pepper, W h ite  . . . .  @32 
P epper, C ayenne . .  @24 
P ap rik a , H u n g a ria n  @45 

STARCH 
Corn

K ingsford , 40 lb s ...........7%
M uzzy, 20 lib . pkgs. . .  6% 

K ingsford
S ilver Gloss, 40 l ib . . .  7% 
M uzzy, 40 l ib ,  pkgs. . .  5 

Gloss
Argo, 24 5c pk g s.......... 90
S ilver Gloss, 16 31bs. . . 6% 
S ilver Gloss, 12 61b:s. 8%

M uzzy
48 l ib .  p ackages  ........... 5
16 31b. packages  * . . .  4%
12 61b. p ack ag es  ........... 6
501b. boxes .....................  314

SY RU PS
Corn

B arre ls  .............................  28
H a lf  b a rre ls  ........................30
B lue K aro , No. 1%,

4 .............................. 3 45
B lue K aro , No. 2, 2 dz. 1 95 
B lue K aro , No. 2% 2

doz...................................  2 35
B lue K aro , No. 5, 1 dz. 2 30 
Blue K aro , No. 10, %

doz..................................  2 20
Red K aro , No. 1% 4

doz...................................  3 so
Red K aro , No. 2 ,2 dz. 2 30 
R ed K aro , No. 2%, 2dz. 2 75 
R ed K aro , No. 5, 1 dz. 2 70 
R ed K aro , No. 10 %

doz...................................  2 60
P u re  C ane

F a ir  .................................  16
Good .................................  20
Choice ...........................  25

F o lger’s  G rape Punch 
Q uarts , doz. case  . .  6 00 

T A B L E  SAUCES
H alford , la rg e  ........... 3 75
H alford , sm all ........... 2 25

TE A
Unoolored J a p a n

M edium  ..................  20@25
Choice .......................  28@33
F a n c y  .........................  36@45
B ask e t-fired  M ed’m  28@30 
B ask e t-fired  C hoice 35@37 
B ask e t-fired  F a n c y  38@45
No. 1 N ibs ...............  30@32
S iftings, bu lk  ......... 9@io
S iftings, 1 lb. pkgs. 12@14 

G unpow der
M oyune, M edium  . .  28@33 
M oyune, Choice . .  35@40 
M oyune, F a n c y  . . . .  50@60 
P in g  Sfaey, M edium  25@30 
P in g  Suey, Choice 35@40 
P in g  SUey, F a n c y  . .  45@50 

Young Hyson
Choice .......................  28@30
F a n c y  .......................  45@55

Oolong
F orm osa , M edium  . .  25@28 
F orm osa , Choice . .  32@35 
F orm osa , F a n c y  . .  50@60 

E nglish  B reak fas t 
Congou, M edium  . .  25@30 
Congou, Choice . . .  30@35 
Congou, F a n c y  . . . .  40@60 
Congou, Ex. F a n c y  6D@30 

Ceylon
P ekoe, M edium  . . . .  28@30 
D r. Pekoe, Choice . .  30@35 
F lo w ery  O. P . F an cy  40@6O

11
TOBACCO 

.  Fine C ut
B lo t .............................  1 4S
Bugle, 16 oz. ........... 3 84
B ugle, 10c ................. 11 m
5 a n  8 an d  16 oz. 32
S a n  ?.a ^ch> 4 oz.......... 11 62D an P a tc h , 2 oz. . 5 ta
F a s t  M ail, 16 oz. 7 ¡A
H ia w ath a , 16 oz...........  *0
H ia w ath a , 5c ........... 5 5«
N o L & e«r ’ 16 ° *  •* 8 *« £JO L im it, 8 OZ................. 1 cn
N o L im it 16 oz...........3 60
Oj bw e, 8 an d  16 oz. 40
O jibw a, 10c ___  11 in
OJibwa, 5c . ! ............. ,  ¿2
P e to sk ey  Chief, ' 7 '  oz. 2 00 
P e to sk ey  Chief, 14 oz. 4 00
RedCB»nn<L H ° ney’ 5c 5 76 K ea Bell, 16 oz.................3 go
Red Bell, 8 foil . . .  . i  ®|
S terling , L  & D 5c 5 7«
Swnnt £ U*a ’ o a n is te r  9 16s w e e t Cuba, 5c . . .  5 7 «
Sw eet Cuba, 10c . ok

Cuba, l  lb. t in  4 50 
“ 3 ee Cuba, % lb. foil 2 25 
Sw eet B urley , 5c L& D 5 76 
Sw eet B urley, 8 oz. . .  2 45 
o eei  „B.u r !ey, 16 oz. 4 90 
Sw eet M ist, % gro. . .  5 70 
Sw eet M ist, 8 oz. . . .  11 10
T elegram , 5c ............... 5 73
T iger, 5c ..................... on
T iger, 25c can s  2 40
Uncle D aniel, 1 lb. . .  60
U ncle D aniel, 1 oz. . .  5 22

Plug
Am. N avy, 16 oz.............32
Apple, 10 lb. b u tt  . . . .  36 
D rum m ond N a t. Leaf, 2

find 5 It)............. 60
D rum m ond N a t. L eaf’ ”

p e r  doz...............  0«
B a ttle  A x ...........
B racer, 6 and  12 lb .’ .* 30
B ig Four, 6 and  16 lb . 32
B oot Jack , 2 lb ............... 90
B oot Jack , p e r  doz. . 96
Bullion, 16 oz...............  46
C lim ax Golden T w ins ¿8
Clim ax, 14% oz........... 44
Clim ax. 7 oz.................. .’ 47
D ay’s  W ork, 7 & 14 *lt>. 38 
C rem e de M enthe, lb. «2 
D erby, 5 lb. boxes . . . .  28
5 B ros., 4 lb ................ 66
F o u r  Roses, 10c ........... 90
G ilt Edges, 2 lb ............. 50
Gold Rope, 6 and  12 lb. 58 
Gold Rope, 4 and  8 lb. 58
G. O. P ., 12 and  24 Tb. 40 
G ran g e r T w ist, 6 lb . . .  46
G. T. W ., 10 an d  21 lb. 36 
H orse  Shoe, 6 and  12 lb. 43 
H oney  Dip T w ist, 5

an d  10 lb ........................ 45
Jo lly  T a r, 5 and  8 lb. 40
J . T., 5% and  11 lb. . .  40 
K en tu ck y  N avy, 12 lb . 32 
K eystone  T w ist, 6 lb. 45
K ism et, 6 lb .................... 48
M aple Dip, 20 oz........... 28
M erry  W idow . 12 lb. . .  32 
N obby Spun Roll 6 & 3 58
P a rro t ,  12 lb .................... 32
P a tte r s o n ’s N a t. L e a f  93 
P eachey . 6, 12 & 24 lb. 41 
P icn ic  T w ist, 5 lb . . .  45
P ip e r  H eidsieck , 4 & 7 lb.69 
P ip e r  H eidsieck , p e r dz. 96 
Polo, 3 doz., p e r  doz. 48
R edicu t, 1 % oz................ 38
Scrapple, 2 and  4 doz. 48 
S h e rry  Cobbler, 8 oz. 32 
S p ea r H ead, 12 oz. . .  44 
S pea r H ead , 14% oz. . .  44 
S p ea r H ead , 7 oz. . .  47
Sq. D eal, 7, 14 & 28 lb. 30 
S ta r, 6, 12 an d  24 lb. 43 
S tan d a rd  N avy, 7%, 15

an d  30 lb ......................... 34
T en  P enny , 6 an d  12 lb. 35
Tow n T alk , 14 oz........... 31
Y ankee Girl, 12 & 24 lb. 31

S crap
All R ed, 5c ................... 5 76
Am. U nion S crap  . . . .  5 40
B ag  P ipe, 5c ............. 5 88
C utlas, 2% oz...............  26
Globe Scrap , 2 oz. . . .  30 
H ap p y  T hought, 2 oz. 30 
H oney  Comb Scrap, 5c 5 76 
H o n est Scrap, 5c . . . .  1 55 
M ail Pouch, 4 doz. 5c 2 00
Old Songs, 5c ............. 5 76
Old Tim es, % gro. . .5  50 
P o la r  B ear, 5c, % gro. 5 76 
Red B and, 5c % gro. 5 76 
Red M an Scrap , 5c . .  1 42 
Scrapple, 5c pkgs. . . .  48 
Sure  Shot, 5c % gro. 5 76 
Y ankee G irl S crap  2oz. 5 76 
P a n  H and le  Scrp  % gr 5 76 
P each ey  Scrap, 5c . . . .  5 76 
U nion W orkm an , 2% 6 00 

