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DAVID GIBSON

W ho  is called “ T h e  original C ourtesy M an.” Mr. Gibson has done 
m ore than any o ther individual to teach railroads and o ther great 
corporations the im portance, in a business w ay, of being courteous 
to  custom ers. He show s them  that courtesy  pays.
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Resolved—That we all cease trying 
to get something for nothing—grafting, 
in other words; that we all do just a 
little more than we agree to do, rather 
than just a little less. That honesty is 
a question of efficiency here on earth, 
with its rewards in profits now, here on 
earth. That fear is the root of all evil; 
for if our neighbor cheats us in his store 
it is to fortify himself against some 
element out of his store. That the basis 
of all life is business life; that business 
is the system by which we supply our 
wants and needs; that we are true to 
political life, true to social life, as we 
are true to business life. That we think 
of others as we would have them think 
of us; that we do as we think, the 
thought precedes the act; that co-opera
tion is the real brotherhood of man; 
that the prosperity of one man does not 
require the poverty of another man; 
that both the idle man and the dis
honest man, whether they be possessed 
of little or much, are fools in them
selves and abominations to their com
munities.
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“ A Smile Follows the Spoon When It's Piper's"

Made for a Discriminating Public by a Discriminating 
House for Discriminating Dealers.

If you wish to secure the agency of the BEST ICE 
CREAM it is possible to produce, write at once to

Piper Ice Cream  C o.
Kalam azoo, M ichigan

P ere  M a r q u e t te  R a ilr o a d  C o.
DUDLEY E. W A T E R S . PAUL H . K IN G , Receivers

FACTORY SITES
AND

Locations for Industrial Enterprises in 
Michigan

The Pere Marquette Railroad runs through a territory peculiarly adapted by Accessibility 
excellent Shipping Facilities. Healthful Climate and Good Conditions for Home Life, for the 
LOCATION OF INDUSTRIAL ENTERPRISES.

First-class Factory Sites may be had a t reasonable prices. Coal in the Saginaw Valley 
and Electrical Development in several parts of the State insure Cheap Power. Our Industrial 
Department invites correspondence with manufacturers and others seeking locations All in
quiries will receive painstaking and prompt attention and will be treated as confidential.

Addre"  GEORGE C. CONN,
Freight Traffic Manager,

Detroit, Michigan

ONE MAY DANCE OR PLUNGE IN T O  T H E  LAKE A T

R A M O N A
IT  IS T H E  V A R IETY  OFFERED BY T H E  M A NAGEM ENT 
T H A T  GIVES CHARM T O  T H E  PLACE. IF YOU N EIT H E R  
DAN CE OR SWIM, T H E N  TA K E ON SOM ETH IN G  ELSE. 
YOU’LL FIND IT  A T

R A M O N A
T H E  HIGH CLASS K EITH  VAUDEVILLE IN  T H E  P R E T T I
EST  SUMMER T H E A T E R  EVER BUILT IS SCORING A H IT . 
ONLY T H E  B RIG H TEST A ND  CLEV EREST A CTS ARE 
STA G ED  A T

R A M O N A

Bread is the Best Food
It is the easiest food to digest.
It is the most nourishing and, with all its 

good qualities, it is the most economical food.
Increase your sales of bread.

Fleischmann’s Yeast
secures perfect fermentation and, therefore, 
makes the most wholesome, lightest and tastiest 
bread.

Sell Bread Made With

F L E I S C H M A N N ’S Y E A S T

Boston Breakfast 
Blend

—Splendid Quality 
at a

Moderate Price

Ju d son  G rocer C o.
T h e  Pure Foods H ouse

G R A N D  R A PID S, M IC H IG A N

NEW DEAL MORE PROFIT
SNOW BOY WASHING POWDER 24s—Fam ily Size
through the jobber—to Retail Grocers

25 boxes @ $3.05—5 boxes FREE, Net $2.54 
10 boxes @ 3.05—2 boxes FREE, Net 2 54 
5 boxes @ 3.10—1 box FREE, Net 2.58 

2% boxes @ 3 .20-Hbox FREE, Net 2.66
F. O. B. Buffalo: Freight prepaid to your R. R. Station in lots of not less than 5 boxes.
All orders at above prices must be for immediate delivery.
This inducement is for NEW ORDERS ONLY—subject to withdrawal without notice

BUFFALO, N. Y ., January 3, 1916. 
DEAL NO. 1 6 0 1 .

Yours very truly,

Lautz Bros. & Co.
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S P E C IA L  FE A T U R E S .

P ag e
2. D e tro it D etonations.
4. N ew s of th e  B usiness W orld.
5. G rocery  and  P roduce M arket.
6. U pper P en in su la .
8. E d ito ria l.
9. F inancia l.

12. D ry Goods.
14. A utom obiles and  A ccessories. 
16. B u tte r, E ggs and P rov isions. 
18. Shoes.
20. W om an’s W orld.
22. H ard w are .
24. T he  C om m ercial T rav e le r.
26. D rugs.
27. D rug P rice  C u rren t.
28. G rocery  P rice  C u rren t.
30. Special P rice  C u rren t.
31. B usiness W an ts.

TH E NEW  ENGLISH LOAN.
Great Britain touches us once more 

and $250,000,000 will come forth from
100.000. 000 American pockets. ’ I t is 
not exactly a Midas touch, for it is 
not gold that the Briton gets—only 
an angle in the arithmetic of the ex
change market. London dislikes to 
see its sterling bills selling far below 
the gold par and it has to stand for its 
Allies. I t  would be too much of a 
task to lift French or Russian ex
change back to the normal levels. 
The 5 per cent, secured notes of the 
British government will go well in 
this country, and the aggregate ot 
our foreign loans will climb to $1,-
500.000. 000 presently. Nor is it safe 
to presume that this loan will be the 
last great boon to the Allies from the 
United States. I t is quite conceiv
able that we may lend many hundred 
million dollars more. Nor do these 
transactions shorten the available 
supply of funds in the United States, 
for the money is expended here, and 
much more. In its form and char
acter, the loan departs absolutely 
from all precedent in English financial 
history; indeed, except for the sim
ilar $100,000,000 loan placed in New 
York by the French government last 
month, the pending British loan is a 
novelty in all government finance. 
Each of these loans is modelled dis
tinctly on the so-called “short-term 
notes” of railway or industrial com
panies, with which our own markets 
had become familiar during the dozen 
past years. The salient character
istics of such obligations were their 
early maturity—usually one to three 
years from the date of issue—and the 
fact that they were secured by de
posit in trust of other securities own
ed by the company. A year ago most 
people would have said that a gov
ernment would in the nature of things 
be .unable to offer such a loan. Gov
ernm ents do not invest in securities, 
save in such isolated instances as the 
British governm ent’s control of the 
Suez Canal. Yet the British govern
ment, in placing this two year loan 
of $250,000,000, has arranged to de
posit in a New York trust company 
$300,000,000 negotiable securities—• 
one-third of them stocks and bonds 
of American corporations, one-third 
Canadian government and railway is

sues, and one-third public securities 
of neutral states.

The British Exchequer has acquired 
possession of these investment securi
ties through practically forcing E ng
lish investors to turn over their 
private holdings to the government, 
either for cash or as a loan or in ex
change for British government bonds. 
In this way, the requisite “collateral” 
was obtained. Needless to say, the 
offer of such special inducements for 
an American loan is in some ways a 
humiliating recourse for Great 
Britain. The most interesting eco
nomic aspect of the operation is the 
shifting of financial power which it 
marks, from England to the United 
States. Since the war began, our own 
country has loaned direct to the Brit
ish government (including the pres
ent transaction, and allowing for only 
half of the Anglo-French loan) up
wards of $600,000,000; and, in addition, 
our markets have bought back con
siderably more than $1,000,000,000 of 
American securities previously owned 
in Europe, mostly in England. Such 
investments, along with the others 
represented in the collateral against 
the pending $250,000,000 loan, consti
tuted much of London’s former power 
as the financial center of the world. 
It is true that these heavy borrow
ings in America have been necessi
tated, not by the Exchequer’s inabil
ity to raise the money at home, but 
by the difficulty of preventing a great 
depreciation in exchange on London, 
if Great Britain’s purchases of mer
chandise from us were to be paid for 
wholly by drafts on London. D ur
ing the twglve months ending with 
last June, England imported $924,000,- 
000 more from the United States than 
in the last full year of peace, while 
her shipments to us increased only 
$15,000,000. But the situat'on created 
by the enormous transfer of invest
ments equally remains as a factor in 
the economic future.

POLITICAL INVESTIGATIONS.
The history of the wheat trade is 

strewn with wrecks of men who have 
tried to control the wheat supply of 
the world, and if any punishment for 
such a performance is merited usually 
it has been incurred. Scarcely now 
can there be any sharp rise in a com
modity w ithout a Government in
vestigator smelling around it, but in 
m ost instances there has been a fail
ure to discover definitely the human 
element. T hat speculators will get a 
monopoly if they can, or so control 
the distribution of a commodity as 
to advance its price, there is no doubt. 
The lifts in prices of late, however, 
appear to have been due to causes 
beyond the control of any clique of 
men. Never in history has there been 
a more clearly defined natural cause 
for the recent rise in wheat after the

Government report showed such a 
curtailment in the probable supply. 
I t therefore seems like a waste of 
good energy to look into the m atter 
as the United States D istrict A tto r
ney is now doing. I t should be re
membered, however, that this is pres
idential election year and such an in
vestigation might have considerable 
value as campaign material. This is 
undoubtedly the underlying motive 
back of the present investigation. A 
Government employe naturally wants 
to earn his salary, and it is alto
gether commendable to show zeal in 
the performance of duty. This time 
it is a m atter touching the weal of 
millions of people, for the bakers-are 
declaring that a loaf heretofore cost
ing 5 cents must be raised to 6 cents.

The investigation is said to cover 
not only alleged manipulations in the 
Chicago market, but similar acts by 
the manufacturers of flour. I t is de
clared, too, that the books of ceftain 
individuals will be seized and that the 
participants in this conspiracy will be 
called upon to tell their story. U n
questionably large amounts of money 
have been made by operators in Chi
cago and elsewhere, but to the or
dinary observer it seems simply a 
case where certain individuals have 
kept men in the field observing the 
progress of the crops, h^ve made up 
their minds that the yield would be 
small, have bought from a dollar up 
and have won their profit. Some of 
these private investigations appear to 
be more effective than those of the 
Departm ent of Agriculture. Anyhow 
a skilled man having the best in
formation that is obtainable often 
draws an inference from these private 
reports which turns out to be correct 
and then, when the Government re
port confirms such advices, traders 
who are short of the market begin to 
scramble for the goods and the price 
goes up. I t is unlikely that there has 
been any combination to control the 
supply of this article of almost world
wide production and consumption.

In view of an assumed shortage of 
the supply it has been suggested that 
an embargo be placed on wheat; Cer
tainly there is no reason for such an 
act thus far, for it is by no means 
demonstrated that there is not enough 
to go around. An embargo is a des
perate measure and the suggestion at 
this time is the result of an excited 
mind over the situation. I t is likely, 
too, that the Allies have on hand a 
much larger quantity of this cereal 
than is commonly supposed, for they 
have shown a great capability of mak
ing preparation for future need many 
months in advance. As to the inves
tigation it is safe to predict that it 
will damage nobody’s purse or repu
tation.

WHY PAPER IS EXPENSIVE.
Paper is expensive nowadays for a 

number of reasons. The demand is 
great. Form erly we imported large 
quantities of sulphite pulp (a needed 
ingredient of nearly all papers, news
papers requiring 29 per cent, of it) 
from Sweden and Norway. We make 
some here, but not enough. We can’t 
get Scandinavian pulp now; they’re 
all sold out. Chemicals needed in the 
paper industry have soared in price, 
and so has copper, of which large 
quantities are needed for the screens 
in paper machines. Then, paper 
makers are very human and like to 
get the highest market prices for 
their goods, and in this they appear 
to have succeeded. And we Ameri
cans are just beginning to learn how 
to utilize our waste products.

The uses of paper are extending 
very rapidly. Bags made of spun 
paper are a growing Swedish product, 
and American manufacturers are be
ginning to produce them. Coffee bags 
are made of single strand, open weave, 
with a sheet of paper pulp inside. 
Onion bags are being offered. Sever
al firms are engaged in making some 
very attractive furniture of w ater
proofed paper reeds woven over 
wooden and rattan frames. The 
Swedes are making a three-stranded 
spun paper rope for general use that 
is well spoken of. Paper horse- 
blankets sound queer, but they are 
being made. Fireproof fabrics sound 
still more odd, but they are making 
them, nevertheless, on a paper basis. 
Cement sacks are announced as com
ing soon. The Japanese, who are 
the most expert of all in the utility 
of paper, are making aviators’ suits 
of oiled paper that are very light and 
resistant to cold.

BREAD MUST BE ADVANCED.
The country must prepare for an 

advance in the price of the 5 cent 
loaf of bread to 6 cents. W ith the 
leading brands of flour around $8 
per barrel to the dealer, and with 
every indication that it will mount 
higher, the housewife must forthwith 
concern herself with the problem of 
the bread-buying situation. If flour 
prices remain at the present high 
figure—and our information from the 
wheat fields of the Northwest leads 
us to believe that they will go higher 
—it will be impossible for bakers to 
sell the small sized loaf at 5 cents.

Nevertheless everybody for a time 
at least may buy bread as economical
ly, even with the small loaf at 6 cents. 
Bakers can continue to sell the large 
size, or 10 cent loaf, at its present 
price. From the standpoint of quali
ty, taste and economy, that is the 
size to buy anyhow.

But the world owes every man a 
right to earn the high cost of living.
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DETROIT DETONATIONS.

Cogent Criticisms From Michigan’s 
Metropolis.

Detroit, Aug. 21—John N. Fauver. 
for the last three years manager of 
the Detroit branch of the Prest-O - 
Lite Co., has resigned to become 
sales manager of the W hite Star Re
fining Co., Avery avenue and Grand 
Trunk railway.

George Seleske, special city repre
sentative for Burnham, Stoepel & Co., 
surprised his many friends in this 
city when he announced his plunge 
on August 1 into the matrimonial 
sea. The bride was Miss Alma Reno 
and is well known in Detroit, where 
she has resided all her life. _ There 
are hosts of friends who wish the 
happy couple a long life of wedded 
bliss. ,  , ,

George Horrell. manager of the dry 
goods department of the W alther de
partm ent store, in Bay City, was in 
D etroit for a few days last week. Mr. 
Horrell was on a vacation trip and 
while in the city improved the oppor
tunity to call on many of his friends.

W ork has begun on razing the 
building at the northeast corner of 
Griswold street and Jefferson avenue, 
preparatory to the construction of 
modern hotel to be known as the 
Hotel Norton. The present hotel of 
the same name is opposite the site 
of the new building and is a rendez
vous for Michigan travelers. W ork 
on the new building will begin at 
once and will be rushed to comple
tion. , . ,

A branch bank, the seventh in the 
city, has been opened by the Dime 
Savings Bank at 1479 Fourteenth 
avenue. Grover W. Morlock, well 
known in local banking circles, has 
been appointed manager of the new 
branch.

Jackson, 75.000 in 1920; Flint 100,- 
000 in 1920. Muskegon, Bay City and 
D etroit out with other rash claims. 
W ill some one please page the vil
lage of New Era.

About 2,000 members and friends 
of the mens and girls’ clubs of the 
Chalmers M otor Co. attended a joint 
moonlight excursion of the two or
ganizations last Friday night. The 
trip was made on the City of Toledo 
to Sugar Island.

Even the D etroit Free Press start
ed to reproduce in print some of Cliff 
Starkweather’s original remarks. I t ’s 
a safe bet that they will never carry 
columns enough to print ’em all. 
Clifford is manager of the local 
branch of the Buick Motor Co. and 
also holds the exalted title of Grand 
Page of the United Commercial T rav
elers.

Charles Pieczul, dry goods mer
chant a t 2154 Jos. Campau avenue, 
loses but little time in closing his 
place of business nights and likewise 
is a bit late in arriving in the morn
ing. Nothing would cause such a de
flection from his usual methods of 
always being on the job except the 
arrival of a new playmate at his 
home. A husky full chested baby boy.

A shoe department has been added 
to the Goldstrom department store 
at 1715 Oakland avenue.

S. Korn has been obliged, owing 
to the increasing business, to seek 
larger quarters and has succeeded in 
securing the building adjoining his 
present location, 1098 Oakland ave
nue, and will occupy both stores with 
a general line of dry goods and fur
nishing goods.

Oscar Hiller, 912 M ackaveune, one 
of the most successful dry goods 
merchants in the Eastern section of 
the city, is burning up the roads 
tributary to D etroit in a new King 
eight automobile.

Arved Sederstrom, special city 
salesman for Burnham, Stoepel & 
Co., returned from a motor trip to 
East Tawas last week. Mr. Seder
strom received his early education in 
the dry goods business in East Tawas 
and, although one of the younger 
generation of salesmen in the city, he

is withal one of the most successful.
The following officers were elected 

at convention of the Michigan Retail 
Clothiers’ Association, held in this 
city last week: Abe Rosen, Muske
gon, President; Howard Ford, Bay 
City, F irst Vice-President; Leo H ar
rington, Jackson, Second Vice-Presi
dent; Bert Lampkin, Ionia, Secretary- 
Treasurer. Members of the execu
tive committee: Meyer May, Grand 
Rapids; Henry Houseman, Grand Rap
ids; Leo Mareoux, Bay City; John B. 
Hutchins, Grand Rapids; Max Heav- 
enrich, Saginaw; Edward Hickey, De
troit.

W e will say this for the retail 
clothiers, they are not hard to suit.

E. W. W agner & Co., grain and 
commission brokers of Chicago, have 
opened a branch office a t 320 Penob
scot building. H arry  E. Simons, 
formerly of the Continental and Com
mercial T rust and Savings Co., of 
Chicago, will have charge.

Mrs. L. S. Harris, dry goods and 
furnishing goods, 980 Twelfth street, 
has announced that she will have a 
store building erected at the corner 
of Twelth street and Forest avenue. 
Mrs. H arris has found the present 
quarters inadequate to care for the 
growing business. The new building 
will not only provide much needed 
additional space, but will be one of 
the most modern stores in that sec
tion of the city.

We heard this week of the banner 
tight wad traveling man. His wife 
had been in poor health for some 
time and her condition became so 
serious a doctor was called in and, 
after an examination, told the travel
ing man that by all means his wife 
must have a change of air. “W ell,” 
said the tight wad, reluctantly, “I ’ll 
buy an electric fan.”

Freddy Opp, confectioner at 2350 
Jefferson avenue, East, has blossomed 
out as a candidate for alderman of 
the 21st ward. Fred has all the cre
dentials of a high grade alderman, 
even to the corpulent build. Publicly 
therefore, say we, our good wishes 
and vote are to be placed to the 
credit of the traveling man’s friend. 
Frederick A. Opp of the 21sfi 

W. F. French, formerly of Chicago, 
has been appointed purchasing agent 
of the Bour-Davis Motor Car Co., 
249-253 W oodward avenue.

The Maxwell Club, composed of 
employes of the Maxwell Motor Co., 
held their first annual excursion Sat
urday when they gathered at Tash- 
moo Park. The excursion was made 
up of employes of the Oakland ave
nue plant.

One reason for the brevity of the 
D etroit letters for the past few weeks 
was because it was much easier not 
to than to write. Oh, suffering sun’s 
rays!

The D etroit Safe Co. has moved 
from its former quarters a t 50 Lafay
ette boulevard, where it has been lo
cated for twelve years, to the new 
location at 160 Jefferson avenue, near 
Woodward.

M. Helperin has arrived at Lake- 
view from the scorching W est and 
will spend the remainder of the sum
mer disturbing the lake and his 
father-in-law.

The many friends of Claude M. 
Beers will be pleased to hear of his 
promotion to A ssistant Cashier of 
the National Bank of Commerce last 
week. Mr. Beers has been connected 
with the Bank as credit man for the 
past year. Before becoming affiliated 
with the Bank he was with Burnham, 
Stoepel & Co. for thirteen years, the 
last few years as assistant credit man. 
His promotion comes as the result of 
close application to his duties and 
conscientious effort in behalf of his 
employers. His friends predict further 
elevation in the banking world for 

‘him.
Mrs. M. A. Joly, general dry goods 

merchant a t 2293 W oodward avenue, 
is in New York on a combined busi
ness and pleasure trip.

Eleven thousand employes of the

Packard M otor Co. attended the an
nual outing at Bois Blanc last Thurs
day. A programme including athletic 
events was one of the interesting 
features of the day. The affair was 
under the supervision of the Packard 
recreation league.

Albert E. Sleeper, candidate for 
Governor, is at least demonstrating 
that his name belies his actions.

Jewelry thieves with a penchant 
for stealing jewelry with the aid of a 
brick, broke windows in the stores of 
Krell & Stone, 71 W oodward avenue, 
and H arry Goldberg, 86 W oodward 
avenue, and escaped with a small 
amount of loot.

E. A. Wood, wholesale milliner, is 
in the race for member of the Legis
lature. Admitting he has sufficient 
qualifications to make an ideal mem
ber his being in the millinery busi
ness might prejudice many married 
men against him.

S. P. Rockwell, one of the best 
known automobile salesmen in the 
State, has severed his connection with 
the W inton Co. in Michigan and has 
joined the sales force of the Packard 
M otor Car Co. Hte will be connect
ed with the D etroit branch.

There are many dire calamities that 
might occur should a railroad strike 
be called. Suppose several D etroiters 
were in Grand Rapids at the time!

Billy Sunday will be with us next 
month. Billy is the evangelist who 
knocks the “1” out of learn and is 
satisfied to leave it that way.

I t doesn’t require any National 
legislation to make the child in our 
family cease working. Union rules 
would have to be violated trying to 
get him to do any.

W e haven’t many air ships in this 
country, it is true, but that wouldn’t 
prevent several million people from 
going up in the air in the event of a 
railroad strike.

Even though the W orden Grocer 
Company refuses to change Barney’s 
posture they will soon have to change 
the figures from 44 to 45 years. In 
anticipation of the event, D etroit ex
tends congratulations.

At that Barney hasn’t much on us. 
We stood in one position behind a 
closet door for forty-seven years one 
evening while father’s exasperation 
diminished. W e had “borrowed” his 
dress suit to go to the same party 
he had planned on attending.

Carl H auser is back in D etroit after 
a short sojourn in Bay City for the 
National Cash Register Co. Carl is 
in charge of the W estern section of 
the city for the same firm.

Now, then, watch Detonations ex
pand—with Carl’s assistance.

James M. Goldstein.

Pickings Picked Up in the Windy 
City.

Chicago, Aug. 21—The weather 
again in Chicago is 97 and 100 in the 
shade. All physicians report business 
was never so rushing on account of 
this hot weather.

There is a very much-needed im

provement for the accommodation of 
the people in Lincoln Park. For a 
stretch of one full mile along the 
outer drive there is no chance for a 
person to get a drink of water. This 
the Park Board could remedy by do
ing a little 'figuring. Families with 
children are put to a disadvantage 
at this point for water.

One visiting Chicago and wishing 
to spend a few hours listening to 
very fine music and looking for other 
recreation wlli be able to put a num
ber of pleasant hours in at the fol
lowing places: Bismarck Gardens, 
corner Grace and Broadway; street 
car or Northwestern “L,” North Side; 
Green Mill Sunken Gardens, Lawrence 
and Broadway, street car or N orth
western “L ;” W inona Gardens, Foster 
and Broadway, street car or N orth
western “L ;” North Side; Rienza 
Gardens, Clark and Diversey, street 
car North Side; Edelweiss Gardens, 
61st and Cottage Grove, South Side 
“L” or street jpar.

The talk of the town this week is 
the W omen’s Rookie Encampment at 
Lake Geneva. The women are doing 
everything along the lines of a regu
lar soldier—digging trenches, getting 
prepared for war and getting some 
good exercise. The only objections 
that are heard about the same are 
that they don’t get time enough to 
dress properly in the morning. This 
perhaps, will be a good practice, so 
that their husbands and sweethearts 
won’t have to wait so long when they 
return to the city and are about to 
attend the theater.

-A suggestion: Any of the Michi
gan Tradesman readers or cor
respondents while in Chicago and in 
need of a physician’s services will find 
the following named physician at 
their service at a very reasonable 
charge: Dr. W arren O. Wheelock, 
Consumers Co. building, 220 South 
State street, in the heart of the loop. 
Mention Michigan Tradesman if in 
need of his services and you will be 
well satisfied with results.

Among Chicago’s visitors last week 
were Mr. and Mrs. Joe Gervais. They 
have been spending a few weeks at 
South Haven and are taking in Chica
go on their wav back to Detroit. Mr. 
Gervais is Secretary of the Detroit 
Twist Drill Co., formerly Secretary 
of Cadillac Council, D etroit. W hile 
in Chicago they were very much im
pressed with the improvements made 
in the city since their last visit, and 
the only thing to mar their trip was 
an automobile ride that they about 
half finished when they had a blow 
out and were obliged to return to 
their hotel by street car. Oh, well, 
they do say Joe owns a car and 
knows what tire trouble is.

One of the big improvements being 
talked about now in Chicago is the 
new Municipal Pier bathing beach 
This beach, when completed, will ac
commodate from 8,000 to 10,000 bath
ers.

Chicago has two large amusement 
parks: Riverview is located at Bel-

Blue Valley Butter a Trade Builder
W h y ?

Because of our large output the making of our butter has
been developed through years of ex
perience until all butter we make is 
made under one system. This has 
been done through years of practice 
and science, and our science and the
great amount of practice enable us to make 
the best butter, and butter that is always uni
form in quality and the same. Consider this, 
and consider if it has helped others why will 
it not help you. Order today.

BLUE V A LLEY  C REA M ERY  CO M PA N Y
G RAND RAPIDS, MICH.
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mont, W estern and Roscoe avenues, 
on the North Side. This is a very 
fine place to spend a few hours of 
an afternoon or evening at a very 
small cost. The other is the W hite 
City, located at 63rd and South Park 
avenue on the South Side.

Scramble for locations is being 
made by tenants of the Morrison 
H otel building, as the good word has 
gone forth that they must vacate by 
Sept. 1, in order to enable the owners 
to begin the erection and completion 
of Chicago’s newest hotel—the New 
Morrison. Locations picked out by 
the tenants have gone up sky high 
in rentals.

Quite a sight right at this time 
along Michigan boulevard, Chicago’s 
well-known shopping street, is the 
different displays of latest fashions. 
This street is composed mostly of 
Sina^ shops. It is Milady’s first 
thought on her arrival in Chicago to 
pick up ideas as to the latest style.

A pretty  drive that isn’t frequent
ed very much by outsiders is known 
as the. Blue Island Drive, Michigan 
avenue to 55th street, west to W ent
worth, south to 95th street, and W est 
to Blue Island. This is a solid stone 
road all the way out. The drive is 
about twenty-five or thirty  miles.

Charles W. Reattoir.
Boomlets From  Bay City.

Bay City, Aug. 21—E. G. Cole, of 
the Cole-Grimore Mercantile Co., of 
Augres, was in Bay City Saturday on 
a business trip.

R. B. Tucker, Long Rapids, has sold 
his grocery stock to E. A. Marston, 
who will consolidate it with his gen
eral stock.

The Saginaw Coal Exchange held 
an outing at W enona Beach Saturday 
afternoon. By invitation, members 
of the Bay City Coal Exchange were 
in attendance. A banquet was serv
ed in the evening.

Articles of Association of the Bay 
City Box & Crate Co. have been ap

proved by the Secretary of State. 
The incorporators are John ana 
George Butcher and Seth Babcock 
and the capital stock is $60,000.

DeWaele & Son, of Grayling, re
tail grocers, have sold their stock to 
A. Trudeau, of Boyne City, who has 
taken possession and will continue the 
business at the same location.

Joe Saro, Alpena, wholesale and re
tail fruit dealer, has purchased the 
Bostwick block, corner Second av
enue and River street, from Mrs. 
John T. Bostwick. The price paid 
was $10,000. Mr. Saro expects to 
spend $5,000 in remodeling the block 
and when ready will use it for man
ufacturing ice cream and candy.

The Grocers and Butchers’ Asso
ciation of this city, at their meeting 
last Thursday evening, made further 
arrangements for the pure food show 
which will be held in this city this 
winter under the auspices of the Asso
ciation. I t  was decided to hold the 
event in the arm ory from November 
14 to 18, inclusive . A committee, with 
M. L. DeBats as chairman, was ap
pointed to look after the details of 
the show.

Four cargoes of lumber arrived in 
the city Thursday from Canada with 
a total of 1,812,399 feet of lumber and 
251,000 lath. There was also one 
cargo of 700,000 feet of lumber for 
Saginaw parties reported at the cus
tom house in that city the same day.

George D. Blake, of Alpena, has 
leased the Craney Hotel, in this city. 
It will be thoroughly remodeled and 
made modern in every respect and 
will be re-named the H otel Adams.

Rev. C. E. Marvin, yvho has been 
pastor of the W estm inster Presby
terian church on the W est side of the 
river for several years, will retire 
from the ministry and engage in the 
hardware business, having purchased 
a hardware stock in Pontiac.

The State convention of the City 
Clerks Association was held in this 
city Thursday and Friday, with about

thirty cities represented. A banquet 
was served at W enona Beach in honor 
of the visiting clerks. Clarence L. 
Miller, City Clerk of Kalamazoo, was 
elected President for the coming 
year. The 1917 meeting will be held 
at Mt. Clemens.

Frank W. Atkins, manager of the 
National Grocer Co.’s branch in this 
city, and party, have returned from a 
two weeks’ trip through the Georgian 
Bay district in his yacht.

W. T. Ballamy.

The Outcome of the War.
Chicago, Aug. 21—W hy should peo

ple worry so much about what will 
come after the war? We are living 
in an epoch-making period. This 
country was plunged into the a t
mosphere of the European war al
most over night, without preparation, 
and it stood the wrench nobly. Now 
people are wondering what we will 
do when the war is over. The best 
thing to do is to make up one’s mind 
to face it, whatever may come, and 
go on about his business. This coun
try has gone through worse things 
and can go through whatever time 
may have in store. One of the great 
lessons of life that one should ac- 
auire early is the injunction of our 
Savious. “Sufficient unto the day is 
the evil thereof.” This was embodied 
in the life of the late C. P. Hunting- 
ton, and of almost every pfreat manj 
they never permitted what might 
come to-morrow to trouble them." If 
those who live by the sword shall die 
by the sword that is their lookout. 
People who live normal lives will 
continue to live normal lives; they 
will not and need not worry. W hat 
do the people of this country stand 
in dread of? Has money made 
cowards of us all? Have the people 
of this country grown so far away 
from the life of the pioneer that they 
can not endure privation? Has the 
great development of this country

and the accumulated wealth brought 
forth a Nation of pygmies instead 
of strong men? Is it poverty they 
stand in dread of? No, that cannot 
be it; far from it. Moreover, poverty 
is not the worst thing that can come 
to one. A dozen nations will soon 
emerge from a war which only the 
Kaiser wanted. Ask any one of the 
millions of people affected by this 
great disaster what they prefer, riches 
with war or poverty with peace. Pov
erty is not the worst thing that can 
come to a people. Poverty of itself 
brings peace, and would bring happi
ness and health to many who are now 
rich. But the many who are now 
rich are not going to lose their riches. 
If it were true—if they were likelv 
to lose their riches, the whole people 
would then be in the same boat and 
only cowards would care. Do the 
poor believe that the rich will op
press them? This cannot be true, 
and most people know it. This coun
try has gone through many periods 
of distress within the last half century 
and there has been no oppression ex
cept the oppression which is constant
ly going on of the few dishonest who 
prey upon the ignorance and help
lessness of others. People of means 
do not want to oppress the poor; not 
even those who are not poor but pos
sess less means. One is as essential 
as the other. The rich man could 
not get along; he could not maintain 
himself or his riches without the poor 
man, and the poor man cannot get 
along without the rich man. They 
cannot destroy all the possessions 
of the rich, and the rich man can
not take the brains or strength from 
the poor. Ideas and invention come 
from the poor. The man who comes 
out and says—they cannot keep me 
from making a living; I cannot only 
exist—I can live—is the man who 
wins out. The interests of the classes 
and the masses are mutual. One can
not get along without the other.

La Salle.

See That Your Butter is GOLDEN
It will sell faster, and you’ll be able to get bigger prices for it.

Tell your Dairyman to use

DANDELION BRAND BUTTER COLOR
It means bigger butter profits for you.

W e guarantee that Dandelion Brand Butter Color is \  J vlS 
PURELY VEGETABLE and that it meets the FULL 

REQUIREMENTS OF ALL FOOD LAWS, ST A T E  A ND  
N ATIO NA L.

WELLS & RICHARDSON CO.
B U R L IN G T O N , V E R M O N T

And 200 Mountain St., Montreal, Canada f a

Dandelion Brand
The co lor w ith

Butter [olor
the Aolden shade
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Movements of Merchants.
.. Vicksburg—E. H. Miner has engag
ed in the flour mill business.

Kent City—The Kent City Produce 
Co. is erecting a large warehouse.

Manistee—The Auto Garage Co. 
succeeds the National Garage & Sales 
Co.

Belding—The Richardson Silk Co. 
is building a large addition to its 
plant.

Kalamazoo—Bryant’s Bakery is re
modeling its plant and increased its 
capacity.

Royal Oak—Charles E. Marvin, re
cently of Bay City, has engaged in the 
hardware business.

Manton—Earl Judd succeeds John 
H. Campbell in the garage and gen
eral repair business.

Tecumseh—M. R. McComb, of Ann 
Arbor, succeeded Charles Broderick 
in the shoe business.

D etroit—The George W. Franklin 
Co. has increased its capital stock 
from $15,000 to $30,000.

Lapeer—Elmer Knapp succeeds 
A rthur Harrison in the bicycle and 
general repair business.

M arquette—N. R. Duyore will open 
a grocery store at the corner of Mich
igan and High streets Sept. 1.

Belding—Bracken & Jonas have 
closed out their grocery stock and 
store fixtures and will retire from 
business.

Grayling—Anthony Trudeau has 
purchased the grocery stock of Henry 
DeWaele & Son and will contine the 
business.

Jackson—J. B. Richards, formerly 
engaged in the vulcanizing business 
at Stockbridge, has opened a grocery 
store here.

Kalamazoo—The Doubleday-Hunt- 
Dolan Co., printer and book binder, 
has increased its capital stock from 
$10.000 to $20,000.

Eaton Rapids—Glenn A. Burgess 
has sold his grocery stock and store 
fixtures to G. H. Russell, who lias 
taken possession.

Negaunee—The People’s Co-Oper
ative Store Co. has been incorporated 
with a capitalization of $20,000. to do 
a general store business.

Lansing—Fire damaged the O. A. 
Cook grocery and shoe stock at 1133 
South W ashington avenue to the ex
tent of about $1,000 Aug. 18.

Leslie—Thieves entered the Carl 
Robinson drug store during the night 
of Aug. 18 and robbed the cash draw
er of its contents, about $35.

D etroit—The Retail Adding M a
chine Sales Co. has been incorporated 
to deal in adding machines, supplies, 
etc., with an authorized capital stock 
of $5,000, of which amount $3,000 has 
been subscribed and $1,000 paid in in 
cash.

Ypsilanti—The Litho Marble Co. 
will remove its plant and offices from 
D etroit here, stock amounting to $7,- 
000 being sold to local people.

M arquette—J. Q. Lewis & Co. have 
sold their meat and grocery stock to 
D. Chubb & Son, who will continue 
the business at the same location.

Ishpeming—Alex Iadarola is clos
ing out his stock of confectionery 
at the corner of Division and Second 
streets and will retire from business.

Muskegon—A. Parish, proprietor 
of the Oakes Cafe, has sold a half 
interest to Fred Kurtz and the busi
ness will be continued under the same 
style.

Ontonagon—R. C. Knowlton has 
purchased the grocery and produce 
stock of C. R. Turney and will con
tinue the business at the same loca
tion.

Hillsdale—L. L. Green has purchas
ed the interest of A lbert A lbright in 
the Green & Albright bakery and will 
continue the business under his own 
name.

St. Louis—The Seitner Bros Co., 
of Saginaw and Canton, Ohio, have 
purchased the Holcomb store build
ing and will occupy it with a depart
ment store about Oct. 1.

Brooklyn—Reading & Stout, meat 
dealers, have dissolved partnership 
and the business will be continued by 
W. F. Reading, who has taken over 
the interest of his partner.

Burton—George C. Rogers, drug
gist, died at his home Aug. 18, fol
lowing the shock of a broken hip 
which he sustained Aug. 17. Mr. 
Rogers was 71 years of age.

D etroit—The Erman-Pupko Co. 
has engaged in the dress goods busi
ness with an authorized capital stock 
of $5,500, all of which has been sub
scribed and paid in in property.

Evart—Dr. J. W. Conover has pur
chased the W hitney Drug Co. stock 
and store fixtures and will continue 
the business under the management 
of Forest Machum, of Tecumseh.

Lapeer—Forsythe & Zurbrigg have 
sold their meat stock and store build
ing to John Stotts and David Drope, 
who will continue the business under 
the style of the Sanitary Market.

Negaunee—Henry Levine will open 
a clothing, men’s furnishing goods 
and shoe store in the Kuhlman build
ing, which is now under construction 
and will be completed about Oct. 1.

Saginaw—A. T. W ard, who con
ducted a jewelry store here for the 
past quarter of a century, died at his 
home Aug. 21, aged 69 years, follow
ing an extended illness of rheumatism.

D etroit—The Gerondale D rug Co. 
has been incorporated with an author
ized capital stock of $2,220, all of 
which has been subscribed and paid

in in cash, to conduct business at 429 
Distel avenue.

Bay City—The Style Shop has been 
organized to deal in men’s ready made 
clothing and furnishings goods with 
an authorized capitalization of $5,000, 
all of which has been subscribed and 
paid in in cash.

D etroit—The H arry M. Freed Co. 
has been organized to deal in ladies’ 
wearing apparel with an authorized 
capital stock of $10.000, of which 
amount $5,000 has been subscribed 
and paid in in cash.

Lansing—The W olverine Auto 
Sales Co. has been incorporated with 
an authorized capital stock of $10.000 
all of which amount has been sub
scribed, $4,360 paid in in cash and 
$5,610 paid in in property.

D etroit—The National Auto Sales 
Co. has been incorporated to con
duct a garage and deal in automo
biles with an authorized capital stock 
of $10,000, all of which has been sub
scribed and paid in in cash.

Cheboygan—Dr. W. R. Stringham 
has sold his stock of drugs to Dr. 
E. J. O’Brien and Kyran Clune, who 
have formed a copartnership and will 
continue the business in the Moloney 
block, where it has been removed to.

Gladwin—Frank J. Flynn and Sam 
B. Neely have formed a copartnership 
under the style of Flynn & Neely and 
engaged in the grain and produce 
business. The elevator building they 
are erecting will be completed Sept. 1.

Ypsilanti—J. B. Culver and M. H. 
Perry have formed a copartnership 
and purchased the C. B. Sanderson 
meat stock and store fixtures and will 
continue the business under the 
style of the Culver Cash Market Co.

Lapeer—Fire of unknown origin de
stroyed the Henderson department 
store stock, entailing a loss of about 
$25,000, the bazaar stock of the Mich
igan Stores Co., loss about $15,000, 
and the drug stock of Henry Heffel- 
bower, loss about $5,000, Aug. 17.

South Haven—John R. Means, pi
oneer druggist of this city and one of 
the best known residents of the sec
tion, died Aug. 19, at the age of 73 
years after a lingering illness. Mr. 
Means was a prominent musician and 
a founder and director of Mean’s O r
chestra, the pioneer musical organiza
tion of the city. He organized the 
first band in South Haven during the 
Hayes-Tilden campaign in 1876.

Manufacturing Matters.
Saginaw—The Arzo Electric Vehicle 

Co. has changed its name to the Co
lumbia Motors Co.

D etroit—The New Process Malt Co. 
has decreased its capital stock from 
$40,000 to $20,000.

D etroit—The Consolidated Car Co. 
has increased its capital stock from 
$500,000 to $1,250,000.

Hancock—The Hancock Furniture 
Co. has changed its name to Mac
Donald Furniture Co.

Kalamazoo—The Kalamazoo Vege
table Parchm ent Paper Co. has author
ized the increase of its capital stock 
from $500,000 to $1,000,000 and the 
erection of a new paper mill to cost 
between $500,000 and $600,000.

Battle Creek—The Macartney Milk
ing Machine Co. has been organized 
to manufacture milking devices with

an authorized capital stock of $25,000, 
of which amount $15,000 has been 
subscribed and $2,500 paid in in cash.

Saginaw—The United States Metal 
W eatherstrip Co. has been organized 
with an authorized capital stock of 
$10,000, $5,000 of which has been sub
scribed and paid in in cash. The com. 
pany will be located a t 720 South 
Franklin street.

Adrian—The M. M. and E. Manu
facturing Co. has been incorporated 
to manufacture auto parts, supplies 
and accessories with an authorized 
capital stock of $3,000, of which 
amount $1,500 has been subscribed 
and paid in in cash.

Detroit—The Armored M otor Car 
Co. has been incorporated with an au
thorized capital stock of $100,000, 
$10,000 of which has been paid in in 
cash. The company will manufac
ture and sell armored m otor cars and 
devices accessory to them.

Corunna—Corunna people are be
ginning to wonder when the cabinet 
manufacturing company, which it was 
announced two months ago, purchased 
the two factories of the defunct Fox 
& Mason Furniture Co. here, is go
ing to begin operations. At the time 
the purchase was announced, it was 
stated that the plants would be in 
operation in between sixty and ninety 
days, but thus far there is no sign 
of any preparations for opening the 
plants. The names of the purchasers 
have not been disclosed.

Lansing—Frank R. Parm enter, 602 
W est St. Joseph street, has secured 
a patent on an automatic device for 
elevating automobiles free from the 
floor. I t is in the form of a track 
and is placed on the floor of the 
garage. The auto is driven upon it 
and is automatically raised by the 
momentum of the car and is held in 
a supported position until released 
by a lever. The device not only does 
away with the use of the jack, but its 
use will tend to prolong the life of the 
tires which are now perm itted to 
carry the weight of the chassis while 
the auto is standing in the garage.

