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Cbree Songs
Sing me, thou Singer, a song of gold!

Said a careworn man to me:
So I sang of the golden summer days,
And the sad, sweet autumn’s yellow  haze,
T ill his heart grew soft and his mellowed gaze 

Was a kindly sight to see.

Sing me, dear Singer, a song of love!
A fair girl asked of me:

Then I sang of a love that clasps the Race, 
Gives all, asks naught—till her kindled face 
Was radiant with the starry grace 

Of blessed Charity.

Sing me, O Singer, a song of life !
Cried an eager youth to me:

And I sang of the life without alloy,
Beyond our years, till the heart of the boy 
Caught the golden beauty and love and joy  

Of the great Eternity.
—Edward Rowland Sill.
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H. LEONARD &  SONS
Announce the Opening of Their

T oy &  Fancy Goods 
Department

(W holesale Only)

Without boasting we can say that not a wholesale store 
this side of New York offers a larger or better assortment of

Holiday Merchandise
for your inspection. In our newly refitted salesroom we 
are now showing thousands of the best sellers in

T o y s , D olls and Fancy G oods 
Ghinaware, Cut Glass, Silverware, C locks  

Gas and Electric Portables 
T oilet A rticles, Brass Goods, H ouse Furnishings, Etc.

all marked in plain figures to sell at popular prices.
DON'T FAIL to ask for catalogue or to visit our store in 

person.
OUR IMPORTED LINES are, with a few  exceptions, all in 

stock now.
Last Fall we were one of the few  importers who DE

LIVERED EVERYTHING SOLD and we are now ready to do the 
same. Don't make a mistake, but place your orders where 
they will be filled as expected, i. e. at the well known

H. LEO N A R D  & SONS
Cor. Fulton and Com m erce G R A N D  RAPIDS

D O  Y O U  K N O W  T H A T
TH E

Heystek &  Canfield Co.
161-163 Commerce Avenue 
Grand Rapids, M ichigan

not only is the largest wholesale wallpaper house 1 
in Michigan, but has an established reputation over 1 
the United States and Canada as |
The Big Job-Lot House

We have the pick  of the wallpaper lines of seventeen 
of the best factories in the world. When you buy 
from factory salesmen you see only one or two lines.
When there are any big job-lots available, nobody 

1 can beat us to them. And we are just as strong on 1
| Paints, Brushes, Oils and Leads |

Buy from your neighbor and get neighborly 
service, care and appreciation.

Heystek & Canfield Co.
161-163 Commerce Ave., Grand Rapids

Try us for co-operation—that means dollars to you

Pere M arquette R ailroad  Co.
DUDLEY E. W A T E R S , PA U L H . K IN G , R eceivers

FACTORY SITES
A N D

Locations for Industrial Enterprises in 
Michigan

The Pere M arquette Railroad runs through a territory peculiarly adapted by A ccessibility, 
excellent Shipping Facilities. H ealthful Climate and Good Conditions for Heme Life, lor the 
LOCATION O F INDUSTRIAL ENTERPRISES.

First-class Factory Sites may be had a t reasonable prices. Coal in the Saginaw Valley 
and Electrical Development in several parts of the S tate insure Cheap Power. O ur Industrial 
D epartm ent invites correspondence w ith m anufacturers and others seeking locations All in
quiries w ill receive painstaking and prompt attention and w ill be treated as confidential.

Address GEORGE C. CO NN,
Freight Traffic Manager,

Detroit, Michigan

„ Eat Plenty of

m m k  Bread
It s  Good 
for You

The Best Bread is 
made with

Fleischmann’s Yeast

S N O W  BOY F R E E !
For a limited tim e and subject to  withdrawal w ithout advance notice, w e offer

SNOW BOY WASHING POWDER 24s FAMILY SIZE
through the jobber—to Retail Grocers 

25 boxes @ $3.60—5 boxes FREE 
10 boxes @ 3 .60—2 boxes FREE 

5 boxes @ 3.65—1 box FREE 
2 yz boxes @ 3.75—% box FREE

F. O. B. Buffalo: Freight prepaid to  your R. R. Station in lots not less than 5 boxes.
AH'Orders at above prices m ust be for immediate delivery.
This inducem ent is for NEW ORDERS ONLY—subject to  withdrawal w ithout notice.
Order from your Jobber at once or send your order to us giving name of Jobber through 
whom order is to  be filled. Yours very truly ,

J*"“*ry '•,9'5' Lautz Bros. & Co.
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TO BEAT T H E  PA R C EL PO ST
In their efforts to offset the effects 

of the parcel post system to coax 
small trade center patronage to the 
great mail order establishments in the 
cities, one hundred Colorado Springs 
retail dealers have for the past sev
eral weeks been making semi-weekly 
promotion excursions by automobile 
into the various parts of their trade 
territory  in accordance with a plan 
which is worth considering by some 
larger places in the direction of pro
moting closer trade relations.

Twenty cars have regularly been 
employed and the hundred boosting 
Colorado Springs dealers aim to call 
upon every farmhouse and make 
friends of the farm er and his family, 
instill in their minds thoroughly the 
doctrine of home trade.

W hile the primary object of these 
trips is to meet the people and estab
lish friendly trade relations between 
them and the stores owned by the 
merchants from Colorado Springs, 
yet the Colorado Springs Chamber of 
Commerce is represented by able 
men who are really conducting a 
campaign in the larger interest of 
Colorado Springs as well as the farm
ing community for many miles 
around.

British submarines in the Baltic 
have recently been accounting for 
German merchant ships to a degree 
comparable with the achievements of 
the so-called German “blockade” of 
Great Britain which made the Kaiser 
the laughing stock of the world. For
merly there was dissatisfaction in 
England with the supposed failure of 
the undersea boat to do its share 
against Germany. I t took some time 
for the public to recognize that the 
submarine cannot be sent against 
coast batteries or fenced-in harbors. 
In the North Sea there are no hostile 
ships, war or merchant, for the 
British submarine to strike at. It is 
different in the Baltic, which is the 
principal highway for such sustenance 
as Germany still draws from Sweden, 
the only country in N orthern Europe 
which will sell Germany a dollar’s 
worth of goods. On the naval side 
it is apparent that if the British can

get enough undersea boats into the 
Baltic, the German fleet may be held 
almost as closely to the Eastern end 
of the Kiel Canal as to the North Sea 
end. It is a problem of getting the 
submarines through the difficult wa
ters of the Scandinavian narrows. 
Once in the Baltic, the British boats 
can operate, of course, from Russian 
harbors. The signs indicate that they 
have already played their part in the 
defence of Riga and hardly a day 
passes that they do not send several 
German m erchantmen to the bottom. 
The Baltic offers the real challenge 
to British aggressiveness in subma
rine warfare. It may be harder for 
the boats to get into the landlocked 
sea than for the Germans to get out 
into the North Sea and the Atlantic, 
but once on the spot, the British boats 
can operate more easily than their 
opponents.

Col. Goethals is quoted as having 
now said that he has made prepara
tions to remain six months at Pana
ma, or longer if necessary. Merchant 
shipping has been advised to recon
struct its routes based on immediate 
use of the Canal. The loss to com
merce is one to be measured in mon
ey and tem porary dislocation, and 
there can be no question that the 
problem of Culebra will be approach
ed without stint of energy or funds. 
But to the naval authorities at W ash
ington the situation at Panama has 
a special meaning. Among the great 
arguments for the Canal was its role 
in increasing the strength of our fleet. 
For a time, in fact, in the course of 
the long debates about the fortifica
tion of the Canal, the commercial 
side was almost lost amidst the prob
lems of naval strategy. To-day the 
naval strategists have to face the un
certainties of Culebra. They cannot 
lay their plans without the fear of a 
total upset by a blocking of the Canal. 
Already in the dispatches from W ash
ington dealing with the question of 
naval preparedness there is an in
timation that the new proposals will 
be based on the principle of a sep
arate fleet for the Atlantic and the 
Pacific. Here is a factor which enters 
more immediately into the general 
problem of preparedness than any 
$5,000,000 laboratory for inventions 
surrounded by a high brick wall.

The Federal Reserve Board has 
shown just the kind of judgment and 
competency that has been hoped for 
from it, in declining to approve the 
recommendation that had been made 
by President Wilson, with the backing 
of Secretary McAdoo, for the estab
lishment by the Federal Reserve banks 
of joint agencies in leading cities of 
South and Central America. A pro
ject of this kind presents obvious al-

lurem ent; the idea of mobilizing vast 
financial power for the extension of 
trade in a region of expanding pos
sibilities is on its face highly a ttrac
tive. “The combined capital stock 
and resources of our Federal Reserve 
banks,” said Secretary McAdoo in i 
report accompanying the President's 
letter, “utilized in this way for the 
extension and promotion of our for
eign commerce, would give them un
rivalled financial power.” The Fed
eral Reserve Board, however, sees, in 
the utilization of the combined funds 
of the Federal Reserve banks for 
“pioneer work” of this kind, a diver
sion of the resources of the system 
which, in view of the fluctuations of 
exchange and of other circumstances, 
would tend to impair the strength of 
the system. The Board also points 
out that in consequence of the re
strictions under which the Federal 
Reserve banks arc necessarily oblig d 
to act, they would not be in a position 
to compete successfully with the in
dependent banks or branch banks es
tablished by European nations in 
Latin-American countries. The Board’s 
proposal that the Federal Reserve act 
be amended so as to perm it member 
banks to co-operate for the purpose 
of jointly owning and operating for
eign banks appears to meet the situa
tion admirably, and has the concur
rence of Secretary McAdoo.

It affords the Tradesman much 
pleasure to be able to present the 
tabulated statem ent on page 6 of this 
week s issue, showing the increased 
protection which will be afforded the 
merchants of Michigan who are forc
ed to resort to garnishment process 
after Jan. 1. The table is a most in
teresting one and reflects credff on 
the accuracy and thoroughness of the 
compiler, who is hereby thanked fot 
his generous leference to the Michi
gan Tradesman for the part it played 
in securing this concession from tile 
Legislature of 1914.

The G. R. & I. announces that it 
is on the verge of a car famine. It 
might not be a bad idea for the m an
agement to transfer some of its old- 
time and out-of-date passenger coach
es to the freight service, substituting 
modern and sanitary passenger 
coaches therefor.

W aldron E. Stewart, who recently 
resigned his position in the First Na
tional Bank of Hillsdale, has been ap
pointed assistant National bank ex
aminer, under H. C. Backman, and is 
making his first trip under the ap
pointment this week.

The directors of the First State 
Bank of Alma have purchased the 
Bank of El well of Ealy, Slocum & 
Hudson.

Status of the Bean Market.
The bean market is in rather a 

peculiar state just at this time. There 
are very few beans moving in Mich- 
igan, even though we are now about 
three weeks later than usual with the 
threshing, and many of the reports 
that have been sent out by some of 
the dealers are more or less mislead
ing. Threshing reports that we have 
up to date run all the way from 
eleven bushels to the acre up to twen
ty-seven and, while some territories 
are more or less damaged, as an aver
age over the State, it looks as though 
there would be plenty of beans to go 
around and the price right now is 
fully 75c@'$l per bit. too high.

These conditions in Michigan have 
permitted California to contract and 
sell beans to wholesale grocers who 
ordinarily buy them from Michigan 
and would not be at all surprised to 
find some of our Michigan people 
with the beans on their hands and 
their trade supplied by California and 
New York State when we get ready 
to move our crop. E. L. Wellman.

Death of Long-Time Local Grocer.
E. J. Herrick, who was engaged in 

the grocery business on Monroe 
avenue for twenty-six years, died at 
his residence in this city last Satur
day and was buried Tuesday. Mr 
Herrick was born at Twinsburg, Ohio. 
April 2:>. 1844, and was the ninth child 
of a family of ten. His death re
moves the last survivor of the orig
inal Herrick family which came from 
the East when the W est still was an 
almost new country. In 1869 he was 
married to Emma A. Terrell, who 
survives him. There was one child. 
Ena, who was drowned at O ttaw a 
Beach in 1897. Mr. Herrick was a s
sociated with the Masonic fraternity 
being a Knight Templar, a member 
of De W itt Clinton consistory, Colum
bian chapter, R. A. M. and Salad n 
temple, Nobles of the Mystic Shrine.

Charles M. Heald, who will be re
membered through his former resi
dence in Grand Rapids, while general 
m anager of the Chicago & W est 
Michigan, and Detroit, Lansing & 
Northern Railways, and who is now 
President of the United T ransit Co., 
in Buffalo, is a candidate for City 
Commissioner in Buffalo. In the re
cent primary election there were for
ty-seven candidates and he. was one 
of eight to be selected, having re
ceived the fourth largest vote. The 
final outcome will be determined by 
regular election, at which time four 
of the eight will be elected. Mr. 
Heald’s friends in Grand Rapids and 
Michigan will be delighted to learn 
that he has been thus honored by the 
city of his adoption.
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UPPER PENINSULA.

Recent News From the Cloverland of 
Michigan.

Sault Ste. Marie, Oct. 18—J. W . 
Sterling, for the past two years pro
prietor of the Sterling grocery store 
in the west end of the city has sold 
his stock to F. Falcone, who has here
tofore conducted a grocery store al
most across the way from Mr. Ster
ling s stand. Combining these two 
stores into one will mean a much 
larger business for Mr. Falcone, who, 
however, is fully equipped to take 
care of the increased trade. Mr. Ster
ling will now devote his time to his 
duties with Uncle Sam.

A. Harris, form erly in the grocery 
business at Gilchrist, has sold his 
place of business to Mrs. Loyd Pren
tice. Mr. H arris has returned to 
Minneapolis, his former home.

The Quay mill, at Moran, closed for 
the season last W ednesday. I t  may 
possibly open up again during the 
sleighing season, which will mean 
much to Moran, this being one of the 
principal industries there.

Looks as though it will be some 
time before the tourist business in 
Mexico will amount to much.

Mrs. Jennie Cameron, of Manis- 
tique, who for the past year has been 
conducting the Cameron cafe, has 
sold the business to W. S. Bayliss, of 
Newberry, who will conduct the res
taurant hereafter.

The many friends of Dr. Yale are 
pleased to see him out again, after 
eight weeks at the hospital, where 
he underwent a serious operation. 
The doctor is one of the Soo’s popu
lar athletes and his presence was 
greatly missed at the “Y” gymnasium 
where he was the leader.

St. Ignace is to have a new dry 
goods store in the Mulcrone block, 
next to the Butterfly theater, which 
is now being remodeled. The new 
proprietor is to be Max Steinberg, of 
New York. The new place will be 
called the St. Ignace Bargain Store. 
This indicates that St. Ignace must 
be growing.

Europe, after lingering for many 
years on the verge of war, is making 
ra ther a lame struggle to get headed 
toward the verge of peace.

George Benoit, claiming to hail 
from Munising, created some excite
m ent here last week while indulging 
too freely in joy juice, when he was 
found in a paralyzed condition with 
the butcher knife in his hand and 
poison in his pocket. A fter the nec
essary rest, he stated he was not tired 
of life and was unable to account 
for the condition in which he was 
found. He was only obliged to con
tribute the usual drunk charge to the 
court.

A. R. W aterbury, the popular clerk 
in the U. S. customs department, is 
at present enjoying a ten day vaca
tion.

The busiest people in the country 
are the farmers around Dafter at the 
present time, as they are having the 
fight of their lives try ing  to save the 
grain harvest. Owing to the amount 
of wet weather they cannot run their 
binders in a good many of the fields 
and the mowing machine has to be 
brought into use. The old-time cradle 
has been used by some, but binding 
by hand has become very nearly a 
lost art. Only a few know how to 
make the band and tie the sheaves 
successfully. They are an optimistic 
bunch, however, and are thankful that 
it is not worse.

W arren Bailey, Sr., the well-known 
lumberman at Drummond, had the 
m isfortune to lose his purse contain
ing $35 last Monday, but as Drum 
mond is noted for its honest people, 
Mr. Bailey’s chances for the return 
of his purse are favorable.

The Presbyterian Synod was enter
tained at the Soo last week and from 
all accounts they had an enjoyable 
time. The ministers were shown

about tfye city and surrounding coun
try  and were much delighted with 
the Soo.

Houghton has just discovered that 
it has a new inventor in its midst, 
as one of the leading m erchants there 
has invented a device to keep the 
radiator in his auto from freezing 
during the_ night. He borrows his 
wife’s curling iron on cold nights, 
screws its plug into the electric light 
socket in his garage, inserts the curl
ing iron into the intake of the rad
iator and goes to bed and forgets 
about it until the next morning, when 
everything is in readiness for an 
early start.

Fire Marshall C. N. Dewey, of Iron 
Mountain, has completed a fire in
spection about the city and was well 
pleased with the general conditions 
here. He states he is appreciative of 
the co-operation which he has been 
shown by local residents. He was 
the guest of our Fire Chief, Armour 
Taylor, while here.

W inter lumbering operations have 
begun at Hessel. H. P. Hossock & 
Co. are putting in new camps which 
will be located about four miles north 
of Prentiss Bay. The men are now 
cutting the roads and a good winter 
is looked for.

I t is about time that the hunters 
were getting busy at Skanee, and it 
will probably be good news to the 
Saginaw hunters having their hunting 
lodges in that section of the copper 
country to know that the bears are 
said to be so_ numerous that they are 
causing considerable damage to the 
orchards this season and the farmers 
have united to exterminate them. The 
bears take the apples and then vir
tually ruin the trees by breaking the 
limbs. E rnest Nelson killed the first 
bear and cub last week.

The W oods Craft Shop at the 
Snows has now on sale a valuable 

.map for anyone interested in real es
tate m atters in that locality. The plat 
was surveyed by Fred H. Loud, of 
the property known as the Fishery, 
belonging to Anthony Hamel.

J. Carr, of Saginaw, left last week 
for Gladstone, where he will relieve 
N. J. LaPine for the next two weeks, 
representing the Cornwell Company. 
Mr. LaPine will spend his vacation 
on his large farm in Canada.

The continued wet weather of late 
has put the roads of Chippewa coun
ty in poor condition, spoiling much 
of the enjoyment of the autoists.

A good many real nice men will 
display murderous instincts when it 
comes to  killing time.

The corner stone of the new Soo 
high school was laid last Tuesday 
afternoon. Superintendent E. C. 
Hartwell, of the city schools, made a 
brief address in opening the cere
monies, reviewing the progress made 
by Michigan in advancing education
al opportunities. He then presented 
County School Commissioner Easter- 
day, who made the address of the 
day. Mr. Easterday is known as the 
grand ‘“old man of the Soo, having 
spent fifty-one years among us, and 
is the oldest living man in the Soo 
who has been deeply interested in the 
educational and moral advancement 
°f the city. His address was remark
able and a large crowd listened to 
same with much interest. The Soo 
high school, when finished, will be 
the best in the U. P. and one of the 
best in the State.

Wm. Cadreau, one of the best 
known and most skillful chefs in the 
Northwest, has re-opened the cafe in 
connection with the Grand buffet on 
Ashmun street. The Grand buffet for 
a number of years was one of our 
principal eating places for business 
men. The place has been refurnished 
and put in good condition.

Jason Pinder & Son have opened 
a confectionery store at 119 Portage 
avenue, where they expect to carry 
a full line of confectionery. Mr. Pin
der and son are both well-known

hustlers and will undoubtedly make 
a sucess of the new venture.

The only time business and pleasure 
will mix is when a man makes pleas
ure of business.

The early closing of navigation be
tween Chicago and upper lake points 
is causing much inconvenience with 
the St. Mary River trade, who have 
usually depended on getting their 
winter supplies shipped in via rail to 
the Soo and reshipped by stage.

Robert D. Mansfield, who died at 
the Soo hospital last week, was one 
of the prominent marine men of the 
Great Lakes and well-known in ma
rine circles. He was a young man 30 
years of age and, previous to an at
tack of appendicitis, had been enjoy
ing good health. Dr. Becker, an em
inent specialist was brought here 
from Cleveland, but his services were 
of no avail. The deceased is survived 
by a widow and six-year-old child. 
The remains were taken to Cleveland 
for interment. William G. Tapert.

The New President of the Ohio As
sociation.

Chicago, Oct. 18—I am attaching 
herewith a programme of the six
teenth annual convention of the Ohio 
State Retail Grocers and Meat Deal
ers Association, also a picture of E.
O. Snyder, who was elected President 
of the Association by unanimous vote. 
As I happen to be well acquainted 
with Mr. Snyder, I thought perhaps 
the facts concerning his business 
career would be interesting to you 
and that you might care to build a 
little story about them to run in your 
paper.

Mr. Snyder was born June 30, 1879, 
at East Ringold, Ohio. His early 
life was spent on a farm, but he be
came associated with his father in 
business at the early age of 17 years, 
at Cedar Hill, Ohio, at which point 
they conducted a general store.

Mr. Snyder has resided in Colum
bus about sixteen years. He was in 
business with his father about two 
years before deciding to strike out 
for himself. His first store was at 
the corner of Main and Eighteenth 
streets, Columbus, and he has been 
at his present location at Wilson and 
Main streets, for the past nine years.

Mr. Snyder was first elected a di
rector in the Columbus Association, 
and then President. He served as 
President of the Columbus Associa
tion two years. Prior to this he was 
made a director in the State Board 
and two years ago, at the convention 
in Cleveland, was made Vice-Presi
dent of the State organization.

Mr. Snyder has always been a very 
active organization man, giving a 
great deal of his own time and money

E. O. Snyder.

in prom oting the welfare of associa
tions in towns adjacent to Columbus. 
During the past year he has been verv 
successful in organizing work, having 
organized eight out of the fifteen new 
associations which were installed in 
the State during the present year.

Mr. Snyder is a very active man 
in different business organizations in 
Columbus, particularly in the Cham
ber of Commerce and the Rotary 
Club. He is one of the directors oi 
the Chamber of Commerce of Colum
bus.

If the foregoing short sketch is of 
any value to you as a news item I 
will be glad to have you use it, or 
you can rebuild it to suit yourself.

C. J. Callin.

Hand and Power Feed Cutters 
“Dick Famous Line’
We carry a 
complete stock 
of these machines, and a 
full line of repairs. This 
means instant service for 
our customers.
For over 4 0  years this 
line has been the stand
ard.
Get Our Dealers' Proposition.

W hy not get your share of this business?
No. 4-D Power C utter

And Remember: We stand back of you on every machine. Send for our book 
giving first hand information from satisfied dealers and users.

Clemens & Gingrich Co.
Distributors for Central W estern States

Grand Rapids, Michigan
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Passing of William Wallace Peirce, 
of Moline.

William Wallace Peirce, one of the 
pioneer merchants of W estern Michi
gan, is dead.

Mr. Peirce was born in Alleghany, 
Potter county, Pennsylvania, Oct. 15, 
1848, and died Oct. 13, 1915. His 
father, Jam es Peirce, was an own

W M . W A L L A C E  P E IR C E  

cousin of W ilbur F. Storey, who con
ducted the D etroit Free Press during 
the war and afterwards owned and 
published the Chicago Times. Be
ginning his education in the country 
schools of his native place, Mr. Peirce 
moved with his parents to Alfred, 
New York, where he attended Alfred 
University during his later boyhood. 
W arren N. Fuller, Secretary of the

M I C H I G A N

Tradesman Company, was a playmate 
and schoolmate of the deceased, both 
in Pennsylvania and New York.

Mr. Peirce came to Allegan county 
with his parents Oct. 17, 1866. At an 
early age he entered the mercantile 
business, first conducting a store at 
Dutton, later in Grand Rapids, and 
then moved to Moline, where he own
ed and conducted a general store for 
twenty-five years.

Mr. Peirce was married June 8, 
1883, to Miss Ora McConnell, who 
died June 12, 1893. The only sur
viving relatives are a daughter, Mrs. 
William E. Sawyer, of Grand Rapids, 
and a sister, Mrs. J. F. W ademan, of 
Moline.

Mr. Peirce was a man with rem ark
able energy and concentration of pur
pose. He did well whatever under
taking he was engaged in and was 
successful in his business pursuits.

Mr. Peirce was reserved in tem
peram ent and a man of few words. 
He held himself to a strict account
ability to the performance of any 
promise he made and he enjoyed the 
respect and confidence of all with 
whom he was engaged in trade.

Mr. Peirce suffered a mental break
down in 1902 and from that time until 
his death he was a private patient in 
the State hospital at Kalamazoo.

Mr. Peirce was fond of out door 
sports. He enjoyed shooting and 
always had some choice bird dogs in 
which he took a great deal of pride. 
He was also a great admirer of fine 
driving horses. At the time of losing 
his health he owned a string of four
teen standard bred horses, some of

which were considered very speedy.
In politics he was a Democrat and 

was elected to various offices in his 
community. He was postm aster at 
Moline for many years.

The funeral services were held at 
Moline Oct. 15, the interm ent being in 
the D orr cemetery.

Leisure Hour Jottings From Jackson.
Jackson, Oct. 19—Posts are being 

installed for the boulevard lighting 
system in our city. Of course, Jack- 
son always did have a m etropolitan 
main street and these new lights will 
dress it up in a fitting manner.

The city press announce that the 
police department is receiving a shak
ing up after some of them tried shak
ing each other.

E. A. Well man, the Florton m er
chant, visits Jackson once a week. 
He finds here a good m arket for his 
produce. He says his son, Sereno, is 
back to the Agricultural College, at 
Lansing, again this year, but from 
what we know of the young man we 
prophecy that he will not be a farm 
er. He is going to make good along 
other lines.

The Central State Bank is laying 
the foundation for a sky scraper on 
Liberty Square which, when complet
ed, will be its new home.

We are glad to know of the where
about of E. L. Day through the col
umns of last week’s Tradesman. He 
has been out of the city so much we 
could not keep track of him.

E. G. Tompkins went fishing Sat
urday and told his wife to purchase 
no meat for over Sunday. His inten
tions were all right, but the family 
had to fast.

It has been intimated by some 
that Jackson Council is making 
preparations to have the Grand Coun
selor here and initiate one of the

largest class ever some time during 
the winter.

The Jackson Retail Grocers’ Asso
ciation is planning for a pure food 
show in the late winter. This will be 
a real show and Will Burris is being 
considered as general manager.

Church & Broas, of Albion, have 
erected a warehouse in the rear of 
their store. These people know how 
to use their space to the best advan
tage and are always figuring on the 
greatest volume of business with the 
fewest steps possible. And they have 
some business, too.

Jim Grace is one of the firm of 
Grace Bros., Marshall. He bought a 
new car early in the summer. Now 
that winter is fast approaching, Jim 
says he has not neglected business at 
all for the car. It really looks as if 
the car had made him better for busi
ness and brought a new enjoyment in 
his life, after twenty-five years of 
hard work behind the counter.

.J- A. Moore, local manager for the 
National Biscuit Co., is looking like 
himself once more. Jay’s health was 
poor for several months, but his 
friends are glad of the rapid improve
ment he has made lately.

W illiam Pickell has built up a large 
trade in Jackson and tributary towns 
on flour manufactured by F. W. Stock 
& Sons, Hillsdale. He ships several 
carloads in here each month and says 
that business is still coming his way. 
This business, in the future will be 
handled through the warehouse of 
Frank S. Ganiard.

The Jackson fans all bet on the 
Red Sox and they will burn coal this 
winter. Spurgeon.

OILED CLOTHING
-------JOBBERS-------

COATS— PANTS-HATS
Write for Catalog

Chas. A. Coye, Inc. 
Grand Rapids, Mich

mmf

Push Dandelion Brand Butter Color Now
The season for heavy sales of DANDELION BRAND BUTTER COLOR

is approaching.

D A N D E L IO N  B R A N D  B U T T E R  C O LO R
Now when pasturage is becoming scanty be sure to keep a full stock of the reliable 

DANDELION BRAND BUTTER COLOR

A

W e guarantee that Dandelion Brand Butter Color is 
PURELY VEGETABLE and that it m eets the FULL 

REQUIREMENTS OF ALL FOOD LAW S, ST A T E  A N D  
NA TIO NAL.

WELLS & RICHARDSON CO.
BURLING TO N, VER M O N T  

And 200 Mountain St., Montreal, Canada

The co lo r w ith
Butter [olor

th e ¿olden shade
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Movements of Merchants. 
Kalkaska—Mrs. W illis Goddard has 

engaged in the millinery business.
Manton—Charles Badman succeeds 

Anton Schleif in the meat business.
Shepherd—Charles M. Judy suc

ceeds Fred Perkins in general trade.
Milan G. C. Joslyn & Co. have 

opened their new bakery and lunch 
room.

Scottville—Charles Lair succeeds 
A rm strong & Lair in the blacksmith 
business.

Alpena—The Cronin Co. has pur
chased the stock of the Reynolds Dry 
Goods Co.

Crescent—A. J. W hite & Son have 
closed their sawmill and removed to 
W oodson, Va.

Newberry—Charles Sheer has open
ed a dry goods and clothing store on 
Newberry avenue.

Saranac—Harwood & Adgate suc
ceed the H. J. Houseman Estate in 
the grocery business.

Alma—C. H. Smith has sold his 
bakery to J. B. Oberlin, who will 
continue the business.

Lawrence—I. E. Roots, who con
ducts a bakery at Decatur, has open
ed a branch bakery here.

Ionia—H erbert Buxton, coal and 
wood dealer, has closed out his stock 
and retired from business.

Evart—The E vart Hardware Co. 
has uttered a trust m ortgage to David 
Rorison to secure creditors.

Negaunee—John Lisa, who con
ducts the City bakery, has opened a 
branch bakery a t Ishpeming.

Howell—H enry J. Sweet has sold 
his grocery stock to Sam Curran, 
who will continue the business.

M anton—M. E. Arnold, recently of 
Fife Lake, has opened a bakery under 
the style of the Manton Home bak
ery.

Lapeer—Benjamin Ross has opened 
a grocery and dry goods store on 
the east town line in Arcadia town
ship.

Three Rivers—Floyd Havens has 
purchased the B. A. Goff store build
ing and grocery stock and has taken 
possession.

Holland Misses Lulu Zwemer and 
Stella Gerard have formed a copart
nership and opened an art store on 
Pine avenue.

Gilchrist—Mrs. Lloyd Prentice has 
purchased the A. H arris stock of gen
eral merchandise and will continue 
the business.

Alma—Miller Bros, have opened a 
meat market in connection with their 
grocery store, under the management 
of Roy Miller.

Greenville—F. W. Buse has sold 
his stock of bazaar goods to Perry

Nelson, recently of Ionia, who ha* 
taken possession.

Iron River—B. Bloch, recently en
gaged in general trade at Wausaukee, 
Wis., will open a departm ent store 
here about Dec. 1.

Kalamazoo—The Kalamazoo Sta
tionery Co. has taken over the pa- 
peterie departm ent of the Lee Paper 
Co., at Vicksburg.

Alanson—Frank Eldred, recently 
of Petoskey, has taken over the R. 
L. Myers grocery and feed stock and 
will continue the business.

Traverse City—Fairbrother & Ober- 
shaw, grocers, have dissolved part
nership and the business will be con
tinued by Fred G. Fairbrother.

Bronson—George Robinson, who 
conducted a grocery store here for a 
number of years, died at his home 
Oct. 13, following a long illness.

Richmond—R. C. Morish, of Fl'nt. 
has purchased the billiard parlor, ci
gar and confectionery stock of J. A. 
Miller and will continue the business.

Petoskey—George Doherty has pur
chased the C. E. Sullivan grocery and 
meat stock and will continue the busi
ness under the style of Doherty & 
Co.

Pinckney—W. H. Guthrie, recently 
of Marion, has purchased the W allace 
W. Barnard stock of general m er
chandise and will continue the busi
ness.

St. Ignace—Max Steinberg, of New 
York City, has opened a dry goods 
store in the Mulcrone building under 
the style of the St. Ignace Bargain 
store.

W hitehall—A. M. Leighton has sold 
his dry goods stock and fixtures to 
Charles Levison, who has removed it 
to Petoskey and will continue the 
business.

Caro—The Caro E levator Co. has 
been incorporated with an authorized 
capital stock of $1,000, of which 
amount $500 has subscribed and $250 
paid in in cash.

D etroit—The Jensen Drug Co. has 
been incorporated with an authorized 
capital stock of $15,000, of which 
amount $12,500 has been subscribed 
and paid in in cash.

D etroit The Garfield Pharmacy 
has engaged in business with an au
thorized capitalization of $3,500, all 
of which has been subscribed and 
$2,500 paid in in cash.

Muskegon—Dyle E. Frizzel, who 
conducts a billiard parlor and cigar 
store a t 91 O ttawa street, has sold 
his stock to A. Christianson, who will 
continue the business.

Saginaw—The Saginaw Valley Gin
seng Co. has been incorporated with 
an authorized capital stock of $30,-

000, all of which has been subscribed 
and paid in in property.

Grand Ledge—Carl Florian has sold 
his interest in the Grand Ledge Ma
chine Co. to S. R. Plank and thfc 
business will be continued under the 
style of Mead & Plank.

Blaine—The Blaine Flay & Grain 
Co. has been organized with an au
thorized capital stock of $5,000, of 
which amount $2,500 has been sub
scribed and paid in in cash.

Reading—Berry & Dunbrock have 
sold out their grocery stock to M. D. 
Frank & Son, Smith & Stone, Mal- 
lery Bros, and Otis Abbott, who will 
close out same at forced sale.

Six Lakes—Sidney C. Gaffield has 
sold his interest in the J. W. Gaffield 
& Sons grain elevator to his partners 
and engaged in the agricultural im
plement and produce business.

Carson City—F. Rideck & Co., com
posed of Frank Rideck and Louis 
Russell, have taken over the George 
L. Russell billiard parlor and res
taurant and will continue the busi
ness.

Allegan—A. H. Foster writes the 
Tradesman that he has sold C. S. 
Hughes one-quarter of the stock in 
one of his stores and will continue 
the implement, seed and produce 
business.

Muskegon—Gillard Bros., dealer? 
in confectionery and ice cream, have 
dissolved partnership and the business 
will be continued by Richard C. Gil
lard, who has taken over the interest 
of his brother.

Fennville—Mann & Hoover have 
traded their grocery and confection
ery stock and fixtures to J. W. Mor
ris, of Grand Rapids, for real estate. 
Unless a purchaser is found, the stock 
will be closed out at retail.

Chesaning—The Chesaning Grain 
Co. has been organized with an au
thorized capital stock of $20,000, of 
which amount, $10,400 has been sub
scribed, $927.51 paid in in cash and 
$9,472.49 paid in in property.

Freeland—The Freeland Elevator 
Co. has been incorporated with an 
authorized capitalization of $25,000, 
of which amount $20,000 has been sub
scribed, $941.88 paid in in cash and 
$19,058.12 paid in in property.

Saginaw—A verdict of no cause of 
action was brought in by the jury 
in the Saginaw Circuit Court in the 
case of Edson, Moore & Co. vs. W. 
Geo. Kwiatkowski. The contention 
m the case amounts to about $1,000.

W heeler—The W heeler Elevator 
Co. has engaged in business with an 
authorized capitalization of $10,000, of 
which amount, $9,220 has been sub
scribed, $951.30 has been paid in in 
cash and $8,268.70 paid- in in property.

Gladwin—Black & Bradley, who 
have been engaged in the undertak-'ng 
and furniture business here for the 
past five years, are succeeded by Rog
ers & Neely, the new firm consisting 
of H arry  F. Rogers and William H. 
Neely.

Bancroft—Fred Rorabeck has trad
ed his home in Eaton Rapids, his 
farm near here, and his farm near 
Reed City to G. W. Mason, for his 
store building and stock of general 
merchandise and will take possession 
about Nov. 1.

1915

Jackson—Herm an F. M arx and 
Othm ar F. Fausel have formed a co
partnership and purchased the G. R. 
Lloyd grocery stock and will continue 
the business at the same location, 108 
Cooper street, under the style of 
Fausel & Marx.

Milan—O. F. Kleckner has sold his 
building and jewelry stock to  Millard 
P. Phillips, who has taken possession.

Litchfield—Mrs. Lillian Hager has 
taken over the grocery stock form er
ly Conducted by A. J. Flager and will 
continue the business.

Adrian—Lafer Bros., Detroit, deal
ers in dairy products, have started suit 
in Circuit Court for $25,000 against 
James Helme, State Dairy and Food 
Commissioner, claiming improper 
charges were made by him against 
their methods of offering dairy goods 
for sale.

Ann Arbor—The In tersta te  Credit 
Co., Limited, has engaged in busi
ness to buy and sell notes, bonds and 
other securities and deal in real and 
personal property, with an authorized 
capital stock of $10,000, of which 
amount $5,000 has been subscribed 
and $1,000 paid in in cash.

Volinia—Hiram Fox has rented the 
old Volinia store building here and 
has put in a stock of groceries pre
paratory to sharing trade with other 
towns. Mr. Fox has for the past year 
been operating the grist mill at 
Nicholsville, one of the oldest coun
try  mills in the county in point of 
continuous service, and he is well and 
favorably known to residents of this 
vicinity.

Manufacturing Matters.
Saginaw—The Michigan Engineer

ing Co. has increased its capital stock 
from $50,000 to $75,000.

Raco—The Richardson & Avery* 
Co. has increased its capital stock 
from $300,000 to $1,000,000.

Detroit—The F. L. Jacobs Co., elec
tric welder, has increased its capital 
stock from $65,000 to $100,000.

Kalamazoo—The capital stock of 
the Kalamazoo Stationery Co. has 
been increased from $100,000 to $250,- 
000.

Detroit—The Judge Durand Cigar 
Co., Ltd., has increased its capital 
stock from $10,000 to $15,000 and 
changed its name to the Davis Cigar 
Co.

Detroit—The Michigan Forge and 
Iron Co. has been organized with an 
authorized capital stock of $1,000 of 
which amount $500 has been sub
scribed and $250 paid in in cash.

Traverse City—M. Rabinovitch, ci
gar m anufacturer and grocer a t 408 
East F ront street, has purchased the 
V. E. Roland grocery stock and will 
continue the business a t the same 
location as a branch store.

Ishpeming—W ork has been started 
on the new creamery here to  be oper
ated by Meen Bros, of Rhinelander, 
Wis. I t  is expected that the building 
will be completed December 1 and 
that it will be ready for operation by 
the first of the year. The building 
will be two stories high, 80 feet long 
and 30 feet wide. The floor in the 
first story will be concrete. The 
walls will be constructed of brick and 
tile.
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Review of the Grand Rapids Produce 
Market.

Apples—Standard varieties, such 
as W ealthy, Maiden Blush, W agner, 
Twenty Ounce and W olf River com
mand $3@4 per bbl.

Bananas—Medium, $1.25; Jumbo, 
$1.50; E xtra Jumbo, $1.75; Extrem e 
E xtra Jumbo, $2.

Beans—$3 per bu. for medium.
Beets—50c per bu.
B utter—The butter m arket shows 

an active consumptive demand. Re
ceipts are about normal for the season 
and the situation is healthy on the 
present basis. No immediate change 
seems in sight. Fancy creamery is 
quoted at 27J^@28c in tubs and 29c 
in prints. Local dealers pay 23c for 
No. 1 dairy, 17c for packing stock.

Cabbage—40c per bu. or $1 per bbl.
Cauliflower—$1.25 per doz.
Carrots—50c per bu.
Celery—16c per bunch for home 

grown.
Cocoanuts—$4 per sack containing 

100.
Crab Applets—$1@1.25 per bu.
Cranberries—$7.50 per bbl. for Cape 

Cod Early Blacks.
Cucumbers—75c per doz. for home 

grown hot house.
Eggs—Fresh are bringing satisfac

tory prices on a slightly higher basis 
than a week ago. There is a slight 
falling off in the consumptive de
mand, no doubt due to the extreme 
price. Local dealers pay 27c for No. 
1 candled. Some storage eggs are 
coming out at prices which show the 
holders a very fair profit, prices being 
20c for firsts and 25c for seconds.

Egg Plant—$1.25 per doz.
Garlic—20c per lb.
Grapes—$1.50 per doz. for 4 lb. 

baskets; 17c for 8 lb. baskets. These 
prices are for Concords, W ordens 
and Niagaras. Delawares command 
25c per 8 lb. basket. The crop locally 
is a great disappointment, on account 
of wet weather and frost. California 
Tokay, $1.50 per 4 basket crate; Cali
fornia Malaga, $1.40 per 4 basket 
crate; Spanish Malaga, $5@6 per keg.

Grape Fruit—'Cuban commands $5 
@,5.50 per box.

Green Onions—Silver Skins, 15c per 
doz.