Sm oking
All L eaf, 2% & 7 oz. 30
BB, 3% oz.....................  6 00
BB, 7 oz........................ 12 00
BB, 14 oz.......................  24 00
B agdad, 10c tin s  . . . .  11 52
B adger, 3 oz....................... 5 04
B adger, 7 oz.................  11 52
B anner, 5c . . / ............. 6 76
B anner, 20c ............... 1 60
B anner, 40c ............... 3 20
Belwood, M ixture , 10c 94
B ig  Chief, 2% oz. . .  6 00
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SPECIAL PRICE CURRENT 15 16 17
12 13

Sm oking
B ig  Chief, 16 oz. . . . .  30
B ull D u rh am , 5c ___  5 85
B ull D urham , 10c . .  11 52 
B ull D u rh am , 15c . .  17 28 
B ull D u rh am , 8 oz. . .  3 60 
B ull D u rh am , 16 oz. . .  6 72
B uck  H o rn , 5c ........... 5 76
B uck  H orn , 10c . . . .  11 52
B ria r  P ipe, 5c ............. 5 76
B ria r  P ipe , 10c . . . .  11 52 
B lack  Sw an, 5c . . . .  5 76 
B lack  Sw an, 14 oz. . .  3 50
Bob W h ite , 5c ........... 6 00
B ro therhood , 5c ........... 6 00
B ro therhood , 10c . . . .  11 10
B ro therhood , 16 oz. 5 05
C arn iva l, 5c .................  5 70
C arn iva l, % oz. ........... 39
C arn iva l, 16 oz...........  40
C ig a r C lip’g, Jo h n so n  30 
C ig a r C lip’g, S eym our 30 
id e n tity , 3 a n d  16 oz. 30 
D arby  C ig a r C u ttin g s  4 60 
C o n tin en ta l C ubes, 10c 90
C orn C ake, 14 oz...........2 55
C orn C ake, 7 oz...........1 45
C orn C ake, 6c ............. 5 76
C ream , 60c p a lls  . . . . .  4 70 
C uban S ta r, 5c foil . .  5 76

Suban  S ta r ,  16 oz. pis a 72
hips, 10c ......................10 30

Dills B est, 1% oz.........  79
Dills B est, 3% oz.........  77
Dills B est, 16 oz.........  73
Dixie K id, 5c .............. 48
D uke’s  M ix tu re . 5c ..6  76 
D uke’s  M ix ture , 10c ..11  62 
D uke 's  Cam eo, 5c . . . . 6  76
D rum , 6c ..................... 6 76
F. F . A.. * oz................  5 04
F. F . A.. 7 oz.................11 52
F ash l'iii 6c ................. 6 00
Fashion  16 oz................  5 28
Five Bros.. 5C ........... 5 7 6
Five Bros.. 10c ........... 10 53
Five cen t c u t P lu g  . .  29
F  O B 10c .....................11 52
F our Roses, 10c ......... 96
Full D ress, 1% oz. . .  72
Glad H and. 5c ........... 48
Gold Block, 10c ...........12 00
Gold S ta r , 50c p a ll . .  4 60 
(Sail & Ax. N avy, 5c 5 76
G row ler, 5c ................. 42
G row ler, 10c ...............  94
G row ler, 20c ............... 1 85
G ian t, 5c ...................  5 76
G ian t, 40c .....................  3 72
H and  M ade, 2% oz. . .  50
H azel N u t, 5c ........... 5 76
H oney  Dew, 10c . . . .1 2  00
H u n tin g , 5 c ...................  38
I X L .  5C .......................  6 10
I  X  L , in  p a l l s ........... 3 90
J u s t  S u its , 5 c ...............  6 00
J u s t  S u its, 10c ........... 12 00
Kiln Dried, 25c .............2 45
K ing B ird , 7 oz.......... 2 16
K ing B ird , 10c ........... 11 52
K ing B ird , 5 c __ _____ 5 76
La T u rk a , 5c ............. 5 76
L ittle  G ian t, 1 lb ...........  28
L ucky S tr ik e , lu c  . . . .  96
Le R edo, 3 oz............... 10 80
Le Redo, 8 & 16 oz. 38 
M yrtle  N avy , 10c . . . .  11 52
M yrtle  N avy , 5c ......... 5 76
M aryland Cuub, 5c . . .  50
M ayflower, 5c ............. 6 76
M ayflower, 10c ........... 96
M ayflower, 20c ........... 1 92
N igger H a ir , 5c . . . . .  6 00 
N igger H a ir , 10c . . . .1 0  70
N igger H ead , 6c ........... 5 40
N igger H ead , 10c . . .  10 56
N oon H o u r, 5c ........... 48
Old Colony, 1>12 gro . 11 92
Old M ill, 5c ................. 5 76
Old E n g lish  C rve l% oz. 96
Old Crop, 6c ...............  5 76
Old C rop, 25c ............. 20
P. S., 8 oz. 30 lb . cs. 19 
P. S., 3 oz., p e r  gro . 5 70
P a t H an d , 1 oz...............  63
P a tte rs o n  Seal, 1% oz. 48 
P a tte rso n  Seal, 3 oz. . .  96 
P a tte rso n  Seal, 16 oz. 5 00
P eerless , 6c ............... 5 76
Peerless , 10c c lo th  ..11  52 
P eerless , 10c p a p er ..1 0  80
P eerless , 20c ................. 2 04
P eerle ss , 40c ..................4 08
P laza , 2 gro . case  . . . . 5  76
n o w  Boy, 5c .............  5 76
n o w  Boy, 10c . . . . . . 1 1  40
n o w  Boy, 14' oz............... 4 70
P edro , loc  ......................l l  93
P r id e  o f V irg in ia, 1% 77
n i o t .  6c ..........  6 76
P ilo t, 14 oz. doz...........2 10
P rin ce  A lbert, 5c ___  48
P rin ce  A lbert, 10c . . . .  96
P rin ce  A lbert, 8 oz. . .  3 84 
P rin ce  A lbert, 16 oz. 7 44 
Q ueen Q uality , 5c . .  48
Rob Roy, 6c fo il . . . .  5 76 
Rob Roy, 10c g ro ss  ..10  52
R ob Roy, 25c doz .......... 2 10
Rob Roy, 50c doz. . . .  4 10 
S. 4k M., 5c g ro ss  . . . .  5 76 
g . 4k M., 14 oz., doz. . .  3 20 
S old ier Boy, 6c g ro ss  5 76 
------- Bor f t  58

14
1 05 
4 75 

60 
6 7« 

. . . .1 1  52

oz.

5 76 
1 65 
3 50 
5 76 
8 64

. 2 25 
3 60 

..1  80 

..  76

. 5 90

n i o t ,  7 oz. doz.
S old ier Boy, 1 lb.
S w eet C aporal, 1 
S w eet L o tu s, 6c .
Sw eet L o tus, 10c 
S w eet L o tus, p e r  dz. 4 60 
Srweet Rose, 2% oz. . .  30 
S w eet T ip  Top, 5c . .  50 
S w eet T ip  Top, 10c . .  1 00 
Sw eet T ips, % g ro . ..  10 08
Sun Cured, 10c .........
S um m er T im e, 5c . .  
S um m er T im e, 7 o z .. 
S um m er T im e, 14 oz 
S tan d a rd , 5c foil . . .  
S tan d ard , 10c p ap er 
Seal N. C. 1% cu t plug 70 
Seal N . C. 1% G ran. 63 
T h ree  F e a th e rs , 1 oz. 48 
T h ree  F e a th e rs , 10c . lx  az 
T h ree  F e a th e rs  and 

P ipe  com bina tion  .
T om  & J e r ry , 14 oz.
Tom  & Je rry , 7 oz.
Tom  & J e rry , 3 oz.
T ro u t L ine, 5c . . . .
T ro u t Line, 10c ......... 11 00
T u rk ish , P a tro l, 2-9 5 76
T uxedo, 1 oz. bags  
Tuxedo, 2 oz. tin s
Tuxedo, 20c .............
T uxedo, 80c tin s  . .
T w in  O aks, 10c . .
U nion L eader, 50c .
U nion L eader, 25c 
U nion L ead er. 10c ..11  52 
U nion L eader, 5c . . . .  6 00 
U nion W orkm an , 1% 5 76
U ncle Sam , 10c ......... 10 98
U ncle Sam , 8 oz...........2 25
U. S. M arine, 5c . . .  5 76 
V an B ibber, 2 oz. tin  88
V elvet, 6c pouch  __ 48
V elvet, 10c t in  ...........  96
V elvet, 8 oz. tin  ____ 3 84
V elvet, 16 oz. can  . . .  7 68 
V elvet, com bina tion  cs 5 75
W a r P a th , 5c ........... 6 00
W a r  P a th , 20c ............. 1 60
W av e  L ine, 3 oz...........  40
W av e  L ine, 16 oz.........  40
W ay  up, 2% oz........... 5 75
W ay  up, 16 oz. p a ils  . .  31
W ild F ru it ,  6c ............. 5 76
W ild  F ru it ,  10c ......... 11 52
Y um  Y um , 5c ........... 5 76
Yum  Y um . 10c ........... 11 62
Y um  Y um , 1 lb ., doz. 4 60