Coldwater—The death of Alfred E. 
Pearce, the cigar manufacturer, cast 
a shadow over the entire city. He had 
been ill scarcely three days and many 
of his friends did not know of his ill
ness, peritonitis. Specialists from 
Toledo operated on him and gave 
little hope, but the suffering man ask
ed them not to delay. Socially and 
fraternally, Mr. Pearce was Cold- 
water s best known citizen and was 
also a leader in the improvement 
leagues for boosting of the city. He 
was a member of all the different 
Masonic order, past eminent com
mander of Jacob’s commandery. He 
also took a leading part of organ
izing the Coldwater lodge of Elks 
and served as exalted ruler one year. 
Mr. Pearce took an active part in all 
city charitable work, especially in 
prom oting the work of the King’s 
Daughters, of whom his aged mother 
was so long its president, and his sis
ter, Mrs. Rose Day is now the leader. 
He was a member of St. Mark’s 
church, was born in Coldwater and 
had lived here all of his life. He 
leaves a wife, m other and sister and 
a city of friends to regret his un
expected death.
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Review of the Grand Rapids Produce 
Market

Apples—Duchess, Astrachans and 
T ransparents command $1.50 per bu.

Bananas—Medium, $1.50; Jumbo, 
$1.75; Extra Jumbo, $2; Extrem e Ex
tra Jumbo, ,$2.25 up.

Beans—Prices range around $5 for 
pea and $4.25 for red kidney, unpick
ed.

Beets—25c per doz. bunches.
Blackberries—$1.50 per 16 qt. crate.
Butter—The market is very firm at 

advance of lc  per pound, due to the 
very large consumption and the de
crease in receipts. The advance ap
plies to all grades. The butter m ar
ket is undoubtedly very firm and there 
have been some withdrawals from 
storage. There is a very large ex
port demand, considerably of it from 
Canada, and the market is from 5@6c 
higher than a year ago. Creamery 
grades are held at 30J/2C in tubs and 
31j4c in prints. Local dealers pay 
24c for No. 1 in jars and 21c for pack
ing stock.

Cabbage—$1.25 per Du.
Carrots—20c per doz. bunches.
Celery—20c per bunch.
Cocoanuts—$6 per sack containing

100.
Cucumbers—65c per dozen for fancy 

hot house; 75c for extra fancy.
Eggs—The m arket is very firm. 

There is a fine consumptive demand 
and the receipts are averaging poor
er quality on account of the heat. 
Prices show no change for the week 
but are very firm. The m arket is 
2@3c above a year ago. Local deal
ers pay 23!@l24c for candled, loss off, 
cases included. Their selling prices 
this week are 28c for candled extras, 
26c for firsts and 25c for seconds.

Egg Plant—$1.50 per dozen.
Fresh Pork—13c for hogs up to 200 

lbs.; larger hogs, 12c.
Green Corn—25c per dozen for 

common sweet; 30c for Bantam and 
Evergreen.

Green Onions—Silver skins (black 
seeds), 20c per doz. bunches.

Green Peas—Telephone, $2 per bu.
Honeys—18c per lb. for white clover 

and 16c for dark.
Lemons—California, $8.50 per box 

for choice and $9 for fancy; Messinas, 
$9 per box.

Lettuce—$1 per bu. for leaf; $2 per 
bu. for head.

Maple Sugar—17c per lb. for pure.
Maple Syrup—$1.40 per gal. for 

pure.
Mushrooms—40@50c per lb.
Muskmelons—Indiana Gems, 50c 

per basket; Indiana flats, 60c; Indiana 
Standards, 36s, $1.50; Benton H arbor 
Osage, $1.25@2.25 per crate.

Nuts—Almonds, 18 per lb.; filberts, 
15c per lb.; pecans, 15c per lb.; wal

nuts, 16c for Grenoble, 16j4c for Cali
fornia; 15c for Naples.

Onions—Home grown $2 per bu.; 
California in 100 lb. sacks, $3.25 for 
red and $3.75 for white; Spanish, 
$1.50 per crate of either 50 o r 72— 
the only cheap article in the produce 
trade at this time.

Oranges—Valencias, $5.25@5.75 per 
box.

Peaches—Illinois flats, 4 baskets to 
crate, $1.40; Benton H arbor, white 
stock, $2 per bu. and $1.50 for 6 bas
ket crate.

Peppers—Home grown, $1.50 per 
bu.

Pop Corn—$1.75 per bu. for ear, 
4^4c per lb. for shelled.

Potatoes—New, $1.50 per bu. V ir
ginia cobblers, $5 per bbl. Local 
jobbers find it impossible to secure 
enough supplies to fill their orders.

Poultry—Mixed fowls now com
mand about 14c; broilers, 22@23c; 
turkeys, 19c; ducks, 17c; geese, 11c. 
Dressed fowls average 3c above these 
quotations.

Radishes—15c for long; 12c for 
round.

Rhubarb—85c per bu.
Spinach—$1 per bu.
Tomatoes—Home grown hot house, 

50c per 8 lb. basket; out door grown, 
75c per x/ 2, bu.

Turnips—25c per doz. bunches.
Veal—Jobbers pay 13@14c for No. 

1 and 10@12c for No. 2.
W ater Melons—$3.50 per bbl. of 8 

to 10.
W ax Beans—$2 per bu.
W ax Beans—$2 per bu.
W hortleberries—$2@2.25 per 16 qt. 

crate.

The Grocery Market.
Sugar—There is no change in the 

conditions from those prevailing a 
week ago. Cuban holders are show
ing much less anxiety to dispose of 
their remaining stocks, as is evidenc
ed by the light exports from the is
land reported last week and their 
failure to reduce offerings below 454c 
to any extent. Raw sugars have now 
declined to almost a cent below the 
highest point reached in May, which 
seems a large reduction, in view of 
the strong statistical position and the 
considerable length of time before 
beet sugars are available in volume 
after the opening of the campaigns 
in Colorado and Michigan. Consid
ering this interval and the fact that 
grocers should soon begin buying re
fined to cover their needs during such 
period, buying raws to, in turn, cover 
such sales should soon become more 
active, and a careful canvass of the 
market does not indicate that Cuban 
holders will sell any appreciable 
amount of sugar except at consider

able higher prices than those asked at 
present.

Tea—Conditions in the market for 
tea show no material change. Nor
mally quiet at this season of the 
year, the volume of business is even 
lighter than usual, although some
what larger than it was a week ago. 
The general tone is steady, however, 
and no price changes are to be record
ed.

Coffee—The feeling in Brazils 
seems to be steady to firm and there 
is no indication whatever of any slump 
in prices. Mild coffees are unchang
ed and dull. Java and Mocha grade- 
are quiet at ruling quotations.

Canned Fruit—There is a lull in 
the demand at present for California 
fruit, but with the lifting of the em
bargo by the Southern Pacific every 
effort is being made to ship as much 
on contracts as possible before the 
new freight rate goes into effect on 
September 1, unless it is in the mean
time suspended by the Interstate 
Commerce Commission. As to prices, 
jobbers here think they are high 
enough, and there is no disposition 
on their part to pay any more. H a
waiian pineapple is very firm with 
light offerings. Small staple canned 
goods are unchanged and quiet. Gen
erally speaking, however, the market 
is in good shape for several of the 
packs, notably strawberries and cher
ries, which are short and show a 
tendency to advance.

Canned Vegetables—So far as to
matoes are concerned there is con
siderable irregularity as to crop re
ports, but there is a t present no 
ground for believing that the pack 
will be exceptionally short. Packers 
of Southern shoepeg corn have an
nounced that they would deliver 75 
per cent, of their orders. Situation is 
generally firm, but without change 
for the week. The pea pack is over 
everywhere, with every prospect of 
short production. The market is 
steady to firm.

Canned Fish—Estimates are being 
made as to the probabilities of the 
salmon pack, and, while there is na
turally considerable uncertainty as 
to the outcome, there seems little 
doubt that the pack will fall consider
ably below that of last year. One of 
the largest concerns expects that red 
Alaska will fall short possibly to the 
extent of 500,000 cases. Medium reds 
are too early to predict, as the run 
does not begin until late in August. 
There are no pink salmon on Puget 
Sound this year, but there will be a 
pack in Central Alaska, as there is 
every other year. Reports from oth
er localities are to the effect that the 
salmon run is starting late, but it 
will be impossible to fairly estimate 
the pack as pinks will continue to be 
packed for another thirty  days. 
Chums, of course, cannot be estim at
ed at this time. This is, as stated, the 
off year in Puget Sound, but packers 
say they expected more sockeys than 
have so far appeared. Domestic sar
dines are firm on account of light 
catch and imported sardines are in 
the same condition that they have 
been in for several months.

Dried Fruits—The transition period 
between the old and new crops of all 
dried fruits is being accompanied by

more than the customary anxieties. 
The efforts of the growers’ organiza
tions to better conditions from their 
standpoint and the efforts of the pack
ers to maintain price levels some
where near a working basis, to say 
nothing of the attitude of buyers 
themselves who are determined to 
postpone their purchasing as long as 
possible, are sufficient to complicate 
the situation. But in addition there 
is the uncertainty as to freight rates, 
the possibility of a railroad strike 
and the curtailed export possibilities. 
Prunes in particular are affected by 
these conditions. The position taken 
by the British government not only 
makes it impossible to ship to other 
countries than England, but is mak
ing an unprofitable market in that 
country for even such fruit as might 
be there. The confiscated cargoes 
destined to neutral countries in Eu
rope from America, taken into E n g 
land and sold at prize court auctions 
there, are being offered at prices well 
below the parity of the lowest prices 
being offered on this side. Efforts on 
the part of certain interests to force 
the issue have not met w:th success, 
and m atters are now merely drifting 
until something develops. Apricots 
are weak, as despite a short crop 
there has not been the demand that 
was expected due to the higher prices 
asked. The trade is not quite able to 
understand the delay in naming 
peach prices, as the fruit will be ready 
for shipment earlier than usual. 
Raisins are very dull at ruling quo
tations. Currants and other dried 
fruits also unchanged, with currants 
very firm.

Rice—The situation is strong, but 
there is no activity at the moment, 
owing mainly to the limited amount 
of stock available. Advices from the 
rice belt continue to reflect unfavor
able conditions surrounding the move
ment of the new crop.

Provisions—The market is firm and 
unchanged. This includes all smoked 
meats, which are now in good de
mand. Barreled pork is unchanged 
at about the normal price for the sea
son. Dried beef is ruling about 2@3c 
above normal and is firm and active. 
Canned meats are unchanged on a 
little higher basis than usual. Pure 
lard is firmer at an advance of %@l/ 2c, 
due to firmer W estern markets. Com
pound lard is firm and unchanged at a 
price about lj4 c  above normal.

Cheese—The market is very firm at 
an advance of l@ l)4c per pound due 
to the very large export demand. The 
export demand for cheese would be 
even larger if shippers could get re
frigeration space. The make is about 
normal for the season.

Salt Fish—Shore mackerel contin
ues scarce and very high and the 
catch so far has been very disap
pointing. There have been no de
velopments in the Irish and Norway 
situation. There is a demand for 
mackerel even at the very high prices. 
There have been some sales of future 
cod at the high price noted last week. 
Hake and haddock are about lc  high
er than normal but the demand in 
this section is very light owing to 
the food laws.

Midland—Bendall Bros, have open
ed a shoe store in the Jones building.

mailto:1.25@2.25
mailto:5.25@5.75
mailto:2@2.25
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UPPER PENINSULA.

Recent News From the Cloverland 
of Michigan.

Sault Ste. Marie, Aug. 21—From a 
report just received from Allenville 
we are informed that the Moran band 
has gone W est for a three weeks’ 
trip, being their annual vacation and 
a much needed rest. They did not 
state, however, whether it was a rest 
for the Allenvillites or for the mem
bers of the band, but presume it is 
the latter.

Last week was a record breaker 
for auto accidents at the Soo, the 
latest one being that of W. T. Fee- 
tham. one of our popular jewelers 
and considered one of the best chauf
feurs in Cloverland and known as the 
driver of the green car which is never 
mistaken for a ford. William is a 
good hearted host and always fakes 
a few of his friends with him on a 
long trip, such as this last one to 
Albany Island last Sunday. Had it 
not been for the reporter of the St. 
Ignace Enterprise, there would not 
have been any special mention made 
of the accident. It seems, however, 
two autos from some point in Canada 
were on their way to Cedarville and 
met W illiam's large car coming from 
the other direction and, the roads 
not being very wide at this particular 
point, the two cars came together. It 
was thought by the spectators that 
William had unloaded his excess 
stock, as the road was full of springs 
and parts of wrecked cars for a while, 
but that William did not get the 
worst of it could be vouched for by 
his being able to drive home after 
replacing the springs and other parts 
of his car. he being an expert jeweler, 
while the cars from Canada had to 
be hauled to the Cedarville garage 
for repairs. William tells us that he 
saw the other cars coming and tried 
to get out of the way, bringing his 
car to a stop, but the Canadians de
liberately ran into him, with the 
above mentioned result. The fortu
nate part of the whole affair was that 
there was no one hurt in the accident.

T. McMillan, shipping clerk for 
the Cornwell Company during the 
past summer, has resigned his posi
tion with the D.. S. S. & A. Railway. 
H is many friends are pleased to learn 
of his advancement.

The Soo was again honored in 
having one of her leading physicians, 
Dr. R. Bennie, re-elected President 
of the U. P. Medical Society at the 
meeting held at Houghton last week. 
This speaks well for our Soo man.

“A bore is a person who has noth
ing to do but sit around and visit.”

All the hotels, private boarding 
houses and rooming houses at Mack
inac Island have been taxed to their 
capacity the past two weeks and last 
week about 100 tourists were sent to 
Petoskey, as the}' could not secure 
accommodations at the Island. The 
management of the Grand Hotel an
nounces that the Hotel will be length
ened by 75 feet and 100 additional 
new bath rooms added, all improve
ments to be completed by the open
ing of the season of 1917. This is 
the Grand’s biggest year since their 
opening at the Island and is due to 
the hot weather throughout the coun
try which brought the tourists to the 
beautiful refreshing breezes up North 
where one can always find relief from 
the excessive heat.

“Comparatively little work can con
vince a man that he needs a rest.”

The W oods Craft Shop at the 
Snows is also one of the busy places 
this season and few people visit the 
Snows without visiting this unique 
place, which is almost opposite Hes- 
sel and a short distance east of the 
Islington Hotel. It is interesting to 
the tourists taking the walk through 
the dense woods to discover such a 
delightful spot as the W oods Craft 
where all kinds of soft drinks, sodas 
and light refreshm ents are served. 
Here the squirrels are trained to do

numerous stunts and eat out of the 
hand. Mr. and Mrs. Hopkins are the 
proprietors and those fortunate 
enough to pay this place a visit are 
more than repaid for their efforts.

"The optimist cheers, but the pes
simist saves his breath for the pur
pose of letting out a calamity howl 
later.”

The many friends of William Boyd, 
proprietor of the Queen's Hotel, in 
the Canadian Soo, were shocked to 
learn of his sudden death last week. 
The deceased has been a resident of 
the Canadian Soo for the past thirty 
years and was at one time proprietor 
of ihe Grand Hotel also. He was 
popular with the traveling fraternity 
and will be greath ' missed by a large 
circle of friends.

Menominee is erecting a large new 
municipal filtration plant which will 
be completed by winter.

J. W. Harder, manager of the cloak 
and suit departm ent at the Leader 
department store, left last week for 
New York on a buying trip.

Our popular County Treasurer, 
Byron C. Campbell, also one of the 
Soo’s leading music dealers, is spend
ing his vacation at Dry burg on his 
farm. Mr. Campbell likes nothing 
better than the dear old farm and 
says nothing compares with that kind 
of a life.

C. H. Scott, our form er Postm aster 
and President of the Scott Stone 
Quarry, was one of the happiest men 
in the Soo last week when he re
ceived the news from W ashington 
that he is to be reimbursed $596, 
which Mr. Scott was compelled to 
make good to the Government in 
1908 when a clerk in the postoffice 
embezzled $2,500 of Government 
funds. This is what Mr. Scott calls 
easy money, although it was cold 
cash at the time.

The Soo loses one of her well- 
known citizens, Joseph P. Glaude. for 
a number of years one of Portage 
avenue's prosperous grocers. Mr. 
Glaude left last week for Lower 
Michigan, where he plans to locate 
perm anently in Detroit, Flint or Mus
kegon. He was one of the police 
coriimissioners and was famous at the 
time of the Retail Grocers’ Associa
tion a few years ago, as he was chief 
cook at all of their banquets, which 
consisted of rabbit pot pies and other 
delicious dishes especially prepared 
by Mr. Glaude. He will be greatly 
missed should the retailers ever re
organize here.

One of the prettiest weddings of 
the season took place at the Soo last 
week when Miss Ida Mable Runnels, 
daughter of Mr. and Mrs. A. E. Run
nels, of this city, was united in mar
riage to H arry M. Smart, of Boston. 
Many out of town guests were in a t
tendance. The happy couple left on 
an extended honeymoon throughout 
the Eastern states after receiving the 
best wishes of their large circle of 
friends for a bright and prosperous 
future.

P. Mulvihill, formerly manager of 
the Michigan State Telephone Co., at 
St. Ignace, has tendered his resigna
tion and come to the Soo. where he 
has accepted a positian as foreman in 
the electrical department of the Mich
igan Northern Power Co. Mr. Mulvi 
hill comes highly recommended from 
his former town to his new home at 
the Soo.

Mr. Ford is still doing business at 
Gould City, his latest sale being a 
large touring car to William Lyman, 
proprietor of the Lyman Hotel.

J- R. Berry, popular grocer a t Oak- 
ridge Park, was a business visitor 
here this week. Mr. Berry reports 
an exceptionally good business this 
summer, the hot w eather having had 
much to do in bringing tourists down 
to his vicinity. His store is well 
stocked and he caters to the wants 
of the tourists.

Fred Avery, well-known m erchant 
at Drummond Island, is contemplat- 
ing selling out his business in the

We extend a cordial invitation to all merchants inter
ested to visit us and inspect our line of

Holiday Goods
in  T o y s , D olls, B ooks, Gam es, C hina, F rench  
Iv o ry , Brass, Silver, C ut Glass, N ovelties.

We have prepared an irresistible display of good things 
to tempt the appetite of the buyer ever looking for 
“something different”.

Months have been spent in assembling the thousands 
of items shown in our sample rooms and the number of 
buyers that have visited us is evidence of the fact that 
we have what the trade wants.

We have one of the VERY FEW COMPLETE 
STOCKS OF HOLIDAY AND CHRISTMAS GOODS 
OF THE WHOLE COUNTRY.

We make prompt shipments and give equal attention 
to small and large orders, mark all our goods in plain 
figures, and in every way strive to serve the trade as only 
a large and low priced wholesaler’s stock can serve. We 
sell to merchants only and have no connection with any 
retail store.

But it is really necessary for retail merchants to buy 
early this year as RE-ORDERS cannot be depended upon 
owing to the ACTUAL SHORTAGE THAT EXISTS IN 
THE VISIBLE SUPPLY OF THESE GOODS.

In preparation for the great Holiday demands we have 
assembled and placed on display a HOST of “good 
things” which no dealer can afford to overlook in

Five, Ten and Twenty-Five Cents Art
Decorative and UsetuI Merchandise that will enable 
buyers to compete along the whole line with the FIVE 
AND TEN CENT STORES in the large cities and if you 
BUY OF US YOU WILL POSITIVELY SATISFY YOUR CUS
TOMERS because we have

T H E  L IN E -T H E  S T O C K -T H E  PRICES 
that are worthy of your attention. Come and see us. 

Send for Catalog

H. Leonard & Sons
Manufacturers’ Agents and Wholesale Distributors

China, Glass, Crockery, Silverware
Bazaar and Holiday Merchandise

Grand Rapids Michigan
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near future and moving to McCarron, 
where he expects to re-engage in the 
grocery business. Mr. Avery has 
been one of Drummond’s prosperous 
m erchants for several years and will 
be greatly missed by the residents of 
Drummond. Announcement of Mr. 
Avery’s new venture will be made 
later.

George Laurie, one of our leading 
cigar manufacturers, has returned 
from an extended auto trip to Grand 
Marais and other points in his Oak
land roadster. He found the roads 
in good shape, although passing 
through some wild country en route, 
but George did not mind the roads, 
as he is after the business, which ac
counts for his success since starting 
in for himself a few years ago.

All previous records of tourist busi
ness at the Shallows have been sur
passed this season. Mine host John 
M etzger has lost about 30 pounds 
avoirdupois by trying to handle the 
business satisfactorily, despite the 
crowded conditions. He has one of 
the finest bathing beaches in Clover- 
land.

George Moutsatson, proprietor^ of 
the M outsatson confectionery and 
ice cream parlor on Portage avenue, 
has purchased a new soda fountain 
which is the most up-to-date and ex
pensive in the U. P. I t  will require 
from six to eight weeks to install 
same, but Mr. M outsatson expects to 
have same in commission some time 
in O'ctober. The Liquid Carbonic Co., 
of Chicago, will install the new fix
tures. The fountain is constructed 
wholly of imported white Italian 
marble, being 16 feet long and con
taining all the latest devices :n this 
line. The ice cream cabinets and 
drain boards are of German silver 
composition. Each glass will be 
sterilized in hot soda solution, rinsed 
in cold w ater and finally sprayed 
both inside and out.

William G. Tapert.

Flakes From the Food City.
Battle Creek, Aug. 21—As I sit 

down to pen these items there is 
faintly discernible in the horizon the 
outline of a big stick, behind which 
can be seen a set of fine white teeth, 
a sharp pair of smiling eyes, looking 
through a pair of spectacles, and a 
small roar, as in a departing thunder 
storm, comes to our ears as we con
tinue to look at the phenomenon. 
However, September 30 we will have 
with us in person the owner and user 
of the above properties to deliver one 
of his five speeches in Battle Creek 
in the interest of the coming Presi
dential election. Battle Creek expects 
to entertain on that day some 40,000 
people and I might state that we 
will be prepared to do it. We feel 
highly honored, too, at being the 
choice among the thousands of 
cities about the country of one of the 
five lucky ones in which the Colonel 
will speak.

Guy Pfander, who for some months 
has been away from Battle Creek, 
dropped in on the boys of 253 Satur
day evening and reported that he and 
prosperity were still getting along 
well. H ere’s hoping they always 
will.

Battle Creek Council held its reg
ular monthly meeting Saturday eve
ning and a good hot w eather attend
ance was noted. The only thing that 
was not noted was the presence of 
Charles R. Dye and we again ask 
that if anybody throughout the State 
will please let 253 know if they hap
pen to see Charlie, we will all rest 
better.

If any one who reads this item 
should run across an unused inter- 
urban car anywhere in the State, we 
would ask that he kindly notify the 
local branch of the U. C. T. and see 
if they will not furnish a little better 
service between here and Jackson. 
One car for the last four weeks has 
had from thirty  to forty people stand

ing up all the way, going and coming, 
between here and Jackson. The com
pany advertises “no soot and no 
cinders,” but many a person can ex
hibit a rheumatic foot or many blis
ters, which is worse than the first evil.

One of Battle Creek’s recent ac
quisitions which has proven a boon 
to the retailers and consumers is the 
installing of the office of City Sealer. 
Battle Creek has for her sealer F. G. 
Barnard, a wonderful artist in this 
line of work. Since his installation 
in the office, Mr. Barnard has made 
himself known, although not always 
favorably, all over the State by his 
remarkable insights and discoveries 
of fraudulent methods used by all 
kinds of dealers against the public. 
The only thing we have to worry 
about is the fact that some larger 
city can use such a man as Mr. 
Barnard and that we will lose him.

At the recently held meeting of the 
W orld’s Salesmanship Congress, in 
Detroit, data was given out relative 
to the organization of salesmen’s 
clubs, to affiliate with the Congress 
as its foster organization. A number 
of prominent Battle Creek men have 
become interested in the movement 
and it is expected that by the early 
fall a club will be in full working 
order here, learning “Better Business 
through Better Salesmanship,” from 
the speakers the Congress furnish.

Julius W est, of the E. C. W est & 
Son grocery firm, of this city, left 
Saturday for an extensive fishing trip 
through the Northern part of the 
State. Much of the three weeks he 
will be gone, however, will be spent 
seeing the sights in an auto through 
the more picturesque sections.

Any of you been fishing yet? 
They’re biting good now and you can 
get rid of a lot of trouble on the end 
of a fish pole. T ry  it!

Sweet memories of zero weather!
O tto L. Cook.

Activities in Some Michigan Cities. 
W ritte n  fo r th e  T rad esm an .

H olland’s annual fair will be held 
Sept. 12-15. An innovation this year 
will be a night fair with fireworks.

The new Bancroft H otel was for- 
ally opened at Saginaw last week. 
All the furniture for same was made 
in Grand Rapids.

Grand Haven is nearly surrounded 
by valuable water frontage and the 
people there are just beginning to 
realize how little of this frontage the 
city really owns or controls. Nearly 
every public street ends at the river 
and several of these streets begin and 
end with a water frontage. But 
mighty few of these streets are now 
open to the water and there is hardly 
a mooring place in the city large 
enough for steamers of any size.

The Adrian Chamber of Commerce 
is taking up the m atter of establish
ing automobile tours in the city and 
vicinity. During a recent grange 
rally an automobile tour was taken 
and much confusion and loss of time 
resulted because of lack of an estab
lished route.

Battle Creek will lay about three 
miles of asphalt street pavement this 
year.

The Pere Marquette Railroad will 
build a large addition to its freight 
house at Holland and will also build 
a new passenger station there soon.

Adrian used oil on about six miles 
of its streets this summer.

Vermontville will have a homecom
ing Aug. 30 to celebrate the opening 
of the new electric lighting system.

Almond Griffen.

Barney Lantfeler has worked in 
this institution continuously for 
over forty-five years.

Barney says—

My Golly, that Powdered Sugar of ours is selling faster 

than the dickens.

The rainy weather, and now the hot weather have been 

very hard on Powdered Sugar, but superdrying it  keeps 

i t  from caking and getting lumpy.

W o r d e n  Q r o c e r  C o m p a n y

G R A N D  R A PID S— K A LAM AZOO

T H E  PR O M PT  SH IPPERS
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WHAT MR. BOTER CAN DO.
Mayor Tilma has made a good rec

ord so far in his administration. His 
appointments to boards have been a 
great improvement over most of the 
appointments of his crafty predeces
sor. Particularly is this true of Mr. 
Jardine to the Board of Public W orks, 
Mr. T ietsort to the Fire and Police 
Commission and Mr. Rumsey to the 
Park and Cemetery Commission. The 
Tradesman believes that these men 
were all selected solely on account 
of their fitness for the respective of
fices, without regard to political ex
pediency or the effect their appoint
ment would have on the political 
fortunes of the Mayor.

In striking contrast with these ap
pointments is the action of the Mayor 
in forcing John S. Boter on the Park 
and Cemetery Commission, against 
Mr. Boter’s vigorous protest and with 
full knowledge of the fact that the ap
pointee will be unable to discharge 
the duties of the office with credit to 
himself or the city. The appointee 
realizes his personal unfitness for the 
work and has repeatedly asked to be 
relieved, but Mayor Tilma insists on 
Boter remaining in his present posi
tion because of the political influence 
Boter wields in the Southwestern por
tion of the city and the assistance he 
rendered Mr. Tilma in the spring 
election. Mr. Boter is a man of 
means and standing and the Trades
man can suggest a way by which he 
can justify his appointment and square 
the Mayor in the estimation of the 
people. Golden & Boter’s mud 
wragons have for years been the great
est nuisance the city has had to con
tend with. They have scattered hun
dreds of tons of mud along the prin
cipal thoroughfares, which has cost 
the merchants and manufacturers of 
this city thousands of dollars every 
year. In wet weather it is tracked 
into public places and private offices, 
necessitating constant resort to the 
mop. In dry weather it is deposited 
in the shape of dust and grime in the 
bearings, joints and gears of machin
ery and on delicate fabrics, causing 
losses which no man has any right 
to inflict on another. Mr. Boter is 
fully informed as to the nature of 
this nuisance and, as a resourceful 
business man, he can easily remedy

it. If he knows nothing about parks 
and cemeteries—and he insists he is 
too busy to take the time to post up 
on the subject—he is an expert on 
dirt wagons and can so tighten the 
joints and raise the sides of his wagon 
boxes as to eliminate the nuisance his 
vehicles have been to the city of Grand 
Rapids for many years, caused by both 
dripping and overloading. If he will 
do this voluntarily and promptly, he 
will confer a lasting benefit on a com
munity which has perm itted him to 
accumulate a large and rapidly in
creasing fortune while exacting too 
heavy a toll from the people who have 
suffered from his carelessness. When 
Mr. Boter has so adjusted his wagons 
that they cease to be mud scows and 
breeders of dirt and disease, the 
Tradesman suggests that he carefully 
instruct his wagon drivers to cease 
being boors and road hogs and act 
the part of men. Under existing con
ditions they appear to be utterly 
oblivious to the laws of the State, the 
ordinances of the city and the rules 
of the road. They cut short corners 
—the streaks of dirt they scatter 
prove that—and they utterly ignore 
reasonable signals to divide the road. 
They treat women and children on 
the crosswalks as though they were 
animals instead of humans. The 
Golden & Boter employes are not the 
only offenders in this respect, but 
their conduct is such as to merit even 
stronger words than the Tradesman 
is using in this connection. Mr. Boter 
can remedy these things, if he goes 
about it in the right way. A whole
some reform of this abuse would meei 
with the hearty approval of the peo
ple of Grand Rapids.

It is not very difficult to explain 
why reports from German sources of 
the fighting on the Somme should 
emphasize the horrors of the con
flict. The purpose is legitimate 
enough. There is the desire to bring 
home to the enemy the fearful cost at 
which his gradual gains have been 
made. If the French are ever to free 
their soil of the invader, so the Ger
man implication runs, they must ad
vance to the frontier over the ruins 
of their own land. If the only way 
to blast the Germans out of a French 
village is to destroy the village, it is 
suggested that the French will think 
twice before pushing an offensive to 
that extreme. But there is also ap
parent in the German reports a not 
unnatural desire to stir up discon
tent between the French and their 
British Allies. This shows in the 
statem ent tha t whereas the French 
artillery are fairly circumspect about 
hammering their own towns to pieces 
and destroying their own people, the 
British show no such compunction. 
It is not a very subtle manoeuvre and 
hardy apt to influence French senti
ment. There may be wrath in the 
French heart at the thought of the 
price the country is being made to 
pay, but there is also a savage pride 
in the way the Parisian papers print 
pictures of their own ruined towns 
and villages, and in the stories they 
give of French artillery officers train
ing their guns on their own chateaux, 
now occupied by the enemy.

AUSTRIA NEAR COLLAPSE.
A ustria-H ungary’s collapse or elim

ination as a military factor may not 
be imminent, but developments in the 
war make it apparent that she is 
growing progressively weaker each 
day. The steady decline in her mili
tary strength has continued without 
a halt since the Russians began their 
offensive more than two months ago 
on a front extending from the Pripet 
marshes South to the Rumanian bor
der. The sectors defended exclusive
ly by A ustro-Hungarian troops have 
invariably given way before the Rus
sian onslaught and latterly that part 
of the line in Galicia W est and South
west of Tarnopal, defended jointly by 
the Germans and Austro-Hungarians 
and which for weeks resisted ?.!! at
tempts of the Russians to break it by 
frontal attacks, has finally been com
pelled to fall back because of the 
threat of envelopment by the Rus- 
sians advancing on the North and 
South, and even from the Southwest. 
The Teutonic forces in Eastern Gali
cia are, according to all accounts, in a 
dangerous position because of the 
drive of the Russians toward Lem
berg from three directions. Gen. von 
Bothm er’s army may be unable to es
cape to Lemberg before the jaws of 
the Russian nut cracker closes upon 
it and either annihilates it or forces 
its surrender. I t has already suffered 
heavy casualties. Only a miracle, it 
would seem, could save this army 
from further enormous losses, even if 
it escapes surrender or destruction. 
In the struggle for Lemberg a dis
aster for Austria-H ungary appears in
evitable. The losses she must suffer 
in casualties and prisoners, sh i can 
no longer afford. She has long since 
passed her maximum in man-power 
and besides the successive defeats ex
perienced within the past few months 
must seriously have undermined the 
morale of her rapidly diminishing 
armies.

Possibly an even greater blow to 
the morale of the Austro-Hungarian 
armies and people than anything that 
has happened on the Russian front, 
serious as these have been, is the cap
ture of Gorizia by the Italians and 
the unchecked advance of the latter 
on the Isonzo front. Their present 
situation in that quartet is one of the 
surest signs of the impairment r f  the 
strength and of the morale of the 
Hapsburg armies. All the strong nat
ural barriers on the Austro-Italian 
frontier are within Austrian territory, 
and military engineers, long before 
the present war began, had turned 
those natural barriers into a continu
ous line of fortresses, making them 
almost impregnable to attack from 
the Italian side. T hat that line has 
been broken finally at a strong point 
after mofe than a year of effort, dur
ing which the Italians previous to 
last week had made little impression 
upon it, points inevitably the conclu
sion that the dual monarchy’s military 
resistance has weakened ominously 
and may be near the point of col
lapse.

Almost coincident with the alarm
ing situation for Austria on the Rus
sian and Italian fronts there is a re

port that 150,000 O ttom an troops 
have been transported through Bul
garia and Serbia to Galicia to replace 
some part of the heavy losses Aus
tria-H ungary’s arm ies have suffered 
on that front. This may be true, but 
it would seem Turkey has need of all 
her fighting men in Asia Minor to 
turn back or stop the Russian offen
sive there. Bulgaria, too, may need 
Turkish reinforcements, if. as some 
dispatches say, the allied forces on 
the Macedonian front have started a 
forward movement with the purpose 
of cutting off Bulgaria and Turkey 
from their Teutonic allies. If Aus
tria’s condition is as critical as the 
succession of reverses on her two 
fronts would indicate and the Entente 
Allies have begun or are about to 
launch an offensive movement in the 
Balkans, the strategy of the Entente 
Powers would appear to be taking on 
the predicted form.

Russia and Italy  are concentrating 
their attacks on A ustria-H ungary’s 
two main fronts with the purpose of 
wearing down her power of lesist- 
ance and taxing her man-power be
yond its limits. At the same time 
the Anglo-French-Serbian armies on 
the Macedonian front have launched 
a campaign which will result in cut
ting off Turkey first from her Teu
tonic support, and finally Bulgaria. If 
the communications between these 
Teutonic allies are severed, the speedy 
elimination of Turkey and Bulgaria 
as factors in the titanic struggle ap
pears certain. Meanwhile the Entente 
Allies on all the other fronts are not 
decreasing the pressure against the 
chief Teutonic adversary. Germany 
is not perm itted to withdraw men 
from any part of the Franco-Belgian 
or Central and N orthern Russian 
fronts to strengthen the waning re
sistance of her allies. The war of ex
haustion has at last taken on definite
ly its long-predicted character and 
events are now hastening toward a 
decisive point.

GERMAN DYES.
The curiosity of the European war 

thus far is the arrival of the Deutsch
land at Baltimore some time ago with 
dyes from Germany, but hardly less 
of a curiosity is the history of those 
dyes and of the conditions in this 
country into which they come. The 
distribution among houses friendly to 
Germany is in progress. The 1,000 
tons at first reported has dwindled to 
125 or 150 tons but much of the color 
is so condensed as to count for more 
than the quantity indicated by the 
tonnage. The little commercial im
portance of this affair is indicated by 
the statem ent of one house, which 
says; “We could use easily 100 times 
the amount we have received.” But 
the Germans are entitled to much 
credit for this odd enterprise.

If a second-hand ford and a foul 
mouthed driver whose road hog 
tendencies make him a menace to 
other drivers and pedestrains correct
ly typifies the character of the De
troit candidate for Governor, the peo
ple of Michigan would be in a bad 
way with such a man as their chief 
executive officer.
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Business Conditions Growing Better 
Out of the War.

No page in history reveals a situa
tion parallel to that in which the 
United States stands to-day. There 
never was a time when a nation faced 
a world at war, separate and apart 
from the conflict, in a position to ac
cept all the benefits and, thus far, to 
have none of the disadvantages 
thrown upon it. As there has never 
been a war in history the conditions 
of which were comparable to the war 
that is now in progress, so there has 
never been a nation that stood out 
looking from its own shores on the 
one side to a fair continent that has 
been turned into a shambles, a con
tinent that has been ravaged by war. 
Only so far as North and South 
America are concerned has there been 
any part of the world wholly relieved 
either from the sorrow or the devast
ation of this conflict; and here stands 
the United States of America, a great 
constructive, financial power, look
ing out upon a scene that is appal
ling both in its devastation of to-day 
and in the results for the future, and 
yet, thus far, absolutely untouched ex
cept in a beneficial way.

Now, the measure of responsibili
ty that rests upon this Nation is only 
comparable to the measure of wis
dom, clearness of thought and steadi
ness of hand that must guide this 
Nation through this particular period 
of unusual prosperity, during the peri
od of reconstruction in world condi
tions and into that period beyond, 
where all of the world must neces
sarily again take up its work in the 
old-time way and find the common 
level of industrial life and commercial 
life in the readjustm ent of m atters 
as between the nations of the earth.

You know how, two years ago, we 
stood absolutely aghast in this coun
try  at the thought of a conflict which 
would involve the principal nations 
of Europe. We had in our own minds 
the overturning of all of the financial 
conditions that had previously ob
tained in this country and abroad; we 
thought of the absolute severance of 
the commercial relationships which 
had so long been established. We 
thought of the flood of our debts to 
Europe and of the flood of paper 
which would probably come back to 
our shores to be paid for in some 
form or another as the result of the 
investment of Europe in our securi
ties and loans they had made on this 
side of the water. And you know 
how, during the first six months of 
the war, conditions in this country 
almost bordered on panic, both in re
lation to the financial affairs of the 
country and also commercial affairs.

Now what has happened? Instead 
of a flood of paper, representing the 
debts of the United States of Europe, 
there began to come back into this 
country, first in a small trickle, then 
in a larger stream, enlarging month 
after month as the years have passed, 
a flood of gold instead of a flood of 
paper that should be paid for out of 
the gold that we had; and the result 
is that never has there been a time 
in the history of the world where 
so much of prosperity has been flood
ed upon a country out of the misery 
and out of the desolation and out of 
the sorrow and suffering of the world 
at large, as has come to the United 
States of America during the last 
eighteen months; and the flow is un
ending. To-day it is little less than 
it was at the highest peak and with
out any possible chance, in the near 
future, of lessening the flood of yel
low coin which is coming our way, 
increasing our wealth by leaps and 
bounds, putting us into a position 
as a nation that no nation has ever 
been put into before, with the sud
den acqttistion of wealth from unex
pected sources. That side of the 
picture is all right. That is distinctly 
something that we arc beneficiaries 
of, not of our own making, not born 
of our wisdom, not gathered because 
we had anything whatever to do eith
er with the source from which the 
wealth is coming or the purposes for 
which it is being used; but we in this 
country have been standing in that 
singularly aloof position of being able 
to supply the needs of a world in 
need; to give to those countries in 
Europe that are now belligerent 
things that they must have to sustain 
life, and to the nations south of us, 
the nations that have formerly look
ed to Europe, something with which 
they can go on and do business as 
they were accustomed to do in the 
past.

W ith the burden of wealth that has 
come to this nation and made our 
business second to none, comes also 
the burden of responsibility. From a 
nation of debtors, when we feared 
first of all that the obligations would 
come back to us and flood our banks, 
representing the demands of Europe, 
our banks are flooded with gold to
day; our deposits are much larger; 
there is more money in the country 
than we have need for. The interest 
rates of the banks have declined and 
the banks have more money than is 
required for safety’s sake. We have 
become an international banker in
stead of an international debtor. The 
responsibility rests upon the United 
States. Shall we be able to turn our 
point of view from that of absorbing 
everything, which has been our con-
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dition in the past, letting everybody 
invest his money here, and direct our 
funds into useful channels in Central 
and South America, Europe and other 
parts of the world, where money is 
needed for development of natural 
resources, and where the world’s bet
term ent alone can be had if the U nit
ed States of America is generous 
enough to adopt a broad financial 
policy with respect to international 
relations with the countries of the 
world at large? How else can we 
discharge our financial obligations to 
the world?

W e as a nation have been built up
on the generosity of the nations of 
Europe. If we absorb as a sponge 
and give out nothing, only condemna
tion will come to us in the last analy
sis, when we are charged with the 
responsibility of leading the finances 
of the world at large, and if we in 
our selfishness decline to let the flow 
of gold go outside of our own domain. 
The result will be that we will be 
choked with wealth: that we will gain 
a character which wealth, ungener
ously applied, always brings to a na
tion and such a nation will be the 
most cordially hated nation in the 
world, if we refuse to turn the tide 
of gold coming to us into the com
mercial channels of the world at large.

So far as our commercial condi
tions are concerned, following July, 
1914, there came that stagnation as 
the result of uncertainty born of con
flict which overturned all commercial 
precedents and overturned all evolu
t i o n a l  policies, when for months in 
that period labor was unemployed, 
when business was slack, when prices 
were depressed; and then suddenly 
came the turn. Mills that had not 
been in operation for months were 
started: furnace fires started in fac
tories that had not been in operation 
for years. Month after month as 
time passed on business became more 
active: industry became more and 
more involved: night and da}- the 
fires of the furnaces of our industrial 
plants either left their black mark of 
smoke along the horizon or the red 
glare of the furnace fires on the clouds 
by night: and so continuously, month 
after month, as time has passed, in
dustrial prosperity has increased, with 
all of the conditions which arise from 
it, until buying again became virile 
and active, until the anticipation of 
the wants of customers was a matter 
of great study and care on the part 
of those who had to supply them; 
where goods were being sought ra th 
er than being forced upon the buyer: 
where as fast as merchandise came 
into stores it was being distributed 
to customers of these stores in o r 
der that the ultimate consumer might 
have what his prosperity, due to un
usual industrial conditions, made it 
necessary for him to have in the 
purchase of commodities. So during 
these months our industrial prosperi
ty has gone on. mounting in pyra
mids.

