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There are two kinds of people on earth to-day,

Just two kinds of people, no more, I say.

Not the sinner and saint, for *tis well understood 

That the good are half bad and the bad are half good. 

Not the rich and the poor, for to count a man’s wealth 

You must know the state of his conscience and health. 

Not the humble and proud, for in life’s little span 

Who puts on vain airs is not counted a man.

Not the happy and sad, for the swift flying years 

Bring each man his laughter and each man his tears. 

No; the two kinds of people on earth that I mean 

Are the people who lift and the people who lean. 

Wherever you go you will find the world’s masses 

Are always divided in just these tw o classes.

And, oddly enough, you will find, too, I wean,

There is only one lifter to twenty who lean.

In which class are you? Are you easing the load 

Of overtaxed lifters who toil down the road,

Or are you a leaner who lets others bear 

Your portion of labor and worry and care?

Ella Wheeler Wilcox.
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A V O ID  D E L A Y  A N D  D I S A P P O I N T M E N T
GET YOUR ORDERS IN WOW FOR

PUTNAM FACTORY Grand Rapids, Michigan
Distributors for Western Michigan

Bread is the Best Food
It is the easiest food to digest.
It is the most nourishing and. with all its 

good qualities, it is the most economical food.
Increase your sales of bread.

Fleischmann’s Yeast
secures perfect fermentation and, therefore, 
makes the most wholesome, lightest and tastiest 
bread.

Sell Bread Made With

F L E ISC H M A N N ’S Y E A ST

Fancy Shelled Pop Com
.................... =  I N  P A C K A G E S  =

C l e a n  S w e e t  C o r n
TH AT WILL POP

Snowball 

Brand, 

packed 

40 1-lb. 

pkgs.

Retails 

at 10c.

PACKED BY

THE ALBERT DICKINSON CO.
. C H IC A G O , ILL .

B r a n c h e s :
MINNEAPOLIS DETROIT BUFFALO

NEW YORK BOSTON

Santa 
Glaus

Brand, 
packed
100 10-oz. 
pkgs.
50 10-oz. 
pkgs.
Retails 

4? at 5c.

Enforced Increase
In Subscription Price

N account of an increase of over 200 per cent, in 
the price of super calendered paper, on which the 
Tradesman is printed, the Tradesman will be 

obliged to increase its subscription price 100 per cent. Jan. 
1.1917. As the advance in subscription represents only 
half the advance in the price of paper, it will readily be 
noted that the subscriber is still the gainer.

Desiring to show its appreciation of the generous 
patronage accorded it by its patrons during the past third 
of a century, an opportunity will be given all now in 
good and regular standing on our books (in other words 
paid in advance) to extend their subscriptions as far in 
advance as desired at the $1 rate.

The Tradesman believes that this opportunity will 
receive generous appreciation and hearty acceptance on 
the part of its patrons.

Boston Breakfast 
Blend

—Splendid Quality 
at a

Moderate Price

Judson Grocer Co.
The Pure Foods House

G R A N D  R A P ID S , M IC H IG A N



fflIGA ADESMAN
p age SP E C IA L  FE A T U R E S .

2. B an k ru p tcy  M atte rs .
4. N ew s of th e  B usiness W orld.
5. G rocery  and  P roduce M arket.
o. T he  O th e r Side of F ire  In su rance.
8. E d ito ria l.
9. M ichigan F ru it.

12. F inancia l.
16. D ry Goods.
18. Shoes.
20. W om an’s  W orld.
21. B u tte r, E ggs an »  P rov isions.
22. H ardw are.
24. T he C om m ercial T rav e le r.
26. Drugs.
27. D rug P rice  C u rren t.
28. G rocery  P rice  C u rren t.
30. Special P rice  C u rren t.
31. B usiness W an ts .

SHAW SOUNDLY CENSURED.
The hearing before the Insurance 

Commissioner at Lansing last Thursday, 
to which Shaw was cited to appear and 
give reasons why he should not have his 
license as insurance adjuster revoked, 
resulted exactly as the Tradesman ex
pected it would result—in a decisive 
censure of the adjuster by the Insurance 
Commissioner, because of his unfor
tunate temperament and arbitrary meth
ods. The Commissioner served notice 
on Shaw that his license expires March 
1 and that its renewal at that time 
would depend wholly on his conduct 
in the meantime. Shaw thereupon serv
ed notice on the Insurance Commissioner 
that the matter need give him no anx
iety, because he had already applied for 
a transfer to some other station and 
would probably be out of the State 
before March 1.

The hearing brought out some inter
esting disclosures relative to insurance 
methods—not the least of which is the 
non-legal status of the non-waiver 
agreement now being enforced by some 
insurance adjusters who aim to obtain 
temporary advantage over a policy hold
er who has suffered loss by fire—and 
was a source of pleasure and satisfac
tion to all who attended except, per
haps, the person who was under fire and 
who had to face a severe arraignment 
for his arbitrary methods.

public one way or the other. The serv
ice can go along uninterruptedly while 
the matters in controversy are argued 
and settled. It is especially desirable at 
times like these to bear in mind the 
injunction that “the public interest is 
paramount.”

In an address delivered the other day 
Charles R. Van Hise, President of the 
University of Wisconsin, made the re
mark “that public interest is paramount.” 
This is another way of saying what has 
been so often said about laws and gov
ernment in this country that they should 
seek to provide the greatest good for the 
greater number. It is applicable in these 
modern times whenever there are strain
ed situations between employers and 
employes in public utility corporations. 
With railroads, steam or trolley, tele
phone, telegraph, etc., the public is the 
third party, and always the most num
erous one. Even in a trolley strike ef
fecting only a single city there are many 
times more people inconvenienced and 
subjected to hardship than the number 
of shareholders and employes put to
gether. It is entirely possible and prac
ticable for all these differences and dis
turbances to be adjusted not only amic
ably but fairly without involving the

It is reported from Iowa that steam
boating on the Mississippi had this year 
an unusually successful season; and 
“steamboating” now refers solely to the 
activities of passenger and excursion 
boats. Lines that in former years had 
to make a special advertising campaign 
to teach people the attractions of the 
bather of Waters this year found them
selves overrun with tourists. The Eu
ropean war, with the absence of any 
such domestic magnet as the San Fran
cisco Exposition of 1915, may have had 
something to do with it. The automo
bile is also credited with playing its 
part. In former years the crowds which 
passed up the gangplanks were wholly 
made up of dwellers in cities and towns 
on the banks. Now parties of automo- 
bilists come in from ten to fifty miles 
inland and go on board to the strains 
of the calliope to enjoy the ride. Sev
eral steamers which have been off the 
list of active boats for some time are 
noted as returned in response to the 
demand; and the Government lights on 
the river were kept burning to Novem
ber 15, instead of being turned off on 
November 1 as before.

One of the best informed men in the 
aniline and chemical trade told the 
members of the American Association 
of Woolen and Worsted Manufacturers 
the other day at their annual meeting 
that only 1 per cent, of United States 
dyes are used in American fabrics. H'e 
said that one thousand millions of dol
lars per year is turned over by the Amer
ican textile industries and only about 
ten million dollars worth of dye-stuffs 
enter into the goods, or only 1 per cent, 
of the cost of the goods. He pointed 
out that later on the millions will stay 
in this country and will give employ
ment to thousands of highly skilled em
ployes and laborers. It is well to look 
ahead and American manufacturers can 
not be reminded of this fact too fre
quently.

If any regular patron of the Michigan 
Tradesman in good standing desires the 
opinion of the editor on his insurance 
policies, he is at liberty to send them in 
for inspection, suggestion and criticism. 
No charge is made for this service, pro
viding the postage is fully paid and 
stamps for return postage are enclosed 
with the letter.

ALTOGETHER ONE SIDED.
The Tradesman warns its readers 

against signing a non-waiver agreement 
in the event of a loss by fire. The 
non-waiver agreement has no legal 
status, there being no provision for 
same in any statute enacted by the Leg
islature of Michigan or any ruling of 
the State Insurance Commissioner. It 
is an unofficial obligation gotten up by 
the insurance companies to entrap the 
unwary at a time when they are most 
easily led astray. The non-waiver agree
ment means nothing, because it does not 
agree to settle on the basis set forth. 
It is frequently held to bind the insured, 
as was the case with Hatchew and 
Brooks, of Grattan, whose troubles have 
been exploited at some length in the 
Tradesman for the past three or four 
weeks. At the hearing at Lansing last 
Thursday before the Insurance Com
missioner, Adjuster Shaw stated that the 
signing of the waiver determined the 
basis on which the insured was willing 
to settle, but did not have any binding 
force on the companies interested in the 
loss as insurers. Inasmuch as the sig
natures of Hatchew and Brooks to the 
non-waiver agreement were arbitrarily 
held to be an adjustment of the loss 
by Shaw, who refused to re-open the 
matter until forced to do so by his 
superior officer, the Tradesman feels no 
hesitation in stating that any merchant 
who signs such an agreement, except 
on the advice of an attorney who is 
thoroughly familiar with insurance laws 
and the peculiar methods of some in
surance adjusters, will make a serious 
mistake.

Good newspaper advertising may 
bring many people to your store, but 
if you haven’t a good, plain outs:de 
sign to show where you are and who 
you are, some of the customers your 
advertising brings will miss you.

WHY CRUDE OIL ADVANCED.
The reason why crude oil generally 

has advanced is not far to seek. If 
the statistics were not available imagina
tion could supply them. There has been 
an enormous increase in the demand for 
the products of crude oil. One usually 
thinks of the increase in the number 
of automobiles with the consequent 
growth in the demand for gasoline and 
the equally consequent advance in its 
price. That undoubtedly explains much. 
But it is only a part. Consider the rail
roads of the country. They are enor
mous consumers of oil. They are now 
carrying more freight than they have 
carried in years. They are using every 
car available, and ordering more. It is 
easy to see what this means to the rail
road consumption of lubricating oil.

Then we turn to other industries. We 
need merely consider as an example the 
steel and munitions industry. In the 
past two years there have been amaz
ing extensions and additions to plants. 
Where the smaller number of plants 
worked only a little more than half
capacity, the larger number are now 
working in full capacity. Machines 
which were being used eight hours a 
day are now being used twenty-four

hours a day. This has enormously com
plicated the lubricating oil problem. A 
machine which is run thus continuously 
needs far more than three times as 
much oil as a machine run only eight 
hours a day. The Bethlehem Steel 
Corporation is only one concern which 
has a great oil problem on its hands. 
Not only has the consumption of oil 
increased enormously, but the price has 
gone up. The Bethlehem Steel Corpora
tion has resorted to ingenious methods to 
conserve its oil, until it may be said 
almost to have an oil plant of its own. 
A man in the oil trade says that so high 
have prices of crude oil by-products 
gone, that everything liquid is refined 
out of the crude oil, and that what is 
left in the still, after the refining com
panies are through with it, it is little 
more than cinders.

A recent decision of the Supreme 
Court sustains the Interstate Com
merce Commission in holding that 
railway rates between terminals which 
are also ocean or canal terminals may 
be lowered to meet the competition 
of water-carriers. When the Panama 
Canal was opened, the railways asked 
the Commission to modify previous 
rulings in order to enable them to re
duce certain rates to Pacific Coast 
points without reducing them to the 
same extent on shipments for inter
mountain points. This modification 
of the long-haul, short-haul orders 
was granted. Afterwards, further re
ductions on West bound goods were 
-asked for. The Supreme Court estab
lishes the principles upon which the 
Commission has acted in lowering 
rates, and vacates a troublesome in
duction by the Federal District Court. 
It is as just and expedient that steam
ship routes should be subjected to 
railway competition as vice versa.

Human nature, as has been observed 
once or twice before, is peculiar. Peo
ple will boycott necessities to reduce the 
price. They will not boycott luxuries 
and extravagances. Housewives boy- 
cott eggs. Eggs have gone up for reas
ons housewives may or may not under
stand, for reasons they have never 
looked into; but in the absence of any 
evidence to the contrary, it is safe to 
assume that it is solely because of the 
rascality of the hens in refusing to lay 
during the moulting season. Theatrical 
managers may raise the price of theater 
tickets. But there is no boycott against 
theater tickets. The theaters are more 
crowded than ever. The same housewife 
who will participate in an egg boycott 
will insist that the husband get $2 or
chestra seats—or better. And why not ? 
Orchestra seats are a luxury; eggs are 
only a necessity. Eggs merely sustain 
life. Orchestra seats make life »-worth 
sustaining.

Do not trust your enemies; there 
are no faithful enemies.
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B A N K R U P T C Y  M A T T E R S .

P r o c e e d in g s  in  th e  W e s te r n  D is t r i c t  
o f  M ic h ig a n .

G rand  R apids, Dec. 2—J am e s  Goosen, 
do ing  bu s in ess  a s  a  p r in te r  a t  G rand  
R apids, filed a  v o lu n ta ry  p e titio n  in b a n k 
ru p tcy . A d jud ica tion  h as  been  m ade and  
th e  m a tte r  re fe rred  to  R eferee  Corwin. 
T he  schedu les show  liab ilities  am o u n tin g  
to  $300.64 and  a s s e ts  co n sis tin g  of $230, 
a ll of w hich  a re  c la im ed  a s  ex em p t by 
th e  b a n k ru p t. T he c red ito rs  a re  a s  fo l
low s:
J . V an d er Loop .......... ............................ $ 48.80
R. V iv ian  ................................................ 41.60
J . J . R ooks ................................................ 25.00
R. M au ritz  ................................................ 25.00
L. W . D e L ye .......................................... 17.00
D e Y oung B ro th e rs  .............................  7.50
D etro it C ash  C red it Co., D e tro it . .  6.50
P a s to o r  B ro th e rs  ...................................  24.67
F u rn itu re  C ity  B rew ery  .....................  3.85
A. S evensm a ............................................ 5.00
J .  G. H u isen g a  .......................................  10.75
D obbelaar & Son .................................  7.00
E . M eyers ................................................  7.50
R. G. A nderson  .....................................  25.00
G rand  ville D a iry  ...................................  10.00
D an  V an  W y c k .......................................  1.00
N. De B oer ............................................ 2.67
D onovan’s  C lo th ing  Co.........................  3.50
T hom pson Jew e lry  Co...........................  20.00
L eo  Schu ling  ............................................ 2.50
M artin  D en H e rd e f  .............................  5.00

Dec. 2—M arin u s  V an E ssen , H olland, 
filed a  v o lu n ta ry  p e titio n  in b an k ru p tcy . 
A d jud ica tion  h a s  been  m ade and  th e  m a t
te r  re fe rred  to  R eferee  C orw in. T he 
schedu les show  liab ilities  a m o u n tin g  to  
$440.79, a n d  a s s e ts  co n sis tin g  of $52.50, all 
o f w h ich  a re  c laim ed a s  exem pt by  th e  
b a n k ru p t. T he  c red ito rs  a re  a s  follows: 
P e te r  B rouw er, G rand  R ap id s  . . . . $  90.00
E a r l  B ro e rsm a  .......................................  10.00
D. N a u ta  .................................................... 43.00
Jaco b  D y k s tra  .......................................  13.00
G eorge O ppenhuizen  ...........................  17.94
F ra n k  E s c o tt .........................................  8.35
B. W ie rsm a  .............................................  12.00
C. G oudzw ard  .......................................  8.50
M rs. Jo h an n a s  J a r k e r  .........................  23.00
Dr. N o rd ew ie r .........................................  28.00
D r. J . G. H u izen g a  .............................  20.00
D r. Jo h n  R ooks .....................................  100.00
M iss De B oer .........................................  10.00
A. B lok .....................................................  20.00
M r. P e te rso n  .........................................  10.00
M r. B oum a ................................................ 5.00
M r. V an d er M eer .................................  7.00
J o h n  K noll, H olland  .........................  15.00

D ec. 6—Jacob  B uys, of G rand  R anids, 
filed a  p e titio n  in b an k ru p tcy . A d jud ica 
tion  h a s  been  m ade  an d  th e  m a tte r  r e 
fe rred  to  R eferee  Corw in. T he  schedu les 
show  liab ilities  of $2,708.69 and  a sse ts

am o u n tin g  to  $511.23, of w h ich  $350 a re  
c la im ed  to  be  ex em p t by  th e  b a n k ru p t.

C red ito rs  H o ld ing  Secu rities .
F . A ntonedes, G rand  R ap ids .......... $ 67.50
F is h e r  B ro th e rs , G ra fsch aap  ........... 90.00
Ju d so n  G rocer Co.. G rand  R ap id s  1,046.00 
W orden  G rocer Co., G rand  R ap ids  663.61
Jo h n  B uys, G rand  R ap id s  .............
J am e s  B uys, G rand  R ap ids .........

U nsecu red  C red ito rs.
A ckm an  B ak ing  Co., S ag in aw  ___
A rbuck le  Coffee Co., G rand  R apids 
H a rry  T. B aldw in , G ran d  R ap ids 
B row n Seed Co., G rand  R ap ids . .
B rooks C andy  Co., G rand  R ap ids
J . B urg raff, G rand  R ap ids .............
De Y oung Coal Co., G rand  R apids 
B riggs B ro th e rs  Seed Co., G rand

R ap ids  ................................................
P e te r  F a rn in g , C hicago ...................
G. R. C ig a r Co., G ran d  R ap ids  .
G. R. G ra in  Co., G rand  R ap ids .
Ju d so n  G rocer Co., G ran d  R ap id s  . 
Jo h n so n  C ig a r Co., G rand  R ap ids  
H einz  P ick le  Co., G rand  R ap ids  . 
H eck m an  B iscu it Co., G rand  R ap ids 12.00 
J e n n in g s  E x tra c t  Co., G rand  R ap id s  14.40 
M oline M illing Co., G rand  R ap id s  44.31 
N a tio n a l B iscu it Co., G rand  R ap ids 
S teel B ro th e rs  F eed  Co., G rand

R ap ids ..............................................
S ta n d a rd  Oil Co., G rand  R ap ids . .
J . R eeves, G rand  R apfus .................
U. S. R usk  Co., G rand  R ap ids . . . .
V alley  C ity  M illing Co., G rand

R ap ids ..................................................  84.00
V andenberge  C igar Co., G rand  R ap id s  13.85 
V inkem ulder Co., G rand  R ap ids  . .  4.00
U nion  M atch  Co., C hicago ............... 26.65
W orden  G rocer Co., G rand  R ap ids 863.61
B. L in d erm an , G rand  R a p i d s .........  2.00
J . V reesw yk, G rand  R ap ids ........... 26.65
M. W es tra te , G rand  R ap id s  ........... 5.19
M r. L in th o u t, G rand  R ap ids ........... 1.50
G. Von Z y tveld t, G rand  R ap ids . .  28.48
J .  V an  Z ytveld t, G rand  R ap id s  . . . .  7.84
W m . V an  Z y tveld t. G ran d  R ap ids 2.80
Jo h n  B uys, G rand  R ap ids ..............   49.87
M uskegon P o w er Co., G rand  R ap ids  1.50
G. R. G as Co., G rand  R ap id s  ___  1.50
M rs. A. B uys. G rand  R a p i d s ........... 41.00
G. R. C a len d ar Co.. G rand  R ap id s  10 59 
M r. D avis, c -o  E llis  & B a s h a ra  Co. 19.48 
B oyland C ream ery , G rand  R ap ids 7.00 
G reggs Coffee Co., G rand  R ap id s  32.50 
A. B. W ilm ink  C ity  B ak e ry  Co.,

G rand  R ap id s  ...............................
E lm  C andy Shop, G rand  R apids

Dec. 9—L aw ren ce  C. C h ris ten sen , of 
L uding ton , h a s  filed a  v o lu n ta ry  p e titio n  
of b an k ru p tcy . A d ju d ica tio n  h a s  been  
m ade an d  th e  m a tte r  re fe rred  to  R eferee  
Corw in. T he  schedu les show  liab ilities  
a m o u n tin g  to  $587.40 and  a s s e ts  a m o u n t
ing  to  $240 all of w hich  a re  c la im ed  a s  
e x em p t by  th e  b a n k ru p t. T he  c red ito rs  
a re  a s  follow s:

229.87
86.50

$ 84.96 12.00 
. 7.53 
. 3.50 

14.54 
22.00 
7.10

11.00 
11.00 
3.00 

35.00 
471.93 

9.06 
9.20

3.00

6.17
1.50
.85

6.20

Jo h n  K noton , L u d in g to n  ...................$ 33.00
F red  M cClellan, L u d in g to n  .................  34.50
H . C. H ensen , L u d in g to n  ................  67.00
C hris  H ensen , L ud in g to n  ...................  9.00
L ud in g to n  S ta te  B ank , L ud ing ton  97.00
P e n tw a te r  S ta te  B ank , P e n tw a te r  69.00
S co ttv ille  S ta te  B ank , Sbottv ille  62.00
G. O. Sw itzer, L u d in g to n  .................  40.00
W . H . ' F orce , L u d in g to n  ...................  5.00
S. M. Snow, L ud in g to n  ................. 7.00
C. J . P e te rsen , L u d in g to n  ................  63.00
U n ited  H om e Tele. Co,. L ud ing ton  3.90
M artin  A brah am so n , L u d in g to n  . .  7.00
P e te r  M ilb rand t, L u d in g to n  ........... 5.00
P au lin e  C hauvez, L ud in g to n  .............  85.00

1.90
3.32

St. Jo seph , Dec. 1—In  th e  m a tte r  of 
E d g a r  J . H e rte l, b a n k ru p t, K alam azoo, 
th e  firs t m ee tin g  o f c re d ito rs  w as  held 
a t  th e  l a t t e r  place. T h ro u g h  a  m is 
u n d e rs tan d in g  th e  b a n k ru p t w as n o t p re s 
en t, w hereupon  th e  m e e tin g  w as  a d 
jo u rn ed  to  a  la te r  d a te  fo r th e  purpose  
of e le c tin g  a  tru s te e , p ro v in g  c la im s and  
th e  ex am in atio n  of th e  b an k ru p t.