T W IN E
C otton , 3 p ly  ...............  20
C otton , 4 p ly  . . . . . . . .  20
J u te ,  2 p ly  ................... 14
H em p, 6 p ly  .................  13
F lax , m edium  ............. 24
W ool, 1 lb . b a le s  . .  10%

V IN EG A R
W h ite  W ine, 40 g ra in  8% 
W h ite  W ine , 80 g ra in  11% 
W h ite  W ine, 100 g ra in  13 
O akland  V in eg ar & P ick le  

Co.’s  B ran d s
H ig h lan d  app le  c id e r 18 
O akland  app le  c id e r . .  13
S ta te  Seal s u g a r  ___  11%
O akland  w h ite  p ick lg  10 

P ac k ag e s  free .

Faucets 
C ork lined, 3 in. 
C ork  lined, 9 in. 
C ork lined, 10 in.

W ICKING 
No. 0, p e r  g ro ss  . 
No. 1, p e r  g ro ss  . .  
No. 2, p e r  g ro ss  . .  
No. 3, p e r  g ro ss  . .

30
40
50
75

W O O D E N W A R E
Baskets

B ushels  .........................  1 00
B ushels, w ide band  . .  1 15
M ark e t ................. . 40
Splin t, la rg e  ................. 4 00
Splin t, m edium  ........... 3 60
Splin t, sm all ...............  3 00
W illow , C lothes, la rg e  8 00 
W illow , C lothes, sm all 6 25 
W illow , C lothes, m e’m  7 25

B utter Plates  
O vals

% lb., 250 in c ra te  . . . .  35
i lb ., 250 In c ra te  . . . .  35

1 lb., 250 in  c r a t e ___ . .  40
2 lb ., 250 In c ra te  . . . . . .  60
3 lb., 250 In c ra te  . . . . . .  70
5 lb., 250 in  c ra te  . . . . . .  90

Í W ire  E nd
1 lb., 250 in  c ra te  . . . . . .  35
2 Ib., 250 in  c r a t e ___ . .  45
3 lb., 250 In c r a t e ___ . .  65
5 lb ., 20 in  c ra te  ___ . .  65

Churns

Mop S ticks
T ro ja n  s p rin g  ............... 90
E clipse  p a te n t sp rin g  85
No. 1 com m on ...............  80
No. 2 p a t. b ru sh  ho lder 85
Ideal No. 7 ..........................85
121b. co tton  m op h ead s  1 30

P a lls
10 qt. G alvanized  
12 q t. G alvanized
14 q t. G alvanized  _______
E lbre  ...............................  2 40

T oo thp icks 
100 p ackages

..1  95 

. .2  10 
.2 35

B irch
Ideal

Traps
M ouse, wood, 2 holes 
M ouse, wood, 4 holes 
10 q t. G alvanized  . . .  
12 q t. G alvanized  . . .  
14 q t. G alvanized  . . .  
M ouse, wood, 6 holes 
M ouse, tin , 5 holes . 
R at, wood 
R at, sp rin g

Tubs
20-in. S tan d ard , No.
18-in. S tan d a rd , No.
16-in. S tan d a rd , No.
20-in. Cable, No. 1 
18-in. Cable, No. 2 
16-in. Cable, No. 3
No. 1 F ib re  ................16 50
No. 2 F ib re  .................15 00
No. 3 F ib re  ................ 13 50
L a rg e  G alvanized  ___6 50
M edium  G alvanized  . .5  75 
Sm all G alvanized  . . . .  5 00

Washboards
B anner, Globe ................. 3 00
B rass, S ingle .............. 3 75
G lass, S ingle .............  3 60
Single A cm e . . . . . . . .  3 50
D ouble P e e rle ss  ......... 5 25
Single P e e rle ss  ........... 3 85
N o rth e rn  Q ueen  ......... 4 15
D ouble D uplex  ........... 3 75
Good E n o u g h  ........... 3 85
U n iv e rsa l .......................  3 80

W indow  
in ................

Cleaners

in.
1 65
1 85
2 30

Wood Bowls
13 in . B u t t e r ................. l  75
15 in. B u tte r  ...............  2 60
17 in. B u tte r  ............... 4 76
19 in. B u t t e r ................. 7 50

W R A P P IN G  P A P E R
Com m on S traw  ...........2
F ib re  M anila, w h ite  . .  3 
F ib re  M anila, colored 4
No. 1 M anila  ............... 4
C ream  M anila  ...............  3
B u tch ers ’ M an ila  . . . .  2% 
W ax  B u tte r , s h o r t  c ’n t  10 
W a x  B u tte r, fü ll c ’n t  15 
W ax B u tte r, ro lls  . . .  12

Y E A S T  C A K E
M agic, 3 doz..................1 15
S unligh t, 3 doz.............. 1 00
S unligh t, 1% doz...........  50
Y east Foam , 3 doz. . .1 15 
Y east F oam , 1% doz. 85

YOURS T R U L Y  L IN E S  
P o rk  an d  B ean s  2 70@3 6C 
C ondensed Soup 3 25 @3 60 
S alad  D ress in g  3 80@4 50 
Apple B u tte r  . . . .  @3 80
C atsu p  ............... 2 70@6 75
M acaroni ......... 1 70@2 35
Spices ............... 40@ 86
H erb s  ..................... @ 75

A X L E  GREASE

B arre l, 5 ga l., each  . 
B arre l, 10 gaL, each

2 40 
.2 56

C lothes P ins 
R ound H ead

4% inch , 5 g ro ss  . . . .  75
C artons, 20 2% doz. bxs 80 

Egg Crates and Fillers  
H u m p ty  D um pty , 12 dz. 20 
No. 1 com plete . . . . . . .  40
No. 2, com plete  .............  28
C ase  N o. 2, fillers, 15

s e ts  ................... .. 1 35
C ase, m edium , 12 se ts  1 15

1 lb. boxes, p e r  g ro ss  8 70 
3 lb. boxes, p e r  g ross 22 70

CHARCOAL
Car lots or local shipments, 

bulk or sacked in paper or jute. 
Poultry and stock charcoal.

B A K IN G  P O W D E R  
K. C.

Doz.
10 oz., 4 doz. in case  85
15 oz. 4 doz. in  case  1 25
20 oz., 3 doz. in  case  1 60
25 oz., 4 doz. in  case  2 00
50 oz., 2 doz. p la in  to p  4 00 
50 oz. 2 doz screw  top  4 20 
80 oz., 1 doz. p la in  to p  6 50 
80 oz., 1 doz. sc rew  to p  6 75 

B arre l D eal No. 2 
8 doz. each  IQ, 15 an d

25 oz..............................32 80
W ith  4 dozen 10 oz. free  

B arre l D eal No. 2 
6 doz. each , 10, 15 an d

25 oz..............................24 6«
W ith  3 dozen 10 oz. free  

H a lf-B a rre l D eal No. 3 
4 doz. each , 10, 15 and

25 oz................................ ..1 6  40
W ith  2 doz. 10 oz. free  
All cases sold F . O. B, 

jobb ing  poin t.
A ll b a rre ls  an d  h a lf

b a rre ls  sold F . O. B. C hi
cago.