A year ago, when the markets be
came active, everybody prophesied 
that there would be stocks that would 
be piled up on the anticipation of 
rising markets that would have to be 
accounted for some day when these 
markets would decline, after the sud

den uprising was over, and sooner 
or later there would be a loss as the 
result of the gathering of large vol
umes of merchandise. W hat has 
happened? About as fast as merchan
dise has been taken in it has been 
put out. The absorbing power of the 
public seems to be almost unlimited. 
Prices of raw materials have advanc
ed; manufacturers have taken in 
stocks of leather, steel and other 
commodities far in advance of what 
they have had need for, and they have 
paid cash for them in order that they 
might have a supply with which to 
take care of their trade. In spite of 
all that, so rapid has been the over
turn. business has been so great, the 
distribution of commodities has been 
unprecedented, as far as our capital 
is concerned we have had more money 
than we have needed for the expan
sion of our business, and to-day the 
flood of money in the banks is little 
less than it was a year ago. We have 
enjoyed a prosperous condition un
heard of not only in our own coun
try, but as far as any nation of the 
world is concerned. Our shipping— 
what we have had of it—has been 
profitably employed. Our economic 
conditions have suddenly changed, 
even where parisanship has occasion
ed an entire and complete overturn
ing of principles that underlie the 
party life. In the last session of Con
gress we have had occasion to view 
a party that has been opposed to in
troducing a bill for the creation of a 
tariff commission, passing the bill and 
having that commission in operation; 
whereas, two years back, the leader 
of that party, who to-day is our Presi
dent, said that he not only was dis
inclined to agree that a commission 
to study the tariffs of the country 
was essential, that it was not in ac
cordance with the principles of his 
party and he did not believe that such 
a course would be wise for this Na
tion. Yet so great have been the 
overturnings and there has been so 
much evolution as the result of the 
two years’ European struggle, that 
all of the partisan political ideas that 
have actuated American politics in 
the last half century have been over 
turned and overthrown and a new 
set of economic principles has come 
into use in this Nation.

Finally, what does it all mean? It 
means that whenever there are un
usual conditions like the conditions 
which exist in the United States to 
day: whenever there is unusual ac
tivity in business; whenever condi
tions are abnormally grown, there will 
be a reaction, as inevitable as an 
immutable law, bringing us back from 
the high points we have reached to 
the low points of depression, follow
ing the international readjustm ent of 
business and political conditions. 
W herever there is unusual prosperity, 
even though conditions in business 
come back only to normal, there will 
be a feeling on the part of those who 
have been so unusually prosperous 
that hard times are on, because the 
measure of profit is not what it was, 
at the highest point when large prof
its were taken. Every condition in
volving excess brings about, by its 
own weight and out of its own con
ditions, conditions involving loss.

This Nation of ours, abnormally de
veloped as it is to-day, with respect 
to its wealth and with respect to its 
commerce, must face that time when 
its affairs go into the crucible with 
the affairs of European nations and 
we must take our part of the grief 
in the adjustm ent of these conditions 
with relation to not only our own 
group of people, but to the people of 
the Orient, the people of Europe and 
of Latin America. Born out of our 
own industrial prosperity has come 
an arrogance in the demands of la
bor which, without question, brooks 
us no good. W hen it comes to the 
time that we must lay our goods upon 
the world’s counter, to be handled in 
competition with the reconstructed in
dustries of Germany, France, Italy 
and England, and try  to retain the 
markets which we have already and 
try to compete with the merchandise 
of fhe countries of Europe, there will 
be a condition such as we have never 
seen in this country before. Labor 
must take its part in the readjustm ent 
and the reconstruction which will
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the countries of Europe, and when 
arbitrary exactions from industry are 
so great as to put our industrial life 
at such a distinct disadvantage unless 
we protect our industries to a point 
where it would almost make it im
possible for us to command the 
world’s markets in competition with 
other countries. If you raise your 
own protective laws to a point that 
puts you in a class by yourself and 
absolutely destroys the parity be
tween nations, you destroy your pow
er of distribution of the commodities 
you are making- and you must face 
the competition of the world at large.

We have a great railroad strike 
threatening us to-day. To what is it 
due? It is solely to the fact that 
our transportation systems, through 
the prosperity that has come to us 
as a Nation as a whole, sharing in 
that prosperity, have made within the 
last six months the greatest record 
for earnings that the transportation 
systems of America ever made in the 
past; and labor, saying that they have 
a part in producing these conditions, 
that they likewise have a right to 
share in the benefits that accrue, have 
asked that they be given a new basic 
day and a new basis of time for over
time beyond that basic day. Is labor 
entitled to what it asks? I don’t 
think we in this room can judge, but 
what will transpire is this: In the 
threat of tying up the transportation 
systems of this country by 400,000 
men in the trainm en’s union, if they 
are successful they will deprive their 
fellow workers in the railroad service 
of the right to earn a daily wage. The 
mills of the country would be shut 
down, because supplies could not be 
brought in and goods could not be 
put out. The cities of our country 
would soon find food supplies ex
hausted, and they would suffer as the 
result of the impossibility to operate 
great industries when the transporta
tion systems of the Nation were par
alyzed. The danger comes, not in 
that these men may not be justified 
in what they are asking, but that 
there should be the power in anv 
group of laboring men, whether 400,- 
000 or any other number, to tie up 
the transportation systems of the Na
tion in a manner that would bring 
suffering, loss and destitution to this 
Nation. If our Government is so 
constructed that such a condition can 
be brought about by any group of 
laboring men, and they can impose 
such loss and sacrifices upon us as a 
Nation, then our laws are not right 
and they should be amended so that 
such a condition can not be imposed 
upon us.

(Continued next week.)

Any one who wants to work can 
find a job now, but in 1917, or 1918 or 
1920 or 1925, sooner or later, we shall

have again one of our recurring in
dustrial depressions, with soup 
kitchens, and wood yards and inevita
ble unemployment commissions, which 
will investigate and gravely report 
that the time to prevent unemploy
ment is years before the unemploy
ment comes. Then all will be for
gotten and nothing will be done. In 
the handling of this problem we are 
not unlike the indolent negro who 
could not mend his leaky roof so 
long as it rained and would not mend 
it in dry weather because to do so was 
no longer necessary. Each unemploy
ment commission advises that public 
expenditures be stabilized. Roads, 
canals, and other public improvements 
should be constructed in bad times 
when there is little demand for labor 
instead of in good times when there 
is plenty of employment. But it is 
exactly in hard times that money for 
public improvements is almost im
possible to obtain. It is to-day when 
employment is steady that our gov
ernments and corporations should set 
aside sums of money to be expended 
—not immediately, when wages are 
high and materials expensive, but up
on the first approach of an industrial 
crisis. Such a proposal is worked 
out in some detail by William Hard 
in Everybody’s Magazine, in a plan 
which provides that the Federal Gov
ernment set aside an annual sum for 
irrigation, drainage and other im
provements, but expend only a part 
of the sum each year, leaving the ex
cess, say 10 per cent., to be used 
whenever the President shall decide. 
In the meanwhile all preparations are 
to be made, so that the working force 
can be immediately increased upon 
the first sign of an industrial depres
sion.

W hen nations are at war they carry 
their hatreds to ridiculous extremes. 
Germany proposes to penalize the use 
of all words of French origin by her 
citizens. A German name in Eng
land, even if its wearer derives from 
a long lipe of native English ances
tors, is a very uncomfortable posses
sion at present. Now a French writer 
in the Journal des Debats complains 
that the French people have too long 
been using a well-known guide-book 
with a German name. It is true he 
alleges certain inaccuracies in this 
book’s text, but at bottom he feels 
the ignominy of being forced to fall 
back on an enemy production while 
viewing the scenic and artistic glories 
of France. As a patriotic Frenchman 
he does not want to be forced, here
after, to view the ruins of Rheims 
with a German guide-book in his 
hand. “I t were better to remain ig
norant of one’s country than to see 
it through such eyes,” he says.

Tt isn’t always the clock with the 
loudest tick that keeps the best time.
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Story of a Dry Goods Dealer’s Ro
mance.

Chapter IV.
W ritte n  fo r th e  T rad esm an .

Curtis Lenier, the magazine writer, 
thanks to his experience as a news
paper reporter, has a highly develop
ed news-sense. And the man with a 
highly developed news-sense is al
ways alert inwardly, but outwardly 
calm. Human happenings do not 
feeze him. Murder, suicide, divorce, 
death—these and all things else that 
men do under the sun—are but 
grist come to his mill. His business 
is not to be perturbed, but to grind. 
Therefore Lenier appeared to be not 
in the least surprised that the bandit 
and bank robber, whose recent ex
ploits had so thoroughly shaken up 
Centerville’s police officials had vis
ited the Moore Dry Goods Store. 
This store is as everybody knows, 
prominently located in the center of 
Centerville’s down-town shopping 
district. More people pass that par
ticular corner than any other single 
corner, with a single exception. The 
store carries an ample and alluring 
line of men’s shirts, neckwear, and 
innumerable other masculine wear
ables commonlv designated by the 
term haberdashery—much of which 
is prominently and artistically dis
played from time to time in their 
windows.

According to Moore's account of 
the incident, the alleged bandit; or, 
to state the m atter more accurately, 
a man answering the description of 
the bandit as i t appeared in 
Centerville papers, came into the 
store Saturday afternoon and bought 
a negligee shirt and a couple of col
lars. Els worth Seaton Moore, owner 
and proprietor of the store, recalled 
the circumstances of the sale and re
lated them to his friend Lenier, for 
it was Moore himself that waited on 
the customer. He just happened to 
be on the main floor front, when a 
man not unlike T uttle’s description 
of the Chesterfieldian hold-up person 
stepped in and asked to see a negli
gee shirt. He even recalled that the 
customer called for a 15^2 shirt, 
with 34-inch sleeves.

In ninety-nine cases out of a hun
dred, declared Moore, he would have 
turned the customer over to Tony 
Collins, the head of this department, 
or Elmer Quehl, his assistant; but, 
for some reason, he didn’t do so on 
this occasion, but himself took the 
customer in hand. Moore said he 
showed his party several patterns in 
popular-priced madras, and then one 
or two higher-grade fabrics; and even 
suggested that the customer could 
find, at that time, some extremely 
attractive values in pure thread silk

and crepe de chine shirts, if he cared 
for anything that luxurious; where
upon the customer smiled a bit sar
donically and said: “All that sounds 
mighty nice, and I thank you for the 
compliment, but I'll take this one.’’ 
And he designated a blue striped 
madras of $1.25 grade, and then se
lected a medium collar with round 
corners, size 15^2. He gave exact 
change, and took the parcel with him.

“Did he come in alone?” asked 
Lenier.

“No; he was accompanied by a 
young woman, who stood well to 
wards the door while the transaction 
took place, and apparently had not 
the rem otest interest in the purchase.
I didn't notice her particularly at the 
time, although I seemed to be vague
ly conscious of the fact that she w'as 
with him.

“This is getting to be exciting,” ex
claimed Lenier. “W ouldn’t it be in
teresting if we knew' whether this 
chance customer of yours were .real
ly the desperate bandit? And if so, 
wouldn’t you like to know something 
of the tangled skein of untoward cir
cumstances that forced the man into 
this sort of thing?”

And Elswortli Seaton Moore came 
somewhat reluctantly out of a deep 
brown study to answer affirmatively 
these apparently idle interrogations.

“Tell me about the man.” pursued 
Lenier. “About how' old would you 
guess him to be? How was he dress
ed? Did he w'ear ‘a derby hat’ and 
‘shabby, gray overcoat’? And, from 
your knowledge of men, what sort 
of a fellow did you size him up to 
be?”

“T hat’s a lot of questions, your 
honor: but I ’ll answer them, as near
ly as I can, in the priority of their 
putting. I should say my customer 
was somewhere in the neighborhood 
of 30, and must have weighed not 
less than a 160. I distinctly recall 
that he w'ore a black derby hat that 
had obviously seen better days. His 
overcoat was gray, loose-fitting—■ 
quite too large for him, in fact—and 
frankly seedy. The fellow had black 
hair and blue eyes—and on Saturday 
afternoon, he certainly looked as if 
lie oughtn’t to let Sunday come with
out seeing his barber. He looked as 
if a change of linen and bath wouldn’t 
be amiss. Rut in spite of the un- 
kemptness of my visitor, he impress
ed me as being a whole-souled, man
ly fellow'. He had evidently had a 
drink not long prior to his visit w'ith 
me, but he certainly wasn’t jingled. 
His talk was coherent and right to 
the point. He had a keen, penetrat
ing eye, and a square-built, aggres
sive jaw. In spite of his down-and-

Leading Merchants Sell 
NOTASEME HOSIERY

“ D ire c t  fro m  M ill to  R e ta ile r"
F o r  M e n  - B o y s  - L a d i e s  - C h i l d r e n

A card and I w ill call with Samples.
S. P. B E R N S . M ichigan R epresentative  

SIS M u rray  B ldg . - G ra n d  R ap ld a . M ich.

G EO . S. D RIG G S 
MATTRESS &  CUSHION CO.

Manufacturers of Briggs Mattress Protectors, Pure 
Hair and Felt Mattresses, Link and Box Springs, 
Boat, Chair and Window Seat Cushions. Write for 
prices. Citizens 4120. GRAND RAPIDS

W ill
A sk about o u r w ay

B A RL O W  BROS. G rand Rapids. M ich.

“Lincoln Mills” Sweaters
The sw eater season is 

on again and stock is 
moving quite lively— 
fac t is, some lines are 
already broken. Job
bers are unable to  place 
any duplicate business 
w ith  the m anufacturers 
th is season, therefore 
we advise m erchants 
who have not covered 
on th is class of m er
chandise to get busy or 
la ter on they  will find 
slim picking. Mail US 
your order NOW.

Grand Rapids Dry Goods Co.
20-22 C om m erce A ve. - G rand R apids, M ichigan

S P E E D -S A F E T Y -C O M F O R T

DAY A N D  N IG H T  B O A T

TO CHICAGO 
FARE $2.75

GRAHAM  & M O R T O N  L IN E  
M ICHIGAN RA ILW A Y  C O . 

Boat Flyers—T w ice  Daily 
Leave Int-rurban Station. Foot of Lyon 

St., rear of Pamlind Hotel, a t
*8:00 a. m., 9:00 p. m.

♦Except Sunday—Flyer for Day Boat 
Leaves Sunday 11:00 a. m.

D on’t W aste T im e
An Extension Telephone 

at a small cost saves many 
unnecessary steps.

Call Contract Dept. 4416.

C itiz e n s  T e le p h o n e  C o m p a n y
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out appearance, there was an air of 
manliness about him I rather liked.” 

Well, what about the woman? 
Did you get a good look at her?” 
asked Lenier.

“It was only as I was handing my 
customer his parcel that I observed 
the girl. She was in the act of turn
ing towards the door, having wit
nessed the consummation of the pur
chase; and she favored me with a 
glance. I don’t know why, but some
how I got the impression that the 
girl was sad or troubled about some
thing. There was a kind of wistful, 
drooping, haunted look about her; 
and at the same time a strange sort 
of fire and determination.

“She was dressed neatly—you know 
lim rather lame on such matters, so 
I can’t begin to describe her costume; 
but it was a tasteful unobtrusive get- 
up; and her hat, I happen to remem
ber, was a rather large affiair, with 
a blue and black plume over the 
crown.”

“About how old would you say, at 
a rough guess?”

“About 25.”
“D’you think she was the man’s 

wife?” asked Lenier.
“Search me! I hope not, however.”
“W hy?”
“Well,” began Moore uncertainly, 

“I think she is too nice a girl to be 
hooked up for life to a fellow like 
that. Don’t you?”

“How should I know?” and they 
both laughed. Presently Curtis 
Lenier said, as he got up and stretch
ed himself: “Moore, my dear old dry 
goods distributing person, unless I 
am much mistaken, the gods of love 
and of chance, have called at last. 
I t ’s a faint, far-away call; for you 
didn’t play up like a husky youth in 
your young days. But anyhow, 
you’ve got the cue at last. It isn’t 
much of a cue. But follow it up. I 
haven’t the slightest idea where it 
wjll lead you—maybe into the court
room—but it’s worth following.

“Don’t waste any time trailing the 
man. You can’t hope to get him as 
long as he evades the police. But 
they don’t know about this girl— 
and take it from me, I won’t tell 
them. She’s easier. So try  to find 
the girl. Maybe you’ll find she’s 
married; and maybe you’ll find, even 
if she isn’t married, you don’t care 
to cultivate her acquaintance. But 
from what you say of her. I ’ll venture 
she’s a nice girl; and maybe in a peck 
of trouble this very minute. Perhaps 
when you find her, you’ll find she’s 
the concrete embodiment of just the 
type of adventure that you’ve been 
hungering for all these years. So get 
busy. And luck to you, old boy; I ’m 
hiking. I’ve got a thousand words 
of imperishable literature to  write 
before the day is done.”

So Elsworth Seaton Moore and 
Curtis Lenier went their several 
ways: Lenier’s car eastward on 
Eighth street, Moore’s south on Vine. 
And all the while, as Moore ducked 
around drays and trucks, made way 
for street cars, or waited for the 
traffic officer’s signal to cross inter
secting streets, his mind was dwell
ing on the romantic. Perhaps, w ith
out knowing it a t the time, he had 
been very close to adventure. W hat

if the writer-folk were right after 
all, and adventure could be had? He 
devoutly hoped they were right.

Charles L. Garrison.

Professional Samaritans.
“A kind-hearted traveling man fur

nished the distracted woman with 
sufficient funds to complete her jour
ney W estward,” says an item in the 
Kearney Times. A lady had lost her 
purse in the depot and was unable 
to continue her journey with her ba
by, as she was among strangers and 
had no funds to pay her way to Ger- 
ing, which was her destination.

W hat is it in the profession or ex
perience of the commercial traveler 
that makes him kindred to the good 
Samaritan of Scripture? Primarily, 
the traveling man must be built just 
like the rest of us, most of whom go 
in for charity organization, which 
places discretion, and calculating cau
tion and reluctant and bickering yield
ing above indiscriminate giving.

But wherever the commercial trav
eler encounters distress, his purse flies 
open, playing in unison with his heart 
and hand. Never does he stop to 
send tracers out to discover if the 
needy may not be unworthy. It is 
enough that there is distress. He 
doesn’t like distress and has declared 
war against it. Nowhere in his esti
mation has it any legitimate place in 
the scheme of nature, economy or 
business.

Somehow an indulgent world toler
ates this failing of the commercial 
traveler, this impulsive, uncalculated 
giving to the wayfarer in need. Per
haps it may have its stim ulant in the 
fact that the traveling man is so much 
among strangers himself and knows 
how helpless he would be if he had 
no certain resources upon which to 
draw when untoward chance over
took him.

If it be true, as preached, that in
discriminate and impulsive giving be
gets mendicancy, the commercial trav
eler will have much for which to an
swer to the final record-keeper.— 
Lincoln (Neb.) Daily Star.

Present No Longer Required.
“Papa,” said the small boy, “Johnny 

Burton’s goin’ to have a birthday party 
next week and he said he’d invite me. 
An’ I gotta take a present.”

“A present?” said his father. “W hat 
for?”

“Johnny’s birthday,” replied the 
youth. “All the kids take presents.”

Things hadn’t gone right that day 
with father and he was in bad humor.

“T hat’s all nonsense,” he declared. 
“Every day or two it’s a present here 
or a present there. If you can’t be 
invited without taking a present you’d 
better not go.”

The boy made no answer. The 
next day the father regretted his hasty 
words and said to his son:

“George, I brought a couple of 
books tonight for you to take to 
Johnny’s party.”

“I t’s too late now, pa,” said George 
gloomily. “I licked him to-day, so 
he won’t invite me.”

He Recognized It.
In honor of a visit to his plant by 

the governor of the state, a manu
facturer of alleged automobiles had

a complete car assembled in some
thing like seven minutes.

Some weeks after the feat was 
heralded in the daily papers the tele
phone at the factory rang vigorously.

“Is it true that you assembled a 
car in seven minutes at your factor?” 
the voiced asked.

“Yes,” came the reply. “W hy?” 
“Oh, nothing,” said the calm en

quirer, “only I got the car and it re
quired only two minutes to go back 
into junk.”

We are manufacturers of TRIMMED AND 
UNTRIMMED HATS for Ladies. Misses and 
Children, especially adapted to the  general 
store trade. Trial order solicited.

GORL, K N O T T  & CO., Ltd.
Corner Commerce Ave. and Island St. 

G rand Rapids, Mich.

Bell Phone 860 Citz. Phone 2713

Lynch Bros. 
Special Sale Conductors

Expert Advertising—Expert Merchandising 
28 So. Ionia Ave. Grand Rapids. Mich.

The Reputation and Standing of

Walter Baker & Co.’s 
Cocoa and Chocolate 

Preparations
Have been built up by 
years of fair dealing, of 
honest manufacturing, 
an unwavering policy 
of m a in ta in in g  th e  
h igh q u a li ty  of the 
goods and by exten
sive and  p e rs is te n t 
advertising.
This m eans fo r th e  
grocer a steady and 
in c re a s in g  demand 

from satisfied customers, in the long 
run by far the most profitable trade.
The genuine linker s Cocoa and Baker s 

Chocolate hare this trade-mark on 
the -package and are made only by

WALTER BAKER & CO. Ltd.
Established 1780 Dorchester, Mass.

OFFICE OUTFITTERS
LO OSE LE A F SPEC IA LISTS 

237-239 fe ir l  St. (oeir the bridge) G riaO ip Id i, Mich.

Ipswich No. 1650 Socks
made of tested combed yarn, fast and stainless dye. Heels 
and toes reinforced, making them very durable.

We believe this to be the best 15 cent sock on the 
market.

Colors—Black, Tan and Palm Beach.

Paul Steketee & Sons
Wholesale Dry Goods Grand Rapids, Mich.

Lowney’s Chocolates
in fancy  packages

For Summer Trade
A fresh, complete line in stock all the time 
Order by mail or from our representatives

Putnam V a n i f \ r National Candy Company, Inc.
r u u i d l l l  r d t l U i y  g r a n d  r a p id s , MICHIGAN

W estern Michigan Distributors

Registered. 
U. S. Rat. OS.
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AUTOMOBILES AND 
ACCESSORIES

Federal System of Roads W ith Aid 
of States.

Motorists generally are sanguine 
that the roads co-operation just es
tablished between the National Gov
ernment and the several states will 
accomplish a big step toward the 
evolution of a Federal system of 
highways connecting the different sec
tions of the country as effectively as 
the French plan of national routes.

"The most refreshing feature of 
the Federal aid road act is its free
dom from the taint of pork barrel/' 
comments Chairman George C. Diehl, 
of the good roads board of the Amer
ican Automobile Association, which 
worked so persistently for the meas
ure along with the American Asso
ciation of State Highway Officials.

"An automatic check is placed upon 
any raid on the United States T reas
ury.” continues the road authority, 
"in requiring that the states must 
match each Federal dollar with at 
least an equal amount. Of course, 
this means that the state will not 
squander its money for makeshift con
struction or repair. No political of
ficial has any power over the work 
at all, and it is a credit to the mem
bers of Congress that they have so 
worded the act as to make the state 
the smallest unit of co-operation rath
er than the congressional district or 
the county. The Federal aid road 
law is fundamentally as sound as any 
measure that could be enacted, and 
its only weakness is in its failure to 
require iron-clad assurance from the 
states that the roads will be properly 
maintained. Abundant and beneficent 
results should flow from this legisla
tion during the next few years.”

Putting this great new policy in
to operation involving an outlay of 
$85,000,000 of Government money has 
made of the United States office of 
public roads and rural engineering 
about the busiest bureau in the 
Government service. While the Fed
eral aid road law designates the secre
tary of agriculture as the executive 
officer for carrying out the act, he 
will very largely meet this require
ment through the agency of the pub
lic roads office, of which Logan W al
ler Page is the director.

The first step in getting the work 
under way was the issuance by the 
secretary of agriculture of a formal 
certificate to the secretary of the 
treasury, the state highway depart
ment and the governors of states, 
showing the exact amount which each 
state will receive for the first year 
of the law’s operation. Rules and 
regulations for the administration of 
the act have been completed in tenta
tive form, and these are to be dis

cussed with state highway officials at 
a conference to be held in W ashing
ton, August 16, so all the states may 
have an opportunity to set forth their 
position with reference to each and 
every point before the secretary of 
agriculture adopts and promulgates 
the rules and regulations in official 
form.

Expanding the organization to in
spect and safeguard the tremendous 
expenditure of Federal funds is a 
task of no small magnitude, for while 
the Federal aid act leaves to the 
states the making of surveys and 
plans, and the actual supervision of 
the work, yet it requires of the Fed
eral Government very thorough in
spection and approval at every stage 
of the work. This means that a re
latively large force of engineers must 
be employed, and their distribution 
so arranged as to take care of pro
jects in all parts of the country with 
the greatest possible economy of 
time and money, consistent with ef
ficiency. Many appointments will be 
made from an examination for the po
sition of senior highway engineer that 
closed August 8.

“As examples of the multitude of 
details that must be worked out,” 
says Mr. Page. “ I might mention that 
we are called upon to answer hun
dreds of enquiries covering every 
phase of the operation of the new 
road law. W e must establish an ade
quate accounting organization for 
handling the Federal expenditures, 
and to keep track of the joint state 
and Federal outlays; we must expand 
our filing system; see that all doubt
ful points of law are construed by the 
law officers of the Government, and 
we must work out all of the forms 
and procedure to expedite the co-op
eration between the state highway de
partm ents and the Department of Agri
culture. In spite of these many vex
ing details and the magnitude of the 
undertaking, as a whole, we expect 
to have actual road work under way 
in at least a few of the states before 
winter sets in.”

Gabby Gleanings From Grand Rapids.
Grand Rapids, Aug. 21—V. L. Tis- 

sera, the jobber of Ceylon tea who has 
been coming to Grand Rapids regular
ly for the past twenty-three years and 
is well known here, is recovering from 
a critical operation and relapse at 
St. Luke’s hospital, Chicago. Mr. 
Tissera writes his Grand Rapids 
friends that he is so gratified over 
the encouraging words he receives 
from this city that he lies in the hos
pital looking fondly out on Lake 
Michigan, because the lake leads to 
the place where his good friends are.

Alfred J. Brown, President of the 
A. J. Brown Seed Co., is recovering 
from the effect of a broken bone in 
his left wrist, which compelled him

to abandon his proposed business 
trip to California last month.

Ed. B. Seymour, book-keeper for 
the A. J. Brown Seed Co., is taking 
a fortnight’s vacation, which includes 
the trip from Detroit to Duluth and 
return on one of the largest liners 
on the lakes. He is accompanied by 
his wife.

There may or may not be some 
members of our Council who have 
never made the acquaintance of A. 
J. W arner, and for the information 
of those who may not know him we 
wish to say he is that lengthy gent 
who goes up and down the pike, 
trying to convince folks that the 
H irth-K rause brand of foot gear is 
just the proper brand to blow their 
dough on. He succeeds in making 
them believe it, too. As a result, he 
calls forth very often some extremely 
complimentary remarks from the man 
in the office. We are not telling you 
all this, gentle reader, just to give 
Andy a bit of free advertising. To 
get down to "brass tacks.” it has re
cently developed that he is a “crook” 
and should be watched. You are, 
therefore, hereby warned not to sit 
with him when alone, nor enter your 
name on a hotel register in any hotel 
in the jurisdiction in which he trav
els as an applicant to occupy one of 
two beds in a double room, for it 
comes to us on good authority that 
Andy laid awake until 3 a. m. recent
ly waiting for a supposed room mate 
to roll in, only to learn the next 
morning, through the hotel clerk, that 
his partner backed completely out 
because he thought that tall, goon 
looking, black eyed gentleman looked 
to him like a “crook”. For further 
particulars, ask “Andy.”

After all we can’t see a whole lot 
of difference in the modus operandi 
whether we extract money from ou> 
victims through the medium of fairs 
or raffle off an automobile—except 
that the former method gets it in 
larger chunks.

Now that assessment No. 133 is 
called, would it not be a good idea 
for you to get out your check books 
and pay up? By so doing you will 
avoid the possibility of letting it 
slip by, make it much easier for youi 
secretary and thus increase his ef
ficiency for service in other direc
tions than looking after and drum
ming up delinquent members. Yot. 
will also be putting yourselves on rec
ord as living exponents of that lit
tle word promptness, with which you 
should all be more or less familiar. 
The interest on two dollars at 6 pe> 
cent, for one month is one cent and 
it is just as easy to be ahead of the 
game as to be behind. Those of you 
who are in the habit of putting pay
ment over until the eleventh hour— 
and some who wait until about the 
steeth hour—can’t you get busy, pay up 
early and help wind up No. 133 on 
time and with a clean slate?

Those are kind words, Mr. Stowe, 
and we thank you for them.

G. V. McConnell was in Chicago 
last week and signed up a contract 
with his house for another year at a 
substantial increase in salary. As 
this is the beginning of his ninth year, 
Mack must stand in pretty  well with

Uae H alf aa Much

C ham pion  M otor Oil
as of other Oil

G R A N D  R A PID S O IL CO.

Solid and Pneumatic Tires built for strength 
and wear-resisting qualities.

For Sale by Dealers.

D istributors
SH E R W O O D  H A LL CO., LT D .

30-32 Ionia Ave., N. W. Grand Rapids, Michigan

AUTO THIEVES
M any au tom obiles h av e  b een  sto len  

th e  p a s t  few  w eeks. One of th e  bo ld 
e s t  robberie s  occu rred  on th e  n ig h t of 
A ugust 10th, in  w hich  th e  au tom ob ile  
belong ing  to  D. A. Jo lliffe & Son, of 
P lym ou th , w as  s to len  som e tim e  d u r 
in g  th e  n ig h t from  a  cem en t g a ra g e  
loca ted  a  sh o rt d is tan ce  from  th e  r e s i
dence. T he th iev es  undoub ted ly  go t 
in th ro u g h  a  w indow , rem oved  th e  
b a rs  to  th e  door an d  ra n  th e  a u to m o 
bile o u t by h and  and  a w ay  from  tow n. 
I t  w as a  la rg e  c a r  from  th e  D e tro ite r  
C om pany.

Also, a  F o rd  au tom obile  belonging  
to  Glen G ilespie, A ss ita n t P ro sscu tin g  
A tto rn ey , a t  P o n tiac , w as  s to len  a  few 
d ay s  ago. T h e  C itizen s’ M u tu a l A u to 
mobile In su ra n c e  C om pany  h a s  offered 
a  rew a rd  fo r th e  a r re s t  an d  conv ic
tion  of th e  th ieves.

T he above C om pany now  h a s  over 11.000 m em bers. T h ey  h a v e  th e  re p u 
ta tio n  of a d ju s t in g  th e ir  losses 
p ro m p tly ; th ey  m ade no  a sse ssm e n t 
la s t  y e a r  an d  h a v e  m ade  n one  th is  
year, an d  still h av e  a b o u t $22,000 cash  
on h and  in  b an k s  to  m ee t c la im s. 
T he  C om pany fu rn ish e s  p ro tec tio n  
first, from  th e ft, second, from  fire, 
an d  th ird , from  liab ility . -

T h e  cost is only $1.00 fo r policy 
p lus 25 cen ts  p e r  H . P ., m ak in g  $6.50 
on a  Ford , and  o th e r  c a rs  in p ro p o r
tion.

I f  yo u r c a r  is  n o t in su red  w rite  
w ith o u t de lay  to

W. E. ROBB, Secretary
Howell, Mich.

TR U C K S FO R SALE
at

A Great Reduction in Price
Ten new 2-ton trucks, furni

ture stake, coal platform and 
panel bodies. B a r g a i n  prices. 
Liberal terms. Immediate deliv
eries, Also have some low price 
K-ton delivery trucks especially 
adapted to use on rough and 
sandy roads. Citizens 7691 or 
Trucks,care Michigan Tradesman.

W eek’s Special in Used Autos 
P a ig e , 4 -cylinder, e le c tr ic  lig h ts  an d  

s ta r t in g  fine cond ition ; spec ia l ....$ 3 9 5  
O verland, 4 -cylinder, fo redoor; spec ia l 95 
H upp, 4 -cylinder, ru n n in g  fine; spec ia l 185 
O verland, 4-cy linder, 1912; spec ia l . .  195 
R egal lig h t 7 -passenger, e lec trica lly

equ ipped ; spec ia l .................................... 495
F o rd  1913, e lec tric  lig h ts , 2 new  tire s ;

spec ia l ..........................................................  245
B ru sh  ru n ab o u t, v e ry  re liab le ; sp ec ia l 75
W h itin g  ro a d s te r ;  sp ec ia l ........................175
K r it  ro ad s te r , un u su a lly  good; sp ec ia l 245 
C halm ers  30 sp eed ste r, v e ry  c la ssy ;

special ..........................................................  395
F ran k lin  sp eed s te r , v e ry  c la ssy ; sp e 

c ia l ................................................................  325
A t th e  long estab lish ed  an d  re liab le  

p lace.
E a sy  te rm s  no e x tra  ch arg e .

D w igh t’s Used A u to  Ex. 230 Ionia, N , W .

United Trucks
V /t to  6 to n  all 

w o rm  drive
United Trucks are the best busi
ness and profit builders a dealer 
can secure. They are standard
ized in construction and are 
capable of performing beyond 
the requirements usually made 
on similarly rated trucks as to 
capacity and endurance.
You will be interested in the particulars 
when you hear about them. W rite, 
wire or visit us personally.

T h e  U nited  M otor T ru c k  
C om pany

Grand Rapids, Michigan
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his house, as well as with the boys oi» 
the road. We rejoice at your suc
cess, old scout.

The most im portant item for this 
week is about the U. C. T. picnic set 
for Saturday, August 26, at Jenison 
Park. Chairman VanderMeer will be 
at the depot of the Michigan Railway 
to furnish all with round trip tickets. 
A special rate of 40 cents for the 
round trip has been secured for the 
kiddies. A mighty good programme 
of amusements and sports has been 
arranged by the committee, including 
a ladies’ slow walking contest, a hun
dred dash contest, ball throwing 
contest and sucker contest. This la t
ter is something we cannot give any 
explanation of, but it will certainly 
be funny.^ There will be a prize foi 
the heaviest couple and also one 
for the lightest—for the men there 
will be an egg carrying contest, a 
needle threading contest and a smok
ing contest (smoke in this world, nett 
in the next), also an indoor ball 
game. Arrangements have been 
made for the big feed and band con
cert at noon (Fred Beardslee, please 
take notice). The prizes will be all 
worthy of the occasion and the com
mittee states there will also be some 
booby prizes (Harwood, take notice).

Mr. and Mrs. Charles M. Lee and 
Mr. and Mrs. John D. Martin m otor
ed out to the Y. M. C. A. camp for 
boys at Barlow Lake last Sunday, had 
dinner with the boys and saw them 
take their afternoon swim, returning 
home in the cool of the evening.

Mr. and Mrs. H. W. Harwood are 
entertaining H arry’s mother, who 
comes every summer from her home 
in Britton, Conn., to spend a few days 
with them.

Did you read the article on page 6, 
Aug. 16 issue of the Tradesman, 
Valid Reasons for Liking the U. C. 
T.? Every member of our organiza
tion should cut that article out, carry 
it with him and read it to prospective 
members and a vote of thanks should 
be given our good friend, E. A. Stowe. 
No man outside of our order has had 
a better opportunity to judge the pro
gressiveness of the traveling man in 
the past forty years than has E. A. 
Stowe. A dm itting the fact that there 
are just as good traveling men who 
are not members of the United Com
mercial Travelers as members within 
our folds, yet we who have for years 
worked under the influence of the 
teachings of “Unity, Charity and 
Temperance” (U. C. T.), know the 
fraternalism, broadens and strengthens 
our manhood and teaches us to be 
better prepared for the long journey 
to the Eternal City.

We are glad to see our old friend, 
Brubaker (Cronic Kicker) sit up and 
take notice of doings again. Keep 
coming. You are welcome all the 
time. The w riter took occasion a 
few years ago to stop at Mears, and 
hunt up the Cronic Kicker and we 
found him a good big hearted fellow, 
fully alive to all the possibilities and 
pleasures of life. J a Dee.

You and Your Town,
W ritte n  fo r  th e  T rad esm an .
N o m a tte r  how  little  to  do and  see  

T h e re  is  in  y o u r tow n—on y o u r s t r e e t - 
N o m a tte r  how  lively  th e  p lace m ay  b e ; ' 

N o  m a tte r  how  d ir ty —o r n e a t;

U  you th in k  i t ’s n o th in g  a t  a ll to  you 
W h e th e r  a n y th in g  hap p en s  o r not,

So long a s  th e  b u s in ess  you m anage  to  do 
P a y s  you  to  s ta y  in  th e  sp o t;

If  you have  no  fee lings of so rrow  o r  p rid e  
F o r  th e  looks o f th e  tow n, o r its  nam e. 

I f  .y°u ’re  Ju s t th a t  selfish you’re sa tisfied  
W ith  p lay in g  y o u r ow n little  gam e;

W hy, th e n , h e re ’s  w h a t I  th in k  o f you, 
A nd I ’d say  th e  sam e  to  y o u r face;

I  do n ’t  c a re  a  d a rn  how  m uch b u sin ess  
you do,

I  call you a  to w n  d isg race!

W h y  don’t  you ta k e  off y o u r c o a t and  
jo in

W ith  th e  re s t  of th e  p opu la tion?
T h is  isn ’t  a  d ay  o f each  one fo r  th e  coin. 

I t ’s  a  d ay  of co-opera tion !
F r a n k  F a rr in g to n .

C L  A R K - A N D E R S O N
T h e V ery  “Last W ord ” in M otors

PRO V ED  CLAIM S YOUR C H A N C E
M ORE PO W E R —Parts are me
chanically operated with perfect 
precision, and remain at full open
ing more than twice as long as in 
the valve motor.

ECONOM Y—All cylinders receive 
same amount of mixture under all 
conditions, enabling use of leaner 
mixture with less frequent changes.

BALANCE—'All cylinders work 
alike all the time.

SILEN C E—Operated en tirely by 
noiseless spiral gears, and always 
in balance.

T he fellow whoi is sa tisfied  w ith  h im -
self and  1iis J»resent conditi on—con-
ten te d to “ let well enough a lone’’—
neve r g e ts an y w here.
H e  1tas evt?ry (•hance th e  o th er fellow
has; b u t t hroujgh indifference; o r lack
of e m irage he le ts  th e  fo resigh ted
m an w ith im a g in a tio n  g ra b th e  big
chan ce am 1 ge t aw ay  w ith th e  big
p rofits..
Any m an c■an t»e fo res ig h ted by  using
h is  imagiruitio n in h is  daily  i■eading—■
by s tudy in g  to -d a y 's  new s f'rom  th e
view point of to -m o rro w 's dem ands
and possib ilitiei
Get righ t now in to  th e  bigg est p ay -
ing- l»usinesis in th e  w orld wh ile stock
iS S€‘Hing ;a t pa r  in a  compiany th a t
looks b e tte r  th an  a n y  of th e  w onder
ful d iv idend  p ay ers  looked in th e  b e 
g inn ing .

of Organization Furnished on RequestFull Description of Motor, and Details

Universal Valveless Four Cycle Motor Co.
405-6-7 M urray  Bldg. G rand R apids, M ichigan

Citizens 7645

Pullm an T ir e s
PULLMAN TIRES are made of long fibre 

cotton fabrics, which undergo natural drying 
and rigid strength tests, and of refined rub
bers of the highest quality. The carcass, or

Nokarbo
wall, is extremely durable, withstands tem
perature variations without overstrain, and 
gives free-air-action; consequently .comfort 
and buoyancy to both light and heavy cars. 
The Pullman tread is extra thick and unsur
passed in toughness. These two qualities 
make this tire especially adapted to stand up

Motor Oil
under the grind of sandy roads. The Non- 
Skid is unique and effective—prevents skid- It is the one oil that can be used successfully on all
ding and insures uniform speed by clinging to 
solid bottom on muddy, wet thoroughfares.

3,500 Miles Guarantee

automobiles operated by gasoline or electricity. It will not 
char or carbonize.

PULLMAN TIRES are guaranteed to render It is the best oil for the high grade car, and the best
a minimum service of 3,500 miles, and to be 
free from imperfections in material and work
manship.

oil for the cheapest car. Write for prices and particulars.

W holesale D istributors:

Brown & Sehler Co.
Grand Rapids, Mich.

The Great Western Oil Co.
Mfe have an interesting proposition fo make 

fo dealers.
Grand Rapids, M ichigan

Replies are not always answers.
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M ichigan P o u ltry , B u tte r  an d  Egg A sso
c ia tio n .

P re s id e n t—J . W . Lyons, Jack so n . 
V ice -P re s id en t—P a tr ic k  H urley , D e

tro it.
S e c re ta ry  an d  T re a s u re r—D. A. B e n t

ley, Saginaw .
E x ecu tiv e  C om m ittee—P. A. Joh n so n , 

D e tro it; H . L . W illiam s, H ow ell; C. J .  
C handler, D e tro it.

Natural Flavors in Foods Must Be 
Preserved.

Dr. Street in his annual report for 1915 gives me my text when he says: 
“Allowing for all possible differences 
of judgment, it was clear that some 
of the finest appearing fruit was quite 
deficient in taste and flavor, show
ing that when quality is to he con
sidered mere size and appearance are 
by no means the determining factor.”

Henry T. Finck, apostle of flavor, 
gastronomic expert and one of the 
few writers on pure food subjects who 
has never allowed his fad to become 
an obsession, says: “Not only have 
we a right to enjoy the pleasures of 
the table, but it is our moral duty to 
do so. The highest laws of health de
mand of us that we get as much 
pleasure out of our meals as possible.”

This is the reason why we must 
give more attention to flavor, and why 
the food official should seize the op
portunity to lend a helping hand to 
the farmer or horticulturist who is en 
deavoring to devise means for getting 
his naturally ripened products to the 
consumer in the best possible con
dition; why he should give serious 
thought to the problems of the can- 
ner and offer the co-operation neces
sary to the development of methods 
of canning which will conserve flavor 
as well as food; why the official 
should be interested in the problems 
of the cold storage warehouseman 
who is learning so well how to p ro 
long the life of foods.

W hat is flavor anyway? The dic
tionary says that it is “the element, 
in the taste of a substance which de
pends upon the co-operation of the 
sense of smell.”