In  th e  m a tte r  of F ra n k  A. Boyce, b a n k 
ru p t,  K alam azoo , th e  a d jo u rn ed  first 
m ee tin g  of c re d ito rs  w as  held a t  K a la 
m azoo an d  th e  t ru s te e ’s  firs t re p o rt and  
acco u n t app roved  an d  allow ed. T he  b a n k 
ru p t w as fu r th e r  exam ined  and  th e  m e e t
in g  ad jo u rn ed  fo r one w eek a t  th e  re f 
e re e s ’ office.

In  th e  m a tte r  of th e  O rig inal D olla r H a t 
S to re, a  co rpo ra tion , b a n k ru p t, K a lam a 
zoo, th e  ad jo u rn ed  firs t m ee ting  of c re d 
ito rs  w as  held a t  th e  l a t te r  place an d  th e  
ex am in atio n  of H , M. N elson, S ec re ta ry  
o f th e  com pany, fu r th e r  con tinued . C laim s 
w ere  a llow ed to  th e  am o u n t of $425 and  
th e  m ee tin g  a d jo u rn ed  fo r tw o w eeks.

Dec. 2—In  th e  m a tte r  o f G eorge L. 
W arre n , F ra n k  W arre n , B essie  W arre n  
a n d  W a rre n  & Com pany, a  c o -p a r tn e r-  
sh in . b a n k ru p t. N iles, th e  ad jo u rn ed  first 
m ee tin g  of c red ito rs  w as  held a t  th e  r e f 
e ree ’s office an d  th e  tru s te e ’s  firs t re p o rt 
an d  accoun t, show ing  cash  on h and  of 
$8,272.72, w as  app roved  an d  allow ed. A 
g re a t  m a jo rity  of c re d ito rs  in n u m b er and 
a m o u n t of c la im s h av in g  filed re q u e s t fo r  
a  firs t d iv idend  a n  o rd e r w as  en te red  fo r 
th e  d ec la ra tio n  an d  p ay m e n t of a  first 
d iv idend  of 30 p e r  cen t, to  a ll unsecu red  
c red ito rs , w hose c la im s h ad  been  allow ed 
to  da te .

In  th e  m a tte r  of th e  D enton  M an u fac 
tu r in g  Co., a  co rpo ra tion , b a n k ru p t, S t. 
Jo seo h , th e  final m ee tin g  of c re d ito rs  w as 
held  a t  th e  re fe re e ’s office an d  th e  t r u s 
te e ’s final re p o rt a n d  acco u n t approved  
an d  allow ed. C er ta in  a d m in is tra tio n  ex 
p en se s  w ere  o rde red  pa id  and  a  final 
d iv idend  of 6 33-100 p e r  c en t, w as  declared  
on a ll unsecu red  c la im s filed to  da te . 
T he  tru s te e  w as  a u th o rized  n o t to  in te r 

pose ob jec tions to  th e  b a n k ru p t’s  d is 
ch arg e . C red ito rs  h av in g  b een  d irec ted  
to  show  cause  w hy  a  certific a te  should 
n o t be m ade recom m ending  th e  d isch a rg e  
of th e  b an k ru p t and  no cau se  h av in g  
been show n, it  w as  d e te rm in ed  th a t  such  
ce rtifica te  be m ade.

Dec. 4—In  th e  m a tte r  of S ilas  P a rr ,  
b a n k ru p t. S ou th  H aven , a n  o rd e r w as  e n 
te re d  calling  th e  first m ee tin g  of c re d 
ito rs  a t  P a w  P a w  on Dec. 12 fo r  th e  
purpose  of p rov ing  c la im s, th e  e lection  
of a  tru s te e , th e  ex am in atio n  of th e  b a n k 
ru p t  an d  th e  tra n sac tio n  o f such  o th e r  
business  a s  m ay  p roperly  com e befo re  
th e  m eeting .

In  th e  m a tte r  of M aurice  L . Jo n es , 
b an k ru p t, B en ton  H arb o r, th e  in v en to ry  
an d  re p o rt of a p p ra ise rs  w as  filed, sh o w 
ing  a s s e ts  of th e  ap p ra ised  va lue  of 
$2,552.62, w hereupon1 an  o rd e r w as  en te red  
by th e  re fe ree  d ire c tin g  th e  tru s te e  to  
sell th e  e n tire  a s s e ts  of th e  b a n k ru p t 
e s ta te  a f te r  te n  d ay s  no tice  to  c red ito rs .

Dec. 5—E lizab e th  H are , engaged  in  th e  
re ta il  co rse t business  a t  K alam azoo , filed 
a  v o lu n ta ry  p e titio n  in b a n k ru p tc y  and, 
in th e  absence  of th e  D is tr ic t Ju d g e , th e  
m a tte r  w as re fe rred  to  R eferee  B anyon, 
w ho e n te red  a n  o rder ad ju d g in g  p e titio n e r 
a  b a n k ru p t. T h ere  a re  no a s s e ts  above 
th e  s ta tu to ry  exem ptions. T h e  follow ing 
a re  lis ted  as  c red ito rs :
E m m a  E  Goodwin, Inc., N ew  Y ork  $ 69.49 
B irdsey  C oom ers Co., N ew  Y ork  77.41 
J . & C. B en k ert, L a  Crosse, W is. 118.66 
I eona  G arm en t Co., P h ilad e lp h ia  . .  22.50
S. H . C am p Co., Jack so n  ...................  476.63
Dr. A Chisholm , K a.nm azoo ......... 20.00
M iss E . M onaham , C leveland . . . .  38.73
Spirr, C ufiler Co., L im a  ...................  20.32
A rtis tic  M odel C orset Co., D e tro it 9.33 
T itu s  B la tte r  Co., N ew  Y ork . . . .  80.00
K alam azoo  G azette . K alam azoo  . .  14.30
G age-D ow ns Co., C hicago ............... 108.03
S tan d a rd  U n d erw ear Co., Jack so n  117.90
Bell Shoe S tore, K alam azoo  ............... 5.00
A. R osenfarb , K alam azoo  ............... 5.00
M rs. G illispie .K alam azoo  ..........  50.00
W arre n  B ros. Co., C hicago ............... l2.00
C h arlto n  Silk Co., C hicago ............... 10.00
V an A rden  C orset Co.. N ew ark  . . . .  50.00
C harles  C. De B ejo is Co., N ew ark  50.00 
M ichigan S ta te  T elephone Co.,

K alam az'oo .......................................  7.50
M rs. D ella R ussell, K alam azoo  . . . .  73.00

$1,435.80
Dec. 6—W illiam  Sw eetland, re ta i l  d e a l

e r in m usical in s tru m e n ts  an d  m usic 
supp lies  a t  K alam azoo, filed a  v o lu n ta ry  
b a n k ru p tc y  p e titio n  an d  th e  m a tte r ,  in 
th e  absence  of th e  D is tr ic t Ju d g e , w as 
re fe rred  to  R eferee  B anyon, w ho a d ju d i
ca ted  th e  p e titio n e r  b an k ru p t. T h e  fo l
low ing a re  lis ted  a s  c red ito rs :

•4 *
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B a r n e y  s a y s

By Golly! When I look back to doing business in 

the old three story building, and now to think we 

occupy over 80,000 square feet filled with goods, I 

realize that this Company's business has grown very 

fast, and I believe our GOOD GOODS, PROMPT 

SHIPMENTS and FAIR TREATMENT have made this 

possible.

W o r d e n  Q r o c e r  C o m  p a n  v

G R A N D  R A P ID S — K A L A M A Z O O

T H E  P R O M P T  SH IP P E R S
Barney Laugeler baa worked in 

thia institution continuoualy for 
over fo rty fiv e  yeara.
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S ecured  C red ito rs .
L en a  Ball, B a t t le  C reek  .................$ 270.00
C itizens S ta te  S av ings  B ank ,

P la in w e ll ............................................ 900.00
K alam azoo  C ity  S av ings  B ank,

K alam azoo  .................................... 1,300.00
F ir s t  N a tio n a l B ank , A llegan  . .  1,000.00 
C itizens S ta te  S av ings  B ank , O tsego 700.00 
B yron  Sw eetland , W ay lan d  ........... 500.00

< <► . $4,770.00

J

U nsecu red  C laim s. 
A llegan C ounty  G as Co., O tsego 
L en a  Ball, B a t tle  C reek  ...............

. .$  7 50 
. 370.00

1 # A rt N ovelty  Co.. G oshen ............. 5.75
B uegeleisen  & Co., N ew  Y ork  . 
B ru eck n e r F ra n z  M lg. Co., N ew

. .  35.69

Y ork  .................................................... 76.74
Cote P ian o  Co., F a ll  R iv e r ........... 445.12
C olum bia G raphone  Co.. C hicago 308.25 
O om pton -P rice  P ia n o  Co., C h icago  260.00 
H o b a rt Cable Co., L a P o r te , Ind . 290.00
C an to u r Mfg. Co., N ew  Y ork  ___  27.65
F oley -W illiam s Co., K a n k ak e e  . . . .  39.00
G retbch Mfg. Co., B rook lyn  ........... 108.55
H erzog  A rt F u rn itu re  Co., S ag in aw  115.25 
In te rn a tio n a l T a lk in g  M achine  Co.,

C hicago .............................................. 57.00
K rell P ian o  Co., C in c in n a ti ........... 523.00
Lyon & H ealy  Co., C h ic a g o ........... 1,133.24
L a u te r  & Co., N ew ark  ...................  325.00
I.o g an sp o rt F u rn a c e  Co., L o g an sp o rt 16.70 
M ichigan V itap h o n e  S ales Co.,

D e tro it ..............................................  155.00
M cK inley M usic Co., C h ic a g o ........... 68.74
E . J . M organ, N ew  Y o r K ...................  4.00
H. P . N elson & Co., S hicago ........... 100.00
P lay e rp h o n e  C om pany, D e tro it . .  186.47
R ica Z. Son, D e tro it .........................  523.00
P lay e rp h o n e  C om pany, C hicago ..360.00 
R hodes M an u fac tu rin g  Co., G ran d

R ap id s  ..............................................  100.00
R ex-R obinson  F u rn itu re  Co., G rand

R ap id s  ................................................  20.00
R acine  S tee l M fg. Co., R ac in e  . .  16.20 
S inger P h o n o g rap h  Co., C hicago . .  62.80
B yron Sw eetland , W ay lan d  ......... 1,373.00
H azel Sw eetland , O tsego ...............  530.00
F red  Tubbe, O tsego ...........................  30.00
U n iv e rsa l M usic Co., C hicago . .  26.28
U tley  Co., H olyoke ...............................  7.76
H. B. V incen t, K a lam azoo  ...............  20.00
V itan o la  T a lk in g  M achine  Co..

C hicago .......................................... 210.00
W a rn e r  M fg. Co., N ew  Y ork  ......... 4.05
W ilm er A tk inson  Co., P h ilad e lp h ia  5.40

$8,105.06
A sse ts .

B ills p rom isso ry , no tes, e tc ................$247.72
S tock  in tra d e  ........................................ 700.00
O th er p e rso n al p ro p e rty  ...................  10.00

$957.7»
Dec. 7—In  th e  m a tte r  of th e  R oss C ab 

in e t Co., b an k ru p t, O tsego, th e  tru s te e

filed h is  su p p lem en ta l final re p o rt, show 
in g  d is tr ib u tio n  o f a ll th e  fu n d s  o f th e  
b a n k ru p t e s ta te  w ith  re q u e s t fo r h is  d is 
ch a rg e  a s  tru s te e . T he  m a tte r  w as  con
s idered  an d  a n  o rd e r m ade  b y  th e  re fe ree  
closing  th e  e s ta te  a n d  can ce llin g  th e  bond 
of th e  tru s te e . A c e rtif ic a te  w a s  a lso 
m ade recom m end ing  th e  d isch a rg e  of th e  
b a n k ru p t, w hereupon  th e  reco rd  book an d  
files w ere  re tu rn e d  to  th e  c le rk  o f th e  
cou rt.

Dec. 8—In  th e  m a tte r  of F r a n k  A. 
Boyce, b a n k ru p t, K alam azoo , th e  a d 
jo u rn ed  firs t m ee tin g  o f c red ito rs  w as  
held a t  th e  re fe re e ’s office a n d  th e  t r u s 
te e ’s firs t re p o rt an d  occount, show ing  
to ta l re ce ip ts  of $1,890.95 an d  d isb u rse 
m en ts  $44.51, le av in g  a  b a lan ce  on h an d  
of $1,846.44. w as  considered , app roved  an d  
allow ed. U pon reco m m en d atio n  of th e  
tru s te e , a  firs t d iv idend  of 20 p e r  cent, 
w as declared  an d  o rdered  pa id  to  a ll u n 
secu red  c re d ito rs  w hose c la im  h ad  been  
allow ed to  d a te . T h e  firs t o rd e r of d is 
trib u tio n  w as  e n te re d  an d  th e  m ee tin g  
a d jo u rn ed  fo r  th ir ty  d ays.

Dec. 9—In  th e  m a tte r  of H e rb e r t  O. 
B ra n t, do ing  bu s in ess  a s  th e  B ra n t M otor 
Co., b a n k ru p t, B en to n  H a rb o r, th e  a d 
jo u rn ed  firs t m ee tin g  of c re d ito rs  w as  
hel d a t  th e  re fe re e ’s office a n d  th e  t r u s 
te e ’s firs t re p o rt a n d  acco u n t w ere  a p 
proved a n d  allow ed. F ro m  th e  p re s e n t 
in d ica tio n s  th e re  w ill be  no  fu n d s  to  p ay  
a n y  d iv idends to  c red ito rs .

In  th e  m a tte r  o f M aurice  L. Jones, 
b a n k ru p t, B en to n  H a rb o r, th e  ad jo u rn ed  
firs t c re d ito rs  m ee tin g  w as  held  a t  th e  
co u rt house  a t  S t. Jo sep h  an d  th e  a m e n d 
ed re p o rt of th e  a p p ra ise rs  in  re g a rd s  to  
th e  b a n k ru p t’s exem p tio n s  filed fo r a p 
proval. T he  ex am in a tio n  o f th e  b an k ru p t 
w as  fu r th e r  a d jo u rn ed  fo r  one w eek, a t  
w hich  tim e  th e  t ru s te e ’s  firs t re p o rt and  
acco u n t w ill be considered .

Sidelights on Celery City and Envi
rons.

Kalamazoo, Dec. 11—The Reed 
Manufacturing Co., owing to the rap
id growth of its business, has leased 
the building formerly occupied by the 
Acme Universal Joint Co. This will 
afford about 10,000 square feet of addi- 
t’onal floor space and permit of the 
enlargement of certain departments.

The Fuller & Sons Manufa'-turino: 
Co., maker of transmissions, will spend 
$150,000 in new buildings and eqti t>- 
ment during 1917. The proposed addi
tions will double the output of the 
company and also make possible 100

per cent, increase in the present pay
roll.

W. H. Armintrout, who has been 
in business at Lake street for a num
ber of years has sold his business to 
his son, Albert, who will continue 
same.

Carl Verburg, who has resbled at 
Lapeer for the last three years, will 
spend the holidays with his mother 
and father at their home on South 
West street.

C. R. Ratliff & Co. have succeeded 
Louis & Co. in the general merchan
dise business at Vandalia.

Skoubis Bros., proprietors of the 
Olympia Candy Co., 130 Portage 
street, have moved their stock of con
fectionery and ice cream parlor to 
126 East Main street.

R. Bell, prominent South Side gro
cer of Washington avenue, has im
proved his store with the addition of 
a new desk and the re-arrangement 
of his office and the sub-postal sta
tion No. 2. 1

N. Sanford, East Side grocer, and 
President of the local Retail Grocers 
and Meat Dealers Association, spent 
the week end in Detroit on a business 
trip.

Lawrence A. Kline, manager of the 
Pure Food Show, which w ll be held 
in Kalamazoo in conjunction with the 
State Grocers convention Feb. 19 to 
24. says his reservations for display 
booths at the show are going fast and 
that he is delighted with the inter
est shown by the exhibitors already 
booked for the show which prom’ses 
to be the biggest and best ever put 
on under the auspices of the State 
Grocers Association.

The Hudson Lunch, serve-self cafe
teria at 103 East Main street is en
larging its lunch parlors, which will 
enable them to better handle their in
creasing business.

The Advocate Print ng Co. is erect
ing a new building at the corner of 
Reed and Fulford streets, and will be 
ready to open their establishment next 
month where they will be equipped

for printing large wholesale and job 
work.

Youells & Brady have engaged a 
baker and re-opened their bakery at 
Marcellus, which will be connected 
with their grocery.

The Paris Candy Works, of Niles, 
have installed a fine new soda foun
tain in their store, which is well in 
keeping with their other first-class 
fixtures.

The fruit display in the window ot 
Chesebrough & Andrews’ grocery, at 
Marcellus, is worth your attention.

William Huyck, of Wakelee, who 
recently took the lead ng part in an 
auto accident, is again able to be in 
the store.

C. K. Lowman’s general store at 
Edwardsburg is undergoing its an
nual inventory and, judging from the 
smile on C. K.’s face, we don’t imagine 
the year has been very bad.

Chas. Stoker (Desenberg & Stoker), 
of Lawton, who has been outside for 
the past month, looking after the 
lumber end of the business, is again 
beh:nd the counter.

“Motorcycle Mike,” the am'able 
clerk for E. R. .Van Houten, Adams- 
ville, has finally confessed as to the 
cause of his smile which won’t wear 
off. His many trips to the garage of 
late have been to see that the rear 
seat of the machine is securely fasten
ed, as he is contemplating—shortly— 
to start a trip through life on a mo
torcycle built for two.

As the shades of night were falling 
one day last week two pedestrains 
might have been seen following the 
new stone road west of Wakelee. Be- 
h nd them in the distance was an 
abandoned automobile. Ahead was 
the white stone road. Above them 
the stars and between them a heavy 
sample case. Not a team or human 
being was in sight. Who were they 
and what happened? No one knows 
but D. J. Hopkins and Carl Hop- 
pough. And they won’t tell.

William S. Cook.

Insist on Dandelion Brand
Tell your dairyman that you want Dandelion Brand Butter Color used in 

the butter he makes for you.
Insist on it. You will find such insistence well worth your while, because

DANDELION BRAND BUTTER COLOR
makes storage butter look fresh and inviting always.

We guarantee that Dandelion Brand Butter Color is 
PURELY VEGETABLE and that it meets the FULL 

REQUIREMENTS OF ALL FOOD LAWS, STATE AND 
NATIONAL.

WELLS &. RICHARDSON CO.
BURLING TO N, VER M O N T  

And 200 Mountain St., Montreal, Canada !Es

4
Dandelion Brand

The color w ith
Butter Color

the Ao/den shade
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Movements of Merchants.
Coldwater—C. Arnold has closed his 

bakery and will retire from business.
Bangor—Slawson & Son have opened 

a music and musical instrument store.
Lacota—A. M. Gish has engaged in 

the meat business in the Hall building.
Petoskey—Mrs. M. Rainey succeeds 

Miss Van Heulen in the millinery busi
ness.

Battle Creek—Theodore Berles will 
open a bakery in connection with his 
restaurant.

Ovid—Morse & Sheldon, meat dealers, 
have purchased the store building which 
they occupy.

Ypsilanti—Harvey James has engaged 
;n the grocery business at 425 North 
Adams street.

Three Rivers—L. Bowersox, of Jack- 
son, has engaged in the restaurant and 
cigar business.

Ovid—William Fields succeeds G. 
A. Seymour in the restaurant and 
cigar business.

Detroit—The Union Co-Operative 
Bakery has been incorporated with an 
authorized capitalization of $15,000.

Ovid—W. D. Mosher has sold his 
grocery stock to Harry P. Snyder, 
recently of Pewamo, who has taken 
possession.

Detroit—The Fred E. Holmes Co., 
dealer in automobile supplies, has in
creased its capital stock from $15,000 
to $25,000.

Saginaw—Charles F. Nelson, jewel
er at 106 North Hamilton street, died 
at St. Mary’s hospital Dec. 11, follow
ing a short illness.

Allegan—S. P. Cochran and Louis La- 
Grange have engaged in business in the 
McDuffie block under the style of the 
Allegan Harness Co.

Schoolcraft—Walter H. Nesbitt, of 
Kalamazoo, has purchased the Harri
son & Son grocery stock and will 
continue the business.