Royal

10c s ize  . .  90
%Ib can s  1 35
6 oz can s  1 90
% Ib can s  2 50
% !b can s  3 75

H »  l ib  c an s  4 80 
31b c an s  13 00 
51b can s  21 50

CIGARS
Jo h n so n  C ig a r Co.’s  B rand  
D utch  M as te rs  C lub 70 00 
D u tch  M asters , Inv . 70 00 
D u tch  M aste rs , P an . 70 00 
D utch  M as te r G rande  68 00 
L ittle  D utch  M as te rs

(300 lo ts) ............... 10 00
Gee J a y  (300 lo ts) ..1 0  00
E l P o r ta n a  ................... 33 00
S. C. W ............................ 32 00

W orden  G rocer Co. B rands 
C an ad ian  Club

L ondres, 60s, wood . . . .3 5
L ondres, 25s t in s  ........... 35
L ondres, 300 lo ts  ............10

C O FF E E
O LD  M A S TE R  C O FFE E

Roasted
D w in n e ll-W rig h t B ran d s

V HIT EH OUSE

w v b © ?

coffeeUVv IN11 .L-WRIGHT C“

W h ite  H ouse, 1 lb .................
W h ite  H ouse, 2 lb .................
E xce lsio r, B lend, 1 lb ...........
E xcelsio r, B lend, 2 lb ...........
T ip  Top B land, 1 lb .............
R oyal B lend  .........................
R oyal H ig h  G rade  .............
S u p erio r B lend .....................
B oston  C om bina tion  .........

D is trib u te d  by  Ju d so n  
G rocer Co., G rand  R ap ids; 
L ee & Cady, D e tro it; Lee 
& Cady, K alam azoo ; Lee 
& C ady, S ag in aw ; B ay  
C ity  G rocer C om pany, B ay  
C ity ; B row n, D av is  & 
W arn er , Jac k so n ; Gods- 
m ark , D u ran d  & Co., B a t
tle  C reek ; F ie lb ach  Co.. 
Toledo.

P ro c to r  & G am ble Co.
L enox .............................  3 20
Ivory, 6 oz. ...................  4 00
Ivory, 10 oz ............... 6 75
S ta r  .............’. .................. 3 35

Sw ift & C om pany

S w ift’s P rid e  ............. 2 85
W hite  L a u n d ry  ........... 350
Wool, 6 oz. b a rs  . . . .  3 85 
W ool, 10 oz. b a rs  . . . .  6 50

T rad esm an  Co.’s  B ran d
B lack  H aw k , one box 2 50 
B lack  H aw k , five bx s  2 40 
B lack H aw k , te n  bxs 2 25

A. B. W ris ley
Good C h eer ...................  4 00
Old C o u n try  .................  2 40

Sepolto,
Sapolio,
Sapolio,
Sapolio,

Scouring
gro ss  lo ts  . .  9 50 
h a lf  gro. lo ts 4 85 
sing le  boxes 2 40

-------  h an d  ............... 2 40
Scourine, 50 cak es  . .  1 80 
Scourine, 100 cakes  . .  3 50

Old M as te r Coffee 
San M arto  Coffee

R oyal G arden T ea, pkgs. 40 
T H E  BOUR C O - 

TO LE D O , O H IO .

SOAP
L a u tz  B ros.’ & Co.

Acme, 70 b a rs  ...........3 05
Acme, 100 cakes, 5c sz  3 75 
Acorn, 120 cak es  . . . .  2 40 
C otton  Oil, 100 cakes  6 00 
C ream  B orax , 100 ck s  3 90 
C ircus, 100 cak es  5c sz  3 75 
C lim ax, 100 oval cak es  3 05 
Gloss, 100 cakes, 5c sz  3 75 
B ig M aste r, 100 b locks 3 90 
N ap h th a , 100 cak es  . .  3 90 
S a ra to g a , 120 cak es  . .  2 40

Soap Compounds
Jo h n so n ’s F ine , 48 2 3 25 
Jo h n so n ’s X X X  100 5c 4 00
R ub-N o-M ore ............. 3 85
N ine O’c lo ck  ............... 3 50

W ash ing  P ow ders
A rm our’s  .................
B ab b itt 's  1776 .............
Gold DUst, 24 la rg e  
Gold D ust, 100 sm all
K irkoline, 24 41b...........
L a u tz  N ap h th a , 60s . .  
L au tz  N a p h th a , 100s
P earlin e  .........................
Roseine .........................
Snow  Boy, 60 5c . . . .  
Snow  Boy, 100 5c . . . .  
Snow  Boy, 24 pkgs..

F am ily  S i z e ...........
■Snow Boy, 20 pkgs.,

L a u n d ry  Size ...........
S w ift’s  P rid e , 24s . . . .  
S w ift’s  P rid e , 100s . .  
W isdom  .......................

70 
75 
30 
85 
80 
40 
75 
75 

3 90
2 40
3 75

3 75

4 00 
3 65 
3 65 
8 30

FITZPATRICK BROTHERS' SQAP CHIPS
White City (Dish Washing) ..................................
Tip Top (Caustic)........................................... ,
No. 1 Laundry Dry..............................................
Palm Pure Soap Qry............. .......  . . ] .......

T h e  o n ly
5c

C l e a n s e r
G uaranteed to  

launs-scougsii equal the
b* «  1 *  k ind . 

80 - C A N S - $2.90

BBLS.
210 lbs.........8c per ib.""r
250 lbs.........4c per lb.
225 lbs.........5 per lb
300 lbs.. . .  -6 } (c  per lb

FOOTE & JENKS' COLEMAN’S ( b r a n d )
T erp e n e le ss  L e i t l O l l  and H igh C lass Vanilla
Inaiat on getting Coleman’s Extracts from your jobbing grocer, or mail order direct to

_______ FOOTE & JENKS, Jackson, Mich.

PU T N A M ’S
D o u b le  A

Bitter Sweet Chocolates
The Highest in Quality Greatest in Demand

If you are not supplied a postal card will bring them 
Packed in five pound boxes

Vanilla, Pineapple, Orange, Lemon, Raspberry,
Walnut or Assorted.

Made by

G R A ND  RAPIDS

National Candy Co., Inc.

Putnam Factory
MICHIGANM. O. DEWEY CO.. Jackson. Mich,
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BUSINESS-WANTS DEPARTMENT
Advertisements inserted under this head for two cents a word the first insertion and one cent a word for each subsequent 

continuous insertion. No charge less than 25 cents. Cash must accompany all orders.

B U S IN E S S  C HA N CES.
F o r  Sale—M odern u p - to -d a te  hom e in 

G rand  R apids, a t  1249 C ass avenue. Only 
one block from  c a r  line, tw o  blocks from  
M adison Square , one block fro m  new  
school. T h is  b e au tifu l hom e h a s  fu rnace , 
h o t an d  cold w a te r  an d  gas. P ro p e r ty  
in  th is  p a r t  of c ity  is ad v an c in g  every  
day. I f  sold w ith in  n e x t tw o  w eeks w ill 
ta k e  $4,000. A ra re  b a rg a in . Geo. E.
D uncan, E lsie, M ichigan.____________ 222

F iv e  d ra w e r N a tio n a l cash  re g is te r  fo r 
sa le  cheap. A. Salom on & Son, K a la -
m azoo, M ichigan.____________________ 219

F o r Sale—V arie ty  s to re , s to ck  and  fix
tu re s , a  p rosperous business, in  good live 
tow n, co u n ty  sea t. B es t re a so n s  fo r 
selling. A b a rg a in  if ta k e n  a t  once. A d-
d re ss  XYZ, care  T rad esm an ._______ 220

F o r Sale—A m ea t m a rk e t, fix tu res  an d  
bu ild ing ; ev e ry th in g  new ; w ill sell cheap  
if sold a t  once. A ddress 524 R ichfield
R oad, F lin t, M ichigan._____________ 221

F o r Sale—Only b a k ery  in  co u n ty  sea t 
tow n of 1,200; doing  good business. B rick  
room s; reasonab le  re n t ;  b e s t loca tion  In 
tow n. R o b erts  oven No. 60, 1% b arre ls . 
T rium ph  m ix er g as  eng ine a ll in  f irs t-  
c la ss  condition . N o b read  sh ipped  in. 
C igar fac to ry , b u tto n  fa c to ry  w ith  a  ru n 
n in g  p ay  ro ll of $1,200 p e r  w eek. A b a r 
g a in  fo r  $700. A ddress C. A. M ills,
O quaw ka, Illinois.___________________207

F o r Sale—G eneral m erch an d ise  b u s i
ness in  sm all tow n. M ig h t consider 
sm all fa rm  or house in  good tow n  fo r 
sam e. E . A. L u tte r , K ingston , Illinois.