It is probable that flavors are chief
ly due to the presence of exceeding
ly minute quantities of volatile sub
stances, which we have designated 
as esters, ethers and aldehydes. These 
substances are elaborated in the cells 
of the ripening fruit, where nature, 
the m aster chemist, performs won
ders in synthetic chemistry which are 
far beyond our powers, weak imita
tors of nature’s work, to produce.

The fine flavors of meats are quite 
different from those of the fruits and 
depend chiefly upon the presence of 
extractives. Beef bouillon is full of 
flavor, but shy of food values. The 
beef from which it was produced is 
nearly tasteless, but it is still rich 
food. A long continued diet of flavor

less meat is not desirable. The eater 
may be well fed, but the probability 
is that he will not be well nourished. 
W hether the influence of flavor on 
digestion is psychological or is de
termined by more definite, although 
as yet little understood, reasons, we 
have got to admit its value.

One of the practical men whom it 
is almost impossible to reach, because 
of the superior plane to which by 
his own bootstraps he has lifted him
self. is the so-called French chef and 
tyrant who wreaks his vengeance on 
the poor individuals who have to eat 
food of his preparing. The expert 
cook should be restrained by force 
or law or an indignant public from 
destroying, making or m altreating na
tural food flavors with the miserable 
mixtures he calls sauce piquant, 
chaud-froid sauce, al’aurore, salmis 
sauce, sauce bigarrade. Any com
mittee which may undertake to es
tablish offhand methods for the con
servation of food flavor should begin 
in the kitchen of the expert cook, be
cause that is the place where food 
flavor is destroyed and undefined, ill- 
determined, immoral masks for flavor 
elaborated.

I suggest for serious consideration 
the following points: The fresh fruit 
and vegetable supply of the large 
cities is lacking in flavor because it 
is immature when picked. Most fruits, 
especially the small fruits, are of fin
est flavor only when fully ripe and 
when they come to maturity on the 
parent stem. The Government, most 
effectively aided by the State officials 
of I'lorida, has done splendid work 
in stopping the shipment of immature 
oranges and grape fruit. A similar 
solution of the cantaloupe and melon, 
problem is especfully requested of 
the authorities at W ashington. Our 
problem is not to prevent the ship
ment of immature fruit or vegetables 
but rather to do out part in solving 
the great problem of quick transpor
tation and immediate distribution. 
And to study that question we must 
step outside our regular line of duty 
and join hands with the economists 
who are studying the great problem 
of marketing the food supply.

Our next point of attack should, T 
believe, be the manufacturing plant. 
We have been very insistent that the 
product of the canner and packer 
should be free from mould and low 
in bacterial count. We have required 
the elimination of decayed and over
ripe raw material. At the same time 
we have undoubtedly made 'i t  more 
difficult for the manufacturer to place 
in his package the perfect flavors of 
full maturity. We m ust get back in
to the field of the farmer who re
serves to himself the right to do as

G O L D  B O N I

P P A C K E D  IN  

C A S E S
P
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AMSTERDAM 
V J  ^  BROOM CO.

AMSTERDAM, N. Y.

R
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Z
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G■ O L D  B O N D

Watson-Higgins 
Milling Co.

M erchant M illers 
Grand Rapids, Michigan

Owned by Merchants

Products Sold Only 
by Merchants

Brands Recommended 
by Merchants

Packed by

W. R. Roach & Go., Hart, Mich.
M ichigan People W an t M ichigan P roducta

Rea & W itzig
PRODUCE
COMMISSION
MERCHANTS

104-106 W est Market St. 
Buffalo, N . Y.

Established 1873

Live Poultry in excellent de
mand at market prices. Can 
handle large shipments to ad
vantage. Fresh EggB in good de
mand at market prices.

Fancy creamery butter and 
good dairy selling at full quota
tions. Common plenty and dull.

Send for our weekly price cur
rent or wire for special quota
tions.

Refer you to the People’s Bank 
of Buffalo, all Commercial Agen
cies and to hundreds of shippers 
everywhere.

Make Us Your Shipments
When you have Fresh Quality Eggs, Dairy Butter 
or packing stock. Always in the market. Quick 
returns. Get our quotations.

Kent Storage Co. Grand Rapids, Mich.

The Vinkemulder Company
Jobbers and Shippers of 

Everything in

Fruits and Produce

Grand Rapids, M ich.

Peaches
Don’t wait too long before writing us. You will have 

to look to Michigan for your supply this year. Buyers are 
already active in this section buying up the orchards of the 
growers who do not market with us.

Write us now. Our fruit and pack is as good as you 
can buy and arrangements in advance will save you money 
and trouble.

Fennville Fruit Exchange
Fennville, Mich.



A u g u st 23, 1916 M I C H I G A N  T R A D E S M A N 17

he pleases and who insists that a to
mato is a tomato, whether it is green 
or rotten, so long as it grew on a to- 
piato vine, and that cream is cream 
just so long as the butterfat it con
tains may be churned out into butter.

Cold storage has been condemned 
offhand as a destroyer of the flavor 
of eggs- But cold storage never did 
one-half the damage to the eggs that 
the careless methods of handling at 
the farm have done.

Perhaps the greatest problem of 
all of the food industries is that which 
confronts the buttermaker. The 
creamery is loudly condemned be
cause of the low grade of butter it 
turns out, when, as I see it, practically 
all the criticism against the butter 
maker should be directed against the 
farmer who produced the cream un
der unsanitary conditions and held it 
for too long a time at high tem per
ature and exposed to damaging influ
ences. It is not possible to conserve 
food flavor in butter or in any other 
product unless it is possible to put 
the flavor in in the first place.

May it not be practical to establish 
a perm anent Government bureau on 
the conservation of food flavors and 
to include as working members men 
from all the representative industries 
which, however great our interest may 
be in their control, are themselves 
far more vitally concerned in the de
velopment of better methods of work 
and of a finer flavored product than 
we can ever hope to be?

H arry  E. Barnard, 
Food Commissioner of Indiana.

Packer Hide Selections.
Native steers are steer hides free 

from all brands and graded in weights 
as follows: Heavy hides about sixty 
pounds; light hides, between fifty and 
sixty pounds; extreme light hides, 
under fifty pounds and down to over
weight kips, thirty-five pounds cured. 
Texas hides come from branded 
range steers from Texas, generally, 
but not necessarily. They are grad
ed in the same way as native steers, 
and are used mainly for sole leather. 
Some fed stock pass for range steers. 
Butt branded steers have a brand on 
the rump, generally on one side only, 
although it makes no difference if 
they are branded on both sides. The 
brand must not extend over eighteen 
inches up from the butt of the hide, 
else they are Colorados. They are 
graded in three weights: Heavies, 
over sixty pounds; lights, fifty to six
ty pounds; extreme lights, twenty-five 
to fifty pounds; Colorado steers are 
side branded stock, marked on one or 
both sides. They are longer in the 
brisket, producing a greater spread 
across the shoulders than is found in 
Texas steers. They are graded the 
same as butt brands. Branded cows 
are simply what the name implies. 
They are not selected for weights, 
being sold flat in this respect. Native 
cows are free from brands and graded

into two weights; over fifty-five 
pounds and under fifty-five pounds, 
the former termed heavies and the 
latter lights. Native bulls are free 
of brands, bulls and stags sold flat.

Prices of Meat Animals.
The level of prices paid producers 

of the United States for meat animals 
(hogs, cattle, sheep and chickens) in
creased 4.3 per cent, from March 15 
to April 15; in the same period of 
the past six years the average in
crease has been 2.8 per cent. On 
April 15 prices of these meat animals 
averaged about 19.1 per cent, higher 
than a year ago, 6.1 per cent, higher 
than two years ago, and 14.4 per cent, 
higher than the average of the past 
six years on April 15.

Hog prices per 100 pounds averaged 
to producers of the United States 
$8.21 on April 15, compared with $6.48 
a year ago, $7.80 two years ago, and 
$7.40, the average of the past six 
years.

Beef cattle per 100 pounds averaged 
$6.66, compared with $5.96 a year ago, 
$6.29 two years ago, and $5.58, the 
average of the past six years.

Sheep per 100 pounds averaged 
$6.61, compared with $5.60 a year ago, 
$4.96 two years ago and $5.16, the 
average of the past six years.

These averages are based upon re
ports to the Bureau of Crop E sti
mates.

Head Cheese Without Rinds.
It will not be necessary to use 

rinds if you follow this formula for 
head cheese: To twelve salted pig 
heads use ten pounds of cheek meat, 
hearts or neck trimmings; in fact, 
any meats may be used that are not 
worked up into other sausages. When 
cooked cut into dice or narrow strips 
and add a few tongues cooked and 
cut into strips. For 100 pounds of 
meat use eight ounces of pepper, three 
ounces of coriander, two ounces 
whole mustard seed, one ounce cloves 
and one ounce cinnamon; mix well 
and add some of the broth in which 
the meat has been cooked, stuff into 
beef bungs, drop in the kettle for 
fifteen minutes, then into cold water 
for fifteen minutes; press tightly be
tween boards. This will give you a 
good article without the use of rinds.

The Put-It-Offs.
My F rien d , h av e  you h ea rd  of th e  tow n 

of Y awn,
On th e  b an k s  of th e  R iv e r Slow,
W h ere  bloom s th e  W ait-A w h ile  flow ers 

fa ir,
W h ere  th e  S»om etim e-or-O ther scen ts  

th e  a ir?

I t  lies in th e  V alley  o f W h a t’s - th e -u se , 
In  th e  p rov ince  of L e t - ’e r-s lid e ;
T h a t tired  fee ling  is n a tiv e  th e re ,
I t ’s  th e  hom e of th e  lis tle ss , I -d o n 't-  

care ,
W h ere  th e  P u t- it-O ffs  ab ide.

T h e  P u t- i t-O ffs  sm ile  w h en  a sk ed  to  
w ork,

A nd say  th e y  w ill do i t  T o -m orrow : 
A nd so th e y  de lay  from  day  u n to  day, 
T ill d e a th  cycles up  a n d  ta k e s  them  

aw ay ,
A nd th e ir  fam ilie s  S ta rv e , B eg o r B o r

row .

Some merchants need larger quar
ters and some need more quarters.

SEND US ORDERS
ALL KINDS FIELD SEEDS

Medium, Mammoth, Alsyke, Alfalfa Clover, Timothy, Peas, Beans

Both Phones 1217 MOSELEY BROTHERS Grand Rapids, Mich.

T H A T ’S ALL
W E C H A L L E N G E  C O M P A R IS O N  IR R E S P E C T IV E  

OF P R IC E

SEE US AT W E S T M IC H . FAIR 
SEPT. 18--22

TH E  HERRICK PIANO C O .T koZHST vc.

i iOW CAN I GET*

H o w  M uch C om es Y our W ay  
T hat G ets A w ay?

Every auto that whizzes past your door, Mr. Dealer, will stop 
som ew here for gasolene. W hy don’t you stop them at your door? 
I t ’s easy enough, if you use the right signal.

A utoists have long ago learned that a 
Bowser “ Sen try” Pump is

T h e  Sign of a Progressive 
G rocery  S tore

the same as a clock, ou t in front, calls a t
tention to the jew elers, or a striped pole 
signalizes the location of a barber shop.

In addition to their advertising value

outfits are m oney-m akers. You make a 
profit on gasolene and on o ther sales made 
to those w ho would not otherw ise stop.

Buy gasolene in any quantities you 
w ant, store it safely underground w here it 
can’t evaporate or deteriorate, then pump 
any am ount desired dirpctly into your cus
tom ers’ cars, quickly, accurately measured 
and filtered.

T h is “ Red Sentry” Equipm ent is only 
one of m any self-measuring pumps and 
storage system s w e m anufacture. W e make 
outfits for handling kerosene, paint, lubri
cating and volatile oils of all kinds, and a 
request for descriptive m atter and inform a
tion concerning anything along this line 
w o n ’t obligate you in the least.

S. F BO W SER & COM PAN Y , Inc. 
Fort Wayne, Indiana

Sales Offices in All C enters and Representatives E veryw here
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Intensive Cultivation of the Local 
Field.

W ritte n  fo r th e  T rad esm an .
Undoubtedly the path of develop

ment for the average retail shoe deal
er lies in the direction of intensive, 
rather than extensive, cultivation of 
his local field. This is evident from 
the fact that the average retail shoe 
dealer’s trade has already approxi
mated the limits of extensive growth. 
For instance an exclusive shoe store 
of a certain sized city—put the pop
ulation at anything you like from 
twenty-five thousand to half a mil
lion people—will expect its customers 
to he, in the main, of the city. Be
yond the city it will not expect to 
draw its patrons—unless, indeed, it 
he an exceptional large and enter
prising concern, with a large annual 
appropriation for newspaper and 
other forms of advertising, wherein 
it hopes—and may reasonable expect 
—to interest and capture ouside 
trade. The small suburban shoe shop 
operates within a definite field. If 
there are, say, five thousand people 
in its suburb, the growth of its pos
sible patronage will grow extensively 
only as the suburb grows. And so 
the small town store, which has a 
mixed trade—townsfolk and country 
people—can naturally expect to reach 
people dwelling about so far out in 
the country; for somewhere out in 
every direction there is an invisible 
line where the pull of the shoe store 
in town A is counteracted or neutral
ized by the pull of a similar shoe 
store in town B, town C, etc. So the 
physical trade realm of the shoe store 
—no m atter how large or small the 
store, and no m atter where it is lo
cated—is definitely limited. Some
where there is a line beyond which it 
cannot hope to pass in attracting 
trade. Most stores, T verily believe, 
have just about reached the limit of 
their expansive or extensive develop
ment. There may be exceptions, of 
course, but I am speaking now in 
broad terms.

If this proposition is true, then the 
only remaining line of development 
is what we term intensive develop
ment. And everybody knows, in a 
way, what intensive cultivation of a 
field is. I t ’s where you spade deep, 
enrich the soil, alternate crops scien
tifically, aid nature in every conceiv
able way by artificial heat, moisture 
and the like, so that nature does 
through your intelligent co-operation 
nine or ten times as much as she 
would do without it. The American 
farmer is beginning to learn that the 
size and value of the crop—and es
pecially the annual net earnings of 
the year’s work—do not depend upon 
the number of acres. I t has taken

the truck gardeners, with old-world 
methods of utilizing space and forc
ing processes, to show our American 
farmers a few valuable tricks in culti
vating the earth’s surface. This plan 
of intensive cultivation is being ap
plied on a larger scale. The method 
can also be carried over and used by 
merchants in all sorts of different 
lines. But in a special sense it can, 
and ought to be, employed by retail 
shoe dealers.

To be real frank, which is most 
always the best way to be, shoe deal
ers of most of our communities—the 
large towns and cities alone excepted 
—have thus far merely scratched the 
surface. Beyond the actual present 
consumption of shoes, findings and 
footwear accessories, there is a vast
ly larger and ever so much more prof
itable potential realm of consump
tion into which shoe dealers may, and 
should enter. Only it’s up to them 
to do the entering. This business, as 
I have intimated, is latent and po
tential. It must be developed, culti
vated, made articulate. To do this 
requires insight, individual initiative, 
aggressiveness. It will require ex
ploitation, advertising, salesmanship 
and store efficiency. All of which 
will proceed on the absolutely correct 
assumption that the people of the 
average community are now demand
ing and consuming less than they 
ought to require and consume in the 
way of shoes, findings and footwear 
accessories.

In the larger towns and cities, as 
I intimated, the discrepancy between 
the present actual consumption of 
footwear and the amount that the peo
ple ought really to consume, is not 
so great as it is in the smaller com 
munitie% Nevertheless there is a 
decided descrepancy even in the 
larger towns and cities. W hich is 
only another way of saying that, no 
m atter where you are located, there 
is more business for your shoe store 
than you now enjoy. And the way 
you are to get it is to brush up on 
what I term intensive methods.

For instance it is a fact that many 
people—women as well as men, but 
men more than women—stint them
selves in the m atter of shoes more 
than in any other single feature of 
their personal attire; and this in 
spite of the fact that one’s footwear 
is one of the most im portant features

d itiÉ P  HONORBILT 
SHOES (

T H E  L IN E  O F EASY SALES

m m m w m

R. K. L. Star Line Shoes
The “All Solid“ School Shoe 

For Boys

No. 8390 Boys’—
Sizes 2% to 5H 

No. 8390V4 Y ouths'—
Sizes 12!4 to 2 

No. 8808 Little Gents’—
Sizes 8% to 12

School opens next month. Your trade will want 
good durable shoes for school wear. Be prepared 
for this business by having a full line of R. K. L. 
“ALL SOLID” BOYS* SHOES on your shelves. 
Lack of sizes will mean loss of sales. Order now. 

We carry them in stock—ready to ship.

Rindge, Kalmbach, Logie Company
Grand Rapids, Mich. i

Real Talking Points
The unusual interest which the trade is showing in this 

line of shoes— the repeat orders—the steadily increasing de
mand, all point to it  as the year's greatest trade winner. 
Progressive dealers everywhere consider the

Bertsch Goodyear Welt
shoe line as their best profit-maker. Because of its REAL 
VALUE this line offers more REAL TALKING POINTS than 
any other similar line offered you to-day- It w ill draw trade 
to you and make it  PERMANENT because it  has SATISFAC
TION built into it— it is attracting the attention of dealers 
everywhere.

You should investigate this line— it  is built for such 
trade as you sell. It w ill “ take”  at first sight with those 
particular customers who are hard to please.

They w ill at once see the style and service-giving 
qualities.

The BERTSCH is trade-puller and a satisfaction giver 
from first to last and its merits mean repeat orders.

HEROLD-BERTSCH SHOE CO.
Manufacturers of Serviceable Footwear GRAND RAPIDS, MICH.
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of his dress, whether viewed from the 
standpoint of appearance or health. 
Shoes that are perceptibly the worse 
for wear; shoes that have lost some
thing of their original shape through 
hard service, although they are not 
what you would call worn-out shoes; 
shoes that are still fairly good and 
yet passe—can very quickly kill the 
effect of the rest of one’s costume. 
This is so manifestly true, that one 
is never well dressed unless one is 
dressed well at the feet.

And different occasions call for dis
tinctly different types and kinds of 
footwear—provided1, of course, orne 
desires to comform at all to the re
quirements of good taste. Afternoon 
wear, street wear, evening wear, and 
all manner of special and occasional 
wear—all demand different sorts of 
shoes—and these for men, women 
and children. For instance, take the 
sensible and now almost universally- 
favored low-cut type of shoe for hot 
weather wear; one should have at 
least three pairs of low-cuts at a time 
in order to be prepared for every 
emergency—gun metals, tans and 
white oxfords. And if one is going 
off on a vacation, he will require 
still other kinds of shoes, depending 
upon the nature of his vacation. It 
it is a fishing trip on the lakes or 
in tlie mountains or Northern woods, 
he will want heavy, substantially- 
built shoes; if it is to some fashion
able watering place, sport shoes, 
dancing pumps and the like.

There are several good and sub
stantial reasons why people should 
have on hand a number of pairs of 
shoes at a time. In  the first place, 
there is the m atter of actual foot
wear economy. It has been proved 
by scientific tests that two pairs of 
shoes worn alternately will last long
er than two pairs of shoes of identical
ly the same grade worn a pair at a 
time, but worn continuously. Shoes 
get a chance to “rest.” They air out. 
The perspiration has a chance to dry. 
The lining is thus ventilated, and tha 
life of the shoe prolonged. Not only 
so, but this alternating of shoes is 
resting and refreshing to the feet. 
This is especially noticeable in hot 
weather. If people who have sensitive 
feet—and there are just lots and lots 
of people with sensitive feet—knew 
how refreshing it is to change their 
shoes, they would not go on suffer
ing as many of them do. W hy doesn’t 
the retail shoe dealer put them wise 
to this simple, practical little ex
pedient? The answer is, Some re
tail shoe dealers are doing that sort 
of thing. They are the fellows who 
see possibilities in the intensive de
velopment of their business. And 
they are going after more trade 
atnong the people who are already 
patrons of their shoes. Now it’s a 
fine thing to increase one’s shoe busi
ness 10, 25 or 40 per cent, in a year. 
And there are two ways of doing it.

First, get 10, 25 or 40 per cent, more 
customers this year than you had last; 
or—and this is the most practical 
method—sell your present customers 
10, 25 or 40 per cent, more merchan
dise than you did last year. In either 
case you get the extra profit on that 
percentage of increase in your trade.

Now in the m atter of findings and 
footwear accessories. I am sure there 
is no one who believes that we have 
anything like touched the hem of 
the garment of possibilities in these 
lines. How many of your customers 
have a pair of trees? How many of 
them have polishing brushes, let 
alone convenient polishing outfits? 
How many of your lady customers 
tree their slippers? Dp you sell ex
tra lace ties to the men who buy 
low-cuts? This is a day of prepared
ness. Are you utilizing the prepared
ness idea in pushing findings?

This intensive development of the 
retail shoe business of our country 
is the coming thing. You’d better 
hurry up and get in on it.

Cid McKay.

Commends the Tributes to the Late 
Mr. Barlow.

Omena, Aug. 21—T have read with 
the greatest pleasure Mr. Remington’s 
tribute to Mr. and Mrs. Barlow—the 
two dates are significant—they have 
continued to be what they appeared 
to be unto the end. Your splendid 
editorial also greatly interested me. 
You have for a generation been en
gaged in boosting good men—living 
or dead—the greatest possible serv
ice that can be rendered to the ethical 
standards of a community. If good 
men are lifted up and bad men are 
passed by silently or even with re
buke. the proper classification is made, 
the proper ideal established, the gold
en standard of truth, justice, courtesy 
and kindness is set up. and men—es
pecially young men—come up to the 
standard or try to. The reason you 
have so many sterling business men 
in Grand Rapids—out of all propor
tion as compared with other cities— 
is, I believe, this splendid standard 
you are continually setting forth. A 
man who is looking for standards 
finds them and follows them. Mr. 
Barlow was a good man to point men 
to. He was all there, all the time— 
straight, clean, intelligent, courageous 
and modest. “Blessed are the pure in 
heart, for they shall see God.” That 
is, they will have eyes clear enough 
to recognize and like God and all of 
His goodness.

I thank you for the further cour
tesy you have shown me in printing 
what words I had to say at the funer
al. Dan F. Bradley.

I t is a good thing to take counsel 
with other and wiser men in regard 
to im portant steps, but don’t be the 
vacillating kind of chap who is un
able to decide anything for himself.Schwartzberg & Glaser 

Leather Co.
Shoemakers and Shoe Store 
, Supplies
240 Pearl S t "Near the Bridge"

Both Phonos G rand Rapids, Mich.

“Brandau-Brand”
Service Shoes

FOR SHOP A N D  FARM
Manufactured by

Brandau Shoe Go. - Detroit, Mich.

School Days-School Shoes
Now is the tim e you w ant a full line of sizes in the 
right sty les of good shoes for the young people.

Our misses' and growing 
girls’ shoes have the trim , 
neat appearance th a t ap
peals to the eye of the 
particular miss, and the 
service th a t satisfies.

O ur stou t shoes for boys 
fit the feet as well as the 
eye, and are made to stand 
hard knocks.

W rite for our salesman to call, or let us send sam
ples and quote prices.

HIRTH-KRAUSE COMPANY
Hide to Shoe

Tanners and Shoe Manufacturers

G r a n d  Ra p i d s ,  M i c h i g a n

T h i s  O n e  is  G r a y  
The LATEST BATTLESHIP Gray

Clean as a Whistle 
Fine Kid 

Goodyear Welt 
No. 5253

at

O ther very  much up-to-date shades are 
“FIELD MOUSE BROW N” and BLACK 
and PEARL Combinations.
All are now in stock. Test them  out 
now, early, you will be pleased.

Samples sent

G r a n d  R a p i d s vS h o e  & T ^ u b b e r ( o .

The Michigan People Grand Rapids
We Lead in Specialties
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Indirect Help the Merchant’s Wife 
Can Give.

W ritte n  fo r th e  T rad esm an .
This is not saying that every mer

chant's wife should work in the store. 
There are excellent reasons why the 
married woman who has the care of 
a home and of small children should 
pause and consider before she de
cides to help directly, by her own 
regular and continued labor of 
muscle or brain, in making the liv
ing for the family. It is hard on her 
and bad for the work she does, to 
divide her energies between tw;o sep
arate and distinct fields of effort. 
She can not be efficient in both 
places. She is likely not to be efficient 
in either, and to fall into slack and 
hurried ways of doing things that 
are unsatisfactory to herself and to 
every one else concerned. She is 
neither a good housekeeper nor a 
good store helper, yet she labors un
der constant strain and in a few years 
may break down from overwork.

There is another phase to the m at
ter. It spoils some men to help them 
too much. They settle back and 
don’t try. A strong man in good 
health, w'ho feels that the whole re
sponsibility of financial maintenance 
rests on his shoulders, may make 
more by his own exertions than both 
he and his wife would make work- 
ig together. The shrewd, far-seeig 
wife at least gives her husband a 
good fair chance to demonstrate his 
ability to earn the livelihood, before 
she insists on putting her own shoul
der to the wheel. The old arrange
ment by which the husband makes 
the living and the wife keeps the 
home, has much to recommend it, 
despite many tendencies which in 
these days are urging women, m ar
ried as well as single, into the ranks 
of wage-earners.

So, whether or not a m erchant’s 
wife should help directly in the store 
is an individual question, to be de
cided by individual conditions and 
circumstances. But there are indi
rect ways in which every m erchant’s 
wife can render great assistance in 
her husband’s business. This indi
rect help he has a perfect right to 
expect. The man of average ability 
can hardly hope for success without 
it.

It means everything that a man 
shall be physically and mentally fit 
for his job. A well-ordered house
hold and a happy home life, regular 
meals of wholesome food properly 
cooked, sound sleep—and a man goes 
to his work at his best, and has am
bition and purpose. W ith a slattern
ly or ill-tempered wife, housekeeping 
at sixes and sevens, and hastily 
snatched meals, sometimes even pre

pared by himself, few men can main
tain more than low percentage of 
efficiency.

It is good for a man to have some 
tasks to do about the house, particu
larly if no help is hired; but bad for 
him to be loaded down with domestic 
cares. The wife who has health and 
strength should try  to do her part. 
In special emergencies both must be 
willing to make sacrifices. If the 
baby is sick, a considerate husband 
w'ill cheerfully be broken of his rest, 
and help in caring for the little one. 
But the kind of management is need
ed that reduces all illnesses, of chil
dren and grown-ups alike, to the 
minimum.

Perhaps it hardly needs to be said 
that the m erchant’s wife should keep 
her expenditures within the limit of 
what can be afforded, the same as 
if he were working on a salary. That 
his resources are somewhat elastic, 
that he can drain his cash drawer and 
let his unpaid bills mount up—proves 
a pitfall of ruin for many a dealer. 
Extravagant living sometimes is the 
direct cause of a bankruptcy. Being 
in business doesn’t justify a scale of 
living too high for the actual in 
come.

A wife should have the right mental 
attitude toward the store. To hear 
some women talk, you might think 
that a man who considers it neces
sary to attend closely to business is 
laboring under a delusion. He might 
just as well take things easy if only 
he would. Such misguided ones al
ways are ready to pull their husbands 
away from the store on every flimsy 
pretext that can be invented. There 
are other women, thriftily inclined, 
who never realize that a man may 
work too hard and apply himself too 
incessantly. The right kind of a wife 
knows that a store won’t just run it
self, and she puts business before 
pleasure. But she has her good man 
correctly sized up, and if she sees 
he is becoming over-strenuous, she 
persuades him to take needed rest 
and recreation.

A merchant’s wife helps or hinders 
by the way she treats customers in 
social life and wherever she may meet 
them. Naturally this counts most 
in a small village, where everybody 
knows everybody else, but even in 
very good-sized places it has an im
portant bearing. I have known wives 
who were models as home-makers 
and economists, who never could 
learn the value of a customer. They 
were cold and tactless and lacking in 
business instinct. Some go to the 
other extreme and commercialize all 
their friendships and work so openly for 
trade that they are dreaded by their 
acquaintances. The real help is ren-

ECZEMA also 
EXTERNAL CANCER

Treated by methods that make results we 
promise before you pay. Eczema cases may be 
treated by our method a t home when you know 
our hot compress system.

PU R IT A N  IN S T IT U T E , Incorporated  
77 Sheldon A ve. G rand Rapids, M ichigan

New Joy for the Palate

MAPLEINE
Flavoring

The outstanding qualities of 
Mapleine are in its delicious
ness and its universal use. 
Mapleine is used for every
thing—in Icings, Soft Drinks, 
Candies, Cakes, etc.
Your customers will be pleased 

Order from
L ouis H ilfsr C o.

1503 Peoples Life Bldg. 
Chicago, III.

‘ CRESCENT MFC. CO. 
Seattle. Wash.

DOUBLE YOUR MONEY 

P u t in a line of

PILLOWS
Get this Leader Assortment:

3 Pairs Leader Pillows @ $3.00
3 “ Boston “ @ 4.50
3 “  Special Geese Pillows @  6.75
3 “  XXB Pillows - @  9.00

12 Pairs for $19.00, in best grade 
ticking.

Grand Rapids Bedding Co.
Grand Rapids, Mich.

La rg e  10c, 15c and 25c 
Sani ta ry  G l a s s  P ack ag es

Nice Profit for Dealer

Sold by A ll W holesale G rocers 
See Q uotations in  G rocery  

P rice  C u rren t

Mr. Flour Merchant:
You can own and control your 

flour* trade. Make each clerk a 
“salesman" instead of an “order 
taker."

Write us to-day for exclusive 
sale proposition covering y o u r  
market for

Purity Patent 
Flour

We mill strictly choice Michigan 
wheat, properly blended, to produce a 
satisfactory all purpose family flour.

GRAND RAPIDS GRAIN &  
MILLING CO.,

Grand Rapids, Michigan

WHITE HOUSE
w WINELL-WIUGHTTCO. J

jOWBfc-̂ PUaUSrt 0»«M Wi i il 111 ftWMMOÖj

F ragran t—Delicious 
Satisfactory

frO A S T E P
ln 1 .2 . and 3-lb. 

sealed tin cans only. 
Never sold in bulk.

SUITS WHEN OTHERS DISAPPOINT

It s been a smashin’ good seller all summer—as evidenced 
by a steady stream of cars, loaded to the muzzle with "W hite 
House" leaving the factory yard. There's every indication 
tha t the close-at-hand autumn will drive ua pretty  hard to 
keep up with the insistent demand for more.

D W IN  EL L-W R IG H T CO . B O ST O N —C H IC A G O

Distributed at Wholesale by

JUDSON GROCER CO.
GRAND RAPIDS, MICHIGAN
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dered by the wife who is cordial to 
all well-meaning people, and who 
arouses no needless antagonisms.

In the m atter of reciprocity with 
other dealers, the wife’s discretion 
plays an im portant part. If the gro
cer buys dry goods of you, you must 
get at least a part of your supplies 
of him, even though you might prefer 
to take your money and go where you 
please. Of course there are cases 
Where the game isn’t worth the candle. 
You can’t employ a poor dentist or 
an unskillful physician just because 
he buys at your store. But when the 
objection is only a little inconven
ience or the foregoing small prefer
ence, don’t omit to reciprocate patron
age, and don’t grumble and feel 
abused because your husband wants 
you to do it.

The wife can assist in keeping 
friendly relations with the help. Have 
you ever noticed how some mer
chants’ wives are loved by all the 
helpers in the store, and how others 
are as cordially detested? The em
ployes never will stand for a haughty, 
stuckup, overbearing manner in the 
wife of the boss. On the other hand, 
heartfelt kindness and friendliness to 
the workers and their families, while 
it should be given from disinterested 
motives alone, does not fail to bring 
a large return in loyalty and zeal.

The wife who is the trusted con
fidante renders a great service, al
though she may never do an hour’s 
work in the store nor sell a dollar’s 
worth of goods. H er sympathy and 
encouragement are invaluable. She 
may be able to make excellent practi
cal suggestions for improving the 
service or enlarging the business. 
Simply talking over his plans with 
her may cause the merchant to see 
for himself the flaws in those which 
are not feasible. She may speak the 
effectual word of caution against un
due risks.

This interest in her husband’s busi
ness affairs, to meet his needs in the 
fullest measure, must be continuous 
and unfailing—as dependable as the 
appetizing meals which await his com
ing. And it must be a genuine in ter
est and manifested in a natural, spon
taneous manner. There is no man 
not a freak who will not respond 
gladly by giving his full confidence. 
But overzealous efforts in this line, 
spasmodic and short-lived and with 
the sense of duty too plainly in evi
dence, are apt to prove disappointing 
to both sides.

The wife who has her husband’s 
confidence must keep an absolutely 
discreet tongue, never divulging busi
ness secrets large or small, even to 
most intimate friends. Otherwise she 
would be a heavy handicap rather 
than a helper. Quillo.

Getting Helpful Suggestions From 
Customers.

W hat is the characteristic feature 
of your store service?

W hat is the one out-standing quali
ty that makes it different from other 
stores in the community handling 
similar lines?

Have you ever given this m atter 
any really serious thought?

Have you ever honestly tried to 
see your business as other see it?

Did you ever try to put yourself 
in the position of the customer, and 
then look yourself over?

These questions suggest a difficulty 
that becomes more apparent the more 
you dwell upon it: namely, the diffi
culty of getting a true perspective 
from the inside.

“Say, I wish you’d look my busi
ness over,” said a photographer friend 
of mine, who operates one of the 
largest and most profitable studios in 
the Middle W est, “and tell me frank
ly just what you think of it. I ’m 
afraid I ’m too close up to the propo
sition to see it as it is.”

My photographer friend realized 
very sensibly the difficulty of which 
I write.

But there are ways of getting at the 
facts in the case—provided one real
ly desires to get the facts.

You can, for instance, ask your de
partment heads to write out their 
ideas on the subject; or, better still, 
ask each of the clerks to commit his 
views to writing; or, best of all, take 
the public into your confidence, and 
get a symposium of views from the 
people who patronize your store.

Ask them how they are pleased with 
the lines, in general; with the style, 
quality, and price of the merchandise; 
with the service they receive; with 
the arrangement and display of the 
several lines; with the whole scope 
and spirit of the establishment.

Solicit constructive suggestions 
along the line of definite and prac
tical improvement.

In order to make it worth their 
while, work out some simple, feasible 
plan whereby some substantial re
ward will accrue to those making sug
gestions that are really valuable.

A unique and profitable advertising 
campaign can be worked up, ac
complishing the two-fold purpose or 
advertising your merchandise and at 
the same time calling out constructive 
criticism and practical suggestions, 
the latter of which alone may be worth 
the entire cost of the campaign.

W hat you want—or, at all events, 
should want—is a definite merchan
dising ideal that fits the popular mind 
and purse.

The parson who habitually shoots 
over the heads of his flock, isn’t get
ting anywhere; and the same thing 
may be said of the merchant who 
doesn’t cater advisedly to the require
ments of his trade.

After all, you know, your stov t  î.û 't 
your store, it’s the people’s store; 
and you ought to run it according to 
their ideas of what a store ought to 
be.

The people provide for overhead 
expenses, allow you a profit for super
intending the business for them, and 
then pay all the bills as they come 
in.

That being the case, they ought to 
have a voice in determining the kind 
of store their store is to be.

And that’s just the reason you 
ought to solicit their ideas.

Frank Fenwick.

A Philadelphia man earns a living 
by going around and waking people 
up at stated hours each morning. He 
should do a rousing business in that 
town.

cV I tR E A d y
F L A S H L IG H T S gg^
are equipped with the wonderful |
EVEREADY Tungsten Batteries—
a distinct advance over any other Us
battery which has been used with ; 1
flashlights. These batteries have {§1
a remarkable length of life -  and at Ü
the same time are very compact n
and economical. 1
EVEREADY Flashlights give real 
satisfaction and help build up con- 1
fidence in the store that sells them.
Write us today for full information. m
C. J. LITSCHER ELECTRIC ip p

COMPANY | IWholesale Distributors
41-43 S. Market St. Grand Rapids |

G rand Rapids 
Store F ix tu re  Co., Inc.

Better equipped than ever to 
“outfit” your store with new or 
used floor or wall cases, scales, 
cash registers, coffee mills, refrig
erators and soda fountain supplies.

T h e Place, 7 Ionia A ve., N . W .

Signs of the Times
Are

Electric Signs
Progressive merchants and manufac

turers now realize the value of Electric 
Advertising.

We furnish you with sketches, prices 
snd operating cost for the asking.

THE POWER CO.
Bell M 797 Citizens 4261

WEBB ACADEMY
(Incorporated)

You can save from twenty to thirty per cent in time in this school. 
R EG U LA R  COURSES—College Preparatory , G ram m ar, Interm ediate, P rim ary . 
SPECIA L COURSES—G erm an, French, Latin, Spanish, O ratory , Voice. E locution, 

Physical C ulture, Defective Speech, Piano. Violin, B ookkeeping, Business C orrespond
ence, Penm anship, Civil Service, Private T u to ring , Practical Dressm aking.

Call Citizens Phone 9281 o r w rite W m. E. W ebh, D irector

B & B Ice King
Refrigerators and 

Refrigerator Counters
For th e  G rocer and M arketm an 

Absolutely the finest produced. Sold on easy monthly

Beauty, 
Durability, 
Economy, 
Efficiency, 
Safety and 
Satisfaction.

None Better at 
Any Price

Ligonier Refrigerator C o.
210 Cavin Street Ligonier, Indiana

payments. Send for free catalog No. 38.
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Make Your Window Space Pay You 
Dividends.

W ritte n  fo r th e  T rad esm an .
Here is a business proposition that 

most merchants sense in a sort of 
hazy way, but that some fail to clear
ly consider.

W hat you pay for store rent isn't 
paid for so much ground on which the 
store is built, or for so much floor 
space, or for so much window dis
play. I can go out into the suburbs 
of Carisford and rent for $8 a month 
a brick store handsomer and larger 
and better in very way than a frame 
shack on Main street which would 
cost me $50 a month.

The difference in price is due sole
ly to the difference in location. I t’s 
the location that makes the suburban 
store dear at $8 a month and the 
Main street store cheap at $50. That 
is, the location will make the Main 
street store cheap at $50 a month if 
the merchant co-operates with his lo
cation.

Carrying the proposition a step 
further, out of that $50 a month the 
merchant pays $8 for floor space and 
ground space, and the remaining $42 
for his frontage on the best business 
street in the city—in other words, 
for his store window and the crowds 
which pass and which may be tempted 
to come in.

I t’s up to the individual merchant 
to make that store front worth the 
$42 which it is costing him.

O f course, it is or may be costing 
him considerably more than that: 
but I have taken a small store to 
bring out the point which is just as 
true of the best located store in New 
York or Chicago.

I asked a merchant once what form 
of advertising he considered the most 
profitable.

“Our very best advertising.” he 
said, “is window display. And,” he 
added, “it’s the cheapest.”

He had not figured out the financial 
side of the proposition as we have 
just done. To him, the six inches of 
space he used in the local daily rep
resented a monthly outgo of $10 cash 
or thereabouts, while the show win
dow was something which cost him 
nothing. He had it there, and might 
as well use it and make it attract 
business. Nevertheless, he was work
ing along the right line in a practical 
sense, for he filled that window with 
punchful displays—the sort of dis
plays that made the passerby halt

suddenly and take at least a second 
look.

Merchants handle their window dis
play advertising with varying degrees 
of efficiency, and, naturally, they get 
varying results. The merchant who 
declares that window displays aren’t 
worth bothering with probably doesn’t 
bother enough with his. As a gen
eral rule displays are subject to vari
ation in the human quantity. A good 
display may he staged and then a 
poor one; good displays may be put 
on almost uniformly, but left until long 
after they have lost their pulling pow
er: displays may be changed with 
businesslike frequency and regularity, 
but for all the good they do might 
just as well be left indefinitely. This 
last statem ent is perhaps too far- 
reaching: I have rarely seen a win
dow display that didn’t pull business. 
The fact remains, however, that a 
good many displays that pull a cer
tain amount of business could pull 
double, treble or quadruple the 
amount if the window dresser put 
more work and thought into them 
(and, in some instances, less goods).

Therein lies a frequent failing. The 
window trimmer decides to put on a 
washing machine display. He lugs 
a washing machine into the window, 
puts on a price card, and hangs up 
some posters. T hat’s good as far as 
it goes: but it could go further. One 
merchant put on a washday window. 
He showed the machine and the 
wringer in operation, a cloth half run 
through the wringer. He showed 
soap, and a patent clothes reel with 
clothes hanging from it, and a clothes 
basket, and all the little details that 
go to make up a complete wash-day 
equipment. And his show card had 
this slogan:
W e’ll Make Blue Monday Bright 

Monday For You.
“You!” in this instance may have 

been the passer-by who stepped into 
the store and said to the nearest 
clerk: ‘ “Send that whole outfit right 
up to my house.” “You!” as the 
average passer-by saw it was himself. 
The appeal was strong, and it was 
direct, to the individual.

Paints lend themselves very readi
ly to window display. I t is fatally 
easy to pile a lot of paint cans and 
color cards in a window and make 
them look pretty good. Often this is 
done, and usually it produces some 
results. As a m atter of fact, the ad
vertising material furnished by the 
paint manufacturers is so good and 
so shrewdly designed that it would 
be a mighty poor dealer who couldn’t 
produce some results with it.

Yet there are lots of opportunities 
in paint display for the injection of 
originality, or for the adaption of

ideas already utilized by dealers in 
other places. The original ideas must 
be worked up by the window trim 
mer or hardware merchant himself. 
Often they’re the simplest little 
things. A clerk, told to get up a 
paint display, put in the usual cans 
and the usual color cards. Then he 
got a piece of painted board, pretty 
well w eatherbeaten; and he repainted

Reduces Fire Insurance 
Rates

Will Not Ignite from Flying 
Sparks or Brands;

Sold by
All Lumber Dealers

H. M. Reynolds Asphalt Shingle Go.
''O riginators of the Asphalt Shingle” 

Grand Rapids, Mich.

“Blizzard” Ensilage Cutters

CLEMENS & GINGRICH CO.
D istributors for Central W estern  States

1501 W ealthy St. Grand Rapids, Michigan

Foster, Stevens & Co.
Wholesale Hardware

157-159 Monroe Ave. :: 151 to 161 Louis N. W.