Honey—18c per lb. for white clover 
and 16c for dark.

Lemons—California, $3.50@i4 per 
box.

Lettuce—Home grown head, $1.50 
per bu.; home grown leaf, $1 per bu. 
or 10c per lb.

Maple Sugar—14@15c per lb.
Mushrooms—40@50c per lb.
Nuts—Almonds, 18c per lb.; filberts 

13c per lb.; pecans, 15c per lb.; wal

nuts, 18c for Grenoble and Californ'a, 
17c for Naples.

Onions—Home grown command 75 
@90c per bu.

Oranges—California Valencias are 
steady at $5@5.50.

Oysters—Standards, $1.35; Medium 
Selects, $1.50; E xtra  Selects, $1.75: 
New York Counts, $1.85; Shell Oys
ters, $7.50 per bbl.

Peaches—A few Smocks are com
ing in, finding an outlet on the bas s 
of 75c per bu.

Pears—Anjou, $1.25 per bu.; Kie
fers, 75@90c per bu. Local dealers 
have received shipments of Kiefers 
from Delaware.

Peppers—Green, $1.20 per bu.
Pickling Onions—$1.35 per 20 lb. 

box.
Pop Corn—$1.75 per bu. for ear, 4c 

per lb. for shelled.
Potatoes—Home grown range from 

50@60c per bu. The market has its 
ups and downs, but high prices will 
rule.

Quinces—$2.50@'3 per bu. Most of 
the fruit handled in this m arket this 
season is from New York.

Radishes—15c for round.
Squash—l ^ c  per lb. for Hubbard.
Tom atoes—$1 per bu. for ripe and 

60c for green.
Turnips—50c per bu.

The Grocery Market.
Sugar—The expected has happened. 

The raw market has been cleaned 
up by the American Sugar Refining 
Co. on the basis of 4.20c and Monday 
all of the Eastern refineries advanced 
the price of granulated to 5.15c—25 
points above the price which has 
been stationery for two or three 
weeks. Michigan granulated has 
moved up to 4.95c. St. Louis made 
the first shipment Monday. Holland 
will make its first shipment to-m or
row. The beet crop now promises 
to be smaller than expected some time 
ago, reports from California and 
Michigan being less sanguine. How
ever, there should be ample supplies, 
and even the elimination of the free 
sugar danger will not prevent sellers 
from m arketing their products as rap
idly as possible.

Tea—The market for Congous has 
closed, as has the market for Japans, 
and the Form osa market will close in 
the near future. This means that the 
status of these teas is now fixed for 
the season and the low prices which 
some buyers expected have not m ater
ialized, and probably will not m ateri
alize. The entire market is steady to 
firm, with a good demand.,

Coffee—Rio and Santos are a shade 
higher than a week ago and milds 
are from i4@J^c higher. The rea

son for the advance in milds is that 
Europe is a heavy buyer of those 
grades of coffee. The reason for the 
better feeling in Brazils is that buy
ers seem to be taking coffees more 
freely. There is no reasonable prob
ability of any revolutionary change 
in prices, but the feeling is undoubt
edly better. Java unchanged and 
firm. Mocha is perhaps a Jgc lower, 
because some Mocha has gotten in.

Canned Fruits—Apples are un
changed and quiet. California canned 
goods are dull in first hands, as fu
tures are now being delivered. Prices 
show no change. Small Eastern sta
ple canned goods are unchanged and 
dull.

Canned Vegetables—W hether the 
present weak tendency in tomatoes 
will prove to be only a fluctuation in 
the general m arket conditions, which 
have had a very strong attitude for 
several weeks, or whether the present 
decline is the first sign of a slump 
in the market brokers appear to be 
unable to , determine. The general 
impression, however, seems to be that 
with the short pack that has been 
made quotations on tomatoes will ul
timately return to a higher level than 
the one from which they declined 
slightly last week. Corn' shows no 
change for the week, the situation 
being still rather firm. Peas are 
slightly more active than they have 
been for some time. W hile the ac
tual buying that is accomplished does 
not increase greatly in volume over 
the totals of the past few weeks, the 
general enquiry in evidence is far 
greater, according to brokers, than 
that which has been noticeable for 
a considerable time. Prices are said 
to be held firmer by the packers and 
indications point to more extensive 
buying within a short time.

Canned Fish—Quotations on all the 
cheaper grades of salmon are inclin
ed to display a stronger tendency, 
with the quotations on Alaska reds 
being held very firmly. Chums in the 
spot m arket are reported to be prac
tically exhausted, although limited 
quantities are being offered at a nom
inal quotation. Pinks were being 
strongly held, quotations ranging 
from 85@87J^c, with very small stocks 
in evidence. There appeared to be 
an opinion in some quarters that sup
plies in restricted amounts m ight be 
had for a shade under 85c. Large 
domestic sardine packers announce 
that they will advance prices of quar
ter oil keys from 5@10c per case as 
soon as the stocks now on hand were 
exhausted. This will occur in less 
than another week, according to re
ports. Both cartons and decorated 
three-quarter m ustards are said to be 
selling freely at the quoted prices. 
Of smoked sardines out of a total of 
25,000 cases packed this season there 
were said to be only 1,100 cases left. 
Eastport advices report that it is 
doubtful if any suitable fish will be 
obtained from this time on to pack 
as smoked sardines.

Dried Fruits—Large importers have 
announced the opening prices on 1915 
pack Persion dates. Quotations as 
named were for stocks to arrive on 
the steam er Seistan due to reach this

port about November 1. The new 
quotations were for Hallowee fancy 
standard brands 6k*c, Hallowee extra 
fancy brands 6k->c, Hallowee one-half 
boxes fancy brands 6J@ and for 
Khadrawee boxes fancy brands at 6c. 
Prices are guaranteed up to January
1. Cables received from Greece state 
that the currant stocks on the Frixos 
were expected to be reshipped on the 
River Orontes. There were reports 
that the latter boat had already sailed 
from Patras, but no authentication of 
these rumors could be obtained. As 
the boat is said to be only a slow 
cargo steamer, even if she had al
ready departed from Greece, import
ers report that she can not be expect
ed to reach New York before the 
early part of November. A t the pres
ent time, due to the very inade
quate transportation facilities between 
Greece and the United States, the 
New York spot market is said to be 
entirely cleaned up of 1915 crop un
cleaned Amalia currants. Although 
nominal quotations are being made 
by New York operators at He as the 
inside for stocks of 1915 crop Amalia 
currants, there do not anpear to be 
any stocks available in any quarter. 
California spot prunes continue to be 
held very strongly, with extremely 
light stocks in evidence and the de
mand on the part of buyers remaining 
very active. Supplies which are being 
received in small quantities almost 
daily are absorbed as quickly as they 
arrive at full market quotations. The 
slide in the Panama Canal has very 
greatly deranged shipments of all 
California products, but the owners 
of the merchandise en route are trans
shipping them largely by way of the 
Horn. It will make continued scar
city for a while on spot until the sup
plies begin to come in. Peaches show 
no change and quiet demand. Apri
cots continue firm. Raisins are un
changed and in moderate request.

Rice—The demand has been heavy 
and distributers are taking hold in a 
more seasonable way. The stim ulat
ing factor is the strength in the 
South, where a good business with 
all sections of the country is reported. 
The mills are booked up on prom pt 
delivery. Broken rices are firm on 
the export enquiry. Blue Rose is 
moving actively at steady prices. The 
Arkansas crop is now beginning to 
move.

Provisions—All smoked meats show 
an advance from J4 @p2C and the 
situation is firm at the higher prices. 
The consumptive demand is normal. 
The advance in provisions is most 
unusual for this season. Pure and 
compound lard are also higher by 
about a J^c per pound, due to short 
supply. Barreled pork and canned 
meats are all unchanged and steady.

Salt Fish—The mackerel situation 
is still very firm. There are some 
Norways on spot, but they are held 
at very high prices and the demand 
for them is quite small. Practically 
no fish is coming forward from Nor
way, either new or old. The entire 
situation has a very strong outlook. 
Cod, hake and haddock are unchang
ed and quiet. Some demand has de
veloped.

mailto:1@1.25
mailto:5@5.50
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INCREASED PROTECTION

Afforded By the New Garnishment 
Law.

Escanaba Oct. 19—Enclosed here
with you will please, find table show
ing how both the old and the new 
garnishm ent law work out.

This law is the result of our efforts 
last winter. You will notice from a 
comparison of the old and new law, 
especially in the case of the married 
man, that we have just about doubled 
the am ount which the creditor re
ceives. W hile we did not receive all 
that we expected at the hands of the 
Legislature, members of the House 
as well as members of the Senate 
tell me that we have done excep
tionally well in accomplishing what 
we have accomplished. I have re
ceived a number of letters compli
m enting us upon our progressiveness 
m_ taking the initiative in connection 
with this legislation. This shows 
what co-operation among the m er
chants will do. I t  is the w riter’s 
belief that if the m erchants will get 
together and make enquiry of the 
respective candidates up for election 
from time to time as to how they 
stand on measures in which they are 
interested or are likely to be inter
ested, and make their support for the 
particular candidate depending upon 
his attitude towards his measures, 
they can wield a powerful influence. 
The wily politicians are beginning 
to wake up to the fact that the day 
of playing to the grandstand in the 
shape of a hue and cry for the so- 
called poor laboring man is past, and 
they now realize that some attention 
must be paid to the merchant. This 
does not mean that the merchant 
must get into politics; but it does 
mean that he must stand shoulder to 
shoulder with his fellow merchants 
and support such man or men as are 
favorable or as at least are not an
tagonistic to his interests. W e be
lieve that if the proper person with 
the proper energy and determination 
were sent to the House or the Senate 
from this district, that this bill could 
still be improved upon and the m er
chant derive still greater benefits 
from this law.

In the meantime, the merchants 
ought to organize at once and by 
this organization place themselves in 
a position by way of protection 
against financial loss in the shape of 
bad accounts so that, independent of 
what the garnishment law may or 
may not be, they can bring sufficient 
pressure to bear on their debtors, so 
that it will not be necessary even to 
resort to the garnishment law except 
in very rare instances. Such organi
zations exist throughout the lower 
part of Michigan and even in some 
counties in the Upper Peninsula. All 
of these organizations, some of which 
I have personally investigated, are 
getting wonderful results for their 
members and the m erchants in these 
districts are enthusiastic over the 
results obtained and would not do 
without them. I understand that a 
number of the merchants are about 
to perfect a similar organization here 
and it ought to have the support of 
every mercantile business throughout 
the county.

I wish to take this occasion to ex
press my appreciation of the co
operation of the Michigan Trades
man, as well as the co-operation re
ceived at the hands of the m erchants 
throughout the entire State. I t  seems 
to me' that the merchants are just 
beginning to feel their strength and 
they just have a good start. O ther 
legislation of importance to them 
can be put over in an equally success
ful manner.

I thank you heartily for the gen
erous use of your columns in connec
tion with this legislation.

John L. Loell.
The tables compiled by Mr. Loell, 
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The First National Bank of Eaton 
Rapids is building a fine new brick 
structure on the ruins of the old 
Anderson Hotel, which burned two 
or three years ago.

thojdsod & mcKinnon
BROKERS

123 Ottawa A ve., N . W .

Stocks, Bonds, Grain and 
Boston Coppers

Members of all leading exchanges

T e lep h o n e  M ain 218 
C itizens 8063

H. N. Harris & Co.
Stocks, Bonds, 

Grain and Provisions
Private Leased W ire 

Suite 236 Powers’ Theatre Building 

T  elephones:
Bell M. 1900; C itizens 5843

L O G A N  & B R Y A N
STOCKS, BONDS AND GRAIN

305 G odfrey  B uilding 
Citizens 5235 Bell M ain 235

New York Stock Exchange 
Boston Stock Exchange 
Chicago Stock Exchange 
New York Cotton Exchange 
New York Coffee Exchange 
New York Produce Exchange 
New O rleans Cotton Exchange 
Chicago Board of Trade 
Minneapolis Chamber of Commerce 
W innipeg Grain Exchange 
Kansas C ity Board of Trade 

P rivate  w ires co ast to  coast 
C orrespondence  solicited

Popularity of

GOLD DUST
means easy sales for you

An enormous demand has been created for 
Gold Dust because it is a meritorious prod
uct, reducing housework to a m inim um 
and every user is a booster.
You have daily calls for Gold Dust becaue it 
is used constantly in the home.
The advertising on Gold Dust runs steadily 
and constantly throughout the year mak
ing new customers for you.
The popularity of Gold Dust means 
more sales and profits for you if you 
display it in your store. Have you 
an ample supply on hand?

ESTEFA1R B A N K company]

â
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NIGHT HAS FALLEN

On the Heroic Career of T. Stewart 
White.

I t was a pathetic twilight of great 
powers upon which the night has 
fallen in the death of T. Stewart 
W hite. His alm ost complete disable
ment, physically, during the past few 
weeks, and the consequent relaxing 
of his mental grasp, make his passing 
all the more tragic.

The death occurred on Thursday 
and the funeral was held from the 
family residence Saturday.

As a detailed biographical sketch 
of the deceased recently appeared in 
the Tradesman, it is unnecessary at 
this time to present an array of facts 
regarding his life which has been an 
open book in this community for 
more than half a century.

Mr. W hite’s early career was spent 
in the Great Lakes region, for he was 
a native of Michigan, born and bred. 
He had been fortunate in being able 
to select a more salubrious climate in 
which to spend the later winters of 
his life, but in his heart he cherished 
a tender feeling for the W olverine 
State, which witnessed his early trials 
and triumphs and still claimed him as 
a citizen and a taxpayer.

W hen asked for the cause of his 
success Mr. W hite's reply was at once 
modest and humorous: “Being in so 
many things," he said, “we couldn’t 
bust them all at once.”

This little statem ent was typicai of 
Mr. W hite, who was not prone to 
extract from his success any compli
m ent to himself. He was decidedly 
of a retiring disposition. That, how
ever, his character was one of many 
fine qualities is evidenced by his part
nership for nearly half a century with 
Thomas Friant. Two men could 
hardly conduct a business together 
for so many years and espouse so 
many varied and large ventures if 
either one possessed a disposition 
that produced friction or disagree
ment. Those who knew Mr. W hite 
well know that the characteristics 
that made for his success were ten
acity of purpose, capacity for detail, 
trust in the good intention of the 
other fellow, industrial courage and 
willingness to accept occasional fail
ure without losing nerve. Among his 
intimate friends he was known for 
his keen sense of humor, personal

gentleness and kindliness and almost 
extreme personal modesty.

Had Mr. W hite done nothing else 
he would still be entitled to fame for 
giving to the world that literary 
genius, Stewart Edward W hite, the 
author of “The Forest,” “Blazed 
Trail,” “Conjurer’s House" and other 
works dealing with the great timber 
industry and the forests where it has

literary style reflects a heritage from 
his m other in its appreciation of na
ture and its sympathetic passages and 
from his father in its virile description 
and vigorous action. Mr. W hite as
sisted his son in the development of 
this field of literature, and was in a 
position to give him really valuable 
assistance. Not only his already 
famous son but all his children have

Ambitious for those near to him 
rather than for himself.

Vigorous, mentally and physically: 
a fond and intelligent lover of nature.

Companionable and sympathetic: 
of quick wit, but always kindly.

Such were the characteristics that 
endeared Stewart W hite to those who 
knew him well.

His death touches me so closely 
that I have not the heart to write out 
in detail the appreciation I am asked 
for. W e must all, sooner or later, 
join the throng of the departed, yet 
it will take much time to reach the 
realization that he, too, has gone. 
Life to him had been such a scene of 
engrossing and wide-awake interest 
that its termination seems impossible: 
yet he would not have feared the 
great change had he known that his 
time had come. John S. Lawrence.

Q u o ta tio n s  on Loca l S tocks and Bonds. 
P u b lic  U tilitie s .

'A m . L ig h t & T ra c . Co., P fd . 108 111
A m . P u b lic  U tilitie s , Com. 30 33
A m . P u b lic  U til itie s , P fd . 63% 66
•C o m w 'th  P r . Ry. & L g t., Com. 54% 56
‘ C om w 'th  P r . R y. & L g t., P fd . 80% 83
P acific  G as & E lec ., Com. 54 ~ 57
T en n essee  R y., L t. & P r ., Com. 5 8
T en n essee  Ry., L t. & P r .. P fd . 24 27
U n ite d  L ig h t & R ys., Com. 37 41
U n ite d  L ig h t & R ys., 1st P fd . 67% 69%
C om w ’th  6% 5 y e a r  bond 99% 101
M ich igan  R a ilw ay  N o tes  99 100%
C itize n s  T e lep h o n e . 68% 72
M ich igan  S u g a r  90 95
H o lland  S t L o u is  S u g a r 6% 7%
H olland  St. L ou is S tiga r, P fd . 7% 8%
U n ited  L ig h t 1st an d  R ef. 5%

b onds 82 85
In d u s tr ia l  a n d  B a n k  S tocks.

D en n is  C a n a d ian  Co. 70 80
F u rn itu re  C ity  B rew in g  Co. 40 50
Globe K n itt in g  W o rk s , Com. 130 140
G lobe K n itt in g  W orks , P fd . 98 100
G. R. B rew in g  Co. 90 100
C om m ercia l S av in g s  B an k 220
F o u r th  N a tio n a l B an k 220
G. R . N a tio n a l C ity  B an k 165 170
G. R. S av in g s  B an k 255
K e n t S ta te  B an k 250 260
Old N a tio n a l B an k 195 203
P eo p le s  S av in g s  B an k 250

* E x  d iv idend. 
O ctober 20, 1915.

T H E  L A T E  T . S T E W A R T  W H IT E

its being. Even greater things are 
expected of this remarkable man ot 
letters, and to Mr. W hite may be 
credited no small part of the fame 
that his son has achieved, a credit 
that Mr. W hite would hasten to share 
with his good wife, for it was largely 
the maternal influence that assured 
and directed the gifted son’s superb 
physique and undoubted genius; his

been made students of nature; and so 
we shall expect to hear from the 
others, for they have been reared 
near to nature and to nature’s heart.

An Appreciation.
Loyal, sincere and truthful in his 

friendships.
Self-reliant: giving to others; not 

taking from them.

WORDEN’S QUAKER
is a BUSINESS MAKER

W o r d e n  (" Ir o c e r  C o m p a n y

Grand Rapids—Kalamazoo
T H E  PROM PT SHIPPERS
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GREATEST PERIL TO NATION.
W hatever anybody may think or 

say about W oodrow W ilson as a 
Democratic statesm an or about his 
adm inistration from any point of 
view, there m ust be practical una
nimity in the opinion that as a public 
speaker the W hite House has held 
very few who were his equal. Long 
before he went into politics he was 
a student of history and current 
events, and he had opportunities to 
gain experience as a w riter and a 
speaker, and they were all improved, 
to the end that he puts things pithily 
and pointedly, and in all his addresses 
says something which is timely and 
worth remembering.

President W ilson has determined to 
impress upon the American people the 
imperative necessity of domestic uni
ty. He delivered his first speech on 
the subject before the Daughters of 
the American Revolution. It will be 
followed by others and probably by 
a congressional enactment to erad
icate from the body politic men who 
claim to be American citizens but 
who have never forgotten or swerved 
from their allegiance to the country 
of their origin.

It is hardly necessary to say that 
no pronouncement of the President 
has the importance of that he has just 
made. I t touches the very life of the 
American Nation. The country has 
been and is threatened by a division 
into groups, based upon blood or 
sentiment. In past campaigns ap
peals have been made to the German 
vote, the Irish vote, the Italian vote, 
the Scandinavian vote, the Jewish 
vote and the Polish vote.

During the present war an attem pt 
has been made to organize a German- 
American party, avowedly to oppose 
as a unit any candidate for President 
who does not come out openly for 
the German cause. The adm inistra
tion had reason to believe that a 
movement was under way to con
solidate citizens of allied origin to 
fight any candidate who did not pub
licly declare his sympathy with the 
cause of the quadruple entente.

In short, the United States was to 
be transform ed into a battleground 
by partisans of Germany on the one 
hand and the Allies on the other: 
American ideals, American aspirations 
and American civilization were to be

subordinated to and perhaps destroy
ed as a result of the preachment of 
those of foreign lands.

President W ilson realized that this 
constituted a National danger. He 
has come to appreciate that his urgent 
command that American citizens and 
residents of the country should be 
neutral in deed and thoughts should 
be disregarded by many of those who 
became naturalized because it was to 
their m aterial and moral interest to 
abandon the country of their birth. 
I t  is not going too far to say that 
Mr. W ilson feels the Republic will be 
in danger unless the people unite and 
place American rights and American 
interests before those of any European 
state.

The President has been deeply im - . 
pressed by the necessity of the coun
try awakening to the situation. He 
withheld utterance on the subject un
til just before the campaign for the 
Presidency opened, in order that his 
views might have the greater weight. 
He did not believe his declaration 
would be approved by German-Amer- 
icans who are proud of the hyphen, 
and he explained it would be objected 
to by the hyphenated of other blood; 
he concluded that American citizens 
would indorse his stand and that it 
was indefinitely preferable to have 
their backing than that of men who 
put European countries ahead of their 
own.

The situation has been brought 
home to the administration by what 
has happened in Maryland. Recently 
a State convention was held in that 
State to ratify the prim ary choices for 
governor and o ther officers. Friends 
of the President contemplated pre
senting a resolution indorsing his pol
icies, particularly in connection with 
the European war. I t  soon developed 
that the German-American represen
tatives in the convention and Demo
cratic politicians who were afraid of 
the German-American vote would 
make a fight in opposition to  the 
adoption of the resolution. To avoid 
such a spectacle and a split which 
m ight have an evil effect throughout 
the country the proposal was dropped.

Here was direct tangible evidence 
of the existence of a German move
ment in American politics. It was 
natural to expect that such a move
ment would be resented by those of 
allied origin. It was also natural to 
believe that what had occurred in 
Maryland would develop in other 
states.

I t was from no selfish motive that 
Mr. W ilson decided the time had 
come to take steps to stamp out this 
condition, so contrary to the spirit of 
American institutions. He knew that 
he would not be the sole object of 
such a campaign; that the candidate 
of the Republican party and the can
didate of the Progressive party  would 
be subjected to the same kind of 
pressure that was being applied to 
him.

Moreover, he foresaw such tactics 
would lead to the direction of Ameri
can foreign policies in the interest of 
this or that European country depend
ent upon the successes -at the polls 
next year of the un-American party 
which secured predominance.

I t was not difficult to understand 
that unless this pandora box was 
prom ptly closed the United States as 
an independent Nation would cease 
to exist and that it would become the 
catspaw of a foreign government.

I t  is recognized as an extremely 
difficult thing to frame a law which 
will end dual citizenship. It is sug
gested a bill m ight be passed forbid
ding the existence of any hyphenated 
school, although this m ight be con
sidered a state rather than a National 
m atter. I t  is realized by the admin
istration that what is needed is a 
thorough American education for 
every child.

A nother way to reach the condi
tions denounced by the President is 
to restrict immigration.

Congress passed a bill with this end 
in view, but it was vetoed by Mr. 
W ilson particularly because of a pro
vision prescribing a literacy test.

The entire m atter is to be thrashed 
over before Congress meets. It is 
believed some plan can be evolved 
which will assure men who have ac
quired American citizenship acting as 
Americans or else be forced to sur
render their papers, thereby reverting 
to the citizenship of the country in 
which they originated.

For the German press it is natural 
enough to speak of the Balkan de
velopments as the beginning of a 
German thrust against the British em
pire in Egypt and India. In its dis
tant implications the southward 
march of the Teuton armies does hold 
such a threat. But it is altogether 
too early to  speak of a campaign 
against Egypt as an actuality of the 
near future. Before that can come 
about a decision must be reached in 
the Balkans and, if precedent counts 
for anything, operations in the Bal
kans will not be the rush or dash that 
Berlin anticipates, but a slow, grind
ing process with a possible deadlock 
like that in Gallipoli, for m onths to 
come. Even if the tide turns definite
ly against the Allies, the menace to 
Egypt would take the form of a T ur
kish move against the Suez Canal 
under German leadership. It is hard
ly to be supposed that German troops 
will actually be thrown into Asia 
Minor for the difficult march through 
the desert. For that is the only wav 
an attack will come, if it comes at all. 
The sea will continue to be held by 
the Allies. I t  is only in its moral 
effect, in the spread of the feeling in 
Great Britain that the enemy is press
ing nearer to the Suez Canal and 
India, that the German drive nach 
Osten is for the present significant.

Mayor Ellis and his cohorts in the 
Grand Rapids Common Council have 
succeeded in evading the issue and 
have postponed the calling of a grard  
jury  to investigate very serious ir
regularities which have been quietly 
discussed on the streets for some 
weeks. These rum ors and alleged 
charges involve the Mayor and some 
of the aldermen, and it was to be 
expected that they would oppose any 
effort toward exposing and punishing 
any one who m ight be guilty of mal
feasance in office. There is a final 
reckoning coming, however.

TEST FOR CITRUS FRUITS.
In response to requests from many 

growers and shippers of grape fruit 
and Florida oranges, the Bureau of 
Chemistry of the United States De
partm ent of Agriculture in its next 
service and regulatory announcements 
will define the term s “im m ature” and 
“m aturity” as applied to these prod
ucts. The definition is made because 
it is believed that it will give ship
pers a more exact means of determ in
ing for themselves whether their fruit 
has reached the proper stage for m ar
keting—a m atter about which at pres
ent there is much uncertainty. The 
definition is as follows:

“W ith the information now avail
able the Bureau of Chemistry con
siders all grape fruit to be immature 
if the juice does not contain soluble 
solids equal to, or in excess of, seven 
parts to each part of acid cofttained 
in the juice, the acidity of the juice 
to be calculated as citric acid without 
water of crystallization. The Bureau 
also considers Florida oranges to be 
immature if the juice does not con
tain soluble solids equal to, or in 
excess of, eight parts to every part 
of acid contained in the juice, the 
acidity to be calculated as citric acid 
without water of crystallization.

“Owing to the fact that the investi
gations of the Bureau have not been 
completed, the ratios set for all grape 
fruit and for Florida oranges are low
er than those which are believed to 
be the lowest for properly m atured 
fruit. I t  may, therefore, be expected 
that the requirements will be made 
more strict after data from several 
crops are available.”

The English press will not be slow 
to pick up the statem ents now coming 
from Berlin that with the operations 
in the Balkans the war becomes a 
test of Moltkeism against Mahanism, 
of land power against sea power. Lon
don will take this as an admission of 
failure by Germany with regard to  at 
least one object, which at one time 
was held out as the great object to 
wards which Germany strove—the 
freedom of the seas. Some time be
fore Moltkeism challenged Mahanism, 
an English journalist, H. W. Mas- 
singham, writing in the London Na
tion, asserted that in Berlin “no illu
sions are entertained as to the results 
of the naval war with England. I t is 
recognized that we cannot be driven 
from the seas or our sea power seri
ously disturbed. In effect, our vic
tory is acknowledged.” Berlin will 
deny that there is any such confession 
implied. Sea power is not an end in 
itself, but an instrum ent for the main
tenance of empire. If  the British em
pire can be shaken apart by an in
vasion of Egypt across the Isthm us 
of Suez, if India can be thrown into 
turmoil by a British defeat in Meso
potamia and a threat across Pers a 
and Afghanistan, England may keep 
her fleet for her pains. I t  is an argu
ment; but it involves the complete 
a andonment of the hopes cherished 

y the German people when the Kai- 
ser promised them he would eat Sun
day dinner in Paris in September, 
(1914) and Christmas dinner in Petro- 
gard.
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The Financial Side of the Produce 
Business.*

T hat the products of the farm are 
the basis of our vast wealth is now
adays accepted as a self-evident prop
osition, and of the product of the 
farm, from some points of view, those 
of the dairy and poultry yard are the 
most important. It is on them that 
the family table relies for its more 
constant support and without them, 
a meal is robbed of its most nourish
ing and satisfying touches. I have 
heard it said by an eminent chemist 
that civilization follows the use of 
sulphuric acid; and I think that we 
may well paraphrase that statem ent 
by sajung that the delights oi a re
fined and civilized menu are flanked 
and supported by the products which 
the members of your association as
sist in gathering and distributing. We 
have often heard of the modern 
breakfast table drawing upon the re
sources of the farthest corners of the 
earth for its supplies, but what is a 
breakfast without those home prod
ucts, butter and eggs, fresh from the 
green valleys and fertile plains of 
neighboring states? And although the 
daily press regales us with stories of 
those edibles being preserved through 
modern storage facilities from some 
prehistoric time, I shall still insist 
that the eggs which I break and the 
butter which I spread upon my rolls 
are fresh from the nest of the Ply
mouth Rock and from the hands of 
a blushing dairy maid.

A story is told of a bachelor, who 
when eating his m orning egg noticed 
the name and address of a girl w rit
ten on it. As his fancy was aroused 
he wrote to her suggesting that so 
fresh and sweet an egg betokened 
to him a promising correspondence 
and rom antic acquaintance. The re
ply he received told him that the 
young lady had married since she in
scribed her name on the shell and her 
oldest boy was now gathering the 
eggs.

The products in which the members 
of your association deal are not only 
im portant because of their necessity 
to the modern household, but be
cause of their volume and the rela
tion which they have to the trade of 
our city and the country at large. 
Statistics show that in the New York 
m arket alone during 1914 the whole
sale value of butter, cheese, eggs and 
poultry received, reached the total 
of $128,000,000. The handling of this 
vast amount of produce is no small 
part of our city’s business and the

♦A ddress by  N ew ton  D. A iling, A s s is t
a n t  C ash ie r  o f I rv in g  N a tio n a l B a n k  of 
N ew  Y ork, a t  re c e n t co n v en tio n  o f N a 
tio n a l P o u ltry , B u t te r  an d  E g g  A sso 
c ia tion .

gathering of it by the lirst commission 
men from the farmers, the transpor
tation and the ultimate delivery all 
contribute to the prosperity of our 
railroads and other industries en 
route. It is the gathering, transpor
tation and distribution of your m er
chandise in which I have a peculiar 
interest and regarding which, with 
your permission, I should like to 
speak to-day.

The large totals in value to which 
I have referred are enough in them 
selves to suggest that some means 
must be devised to aid the shippers 
and consignees to carry them while 
on the way from producer to con
sumer, and this is done as you all 
know by means of the draft and bill 
of lading against which banks make 
advances as they follow the goods to 
their ultimate market. In the multi
form processes of producing, prepar
ing, transporting, grading, warehous
ing, distributing and marketing which 
enter into the treatm ent of these sta
ples, the banker has a frequent and 
continuing function in financing the 
several steps in the evolution from 
farm to consumer. He lends the 
farm er to buy the seed and stock, 
to pay the labor and to carry the 
burden, until the crop is delivered 
to the common carrier.

The bill of lading then becomes the 
credit instrument which discharges 
the farm er’s obligation. The whole
saler in the city accepts the draft that 
represents the value of the goods and 
again the bill reaches the banker’s 
window as the medium of credit for 
the acceptor. The merchandise ar
rives, the bill of lading carries the 
title into the warehouse and again the 
banker makes the ‘‘commodity loan" 
on the warehouseman’s receipt. The 
sale and release ensue and the retailer 
handles the farm er’s product, the 
banker still perchance assisting in the 
process until the consumer buys and 
eats and the financing ends in liquida
tion.

Through all of this process the bill 
of lading demonstrates its importance 
and its necessity cannot be over
estimated. It is th e - prima facie evi
dence of value which the banker is 
never afraid to hold and which he 
knows will always ultimately get him 
his money if worst comes to worst. 
You probably are all familiar with 
collateral or Wall Street loans, as 
they are commonly known. W ith 
them  the collateral is supposed to be 
the final test of the value of the loan 
and the guarantee of its ultimate pay
ment if the borrower fails to pay. 
But that collateral, consisting of 
stocks and bonds, is subject to violent 
fluctuation and i§ also subject to the
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whims and fancies of the managem ent 
of whatever corporation it may be is
sued by, and lastly it is liable to lose 
its m arket if for some reason it does 
not suit the popular fancy.

Then it cannot be sold, for not 
being subject to consumption, no one 
wants to  eat or wear it and there is 
no upset price a t which it can be dis
posed of. W hereas with the products 
of your line represented by a bill of 
lading when in transit, or a w are
house receipt when in storage, there 
is always a bottom  price at which 
they can be sold, and consumed and 
that means liquidation. It is the fin
est example of a self-liquidating loan 
which has been devised; for the col
lateral will always find an ultimate 
purchaser who is a consumer.

How much more useful to the de
velopment of our trade and prosperity 
are loans made against products of 
the farm on their way to market, 
than loans on stock collateral. One 
is fostering the commerce of our 
country, thereby aiding every worker 
and industry which it touches, the 
other is but a dead investment and 
can only be moved by selling the 
security to someone else, who, in turn, 
m ust hold it until he finds a pur
chaser; in other words, there is no 
ultimate consumer.

I t has been calculated that some
thing like three million dollars an
nually are advanced by banks to ship
pers on bills of lading. T hat means 
that to that extent bank funds are 
aiding farmers and shippers of poul
try  in carrying on their most impor
tant industry and does not look as 
though \ \  all Street is running away 
with the banking business, as is com
monly supposed.

The new banking law known as the 
Federal Reserve Act especially lim
its the class of paper on which the 
reserve banks can loan, but loans 
made against agricultural products in 
transit or storage are specifically men
tioned as desirable. This provision 
should be of great ultimate benefit to 
the members of your and similar as
sociations, as it liberates you forever 
from the fear of being curtailed in 
your accommodations during a time 
of stringency. W hat a boon that will 
be. will occur to all who were in busi
ness in the first decade of this cen
tury when every fall, with the recur
ring stringency in currency, bankers 
were wont not only to raise their 
rates but even to shorten lines of 
credit. We trust that those periods 
are gone forever, unless it be in the 
most exceptional times of financial 
panic and fright; but for normal times 
the excess of unused loanable funds 
of our reserve banking system will 
apparently never be all needed.

In a recent statem ent the Comp
troller of the Currency said, in analyz
ing the last published reports of the 
National banks, that he estim ated the 
amount of available credit afforded by 
the new system at between two and 
three billion dollars in excess of that 
already used. He meant that in the 
future our trade expansion may have 
that margin of credit to absorb be
fore there will be any possibility of 
a stringency in credit. It may aid 
you to realize what this means when

I tell you that in the years past to 
which I have referred, before the 
passage of the Reserve Act, during 
any particular stringency, it was cal
culated by bankers that a possible in
crease in credit of one hundred mil
lion dollars at the most would relieve 
the situation. In the great currency 
panic of 1907 the Secretary of the 
Treasury stated in conjunction with 
others that all there was needed was 
possibly one hundred fifty or two 
hundred million increase to have pre
vented that disastrous experience. 
Hence m erchants may be assured that 
as long as their business w arrants 
they need have no fear of their just 
requirements not being satisfied.

The development of the bill of lad
ing during the past ten years as a 
banking instrum ent has been consid
erable. W eak points have been re
moved and the reliability of the ship
per s receipt as an evidence of value 
has been immeasurably safeguarded. 
About eight or ten years ago a com
m ittee was appointed by the Ameri
can Bankers' Association for the pur
pose of looking into the legal aspects 
of the case, both as to its safety and 
its uniformity. This arose from the 
conflicting laws of different states re
lating to the bill of lading and the 
necessity of legalizing a statutory 
form, certain customs which had 
grown out of its ever increasing use 
as an instrum ent of commerce. More
over, some very large losses had fallen 
on some banking institutions through 
advancing moneys on fraudulent or 
faulty bills of lading, notably among 
them being the case of Knight, Yancy 
& Co. As a result of the concerted 
efforts of our bankers’ association, oi 
yours, and of others of similar char
acter who were allied in the work, a 
standard bill of lading was devised 
and a uniform bill of lading act was 
drafted and passed in ten states. We 
trust that with continued effort and 
propaganda on the part of all of us, 
more states will be added to the list 
shortly. That will give us a shipper’s 
receipt for goods delivered to a car
rier which can be accepted without 
question by banks as collateral. Its 
legal lim itations can then be under
stood by all. whether it be in Massa
chusetts or California, and we can 
handle and advance on it without hav
ing to be a qualified lawyer in forty- 
eight states.

But the legal end of it is not all. 
There is another phase of the bill of 
lading question which is far more im
portant; in fact, if it is satisfied, the 
legal phase may in the m ajority of 
cases be overlooked, and that is the 
moral responsibility of the shipper. 
The legal phase of the bill of lading 
is against the carrier, but the most 
carefully drawn receipt cannot make 
the carrier responsible to the holder 
for the quality, character, or actual 
quantity of the goods which it repre
sents. That is purely up to the ship
per and it therefore becomes a bank
er’s question: that is the moral re
sponsibility of the man with whom 
he is dealing. And in following a bill 
of lading through its travels, we must 
trade it back to the first bank whicn 
received it, and there the responsibil
ity for the character of the shipper
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rests. He delivers his produce to the 
railroad, and in turn receives a bill of 
lading which he attaches to a draft 
on his consignee for the value of the 
goods, and then takes it to his bank, 
and asks for credit of all or part as 
the case may be. The local banker 
examines the draft and bill, the draft 
is for so many dollars, the bill is for 
so many tubs of butter; he figures out 
that butter is worth so much a pound, 
so many pounds to a tub, which about 
makes up the amount of the draft. 
So far so good. For the number of 
tubs the railroad is responsible, but 
the banker cannot weigh the butter, 
nor can he smell of it, two very im
portant things to decide the value of 
the shipment; but he knows his man. 
He can weight him morally, and prob
ably has done so before. T hat is the 
test, and the draft starts on its jour
ney, the bill of lading which accom
panies it is verified as the title to 
good collateral which will discharge 
the draft, and it passes through bank 
after bank on that first o. k. I un
derstand that usually shippers fill out 
their own bills of lading and present 
them with the goods for the agent’s 
signature, and that this custom has 
given rise to frequent abuses and 
losses to some holders of bills of lad
ing, although I believe that all banks 
and carriers exercise more caution 
since the famous Knight & Yancy 
case, when several banks lost heavily 
on fraudulent cotton bills of lading. 
The case also of Musica & Sons, who 
were dealers in human hair, is fresh 
in our memory. They had raised 
hundreds of thousands of dollars on 
bills of lading representing supposed 
shipments of merchandise, but when 
the boxes were broken open they 
were found to contain only waste 
paper.

I think the members of your trade 
are to be congratulated upon the fact 
that it is thus necessary for men to go 
outside of your particular line for ex
amples of culpability in this regard.

It is our experience that bills of the 
butter and egg trade bear the reputa
tion of being fairly accurate in the 
goods which they call for. Of course, 
in a shipment of eggs there may be 
some which would not bear the supreme 
test of being broken in your cup at 
table, but they are eggs anyway, and 
not waste paper or any other substi
tute.

Your association has already done 
good work in pushing forward the 
work of making the bill of lading a 
protection to the .consignee, as well as 
his bank, and also in bringing the car
riers to a proper sense of their re
sponsibility for the delivery of the 
goods, for which the bill of lading calls.

You are now engaged, as I under
stand, in still another improvement in 
the shipping business, and that is your 
effort to unify classifications and grad
ings in all parts of the country. This 
is an important reform, for as your 
field now extends from ocean to ocean, 
it is necessary that the quotations of 
prices shall have the same significance 
throughout the country. It is just as 
important for the banker as it is for 
you, as it will add to the facility with 
which advances can be obtained upon 
your produce. The banker is always 
looking for a ready market for his 
collateral, and standardizing the grades 
will assist wonderfully in that.

Your trade is also subject to the 
regulations of the state, which are be
coming more numerous as the years 
go by, and our legislators endeavor to 
improve on your methods of conducting 
your business. These new regulations 
and restrictions, sometimes benefic:a! 
and sometimes burdensome, need 
watching when in course of enactment, 
and here too your association finds a 
field of usefulness.

As I intimated at the outset the deal
ers in produce form the most important 
branch of our commerce. The staples 
in which they trade are not only of 
interest to the merchant and banker, 
but to every housewife they are a 
source of daily thoughts and attention.

Just think of it! I f  you distributors 
of those necessary articles, butter and 
eggs, should refuse to do your duty, 
you would shake every home to its 
foundation, and as for poultry and 
cheese, if you cut off our supply, the 
most succulent fowl would be scratched 
from our menu, and the welsh-rabbit 
foundries would have to close down.