Benton Harbor—A. H. Rowe, who 
has conducted a grocery store here 
for more than thirty-two years, has 
retired from business.

Stanton—R. D. Willett has sold his 
meat stock and fixtures to Lorenzo 
Plumpton, who will continue the busi
ness at the same location.

Eaton Rapids—Joseph Allison has 
sold his stock of bazaar goods to 
Howard Rank, recently of Detroit, 
who has taken possession.

Hastings—Thieves entered the cloth
ing store of Morrill, Lambie & Co. and 
carried away the contents of the cash 
register and considerable stock.

Jackson—N. F. Strum, shoe dealer 
at 144 West Main street, has sold a 
half interest in his stock to B. S. 
Eldred and the business will be con- 
t nued under the style of Strum & 
Eldred.

Owosso—The Auto Sales Co. has 
been organized with an authorized 
capital stock of $7,000, all of which 
has been subscribed and paid in in 
cash.

Otsego—Ray Elliott has sold his in
terest in the bakery of Elliott & Co. to 
Weldon Smith and the business will be 
continued under the style of W. Smith 
& Co.

Hillsdale—Ray H. Cooper and W. H. 
Abbott, of Reading, have formed a co
partnership and will open a drug store 
in the Guggenheim block Feb. 1 under 
the style of Abbott & Cooper.

Wyandotte—The Wyandotte Co-op
erative Store Co. has engaged in busi
ness with an authorized capital stock 
of $5,000, all of which has been sub
scribed and $2,970 paid in in cash.

Bancroft—The Bancroft Elevator Co. 
has been incorporated with an authoriz
ed capital stock of $25,000, all of which 
has been subscribed, $15,072.80 paid in 
in cash and $4,927.20 paid in in property.

Alma—Brown & Hubbard, plumbers 
and furnace dealers, have dissolved 
partnership and the business will be 
continued by R. H. Brown, who has 
taken over the interest of his partner.

Ovid—William Montague has sold a 
half interest in his stock of agricultural 
implements to his cousin, Henry N. 
Montague, and the business will be con
tinued under the style of W. M. & H. 
N. Montague.

Ludington—H. W. Kline will close 
out his stock of dry goods by Jan. 1. 
when he will become a partner in the 
Boston Department Store at Sault Ste. 
Marie, having purchased the interest of 
Harry Shellenberger.

Three Rivers—The Buoyant Clothes 
Co. has been organized for the manufac
ture of an article of clothing to be used 
as an aid to swimming and for all water 
sports. It is the invention of Felix 
Guetthoff, President of the company.

Saginaw—The Coleman-Frank Co. 
has been incorporated to deal in au
tomobiles, accessor'es, and also re
pair work with an authorized capital
ization of $15,000, all of which has 
been subscribed and $10,000 paid in 
in cash.

Lansing—Clare E. Wilkinson has sold 
his interest in the stock of Francis Drug 
Co. to the other members of the company 
and has purchased an interest in the 
stock of the C. J. Rouser Drug Co., 
assuming the management of the busi
ness Jan. 1.

Detroit—R. E. Hamilton & Sons 
Co. has engaged in the fuel and 
foundry supplies business with an au
thorized capital stock of $30,000, all 
of which has been subscribed, $19,787.- 
89 paid in in cash and $10,212,11 paid 
in in property.

Detroit — The Schulte-Mulleavy

Sales Co. has been organized at 707 
Grand River avenue to sell automo
biles and conduct a garage, with an 
authorized capital stock of $25,000, 
all of which has been subscribed and 
$12,500 paid in in cash.

Detroit—The Gittleman-Marks Co. 
has been incorporated at 341 Wood
ward avenue to conduct a retail store 
selling clothing and men’s furnishings 
with an authorized capital stock of 
$7,000, all of which has been sub
scribed and paid in in cash.

Holland—J. A. Vander Veen has 
sold his stock of hardware to Arend 
P. Siersema and David A. Vereeke, 
who have formed a copartnership un
der the style of Siersema & Vereeke 
and will continue the business at the 
same location, corner of River ave
nue and Eighth street, where the 
business was established in 1847.

Fremont—George E. Hain has sold 
his hardware stock to A. A. Bristol, 
who will continue the business at the 
same location. He has sold his furni
ture stock to Scott & Crandall, who 
will remove the stock to another loca
tion. Mr. Hain will use the space 
thus vacated with his automobiles 
and automobile repair business. He 
is the local agent for the ford and 
Oakland cars.

Bay City—Bay City is not going to 
be bothered by itinerant merchants this 
year if the action of the Council Monday 
night is enforced, and there is every 
reason for believing it will be. Mer
chants have appealed to the aldermen 
for protection against the “fly by night” 
dealers who come here during the hol
iday seasons each year and palm off 
shoddy goods upon the public through 
means of auction and other kinds of 
sales. It is considered by the merchants 
that they are fixtures here, pay taxes 
and assist in keeping up the city, and 
that therefore both themselves and the 
people are entitled to consideration. 
When the matter came before the Coun
cil Aid. Riegel offered a resolution pro
viding “that no transient trader or deal
er in goods, wares or merchandise be 
granted a license in Bay City until Jan
uary 10, 1917, and that no license be 
granted for any auction sale of goods.” 
The resolution was adopted unanimously 
and the city recorder was instructed to 
see to it that the provisions of the 
same are carried out.

Manufacturing Matters.
Marlette—The Holmes Grain Co. has 

increased its capital stock from $24,000 
to $40,000.

Detroit—The Detroit Lumber Co. has 
increased its capital stock from $300,- 
000 to $750,000.

Saginaw—The Saginaw Graphite Co. 
has been organized with an authorized 
capital stock of $250,000.

Charlotte—The Charlotte Chair Co. 
is building an addition to its plant which 
will enable it to greatly increase its 
capacity.

Berrien Springs—H. E. Luke, recently 
of Bloomington, 111., has engaged in 
the manufacture of fancy hampers and 
market baskets.

Kalamazoo—The Fuller & Sons Man
ufacturing Co., transmission manufac
turer, will build an addition to its plant 
which will enable it to double its ca
pacity.

Benton Harbor—The Morrill & Mor- 
ley Manufacturing Co. has increased its 
common stock from $35,000 to $70,000 
and decreased its preferred stock from 
$15,000 to $1,600.

Iron River—The Iron County Milling 
Co. has been organized with an author
ized capitalization of $7,000, of which 
amount $3,530 has been subscribed and 
$1,010 paid in in cash.

Detroit—The Universal Tool Co. has 
been organized to manufacture tools and 
auto accessories with an authorized cap
ital stock of $20,000, all of which has 
been subscribed and $10,000 paid in in 
cash.

Detroit—The Eureka Valve Co. has 
been incorporate to manufacture auto
mobile valves, parts and accessories with 
an authorized capitalization of $1,000, 
all of which has been subscribed and 
paid in in cash.

Detroit—The Dunford Body Co. has 
been organized to manufacture autos, 
auto bodies and parts with an author
ized capitalization of $5,000, of which 
amount $2,500 has been subscribed 
and $1,500 paid in in cash.

Highland Park—The Highland Park 
Mineral Co. has been organized to 
manufacture artificial mineral waters 
with an authorized capital stock of 
$5,000, all of which has been sub
scribed and paid in in cash.

Imlay City—The Merrill Manufac
turing Co. has been organized to man
ufacture metal and wood products 
with an authorized capital stock of 
$12,000, of which amount $6,000 has 
been subscribed and paid in in cash.

Detroit—The National Body & Trim
ming Co. has engaged in the manufac
ture of automobile bodies, tops; furnish
ings, etc., with an authorized capital 
stock of $100,000, of which amount $63,- 
000 has been subscribed, $5,000 paid in 
in cash and $25,000 paid in in property.

Three Rivers—The Swimming De
vice Co. has been organized to manu- 
ture life preservers, bouyant devices 
and clothing used to assist in swim
ming with an authorized capital stock 
of $2,000, of which amount $1,200 has 
been subscribed, $1,050 paid in in cash 
and $150 paid in in property.

Detroit—The Evans Truck Manufac
turing Co. has been organized to manu
facture steel frame to be attached to 
chassis to convert into motor truck with 
an authorized capital stock of $10,000, 
of which amount $6,100 has been sub
scribed ; $100 paid in in cash and $6,- 
000 paid in in property.

Ann Arbor—The Elwell Trolley 
Supply Co. has been organized to 
manufacture trolley frogs, etc. for 
construction and operation of trolley 
and railroad systems with an author
ized capital stock of $150,000, of which 
amount $94,500 has been subscribed 
and $74,500 paid in in property.

Detroit—Keenan & Jahn, Ltd., man
ufacturer of furniture and house fur
nishings, has merged the business in
to a stock company under the style of 
Keenan & Jahn, with an authorized 
capitalization of $40,000, all of which 
has been subscribed, $967.70 paid in in 
cash and $39,032.30 paid in in prop
erty.
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James Wickham has purchased the 
L. M. VanderVeen meat stock and fix
tures and will continue the business 
at the same location, 15 Leonard street.

<
* <■* '
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Review of the Grand Rapids Produce 
Market.

Apples—Baldwins, Wolf River and 
Tallmans, $3.50@4; Greenings, $3.50@ 
3.75; Hubbardstons, $3.75@4.25; Spys, 
$4@5.

Bananas—Medium, $1.75; Jumbo, $2; 
Extra Jumbo, $2.25; Extreme Extra 
Jumbo, $2.50 up.

Beans—The Association price is $5.75 
for white and red kidney. These are 
the prices buyers pay the farmers. Deal
ers hold picked at $6.50 in carlots.

Beets—$1.25 per bu.
Brussel’s Sprouts—20c per qt.
Butter—The market is still lower than 

a week ago, fresh fancy creamery hav
ing declined to 37c and cold storage 
creamery to 35c. Local dealers pay 
32@33c for No. 1 in jars and 26c for 
packing stock.

Cabbage—4c per lb.; $60 per ton.
Carrots—75c per bu.
Celery—20c per bunch for small; 30c 

for large; box (3^@ 4 doz.), $1.40.
Cocoanuts—$6 per sack containing 100
Cranberries—$7.50 per bbl. for Early 

Black from Cape Cod; $9.50 per bbl. 
for late Howes.

Eggs—Local dealers pay 40@S42c for 
fresh, candled and loss off, and hold 
candled at 44@ 45c. Cold storage can- 
died are held at 35c for April and May, 
33c for firsts and 31c for seconds.

Figs—Package, $1.10 per box; lay
ers, $1.50 per 10 lb. box.

Grape Fruit—$3.50 per box for Flor
ida.

Green Onions—Chalotts, 60c per doz. 
bunches.

Holly — $4@4.50 per case; single 
wreaths, $1.50 per doz.; double wreaths, 
$2.25 per doz.

Honey—18c per lb. for white clover 
and 16c for dark.

Lemons—California, $4 per box for 
choice and $4.50 for fancy.

Lettuce—12c per lb. for hot house 
leaf; $2 per bu. for Southern head.

Maple Sugar—17c per lb. for pure.
Maple Syrup—$1.40 per gal. for pure.
Mushrooms—40@50c per lb.
Nuts—Almonds, 18c per lb.; filberts, 

16c per lb.; pecans, 15c per lb.; wal
nuts, 16c for Grenoble, 15J^c for Na
ples ; 19c for California in sack lots.

Onions—Home grown $4 per 100 lb. 
sack for red or yellow. Spanish, $1.75 
per crate of either 50s or 72s.

Oranges — Pineapple Floridas, and 
California Navals, $3.75; Floridas, $3.50.

Oysters—Standards, $1.40 per gal.; 
Selects, $1.65 per gal., New York 
Counts, $1.90 per gal. Shell oysters, 
$8.50 per bbl.

Peppers—Southern commands $4 per 
6 basket crate.

Pop Corn—$1.75 per bu. for ear, 4%. 
@4j4c per lb. for shelled.

Potatoes—Tubers sell in a jobbing

way at this market for $1.85 per bu. 
Growers are getting $1.50@1.60, de
livered on track.

Poultry—Local dealers pay as follows, 
live weight: old fowls, light, 12@13c; 
medium, 13@13^c; heavy (6 lbs.), 14c; 
springs, 14@15c; broilers, (1J^ lbs.) 
18c; turkeys, 22@24c; geese, 10@12c; 
ducks, white pekin, 14c; heavy 14c; In
dian runners, 12J^c. Dressed fowls 
average 3c above these quotations.

Radishes—35c per doz. bunches for 
small; 75c for large.

Ruta Bagas—Canadian command $2.25 
per 100 lb. sack.

Squash—$2 per bbl. for Hubbard.
Sweet Potatoes—Kiln dried Delaware 

Jerseys, $1.75 per hamper.
Tomatoes—$2.65 for 10 lb. basket.
Turnips—$2.25 per bbl.

The Grocery Market.
Sugar—Refined grades are now held 

at 7.15c, New York basis. The market 
is a little weaker than a week ago and 
higher prices are not looked for in the 
immediate future.

Tea—The tendency of late has been 
toward dulness reflecting the seasonable 
holding off of distributers who are occu
pied in pushing holiday goods in prefer
ence to staples. It is generally believed 
that the inactivity will continue until 
after the inventories are out of the way. 
Prices are firm in sympathy with the 
Far East, where little recession is noted. 
Scarcity of freight room and Russian 
buying operate to maintain India-Cey- 
lons. The submarine activity is an in
fluence as steamers from India may be 
sunk, curtailing the available supplies. 
In this country the embargo on railroad 
shipments from the West is attracting 
attention since the shipments overland 
may be affected. It is pointed out that 
spot supplies are not large as compared 
with former years. The consumption, 
moreover, is reported to be steadily 
growing.

Coffee—Mild coffees show no change 
but are still very cheap. In spite of the 
fact that the end of the war is exceed
ingly uncertain, some concerns are car
rying huge blocks of coffee, partly to 
protect present markets but mainly in 
order to get the benefit of the advance 
which will almost immediately happen 
as soon as peace comes. Without doubt 
the market for Brazils and milds will 
advance several cents a pound as soon 
as it becomes evident that the European 
markets are opened again to coffee. 
Consumptive demand in this country is 
very small just now.

Canned Fruit—There is very little 
business being done except in the way 
of distribution on old contracts. New 
offers are limited for the reason that 
there is practically nothing to be had 
from first hands.

Canned Vegetables—Efforts, chiefly on 
the part of brokers, to force new seas- 
son’s prices of canned goods of various 
descriptions are not meeting with the 
enthusiastic support of jobbers. Such 
prices as have already been named, 
while they are considered justified on 
the basis of current costs and in com
parison with last year’s opening prices, 
are nevertheless so high that, in view 
of the present public clamor against 
high prices, Jobbers are inclined to 
be a little cautious. They do not see, 
however, how the agitation can have 
much effect on the prices of futures, 
although realizing that current business 
might be affected. One Western packer 
who was in town last week dropped in 
on one of the big jobbers and said that 
he had merely called to pass the time 
of day and not to sell goods, for he had 
already sold his entire output, so far 
as he could estimate it. There has been 
more or less selling subject to approval 
of price, but except in a few instances 
there has been no serious attempt to 
book orders at specific prices for future 
delivery. Prices have been named for 
tomatoes, corn and peas, but have been 
subsequently withdrawn. Old pack to
matoes are weak at $1.20@1.22^2 f. o. b. 
cannery, but with no interest shown 
by buyers.

Canned Fish—The spot market for 
pink salmon shows a strong advancing 
tendency. Sardines are very strong for 
such small supplies as remain in first 
hands. In fact, the market is practically 
cleaned up. Offerings of foreign sar
dines are limited, but .full prices are 
easily obtained.

Dried Fruits—Trading has been very 
quiet during the week for all dried 
fruits. This is to be expected at this 
time of the year, but the unusual feature 
this year is that stocks have been prac
tically cleaned up out of growers’ hands, 
and with only a limited quantity re
maining under control of packers. As 
a matter of fact, reports indicate that 
the smaller packers are pretty well 
cleaned out of prunes, and that such 
stocks as there are, are in the hands of 
the big packers. They, in turn, are 
making no special effort to sell, realiz
ing that this is the poorest season to 
attempt to force through any new con
tracts. Jobbers everywhere are absorb
ed with their holiday business, and are 
not in a mood to consider anything else. 
It is expected, however, that as soon 
as the holiday season has passed and 
inventories are out of the way business 
will again start up and at the same time 
that higher prices will be obtained. It 
is hoped also that the railroad situation 
will improve, although there is nothing 
in the outlook to justify such a belief. 
Arrivals on old contracts of everything 
in the food line coming from the Pacific 
Coast are extremely slow and unsatis
factory, and a great deal of hardship 
and annoyance is caused by the inability 
to make deliveries on contract time.

Rice—The market is quiet, with little 
more than hand-to-mouth buying. This 
is only natural in view of the fact that 
the trade goes slow before the holidays. 
At the same time, there is no pressure, 
since the assortments are none too good, 
scarcity being reported in extra fancy 
heads and screenings. The embargo 
in the South is still a vital factor and 
while some circles look for relief after

the middle of the month others believe 
that the congestion of traffic will con
tinue. The mills are not anxious for 
business, and ask full prices for cleaned, 
being compelled to pay more for rough 
to the farmer.

Tapioca—The market is steady and 
quiet, with a fair trade demand, but no 
excitement. Prices are unchanged for 
all grades. Cables rule firm.

Corn Syrup—There is no change in 
this market as the manufacturers are 
still behind in delivery and see no in
centive to cut prices even though lower 
priced raw material would seem to war
rant such a course.

Cheese—The market is firm with only 
a moderate consumptive demand. Prices 
are unchanged. Stocks are said to be 
much larger than usual owing to the 
heavy export. The entire situation is 
healthy.

Provisions—All smoked meats are 
firm and unchanged with a light con
sumptive demand. Pure lard is steady, 
but unchanged and in light demand. 
Compound lard is unchanged and in 
moderate demand. Barreled pork steady 
and in light demand at unchanged prices, 
as are dried beef and canned meats.

Salt Fish—The mackerel market is 
strongly maintained, but with no change 
in price for the week. The supply of 
first-class shore mackerel, especially in 
small sizes, is growing lighter and the 
trade are now paying the same price 
for poorer mackerel. Irish mackerel are 
not abundant and the price is tending 
higher. Cod, hake and haddock are 
still scarce and firm.

For a while it looked as if every 
American novelist would soon have a 
war book to his credit, but the ambition 
to pay this great tribute to the state of 
things in Europe was evidently too much 
for many of them. Now it turns out 
that Europe is not disappointed in the 
least over the failure. On the contrary, 
the American productions which have 
been selling in large quantities are re
prints of the work of our popular story- 
writers, which, according to no less an 
authority than the London Times, have 
been going, not by tens, but by hundreds 
of thousands. The increased prosperity 
of women workers in England is ad
vanced as one cause of the phenomenon, 
but another is named of even greater 
interest: “One publisher attributed
some of the present popularity of the 
American story to a keener light-heart
edness than may be found in the ma
jority of our own novels of to-day.” 
Here is the answer to those who think 
that we should be as deeply immersed 
in the war cloud, mentally and spirit
ually, as those who actually live under 
it. Painfully concerned with it every 
serious-minded man and woman in this 
country must be, but can we make a 
more important contribution to the time 
than sufficient preservation of a normal 
atmosphere to afford an escape by way 
of the imagination for those who cannot 
escape otherwise?

The Grand Rapids Grinding Ma
chine Co. has been organized to man
ufacture machinery and metal goods 
with an authorized capital stock of 
$25,000, of which amount $12,500 ha; 
been subscribed and $10,050 paid in 
in cash.

mailto:3.75@4.25
mailto:4@4.50
mailto:1.50@1.60
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THE OTHER SIDE.

Fire Insurance From the Agency 
Standpoint.*

At your meeting a week ago to-day 
you asked me to prepare a paper on 
insurance and the Michigan Standard 
policy.

The topic I am asked to discuss is so 
broad that it cannot be fully covered at 
any one meeting. Commenting, editori
ally, on the paper he read before you, 
Mr. Stowe attacks insurance companies 
and the men who manage them. He 
charges them with supporting unfair and 
arbitrary methods in conducting their 
business. I do not believe Mr. Stowe 
intends this as it sounds, for you will 
find on investigation that insurance com
panies are composed of the most trusted 
business and professional men of the 
country. It cannot be that they are all 
Jekyll and Hydes—fair and honest in 
the banking or manufacturing business 
and dishonest and unfair in the fire in
surance business.

Compare the volume of the fire in
surance business with that of railroads, 
banking, industrial and mercantile pur
suits. Then search the records and see 
if fire insurance litigation fills the courts. 
No line of business is conducted with 
less litigation or on fairer methods. In 
another editorial he says the insurance 
companies have selected headquarters 
at Lansing for establishing a lobby to 
prevent the repeal of the Anti-Discrim
ination law. I do not believe the fire in
surance companies care whether this 
law is retained or not. They were not 
active for or against its passage. I do 
not believe they have or will establish 
a lobby for or against it now and I know 
it to be a fact that fire insurance com
panies have instructed their state and 
special agents to keep their hands off 
of all legislation.