Grand Rapids, Mich.
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half of it, three glossy, hard, sub
stantial, beautiful coats, and he put 
the board in the very center of the 
display, and with it a show-card that 
asked:

Does Your House Look Like 
This or This?

That stunt was original with the 
first man who did it, and there are 
still lots of places where it hasn’t 
been tried. I t ’s a very simple thing, 
yet it just hits the passer-by between 
the eyes, so to speak—makes him 
stop and look—and think.

That's what a good window display 
ought to do for every person who 
sees it—it ought to make him think. 
But, more than that, it ought to make 
him think in the direction of the 
goods the merchant is trying to sell. 
Not perhaps of the goods themselves, 
primarily, so much as of the results 
they will produce for him.

Here and there a window trimmer 
says, “A window display must a t
tract attention” and he builds his 
display with no other end in view. 
H ere’s a familiar instance. A mer
chant puts a cage of rabbits or a hen 
and half a dozen chicks in his show 
window. Such a display will gather 
a crowd in a deserted village. I’ve 
never known it to fail to block the 
sidewalk in the deadest sort of town.

Yet as a display the rabbits or the 
chicks must fail because they don’t 
lead on to the goods the merchant has 
to sell, or the results he can produce 
for you if you buy something from 
him. For instance, the chick display 
would be logical and effective if it 
were coupled with a showing of grit

and oyster shell, poultry regulator, 
chick food or something of that 
sort. I t might emphasize a display 
of poultry netting or something else 
in poultry accessories. But if you 
use your chicks to attract attention 
to such lines, beware the further pit- 
fall of using unhealthy, droopy-look- 
ing chicks. They attract attention to 
the display, but they spoil the ulti
mate effect.

Putting punch into your window 
displays is largely a m atter of put
ting thought into the preliminary 
work. It will pay the window trim 
mer in the hardware store to know 
thoroughly the goods he is to adver
tise. It will pay him to know in
dividual customers, and learn of odd 
or unusual stunts which have been 
done with everyday devices lie is 
selling. Then it will pay him to keep 
track, through the trade papers, of 
what other window trimmers are do
ing to advertise hardware lines. 
After that, it is up to him to adapt 
what he knows and to think out new 
ideas for catching the eye and con
vincing the customer. For in win
dow display both these things are es
sential to successful work.

Victor Lauriston.

Right of B rother to Use His Own 
Name.

Battle Creek, Aug. 21—The rights 
of brothers to use the name “Kel
logg” in the manufacture and sale 
of breakfast foods, candy and sur
gical apparatus will come up for ju
dicial determination following a suit 
instituted in the Calhoun Circuit 
Court by Dr. J. H. Kellogg against 
his brother, W. K. Kellogg, the Kel

logg Toasted Corn Flake Co., the 
W. K. Kellogg Cereal Co., and other 
allied interests of W. K. Kellogg and 
his son, J. L. Kellogg.

The suit, filed through Attorney 
Ira A. Beck, representing Dr. Kel
logg, seeks to have his brother and 
nephew restrained from shipping corn 
flakes outside the United States, 
from selling toasted bran flakes un
der the name of Kellogg, from bring
ing harassing suits in other states, 
from using the secret and confidential 
processes of making foods devised 
by Dr. Kellogg, and from making 
candy and surgical apparatus under 
the name Kellogg, and the suit also 
asks for an accounting of the profits 
made from the business, and seeks 
damages.

Attorney Beck states that the suit 
is started because W. K. Kellogg 
made a brutal and uncalled for a t
tack on Dr. Kellogg in the Supreme 
Court of New York when the Kel
logg Toasted Corn Flakes Co. sought 
to prevent by injunction the Kellogg 
Food Co. from selling prepared foods 
or goods of the same kind as the 
Toasted Corn Flake Co. made. The suit 
included flaked cereal foods, candy, 
confections and beverages, packed in 
cartons and bearing the name of Kel- 
logg.

Dr. Kellogg succeeded in having 
the first New York suit dismissed 
because the Kellogg Toasted Corn 
Flake Co. had not complied with the 
laws of New York as a foreign cor
poration. Later a second suit was 
brought, and in the suit just started 
in Circuit Court the Kellogg Food Co. 
and Dr. Kellogg asks that the bring
ing of this kind of suit be stopped.

The bill just filed here sets up 
that W. K. Kellogg and John L. Kel
logg have recently organized the Kel
logg laboratories, and the Kellogg 
Candy Co. for the purpose of com
peting with Dr. Kellogg and "pirat
ing” h’s business by putting up in
ferior foods under the Kellogg name.

A history of the food business is 
given in the bill, telling how Dr. 
Kellogg started in 1873, and that W. 
K. and John L. have both been as
sociated with him in the management 
of this business.

Particular complaint is made against 
the Toasted Bran Flakes put out by 
the Kellogg Food Co. after Dr. Kel
logg had put out a food of this de
scription.

This is not the first m isunderstand
ing over the use of the name Kellogg. 
A similar suit was started against 
Dr. Kellogg several years ago. bui 
after the case had been heard in Cir
cuit Court, a settlement was reached 
whereby, it is said, the Kellogg 
Toasted Corn Flake Co. paid Dr. 
Kellogg $10,000 for the right to sell 
Hakes under the name Kellogg in the 
United States, and a working agree
ment was drawn so both companies 
could continue in business. The viola
tion of this agreement by W. K. Kel
logg is the occasion of the present 
litigation.

To Hold Food Show in November.
Bay City, Aug. 21—The (irocers 

and Butchers' Association, at their 
meeting last Thursday evening, made 
further arrangements for the pure 
food show which will be held in this 
city this winter under the auspices of 
the Association. It was decided to 
hold the event in the armory from 
November 14 to 18 inclusive. A com
mittee composed of M. L. DeBats, 
Adolph Blanchard, Charles Schmidt, 
E. \V. Funnel, John Staudacher and 
William List was named to look after 
the details of the show. It will be 
their duty to secure the exhibitors. 
It is planned to secure as many job
bers and manufacturers of food ar
ticles as possible.

E. C. Schultz was elected President 
of the organization to fill the vacancy 
caused by the resignation of the for
mer official. Adolph Blanchard was 
elected Vice-President.

S /w e jr . afternoon sep. i  o
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H otel “Don’ts* Endorsed by Com
mercial Travelers.

At the convention of the Grand 
Council of Wisconsin, U. C. T., the 
following list of “don’ts” was endors
ed and recommended to the consider
ation of members when visiting 
hotels.

1. Don’t forget that the hotel is 
conducted for the accommodation of 
its guests, and that you can do your 
share in assisting to make it a most 
desirable stopping place for your fel
low guests.

2. Don’t forget that the proprietor 
respects the washes of his guests, and 
that he in return should receive the 
same consideration from them.

3. Don't forget that the proprietor 
will be glad to co-operate with you, 
and that it is your duty to make 
known to him your legitimate wants 
while a guest in his hotel.

4. Don’t forget that your careless
ness or that of another may detract 
from the welfare of the hotel, and 
thus mar the pleasure and comfort 
of other guests.

5. Don't forget that personal hy
giene is an im portant factor, not only 
in safeguarding your own health, but 
in protecting the health of others as 
well.

6. Don't forget to acquaint your
self with the hotel rules and regula
tions adopted by the State Board of 
Health for the safety and comfort 
of hotels which have the full force 
and effect of law'.

7. Don’t forget that loud talking, 
noises or other disturbances about the 
hotel during the sleeping hours are 
objectionable to the proprietor and 
those who desire to rest.

8. Don’t expectorate on the floor. 
Use cuspidors or other receptacles 
provided.

9. Don’t forget to do your part 
in assisting to keep the toilet or 
privy used by you in a sanitary con
dition.

10. Don’t throw waste or rubbish 
into the toilet, or urinal, which may 
clog the sewer pipes.

11. Don’t forget that fresh air is 
essential in your sleeping room, and 
that it can be adequately ventilated 
by raising the bottom and lowering 
the top of the wundow an inch or 
more, according to wreather condi
tions. Such a method will result in 
a sufficient circulation of air.

12. Don’t forget that plumbing in 
your sleeping room must not be sub
jected by you to frost. Windows 
near radiators should not be left open 
in extremely cold weather.

13. Don’t use towels or bedding 
for shining shoes.

14. Don’t use washbowls or water 
pitchers for toilet purposes.

15. Don’t use drinking water 
glasses or drinking w’ater pitchers for 
preparing medicine for local applica
tion.

16. Don’t conceal soiled clothing 
or rubbish of any kind in the dresser 
drawers in your sleeping rooms.

17. Don’t forget to locate exits 
to fire escapes before retiring.

18. Don't forget to take all pre
cautions against the possibility of cre
ating fire.

19. Don’t find fault with the serv
ice rendered without sufficient cause.

20. Don’t find fault to servants, 
report directly to management.

21. Don't kick to your fellow trav
eler concerning unsatisfactory hotel 
conditions, make your complaint di
rectly to the proprietor.

22. Don’t leave dirty water stand 
in bowls or pitchers.

23. Don’t write addresses or phone 
numbers on bedroom walls.

24. Don't deface any hotel prop
erty.

25. Don’t strike matches on walls 
or furniture.

26. Don’t waste hotel stationery.
27. Don’t fail to stamp mud or 

snow off of feet before entering hotel.
28. Don’t forget that you can do 

your share and make it possible to 
secure desirable conditions sought by 
all concerned.

29. Don’t forget that closet seats 
are provided with hinges, and that 
it is your duty to take every precau
tion to keep them from becoming 
soiled.

Ray of Hope For Flint.
Flint, Aug. 21—After being handi

capped by wretched hotel service and 
inadequate hotel accommodations for 
years, this city now seems likely to 
have a hotel in the near future w'hich 
will be worthy of our coming 
metropolis. The Statler family has 
obtained an option on an entire block 
of land in the business center of the 
city and has under consideration the 
purchase of the property and the im
mediate erection of a first-class hotel 
—something which Flint has never 
yet possessed.

And many a man has spent his life 
in making a reputation—and the o th
er half in trying to live it down.

The Hotel Geib
Eaton Rapids, Mich.

L. F. GEIB. P ropr.

AMERICAN PLAN

Artesian Water Steam Heat 
$2 Per Day

Sample Room in Connection

T H E  R A T H B O N E  
HOUSE A N D  CA FE

Cor. Fulton and Division

It's  a good place to  stay and a good 
place to  eat. Y ou have serv ice  w hen  
you  w ant it.

If yo u  w ill try  us o u t once w e’ll 
m ake things so  com fortable fo r you  
tha t yo u ’ll com e again soon.

Snyder’s R estaurant
41 N o rth  Ionia A ve.

4 D oors N o rth  of T radesm an

Special Dinners and Suppers 25c

Hofei Hermitage
John Moran, Mgr. 

E U R O P E A N  P L A N  
Grand Rapids, Mich.

Rates without bath 50, 75 and $1.00  

Rates with bath $ 1.00 and $1.50 
per day

CAFE IN  CONNECTION

At  Harbor Springs, Mich.
T he

E m m et H ouse
is a good place to stop

Open all year $2.00 per day
Now under management of Will 
Cartwright, you will be treated 
right. Come on Fishing, the 
Perch are biting.

OmmoOmani

Im er
H  H aiti S I m

W ith Show er J l 5̂

N S
WIRE Son 
RESERVATION 

A Hotel to which a man 
rnay send hit family

A memorandum carefully prepared, 
covering the salient features of an 

agreement, will make it possible to close 
a deal of any magnitude by Long Dis
tance Telephone.

Get your facts and figures before you; 
ask the other party to put them down as 
you give them to him, and when this is 
done and you both agree—what more is 
there to do? And think of the short time 
it takes. That’s

The Telephone Way

Michigan State Telephone Company
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T H E COUNTY FAIRS.
In the newspapers and in various 

public places announcements are be
ginning to appear about agricultural 
fairs to be held here, there and yon
der. Some start out the latter part 
of this month and the first of next 
will see them in full force. Most of 
them are really very interesting events 
and occasions, having a deservedly 
large patronage. Of course, every 
county has a fair and a good many 
of the larger towns have made it an 
established custom. One of the di
rect and positive benefits is that it 
affords an opportunity for the people 
from miles around to meet and have 
a social time together, looking over 
the various attractions, having an out
ing and getting a day of pleasure. It 
is a good thing for them to get away 
from their work and as well to meet 
each other socially, exchange ideas 
and opinions, even perhaps as they 
descend to what is commonly re
ferred to as gossip. I t  is interesting 
for the mothers to know how many 
of the neighbors’ children have had 
the measles and for the men to learn 
that some one has paid the mortgage 
on his farm or bought a  few more 
acres.

Aside from the strictly pleasurable 
and enjoyable features, a m atter of 
very large importance and one which 
might easily be made more of is the 
exhibition of farm stock, products, 
etc. The size of the premium Is not 
so im portant as the number of entries 
there are in the contest to get it. The 
ribbon accords the distinction and the 
honor. I t is really a very substantial 
accomplishment to have raised the 
best horse or cow, to have made the 
best loaf of bread or a cake and to 
have stood first in any competition. 
The point of value comes in prom ot
ing more intelligent work and in
culcating a desire for improvement 
all along the lines. I t may take a 
little more time and attention to raise 
the best, but in the end it is profitable. 
W ell enough is not sufficient for real 
success in farming or any other ac
tivity. The strife all the while should 
be for a steady gain and improvement, 
a greater excellence, getting closer to 
perfection. The competitive feature 
of the fairs is the one which deserves 
to be encouraged and out of which 
the most substantial good will come.

News of Michigan Banks.
Munising—The F irst National Bank 

of Alger County recently completed 
tw enty years of public service in and 
for the people of Munising and Alger 
county. In  commemoration of that 
event the Bank has recently distrib
uted handsome booklets entitled “Al
ger County and Munising. Michigan.”

Saginaw—A t a meeting of the di
rectors of the newly-organized Sagi
naw T rust Company, August 30 was 
fixed as the date for a meeting of 
the stockholders of the company, at 
which, it was announced the capitali
zation of the company will be in
creased. The present capitalization 
is $150,000 and although definite fig
ures were not obtainable, it is be
lieved that that will be at least 
doubled.

Benton H arbor—Officials of the 
Benton H arbor State Bank face ar
rest for violation of a city ordinance. 
They engaged workers to cover the 
entire mileage of city sidewalks with 
stencil signs in black ink. Indignant 
protests from women who soiled 
their dresses and whose children dir
tied frocks was the chief cause of 
action against the officials.

Lansing—D. E. Bates, President of 
the Industrial Exchange Bank of this 
city, 32 years of age, is said to be 
the youngest bank president in Mich
igan. Bates is Secretary-Treasurer of 
the Reo Motor Car Co., and of the 
Reo M otor Truck Co.

Marquette—John W hiting, of South 
Hampton, Mass., who has made his 
home in Marquette fo t several years, 
has been arrested on a charge of ob
taining money under false pretenses, 
preferred by the Marquette National 
Bank. I t is alleged that W hiting 
passed a check for $100 at the M ar
quette National Bank a few days ago, 
which, when sent to a bank at South 
Hampton for collection, was returned 
with the inscription “no funds” w rit
ten across it. W hiting has attracted 
some attention here because or sev
eral peculiarities, one of which, his 
habit of going w ithout a hat even in 
the dead of winter, made him well 
known to all Marquette people. W hit
ing is a draughtsman of some ability. 
He has thoroughly explored the coun
try  in this section of the Upper Pen
insula, and has made accurate maps 
of some parts of the country. His 
map of Presque Isle is considered to 
be one of the best ever drawn. He 
is a great believer of out-of-door life. 
Last w inter he took several long 
snow-shoe trips and this summer he 
has been traveling extensively on a 
motorcycle. For some time he camp
ed near Presque Isle, sleeping on the 
beach w ithout shelter except his 
blanket.

Liquidating Company Wanted.
The most urgent need of the Grand 

Rapids m arket at this time is a liquid
ating company which can take hold 
of a mercantile stock—such as the 
Fair Store stock, for instance—and 
handle it solely with an eye to secur
ing the largest possible returns for 
the creditors. The corporation should 
be headed by a man with adamantine 
will and sturdy determination—keen 
enough to detect the tricks of wily 
bankrupts and strong enough to 
stand up against the machinations of 
those who would dissipate the assets 
and swell the liabilities of a business 
in liquidation.

Public Menace.
The “Vote for Leland” ford auto

mobile which has been on the streets 
of Grand Rapids for some days should 
be suppressed by the police. I t is 
handled by a reckless driver who is as 
foul of mouth as he is careless in the 
manipulation of the machine. W heth
er the vagaries of the driver are due 
to liquor, inexperience or utter reck
lessness, the Tradesm an is not fully 
informed, but the combination is a 
menace to the peace of the city and 
the comfort and safety of respectable 
drivers.

Late State Items.
Dowagiac—Simon Oakum, shoe 

dealer, was married Aug. 20 to Mrs. 
Mollie O’Linic at the home of her 
sister, at Cassopolis.

Eaton Rapids—Ira McArthur has 
sold his cigar stock and lunch busi
ness to Clayton Dernier, who will 
continue the business.

East Jordan—The East Jordan Cab
inet Co. is planning the erection of a 
modern plant to replace the one re
cently destroyed by fire.

Elwell—Dr. Thomas J. Tenney, 
formerly of Hastings, has engaged 
in the drug business in connection 
with his medical practice.

Marion—H. C. Pritchard and T. A. 
Bamborough have organized the 
Pritchard & Bamborough Paint Co. 
to manufacture a patent paint suitable 
for use on all kinds of material.

Leroy—C. Alfred Johnson has sold 
his potato warehouse to the Miller 
Michigan Potato Co., of Grand Rap
ids, for which corporation Mr. John
son will buy potatoes during the 
season.

Battle Creek—C. F. Hicks has sold 
his drug stock to Goodale & Baxter, 
who will continue the business at the 
same location, 70 W est Main street. 
This store will be conducted inde
pendently of the chain of stores own
ed and conducted by the Helmer- 
Goodale Drug Co., of which company 
Martin H. Goodale is a member.

D etroit—Extensive remodeling of 
the six-story brick building at 14-16 
Gratiot avenue is stipulated in a lease 
of the premises just taken by A. E. 
W ood & Co., manufacturers of ladies’ 
hats and millinery supplies. The lease 
is given by H. L. Bowles & Co., own
er of the property and is for ten years. 
The rental for the entire period is 
understood to amount to close to 
$200,000. The same lessees formerly 
occupied the premises, but, owing to 
a fire in April this year, the firm was 
obliged to take other quarters. The 
building is to receive an entirely new 
front of white tile. A large addition 
is to be constructed in the rear and a 
thorough remodeling is to be given 
each of the floors, the work including 
new elevators, plumbing and heat
ing systems. The work is to be start
ed April 1, 1917, when the lease of 
the present tenant terminates. A. E. 
W ood & Co. will occupy with their 
millinery business, one-third of the 
first floor, the basement, the addition 
that is to be constructed and all of 
the floors above the first. I t is under
stood that H. L. Bowles & Co. will 
occupy the remaining two-thirds of 
the first floor with a lunch room.

Automobile Thief Arrested.
John T. Loomis, whose manage

ment of the M otor M art in this city 
recently resulted in a fiasco, is under 
arrest at D etroit charged with steal
ing an automobile belonging to 
George Osting, of Grand Rapids, who 
was on a tour a t the time. Loomis 
was apprehended and arrested at I th 
aca, where he was about consum mat
ing a sale of the stolen machine for 
$400 and a ford. He confessed to hav- 
ing previously sold a stolen machine 
in Lansing for $600 and another stolen 
machine in Chicago for $815. All of 
the stolen machines were 6 cylinder

Buicks. The proceeds of his steal
ings were mailed each time to Holden 
Joslin, 123 Home avenue, Grand Rap
ids. The latter is given in the direc
tory as President of the Ripley Corset 
Co. He is the man who promoted the 
Coronet Corset Co. in this city some 
years ago and obtained stock sub
scriptions by false representations.

Could Afford To Give Away Ford 
Cars.

The reduction in the price of ford 
touring cars from $440 to $360 is to 
be followed by similar reductions 
each year until the price is a flat $100, 
according to a statem ent recently 
made by an attache of the general 
offices of the ford establishment. The 
present factory cost of a ford is about 
$86, including tires. The sale of re
pairs now amounts to quite as much 
as the sale of cars; in fact, the manu
facturer could afford to give ford 
cars away if the purchaser would 
bind himself to purchase all his re
pair parts of ford agents. A Grand 
Rapids ford owner has expended $119 
in purchasing repairs for his machine 
so far this year. He has had no ac
cidents, the purchases representing 
nothing but parts which he has been 
compelled to replace by new devices 
in order to keep the machine going.

Butter, Eggs, Poultry, Beans and 
Potatoes.

Buffalo, Aug. 23—Creamery butter, 
extras, 31c; first, 2S@30c; common, 
26@27c; dairy, common to choice, 
23@2S; poor to common, all kinds, 
20(r?22c.

Cheese—No. 1 new, 17@17j4c; 
choice 16@16i4c.

Eggs—Choice, new laid, 30c; fancy 
hennery 34@36c.

Poultry (live) — F owls, 16'@lSc; 
broilers, 19@22c; old cox, 13@14c; 
clucks, 17@18c.

Beans—Medium, $5.75; pea, $5.50, 
Red Kidney, $6.00; W hite Kidney, 
$6.00; Marrow, $6.25.

Potatoes—$3.251@l$3.50 per bbl.
Rea & Witzig.

British newspapers voicing a sus
picion that the Germans are respons
ible for the rising price of wheat 
might look into the record of the 
Society of Equity, a body of N orth
western farmers boasting wide mem
bership, which is appealing to the 
Dakotas, Minnesota, and neighboring 
states to hold the wheat crop until 
a price of $1.60 per bushel can be ob
tained for it. I t is not likely that the 
society is German-officered, and it is 
far from likely that it will have any 
effect in keeping the wheat in gran
aries. Since their experience with 
certain prophets in the first days of 
the war, who asserted that $2 wheat 
would be the logical sequel of the 
closing of the Dardanelles to Russian 
exports and of small crops in certain 
other parts of the world, the farmers 
will hardly be misled by visions of 
inflated returns. Some have hinted 
that the talk of $2 wheat at that time 
was begun by interests eager to save 
themselves from a flood of wheat at 
the markets, who persuaded many 
farmers to hold their product until 
the opportunity for the most favor
able prices had passed.

Louis W ingier has engaged in the 
grocery business at Moseley. The 
W orden Grocer Company furnished 
the stock.
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Michigan Board of Pharmacy. 
P re s id e n t—E. T . B oden, B ay  C ity. 
S e c re ta ry —C harles S. K oon, M uskegon. 
T re a s u re r—G eorge F . S nyder, G rand  

R apids.
O th e r M em bers—L eo n ard  A. Seltzer, 

D e tro it; E llis E . F a u lk n e r, D elton.
N ext M eeting—G rand  R apids, Nov. 21, 

22 and  23.
Michigan State Pharmaceutical Asso

ciation.
P re s id e n t—C. H . Jo n g e jan , G rand

R apids. _ ,
S e c re ta ry —F . J .  W h ea to n , Jackson . 
T rea su re r—Jo h n  G. S tek e tee , G rand  

R apids. .  _
N ex t A nnua l M eeting—G ran d  R ap ids, 

J u n e  19, 20 a n d  21, 1917.

Michigan Pharmaceutical Travelers’ As
sociation.

P re s id e n t—F re d  L . R aym ond, G rand  
R apids. _  _

S e c re ta ry  and  T re a s u re r—W a lte r  S. 
L aw ton , G rand  R ap ids. ______ __

d r u g  s t o r e  c o m p e t i t i o n .

How Far the Grocery Trade Should 
Tolerate It.

At the annual convention of the 
New York Retail Grocers’ Associa
tion, in Ithaca this week, one of the 
chief subjects to be discussed will be 
the encroachments of the drug store 
chains on the legitimate field of the 
retail grocer; especially that form of 
the movement known as the “one- 
cent sale.” Evidently the Association 
will pass resolutions condemning such 
manufacturers as place their goods 
in the hands of such druggists, and 
how much further the resolutions will 
go cannot be foretold.

There isn’t the slightest basis for 
blaming the grocers for their feelings 
in m atters of this kind, but there is 
a good deal of ground for criticising 
the remedies which associations some
times adopt in the hope of bringing 
about reform. For instance, it is ag
gravating for a grocer to find a drug 
store selling food products at any 
price; especially so at prices which 
are actually lower than the retailer 
can purchase them from the manufac
turer, let alone the jobber.

I t is not very good judgment for a 
manufacturer to so allow a minority 
of retailers to handle his products as 
to cause friction and dissatisfaction 
on the part of the great majority, and 
it would seem that a reasonable pre
sentation of such considerations 
would persuade a manufacturer to dis
continue questionable practices. If 
retailers wouldf firmly stand up for 
their own interests and refuse to h an 
dle goods with which they were dis
satisfied, most manufacturers would 
speedily come to a decision as to 
which side of the distributive field 
they would train on; for there isn’t 
much doubt that the mass of retail
ers are of far more distributive value 
to a manufacturer than a few price 
cutting drug stores, however much 
tem porary advertising value they may 
have.

Now, why, in the name of common 
sense, should a wholesale grocery 
house refuse to sell goods to a legiti
mate retail drug store; least of all, 
sugar, which it uses in a wide variety 
of ways entirely within the realm of 
drug stores? But suppose it had sold 
sugar to a drug store, or, canned 
foods, or fly paper, or vinegar, or 
lemons or anything else? W hat m at
ters it to the jobber—or reasonably to 
the retail grocer—what the general 
line of merchandise sold in a store 
is, so long as that store is a legiti
mate competitor of the bulk of his 
customers. He might properly ques
tion his right to sell the grocer’s cus
tom er—for it deliberately robs the 
latter of the right to sell the m er
chandise he bought to be sold again 
—but why he can sell one retailer and 
not another, is greatly open to ques
tion.

Everyo' 2 likes fair play, and so 
long as ¿he grocer is unfairly dealt 
with—as he is in the m atter of cut 
prices or when the man he buys from 
sells his competitor at preferential 
prices—he will have sympathy from 
the outside world as well as in the 
craft. But when he undertakes to 
draw sharp lines between different 
retailers he is going somewhat afield 
from his rightful function. As fairly 
say that the retail stores on the north 
side of the street shall be in one class 
and those on the south side in an
other, and because a manufacturer 
sells one he must not sell the other. 
Or let the decree go forth tha t there 
shall be no more grocery stores in 
town. Complaints based on such logic 
are £~eatly different from the black
list.

T hat it is aggravating cannot be 
denied, but it is not for an associa
tion, or even legislation, to say that 
the grocery store of to-day may not 
sell drugs to-morrow or vice versa. 
There is no distinct line of groceries 
as against drugs, so far as storekeep
ing merchandise goes; the same arti
cle in some cases may be both. Be
cause a wholesaler or a manufacturer 
of an article handled by both sells it 
to both is by no means unfair trad
ing, although the way he sells it and 
allows it to be resold may be very 
distinctly so.

The average food product manufac
turer usually counts on a possible 
350,000 retailers as his outlet, but if 
he finds that another 100,000 drug
gists can also sell his goods shall he 
be estopped from letting them do so? 
A certain food product manufacturer 
of the w riter’s acquaintance who had 
been for years tied down to the 350,- 
000 retail grocers recently went into 
another line of manufacture, some
what along the line of confectionery,

and found that about 800,000 retail 
shops of various kinds were handling 
the product. Just because something 
less than half of them happen to be 
grocers, shall he refuse to sell candy 
stores, or drug stores, or peanut 
stands, or vending machines, or any
thing else that can help him get his 
goods to the consumer?

There are doubtless very practical 
limits within which a retailer can di
versify his lines, but practicability will 
settle the m atter without much outside 
guidance. For any one of the factors 
to take the position that one group 
of retailers and not another may han
dle a product is going rather further 
than any self-respecting manufactur
er will follow. And if the grocer does 
not relish being turned down, he will 
prudently “stick to his last.”

But any action by retailers based 
on their supposed “rights” are likely 
to be alike ineffective and silly. For 
instance, it would be absurd to take 
action based on an idea that a prod
uct may be sold in “grocery” stores 
and must not be in “drug” stores. 
There is nothing unfair about that 
proposition whatever, although there 
may be a great deal of question as to 
the prudence of selecting any given 
line of distributers.

Just what is a “drug” store is rap
idly becoming a widely controversiea 
question. Nor is it less difficult to 
decide just what is a grocery store. 
A certain well-known and successful 
grocer once declared to the w riter thai 
groceries were anything he chose to 
sell over his counters and it mattered 
little to him w hether he was called 
a grocer or a confectioner, or a fruit
erer, or a hardware dealer, or a bak
er; in fact he sold goods which were 
properly to be classed within all these 
lines. And the same thing is equally 
true of m ost grocers. To an extent 
they are druggists and pharmacists; 
just as the druggist nowadays sells 
beverages, books, stationery, candy, 
canned foods, photographic supplies 
and hundreds of things not at all re
lated to the pharmacal craft.

And yet, out in St. Louis, the Presi
dent of the Local Retailers’ Associa
tion, at a recent meeting, reported 
that he had brought to the attention 
of a wholesale house a charge that 
they were selling sugar to drug storey 
stating that the grocers did not mind 
so much the fact of selling sugar as 
the possibility of selling canned 
goods, etc., which was apt to follow 
and, thereupon, the head of this house 
had informed him that he was not 
aware of the practice, but would see 
that it was stopped a t onec.

Sometimes a soft answer gives one 
a reputation for being mushy.

Greedy Surgeon Got His Pay. 
Velpeau, the great French surgeon, 

successfully performed a serious op
eration on a little child. The mother, 
overjoyed, called at the surgeon’s of
fice and said

“Monsieur, my child’s life is saved 
and I do not know how to express my 
gratitude to you. Allow me, however, 
to present you this pocketbook em
broidered by my own hands.”

The great surgeon smiled sarcastic
ally. “Madame,” he said, “my art is 
not merely a m atter of feeling. My 
life has its necessities, like yours. Al
low me, therefore, to decline your 
charming present, and to request 
some more substantial rem uneration.” 

“But, monsieur,” asked the woman, 
“what rem uneration do you desire?” 

“Five thousand francs.”
The lady quietly opened the pocket- 

book, which contained ten notes of 
one thousand francs each, counted 
out five of them and, politely hand
ing them to the amazed physician, 
retired with the remainder.

No Cause For Penalty.
An irate female person, kept wait

ing in a drug store for a prescription 
while the clerk was busy fixing up 
chocolate sodas for a couple of nice 
girls, wrote to the editor of a news
paper asking if she could collect dam
ages. The editor didn’t know, so he 
referred the question to the religious 
editor, who said; “Yes, if she could 
show that the clerk was thus engaged 
on sundaes, otherwise no.”

There’s nothing like being ready 
when opportunity knocks.

“ Should quickly be found 
When the stork comes around.

F«r Sal« by  all W holesale Druggist*

“The End of Fire Waste”,

C O M PLETE A PPR O V ED

Automatic Sprinkler Systems

Installed by

Phoenix Sprinkler & Heating Go.
Grand Rapids, Mich Estimates Free Detroit, Mich*

115 Csmpin Are. 909 Hammond Bldg’
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Holiday Goods
-------------------  a n d  -------------------

Staple Sundries
Q U R  line of samples representing the above will be 

on exhibition in our own show room in Grand 
Rapids on and after September 1st. Those of our cus
tomers who have visited our Sundry Department in 
the past will know what to expect when we say that 
our line is a better selected and more comprehensive 
and well balanced line than we have ever shown be
fore. We shall have all the conveniences and facilities 
for taking care of our visiting buyers promptly and 
well. We desire to say, however, that orders placed 
with us early, we can give better satisfaction upon 
than those that come to us later.

Our Mr. F. L. Raymond who has been with us for 
years is in charge of this line and you will receive 
further notice from us asking you to make dates so 
we may give you prompt and first class service.

Hazeltine & Perkins Drug Co.
Wholesale Druggists Grand Rapids, Michigan

DUTCH MASTERS 
SECONDS

Will stimulate your trade. Handled by all jobbers.

G. J. JOHNSON CIGAR CO., Makers 
GRAND RAPIDS

WHOLESALE DRUG PRICE CURRENT
Prices quoted are nominal, baaed on market the day ot issue

Acid»
B oric  (P ow d.) . . 17© 25
Boric (X ta l)  . . . . 17© 25
C arbolic  ............... . 8 20 85
C itric  ..................... . 81 0 85
M u ria tic  .............. 3© 7
N itric  ................... 8% © 15
O xalic ................. . 80 0 90
S u lphu ric  ............. . 3© 7
T a r ta r ic  ............. . 82© 85

Ammonia
W ate r , 26 deg . ... 8 0 12
W a te r , 18 deg. ... 5 % 0 9
W a te r , 14 deg. ... 4%© 8
C arb o n ate  ........... 13 0 16
C hloride ............. 10 0 25

Balsams
C opaiba ............... 1 0001 40
F ir (C an ad a) . . 1 2501  60
F ir  (O regon) . . 40 0 50
P e ru  ................... 4 5004 75
Tolu ........................ 600 80

* Berries
Cubeb ................. 70 © 75
F ish  ...................  15 ©  20
Ju n ip e r  ............... 8 &  15
P rick ley  A sh . . . .  © 30

Bark*
C assia  (o rd in ary ) 2 5 0  30 
C assia  (S aigon) 90<h>l 00 
E lm  (pow d. 35c) 30© 35
S a ssa fra s  (pow. 35c) © 30
Soap C ut (pow d.)

35c .......................  23© 25

Extract»
Licorice .................  38© 40
Licorice pow dered  50© 55

Flower»
A rn ica  ...............  1 00(g)l 10
C ham om ile (G er.) 9501  10 
C ham om ile  (R om ) 55© 60

Gum»
A cacia, 1st .........  60© 65
A cacia, 2nd ........ 5 0 0  55
A cacia, 3rd ......... 4 5 0  50
A cacia, S*orts . . .  3 5 0  40
A cacia, pow dered  40© 50
Aloes (B arb . P ow ) 30© 40
A loes (C ape P ow ) 2 0 0  35
A loes (Soc. Pow .) 4 00  50
A safo e tid a  _ 1 0001  10
A safoe tlda , Pow d.

P u re  ...............  l  1501  25
U. S. P . Pow d. 1 3 0 0 1  50

C am phor ............... 7 2 0  80
G uaiac  ................... 40 0  45
G uaiac , pow dered  50© 55
K ino  .......................  7 0 0  75
Kino, pow dered  . .  7 5 0  80
M yrrh  ...................  0  40
M yrrh , pow dered  0  50
O pium  ............. 12 75013 00
Opium , powd. 14 2 5 0  14 60 
O pium , g ra n . 14 2 5 0  14 60
Shellac  ................... 35© 40
Shellac, B leached  4 0 0  45

T ra g a c a n th
No. 1 .....................  ©3 50

T ra g a c a n th  pow der 2 25 
T u rp en tin e  ........... 10© 15

Leaves
B uchu .................  1 7501  85
B uchu, pow dered  1 8502  00
S’age, bulk .............  67© 70
Sage, 14s loose . .  72© 78 
Sage, pow dered  . .  55© 60
S enna, A lex  ......... 5 5 0  60
S enna, T in n ...........  42© 50
S enna, T inn . pow. 5 0 0  55 
U va U rsi ............... 18© 20

Oil»
Alm onds, B itte r ,

tru e  .............  15 00015 25
Alm onds, B itte r,

a rtif ic ia l ......... 7 0 0 0  7 25
Alm ouds, Sw eet,

t ru e  ................. 1 2 5 0 1  50
Almouds, Sw eet,

im ita tio n  ........... 6 5 0  75
A m ber, c rude  . .  2 0 0 0  2 20 
A m ber, rec tified  3 0003  20
Anise ................... 2 0002  25
B erg am o n t . . . .  8 0 00  8 20
C a jep u t ............. 1 3501  60
C assia  ...............  2 2502  60
C as to r ................. 1 4 0 0  1 55
C ed ar L ea f ___  1 2501  40
C itrone lla  .............  9001  20
Cloves ................. 1 85 0  2 00

C ocoanut ...............  200  25
Cod L i v e r ........... 6 4006  50

C otton  Seed . . .  1 1501 25
C ro ton  ............... 1 5 0 0  1 80
C upbebs .............  4 2504  50
E igeron  ............. 1 7502  00
E u ca ly p tu s  . . . .  1 0001  25 
H em lock, p u re  . . . .  0 1  00
J u n ip e r  B errie s  10 00 0  10 20 
J u n ip e r  W ood . .1  5 0 0 1  75
L ard , e x tra  ...........9601  05
L ard , No. 1 ........... 85 0  95
L av en d e r F low . 5 0 0 0  5 20 
L avender, G a r’n  1 2501  40 
L em on ............... 2 0 0 0  2 25
L inseed , boiled, bbl. © 76 
L inseed , bid. le ss  81© 86
L inseed , raw , bbl. ©  75 
L inseed , raw , le ss  80 0  85

M u sta rd , tru e , oz. ©1 80 
M u sta rd , a r tif il  oz. 0 1  65
N eatsfo o t .............  8 5 0  95
Olive, p u re  . . . .  2 50 0  3 50 
Olive, M alaga,

yellow  ........... 1 6001  75
Olive, M alaga,

g reen  ............... 1 6 0 0  1 75
O range, S w eet . .4  00 0  4 20 
O riganum , p u re  . .  ©2 50
O riganum , com 'l 0  75
P en n y ro y a l . . . .  2 2 5 0  2 50 
P ep p e rm in t . . . .  3 0 0 0  3 25 
Rose, p u re  . .  12 00014 00 
R osem ary  F low s 1 5001  75 
Sandalw ood, E .

1........................... 9 5 0 0 9  75
S assa fra s , t ru e  1 2501  45 
S a ssa fra s , a r t lf l’l 5 0 0  60
S p ea rm in t ......... 2 75 0  3 00
S perm  .....................  9501  05
T a n sy  ...................  3 5 0 0  3 75
T a r, U S P  ........... 30© 40
T u rp en tin e , bbls. 051%  
T u rp en tin e , le ss  5 6 0  61

W in te rg reen , tr .  5 50 0 5  75 
W in te rg reen , sw eet

b irch  ............... 4 00 0  4 25
W in te rg reen . a r t  3 00 0  3 20 
W orm seed  . . . .  3 6 0 0  4 00
W orm w ood . . . .  4 00 0 4  25

P o tassiu m
B ic a r b o n a te ___  1 90 0  2 00
B ich ro m a te  ........... 6 0 0  65
B rom ide  ............. 1 75 0  2 00
C arb o n ate  ......... 1 60 0 1  75
C hlora te , x ta l an d

pow dered  ......... 5 7 0  60
C h lo ra te , g ra n ’r  6 2 0  65
C yanide ...................  4 0 0  50
Iod ide ............... yi 300.4 40
P e rm a n a g a n a te  2 1502  25 
P ru ss ia te , yellow  ©1 50 
P ru ss ia te , red  . . .  ©4 50
S u lp h a te  ...................  0 1  10

Roots
A lkanet ................... 9001 00
Blood, pow dered 20© 25
C alam us ................. 7503 00
E lecam pane , pwd. 15 0 20
G entian , powd. 38 0 45
G inger, A frican ,

pow dered  ........... 2 0 0 25
G inger, J am a ic a 3 0 0 35
G inger, J am a ica ,

pow dered  ........... 30© 35
G oldenseal pow. 6 5007 00
Ipecac, powd. . .3 2503 50
L icorice  ............. 312%© 55
Licorice, powd. . . 28© 35
O rris, pow dered 30© 35
Poke, pow dered 20© 25
R h ubarb  ................. 7 5 0  1 00
R hubarb , powd. 7501 25
R osinw eed. powd. 25 0 30
S arsap arilla , H ond.

ground  ............... 5 5 0 60
S a rsa p a r illa  M exican,

g round  ...............  2 5 0  30
Squills ................... 3 5 0  40
Squills, pow dered 4 0 0  60
T um eric , powd. 1 30  20
V alerian , powd. 7 0 0  75

Scads
A nise ...................  2 0 0  25
A nise, pow dered  0  25
Bird, I s  .................  © 10
C an a ry  ................... 8© 12
C araw ay  ...............  2 5 0  30
C a r d a m o n ........... 1 8002  00
C elery  (40) ............. 28© 35
C oriander ........... 10 0  18
Dill ...........................  2 0 0  25
F en n e ll ................. ©  75
F lax  .......................  5% ©  10
F lax , g round  . . .  6% © 10
F oenugreek , pow. 8 0  10
H em p .....................  8 0  12
Lobelia ................... 4 0 0  60
M usta rd , yellow  2 2 0  30 
M u sta rd , b lack  . .1 9 0  25 
M usta rd , powd. 2 2 0  30
P oppy  ................... 0  40
Q uince ............... 1 0001  25
R ape .....................  1 0 0  15
S abad illa  ............... 4 0 0  50
S abad iila , powd. . .  © 40
Sunflow er ............. 7© 10
W orm  A m erican  0  25
W orm  L ev an t . .  1 5 0 0  1 76

Tinctures
A conite .................
Aloes .....................
A rn ica  .................
A safoe tida  ...........
B elladonna .........
Benzoin .................
Benzoin Com po’d
B uchu ...................
C an th a rad ie s  . . .
C apsicum  .............
C ardam on ..............
C ardam on, Comp.
C atech u  ...........
C inchona .............
C olchicum  ...........
C ubebs .................
D ig ita lis  ...............
G en tian  ...............
G inger ...................
G uaiac  ...................
G uaiac , A m m on.
Iodine ...................
Iod ine, C olorless

Ipecac ................... © 76
Iron, clo.................  © <0
K ino .....................  © SO
M yrrh  ...................  0 1  05
N ux V om ica . . . .  © 70
O pium  .................  ©3 50
Opium . C apm h. © 90
Opium , D eodorz’d 0 2  75
R hubarb  ............. © 70

Paints

L ead, w h ite  d ry  10 010%  
Lead, w h ite  oil 10 010%  
O chre, yellow  bbl. 1 0  1% 
Ochre, yellow  less 2 0  5
fu«y ................. 2%0 5
R ed V en e t'n  bbl. 1%© 4
R ed V en et’n  less 1% © 5
Verm illion. A m er. 25© 30
W hiting , bbl...............  ©1 45
W h itin g  ............... 2 0  6
L. H. P . P repd . 1 6001  70

t>i . * ty*» utji. , .  {Q/ ¿ j
B lue V itriol, less  14© 20 
B ordeaux M ix R st 8© 10 
H ellebore, W hite

pow dered  ........... 35© 40
In sec t P ow der . .  3 0 0  50
Lead, A rsen a te  10% © 16 
Lim e an d  S u lphu r 

Solution, gal. . .  15© 
P a r is  G reen  . . .  37%© u

M iscellaneous
A cetan a lid  .............  9001  00
A Ium ...........................  9 0  12
Alum, pow dered and

g ro u n d  ................. 11© 15
B ism uth , S u b n i

t r a te  .................  3 8004  00
B orax  x ta l  or

pow dered  ............. io©  15
C an th a rad e s  po 2 00012  00
Calom el ................1 9 5 0 2  00

C apsicum  ............. so© 36
C arm ine  .............  6 ¿ 0 0 7  00
C assia  B uds . . . .  © 40
Cloves .....................  30© 36
C halk  P rep a re d  . .  6© 8%
Chain P rec ip ita te d  7© 1 u
C hloroform  ........... 65© 73
L niorai r iy d ra te  2 0002  26
C ocaine ...............  5 4o©5 60
Cocoa B u tte r  . . . .  60© 70
•Joins, lis t, less 70%
C opperas, bbls........... © 2
C opperas, le ss  . .  2% © 7
C opperas, powd. . .  4© 10
C orrosive Sublm . 1 85@1 90 
C ream  T a r ta r  . . . .  50© 55
C u ttle  bone ............. 45© ad
D ex trin e  ............... 7© 10
D over’s  P ow der . .  ©2 60 
E m ery , a ll Nos. 6© 10
E m ery, pow dered  5 0  8
E psom  S aits , bbls. ©  2% 
E psom  S alts , less  3© 7
E rg o t ...................  1 2 6 0 1  60
E rg o t, pow dered  2 7 50  3 00 
F lake  W h ite  . . . .  1 5 0  20 
F o rm ald eh y d e  lb. 1 5 0  20
G elatine  ................1 0 0 0 1  10
G lassw are, fu ll c&sss 80% 

G lassw are, le ss  70% 
G lauber S a lts  bbl. © 1%
G lauber S a lts  less 2©
Glue, brow n 13© 18
Glue, b row n grd. 12© 17
Glue, w h ite  . 15 0 26
Glue, w h ite grd . 1 5 ^ 20
G lycerine . . . 43© 56
Hops ............. 4 60 «0
H ops ............. 450 60
iodine ........... . . .  5 6805 91
Iodoform  ...........  6 7806  94
Lead A ce ta te  . . . . 2 0 0 25
L ycopdium  . . . . 4 0004 25
M ace ..................... 850 90
M ace, pow dered 9501 00
M entho l ............. 4 0 0 0 4 20
M orphine ........... 6 3006  66
N ux V om ica . . . . 20 0 25
Nux V om ica pow. 0 : •
P epper, b lack  pow. © 35
P epper, w h ite  . . . . .  © 40
Pitch , B urgundy • ■ 0 15
Q u assia  ................ . 12© 15
Q uinine, 5 oz. c an s  @ 85
R ochelle S a lts  . . . 43 0 50
S acch arin e  oz. . . ©1 60
S’a it P e te r  ........... 32© 35
Seid litz  M ix tu re  . . 36© 40
Soap, g reen  ........ . 20© 25
Soap, m o tt c as tlle  12@ 15
Soap, w h ite  cas tile

case  ................... 0 8 00
Soap, w h ite  cas tlle

less, p e r b a r  . 0 85
Soda A sh ........... 4 % 0 10
Soda B icarb o n ate 2%© 6
Soda, S a l ............. 1940 5
S p ir its  C am phor & 75
S u lp h u r ro ll . . . . 2% © 6
S u lp h u r Subi. . . 3 0 7

T a m a rin d s  ........... . 15 0 20
T a r t a r  E m e tic  . . . .  0 80
T u rp en tin e  V en. 3 0003 25
V an illa  E x. p u re 1 00 0 1 50
W itch  H aze l . . . . 6501 00
Zinc S u lp h a te  . . . 1 0 0 16
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled 
at market prices at date of purchase.