I t is a man’s business to be strong 
and to be trained. Man is his own 
devil. W hen he is strong enough 
to whip himself, all other enemies 
are as straw, and may be laid flat by 
the push of a knuckle. The real gym
nasium is the one in which the mus
cles of the soul are made competent 
—Richard W ightman.
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The Long Pull in Stove Selling.
W ri t te n  fo r th e  T ra d e sm a n .

It’s the long pull that counts in stove 
selling. Smallwares may be sold on 
sight, and often sell as a result of mere 
display: hut with heaters and ranges, as 
with paint and implements and all the 
larger hardware lines, the hardware 
dealer must look backward and for
ward. and plan his work on the basis 
of a comprehensive survey of the field. 
In the execution of his plans, further
more. persistence is needed—that per
sistence which keeps after a customer 
season after season, until he buys from 
you, or from the other fellow.

Some years ago a Western hardware 
dealer had one of those rare experiences 
which make the heart glad. They hap
pen often on paper, but only occasionally 
in real life. A customer came in and 
looked over his stock or ranges, select
ed an article at a good price, and paid 
cash for it without a moment’s haggling.

He lingered to explain how it came 
about. “I’ve been noticing these stoves 
of yours for several years,” he said, 
“and they always looked bright and 
clean and new. I made up my mind 
years ago that when the time came to 
buy a new range, I’d buy it right here.”

That incident is just a reminder of 
the very important fact, that there is 
neither alpha nor omega to stove selling. 
The hardware dealer who displays stoves 
this season is not merely reaching out 
for immediate sales; he is laying the 
foundations upon which to build busi
ness for years to come.

Stove selling is a campaign, and not 
a battle; it is a campaign which begins 
the day that the hardware dealer opens 
his doors to the public and which ends 
—so far as he is concerned—only when 
the reins of business drop from his 
hands. So, every incident in the man
agement of the stove department is an 
integral part of the dealer’s campaign. 
It will help, or hurt, sales. Hence, it 
will profit the dealer to plan carefully 
and comprehensively.

Satisfaction is the one sure foundation 
upon which to build business success. 
The stove dealer should, consequently, 
feature those lines of ranges and heaters 
which are calculated to give thorough 
satisfaction to the customer. If  possible 
he should link up with a line which is a 
definite standard of value, and with 
manufacturers who have a reputation 
to maintain, and who realize that the 
reputation of a line is its most valuable 
asset. Such manufacturers will not put

out inferior goods under their name; 
they will be constantly on the alert to 
secure improvements and devices cal
culated to keep their product in the 
forefront of the march of progress. The 
line which has a reputation conscien
tiously earned, or which is working con
scientiously to secure a reputation, is 
the line for a dealer to push. Such a 
line pays for pushing.

Whether inferior lines should be 
handled also is a matter for individual 
policy to decide. Some merchants handle 
only high grade goods. Others stock 
low priced lines, as a means of 
meeting mail order and peddler compe
tition. They argue that when a 
customer wants and insists upon a 
low priced stove, that it is better to 
sell him a low priced stove than to send 
him to the mail order house. But in 
any event, the high grade line is the 
line of push, to feature in the advertis
ing and on the floor, and to recommend 
most strongly to all comers. The low 
grade article should be kept in reserve 
as a last resort in cases where price 
is the only argument which carries 
weight with the customer.

Thus, a stove dealer who had suffered 
from the inroads of mail order ranges 
adopted a scheme of this sort to help 
him fight competition from the catalogue 
houses. It is all very well to say, “Let 
people buy the catalogue goods and find 
out their inferiority by experience.” In 
most cases the catalogue line does not 
come near enough to the quality line 
for purpose of comparison. To com
pare two ranges effectively, they must 
be put side by side; and then a demon
strator is needed to drive the lesson 
home.

This dealer took one of the mail order 
stoves in trade. It was a handsome af
fair enough, but it didn’t work just 
right. He put this stove on the floor, 
in a secluded corner of his stove depart
ment. setting it on a truck. I f  Mrs. So- 
and-So. looking over the ranges, object
ed, “Why I can get one just as good 
from the Blank people in Chicago for 
ten dollars less,” the dealer rejoined, “I 
have their stove right here. Let’s have 
a look at it.” The mail order range 
was forthwith wheeled to the front, and 
the merchant went over both ranges, 
point by point, contrasting their weight, 
the amount of nickel finish, the flue con
struction, and—particularly—the results 
to customers. That argument, in prac
tically every instance, convinced the cus
tomer of the superiority of the dealer’s 
own line. If  the question of price still 
weighed in the matter, he had the chance 
to sell a cheaper range that would give 
as good satisfaction as the mail order 
stove had given in this particular in
stance.

Results count in securing new busjr

ness. The dealer who sets out to sell 
stoves regardless of whether or not 
they give satisfaction will not make a 
success of the business in the long run. 
In this instance, the fact that a prom
inent customer had bought the quality 
range and thrown out the mail order 
stove was a powerful selling argument. 
Most dealers who sense the value of re
sults are content to stock quality lines, 
to push them in selling, and to leave 
the goods to speak for themselves. In 
a few instances, however, merchants 
take pains to follow up the goods, and 
invariably .find that this form of “after 
salesmanship” is very helpful in securing 
new trade.

One dealer makes it a point to follow 
up every range or heater sold, in order 
to make sure that the stoves he has 
placed are giving satisfaction. This 
precaution forestalls complaints; and 
every dealer knows that the very best 
range, in the hands of an inexperienced 
person, is apt to give a little trouble. 
To explain how a range should be han
dled, and then to go over the ground 
again, and again if necessary, is time 
and trouble well invested.

Then, the dealer’s after enquiries bring 
him in touch with many enthusiastic 
customers. He makes note of these, and 
of their expressions. Any dealer who 
handles a quality article can secure 
scores of recommendations, in writing 
if necessary, from satisfied customers. 
“Ask Mrs. So-and-So what she thinks 
of this range,” is often—as experienced 
dealers will testify—a more effective 
argument than any amount of labored 
enunciation of selling points.

To produce big results, the stove de
partment should be handled intelligently 
and comprehensively. The selling staff 
should be at the immediate service of 
purchasers, ready to explain away dif
ficulties and to see that the stoves pro
duce the promised results. The dealer

should keep a systematic prospect list, 
as a basis of each season’s stove selling 
campaign. Advertising should be ar
ranged systematically, sufficient to keep 
the stove department before the public; 
demonstrations arranged and window 
displays planned. Then another impor
tant point is the keeping of the stock in 
first class shape. This is vital to suc
cessful stove selling. The stove that 
does not present an attractive appear
ance to the prospect won’t convert that 
prospect into a customer.

Systematic training of the sales force 
is another important matter. Every 
now and then the merchant, or the stove 
traveler, should go over the new models 
with the salespeople, elucidating the 
selling points, and seeing that the boys 
are properly fitted to present these points 
to prospective purchasers. The sales
man should, first, know his stove; and 
shriuld then know how to present his 
knowledge to the customer in the most 
attractive and appealing form.

William Edward Park.

“T he End of Fire W aste“

C O M PLE TE A PPR O V E D

Automatic Sprinkler Systems

Installed by

Phoenix Sprinkler & Heating Co.
Grand Rapids, Mich. Estimates Free Detroit, Mich. 

115 Campau Ave. 909 Hammond Bldg.

Foster, Stevens & Co.
Wholesale Hardware

157-159 Monroe Ave. :: 151 to 161 Louis N .W .

Grand Rapids, Mich.
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Saxon Six Keeps Pace With Cow.
Driving seven miles on high gear 

while another passenger led a cow 
behind the car is the record achieve
m ent of W. L. Killy, of Omaha, in a 
test of the flexibility of a Saxon “Six” 
touring car. Any one who has ever 
been out on the open highway in a 
m otor car and who has caught up 
with a cow knows how slow an auto
mobile must travel until said cow 
takes a notion to get off the road.

Many tests of varying nature have 
been made from time to time to show 
how slow a car can throttle down on 
high gear without causing the motor 
to labor. Up-to-date, however, the 
feat of Mr. Killy’s Saxon is unique 
as a demonstration of smoothness on 
high gear for long distance at a gait 
slower than a human being walks.

Mr. Killey recently purchased the 
cow at South Omaha. After the trans
action was completed the question 
came up of getting the animal to his 
suburban home, a distance of seven 
miles from South Omaha. At first 
Mr. Killy was inclined to have the 
cow packed on a freight train, but 
later at a friend’s suggestion he de
cided to put his Saxon to the supreme 
test by driving to his suburban home 
with the car in high gear while the 
friend led the cow by a rope from 
the rear seat. Although he had never 
tried such a trip, Mr. Killy knew that 
car could be throttled down to a slow 
speed, so decided to try  it.

“The stunt went through in fine 
shape,” said Mr. Killy, “and we reach
ed home without shifting gears.”

Says Satisfied Man Doesn’t Want 
Change.

“W e have observed,” says Alexan
der W inton, “that the desire for 
change is not strong where a man en
joys satisfaction.

“If he is satisfied with his home, 
his business, his recreations, his fam
ily, his mode of life, you do not find 
a man craving a radical change. The 
prudent man knows very well that 
the new thing may be only an illusion 
and that afterward he may wish he 
hadn’t changed so radically.

Great Gain in Michigan.
There is a great gain in the m otor

ing army of Michigan this year. Up 
to June 30 the registration numbers 
sold had reached 98,474, which is more 
than 20,000 in excess of the total reg
istration for 1914. Now the figure 
is over the 100,000 mark. The list 
shows that cars of 300 makes are driv
en in the State.

Somewhat more than 2,600 commer
cial cars have been registered, which 
seems small in comparison with the 
passenger cars. However, this is a 
gain, and the end of the year will 
make it more pronounced than it 
now is.

The commercial car business has 
been steady and exceptionally good 
since September 1, many orders hav
ing been placed by merchants and 
manufacturers. Heaviest duty trucks 
and delivery cars with less than 1,000 
pounds capacity show many improve
ments which should prove of interest to 
those who have deliveries to make. 
It is conceded that the m otor delivery 
is the most economical when all 
things are considered, the factor of 
time being one of the greatest of the 
assets, although this does not appear 
in the dollars and cents columns of 
all comparative statements.

Every man with common sense 
misses a lot of alleged fun.

EIGHT CYLINDER

See the new Cadillac Eight
It’s the Peer of Them All

Western Michigan Cadillac Co., Ltd.
OSCAR ECKBERG, Mgr.

19-23 LaGrave Ave. Grand Rapids, Mich.

“T hat’s why the buyers of high- 
grade cars ‘stay sold.’ They know 
what they want, they are satisfied 
when they get it, and they let dis
satisfied owners clamor for strange 
and experimental offerings. Mean
while the high-grade maker continues 
to weave new m erits to his already 
meritorious car, and from season to 
season it gives its buyers a delightful 
new zest that is unaccompanied by 
any rick of disappointment. Thus the 
makers of successful sixes are con
tinuing to make sixes; they have an 
excellence that to-day is years ahead 
of every other type. If this were not 
so, these makers would also be 
scrambling to cater to that desire for 
change which always attends dissatis
faction.”

eV E ^ E A D y
FLASHLIGHTS
Last year, dealers sold 18,000,000 
EVEREADY Flashlights, Tungsten 
Batteries and Mazda lamps. This 
year sales are even better.
The reason for this phenomenal 
showing is the quality and reason
able price of the goods backed up 
by extensive national advertising.
EVEREADY sales come easy. Are 
you getting your share? We are 
EVEREADY Headquarters; drop us 
a postal for full information.

C. J. LITSCHER ELECTRIC 
COMPANY

Wholesale Distributors
41-43 S. Market St. Grand Rapids, Michigan

King Eight Truths
The King Eight will duplicate any 

stunt that any automobile, at any price, 
will perform, and the King Eight sells 
for only $1350.

The King Eight can take any of Grand 
Rapids hills on high so easily that it 
makes the owners of luxury priced cars 
sit up and THINK.

Fifteen to twenty miles to a gallon.
Economical on Oil, Tires and Repairs.

Make your Dem onstration  
Appointm ent

A  stitch in tim e—you  k n ow

Phelps Auto Sales 
Company

Western Michigan Distributors for
The New King Car and the Apperson 

Supplies and Accessories
Michigan Street and Lafayette Avenue 

Grand Rapids,f Mich.

Seal up those little cuts in your 
tires with SEAL-TITE
SH E R W O O D  H A L L  C O ., LTD . 

D istribu to rs G rand R apids, M ich.

O F F IC E  O U T F IT T E R S
LOOSE LEAF SPECIALISTS

Co.
237-239 Pesrl St. (nttr the brldce) Grind Riplds, Rllch.

“ T H E  M E N O M IN E E " M O T O R  T R U C K S 
A re  Built for Your Service

O. F. POYER CO., Menominee* Mich.. M anufacturers 

B U RTLESS M O T O R  SALES CO .
M ichigan D istribu to rs, Lansing, M ichigan Choice territory open to reliable dealers

NOKARBO MOTOR OIL
or carbonize 6 ^  that ^  ^  USGd successfully on a11 automobiles operated by gasoline or electricity. It will not char 

It is the best oil for the high grade car. and the best oil for the cheapest car. Write for prices and particulars.

The Great Western Oil Co. Grand Rapids, Michigan
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Gabby Gleanings From Grand Rapids.

Grand Rapids, Oct. 18—There is a 
well-known saying that “To be as 
good as our fathers we must be bet
ter. ’ 1 hat is evidently what the
present U. C. T. dance committee 
think, for they certainly staged, last 
Saturday night, one of the swellest 
and prettiest dances it has been our 
pleasure to witness for some time. 
P iom ptly  at 9 o'clock the grand 
march led by Mr. and Mrs. C. C. 
Perkins, started to the sweet strains 
of T uller’s famous orchestra, and 
from that time on there was ginger 
and snap every minute. All were 
loud in praise of the music, the floor, 
the hall and the committee. The 
refreshm ents were superb and all en
tered into the spirit of the occasion 
with a vim and enthusiasm which 
vouchsafes success for the U. C. T. 
dancing parties of 19-15-1916. W. N. 
Burgess held the lucky num ber in 
the drawing contest and received a 
crisp new one dollar bill. The next 
party will be held Oct. 30, and, if 
the usual increased attendance is 
manifest, the walls of the dancing 
hall will bulge some. All U. C. T. 
members and their friends are in
vited to join in these w inter evening 
entertainm ents.

The many friends of Mr. and Mrs. 
Ferry Hanifin will regret to learn 
that thej- have moved to Lansing. 
But we can’t blame them when -we 
know that by so doing Ferry can be 
at home nearly every night—a pleas
ure which we would all enjoy. Then, 
too, Lansing needs a few more resi
dents like Mr. and Mrs. Hanifin to 
improve the quality of its citizenship.

Every member of Grand Rapids 
Council should join the Benefit As
sociation. W e don’t know of any in
surance that gives you so much for 
the price as this does. Send in your 
application to-day to W m. Francke, 
W alter S. Lawton or Allen F. Rock
well.

The Ladies of the Four Leaf Clov
er Five H undred Club met at the 
home of Mrs. F. Eugene Scott, 217 
Antisdel Court, last Thursday after
noon. Mrs. J. A. Burr and Mrs. H. 
L. W ood were the prize winners. 
The next meeting will be held at 
Mrs. H. L. Benjamin’s home, 124 
National avenue, Thursday afternoon, 
Oct. 28.

If you didn’t come to the tro t shop 
last Saturday night, we both lose.

If you don’t send in assessment No. 
129 you lost.

W e can’t see any logical reason 
why any one should commit suicide 
these days. If they will just wait a 
little while an automobile ■will turn 
the trick.

L. J. Carpenter, who for some 
time has conducted a hotel business 
in Springport, has sold out and pur
chased the W atters’ livery stock at 
Hastings.

Mr. and Mrs. E. A. Stowe were 
welcome attendants at the dancing 
party last Saturday night. The U. C.
T. boys and their wives always extend 
the glad hand to E. A. and Mrs. 
Stowe, for we number them and the 
Tradesm an among our very best and 
most loyal friends. W e understand 
E. A. has bought a season ticket and 
we hope they won’t miss a number 
on the course.

Only 229 days more before the 
Grand Lodge convention at Traverse 
City.

Down in Barry county is the little 
town of Delton. made more or less 
famous by the fact that it has for one 
of its business men the hustling 
clothier, John Burke. John has so 
conducted himself and his business 
that the citizens in and around Delton 
have come to have confidence in his 
goods and w-hen they want a pair of 
suspenders or a pair of shoes, and 
John says “it’s good” they never 
question his word, but fork out the 
long green and go home contented. 
But early this summer the citizens of 
Delton were shocked to learn that 
John’s health was going back on him

and that a famous Grand Rapids doc
to r told him he must get out of doors 
or suffer serious results. So John, 
with the determination that the last 
thing he was going to do was to 
die, got a job cutting corn, feeding 
corn shredder and other farm work 
and went into this with the same 
characteristic zeal which has ensured 
his success in business and actually 
cut two acres a  day. As a result he 
now weighs more than he ever has 
in his life and feels hale and hearty

a living exponent of the results of 
outdoor air and roughing it. We 
might add that Mrs. Burke runs the 
store in his absence and John says 
he thinks his business is even better 
than ever. H ere’s success to you, 
Mr. Burke, and we hope for the 
permanent recovery of your health.

Mr. and Mrs. George V. McCon
nell and Mr. and Mrs. Allen F. Rock
well m otored to Greenville, Sunday.

W e hope H. D. Hydorn will pardon 
the suggestion that he increase the 
insurance on his “Polarine” buggy.

The J. J. Thompson jew-elry store, 
327 Monroe avenue, has been incor
porated under the name of the J. J. 
Thompson Jewelry Co., with a cap
italization of $25,000. W hat makes 
this especially interesting to the read
ers of these columns is the fact that 
Past Senior Counselor O. W . Stark 
is to be its general m anager and one 
of the stockholders. Brother Stark’s 
wide acquaintance among the travel
ing men who know him to be abso
lutely reliable in all of his business 
transactions, coupled with the long 
established record of Mr. Thompson, 
assures the new company a highly 
successful career. "R asty” says he 
will be glad to see any of the boys, 
whether they want to buy jewelry or 
not, and we know the boys of Grand 
Rapids Council are a unit in wishing 
Mr. Stark and the new corporation 
unbounded success.

The Albion House, one of the old
est hostelries in Southern Michigan, 
is undergoing extensive improve
ments. The bar room is being built 
into a writing and reading room and 
new plumbing installed which will 
make this old landmark a strictly 
modern hotel.

Don’t forget to send in your news 
items.

And don’t forget assessment No. 
129 expires next Tuesday, Oct. 26. 

I t ’s up to you. L. V. Pilkington.

SAXON SIX *765

The Equal of Any $1200 Car 
on the Market

Territory in Mecosta, Ionia, Ottawa, Allegan and 
Barry Counties open for live dealers. Do not 
delay if interested. Write for terms.

GRAND RAPIDS SAXON COMPANY
572 D ivision  A venue, South

C I T I Z E N S  L O N G  D I S T A N C E  
S E R V I C E

To Detroit. Lansing, Jackson, Holland, 
Muskegon, Ludington, Traverse City, 
Petoskey, Saginaw; also to all inter
mediate and Connecting Points.

Connection with 200.000 Telephones in 
Michigan.

Citizens Telephone Company

An Investment
f^ n , l sr . “ ed T Uh “P-to-date Fixtures which 
facilitate the handling and displaying of your goods is a 
very good asset. “

We are entire store outfitters in ' 
Furniture of every description.

Will take your old fixtures in trade.

‘New and Used”

Grand Rapids Store Fixture C o.
N o. 7 Ionia A ve. N . Grand Rapids, M ichigan

Make Out Your Bills
TH E EASIEST W AY

Save Time and Errors.
Send for Samples and Circular—Free. 

Barlow Bros., Grand Rapids, Mich.

,  TH E G R A N D  R A PID S  
V E T E R IN A R Y  CO LLEG

Offers a Three Years’ Course in Veterinary Scien 
Complying with ail the requirements of the U. S 

. ?! Industry. Established 1897
Incorporated under State law. Governed byBoarc 
of Trustees. Write for Free Catalogue.

200 Louis St. Grand Rapids, Michi
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tftf T he Scripps-Booth
Is not a copy of any car, either American or foreign. It is a new type of 
car and a new branch of motor vehicle construction, as will be more fully 
realized when one has seen and ridden in this remarkable vehicle.

The more particular you are in your motor car buying, the more will 
it pay you to look closely into the Scripps-Booth luxurious light roadster 
or coupe as your next motor car possibility.

Price $775, F. O. B. D etroit

George S. Thwing & Co
Citz. 31883 15-17 GRAHAM  STR EET, S.W .

APPERSON SIX— The American Beauty Car 
Four Passenger Roadster, Aptly Called The Chummy Car, $1550 
Five Passenger Six, $H35; Seven Passenger, $1550 

PHELPS AUTO SALES COMPANY, Michigan St. and Lafayette Ave.
D is tr ib u to rs  APPERSON and KING Cars GRAND RAPIDS

REO THE FIFTH

are tw o  o f the m ost standardized cars in the world. R eo  
con sisten cy  has set a n ew  w orld ’s record

REO Six, seven passenger 45 horsepower 
REO the Fifth, five passenger, 35 horsepower 

W rite or Phone

W. D. VANDECAR
Citizens Phone 5088 129-131 Jefferson Ave.

12 Years a R eo Distributor Grand Rapids, Mich.
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An Old Time Butcher to His Son, 
I f  you are one of those butchers who 

feel that your talents for business are 
wasted in your meat market, the best 
thing you can do is to sell it as quickly 
as you can and quit the game. For the 
man that feels he is above his business 
is a man that can never be successful, 
for such an attitude of mind means 
carelessness and inattention to details, 
two things that mean failure in any 
business in which you are engaged.

It is a peculiar thing how many men 
feel that way. \ \  hy they should I can’t 
for the life of me fathom. There is 
absolutely no reason why a man who is 
engaged in a legitimate business should 
consider that he has problems on his 
hands of such little importance that he 
is not justified in devoting all his time 
and energy to their solution. Because 
his market may be small and his busi
ness just an ordinary one is no reason 
why he should spend his valuable time 
thinking about what he would do if his 
business were about ten times as large. 
W hat he ought to do is to take that 
time and devote it to his market as it is, 
and then perhaps some day he would 
have a chance of using his mighty in
tellect to settle the affairs of a business 
large enough to claim his entire attention 
and voluminous enough to be worthy 
of the thought he would spend upon it.

I ran across an instance of that frame 
of mind the other day. A butcher in a 
town about twentj' miles from where 
we are told me that he was sick and 
tired of things. ‘‘My market here is so 
small,” he declared, “and it brings me 
in such a small amount of profit that 
it seems to me to be scarcely worth 
while to continue. I imagine that I 
have as much intelligence as the next 
man and that if I were in a bigger field 
I would be running as fine a market as 
there is in the state, but what’s the use 
here? The thought and energy which 
1 put into this market doesn’t pay. I 
feel that I have got to get out and go 
some place where the work I am capable 
of doing will be appreciated and will 
bring me a decent return.”

“How do you know whether or not 
you could do that right here if you used 
your best efforts?' I asked him.

“H ere!” he exclaimed. “Why should 
I? I d  work like a slave and bring not 
a cent more to me than I am getting 
now. And what kind of encouragement 
is that to a man? Just a mere salary 
for putting up his best efforts. There’s 
nothing in it, and I’m doing just enough 
to get by and absolutely no m ore.'

Do you wonder that that butcher is 
discouraged with the results he is ob
taining in his market? I don’t. What 
I wonder at is the fact that he hasn’t 
gone bankrupt long ago. Seems to me

that his market must be in a pretty good 
location if it will bring him a return, 
even though it is nothing more than a 
salary, when, according to his own state
ment, he does nothing more for it than 
he can possibly help. What would this 
same market do if he devoted all his 
energies to it?

This man has a common failing. He 
can always see fine opportunities for 
himself at a distance, but when the same 
opportunities exist c’ose at home he is 
perfectly blind to them. He has fine 
ideas about what he would do were he 
in a certain position, but he never does 
a thing to put himself into that position 
m order to apply those ideas. He in
variably considers the place where he 
is located the most God-forsaken hole 
on the face of this earth, and no matter 
where he might be placed he would still 
continue to think exactly the same thing.

The trouble with butchers of this type 
is that they allow their imaginations to 
run away with them. The time they 
ought to devote to doing ahey devote to 
dreaming, with the result that they never 
really accomplish anything at all.' They 
complain continually about their fate, 
hut they never stop to consider that the 
man who rolls up his sleeves and stays 
on the job from morning until night 
usually gives fate a kick in the panta
loons and comes out on top, anyhow. 
They are always keeping their eyes so 
far off in the distance that they stumble 
all over the things that are close at 
hand. In other words, these butchers 
take a look at their markets and then 
slobber all over themselves with self- 
pity to think that such capable men as 
they are should be tied down to such 
picayune business. Of course the rem
edy comes in times. They find that they 
haven’t any business at all to be tied 
to , but before that sure remedy gets its 
fine work, it is better for them to sell 
out and go to “green fields and pastures 
new,” where, at least, for the first few 
months their new-born enthusiasm will 
carry them along at a decent clip.— 
Butchers’ Advocate.

Smithfield Hams.
Sprinkle the flesh surface of the 

hams to be cured with fine saltpeter 
until the hams are as white as if 
covered with a moderate frost, or, 
say, use three or four pounds of salt
peter to 1,000 pounds of hams. Then 
cover the entire surface with fine 
Liverpool salt. The hams are then 
packed in bulk not deeper than three 
feet. A t the end of three days break 
up the bulk, resalt and again pack, 
each ham remaining thereafter in 
bulk for one day for each pound the 
ham weighs; that is, a ten-pound 
ham should remain ten days. The

hams should then be taken up and 
thoroughly cleaned by washing in 
warm water. W hen nearly dry rub 
the entire surface with black pepper. 
Hang the hams and gradually smoke 
for thirty  to forty days with hickory 
or red oak. W hen the smoking is 
completed they should be repeppered 
and bagged to guard against vermin. 
As these hams improve with age, 
they are considered perfect when one 
year old.

G. B. R E A D E R
Successor to MAAS BROS.

W holesale Fish Dealer

SE A  FOODS A N D  LAKE FISH
O F ALL KINDS

Citizens Phone 2124 Bell Phone M. 1378 
1052 Ottawa Ave., N. W. Grsnd Rapids, Mich

P acked b y

W. R. Roach & Co., Hart, Mich.
Michigan People Want Michigan Product«

Rea & Witzig
PRODUCE
COMMISSION
M ERCHANTS

104-106 W est Market St. 
Buffalo, N . Y.

Established 1873

Live Poultry in excellent de
mand at market prices. Can 
handle large shipments to ad
vantage. Fresh Eggs in good de
mand at market prices.

Fancy creamery butter and 
good dairy selling at full quota
tions. Common plenty and dull.

Send for our weekly price cur
rent or wire for special quota
tions.

Refer you to the People s Bank 
of Buffalo, all Commercial Agen
cies and to hundreds of shippers 
everywhere.

PEACOCK BRAND
Breakfast Appetites

baconeanndCf?P?hê nd ? ell  satisfled with a nice rasher of paeon and fresh eggs. .Go to your grocer’s and get some of
th^ âmous Peacock mild cured bacon and fry it, pouring off
rnrkgH f™ aS T ^ Y  as U forms‘ This makes it crisp Pea-
fs not^ .^ H -^ d+?aC°n are C+Ure1d h y  a sPecial process-brine is not used so they are not salty. They are e s n e r ia l lv  nr#»
pared by Cudahy Brothers Co., Packers! Cudahy w l  Pfo i 
those who want the best. y’ VV1S- ror

Cudahy Brothers Co.
‘ Packers

Cudahy, Wisconsin

WHOLESALE

Flour, Feed, Hay, Bags, Twine
Bakers' Supplies and Machinery, Waxed Paper, Bread Wrappers

D ry M ilk Pow dered E gg C ooking Oil Com pound
Everything for Bakers, Flour and Feed Dealers

ROV RAin?D
W m . A lden Sm ith Bldg. Grand Rapids. M ichigan

‘M o th er's D e lig h t" FLOUR
“Makes Bread White and Faces Bright”

V O IG T  M IL L IN G  C O „  G R A N D  R A P ID S , M IC H .
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M ichigan P oultry , B u tte r and Egg Asso
ciation.

P re s id e n t—H . L. W illiam s, H ow ell. 
V ic e -P re s id e n t—J . W . L yons, Jack so n . 
S e c re ta ry  a n d  T re a s u re r—D. A. B e n t

ley, S ag inaw .
E x e cu tiv e  C o m m ittee—F . A. Jo h n so n , 

D e tro it; F ra n k  P . V an  B u ren , W illia m s 
to n ; C. J .  C h a n d le r  D e tro it.

Fines for Excess Moisture.
According to Alton, 111., Times, a 

Southern Illinois creameryman re
cently paid $208 to Internal Revenue 
Collector J. M. Rapp of East Saint 
Louis, for selling butter containing 
»ver 16 per cent, water. An inspector 
seized twenty tubs of this creamery- 
m an’s butter in New York several 
weeks ago. He held nineteen of them 
in which the m oisture in the butter 
ran over 16 per cent. The manufac
turer had to pay the $100 special tax 
and $108 at the rate of 10 cents a 
pound. A nother Illinois creamery- 
man, shipping to Chicago, has just 
paid a $550 fine for excess moisture.

“We do not want to be too hard on 
the small creamery men in Southern 
Illinois, which is growing rapidly as 
a creamery country,” Inspector Rapp 
is quoted as saying, “but they must 
obey this law. W e are making an 
effort to inform every small creamery- 
man of this law, so they can avoid 
violations of it.”

Indications are that the Internation
al Reveue people are hard after mak
ers of excess-water butter all over the 
country. W e hear of samples being 
taken on several m arkets and, cases 
like the above get publicity frequent
ly enough to indicate that never be
fore has the law been more vigorous
ly enforced.

A few weeks ago the Minneapolis 
Journal reported a fine of $500 
against a Minnesota creamery man 
for overstepping the moisture limit. 
This creameryman, it was reported, 
appealed to Dairy Commissioner J.
J. Farrell for advise that m ight en
able him to escape the payment of 
the penalty. Commissioner Farrell 
replied, of course, that he was power
less to act, but he sent this advice 
which is w orthy of the undivided a t
tention of every maker of American 
creamery butter at this time:

“The way to avoid such a condition 
is to test the moisture before the but
ter is packed, and at the place where 
it is made. I t would not have cost 
$1 to  have made the m oisture test, 
but it will cost more than $500 to 
remedy an hour’s careless or indiffer
ent work. No butterm aker or cream
ery can afford to run such risks, and 
the remedy is to test for moisture 
each churning, keep the record, and 
be able to go into court and intel
ligently defend your products.

“The m oisture content of butter can

be controlled, and they who through 
carelessness or indifferent methods 
are placing unlawful butter upon the 
market can have little cause to com
plain when a criminal charge is 
brought against them for such acts. 
Unfortunately they frequently involve 
innocent persons, as the charges are 
not directed against the individual but 
include the corporation or property 
involved in the transaction.”

Our advice to creamerymen is, if 
you have not a reliable m oisture test 
in the factory, order one to-day and 
use is regularly. I t ’s a cheap form of 
insurance if properly and carefully 
operated.

The Creamery Promoter.
A great deal has been said in regard 

to the work of the average creamery 
prom oter but nevertheless these pro
moters have been very active in Mich
igan this summer. Several creameries 
have been organized at places in Mich
igan where conditions did not at ali 
warrant the building and equipping 
of a creamery; A t one place such a 
creamery was worked up by a pro
m oter and sold to the farmers for 
almost twice the sum it should have 
cost, and although it has been ready 
to run for over a month, it is said 
that not a wheel has turned yet. The 
disgusting thing about the whole mat
ter is the fact that there are very few 
cows within a six mile radius of this 
creamery and little or no cream to 
make into butter.

At another place a creamery is 
being built at the present time at a 
cost of $5,500 which should not have 
cost more than $3,000. As far as can 
be learned, very little cream is being 
produced at this point, a cream re
ceiver stating that about six cans of 
cream each week were shipped out 
from that point last winter over the 
railroad. This amount of cream is 
quite insufficient for the operation of 
a creamery, and further information 
leads one to believe that the farmers 
are not greatly interested in dairying 
in this vicinity.

These are typical prom oters’ cream
eries and if the creameries do not 
succeed, dairying will suffer a setback 
of at least five years.

W oman is the only thing extant— 
if Genesis be believed—that was 
not evolved from a solid slug of 
nothing. T hat I presume is why she 
amounts to something. Nothing was 
good enough raw material of which 
to make the father of mankind; but 
when the Almighty came to create 
our common m other he required 
som ething more substantial than a 
hole in the atmosphere. Brann.

I f  you appreciate uniform ity and high 
quality in butter buy BLUE VALLEY.

Blue Valley Creamery Company
Grand Rapids, Mich, 

jj^owooocxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxio^

The Reputation and Standing of

W alter Baker& C o.’s  
Cocoa and Chocolate 

Preparations
Have been built up by years of fair 
dealing, of honest manufacturing, an 

unwavering policy of 
maintaining the high 
quality of the goods 
and by extensive and 
persistent advertising.
This means for the 
grocer a steady and 
increasing  demand 
from satisfied custom
ers with no risks to 

_ himself on account of
Registered, unsold or damaged

U.S.Rat.od, goods; in the long run 
bvfar the most profitable trade.
The genuine Baker s Cocoa and Baker's 
Chocolate have this trade-mark on the 
package, and are made only byWALTER BAKER & CO. Ltd.
Established i78o Dorchester, Mass.

i J /

Watson-Higgins Milling Co. 
Merchant Millers

Grand Rapids Michigan

A Safe Match
Means a Safe Home

Every responsible grocer w ants to sell his cus
tomers matches which are nothing short of the 
safest and beat made. Thereby he safeguards the 
homes of his community.

A ny grocer who is not handling "SAFE HOME” 
matches, should take steps to do so a t once. Ask 
any wholesale grocery salesman about them  or 
drop a line to the manufacturer, who will have his 
salesman call and explain their superiority.

Every SAFE HOME” match is uon-poisonous. 
strikes anyw here, is extra strong and sure, is 
chemically treated to prevent afterglow when 
blown out. and is inspected and labeled by The 
Underwriters' Laboratories. Incorporated.

Made Only by

The Diamond Match 
Company

The Vinkemulder Company
Jobbers and Shippers of 

Everything in

Fruits and Produce

Grand Rapids, Mich.

Mail us sample any Beans you may wish to sell. 
Send us orders for FIELD SEEDS.

Both Phones 1217 MOSELEY BROTHERS Grand Rapids, Mich.

E. P. MILLER. President F. H. HALLOCK. Vice Pres. FRANK T. MILLER. Sec&Treas

Miller Michigan Potato Co.
WHOLESALE PRODUCE SHIPPERS

Potatoes, Apples, Onions
Correspondence solicited

Let us hear from you if you can load good potatoes

Wm. Alden Smith Bldg. Grand Rapids, Mich.
The H. E. Moseley Co. is associated with us in this business
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I f DRY GOODS, ?, I I 
FANCYGOODS ̂ NOTIONS

Interesting Customers in Ribbons 
During Dull Days.

As an article of trade nothing is 
prettier than a collection of ribbons, 
nothing that can be put to more 
uses or give more value and decora
tion for the money spent than rib
bons which are now being made of 
most artistic colors and designs in 
this country. The floor cases with 
one or two glass cases show off part
ly unrolled bolts of wide sash rib- 
l.ons. also made girdles and sashes. 
One color to a case is the best effect; 
pink, pale green then lavender make 
a charming series, or Belgian blue, 
yellow and purple; intense colors 
look best.

Showr a Variety.
The top of a case needs brass 

standards to hold hat bows artistical
ly tied, tiny neckwear bows, vestees 
o. lace and ribbon, single flowers and 
small bouquets as well; bust forms 
will hold one of the tiny Eton or 
bolero jackets of ribbon made sleeve
less and with a deep V neck to wear 
over any waist and a blouse of a lter
nate strips of ribbons and Val inser
tion, each an inch and a half wide. 
On top of the shelves at the back 
long rolls of ribbons, some topped 
with a large bow, will give the op
portunity of arranging colors to com
mand the attention of every passer
by. Every kind and size of a bag 
made of ribbon can be hung here and 
there in and outside of the cases. 
Every clerk should know w’hat rib
bons are appropriate for each made- 
up article and how much ribbon is 
required for it. I t  requires girls of 
taste in colors and deft fingers to 
successfully serve behind a ribbon 
counter. Sales of ribbon at lowered 
prices do not encourage the public to 
pay current prices at any time. T a
llies of such goods in narrow aisles 
often prevent customers from seeing 
more valuable goods in the cases.

T ry  a Novelty.
Only try  a ribbon week or half 

week early in the season and give 
your ribbons a boost. W ith the de
partm ent thus decorated and a win
dow as well, advertise to tie bows free 
and have a girl from the millinery 
room who, in full view of the cus
tomers, will tie bows of ribbon 
bought there; if customers get too 
plentiful their bows will be made and 
sent to them, but to suggest a style 
of bow and tie it seems wonderful 
to one who cannot do it. Never try 
anything of this kind unless able to 
secure a window for display during 
the same time. It is up to the buyer 
to make a display of novelties and 
staples and to secure clerks who can

tie handsome decorative bows to 
show them off. In New York a girl 
who can tie bows for hats, girdles, 
sashes, etc., or for decorating the 
cases can always command extra sa l
ary.

If a demonstration is made several 
weeks before Christmas many objects 
of fancy work should be shown, as 
the number is usually unlimited. The 
ribbons should pay well, but they will 
not without attention. Evening 
dresses will be ribbon trimmed this 
fall, children’s always are. and many 
hats take on a new look if a collec
tion of removable bows are owned, 
but these things m ust be told and 
shown to the public. Novelty and 
change catch the eye of the shopping 
public and every buyer should be on 
the lookout for this eye.

Sweater Coat Trade Uneasy.
The sweater coat business has con

tinued to increase with the more sea
sonable weather, and most mill 
m aking staple wool lines are now re
ported as well provided with busi
ness until the first of November at 
least. Boys’ goods are the strongest 
part of the business, some agents 
report, but there is also a steady im
provement in m en’s and ladies’ coats.

Agents and manufacturers just at 
present are more concerned about 
the outlook for next season in con
nection with their ability to get dyed 
yarns. Spinners, it is said, will not 
take contracts ahead in the usual way, 
that is, to guarantee deliveries at 
positive prices of colored yarns, and 
manufacturers therefore cannot make 
prices on next season’s merchandise. 
It is recognized as useless to seek 
business from jobbers under condi
tions as they exist to-day with 
mills unable to make firm prices. 
Jobbers themselves, it is realized in 
turn, could not book business with 
retailers under such conditions.

Pleasantville.
In  look ing  o ’e r  th e  m a p  I find 
O ne p lace  w ell s u ite d  to  m y  m ind  
I  h a il i t  w ith  a  joy o u s th r ill,
A nd y e a rn  to  live  in  P le a sa n tv il le .

N o d o u b t in  th a t  d e lig h tfu l to w n  
I t  b re a k s  th e  law  .to  w e a r  a  fro w n ;
T h ey  g rin d  up peop le in  a  m ill 
W ho  f r e t  a n d  fum e in P lea sa n tv ille .

T h e re  peop le sm ile  a n d  la u g h  a ll d a y  
A nd du ll m oods n ev e r  g e t  fu ll sw a y ;
Of s u n sh in e  one ca n  g e t o n e ’s  fill—
N o c louds d a re  h a n g  o ’e r  P le a sa n tv ille .

Of co u rse  th e  to w n  is  n ice  a n d  n e a t,
N o m icrobes in  th e  food th e y  e a t ;
A ll's  h e a lth  an d  jo y —oh, w ith  a  w ill 
I 'd  p ac k  m y  tru n k  fo r  P le a sa n tv ille .

MICHIGAN KNITTING CO.
M anufacturer of

SWEATERS. SWEATER COATS 
HOCKEY CAPS. GLOVES, MITTENS 

AND KNIT GOODS SPECIALTIES 
L A N S IN G , M IC H IG A N

and look over our well assorted stock of

MACKINAWS, SHEEP LINED COATS, 
DUCK, COVERT AND LEATHER COATS, 
SHEEP PELT AND CORDUROY VESTS, 
COTTONADE, KHAKI, WHIPCORD, COR

DUROY, CASSIMERE AND KERSEY 
TROUSERS

in weights, quality and prices, to meet the require
ments of Michigan buyers. Samples are also being 
shown by our traveling salesmen.