Comparison is often made of the fire 
loss per capita in the U. S. and foreign 
countries, and the lower cost of in
surance in the latter. In making these 
comparisons it would be only fair to 
consider that the bulk of so-called in
surance legislation in foreign countries 
is not against insurance companies, but 
for prevention of fires. They recognize 
the fact that the insurance companies 
are tax collectors and distributors—that 
the interest of insured and insurer are 
mutual.

The Michigan Standard policy was 
made a law hy an act of the Legislature 
in 1905 and is known as Act No. 277. 
It was not drafted by insurance men 
and they had very little voice in any 
of its provisions. It is similar to the 
form used in many states and appears 
to have been copied after the New York 
Standard policy, which was adopted sev
eral years previous to Michigan. The 
law provides that “no company shall 
issue fire insurance policies on property 
in this State other than those of the 
Standard form herein set forth.”

1. Provision is then made for print
ing the name of the company, date of 
its incorporation, paid up capital and for 
signature of its officers and agents.

2. Provides for rider to describe the 
property injured.

3. Provides for an amendment to
• P a p e r  re a d  by  F ran k  G. Row  before  

W ho lesa le  D eale rs ’ C om m ittee  o f th e  
G rand  R ap ids  A ssoc ia tion  of C om m erce, 
Dec. 11, 1916.

permit extending the policy to cover 
losses by lightning.

The policy then provides for the lia
bility of a company as to value of prop
erty damaged or destroyed.

Turn to lines seventeen to thirty- 
eight inclusive of the sample policy I 
have furnished you, and you will find a 
list of conditions that will render a 
policy null and void unless otherwise 
provided for by agreement endorsed 
hereon or added hereto.

Mr. Stowe objects to the permit to 
make these riders or endorsements and 
particularly to the length of them. 
Consider your policy as if written with
out the privilege of making endorse
ments or riders amending some of these 
conditions.

Repairs or vacancy, beyond the time 
named, would void your policy. Chang
es in ownership and holding property 
on contract for deed or any change in 
occupancy would also render the con
tract null and void.

As to length of riders: Take, for 
instance, the permit for use and storage 
of gasoline. The actual permit is short, 
the most of it being instructive. It in
structs you in handling and using it in 
accordance with the laws of Michigan. 
It cautions regarding the danger to life 
and property from careless handling.

All policies should permit other in
surance and it is as important that they 
be concurrent as it is that a deed and 
mortgage on the same property read 
alike.

If no endorsements or riders amendr 
ing these conditions were permitted it 
would be impossible to write a policy 
on any property and have it of any 
value. You may then say, do away 
with these conditions. In that event 
every dwelling, store and manufacturing 
risk would have to be considered alike 
in rating, for without these restrictions 
one could turn a dwelling or store into 
a manufacturing risk, no matter how 
hazardous, and no insurer would be cer
tain as to what sort of a risk he was 
assuming from its description. The 
next important conditions are in lines' 
80 to 94. They are instructions relative 
to reporting losses and making claims.

Lines 95 to 99, inclusive, require an 
assured to produce books of account, 
invoices, etc. The carelessness of-keep
ing these records among so-called coun
try merchants has led to the adoption of 
the iron safe clause, in which the as
sured is required to keep his books of 
accounts and other records in an iron 
safe or remove them at night where 
they will not be endangered by fire in 
his place of business. The high loss 
ratio on this class of property is re
sponsible for the clause limiting the 
liability of the companies to 75 per cent 
of the total sound value. With such 
a limit of recovery an owner will be 
more careful in guarding his property 
against the danger of fire. The rate at 
which this class of insurance is written 
is based on condition that these clauses 
be made a part of the contract. With
out them it would be next to impossible 
to procure insurance on country stores. 
It is a difficult matter to do so now 
for reasons stated above—carelessness 
in preserving records and high loss 
ratios.

You gentlemen have as much interest 
in educating your customers to properly

conduct their business as the insurance 
companies. Xosses from business fail
ures about equal the losses by fire.

I have only attempted to talk on the 
riders that have been before you for 
discussion. There are many others in 
use. Some of these are enacted into the 
Michigan Standard policy law on re
quest of manufacturers and others.

Legislation against insurance com
panies will not lessen the cost of fire 
loss. It comes out of every one of us. 
whether the individual loss is paid by 
an insurance company or not. Your co
operation in legislation for fire preven
tion is what will reduce loss ratios and 
lessen the cost of insurance.

You in the dry goods or grocery busi
ness do not rely on persons not' thor
oughly competent to select and purchase 
your stocks. Not every man in the 
insurance business as an agent is an 
insurance man capable of doing the 
business correctly. You all read less 
important contracts carefully and do so 
after having experts prepare them. 
Would it not be well to use the same 
care in procuring your insurance con
tracts? They are as important as any 
part of your business.

Recent News of the Cloverland of 
Michigan.

Sault Ste. Marie, Dec. 11—The Park 
Hotel, in the Canadian Soo, is now 
under a new management, L. P. La- 
Londe being the retiring proprietor. 
Fred Paliqui has assumed the man
agement and expects to open the din
ing room at an early date. He will 
also have a lunch counter wh'ch will 
he open day and night. The hotel 
has undergone extensive repairs, in
cluding the installing of an up-to-date 
pool room. The new manager has had 
wide experience in the hotel business, 
so that the public is assured of the 
best of service.

J. Dion, well-known meat dealer, 
who retired from business two years 
ago, has again decided to open a meat 
market on Portage avenue. Mr. 
Dion has had the building redecorated 
and has installed new fixtures. The 
new location will be one of the best 
in the city and with his experience 
in the meat business, Mr. Dion’s suc
cess is practically assured.

One of the busy travelers this week 
is Charles Haase, arranging for the 
smoker Saturday evening, Dec. 16. 
Charles says he has no time for any
thing else just now, but during his 
rush the other day he dropped part of 
his speech which he has evidently 
been working on and for the benefit 
of the boys we are allowed to give 
them a few of the head lines, which 
starts thus: “War is a destroyer. 
Peace is a creator and builder. War 
wipes out values. Peace re-establishes 
them. War devastates the products 
of human labor. Peace reconstructs 
them and sets the mill wheels aturn- 
ing.” We think this will be enough 
to draw a full house. J. McKinsey, 
Secretary, will also give a talk on 
“Buy at an inside price and sell on the 
rise, which is the part of financial 
wisdom.”

The traveling fraternity will be 
pleased to know that the dining rooms 
of the Manistique Hotel will be re
opened this week and ready to re
ceive guests. The din:ng room and 
kitchen have been redecorated and 
put in first-class condition.

“You may think you are a superior 
mortal, but keep it to yourself.”

James Molinaro expects to open 
a new restaurant and lunch room on 
Ashmun street during the next few 
days. Mr. Molinaro’s reputation as 
a restaurant man is established here 
and, no doubt, the new cdfe will be 
well patronized.

P. E. Gallagher, popular meat mer
chant at St. Ignace, has completed

an icehouse in the rear of his market 
which is a credit to his already large 
place of business.

The many friends of W. D. Hos- 
sock, one of Cedarville’s leading mer
chants, will be pleased to know that 
he has successfully undergone an op
eration at Grand Rapids and arrived 
home feeling almost well again. 
When Mr. Hossock left for Grand 
Rapids his condition was so critical 
that he expected to return by bag
gage. He has nothing but great praise 
for the treatment given him and feels 
he owes his life largely to the care 
received at the institution.

The Grand Central Hotel, at Pick- 
ford, has changed hands. Leo Young, 
the new proprietor, has had previous 
experience in the hotel business and 
expects to make the hotel a success.
D. Smith, the retiring proprietor, will 
devote his entire time to the duties 
of Road Commissioner, to which he 
was elected last fall. His many 
friends will miss him at Pickford, but 
are pleased to know that he has enter
ed a field of larger opportunities. 
He wishes to thank the traveling 
fraternity for the liberal patronage 
accorded him.

C. W. Bretz, proprietor of the large 
general store at Engadine, was on 
the sick list last week.

The traveling public having busi
ness to transact at Moran will be 
pleased to learn that the new propri
etor of the hotel there has built a 
new walk from the hotel to the depot. 
This is certainly a splendid improve
ment over wading through the mud.

Clyde Hecox, well-known proprietor 
and editor of the St. Ignace Enter
prise, is not in favor of a change in 
the game law, now being agitated, 
known as the Buck law, which is 
termed a fool law, and unpopular 
with the sportsmen. It will do more 
to annih late the deer and cause much 
waste of valuable meat which will be 
left in the woods untrimmed. We 
think Clyde is about right at that.

“Things that are better left unsaid, 
are often overheard.”

Superindendent Lytle, of the Mac- 
kinac Transportation Co., has made 
arrangements to send 100 South Shore 
ore cars to the mines for a supply of 
coal in order to keep the straits fer
ries in commission. Forty of these 
cars have already been sent forward 
and others are to follow soon. This 
move is expected to overcome the 
serious condition which the company 
has been for sometime confronted 
with. The Algoma Steel Co. is short 
of its supply 200,000 tons of coal and 
arrangements are being made to move 
50,000 or 75,000 tons by rail the lat
ter part of the month to relieve the 
situation.

J- McIntyre and W. M. Boyle, lum
ber jobbers expect to start lumbering 
operations at Naubinway, this week.

William G. Tapert.

Butter, Eggs, Poultry, Beans and 
Potatoes.

Buffalo, Dec. 13—Creamery butter, 
extras, 38c; first 36@37c; common, 
35@36c; dairy, common to choice, 30 
@36c; poor to common, all kinds, 25@ 
29c.

Beans—Medium, $7.25; pea, $7.25 ; 
Red Kidney, $7.25@7.50; White Kid
ney, $7.50; Marrow, $7.50@7.75.

Cheese—No. 1 new, 24@24j4c; 
choice, 23@24c.

Eggs—Choice, new laid, 40@43c: 
fancy hennery, 45@50c; storage can- 
died, 33@34c.

Poultry (live) — Fowls, 15@19c; 
springs, 15>@20c; old cox, 13c; ducks, 
17@19c; geese 16@18c; turks, 20(5) 
22c.

Dressed Poultry—Turks, per lb. 25 
@27c; ducks, 20@22c; geese, 17@18c; 
chicks, 18@22c; fowl, 17@20c.

Potatoes—$1.65@1.70 per bu.
Rea & Witzig.

mailto:7.25@7.50
mailto:7.50@7.75
mailto:1.65@1.70
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A  B E V E R A C K

W atch  !!!
Bevo that has won this success. That 
something is noc the shape of the bottle or 
the beauty of the label but the goodness of 
the contents of the bottle.
W e anticipate some beverages will be offered 
in a way to make the appearance of the pack
age look as much like the Bevo bottle as 
possible. The intention is obvious.
But you  don’t taste the shape of a bottle—it’s 
the flavor of the contents of the bottle that 
you must depend upon for enjoyment.
Then beware of im personators — don’t be 
satisfied to try to identify Bevo by the shape 
of the bottle alone—

W e make a prediction—watch for its fulfil
ment. For some years, various and sundry 
concerns have been making beverages which 
are grouped under the general description of 
“near-beer.”
Now comes Bevo—a cereal beverage, not a 
“near-beer,” nor do we seek its sale on any 
basis of being an evasion of the law or of 
being a substitute for anything. It is offered 
purely for what it is-—a delightful, wholesome 
and nutritious drink.
Bevo met with instant and complete success.
A vhirlwind success.
Surely there must be something special about

L o o k  !!
There are these certain identification marks that are your protection against imitations. Not just imitations of the product, 
remember — but those more insinuating imitations which try to deceive you by putting an old failure into a bottle similar 
to a new success. So look for these unmistakable marks of the genuine Bevo — demand that the bottle be opened in front 
of you, then —

Look for the Seal *
See that it is unbroken covering the Crown Top» 

r  ^Look at the Crown Top, and see that it bears the Fox
Be sure th e  Bottle bears this Label —

Have you tasted Bevo? Then you know that nothing can satisfactorily take its place.
If you haven’t tasted it you should learn what it is and all that it offers you.
Bevo is an all-year-’round drink. You cannot enjoy Dutch lunches, Welsh rarebits, 
oysters, clams, lobsters, sausage, cheese, and many other such delicious edibles without 
partaking of a little Bevo. Give it a trial and see if this prediction is not true.>  % ............... . .....................

L isten  !
Bevo is a pure drink; is strictly non-intoxicat
ing. This means more than that it contains 
pure and harmless ingredients — it means that 
though you might often well be afraid of possible 
germs in milk or water, Bevo, being a pasteurized 
product in sterilized bottles, is absolutely free 
from bacteria.
Bevo is a nutritive beverage — the fine cereals 
from which it is made give it this quality.
Bevo is a delightful and refreshing soft drink_
unlike any you have ever tasted — indeed a 
Triumph in Soft Drinks.
You should hear the comments of people who 
have tasted and who know Bevo. They all_

men, women and children — have a good word 
to say about Bevo’s good qualities. We feel that 
we can say this with assurance, not only because 
of the wonderful sale we have had on Bevo but 
because of letters on letters received, congratulat
ing us on the product.
You can’t get these good qualities in anything 
but Bevo — demand the genuine.
You will find Bevo at inns, cafeterias, restau
rants, groceries, department and drug stores, 
soda fountains, dining cars, steamships, canteens, 
soldiers’ homes, navy, and other places where re
freshing beverages are sold. Your grocer will 
supply you by the case.

ANHEUSER-BUSCH ST. LOUIS
GRAND RAPIDS BRANCH 

Corner Ellsworth Ave. and Oakes St.



8 M I C H I G A N  T R A D E S M A N D ecem b er 13, 1916

¡£23

t S s ß
(U nlike an y  o th e r  p ap er .)

D EV O TE D  TO T H E  B E S T  IN T E R E S T S  
O F B U SIN E S S M EN .

Published Weekly by 
TRADESMAN COMPANY, 

Grand Rapids, Mich.
S ubscrip tion  P rice  D uring  1916.

O ne do lla r p e r  y ear, If pa id  s tr ic tly  
advance .

Tw o do lla rs  p e r  y e a r , if n o t pa id  in 
advance .

C an ad ian  subsc rip tions, $2.04 p e r  year, 
payab le  in v a riab ly  in  advance . 
S ubscrip tion  P rice  A fte r  J a n u a ry  1, 1917.

Tw o d o lla rs  p e r  y ea r , if  pa id  s tr ic tly  in 
advance .

T h ree  d o lla rs  p e r  y ea r , if n o t pa id  in 
advance .

C anad ian  su b sc rip tio n s, $3.04 p e r  y ear, 
payab le  in v a riab ly  in advance .

Sam ple copies 5 c en ts  each .
E x tra  copies o f c u rre n t issues, 5 cen ts ; 

issues a  m onth  o r  m ore old, 10 c en ts ; 
issues a  y e a r  o r m ore  old, 25 c en ts ; issues 
five y e a rs  o r  m ore old, $1.

E n te red  a t  th e  G rand  R ap id s  Postoffice 
a s  Second C lass M atte r .

__________E. A. ST O W E . E d ito r.__________

December 13, 1916

ARE WE NEARING THE CRISIS?
The saying, “Coming events cast 

their shadows before,” is again ex
emplified in the recent action of the 
stock market which slid off with 
startling rapidity upon the announce
ment that Germany had made pre
posterous peace propositions. The 
violent fluctuations of the market 
shows the sensitiveness of speculative 
centers to anything that may influ
ence future business.

While in the opinion of many well 
informed persons there is no immedi
ate prospect of peace, the first official 
move in that direction from one of 
the belligerents brings us face to face 
with the fact it cannot be very far 
removed.

Thus the world is confronted with 
new and serious problems which must 
be solved sooner or later, probably in 
the comparatively near future. Eu
rope will be compelled to pass through 
a period of reconstruction and the 
United States through one of in
dustrial readjustment. In giving a 
word of caution to those having 
money to invest, it must not be sup
posed that a business depression or 
any signs of one are in evidence. On 
the contrary, with the use of common 
sense and moderate conservatism 
there is no reason why this country 
should not continue for years fully 
as prosperous as it has been during 
the past year. In order to show that 
the need for care exists, it is well to 
briefly review the situation.

When the war broke out this coun
try was flooded with orders for muni
tions and supplies and manufacturers 
were compelled to adapt themselves 
to the production of unprecedented 
quantities of all kinds of raw and 
manufactured products. Millions up
on millions were quickly invested; 
new factories built; new machinery 
made to fit the demand. Old plants 
were enlarged, virtually duplicated 
and more than doubled in capacity. 
The questions of permanency and 
economy in construction were com
pletely ignored. The European pow
ers stood not upon the matter of 
price. Quick delivery was the ulti
matum eagerly compl'ed with. To 
meet these extraordinary demands

new flotation of stocks and increase 
of old issues were readily absorbed 
by a restless public eager to share 
in the golden harvest. This situation 
enabled new capitalization to the 
amount of more than a billion of dol
lars which, added to the large capital
ization already in existence, makes 
a total volume of securities now out
standing larger than any ever known 
in the history of the world.

Notwithstanding the flood of gold 
which has been pouring into the Unit
ed States and the record breaking ac
cumulation of wealth, there was a re
cent stringency in the money market 
for collateral loans.

Prices of all kinds have soared so 
high as to reach a level from which 
there must be a fall. Economy will 
be a matter of compuls'on. The Eu
ropean war is costing approximately 
$100,000,000 a day. The strain is 
being felt by all of the belligerent 
powers and the opinion is finding fre
quent expression that the credit of 
the powers is nearing the breaking 
point. American war orders are also 
diminishing.

With these facts it would be well for 
investors to confine their, purchases 
of securities of corporations to those 
that are not in any way dependent for 
profits upon the war.

TIME BY THE FORELOCK.
. President Wilson is endeavoring to 

work up into finished product some ma
terial that was left over from the last 
session of Congress and in his address 
to that body last Tuesday he urged 
action, having clearly in mind the fact 
that the next Congress, assembling 
March 4, 1917, will not be so easily man
aged as the present one, inasmuch as the 
Republicans will be a majority in the 
House. He asks for approval by Con
gress of his plan for enlarging the In
terstate Commerce Commission and its 
administrative re-organization and calls 
attention to the power of that body to 
grant an increase of railroad rates 
commensurate with the cost of opera
tion added by the eight-hour law; an 
amendment to the statute regarding 
mediation, conciliation and arbitration 
providing that a full public investiga
tion of the merits of any dispute shall 
be made before a strike or lock-out may 
be lawfully attempted; also a grant of 
power to the' executive to take control 
of such portions of the railway equip
ment of the country as may be required 
for military purposes “wherever they 
are needed and whenever they are 
needed.” The enlargement of the In
terstate Commerce Commission he de
sires particularly for the investigation 
of industrial disputes. It is significant 
that he speaks three times in his address 
of executive control over the railroads, 
in one instance using the expression 
“when necessary in time of war or other 
public necessity.” This looks a bit as 
if he would consider a labor outbreak 
as an occasion when the chief executive 
should have a free hand. He also urges 
the passage of the bill permitting com
binations for foreign trade purposes, 
and the corrupt practices act.

Salesmanship that is nothing but 
talk on the salesman’s part is not 
likely to be all listening on the cus
tomer’s part.

BATTLE OF WITS AHEAD.
The more one thinks of the present 

conflict the more it appears that essen
tially it is a commercial contest, in 
other words that certain people in Eu
rope have been willing to take property 
and trade away from their neighbors 
by killing them and that the defenders 
have been willing to give up their lives 
to protect the commerce of their various 
countries. This is not the whole story 
by any means but it is a large part. 
Before the war the Germans prospered 
in trade and gained more rapidly than 
most other nations because of their in
telligence, ingenuity, industry and enter
prise. In a way they were a new nation 
although largely made up of races that 
have been overrunning parts of Europe 
for many centuries. On the other hand, 
England had searched the stage of self- 
complacency and carelessness. Gradual
ly Germans, Hollanders and other Eu
ropeans worked into the heart of Eng
land itself and acquired a large function 
in its trade. Still more did the Germans 
gain in the commerce of those outlying 
countries which Great Britain had con
sidered as specially its own. Long be
fore the war it was clear that the British 
saw what was happening and worried 
about it but did nothing effective. The 
Germans were gaining on them.

The game, however, did not go quite 
fast enough for Germany and according
ly it attempted to take away some of 
the territory of other nations. That is 
the war. The same aspect of affairs 
appears as between Germany and na
tions other than Great Britain. The 
Germans were getting a great hold on 
Russia. Still more evident was their 
participation in the business of Italy 
and it was this fact that brought that 
country into the conflict. The stage has 
now been reached at which the entente 
powers consider it necessary to snuff 
out the Germans if that shall be possible.

All this is practically an admission 
that the Germans man for man are 
more capable than the subjects of these 
other powers. The “underhand” meth
ods of the Germans were not altogether 
underhand; they had superior aptitude 
and better methods. Pity it is that this 
exceptional quality could not have been 
so regulated as to contribute not only 
to the prosperity of Germany itself but 
to the weal of the entire human race, 
but we have not yet reached the point 
in our development in which it is “all 
for one and one for all.”