ADVANCED
Cheese
Flour
Evaporated Peaches 
Rolled Oats 
Bulk Starch 
Some Soaps 
Sardines

DECLINED

Index to Markets
By Columns

Col

A m m onia  . .  
A xle G rease

B
B aked  B ean s  .................  J
B a th  B rick  .....................  l
B lu ing  ...............................  J
B re a k fa s t Food ...........  i
B room s .............................  j
B ru sh es  ...........................  *
B u tte r  Color .................  1

C andles ...........................  ,  1
C anned  Goods .............
C a tsu p  .............................  ‘
C heese .............................  ,
C hew ing G um  ............... ®
C hocolate  .........................  ,
C lo thes L in es  ............... "
Cocoa

A M M O N IA
12 oz. ovals, 2 doz. box 1 60

A X L E  G R EA SE  
Frazer's

lib . wood boxes, 4 doz. 3 00 
l ib . t in  boxes, 3 doz. 2 35 
3%!b. t in  boxes, 2 dz. 4 25 
101b. palls, p e r doz. . .6  00 
151b. pails , p e r  doz. . .7  20 
251b. pails, p e r  doz. ..12  00

B A K E D  B E A N S
No. 1. p e r doz.......... 45@ 90
No. 2, p e r doz. . .  95@1 40 
No. 3, p e r doz. . .  1 35@1 75

B A T H  B R IC K

C lam s
L ittle  N eck, 1 lb. . . .  

C lam  Bouillon
B u rn h a m ’s
B u rn h a m 's
B u rn h a m ’s

% Pt. 
p ts . . 
q ts . .

. . . .  2 
. A • • 3 
......... 7

P a ir  ..........
Corn

85 @
1 00@1 

@1
Good .........
F a n c y  . . . .

1 25

90

No.
No.

E nglish 95
B L U IN G  
Jen n in g s ’ 

C ondensed P e a r l  B lu ing

C ocoanut .........................  |
4

5. 6
Coffee 
C onfections
C rack e rs  .............
C ream  T a r t a r  ...............  *

Sm all, 3 doz. box . . . .  1 
L a rg e , 2 doz. box . . . .  2 

F o lge r's
S um m er Sky, 3 dz. cs. 1 
S u m m er Sky  10 dz bbl 4

85

1 75
2 90
3 10

D ried F ru its

E v a p o ra te d  M ilk ......... ®

F a rin aceo u s  Goods . 
F ish in g  T ack le  . . .  
F lav o rin g  E x tra c ts  
F lo u r  and  F eed  . . .  
F ru i t  J a r s  ...............

G e la tin e  .........................  J
G ra in  B ag s ...................  7

H e rb s  .............................. ‘
H ides  an d  P e lts  ........... 8
H o rse  R ad ish  ...............  8

Ice  C ream  .......................  8

B R E A K F A S T  FOODS  
A petizo, B iscu its  . . . .  3 00 
B ea r Food, P e tt i jo h n s  2 13 
C racked  W h ea t 24-2 2 90 
C ream  of R ye, 24-2 . .  3 00 
Q u ak er Puffed  R ice . .  4 25 
Q u ak er P uffed  W h e a t 3 45 
Q u ak er B rk fs t B iscu it 1 90 
Q u ak er C orn  F la k e s  . .1  75 
W ash in g to n  C risp s  . .  1 85
W h e a te n a  .....................  4 50
E v a p o r’ed S u g a r C orn  90
G rape  N u ts  ............... 2 70
S u g a r C orn F la k e s  . .  2 50
H olland  R u sk  ............. 3 20
K rin k le  Corn F la k e s  1 75 
M ap l-F lake , W hole

W h ea t .........................  3 60
M inn. W h e a t C erea l 8 75 
R alsto n  W h e a t Food

L a rg e  18s .................  2 25
R alsto n  W h t Food 18s 1 45 
R oss’s  W hole  W h ea t

B iscu it .......................  2 70

Je lly  ...............
J e lly  G lasses

M
M acaron i .........................  |
M apleine .........................  8
M eats , C anned  .............  9
M ince M ea t .....................  ■ |
M olasses ...........................  |
M u sta rd  ...........................  8

N u ts

Olives ..........................
P

P e a n u t B u tte r  .........
P e tro leu m  P ro d u c ts
P ick les  .........................
P ip es  .............................
P la y in g  C ard s  ...........
P o ta s h  .........................
P ro v isio n s  ...................

R ice . 
Rolled

8 8 8 8 8 8 8
...................................  9
O a ts  .....................  9

8
S alad  D re ss in g  .............  9
S a le ra tu s  .............................  9
S a l S oda .............................  9
S a lt ........................................ 9
S a lt F is h  ...........................  9
Seeds .................................. 1®
Shoe B lack in g  .............  10
Snuff .................................  J®
Soda .................................. J®
Spices ...............................  JO
S ta rc h  .............................. 1®
S y ru p s  ...........................  1®

T
T ab le  S auces  .................... 1®
T e a  ......................................... 10
T obacco  ............. 11. 12, 13
T w in e  .................................  13

Saxon W h e a t Food . .  2 80 
S h red  W h e a t B iscu it 3 60
T risc u lt,  18 ............... .. 1 80
P illsb u ry ’s B es t C er’l 1 35 
P o s t T o as tie s , T -2  . .  2 60 
P o s t T o as tie s , T -3  . .  2 70 
P o s t T a v e rn  P o rrid g e  2 80

BROOMS
F a n c y  P a rlo r , 25 lb. 
P a rlo r , 5 S tr in g , 25 lb. 
S ta n d a rd  P a rlo r , 23 lb.
Com m on, 23 lb .............
Special, 23 lb ................
W arehouse , 23 lb ...........
Com m on, W h isk  . . . .  
F an cy , W h isk  .............  1 40

B R U S H E S  
Scrub

Solid B ack , 8 in. .
Solid B ack, 11 in 
P o in ted  E n d s  ........

F ren ch  P eas  
M onbadon (N a tu ra l)

p e r doz.......................... 1 75
G ooseberries

2, F a i r  .....................  1 35
2, F a n c y  ...............  2 50

H om iny
S ta n d a rd  ...................

L o b ste r
% lb ..............................
% lb ............................
P icn ic  F la t  ............

M ackerel
M usta rd , 1 lb ...........
M usta rd , 2 lb ...........
Soused, 1 % lb. . . .
Soused, 2 lb ...............
T om ato , 1 lb .............
T om ato , 2 lb ...........

M ushroom s
B uttons , % s .........
B u ttons, I s  .............
H otels, I s  ...............

O ysters
1 lb ...............
2 l b ...............

P lu m s
P lu m s .....................  90@1 35

P e a rs  In  Sy rup  
No. 3 c ans , p e r  doz. . .1  50 

P eas
M arro w fa t . . . . . .  90@1 00
E a rly  J u n e  . . . .  1 10@1 25
E a r ly  J u n e  s if td  1 45@1 65 

P each es
P ie  .......................  1 00@1 25
No. 10 s ize  c an  p ie  @3 25 

P ineapp le
G ra ted  ........... 1 75@2 10
Sliced ...................  95@2 60

P um pk in

C H E W IN G  GUM 
A dam s B lack  J a c k  . . . .  62
A dam s S ap p o ta  ...........  65
B eem an 's  P ep s in  .........  62
B eech n u t .........................  62
C h ic le ts  .........................  1 33
C olgan V iolet C hips . .  65 
C olgan M in t C hips . . . .  65
D en ty n e  .............................  62
D oublem in t .......................  64
F la g  S p ruce  ...................  59
H esh ey  Gum  ...................  48
J u icy  F r u i t  .....................  64
R ed R obin  .......................  62
S te r l in g  G um  Pep . . .  62
S te rl in g  7 -P o in t .............  62
S p ea rm in t, W rig leys  . .  64 
S p ea rm in t, 5 box ja r s  3 20 
S p ea rm in t, 6 box ja r s  3 85
T ru n k  S pruce  .................  59
Y u catan  .............................  62
Zeno .................................... 64
S m ith  B ros. G um  ........... 62

CH OCO LA TE 
W a lte r  B ak e r & Co.

G erm an ’s  S w eet .............  24
P rem iu m  ...........................  35
C a raca s  .............................  28

W a lte r  M. L ow ney  Co.
P rem iu m , % s ...................  35
P rem iu m , % s .................  35

C L O T H E S L IN E
P e r  doz.

M cL aughlin’s  XXXX 
M cL aughlin ’s  X X X X  

package  coffee is  sold to  
re ta ile rs  only. M all a ll o r 
d e rs  d ire c t to  W . F . M c
L augh lin  & Co., Chicago. 

E x tra c ts
H olland . % gro. bxs.
F e lix , % g ross ...........
H um m el’s  foil, % gro. 
H u m m el’s  tin , % gro.

No. 40 T w is ted  C otton  1 
No. 50 T w isted  C o tton  1 
No. 60 T w is ted  C otton  1 
No. 80 T w isted  C o tton  2 
No. 50 B ra ided  C otton  1 
No. 60 B ra ided  C otton  1 
No. 80 B ra ided  C o tton  2 
No. 50 S ash  C ord . . . .  2 
No. 60 S ash  C ord . . . .  2
No. 60 J u te  ...................
No. 72 J u te  ...................  1 10
No. 60 S isa l .................  1 00

G alvanized  W ire  
No. 20, each  100ft. long  1 90 
N o. 19, each  100ft. long 2 10 
No. 20, each  100ft. long 1 00 
N o. 19, each  100ft. long 2 10

COCOA

Cove,
Cove,

@25 
. @40 
. @34

@ 75 
@1 40

B a k e r’s  ........... . .  39
C leveland . . . . . .  41
C olonial, % s . .  35
Colonial, % s . . .  33
E p p s  ............... .. 42
H e rsh e y ’s, % s ............. . .  32
H e rsh e y ’s, % s . .  30
H u y le r ........... . .  36
Low ney, % s . . .  38
Low ney, % s . .  37
Low ney, % s . .  37
L ow ney, 5 lb. c an s  . . . .  37
V an  H o u ten , % s . . . . . .  12
V an  H o u ten , % s . . . . . .  18
V an  H o u ten , % s ----- . .  36
V an  H o u ten , I s  ........... . . 6 5
W a n - E ta  , . . . . .  36
W ebb  .............. . .  33
W ilber, % s . . .  33
W ilber, % s . . .  32

95 
. 15 

85 
L 43

C O N FEC TIO N E RY  
S tick  C andy P a ils

H orehound  ...................  11
S ta n d a rd  .......................  H
S tan d a rd , sm all ......... 12
T w ist, sm all ............... 12

C ases
Ju m b o  ...........................
Jum bo , sm all ...............  12
B ig S tick  .......................  11%
B oston S u g a r S tick  . .  15

Mixed C andy
P a lls

B roken  ...........................  11
C u t L oaf .......................  12
F ren ch  C ream  ............. 12
F an cy  .............................  14
G rocers ...............................  8
K in d e rg a rte n  ...............  12
L ead er ...........................  11
M onarch  .........................  11%
N ovelty  .............................  12
P a r is  C ream s ................  13
P rem io  C ream s ............  17
R oyal . .  .........................  10
Special ...........................  10%
V alley  C ream s ............. 15
X  L  O ................................ 8

Spec ia lties
P a ils

A uto  K isses  (b a sk e ts ) 13 
B onnie B u tte r  B ite s  . .  17 
B u tte r  C ream  C orn . .  15 
C aram el B on B ons . .  15
C aram el D ice ................  13
C aram el C ro q u e tte s  . .  14 
C ocoanut W affles  . . . .  14
Coffy Toffy ..................... 15
N a tio n a l M in ts  7 lb t in  20
E m p ire  F udge  .............  15
Fudge, W a ln u t ............  16
F udge , F ilb e r t  ............. 15
F udge , Choco. P e a n u t 14 
F udge . H oney  M oon . .  15 
Fudge. W h ite  C en ter 15
F udge , C h erry  ............. 15
Fudge. C ocoanut . . . .  15 
H oneysuck le  C andy . .  16
Iced  M aroons ............... 15
Iced G em s ....................... 15
Iced O range Jellies  . .  13 
I ta lia n  Bon B ons . . . .  13
Je lly  Mello ..................... 13
AA L icorice D rops

5 lb. box ...............  1 25
L ozenges, P ep  ............. 14
L ozenges. P in k  ............  14
M anchus .........................  14
M olasses K isses, 10

C O C O A NU T

F a ir  . .  
Good . 
F an cy  
No. 10

4 75 
4 50 
4 00 
3 75
3 25
4 75 1 10

Stove
No.
No.
No.

No.
No.
No.
No.

75 
, 95 

85

90
1 26 
1 75

B U T T E R  COLOR  
D andelion , 25c size  . .

C A N D L E S
P araffine , 6s .................
P araffine , 12s

2 00

Raspberries
S ta n d a rd  ...............  @

Salmon
W arre n s , 1 lb. T a ll . .  2 30 
W arre n s , 1 lb. F la t  . .  2 45
Red A lask a  ___  1 85@1 95
M ed. R ed A la sk a  1 40@1 45
P in k  A la sk a  ........... @1 20

Sardines
D om estic, % s ...............  3 25
D om estic, % M u sta rd  3 25 
D om estic, % M u sta rd  3 25
F ren ch , % s ................... 7@14
F ren ch , % s ...............  18@23

Sauer K rau t
No. 3, c an s  ...................  8®
No. 10, c an s  .................  2 30

Shrimps
D unbar, I s  doz......................1 25
D unbar, l% s  doz............ 2 40

Succotash
F a ir  .......................  @*®
Good .......................  @J 52
F a n c y  ................. 1 25@1 40

Strawberries
S ta n d a rd  ...................
F a n c y  .........................

Tomatoes
Good

95 
2 251 20

Vinegar 13
W

W ick ln g  ...........................  13
W oodenw are  .................  13
W rap p in g  P a p e r ......... 14

Y
Y e as t C ake ...................  14

7
_________ ____  _____  7%
W ick in g  .......................  20

C A N N E D  GOODS 
Apples

3 lb. S ta n d a rd s  . .  @ 9 0
No. 10 .....................  @2 75

Blackberries
2 lb .........................  1 50@1 90
S ta n d a rd  N o. 10 @5 25

Beans
B aked  .................  1 00@1 30
R ed K idney  ......... 90@ 95
S tr in g  ...............  1 00@1 75
W a x  ............  75@1 25

Blueberries
S ta n d a rd  .......................  1 40
No. 10 .............................  6 50

F a n c y  .............................  1 52
No. 10 ...........................  3 75

Tuna

%s,
%s.

C ase 
, 2 60 

3 60 
. 5 60

2 35

4 doz. in  case  
4 doz. in  case  

Is , 4 doz. in  case  
C A TS U P  

S n ide r’s  p in ts  . . .
S n id e r’s  % p in ts  .........1 35

C H E E S E
A cm e .....................  @18%
C arson  C i t y ......... @18%
B rick  .....................  @19%
L eiden  ...................  @15
L im b u rg e r ...........  @19
P in eap p le  ...........  40@60
E d am  .....................  @85
S ap  Sago .............  @30
Sw iss, D om estic  @20

D u n h am ’s  p e r  lb.
% s, 5 lb. case  ............... 30
% s, 5 lb. case  ...................  29
%s, 15 lb. c ase  ...............  29
% s, 15 lb. case  ...............  28
Is , 15 lb. c ase  .................  27
% s & %s, 15 lb. case  . .  28
Scalloped G em s ...............  10
% s & % s p a ils  ...............  16
B ulk , p a ils  .......................  16
B ulk , b a rre ls  ...................  15
B a k e r’s  B raz il S h redded  
70 5c pkgs., p e r  case  2 60 
36 10c pkgs., p e r  case  2 60 
16 10c a n d  33 5c pkgs.,

p e r  case  .....................  2 60
B ak e rs  C anned , doz. . .  90

C O F F E E S  RO ASTED  
Rio

Com m on .......................  19
F a i r  .................................  19%
C hoice .............................  20
F a n c y  ...............................  21
P e a b e r ry  .......................  23

S an to s
C om m on .........................  20
F a i r  .................................  20%
C hoice .............................  21
F a n c y  .............................  23
P e a b e r ry  .......................  23

M aracaibo
F a i r  .................................. 24
C hoice ............................ 25

M exican
Choice .............................  25
F a n c y  ............................ 26

G u a tem ala
F a i r  .................................  25
F an o y  ............................ 28

J a v a
P r iv a te  G row th  . . . .  26@30
M andling  ...................  31@35
A ukola  .......................  30@32

M ocha
S h o rt B ean  ...............  25 @27
L ong  B ean  ...............  24@25
H . L . O. G......................26@28

Bogota
F a i r  .................................. 24
F a n c y  .............................. 26
E x ch an g e  M ark e t, S teady  
Spo t M ark e t, S tro n g  

P ack ag e
N ew  Y ork  B asis  

A rbuck le  ....................   19 00

lb. box ..................
N u t B u tte r  P u ffs  . 
S ta r  P a ttie s .  A sst

Chocolates P a ils
A sso rted  Choc.................  16
A m azon C aram els  . .  16
C ham pion .......................  15
Choc. C hips, E u re k a  20
C lim ax .............................  15
Eclipse, A sso rted  . . . .  15 
Idea l C hoco lates . . . .  15 
K londike C hocolates 20
N abobs .............................  20
N ibble S tick s  ............... 25
N u t W afe rs  ................... 20
Oooro Choc C aram els  18
P e a n u t C lu ste rs  ..........  23
Q u in te tte  .......................  15
R eg ina  .............................  14
S ta r  C hocolates ........... 15
S uperio r Choc, (lig h t) 18

Pop Corn Goods 
W ith o u t prizes. 

C rack e r J a c k  w ith
coupon .........................  3 25

Oh M y 100s ................... 8 60
C racker Jack , w ith  P rize
H u rra h , 100s ................. 3 50
H u rra h , 50s ................... 1 75
H u rra h , 24s ............... 85
Balloon Corn, 50s . . . . 1  75 

Cough Drops
B oxes

P u tn a m  M entho l . . . .  1 00
S m ith  B ros. ................... 1 25

P e a n u ts  
F a n c y  H  P  S uns

R aw  .................  6 @ 6%
R o as ted  ........... 7 @ 7 %

H. P. Jum bo ,
R aw  .......... 8%@ 9
R o asted  ...........  9%@10

C RA C K ER S
N a tio n a l B iscu it C om pany 

B ra n d s

In -e r-S e a l T rad e  M ark  
P ack ag e  Goods

P e r  doz.
B aro n e t B isc u it ......... 1 00
F la k e  W afe rs  .............  1 00
C am eo B iscu it ...........  1 50
C heese S andw ich  . . . .  1 00 
C hocolate  W afe rs  . . .  1 00
F ig  N ew to n  ...............  1 00
F iv e  O’c lo ck  T e a  B e t 1 00 
G inger S naps  N B C  . .  1 00 
G rah am  C ra ck e rs  . . . .  1 00
L em on S naps  ...........  50
M. M. D a in tie s  ........... 1 00
O y s te re tte s  .................  50
P re tz e e n o s  ...................  50
R oyal T o as t ...............  1 00
Social T e a  B iscu it . .  1 00
S a ltin e  B iscu it ......... 1 00
S a ra to g a  F la k e s  . . . .  1 50 
Soda C rack ers , N B C  .1 00 
Soda C rack e rs  P rem . 1 00
T okens .......................... 1 00
U needa  B iscu it ........... 50
U needa  J in je r  W ay fe r 1 00
V an illa  W afe rs  ...........  1 00
W a te r  T h in  B iscu it . .1  00 
Zu Zu G in g er S n ap s  50 
Z w ieback  .....................  1 00

O th er P ack ag e  Goods 
B a rn u m ’s  A n im als  . .  50
Soda C rack e rs  N B C  2 60

B ulk Goods
C an s a n d  boxes

A nim als .........................  12
A tlan tic s . A ss td  ......... 16
A vena  F r u i t  C akes  . .  14 
B onnie  Doon C ookies 11
B onnie L a ss ie s  ...........  12%
Bo P eeps, S. o r  M. . .  10 
B ouquet W afe rs  . . . .  20
C anto  C akes .................  16
C am eo B iscu it ...........  26
C ecelia B iscu it ...........  16
C heese T id  B its  . . . .  20 
C hocolate  B a r  (c an s) 20 
C hocolate  P u ff C ake 20 
Choc. H oney  F in g e rs  18
C ircle Cookies ........... 14
C rack n e ls  .....................  20
C ocoanut T affy  B a r  . .  15
C ocoanut D rops  ......... 13
C ocoanut M acaroons 22 
C ocoanut M olas. B a r  16 
C ocont H oney  F in g e rs  14 
C ocont H oney  Ju m b le s  14 
Coffee C akes  Iced  . . .  14
C ru m p e ts  .......................  14
C ry s ta l Ju m b le s  ......... 12
D in n er P a il M ixed . .  12 
E x t r a  W ine  B iscu it . .  12
F am ily  C ookies ...........  12
F a n d a n g o  F in g e rs  . .  15 
F ig  C akes  A ss td  . . . .  14
F ig  N ew to n s ...............  16
F ires id e  P e a n u t Ju m b  12 
F lu ted  C ocoanut B a r  14
F ro s te d  C r e a m s ...........  12
F ro s te d  R a is in  Sqs. . .  12
F ru ite d  O vals .............  10
F ru ite d  O vals, Iced  . .  11
F u ll M oon ...................  11
G inger D rops 16

I f  11
12 
10 
11 
10 
14 
14

N U TS — W hole
lbs.
20A lm onds, T a rrag o n a  

A lm onds, C alifo rn ia  
so ft shell D rak e  . .  18

B raz ils  ...................... 14@16
F ilb e r ts  ................. @14
Cal. No. 1 S. S. . .  @18
W aln u ts , N ap les  16%@17 
W aln u ts , G renoble 
T ab le  n u ts , fa n cy  13 @14 
P ecan s , L a rg e  . . . .  @14
P ecan s , E x . L a rg e  @16 

Shelled
No. 1 S p an ish  Shelled

P e a n u ts  ........... 7%@ 8
Ex. Lg. V a. Shelled

P e a n u ts  ..... 11%@12
P e c an  H a lv es  . . . .  @60
W a ln u t H a lv es  . .  @38
F ilb e r t M eats  . . . .  @38
A lm onds .....................  @45
Jo rd o n  A lm onds . . .

G inger G em s P la in  
G inger G em s Iced  
G rah am  C rack e rs  .
G inger S n ap s  F a m ily  
G inger S n ap s  R ound  
H ippodrom e B a r . . . .  
H oney  F in g e rs  A ss 't  
H oney  Ju m b les, A ss td  14 
H ouseho ld  Cooks. Iced  12 
H u m p ty  D um pty , S

o r  M ................................ 10
Im p e ria ls  .......................  11
Ju b ilee  M ixed .............  12
K a ise r  Ju m b le s  Iced  ..14  
L ad y  F in g e rs  Sponge 30 
L eap  Y e ar Ju m b le s  . .  20 
L em on B iscu it S q u are  11
L em on C akes  ...............  11
L em on W a fe rs  ...........  18
L em ona  .......................... 11
L o rn a  Doone ...............  20
M ace C akes  .................  11
M acaroon  Ju m b le s  . .  22
M ary  A n n  ...................  10
M arshm allow  P e c a n s  20 
Mol. F r t .  Cookie. Iced  12% 
N BC H oney  C akes  . .  14 
O a tm eal C rack e rs  . . . .  10
O range G em s .............  11
P en n y  A sso rted  ........... 12
P icn ic  M ixed ...............  16
P in eap p le  C akes  . . . .  17
P risc illa  C ake ...........  10
R aisin  C ookies ...........  12%
R aisin  G em s ...............  14
R oyal L u n ch  ...............  10
R everes  A ss td ................ 17
R ltte n h o u se  B isc u it . . 1 6  
See Saw , S. o r  M. . . .  10
S n ap a ro o n s  ...................  16
Spiced Cookie ...............  11
Spiced  Ju m b le s , Iced  13
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S u g a r F in g e rs  ........... 13
S u g a r C rim p ...............  11
V anilla  W a fe rs  ...........  20

B utter
B oxes

N B C ,  S q u are  ........... 7%
N B C ,  R ound ...........  7%

Soda
N B C  Soda C rack e rs  7%
P rem iu m  Sodas ........... 8
S a ra to g a  F lak es  . . . .  13 

Oyster
D andy, O y sters  ......... 7%
N B C  O y sters  S quare  7% 
Shell .................................. 8

Specialties
A dora  .............................  1 00
N abisco  (10 c en t tin s )  1 00 
N abisco  (N o. 204 T in) 1 75 
F es tin o  (No. 202 T in) 1 50 
F e s tin o  (25c tin s )  . . .  2 50
L o rn a  Doone ............... 1 00
A nola ...............................  1 00
M inerva  F r u i t  C ake 3 00 

Above q u o ta tio n s  of N a 
tio n a l B iscu it Co., su b jec t 
to  ch an g e  w ith o u t notice.

C REA M  T A R T A R
B arre ls  o r D ru m s ........... 50
S quare  C ans .................  54
Boxes .................................  51
F an cy  C addies ...............  59

D R IE D  F R U IT S  
Apples

E v a p o r’ed Choice b lk  @8% 
E v a p o r’ed F a n c y  blk @9%

Apricots
C alifo rn ia  .................  13@15

Citron
C orsican  .........................  17

Currants
Im p o rted . 1 lb. pkg. 15% 
Im ported , bu lk  ........... 15%

M uirs—Chofce,h 251b. . .  7% 
M uirs—F ancy , 251b. . .  8 
F ancy , Peeled , 251b. . .  12 

Peel
Lem on, A m erican  . . . .  13% 
O range, A m erican  . . . .  13% 

Raisins
C luster, 20 c a r to n s  . .  2 25 
Loose M usca tels, 4 Cr. 7% 
Loose M uscatels, 3 Cr. 7%
L. M. Seeded, 1 lb. 8% @9 

C alifornia Prunes 
90-100 25 lb. boxes . .@ 6% 
80- 90 25 lb. boxes . .@ 6% 
70- 80 25 lb. boxes . .@ 7% 
60- 70 25 lb. boxes . .  @ 8 
50- 60 25 lb. boxes . .  @ 9 
40- 50 25 lb. boxes ..@ 10 

E V A P O R A T E D  M IL K  
Red Band Brand

B aby  ......................... .. 2 40
T a ll .................................  3 50

5 case  lo ts, 5c less ; 10 
case lo ts, 10c less.

FA R IN A C E O U S  GOODS
Beans

C alifo rn ia  L im as  ........  8
Med. H a n d  P ick ed  . .  7 50
B row n H o lland  ...........

Farina
25 1 lb. pacK ages . . . .  1 60 
Bulk, p e r  100 lb ...........4 00

Original Holland R usk  
P ack ed  12 ro lls to  co n ta in e r
3 c o n ta in e rs  (40) ro lls 3 20 

H om iny
Pearl, 100 lb. sack  . .  2 50 
M accaroni and V erm icelli 

D om estic, 10 lb. box . .  60
Im ported , 25 lb. box . 3 50 

P ea rl B arley
C h es te r ...........................  3 75
P o r ta g e  .......................  5 15

P eas
G reen  W isconsin  bu. 3 25 
Split, lb .............................. 6%

Sago
E a s t  In d ia   ................... 8%
G erm an , sack s  ............. 9
G erm an, b roken  pkg.

T ap ioca
F lak e . 100 lb. sack s  . .  8% 
P ea rl, 100 lb. sack s  . .  8%
P e a rl, 36 p k g s ...............  2 60
M inute , 10 oz., 3 doz\ 3 60

F ISH IN G  T A C K L E
% to  1 in ...........................  6
1% to  2 in ......................... 7
1% to  2, in ......................... 9
1% to  2 in .......................... 11
2 in ......................................  15
3 in ...........« ........................  20

C otton  L ines
No. 1, 10 fe e t ................ 5
No. 2, 15 fe e t ...............  7
No. 3, 15 fe e t  ...............  9
No. 4, 15 fee t ..............  10
No. 5, 15 f e e t ..................11
No. 6, 15 fe e t ..............  12
No. 7, 15 fe e t ..............  15
No. 8, 15 fee t ..............  18
No. 9, 15 fe e t  ..............  20

Linen L ines
Sm all .................................. 20
M edium  .............................  26
L arg e  .................................. 34

Poles
Bamboo, 14 f t . ,  p e r  doz. 55 
Bamboo, 16 ft ., p e r  doz. 60 
B am boo, 18 f t. ,  p e r  doz. 80
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F L A V O R IN G  E X T R A C T S  

Jennings D C Brand 
P u re  V an illa

No. 1, % oz. . . 90
No. 2, 1% OZ. . ................  1 25
No. 4, 2% oz. ...............  2 25
No. 3, 2% oz. T a p e r  2 00
2 OZ. F la t ...............2 00

T erp en e less  
P u re  L em on

No. 1, % oz. P a n e l . .  75
No. 2, 1% oz. P a n e l 1 13 
No. 4, 2% oz. P a n e l 2 00 
No. 3. 2% oz. T a p e r  1 75
2 oz. F la t  .......................  1 75

FLO U R  A N D  F E E D  
G rand  R ap id s  G ra in  &

M illing Co.
W in te r W heat

P u r i ty  P a te n t  ............. 7 50
F a n c y  S p rin g  ........... 8 50
W izard  G rah am  . . . .  7 4 0  
W izard , G ran . M eal 5 00 
W izard  B uckw ’t  cw t. 3 50
R ye .................................  6 50
Valley C ity M illing Co.

L ily  W h ite  ...................  8 25
L ig h t L oaf ...................  7 85
G rah am  .........................  3 60
G ran en a  H e a lth  ___  3 70
G ran . M eal . . . . . . . . .  2 gy
B olted  M eal .................  2 6u

Voigt M illing Co. 
V oig t’s  C rescen t . . . .  8 15
V oig t’s  R oyal ...............  8 55
V oig t’s  F lo u ro ig t . . . .  8 15 
V oig t's  H yg ien ic  G ra -
„ ,h am  .............................  6 80
W atsu n -H ig g in s  M illing Co.
N ew  P e rfec tio n  ........... 8 15
T ip  Top F lo u r  ........... 7 75
Golden S heaf F lo u r . .  7 35 
K e rn ’s  Success F lo u r  9 20 
M arsh a ll B es t F lo u r  . .  8 50 
K e rn ’s  W isconsin  R ye  6 50 

vv o raeu  o ru u s r  ^o.
Q uaker, p a p e r  ............. 8 00
Q uaker, c lo th  ............... 8 10

rxansas Hard W heat 
Voigt M illing Co.

C alla  L ily  .....................  8 85
W om en G rocer Co. 

A m erican  E ag le , % s 8 50 
A m erican  E ag le , % s 8 40 
A m erican  E ag le , % s 8 30 

spring w n ea t 
Roy B ak e r

M azeppa  .........................  7 35
G olden H o rn  b ak ers  7 25
W isconsin  R ye ...........  6 80
B ohem ian  R ye  ........... 7 25

Ju d so n  G rocer Co.
C ereso ta . % s ............... 9 50
C ereso ta . % s ...............  9 40
C ereso ta , % s ...............  9 30

Voigt M illing Co. 
C olum bian  ................... 8 85

W orden u cu cc r Co.
W ingold , % s c lo th  .,. 9 00
W ingold, %s c lo th  ... 8 90
W ingold, % s c lo th  .. . 8 50
W ingold. % s p a p e r  . . 8 70
W ingold, %s p a p er .,. 8 50

Meal
B olted  ............................., 4 80
G olden G ran u la ted  .,. 5 00

W h ea t
R ed ................................. .. 1 44
W h ite  ............................. 1 39

O ats
M ich igan  c a r lo ts  ___ . .  46
L ess th a n  c a r lo ts  . . . ,. 48

C orn
C arlo ts  ......................... . 96
L ess  th a n  c a r lo ts  . . . .. 98

H ay
C arlo ts  ......................... 18 00
L ess  th a n  c a r lo ts  . . 19 00

Feed
S tre e t  C ar F eed  . . . . 37 00
No. 1 C orn & O a t F d 37 00
C racked  C orn ........... 37 00
C oarse  C orn M eal . . 37 00

F R U IT  JARS
M ason, p ts ., p e r  gro. 4 90
M ason, q ts ., p e r gro . 5 25
M ason, % gal. p e r  gro . 7 60
M ason, c an  tops, g ro . 2 25

G E L A T IN E
Cox’s, 1 doz. la rg e  . . 1 45
Cox’s, 1 doz. sm all . 90
K nox’s S park ling , doz. 1 25
K nox’s Spark ling , g r. 14 00
K nox’s A cidu’d  doz. . . 1 25
M inute, 2 q ts ., doz. . . 1 25
M inute, 2 q ts ., 3 doz. 3 75
N elson 's  ....................... . 1 50
O xford ........................... 75
P lym ou th  Rock, Phos. 1 25
P ly m o u th  Rock, P la in  90

G R A IN  BAGS
B road  G auge, 12 oz. . .  18
C lim ax, 14 oz............. . . . 2 3
S ta rk , A, 16 oz........... . . . 2 6

H E R B S
Sage ............................... . .  15
H ops ...............................
L au re l L eav es  .......... . . . 1 5
S en n a  L eav es  ............. . . . 2 5

H ID E S  A N D  P E L T S
Hides

G reen, No. 1 ............. . 16
G reen, No. 2 ............. . 15
Cured, No. 1 ............. . 18
Cured, No. 2 ............. . 17
C alfsk in , g reen , No. 1 20
C alfsk in , g reen , No. 2 18%
C alfsk in , cured , No. 1 22
C alfsk in , cured , No. 2 20%

Pelts
Old W ool ............. 60@1 25
L am b s  ................... 25@ 40
S h earlin g s  ........... 15 @ 35
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Tallow

No. 1 .....................  @ 6
No. 2 .....................  @ 5

Wool
U nw ashed , m ed. @32
U nw ashed , lne  . .  @27

H ORSE R A D IS H
P e r  doz..................................  90

IC E  C REA M
P ip e r  Ice  C ream  Co. B ran d s
Bulk, V an illa  .................  70
Bulk. F an cy , a n y  flavor 75
B rick , P la in  ...................1 00
B rick , F a n c y  .................1 20

J E L L Y
51b. pails , p e r  doz. . .  2 30 

151b. pails , p e r  pail . .  65
301b. pails, p e r  pail . .1 15

J E L L Y  GLASSES  
% p t. in  bbls., p e r  doz. 19 
% p t. in bbls., p e r  doz. 19 
8 oz. capped  in  bbls.,

p e r  doz.............................. 20
M A P LE 1N E

2 oz. bo ttle s , p e r  doz. 3 00 
1 oz. b o ttle s , p e r  doz. 1 75 
l  6oz. b o ttle s , p e r  dz. 18 00 
16 oz. b o ttle s , p e r dz. 18 00 
32 oz. b o ttle s , p e r  dz. 30 00

M IN C E  M E A T
P e r  c a s e ............. .......... 2 85

MOLASSES  
New Orleans

F ancy  O pen K e ttle  . . .  45
Choice .............................  38
Good ................................ 32
S tock ..............................  27

H a lf  b a rre ls  2c e x tra  
Red H en , No. 2% . . . . 2  15
Red H en , No. 5 ......... 2 00
Red H en, No. 1 0 ......... 1 95

M U S TA R D
% lb. 6 lb. box .................  16

O L IV E S
Bulk, 1 gal. kegs  1 10@1 20 
Bulk, 2 gal. kegs 1 05@1 lb 
Bulk, 5 gal. kegs  1 00@1 10
Stuffed, 5 oz.....................  90
Stuffed, 8 oz...................  1 25
Stuffed, 14 oz...............  2 25
P it te d  (n o t s tu ffed )

14 oz..............................  2 25
M anzan ilia . 8 oz.............  90
L unch . 10 oz...................  1 35
L unch. 16 oz...................2 25
Q ueen. M am m oth, 19

oz...................................... 4 25
Q ueen, M am m oth , 28

oz.................................. 5 75 .,
Olive Chow, 2 doz\ cs.

p e r doz.......................... 2 25
P E A N U T  B U T T E R  
B el-Car-M o Brand 

25 lb. fibre p a ils  . . . .  10 
14 lb. fibre pa ils  . . . .  10%
10 lb. t in  pa ils  ........... 11
23 oz. ja rs ,  1 doz. . .  2 30 
2 lb. t in  pa ils . 1 doz. 3 00 
7 oz. ja rs ,  2 doz. . . . .  1 80
11 oz. ja r s ,  2 doz.......... 1 35
P E T R O L E U M  PR O D UC TS

Iro n  B arre ls
P e rfec tio n  .......................  7.5
R ed C row n G asoline 17. 
G as M achine G asoline 28.9 
V  M & P  N a p h th a  . .  16.5
C apito l C y linder ___  33.4
A tla n tic  R ed E n g in e  ..19.4
S um m er B lack  ............... 8.2
P o la rin e  .........................  32.4

PIC K L E S
M edium

B arre ls , 1,200 co u n t . .9  25 
H a lf  bbls., 600 co u n t 5 25
5 g a llon  kegs  ............... 2 20

Sm all
B a rre ls  .......................  10 50
H alf b a rre ls  .................  6 25
5 gallon  k eg s  ............. 2 50

Gherkins
B arre ls  .........................  14 00
H alf b a rre ls  ...............  6 75
5 gallon  k eg s  ............... 2 75

S w eet Sm all
B a rre ls  .......................  21 00
H a lf b a rre ls  .................. 11 50
5 gallon  k e g s ...............  4 20

P IP E S
Clay, No. 216, p e r  box 2 00 
Clay, T. D. fu ll co u n t 80
Cob .................................  90

PLA YIN G  CARDS 
No. 90, S te am b o a t . . . .  75 
No. 15, R iva l a sso rte d  1 25 
No. 20, R over, en am 'd  1 50
No. 572, S p e c i a l ...........1 75
No. 98 Golf, S a tin  fin. 2 00
No. 808, B ic y c le ........... 2 00
No. 632 T o u rn 't  w h is t 2 25 

PO TASH
B ab b itt’s, 2 doz........... 1 75

P R O V IS IO N S  
Barreled Pork  

C lear B ack  . .  23 00@24 00 
S h o rt C u t C lr 20 00@21 00
B ean  ............... 21 00@22 00
B risk e t, C lear 24 00@25 00
P ig  .............................
C lear F am ily  ............. 26 00

D ry S a lt M eats
S P  B ellies ___  14%@15

Lard
P u re  in  tie rc e s  14 @14% 
C om pound L a rd  11%@12 
80 lb. tu b s  . . . .a d v a n c e  % 
60 lb . tu b s  . . .  .ad v an ce  % 
50 lb. tu b s  . . . .a d v a n c e  % 
20 lb. p a ils  . . .a d v a n c e  % 
10 It* p a ils  . . .a d v a n c e  % 
5 lb. p a ils  . . .a d v a n c e  1 
3 lb. p a ils  . . .a d v a n c e  1

9
Sm oked M eats 

H am s, 14-16 lb. 18%@19 
H am s, 16-18 lb. 18 @18% 
H am s, 18-20 lb. 17 @18 
H am , d ried  beef

s e ts  . . . .  ............  29 @30
C alifo rn ia  H am s 14 @14% 
P icn ic  Boiled

H am s .............  19%@20
Boiled H am s . .  29% @30 
M inced H am  . .  13 @13% 
Bacon ...................  19 @24

S ausages
B ologna ...............  10%@11
L iv er ...................  9% @10
F ra n k fo r t  ............  12 @12%
P o rk  ..................  11 @12
V eal ................................ . 1 1
T ongue  .............................  H
H eadcheese  ...................  10

B eef
B oneless ......... 20 00@20 50
R um p, new  . .  24 50@25 00 

P ig ’s Fee t
% bb ls ...............................  1 05
% bbls., 40 lbs..................2 10
% bb ls...............................  4 25
1 b b l.................................... 8 50

T rip e
K its , 15 lb s .......................  90
% bbls., 40 lb s ...............1 60
% bbls., 80 lb s ...............3 00

C asings
H ogs, p e r  lb ....................  35
Beef, rounds, s e t  . .  19@20 
B eef, m iddles, s e t  . .  60@70
Sheep ................. 1 15@1 35

U ncolored B u tte rln e  
Solid D a iry  . . . .  13%@!7% 
C oun try  Rolls . .  15 ” @21

C anned  M eats 
C orned Beef, 2 lb. . .  4 50 
C orned Beef, 1 lb. . .  2 40
R o as t Beef, 2 lb ........  4 50
R o as t B eef, 1 lb ...........2 50
P o tte d  M eat, H am

Flavo r, % s .................  48
P o tte d  M eat, H am

F lavo r, % s .................  90
D eviled M eat, H am

F lavo r, % s .................  48
D eviled M eat, H am

F lavo r, % s ...............  90
P o tted  T ongue, % s . .  48
P o tted  T ongue, % s . .  90

RICE
F a n c y  .....................  7 @7%
J a p a n  S ty le  ........... 5 @5%
B roken  ................... 3%@4

R O LLED  OATS 
Rolled A venna. bbls. 6 20 
S teel C ut. 100 lb. sks. 3 15
M onarch , bb ls.................  5 95
M onarch . 90 lb. sks. 2 85 
Q uaker, 18 R eg u lar . .  1 45 
Q uaker, 20 F am ily  . .  4 60 

SALAD D R ES3IN G
Colum bia, % p in t ____ 2 25
Colum bia. 1 p in t .......... 4 00
D u rk ee ’s, la rge , 1 doz. 4 20 
D u rk ee ’s, sm all, 2 doz. 5 00 
S n id e r's , la rge , 1 doz. 2 35 
S n id e r’s, sm all. 2 doz. 1 35

SA L ER A TU S 
P ack ed  60 lbs. in  box. 