Grand Rapids Dry Goods Go.
20-22 Com m erce A ve.

E xclu sively  W holesale Grand Rapids, Mich.

SAVING WORK for the 
GROCER

These enormous refineries are where FRANKLIN CARTON SUGAR 
is manufactured. We refine it from CANE SUGAR, using the most modern 
processes and producing pure, sweet sugar of uniform quality. We weigh 
it, pack it in cartons, seal the cartons, send them to you in strong fibre con
tainers or in wooden cases, READY FOR YOU TO SELL. Why bother 
with barrels of bulk sugar which means work for you, when you can handle 
FRANKLIN CARTON SUGAR without work? Your hours are long—your 
work is hard enough without doing anything that has been made unneces
sary by modern methods. Order a few containers of ready-to-sell FRANK
LIN CARTON SUGAR from your jobber and you’ll rever go back to bother 
with the barrel. All grades wanted by your customers are packed in 
Franklin Cartons. Try them.

Original containers hold 24, 48, 60 and 120 lbs. FULL WEIGHT 
of a ll CARTONS and CONTAINERS guaranteed by us

T H E  FRANK LIN SUGAR REFINING CO. 
Philadelphia

*$
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REPRESENTATIVE RETAILERS.

E. A. Phillips, General Merchant at 
Anacortes, Wash.

Eugene A. Phillips was born on a 
farm on the edge of Nashville, Mich.. 
July 22, 1868. He attended the pub
lic school of his native town as far 
as the eighth grade, and at the age 
of 14 years entered the office of the 
Nashville News to learn the printing 
trade. He continued the apprentice
ship for three years, when he pulled 
up stakes and worked as a composi
tor in Chicago printing offices for 
about a year. Finding he did not 
have a particular liking for the print
ing trade, he returned to Nashville 
and joined his father in conducting 
the home farm for three years. He 
then entered the employ of Frank

E. A.' Phillips.

McDerby, retail grocer of Nashville, 
with whom he remained four years. 
His next move was to engage in the 
retail grocery and crockery business 
for himself in Vermontville. He con
tinued this business with marked suc
cess for eight years, when he sold 
out to W erner & Sackett and remov
ed to Anacortes, Wash., where he 
purchased a grocery stock. He sub
sequently added hardware, furniture 
and ship chandlery to the stock, and 
four years ago started a jewelry 
store separate and apart from his 
main establishment. He owns his 
own store building, three stories and 
basement, 50 x 120 feet in size, built 
of reinforced concrete and veneered 
with brick. A warehouse, 50 x 60 
feet, one story, is connected with his 
store building.

Mr. Phillips is President of the 
Anacortes Ice Co., m anufacturer of 
artificial ice. He also owns a fish 
trap six miles out on Puget Sound 
which brings him in a handsome an
nual income from the sale of sal
mon. He is also interested in several 
other enterprises and is first and 
forem ost in every movement having 
for its object the growth and ex
pansion of the trade of the city or its 
moral or civic betterm ent.

Mr. Phillips was married at the age 
of 20 years to Miss Dora L. Gaut, 
of Vermontville. They have a son, 
25 years old, and a grandson 15 
months old. The family reside in 
their own home at 811 Sixth street.

Mr. Phillips is a member of E lks’ 
lodge, No. 1204, at Anacortes, having 
originally affiliated with the organiza
tion at Jackson, Mich. He has no 
other fraternal relations. Fie a ttri
butes his success to attending strict
ly to business and the rating he en
joys with the mercantile agencies is 
a sure indication that he has achiev
ed a. larger measure of success than 
one merchant in a hundred.

Mr. Phillips is a man of even tem 
perament which enables him to make 
and retain friends. He combines the 
courage of a lion with a rare gentle
ness of nature and a broad charity. 
Naturally conservative in judgment 
he is optimistic in his planning and 
courageous and persistent in carrying 
out each plan which develops under 
his guiding hand. Safe and sane in 
his reasoning he has wonderful pow
ers of intuition, and in this respect 
seems to be gifted to a degree set 
dom encountered.

In his relations to his employes 
Mr. Phillips is the captain and the 
leader in whom all believe and confide 
and he commands a fidelity and alle
giance which has always been one of 
the conspicuous features of his busi
ness career. Like most leaders he 
has the faculty of choosing well his 
lieutenants and inspiring them with 
his own courage and binding them to 
him with bands of steel. In fact, the 
Phillips establishments under his 
guidance are like one large family, 
united in spirit and purpose.

Mr. Phillips has been a regular sub
scriber to the Michigan Tradesman 
for nearly a quarter of a century and 
very generously insists that the pub
lication has frequently been worth 
$500 a year to him in the advice and 
assistance it has given him. He reads 
every issue from cover to cover, find
ing something of interest on every 
page, and is so anxious to share its 
benefits with his friends in trade that 
many unsolicited subscribers have 
come to the Tradesman from well
rated and high class merchants of 
W ashington through his recommend
ation.

Something Strange.
Lawyer—W ere you acquainted with 

the deceased?
W itness—'Only in a business way. I 

was assistant in a large establishment 
at which the lady did much of her 
shopping.

Lawyer—Did you in that capacity 
notice in her any signs of insanity.

W itness—W ell, no; not insanity 
exactly—merely eccentricity. I was in 
the thread department, and I have fre
quently seen her buy a spool of thread 
and carry it home herself.

We are manufacturers of TRIM  MED AND 
UNTRIMM ED HATS for Ladies, M isses and 
Children, especially adapted to the general 
store trade. Trial order solicited.

GORL, K N O T T  & CO., Ltd.
Corner Commerce Ave. and Island St. 

G ra n d  R a p id s , M ich .

1 3 9 -1 4 1  Monro« St.
Both Phonos

GRAND RA PID S. MICB.

L I S T E N
We believe it is a good time to buy cotton 

goods.
Because everything made of cotton costs more 

now than it did two weeks ago and the market 
is very firm.

We have good stocks of Cottons, Ginghams, 
Percales, Outings, Flannelettes, Blankets, Com
forters, etc.

Mail orders promptly and carefully filled.

Paul Steketee & Sons
W holesale D ry G oods Grand Rapids, Mich.

Klingman Furniture
looks good, is good, is made 

good and makes 
good

Klingman’s
T he Largest Furniture Store in America 

Comer Ionia Ave. and Fountain St., Grand Rapids, Michigan

Distributed at Wholesale by

Judson Grocer Co., Grand Rapids, Mich.
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Earnings—A Question of Ethics and 
Justice.

W ritte n  fo r th e  T ra d e sm a n .
W hen the boy John or the girl 

Mary, somewhere from 12 to 20 years 
of age, goes to earning, what should 
be done with the money? John is 
more likely to begin earning a little 
som ething while in the early teens 
than Mary is, because there are more 
odd jobs that a boy can do; also be
cause family pride suffers less by his 
very youthful entrance into the in
dustrial field. But since the prin- 
cip.es involved are the same with each, 
and since Mary, if her people are 
poor, is apt to go into some store 
or factory shortly after she is 16, 
we will include her also.

In some households the earnings 
of the boy or the girl go into the 
family till and disappear. Legally 
there can be no possible objection to 
this, for the wages of a minor child 
belong to the parents. But consider
ed in the light of real right and 
wrong, and with a view to the child’s 
development and lasting good, this 
practice, often fallen into thought
lessly, is not without serious objec
tions.

To begin with, it is only the con
scientious, dutiful boy or girl who 
will do this without protest, the kind 
that is overgenerous and a little too 
good for this world. Such may really 
need training in looking out properly 
for their own interests.

Then too, is there any other such 
bottom less hole in which to put m on
ey as that to which we give the name 
“household expenses?’’ Later on we 
all come to know the endless and 
infinite nature of domestic expen
ditures that seemingly are absolutely 
necessary. But is it kind to thrust 
this depressing and disheartening 
knowledge in all its fullness upon 
the growing boy or girl?

The case of Robert Moore, a neigh
bor boy of 13, lately has come under 
my observation. Mr. Moore, the 
rather, while a fairly industrious man, 
succeeds in m aking only a small in
come. There are six in the family 
and of course more wants than pos
sibly can be supplied. Robert has 
this year been selling Sunday papers. 
Being bright and well liked he can, 
if he hustles, earn about a dollar and 
a half on Sunday morning. (The 
question of Sabbath work will not be 
discussed here, because this article 
deals not with Sabbath keeping, but 
only with how a certain class of 
earnings should be used). Since there 
always are imperative needs in this 
home, the lad’s little weekly income 
is quickly absorbed and he has noth
ing to  show for it. Robert is a

good boy and unusually devoted to 
his m other and sisters. He does not 
complain about having to “help the 
family.” But with regret I have seen 
that he is losing interest in his work, 
and does not manifest the vim he 
showed earlier in the season. Is 
this to be wondered at?

That the food Robert eats and the 
clothes he wears cost much more 
than he makes with his papers goes 
without saying. No boy of his years 
who is kept in school can really pay 
his own way. But would it not be 
a sounder financial policy, and more 
in accordance with actual justice, if 
he were allowed to feel that at least 
part of his earnings is his own? W ith 
a little advice and instruction, this 
boy could be buying his shoes and 
hats and suits. Having the spending 
of the money would lie a far stronger 
incentive to exertion than is con
tributing his little all to the family 
purse.

Another im portant end to be com
passed is that the boy or the girl 
who is earning should be encouraged 
to lay by a small sum each week, a 
little savings account to be added to 
as the years go by. Nothing but the 
pinch of dire need should be allowed 
to interfere with this essential part 
of the child’s training. If the saving 
can be for some definite object and 
purpose, so much the better.

In the home of straitened circum
stances, the* son or the daughter who 
earns should be expected, almost 
from the start, to bear some share 
of the common expenses. At first 
small, this portion properly may in
crease with the earning power. This 
practice, which will develop a sense 
of fairness, is not in the least in
compatible with allowing each earner 
to have the spending of his own 
money, and is very different from 
putting the whole contents of the 
pay envelope into the family till..

W hile some parents, like the 
Moores, put all a child earns into the 
family pocketbook, there are others 
who err in not allowing their chil
dren to assume a just share of finan
cial burdens. The W iltons are an 
example. Mr. W ilton is a book
keeper working on a small salary. 
He never has been able to  get ahead 
any, his earnings all going to  sup
port his family. The son Clem and 
the daughter M arguerite both are 
now grown and filling very good 
positions. But the father and the 
m other seem to feel that the money 
earned by Clem and M arguerite is 
too good to be used for ordinary 
living expenses. So these strong anu 
healthy young peole continue to 
board on Dad,” having all their own

Mr. Flour Merchant:
You can own and control your 

flour trade. Make each clerk a 
“salesman” instead of an “order 
taker.”

Write us to-day for exclusive 
sale proposition covering y o u r  
market for

Purity Patent 
Flour

We mill strictly choice Michigan 
wheat, properly blended, to produce a 
satisfactory all purpose family flour.

GRAND RAPIDS GRAIN &  
MILLING CO.,

Grand Rapids, Michigan

CHICAGO
BOATS

Graham & Morton 
Line

Every Night

Quality
Delivery Boxes

Saturday is 
Your Busy Day

The safest and quickest way to handle rush delivery orders 
is to provide the man on each wagon with “Quality” De
livery Boxes. They enable him to keep his orders straight 
and to carry a full load with perfect safety.

JOHN A. GRIER & CO.
1031-35 18th St. D etroit, Michigan

SU N -K IS T  Seeded Raisins are N O T  
PACKED by any association or com bi

nation of growers or packers like thousands of 
other brands are. T h ey  ARE PACKED by the 
o w n ers o f th e S U N -K IST  Brand, w h o  have  
absolute control of the quality and w ho cater to 
the desires of particular people.

SUN-KIST Seeded Raisins have an individual
ity  of their ow n—not on ly  in the W A Y  TH EY  
SELL but in the satisfaction they give. Your 
customers w ill use more raisins if you give them  
SUN-KIST because that is the kind they want.

NATIONAL GROCER CO/S Houses

T#

to t



O ctobe r 20, 1915 M I C H I G A N  T R A D E S M A N 21
wages for “clothes and fun.” Father 
and m other dress shabbily and pinch 
and scrimp, just as they always have 
done. W ould it be possible to de
vise for thoughtless youth any better 
school of selfishness than that in 
which these fond but unwise parents 
are training their son and daughter?

Many parents who have to put 
their boys and girls to work as soon 
as they are through high school or 
before, lament bitterly that their 
children can not have better oppor
tunities, the advantage of college, and 
the like. This is only natural. It 
would be well if such fathers and 
m others could realize that earning 
and spending during the formative 
years, if rightly directed, of them 
selves constitute an excellent prac
tical education. The poor boy or 
girl, earning a few dollars a week, 
may learn on the one hand thrift and 
industry, and on the other the cheer
ful assumption of rightful burdens 
and responsibilities—both invaluable 
lessons, and both lessons that are. 
extremely difficult to instill into the 
minds of young people brought up in 
the home of ample means. Quillo.

Killing Dried Fruit Insects.
Packers of dried fruits and others 

concerned in that product are find
ing much of interest in the recent 
experiments of the United States De
partm ent of Agriculture as to the ne
cessity for sulphuring dried fruits as 
a means for killing insect life in the 
fruit, which would otherwise develop 
and expand after packing. Despite 
the much debated decision of the 
old Food Inspection Board that such 
sulphuring of fruits was detrimental 
to health and therefore was prohibit
ed, the present experiments tend to 
reach a conclusion that it is quite es
sential if insect larvae are to be ef
fectually killed.

The report on these experiments, 
which has aroused much interest in 
California, states that 100 pounds of 
black figs, which were badly infest
ed by the dried fruit beetle, were 
separated and sulphured in the reg
ular manner. Upon being removed 
from the sulphur box they were im
mediately placed in cartons and seal
ed to prevent reinfestation. They 
were examined four m onths later and 
no insects or evidence of recent work 
were observed. The sulphuring kill
ed all insects present in the figs at 
the time.

An experiment to determine the ef
fect of sulphur fumes upon the eggs 
of insects was conducted at Sacra
mento. About twenty-five eggs of 
the Indian-meal moth were given the 
usual treatm ent. None of these eggs 
hatched, while the eggs kept as 
checks hatched in due time.

“From  the foregoing experiments,” 
says the report, “it is evident that 
sulphuring the fruit has a tendency 
to kill any insects infesting it. In 
case eggs or larvae are well inside 
the fruit, however, it is probable that 
they would not be injured.”

The report goes on to explain a 
substitute for sulphur in killing in
sects by the use of a belt heater 
whereon the fruit is conveyed through 
varying tem peratures until all insect

life is killed by the heat. A consid
erable part of the bulletin is devot
ed to the use of sealed packages and 
cartons for packing dried fruits so 
that they may be insect free after be
ing packed. In connection with this 
the bulletin says. “I t is probable 
that the time is coming when it will 
be necessary to put dried fruit in 
sealed packages as it is to pack ce
reals in that form to-day.”

A similar circular has recently been 
issued by the Agricultural Experi
ment Station in California, in which 
it is concluded that much can be done 
to diminish the damage due to in
sect attacks on raisins by slight mod
ifications of the present practices in 
packing houses; that by somewhat 
greater modifications and the use of 
simple, inexpensive devices and meas
ures, the infestation can be complete
ly prevented until the raisins leave 
the hands of the packers. They can 
thus be delivered to the retailer in 
perfect condition and remain sound 
on his hands much longer than is at 
present usual. Complete protectioi 
under all conditions can be obtain
ed, probably, only by the use of in
sect-proof packages. Attem pts have 
been made to devise such a package, 
but while some are promising, none 
has yet been demonstrated to be com
pletely successful.

REYNOLDS SHINGLES
Protect your home against roof fires, the most fre

quent and dangerous at this time of the year.
Reynolds Shingles have been tested by the Under

writers Laboratories under their standard tests and have 
proven themselves worthy of classification as fire pre- 
ventatives. They positively will not ignite from falling 
brands or sparks—neither will they communicate fire 
by flying brands.

It is the slate and granite surfacing which makes 
Reynolds Shingles resist fire. This surfacing acts as an 
insulation on top of the asphalt and prevents ignitation 
which otherwise would take place. Supplied in four 
beautiful non-fading colors—garnet, red, gray and green.

Write for free booklet.
For sale by all Lumber Dealers.

H. M. Reynolds Asphalt Shingle Co.
"O riginators of the A sphalt Shingle"

Grand Rapids, Mich.

They Make 
Money Together

California 
Raisin Bread SUN-

M A I D
Raisins

T he Bread 
Sells the Package

T he Package 
Sells the Bread

You Sell Both
Let’s Make More Money Together
You’ve got a store where people come.
We ve got something more people will come for—and 

come for oftener.
Something you would have been making more money out 

of all these years if you had been given half a chance. If you 
don’t make more money out of raisins now it will be your 
fault, for we are giving you a chance which grocers have 
never had before.

Raisins H ave N ever Had a Chance
Raisins have been left to shift pretty much for them

selves No one has ever had much to say about them. Now, 
for the first time in history, we are talking about them in a 
big, national, convincing way. We have already stirred up 
the country over them. We have made hundreds of thou
sands of new raisin users: we will make millions more before 
we get through. And we have made old raisin users use 
more raisins.

T h ey  Are Having It N o w
We have done this with Sun-Maid (Package) Raisins, and 

California Raisin Bread—made with Sun-Maid Rasins, after 
our own recipe. We have done it by talking about this new 
raisin bread and the luscious, sun-cured product of California 
with which it is made, in a new, compelling way, in full pages 
in the Saturday Evening Post, the Ladies’ Home Journal, and 
in local campaigns in connection with grocers and bakers 
everywhere. And we are going to keep on doing it—we have 
just begun.

L et’s W ork T his Chance T ogether
This is helping both of us. It is helping us by increasing 

the consumption of raisins, in bread and out of it, and it is 
helping you by putting new life into two of your lines—by 
making raisin bread sell package goods, and by making 
package goods sell raisin bread. You are bound to get 
something out of it in any event: but you cannot make the 
most of this chance in your business, unless you identify 
yourself with Sun-Maid Raisins and California Raisin Bread— 
unless you sell them both, and make each one sell the other. 
We’ll be glad to tell you how we can help you to increase 
your profits with this double-barreled chance, if you will 
send us the attached coupon, asking for full particulars. We 
urge you, for your sake, to send it at once. Don’t trail on 
raisins, now that they have started at last.

CALIFORNIA ASSOCIATED RAISIN CO
Home Office, Fresno, California 

H earst Building, C hicago. 113 H udson  S tree t, N ew  York.

Mail this Coupon to Our Nearest Office
Please send me complete details of plan by which I can 

make more money through increased sales of raisin bread 
and package raisins. (22)
Grocer's Name...................................................................................

Stree t................................................................................................. .

C i ty ...................................................... Sta te ....................................
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An Abuse That Should Be Eradicated.
One of the worst abuses of the 

trade is the habit of returning goods. 
The abuse is practiced all along the 
line from maker to consumer. Among 
consumers, the practice has been en
couraged and developed by the ex
cessively liberal privilege offered by 
the departm ent stores in this con
nection.

Like all other fallacious business 
methods, this practice must eventually 
be modified to the extent of square 
dealing between buyer and seller, 
whether among manufacturers, job
bers, retailers, or consumers. Any 
method of doing business which in
curs unwarranted expense or loss 
naturally wipes out profits or throws 
the burden of cost in higher prices 
on those who who do not abuse the 
privilege, but strange to say this hum
ble tru th  is often buried under al
leged “service.”

R eturning shoes is but one of the 
many innocent practices in modern 
business which thus shifts burdens 
upon the innocent. So-called “free 
delivery,” as practiced by the depart
ment stores in another example of 
excessive expense incurred in the 
name of “service,” but, of course, in
cluded in their prices for merchandise 
which the consumers pay. although 
not received by the man or woman 
who carries home his or her bundle.

The time guarantee on the wearing 
quality of hosiery is another example 
of extreme application of the service 
idea to the detrim ent and loss of 
those who “are easy on stockings,” 
and to the profit and benefit of those 
who either being on their feet most 
of the day, or who are engaged in 
rough occupations, wear out their 
stockings within the time limit of the 
guarantee.

It is encouraging to note that the 
buying public is becoming better in
formed as to what it really gets for 
its money, and it is equally encourag
ing to see the advance of saner ideas 
among manufacturers, jobbers and re
tailers.

Of course such evils cannot be erad
icated in a day. I t takes long, con
tinuous effort and steadfast co-opera
tion upon the part of those who 
pioneer such a movement. In the 
end, however, the fallacious nature of 
unsound methods proves itself, and 
brings m atters to such an acute stage 
that sometimes radical action is pre
cipitated.

Both manufacturers and jobbers in 
different lines of the shoe industry 
are to-day exhibiting irritation at the 
“re tu rn” evil. Joint action is suggest
ed in some quarters, while individual

effort is observed here and there.— 
Shoe Retailer.

System for Handling Special Pairs.
While everyone is “hollering” about 

efficiency these days in many cases 
the shoeman is low in adopting some 
of the easier forms of efficiency. For 
instance, one of the leading shoe com
panies of Louisville, a concern which 
handles a big mail order business, and 
a large number of special orders, 
where small sizes are ordered direct 
from the factory, has given little a t
tention to efficiency in this depart
ment. A special letter is dictated to 
the factory for each pair of shoes on 
special orders. A simpler way would 
be to have an order book printed in 
standard form. Duplicates of each 
order sent to the factories could be 
kept in such a book. It would be 
much easier to  find old order sheets 
than to hunt through reams of old 
correspondence, which in many cases 
has been placed in the transfer files. 
The order books could be dated and 
numbered, and it would be a question

of only a few m onths to find the size, 
etc., contained in an order a month 
or eighteen m onths old. This com
pany dictates a special letter to all 
mail order customers when sizes have 
to be ordered from the factory, and 
another letter is dictated when the 
shipments are made. Form  letters, 
well written, could be filled in in a 
few minutes arid should increase the 
efficiency of the department.

Naming the Home.
People are getting over the idea 

that it is an affectation to name the 
country places, and to put a sign at 
the gateway declaring it. W hy this 
feeling should ever have gained 
ground is hard to explain, unless it 
was because some of the early advo
cates of the plan used silly names. 
Across the water, and especially in 
England, the names of country places 
are handed down for generations.

By all means, name the suburban 
or country home; but be sure to se
lect a name that is appropriate and 
not freakish. Your home and its 
grounds should have individuality, 
and their naming adds to that quali
fy-—Countryside Magazine.

Silver Pencil Souvenirs.
A prom inent silver manufacturing 

house, making som ething like thirty 
different styles in clutch point, rolled 
plate, sterling silver pencils, as well 
as magic pencils and other novelties, 
suggests these pencils as souvenirs 
for shoe dealers to distribute as an 
advertisement, particularly for open
ing occasions when it is desirable to 
give som ething of real tangible value.

...........  ............................ W W I W I I W I I I I H I I I H l

R- K. L “SERVICE SHOES”
Give the Greatest Value for the Money 
THEY MAKE SATISFIED CUSTOMERS

Sizes 6 to II

Price, $2.30

ALWAYS IN STOCK
No 8 3 8 9 MEN’S BLACK SERVICE BLUCHER, tipped, 

heavy half double sole, full bellows tongue.
No. 8389 Same in Brown,
No. 8386^ Same in Black, with plain toe.
No. 8386 Same in Brown, with plain toe.

Order a Trial Case Today

Rindge, Kalmbach, Logie Company
“Makers of Shoes that Wear' Grand Rapids, Mich.

High Top Shoes

Rouge Rex 
Quality

B la ck

S tock  No. P r ic e
412 S inch  K an g a ro o  K ip  B lucher,

p la in  toe, s in g le  so le ...........$2.75
418 10 inch  K an g a ro o  K ip  B lucher, 

p la in  toe, s in g le  sole, hob 
na iled  .......................  •> or.

426 8 inch K an g aro o K ip , p la intoe, % double sole 2.90
430 12 inch W a te rp ro o f K ip . cantoe, doub le  so le .. 5.60
454 9 inch W a te rp ro o f WctlverineK ip  Bhucher, cap  itoe, o u ts id e
482

co u n te r , tw o  fu ll so les a nd s lip  51.50
8 inch W olverine W a te rp ro o fB lucher p la in  toe, D. S. . . .  31.00

484 10 inch W olverine W a t erp ro o f 
S. . . .  3B lucher , p la in  toe, D. :.50

486 12 inch W olverine W at e rp roo f 
S. . . .  3B lucher . p la in  toe. D. .75

4400

12 inch  W o lv erin e  Side, H e a v y  
C hrom e sin g le  sole, w e lt, cap
toe, b lu c h e r  ...............................4 .1 5

12 inch  W a te rp ro o f  W o lv e rin e  
Side, b lucher, tip . 3 so les . .  4.25

C hoco late

12 inch  W olv erin e  K ip  B lucher, 
double sole, v isco lized  b u tto n '
c a P .......................................... ’ 4 .io

8 inch  W o lv erin e  K ip  B lucher, 
p la in  toe, % doub le so le . . .  2.75 

18 inch  W o lv erin e  K ip  B lucher, 
s t r a p s  an d  buck les, th re e
soles, s ta n d a rd  sc rew  .............  5.50

W olverine  W a te rp ro o f  
K in  B lucher, tip , n ick le  hooks 
a n d  eyes .................................... 3 75

10 inch  K ip  B lucher, T ip  Cuff
a n d  B uckle % D. S ................... 3.f,o

8 inch  K ip  B lucher. T ip, Cuff
a n d  B uckle, % D. s ...................3.10

12 inch  V eal, 4 inch  Cuff, no 
B uckle .......................................... 300

12 in c h  K ip, no Cuff, 2 B uckles,
72 D. S. ca p  to e  ....................... 3.75

IB inch  K ip , W e lt doub le sole,
tw o  buckles, cap  toe ............... 4.75

8o in«£h .W o lv e rin e  K ip , 2 inchCuff, 14 D. S. ca p  to e  ........... 3.23
8 inch W olv erin e  K ip , B lu c h e r 

u a K -a -T a n  so les .......................  2.30

B oys’ High Cuts
B °J-S 9 inch  W o lv erin e ̂K ip, Cuff a n d  B uckle, 2% -5%  $2.60 
Y o u th s ’ B lack  9 inch  W o lv e rin e  

K ip, Cuff an d  B uck le  12%-2 2.35 
B oys’ C hoco la te  9 in. W o lv erin e  

K ip , Cuff a n d  B uck le  2% -5%  2.60 
Y o u th s ’ C hoco la te  9 inch  W ol- 

y e « n e K ip , Cuff a n d  B uck le
l  ¿V2-4   2.35

B oys’ C hoco la te  8 inch , Cuff
a n d  B uck le, 2% -5% ...............  2.25

Y o u th s ’ C hoco la te  8 inch , Cuff 
an d  B uck le  12%-2 .....................  2.00

Hirth-Krause Company
Hide to Shoe

Tanners and Shoe Manufacturers
Grand Rapids, Mich.
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Annual Concert Course of Mary Free 

Bed Guild.
Do you want Grand Rapids to be

come the musical center of W estern 
Michigan? W hen the world’s great
est artists are planning their tours, 
do you wish them  to go from New 
York to Detroit, then to Chicago and 
W est or do you want them to place 
Grand Rapids on their map and when 
visiting Michigan to honor both 
Grand Rapids and Detroit? This can 
be accomplished by all W estern 
Michigan taking an active interest 
in the great concerts that come to 
Grand Rapids.

Josef Hofmann.

The Mary Free Bed Guild of the 
U. B. A. Hospital is this winter 
bringing to Powers Theater a series 
of five most wonderful concerts. The 
series will open November 1 with 
Mme. Frances Alda and Roderick 
W hite. Mme. Alda is one of the lead
ing sopranos of the Metropolitan 
Opera Co., and is the wife of Gatti- 
Casazza, the manager of the M etro
politan Opera Co., of New York City. 
Roderick W hite, the American violin
ist, is a native of Grand Rapids and 
our city is justly proud of him and 
his phenomenal success.

November 19 Miss Anna Case and 
Andrea de Segurola will appear in 
joint recital. Miss Case is one of the 
more recent stars who charms her 
audiences with her wonderful soprano 
voice and her winning personality. 
Segurola for the past six years has 
been the leading bass of the M etro
politan Opera Company, and it is 
only by his coming prior to the open
ing of grand opera that it is possible 
for Grand Rapids and the surrounding 
towns to hear him.

January 10 David and Clara Mannes 
will give a concert with Mme. Marie 
Sundelius, “The second Jenny Lind.” 
Mr. and Mrs. Mannes, in their sonata 
recitals for violin and piano, have 
made this form of chamber music 
very popular .in New York, Boston 
and other musical cities. Mme. Sun
delius, the gifted Swedish soprano 
in two years has become an American 
favorite and has been heard from 
coast to coast.

On January 28 the idol of the con
cert going public, John McCormick 
will return to this city. In  the larger 
cities special trains from the suburbs

have run to accommodate the throngs 
who desired to hear the celebrated 
Irish tenor. Mr. McCormick will sing 
only sixty days this season; we are 
privileged to be one of the sixty.

This remarkable series will close 
March 17 with the New York Sym
phony Orchestra, with W alter Dam- 
rosch conductor and Josef Hofmann 
soloist. The members of this orches
tra, often called “The Damrosch O r
chestra,” are the forem ost players of 
their respective instrum ents and it is 
a rare treat to hear such a group of 
men under the leadership of the cele
brated conductor, W alter Damrosch. 
Josef Hofmann, known to all as one 
of the greatest living pianists, plays 
only a limited number of concerts this 
year and again Grand Rapids is to 
be congratulated upon being one of 
the favored few.

If you wish Grand Rapids to be one 
of the great musical centers which 
these famous stars visit, support this 
course. The smaller towns in W est
ern Michigan are no farther from 
Grand Rapids than the suburbs of 
New York and Chicago are from these 
cities, and as soon as the music- 
lovers in the towns surrounding 
Grand Rapids indicate their regular 
patronage there will be no difficulty 
in securing special “after-theater” 
transportation.

The members of the Mary Free 
Bed Guild are giving their time and 
energy to make this phenomenal 
course a great success and all profits 
will be used in caring for the patients 
who are in need of hospital care and 
have no money to pay for such care.

Buy at Home.
W h e n  yo u  w a n t to  help  y o u r tow n,

B uy  a t  hom e!
W h e n  you w a n t shoes , h a t  o r  gow n,

B u y  a t  hom e!
N e v e r  m ind  w h a t ’t i s  you need,
C an n ed  goods, co llars , ch ick en  feed, 
F ra m e  th i s  p h ra s e  up  fo r y o u r c ree d — 

B u y  a t  hom e!

O th e r  fo lks m ay  bu y  by  m ail,
Y ou buy a t  hom e!

H elp  th e  hom e s to re  to  a  sale ,
B u y  a t  hom e!

E v e ry  d o lla r  s e n t aw ay ,
M eans a  d o lla r  le ss  to  pay ,
W h a t  is  ow ed r ig h t  h e re  to -d a y —

B u y  a t  hom e!

A re  yo u  fo r y o u r  to w n  o r  n o t?
B u y  a t  hom e!

C h ea p e r  e lse w h ere ?  T om m yro t!
B u y  a t  hom e!

H om e s to re  q u a l itie s  a re  tru e ,
H om e s to re  m e rc h a n ts  w ork  fo r you, 
T h is  m uch  th e n  you  o u g h t to  do—

B u y  a t  hom e!

Electrical Supplies
W holesale and Retail 

For Every Purpose

Fixtures, Mazda Lamps, Flashlights 
Novelties

W hy not save time, m oney and annoyance by 
'dealing direct

G R A N D  R A PID S ELEC TR IC  CO .
9 So. D ivision  G rand Rapids

Send us tha t “G et-acquainted" order

Blizzards Sandals 
Arctics Leather Tops 

Rubber Boots
How Complete is Your Stock?

The season is here when it is not safe longer to be without a 
complete stock of

The Wales Goodyear
Bear Brand

RUBBERS
They are and have for years been looked upon as the standard 

of quality and our stock is complete. We can f i l l  orders promptly.

Figure out your probable needs and send us the order. You 
want to be prepared for the first big rush when it comes.

CATALOGUE AND PRICE LIST GLADLY 
SENT ON REQUEST

HEROLD-BERTSCH SHOE CO. 
Distributors

Manufacturers “ H. B. Hard Pan”  and “ Bertsch”  Shoes 
GRAND RAPIDS, MICH.

Hood says:
Make them good

and then they will repeat.
That’s why HOOD RUBBERS 

are sold everywhere.

Hood Rubbers—Wear 
Hood Rubbers—Fit

W E give you the SERVICE for 
we carry the Largest Stock of Rubbers 
in Michigan.

Get our catalogues
Be prepared for the storms that 

will surely come

G r a n d  R a p id s v S h o e  &ftubber(o.
T he M ichigan People Grand Rapids
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G rand Council o f M ichigan U . C. T .
G ra n d  C ounse lo r—W a lte r  S. L a w to n , 

G ran d  R ap id s.
G ran d  J u n io r  C o unse lo r—F re d  J .  M ou- 

t ie r ,  D e tro it.
G ra n d  P a s t  C o unse lo r—M ark  S. B row n, 

S ag in aw .
G ra n d  S e c re ta ry —M au ric e  H eu m a n , 

Jack so n .
G ran d  T re a s u re r—W m . J . D ev ereau x , 

P o r t  H u ro n .
G ran d  C o n d u c to r—J o h n  A. H a c h , J r . ,  

C o ldw ate r.
G ran d  P a g e —W . T . B allam y , B ay  C ity .
G ra n d  S e n tin e l—C. C. S ta rk w e a th e r , 

D e tro it.
G ran d  C h ap la in —A. W . S tev en so n , 

M uskegon.
G ran d  E x e c u tiv e  C o m m ittee—E . A. 

D ibble, H illsd a le ; A n g u s  G. M cE ach ron , 
D e tro i t;  J a m e s  E . B u rtle s s , M a rq u e tte ; 
L. N . T h o m p k ln s , J a c k so n .

N e x t G ran d  C ouncil M ee tin g —T ra v e rse  
C ity , J u n e  2 a n d  3, 1916.

M ichigan Division T . P. A. 
P re s id e n t— D. G. M acL aren .
F i r s t  V ic e -P re s id e n t—F . H . M ath iso n . 
S econd V ic e -P re s id e n t—W . J . M ann ing , 

D e tro it.
S e c re ta ry  a n d  T re a s u re r—C lyde E . 

B row n.
S ta te  B o ard  of D ire c to rs—W a lte r  H . 

B rooks, C h a irm a n ; F re d  H . Locke, J .  W .  
P u tn a m , J . E . C ron in , W . A. H a tc h e r , 
C. E . Y ork, W . E . C row ell, C. H . G all- 
m eyer, F ra n k  W . C la rke , D e tro it.

S ta te  M em b ersh ip  C o m m ittee—F ra n k  
H . M ath iso n , C h a irm an .

Don’t Forget the Salesman Is a Man.
His heart is light. His share of the 

blessings of this world consists of 
good health and his job, and he is 
happy. He has a wealth of sympathy 
for the troubles of mankind and they 
worry him—when he lets them. So 
he banishes them from his thoughts 
and learns to  carry the light hearr. 
You see, he is a traveling salesman.

He wears a smile. Not because he 
is continuously happy. Not because 
the world goes out of its way to make 
him feel good. Beneath that smiling 
physiognomy lie pucker strings that 
could screw his face into a pickle dish 
if something should slip. But he 
smiles. Pie tries to forget the pucker 
strings. And he succeeds, and then 
he smiles some more.

He is glad to see you. Not because 
he experiences any keen personal de
light at seeing you. Not because your 
visage is always good for sore eyes 
to look at. But because he wants to 
talk to you. Not to the common 
everyday you that you wear in your 
buttonhole and that any and every
one may see, but the you that you 
keep under cover and tro t out on oc
casions only. The you that has a 
good opinion of itself and falls for 
a little flattery. The you that you 
recognize as your real self, but sel
dom have the time or opportunity to 
visit with. He looks you squarely in 
the eye and says he is glad to see you. 
because he wants to meet your real 
inner self. You see, he is a salesman.

He holds his head up high, not be
cause he is stuck on himself, but be
cause he believes in his house and his 
goods. He is proud of them both. 
Pie holds his head up high, not be

cause he looks down on his neighbor, 
but because he wants recognition and 
plays his cards above the table. 
Representation means responsibility. 
Should he slip, it reflects on the house. 
It is always safe to be dignified. So 
he holds his head up high.

He is dressed in the latest fashion, 
not too loud, not freakish, but suffic
iently up-to-date to give his house 
and his goods a modern setting. A 
hundred times a day he makes the 
statem ent that to keep on the firing 
line of progress, the trade must use 
his goods or be classed with the back 
numbers. It is to-day and to-morrow 
with him, not yesterday. He can’t talk 
modern improvements in a last year’s 
suit.

He is good-natured. Not because 
it is a family trait. Not because it is 
thrust upon him by the happy inci
dents of his career, but because he 
finds it both a convenience and a nec
essity. It is convenient to  find busi
ness parley automatically lubricated 
by the oil of his good nature, and it 
is necessary, when coming in contact 
with people who have none of it, to 
call on his own supply and let it grease 
the ways. He is good-natured. Yes. 
he has to be. You see, he is a sales
man.

He is smart. Not because he has 
gone to college and has a sheepskin 
to show for it. Not because he stays 
up nights and reads books. But be
cause he has to be the m aster when 
closing in on a prospect or a cus
tomer. He knows that in a hand-to- 
hand conflict the stronger wins, and 
when a prospect is at bay he must not 
only convince him but he m ust make 
him want the goods. A fool can’t do 
it. I t  calls for m astery of self and 
subject. The rebuffs and defeats which 
fall to his lot result in the mental 
alertness and refinement that spell 
education in a truly practical sense. 
He m ust be up to the minute. The 
latest news and intelligence m ust be 
toys in his hands. He must be smart. 
You see, he is a salesman.

He has courage. Not because he 
is a soldier at heart. Not because he 
is a volunteer and would rather fight 
than eat. But he has learned that that 
for which we seek does not always 
lie on the ground before us, but is 
hidden in secret, out-of-the-way places 
and must be ferreted out. A certain 
man must be seen. A hundred voices 
says, You can t see him.” A certain 
man must be reached. A hundred 
arms bar the way. Shall he shrink 
away or be pushed back? No, he 
must reach his man and meet him 
face to face. For the time being, at 
least, there are but two persons on

earth, himself and his man. Forbid
ding hands, dubious head-shakes, cau
tioning advice, are but the hurdles. 
He wins the race because he has grit 
and courage. You see, he is a sales
man.

He is an optimist. Not because he 
loses orders or is frequently turned 
down on the very brink of sucess, 
hut because at times he must create 
the very atm osphere he breathes. The 
cold water that is frequently thrown 
over him m ust either have the in
vigorating effect of a shower bath 
or he m ust permit himself to be 
drowned in it—and he prefers to live. 
Pessimism is deaf and blind. Op
timism hears all, sees all. Defeat for 
him dares not spell pessimism, for 
pessimism means death. The p ro s
pects must always be bright. Although 
he sells coffins his line m ust be a 
happy line. I t  must be a pleasure to 
talk his goods, to buy them and sell 
them. So he is an optimist, because 
he is a salesman.

Look at him closely. Those lines 
in his face didn’t all come from sm ’l- 
ing. T hat slight stoop in his shoul
ders didn’t come from holding his 
head up high. The hand that grasped 
yours so gladly or patted you on the 
back with such emphasis sometimes 
lies open and limp, and all that is 
worth while in the world if placed in 
the hollow of his palm would not 
tem pt his fingers to close over it. The 
courage that bids him face the lion 
in his den deserts him when an ex
pected letter from home does not ap
pear. The optimist, the man with 
such a fund of good nature, the smart 
man who can create demands and 
make men buy his goods, wilts when 
he sits alone and lets his hunger for 
the kiss of absent wife and babe take 
the nerve out of him.

A salesman is only human, but let’s 
take off our hats to him for teaching 
us the practical value of the stiff up
per lip and showing us how energy 
and persistence, when tactfully ap
plied, bring home the bacon.

W hen times are dull and when the 
business world turns sour, when
“nothing doing” stalks through the
land like a pestilence and paralyzes 
trade, the salesman, perpetuating the 
traditions of his calling, continues to 
spread a gospel of optimism that
comes into its own at last. For the 
smile and handshake of the salesman, 
his resourcefulness and versatility, his 
politeness and good-fellowship, are 
the very foundation stones of human
ity in business.