The entente powers have organized to 
discriminate against Germany after the 
war is over. This is a high tribute to 
the ability of the Germans. If they are 
not so foolish as to protract the war 
until most of their best blood is spilled 
on the battlefield, they will have after 
the conflict a great place in trade and 
may eventually make the conquests for 
which they are so ambitious without 
again drawing the sword.

THE PUBLIC BADLY TWISTED.
That food traders have been greatly 

annoyed and irritated by the avalanche 
of reckless accusation levelled against 
them of late in the press—most of it 
unjust and based on false conceptions— 
is well known. But by no means is 
that the chief lesson to be gained by a 
thoughtful man from the situation as 
any observer can see it.

The man who looks underneath it 
all is likely to discover that public opin
ion in this country has become badly 
twisted in its perspective, and in large 
measure has forgotten the fundamental 
principles on which American individual 
liberty, as guaranteed by the constitu
tions of states and Nation are based. 
The vague warnings of the past, that 
we are drifting into a state of individual 
helplessness and depending on specific 
laws to regulate everything instead of 
exercising individual thought or prud
ence or responsibility, is none too time
ly ; in fact, recent events tend to show 
that the warning has been sounded 
already too late.

Public opinion evidently misconceives 
the right of private property. In recent 
discussion the writer has heard sober- 
minded men declare that when foodstuffs 
are concerned the Government ought 
to step in and take possession of food
stuffs, railroads, storage warehouses and 
even wholesalers’ stocks for the benefit 
of the consumers, who are painted as 
“starving,” and when the unconstitu
tionality of such a course has been 
pointed out by legal authorities, the 
proponents of seizure have been dumb- 
funded to hear of any such doctrine.

That so much misconception and error 
should obtain is positively dangerous, 
and it is about time that food interests 
should unitedly take steps not so much 
to protect themselves as to adopt an 
open-door policy and compel a wide
spread knowledge of the facts. The 
greatest need of the hour is a more 
general knowledge of what principles 
underlie the Constitution of the United 
States. No one needs to study that 
document more than a lot of native- 
born Americans who are building up 
false ideals that menace the foundation 
stones of our institutions. Times like 
these are illuminating, if not reassuring.

Paper-economy campaigns are said 
to be the order of the day, in depart
ment stores and elsewhere, in a num
ber of large cities. Nothing could 
be more sensible; to save paper that 
is needlessly used or destroyed is to 
make a clear gain in a matter in which 
modern wastefulness is enormous. 
Would it not be possible to organize 
a cheap means of collecting the news
papers which are burned up or oth
erwise go to waste by the million 
every day in our great cities? The 
destruction of forests which is caused 
by our waste of paper in so maiv di
rections is the most serious consider
ation in the matter, although just at 
the moment it is the extraordinarily 
high price of paper that is most in 
mind. One new development in the 
consumption of paper has reached 
great dimensions within a very short 
time, and it would be interesting to 
know how much it amounts to in the 
general assault upon our wood-re
sources. We refer to the paper towel 

or rather so-called towel, for towel 
it is not in any tolerable sense of the 
word. Is the economy in laundering 
worth while, when we consider both 
the destruction of raw material in 
the towel and the lowering of human 
dignity in the using of it?

The greater your ability for worry, 
the less will be your ability for work. 
Worry and good work will not mix.
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MICHIGAN FRUIT.

Why and How It Should Be Adver
tised.*

There are two questions that al
ways bob up the moment this subject 
is mentioned—first, Why should we? 
and, second, How can we? Both off 
hand seem rather difficult to answer, 
yet when brought right down to hard- 
pan they are rather easy.

Michigan fruit has a quality second 
to none in the United States. I do 
not care whether you take cherries, 
peaches, grapes, apples or any other 
class or variety, you will find Mich
igan quality far superior to that of 
any other section, yet what do the 
people of this great country know 
about our fruit? Absolutely nothing. 
And why not? Simply because we have 
been giving all of our attention to the 
producing end of the business and 
none to the distributing end. You 
go to any of the big markets in our 
larger cities and with the exception 
of Detroit and Chicago, and possibly 
Cleveland, you will rarely, if ever, 
see Michigan fruit for sale. In New 
York you pass fruit stands with bright 
colored fruit enticingly displayed, but 
in a great majority of cases it is either 
fruit from the great State of New 
York, from the Far West or the 
South, possibly some from the New 
England states, but from our dear old 
State nothing.

There ars some real essentials which 
must be given consideration, however, 
before we attempt to ship to the more 
attractive markets. We must have a 
good box; we must have a good label; 
we must have perfect fruit with honest 
pack; we must have the trimmings, 
such as wrappers, fancy paper for the 
sides and corrugated paper for the 
top and bottom of the packages. The 
first mentioned is not a difficult prob
lem and easily obtainable in almost 
every part of the State. The second, 
with the help of some advertising 
man, could be gotten up very easily. 
The label feature should, however, 
be given special attention in that it 
should be reasonably uniform for the 
different regions or sections, so that 
there would be a distinction or in
dividuality to each of the several 
fruit growing parts of the State; and 
yet there should be something so 
decidedly uniform that a Michigan 
label, no matter whether it appeared 
on fruit from the Upper Peninsula 
or the Lower, could be easily and 
quickly distinguished.

The next two essentials are rather 
hard ones to tackle for here you 
spread the responsibility State wide, 
here is where it is difficult to settle 
on any definite thing. It is a hard 
problem to get any two men to agree 
upon the perfectness of any fruit, 
one may claim it is perfect while the 
other, equally sincere, would claim 
that it is not, yet, even at that, if 
every grower in the State would en
deavor to pack and ship choice fruit 
only, the difference of opinion as 
to the perfectness would be reduced 
to the minimum. But, the other end 
of the problem, “Honest Pack” is 
where the stumbling block is always

• P a p e r  re a d  a t  M ich igan  S ta te  H o r ti
c u ltu ra l Society  by  L eon  J .  B ak e r. In d u s 
tr ia l  A gen t, T rav e rs e  C ity  S ta te  B ank .

bound to appear. Only fruit of uni
form quality, size and color should 
be placed in the same package. I 
am not going to dwell on the necessi
ty of honest pack for you gentlemen 
all know that that subject has been 
thrashed over time and again at your 
meetings, both State and community, 
but it is of vital importance. Up in 
my own region there is a man whom 
I have known practically all my life, 
know him to be absolutely honest as 
regards to finance and reliable as to 
his actions but this same man packed

a half dozen boxes of apples for an 
out of town customer, which he left 
with me to be shipped, and it was a 
dishonest pack from start to finish, 
in every one of the half dozen boxes. 
He had beautiful apples on the top 
row, a little smaller and less perfect 
on the next and the bottom was noth
ing but a jumble pack with several 
apples measuring an inch in diameter. 
That is the problem we are up against. 
It is not the little fellow altogether, 
it is not the poor fruit grower that 
is proving the biggest drawback, but

it is the fellow often times who has 
the goods, who knows better and still 
persists in trying to put one over. 
You can advertise almost anything 
and make it sell for a time but gentle
men you have got to have the goods 
behind that advertising or both will 
fail, utterly.

Then there must be the trimmings. 
Have many of you ever seen Western 
fruit on sale? If you have, the first 
thing that attracted your attention 
was not the fruit but the trimmings. 
You probably saw a neatly packed

REORGANIZATION
O F

P ere M arquette R ailroad Company
Announcement is made that securities have been subjected to the Plan and Agreement of Reorganization 

dated October 30, 1916, to approximately the following amounts, viz.:

$3,765,000 FLINT & PERE MARQUETTE 6s
more than 94% of the amount outstanding;

$933,000 FLINT & PERE MARQUETTE 4s
more than 98% of the amount outstanding;

$359,000 FLINT & PERE MARQUETTE TOLEDO DIVISION 5s
more than 90% of the amount outstanding;

$3,003,000 FLINT & PERE MARQUETTE PORT HURON DIVISION 5s
more than 90% of the amount outstanding;

$2,797,000 FLINT & PERE MARQUETTE CONSOLIDATED 5s
more than 98% of the amount outstanding;

$5,477,000 CHICAGO &  W EST MICHIGAN 5s
more than 95% of the amount outstanding;

$1,594,000 CHICAGO & NORTH MICHIGAN 5s
more than 95% of the amount outstanding;

$5,i 14,000 DETROIT, GRAND RAPIDS & WESTERN 4s
more than 95% of the amount outstanding;

$638,000 PERE MARQUETTE OF INDIANA 4s
more than 94% of the amount outstanding;

$1,000,000 SAGINAW , TUSCOLA & HURON 4s
100% of the amount outstanding;

$12,774,000 PERE MARQUETTE REFUNDING  4s
more than 9i%  of the amount outstanding;

$1,200,000 PERE MARQUETTE SHORT TERM 6% NOTES
100% of the amount outstanding;

$7,443,000 PERE MARQUETTE 6% COLLATERAL TRUST NOTES
more than 93% of the amount outstanding;

$3,296,000 PERE MARQUETTE 6% FIVE YEAR DEBENTURES
more than 65% of the amount outstanding;

$18,209,000 PERE MARQUETTE PREFERRED A ND COMMON STOCKS
more than 69% of the amount outstanding;

Tbe time for holders of Certificates of Deposit for PERE MARQUETTE CONSOLIDATED MORT
GAGE 4% BONDS to dissent from the Plan has not yet expired, but there are on deposit $8,213,100 of said 
bonds, more than 98% of the amount outstanding, in respect of which no such dissent has been filed.

In view of the large deposits under the Plan and Agreement and to afford all classes of security hold
ers full opportunity to obtain the benefits thereof, the Reorganization Managers have extended the time for 
depos'ts, for mak ns: payments, and for delivery of Application Certificates under the Plan and Agreement 
until the close of business on DECEMBER 16, 1916, and the time for filing Application Forms and making 
the required paments in respect thereof until the close of business on DECEMBER 29, 1916. Attention is 
called to the provisions of the Plan and Agreement whereby the new Prior Prefernece Stock (trust cer
tificates) and Common Stock (trust certificates) offered to depositors (in respect of which Subscription W ar
rants shall not have been issued), MUST be allotted to holders of Application Certificates making applica
tion therefor: after such allottment it will be impossible to permit depositors of REFUNDING MORT 
GAGE BONDS, COLLATERAL TRUST NOTES, DEBENTURES AND STOCK to obtain Subscription 
Warrants. As under the Plan and Agreement the only benefit accruing to depositors of COLLATERAL 
TRUST NOTES, DEBENTURES AND STOCK is the right to purchase New Stock (trust certificates) 
the holders of such securities are notified that THEIR RIGHT TO PARTICIPATE IN THE PLAN ANn  
AGREEMENT CEASES AT THE CLOSE OF BUSINESS ON DECEMBER 16, 1916.

Dated, New York, December 7, 1916.

J. W. SELIGMAN &  CO.

ROBERT W INTHROP & CO. EUGENE V . R. THAYER
REORGANIZATION MANAGERS.
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box, crate, basket or package, with the 
solid fruits like apples, peaches, etc., 
all wrapped in attractive paper, half 
of them probably opened at the top, 
you saw the edges of the boxes or 
packages all neatly covered with 
dainty papers, etc. You may say, we 
have the fruit, the taste, the quality, 
the everything else that is required, 
we do not have to doctor it up to 
make it sell. Maybe you wouldn’t if 
the people knew just what you had to 
sell but people in these big markets 
buy principally on looks.

Now then we have our fruit in a 
position or in shape that we can start 
a selling campaign. W hat is one of 
the first things we need?—a selling 
motto, a slogan, or whatever you 
might call it, but something definite 
for all of Michigan’s fruit. If some 
one were to ask you what kind of 
soap floats, you would immediately 
and unhesitatingly answer “Ivory,” 
yet there are several different kinds of 
soap that floats. If some one were 
to ask you what the picture of the lit
tle negro boys working in a kitchen 
represented, you would immediately 
answer “Gold Dust.” What kind of 
tobacco “Does not bite?” What kind 
of flour will you “Eventually” buy? 
“His Master’s Voice” reminds you of 
what? etc., etc., you could answer all 
of them without a moment’s hesitation. 
All of these phrases and pictures have 
a definite, individual meaning. What 
has Michigan for her fruit? The West 
has the same color, size and exterior 
appearance but we have one thing in 
Michigan fruit that is individual, one 
thing that is so decidedly Michigan 
that if it is once established in a few 
of the larger markets, will travel 
through the length and breadth of the 
United States in a hurry. Our fruit 
has “Flavor.” That is our talking 
point “Flavor.” It is individual, our 
fruit alone possesses it in the fullest 
sense of the word.

Now that we have our talking point, 
how shall we use it? It should ap
pear on every box, basket, crate or 
package of fruit that is put up for 
market anywhere in the State, it 
should appear in large bold type on 
every label, it should appear on every 
piece of stationery used by the grow
ers and merchants, interested or not 
directly' in the fruit business, all 
Michigan should advertise Michigan 
fruit, from the tip of the Upper 
Peninsula to every banker in the city 
of Detroit; this then is our advertis
ing medium number one. Just to 
show you the value of a label and 
how our fruit impressed one of my 
friends who is the publisher of one 
of Michigan’s best financial maga
zines, to whom I sent a ten pound 
box of cherries the third week in 
July long before I thought of this 
paper, let me quote you a few ex
tracts from his acknowledgement— 
“Grand Traverse cherries are certainly 
fine and the office force joined with 
me in an expression of thanks for 
your thoughtfulness, as do the folks at
home, who enjoyed them hugely----- .
Personally I do not see why Western 
fruit should acquire any edge on 
Michigan. Cherries could not be 
more beautifully packed than the box 
I received. For that matter if there 
were no label on the box I would

think that a majority of the people 
would take it for granted that they 
came from the West. Michigan fruit 
growers have been slow in educating 
the people to the fact that they have 
just as attractive packages as any 
place in the country”—and so on.

Medium number two—the greatest 
bunch of boosters the world has ever 
know—our friends the traveling men. 
These men come to Michigan from 
every corner of this country, they 
have probably heard something of 
our fruit, they drop in at one of our 
fruit centers, put up at one of the 
leading hotels and what do they get? 
Just about the same class of food 
they would expect to find in Chicago. 
Peaches in season! Do they get a 
dish for dessert? Not very often. 
Grapes in season! Do they see a 
bowl of them in the center of the table 
so they can eat a bunch or so between 
course? Not very often. Apples in 
season! Do they find them in abund
ance on the table? Very seldom and 
w'hen they do they are usually little 
measly, dried up, warty things that 
would make any one of you gentle
men forget you went to church last 
Sunday. Late in the peach season 
this year I dropped in to one of our 
best Upper Peninsula hotels—it was 
a good hotel too, one of the best in 
Northern Michigan, serving some of 
the finest meals I have ever eaten. 
On the menu card I noticed peaches 
for dessert and I was happy all through 
thinking of peaches and cream to top 
off my meal. On second thought 
and knowing our hotels as I do, I 
turned to the waitress and asked 
“fresh fruit?” “No sir,” she replied, 
“we never serve fresh fruit here” and 
that, gentlemen, is true of many, many 
of our best hotels and those in the 
smaller towns and villages as well. 
These particular peaches that I re
fer to were the famous “Melba” brand 
that we have seen advertised in every 
city in our country this season. The 
traveling men furnish one of the best 
advertising mediums for us to utilize. 
Give these men (in the fruit growing 
sections particularly) fresh fruit in 
season, give it to them in abundance, 
let them see it, handle it, eat it and 
let me tell you they’ll never forget it 
and they will never stop saying good 
things about Michigan fruit, they 
will spread the good news far and 
wide for they are born boosters. 
Therefore gentlemen in order to use 
this medium the hotels, restaurants 
and lunch rooms should provide none 
but the highest quality of fruit ob
tainable.

Medium number three—the fruit 
stores and groceries. This applies 
more particularly to those sections 
where the resort traffic is heaviest. 
Resorters now-a-days are not going 
to the hotels as much as they used 
to but are transplanting, as one might 
say, their entire household from the 
big city to some quiet cottage on the 
shores of some river, lake or bay. 
These people want to buy good fruit 
and the only places of purchase, for 
them, are the fruit stores and gro
ceries. They are not acquainted with 
the grower, they do not know that 
that particular individual raises the 
best of this or that, they have to de
pend on the stores. But usually you

will find only inferior fruit at these 
stores—except in large enough towns 
where first class fruit stores may be 
supported—because, years ago there 
was no pack, no grading no culling, 
if you bought a bushel of apples you 
bought orchard run, if it were peaches, 
plums, pears, grapes, or anything 
else, it was purchased in the same 
manner, with a consequence that our 
own people,the local consumers, have 
become so accustomed to using fruit 
of that particular grade that they 
know how to make the best of it. 
So. therefore, the dealer desiring to 
supply the major portion of his trade 
with the quality or grade demanded, 
buys inferior fruit because he can sell 
it easily and cheaply and at the same 
time make a good profit. Gradually 
these dealers should wTork into the 
better quality, if need be, carry two 
or more grades, thus providing the 
better fruit for those who can afford 
to buy it and the cheaper grades for 
those more resourceful and less able 
to pay the higher cost.

Medium number four is bank ex
hibits. These displays answer a 
double purpose: First, to show the 
fruit growers of the region what they 
and others can do by using the proper 
methods; second, to impress visitors 
from the outside, as well as our own 
citizens, with the horticultural pos
sibilities and opportunities of the dif
ferent sections. Exhibits are simple 
affairs in themselves, yet with a lit
tle effort on the part of some one 
connected with the bank, they can 
be made unusually attractive. There 
is an object or reason too why banks

should put on these exhibits. A bank 
primarily deals with the business 
propositions and these shows are 
strictly a matter of business, not only 
for the bank for every grower in the 
region. A bank is a community ne
cessity, and being such in turn owes 
something to the community in which 
it is located. The people patronize 
the banks in proportion to their ma
terial prosperity and the bank officials 
should realize that the more money 
the people of any section can derive 
from their products the more they 
will deposit in the bank. It is then up 
to the bank to do all that is possible 
to bring about a greater amount of 
prosperity in order to secure their 
proper share of the business of the 
community. By conducting these 
shows the public is given an actual 
demonstration of what can be produc
ed upon the orchards. By seeing such 
a vast amount of perfect fruit the 
growers are inspired to go home and 
produce a crop of equal excellence. 
Not only is it instructive to the 
growers themselves but it gives the 
strangers visiting the city an entirely 
different idea of the resources of the 
region than when they came. Just 
to illustrate what an impression these 
shows or exhibits make upon the 
stranger, I am going to quote a por
tion of a newspaper interview given 
by the President of one of California’s 
largest corporations, having factories 
in both San Francisco and Los 
Angeles just after he visited the 
Grand Traverse Region Apple Show 
held in the lobby of the bank with 
which I am connected in 1914. “I

IN addition to the AMERICAN line of Cash Regis
ters, we have opened a repair department for all 
makes of Registers. We will overhaul, rebuild 

and repair your Register, and make it look like a brand 
new machine, at a moderate cost. If you are interested 
kindly phone us and w e will give you an estimate of 
the cost.

We are placing an exceptionally large number of 
new AMERICAN machines in Michigan, and it is our 
desire to have every loyal Michigan merchant have 
one of our machines. We will give you a good propo
sition and exchange the one you are now using, and 
will build you a new AMERICAN machine adapted 
to your line of business.

Kindly drop us a postal card and one of our repre
sentatives will be glad to call on you and either quote 
you new price, and advise what we will allow you  
for your machine on exchange, or w e will be glad to 
quote you price on overhauling and making your 
present machine look and work like a new one.

The Vogt-Bricker Sales Co.
Saginaw, Michigan
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am astonished, simply carried off my 
feet. I had no idea that there was 
any place in the State of Michigan 
that could grow fruit like this. I have 
visited apple shows in all parts of the 
West and have seen the fruit from 
the famous orchards and never have 
I seen an exhibition that could com
pare with this. The size of your 
apple is good, with a fine, rich color 
and the taste and smell is wonderful, 
giving a combination of quality that 
cannot be beaten anywhere in the 
United States. You have got the 
apple in this region that is so far 
ahead of anything I have ever before 
seen or tasted that I firmly believe, 
once you have established a market 
in the larger cities of the United States 
you will be unable to supply the de
mand. As I got off the steamer at 
New York on my return from Europe 
I wanted an apple and when I located 
a fruit store they had nothing for sale 
but the Western apple, no New York 
apples nor Michigan apples. This is 
just one illustration of how the West
ern apple is to be found on practical
ly every market. I first read of this 
show at Jackson, Michigan, and won
dered at the time what sort of a crazy 
idea some one was trying to put over 
and just before I arrived in the city, 
I was handed a post card by a bank 
messenger on the train inviting me to 
attend the exhibit and I went simply 
out of curiosity but I had a real awak
ening, I have found out just what a 
real apple is.” I could give you 
hundreds of similar illustrations but 
I think this one will suffice to convince 
the most skeptical that bank exhibits 
pay. There are several features that 
can be worked out in connection with 
exhibits of this nature but I must not 
take the time now to go into detail.