Arm  and  H a m m e r . .  3 00 
W yando tte , 100 % s . .  3 00 

SAL SODA
G ran u la ted , bb ls........... 1 75
G ran u la ted , 100 lbs. cs. 1 85 
G ranu la ted , 36 pkgs. . .  1 75 

SA L T
C om m on G rades

100 3 lb . sack s  .........  2 60
70 4 lb. sack s  .........  2 50
60 5 lb. sack s  .........  2 50
28 10 lb. sack s  .........  2 35
56 lb. sack s  ...............  40
28 lb. sack s  .............  20

Warsaw
56 lb. sack s  ...................  26
28 lb. d a iry  in  d rill bags  20

Solar Rock
56 lb. sac k s  .....................  37

Common
G ranu la ted , F in e  . . . .  1 15
M edium, F in e  ............. 1 25

S A L T  F IS H  
Cod

L arge, w hole ........... @ 9
Sm all, w hole ........... @ 8
S tr ip s  o r b rick s  . .  9@13 
Pollock  .....................  @ 5%

Smoked Salmon
S tr ip s  ...............................

H alibut
S tr ip s  ...............................
C hunks ...........................

Holland Herring
S tan d a rd , b b ls ............ 18 50
Y. M. w h. hoop % bbls.
S tan d a rd , kegs ........... 1 05
Y. M. w h. hoop M ilchers  

kegs ...........................
Herring

Med. F a t  Split, 200 lbs 8 00 
I ab o ra d o r S p lit 200 lb  10 00 
N orw ay  4 K, 200 lbs. 16 50 
Special, 8 lb. p a lls  . .  70

Trou t
No. 1, 100 lb s ..........................7 50
No. 1, 40 lb s .......................  2 25
No. 1, 10 lb s ....................... 90
No. 1, 2 lbs. . .................  75
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Mackerel

M ess, 100 lb s ............... 16 50
Mess, 40 lbs................... 7 00
M ess, 10 lb s ................... 1 85
M ess, 8 lb s ..................... 1 56
No. i .  100 lb s ............... 15 50
No. 1, 40 lb s ................... 6 70
No. 1. 10 lbs................... 1 75

Lake Herring
100 lb s ............................... 4 00
40 lb s ............................... 2 35
10 lb s ............................... . 58
8 lbs................................ . 54

SEED S
A nise ............................. 18
C anary , S m y rn a  ___ 6
C araw ay  ....................... 28
C ardom on, M alab a r 1 20 ,
C elery ............................. 45
H em p, R u ss ian  .......... . 7
M ixed B ird  ................... 9
M ustard , w h ite  ........... 22
Poppy ............................. 36
R ape  ............................... 10

SHOE B L A C K IN G
H a n d y  Box, la rg e  3 dz. 3 50 
H an d y  Box. sm all . .  1 25 
B ixby’s R oyal P o lish  85 
M iller’s C row n Po lish  85 

S N U F F
Scotch, in b lad d ers  . . .  37 
M accaboy, in ja r s  . . . .  35 
F ren c h  R apple  in ja r s  . .  43

SODA
B oxes ...............................  5%
K egs, E n g lish  ...............  4%

SPICES  
Whole Spices 

A llspice, J a m a ic a  . .9@10 
A llspice, Ig. G arden  @11 
Cloves. Z an z ib a r . .  @24 
C assia. C an ton  . .  14@15 
C assia, 5c pkg. doz. @35 
G inger A frican  . . .  @ 9% 
G inger. C ochin . . . .  @14%
M ace. P e n a n g  ........ @90
M ixed, No. 1 .......... @17
M ixed. No. 2 ........... @16
M ixed. 5c nkgs. dz. @45
N utm egs, 70-80 . . . . @35
N u tm egs. 105-110 .. @30
P epper. B lack  ........ @20
P epper. W h ite  . . . . @28
P epper, C ayenne . . @22
P ap rik a , H u n g a rian

Pure Ground In Bulk
A llspice. J am a ic a  .. @12
Cloves, Z azn ib a r . . @28
C assia. C an ton  . . . . @26
G inger. A frican  . . . . @18
M ace. P en an g  ......... @1 00
N u tm eg s ................... @30
P epper, B lack  ........ @24
Pepper, W h ite  ........ @32
Pepper. C ayenne .. @25
P a p rik a . H u n g a rian @45

STARCH
Corn

K ingsford , 40 lbs. . . . .  7%
M uzzy, 48 lib . pkgs. 5%

Kingsford
S ilver G loss, 40 lib . • ■ 7%

Gloss
Argo, 24 5c pkgs. . . , .. 90
S ilver G loss, 16 31bs. . .  6%
S ilver Gloss, 12 61bs.. . .8 Vi

Muzzy
48 lib . p ack ag es  . . . . . . . 5 %
16 31b. p ack ag es  . . . , . . .  5%
12 61b. p ack ag es  . . . . . . .  7
501b. boxes ................. 3%

SYRUPS
Corn

B arre ls  ......................... . . .  30
H alf b a rre ls  ............. . . .  32
Blue K aro , No. 1%,

2 doz........................... . 1 80
Blue K aro , No. 2, 2 dz. 2 10

doz................................
B lue K aro , No. 2%, 2 
B lue K aro , No. 5, 1 dz. 2 40 
Blue K aro, No. 10, %

doz..................................  2 30
R ed K aro , No. 1%, 4

doz..................................  4 10
Red K aro , No. 2, 2 dz. 2 40 
R ed  K aro , No. 2% 2dz. 2 99 
Red K aro , No. 5. 1 dz. 2 80 
R ed K aro , No. 10 %

doz............................ , . 2 70
Pure Cane

F a ir  ............................... . 10
Good ............................. . 20
Choice ......................... . 25

Folger’s Grape Punch 
Q u arts , doz. case  . . .  6 00

T A B L E  SAUCES
H alford , l a r g e ...............3 75
H alfo rd , sm all ........... 2 26

T E A
Uncolored Japan

M edium  .......................  20@25
Choice ........................... 28@33
F a n c y  ...........................  36@45
B ask e t-fired  M ed’m 28@30 
B ask e t-fired  Choice 35@37 
B ask e t-fired  F a n c y  38@45
No. 1 N ibs ............... 30@32
Stftings, bu lk  .............  9@10
Siftings, 1 lb. pkgs. 12@14

Gunpowder
M oyune, M edium  . .  28@33 
M oyune, Choice . .  35@40 
M oyune, F a n c y  . . . .  50@60 
P in g  Suey, M edium  25@30 
P in g  Suey, Choice 35@40 
P in g  Suey, F a n c y  . .  45@50 

Young Hyson
Choice ........................... 28@30
F a n c y  ........................... 45@56
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F orm osa , F a n c y  . .  50@60 
English Breakfast 

Congou, M edium  . .  25@30 
Congou, Choice . . . .  30@35 
Congou, F a n c y  . . . .  40@60 
Congou, E x . F a n c y  60@80 
t> Ceylon

••••  28@30 Dr. Pekoe, Choice . .  30@36 
F low ery  O. P . F an cy  40 @50

TOBACCO  
Fine CutB lo t .............  ,

Bugle, 16 oz. ........... o
Bugle, 10c ........... " " ' l l  Xi
D a n  ?  a n d  1 6  0 Z - 33D an P a tc h , 4 oz. . . .  11 ro
D an P a tc h , 2 oz ' 5 715 
F a s t  M ail, 16 oz. 7 gn
H ia w ath a , 16 oz..........  gn
H iaw ath a , 5c ............... 5 40
M ay F low er, 16 oz. . .  9 36 
N o L im it, 8 oz................. 1 86

16 oz...........3 72O. hw a, 8 and  16 oz . 40 
O jibw a, 10c . .  11 10
O jibw a, 8 and  16 oz. 42 
P e to sk ey  Chief. 7 oz. 2 00 
P e to sk ey  Chief, 14 oz. 4 00 
B each an d  H oney, 5c 5 76 
R ed Bell, 16 oz. . .  3 84
Red Bell, 8 foii . . .  1 92
S terling , L  &  D. 5c 5 76 
Sw eet C uba, c a n is te r  9 16
Sw eet Cuba, 5c . . . .  5 7 «
Sw eet Cuba, 10c . 95
Sw eet Cuba, 1 lb. t in  4 50
Sw eet Cuba, % lb. foil 2 25
S w eet Burley, 5c L& D 5 76 
Sw eet B urley , 8 oz. 2 45 
Sw eet Burley, 16 oz." 4 90 
Sw eet M ist, % gro. . .  5 76 
Sw eet M ist. 8 oz. 11 in  
T elegram . 5c . 5 7g
T'srer, 5c ...........................* 00
I iger, 25c can s  . . . .  2 40

U ncle D aniel, 1 lb. ! [ ro 
U ncle D aniel, 1 oz. . .  5 23

Plug
Am. N avy, 16 oz. ___  32
Apple. 10 lb. b u tt  . . . .  37
D rum m ond N a t. L eaf, 2

an d  5 lb ..................... . ro
D rum m ond N a t. L eafi

p e r  doz.............................. or
B attle  Ax .....................  32
B race r. 6 an d  12 lb. 7 . 30 
B ig  Four. 6 and  16 lb. 32
Boot Jack , 2 lb ................. 90
Boot Jack , p e r doz. . .  96
Bullion, 16 oz.............  4R
C lim ax Golden T w in s ' 49
Clim ax, 14% oz.................  44
Clim ax, 7 oz................... ' 47
Clim ax, 5c t in s  . . . . . .  6 00
D ay 's  W ork, 7 &  14 lb. 38 
C rem e de M enthe. lb. 65 
D erby, 5 lb. boxes . . . .  28
5 B ros., 4 lb ......................' rr
F o u r R oses, 1 0 c ........... ’ * 90
G ilt E dges, 2 lb .............50
Gold Rope, 6 and  12 lb. 58 
Gold Rope. 4 an d  8 lb. 58 
G. O. P ., 12 an d  24 lb. 40 
G ran g e r T w ist, 6 lb. . .  46 
G. T. W „  10 and  21 lb. 36 
H o rse  Shoe, 6 and  12 lb. 43 
H oney  D ip T w ist, 5

an d  10 lb .........................  45
Jo lly  T a r, 5 and  8 lb. 40 
J . T., 5% and  11 lb. . .  40
K en tu ck y  N avy, 12 lb. 32 
K eystone  T w ist, 6 lb. 45
K ism et. 6 lb .......................  48
M aple Dip, 16 oz. . . . . .  32 
M erry  W idow . 12 lb. . .  32 
N obby Spun Roll 6 & 3 58
P a rro t, 12 lb ...................... 32
P a tte r s o n ’s N at. T.eaf 98 
P eachey , 6, 12 & 24 lb. 43 
P icn ic  T w ist, 5 lb. . . .  45 
P ip e r  H eidsieck , 4 & 7 lb 69 
P ip e r  H eidsieck , p e r  dz. 96 
Polo, 3 doz., p e r doz. 48
R ed C ross .......................  30
Scrapple . 2 an d  4 doz. 48 
S h e rry  Cobbler, 8 oz. 33 
S p ea r H ead , 12 oz. . . .  44 
S p ea r H ead , 14% oz. . .  44
S p ear H ead , 7 oz........... 47
Sq. D eal, 7, 14 & 28 lb. 30 
S ta r, 6, 12 and  24 lb. . .  43 
S ta n d a rd  N avy, 7%, 15

and  30 lb ......................... 34
T en  P enny , 6 and  12 lb. 35
T ow n T alk , 14 oz...........32
Y ankee  Girl, 12 &  24 lb. 32

Scrap
All Red, 5c ................... 5 76
Am. U nion S c rap  . . . .  5 40
B ag  P ipe, 5c ............... 5 88
C u tlas, 2% oz................... 26
Globe Scrap , 2 oz..........  30
H ap p y  T hough t, 2 oz. 30 
H oney  Com b Scrap , 5c 5 76
H o n est Scrap , 5c ___  1 55
M ail Pouch , 4 doz. 5c 2 00
Old Songs, 5c ............. 5 76
Old T im es, % gro. . .  5 50 
P o la r  B ea r, 5c, % g ro . 5 76 
R ed B and , 5c, % gro. 6 00 
R ed M an Scrap , 5c . .  1 42
Scrapple, 5c pk g s ........... 48
S ure  S'hot, 5c, % gro. 5 76 
Y ankee  G irl S c rap  2oz 5 76 
P a n  H an d le  S crp  % gr 6 00

P each ey  Scrap , 5c . . .  5 76
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Sm oking

All L eaf, 2% & 7 oz. 30
BB, 3% oz....................... 6 00
BB, 7 oz............................12 00
BB, 14 oz......................... 24 00
B adger, 3 oz......................5 04
B adger, 7 oz. ..............11 52
B anner, 5c ................... 5 76
B anner, 20c ................  1 60
B anner, 40c ................  3 20
Belwood, M ix ture , 10c 14
B ig  Chief, 2% oz.......... 6 00
B ig Chief. 16 oz ........... 30
B ull D urham , 5c . . . .  6 00 
B ull D urham , 10c . . . .1 1  52 
B ull D urham , 15c . . . .  1 45 
Bull D urham , 8 oz. . .  3 65 
B ull D urham , 16 oz. . .  6 80
B uck  H orn , 5c ............. 5 76
B uck H orn . 10c ......... 11 52
B ria r  P ipe, 5c ............. 5 76
B ria r  P ipe. 10c ........... 11 52
B lack  Sw an, 5c ...........' 5 76
B lack  Sw an, 14 oz. . .  3 50
Boh W hite . 5c ........... 6 .00
C arn iva l, 5c ................. 5 70
C arnival, % oz.............. 39
C arn ival. 16 oz.............. 40
C igar C lin 'g  Johnson  30
C igar C lip’g  Seym our 30
Id en tity . 3 and  16 oz. 30 
D arby  C igar C u ttin g s  4 50 
C o n tin en ta l Cubes, 10c 90
C om  Cake, 14 oz.......... 2 55
C om  Cake, 7 oz...........1 45
Corn C ake. 5c ........... 5 76
C ream . 50c p a ils  . . . .  4 70 
C uban S ta r, 5c foil . .  5 76 
C uban  S ta r, 16 oz. pis 5 72
C hins, 10c ................... 10 30
D ills B est, m  oz ........  79
D ills B est. 3% oz........  77
D ills B est, 16 oz........  73
D ixie K id, 5c ........... 48
D u k e 's  M ixture . 5c . .  5 76 
D uke’s M ix ture . 10c . .11 52 
D uke’s Cam eo, 5c . . . .  5 76
D rum , 5c ....................... 5 76
F. F . A., 4 oz............... 5 04
F. F . A.. 7 'o z ............... 11 52
F ash io n , 5c ................... 6 00
F ash io n , 16 oz........... .... 5 28
F iv e  B ros.. 5c ........... 5 76
F iv e  B ros., 10c ........... 10 53
F ive cen t cu t P lu g  . .  29
F O B  10c ................... 11 52
F o u r R oses. 10c ........... 96
Fu ll D ress. 1% oz. . . .  72
Glad H an d . 5c ...........  48
Gold Block. 10c ........... 12 00

60 
76 
42 
94

Gold S ta r . 50c pail 
Gail & A x N avy , be o
G row ler. 5c ...................
G row ler, 10c .................
G row ler. 20c ................. 1
G ian t, 5c ....................... 5 76
G ian t, 40c ..................... 1 72
H and  M ade. 2% oz. . .  50
H azel N u t. 5c ........... 6 00
H o n ey  Dew. 10c ----- 12 00
H u n tin g . 5c ................... 38
T X  L, 5c ....................... 6 10
I  X  L. in  pa ils  ........... 3 90
F iln  D ried , 25c ........... 2 45
K in g  B ird , 7 oz .......................2 16
TTipg B ird. 10c ........... 11 52
K in g  B ird , 5c ............. 5 76
T a  T u rk a , 5c ............... 5 76
L ittle  G ian t. 1 lb ........... 28
L u ck v  S trike , 10c . . . .  96
L e Redo, 3 oz...............10 80
T.e Redo, 8 & 16 oz
M y rtle  N avy, 10c ____11 52
M vrtle  N avv. 5c ........ 73
M arv land  Club, 5c . . . FO
M ayflower. 5c ............. 6 00
M ayflow er, 10c .......... . 1 00
M avflow er, 20c .......... 1 92
N ig g er H a ir. 5c ........ . 3 00
N igger H a ir. 10c . . . . .10 70
N ig g er H ead . 5c . . . . 5 40
N ig g er H ead , 10c . . . .10 53
Noon H our. 5c . . . . , 48
Old Colonv. 1-12 gro. 11 52
Old Mill. 5c .............. . 5 76
Old F n g iish  C rve 1% 1OZ. 96
Old Crop. 5c ............. 6 00
Old Crop, 25c ............. . 2 52
P . s  8 oz. 30 lb. case 19
P . S . 3 oz., p e r  gro.. 5 70
P a t  H an d . 1 oz........... 63
P a tte rs o n  Real, 1% oz. 48
P a tte rso n  Peal, 3 oz. 96
P a tte r s o n  Seal, 16 oz . 5 00
P eerle ss , 5c ................. 76
P eerle ss . 10c c lo th  . .11
P eerle ss , 10c p a p e r  . .10 80
P eerle ss , 20c ............... 2 04
P eerle ss , 40c .............. 4 08
P laza , 2 gro. case  . . . . 5 73
P low  Boy. 5c ............ K 76
P low  Rov, 10c ........ , i i 40
Plow  Bov, 14 oz. . . . . 4 70
P edro , 10c ................... .11 93
P rid e  of V irg in ia, 1% 77
Pilo t. 7 oz. doz............ . i 05
O ueen O ualitv , 5c . . 48
Rob Roy, 10c g ross . .in
Rob Roy, 25c doz. . . . . 2 10
Rob Pov . 50c doz. . . . . 4 10
S. & M., 5c g ross . . . . 5 76
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Rob Roy, 5c foil . . . .  5 76 
S. & M., 14 oz. doz. . .  3 20 
Sold ier Boy, 5c g ro ss  5 76
Soldier Boy, 10c ......... 10 50
S tag , 5c .........................  5 76
S tag , 10c ........................11 52
S tag , 8 oz. g la ss  . . . .  4 50
S tag , 90c g la ss  ........... 8 40
Soldier Boy, 1 lb .......... 4 75
S w eet C aporal, 1 oz. 60
Sw eet L o tus, 5c ........... 5 76
Sw eet L o tus, 10c . . . .  11 52 
Sw eet L o tus, p e r  doz. 4 60 
Sw eet Rose, 214 oz. . .  30 
Sw eet T ip  Top, 5c . . .  50
S w eet T ip  Top, 10c . .  1 00 
Sw eet T ips, % g ro . . .10 80
S*un Cured, 10c ........... 98
S um m er Tim e, 5c . . . .  5 76 
S um m er T im e, 7 oz. 1 65 
S um m er T im e. 14 oz. 3 50 
S tan d a rd , 5c foil . . . .  5 76 
S tan d ard . 10c p a p e r  8 64 
Seal N . C. 1% cu t p lug  70 
Seal N. C. 1% G ran . . .  63
T h ree  F e a th e rs ,  1 oz. 48
T h ree  F e a th e rs , 10c 11 52
T h ree  F e a th e rs , and

P ip e  co m b in a tio n  . .  2 25 
Tom  & J e r ry , 14 oz. 3 60 
Tom  & J e r ry , 7 oz. . .  1 30 
Tom  & J e r ry , 3 oz. . .  7«
T u rk ish , P a tro l . 2-9 5 76
T uxedo, 1 oz. b ag s  . .  48
T uxedo, 2 oz. t in s  ----- 96
T uxedo, 20c .................  J
T uxedo, 80c t in s  . . . .  7 45 
TTnion I .ead e r, 5c coil 5 76 
U nion L ead er, 10c

pouch .......................  11 52
U nion L eader, read y

cut ............    “  k-j
U nion L e a d e r  50c box 5 10
W a r P a th , 5c ............. 6 00
W a r P a th , 20c ........... 1 60
W av e  L ine, 3 oz......... 40
W av e  L ine. 16 oz.........  40
W av  U p, 214 oz. . . .  • 5 75 
W a y  Up, 16 oz. pa ils
W ild F ru it ,  5c ..............6
W ild  F ru it ,  10c ......... 12
Y um  Y um , 5c ............... „5
Y um  Yum , 10c

00 
00 
76 

11 52I U IH  1 .  nA
Y um  Y um , 1 lb. doz. 4 80 

CIGARS
B a r re t t  C ig a r Co.

L a  Q ualitencia , L ondres 68 
L aQ u a liten c ia , P a n e te lla  60 
L a  Q ualitencia , C oncha 58
B. & S., H a v a n a  ..........33
B. & S., B ro ad leaf ........ 33

Johnson  C igar C o .'s  B rand  
D utch  M as te rs  C lub 70 00 
D utch M asters , Inv . 70 00 
D utch  M aste rs , P an . 70 00 
D utch  M as te r G rande  68 00 
L ittle  D u tch  M as te rs

(300 lo ts) ............... 10 00
Gee J a y  (300 lo ts )  ..1 0  00
B1 P o r ta n a  ....................»3 00
S. C. W  ....................... 32 "0
W orden G rocer Co. B ranus 

I’ac'-Man Gl-p
L ondres , SÔs. w ood . . . . 3 5
L ondres , 25s t in s  . .
Londres,, 200 lo ts  . . . . . . 1 0

T W IN E

C otton, 3 p ly  ............. . . .  27
C otton , 4 p ly  ............. . . .  27
J u te ,  2 ply  ................. . . .  17
H em p, 15 p ly  ............... . . 1C
F lax , m ed ium  ........... . .  28
Wool. 1 lb . b a l e s ----- . 10%

V IN E G A R
W h ite  W ine, 40 g ra in  8% 
W h ite  W ine, 80 g ra in  11% 
W h ite  W ine, 100 g ra in  13

O akland V in eg ar &  P ick le  
C o.'s  B ran d s

H igh land  app le  c id e r 20 
O akland app le  c id e r . .  16
S ta te  Seal s u g a r  ......... 14
O akland  w h ite  p lcklg  10 

P ack ag es  free.

W IC K IN G
No. 0, p e r  g ro ss  ............  85
No. 1, p e r  g ro ss  . . . .  45
No. 2, p e r  g ro ss  . . . .  66
No. 3, p e r  g ro ss  . . . .  80

14
B u tte r  P la te s  

O vals
% lb. , 250 In c ra te  . 3b
% lb. , 250 In c ra te  . 35
1 lb.. 250 In c ra te  __ 40
2 lb., 250 In c ra te  . . . 50
3 lb., 250 in c ra te  . . . 70
5 lb.. 250 in c ra te  . . .  

W ire  End
90

1 Tb.. 250 in c ra te  . . . 35
2 tb.. 250 in c ra te  . . . 45
9 T>» . 2*0 »n cr*tP 5*
5 lb.. 20 in  c ra te  . . .  

Churns
65

B arrel, 5 gal., each  . . 2 40
B arrel, 10 gal., each .2 55

C lothes P ins 
Round H ead 

4% inch, 5 g ro ss  ........ 65
C arto n s, No. 24, 24s, bxs. 70

Egg C ra te s  and  F illers  
H um pty  D um pty , 12 dz. 20 
No 1 com plete  ............. 40
F r, j  onm plcio . .  28
C ase No. 2, fillers, 15

s e ts  .............................  1 35
Case, m edium , 12 s e ts  1 15

Faucets 
C ork lined, 3 In. 
Cork lined, 9 in.
rf’V irlr  ü n flrt. 1 0  In

79
80
eo

Mop S ticks
T ro ja n  s p rin g  ............. 1 10
E clip se  p a te n t  s p rin g  1 05
No. 1 com m on ........... 1 05
No. 2, p a t. b ru sh  hold 1 10
Id ea l No. 7 .................  1 10
121b. co tto n  m op h ead s  1 50

Palls
10 q t. G alvan ized  . . . .  2 50 
12 q t. G alvan ized  . . . .  2 75 
14 q t. G alvan ized  . . . .  3 00 
F ib re  ...............................  3 00

T oo thp icks
Birch. 100 p ackages  . . 2 00 
Ideal ...............................  85

T r a n «
M ouse, wood. 2 holes . .  22 
M ouse, wood, 4 holes . .  45 
to q l. G alvanized  . . .  i o.>
12 q t. G alvanized  . . . . 1 70
14 q t. G alvanized  . . . . 1 90
Mouse, wood, 6 holes . .  70
Mouse, tin . 5 holes ... . . 6 5
R at, wood ................... . . 8 0
R at, sp rin g  ................. . . 7 5

Tubs
No. 1 F ib re  ............... .16 50
No. 2 F ib re  ................ .15 0U
No. 3 F ib re  ................ .13 50
I .a rg e  G alvan ized  . . . 9 00
M edium  G alvan ized  . . 8 00
Sm all G alvan ized  . . . , 7 00

W ash b o ard s
B anner, Globe ........... 3 65
B rass , S ingle ............. 5 50
G lass, S ingle  ................ 3 60
D ouble P e e rle ss  ........ , 6 50
Single P e e rle ss  . . . . 4 60
N o rth e rn  Q u e e n ......... . 6 25
Good E nougli ............. 4 65
U n iv e rsa l ..................... 4 75

Window Cleaners
12 In .................................. 1 65
14 In .................................. 1 85
16 In .................................. 2 30

Wood Bowls
13 in . B u tte r  ............. . 1 75
15 in. B u tte r  ............. . 3 15
17 in. B u tte r  ............. . 6 75
19 in . B u tte r  ........... .10 50

W R A P P IN G  P A PER
F ib re  M anila, w h ite . .  6
F ibre, M anila, colored
No. 1 M anila  ............... . .  6
B u tc h e rs ’ M an ila  . . . .. 5
K ra f t  ............................. . 9
W ax B u tte r , s h o r t  c 'n t  It)
W ax B u tte r, full c 'n t 15
P a rc h m ’t  B u tte r , ro lls  15

YEAST CAKfc
M agic, 3 doz............... . 1 * *

W O O D E N W A R E
Baskets

B ushels .........................  1 00
Bushels, w ide band . .  1 15
M arket .........................  40
Splint, la rg e  ...............  4 00
Splin t, m edium  ........... 3 50
Splint, sm all ...............  3 00
W illow, C lothes, la rg e  8 00 
W illow. C lothes, am all 6 26 
W illow , C lothes, m e’m 7 25

TELFER’SK* COFFEE R oasted
D w innell-W rlgh f B randa

DETROIT

USH
Jamo, 1 lb. tin .......... 81
E den , 1 lb . t in  ................87
B elle Isle , 1 It>. pkg. 27 
B ism arck , 1 lb. pkg. 24
V era, 1 lb. p k g ........... 28
K oran , 1 lb . p k g ...........82
T e lle r’s  Q u a lity  26 . . 1 9
M osan .............................. 18
Q uality , 20 ...................  16
W . J . G. T e a  ...............  37
C h erry  B lossom  T e a  87 
T e lfe r’8 Ceylon . . .  40

A X L E  G R EA SE

1 Tb. boxes, p e r  g ro ss  8 70
3 lb. boxes, p e r  g ro ss  28 10

B A K IN G  P O W D E R  
K . C.

Doz
10c, 4 doz. In  case  . . .  85
15c, 4 doz. in  case  . .  1 25 
25c, 4 doz. In case  . .  2.00 
50c, 2 doz. p la in  to p  . .  4 00 
80c, 1 doz. p la in  to p  6 50 
10 lb. % dz., p in  to p  13 00 

A11 cases  sold F . O. B. 
jobb ing  po in t.

Special D eal No. 1.
12 doz. 10c, 12 doz. 15c,

12 doz., 25c ................49 20
B arre l D eal No. 2 

i  doz. e ach  10, 15 an d
25c ................................ 32 80
W ith  4 dozen 10c free  

% B arre l D eal No. 3.
6 doz. each , 10, 15 an d

25c ...............................  24 60
W ith  3 dozen 10c free . 
H a lf-B a rre l D eal No. 3

4 doz. each , 10, 15 an d
25c ................................ 16 40
W ith  2 doz. 10c free . 
A ll b a rre ls  soU  F . O. B.

Chicago.

Royal

10c size »I 
%Ib can s  1 85 
8 oz c an s  1 90 
% Ib c an s  2 60 
% lb  c an s  3 76 
l ib  c an s  4 80 
Sib c an s  13 00 
6Tb can s  21 50

W h ite  H ouse, 1 lb. .............
W h ite  H ouse, 2 lb .................
Excelsior, B lend, 1 lb ...........
E xcelsior, B lend, 2 l b .........
T ip  T op B lend, 1 lb .............
R oyal B lend ...........................
R oyal H igh  G rade .............
S u p erio r B lend ...................
B oston  C om bination  .........

D is trib u ted  by Ju d so n  
G rocer Co., G rand  R ap ids; 
Lee &  Cady, D e tro it; Lee 
& Cady, K alam azoo ; Lee 
& Cady, S ag inaw ; B ay  
C ity  G rocer C om pany, B ay  
C ity ; B row n, D avis & 
W arn er , J ac k so n ; G ods- 
m ark , D u ran d  & Co., B a t
tle  C reek ; F ie lb acu  Co., 
Toledo.

SALT

C lim ax. 100 oval c ak es  3 25 
G loss, 100 cakes, 5c sz  3 60 
B ig  M aste r, 100 b locks 4 00 
N anht.ha, 100 cak es  . .  3 90 
O ak L eaf, 100 c ak es  3 60 
Q ueen A nne, 100 c ak e s  3 60 
Q ueen W h ite . 100 cks. 3 90 
R ailroad , 120 c ak es  . .2  50 
S a ra to g a , 120 c ak es  . .  2 50 
W h ite  F leece, 50 cks. 2 50 
W h ite  F leece, 100 cks. 3 25 
W h ite  F leece, 200 cks. 2 50

P ro c to r  & G am ble Co.
L enox ............................ 3 20
Ivory , 6 oz.......................  4 00
Ivory , 10 oz.....................  6 75
S ta r  .................................  3 35

S w ift &  Company
S w ift’s  P r id e  .............  2 85
W hite  L a u n d ry  ........... 3 50
W ool, 6 oz. b a rs  ......... 3 85
W ool, 10 oz. b a rs  . . .  6 50

T rad e sm a n  C om pany  
B lack  H aw k , one box 2 50 
B lack  H aw k , five b x s  2 40 
B lack  H aw k , te n  bxs  2 25

Scouring
Sapolio, g ross lo ts  . .  9 50 
Sapolio, h a lf  gro . lo ts  4 85 
Sapolio, s ing le  boxes 2 40
Sapolio, h an d  ...............  2 40
Scourine, 50 cak es  . .  1 80 
Scourine, 100 cak es  . .  3 50 
Q ueen A nne S co u re r 1 80

Soap C om pounds 
Jo h n so n ’s  F ine , 48 2 3 25
Jo h n so n ’s X X X  100 5o 4 00
R ub-N o-M ore  .............  3 85
N ine  O’c lo ck  ...............  3 50

W A S H IN G  P O W D E R S . 
Gold D u st

24 la rg e  p ack ag es  . . . . 4  30 
100 sm all p ack ag es  . .3  85

L a u tz  B ros .’ & Co. 
[A pply to  M ichigan, W is
consin  an d  D ulu th , only] 

Snow  Boy
100 pkgs., 5c s ize  . . . . 3  75 
60 pkgs., 5c size . . . . 2  40 
48 pkgs., 10c s ize  . . . . 3  75 
24 pkgs., fam ily  s ize  . .3  20 
20 pkgs., la u n d ry  s ize  4 00

M orton’s  S a lt
P e r  case , 24 2 lbs.......... 1 70
F ive  case  lo ts  ............. 1 60

SOAP
L a u tz  B ros.' & Co.

[A pply to  M ichigan, W is 
consin  a n d  D ulu th , only.]
Acm e. 70 b a rs  ........... 3 05
Acm e, 100 cakes. 5c sz 3 60 
A corn, 120 cak es  . .  2 50

N a p h th a  
60 pkgs., 5c size 
100 pkgs., 5c size

. . .2  40 

. . .3  75

Q ueen A nne
60 5c p ack ag es  .........  2 40
24 p ack ag es  ................ 3 75

O ak L e a f
24 p ack ag es  ................ 3 75
100 5c p ack ag es  ......... 3 75

FI TZPATR1CK BROTHERS’ SOAP CHIPS b b l s .
White City (Digh Washing)............................................. 210 lbs........... Sc per lb.
Tip Top (Caustic).........................................................250 lbs........... 4c per lb.
No. 1 Laundry 88% D ry.............J .......................................... 225 lbs........... 6 # c  per lb.
Palm Soap 88% D ry ........................................................ 800 lbs........... 6%c per lb

SEND FOR SAMPLES

T h e Only Five Cent Cleanser
Guaranteed to Equal the Best 10c Kinds

IflTCHE#
iyienzer

Ä T c o i gy^BS-POUSHg
P atrick

80 Cans........ $2.90 Per Case
SH O W S A P R O F IT  O F 40%

Handled by All Jobbers

Place an order with your jobber. If goods are not satis- 
factory return same at our expense.—FITZPATRICK BROS.

S unligh t. 3 doz ..........  1 00
S un ligh t, 1% d c z ...........  5«
Y east Foam . 3 doz. . . ]  15 
Y east Foam , 1% doz. 85

C H A R C O A L
C arlo ts  or local shipments, 
bulk or sacked in paper or 
jute. Poultry and stoclf 
charcoal.

DEWEY- SMITH CO., Jickson.McV
S u c c e s s o r  to  M. O  D E W E Y  C O

[oomims: Killarney  ( A )  Ginger Ale
(CONTAINS NO CAPSICUM)

An Agreeable Beverage of the CORRECT Belfast Type. 
Supplied to Dealers, Hotels, Clubs and Families in Bottles Having 

Registered Trade-Mark Crowns
A Partial List of Authorized Bottlers: A. L. JOYCE (r SOM, Grand Rapids and Traverse City, Mich.; 

KALAMAZOO BOTTLING tO „  Kalamazoo, Mich.; KILLARNEY BOTTLIKG CO., Jackson, Mich.
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BUSINESS-W ANTS D E P A R T M E N T
Advertisements inserted u n d e r  t h i s  head for two cents a word the first insertion and one cent a word for each subsequent 

c o n t i n u o u s  i n s e r t i o n .  N o  charge less than 25 c e n t s .  C a s h  must accompany all orders.

B U 8 IN E 8 S  C H A N C E S .
F o r  Sale—Stock  d ry  goods, g ro ce rie s  

a n d  fix tu res  on acco u n t of o th e r  b u s i
ness. In  com ing  oil tow n. Invo ice  a b o u t 
$2,500. Box 151, M orrison , Okla. 411 

F o r Sale—One of th e  g re a te s t  op p o r
tu n it ie s  in  W es te rn  M o n tan a  fo r a  f irs t-  
c la ss  g roce ry  m an  to  ta k e  over a  b u s i
n e ss  do ing  from  $100,000 to  $125,000 p e r 
an n u m . W ill sell a ll o r re ta in  a n  in 
te re s t . C ap ita l req u ired  $8,000 to  $10,000. 
A ddress  Box “ C” D eer L odge, M on tana .
_______________________________________414

F o r Sale—A t a  b a rg a in , s to ck  o f m e r
ch and ise , s to re  an d  house. W m . Sw eet,
C edar, M ichigan.____________________ 416

W ould  L o ca te  an d  F in an ce—A ny h ig h -
g ra d e  m a n u fa c tu rin g  p roposition  sh o w 
ing  la rg e  p rofits. S ubm it p roposition  in 
w ritin g  to  E . D rexel C astle ton , H o te l
S ta tle r , D e tro it._____________________ 417

F o r Sale—G rocery  s to ck  an d  fix tu re s  in  
Jack so n , spec ia liz ing  on te a s  a n d  coffees. 
R o as t o u r ow n coffees daily. Good loca
tion . O w ner leav in g  c ity . O. H . F au se l, 
c -o  H ir th -K ra u s e  Co., G ran d  R apids,
M ichigan.____________________________ 423

S tore  F o r  Sale O r R en t—In  f irs t-c la s s  
loca tion  in  c e n te r  of tow n  a n d  c e n te r  of 
b usiness. Size 25 x  65, tw o  s to r ie s  an d  
b asem en t. B alcony  fro m  firs t floor.
Splendid  open ing  fo r d ry  goods an d  m il
linery , c lo th in g  o r g en e ra l s tock . W rite  
to  H . L. C ornw ell, L aw ren ce . M ichigan, 
a t  once. B uild ing  re ad y  fo r  o ccu p an t
S ep tem b er 1.______________________ 424__

F o r  Sale—Stock g e n era l m e rch an d ise  
w ith  fix tu res. S to re  build ings. H av e
going, p ay in g  g en era l m ercan tile  bu s in ess  
fo r  sale. T e rm s  to  responsib le  p a rty . C. 
R. W atso n , Irv ing , M ichigan._______ 425

F o r  Sale—D ry  c lean in g  an d  d ye ing  e s 
tab lish m en t. A uto  de livery , d ry  c lean in g  
equ ip m en t, e tc . I f  bu s in ess  is  new  to  
b u y in g  p a r ty  am  w illing  to  te a ch  a ll th e  
n e ce ssa ry  p a r tic u la rs  fo r ru n n in g  b u s i
n e ss  successfu lly . P . O. B ox 203, M us
kegon, M ich igan  .___________________ 426

F o r Sale—U p -to -d a te  s to ck  o f h a rd 
w a re  an d  fu rn itu re  w ith  t in  an d  p lum bing  
shop in  connection . W ill invoice $6,000. 
Good fa c to ry  tow n  of 1,000 su rro u n d ed  
by good a g ric u ltu ra l co u n try . T h is  is  a  
m o n ey -m ak in g  s to ck  an d  w ill s ta n d  th e  
c lo ses t in v e stig a tio n ; no com petition . 
A ddress  Box 138, S u g a r C ity , Colorado.

427
F o r  Sale—F in e s t lit t le  d ru g  s to re  in 

S o u th w es te rn  M ichigan in c ity  of 40,000. 
C lean  stock . P r ic e  $5,500. A d d ress  No. 
482, c a re  T rad esm an . 428

T H E  W O R L D ’S G R E A T E S T  SA LES  
C O NDUCTO RS— Offer you the serv
ices of men who have had extraord i
nary success, In handling both large 
and small stocks in the United States 
and Canada. There is no sales pro
m oter operating In the world to-day  
can furnish you w ith  the references 
we can. W e not only sell your stock 
— but we sell it a t a 'profit during one 
of our personally conducted sales. W e  
handle Departm ent Stores, Clothing 
Stores, Shoe Stores, Furniture Stores 
and General Stores, and no town or 
stock is too large or small fo r us to  
handle successfully. You pay us abso
lutely nothing until we have sold your 
stock a t a profit. W rite  to-day for 
free plans and inform ation. L Y N C H  
BROS., 28 So. Ionia Ave., (W m . Alden 
Smith Bldg.) Grand Rapids, M ichigan.