But with all that, remember he is 
only human, and remember the beetle 
and its silken, sensitive, delicate wings 
which you cannot see; and when you 
turn a salesman down, don’t forget he 
is a man, and that you are nothing if 
you are not his brother.

C. I. Henrikson.

Vanishing Gold.
W hat becomes of it? Gold is one 

of the oldest metals in human use— 
there are beads dating back to the 
stone age. I t  is an object of almost 
universal desire. • I t  is proof against 
alm ost all the influences which de
stroy other metals, and it has been 
mined in enormous quantities. Yet

to-day more than two-thirds of the 
gold in use has been dug since 1849. 
W hat becomes of the rest? W here 
is the gold that set Jason wander
ing into the Black Sea, that filled 
the treasures of Croesus, that paid 
the terrific tribute which Persian 
kings assessed against the Punjab? 
W hat has happened to the yellow 
dust and “electrum”—an alloy of gold 
and silver—which negro traders 
brought down the Nile to Egypt for 
four or five thousand years? Ancient 
gold, like that of modern times, was 
used for money and for ornaments, 
but both have disappeared. The most 
enduring of metals, and yet the most 
evanescent; perpetually sought and 
yet constantly escaping the hands of 
even the successful seeker—that is 
gold. W hat is the reason for its cu
rious elusiveness?

Sn yder’s R estaurant 
Popular Prices
41 N o r th  Ion ia A ve.

4 D o o rs  N o rth  o f T radesm an

Livingston Hofei
Grand Rapids, Mich.

Fine Cafe in Connection

Entertainment Every Evening

Fireproof Hotel
450Elegant Rooms 

*1.09 per Day-up
3GD with Bath
*2.09 per Dag-up

G e r m a n  R e s t a u r a n t

C lark Si. near Jackson Blvd.Chicago

HOTEL CODY
EU R O PE A N

G R A N D  RAPIDS, MICH. 
Rates $1 and up. $1.50 and up bath.

Its Loose Leaf opens like a Blank Book
Write us

GRAND RAPIDS. MICH.
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DETROIT DETONATIONS.

Cogent Criticisms From Michigan’s 
Metropolis.

Detroit, Oct. 18—Learn one thing 
each week about Detroit. The Indus
trial Fair to be conducted under the 
auspices of the Traveling Men’s Fair 
Association will be held in Detroit 
December 28, 29 and 30.

In the m aturing tanks of a D etroit 
varnish factory are 1,000,000 gallons 
of varnish at all times.

Leigh Lynch, form erly general

C. C. S T A R K W E A T H E R  

m anager of the American Top Co., 
has been appointed production 'man
ager of the Lewis Spring & Axle Co.

The dry goods store of Reed & 
Piggot, 1515 W oodward avenue, was 
almost entirely destroyed by fire last 
week.

The Boston Transcript says that 
Henry Ford seems to have succeeded 
Andy Carnegie as adviser-general to 
the Universe. A t that, advice is 
cheaper to give than a few millions 
would be, to prepare for the peace 
we already have.

Paul Smith, sales manager of the 
Chalmers Motor Co., at a meeting of 
the board of directors last week, was 
appointed one of the Vice-Presidents 
of the company, in charge of the 
sales, service and advertising depart
ments.

At the regular monthly meeting of 
D etroit Council, held last Saturday 
night, E. O. Mallone, Michigan sales 
m anager for the P roctor & Gamble 
Distributing Co., and J. M. Quirk, 
local representative for B. Heller & 
Co., Chicago, were initiated into the 
mysteries of the United Commercial 
Travelers.

L. F. Thompson (C. E lliott & Co.) 
has returned from a four weeks’ trip 
through the W est and to the Pan- 
American Exposition. He was ac
companied on the trip by his wife.

.Somebody David H arem ’d H arry 
Nichols, Vernor & Co.’s representa
tive, in a dog deal the other day. 
H arry purchased what looked like a 
sure enough dog, the purchase price 
amounting to $10. Said canine, unless 
looking directly at a person, would 
pay no attention to a call and no 
amount of noise would even make the 
newly-purchased family pet as much 
as turn around and ask what was 
wanted. Expert dog fanciers were 
called in, but doggy paid as much a t
tention to their warbles as E. A. 
Stowe would to a traveling m an’s 
roundelay. At last a canine physician 
was called and he said, plus the reg
ular fee, there was nothing wrong 
with the hound except that it was 
stone deaf.

The Central Savings Bank has leas
ed part of the building under con
struction at the northwest corner of 
W oodward and Forest avenues, to  be 
occupied as a branch bank.

It is to be hoped that Mr. Sleeper

shall not allow his boom for the gov
ernorship to acquare the same name 
as his own.

The Ladies Auxiliary of Cadillac 
Council are taking a lively interest in 
the coming Industrial Fair and will 
take charge of many of the depart
ments and will assist the traveling 
men in many ways to make the Fair 
a success.

Mr. Starkweather is President and 
General Manager of the Traveling 
Men’s Fair Association. He is local 
manager of the Buick M otor Co. 
and, as President of the Detroit Auto
mobile Dealers’ Association, made a 
name for himself as an executive and 
organizer of more than ordinary abil
ity. He is Grand Sentinel of the U. 
C. T. His choice to head the coming 
Industrial Fair, to be held Dec. 28, 29 
and 30, was a most fortunate one.

Hale and hearty and in the best of 
spirits, Allen D. Gustine, retired to 
bed last Thursday night. The next 
morning the news of his death shock
ed his hosts of friends in the city. Mr. 
Gustine was employed by Burnham, 
Stoepel & Co. for nearly thirteen 
years, the greater part of that time 
as special city representative, and his 
sudden passing cast a gloom on all 
who knew him. He was born in Paw 
Paw, Mich., July 28, 1883, later mov
ing to Cassopolis, where his father, 
W. E. Gustine, engaged in the general 
mercantile business. After receiving 
a common school education he se
cured his first employment with 
W ilbur W arren, proprietor of a ba
zaar store in Cassopolis. A few 
months later he resigned to accept a 
position _ with a firm in Vicksburg. 
From  Vicksburg he came to Detroit 
to enter the employ of Burnham, 
Stoepel & Co. W ithin a year he was 
given an opportunity to demonstrate 
his ability as a city salesman, which 
he did to the entire satisfaction of the 
firm. To his trade Allen Gustine was 
more than a salesman; he was a friend 
and adviser. He would assist them

to decorate their stores, arrange their 
stocks and offer suggestions for w rit
ing advertisements. His energy was 
untiring. It was to this and his rug
ged honesty that his success was due. 
He was fonff of athletics and was 
considered one of the best hand ball 
players in the city. On the day of 
his death he engaged in a game at 
the Detroit Athletic Club, an organ
ization of which he was an active 
member. It is believed that the stren
uous exercise caused heart trouble 
and was responsible for his untimely 
end. Allen Gustine was a good citi
zen, a loyal friend and a loving hus
band and father. The world is better 
for his having lived in it. Surviving

is the widow and an eighteen months 
old daughter.

Jam es D. M urray has opened a 
jewelry store at 880 Kercheval avenue.

L-. L- Steinberg, dry goods and fur
nishing goods, has moved into his 
new store at 2010 W est Jefferson 
avenue.

H. E. Bullen, form erly with the 
Rands M anufacturing Co., has ac
cepted a position with the Michigan 
Auto Top Co. and taken charge of 
the manufacturing department. S. L. 
Joseph has been appointed sales and 
financial manager.

The French soldiers have had their 
pay advanced to 8 cents a day, but 
this includes board and lodging.

Mr. Carleton, of Read & Carleton, 
Jackson, was a Detroit business visi
tor last week.

E. A. Sadd, with the J. L. Hudson 
Co., was seriously injured and his 
wife killed by a speeding automobile 
which struck them while they were 
waiting for a car to take them to 
church last Sunday morning. The 
couple have many friends in the city 
who were inexpressably shocked when 
news of the sad accident became 
known and the sympathy of all goes 
out to Mr. Sadd in his bereavement.

Killing with an automobile is one 
form of m urder that seems to go 
unpunished in Detroit. W ho can find 
another name for the slaughter of 
pedestrians by reckless automobile 
drivers? Automobiles, like guns 
should be taken from irresponsible 
persons.

Salesmen for the W etmore-Quinn 
Co., D etroit distributors for the 
Paige-D etroit automobiles, were ten
dered a banquet by the Paige com
pany, Monday at the Hotel Pon- 
chartrain.

F. H. W eaver, general merchant, of 
New Haven, was in D etroit on a busi
ness trip last week.

The English will have Turkey be
fore the month is past.

G U S T IN E

Canada is exporting them in large 
quantities to the m other country.

James M. Goldstein.

Sagacious Suggestions From Saginaw 
Salesmen.

Saginaw, Oct. 18—Saginaw is the 
city of happiness and prosperity for 
all. W e are thankful that the D. U.
R. and_ D etroit News do not own our 
little city.

Saginaw Council will have the hon
or to initiate H arry Oppenheimer, 
President of the new Chamber of 
Commerce, in the mysteries of the 
order in November. Mr. Oppenheim
er, we welcome you. I believe the 
way to a bigger and better Saginaw

is to get the U. C. T .’s to boosting. 
I t  is great to see the big Army of 
Roadsters leaving on Monday m orn
ings for their fields of labor. Let’s 
get together and be pals and boost 
for the best town in the Saginaw 
Valley!

Mr. McDougall, of Evart, has 
bought out A. P. Lobdell, grocery on 
W est Kearsly street, Flint.

R. A. Uptograph, of Flint, has pur
chased the Amboy-W haley grocery 
on Third avenue, Flint.

Charles Stranahan, the oldest gro
cer in Romeo, has been laid  up for 
some time with rheumatism, although 
now able to be about on crutches. 
He has sold groceries for forty-seven 
years.

Frank D. Epley, Jr., member of 
Epley & Son, popular grocers cf Mt. 
Clemens, has been spending the past 
two weeks in the blue grass region 
of Kentucky. Frank knows where to 
go for a quiet snooze and good eats.

Thomas D. Roy, former manager 
of the Roy Grocer Co., Birmingham, 
is now manager of a large milling 
company which recently built a mill 
in Birmingham. The Roy Grocer Co. 
sold out to Roy H. Smead, of Me
nominee.

C. J. Shain, of Birmingham, spent 
a part of last week building a garage 
at Lake Maceday. It is doubtful if 
he belongs to the carpenters’ union.

Mark Brown, the Saginaw hunter, 
bit off a chunk last Saturday night 
when he promised to furnish the ven
ison for a big feed to be given the 
Saturday night following Thanks
giving. Fie, with his body guard and 
sharp shooting partner, Bert Ruther
ford, expect to go to the wilds of 
Houghton county in November.

Brother Pitts, chairman of the Vic- 
trola committee, says you must get 
busy, as the $150 Victrola will be 
given away at the November meeting 
without fail.

H arry Whitfield, of Pontiac, escap
ed front his grocery store last Thurs
day and beat it for Maceday Lake. 
No intentions of suicide. Just a quiet 
fishing trip. We would love to hear 
those “if” stories.

Many of the boys will be sorry to 
learn of the death of Ernest Moll, 
V ice-President of John Rummell & 
Co., Sebewaing. He retired in ap
parently good health and died during 
the night. His wife was awakened 
just as he was breathing his last.

The old Bancroft Hotel, of Sagi
naw, is now a thing of the past. The 
foundation for the new hotel has been 
started.

The Oppenheimer Cigar Co. is re
modeling its store on Genessee 
avenue. W hen finished it will be the 
finest of its chain of stores.

Boys, don’t forget assessment No. 
129, and pin the following in your 
bonnet: “I shall always remember 
my home council and that nowhere 
in America is to be found its equal. 
If things I see do not suit me, I w:ll 
not knock, but forget it and boost. I 
sometimes make mistakes myself."

C. C. W elker, Senior Counselor of 
No. 9, Detroit, and buyer for C. El
liott & Co., is certainly a worker. As 
a tip to specialty men who do not 
belong to the U. C. T. and contem 
plate calling on him, you will have 
some job on your hands. Charles sits 
with an application blank for you to 
sign in one hand and a pencial to 
sign your order in the other. A word 
to the wise: Don’t refuse him.

A man is usually judged by the lit
erature he reads. Wake up and sub
scribe for the Tradesman, the best 
trade journal in Michigan.

L. M. Steward.

H O T E L  C H A R L E V O I X
C A FE IN  C O N N E C T IO N  

Cor. M onroe A ve. and M ichigan St. 
G rand R apids, M ich.

Newly Furnished Running Water Private Baths 
Rooms $.50. $.75, $1.00

EUROPEAN MRS. M. BEDFORD. Manager

A L L E N  D.
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M ich ig a n  S ta te  P h a rm a c e u tic a l A sso 
c ia tio n .

P re s id e n t—C. H . Jo n g e ja n , G ra n d  
R ap id s.

S e c re ta ry —D. D. A lton . F re m o n t. 
T re a s u re r—Jo h n  G. S tck e tee , G ran d  

R apids.
N e x t A n n u a l M eetin g — D etro it, J u n e  20, 

21 a n d  22, 1916.

M ich ig a n  P h a rm a ce u tica l T ra v e le rs ’ A s 
so c ia tio n .

P re s id e n t—W . H . M artin , O rion. 
S e c re ta ry  a n d  T re a s u re r—W . S. L a w - 

ton , G ran d  R ap ids.

G rand  R apids D ru g  C lub. 
P re s id e n t—W m . C. K irch g essn e r . 
V ice -P re s id e n t— E. D. De L a  M ate r. 
S e c re ta ry  a n d  T re a s u re r—W m . H . 

T ibbs.
E x e cu tiv e  C o m m ittee—W m . Q uigley , 

C h a irm a n ; H e n ry  R iechel, T h e ro n  F o rb es .

Paying No A ttention to  H arrison 
Narcotic Law.

From  reports from different parts 
of the country, it is apparent that a 
large number of physicians are pay
ing no attention to the Harrison Nar
cotic Law. Their delinquency in this 
respect is due to their characteristic 
negligent and sloppy habits, their ig
norance and indifference, and, in 
many cases, to pure obstinacy and 
self-conceit. A number of them seem 
to imagine they are above the law, 
and manifest no fear as to the con

some substance under the purview oi 
the law does not have the name and 
address of the patient, the prescriber’s 
name in full, the date—either one or 
all of these is often missing. Usually 
I tell the patient that it will take some 
time to fill the prescription and that 
I will send him the medicine—just to 
gain time to communicate with the 
doctor. A t first he came around and 
supplied the missing data, but of late 
he has grown angry at these remind
ers of his derelictions and has told me 
roundly that he hasn’t time to care 
a damn for the H arrison law, and that 
if I don't fill his prescriptions just 
as he sends them in he’ll send them 
to another druggist whom he knows 
not to be so fastidious. Of course.
1 hate to lose his business, and I can't 
afford to take chances by violating 
the law. \ \  hat am I going to do 
about it?”

\ \  hat we advise this druggist and 
every other druggist to do under s m- 
ilar circumstances is to comply with 
the law absolutely, for the penalties 
for its violation are too severe to ta le  
any risk whatever. W e repeat that

Success of Prosperity W eek in the 
Celery City.

Kalamazoo, Oct. 19—I t  is with 
pleasure that I report to you that 
Kalam azoo’s big Prosperity Week, 
held last week, was a tremendous 
success from every standpoint. All 
of our big events went off without 
a hitch and the wholesalers, retailers 
and farm ers’ exhibits, exceeded even 
my own expectations. There was an 
enormous influx of visitors into 
Kalamazoo from Monday until Sat
urday and the stores in the city en
joyed a  larger volume of business 
than ever before.

W e distributed $700 in gold for 
premiums to farm exhibitors and this 
brought nearly every farmer in the 
immediate territory  into Kalamazoo 
for at least one day.

The result of our effort is that 
every citizen of Kalamazoo feels a 
closer relationship with his neighbor 
than ever before. W e all know now 
what the other fellow is manufactur
ing and producing and we also know 
that what we want can be obtained 
right here in our own city. The civic 
value of this Prosperity W eek can 
not be estimated and Kalamazoo is 
further advanced as a direct result of 
this celebration.

Another result, very gratifying to 
note, is that the farmers regard Kala
mazoo in a kindly light, which is 
the first time in several years.

For some reason which can not be 
explained the farm ers have been 
laboring under the impression that 
the people of this city feel that they 
have outgrown the rural residents. 
Prosperity W eek has shown them 
that the city is an intregal part of 
their daily life and that the farmers 
are essential to the welfare of the 
city. Among other things, this Pros
perity W eek movement has ironed 
out a lot of little personalities and 

•disagreeable disturbances that are al
ways so prevalent in a city the size 
of Kalamazoo.

To-day everybody has a smile for 
the other fellow.

Financially, the week’s celebration 
will be a big success, which alone is 
a big recommendation for the plan.

I t is something unusual to stage 
a big movement such as this was and 
at the same time make money. The 
net proceeds will be turned over to 
the Chamber of Commerce to be ex
pended as the members see fit.

A great part of the success of this 
movement is due to the excellent co
operation we enjoyed from the citi
zens of this city, the organizations 
and the newspapers and the many 
magazines such as the Tradesm an 
which have been very kind in giving 
us notices.

I wish to take this opportunity to 
thank you most heartily for the as
sistance you have rendered us and I 
can assure you that both the Com
mission and myself appreciate this 
beyond expression. My only regret 
is that you could not have been 
here to witness the successful cul
mination of six weeks’ hard work in 
an effort to place Kalamazoo in an 
enviable position as a good, live, 
wide-awake city.

I hope at some future time to be 
able to reciprocate the Michigan 
Tradesm an’s co-operation and if ever 
the opportunity presents, I shall cer
tainly take pleasure in doing whatever 
T can for you. F. H. Pnefer,

D irector of Publicity.

Originality is what takes: instead 
of watching Smith’s prices, why not 
do something that will surprise them?

UNIVERSAL CLEANER
Great for the pots—great for the pans 
Great for the woodwork—great for the hands.

O R D E R  FROM  Y O U R JO B B E R

sequences of their ignoring it.
We would warn pharmacists not to 

fill prescriptions calling for narcotics 
that do not come up strictly to the 
law’s requirements. The mere w rit
ing of a prescription that does not 
meet these requirements will not in
volve the physician, but if the d rug
gist fills it, then he becomes a violator 
of the law.

So far as the writing of prescrip
tions is concerned, the law imposes 
no hardship on physicians, for it de
mands of them no more than they 
ought to do with all their prescrip
tions, whether they contain narcotic 
drugs or not. All that is required 
of them is that they shall state:

1. The prescriber’s name in full:
2. The location of his office;
3. The date the prescription was

signed:
4. The prescriber’s reg stry or ser

ial number;
5. The name and address of the

patient.
Some druggists have reported cases 

in which thejr have offended physi
cians by refusing to fill prescriptions 
lacking in one or more of the above 
details, the physician advising the pa
tient to go to some other druggist. 
A case in point came to our notice 
recently. A druggist wrote to us: 
‘‘I ’m in an unpleasant position. Dr. 
So-and-So, who has sent me prescrip
tions for years and who is, besides, a 
personal friend of mine, is singularly 
careless regarding the provisions of 
the H arrison law. Many prescrip
tions which he sends in calling for

the doctor does not suffer under the 
law in case he omits to make the 
statem ents on his prescriptions we 
have enumerated. He may write as 
many prescriptions for narcotics as 
he pleases, for as large amounts as 
he pleases, and may omit his registry 
number, his own name and address, 
the name and address of the patient, 
etc., without subjecting himself to a 
penalty. But the druggist who ven
tures to  fill such an imperfect pre
scription is the one to suffer if he is 
caught. The druggists should make 
this m atter perfectly plain to their 
doctor friends. If the doctors are at 
all reasonable they will realize that 
the druggist is only doing his duty 
and will respect him the more on 
account of his firm stand for right.

Here It Is!
SIZE

32 inches long 
1414 inches high 
8lA  inches wide

A  Practical 
Sanitary 

Show case for  
Bulk Candy

No flies, no dust, no pilfering and no waste. Quick and easy service. Far ahead of globes and jars. 
We are special agents for this new silent salesman and to get them placed with our trade in the shortest 

possible tnne we are offering it for a limited period with an assortment of ten pails of our best selling 
candy. We want you to have one of these cases because it will more than double your candy business* 
More business for you means more business for us. ’

Ask our salesman about the proposition or write us for particulars.

PUTNAM FACTORY, Candy Manufacturers Grand Rapids, Mich.

THE FIRST AND FOREMOST 
BUILDERS OF COMPUTING SCALES

G EN ER A L SA LES O FFIC E

3 2 6  W. M ADISO N ST. CHICAGO
A L W A Y S  O P E N  T E R R IT O R Y  T O  F IR S T  C LA S S  S A L E S M E N



m O ctobe r 20, 1915
M I C H I G A N  T R A D E S M A N

HI

or

m
is
n.

id
lie
to

*■
is
o-
ti-
I S

ly
in
ig

to
s-
I

et
n
¡§
in
n
e,

>e
n
?r
r-
■r *»f

V-

d
>t

t

w #

Our Holiday Sundry 
Line

We extend to all our customers and friends 

an earnest invitation to see this line soon so that 

we may have the advantage of sufficient time to 

give your orders careful attention and be able to 

fill them completely.

Our sundry department has been unusually 

busy since September 1st, and we respectfully ask 

that you arrange a date with this department as 

early as possible. We will make as usual a liberal 

allowance upon the expense of the trip.

Yours respectfully,

Hazeltine & Perkins Drug Co.

LITTLE
DUTCH MASTERS 

CIGARS
Made in a Model Factory

Handled by All Jobbers Sold by All Dealers
Enjoyed by Discriminating Smokers

They are so good we are compelled to work full capacity 
to supply the demand

G . L  J O H N S O N  C IG A R  C O ., M a k ers
GRAND RAPIDS

WHOLESALE DRUQ PRICE CURRENT
Prices quoted are nominal, based on market the day oi issue.

Acids
A cetic  ...................  6 @ s
Boric ...................  11 @ 15
C arbo lic  .............  2 00@2 05
C itric  .....................  68#  75
M u ria tic  ............... 2%@ 5
N itr ic  .....................  7% ®  12
O xalic .....................  52® 55
S u lp h u ric  .............  2%@
T a r ta r ic  .................  56®

A m m onia
W a te r, 26 deg. . .  6%@ 
W a te r , 18 deg . . .  4%@ 
W a te r , 14 deg . . .  3%@ 6
C a rb o n a te  ........... 13 @ 16
C hloride ........... 10 @ 25

60

10

Balsams
C opaiba  ...............  75@1 00
F ir  (C a n a d a )  . .  1 25@1 50 
F i r  (O regon ) . . .  40® 50
P e ru  .....................  5 50@5 75
T olu  .........................  75 @1 00

Berries
Cubeb ...................  70 @ 75
F is h  ...................  15 @ 20
Ju n ip e r  ............... 10 ®  15
P rick ley  A sh  . . .  @ 5 0

B ark s
C ass ia  (o rd in a ry )  25® 30 
Q assia  (S a ig o n ) 65@ 75
S im  (pow d. 30c) 28® 30 
S a s sa f ra s  (pow . 30c) @ 25
S oap C u t (pow d.)

35c .......................  23® 25

E x tracts
L icorice .................  30® 35
L ico rice  po w d ered  35® 40

Flowers
A rn ica  ...................  38® 45
C ham om ile (G er.) 65 @ 75
C ham om ile (R om ) 55® 60

Qums
A cacia, 1st ...........  50@
A cacia , 2nd .........  45®
A cacia , 3 rd  ...........  40®
A cacia , S o rts  . .  20®
A cacia , p ow dered  30® 
A loes (B a rb . P o w ) 22® 
A loes (C ape P o w ) 20® 
A loes (Soc. P o w .) 40®
A sa fo e tid a  .............  60®
A sa fo e tid a , P ow d.

P u re  ...................  @1
U. S'. P . P ow d . @1

C am phor ...............  56®
G uaiac  .....................  40®
G uaiac, p ow dered  50®
K ino .......................  70®
K ino, p ow dered  . .  75®
M y rrh  .................  @
M yrrh , p ow dered  @
O pium  .................  9 25@9
O pium , pow d. 10 25® 10 
O pium , g ra n . 10 50@10 . .
S he llac  ...................  28® 35
Shellac, B leach ed  30® 35
T ra g a c a n th

No. 1 ...................  @2 50
T ra g a c a n th  pow  1 25 @1 50 
T u rp e n tin e  ........... 10® 15

Leaves
Sage, pow dered  . .  55® 60
B uchu .................  1 60@1 65
Buchu, pow d. 1 75@2 00
Sage, b u lk  .............  47® 50
Sage, % s loose . .  52® 55
S enna, A lex  .........  30® 35
S enna, T in n ........... 35® 40
S enna, T in n  pow d 45® 50 
U va U rs i ...............  18® 20

Oils
A lm onds, B itte r ,

t r u e  .................  8 50@8 75
A lm onds, B itte r ,

a r tif ic ia l ......... 5 75@6 00
A lm ouds, Sw eet,

t r u e  ...................  1 25® 1 50
A lm ouds, Sw eet,

im ita tio n  ........... 65@ 75
A m ber, c ru d e  . .  40® 50
A m ber, rec tified  50® 60
A nise ...................  2 00@2 25
B erg a m o n t ____  4 50@4 75
C a jep u t ...............  1 35@1 60
C ass ia  ...................  1 75@2 00
C as to r, bbls. a n d

c a n s  .....................  15 @17%
C ed a r L e a f  ......... 90®1 90
C itro n e lla  ............... 75® 1 00
Cloves ................... 1 75® 2 90
C ocoanu t ...........  20® 25
Cod L iv e r  ........... 3 35@3 50
C o tton  Seed ........... 85® 95
C ro ton  ...............  2 00®2 25
C upbebs .............  3 75@4 00
E ig ero n  .............  1 75®2 00
E u c a ly p tu s  . . . .  1 00@1 20
H em lock, p u re  . .  @1 60
Ju n ip e r  B e rr ie s  2 75@3 00
J u n ip e r  W ood  . . .  70® 90
L a rd , e x t r a  ........... 85® 95
L a rd , N o. 1 ......... 70@ 80
L a v e n ’r  F lo w e rs . @6 00
L a v en d e r, G a r’n  1 25@1 40
L em on ............... 2 00®2 25
L inseed , boiled, bbl. @ 62 
L inseed , bid. le ss 67® 72
L inseed , raw , bbl. @ 63
L inseed , raw , le ss  66® 71

M u sta rd , t ru e  . .9  00@9 50 
M u sta rd , a r t i f i ’l 7 00®7 25
N e a ts fo o t ............... 75® 85
O live, p u re  . . . .  2 50®3 50 
Olive, M alaga ,

yellow  ...........  1 55@1 65
O live, M álaga ,

g re e n  ...............  l  60@1 60
O range S w e e t . .3  00@3 25 
O rg an u m , p u re  . .  ®2 50
O rig an u m , co m ’l @ 75
P e n n y ro y a l . . . .  2 25@2 50
P e p p e rm in t ___  2 75@3 00
R ose, p u re  . . .  10 50® 12 00 
R o sem a ry  F low s 1 50® 1 75 
Sandalw ood , E .

1............................  7 25@7 50
S a ssa fra s , t ru e  @1 io
S a s sa f ra s , a r t if l’l @ 60
S p e a rm in t ......... 2 75@3 00
S p erm  ...............  90@1 00
T a n s y  ............... 4 00@4 25
T a r , U S P  ...........  30® 40
T u rp e n tin e , bbls. @48%
T u rp e n tin e , le ss  50® 60 
W in te rg re e n , tru e  @5 00
W in te rg ree n , sw e e t

b irc h  ............... 3 50@3 75
W in te rg re e n , a r t  3 50@3 75 
W o rm seed  . . . .  3 50®4 00 
W orm w ood . . . .  4 00@4 25

P e ta a s lu m
B ic a rb o n a te  ...........  50® 55
B ic h ro m a te  ......... 32® 35
B rom ide .................  @3 50
C a rb o n a te  .............  45® 50
C h lo ra te , x ta l  a n d

po w d ered  ........... 47® 50
C h lo ra te , g ra n u la r  52® 55
C yan ide  .................  30® 45
Iod ide .................  4 32® 4 40
P e rm a n a g a n a te  1 45@1 50
P ru ss ia te , yellow  
P ru s s ia te , re d  
S u lp h a te  .........

@1 25 
@3 50 
@ 30

40®
2 0 ®
50®
15®
15®

Roots
A lk a n e t ...................
B lood, p ow dered
C alam u s .................
E lecam p an e , pw d.
G en tian , pow d.
G inger, A frican ,

p o w d ered  ......... 15®
G inger, J a m a ic a  26® 
G inger, J a m a ic a ,

po w d ered  ...........  26®
G oldenseal pow . 6 50®7 00 
Ipecac, pow d. . .  4 25®4 50
L ico rice  .................
L ico rice , pow d. . 
o r r is ,  pow dered  
P oke , pow dered
R h u b a rb  ...............
R h u b a rb , pow d.
R osinw eed , pow d. 25® 
S a rsa p a ril la , H ond .

g ro u n d  ...............  ®
S a rs a p a r il la  M exican ,

g ro u n d  ...............  20®
Squills  ...................  20®

. 18® 20
. 18® 20

30® 35
2 0 ^ 25

. 75® 1 00
75®1 25

Squills, pow dered  40® 
T u m eric , pow d. 12® 
V ale rian , pow d. 45®

Seeds
A nise  .......................  20® 25
A nise, po w d ered  ® 25
B ird , I s  ...............  ®  12
C a n a ry  ...................  8® 12
C a ra w a y  ............... 18® 20
C ard am o n  ......... 2 00®2 25

50 
18 
25 
50 10 10 10 10 
50 
20 
15 
30 
20

C elery  (pow d. 55) 40®
C o ria n d e r ........... 10®
D ill ...........................  20®
F en n e ll ...................  45®
F la x  .......................... 5®
F lax , g ro u n d  .........  5®
F oen u g reek , pow . 8®
H em p  .......................  s®
L obelia  ...................  40®
M u sta rd , yellow  16® 
M u sta rd , b lack  . . .1 0 ®  
M u sta rd , pow d. 22® 
P oppy  .....................  15®
Q uince ............... 1 00®1 25
R ap e  .....................  ® 15
S ab ad illa  ...............  ® 35
R abadilla , pow d. ® 40
s u n llo w e r ........... 10® 15
W orm  A m erican  20® 25
W orm  L e v a n t . .  1 00®1 10

Tinctures
A conite  ...............
A loes ...................
A rn ic a  .................
A sa fo e tid a  ...........
B elladonna .........
B enzo in  ...............
B enzo in  C om po’d
B u ch u  ...................
C a n th a ra d ie s  . . .
C apsicum  .............
C a rd a m o n  ...........
C ard am o n , Comp.
C a tech u  ...............
C inchona ...........
C olch icum  ...........
C ubebs .................
D ig ita lis  .............
G en tian  ...............
G in g er ...................
G ua iac  .................
G ua iac  
Iodine 
iodine.

A m m on.

®  75 
@ 65
® 75 
@1 35 
@1 65 
@1 90 @1 00 @1 50 ®1 89 
@ 90
@1 50 
@2 90 
@ 6« 
@1 05 
@ 75 ®1 20 
@ 80 
®  75 
®  95 
®1 05 
@ 80 @2 00 
®2 00

@ 75 
@ 60 
® 80 
@1 05 
@ 70 
®2 75 
@ 90 
@2 75 
@ 70

Ip ecac  ...................
Iron , clo.................
K ino  .....................
M y rrh  ...................
N ux  V om ica . . . .
O p ium  ...................
O pium , C apm h.
O pium , D eodo rz’d 
R h u b a rb  .............

Paints
L ead , re d  d ry  . .  7 
L ead , w h ite  d ry  7 
L ead , w h ite  oil . .  7 
O chre, yellow  bbl. 1 
O chre, yellow  le ss  2
Pu«y .................  2%® 55  £  V e n e tn  bbl. 1 @ 1% 
Red V en e t n  le ss  2 @ 5
V erm illion, E n g . 1 25@1 50 
V erm illion , A m er. 15® 20 
W h itin g , bbl. . .  1 1- 10@1%
W h itin g  ...............  2@ 5
L. H . P . P re p d . 1 35®

@ 7% 
@ 7%
f  7% ® 1% 
@ 5

35®1 45

6@  10 
@ 8% 

9® 158® 10
Insec tic id es

A rsen ic  .....................
B lue  V itro l, bbi.'
B lue V itro l, le ss  
B o rdeaux  M ix P s t  
H ellebore, W h ite

pow dered  ........... 17@ 25
In s e c t P o w d e r . .  30® 50
L ead  A rse n a te  . .  8%@ 16 
L im e a n d  S u lp h u r 

So lu tion , ga l. . .  15@ 25 
P a r is  G reen  . . . .  20@25

M isce llaneous . .  

A ce tan a lid  ......... @1 50
Alum .........................  8®  11
A lum, pow dered  a n d

g ro u n d  .................  9® 12
B ism u th , S u b n i

t r a te  .................
B o rax  x ta l  o r ’ ’ 

p ow dered  . . . .  
C a n th a ra d e s  po
C alom el .............
C apsicum  ...........
C arm ine  .............
C ass ia  B u d s  . . .
C loves ...................
C halk  P re p a re d  
C halk  P re c ip i ta te d  7® 
C hlorofo rm  ........... 42®

3 22@3 30 6 %@ 12

C hlo ra l H y d ra te

0u®5 
78® 1 82 
30® 35
75®4 00 

® 40 
30® 35 

6® 8% 
_ 10 

480o®2
C ocaine ...............  4 60® 4 90
C ocoa B u t te r  
C orks, lis t, le ss  
C opperas, bbls. 
C opperas, le ss  . ,  
C opperas, pow d. 
C orrosive  S ublm  
C rea m  T a r ta r

65

01

5a®
70%
. .  ®
.. 2®
. . 4 ®  6
1 73®1 80 

41® 45
50

7® 10
®2 50 

6®  10 
5® 8
® 4%
5®  8

C u ttleb o n e  ........... 45®
D ex trine  .............
D o v er’s  P o w d e r  . .
E m ery , a l l N os.
E m ery , p ow dered  
E psom  S a lts , bbls.
E p so m  S a lts , le ss  _ w w
L rg o t .................  2 00® 2 25
E rg o t, po w d ered  2 7a ®3 00 
F lak e  W h ite  . . . .  15® 20 
F o rm ald eh y d e  lb . 10® 15
G am b ler .................  15® 20
U ela tin e  .................  75® 80
G lassw are , fu ll c a se s  80% 
G lassw are , le ss  70 & 10% 
G lauber S a lts  bbl. ® 1% 
G laube r S a lts  le ss  2® 5
Glue, b row n .........  11® 15
Glue, b row n  g rd . 10® 15
Glue, w h ite  ...........  15® 25
Glue, w h ite  g rd . 15® 20
G lycerine  ...............  50® 60
H ops .......................  45®  60
Ind igo  ...............  1 25®1 50
Iodine .................  5 68®5 91
iodoform  ........... 6 18® 6 30
E e ad  A c e ta te  . . . .  la ®  20 
L ycopd ium  . . . .  1 40® 1 50
M ace .......................  85® 9U
M ace, p ow dered  95 ®1 00
M entho l ...............  3 50@3 75
M en tho l ...............  3 50@3 75
M orphine ........... 5 65@5 90
N ux  V om ica  ........... @ 15
N ux  V om ica  pow . ® 20
P ep p er, b lack  pow . @ 30 
P epper, w h ite  . . . .  ® 35 
P itc h , B u rg u n d y  . .  ®  15
Q u assia  .................  10®
Q uin ine , 5 oz. c a n s  @1 10
R ochelle  S a lts  . . .  35® 
S a cc h a rin e  . .  10 50@10 70
S a lt P e te r  ......... 22 %@ 30
S eid litz  M ix tu re  30® 35
S oap, g re e n  . . . .  15® 20 
Soap, m o tt  c a s tile  12® 15
Soap, w h ite  c a s tile

ca se  .......................  @6 75
Soap, w h ite  ca s tile  

le ss, p e r  b a r  . . . .  @
Soda Ajsh .............  1%@
S oda B ic a rb o n a te  1%@
Soda, S al ...........  1®
S p ir its  C am p h o r @
S u lp h u r ro ll .........2*4 @
S u lp h u r Sub l............3@
T a m a rin d s  .............  15®
T a r ta r  E m e tic  . .  @
T u rp e n tin e  V en ice  75® 
V an illa  E x . p u re  1 00® 1 50 
W itch  H aze l . . . .  65® 1 00 
Z inc  S u lp h a te  . . .  7@ 10
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G R O C E R Y  P R IC E  C U R R E N T
These quotations are carefully corrected weekly, within six hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled 
at market prices at date of purchase.

ADVANCED DECLINED
Som e F lo u r
C u rra n ts
R a is in s
Canned A pp les
Beans

Index to Markets
By Columns

A m m onia  ................... 1
Axle G rease  ............... 1

B
B aked B ean s  ........... 1
B ath  B ric k  .............. 1
B luing  ........................... 1
B re a k fa s t  F ood  . . . . 1
B room s ......................... . .  1
B ru sh es  ....................... 1
B u tte r  C olor ............. . .  1

C
C and les  ....................... 1
C anned  G oods ......... 1-2
C arbon  Oils ............... . .  2
C atsu p  ......................... 2

. .  2
C hew ing  G um  ........... 3
C hicory  ....................... . .  3
C hoco la te  ..................... 3
C lo thes  L in es  .......... . .  3

3
C o co an u t ..................... 3

. .  3
C o nfec tions  ................. 4
C rack ed  W h e a t ----
C ra c k e rs  ..................... . 5, 6
C ream  T a r ta r  ........... 6

D
D ried F ru i ts  ............... «

E
E v a p o ra te d  M ilk . . . 6

F
F a rin a c e o u s  G oods . 6
F ish in g  T a ck le  ......... 6
F lav o rin g  E x t r a c ts  . 7
F lo u r a n d  F e e d  . . . .
F ru i t  J a r s  ................. 7

G
G ela tin e  ....................... . .  7
G ra in  B ag s  ............... 7

H 7
H ides a n d  P e l t s ........ 8
H orse  R a d ish  ............ 8

J
Je lly  ................................ 8
Je lly  G lasses  ............. 8

M
M acaron i ..................... . 8
M ap le ine  ....................... 8
M eats, C an n ed  ......... 9
M ince M eat ............... 8
M olasses ....................... 8
M u sta rd  ....................... 8

N
4

O
8

P
P ick les ........................... 8
P ip es  ............................. 8
P lay in g  C ard s  .......... 8
P o ta sh  ........................... 8
P ro v is io n s  ..................... 8

R
R ice ................................. 9
Rolled O a ts  ................. 9

S
S alad  D ress in g  ........ 9
S a le ra tu s  ....................... 9
S al S oda ....................... 9
S a lt ............................. 9
S a lt F ish  ..................... 9
S eeds ............................. . 10
Shoe B la ck in g  ........... . 10
Snuff ............................. . 10
Soda ............................... 10
S p ices ........................... 10
S ta rc h  ........................... 10
S y rups  ........................... . 10

T
T ab le  S auces  ...............  10
T ea  .................................... io
T obacco  ............... 11, 12, 13
T w in e  ..................... . . . . .  13

V
V in eg a r .............................. 13

W
W ick lng  ...........................  13
W ooden w a re  .................  IS
W ra p p in g  P a p e r  .........  14

Y
Y eas t C ake  .....................  14

AM M ONIA
D °z .1- oz. ovals, 2 doz. box 75

A X L E  G R E A S E  
F ra z e r ’s.

lib . wood boxes, 4 doz. 3 00 
lib . t in  boxes, 3 doz. 2 S5 
3% Ib. tin  boxes, 2 dz. 4 25 101b . pa ils , p e r  doz. . .6  00 
15!b. pa ils , p e r  doz. . .7  20 
251b. p a ils , p e r  doz. ..1 2  00

B A K E D  B E A N S 
No. 1, p e r  doz. . .  45@ 90
No. 2, p e r  doz. . .  75@1 40 
No. 3, p e r  doz. . .  85@1 75

B A TH  BRICK  
E n g lish  ............................ 95

BLU IN G
J e n n in g s ’.