__________________ 208
S’hoes—W e a re  s tock  bu y ers  of all 

k ind  of shoes, la rg e  o r sm all, p a r ts  of 
o r a n y  k ind  of m erchand ise . L a rg e s t 
p rices  paid. W rite  a t  once. P e rry  M er- 

* can tile  Co., 524 G ra tio t avenue , D e tro it,
M ichigan.____________________________ 209

F o r Sale—Old estab lish ed  h a rd w a re  
business. A ddress 624 M ain  s tre e t ,
M arine C ity, M ichigan.______________210

F o r  Sale—H om e su rrounded  by  b e a u t i
ful g rounds on river. A ddress 624 M ain
s tre e t , M arine C ity, M ichigan.______ 211

F o r Sale—On acco u n t of o th e r  business, 
I  will sell m y  lo n g -es tab lish ed  business, 
co n sis tin g  of m en’s an d  boys’ c lo th ing  
a n d  fu rn ish in g s , few  shoes an d  sm all lo t 
of lad ie s ’ re a d y -to -w e a r. In  a ll w ill 
in v en to ry  ab o u t $9,000. W ill ta k e  60 
cen ts  on th e  do lla r fo r  quick  sale. S tock 
is  c lean  and  u p -to -d a te , and  business  
is m ak in g  m oney. C ity  of 45,000. R en t 
$125. C ash deal only considered . A d
d ress  No. 212, c a re  M ichigan T rad esm an .

F o r Sale—N ew  u p rig h t S ta n d a rd  m e a t 
scale, tw e n ty -fo u r  pounds. N ev er used. 
P rice  $50. H e n ry  H ou sse rm an , S a ran ac ,
M ich igan .______ __________ _______  213

E xperienced  w indow  tr im m e r and  c a rd - 
w rite r  desires  change  w ith  u p -to -d a te  
firm . N ow  em ployed. A ddress 212 M c-
Bool s tre e t , St. P au l, M inn.__________214

F o r Sale—Clean d e p a r tm e n t s to re  s tock  
of ch ina , d ry  goods, no tions, house f u r 
n ish ings. L oca ted  in live m a n u fa c tu rin g  
tow n 3,500. w ith  f irs t-c la s s  fa rm in g  
coun try . C. J . T ucker, G rand  Ledge,
M ichigan. ______________________215

F o r  Sale—A s to ck  of g en e ra l m e r- 
ch an d ise  of ab o u t $12,000; a lso  5 acres  
of lan d  and  bu ild ing  va lued  a t  ab o u t 
$5,000; loca ted  in L ea f V alley  tow nsh ip , 
D ouglas county , M innesota , 9 m iles from  
Garfield, th e  n e a re s t ra ilro ad  tow n on 
G rea t N o rth e rn . H e re  is loca ted  a lso  a  
fa rm e rs  co -opera tive  c ream ery , a  b lack 
sm ith  shop and  a  tow n hall. I f  in te r 
ested , w rite  to  W . H . V enzke, Garfield,
M inn., R ou te  No. 1._________________ 217

If  you w a n t cash  fo r  y o u r g en era l
stock , shoes o r clo th ing , w rite  R. W . 
Johnson , F o r t  P ie rre , So. D ako ta . 218

F o r  Sale—E x tra  chance  to  buy  s tock  
of d ry  goods, shoes, g roceries. O ne of 
th e  b e s t tow ns in E a s te rn  M ichigan. 
A bout $4,500. P h y s ica lly  unab le  to  a t 
te n d  to  business. A ddress No. 206, care  
T rad esm an ._________ [_______206

F o r  Sale—F ive  th o u san d  do lla rs  se 
cu res  a c tiv e  o n e -h a lf  in te re s t  in  lease  
covering  o pera tion  of la rg e s t  t r a n s i t  
d re s s in g  m ill an d  re ta il  lu m b er y a rd  in  
N o rth e rn  M ichigan. T o u r opportun ity . 
A ddress No. 205, care  T rad esm an . 205

F o r  Sale—F o u r S ta tio n  cash  c a r r ie r  
fo r $25. D avid  Gibbs, L ud ing ton , M ich.

181
F orce  T o u r Selling—In  th e  selling  s e a 

son sell a ll possible, a t  a  profit. W hy  
c a r ry  goods over a n d  sacrifice th e m  o u t 
o f season. O ur sp ec ia l selling  cam p aig n s  
a re  profit m ak e rs  an d  bu s in ess  builders. 
S tocks closed o u t e n tire ly  o r reduced  a t  
a  profit and  no  bad  a f te r  effects. G ilt 
edge re fe ren ces  from  m e rc h a n ts  a n d  jo b 
bers. M erch an ts  N a tio n a l S erv ice  Co., 
N a tio n a l C ity  B an k  B uild ing , Chicago, 
Illinois. 134

F o r  Sale—G rocery, old s tan d , in  a  
good neighborhood, c o rn e r s to re , la rg e  
o rd e r ro u te  an d  good tra n s ie n t  tra d e ; 
c lean  stock , s to re  a n d  fix tu res  up  to  
d a te ; w ill sell a t  a  reaso n ab le  p rice.
G rocery  45, c a re  T rad esm an ._______ 204

F o r Sale—160 ac res , hardw ood  land, 
2% m iles from  R. R . s ta t io n , 60 ac re s  
c leared , ba lance  easy  to  c lear, and  
s tu m p s  ab o u t read y  to  com e ou t. C reek  
on one co rner. P rice  reasonab le . H .
M arvin , B ax te r , M ichigan.__________ 190

H o te l F o r  Sale  F o r  C ash—O ne o f th e  
b e s t ho te ls  in  K a n sa s; 65 m odern  room s; 
p rice  $4,250; if you m ean  b u siness , w ill 
w rite  full p a rtic u la rs . A ddress  B ox 354,
T opeka, K ansas.____________________ 191

F o r  Sale—On acco u n t o f poor h ea lth  
m y s tock  o f d ry  goods, shoes, g roceries  
an d  fix tu res  invo icing  a b o u t $5,000. A 
good estab lish ed  business. W ill re n t 
b rick  s to re  75 x  25 fe e t w ith  good b a se 
m en t and  fu rn ace  fo r $22 p e r  m onth . 
T h is  is  one of th e  b e s t loca tions in 
V a ssa r a  live tow n  of 2,200 in h a b ita n ts . 
R, D. V arnum , V assar , M ichigan. 192 

C ollections—W e collect acco u n ts  an d  
bad  deb ts  everyw here . T ry ' us. R efe r
ences given . C an ton  C red it R a tin g  &
Collection Co., C an ton , Ohio._______ 196

W e sell an d  exchange  re a l e s ta te  and  
b u sin esses  everyw here . L e t u s  hand le  
yours. T em ple ton  & A lspaugh , C anton,
Ohio._________________________________ 197

F o r Sale—A s to ck  of d ry  goods and  
m illinery  in  a  tow n  of 1,500 popula tion  
in  W es te rn  M ich igan ; s to ck  in v en to rie s  
$5,600; only one o th e r  d ry  goods s to re  
in  tow n. T h is  s to ck  m u s t be sold a t  
once. D on’t  w rite  un less  you  m ean  b u s i
ness. A ddress M. B. Coveil, G uard ian ,
W hitehall, M ichigan.________  198

F o r Siale—H o te l w ith  bar, w ould ta k e  
p a r t  re a l  e s ta te . Sm all p a rk . E n q u ire  
of ow ner. M. E . D ickinson, A lgonac, 
M ichigan. 199

W a n t to  buy s to ck  m erch an d ise  n o t to  
exceed $20,000. Give fu ll de ta ils . Jam e s  
A. F lynn , 1131 S o u th  32nd s tre e t , O m aha,
N eb rask a .____________________________ 200

H ere  is a  chance  to  bu y  a  th riv in g  
fuel and  feed  s to re  in  G rand  R apids, in 
fine location . O w ner m u s t se ll fo r a  
v e ry  good reason . A ddress  F u e l and
Feed, c a re  T rad esm an .______________202

Sacrifice  160 im proved, corn, s tock , level 
fa rm  n e a r  c ity —S p rin g  L ake . P a r t  
trad e . $8,000. J . T opping, M uskegon,
M ichigan._____________________________188

F o r  Sale—C om bination  ice c ream  free z 
e r  an d  a  q u a n tity  of tu b s  a n d  cans. Low  
price  fo r cash  a t  once. A ddress  M. A.
W arren , F lin t, M ichigan. ________ 189

F o r  Sale—B est p ay in g  d e p a r tm e n t 
s to re  in  a  busy  fa c to ry  to w n  of 20,000, 
doing cash  bu sin ess  of $60,000. R equ ires 
$12,000 to  sw ing  th e  deal. A ddress No.
179, care  M ichigan T radesm an ._____ 179