F o r Sale—$7,000 s to ck  d ry  goods, shoes, 
g ro ce rie s  a n d  crockery . W ell a sso rted . 
A 1 condition , b e s t loca tion  in  tow n. 
Good fa rm in g  co u n try . Good tra d e . L ib 
e ra l te rm s  o r w ill conside r re a l e s ta te . 
A d d ress  N . B., c a re  T rad esm an . 418 

B u sin ess  W an ted —O w ner w ill exchange  
c le a r  fa rm  a n d  tow n p ro p e rty  fo r a  going 
business . W h a t h av e  you? C onfidential. 
A ddress  419, c a re  M ich igan  T rad esm an .

_____________________________419
F o r  R en t—T w o -sto ry  b rick  s to re s  

20 x  118 an d  40 x  118. B es t loca tion  in 
a  good live  tow n  of 2,000 popula tion . 
L o ca ted  in  th e  h e a r t  o f th e  b e s t  fa rm in g  
sec tion  in  th e  S ta te  of M ichigan. R en t 
v e ry  reasonab le . G re a t o p o rtu n ity  fo r 
m oving  p ic tu re , fu rn itu re  o r five a n d  te n  
c en t s to res. L ong  lease  if desired . F o r  
fu r th e r  p a r tic u la rs  w rite  to  D. S e itner, 
C an ton , Ohio. 421

T h e  D e tro it M ercan tile  A d ju s te rs , 
counselo rs  a n d  ex ecu to rs  of h ig h  g rad e  
spec ia l sa le s  an d  b u y ers  of e n tire  s tocks. 
R oom  1, V hay  B lock, 91 G ran d  R iv e r 
Ave.. D e tro it. M ich igan.________  32

F o r  Sale—T he C lin ton  C lo th ing  Co., of 
C lin ton . M ichigan, is fo r  sa le  on acco u n t 
of dea th . A  fine loca tion ,, fine s tock , in  
th e  th r i f ty  to w n  of C lin ton , M ichigan. 
M u st be sold to  close a n  e s ta te . W ill 
b e a r  close in v estig a tio n . A d d ress  F r a n k  
L . P a rk e r ,  C lin ton , M ich igan . 422

W e buy  w hole s to ck s  o r  p a r t  s to ck s  
fo r  cash . A d d ress  M. G uette l, 216 W .
M onroe S t., C hicago.________________ 301

F o r Sale—G rocery  stock . One of th e  
b e s t g ro ce ry  s to re s  in  S o u th e rn  M ichi
gan . C lean  stock , fu lly  equipped, exce l
len t location , good lease , p ay in g  b u s i
ness. A ddress  E . A. D ibble, H illsdale,
M ichigan._____________________________366

F o r  Sale—U p -to -d a te  m e a t m a rk e t in  
a  th r iv in g  M ich igan  c ity  of 3,600 people. 
L ittle  com pe tition  a n d  sp lend id  oppor
tu n ity  fo r r ig h t p a rty . C orrespondence 
so lic ited . A d d ress  No. 409, c a re  P rad es-
m an .__________________________________409

S afes  O pened—W . L. Slocum, sa fe  e x 
p e r t  an d  locksm ith . 128 A nn  S t., N. E .,
G rand  R apids, M ichigan._____________104

T h e  M erch an t’s  A uction  Co. T h e  m ost 
re liab le  a n d  successfu l sa le  concern . F o r 
closing  o u t, c lean in g  o r  reducing , a d d re ss
R eedsburg , W isconsin ._____________  289

S tocks W an ted —W rite  m e if you w a n t 
to  sell o r  b u y  g ro ce ry  o r g e n e ra l s tock . 
E. K ru isen g a , 44-54 E llsw o rth  Ave.,
G rand  R ap ids, M ichigan.____________ 304

W ill pay  cash  fo r  w hole o r  p a r t  s to ck s  
of m erchand ise . L ouis L ev insohn , S ag 
inaw , M ichigan. 757

F o r R en t—D ry  goods s to re  25 x  85, tw o  
s to rie s  w ith  sh elv ings  a n d  fix tu res. R en t 
cheap , loca tion  c e n te r  o f c ity . B een  do 
in g  b u s in ess  th i r ty  y ea rs . F i r s t  c lass  
c lo th in g  s to re  connec ted  w ith  it. C ity  
po p u la tio n  12,000. 10,000 co u n try  people
tra d e  in  city . T h e re  a re  only  fou r d ry  
goods s to re s  in  c ity . Good chance. E n 
q u ire  of A. J .  W ilhelm , T rav e rse  C ity,
M ichigan._____________________________ 202

M erch an ts  P le a se  T ak e  N otice! W e 
hav e  c lien ts  o f g ro ce ry  stocks , g en eral 
s tocks, d ry  goods stocks, h a rd w a re  stocks, 
d ru g  stocks. W e h av e  on o u r lis t a lso  a 
few  good fa rm s  to  exch an g e  fo r such  
stocks. A lso c ity  p ro p erty . I f  you w ish  
to  sell o r  exch an g e  yo u r bu s in ess  w rite  
us. G. R. B u sin e ss  E xchange , 54$ H o u se 
m an  Bldg., G rand  R apids, M ich. 859 

F o r  Sale—Good clean  s tock  of d ru g s  
an d  s ta t io n e ry  in  tow n of 12,500. B u si
n e ss  e stab lish ed  40 y ears . W . H. O akley, 
A d m in is tra to r, Ishpem ing , M ich. 984 

F o r  Sale—S to re  bu ild ing  24 x  88 good 
c e lla r an d  w a re -sh e d s  w ith  c lean  u p -to -  
d a te  s to ck  o f m e rch an d ise  co n sis tin g  
g roceries, d ry  goods, m en ’s  fu rn ish in g s , 
shoes, h a rd w a re  an d  fa rm  tools. Only 
s to re  in tow n  an d  do ing  a  c a sh  business 
of $100 p e r  d ay  a n d  b e tte r .  A bou t $9,000 
requ ired . A n  A 1 open ing  fo r a  live 
m e rch an t. D on’t  a n sw e r th is  u n less  you 
h av e  th e  m oney an d  m ean  business. 
A ddress A 1, c a re  M ich igan  T rad esm an .
______________________________________ 348

W an ted —C hicago—C arload  lo ts  of baled  
excelsior, a lso  saw d u s t. Q uote  low est 
p rices  an d  fre ig h t ra te . C en tu ry  F u e l
C om pany, C hicago.__________________ 347

F o r Sale—Old estab lish ed  fu rn itu re  
an d  ru g  business. C ity  10,000. A1 trad e . 
W ill sell p a r t  o r all of s tock . M ust sell 
acco u n t ill h e a lth . F . S. G utschow , M t.
C lem ens, M ichigan.__________________ 410

T ra n s fe r  L ine  F o r  S a le—B est equipped 
one in  S o u th e rn  K a n sa s ; s ix  te a m s  an d  
tw elve  w ag o n s; exclusive m e rc h a n ts ’ 
t ra n s fe r  in  tow n  of 5,000 in  h e a r t  of oil 
fields; a  m oney m a k e r a n d  p riced  r ig h t 
fo r qu ick  sale . J . H . S and ifer, E ldorado,
K an sas.______________________________ 393

F o r  R en t—S to re  25 x  140 fe e t s te a m - 
h ea ted , in  new  bu ild ing  in  b e s t loca tion  
of th e  c ity , fo r  re n t a t  reaso n ab le  price. 
T he  s to re  is a d ap ted  to  be p a rtitio n e d  
off, th u s  I  m ay  r e n t  p a r t  o r a ll o f th e  
room . A ddress  I. G lerum , D evils L ake, 
N o rth  D ako ta . 395

F o r Sale—D ru g  s to re . B es t in  F lin t, 
M ichigan. E very b o d y  know s of F lin t. 
L o n g  lease , 70 c en t ra te .  P r ic e  $12,000. 
D on’t a n sw e r u n less  you m ean  business. 
R eason  confidentia l. A ddress  Lock Box 
183, F lin t, M ichigan. 396

F o r  Sale—A S o u th e rn  to u r is t  ho te l lo 
cation . E s ta b lish ed  p a tro n ag e , positive ly  
th e  b e s t p roposition  of th e  k ind  to  be 
found. Box 36, N ew  B altim ore , M ichigan.

397
F o r  Sale—M eat m a rk e t in  K alam azoo. 

Good location . O w ner w ish es  to  re tire  
a f te r  12 y e a rs  successfu l business . D oing 
good b u siness . W ell equipped m ark e t. 
A ddress No. 398, c a re  T rad esm an . 398

M ich igan ’s G re a te s t S ales C onductor— 
F o r lega l adv ice  you w ould co n su lt th e  
m ost re liab le  a tto rn e y . In  case  o f s ick 
n e ss  you w ould send  fo r th e  b e s t p h y s i
cian . F o r  a  spec ia l sa le  send  fo r th e  
b e s t qualified sa le s  co n d u cto r in  M ich i
gan . I f  you need quick  m oney I  am  th e  
m an  you w an t. I f  you a re  new  in  th e  
b u sin ess  m y experience  a n d  adv ice  is 
w o rth  a s  m uch to  you a s  yo u r s tock . All 
co rrespondence  s tr ic t ly  confidentia l. Now  
is  th e  tim e  to  c lean  up  y o u r stock . A d
d re ss  Box 399, c a re  M ich igan  T rad esm an .

399

F o r  Sale—T he m a n u fa c tu rin g  p la n t 
fo rm erly  occupied  by th e  P ly m o u th  P a r 
lor F ra m e  Co., c o n sis tin g  of over th re e  
a c re s  of lan d  w ith  tw o  th re e -s to ry  fram e  
bu ild ings fitted  up w ith  m ach in es  a d a p t
ab le  fo r th e  m a n u fa c tu re  of a n y  line  of 
fu rn itu re  o r wood m a te ria ls . W ill sell a t  
v e ry  low p rice  on m o s t fav o rab le  te rm s .
R. R. Schorer, P lym ou th , W is._____ 387

I  p ay  cash  fo r s to ck s  o r p a r t  s tocks  
of m erchand ise . M ust be  cheap . H. 
B uyer, M ilw aukee, W isconsin . 925

F o r  Sale— B est g ro ce ry  an d  m ea t m a r
k e t in N o rth e rn  M ichigan. W ill sell b e 
low in v en to ry  ab o u t $6,000 stock . L o 
c a ted  a t  one of th e  fin es t su m m er r e 
s o r ts  in  th e  U n ited  S ta te s . D oing $70,000 
bu sin ess  a  y e a r . Good rea so n s  fo r  se ll
ing. A pply ow ner, B ox 84, C harlevoix ,
M ichigan.____________________________ 338

W an ted —A high  ten sio n  live w ire  w ith  
no ch an ce  of sh o rt c ircu itin g , to  open up 
a  d e p a r tm e n t s to re  in th e  c ity  of Dixon. 
S ta te  of Illinois. A c ity  of from  10,000 
to  12,000 popu la tion  w ith  a  p ay in g  tra d e  
a lread y  estab lish ed  a n d  a  th ick ly  se ttled  
an d  p ro sp e ro u s  c o u n try  tr ib u ta ry  to  
sam e  of th ir ty  m iles each  w ay . N o goods 
to  sell, b u t 12,000 to  21,000 sq u a re  fe e t 
of space  to  re n t in th e  b e s t location  in 
th e  c ity . All m odern . S to re  re a d y  fo r 
occupancy  ab o u t S’ep t. 1. F o r  fu ll p a r 
tic u la rs  ad d re ss  I. B. C oun trym an , 604 
F ir s t  S tree t, D ixon, Illinois. 388

F o r Sale—U p -to -d a te  b lack sm ith  shop ; 
b ig  lo t an d  house. M artin  Schm itzer,
B irch  R un, M ichigan._______________ 390__

F o r  Sale—Sm all jew e lry  stock . H igh 
class , s tap le  goods b o u g h t new  la s t  A ug
us t. Good loca tion  N o rth e rn  F lin t. A d-
d re ss  Box 183, F lin t, M ichigan._____ 391

F o r Sale—A m ill c u tt in g  25 to  30 th o u 
san d  p e r day , s itu a te d  n e a r  F ox  P a rk , 
A lbany Co., W yom ing, in  th e  m idst of 
th e  Med. Bow F o re s t R eserve. P len ty  
of tim b e r a t  a  v e ry  reasonab le  cost. 
H av e  o th e r  in te re s t. C an n o t g ive th e  
m ill bu s in ess  th e  a tte n tio n  i t  deserves. 
A pply F ox  P a rk  T im b er Co., G ram m , 
W yom ing. 392

F o r Sale O r E xch an g e—F o r ty  a c res  of 
un im proved  o ran g e  land  in  P olk  Co., 
F lo rida . B. H . B rin g h am , N ew  B alti-
m ore, M ichigan._____________________ 394

Old E s tab lish ed  H a rd w are  B u sin ess  F o r 
Sale—In  good M aine tow n. S tock  con
s is ts  of h a rd w are , p a in ts , s toves, t in 
w are  an d  p lum bing  s tock  in good cond i
tion . E x ce llen t loca tion . S to re  h a s  a l 
w ays been  a  m oney m aker. Sm all c ap ita l 
requ ired . A ddress L ock Box 25, Y ork
B each. M aine.________________________400

C ash R eg is te rs—W e a re  sa le s  ag en ts  
fo r A m erican  C ash  R eg iste rs . H av e  a t 
all tim es  b a rg a in s  in  used  m ach ines. All 
m akes. W rite  us. T he  V ogt B ricker
S ales Co., 211 G e rm an ia  A venue, S ag i-
naw , M ichigan.______________________ 403

Do you w a n t a  p rosp e ro u s  g en era l
s to ck  invoicing  a ro u n d  $3,000? W ill give 
s u b s ta n tia l d isco u n t fo r  qu ick  sale. A d
d re ss  L ock Box 188, U nion C ity, M ichi-
gan .___________________________   404

F o r  Sale—S to re  bu ild ing  loca ted  on 
m ain  s tre e t . Good liv in g  room s overhead . 
B asem en t an d  ba rn . Good loca tion  fo r 
a n y  line  of business. W ill b e a r  Investi-
ga tion . T e rm s  easy . J . W . C azier,
Conklin. M ichigan._______________  386

F o r Sale O r E x ch an g e—Splendid  W e s t
e rn  N ew  Y ork fa rm  fo r  shoe stock . W m . 
Siddall. H olley, N ew  Y ork. 372

F o r Sale—Stock of g roce rie s  an d  fix
tu re s  in  b e s t l it t le  b u s in ess  to w n  in 
C en tra l M ichigan. I t  w ill ta k e  $3,000 to  
$3.500. B rick  s to re  22 x  80. A m ple room  
to  add  d ry  goods an d  fu rn ish in g s . T h is  
is y o u r ch an ce  of a  life  tim e. H . C. 
W alker, B yron, M ichigan. 373

H ote l B a rg a in —29 room s com ple tely  
fu rn ish ed , w ith  seven  lo ts  on m ain  s tre e t  
of tow n ; ev e ry th in g  goes fo r  $8,000. 
H a lf c ash ; ta k e  m o rtg ag e  fo r ba lance . 
W rite  fo r  fu ll d escrip tion . M rs. L . R. 
F ranken fle ld , P la inv ille , K an sa s . 376

F o r  Sale—A n in e  c le rk  N a tio n a l C ash  
R eg iste r. F ir s t- c la s s  condition . H . T. 
S tan to n , 18 M ark e t S t., G rand  R apids, 
M ichigan.________________________  377

Look—W e m ake  a  sp ec ia lty  of han d lin g  
s to ck s  of m erchand ise . W e w a n t s to ck s  
now  in exchange  fo r  tw o fa rm s , one 
w o rth  $5,000, an d  one $35,000. A lso fo r 
incom e p ro p erty . D escribe  you r s to ck  
fully  an d  w e c an  m ake  you a n  o ffer on 
it. Ph illips, M an ch este r. T enn . 361

W an ted  T o B uy F o r C ash—In  tow n  of 
3,000 to  5,000 popu la tion  in In d ian a , Ohio 
o r M ichigan p re fe rred , m en’s  c lo th ing  
and  fu rn ish in g s  sto re . A ddress  No. 362, 
c a re  T rad esm an . _________________362

F o r Sale—C lean, s tap le  s to ck  g en era l 
m erchand ise . In v e n to ry  $10,000. M igh t 
conside r fa rm  va lue  $5,000 to  $7,000. 
M oney m ak er. L iv ely ' co u n try  tow n. 
Good reaso n s . A ct qu ick ly . Box Q.. 
N ew  L o th ro p , M ichigan. 339

F o r  Sale—Good B usiness  O p p o rtu n ity — 
C om plete line  of u p - to -d a te  fix tu res  fo r 
m en ’s c lo th ing , shoes  an d  fu rn ish in g  
goods s to re . S to re  bu ild ing  fo r  re n t, one 
of th e  b e s t  lo ca tio n s  in  th e  c ity . T he  
p re s en t occu p an t h a s  conducted  a  very  
successfu l business  fo r sev e ra l y ears  and  
is  leav ing  because of b u sin ess  in te re s ts  
e lsew here . T h is  is a n  exce llen t oppor
tu n ity . W ould  adv ise  you to  a c t  q u ick 
ly. F o r  fu r th e r  p a rtic u la rs  w rite  E v e ry 
body’s  S tore, M. N ew m ark , P rop ., 347- 
349 P o r ta g e  A ve., W ., S a u lt S te . M arie,
M ichigan.____________________________ 370

F o r Sale—G eneral m erch an d ise  s tock  
in  S o u th e rn  M ichigan. Good b usiness ; 
good loca lity ; good p lace fo r p a rtn e rs . 
A ddress No. 371, care  T rad esm an . 371

H E L P  W A N T E D .
W a n te d —E xperienced  m an  fo r c lo th 

ing, d ry  goods an d  shoes. M u st com e w ell 
recom m ended. A ddress  No. 412, care  
M ichigan T rad esm an . 412

W anted-—Good m an  to  en g ag e  in  th e  
coal a n d  lum ber tra d e  a n d  hand le  c ream  
s ta tio n . Som e c ap ita l needed. Good op
p o rtu n ity . A n sw er quick . F in e  tow n. 
A ddress No. 413, c a re  M ichigan T ra d e s 
m a n __________________________________413

W an ted —Salesm en  calling  on co u n try  
an d  tow n  s to re s  (an y  line) to ta k e  o r
d e rs  (side line) fo r K ey sto n e  (v e te r in a ry )  
C leansing  Pow der. N am e co u n tie s  cov
ered. A ddress  C. F . H a rm a n  & Son, 
M fgrs., E n te r lin e , P en n sy lv an ia . 415 

W an ted —A ss is ta n t p h a rm a c is t. Good 
hours. Good pay. A pply G reen ’s  D rug  
S tore, G rand  R ap id s , M ichigan. 429 

W an ted —S tead y  h a rd w a re  c lerk . C oun
t r y  tow n  p re fe rred . M u st u n d e rs tan d  a  
l itt le  a b o u t re p a ir  w ork . A ddress  No. 
420, c a re  T rad esm an . 420

W lanted—T in n e r  w ho can  do som e 
plum bing. M ust be  m arried  an d  sober. 
W ages  $15 p e r  w eek. A ddress  G erbert 
B ro th e rs , Seneca, Illinois.___________ 354

P O S IT IO N  W A N T E D .
W an ted —By a n  experienced  g roce ry  

c le rk  a  position  a s  c le rk  o r s tock  m an  
in g en era l s to re . C has. L. B row n, Box 
235, P la inw ell, M ichigan. C an g ive r e f 
erence. 430

W an ted  P o s itio n —E ith e r  inside o r on 
th e  road . T w en ty  y e a rs  experience  in 
selling  shoes. B est of re fe ren ce . A d- 
d re ss  No. 407, c a re T rad esm an . 407 

B an k  P o s itio n  W an ted —By young m an 
th ir ty  y e a rs  old. T h ree  y e a rs ’ ex p eri
ence in co u n try  ban k . N ow  em ployed 
b u t w ishes  change. C an fu rn ish  re fe r 
ences. A ddress No. 378, c a re  T rad esm an .

378
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BANKRUPTCY MATTERS.

Proceedings in the Western District 
of Michigan.

G rand  R apids, A ug. 8—In  th e  m a tte r  
o f M ason W . M anly, b a n k ru p t, G rand  
R apids, ad jo u rn ed  first m ee tin g  o f c re d 
ito rs  w as  held th is  d ay  fo r th e  purpose  
of considering  th e  p e titio n  of P e te r  H a m - 
s t r a  to  rec la im  th e  a s s e ts  of th is  e s ta te  
sold by  h im  to  th e  b a n k ru p t u n d e r a  
c o n tra c t  re se rv in g  title  in  th e  seller. T he  
m a tte r  w as a rg u ed  an d  s u b m itte d  b u t 
decision  h a s  n o t y e t been  ren d ered  by  
th e  co u rt. I f  th e  p e titio n  is  a llow ed It 
w ill ta k e  e n tire  a s s e ts  of th e  e s ta te  an d  
th e re  w ill be n o th in g  le ft fo r  th e  g e n 
e ra l c red ito rs .

Aug. 9—In  th e  m a t te r  o f C asnovia  
D eh y d ra tin g  Co., b a n k ru p t, C asnovia , th e  
a d jo u rn ed  spec ia l m ee tin g  an d  ex am in a 
tion  o f th e  officers o f th e  b an k ru p t w as  
held. T he  tru s te e  h a s  rep o rted  th a t  
s e tt lem e n t had  been  m ade  w ith  th e  
T hom as C an n in g  Co. w h ere in  th e  tru s te e  
h a s  collected  ab o u t 13,500 due  from  such 
com pany  to  th e  b an k ru p t. T h e  tru s te e  
h a s  been  d irec ted  to  file a  firs t re p o rt 
and  acco u n t, upon rece ip t of w hich  m ee t
in g  w ill be called  fo r th e  p u rp o se  of 
p ay in g  a  firs t d iv idend  to  cred ito rs .

T he  m a tte r  of a n  a lleged  p re fe re n tia l 
p ay m en t of som e $3.000 to  th e  F a rm e rs  
& M erch an ts  B an k  of C asnov ia  w as con 
s idered  a n d  th e  tru s te e  d ire c te d  to  file 
h is  re p o rt on th e  sam e.

A ug. 10—In  th e  m a t te r  of th e  F a ir , 
b a n k ru p t. G rand  R apids, a  h e a r in g  w as 
held  on th e  p e titio n  o f J . W . K ingsbu ry , 
do ing  bu sin ess  a s  th e  M erch an ts  Gold 
S tam p  Co., to  rec la im  c e r ta in  fu rn itu re  
a n d  a s s e ts  to  th e  am o u n t o f ab o u t $1,200 
ip. th e  h an d s  of th e  tru s te e . I t  is  th e  
co n ten tio n  o f th e  tru s te e  th a t  th e  F a ir , 
b a n k ru p t, p u rc h a se d  and  pa id  fo r th e  
a sse ts  in q u estio n  a n d  th a t  th e re fo re  
th e y  belong  to  th is  e s ta te . T he  m a tte r  
w as  a d jo u rn ed  fo r  a  fu r th e r  h earing .

Aug- 11—In  th e  m a tte r  o f th e  F a ir , 
b a n k ru p t, th e  tru s te e  h a s  filed h is  firs t 
re p o rt an d  acco u n t show ing  to ta l  re ce in ts  
a s  tru s te e  to  d a te  of $9,384. N o d is 
b u rse m en ts  h av e  been  m ade. A  special 
m ee tin g  of c red ito rs  h a s  been  called fo r 
A u g u st 24 fo r th e  pu rpose  of d ec la ra tio n  
an d  p ay m en t o f a  firs t d iv idend  to  c re d 
ito rs  and  fo r th e  fu r th e r  pu rpose  of p a y 
ing  ad m in is tra tio n  expenses  to  da te .

Aug. 15—Jo h n  R ocks an d  A nthony  
Rocks, ind iv idua lly  and  c o p a r tn e rs  a s  
R ocks B ro th e rs , hav e  filed a  p e titio n  in 
b an k ru p tcy . A d jud ica tion  h a s  been  m ade 
and  th e  m a tte r  re fe rred  to  R eferee  C or
win. Mr. C orw in  h a s  a lso  been  ap p o in t
ed rece iv e r and  G eorge S'. N orcross  is  in 
ch a rg e  a s  cu sto d ian . T h e  schedu les show  
a ss e ts  lis ted  a t  ap p ro x im a te ly  $1.000, and  
liab ility  is show n a t  $420.30. T he  a s s e ts  
a re  th o u g h t to  be w o rth  m uch less  th a n  
lis ted . T he  firs t m ee tin g  of c re d ito rs  h a s  
been  called  fo r  A u g u st 29.. a t  w hich  tim e  
c re d ito rs  m ay  ap p ea r, e lec t a  tru s te e , 
p rove  th e ir  claim s, a n d  tra n s a c t such  
o th e r  bu s in ess  a s  m ay  com e before  such  
m eeting . T h e  follow ing a re  show n a s  
c red ito rs  o f th e  b a n k ru p t:

S ecured  C red ito rs .
M rs. M in R oks, G rand  R ap ids

m o rtg ag e  .......................................  $150.00
U nsecured  C red ito rs .

W . B. J a r v is  Co., G rand  R ap ids  ..$14.91 
B. F . G oodrich R u b b er Co., A kron  11.90
M orley  B ro th e rs , S ag inaw  ........... 107.00
P rest-O -T  ite  Co.. C hicago ...................  4.80
A cm e "Welding a n d  R ep a ir Co.,

G rand  R ap ids ...............................  2.95
E clin se  M ach in e ry  Co., E lm ira , N . T . 1.57
B eck ley -R a lsto n  Co.. C hicago ___  6.05
G oodyear T ire  & R u b b er Co., A kron  23.80 
C hicago Cycle Supply  Co.. C hicago 99.00 
A urora A u to m a tic  M ach in e ry  Co.,

C hicago ..............................................  1.56
B igaal B ros.. G rand  R an ids  . .  U nknow n 
C onsum ers P o w er Co., G rand  R ap id s  .50 
C orbin S crew  C orporation , N ew

B ritam . C onn.............................................. 11
Aug. 17—T hom as B. C urry , of G rand  

R apids, h a s  filed h is  v o lu n ta ry  p e titio n  
in b a n k ru p tcy . A d jud ica tion  h a s  been  
m ade  and  th e  m a tte r  re fe rred  to  R ef
e ree  Corw in. T h e  schedu les of th e  b a n k 
ru p t re v ea l th e  fa c t  th a t  th e re  a re  no 
a s s e ts  excep t a  sm all am o u n t of d o u b t
ful acco u n ts  receivab le . T he  firs t m e e t
ing  o f c re d ito rs  h a s  been  called fo r  Sept. 
5. a t  w hich  tim e  c re d ito rs  m ay  appear, 
p rove  th e ir  cla im s, e lect a  tru s te e , and  
tr a n s a c t  such  o th e r  and  fu r th e r  bu s in ess  
a s  m ay  com e befo re  th e  m eeting . T he 
follow ing a re  lis ted  a s  c red ito rs : 

U nsecu red  C red ito rs .
A. E . B rooks & Co., G rand  R ap ids  $150.21
P a u l F . B eiseh  & Co., C hicago . . . .  68.70 
C. W . M ills P a p e r  Co.. G rand  R ap ids  8.50
Jo h n  T. W oodhouse. D e tro it ..........  7.07
A. G. M orse Com pany, C hicago . .  51.07
O rleans C ream ery  A ss’n., O rleans 25.00
R oyal Jew e lry  C om pany, C hicago 45.00
J a s p e r  M atth ew s, G rand  R ap ids  48.00
B a r re tt  & Scully, Io n ia  ................... 41.90
F . R . B uck, Io n ia  ...............................  5.65
Io n ia  H a rd w are  Co.. Ion ia  ..............  11.05
N a tio n a l B an k  o f Ion ia , Io n ia  . .  25.00
F red  R. C aine, Ion ia  ...........................  10.00
Io n ia  G as L ig h t & Coke Co., Ion ia  13.00
M ansfield & H oag, Ionia ...................  20.00
E . P . B illings, G rand  R ap ids  . . . .  24.75
A. V onk <* Son, G rand  R ap ids  ___ 10.65
M. H . M anly  E s ta te .  G rand R an ids 6 00 
Dr. W . F . Leslie, G rand  R apids . .  8.00

In  th e  m a tte r  of E d w ard  V an  E en en - 
aam . b a n k ru p t, G rand  R apids, th e  t r u s 
te e  h a s  filed h is  final re p o rt and  acco u n t 
and  th e  final m ee tin g  o f c red ito rs  h a s  
been  called  fo r Aug. 30. T he  final a c 

co u n t show s to ta l  re c e ip ts  fro m  a ll 
sou rces, $384.16; d isb u rsem e n ts  to  d a te  
fo r  b a n k ru p ts  ex em ptions  a n d  expenses, 
$243.90, a n d  a  b a lan ce  o n  h an d  of $140.26. 
T h e  d iv idend, if  any . w ill b e  exceed ing ly  
sm all.

In  th e  m a t te r  of th e  F a ir , G rand  R a p 
ids, th e  a s s e ts  exclud ing  th o se  c la im 
ed by  th e  M erch an ts  Gold S tam p  
Co., w ere  sold to  M. K a tz  & Son fo r 
$3,800 a n d  th e  sa le  h a s  been  confirm ed 
by  th e  re fe ree . T he  p u rc h a se  p rice  in 
cluded a n  a g re em en t an d  w a iv e r on  th e  
p a r t  of th e  tru s te e ,  w h ere in  h e  w aived  
a n y  c la im  a g a in s t  M , K a tz  & Son by  
rea so n  of a  t ra n s fe r  in  v io la tion  o f th e  
bulk  sa le s  law , m ade  p rio r to  b a n k ru p tc y  
from  th e  b a n k ru p t to  th em , a n d  sa id  M. 
K a tz  & Son w aived  a n y  c la im  fo r  d a m 
aged  a g a in s t  th e  e s ta te  b y  re a so n  of d e 
fa u lt  in  a  c e r ta in  lease  o f p rem ises.

Aug. 18—In  th e  m a tte r  of M ichael 
Razoog, b a n k ru p t, E v a r t ,  th e  firs t m e e t
ing  of c re d ito rs  w as  held. C laim s w ere  
allow ed. B enn  M. Corw in, receiver, m ade  
a  re p o rt an d  w as d isch a rg ed . B y  vo te  
o f c red ito rs , W a lte r  H . B rooks, of G rand  
R apids, w as  e lected  tru s te e  a n d  h a s  q u a l
ified. A p p ra ise rs  hav e  been  app o in ted  
an d  a n  in v en to ry  w ill be ta k e n  a t  once. 
T he b a n k ru p t w as  sw orn  an d  exam ined  
a n d  th e  m ee tin g  w as ad jo u rn ed .

Aug. 18—In  th e  m a tte r  of H a t t ie  R a th -  
b u rn , b a n k ru p t, G rand  L edge, fo rm erly  
co n ducting  a  m illinery  bu s in ess  a t  th a t  
place, f irs t m ee tin g  of c red ito rs  held  th is  
d ay  C laim s w ere  allow ed. B enn  C or
win, receiver, m ade a  re p o r t  w hich  w as  
approved . By vo te  of c red ito rs , G eorge 
Decke, G rand  L edge, w a s  e lected  tru s te e . 
A p p ra ise rs  h av e  been  appo in ted . T he  
m ee tin g  w as  ad jo u rn ed .

Aug. 19—In  th e  case  of L in fo rd  L. 
W inslow , b a n k ru p t, S a ran ac , th e  tru s te e  
h a s  rep o rted  a n  o ffer of 50 cen ts  on th e  
d o lla r of th e  in v en to ry  p rice  of th e  a s 
s e ts  from  th e  G rand  R ap ids S to re  F ix 
tu re  Co., a n d  a n  o rd e r to  show  cau se  
a s  to  th e  sale  h a s  been  issued , r e tu rn 
ab le  A u g u st 30. T he  a s s e ts  a re  in v en 
to ried  a t  ap p ro x im a te ly  $5,000.

A ug. 21—In  th e  m a tte r  of A d rian  K la - 
ver. b a n k ru p t, H olland, th e  tru s te e  h a s  
filed h is  final re p o rt an d  acco u n t show ing  
b a lan ce  on h an d  a t  la s t  re p o rt, $497.27; 
ad d itio n a l rece ip ts , $76.05; to ta l, $573.32; 
d isb u rsem e n ts  fo r a d m in is tra tio n  e x 
p en ses  and  firs t d iv idend  o f 10 p e r  cen t., 
$356.98, an d  a  b a lan ce  of $216.34 on hand . 
A final m ee tin g  h a s  been called fo r  Aug. 
31, a t  w h ich  tim e  a  final d iv idend  w ill 
be declared .

A ug. 21—In  th e  m a tte r  o f D en is  M c
G ra th . b a n k ru p t, G rand  R apids, tru s te e  
h a s  filed h is  f irs t re p o rt a n d  acco u n t, 
show ing  to ta l  re ce ip ts  of $2,318.47. d is 
b u rse m en ts  of $142.40, and  b a lan ce  on 
h an d  a t  th is  tim e, $2,176.07. A spec ia l 
m ee tin g  of c re d ito rs  h a s  b een  called  fo r  
Sept. 2, fo r th e  d ec la ra tio n  a n d  p ay m en t 
o f a  firs t d iv idend  to  c red ito rs .

President W ilson is a lucky man, 
these days. He has nothing to do. 
A few trifles take up a few minutes 
of his time, but the rest is all his 
own. He merely has to keep watch 
of legislation; prod Congressmen; 
read the reports from the Mexican 
frontier and give the consequent or
ders; confer with the members of the 
Cabinet; try  to get competent men to 
serve on the joint Mexican Commis
sion; make new complaints to Great 
Britain and Germany; talk for an hour 
to 640 railway leaders in the East 
room; corifer with all the railway 
presidents; keep up with his corre
spondence; receive delegations; read 
Republican speeches; play golf; take 
water trips nearly every week end; 
read to his wife.

Hielkema & Co. has been incorpor
ated to manufacture soft drinks with 
an authorized capital stock of $5,000 
common and $2,000 preferred, of 
which amounts $3,550 has been sub
scribed, $50 paid in in cash and $2,950 
paid in in property. Peter and Henry 
Hielkema each hold 170 shares and 
Minnie Hielkema holds fifteen shares.

L. H. Moss, formerly engaged in 
the drug business at Middleton, will 
shortly open a new drug store at 
Sidney. The Hazeltine & Perkins 
Drug Co. has the order for the stock.

People who pay compliments nevei 
wait for the bill collector to call.

Some financiers work wonders, and 
some merely work suckers.

FOOL FEDERAL OFFICIAL.
I t  certainly takes some of the joy 

out of the lives of those who try  to 
think sanely on economic subjects (on 
the art of making a living) and hope 
to influence others to think in the 
same way to have a Government of
ficial of so high a rank as Edward N. 
Hurley of the Federal Trade Com
mission declare, as he is reported to 
have done to the Illinois Manufac
turers Cost Association at Chicago 
tha t “90 per cent, of the business 
failures in the United States last year 
resulted from cut-throat competition 
prices,” for such a statem ent is pure 
dogmatism and unwarranted by the 
facts.

As a m atter of fact, it is worth not
ing that in 1915, as in 1914, all extrane
ous causes of failure—those over 
which the individual himself had least 
control in the conduct of his busi
ness—had more influence than in some 
other years; yet in 1915 only 25.6 per 
cent, of the actual business failures 
in the United States were due to 
causes other than the faults of those 
failing, and this proportion was then 
the highest in a generation. In the 
light of such testimony by the Trades
man, which is based on specific re
ports, saying that “90 per cent, of the 
failures resulted from cut-throat com
petition prices,” is mere assertion or 
support of a doctrine that Mr. Hurley 
and his hearers happened to be pro
moting. As a m atter of fact, the 
Tradesman credits “outside competi
tion’’ with only 5.7 per cent, of the 
failures of 1915, and this proportion 
was greater than any year since 1900. 
Take, then, the whole number of busi
ness men in the country (in 1915. 1,- 
770,914,) of whom only 1.07 per cent, 
failed in business that year, and then 
figure 5.7 per cent, of 1.07 per cent, 
of that number and you may find the 
number who failed because of compe
tition. Then compare it with Mr. 
H urley’s dogmatic 90 per cent.! Isn’t 
it a fact that “competition” is prac
tically a negligible cause of failure 
rather than the major one?

The fact is Mr. Hurley is exploiting 
a doctrine, and cultivating a doctrine 
is one of the most insidious under
miners of mental equilibrium. His 
thesis was that when men know what 
it costs to do business they will not 
cut prices, which is as far from the 
mark as his argument in support of 
it. The fact is, and we are now writ
ing to merchants, that success in busi
ness depends on skill in the art of 
merchandising, supplemented by all 
those talents, congenital and pain
fully acquired, that go to make up 
the efficient man.

It has been repeated several times 
and has come to be an accepted saying 
that the greatest problem which con
fronts the American people is that of 
municipal management. The natural 
suggestion would be that the voters of 
every city would take sufficient interest 
in their own affairs to see to it that they 
were wisely conducted. The fact is, on 
the other hand, that usually they let it 
go, allowing the offices to be in the 
hands of those who spend the taxpayers’ 
money extravagantly to say the least 
and with frequent accompaniment of 
positive graft. A statement made the

other day is to the effect that in the 
United States there are 2(j4 cities with 
a population of more than 30,000 and 
the last year their revenues fell $140,- 
000,000 short of meeting the disburse
ments. The Philadelphia Ledger’s stat
istician has figured out that this de
ficiency amounts to about $4.50 for each 
person dwelling in these cities. If every 
one of them could be required and com
pelled to pay the $4.50 out of his own 
pocket and do it at once it would bring 
the matter close home to them and they 
would not only sit up, but take notice. 
When it goes into a bond issue to be 
paid for at some indefinite future time 
they pay no attention to it whatever and 
the- extravagance goes on unmolested. 
It all comes back to the proposition that 
direct taxes are better than indirect. If 
every voter could be made to pay some
thing when he helps put in an extrav
agant or corrupt municipal government 
it would take only a little while to bring 
about a very substantial reform.

Spices—Pepper is firmer in sym
pathy with a sharp advance at primary 
sources and the fact that the visible 
supply is in strong hands. Stocks 
of cloves here are well controlled and 
with the price in Europe above local 
parity higher prices are looked for. 
Active buying of pimento for export 
causes a firmer feeling, but important 
price changes are not looked for. 
China cassia firmer owing to political 
disturbances in China and a further 
deduction of holdings on the Pacific 
Coast and here. Higher cables on 
nutmdgs have not been responded to 
here.

Quotations on Local Stocks and Bonds. 
Public U tilities .

R id A sked
Am. L ig h t &  T rac . Co., Com. 380 385
Am. L ig h t & T rac . Co., P fd . 109 111
Am. P ublic  U tilities , Com. 41 43
Am. P ublic  U tilities , P fd . 74 76

' C itizens T elephone 7% 7%
C om w ’th  P r. R y. & L t., Com. 63 65
Com w ’th  P r . Ry. & L t., P fd 84 85
Com w ’th  6% 5 y e a r  bond 102 103%
M ichigan R ailw ay  N o tes 100% 101 %■
M ichigan S u g a r 109 111
Pacific  G as & E lec., Com. 58 60
T en n essee  Ry. L t. & P r .,  Com,. 9% 11%
T en n essee  Ry. L t. & P r .,  P fd . 47 50
U nited  L ig h t & R ys., Com. 
U nited  L ig h t & R ys., 1st P fd . 
U nited  L ig h t 1st a n d  R ef. 5%

50% 51%
74 76

bonds 87 90
In d u s tr ia l an d  B an k  S tocks.

C om m ercial Sav ings B an k 225
D ennis C an ad ian  Co. 75 85
F o u r th  N a tio n a l B ank 225 235
F u rn itu re  C ity  B rew in g  Co. 40 50
G ra n t M otor 7% 8%
Globe K n itt in g  W orks , Com. 145 150
Globe K n itt in g  W orks , P fd . 98 100
G. R. B rew in g  Co. 80 90
G. R. N a tio n a l C ity  B an k 155 162
G. R. S av ings  B an k 250
H olland  St. L ou is  S u g a r 16 17
H olland S t. L ouis S ugar, P fd . 8% 10
H upp  M otor 6% 7%
K ent S ta te  B ank 250
Old N a tio n a l B ank 199 205
Peoples Sav ings B ank 300
U n ited  M otors 62 65

A u g u st 23, 1916.
_________ B U S IN E S S  C H A N C E S ._________

F o r Sale—Good h o te l do ing  good b u s i
ness  in  N o rth w e s te rn  M ich igan  in  good 
tow n w ith  th re e  ra ilro ad s . Good school 
an d  church , tw o  g ra in  e lev a to rs . Good 
bu s in ess  tow n. Only h o te l c a te r in g  to 
th e  com m erc ial tra d e  in the  tow n. .H a v e  
inside  to ile t an d  b a th , a ll fu rn ish ed  read y  
to  do business . Good re a so n s  fo r  selling, 
o th e r  b u s in ess  to  look a f te r .  W rite  o r 
com e to  th e  S ham rock  H o te l, C opem ish. 
M ichigan. 431

F o r Sale O r E x ch an g e—$7,000 h a rd w a re  
stock , old an d  w ell e s tab lish ed  bu s in ess  
do ing  $18,000 bu s in ess  an nually . W ould 
ta k e  fa rm  o r  re s id en ce  p ro p e rty  in c ity  
o r  an y  good incom e p ro p e rty . A ddress 
O. M. M cL aughlin , N ashv ille , M ich. 432

H E L P  W A N T E D .
W an ted —T in n er, s te a m  f i t te r  and

p lu m b er fo r  sm all co u n try  tow n, w here  
a ll a ro u n d  m an  Is needed . Good w ages 
to  r ig h t p a rty . A ddress  M iddleton  & 
W illiam s H a rd w a re  Co., E lsie , M ichigan.

433