C ondensed  P e a r l  B lu ing  
S m all C P  B lu ing , doz. 45 
L a rg e  C P  B lu ing , doz. 75

F o lg e r’s.
S u m m e r S ky, 3 dz. cs. 1 20 
S u m m e r Sky, 10 dz bbl 4 00

B R E A K F A S T  FOO D S
A petlzo , B isc u its  ___  3 00
B e a r  Food, P e t t l jo h n s  2 13 
C rack ed  W h e a t, 24-2 2 80 
C ream  of R ye, 24-2 . .  3 00 
Q u a k e r  P u ffed  R ice . .  4 25 
Q u ak e r P u ffed  W h e a t 3 45 
Q u ak e r B rk fs t  B isc u it 1 90 
Q u ak e r C orn  F la k e s  1 75 
V ic to r C orn  F la k e s  . .  2 20 
W a sh in g to n  C risp s  . .  1 85
W h e a t H e a r ts  .............  2 05
W h e a te n a  .....................  4 50
E v a p o r 'e d  S u g a r  C orn  90
F a rin o se , 24-2 ............... 2 70
G rap e  N u ts  ..................... 2 70
G rap e  S u g a r  F la k e s  . 2 50 
S u g a r  C o rn  F la k e s  . .  2 50 
H a rd y  W h e a t F ood  . .  2 25
H o lland  R u sk  ................. 3 20
K rin k le  C orn  F la k e s  1 76
M ap l-C orn  F l a k e s ___  2 80
M inn. W h e a t C erea l 3 75 
R a ls to n  W h e a t F ood  4 60 
R a ls to n  W h t F ood  10c 2 25
R om an  M eal .................  2 30
S axon W h e a t F ood . .  2 80 
S h red  W h e a t B is c u i t 3 80
T risc u it, I I  ...................  i s #
P lllsb u ry ’s  B e s t C e r’l 4 25 
P o s t  T o a stie s , T -2  . .  2 50 
P o s t T o a stie s , T -3  . .  2 70 
P o s t T a v e rn  P o rr id g e  2 88

BROOM S
F a n c y  P a r lo r , 25 lb . 4 25 
P a r lo r , 6 S trin g , 25 lb . 4 00 
S ta n d a rd  P a rlo r , 23 lb . 3 50
Com m on, 23 lb ...............3 25
Special, 23 lb ................ 2 76
W areh o u se , 33 lb . . . .  4 26 
C om m on W h isk  . . . .  1 80 
F a n c y  W h isk  ...............  1 26

B R U S H E S
S crub

Solid B ack , 8 in ........  75
Solid B ack, 11 in .........  95
P o in te d  E n d s  . . . - ... 85

S tove
No. 3 .................................. 90
No. 2 ..............................  1 25
No. 1 ..............................  1 75

S hoe
No. 3 ..............................  1 00
No. 7 .............................  1 30
No. 4 ..............................  1 70
No. 3 ............................. 1 90

B U T T E R  COLOR 
D andelion , 25c s ize  . .  2 00 

C A N D L E S
P araffin e , 6s .................  7
P araffin e , 12s ...............  7%
W ick ln g  .........................  20

C A N N E D  GOODS 
A pples

3 lb . S ta n d a rd s  . .  @ 9 0
N o. 10 .................. @2 60

B la ck b e rrie s
2 lb ........................  1 50@1 90
S ta n d a rd  N o. 10 @5 25

B eans
B aked  .....................  85@1 30
Red K id n ey  . . . .  75@ >5
S tr in g  .................  1 00@1 76
W a x  .......................  75@1 25

B lu eb erries
S ta n d a rd  .......................... 1 40
N o. 10 .............................. 6 50

2
C lam s

L ittle  N eck , l ib . . .  @1 25 
C lam  Bouillon

B u rn h a m 's  % p t ...........2 25
B u rn h a m 's  p ts ..............  3 75
B u rn h a m ’s  q ts .................. 7 50

C orn
£ a i r . ........................ 66 @ 70
£ nod .......................  90@1 00
t a n c y ...................... @130

F ren ch  P e a s  
M onbadon  (N a tu ra l )  

p e r  doz ..........................  1 75
G ooseberries

No. 2, F a i r  ...................  1 35
No. 2, F a n c y  ............. | 2 50

H om iny
S ta n d a rd  ........................ 95

L o b s te r

P icn ic  F la t  ................." 2 80
M ackere l

M u sta rd , l i b ...................  1 80
M u sta rd . 21b ...................  2 80
S’oused , l% lb .................. 1 60
S’oused , 21b......................  2 75
T o m ato , lb .......................  1 50
T o m ato , 21b....................  2 10

M ushroom s
B u tto n s , % s ___  @ 17
B u tto n s , I s  .........  @ 33
H otels. I s  ........... @ 23

O y ste rs
Cove, 1 lb .............  @ 75
Cove, 2 lb .............  @1 40

P lu m s
P lu m s  ...................  90@1 35

P e a rs  In S y ru p  
N o. 3 ca n s, p e r  doz. . .1  60 

P e a s
M a rro w fa t ...........  90@1 00
E a r ly  J u n e  . . . .  1 10@1 25 
E a r ly  J u n e  s if td  1 4 6 0 1  66 

P e a c h e s
P ie  .......................  1 00O 1 25
No. 10 size  ca n  p ie  @3 26 

P in ea p p le
G ra te d  ...............  1 75@2 10
S liced  .................  96@2 60

P u m p k in
F a i r  .............................. (#
G ood .............................. 90
F a n c y  .............................. 1 OO
N o. 10 .............................. 2 40

R asp b e rr ie s
S ta n d a rd  ...........  @

S alm on
W a rre n s , 1 lb . T a ll . .  2 30 
W a rre n s , 1 lb . F la t  . .  2 45
Red A la sk a  ___  1 80@1 90
M ed R ed  A la s k a  1 40@1 45 
P in k  A la sk a  . . . .  @1 20

S a rd in e s
D om estic , % s ...........  3 70
D om estic , % M u sta rd  3 75 
D om estic , % M u sta rd  3 25
F re n c h , % s ...........  7@14
F ren ch , % s .............  13@23

S a u e r  K ra u t
No. 3, c a n s  ...............  90
No. 10, c a n s  ...............  2 40

S h rim p s
D u n b ar, I s  doz ............ 1 45
D u n b ar, l% s  doz ...........2 70

S u cco tash
F a ir  ............................ 90
G ood ........................ 1 20
F a n c y  .................  1 25 @1 40

S tra w b e rr ie s
S ta n d a rd  .................  95
F a n c y  ........................ 2 25

T o m ato e s
Good ................................ 95
F a n c y  ................... * 1 20
No. 10 .....................  3 20

T u n a
C ase

% s, 4 doz. in  c a se  . .2  60 
% s, 4 doz. in  ca se  . .3  60 
Is , 4 doz. in  c a se  . . . . 5  60 

C A T S U P
S n id e r’s  p in ts  ...........  2 35
S n id e r 's  % p in ts  ___  1 36

C H E E S E
A cm e .....................  @15%
C arson  C ity  ___  @15%
B ric k  .....................  @17
L eiden  .................  @15
L im b u rg e r  ...........  @18
P in ea p p le  ........... 40 @60
E d am  ...................  @85
S ap  S ago  .............  @18
Sw iss, d o m e stic  @20

C H E W IN G  GUM 
A dam s B la ck  J a c k  . . . .  62
A dam s S a p p o ta  .............  65
B ee m an ’s  P e p s in  ..... 62
B e e ch n u t ............................  #2
C h ic le ts  ............................ 1 33
C olgan  V io le t C h ip s  . .  <5
C olgan  M in t C h ip s  . . . .  66
D en ty n e  .............................. #2
D o u b lem in t ........................ 64
F la g  S p ru ce  .................... 69
J u ic y  F r u i t  ........................ 59
R ed  R obin  ........................  63
S te r l in g  G um  P ep . . .  62
S te r l in g  7 -P o in t ........... 62
S p e a rm in t, W rig le y s  . .  64
S p e a rm in t, 5 box  J a r s  3 20
S p e a rm in t, 3 bo x  ja r s  1 92
T ru n k  S p ru ce  ...................  59
Y u ca tan  .............................. 62
Z eno  ....................................  64

C H O C O LA TE 
W a lte r  B a k e r  & Co.

G e rm a n ’s S w e e t .............  22
P rem iu m  ............................ 32
C a ra c a s  .............................. 28

W a lte r  M. L ow ney  Co.
P rem iu m , % s ...................  29
P re m iu m , % s ...............  29

C L O T H E S  L IN E  
kt „  P e r  doz.
No. 40 T w is te d  C o tto n  95
No. 50 T w is te d  C o tto n  1 30
No. 60 T w is te d  C o tto n  1 70
No. 80 T w is te d  C o tto n  2 00
No. 50 B ra id e d  C o tto n  1 00
No. 60 B ra id e d  C o tto n  1 25
No. 60 B ra id ed  C o tto n  1 85
No. 80 B ra id ed  C o tto n  2 35
No. 50 S ash  C ord  ___  1 76
No. 60 S ash  C ord  . . . .  J  00
No. 60 J u te  .....................  90
N o. 72 J u te  ............... .. 1 10
No. 60 S isa l ...............  1 00

G alv an ized  W ire  
No. 20, e a ch  100ft. lo n g  1 90 
No. 19, e a ch  100ft. lo n g  2 10 
No. 20, e a ch  100ft. lo n g  1 00 
No. 19, e a c h  100ft. lo n g  2 10 

COCOA
B a k e r’s  ............................  37
C leveland  ............................  41
C olonial, % s .................... 35
C olonial, % s .................... S3
E p p s  ....................................  42
H e rs h e y ’s, % a .................  SO
H e rs h e y ’s , % s ...............  38
H u y le r  ..................................  3#
L ow ney , % s .................... 34
L ow ney , % s ...................... 84
L ow ney , % s ...................... 33
L ow ney , 61b. c a n s  . . . .  33
V an  H o u te n , % s .......... 11
V an  H o u te n , % s .......... IS
V an  H o u te n , % s .........  36
V an  H o u te n , I s  ............  65
W a n -E ta  ............................ 86
W ebb ....................................  33
W ilber, % s ........................ S3
W ilber, % s ........................ 33

C O CO A N U T
D u n h a m ’s p e r  !b.

% s, 61b. c a se  . . .  
% s, 51b. c a se  . . .

.........  30

......... 29
% s 15 lb . c a se  . .........  29
% s, 15 lb . c a se  ...........  28
Is , 151b. ca se  . . . ......... 27
%s & % s 161b. c a se  28
S calloped  G em a ......... 10
% s & % s p a lls  ............  16
B ulk , p a lls  ......... ......... 18
B ulk , b a r re ls  . . . .........  12
B a k e r ’s  B raz il S h red d ed  
10 5c p k g s ., p e r  c a se  2 60 
26 10c pkgs ., p e r  c a se  2 60 
16 10c a n d  33 5c pkgs ., 

p e r  ca se  ...................  2 60
C O F F E E S  R O A S T E D  

RIO
C om m on ..................... . . .  19
F a ir  ............................. . .  19%
C hoice ......................... . .  20
F a n c y  .......................... . .  21
P e a b e rry  ................... . .  22

Santos
C om m on ................... . .  20
F a ir  .............................. . .  20%
C hoice ....................... . .  21
F a n c y  ......................... . .  23
P e a b e rry  ................... . .  23

M aracaibo
F a i r  .............................. . .  24
C hoice .......................... . .  25

M exican
C hoice ....................... .. .  25
F a n cy  .......................... . .  26

G uatem ala
F a ir  .............................. . .  26
F a n c y  ......................... . .  28

Java
P r iv a te  G ro w th  . . . . 26@30
M and ling  ................... 31@35
A ukola ....................... 30@32

Mocha
S h o rt B e a n  ............... 25 @27
L o n g  B e a n  ............... 24 @26
H . L . O. G ................ 26@28

Bogota
F a i r  ............................

M cLaug hlin ’s X X X X  
M c L a u g h lin ’s X X X X  

p ac k ag e  coffee is  so ld  to  
re ta ile r s  only. M ail a ll o r 
d e rs  d ire c t to  W . F . M c
L a u g h lin  & Co., C hicago, 
111.

E xtracts
H olland , % gro . bxs. 95
F elix , % g ro s s  ...........  1 15
H u m m e l’s  foil, % g ro . 85 
H u m m e l’s t in , % g ro . 1 43 

C O N F E C T IO N E R Y  
S tic k  Candy P a ils

H o reh o u n d  .....................  9%
S ta n d a rd  .......................... 9%
S ta n d a rd , sm a ll ......... 10
T w is t, sm a ll ...............  10

C ases
J u m b o  .............................. 9^£
Ju m b o , sm all ...............  10
B ig  S tic k  ........................ 914
B osto n  S u g a r  S tic k  . .  14 

M ixed C andy
P a ils  

8% . 10 
10

B ro k en  ..........HI
C u t L o a f  ...........
F re n c h  C ream
F a n c y  .................
G ro cers  ........................   7
K in d e rg a r te n  .............  12
L e a d e r  ............................ 10
M aje stic  ....................... ” 10
M o narch  .......................... 10
N o v e lty  ............................ n
P a r is  C rea m s .............  11
P re m io  C rea m s ...........  14
R oyal .................................. 8%
S pecia l ............................ 10
V alley  C rea m s ...........  13
X  L  O ............................ 7%

S p ecia ltie s
P a ils

A u to  K is se s  (b a s k e ts )  13
A u tu m n  L e av es  ...........  13
B onn ie  B u tte r  B ite s  . .  17 
B u t te r  C rea m  C orn  . .  15
C a ra m e l D ice ...............  13
C ocoanu t K ra u t  ...........
C ocoanu t W affles  . . . .  14
Coffy T offy  ...................  14
D a in ty  M in ts  7 lb . t in  16
E m p ire  F u d g e  .............  14
F udge, P in e a p p le  . . . .  14
F u d g e , W a ln u t ...........  14
F u d g e , F i lb e r t  ...........  14
F u d g e , Choco. P e a n u t  13 
F u d g e , H o n ey  M oon . 14 
F u d g e , T o a s te d  C ocoa-

n u t  ................................ 14
F u d g e , C h e rry  ...........  14
F u d g e , C oco an u t . . . .  14 
H on ey co m b  C an d y  . .  16
Iced  M aro o n s .............  14
Iced  G em s .........................15
Iced  O ran g e  Je ll ie s  . .  13 
I ta l ia n  B on  B ons . 1. 13
L ozenges , P e p ................ 11
L ozenges , P in k  ...........  11
M an ch u s  ........................ 14
M olasses  K isse s , 10

lb . box .....................  13
N u t B u t te r  P u ffs  . . . .  14 
P e c a n s , E x . L a rg e  . .  14

Chocolates P a lls
A sso rte d  C hoc............... 16
A m azon  C a ra m e ls  . . 16
C ham pion  ..................... 13
Choc. C hips, E u re k a 19
C lim ax  ........................... 14
E clip se , A sso rte d  . . . . 14
Id ea l C h o co la te s  . . . . 14
K lon d ik e  C hoco la tes 18
N ab o b s ........................... 18
N ibb le  S tic k s  ............... 25
N u t W a fe rs  ................. 18
O coro Choc. C a ra m e ls 17
P e a n u t  C lu s te rs  ......... 20
Q u in te tte  ..................... 16
R e g in a  ........................... 12
S ta r  C ho co la te s  ......... 13
S u p e rio r  Choc, ( lig h t) 19

Pop Corn Goods
W ith o u t p rizes .

C ra c k e r  J a c k  w ith
coupon  ....................... 3 25

P op  C orn  G oods w ith  P riz e s
O h M y 100s ................... 3 50
C ra c k e r  J a c k , w ith P rize
H u r ra h , 100s ............... 3 50
H u rra h , 50s ................. 1 75
H u rra h , 24s ................. . 85

Cough Drops
B oxes

P u tn a m  M en th o l . . . 1 00
S m ith  B ro s ........... ; . . . . 1 25

N U T S — W hole
lbs.
22

F a n c y  .............................. 26
E x c h a n g e  M a rk e t, S te a d y  
S p o t M a rk e t, S tro n g  

P a c k a g e
N ew  T o rk  B a s is  

A rbuck le  .....................  16 50

A lm onds, T a r ra g o n a  
A lm onds, C a lifo rn ia  

s o f t sh e ll D ra k e  . .
B ra z ils  ...................  12 @13
F ilb e r ts  .................
Cal. N o. 1 S. S ...........
W a ln u ts , N ap le s  . . .  
W a ln u ts , G renob le . .  
T a b le  n u ts , fa n c y  . .  
P e c a n s , L a rg e  . . . .  @14
P e c a n s , E x . L a rg e  @16 

Shelled
No. 1 S p an ish  S helled

P e a n u ts  ........... 6% Ib 7
E x. L g. V a. S helled

P e a n u ts  ......... 10%@11
P ec a n  H a lv e s  ......... @60
W a ln u t H a lv e s  . . . .  @40 
F ilb e r t  M ea ts  . . . .  @30 
A lic a n te  A lm onds @60 
J o rd a n  A lm o n d s  . .

P e a n u ts  
F a n c y  H  P  S u n s

R a w ....................... 5% @6%
■ R o as te d  ..............  7@ 7%

H . P . Ju m b o ,
R a w  ...................  7%@8
R o as te d  ........... 8%@ 9

C R A C K E R S
N atio n a l B iscu it C om pany  

B ra n d s
in -e r -S e a l T ra d e  M ark  

P ack a g e  G oods 
_ _  P e r  doz.
B a ro n e t B iscu it ........... 1 00
F la k e  W a fe rs  ...............  1 00
C am eo  B isc u it .............  1 50
C heese S an d w ich  . . . .  1 00 
C hoco la te  W a fe rs  . . . .  1 00
F ig  N ew to n  ...................  1 00
F iv e  O’C lock T e a  B e t  1 00 
G inger S n ap s  N B C  . .  1 00 
G ra h a m  C ra c k e rs  . . .  1 00
L em on S n ap s  .............  50
M. M. D a in tie s  ............1 00
O y ste re t te s  ...................  50
P re tz een o s  ..................    t,o
R oyal T o a s t .................  1 00
Socia l T e a  B is c u i t . .  1 00
S a ltin e  B isc u it ............. 1 00
S a ra to g a  F la k e s  . . . .  1 60 
S oda C rac k e rs , N .B .C . 1 00 
S oda C rac k e rs  P re m . 1 00
U needa B isc u it ...........  50
U needa G in g er W a fe r  1 00
V anilla  W a fe rs  ...........  1 00
W a te r  T h in  B isc u it , .  1 00 
Zu Zu G in g er S n a p s  50
Z w ieback  ........................ 1 00

O th e r  P ac k a g e  G oods 
B a rn u m ’s  A n im a ls  . .  50
S oda C ra c k e rs  N B C  2 60 
F ru it  C ake .....................  3 00

B ulk  G oods
C an s  a n d  boxes

A nim als ............................ 12
A tia n tic s , A ss td ............13
A vena F r u i t  C ak es  . .  12 
B onn ie  D oon C ookies 10
B onnie L a ss ie s  ............. 10
B an q u e t W a fe rs  . . . .  20
c a m e o  B isc u it . . . . . .  25
C ecelia  B iscu it ............ 16
C heese T id  B its  ........... 20
C hoco la te  B a r  (c a n s )  20 
C noco la te  D rop  C e n te r  18 
C hoco la te  P u tt  C ak e  18 
Choc. H o n ey  F in g e rs  16
C ircle C ookies .............  12
C rac k n e ls  .......................  20
C ream  F in g e rs  ............. 14
C ocoanu t T a ffy  B a r  . .  15
C ocoanu t D r o p s ...........  12
C ocoanu t M acaro o n s  18 
C ocoanu t M olas. B a r  15 
C ocont H o n ey  F in g e rs  12 
C ocont H o n ey  J u m b le s  12 
Coffee C akes  Iced  . . .  12
C ru m p e ts  .........................  12
D in n er P a i l  M ixed  . .  10 
E x t r a  W ine  B is c u i t . .  15
F am ily  C ookies .............  10
F ig  C akes  A ss td ........... 12
F ire s id e  P e a n u t  J u m b  10 
F lu te d  C oco an u t B a r  12
F ro s te d  C re a m s  ........... 10
F ro s te d  G in g er Cook. 10 
F ro s te d  R a is in  S qs. . .  10
F u ll M oon .......................  10
G inger D rops ................. 13
G inger G em s P la in  . .  10 
G inger G em s, Iced  . .  11 
G ra h a m  C ra c k e rs  . . .  9
G inger S n ap s  F a m ily  9% 
G inger S n ap s  R ou n d  9 
H ippod rom e B a r  . . . .  12 
H oney  F in g e rs  A ss ’t  12
H oney  Ju m b le s  ............. 12
H ouseho ld  C ookies . .  10 
H ouseho ld  Cooks. Ic e d  11
Im p e ria ls  .........................  10
Ju b ilee  M ixed ................  10
K a ise r  Ju m b le s  ............. 12
L ady  F in g e rs  S ponge 30 
L eap  Y ear J u m b le s  . .  20 
L em on B iscu it S q u a re  10
L em on C akes  .............  10
L em on W a fe rs  ...........  18
L em o n a  .......................... 10
L o rn a  D oon ...................  18
M ace C ak e s  .................  10
M ary  A n n  ...................  10
M an la lay  .......................  10
M arshm allow  P e c a n s  20 
Mol. F r t .  Cookie, Iced  11 
N B C  H on ey  C ak es  . .  12 
O a tm ea l C ra c k e rs  . . .  9
O ran g e  G em s .............  10
O reo B isc u it ...............  25
O thello  .........................  16
P en n y  A s s o r t e d ...........10
P icn ic  M ixed  ...............  12
R a is in  C ookies ........... 12
R aisin  G em s ...............  12%
R eve res  A ss td ...............  17
R itten h o u se  B is c u i t . .  14
S n ap aro o n s  ...................  16
Spiced C ookie ............... 10
Spiced  Ju m b le s , Iced  12
S u g a r  F in g e rs  ...........  12
S u g a r  C rim p  ...............  10
S u lta n a  F r u i t  B is c u i t  18
S w e e th e a r ts  .................  25
V an illa  W a fe rs  ...........  20
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9 1 0
B u tter

B oxes
N B C  S q u a re  ...........  7%
S ey m o u r R o u n d  . . . .  7%
N B C  S odas .................  7%
N B C  P ic n ic  O y ste rs  7% 
G em  O y ste rs  .................  7%

Soda
N B C  S o d as  ...............  7%
P re m iu m  S odas ........... 8
S elec t S odas ............... 10
S a ra to g a  F la k e s  . . . .  13 
S a ltin e s  ...........................  13

Oyster
N B C  P ic n ic  O y s te rs  7%
Gem O y ste rs  ...............  7%
Shell .................................. 8%

Sugar W a fe r  Specialties
A dora  .............................. 1 00
N ab isco  .........................  1 00
N ab isco  .........................  1 75
F e s tin o  ...........................  1 50
F e s tin o  ...........................  2 50
L o rn a  D oone ............... 1 00
A nola .............................. 1 00
C h am p ag n e  W a fe rs  . .  2 50 

A bove q u o ta tio n s  of N a 
tio n a l B isc u it Co., su b je c t 
to  ch a n g e  w ith o u t n o tice .

C R E A M  T A R T A R
B a rre ls  o r D ru m s  ........... 40
B oxes .................................. 41
S q u a re  C an s . . . .
F a n c y  C add ies  . . . 48

D R IE D  F R U IT S  
A pp les

E v a p o r’ed  C hoice blk. 
E v a p o r’ed F a n c y  pkg. 

A p ric o ts
C alifo rn ia  ...............  8%@10

C itro n
C orsican  .......................  10%

C u rra n ts
Im p o rte d  1 lb . pkg. . .  10% 
Im p o rted , b u lk  ........... 10%

Peaches
M uirs—Choice, 25tb. . .  6% 
M uirs—F an cy , 251b.' . .  7% 
F an c y , P eeled , 251b. ..12  

Peel
L em on A m erican  . 12%
O range  A m erican 12%

R a is in s
C lu s te r, 20 c a rto n s .2 25
Loose M u sc a te ls , 4 Cr. 8
L oose  M usca te ls , 3 Cr. 8%
L . M. Seeded, 1 Tb. 8%@9

C a lifo rn ia  P runes 
90-100 251b. boxes ..@  7% 
90- 90 251b. boxes . .@ 8% 
70- 80 251b. boxes  ..@  9% 
10- 70 251b. b oxes  ..@ 10 
>0- 60 251b. boxes  ..@ 10%  
10-50 251b. boxes  ..@ 11

E V A P O R A T E D  M IL K  
Red Band B rand

B ab y  .................................  2 40
T a ll  ............   3 50

5 ca se  lo ts, 5c le ss ; 10 
ca se  lo ts , 10c less. 

F A R IN A C E O U S  GOODS 
Beans

C alifo rn ia  L im a s  ----- 6%
M ed. H an d  P ic k e d  . .  3 75
B row n H o lland  ......... 3 20

F a rin a
25 1 lb . p a c k a g e s  . . . . 1  60
B ulk, p e r  100 lb ...........4 50

O rig in a l H o lla n d  R usk 
P ack e d  12 ro lls  to  c o n ta in e r  
3 c o n ta in e rs  (409 ro lls  3 20 

H o m in y
P ea rl , 100 lb . sack  . .  2 50 
M acca ron l and V e rm ic e lli 

D o m estic , 10 lb . box . .  60
Im ported , 25 lb . box ..3  50 

P e arl B a rle y
C h e s te r  .........................  3 50
P o r ta g e  .........................  4 75

Peas
G reen W isconsin  bu . 2 90
S p lit lb ................................  6%

Sago
E a s t  In d ia  .......................  5
G erm an , sa c k s  ...................  5
G erm an , b ro k en  pkg. 

T ap ioca
F lak e , 100 tb . s ack s  ..5 %  
P ea rl , 100 Tb. s a c k s  . .  5%
P earl, 36 p k g s ...............  2 25
M inu te  36 p k g s ................. 2 75

F IS H IN G  T A C K L E
to 1 in ....................... ft

to 2 in ..................... . 7
to 2 in ..................... . .  0
to 2 in ..................... . 11

n. . 15
2ft

C o tton  L ines
. 1, 10 fe e t ............. .  5
• 2, 15 fe e t ............, ,  7
. 3, 15 fee t ........... . .  9
. 4, 15 fe e t ............. . 16
. 5, 15 fee t ............. . 11
• 6, 15 fee t ............. . 12
. 7, 15 fe e t ............. . 15
. 8, 15 fee t ............. . 1«
. 9. 15 fee t ?ft

P oles
B am boo, 14 f t . ,  p e r  doz. 65 
Bam boo, 16 f t., p e r  doz. 60 
Bam boo. 18 f t., p e r  doz. 80 
FLA V O R IN G  E X T R A C T S  

Je n n in g s  D C B rand  
E x tra c t  L em on  T e rp en less  
E x t r a c t  V an illa  M exican  
B oth  a t  th e  s a m e  p rice. 

No. 1, f  box % oz. . .  85
No. 2, F  box, 1% oz. 1 20 
No. 4, F  box, 2% oz. 2 25 
No. 3, 2% oz. T a p e r  2 00 
No. 2. 1% oz. f la t . . . .  1 75

FLO U R  A N D  F E E D  
G ran d  R ap id s  G ra in  A 

M illing  Co.
W in te r  W h e a t

P u r i ty  P a te n t  ............... 6 00
F a n c y  S p rin g  ............. 6 75
W iz a rd  G rah am  ......... 5 60
W izard , G ran . M eal . 4 80 
W iza rd  B u ck w ’t  cw t. 3 60
J^yg . . . . . . . .  0 25

V alley  C ity  M iliin g ’Co.
L ily  W h ite  ...................  6 10
L ig h t L oa f .................  5 70
G rah am  .........................  2 50
G ra n e n a  H e a lth  ......... 2 60
G ran . M eal .................  1 90
B o lted  M ed.....................  1 80

V oigt M illing  Co.
V oig t’s  C re scen t ___  6 50
V oigt’s  R oyal ............... 6 90
V oigt’s F lo u ro ig t ___  6 50
V o ig t's  H y g ien ic  G ra 

h a m  ...............................  5 35
W a tso n -H ig g in s  M illing  Co.
P e rfec tio n  .....................  6 35
Tip T op  F lo u r  ............. 5 80
G olden S h ea f F lo u r  . .  5 30 
M arsh a lls  B es t F lo u r  5 90 

W orden G ro cer Co.
Q u ak er, p a p e r  ............. 5 80
Q uaker, c lo th  ............. 5 90

K a n sa s  H ard  W h e a t 
V o ig t M illing  Co.

C alla  L ily  .....................  6 50
W orden G rocer Co. 

A m erican  E a g le , % s 6 40 
A m erican  E ag le , y4s 6 30 
A m erican  E a g le , % s 6 20 

s p r in g  w h e a t  
R oy B a k e r

M azeppa  (new ) ........... 5 40
G olden H o rn , (new )

b a k e rs  .......................  5 30
W isco n sin  R ye ........... 5 60
B oh em ian  R ye ........... 5 65

Ju d so n  G ro cer Co.
C ere so ta , % s ............... 6 80
C ere so ta , %s ............... 6 70
C ere so ta , % s ............... 6 60

V oigt M illing  Co.
C olum bian  ...................  6 50

W orden  G rocer Co. 
W ingo ld , % s c lo th  . .  6 80 
W ingo ld , % s c lo th  . .  6 70 
W ingo ld , % s c lo th  . .  6 60 
W ingold , % s p a p e r  . .  6 65 
W ingold , % s p a p e r  . .  6 60 

Meal
B olted  .............................. 4 60
G olden G ra n u la te d  . .  4 80 

W h e a t
N ew  R ed  .....................  1 00
N ew  W h ite  ...................  98

O ats
M ich igan  c a r lo ts  . . . .  36
L ess  th a n  c a rlo ts  . . . .  38

C orn
C arlo ts  .............................. 76
L e ss  th a n  c a rlo ts  . . . .  78

Hay
C arlo ts  .........................  16 00
L e ss  th a n  c a rlo ts  . .  18 00 ' 

Feed
S tre e t C a r  F e e d  . . . .  31 00 
No. 1 C orn  & O a t F d  30 00
C racked  C orn  ........... 30 00
C oarse  C orn  M eal . . .  30 00 

F R U IT  JA R S  
M ason, p ts ., p e r  gro . 4 65 
M ason, q ts ., p e r  g ro . 5 00 
M ason, % gal. p e r  g ro . 7 40 
M ason, ca n  tops , g ro . 2 25 

G E L A T IN E
C ox’s, 1 doz. la rg e  . .  1 45 
C ox's, 1 doz. sm all . .  90
K nox’s  S p ark lin g , doz. 1 25 
K nox’s S p a rk lin g , g r. 14 00 
K n o x 's  A oidu 'd  doz. . .  1 25 
M inute, 2 q ts ., doz. . .1  10 
M inu te , 2 q ts ., 3 doz. 3 25 
N e lso n 's  .........................  1 50
O xford ................. ......... 75
P lym ou th  Rock, P hos. 1 25
P ly m o u th  Rock. P la in  90

G R A IN  BAG S
B road G auge . . ........... 18
A m oskeag  ........... ........... 19

H erbs
Sage ..................... ........... 15
H ops .....................
L a u re l L e av es  . ........... 15
S en n a  L a v es  . . . ........... 25

L in e n  L in e s
S m all ..................   20
M edium  .............................  26
L a rg e  .................................. 34

H ID E S  A N D  P E L T S  
H ides

G reen, No. 1 . . . . . . .  14
G reen, N o. 2 ...............  13
C ured , No. 1 ................ 16
C ured , N o. 2 ...............  15
C alfsk in , g reen . No. I 15 
Calfskin_ g reen . N o. 2 13% 
Calfskin^ cu red . No. 1 16 
C alfsk in , cu red . N o. 2 14% 

P e lts
Old W ool ................. 60@1 25
L a m b s  ....................... 15@ 25
S h ea rlin g s  ............... 10@ 20

T a llow
No. 1 .......................  @ 5
N o. 2 .....................  @ 4

W ool
U nw ashed , m ed. @24 
U n w ash ed , fine . .  @20

H O R SE RA D ISH
P e r  doz..................................  90

Je lly
5Tb. pa lls , p e r  doz. . .2  30 

15Tb. pa lls , p e r  pa il . .  65
30Tb. p a lls , p e r  p a il . .1  25 

JE L L Y  G LA SSES 
% p t. in  bbls., p e r  doz. 15 
% p t. in  bb ls., p e r  doz. 16 8 oz. cap p ed  in  bbls.,

p e r  doz..............................  ig
M A P L E IN E2 oz. b o ttle s , p e r  doz. 3 001 oz. b o ttle s , p e r  doz. 1 75 

16 oz. b o ttle s , p e r  dz. 18 00 
32 oz’. b o ttle s , p e r  dz. 30 00

M IN C E M EA T
P e r  ca se  .......................  2 85

M O LA SSES 
N ew  O rleans

F a n c y  O pen K e tt le  . . .  42
C hoice ...........................  35
Good ........................................ 22
F a » - .................................... 20

H a lf  b a rre ls  2c e x tra  
Red H en , No. 2% . . . 1  75
Red H en , No. 5 ...........1 75
Red H en , No. 10 . . . . 1  65 

M USTA RD
% Tb. 6 Tb. box ...........  16

O LIV E S
l 11!!1’ 1 g a l- k e&s 1 10@ i 20Bulk, 2 gal. k eg s  1 05@1 15 
Bulk, 5 gal. k eg s  1 00@1 10
S tuffed , 5 oz....................  90
S tuffed , 8 oz...................  1 25
S tuffed , 14 oz ............. .’ 2 25
P itte d  (n o t stu ffed )

14 oz................................ 2 25
M anzan illa . 8 oz .............  90
L unch, 10 oz...................  1 35
L unch, 16 oz...................2 25
Q ueen, M am m oth , 19

oz..................................... 4 25
Q ueen, M am m oth , 28

oz......................................  5 75
O live Chow , 2 doz. cs.

p e r  doz ....................  2 25
P E A N U T  B U T T E R  
B el-C ar-M o B rand  

24 Tb. fib re p a ils  . . . .  09%
14 Tb. fibre p a ils  .........10
23 oz. ja r s ,  1 doz. . .2  252 tb. t in  p a ils , 1 doz. 2 85 6% oz. ja r s ,  2 doz. 1 80 
PE T R O L E U M  PR O D U C TS

Iro n  B a rre ls
P e rfe c tio n  .....................  7.
R ed  C row n G aso line . . 12. 
G as M ach ine  G aso line 19.9 
V M & P  N a p h th a  . .  11.5
C apito l C y lin d er ......... 29.9
A tla n tic  R ed E n g in e  13.4
S u m m e r B lack  ...........  6.7
P o la r in e  .........................  28.9

P IC K L E S
M edium

B arre ls , 1,200 c o u n t . .  7 50 
H a lf  bbls., 600 c o u n t 4 25
5 gallo n  keg s  ............... 1 90

Sm all
B a rre ls  ...........................  9 50
H alf b a rre ls  ............... 5 00
5 gallo n  kegs  ............... 2 25

G herk in s
B a rre ls  .........................  13 00
H a lf b a rre ls  ................. 6 25
5 gallon  kegs ............... 2 50

S w eet Sm all
B a rre ls  .......................  16 00
H alf b a rre ls  ............... 8 50
5 gallon  kegs  .............  3 20

P IP E S
C lay, N o. 216, p e r  box 1 75 
Clay, T . D. fu ll c o u n t 60
Cob .................................  90

PL A Y IN G  CA RDS 
No. 90, S te a m b o a t . . . .  75
No. 15, R iva l a s s o r te d  1 25 
No. 20, R over, en a m 'd  1 50
No. 572, S pecial ........... 1 75
No. 98 Golf, S a tin  fin. 2 00
No. 808, B icycle ............. 2 00
No. 632 T o u rn ’t  w h is t 2 25 

PO TA SH
B a b b itt’s, 2 doz........... 1 75

PR O V ISIO N S 
B arre led  P o rk  

C le ar B ack  . .22 00@23 00 
S h o rt C u t C lr 20 00@21 00
B ean  ................. 14 00@15 00
B risk e t, C lear 24 00@25 00
P ig  ..............................
C lear F a m ily  ........... 26 00

D ry S a lt M eats
S P  B ellies ___  14%@15

L ard
P u re  in  tie rc e s  9%@10 
C om pound L a rd  8%@ 9 
80 Tb. tu b s  . . .  .a d v a n c e . . %
60 Tb. tu b s   a d v a n c e  %
50 Tb. tu b s   ad v a n ce  %
20 Tb. p a ils  . . .a d v a n c e  %
10 Tb. pa ils  . . .a d v a n c e  %
5 Tb. pa ils  . . .a d v a n c e  18 Tb pa ils  . .  .a d v a n c e  1

Sm oked M eats 
H am s, 14-16 Tb. 15 @15% 
H am s, 16-18 Tb. 14%@15 
H am s, 18-20 lb . 14%@15 
H am , d r ie d  bee f

s e ts  .................  29 @30
C a lifo rn ia  H a m s  10%@11

11
P icn ic  B oiled

H a m s  ............. 19%@20
Boiled H a m s  . .  21 @22 
M inced H am  . .  12 @12%
B acon  .................  15 @25

S au sag es
B ologna .............  10% @11
L iver .....................  9%@10
F ra n k fo r t  ........... 12 @12%
f o r k  ...................  11 @12
V eal ................................ 11
T on g u e  ............................... 11
H ead ch e ese  ...................  10

Beef
B oneless ........... 20 0020 50
R um p, new  . .  24 50@25 00 

P ig ’s F ee t
% bb ls ................................ 1 00
% bbls., 40 Tbs............ 2 00
% bb ls ............................ .* 4 251 b b l....................................  8 50

T rip e
K its , 15 Tbs.......................  90
% bbls., 40 Tbs............ 1 60
% bb ls., 80 Tbs............ 3 00

C asings
H ogs, p e r  lb .......................  35
Beef, ro u n d s, s e t  . .  20@21 
Beef, m idd les, s e t  . .  85@90
s h e e P ............... 1 25@@1 50

U ncolored  B u tte r ln e  
Solid D a iry  . . . .  12%@16% 
C o u n try  Rolls . .  13 @19% 

C anned  M eats 
C orned Beef, 2 lb . 4 70 
C orned B eef, 1 tb. 2 50 
R o a s t Beef, 2 lb . . .  4 70
R o a s t Beef, 1 tb . 2 50 
P o tte d  M eat, H am

F lav o r. % s . 43
P o tte d  M eat, H am

F lavo r, % s ...............  go
D eviled  M eat, H am

F lavor. % s ........... 43
D eviled  M eat, H a m  ”

F lavor. %s ............... 90
P o tte d  T ongue , % s . .  48
P o tte d  T ongue , % s . .  90

RICE
f a n c y  .....................  7
J a p a n  S ty le  ........... 5 @5%
B roken  ...................  3% @4%

R O L L E D  O A TS 
R olled A ven n a , bb ls 5 60 
S tee l C ut, 100 lb. sk s. 2 90
M onarch , b b ls .............. 5 35
M onarch , 90 lb. sks." 2 55
Q uaker, 18 R eg u la r . .  1 45 
Q uaker, 20 F a m ily  . .  4 50

SA LA D  D R ESSIN G
C olum bia, % p in t  ___  2 25
C olum bia 1 p in t ___  4 00
D u rk ee ’s, la rg e , 1 doz. 4 50 
D u rk ee ’s sm all, 2 doz. 5 25 
S n id e r’s  la rg e . 1 doz. 2 35 
S n id e r’s, sm all, 2 doz. 1 35 

S A L E R A T U S  
P acked  60 lbs. in  box 

A rm  an d  H a m m e r  . .  3 00 
W y a n d o tte , 100 % s . .  3 00 

SA L SODA
G ran u la te d , bb ls ..............  80
G ran u la ted , 100 lbs. cs. 90
G ran u la ted , 36 pkgs. . . i 25

S A L T
C om m on G rad es

100 3 tb. s ack s  ........... 2 60
70 4 Tb. s a c k s  ........... 2 40
60 5 Tb. s a c k s  ........... 2 40
28 10 Tb. sa c k s  ........... 2
56 Tb. sa c k s  ............... 40
28 Tb. sa c k s  ............... 20

@ 7% 
7

W a rsa w
56 tb . s ack s  ...................  26
28 lb . d a iry  in  d rill b ag s  20 

S o lar Rock
56 Tb. s a c k s  .......................  26

Com m on
G ra n u la te d , F in e  ___  1 10
M edium , F in e  ............. 1 15