Roof’s sh o rt a cco u n t sy s tem  fo r coun- 
t ry  g roce rs  and. o th e r  m e rch an ts . No 
books, pads, loose leaves o r index. A d
d ress  fo r p a rtic u la rs  G. W . Roof, A lbion, 
Ind iana . 182

F o r Sale Cheap—H ote l fu rn ish in g s  in  
b e st tow n  in  C en tra l M ichigan. 10,000 
in h a b ita n ts ; tw e n ty -s ix  room s; good b u si
ness. Good th re e -s to ry  b rick  bu ild ing ; 
s te a m  h ea t, g a s  a n d  e lectric  ligh ts . 
C heap re n t. Good reason  fo r selling. 
A ddress No. 169, c a re  T rad esm an . 169 

F o r  Sale—D ru g  s to re  in  c ity  o f 40,000 
in  M ichigan.- C lean  a n d  u p - to -d a te  s tock . 
Good reaso n s  fo r  selling. W rite  No. 163,
care  of M ichigan T rad esm an ._______ 163

F o r  Sale—L ong e s tab lish ed  g ro ce ry  
s to re  do ing  fine business  a t  W aterto w n , 
So. D ak .; good fa rm  a n d  c ity  b u siness ; 
w ill invoice, w ith  fix tu res, ab o u t $3,500. 
O w ner w ishes  to  re tire . A ddress “ G ro
c e r” 110 W es t K em p Ave., W ate rto w n ,
So. D ako ta . N o tra d e  w an ted .______164

Good p ay in g  b ak ery  in  co u n try  tow n. 
E n q u ire  o f C. A. F o rs te r , M enom inee
F alls, W is.___________________________157

A  Good B u sin ess  O p p o rtu n ity —I  h av e  
a  good loca tion  fo r  a  drygoods, lad ies ’ 
to -w e a r  goods, e tc ., s to re , in  a  good 
c o u n ty -sea t to w n  of 1,800 to  2,000 popu
la tion , a n d  in  good fa rm in g  d is tr ic t  a s  
c an  be found  in  Iow a. A  la rg e  te r r i to ry  
to  d ra w  tra d e  from . A ddress, A. D. 
Lem m on, G u th rie  C en ter, Iow a. 160 

F o r  Sale—Good live d ru g  s to re , in  b e s t 
c ity  in  S ta te . Invoice  $4,000. A ddress 
No. 123, care  T rad esm an .___________ 123

F o r Sale—N o T rad e—Clean s to ck  of 
d ry  goods an d  g roceries, sm all tow n, good 
te r r i to ry ;  e stab lish ed  tw elve  y ears . H av e  
good trad e . S tock  an d  fix tu res  ab o u t 
$6,000. C an  be reduced . A nnual sa le s  
$18,000 to  $20,000. Good rea so n s  fo r se ll
ing. A ddress No. 98, care  T radesm an . 
________________________________________98

W e p ay  CA SH  fo r  m e rch an d ise  s to ck  
a n d  fix tures. G rand  R ap ids S to re  F ix 
tu re  Co., 7 N o rth  Io n ia  Ave. 203

F o r  Sale—A clean  s to ck  o f g en e ra l 
m erchand ise . W ill in v en to ry  ab o u t $4,000. 
In  good co u n try  tow n  w ith  b e s t of 
fa rm in g  co u n try  a round . H an d y  to  
G rand  R ap ids  m a rk e t. R eason  fo r se ll
ing, change  of business. A ddress 224, 
c a re  M ichigan T rad esm an ._________ 224

W an ted —I w a n t to  buy a  shoe s tock  
fo r spo t cash . P r ic e  m u s t be low. A d- 
d re s s  “Hartzeil,** ca re  T rad esm an . 907

M erchandise  S ales C onductor. F o r  clos
ing  ou t e n tire ly  o r red u c in g  stocks, g e t 
Flood, D exter, M ichigan.___________ 18

C ash  fo r  y o u r b u sin ess  o r p ro p e rty . I 
b rin g  b u y ers  an d  sellers  to g e th e r. No 
m a tte r  w h ere  located , if you w a n t to  buy, 
sell o r exchange a n y  k ind  of business 
o r p roperty , w rite  me. E s tab lish ed  1881. 
Jo h n  B. W rig h t, successo r to  F ra n k  P. 
C leveland, R ea l E s ta te  E x p e rt, 1261 
A dam s E x p ress  B ig., C hicago, III. 326

Move y o u r dead  stock . F o r  closing  out 
o r reduc ing  stocks, g e t in  touch  w ith  
us. M erch an t’s  A uction  Co., R eedsburg , 
W isconsin . 963

Safes O pened—W . L. Slocum, safe  e x 
p e r t an d  locksm ith . 97 M onroe Ave., 
G rand  R apids, M ichigan. 104

I p ay  cash  fo r s to ck s  o r p a r t  stocks 
of m erchand ise . M ust be cheap . H . 
K äufe r, M ilw aukee, W is. 925

M erch an ts  P lea se  T ak e  N otice! W e 
hav e  c lien ts  o f g ro ce ry  stocks, general 
stocks, d ry  goods stocks, h a rd w a re  stocks, 
d ru g  stocks. W e h av e  on o u r lis t a lso  a  
few  good fa rm s  to  exchange  fo r  such  
stocks. Also c ity  p ro p erty . I f  you w ish 
to  sell o r exchange  y o u r business w rite  
us. G. R. B usiness  E xchange , 546 H o u se 
m an  Bldg., G rand  R apids, M ich. 859

W e buy  an d  sell seco n d -h an d  s to re  
fix tu res. G rand  R ap id s  S to re  F ix tu re  
Co., 7 N o rth  Io n ia  Ave. 204

S tocks W an ted —If  you a re  d esirous  of 
selling  y ou r s tock , te ll m e ab o u t it. 1 
m ay  be ab le  to  d ispose of it  quickly. 
My serv ice  free  to  b o th  b u y e r a n d  seller. 
E . K ru isenga, 44-54 E llsw o rth  Ave., 
G rand  R apids, M ichigan. 870

F o r  Sale—N ew , c lean  g ro ce ry  s to ck  
an d  fix tu res  loca ted  in  new  bu ild ing  on 
one of th e  b est business  s tre e ts  of G rand 
R apids. E stab lish ed  trad e . W ill w aive 
good w ill if te n a n t m akes five y e a r  lease  
of building. B u y er should  have  $2,500 o r 
w ill exchange  fo r E a s t  end p ro p erty . 
E . I. B ates , 841 S outh  D ivision S tree t, 
G rand  . R ap ids. 223

F o r Sale—F u lly  equipped c ream ery  In 
a  good te rr i to ry . R eason  fo r  selling, 
ow ners a re  unab le  to  o p e ra te  on  acco u n t 
of o th e r  business. W ill se ll a t  a  s a c r i
fice. L oca ted  ab o u t 40 m iles so u th  of 
G rand  R apids. A ddress 20, c a re  M ichi
g an  T rad esm an . 20

H E L P  W A N T ED .

S’ev era l sa lesm en  w an ted  to  sell d re ss  
trim m in g s, laces an d  novelties  to  d e 
p a r tm e n t s to res. E x ce llen t te r r i to ry  s till 
open, good com m ission  pa id  to  ex p eri
enced m en only. R eplying, s ta te  o th e r  
lines c arried  an d  te r r i to ry  covered. 
H irschberg , Schü tz  & Co., 29 E . 21st S t., 
N ew  T o rk  C ity. 216

W an ted —In d u s trio u s , in te llig en t young  
m an  to  call on tra d e  in  tow ns of 600 
o r m ore population . W ith  reply, g ive 
te r r i to ry  desired , age, an d  experience  if 
any . E rie  A rt M eta l C om pany, E rie , Pa .

180
W an ted —A  firs t-c lass , a ll a ro u n d  sa le s 

m an  w ho u n d e rs tan d s  th e  c lo th ing , shoe 
and  fu rn ish in g  goods bu s in ess  from  A. 
to  Z. M ust be a  good w indow  tr im m e r 
and  w rite  h is  ow n card s. Good w ages 
an d  s tea d y  position . N one b u t a  f irs t-  
c lass  m an  need apply. A ddress A. L ow en- 
berg. B a ttle  C reek, M ichigan. 3

W an ted —C loth ing  S a lesm an—To open 
a n  office an d  so lic it o rd e rs  fo r M erch an t 
T ailo ring . Fu ll sam ple  eq u ip m en t is 
free. S ta r t  now a n d  g e t in to  business  
“ on y o u r ow n hook.” W e build  to -o rd e r  
th e  b e st c lo thes in  A m erica . I f  you have  
fa ith  in  y o u r a b ility  to  do th in g s , you 
a re  th e  fellow  w e a re  looking for! Full 
d e ta ils  w ill be ■ supp lied  on req u est an d  
I can  call an d  ta lk  i t  over if  you a re  
in te re s ted . E . L. Moon, G eneral A gent, 
Colum bus, Ohio. 707

Economic 
Coupon Books

T hey save tim e and expense  

T h ey prevent d isputes 

T h ey put cred it tran saction s on cash basis 

Free sam ples on application

Tradesman Company
G rand R ap ids, M ich .
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Manufacturing Matters.
Evart—Joseph B . Barnes succeeds J. 