There is still another way that 
banks can help the good work along 
and that is by using its windows to 
hang branches of cherries, plums or 
other small fruit so they will attract 
attention of the passerby. This meth
od has been used very successfully 
by the State Bank of Traverse City 
and this Bank too makes it a point 
to celebrate Apple Day. For two 
years in succession it had men at 
each of the three depots in the city 
with bushels of choice apples just 
ready to eat out of hand which were 
handed to every passenger on the 
through trains. This year the scheme 
was changed and neatly packed boxes 
of apples were placed in the lobbies 
of each of the leading hotels with 
large “Help Yourself” signs attached 
and men were stationed at all the 
moving picture houses and every 
patron was given an apple as they 
went in. Every one in the city was 
talking, eating and thinking apples 
on that day.

All of these mediums, which we 
have mentioned, if put into operation, 
would cost, as an advertising cam
paign, absolutely nothing; they could 
be done without the expenditure of 
one cent of the producer’s money. The 
fruit business in Michigan however 
is the only industrial business—for in 
the last analysis it is an industry,— 
conducted on a large scale that does 
not assist in the maintenance of an 
advertising campaign. Take any one

of the big manufacturing concerns, 
they all advertise their products Na
tionally, they do not leave it to the 
purchaser of the goods alone. They 
precede local advertising with Na
tional and it will behoove the produc
ers of Michigan fruit to get behind 
and provide means for an elaborate 
National advertising campaign. Right 
now the sunkissed oranges are attract
ing attention all over the United 
States and the Skooham apple is gain
ing prominence with leaps and bounds, 
the ten pound box pack of cherries 
from the West is all that is known on 
the big markets. They do not even 
know that Michigan can raise cherries 
like they do in the West, even though 
we do flood the Detroit and Chicago 
markets yearly with the finest cher
ries grown. But the question comes 
up—How, how are we going to do 
it? The answer “By Co-Operation.” 
It would be difficult indeed to start 
out now and try to get the co-oper
ation of the different individual grow
ers in our State for an advertising 
campaign. One would undoubtedly 
lose the interest at one end of the 
State before he could unite the other, 
but the major part of that work has 
already been accomplished by the es
tablishment of co-operative fruit ex
changes for marketing farm products. 
Here then is the source from which 
a revenue can be provided, without the 
levying of a heavy assessment on any 
one grower but would provide funds 
on an equalized basis; as the large 
producer, having more fruit to dis
pose of, would, under the percentage 
basis, pay a greater share of the as
sessment so that each would be pay
ing according to the benefits derived.

It would hardly be right to ask 
the Legislature to pass a bill to pro
vide the funds, unless we made it 
broad enough to take in all kinds 
and classes of farm products, but as 
co-operative exchanges are coming 
into existence rapidly all over the 
State, the time is not far distant when 
there will be at least one in every 
county or region, hence the contribu
tion of a small sum by each of these 
different institutions would provide 
a fund for the establishment and 
maintenance of an advertising depart
ment that would place Michigan at 
the head of the fruit growing states 
in our country, would put Michigan 
fruit in the minds of every individual, 
regardless of his or her walk in life,

would create a desire on the part of 
the purchasing public for “Fruit with 
Flavor’’ and would soon exhaust the 
supply now produced, at better prices 
and would provide, as the new 
orchards come into bearing, a ready 
and high class market and the day of 
stagnated Michigan fruit will be for
ever a thing of the past.

We have in the past been our own 
worst enemies, we have set idly by 
watching the other fellow take the 
lead with fruit far inferior to ours, 
simply because we would not bestir 
ourselves and use the tools at hand to 
produce the best possible advertising 
mediums we could afford at the time. 
Hence, gentlemen, use the stationery, 
the traveling man, the resorter, the 
grocer, the fruit store man, your bank
ing houses, your county fairs, and 
your merchandising house. Advertise 
locally in each community and you 
will get advertised Nationally by your 
visitors and just as soon as the Bu
reau of Markets has accomplished its 
efforts to secure organized distribu
tion, provide funds, through the sev
eral co-operative exchanges, for a 
Michigan fruit advertising depart
ment.

Warning to Buyers of Baled Hay.
The Department is investigating the 

practice of some shippers of hay of 
veneering or facing the bales. Veneer
ing consists in feeding to the baling 
machine an occasional forkful of hay 
that is of higher grade than the bulk 
of the lot being baled and manipu
lating the forkful in such a way that 
the high-grade hay covers the out
side of the bale, making the bale ap
pear to contain better hay than it ac
tually does contain. The National 
Hay Association has requested the 
Department to co-operate with it in 
trying to eliminate this practice, be
lieved to be dishonest. Buyers of 
baled hay are warned to be on the 
lookout for this practice in order to 
avoid accepting on a curosory examin
ation a lower grade of hay than they 
intend to purchase.

All the good novelists are rich—in 
imagination.

Uae Half as Much

Champion Motor Oil
as of other Oil

The Reputation and Standing of

Walter Baker & Co.’s 
Cocoa and Chocolate 

Preparations
Have been built up by 
years of fair dealing, of 
honest manufacturing, 
an unwavering policy 
of m ain ta in ing  the 
high q uality  of the 
goods and by exten
sive and persis ten t 
advertising.
This m eans for the 
grocer a steady and 
increasing  demand 

from satisfied customers, in the long 
run by far the most profitable trade.
The genuine Baker’s Cocoa and Baker's 

Chocolate have this trade-mark on 
the package and are made only by

WALTER BAKER & CO. Ltd.
Eatabiiihed 1780 Dorchester, Mass.G R A N D  RA PID S O IL CO.

R eg is te red , 
Ü. S. P a t. Off.
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Preparations For Going in Quest of 
Foreign Trade.

W ritte n  fo r th e  T rad esm an .
Banks and trust companies to-day 

are not following precedents. They 
are making them. One of the results 
of the war has been to force the bank
ers of this country into a world prom
inence in finance it took Great Britain 
centuries to reach, and in so doing 
confronted them with problems which 
could only be successfully handled, 
as a rule, by men who had had years 
of special training. Yet American 
bankers have risen to the occasion 
and have firmly placed this Nation 
in the foremost rank. The situation, 
as all serious crises have done in the 
United States, has developed lead
ers of marked ability. These leaders 
are now guiding our financial career 
with a broadness of vision which 
speaks well for the Nation’s future. 
To do this they have been obliged 
to combat and rise above the oppo
sition and criticism of the uninformed, 
as well as the nagging of the narrow 
minded, the politician and the dema
gogue who believes that in order to 
ride into popular favor he must at
tack the larger business interests— 
financial, industrial and commercial.

Right here is shown the wisdom of 
business interests in intelligent pub
licity—the educating of the people in 
banking and business problems. 
Every simplification of an annual or 
a quarterly corporative report, or a 
bank statement so it becomes intelli
gible to the layman, makes this gi
gantic task that much easier. Every 
banker, manufacturer or merchant 
who thus takes the public into his 
confidence is creating an asset that 
will prove invaluable in the future. 
Once public distrust in corporate or 
banking methods is supplanted by 
confidence, the battle is over.

The time is past when this country 
can live within and for itself. The 
leaders of business thoughtfully real
ize this, as can be seen by the impetus 
given the quest for foreign trade, the 
opening up of new markets and the 
establishment of branch banks in 
foreign countries. It has taken years 
of steady, hard—and, we might say, 
heroic—work on the part of a few 
far sighted men who were some years 
ago termed visionary to bring home 
this situation to the American peo
ple. Now there is not a manufactur
ing or a financial center in the United 
States which is not keenly interested 
in the possibilities of foreign trade. 
This is distinctly manifest in Grand 
Rapids and other cities in Western 
Michigan. To profit by this trade 
where secured, the financial machinery 
must be provided to take care of it 
without crippling or interfering with

our domestic industries and finances. 
It was with this end in view that the 
eminent financiers have been making 
loans to foreign governments in or
der that the gold collected and to be 
collected may be used for the en
largement of our domestic business, 
in short, to ensure a continuance of 
prosperity.

A great deal has been said about 
the accumulation of gold and its pos
sible bad effects. Yet this gold has 
not centered in New York where it 
was supposed to congregate, but has, 
in payment for war orders, passed 
right through that metropolis to the 
West and Middle West. That this 
statement is not an idle ope can be 
be seen from the active money mar
ket in New York where call money 
recently went up to 15 per cent. It is 
true this was only a temporary flurry, 
but it was caused by a depletion of 
the reserves of the New York banks. 
Some have looked upon this as in
dicating the failure of the Federal Re
serve System. This is not wholly 
just. While the Federal Reserve is 
not perfect, it should not be charged 
with all the sins of the financial calen
der. The New York banks did not 
avail themselves of the rediscount 
privileges, carrying their burden in
dividually and collectively, as they 
have in the past. They are yet, so 
far as the Federal Reserve System 
goes, in a transitory state and no real 
emergency has arisen which would 
cause them to turn to the Federal 
Reserve banks for assistance.

As stated in last week’s Trades
man, the political action of the Fed
eral Reserve Board in warning Amer
ican bankers against foreign loans 
was a serious error which has already 
borne fruit.

Great Britain first withdrew its 
treasury notes from sale; then came 
the announcement that Great Britain 
has placed restrictions on American 
trade w'ith Russia. This was done 
through a circular issued by the Brit
ish Embassy at Washington, setting 
forth conditions governing shipments 
passing through the blockade lines 
into Swreden, through which country 
most of the American exports to 
Russia must pass. These restrictions 
place an embargo on all American 
imports to Russia excepting necessi
ties.

This latest move on Britain’s part 
should and does cause indignation in 
the United States. Some say “Oh, 
they can’t do that, it goes too far.” 
Howrever it is like the man arrested 
for assault. His attorney said, “They 
can not arrest you for that.” “Yes,” 
replied the man from behind the bars, 
“but they d:d and I am here.”

In this and other cases where Amer-

T h e  M i c h i g a n  T r u s t  G o .
OF GRAND RAPIDS

Has acquired an invaluable experience in 

the management of financial and property 

affairs It has modern and exact systems 

of accounting and reporting. It acts always 

with sympathetic understanding, but it can 

not be swayed by sentiment, nor in
fluenced by the personal pressure of con
tending beneficiaries to depart in the 

slightest degree from its exact duty. Your 

interests and those of your family will be 

safe in its hands.

Send for Blank Form of Will and Booklet on 
Descent and Distribution of Property.

Safe Deposit Boxes to rent at low cost.

G RAND RAPIDS N A TIO N A L CITY BANK  
C I T Y  T R U S T  & S A V I N G S  B A N K

ASSOCIATED

CAM PAIT SQUARE

The convenient banks for out of town people. Located a t  the very center of the city . Handy 
to the street cars—the interurbans—the hotels—the shopping district.

On account of our location our large transit facilities—our safe deposit vau lts  SDd our 
complete service covering the entire field of banking, our institutions must be the ultimate choice 
of out of town bankers and individuals.

Combined Capital and Surplus....................................... $ 1,778,700.00
C om bined T o ta l D eposits................................................  8,577,800.00
Com bined T o ta l R eso u rce s .............................................  11,503,300.00

G R A N D  R A P I D S  N A T I O N A L  C I T Y  B A N K  
C I T Y  T R U S T  & S A V I N G S  B A N K
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ican business is concerned it is not 
love for the Allies that dictates care
ful handling of financial affairs, but 
protection of American business. The 
present situation gives color to the 
charge now openly made that the 
Federal Reserve Board warning was 
not given to protect American bank 
reserves, but was a movement allied 
to the German peace propaganda in 
this country; in this instance directed 
against the credit and supplies for the 
allied nations.

Another reason given for the stif
fening of money rates, and one which 
holds good in the Middle West, as 
well as New York, is that bankers 
are wisely preparing to meet the Jan
uary dividend and interest disburse
ments which will be unusually large. 
These payments will release a large 
amount of money for reinvestment 
and it is well to issue a word of cau
tion to investors to be somewhat care
ful as to what they purchase if they 
buy stocks. From all indications it 
would seem that the crest of the 
wave of high prices is very near, if 
not already reached. The fact that 
interior banks have not been pour
ing their funds into the Eastern banks 
indicates that they have been taking 
care of local demands, booming local 
trade and financing home industries, 
all of which is eminently proper, but 
there is a possible danger of reckless
ness. Within the past few months 
the country has been flooded with 
new promotions, prominent among 
which are new automobiles and tire 
companies. It would be well for the 
investor, before buying the securities 
of these new companies, to calmly 
go closely into the details of the or
ganizations. Some of these enter
prises are being widely advertised 
and possible profits estimated upon 
the basis of the Ford, Willys, Over
land and other extremely large pro
ducers of automobiles. The larger 
companies are confronted with two 
alternatives: one is to either increase 
the cost of cars, due to increased cost 
of labor and material, or so expand 
as to greatly increase the output, 
thus decreasing the unit cost. If this 
is the case it will be wise to look into 
the chances of success and profit of 
new enterprises entering with their 
product a market already well filled.

Paul Leake.

Winning Trade With the Saturday 
Special.

London, Ohio, Dec. 11—In our 
fight for more business we have found 
the Saturday special a great help, 
bringing into our store a great many 
new customers and enabling us to 
sell a great many other goods not on 
sale. They have not only proven big 
business-getters but they have proven 
very profitable as well.

We conduct these Saturday specials 
by having one or more seasonable ar
ticles upon which we make a special 
price and upon which we concentrate 
our selling efforts. In planning for 
our Saturday special we usually try 
to pick up some seasonable article 
upon which we can make a special 
price. This is done either by buying 
in large quantities or by buying some 
article upon which the wholesaler 
may be over stocked and upon which 
he is willing to make an extra good 
price in order to reduce his stock. 
This article must be an article of merit 
and one which will give satisfaction 
to our trade. At times we use some

article which we carry in stock at all 
times and which shows us a extra 
good profit. By using an article of 
this sort we are able to make a special 
inducement for if we can get more 
people to using that certain article 
throughout the entire year we will 
make a better profit. We keep chang
ing the article each Saturday in or
der to keep the public interested in 
these specials. One Saturday we will 
use fresh fruit, the next we will use 
some vegetables, and then some can
ned goods, etc. In order to get these 
specials before the public we use our 
local papers, having our advertise
ment appear in the Thursday and 
Friday issues. Using the Thursday 
issue in order to get it before the 
country people before they start to 
town on Saturday, for the Friday is
sue is not delivered to the country 
subscribers until on Saturday and it 
doesn’t get to the majority of them 
until after they have started for town. 
So in order to get the most from oui 
special we use the Thursday issue.

Our advertisement used in announc
ing these specials is six inches deep 
and thre columns wide. At the top 
of this advertisement we run the date 
upon which it is to be held, also the 
name of the special as we usually 
name the special after the name of the 
article upon which we wish to make 
the most effort. For instance, if we 
are wishing to push the sale of sweet 
potatoes and we offer a special price 
we call the sale Sweet Potatoe Day, 
etc. Below this we run the article 
and the price and usually some few 
remarks. Below this we run the oth
er articles upon which we offer a spe
cial price, filling out the space with 
other articles such as fresh fruits and 
vegetables, etc.

On Friday we get everything ready 
for the next day. We make a window 
d’splay of the goods which are being 
used as specials also a counter dis
play upon our display counter, each 
display is accompanied by a large sign 
stating the'specials and prices. Each 
clerk is instructed to get behind these 
specials and tackle every caller to buy. 
The telephone girl is also instructed 
to tell every one calling over the tele
phone and a great many sales are 
made in th:s way.

In selecting cocoa, for instance, 
for a special, we had in mind the in
creasing the demands for this particu
lar brand as it is the most profitable 
brand of cocoa we handle. By buying 
a large quant ty of it we were able to 
make these special prices and still 
make a good profit. We also includ
ed in our advertisement articles which 
we did not make any special price. 
We made a large window display of 
the cocoa, also a display upon our 
display counter and each clerk put his 
entire selling efforts upon this cocoa. 
The results were very satisfactory, 
resulting in the sale of five cases of 
cocoa to say nothing of the other 
goods sold.

Another appeal was a special on 
bananas and oranges. In planning 
for this special or rather this special 
was put on because we were offered 
some very nice large bananas at a very 
attractive price, owing to the commis
sion merchants being over stocked 
with ripe fruit and it was necessary 
for him to sell. The bananas cost us 
laid down just 10 cents per dozen. We 
conducted this special along the same 
lines as the first one. The results 
were that we sold over 350 dozens 
of bananas and 100 dozens of oranges. 
This special brought in a great many 
news customers, enabling us to sell 
a great many goods not on sale. The 
volume of business on both of these 
days was great, coming close to the 
one thousand dollar mark, keeping us 
on the step all day.
- We have used a great many busi
ness-getting methods but the Satur
day special has proven the most suc
cessful and will do the same for any 
other grocer if care is used in select
ing the article to be used as the lead
er. Walter Engard.

Investment Buying
Does not put the stock market up 
because it is done on reactions.

There are good chances to make 
money. Let us assist you.

Allen G. Thurman & Co.
136 M ichigan T ru s t Bldg. 
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, B A N K  .

G R A N D  R A P I D S  M IC H .

177  MONROE AVE.

Complete 
Banking Service

Travelers' Cheques 
Letters of Credit 
Foreign Drafts 

Safety Deposit Vaults 
Savings Department 

Commercial Department

Our 3^  Per Cent
Savings Certificates are a 

desirable investment

TH E BANK W HERE YOU FEEL AT HOME 

*(jRAIN D ^ kPl DS^AVlNGSj^ ANK^

W E  WI LL A P P R E C I A T E  Y O U R  ACCOUNT
TRY US!

LOGAN & BRYAN
STOCKS, BONDS and GRAIN

Grand Rapids, Office 
305 GODFREY BUILDING 

Citizens 5235 Bell Main 235

Members
New York. Stock Exchange 
Boston Stock Exchange 
Chicago Stock Exchange 
New York Cotton Exchange 
New York Coffee Exchange 
New York Produce Exchange 
New Orleans Cotton Exchange 
Chicago Board of Trade 
Minneapolis Chamber of Commerce 
Winnipeg Grain Exchange 
Kansas C ity Board of Trade

Private wires coast to coast 
Correspondence solicited

6%
Write us for full information concern

ing this attractive new issue

Tax Exempt 
Closed First Mortgage

Bonds

R. E. Coleman & 
Company

601 Grand Rapids Savings Bank 
Building

Grand Rapids, Michigan

Fourth National Bank
United States Depositary

Savings Deposits 

Commercial Deposits

Per Cent Interest Paid on 
Savings Deposita 

Compounded Semi-Annually

y / i
Par Cent Interest Paid on 

Certificates of Deposit 
Left One Year

Capital Stock and Surplus

$580,000

W M . H. A N D ER SO N . Preaident 
L. Z. CA UK IN , Cashier

JO H N  W . B L O D G E T T , Vice President 
J . C. BISHOP, A ssistant Caahier
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Always Be Frank With Your Banker.
The first inclination of every bank

er, I venture to say, is the desire to 
accommodate a prospective borrower. 
Judgment and common sense however 
instantly arise to propound the ques
tion—is this man or his company 
worthy of credit? A successful bank
er is cautious, and his business of 
caring for the money other people 
have entrusted to his care demands 
that he exercise- good judgment in 
place of sympathy when the average 
merchant asks a loan.

Business men who are worthy of 
credit need have no fear—they can 
obtain any reasonable accommodation 
which they may require, when they 
need it. On the other hand, in some 
instances to grant loans would work 
a positive injury not only to the bor
rower but to the bank. Borrowing 
sometimes teaches bad business habits 
and leads to undue and unwise ex
pansion of a man’s business often
times far beyond prudent or safe lines.

The business man who comes to 
look upon money borrowed from a 
bank as permanent working capital 
may awaken some stormy day to the 
fact that his bark is far from shore 
and freighted with a load of debt 
which renders it unseaworthy. The 
effort of every banker is therefore di
rected towards encouraging better 
business methods on the part of his 
customers for both his own and his 
client’s safety.

Many retail merchants cannot un
derstand why bankers are so strict— 
why financial statements are demand
ed and why many of these are unsat
isfactory. The answer is that not all 
retail merchants are good business 
men. They do not possess enough 
information about their own business 
to make up a reliable statement. If 
they cannot show sufficient cause why 
they should be trusted with a loan, 
why should these merchants blame the 
bankers?

The day of loose business methods 
is fast passing. Margins of profit 
are drawing closer and closer, so that 
it is necessary to do more figuring 
and better managing to find a profit. 
Besides, retail business is becoming 
so complex as to stock and seasons 
and discounts that much greater effi
ciency is needed to-day than was re
quired in the “general store” of twen
ty years ago.

That is why the banker asks a 
business-like statement and one that 
he can rely upon. No guesswork will 
do. The retail merchant might fool 
himself about his present worth and 
profits, but it is not so easy with the 
banker, who doesn’t figure profits un
til he gets them and who doesn’t 
carry dead stock and dead accounts 
on his books year after year.

It is safe to say that there are many 
merchants who do not enjoy the high 
credit rating they deserve. I remem
ber one near-sighted grocer who 
never took advantage of his cash dis
counts. He always figured that the 
use of the money for thirty or sixty 
days was worth more than the slight 
saving.