S A L T  F ISH  
Cod

I a rg e , w hole . . .
Sm all, w ho le . . . .
S trip s  o r b r ic k s  . ,.9@ 13
P ollock  ...................  @ 6

Sm oked S alm on
S tr ip s  .............................  9

H alibu t
S tr ip s  .................................. 18
C hunks ................................ 19

H olland H errin g
V. M. w h. hoop bbls.
Y. M. w h. hoop % bbls.
Y. M. w h. hoop keg s
Y. M. w h. hoop M ilchers

kegs  ...........................
S ta n d a rd , b b ls ...............
S tan d a rd , % b b ls ..........
S ta n d a rd , kegs ......... 95

T ro u t
No. 1, 100 lb s .................  7 50
No. 1, 40 Tbs.................... 2 25
No. 1, 10 lb s .................  90
No. 1, 2 lb s ................. 75

M ackerel
Mess, 100 lb s ..................... 15 50
M ess, 40 Tbs.............  6 75
M ess, 10 lb s .............  1 75
M ess, 8 lb s ...............  1 50
No. 1, 100 lb s ........... 14 50
No. 1, 40 lb s ............  6 30
No. 1, 10 lb s .........................1 65

L ake H errin g
100 lb s ................................ 3 80
40 lb s ................................ 2 05
10 lb s ..............................  588 lb s ................................  54

S E E D S
A nise ...............................  18
C an a ry , S m y rn a  . . . .  8
C a ra w ay  .......................  16
C ardom on, M a la b a r  1 20
C elery  .........................  45
H em p, R u ss ia n  ......... 5
M ixed B ird  ...............  9
M u sta rd , w h ite  ...........  12
P oppy  .............................. 16
R ape ...............................  10

S H O E  B L A C K IN G  
H an d y  Box, la rg e  3 dz. 3 50 
H an d y  Box, sm all . .  1 25 
B ixby ’s  R oyal P o lish  85 
M iller’s  C row n P o lish  85 

S N U F F
S co tch , in  b la d d e rs  . . . .  37
M accaboy, in  J a rs  ......... 35
F re n c h  R ap p le  in  ja r s  . .  43 

SODA
B oxes ...............................  5 %
K egs, E n g lish  ............... 4%

S P IC E S  
W hole Spices 

A llspice, J a m a ic a  ,.9@ 10 
A llspice, lg  G a rd en  @11
Cloves, Z a n z ib a r  . . @22
C assia , C an to n  . . i4@ir>
C assia , 5c pkg. dz.. @25
Cinger, A fr ican  . . a i 9%
C inger, C ochin . . . , . @14%
Mace, I >enang ........ . .  @70
M ixed, :No. 1 ........... . @17
M ixed, No. 2 .......... . @lft
Mixed, 5c pkgs. dz.. @45
N utm eg s, 70-180 . . , . fô)30
N utm eg;s, 105-110 ... @25
P epper, B ack  .......... . @15
P epper, W h ite  . . . . , . @25
P epper, C ayenne . . @22
P a p r ik a , H u n g a r ia n

Pure G round In B u lk
A llspice, J a m a ic a  . . @12
Cloves, Z a n z ib a r  . . @28
C assia , C an to n  . . . . @22
G inger, A frican  . . . . @18
M ace, I ’e n a n g  ........ . @75
N u tm e g s  .......... . @35
Pepper, B lack  ........ . @18
P epper, W i’ite  ___ @32
P epper, C ay en n e  .. @24
P a p rik a H u n g a r ia n @45

S T A R C H
Corn

K ingsfo rd , 40 lb s ...........7%
M uzzy, 20 l ib . pkgs. . .  5% 

K ingsfo rd
S ilve r G loss, 40 l ib . . .  7% 
M uzzy, 40 l ib .  pkgs. . .  5 

G loss
Argo, 24 5c p k g s .......... 90
S ilver G loss, 16 3Ths. . . 6% 
S ilv e r G loss. 12 6Tbs. 8% 

M uzzy
48 1Tb. p a c k ag es  ........... 5
16 3Tb. p ac k ag es  . . . .
12 6Tb. p ac k ag es  ........... 6
501b. boxes .....................  3%

SY R U PS
Corn

B a rre ls  ....................... 28
H a lf  b a r re ls  .....................  30
B lue K aro , No. 1%,

4 doz.............................  3 45
B lue K aro , No. 2, 2 dz. 1 95 
B lue K aro , N o. 2% 2

doz.................................... 2 35
B lue K aro , No. 5, 1 dz. 2 30 
Blue K aro , No. 10, %

doz................................... 2 20
Red K aro , No. 1% 4

doz....................................  3 80
Red K aro , No. 2 ,2 dz. 2 30 
Red K aro , No. 2%, 2dz. 2 75 
Red K aro , No. 5, 1 dz. 2 70 
R ed K aro , No. 10 %

doz....................................  2 60
P u re  C ane

F a ir  .................................  16
Good .................................  20
C hoice ................... 25

F o lg e r’s  G rape  P unch  
Q u a rts , doz. c a se  . .  6 00 

T A B L E  SA U CES
H alfo rd , la rg e  ........... 3 75
H alfo rd , sm all ........... 2 25

T E A
U ncolored  J a p a n

M edium  ................. 20@25
C hoice .......................  28@33
F a n c y  .........................  36@45
B ask e t-f ire d  M ed’m  28@30 
B ask e t-f ire d  C hoice 35@37 
B a sk e t-f ire d  F a n c y  38@45
No. 1 N ibs  ............... 30@32
S iftin g s , b u lk  ......... 9@10
S iftin g s, 1 !b. pkgs . 12@14

G unpow der
M oyune; M edium  . .  28@33 
M oyune, Choice . .  35@40
M oyune, F a n c y  ____  50@60
P in g  Sfuey, M edium  25@30 
P in g  Suey, Choice 35@40 
P in g  S uey, F a n c y  . .  45@60 

Y oung H yson
Choice .......................  28@30
F a n c y  .......................  45 @55

Oolong
F o rm o sa , M edium  . .  25@2S 
F o rm o sa , Choice . .  32@35 
F o rm o sa , F a n c y  . .  50@60 

E ng lish  B re a k fa s t 
Congou, M edium  . .  25@30 
Congou, C hoice . . .  39@35 
Congou, F a n c y  . . . .  40@60 
C ongou, E x . F a n c y  63@80 

Ceylon
Pekoe, M edium  . . . .  28@30 
Dr. P ekoe, Choice . .  30@35 
F low ery  O. P. F a n c y  40@50

TOBACCO 
Fine Cut

Blot 1 i f
Bugle, 16 oz. . . .  3 84
B ugle, 10c ............. ; ;  ’ ■ I? 00
D an  P a tc h , 8 an d  16 oz. 32 
D an P a tc h , 4 oz. . . .  11 52 
D an  P a tc h , 2 oz. . .  5 7!
F a s t  M ail, 16 oz. . . ”  7 go
H ia w a th a , 16 oz...........  60
H ia w a th a , 5c ........... 5
M ay F low er, 16 oz. . 9 36
N o L im it, 8 oz..................?
N o L im it, 16 oz. 8 so
O lihWa' ™ a n d  16 O*" 5 40 O jibw a, 10c .........  11
O Jlbwa, 5c 1 cs

P e to sk ey  C hief'’ 14 oz. 4 00
R ^ er i 6Ĥ . . 6c. i  &

¡ tee H ln |’V  D '¿ c '  6 ??
o ? * '  S UKa ’ c a n is te r  9 16 S w eet C uba, 5c . 5
S w eet C uba, 10c . . ”  l i  

£ u b a - 1 R>- t i i  4 50
S w eet n Ub? ’ ^  Ib ' fo11 2 25 S w eet B urley , 5c L& D 5 76

! B urley , 8 oz. . .  2 46 
S w eet B urley , 16 oz 4 9ft 
S w eet M ist, % gr0  5 
S w eet M ist. 8 o *  J2
T e leg ram , 5c ......... i  i i
T ig er, 5c ........... ”  5 I®
T iger, 25c ca n s  . . . ”  2 40 
U ncle D an ie l, 1 Tb. . .  60
U ncle D an ie l, 1 oz. . .  5 22

P lug
Am . N avy , 16 oz. . . .  32
A pple, 10 lb. b u t t  . . .  36
D rum m ond  N a t. L eaf, 2

an d  5 tb ...............  »«
D rum m ond  N a t. L e a f ”

p e r  doz.............  ’ oa
B a ttle  A x . .    ! !
B rac e r, 6 an d  12 tb ." ' * tn  
B ig  F o u r, 6 an d  16 tb  32
B oot Ja c k , 2 Tb............... 90

J a c k - p e r  doz. . .  93
B ullion, 16 oz. ¿a
C lim ax G olden T w ins' *8
C m ax , 14% oz...........  44
C lim ax, 7 oz.............  * ¿7
r v J 8 ^ o rk < 7 *  14 'lb . 38 
C rem e de  M enthe , lb. 62 
D erby, 5 Tb. boxes . . .  28
5 B ros., 4 tb ................. »
F o u r  R oses, 10c qn
G ilt E dges, 2 T b............ 50
2 ° ,d R °P e’ 5 an d  12 li>. 58 
Gold R ope 4 an d  8 Tb. 58 
S ' ° -  P - J 2 an d  24 Tb. 40 
S ’W S . T w t o t ,  6 l b . . .  46
SL T - 10 aTld 21 N>- 36 H o rse  Shoe, 6 an d  12 lb  43 
H on ey  D ip T w is t, 5

an d  10 lb .................... 45
T a r, 5 and  8 lb." 40

J . T .. 5% an d  11 tb . . .  40
K en tu c k y  N avy , 12 lb . 32 
K ey s to n e  T w is t, 6 Tb" 45
K ism et, 6 lb ..........................4«
M aple Dip, 20 oz. . 28
M erry  W idow . 12 Tb ”  32
N obby  S pun  Roll 6 '& '3 68 
P a r ro t , 12 Th. . 32
P a tte r s o n ’s N a t. L e a f ' 93 
P eac h ey , 6, 12 & 24 lb . 41 
P icn ic  T w is t, 5 Tb. 45 
P ip e r  H eld sleck , 4 7 1b. 69
P ip e r  H eid sieck , p e r  dz. 96 
Polo, 3 doz., p e r  doz. 48 
R ed icu t, 1% oz. . 38
S crapp le , 2 an d  4 doz.' 48 
S h e rry  Cobbler, 8 oz. 82 
S p e a r  H ead . 12 oz. . .  44 
S p e a r  H ead , 14% oz. . .  44 
S p e a r  H ead , 7 oz. 47 
Sq. D eal, 7, 14 & 28 Tb. 30 
S ta r , 6, 12 a n d  24 lb. 43 
S ta n d a rd  N avy , 7%, 15

and  30 lb .........................  34
T en  P en n y , 6 an d  12 Tb. 35
Tow n T a lk , 14 oz........... 31
Y ankee G irl, 12 & 24 lb . 81 

S crap
A11 R ed, 5c ...................  5 76
Am. U nion  S c rap  ___  5 40
B ag  P ipe , 5c ............. 5 88
C u tlas , 2% oz...............  26
Globe S crap , 2 oz. . . .  30 
H ap p y  T h o u g h t, 2 oz. 30 
H on ey  C om b S crap , 5c 5 76
H o n es t S crap , 5c ___  1 55
M ail P ouch , 4 doz. 5c 2 00
Old S ongs, 5c .............  5 76
Old T im es, % gro . . .5  50 
P o la r  B ea r, 5c, % gro . 5 76 
Red B and , 5c % gro, 5 76 
R ed  M an  S crap , 5c . .  1 42 
S crapp le , 5c pkgs. . . .  48 
S u re  S hot, 5c % gro. 5 76 
Y ankee G irl S c rap  2oz. 5 76 
P a n  H an d le  S crp  % g r 6 76 
P e a c h e y  S crap , 5c . . . .  5 76 
U nion  W o rk m an , 2% 6 00

S m oking
All L eaf, 2% & 7 oz. 30
BB, 3% oz.......................  6 00
BB, 7 oz........................ 12 00
BB, 14 oz.......................  24 00
B agdad , 10c t in s  . . . .  11 52
B ad g e r, 3 oz..................... 5 04
B adger, 7 oz’..................... 11 52
B anner, 5c . .................  5 76
R anner, 20c ...................  1 60
B anner, 40c ...................  3 20
Belwood, M ix tu re . 10c 94
Big C hief, 2% oz. . .  6 00
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S m oking

B ig C hief, 16 oz ___  30
B ull D u rh a m , 5c ___  5 85
B ull D u rh am , 10c . .  11 52 
B ull D u rh am , 15c . .  17 28 
B ull D u rh a m , 8 oz. . .  3 60 
B ull D u rh a m , 16 oz. . .  6 72
B u ck  H o rn , 5c ...........  5 76
B uck  H o rn , 10c . . . .  11 52
B r ia r  P ip e , 5c ...........  5 76
B r ia r  P ip e , 10c . . . .  11 52 
B lack  S w an , 5c . . . .  5 76 
B lack  S w an , 14 oz. . .  3 50
B ob W h ite , 5c ........... 6 00
B ro th e rh o o d , 5c ........... 6 00
B ro th e rh o o d , 10c . . . .  11 10 
B ro th e rh o o d , 16 oz. 5 05
C arn iv a l, 5c ...............  5 70
C arn iv a l, % oz............... 39
C arn iv a l, 16 oz ............ 40
C ig a r  C lip’g, Jo h n so n  30
C ig a r  C lip’g, S ey m o u r 30 
Id e n tity , 3 a n d  16 oz. 30 
D arb y  C ig a r  C u tt in g s  4 50 
C o n tin e n ta l C ubes, 10c 90
C orn  C ake , 14 oz...........2 55
C orn  C ake, 7 oz........... 1 45
C orn  C ake , 5c .............  5 76
C ream , 50c p a ils  ......... 4 70
C uban  S ta r , no foil . 5 7«
C uban  S ta r , 16 oz. p is  5 72
C hips, 10c ...................  10 30
D ills B es t, 1% oz .......... 79
D ills B es t, 3% oz .......... 77
Dills B es t, 16 oz.......... 73
D ixie K id , 5c ..............  <8
D u k e 's  M ix tu re , 5c . .  5 76 
D uke’s M ix tu re , 10c ..1 1  52 
D u k e’s C am eo, 5c . . . .  5 76
D rum , 5c .......................  5 76
F. F . A ., 4 oz...............  5 04
F . F . A ., 7 oz...................11 52
F ash io n  5c ...................  6 00
F ash io n , 16 oz ...............  6 28
F ive B ros ., 5c .............  5 76
F ive B ros., 10c ......... 10 53
F ive  c e n t c u t P lu g  . .  29
F  O B  10c ................... 11 52
F o u r R oses, 10c . . . .  96
F u ll D ress, 1% oz. . .  72
G lad H an d , 5c .............  48
Gold B lock, 10c ...........12 00
Gold S ta r , 50c p a il . .  4 60 
G ail & A x N avy , 5c 5 76
G row ler, 5c ...................  42
G row ler, 10c .................  94
G row ler, 20c ...............  1 85
G ian t, 5c ........................ 5 76
G ian t, 40c ...................  3 72
H an d  M ade, 2% oz. . .  50
H azel N u t, 5c ........... 5 76
H oney  D ew , 10c -----12 00
H u n tin g , 5c ...................  38
I X  L, 5c .......................  6 10
I X  L , In p a ils  ........... 3 90
J u s t  S u its , 5c ...............  6 00
J u s t  S u its , 10c ...........12 00
K lin  D ried , 25c .........2 45
K in g  B ird , 7 oz........... 2 16
K ing  B ird , 10c ...........11 52
K in g  B ird , 5c ............... 6 76
L a  T u rk a , 5c .............  5 76
L ittle  G ian t, 1 lb ........... 28
L ucky  S tr ik e , lu c  . . . .  96
Le R edo, 3 o z ............... 10 80
Le R edo, 8 & 16 oz. 38 
M y rtle  N av y , 10c . . . . 1 1  52
M yrtie  N avy , 5c ......... 5 76
M ary lan d  C lub, 5c . . .  50
M ayflow er, 5c .............  5 76
M ayflow er, 10c ........... 96
M ayflow er, 20c ...........  1 92
N ig g er H a ir , 5c ......... 6 00
N ig g e r H a ir , 10c . . . . 1 0  70 
N ig g e r H ead , 5c . . . .  5 40 
N ig g e r H ead , 10c . . .  10 56
N oon H o u r, 5c ...........  48
Old Colony, 1-12 g ro . 11 52
Old M ill, 5c .................  5 76
Old E n g lish  C rve  l% o z . 96
Old C rop, 5c ...............  5 76
Old C rop, 25c .............  20
P. S., 8 oz. 30 lb . cs. 19 
P. S., 3 oz., p e r  g ro . 5 70
P a t  H a n d , 1 oz...............  63
P a tte r s o n  Steal, 1% oz. 48 
P a tte r s o n  S eal, 3 oz. . .  96 
P a t te r s o n  S eal, 16 oz. 5 00
P ee rle ss , 5c ...............  5 76
P ee rle ss , 10c c lo th  ..1 1  52 
P ee rle ss , 10c p a p e r  . .10 80
P ee rle ss , 20c ..................2 04
P ee rle ss , 40c ...............  4 08
P laz a , 2 g ro . c a se  ___ 5 76
P low  B oy, 5c .............  5 76
P low  B oy, 10c ........... 11 40
P low  Boy, 14 oz...........4 70
P ed ro , 10c ......................11 93
P r id e  o f V irg in ia , 1% 77
P ilo t, 5c .......................... 5 76
P ilo t, 14 oz. doz............... 2 10
P rin c e  A lb ert, 5e ___  48
P rin c e  A lb ert, 1 0 c ___  96
P r in c e  A lb ert, 8 oz. . .  3 84 
P r in c e  A lb ert, 16 oz. . .  7 44
Q ueen Q uality . 5c ___  48
R ob R oy, 5c fo il ___  5 76
Rob Roy, 10c g ro ss  ..1 0  52
Rob R oy, 25c doz.......... 2 10
Rob Roy, 50c doz'.......... 4 10
S. & M „ 5c g r o s s __ 5 76
S. & M.. 14 oz., doz. . .  3 20 
S o ld ie r Boy, 5c g ro ss  5 76 
S o ld ie r B oy, 10c ___  10 50

P ilo t, 7 oz. doz............. 1 05
S o ld ie r B oy, 1 lb ...........4 75
S w eet C apo ra l, 1 oz. 60 
S w e e t L o tu s , 5c . . . .  5 76 
S w e e t L o tu s , 10c . . .1 1  52 
S w ee t L o tu s , p e r  doz. 4 60 
Sfweet R ose, 2*4 oz. . .  30
S w eet T ip  T op , 5c . .  50
S w eet T ip  T op, 10c . .  1 00 
S w eet T ip s, % g ro . . .  10 08
S un  C ured . 10c ............. 98
S u m m e r T im e, 5c . . .  5 76 
S u m m e r T im e, 7 o z .. .  1 65 
S u m m e r T im e, 14 oz. 3 50 
S ta n d a rd , 5c fo il . . . .  5 76 
S ta n d a rd . 10c p a p e r  8 64 
S eal N . C. 1% c u t p lu g  70 
S ea l N . C. 1% G ran . . .  63
T h re e  F e a th e r s ,  1 oz. 48 
T h re e  F e a th e r s ,  10c 11 52
T h re e  F e a th e r s  a n d  

P ip e  c o m b in a tio n  . .  2 25 
T om  & J e r ry ,  14 oz. 3 60 
T om  & J e r ry , 7 oz. . .1  80 
T om  & J e r ry , 3 oz. . .  76
T ro u t L ine , 5c ........... 5 90
T ro u t L ine , 10c ......... 11 00
T u rk ish . P a tro l .  2-9 5 76
T uxedo , 1 oz. b a g s  . .  48
T uxedo , 2 oz. t in s  . . .  96
T uxedo , 20c ....................1 90
T uxedo , 80c t in s  . . . .  7 45
W a r P a th , 5c ........... 6 00
W a r  P a th ,  20c ........... 1 60
W a v e  L ine , 3 oz ...........  40
W a v e  L ine , 16 o z ..........  40
W a y  u p , 214 ° z ............5 75
W a y  up , 16 oz. p a ils  . .  31
W ild  F ru i t .  5c ............. 5 76
W ild  F ru i t .  1 0 c ........... 11 52
Y um  Y um . 5c ...............  5 76
Y um  Y um , 10c ........... 11 52
Y um  Y um . 1 lb . doz. 4 80

T W IN E
C o tto n  3 p ly  .................  20
C o tto n  4 p ly  .................  20
Ju te , 2 p ly  .....................  14
H em p, 6 p ly  .................  13
F lax , m ed ium  ............. 24
W ool, 1 lb . b a le s  ......... 10%

V IN E G A R
W h ite  W ine , 40 g ra in  8% 
W h ite  W in e , 80 g ra in  11% 
W h ite  W ine , 100 g ra in  13 
O ak land  V in e g a r  & P ick le

Co.’s  B ra n d s
H ig h la n d  a p p le  c id e r  18 
O ak lan d  ap p le  c id e r  . .  13
S ta te  S eal s u g a r  ___  11%
O ak lan d  w h ite  p lc k lg  10 

P a c k a g e s  free .

W IC K IN G
No. 0, p e r  g ro ss  ___ 30
No. 1, p e r  g ro ss  .........40
N o. 2, p e r  g ro ss  .........50
No. 3, p e r  g ro ss  ......... 75

W O O D E N W A R E
B a sk e ts

B u sh e ls  .........................  1 00
B ushe ls , w ide  b and  . .  1 15
M a rk e t .......................... 40
S p lin t, la rg e  ...............  4 00
S p lin t, m ed iu m  ...........  3 59
S p lin t, sm a ll ...............  3 00
W illow , C lo thes, la rg e  8 00 
W illow , C lo thes, sm a ll 6 25 
W illow , C lo thes, m e’m  7 25

B u tte r  P la te s  
O vals

% lb ., 250 in  c ra te  . . . .  35 
% lb ., 250 in  c ra te  . . . .  35
1 !b., 250 in  c r a t e ............ 40
2 lb ., 250 in  c ra te  ...............50
3 lb ., 250 in c ra te  ...............70
5 tb ., 250 in  c r a te  ............  90

W ire  E nd
1 lb ., 250 in  c r a t e ............35
2 lb ., 250 in  c ra te  ............  45
3 lb ., 250 in  c ra te  ............  55
5 lb ., 20 in  c r a te  ............  65

C h u rn s
B arre l, 5 ga l., each  . .  2 4C 
B a rre l , 10 gal., ea ch  . .2  55

C lo thes  P in s  
R ound  H ead

4% inch , 5 g ro ss  ......... 60
C a rto n s , 20 2% doz'. b x s  65 

Egg C ra te s  and F ille rs  
H u m p ty  D u m p ty , 12 dz. 20
No. 1 com p le te  ..................40
No. 2, co m p le te  ................. 28
C ase N o. 2, fillers, 15

s e ts  .............................. 1 35
C ase, m ed ium , 12 s e ts  1 15

F a u c e ts
C ork  lined , 3 in ...................70
C ork  lined , 9 in ............ 80
C ork  lined , 10 in ...................90

Mop S tic k s
T ro ja n  s p r in g  ...............  90
E c lip se  p a te n t  s p r in g  85
N o. 1 com m on ............... 80
No. 2, p a t .  b ru s h  h o ld e r 85
Id ea l No. 7 .........................  85
121b. co tto n  m op  h e a d s  1 30

P alls10 q t. G a lvan ized  . . . .  2 00 12 q t. G a lv an ized  . . . .  2 25
14 q t.  G a lv an ized  ___  2 50
F ib re  ..................................  2 40

T o o th p ick s
B irch , 100 p a c k a g e s  . .  2 00 
Id ea l ................................  us

T ra p s
M ouse, wood, 2 ho les  . .  22 
M ouse, w ood 4 ho les ..’ 45 10 q t. G a lvan ized  . . . .  1 55 
12 q t. G alv an ized  . . . .  1 70
14 q t. G alv an ized  ___  1 90
M ouse, w ood, 6 ho les . .  70
M ouse, t in , 5 ho les ___ 65
R a t, w ood ........................ so
R a t, s p r in g  ......  75

T u b s
N o. 1 F ib re  ..................16 50
No. 2 F ib re  ..................15 00
No. 3 F ib re  ..................13 50
L a rg e  G alv an ized  ___  7 50
M edium  G alv an ized  . .  6 50 
S m all G a lv a n ized  . . . .  5 50

W a sh b o a rd s
B an n e r, G l o b e ..................3 00
B rass , S ing le  ...............  4 25
G lass, S ing le  ...............  3 60
S ing le  A cm e ...............  3 50
D ouble P e e r le s s  ......... 5 75
S ing le P e e r le s s  ........... 4 ¿0
N o r th e rn  Q ueen  ___  4 50
D ouble D up lex  ...........  3 75
Good E n o u g h  .............  4 00
U n iv e rsa l .......................  4 00

W indow  C le an ers
12 in ................................... 1 65
34 in ................................... 1 85
16 in ................................... 2 30

W ood Bow ls
13 in . B u t te r  ...............  1 75
15 in . B u tte r  ............... 2 50
17 in . B u t te r  ..............  4 75
19 in. B u t t e r ...............  7 50

W R A P P IN G  P A P E R
C om m on S tra w  ........... 2
F ib re  M an ila , w h ite  . .  3 
F ib re  M aplia , co lored  4
No. 1 M an ila  ............... 4
C ream  M an ila  ...............  3
B u tc h e rs ’ M an ila  . . . .  2% 
W a x  B u tte r , s h o r t  c ’n t  10 
W a x  B u tte r , fu ll c ’n t  15 
W a x  B u tte r , ro lls  . . .  12

Y E A ST  C A K E
M agic, 3 doz ..................1 15
S u n lig h t, 3 doz ...............1 00
S u n lig h t, 1% d o z ...........  50
Y eas t F o am , 3 doz. . .1  15 
Y eas t F o am , 1% doz. 85

A X L E  G R E A S E

1 lb . boxes, p e r  g ro ss  8 70 
3 lb . boxes, p e r  g ro ss  22 70

TELFER’SSS. COFFEE

DETROIT

USB
Jam o , 1 lb . t in  ........... 31
E d en , 1 tb . t in  ................27
B elle Isle , 1 lb . pkg . 27 
B ism a rck , 1 lb . pkg . 24
V era , 1 lb . p k g ........... 23
K o ran , 1 lb . p k g ...........22
T e lle r ’s  Q u a lity  25 . .  19
M osan  .............................. 18
Q uality , 20 ...................  16
W . J .  G. T e a  ............  37
C h e rry  B lossom  T e a  37 
T e lfe r 's  Ceylon . . .  40

C H A R C O A L
Car lots or local shipments, 

bulk or sacked in paper or jute. 
Poultry and stock charcoal.

M. 0 . DEWEY CO., Jackson. Mich.

B A K IN G  P O W D E R
K . C.

10 oz., 4 doz. In c a se  85
16 oz. 4 doz. in  ca se  1 25
20 oz., 3 doz. in  c a se  1 60
25 oz., 4 doz. in  ca se  2 00
50 oz„ 2 doz. p la in  to p  4 00 
50 oz. 2 doz sc re w  to p  4 20 
80 oz., 1 doz. p la in  to p  6 50 
80 oz., 1 doz. sc rew  to p  6 75 

B a rre l  D eal N o. 2 
8 doz. each  10, 15 a n d

25 oz ...........................32 80
W ith  4 dozen  10 oz. free  

B a rre l D eal No. 2 
6 doz. each , 10, 15 a n d

25 oz ...........................24 60
W ith  3 dozen 10 oz. fre e  

H a lf -B a r re l  D ea l N o. 3 
4 doz. e ach , 10, 15 an d

25 oz...........................16 40
W ith  2 doz. 10 oz. fre e  

All c a se s  sold F . O. B, 
jo b b in g  p o in t.

A ll b a r re ls  a n d  h a lf 
b a r re ls  sold p .  O. B. C h i
cago.

Royal

19c size  . .  90 
% lb  c a n s  1 35 
6 oz c a n s  1 90 
% lb  c a n s  2 50 
%tt> c a n s  3 75 
l ib  c a n s  4 80 
31b ca n s  13 00 
51b ca n s  21 50

C IG A R S
Jo h n so n  C ig a r  C o .’s  B rand  
D u tch  M a s te rs  C lub 70 00 
D u tch  M as te rs , In v . 70 00 
D u tc h  M a s te rs , P a n . 70 00 
D u tch  M a s te r  G ra n d e  68 00 
L i t t le  D u tch  M a s te rs

(300 lo ts )  ...............  10 00
G ee J a y  (300 lo ts )  . .1 0  00
E l P o r ta n a  ....................S3 06
S. C. W ..............................32 00

W o rd en  G rocer Co. B ran d s  
C an a d ia n  C lub

L o n d re s, 50s, w ood . . . .3 5
L o n d re s, 25s t in s  ............35
Txm dres, 300 lo ts  ............10

C O F F E E
O L D  M A S T E R  C O F F E E

Old M a s te r  Coffee . . . .  31 
S an  M arto  Coffee .........

Roasted
D w in n e ll-W rig h t B ran d s

W h ite  H ouse , 1 lb .................
W h ite  H ouse , 2 lb .................
E x ce ls io r, B lend, 1 rb ...........
E xce ls io r, B lend, 2 lb ...........
T ip  T op  B land , 1 lb .............
R oy a l B lend  .................
R oyal H ig h  G rad e
S u p e rio r  B lend  .....................
B osto n  C o m b in a tio n  .........

D is tr ib u te d  by  Ju d so n  
G rocer Co., G ran d  R ap id s; 
L ee & C ady, D e tro i t; Lee 
& C ady , K a lam azo o ; Le« 
& C ady, S ag in a w ; B ay  
C ity  G rocer C om pany , B ay  
C ity ; B row n, D av is  & 
W a rn e r , J a c k s o n ; G ods- 
m ark , D u ran d  & Co., B a t
tle  C reek ; F ie lb a c h  Co., 
Toledo.

R oyal G ard en  T ea , pkgs. 40 
T H E  BO UR C O -  

T O L E D O , O H iO .

SO AP
L a u tz  B ro s .’ & Co.

A cm e, 70 b a r s  ............. 3 05
Acme, 100 cak es, 5c sz  3 75
A corn, 120 ca k es  ____ 2 40
C o tton  Oil, 100 ca k es  6 00 
C ream  B o rax , 100 ck s  3 90 
C ircus, 100 ca k es  5c sz 3 75 
C lim ax, 100 oval ca k es  3 05 
Gloss, 100 cak es, 5c sz  3 75 
B ig M a s te r , 100 b locks 3 90 
N a p h th a , 100 ca k es  . .  3 90
S a ra to g a , 120 ca k e s  2 40

P ro c to r  & G am ble  Co.
L enox  .............................  3 20
Ivory , 6 oz.......................  4 00
Ivory, 10 oz...........................6 75
S ta r  .................................. 3 35

S w ift & C om pany

S w ift’s P r id e  ............... 2 85
W h ite  L a u n d ry  ........... 3 50
W ool, 6 oz. b a rs  ......... 3 85
W ool, 10 oz. b a rs  ___ 6 50

T ra d e sm a n  Co.’s B ra n d  
B lack  H aw k , one box 2 50 
B lack  H aw k , five b x s  2 40 
B lack  H aw k , te n  b x s  2 25

A. B. W ris ley
Good C hee r .................. ' 4  00
Old C o u n t r y ...................  2 40

Scouring
Sapolio, g ro ss  lo ts  . .  9 50 
Sapolio, h a lf  gro . lo ts  4 85 
Sapolio, s ing le  boxes  2 40
Sapolio, h a n d  ...............  2 40
S courine , 50 ca k es  . .  1 80 
Scourine , 100 ca k es  . .  3 50

S oap C om pounds
J o h n so n ’s F in e , 48 2 3 25
Jo h n so n ’s X X X  100 5c 4 00
R ub-N o-M ore  .............  3 85
N ine O’c lo ck  ............... 3 50

W a sh in g  P o w d ers
A rm o u r’s .....................  3 70
B a b b itt 's  1776 ............. 3 75
Gold D ust, 24 la rg e  . .  4 30 
Gold D u st, 100 sm a ll 3 85 
K irko line , 24 41b. . . .  2 80 
L a u tz  N a p h th a , 60s . .  2 40 
L a u tz  N a p h th a , 100s 3 75
P ea rlin e  .........................  3 75
R oseine .........................  3 90
Snow  Boy, 60 5c . . . .  2 40
S now  Boy, 100 5c .___  3 75
Snow  Boy, 24 pkgs .,

F a m ily  S ize ...............  3 75
Snow  Boy, 20 pkgs .,

L a u n d ry  S ize ........... 4 00
S w ift’s  P rid e , 24s . . . .  3 65 
S w ift’s  P rid e , 100s . .  3 65 
W isdom  .........................  3 30

The only
5c

C lea n ser
Guaranteed to 

equal the 
best l ie  kinds 

86 -  C A N S  - $2.96

FITZPATRICK BROTHERS’ SO AP CHIPS
White City (Dish Washing)........................................
Tip Top (Caustic)...................................................
No. 1 Laundry Dry.....................................................
Palm Pure Soap Dry..................................

BBLS.
• 210 lbs......... 3c per lb.
.250 lbs..........4c per lb.
.225 lbs..........SJ^c per lb.
.300 lbs..........61ÍC per lb

Foote&jenks' Killarney (mSSm) Ginger Ale
(CONTAINS NO CAPSICUM)

An Agreeable Beverage of the CORRECT Belfast Type. 
Supplied to Dealers, Hotels, Clubs and Families in Bottles Having 

Registered Trade-Mark Crowns
A Partial List of Authorized Bottlers: A. L. JOYCE & SON. Grand Rapids and Traverse City Mich. ■ 

KALAMAZOO BOTTLING CO.. Kalamazoo, M ich.; KILLARNEY BOTTLING CO., Jackson, Mich.

The chances are that you want something more than printing 
when you want a ¡ob of printing—ideas, possibly, or suggestions for 
them; a plan as likely as possible to be the best, because compris
ing the latest and the best; an execution of the plan as you want it 
and when you want if. This is the service that we talk about but 
little, but invariably give.

Tradesman Company :: Grand Rapids

y k
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BUSINESS-W ANTS DEPARTM ENT
A d v e r t i s e m e n ts  in s e r te d  u n d e r  th i s  h ea d  fo r  tw o  c e n ts  a w o rd  th e  f ir s t  in s e r t io n  a n d  o n e  c e n t  a  w o rd  fo r  e a c h  s u b s e q u e n t  • v«-v 

c o n t in u o u s  in s e r t io n .  N o c h a rg e  le ss  th a n  2b c e n ts . C a sh  m u s t a c c o m p a n y  a ll o rd e rs .

B U S IN E S S  C H A N C E S .
F o r  S a le—A $835 s to c k  of h ig h  g ra d e  

k id  a n d  fa b ric  g loves, s ize s  in  v ery  good 
o rd er. W a n t  to  d ev o te  w hole tim e  to  
co rse ts . $400 c a sh  w ill b u y  it. H u rry . 
T he  A v enue G love & C orse t S to re , M rs.
E . C. B oice, P o r t  H u ro n , M ich.____523

F o r  S ale  o r R e n t—A good b ak e ry . A p 
p ly  to  N . M um a, E a s t  Jo rd a n , M ich igan .
__________________ ' _________________524

F o r  Sale— B e s t b u sin ess  lo ca tio n  in  F r e 
m on t. O w ner d e s ire s  to  ch a n g e  location . 
A d d ress  Lock B ox 39, F re m o n t, M ich igan .
__________________________  __ ________ 525

C rea m ery —D isab ility  com pels m e to
offer fo r  sa le  m y g o ing  ice c ream  an d  
c re a m e ry  b u s in ess , co n s is tin g  of a n  e x 
ce llen t m ilk  ro u te , w ho lesa le  a n d  re ta il  
ice c rea m  bu sin ess , re f r ig e ra tin g  sy stem , 
b r in e  freez e r, tw o  a u to  tru c k s , fu ll 
supp ly  of tu b s , ca n s , e x tra c ts , e tc ., do ing  
m ore b u s in ess  th a n  I  could hand le , w ill 
sell b u s in ess  fo r  $7,000 a n d  g ive  long  
lease  on  p ro p e rty , o r w ill sell e n tire  
h o ld ings  fo r $15,000. P ro p e r ty  c o n s is ts  
of tw o  a c re s  of b e s t  la n d  in tow n, five 
bu ild in g s  a ll m odern . P a v e m e n t th ro u g h  
to  D e tro i t a n d  P o n tia c . A ny  live w ire 
ca n  m ake  th e  p rice  of th is  p roposition  
in tw o  y ea rs . W ill m a k e  v e ry  libe ra l 
te rm s . T rif le rs  p le ase  do n o t a n n o y  me. 
B irm in g h a m  C rea m ery , B irm in g h am ,
M ich igan . ___________________________528

F o r S ale—A t a  b a rg a in , m y b ak e ry , 
co n fec tio n e ry , ice c rea m  p arlo r, a n d  c ig a r 
s to re ;  on ly  one in  to w n  of 1,500. D oing 
$10,000 b u s in ess  a  y e a r. W ill s ta n d  
c lo se st in v e s tig a tio n . M ust sell a t  once 
on a c c o u n t of ill h e a lth . A d d ress  B ox 
554, O vid, M ich igan . 529

I p a y  c a sh  fo r s to c k s  o r p a r t  s to ck s  
of m e rch an d ise . M u st be  cheap . H . 
B uyer, M ilw aukee, W isconsin . 925

F o r  S ale—U p -to -d a te , e s ta b lish ed , h ig h - 
c lass  g ro c e ry  b u s in ess , S an  D iego, C a li
fo rn ia , p o p u la tio n  100,000. C e n te r  of h ig h - 
c lass  s h ip p in g  d is tr ic t .  B e s t u p -to w n  lo 
ca tio n . L o w est re n t , long  lease . S tock  
a n d  f ix tu re s  a b o u t $4,000, w ill se ll a t  
invoice a s  1 m u s t le av e  c ity . A ddress, 
P . O. Box 193, S an  D iego, C alifo rn ia .
_______________________   521,

F o r  S ale—V a rie ty  s to re , ab o u t $1,400; 
liv ing  room s; lig h ts , w a te r, b a th ;  cheap  
ren t. C e n tra l M ich igan  tow n  2,200. I n 
d u s tr ie s  em p loy ing  600 people. T h re e  
ra ilro ad s . Good re a so n  fo r selling . A d-
d re ss , 530, c a re  T ra d esm an ._________ 530

H otel B u s in ess  F o r  S ale—In  N o r th e rn  
M issouri tow n  o f 2,000; ex c e lle n t p ro p o 
s itio n  fo r r ig h t  p a r ty ;  b e s t  re a s o n s  fo r 
se llin g ; b a rg a in . A d d ress  M iller & W o rth ,
N ov inger, M issouri._________________  531

F o r  S ale—C o n fec tio n ery  a n d  n o tio n
s to re  in  live tow n. D oing  good business . 
R easonab le . W rite  fo r p a r t ic u la r s . A d-
d re ss  533, c a re  T ra d e sm a n .__________533

F o r S ale—Ice  c re a m  p arlo r, co n fec 
tio n e ry  a n d  c ig a r  s to re  in  good to w n  
2,000. C heap  re n t , good bu s in ess . O th e r  
b u s in ess  rea so n  fo r selling . $1,500 w ill 
sw in g  deal. A d d re ss  F r a n k  Q u in te re i,
P a w  P aw , M ich igan . ______________ 534

F o r  S ale—R e s ta u ra n t ,  only  u p - to -d a te  
p la ce  in  to w n  of 1,500. T en  s te p s  to  
G ran d  T ru n k  depo t. N o h o te l h e re ; a  
snap , in v e s t ig a te ;  re a so n s  fo r  selling .
T . G. R eyno lds, O vid, M ich igan . 535 

W a n te d —C om p e ten t, ex p e rien ce d  la d y  
c le rk  fo r g e n e ra l s to re . Good w ag es  to  
r ig h t p a r ty . A ddress, B ox 86, M an ton ,
M ich igan .______________________________536

F o r  S ale—G rocery , p a y in g  bu s in ess , 
y o u r  o p p o rtu n ity . S to ck  a n d  f ix tu re s  
$1,850, p o p u la tio n  1,000. A d d ress  No.
537, c a re  M ich ig an  T ra d esm an .______537

F o r  Sale— Ice  .c rea m  fac to ry , fu lly  
equ ipped . E s ta b lis h e d  bu s in ess , M ich igan  
c ity  of te n  th o u san d . Good sh ip p in g  
po in t. S’m all in v e stm e n t. G re a t o p p o r
tu n i ty  to  ad d  p ro fitab le  line  fo r w in te r . 
In v e s tig a te  th is . O th e r  b u s in ess . A d 
d re s s  T . R  G., c a re  M ich igan  T ra d e s-
m a n .________________________________  538

W ill T ra d e —$3,000 eq u ity  in  fine m o d 
e rn  ho m e seven  b locks  fro m  postoffice, 
one of b e s t lo c a tio n s  K alam azoo , fo r 
g e n e ra l m e rc h a n d ise  s tock , c lo th in g  an d  
shoes  p re fe rre d . A d d re ss  N o. 540, T ra d e s -
m an . ________________________________ 540

F o r  Sale— Good, c lean  d e p a rtm e n t 
s to re  s tock , p r in c ip a lly  d ry  goods, c h in a  
a n d  n o tio n s , in  c i ty  of 3,000, w ith  good 
fa rm in g  c o u n try . A ttr a c t iv e  p ric e  to  a  
qu ick  b u y er. I f  you do n o t m e an  q u ick  
b u s in ess , do n o t b o th e r  m e. C. J . T u ck er, 
G ran d  L edge, M ich igan ._____________ 522

F o r  R e n t—B e s t s to re  b u ild in g  in  b e s t 
lo ca tio n  in  to w n  o f 1.200 p o p u la tio n , a b o u t 
J a n . 1, 1916. A ddress, B en  W . D av is, 
G alesv ille , W isco n sin . 507

P o sitio n  W a n te d —A s m a n a g e r  o r  b u y e r  
fo r  g e n e ra l s to re . C a re fu l b u y er, good 
sa le sm a n  a n d  A1 s to c k -k e e p e r . You w ill 
a lw a y s  find m e w o rk in g . T w e n ty  y e a rs ’ 
ex p e rien ce  w ith  tw o  firm s. C an  g iv e  th e  
b es t of reco m m en d s. A d d re ss  No. 500, 
c a re  M ich ig an  T ra d e sm a n . 500

F o r  S a le  B y  O w ner— S even  th o u sa n d  
a c re s  of fe r t i le  la n d  in  th e  M ississ ipp i 
V alley , C ra ig h ead  cou n ty , A rk a n sa s . P a r t  
in  cu ltiv a tio n , p a r t  c u to v e r  a n d  p a r t  in  
v irg in  tim b e r , n o t s u b je c t to  overflow  an d  
w ell d ra in e d  w ith  n a tu r a l  d ra in a g e  an d  
cana l. F o u r te e n  m iles  fro m  to w n  of fif
te e n  th o u san d  people. F o u r  m iles  to  
C o tton  B e lt ra ilro ad , fo u r  m iles  to  F risco , 
n in e  h o u rs  ru n  to  S t. L o u is  a n d  K a n s a s  
C ity  a n d  fo u r  h o u rs  to  M em phis. S ta n d 
a rd  g au g e  logg ing  ro ad  th ro u g h  th e  
c e n te r  of th e  t r a c t .  W ill se ll lan d  and  
tim b e r  b u t  p re fe r  to  se ll la n d  only. W ill 
p u t b a lan ce  of land  in  c u ltiv a tio n . W ill 
sell th is  p ro p o s itio n  a s  a  w hole  o r  in  
b locks to  s u i t  w ith  land  c lea red  re a d y  fo r 
th e  plow , p ro p e rly  fen ced  a n d  s u ita b le  
houses. T h is  p ro p o s itio n  w ill n e t b e t te r  
th a n  10 p e r  cen t, on th e  in v e s tm e n t a n d  
w ill b e a r  a  s t r ic t  in v e s tig a tio n . L . A. 
G oodrich, B ox 597, Jo n esb o ro , A rk . 508 

T o T rad e— A fa rm  fo r  a  s to c k  o f m e r
ch an d ise . A d d ress  P h ill ip  L ip p e rt, S ta n -  
ton , M ichigan . 510

F o r  S ale—M y u p - to -d a te  su b u rb a n  g ro 
cery . S tock  of g ro c e r ie s  a n d  m ode rn  
res id en ce . O ne of th e  b e s t lo c a tio n s  in  
th e  c ity . F u ll d e sc r ip tio n  upon  re q u e s t. 
C. A. G arside , A tch iso n , K an sas . 511

F o r  S ale—D ru g  s to c k  in c lu d in g  soda  
fo u n ta in  in  b e s t f a rm in g  a n d  m a n u fa c 
tu r in g  v illag e  2,100, in  S o u th w es te rn  
M ich igan . C ash  d ea l o r  m ig h t tr a d e  fo r 
sm all fa rm . A d d ress  N o. 513, c a re  M ich-
ig a n  T ra d e sm a n .______________  513

F o r  S ale—Good b a k e rs ’ oven, m ixer, 
g a so lin e  eng ine . A lso  s o d a  fo u n ta in  an d  
ice c rea m  fix tu res . E n q u ire  H . N . 
Coom bs, B ox 325, E d m o re , M ich igan .