C. Houghton in the cigar manufactur
ing business.

D etroit—The Metalwood Manufac
turing Co. has increased its capital 
stock from $100,000 to $155,000.

Battle Creek—The Graves & Evans 
Co., manufacturer and wholesale con
fectioner, has increased its capital 
stock from $4,000 to $25,000.

Lansing—The Reo M otor Car Co. 
has declared a 15 per cent, dividend, 
payable July 1. This amounts to 
$450,000 on the $3,000,000 cap:taliza- 
tion.

Portland—B. D. Smith, receiver of 
the Ramsey-Alton Manufacturing Co., 
announces that the property of the 
company will be sold July 22 at public 
auction. *

Munisirig—The plant of the Supe
rior Veneer & Cooperage Co. was de
stroyed by fire June 11, entailing a 
loss of at least $50,000, covered by 
insurance.

Merrill—W. I. Biles has engaged in 
general trade under the management 
of C. E. Brownell. Mr. Biles is con
nected with the Saginaw Milling Co., 
at Saginaw.

Jackson—D. D. Hblden has leased the
W. J. Preese flour mill and has removed 
his feed mill and retail stock to the 
mill at 110 East Washington street and 
will continue the business.

Detroit—The Detroit Tiger Motor 
Car Co. has been organized to manufac
ture and sell motor cars and their parts, 
with an authorized capital’stock of $15,- 
000, of which amount $12,000 has been 
subscribed and paid in in cash.

D etroit — The Cottage Grove 
Creamery Co. has been organized 
with an authorized capital stock of 
$30,000, of which amount $20,010 has 
been subscribed, $1,410 paid in in 
cash and $18,600 in property.

Detroit—The New York-Detroit 
("lothing Co. has been organized to 
manufacture and deal in woolens, cot
tons and other fabrics, with an au
thorized capital stock of $10,000, all 
of which has been subscribed and paid 
in in cash.

Detroit—The N. E. S. Manufacturing 
Co. has been organized to manufacture 
and sell machinery for the manufacture 
of metal buttons, with an authorized 
capital stock of $30,000, of which amount 
$15,000 has been subscribed and $3,500 
paid in in cash.

Detroit—The D etroit Advertising 
Safety Match Co. has been organized 
to manufacture and sell matches as 
advertising specialties, with an au
thorized capital stock of $1,5000, of 
which amount $10,000 has been sub
scribed, $3,000 paid in in cash and 
$7,000 in property.

D etroit—The D etroit M otor Appli
ance Co. has been organized to man
ufacture and sell at wholesale and re
tail automobile equipment, acces
sories, etc, with an authorized capi
tal stock of $45,000, all of which has 
been subscribed, $5,000 paid in cash 
and $40,000 in property.

Calumet—The Calumet Garment 
M anufacturing Co. has been organized 
to manufacture and sell a general line 
of "men’s women’s and children’s gar
ments, with an authorized capital

stock of $5,000 of which amount $2,- 
500 has been subscribed, $1,000 paid 
in in cash and $1,000 m property.

Kalamazoo—Charles Bolt has been 
offered a chance to go to Omaha and 
start a cigar factory. The offer comes 
from the Commercial Club, of that city, 
and states that business men in that 
place are willing to subscribe funds for 
a factory that will employ between forty 
and 100 men providing he will come to 
that place and manage the factory.

D etroit—The Towler Engineering 
Co. is taking over the plant of the 
D etroit Bridge & Steel W orks, near 
South Dearborn avenue, River Rouge, 
and will place the plant in operation 
again in about a week. Max J. L. 
Towler, of Detroit, who was active in 
the D etroit Bridge & Steel Co., is the 
principal owner of the new corpora
tion. The plant will continue to turn 
out structural steel and other material 
for bridge and dock construction.

No Change in Attitude Toward Trad
ing Stamps.

The Tradesm an gives place this 
week to a paid announcement from 
the United Profit-Sharing Corpora
tion and feels that an explanation is 
due its readers, because it has here
tofore steadfastly declined to accept 
advertisements of this character. Two 
months ago the Tradesman refused 
an order from the Sperry & Hutchin
son Co. in the following words:

I am in receipt of your letter of 
April 15 enclosing order and copy for 
full page advertisement to appear in 
our issue of April 28.

I cannot consistently accept your 
advertisement because I do not deem 
it proper to condemn trading stamps 
in our editorial columns and exploit 
them in our advertising columns.

Because we want to deal fairly with 
every one, I am going to publish your 
reply to Mr. Bloomingdale in our 
reading columns as reading matter, 
making no charge therefor. Of 
course I reserve . the right to com
ment on same, editorially or other
wise, a t my convenience.

To this letter the Sperry & H utch
inson Co. replied as follows:

We beg to acknowledge your favor 
of April 19 and copy of the Michi
gan Tradesman of April 21. W e cer
tainly appreciate the spirit of fair
ness with which you have treated us.
If others would be as eminently fair, 
there would not be so much possibili
ty of the coupon and trading stamp 
business being misrepresented and 
judged erroneously.

W e are always as willing to wel
come ~ an open discussion in public 
print as to the probity of our busi
ness as we are to use the columns 
of the paper whose editorial policy is 
as open-minded and fair as your own.

Two weeks ago the advertising 
representative for the Tradesman in 
New York forwarded an order for the 
advertisement which appears this 
week. To this request the publisher 
of the Tradesman replied as follows, 
returning both copy and order:
. There is nothing particularly ob
jectionable in the advertisement, per 
se, but it does not seem to me’ fair 
or equitable to accept money from a 
corporation whose methods I am con
demning editorially. I may be wrong 
in. this, but , you will have to bear 
with me and attribute it to lack of 
vision on my part.

The advertising representative and 
the exploitation manager of the adver
tiser thereupon wrote the Tradesman 
that they did not seek to muzzle the 
editorial independence of the Trades

man; tha t the Tradesm an could, if it 
wished,- condemn the trading stamp 
propaganda in the same issue in which 
the advertisement appeared. This is 
contrary to the general policy of the 
Tradesman, which is to accept no ad
vertisement which it can not consist
ently recommend.

The Tradesman therefore avails 
itself of this opportunity to  state that 
it is everlastingly opposed to trading 
stamps and profit-sharing coupons 
and will continue its active opposition 
so long as the business embodies the 
objectionable features which are now 
its most distinguishing characteris
tics.

Adaptation of Catalo Hides For 
Leather.

The Tradesman recently published 
an illustrated article on the catalo, 
the new animal produced by*a cross 
of the cow and the buffalo. As the 
author of the article did not 
make any statem ent regarding the 
value of the hide of the new 
animal, the Tradesman wrote the 
two foremost breeders of the animal 
in regard to this phase of the sub
ject, receiving the following replies:

Goodnight, Texas, June 13.—The 
hides of the catalo are very superior 
as robes and, when there is enough 
buffalo in them, they are too valu
able to tan as leather. They are more 
porous than ordinary cow hide and 
are more even than cow hide. It 
would make a very useful leather, but 
do not think it would make good soie 
leather. The first catalo ever pro
duced in America were produced here. 
The name was taken from both ani
mals, giving the new specie a name.

C. Goodnight.
Bobcayeon, Ont., June 14.—W ith 

respect to the question whether or 
not the hides of these animals will 
be particularly good for leather, we 
are unable to give an opinion, as we 
do not know just what qualities are 
considered desirable for the leather 
trade. We think, however, that the 
hides of these animals are thicker 
than those of domestic cattle. Some 
hides we have had dressed for robes 
are excellent, much more beautiful 
than those of the pure buffalo, the 
color being a richer brown and the 
hair more evenly distributed. If you 

• are particularly interested in enquir
ing further into this question, we 
think that we cannpt do better than 
to refer you to the tanners, F. 
Schnauffer, fur dresser and dver, 39 
McMurrich street, Toronto^ and 
Messrs. Fairweathers, Limited, Yonge 
street, Toronto, who dressed these 
hides for us, and who, no doubt, will 
be glad to give you information re
specting the quality of the leather and 
the merits of the hides as robes.