It took this man a long time to 
realize that his reputat'on as a “slow- 
pay” customer cost him real dollars

as well as good credit. If he hadn’t 
the money to spare, he might have 
borrowed from the bank, taken his 
discounts, and still come out ahead. 
What he needed was a business record 
that showed the importance of dis
counts, and which would enable him 
to borrow and otherwise conduct his 
business more efficiently.

Another man I know—a dry goods 
merchant—ran along for years with 
a rating of “fair” on a $5,000 basis 
when he might just as well have had 
a first class rating in the $10,000 class. 
He wasn’t able to trade with some 
strict houses except for cash, just for 
this reason. He did not know he was 
entitled to better treatment, for he 
was one of those men who keep books 
“in their heads,” and he was a mighty 
surprised man when he saw for the 
first time in black and white how 
well he stood.

Credit is a thing to be jealously 
protected. Good credit enables a mer
chant to buy where otherwise cash 
would be demanded. It obtains fa
vors and “good buys” from sales
men and their houses. Reputable 
wholesalers and manufacturers are 
coming more and more to favor their 
best dealers in a number of ways. 
But the best part of building up good 
lines of credit is that the merchant 
is thus prepared against the time when 
either cash or good credit is needed 
and needed badly.

The retail merchant can do nothing 
better than to submit a periodical fi- 
nacial statement to his banker, his 
wholesalers and jobbers, and to se
lected mercantile agencies. Frank
ness, absolute frankness and honesty, 
will serve to give the applicant a bet
ter rating when he is seeking credit 
than he would otherwise be able to 
get.

What should a good financial state
ment contain? It should tell in de
tail the assets and liabilities of the 
merchant, and his profits and loss 
for the past six months or year. There 
must be no equivocations nor false 
valuations in such a statement, and 
his merchandise should never be val
ued at more than cost.

It is surprising how many retailers 
place artificial valuation on their 
stock or property, allowing nothing 
for depreciation, and think they have 
an honest, conscientious statement. 
A statement is questionable if goods 
are entered at more than their mar
ket price or more than they cost, and 
if fixtures or other property are valu
ed at more than they will bring at a 
forced sale.

Most banks and credit bureaus will 
supply statement forms. In cases 
where, because of poor book-keeping 
system, the seeker of credit is un
able to arrive at his net worth, the 
bank will sometimes undertake to 
audit his books for him. The best 
preparation for a financial statement 
is to have a well-kept double entry 
set of books. These will yield all the 
information necessary.

It is through his demand for ex
actness and truthfulness that the 
banker stands between the retailer 
and loose business methods. We 
bankers want to help you merchants. 
We’re anxious to see you make more 
money, enjoy better credit, and win

the reputation of a successful business 
man. Not only will you benefit in 
this way by using better book-keep
ing methods, but everyone in your 
community will share in the results. 
That explains our interest and our de
sire to co-operate with you.

Richard P. Joy.

There’s many a kick concealed in 
an insulated electric wire.

OFFICE OU I FITTERS
LOOSE LEAF SPECIALISTS

237-239 Pearl St. taeir the b ridici Grind * iridi, Mlcb.

Kent State Bank

Signs of the Times
Are

Electric Signs
Progressive merchants and manufac

turers now realize the value o f Electric 
Advertlsiag.

We furnish you with sketches, prices 
and operating cost for the asking.

THE POWER CO.
BeU M 797 Citizens 4261

M a in  Office Fountain a t.
Pacing Monroe

Grand Rapids, Mich.

Capital - $500,000
Surplus and Profits - $500,000

Resources
9 Million Dollars

3 ^ 2  PerCent-
Paid on Certificates

Largest State and Savings Bank 
in Western Michigan

WE OFFER
Another new Investment Opportunity which is worth your early in
vestigation. Don’t delay this time until you’re too late.

DEUEL & SAW ALL
405-6-7 Murray Building Grand Rapids, Michigan

Veit Manufacturing Co.
M anufacturer of

Bank, Library, Office and Public Building Furniture 
Cabinet Work, High Grade Trim, Store Furniture 

Bronze Work, Marble & Tile
Grand Rapids, Michigan
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Late News and Gossip From Saginaw.
Saginaw, Dec. 11—When the boom 

struck Alma and Miller Bros., the 
live wire grocers, wanted an excep
tional man to handle their fast growing 
business, they scoured the State for 
some time until they finally located 
C. C. Coleman in Grand Rapids. Their 
offer was attractive enough for Mr. 
Coleman to leave at once for Alma, 
where he is at present managing one 
of the Miller stores. Highly recom
mended by his employers, the travel
ing fraternity, the Heinz Co. and all 
who knew him to be a persuasive 
salesman, a gentleman and an abso
lute authority on fancy groceries, 
Miller Bros, lost no time in securing 
him. Mrs. Coleman and son, Cecil, 
will remain at their South Washing
ton avenue home, in this city, which 
Mr. Coleman will retain for the pres
ent. Success to you, Coleman.

Some game! The big Thanksgiv
ing day game which Saginaw and 
Arthur Hill had worked so hard for 
all season resulted in a victory for 
both. Score 0 to 0. About 7,000 at
tended the game.

Saw a handkerchief in Seitner’s 
marked $6. That’s an awful lot to 
“blow in.”

Mr. Bendle, local representative for 
Grinnell Bros, wears the smile that 
won’t come off these days, as the 
orders for Victrolas are coming in 
faster than he can furnish sales books. 
He says there will be many disap
pointments for those who have not 
already ordered and are expecting 
Christmas delivery.

Happy Jack Harper, formerly of 
Ryan’s grocery, is now night man at 
the Bancroft coffee shop.

Hole-In-The-Wall Gardiner started 
a small sized riot on Washington street 
Saturday when he sold Dr. Reed’s 
Cushion Sole shoes worth $6 and $7 
for 99 cents and $2.95. Just to ad
vertise, you think? No, just in the 
regular run of chance bargains he 
picks up. Gardiner cleaned up a nice 
50 per cent., which the invoices will 
prove.

The Franklin Theater closes this 
week with Vanity Fair, which, by the 
way, is one of the best attractions 
of the season. Pictures will be the 
attraction for the remainder of the 
season, while the Strand will inaugur
ate vaudeville, beginn'ng Dec. 24. 
The Strand, formerly Jeffers, is the 
best house of the two for vaudeville, 
being more cozy and with much bet
ter acoustics.

The stock company still holds forth 
at the Palace to good business. The 
little daughter of the local house 
manager, Mr. Newkirk, appeared as 
an extra at several performances and 
was a pronounced hit. Full of per
sonality, she is some singer and danc
er. One of the most looked forward 
to attractions at the Palace is the fine 
orchestra led by Dan Russo and the 
organ recitals by Harold DeRemer.

Compared with other c:ties in pro
portion, Saginaw is in a flourishing 
condition, recent bank reports show
ing an increase this year of $1,000,000 
—$800,000 savings and $200,000 com
mercial deposits.

Rumor has it that before long we 
will have an interurban line between 
Saginaw and Owosso. Good.

One of the cleverest advertisements 
pulled off in Saginaw in a long time 
was recently worked at the Oppen- 
heimer cigar store. A card in the 
window read, “For every Canadian 
quarter we will give six dollars.” 
Nearly everybody fell for it and many 
business men exchanged bills at the 
bank to get all the Canadian quarters 
possible. At Oppenheimers they were 
offered six cigars for each quarter. 
The new brand was called “Dollar.” 
Give ’em credit.

With its myriad smoke stacks, 
countless freight cars and other indi
cations of a large manufacturing town, 
Midland gives transient visitors a sug
gestion of Pittsburg. Every now 
and then unusual circumstances bring 
some small town into the lime-light

and this time it is the European 
war and the Dow ChemicalCo. Lucki
ly, this corporation was located in 
Midland, manufacturing different kinds 
of chemicals, and when the war 
broke out the demand for its products 
was so great that it was immediately 
forced to put on several shifts, work
ing day and night. Prices soared 
skyward, chemists and laborers from 
all parts of the country flocked into 
town, new business places opened and 
Midland was firmly established on the 
map. To show that the Dow Co. 
want what they want when they want 
it, it is a well known fact that for rush 
orders they have had carloads of raw 
material rushed in by express, and 
the writer knows of a telephone or
der to a Bay City supply company 
last week for $10,000 worth of pipe 
and fittings. The supply company 
tells me this is a frequent occurence, 
constantly building and experiment
ing, now engaged in the manufacture 
of dyes, the import of which has been 
cut off since the war.

Percy Snyder is going from Clare 
to Detroit, where he has offices at 
513 Chamber of Commerce building. 
Luck Snyder! Here’s a chap who 
has been jack of all trades and master 
of all and everything he turns his 
hand to is ready money for him. 
Among his latest is a little gas saver 
to be attached :to the consumer’s 
side of the matter. It has been tried 
and will save 30 to 40 per cent, on 
gas bills in any home, hotel, etc. 
Snyder positively guarantees a sav
ing of at least 20 per cent, or money 
back. Thousands have been placed 
in Detroit and Indianapolis and it 
will soon be introduced in Grand Rap
ids. This will be a real boon to the 
gas user and explains why the gas 
companies have made Snyder such 
flattering offers.

Glenn Coleman has accepted a posi
tion with Walther’s department store, 
at Bay City.

The latest meanest man is hanging 
around Birch Run, as many autoists 
will testify. He spills nails, tacks, 
glass, staples, etc., ;n a strip across 
the road and several cases are known 
where new cars have had all four 
tires flattened at once. We hope this 
offender will soon be apprehended and 
given the limit.

Expect to have some U. C. T. news 
next week. Saginaw readers, if you 
have any dope, kick in! Bell phone 
2077. _____ Ĵ  B, Laughlin.

To The Heart of Man.
Through the deep blue that arches 

round about our earth the Christmas 
stars look down to-night upon all the 
shame and glory, the greatness and 
littleness, of the world of men. The 
world is wide and free and kind—fer
tile earth and teeming sea, uplands 
clothed in forest and stored with 
metals, plains broad for the harvest 
and bright waters carrying down their 
magic of power and plenty, moun
tains for shelter and reverence, and 
everywhere about the land old ocean’s 
purifying border of innumerable 
waves. Across this good scene moves 
the soul-quickening pageant of the 
days—the slow, sure promise of morn
ing’s light, the splendor of full moon, 
the misty screen of cloud and rain, 
or the sharp justice of the storm, 
and then at last in assurance and 
benediction our sphere wheels us from 
the sun to darkness and rest in the 
hope of another day. To these mys
teries of place and time is added al
so the living cycle of seasons—win
ter’s frost, spring’s blossoming, sum
mer’s harvest, and autumn’s glory. 
Surely the heart of man shall answer 
to these signs of the eternal good
ness. I t is so. Cruelty and wrath and 
greed may have their hour, but in the

long run of our human day it is the 
Christmas star that shines triumphant 
at the last. Some may take the way 
of the tiger or the wolf and seize 
riches for themselves, but unless they 
turn some of that wealth to the chosen 
works of goodness they will leave 
only the ashes of an evil name. To 
those who will look, it is clear that 
the daily life of our race is busied 
with duty and mercy, with kindness 
to the pain of others, joy for their 
gladness and help for their need. It 
cannot be otherwise. Perhaps it is

easier for us just now to be fair 
and brotherly in the smaller things 
that wTe know than in the larger things 
that are not so familiar to our days— 
no doubt man’s heart is better than 
his deeds. But this is a promise and 
not a curse; no failure, but a future. 
Whatever of horror and loss and grief 
the years may bring, it is but a pass
ing discord in the eternal truth that 
the angels sang so long ago: “Peace 
on earth, good will to men.” That 
is the coming true for which our 
world is but the dream.

REORGANIZATION OF
PERE MARQUETTE RAILROAD CO.
To H olders of C ertifica tes  of D eposit fo r R efunding M ortgage F o u r P e r C ent. 

Bonds issued u nder th e  A greem en t D ated  April 8, 1912:

T he R eo rg an iza tio n  M anagers, u n d er th e  P lan  an d  A g reem en t of 
R eo rg an iza tio n  d a te d  O ctober 30, 1916, have  announced  th a t  m ore th a n  91% 
of th e  R efund ing  M ortgage  F o u r P e r  C ent. B onds a re  su b jec t to  th e  sa id  
P la n  a n d  A g reem en t a n d  have  ex tended  u n til th e  close of bu s in ess  on 
D EC EM B ER  16, 1916, th e  tim e  w ith in  w hich ho lders  of C ertifica te s  of 
D eposit fo r sa id  bonds m ay  m ake  p a y m e n ts  an d  receive  S u b sc rip tio n  W a r 
r a n ts  a s  p rovided in sa id  P la n  an d  A greem ent.

T he  u n d ers ig n ed  C om m ittee  d esires  to  call to  yo u r a tte n tio n  th a t  a t  
p rev a ilin g  m a rk e t p rices th e  MINIMUM R IG H T OF PU R C H A SE accorded  
u n d er th e  sa id  P lan  an d  A greem en t to  dep o sito rs  of R efund ing  M ortgage  
B onds h a s  a  C O N SID ER A B LE CASH V A LU E, a n d  th e re fo re  to  th e  e x te n t 
th a t  ho lders  do no t a v a il th em selv es  of such  r ig h ts  th e y  should  d ispose 
of th e  sam e  in th e  m a rk e t B EFO R E T H E Y  BECOM E V A L U E L E S S th ro u g h  
th e  ex p ira tio n  of th e  tim e w ith in  w hich  such  r ig h ts  m ay  be exercised . 

D ated , N ew  Y ork, D ecem ber 8, 1916.

FR E D E R IC K  STRA U SS, C hairm an , 
GORDON ABBOTT,
FR A N K LIN  Q. BROW N,
F. N. B. CLOSE,
COLGATE HOYT,
F. J . LISM AN.

We 'recommend and offer the 

unsold portion of the following 

issues for investment:

Citizens Telephone Co. 
to net 5%

Piqua Handle 

&  Manufacturing Co. 
to net 6%

CIRCULARS UPON APPLICATION

ItRand RapidsTrust Hompany
M ANAGED BY M EN YOU K N O W  

OTTAWA AT FOUNTAIN. BOTH PHONES 4391
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Methods Which Approximate Per
petual Inventories.

Detro:t, Dec. 11—The annual in
ventory is one of the most important, 
if not the most important of all parts 
of the book-keeping system of the 
retail merchant.

By the inventory the merchant is 
enabled to find out his exact stand
ing in the business world. Without 
an inventory he could not know how 
much money he had made, he would 
not know how much stock he had on 
hand and he would be sadly handicap
ped in financing his bus ness to ad
vantage.

The annual inventory is being re
placed to some extent in some stores 
by the perpetual inventory. By in
troducing a perpetual inventory the 
merchant is enabled to tell every day 
just how he stands financially. The 
great objection to the use of perpetual 
inventories lies in the great amount 
of work necessary to keep them up- 
to-date and absolutely accurate.

In a business where the items of 
merchandise sold are fairly large, like 
furniture, clothing, rugs, etc., it is 
not a bad system, even for the mer
chant doing a comparatively small 
business, but for the grocer, the drug
gist and others where there is a lot 
of small art cles being sold every 
day it is almost impossible, without 
too much cost for book-keeping ex
pense, to keep an absolutely perpetual 
inventory.

For these merchants and those who 
do not care to add accounting depart
ments to the business there is a sim
ple system of approximate inventory 
that can be adopted. It can be adapt
ed to the smallest business, or to 
the largest. It will give approximate
ly the amount of goods on hand at 
the close of any business day in the 
year. Five minutes a day, in the 
average store, should be sufficient to 
keep the system up-to-date.

The system is not an absolute in
ventory but an approximate one. It 
is not designed to take the place of 
the actual perpetual inventory by any 
means, as that system is advised where 
practicable. In many of the smaller 
businesses it is not practicable to in
stall a perpetual inventory but there 
is no bus'ness whatever where it is 
not practicable to use an approximate 
inventory.

An approximate inventory may be 
kept by departments or according to 
the total of the business done, con
forming to the manner in which the 
records of the business are kept. 
That kept by departments will be the 
most valuable as the value of the re
sults that would be secured as a whole 
would be multiplied according to the 
number of departments into which 
the business is divided.

Any kind of a perpetual record must 
be started with a physical inventory. 
That taken to-day, or a year ago, will 
serve, providing other records of the 
business transactions since that time 
have been accurately kept.

Before telling how this method may 
be adopted and some of its advantages 
are revealed, we wish to issue a word 
of warning. On no account allow th s 
approx mate inventory to take the 
place of the actual physical annual in
ventory. Use the one to check the 
other.

If a merchant has an inventory to 
begin with, a record of his purchases

and sales, with a knowledge of the 
average gross per cent, added to cost 
to secure the selling price, he has suf
ficient data at hand to secure a fairly 
accurate inventory at any time. It 
is our purpose to advise merchants 
to adopt this as a part of their ac
counting systems so that they have 
either a da ly, weekly or monthly re
port of the amount of stock on hand.

The average merchant will find that 
an approximate monthly inventory 
will be sufficient, hence, we will dem
onstrate the monthly plan.

The following illustration, in which 
we use fictitious figures will show 
how easy it is to get the most wonder
ful results.

Monthly Inventory—1916.
Jan. Stock on hand 

as per inventory
(cost) ................ $3,763.98

Feb. P u r c h a s e s  
from Jan. 1 to 
Feb. 1, (cost)
............................ 675.31 $4,439.29

Feb. Sales from 
Jan. 1 to Feb. 1
............................ 1,734.94
Less 35%, average
gross profit __  607.23 1,127.71

Feb. Approximate 
amount of stock
on hand............. $3,311.58

Ma r .  Purchases 
from Feb. 1 to
Mar. 1 ................  873.25

$4,184.83
Mar. Sales from 
Feb. 1 to Mar. 1

...........................  $1,163.92
Less 35%. average
gross profit.........  407.37 756.55

Mar. Approximate
stock on hand
..........................  $3,428.28
In the above exposition we have 

taken 35 per cent, as the average 
amount of the gross profit; or in oth
er words, the amount added to the 
cost price has averaged 35 per cent 
of the selling price. Therefore, to re
duce the sales to a cost price basis 
we have had to deduct 35 per cent.

In all figuring of this nature the 
figures must be reduced to one com
mon basis. If we deducted sales at 
selling price from stock on hand at 
cost price we can eas ly see that the 
amount of stock on hand would be 
reduced much beyond a proper figure.

Now let us look at a few of the 
advantages of having such an ap
proximate inventory, which anyone 
can see will not take but a few min
utes to compile at any time.

1. You know the amount of stock 
on hand. If it is larger than it should 
be you can take steps to reduce it. 
If it is too small you can replenish it. 
Therefore, it is an aid in buying.

2. Knowing the amount of stock on 
hand and the amount of the sales you 
know whether you are carrying too 
much stock or not. If the stock 
on hand amounts to ten times the 
amount of one month’s sales you 
know you are carrying too much stock 
for the amount of business done. 
Hence, it is an aid in financing.

Just what proportion of stock to 
carry for a given amount of sales is 
unknown. There is no data on earth 
that will give this proportion in any

thing approximating accuracy. Each 
merchant must puzzle this matter out 
for himself. The only method of 
setting a figure approximately cor
rect, is to take the best figures of 
some other merchant. His business 
may be nearly the same as yours or 
it may have many features radically 
different.

3. A monthly inventory, even if only 
approximately correct, is a better 
basis for figuring the average turn- 
over,_ hence, the amount of stock ap
proximately necessary to carry for the 
amount of the bus'ness done can be 
figured more accurately in this man
ner.

4. A monthly inventory is a bet
ter basis for making fire insurance 
claims than a statement made up from 
records of purchases and sales and 
the last annual inventory.

5. The monthly perpetual inven
tory is a check on your annual inven
tory. The accuracy of your esti
mates of the gross profits added to 
cost pr ces, and the actual amount se
cured will be shown.

Note—It must not be expected that 
the inventory secured by the system 
outlined above will tally, dollar for 
dollar, with the annual inventory, that 
would be expecting too much, for 
that would mean perfection in figur
ing gross mark-up.

6. With a monthly inventory a fi
nancial statement may be made each 
month instead of only once a year. 
Such statements will be sufficiently 
accurate for presentation to creditors, 
or the bank, if favors are be’ng asked.

A monthly financial statement be
ing possible the merchant has a check 
upon his_ business. He knows each 
month his financial condition instead 
of having to wait a year to find it out.

7. An inventory of this character 
is, to a small extent, a safe-guard 
against dishonest employes. It will 
reveal any large discrepency in the 
amount of stock on hand when com
pared w th the annual inventory.

To discover the average amount of 
the gross mark-up, or the amount of 
the gross profit we have only to take 
the figures of the previous years. A 
more accurate method would be to 
take inventory at cost and selling 
price and keep track of the cost and 
selling prices of all goods added to 
stock, but perhaps that is, as Kipling

says, “another story,” and we will 
leave you with the thought.

The system of keeping a perpetual 
inventory, even if only approximately 
accurate, is one that will eventually 
be a part of every merchant’s account
ing system. He must have a knowl- 
ege of his business to conduct his 
business successfully. A great many 
blunder along successfully for years, 
but the minute modern competition 
enters into the field the success is 
turned into failure)—unless he too 
adopts modern methods.