____________________  514
B a rb e r  Shop F o r  S ale— T w o ch a irs , b e s t  

location , ch e ap  re n t ;  a n  old e s ta b lish e d  
b u s in ess ; a  b a rg a in , B ox 32, L a in g sb u rg ,
M ichigan.______________________________515

F o r  S ale  o r  E x c h an g e— F o r  fa rm  p ro p 
e r ty . N ew  $4,000 s to ck  of h a rd w a re  in  
one of th e  b e s t to w n s  of 600 pop u la tio n  
in  th e  S ta te . G ood su rro u n d in g  co u n try ; 
e ig h te e n  m iles  f ro m  S ag in aw . A ddress,
A. L. H all, M on tro se , M ich igan ._____ 509

F o r  S ale— S to re  in  good b u s in ess  lo ca
tio n  a n d  d o in g  a  good b u s in e ss ; w ill 
s ac rifice  sam e  on ac co u n t o f h e a lth ; 
w o rth  w h ile  in v e s tig a tin g . E d . C. L em -
eran d , M onroe, M ich igan .____________ 516

S hoes—W e a re  s to c k  b u y e rs  of a ll k in d s  
of shoes, la rg e  o r sm all, p a r t s  of o r  a n y  
k in d  of m e rch an d ise . L a rg e s t  p rices  
pa id . W r i te  a t  once. P e r ry  M ercan tile  
Co., 524 G ra tio t av e n u e , D e tro it, M ichigan.
_______________________________________ 517

F o r  Sale—N ew  a ll s te e l H az e n  p a p e r  
b a le r. C ost $40. W ill se ll fo r  $18. A d 
d re ss , A. L. H all, M ontrose , M ichigan.
_______________________________________ 518

F o r  Sale— D ru g  s to re  a t  a  b a rg a in . 
S to ck  a n d  f ix tu re s  fo rm e rly  ow ned  by J . 
H . W a tso n , of I th a c a . F o r  p a r t ic u la rs  
w r ite  H . S. P h illip s , t ru s te e , I th a c a , 
M ich igan , o r  th e  H a z e ltin e  & P e rk in s
D ru g  Co., G ran d  R ap id s, M ich._____ 498

F o r  S ale—Old e s ta b lish e d  u n d e r ta k in g  
b u s in e ss  in  to w n  of 3,000 in  E a s te rn  
M ich igan . D e a th  o f o w n er re a so n  fo r 
selling . A d d ress, E s ta te ,  c a re  T ra d e s 
m an;___________________________________501

F o r  S ale—Old e s ta b lish e d  p lum bing , 
h e a tin g  a n d  s h e e t m e ta l b u s in ess  a t  in 
voice p rice  in  a  good to w n  o f 15,000 in 
h a b i ta n ts  in  th e  W illa m e tte  V alley . A d
d re s s  H . G. W elch , E u g en e , O regon. 492 

H o te l—D e p a r tm e n t S to re—B e s t location  
in  th e  b e s t c i ty  in  M ich igan . W e h av e  
a  b e a u tifu l co rn e r  lo t on E a s t  M ich igan  
on ly  a  block  fro m  th r e e  R . R . dep o ts  a n d  
a ll th e  In te ru rb a n  c a rs  p a ss  th e  doo r o r  
w ith in  one b lock  of i t  on double tr a c k  
c a r  line  p a s s in g  p a sse n g e rs  to  e v e ry  line  
in  c ity . N ow  is  th e  tim e  to  lo c a te  h e re  
a n d  g ro w  w ith  th e  f a s te s t  g ro w in g  c ity  
in  th e  c o u n try  w h e re  la n d  v a lu es  a re  
c o n s ta n tly  in c re a s in g . T h e  o p p o rtu n ity  
you w a n t  fo r  y o u r  b u s in ess  b o th  a s  to  
p lace  a n d  s ite . C all o r  w rite . Y oung 
B ros. R e a lty  Co., L a n sin g , M ich. 494 

F o r  S ale—A  g e n e ra l s to re  in  sm a ll b u t 
good to w n ; old e s ta b lish e d  busin ess . On 
a c c o u n t o f poor h e a lth  w ill se ll v e ry  
ch eap . A ddress, W . B. S pike, N ey, Ohio. 
_____________________________  506

G en e ra l M erch an d ise—F o r  sa le , g e n e ra l 
m e rc h a n d ise  s to re  in  sm a ll c o u n try  tow n. 
F o r  p a r t ic u la rs , a d d re s s  E . W . R uge, 
B e llingham . W a sh in g to n ._____________496

F o r  S ale—R e s ta u ra n t  a n d  d a iry  lunch, 
good lo c a tio n  fo r  b a k e ry  in  co n n ec tio n ; 
good b u s in ess , good lease , ch e ap  re n t . 
B o s to n  D a iry  L u n ch , L a p ee r, M ich igan . 
H . R ob inson .________________________  503

F o r  S ale—C om p u tin g  sca le , fo r  less 
th a n  o n e -q u a r te r  f irs t co st. U sed  only 
i  s h o r t  t im e ; w ill g u a ra n te e  to  p a ss  in 
spection . T im e g iven  to  resp o n sib le  p e r 
son. A d d ress  491, c a re  T ra d e sm a n . 491

S pecia l S ales  C onducted . S to ck s  r e 
d uced  o r  closed  o u t en tire ly . G reene  
S ales Co., J a c k so n , M ich igan . 465

M erch an d ise  S ales  C onducto r. F o r  c lo s
ing  o u t e n tire ly  o r  red u c in g  s to ck s , g e t 
F lood, D ex te r, M ich igan . 18

V* to  Vn o f y o u r  s to c k  tu rn e d  to  ca sh  
in  a  te n  d a y  se llin g  c a m p a ig n —n o t th e  
b e s t b u t th e  w o rs t  w ill go by o u r sy stem . 
P ro m in e n t m e rc h a n ts  w ill b ac k  o u r a s 
se rtio n . M e rc h a n ts  N a tio n a l S erv ice  Co., 
N a tio n a l C ity  B an k  B u ild ing , C hicago.
_____________________ __________________134

A u c tio n eer: M erch an d ise  a n d  rea l e s 
ta te  a u c tio n e e r in g  is m y sp ec ia lty . M ag 
n u s  W an g en , H a r tla n d , M inn. 453

F o r  S ale—D ru g  S to re  in S o u th e rn  
M ich igan  to w n  of 6,000; ex c e lle n t con d i
tio n s  a n d  good tra d e ;  b e s t of re a so n s  for 
se llin g ; fu ll p a r t ic u la rs  on ap p lica tio n . 
A d d ress  No. 462, c a re  M ich igan  T ra d e s 
m an . 462

S afes O pened—W . L. S locum , s a fe  e x 
p e r t a n d  lock sm ith . 97 M onroe A ve., 
G ran d  R ap ids, M ichigan . 104

F o r  Sale— R e s ta u ra n t  c e n tra lly  loca ted  
c ity  of 50,000, do in g  p ro fitab le  business . 
A d d ress  No. 428, c a re  M ich igan  T ra d e s 
m an. 428

S to ck s W a n te d —If  you  a re  d es iro u s  of 
se llin g  y o u r s to ck , te ll m e a b o u t it. 1 
m ay  be ab le  to  d ispose of it  quick ly . 
My se rv ic e  fre e  to  b o th  b u y e r a n d  seller. 
E. K ru isen g a , 44-54 E llsw o rth  A ve., 
G rand  R ap ids. M ichigan . 870

M e rc h a n ts  P le a se  T a k e  N otice! W e 
have  c lien ts  o f g ro c e ry  s to ck s , g e n e ra l 
s to ck s, d ry  goods s to ck s , h a rd w a re  s to ck s, 
d ru g  s to ck s . W e h av e  on o u r l i s t  a lso  a  
te w  good fa rm s  to  ex c h an g e  fo r  su ch  
s tocks. A lso c i ty  p ro p e rty . I f  you w ish 
to  sell o r  ex c h an g e  y o u r b u s in ess  w rite  
us. G. R. B u s in ess  E x c h an g e , 540 H o u se 
m a n  B ldg., G ran d  R ap ids, M ich. 859

W a n te d —I w a n t to  buy  a  shoe s to ck  
fo r sp o t ca sh . P r ic e  m u s t be low. A d- 
t r e s s  “H a r tz e ll ,” c a re  T ra d e sm a n . 907

M ove y o u r dead  sto ck . F o r  c losing  out 
o r red u c in g  s to ck s , g e t in  to u c h  w ith  
us. M e rc h a n t’s  A u c tio n  Co., R eedsburg , 
W isconsin . 963

FA C T O R IE S' W A N T E D —C arson  City, 
M ich igan , w a n ts  fa c to rie s ; la rg e  o r 
sm all. L o cated  on  th e  G. T. R ailw ay  
sy stem , in th e  c e n te r  of th e  b e s t a g r i 
c u ltu ra l d is tr ic t in th e  S ta te . O ffers 
ad d itio n a l c a p ita l fo r s to ck  in  e s ta b 
lished  e n te rp r is e s  th a t  can  s ta n d  in 
v es tig a tio n , a lso  free  fa c to ry  s ite s . P le n 
ty  of labor, a lso  undeveloped  w a te r  
pow er. Com e an d  in v e s tig a te . A ddress  
C h e s te r  R. C ulver, S e c re ta ry  T ow n an d  
C o u n try  Im p ro v e m en t A ssociation . 391

P O S IT IO N  W A N T E D .

W a n te d  P o sitio n  a s  B a k e r—Good re fe r 
ences, e ig h t y e a rs ' ex perience , h ad  c h a rg e  
of la s t th re e  shops w orked  in. S 'alary 
sev en teen  do lla rs  fo r s te a d y  position . 
K en n ith  R ice, C h e s tn u t S t., D ow agiac, 
M ichigan . 512

W a n te d —P o sitio n  a s  re g is te re d  p h a rm 
a c is t by  m an w ith  s ix  y e a rs ’ experience . 
S erv ices a re  im m ed ia te ly  av a ilab le . A d
d ress  No. 502, c a re  M ich igan  T ra d esm an . 
_____________________ _________________ 502

P osition  W a n ted —M iddle aged  m a n  
w ith  m a n y  y e a rs  of m e rc a n ti le  e x p e ri
ence  d es ire s  a  p o sition  a s  m a n a g e r  of 
g e n e ra l s to re . C apab le  of h an d lin g  ev e ry  
d e ta il of business . A d d ress  No. 373, c a re  
M ich igan  T ra d esm an ._______  373

P o sitio n  W a n te d —A n all a ro u n d  m an . 
seven  y e a rs ’ ex p e rien ce  in g e n e ra l s to re , 
th re e  y e a rs  g rocery . T h o m as  L a m b ert, 
C h arlo tte sv ille , In d ia n a . 539

H E L P  W A N T E D .
W a n ted  — E x p e rien ced  S can d in av ian  

sa le sm an  fo r d re s s  goods an d  s ilk  d e 
p a r tm e n t;  w indow  tr im m in g  a b ility  r e 
q u ire d ; p e rm a n e n t p o sition  fo r r ig h t  
p a r ty ;  s ta te  s a la ry  expec ted  a n d  sen d  
re fe re n ces . J o h n  J . M oe & S ons Co., e s- 
ta b lish ed  1891, D u u th , M inn.___________526

W a n ted —A good shoe cobb ler fo r sm all
to w n  in N o rth e rn  M ich igan . Good o p en 
ing. A d d ress  No. 527, c a re  M ich igan  
T ra d esm an . 527

W a n te d —Good book -keepe r. P re fe r  one 
w ith  som e r e ta il  expe rience . A d d ress  
S co tts  C o -O p era tiv e  A sso c ia tio n , S co tts, 
M ichigan. 532

Ceresota
Is the

Guaranteed 
Spring W heat Flour

An immense crop of splendid 
quality puts us in the running 
this year. &  &  &  &  &

WRITE US FOR PRICES

JUDSON GROCER CO.
The Pure Foods House 

Wholesale Distributors 
GRAND RAPIDS, MICHIGAN
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BANKRUPTCY MATTERS.

Proceedings in the Western District 
of Michigan.

G ra n d  R ap id s , O ct. 31—In  th e  m a t te r  
o f E d w a rd  E . S te in , b a n k ru p t , H erp s . 
th e  a d jo u rn e d  firs t m e e tin g  w as  h e ld  th is  
d a te . T h e  m a t te r  of th e  sa le  of th e
a s s e ts  w a s  fu r th e r  co n s id e red  a n d  th e  
t r u s te e  a u th o r iz e d  to  sell th e  a s s e ts  to  
B en  A. M ulder, o f H o lland , fo r  $850. 
T h e re  a r e  s ti l l  som e a s s e ts  in  th e  h a n d s  
of th e  t r u s te e  a g g re g a tin g  a b o u t $250, 
w h ich  w ill be sold.

A d ra in  K lav e r, of H o llan d , d o in g  a  r e 
ta i l  c lo th in g  a n d  fu rn is h in g  b u s in ess  a t  
t h a t  p lace , h a s  th is  d a y  filed h is  v o lu n 
ta r y  p e t itio n  in b a n k ru p tc y , a d ju d ic a tio n  
h a s  been  m a d e  a n d  th e  m a t te r  re fe r re d  
to  R e fe re e  AVicks, w ho  h a s  a lso  been  
ap p o in te d  a s  rece iv er. D ick  B o te r. H o l
lan d , h a s  been  ap p o in te d  a s  c u s to d ian .

T he  f irs t m e e tin g  of c re d i to rs  h a s  been  
ca lled  fo r  O ct. 26. a t  w h ich  tim e  c re d 
ito rs  m a y  a p p e a r , p ro v e  th e ir  c la im s, 
e lec t a  t ru s te e  a n d  t r a n s a c t  su ch  o th e r  
a n d  fu r th e r  b u s in ess  a s  m a y  p ro p e rly  
com e b e fo re  su ch  m e e tin g . T h e  s c h e d 
u le s  of th e  b a n k ru p t on file a t  th is  office 
show  a s s e ts  schedu led  a t  $1,630.82 an d  
th e  fo llow ing  a re  lis ted  a s  d eb to rs  of
th e  b a n k ru p t:

P re fe rre d .
C ity  of H o llan d , ta x e s  ....................... $ 10.50

S ecu red .
Jo h n  Y. H u iz e n g a  & Co., H o lland  $400.00 
J .  A. B row n. H o llan d  .....................  22.00
G. R . S to re  F ix tu re s  Co., G ran d

R ap id s  ..............................................  205.00
F is h e r  S how  C ase  Co., G ran d

R ap id s  ..............................................  42.00
U n secu red .

C la sw on  & W ilson , B uffalo  ...........$ 45 00
A d ria n  K n it t in g  Co., A d ria n  ...........  15.20
E p s te in  P o u g M a s  Co., N ew  Y ork  41.00
P o r t ie r  B ros. H a t  Co.. C h icago  . . . .  50.00
K e ith  B ros. & Co., C h icago  ........... 12.00
B. B u rm a n  & Co.. D e tro i t ...............  32.13
J .  B. D uqu id . T oledo .......................  29.81
H a r r is  S u sp e n d e r C o . N ew  Y ork  29.75
C lu e tt P eab o d y  Co., C h icago  ........... 202.93
In te rn a t io n a l  H a n d k e rc h ie f  Co.,

C h icago  ..............................................  11.50
S w a a rtz ' B ros.. C h icago  .....................  24.50
T. &. B. Cohn Co.. N ew  Y ork  . . . .  184.50
M. B u rto n  Co., C h icago  .....................  12.11
K ohn  B ros. Co., C h icago  ...................  30.25
C h icago  R u b b e r Co.. C h icago  .........  31.50
H . M. L in d e n th a l, C h icago  .............  20.00
C u en s te ad  Brod Co., C h icago  . . . .  52.00
W ilson  B ros.. C h icago  .......................  76.80
M. W . L o w en s te in , C h icago  ........... 13.50
F ra n k e l B ros., C h icago  .....................  21.00
A u g u st S te ffe r Co.. D av en p o rt. Ia . 41.25
C ohn L e v y  Co., C h icago  ...................  56.00
Jo h n so n  S o rin g  G a r te r  Co.. Coffy-

ville , K a s .................................... 3.80
H e rm a n  W ile  & Co.. B uffalo  . . . .  22.50
T. G. R io rd an  M fg. Co.. C h icago  . .  4.32
I-. C. G oss Co.. Smooth B end ........... 19.00
W a te rp ro o f  G a rm e n t Co.. G alion . .  127.50 
M orrison  R ich ie  M fg. Co., O rinnell.

Io w a  ........  103.50
C leveland W oolen M ills. C leveland  48.85
F e rg u so n  W a te rp ro o f  Co., S t. L o u is  24.63
Jo h n  H all. C h icago  .............................  2.57
J a m e s  T a z e la a r . K a la m azo o  ........... 40.00
G. W . T ay lo r. K a la m azo o  ............... 12.00

In  th e  m a t te r  of P e a r l  H ill, b a n k ru p t . 
M uskegon , a  h e a rin g  w as  th i s  d ay  held  
on th e  p e t itio n  o f F r a n k  H a th a w a y  fo r 
an  o rd e r  r e s tr a in in g  G u s ta v  N e u m e is te r  
from  fo rec lo sin g  on c h a t te l  m o rtg a g e  on 
a s s e ts  p u rc h a se d  from  th e  t r u s te e  of th is  
e s ta te  in b a n k ru p tc y . T he  h e a r in g  w as  
su b m itted , no  dec ision  ren d e re d  a n d  th e  
m a t te r  he ld  open.

O ct. 14—In  th e  m a t te r  of M aro u tso s  
& H io te s. G ran d  R ap id s, fo rm e rly  d o ing  
b u s in e ss  a s  th e  E m p re ss  C afe, th e  a d 
jo u rn e d  firs t m e e tin g  of c re d i to rs  w as  
held  th is  d a te . T h e  b a n k ru p ts  fa iled  
to  a p p e a r  fo r e x a m in a tio n  an d  a  c e rt if i
c a te  w ill b e  en te red  reco m m en d in g  th a t  
th e y  be n o t d isch a rg ed  fo r th e  rea so n  
th a t  th e y  h av e  fa iled  to  obey  th e  o rd e r  
o f th e  c o u rt. T he  final m e e tin g  w ill he 
called  a t  once and  th e  e s ta te  closed  in  
re g u la r  cou rse . I t  is d o u b tfu l if  th e  
e s ta te  w ill -p a y  a n y  d iv id en d  to  1}he 
g e n e ra l c red ito rs , a s  th e  a s s e ts  a re  sm a ll 
a n d  th e  p re fe rre d  c la im s  a re  la rge .

In  th e  m a tte r  of C h a rle s  S padafo re . 
b a n k ru p t . G ran d  H av en , th e  t ru s te e  h a s  
filed a  re n o r t  sh o w in g  th a t  th e  a s s e ts  
sold fo r th e  a m o u n t of th e  p re fe rre d  
c h a tte l  m o rtg a g e  an d  th e  sa le  h a s  been  
confirm ed. T h e re  w ill, th e re fo re , be  no  
d iv idend  fo r  th e  g e n e ra l c re d i to rs  of th is  
e s ta te  and  th e  m a t te r  w ill b e  closed  
o u t a t  once.

O ct. 15—In  th e  m a t te r  of T heodo re  
E a h a rap o lu s . b a n k ru p t . G ran d  R ap id s, 
th e  t ru s te e  h a s  filed h is  fina l re p o r t  an d  
ac co u n t sh o w in g  th a t  th e re  a r e  no a s 
s e t an d  th e  final m e e tin g  o f c re d ito rs  
h a s  been  ca lled  fo r  O ct. 27.

O ct. 18—In  th e  m a t te r  of th e  N a tio n a l 
W o o d e n w are  Co., th e  f irs t m e e tin g  of 
c re d i to rs  w a s  held  th is  d a te . C la im s 
w ere  allow ed . T h e  re c e iv e r  m a d e  a  r e 
p o r t  a n d  w as  d isch a rg ed . C u rtis  W ylie , 
of G ran d  R ap id s, w as  e lec ted  t r u s te e  a n d  
bond fixed a t  $7.000. A p p ra ise rs  w ere  
ap p o in ted  an d  th e  m e e tin g  ad jo u rn ed  
w ith o u t d a te .

Manufacturing Matters. 
Kalamazoo—The Kalamazoo Label 

Co. increased its capital stock from 
$15,000 to $30,000.

D etroit—The New Process Malt 
Co. has been organized to manufac

ture and sell a m alt m ixture known 
as “Newpro,” with an authorized cap
ital stock of $40,000, of which amount 
$22,000 has been subscribed and $4,- 
400 paid in in cash.

South Haven—Joseph Bishop, pro
prietor of the South Haven creamery, 
has disposed of his interest to  Carrol 
Ross, who will take active charge. 
Mr. Bishop has been very successful 
in his work, but was forced to resign 
because of ill health.

D etroit—The Cyclone Experim ent
al Co. has been incorporated to en
gage in the manufacture and sale of 
automobile accessories, with an au
thorized capital stock of $1,600, of 
which amount $800 has been sub
scribed and paid in in cash.

D etroit—The Michigan Specialty 
Co. has engaged in the m anufacture 
of automobile steering wheels with 
an authorized capital stock of $50,000, 
of which amount $30,000 has been 
subscribed and $2,000 paid in in cash 
and $28,000 paid in in property.

Left Many Creditors Behind.
Frank R. Green, who was recently 

relieved of the managem ent of the 
Hotel Phelps, at Greenville, has gone 
to Gabon, Ohio, leaving behind num
erous creditors to mourn his depart
ure. Among them is his crippled 
female cook whom he is alleged to 
be indebted to  in the sum of $17.

Green conducted a hotel which was 
a travesty on hotel keeping. His suc
cessor, Mr. Story will have uphill 
business in winning back the con
fidence and esteem of the traveling 
public, because the Hotel Phelps has 
been conducted so badly and the sur
roundings were so uninviting that a 
great many traveling salesmen who 
made Greenville have formed the 
habit of ducking the Hotel Phelps and 
seeking accommodations in nearby 
towns.

The Chas. E. N orton Co. stock, 
which was originally inventoried at 
$32,000 and subsequently appraised at 
$18,400, was sold to the Grand Rapids 
Savings Bank and the J. V. Farwell 
Co. for $19.200. A closing out sale 
of “$75,000 worth of goods" is being 
advertised in the daily papers. As 
the liabilities of the Norton Co. are 
$81,000, creditors will probably re
ceive about 15 cents on the dollar.

The annual meeting of the W estern 
Shoe Jobbers’ Association will be 
held in Chicago on Thursday and 
Friday of this week. G. Adolph 
Krause, who is serving the organiza
tion as President for the second term, 
has been on the ground since Tues
day, and Samuel Krause left for Chi
cago last evening. He will be fol
lowed this evening by W illiam Logie, 
Ferdinand Riechel and D. T. Patton.

Fred C. Inglesh has purchased the 
P. V. Benedict drug stock and will 
continue the business at the same 
location, 935 Division avenue, South.

The Grand Rapids Hand Screw Co. 
has changed its name to the Grand 
Rapids School Equipm ent Co.

W. Schaefer succeeds H. W. W il
liams in the grocery business at 1029 
W alker avenue, North.

Honks From Auto City Council.
Lansing, Oct. 19—Jam es F. Ham- 

mell, Jr., of P o rt Huron, visited his 
parents Sunday.

By exercising his salesmanship in 
his own behalf, George O. Tooley has 
succeeded in disposing of his rough 
rider (ford) for more than it was 
worth. Says he will probably use 
the money next spring in buying an 
automobile.

A. O. Bosworth is the first member 
of our Council to lay by his tin lizzie 
for the season. He admits that it is 
the proper way to  travel from a 
business standpoint, but m ighty wear
ing on the nervous system.

D. J. Riordan has returned from an 
extended trip through the E astern 
states and reports splendid success 
with the F. H. Hastings line of spec
ialties. A t Newark, N. J... he visited 
his four sisters, whom he had not 
seen for more than tw enty years.

Mrs. Ladue, champion builder of 
straw berry shortcakes, who has con
ducted the Phoenix Hotel, at Edmore, 
for the past four years, has sold her 
interests there to parties from Lud- 
ington and will retire from the hotel 
business.

A glance over the hotel register of 
the Ithaca House, at Ithaca, shows a 
steady growth of patronage from the 
commercial men and verifies our pre
diction of a few m onths ago.
_ C. S. W atters is covering his ter

ritory in a new Overland car, for 
which he recently exchanged his old 
trouble maker (ford). The automo
bile business is getting to be about 
as much a trading proposition as the 
threshing machine was in years gone 
by.

F. D. Engle (Alma M otor Truck 
Co.) started last week on an extended 
trip through Texas and other South
ern states in the interest of the above 
company. Mr. Engle is one of the 
singularly successful salesmen in the 
truck business.

Several enthusiastic m otorists of 
our fair city drove to D etroit last 
Sunday to witness the automobile 
races. So far we have been unable 
to learn that any (except one) paid 
fines for exceeding the speed limit.

On every hand we hear of elabor
ate preparations being made for the 
next Grand Council m eeting to be 
held at Traverse City. Everybody 
boost.

The next regular m eeting of our 
Council will be held Nov. 6. Im por
tant business, class initiation and 
som ething to eat when it’s over with. 
Let every counselor be present.

H. D. Bullen.

Boomlets From Bay City.
Bay City, Oct. 19—The boiler shops, 

foundry and blacksmith shop of the 
Mackinnon Boiler Co. were destroyed 
by fire late Tuesday afternoon, with 
an approximate loss of $50,000. It is 
unfortunate the fire occurred at this 
time, as the plant was crowded with 
orders and running its full capacity. 
Four large boilers in course of con
struction and several thousand dol
lars’ worth of stock were included in 
the loss. The plant will be rebuilt 
at once on a larger scale.

A news items in the D etroit Free 
Press of Oct. 14, headed, “Oldest 
Traveling Man of State Dies,” refers 
to the death of Roswell H. Holmes, 
for more than forty  years a traveling 
salesman for W. H. Edgar & Co., and 
believed to be the oldest active trav
eling man in the State. Bay City 
claims that honor in the person of
E. B. Braddock, who has seen fifty- 
four years of continuous active ser
vice up to a few m onths ago, when, 
owing to ill health, he was compelled 
to retire. He is still on the pay roll 
of the Bay City Grocery Co. (Bay 
City branch of Lee & Cady, D etroit!. 
I enjoyed a very pleasant visit with 
Mr. Braddock Saturday and during 
our conversation he spoke in highest 
term s of the courteous treatm ent

shown him by Lee & Cady through 
H oyt Smart, manager of the Bay City 
branch. Mr. Braddock is an honored 
member of Bay Council, No. 51. He 
is 78 years old.

Peter Gagie, Elmira, has purchased 
the A rthur E. Starks grocery stock at 
Onaway, and will take possession 
Oct. 19. Mr. Starks will devote his 
time to his elevator business.

The stock of general merchandise 
formerly owned by John T. Harvie, 
Maple Ridge, which has been in the 
hands of a trustee for about two 
months, has been sold to Fred De- 
Ford, who took possession Oct. 12 
and will continue the business.

W illiam Grawberg, Rose City, has 
bought of Edson, Moore & Co., De
troit, the stock of general m erchan
dise which formerly belonged to W. 
J. Cumming. He is having a special 
sale for a few days and, if not all 
sold, will consolidate with his gen
eral stock across the street.

Bay City has three large sugar fac
tories, the Michigan Sugar Co., the 
W est Bay City Sugar Co., and the 
German American Sugar Co., which 
produced, approximately 60,000,000 
pounds last season. The output this 
year will, owing to weather condi
tions during the growing season, no 
doubt fall short. The Michigan Sugar 
Co. some time ago let a contract for 
additional storage sheds. Hugh Camp
bell, the contractor, has about com
pleted the job. There are four bins, 
40x 200 feet in size, and a double rail
road track runs through them in o r
der that the beets may be unloaded 
with cranes, instead of the old way 
of shoveling them out of the wagon.

W. T. Ballamy.
Butter, Eggs, Poultry, Beans and Po

tatoes at Buffalo.
Buffalo, Oct. 20—Creamery butter 

fresh, 23@29c; dairy, 22@26c; poor 
to common, all kinds, 18@£lc.

Cheese—Selling well, new fan e/ 
15c; new choice, 14@'14Hc; held fan
cy, 15J^@16c.

Eggs—’Choice fresh candled, 30c; 
fancy, 32@36c; at mark, 27@30c.

Poultry (live)—Chicks, per lb. 14 a 
17c; cox, 11c; fowls, 12@16c; ducks 
13@15c.

Beans—Medium, $3.75; pea, $3 .0 ; 
Red Kidney, $3.75; W hite K idnj 
$4; Marrow, $4.

Potatoes—New, 70@81c per bu.
_____  Rea & W itzi/.

Birmingham merchants are > cry 
much peeved at the D. U. R. for taeir 
slow work in laying their new s 'r je t  
car track through the city. They »re 
forcing the trade to Pontiac and De
troit. W ould like to ask Jim ,!d- 
stein if he would speak to the 1 > U. 
R. and have them clean tip the \ ork 
as soon as possible.

Frank Eilola & Co., dealers in gen
eral merchandise at Hancock, write: 
W e are very much pleased with the 
Tradesm an and certainly con ’ not 
get along without it.

, . F ° r  S ale—F ir s t  c lass  b a z a a r  in  fines 
“ Ì t:le. C11t >’ in  M ich igan . P o p u la tio n  5.00« 
F ir s t  c lass  location . W ish  to  se ll becaus 
of o th e r  n e c e ssa ry  busin ess . D o ing  fin 
b u s in ess . W ill sell re a so n ab le . A ddres 
No. 541, c a re  M ich igan  T ra d esm an .

541
F o r  S ale—V a rie ty  s to re , b e s t  re s id e n t 

p a r t  c ity . Invo ices  a b o u t $2,200. R easo  
fo r selling , illness. A d d re ss  928 E g le s tc  
A ve., K alam azoo , M ichigan . 542

F ru itb e l t  F a rm s  a t  b a rg a in  p ric e  
C a ta lo g u e  o r  $50 se ll in g  p ro p o s itio n  fre  
P a rd e e , T ra v e rse  C ity, M ic h ig an . 543

S IT U A T IO N S  W A N T E D .
P o sitio n  W a n te d —A s b u y e r  o r  m a n a g e r  

of g e n e ra l s to re  w ith  tw e n ty  years* e x 
p erience . H a v e  a lw a y s  m a d e  good. C on
s e rv a t iv e  bu y er, a lw a y s  a t  th e  h e a d  a s  
sa le sm a n  a n d  good s to c k -k e e p e r  w h o  ca n  
a lw a y s  find so m e th in g  to  do w ith o u t b e - 
m g  to la . I f  you  w a n t som eone w ho  n e v e r  
w a tc h es  th e  clock o r  th e  boss, I  a m  th e  
m an  you w a n t. C an  fu rn is h  th e  b e s t of 
reco m m en d s a s  to  c h a ra c te r , a b i l i ty  a n d  
h o n es ty . A d d ress, R ad ix , c a re  M ich ig an  
T ra d e sm a n . 544



SPECIAL OFFER
our customers0  T oallirv&'t

M  Known
a  whic

A SK  TO  S E 6 IT—Y O U  WILL. W ANT ONE

have made arrangements with 
manufacturers of the well, 
known K C Baking Powder 

which permits us to offer 
all of our customers 
this B e a u t i f u l ly  
Illustrated B ook , 
with dishes shown 
in nine colors REE 
with every pur

chase of a 25 
centcannfthis 
High Grade 
Baking Pow
der.

We will, furnish an electrotype of above 
design to any grocer who would like to use it as a 
heading for his own newspaper advertising. Mer
chants can use this not only to make their, adver
tising more attractive, but as a special inducement 
for customers to call at their store. Many dealers 
have featured our Cook’s Book with large profits 
to themselves.

Double P rofits
In grouping the profitable and un

profitable lines in your store did 
you ever make this distinction?

Some items (which pay you a 
good profit) stimulate trade in prac
tically every department of your 
store, while with others (which also 
pay a satisfactory profit), your in
come ends with the original sale.

“ LITTLE BUSTER” 
Popping Com

pays you a handsome profit besides 
stimulating trade in a number of 
other articles in the store. These 
double profit lines come pretty near 
spelling the difference between suc
cess and failure in these days of 
over competition.

Order a case of “ LITTLE BUS
TER” from your jobber to-day and lay the corner stone for 
a double profit paying business.

THE ALBERT DICKINSON COMPANY
C hicago, 111.
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Watch theTumover
SP H E R E  is nothing in your store 

which moves faster than sugar.
It flows in and out each week with the 
regularity of day and night. Your problem 
is to secure a  moderate profit on each sale 
of sugar, so that multiplied by thousands 
of sales, your final profit will overtop the 
slow, large profit sellers.
The solution is in Crystal Domino Sugar 

Products—a right one for every purpose, always in sealed cartons, with weight and purity 
guaranteed. They save the multitude of small losses constantly present in over-weights, 
leakage, bags, twine and the open barrel.

The 10c. retail price of this carton makes these half-size tablets for 
tea and coffee a convenient purchase for everyone— everywhere.

American Sugar Refining Company
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HOLIDAY
REINFORCEMENTS

■ H E  miracle has happened, 
is now a fact.

W hat ten days ago seemed beyond reasonable possibility

Just as our H oliday stocks were wearing thin under the furious early selling, we are 
advised by cable from Rotterdam that practically all of our remaining purchases of Euro
pean Dolls, T oys and China have been released and will come forward promptly.

Great Britain’s previous ruling permitted shipment up to June 15 of goods paid for 
prior to March 1. The new ruling extends that date for those who can prove, to the sat
isfaction of the British agents, that bona fide payment had been made before March 1. 
A s all our purchases were as a matter of policy made early, this frees for us the many 
thousand cases which have been piling up at Rotterdam during recent months.

Fortunately our representatives are on the spot, as they have been every day during 
the crisis, and it will be their business personally to see that our goods are singled out from 
the huge accumulations of all classes of merchandise and loaded on the first steamers.

It is extremely doubtful whether goods not actually in Rotterdam at the time the 
decision was made—packed and ready for loading— will leave port in time for this sea
son’s business. The large probability is that goods still at the factory will not reach Amer
ica until after Christmas. For months we have been hurrying our goods down the Rhine 
in order that we might be ready in case the unexpected happened.

Cable advices inform us that within twenty-four hours after the decision was made, 
our goods began leaving port and many of them are now afloat. The last should reach 
us in ample time for our customers’ duplicate orders.

T he reinforcements now' under way will so strengthen our lines that we shall enter the 
final sixty-day period with stocks F U L L Y  U P  TO  N O R M A L  in extent as well as variety. 
This extends to every department of H oliday goods— Imported and Domestic— Toys, Dolls, 
China and Fancy Goods—popular priced, medium price.

Despite the fact that the newr goods now coming will carry an unusual load of expense 
storage, war insurance, wnar shipping rates, etc.— wre shall continue throughout the sea

son the PR IC E S which were put in print in our September catalogue.

BUYERS WHO LOOK THE MARKET OVER WILL FIND THAT OURS IS 
STILL THE ONLY HOLIDAY LINE IN AMERICA WHICH IS COMPLETF 
WELL BALANCED AND BACKED UP BY STRONG STOCKS.

B U T L E R  B R O T H E R S
Exclusive Wholesalers of General Merchandise

N E W  YORK CHICAGO ST. LOUIS MINNEAPOLIS DALLAS