Mossom Boyd Co.

Butter, Eggs, Poultry, Beans and Po
tatoes at Buffalo.

Buffalo, June 16.—Creamery butter, 
fresh, 25@28c; dairy, 20@24c; poor 
to common, all kinds, 18@20c.

Cheese—Dull; new fancy, 15J^c; 
new choice, 15c; held fancy, I6(ffl 
16J^c. ^

Eggs—Choice fresh, 18^@20c. 
Poultry (live)—Broilers, per lb., 25 

@30c; cox, 11c; fowls, 14@16c; ducks 
14@16c.

Beans—Medium, new, $3.40; pea 
$3.25; Red Kidney, $3.75; W hite Kid
ney, $3.90@4; Marrow, $3.75@4.

Potatoes—35@40c per bu.; new 
$2.50@300 per bu.

Rea & Witzig.

No More Flour Matte in Lyons 
. Lyons, June 15.—F or the first time 
in fifty-nine years flour is not being 
made in Lyons, the flouring mill of 
J. Hale & Sons being closed and 
everything in readiness to move to 
Ionia where they will continue the 
business.

The first mill was erected in Lyons 
m 1856, standing between the homes 
of L. H. Hale and W. H. Sherwood. 
The mill was then run by steam. In 
1856 Daniel Ball, of Grand Rapids, 
owning considerable real estate in 
Lyons, proposed to build a dam. The 
citizens of the village and the farm
ers hereabouts raised $8,000 which 
was expended in building the dam 
part way across the river where the 
work stopped. This improvement 
was later finished, and the grist mill 
was moved to its present site in 1858. 
Nine years later, in 1867, two broth
ers, Jonathan and Jack Hale come to 
Lyons from Pontiac and bought the 
mill, which they operated for many 
years. About the year 1900, the two 
sons of Jonathan Hale, Lewis H. and 
Elmer B., purchased the interest ot 
Jack Hale; the firm name being 
changed to J. Hale & Sons, by which 
it has been known since.

The firm of J. Hale & Sons owned 
about two-thirds of the local water 
power until about a year ago when 
they disposed of their interest to the 
Commonwealth Power Co., and at 
once commenced the erection of a 
modern mill at Ionia. The new plant 
is built entirely of vitirfied brick, the 
main building being 30 x 58 feet, four 
stories above the ground and the 
basement. There is also a warehouse 
of a story and a half 40x80 feet. 
The mill is one of the -most modern 
and up-to-date in the State and has 
a capacity of 300 barrels of flour and 
fifty barrels of graham per day.

Pleasant Word From Secretary Potts.
Chicago, June 15.—It is becoming 

more and more apparent to me that 
the allied organizations, the Michi
gan Pharmaceutical Travelers’ Asso
ciation and the M. S. P. A. are be
coming better acquainted and their 
closer relations should be promoted 
in every way possible. Get better 
acquainted with the retail druggist.
If you treat him fairly, you will make 
a strong and sincere friend who can 
not help but be useful to you in your 
business career. If you are a new 
man in the work, do not be incensed 

► against the retail druggist when you 
cannot convince him that you are not 
offering him a white elephant, because 
later, when you become better ac
quainted, if your offer is a good one, 
you will sell him and everything will 
be upon a satisfactory basis.

Thomas H. Potts.
Secretary N. A. R. D.

The Railway Age Gazette is authority 
for the statement that the close of the 
fiscal year of 1915 will see one-eighth 
of the railroad mileage of the United 
States in the hands of receivers. This 
is a total approximately of 30,500 miles. 
The present total mileage is about 248,- 
000. In 1896 the total mileage of roads 
in the hands of receivers was 30,475 
but at that time the total mileage of 
roads operated was much smaller than 
it is to-day.

If we could only settle our bills 
by paying compliments!

B U S IN E S S  C H A N C E S .

Some men who boast that they pay 
as they go never manage to get very 
far.

Stock lad ies ’ an d  m en’s clothing: and  
shoes m  b e s t  su g a r-b e lt sec tion  of M ich
ig an  15,000. S tock  can  reduce  to  $3,500. 
Low  expenses; live business. S ickness 
re a so n  fo r selling. A ddress 225, care  
T radesm an ._____  225

T w o-do lla r h a t  s to re , an d  re n o v a tin g  
P la n t  in  connection , fo r  sale. L ive c itv  
25,000. W ell-e stab lished , m ak in g  v e ry  
good m oney. E v e ry th in g  u p - to -d a te ;  no 
old stock . A  life tim e  opp o rtu n ity . In -  
jo ic e  a b o u t $2,000. H u rry ! B e rn ie rs ’ 
$2,00 Hat S tore, F a rg o , N . D ak . 226
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here fM
the opportunity you have looking 
W a ^^h ^^m M x ^S h c m n g P la n  
w vet voupart of the Manufacturers'

to i
your own store.

How often have yotr said to the sales representative of some big house, 
“W hy can’t I get some of th is money you are spending for advertising?”

Here is the answer to your question:
By adopting the United Profit-Sharing Plan and packing United Profit- 

Sharing Coupons w ith their goods, manufacturers of

y  ADVERTISED MERCHANDISE
Goods popularized by consistent use o f libera l Magazine and Newspaper - 

Space, B il l  Boards and Street Car Displays 
are how sharing their advertising appropriations directly with YOU!

Profit-Sharing is  the new idea for helping you win home trade in your 
own neighborhood'.

Y o u  c a n n o t afford  to  o v e r lo o k  th e  b en e fit o f th is  p lan  
It costs you  nothing.
It does n o t detract from  the quality of the goods.
It is d ie manufacturer’s w ay of reaching your custom ers 

through you .„  c  ,
It keeps trade com ing back again.

Over fifty-tw o per cent, of the really profitable business which you ought 
to  be getting to-day is going to  mail-order and wagon merchants!

You know this. Mr. Merchant. That's w hy you ought to welcome any 
force which w ill sw itch th is business back to you, where it belongs.

It costs m oney to advertise^ and advertising is very effective; but United 
Coupons are most effective as the clincher of all advertising and link all adver
tising to your store, because they go to the people who want them. They ad
vertise YOU in your home town and brand your store as being up-to-date and 
progressive. w ; _

PEOPLE W ANT GOODS CONTAINING

Make yours the 
store the people 
want to  trade a t

U N I T E D
P R O F I T - S H A R I N G

C O U P O N S
Sell the people 
the goods they 
want to  buy

* Write us to-day for list of Profit-Sharing Goods and get your name on 
j our list to receive the latest news about these valuable coupons and how they

w ill help you to w in more trad%/.

U n i t e d  P r o f i t - S h a r i n g  Corporation
44 W est 19th Street, N ew  York C ity

T J' / , . -„V • ; ;
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THE BEST
piece of goods 
an y  d e a l e r  

can hand over 
th e  c o u n t e r .

Baking  P ow der
The best a t any price. 
Free from adulteration.
It will pay yon to push K C

Jaques Mfg. Co., Chicago

F or T ost. 
C offee  o r

Cocoa.

Franklin 
Dainty Lumps

(SM A LL C U B E S O F SU G A R )

T ell you r custom ers about th ese d a in ty  lit t le  
lum ps o f pure cane sugar— sm all enough to  sw eeten  
Tea, C offee, e tc ., w ith ou t w aste; sm all enough to  d is
so lv e  qu ick ly; d a in tily  packed in  sealed F ranklin  
Cartons; superior in  ev ery  w a y  to  old s ty le  lum p  
sugar.

' W k  and 2-lb. Cartons, 48 lbs. to the Container.
Made from Sugar Cane. F u ll W eight Guaranteed.

Thè FRANKLIN SUGAR REFINING COMPANY
PHILADELPHIA

Sales Tell the Tale
You can sell more

than  a n y  other k ind  because it  burns 20 per cen t, brighter 
and 20 per cen t, longer th an  a n y  other o il. w ith ou t an y  
odor or charring th e  w ick . T herefore it  is  m ore econom - 
ica l and sa tisfa c to r y  to  th e  consum er.

greater profit f o r ^ o u ^  ^  m °™  P ei?e c tlo n  0 i l  than  an y  oth«r kind because it  m eans larger sa les and

BE THE FIRST

Full particulars at any of our distributing stations.

S T A N D A R D  O IL C O M PA N Y
o f  Ind iana

, C H IC A G O  ; • U . S . A .