Know your business from A to Z. 
Get the facts. Don’t guess. Knowl
edge is success. A. L. Bert.

We are manufacturers of TRIM M ED AND 
UNTRIMMED HATS for Ladies. Misses and 
Children, especially adapted to the  general 
store trade. Trial order solicited.

GORL, KNOTT & CO., Ltd.
Corner Commerce Ave. and Island St. 

Grand Rapids, Mich.

Ask about o u r w ay
B A RL O W  BROS. G rand R apids, M ich.

DOUBLE YOUR MONEY

P u t in a line of

PILLOWS
Get this Leader Assortment:

3 Pairs Leader Pillows @ $3.00 
3 “ Boston “ @ 4.50
3 “ Special Geese Pillows @ 6.75
3 “ XXB Pillows - @ 9.00

12 Pairs for $19.00, in best grade 
ticking.

Grand Rapids Bedding Go.
Grand Rapids, Mich.

■ A FEW MORE DAYS I
¡jg I*1 which to sell Christmas Goods. We still
§§  have good assortments of Ladies’ Neckwear,
j j  Mufflers, Suspenders, Garters, Pin Cushions]
| |  Handkerchiefs, Perfumes, Toys, Games, Nov-
jgg elties, etc. §

■  Sample Line of Fur Neckpieces at Reduced Prices H
Mail orders receive our prompt and careful attention

■  P A U L  S T E K E T E E  & SO N S
■  Wholesale Dry Goods Grand Rapids, Michigan I

“The End of Fire Waste”

C O M PLETE A PPRO V ED

Automatic Sprinkler Systems
Installed by

Phoenix Sprinkler & Heating Co.
Grand Rapids, Mich. Estimates Free Detroit, Mich

115 Campau Are. 909 Hammond Bldg
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The Salesman’s Knack of Being In

terested.
W ritte n  fo r th e  T rad esm an .

Indifference is a weak point with 
many salespeople—indifference to the 
customer, indifference to the goods, 
indifference to the store.

In a great many instances, however, 
this indifference is more apparent than 
real. Most young clerks are anxious 
to sell; the trouble is that they don’t 
know just how to go about it. As 
often as not timidity, the fear of of
fending, is what causes a young sales
woman to hand out goods without a 
word of comment and to “speak only 
when spoken to”—when all the while 
a very slight display of interest or a 
volunteer bit of information or rec
ommendation would immensely in
crease the chances of a sale.

The merchant eager to run up his 
sales totals cannot afford to leave 
the goods to sell themselves. He 
needs a sales staff, not merely to 
quote prices, measure goods, wrap 
parcels and take in money; but to be 
an active and determined force in in
fluencing buyers. The saleswoman 
who is to meet this need—a pressing 
need in every store—must do more 
than merely “speak when spoken to;” 
she must develop to a degree the 
knack of being interested.

Particularly where small purchases 
are concerned, a word or two of com
mendation when the goods are shown 
will often clinch a sale right on the 
spot. Th:s process, naturally, reduces 
the amount of time required for the 
selling of smallwares, and, hence, to 
a certain extent, increases the profit 
margin.

Thus, a customer asks for a dozen 
pearl buttons, approximating a cer
tain size. The comment, “I want them 
about this size,” is a hint to the sales
woman that the buttons are not re
quired to match. The indifferent 
saleswoman will show half a dozen 
cards, and leave the choice entirely 
to the customer.

An interested saleswoman did dif
ferently. Quickly she glanced over 
her cards, selected the nearest sized 
button,i compared it with the one 
shown by the customer. She did it 
almost in a flash.

“This is almost identical with the 
sample, and a very durable button.”

“I’ll take that card,” returned the 
customer, instantly; and the sale was 
finished.

It was all a matter of suggestion. 
The clerk’s confidence as to the size, 
the favorable impression given by the 
postscript “a very durable button”— 
these things imparted a positive, de
cisive suggestion to the customer’s 
mind.

Merely handing out half a dozen 
cards without a word of suggestive 
comment would have probably result
ed in the customer standing before the 
counter for fifteen minutes pawing 
over the cards.

Now a card of buttons is a mighty 
small item in a dry goods store. Tha! 
is all the more reason why it should 
be sold quickly.

What is true of buttons is, however, 
true of almost every other line of 
trade: Where a variety in any article 
is under consideration, it often takes 
as much time for the customer to de

cide which article she wants as it 
takes in other cases for a customer 
to decide whether to buy or to go else
where. And, while the clerk should 
in all cases be willing and ready to 
show the goods, and, if need be, a 
wide selection of them, yet a slight 
amount of mental pressure, used tact
fully in the way of suggestion, will 
often help to force a favorable de
cision. The saleswoman who shows 
her interest in the customer by prof
fering suggestions regarding the 
goods, comments on durability, ap
pearance, style and the like will, in 
this respect, have the advantage of 
the saleswoman who maintain an en
tirely “Do as you please” attitude and 
leaves the customer to decide unaided.

The trained saleswoman can do 
much to push her sales along in this 
wa3r. At the very outset she meets 
the customer with a pleasant “Good 
afternoon, madam! What can I show 
you?” and she hands out the goods 
accompanied by some comment that 
helps to introduce them favorably to 
the customer’s notice. “Very stylish” 
—“a pretty shade”—“a fine p:ece of 
goods”—the mental suggestion impart
ed by saleswoman to customer is in 
such cases positive, and helps her af
terward when it comes to clinching 
the sale.

With a few saleswomen the knack 
of being interested comes quite na
tural. There is no saleswoman who 
cannot, with a little effort, acquire it. 
A first essential is to concentrate the 
mind on the particular sale in hand, 
and, for the moment, to exclude all 
other distracting thoughts.

Back of this, there must be knowl
edge of the goods. The good sales
woman knows the selling points of 
the articles she offers to her custom
ers. This gives her arguments which 
she can urge to good advantage; more 
than that, it gives her confidence in 
the goods and in herself.

Without outside encouragement, the 
average saleswoman will “learn the 
goods” very slowly. Every store re
quires some definite system for train
ing new salespeople: and for educating 
them, not merely in regard to the 
strong points of the goods handled, 
but in the best methods of approach
ing customers.

In imparting this train;ng, the store 
or department staff conference is us
ually a very helpful item. At such 
conferences the staff can be brought 
together and discussions gone into 
regarding the goods handled, and the 
best methods of dealing with indi
vidual customers. Often the most ex
pert member of the sales staff will 
impersonate a “cranky” customer and 
the novices will be given the oppor
tunity to try their selling powers. 
Such training doubtless takes time: 
but it is a part of practical merchan
dising. Where new goods are being 
taken on, it is often a worth while 
scheme to have the salespeople who 
will handle them meet the travelers 
and discuss the selling points.

Aside from this, salespeople should 
be encouraged to study their custom
ers, “get wise” to individual peculiar
ities, and acquire the knack of meeting 
people and of keeping cheerful when 
under fire from cranky customers. 
This is often a painful and tedious

discipline; but meeting all sorts and 
conditions of people is part of the 
saleswoman’s duties, and the earlier 
she,undergoes the necessary discipline, 
the easier will be her work afterward 
and the greater her earning capacity 
for herself and for the store.

Victor Lauriston.

The opportunities open for youths to
day are also giving the gray-haired, el
derly but active man a chance. Former
ly they complained because they were 
outstripped by young men and said that 
a man with gray hair was turned aside 
to give a place for the youth. But the 
scarcity of messenger and office boys 
has turned attention to the elderly man. 
One big printing and publishing house 
in New York now employs active elderly 
men as messengers, and the head of the 
concern says they are so satisfactory 
and reliable that they will never go back 
to boys. The men are paid more money, 
but perform their duties much more 
effectively.

The man who lives for himself alone 
might just as well crawl off and die.

GEO. S. DRIGGS 
MATTRESS &  CUSHION CO.

Manufacturers of Driggs Mattress Protectors, Pure 
Hair and Felt Mattresses, Link and Box Springs, 
Boat, Chair and Window Se iCushions. Write for 
prices. Citizens 4120. GRAND RAPIDS

Grand Rapids 
Store Fixture Co., Inc.
The Place, 7 Ionia Ave., N. W. 

BUY AND SELL
Used Store and Office Fixtures

3 for 25 in Fancy Box
IS A SELLER

It is advisable, to secure your supply of hand
kerchiefs for holiday trade at once. If this 
was overlooked when our representative 
called then state selling price and kind de
sired and we will aim to please you. j* j* j»

Grand Rapids Dry Goods Co.
20-22 Commerce Ave. Grand Rapids, Michigan

Many
Lines
In
One
Bill

B u y i n g  on this principle 
gives you v a r i e t y  without 
over stocking. It gives you 
many profits on the same in
vestment in place of a few. It 
saves you money on freight.

O u r  monthly catalogue— 
America's Price Maker in gen
eral merchandise—is dedicated 
to this kind of buying.

Butler Brothers
Exclusive Wholesalers ot 

General Merchandise

New York Chicago 
St. Louis M inneapolis 

Dallas
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M ichigan R etail Shoe D ealers’ A ssociation  
P re s id e n t—F red  M urray , C h arlo tte . 
S ec re ta ry —E lw yn  Pond , F lin t. 
T re a s u re r—W m . J .  K reg er, W y an do tte .

Business Methods of Chicago’s Larg
est Shoe House.

Thirteen years ago, on the morning 
of the last day of February, you might 
have found an Irishman and a Jew 
opening up a little shoe store, provid
ed you happened to wralk down the 
east end of Madison street, in Chica
go, on the watch for interesting de
tails. If you had questioned them, 
they might have admitted that their 
stock consisted of about 250 filled 
boxes and 5,000 empty ones—the 
“empties” being used to “dress” the 
store. Later on in the week they 
wrere having difficulties because the 
filled boxes were at times almost 
swamped and lost among the several 
thousand empties!

To-day you will find the names of 
these two men over six prosperous 
shoe stores in Chicago. They are sell
ing more shoes through these six 
stores than the combined total sales 
—clothing, furniture and other stocks 
—of all the department stores in the 
average city of around 50,000.

This growth from the little store 
to this large volume has not been 
easy. Both John O’Connor and Julius 
A. Goldberg—the two men—have 
learned a lot through hard knocks 
during the thirteen years—and they 
are still working eight hours a day. 
But they have come out on top, and 
this personality sketch about the busi
ness methods characteristic of one of 
them—O’Connor—is, therefore, thor
oughly in order and may be a bit in
teresting. There are equally inter
esting things to be told about Gold
berg—he is probably the man who did 
most to inject the style element into 
women’s shoes—but there’s only room 
for O’Connor’s ideas and plans this 
time.

O’Connor has some very definite 
ideas connected with both manufac
turers and retailers. Since he signs 
orders important enough to make the 
largest shoe manufacturers look twice 
there is good reason to believe that 
manufacturers and retailers may find 
these ideas w’orth a moment’s study.

First of all, O’Connor has his opin
ion of the way some manufacturers 
handle orders for goods supposedly 
belonging to “in-stock” lines. He is, 
of course, watching closely that tend
ency in retailing which is attempting 
to overcome increases in costs by 
turning stocks faster and thereby pil
ing up a number of little profits into 
a margin larger than the single, al
though individually larger, profit that 
might come from but one turn during 
the period. Like many other thought

ful merchants, he believes that the 
tendency should be encouraged, within 
reasonable limits, by manufacturers, 
instead of discouraged.

“Most manufacturers,” he declares,
start tightening up the terms as 

soon as the retailer begins to buy so 
as to make a rapid rate of turnover. 
They may take away all his discount 
and increase the price. They may do 
this even though the lines are only 
supposedly in-stock goods and are 
not, as a matter of fact to any im
portant extent, held on the floor in 
stock to accommodate orders from 
retailers specifying quick deliveries. 
In other wrords, these manufacturers 
tax the retailer heavily when he or
ders in small lots. They want him to 
buy for six months at a time and 
mean to try to force him to do so.

“There is no doubt at all that small 
and frequent orders increase the man- 
uafcturers’ costs, but the increase must 
be rather drastic if it comes to more 
than the discount plus an increase in 
the price, particularly if no effective 
in-stock department is really obtain
ed. And even if it does cost the man
ufacturers more, will they ever reach 
a sound solution by jamming down 
the throats of the retailers buying 
methods harmful to the average deal
er’s business?

“It is certainly harmful to a retail 
merchant to be forced to buy for six 
months at a time. He soon falls be
hind in his payments. He is not in a 
position to meet rising costs or in
creasing competition by turning his 
stocks rapidly. I believe buying in 
this manner does more than any
thing else to break the average re
tailer. Even if the small, quick de
livery orders do cost them more to 
make, the manufacturers should not 
forget that making for stock enables 
them to even up the’’r production 
loads. In many lines evening-up the 
production loads has reduced costs.”

O’Connor naturally has some defi
nite ideas along this same angle di
rected toward retailers. “The plan 
for the retailers to follow,” he says, 
“is to force the manufacturers to care 
for small, quick delivery orders as a 
regular routine by ordering in small 
lots about six months in advance. 
This would force the manufacturers 
to make in small lots as a regular 
practice.”

When it comes to straight retail- 
O’Connor is of course just pop

ping over with ideas. “It is very en
couraging,” he says, “to see that re
tailers of shoes are at last beginning 
to stand up for the profit that by right 
belongs to them. There is no line re
quiring more careful attention than 
the shoe business, and no line is so 
burdened with complaints. Now it is

in addition a style line, with all the 
risk that goes with style goods. And 
yet, shoe merchants have been tak
ing 30 per cent, where the millinery 
people, for example, have been se
curing 100 per cent. Millinery often 
turns as fast as once a month; shoes 
are doing very well indeed if they turn 
five times a year in the men’s sec
tions and three times in the women’s 
—and still the shoe men take the nar
rower profit.

“But, as I say, a change for the 
better is noticeable. Shoe merchants 
are beginning to stand up for a profit 
that is fair to their business.

“They should get at least 10 per 
cent, on their selling prices—then it 
they turn their stocks three or four 
times a year they will make from 30 
to 40 per cent, on their investments.

“The rising costs are not mythical, 
by any means, and justify a part of 
the adjustment in profits to which 1 
am referring. The costs have been 
rising for the last fifteen years, but 
it is only within the last four or five 
years that merchants have been pay
ing much attention to them. I have 
noticed an increase of from 9 to 10 
per cent, during the thirteen years 
that we have been in business. Of 
course the one best way to meet this 
increase is to turn the stocks faster. 
In our line, buying novelties for a 
quick turn—which is the only way 
they should be bought—will result in 
speeding up the combined rate of turn
over for the entire stock of the store

The Big Items in Higher Costs.
“The big items in these increases in 

costs are higher rents and payrolls.

In addition to turning the stocks mor» 
rapidly, it is of. course possible to 
fight the rising costs by working out 
ways to get more from the rental and 
the payroll. Advertising is one means 
for making the rent charge produce 
more, for if it is successful it increas
es the use to which the space is put. 
But you must of course watch the ad
vertising bills and not let them run 
away with the proposition.

“As for the payroll, I think profit- 
sharing is an unsatisfactory means for 
endeavoring to get more out of it.

Our Specialty: “Royal Oak”
FOR SHOF.MAKERS 

Bends. Blocks and Strips 
Shoe Store Supplies 

Wool Soles. Socks. Insoles. Etc.
T H E  BOSS L E A T H E R  CO.

744 Wealthy St. Grand Rapids, Michigan

e v T r R E A D v
FLASHLIGHTS

The s u p e r io r i ty  of 
EVEREADY Flashlights is 
proved by the remarkable 
popularity w h ich  they 
have won.

About 80% of all the 
flashlights sold in this 
country are Eveready's.
Last year over 18,000.000 
EVEREADY Flashlights.
Tungsten Batteries and 
Mazda Lamps were sold.
This year sales are still 
better.

All EVEREADY'S are 
fully guaranteed. It's a 
great line for you to han
dle. Let us tell you more 
about it.

C J. LITSCHER ELECTRIC COMPANY
Wholesale Distributors

41-43 S. Market St. Grand Rapids, Michigan

Holiday Novelties
Styles, colors and novelties that will add to 
your sales and increase your profits from 
your Christmas trade.
The choicest selections from the foremost 
lines in the country.

No. 843 Dark Blue Juliet, fur trimmed 
No 847—Oxford Gray Juliet, fur trimmed 
No. 850—Black Juliet, fur trimmed 
No. 856—Wine Juliet, fur trimmed 
No. 859—Brown Juliet, fur trimmed 
There are a few numbers at 75c per pair 

Order at once. Only 8 more days in which to get the business.

HIRTH-KRAUSE COMPANY
Shoe Manufacturers and Jobbers

G r a n d  R a p i d s ,  M i c h i g a n
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If you start sharing profits, you are 
likely to run into trouble because the 
employes will not understand the ne
cessity of depreciating stocks proper
ly. They will say: ‘ Here, these stocks 
are perfectly all right—they are worth 
100 cents on the dollar—it is not fair 
to reduce the profits by depreciating 
hern.’ Still, you know those stocks 

must be depreciated.
"I think commissions and drawing 

accounts give the best satisfaction. 
Of course there is a danger that cus
tomers will be unduly forced to buy 
or given unsatisfactory stock.

“There are ways to guard against, 
that danger, however.

“We give a drawing account and a 
commission. When we put a man on 
the payroll we ask him if he is single 
or married, and how much he thinks 
he can live on. Then we fix the draw
ing account to cover what he can 
properly get along on—sometimes it 
is too low and has to be raised later; 
in other cases it is high and comes 
down. Then we give commissions, 
over and above this drawing account, 
according to the sales.

“Our managers get a percentage of 
the increases in sales which they ob
tain over and above the minimum 
agreed upon. We figure out what 
we believe to be the lowest volume 
each store should get, and then say to 
the manager: ‘Here is the smallest 
sales volume you should get. We will 
give you 2 per cent, on anything over 
that.’ We have found that the best 
plan.”—J. H. Johnson in System.

Live Notes From a Live Town.
Owosso, Dec. 11—S. C. Carniel, the 

up-to-date tavern keeper at Middle- 
ton, has already outgrown his quar
ters and is erecting an addition to his 
hotel, 60 x 80 feet in dimensions. Sam 
and wife are running a real good 
tavern.

C. W. DeHart, of Sheridan, has 
opened a first-class grocery store in 
that hustling village. New stock and 
fixtures. Business conducted along 
modern lines. Good clean goods at 
right prices.

E. P. Sherman, o f Ann Arbor, has 
purchased the agricultural implement 
and hardware business of A. J. 
Pickins, at Cohoctah. Mr. Sherman 
will take possession immediately, but 
will not move his family at present on 
account of scarcity of houses in this 
booming little hamlet.

Fred Hanifin says that every one of 
these mild December days saves one 
scuttle of coal and each morning when 
he goes down to fill the furnace he 
takes a scuttle of coal out of the 
coal bin and empties it into an old 
barrel over in the corner until he has 
already nearly three barrels of coal 
ahead for next winter. Fred is pretty 
good in mathematics; also in figures.

The new Lincoln theater, erected 
on West Main street, is nearing com
pletion and is a magnificent piece of 
architecture. It will be opened to the 
public in a few days. We now have 
ten churches and five theaters. Won
der if that is divided about right for 
a city of 12,000?

Owosso Council held its regular 
session Saturday evening, with a large 
attendance and two applications for 
membership.

1̂ am enclosing herewith a letter 
to T. J. Burke in reply to one of the 
chain letters now in circulation, as 
published in the Tradesman last week. 
It is so confoundedly pat that I 
thought it worth publishing, for at 
this time there is considerable dis

cussion among commercial men re
garding the Burke letter.

Honest Groceryman.

Ann Arbor, Dec. 9—I have just re
ceived a chain letter signed by a 
traveling man and a friend of mine, 
and as I am in the habit of falling for 
everything he suggests and as this 
is only a ten cent fall, I have decided 
to take a tumble also to a certain ex
tent.

So I herewith enclose coin of the 
realm to the amount of ten cents and 
two two-cent postage stamps. The 
ten cents, I expect, will follow the 
trail made by the preceding dimes of 
other links in your chain. The two 
postage stamps you are at liberty to 
split fifty-fifty with Mr. Weatherbee 
and use the other to enlighten me 
about yourself as trustee.

Your name, Mr. Burke, means but 
little at this distance. We have known 
some Burkes that were mighty fine 
men, and of at least one of that name 
who was hung and others who man
aged to prove an alibi. Also your 
postoffice address reads to us out 
here like war news. Now Mr. Burke, 
we Michigan traveling men don’t 
mind ten cents so very much and 
frequently spend that much at a time, 
but spending it naturally with one 
foot resting at' ease on the brass rail 
and where we can hear the cash regis
ter merrily ring up the amount, and 
sending it a long ways to a man we 
do not know for another man we 
never heard of and to a town whose 
name we dare not pronounce when we 
are sober, is quite different.

We don’t want to seem suspicious 
but a little information would not 
offend us. Nearly all traveling men 
are sympathetic and generous and 
easy“ fall guys.”

Your description of the unfortunate 
traveling man is very good and prob
ably true, as we can easily realize how 
a traveling man could lose the use of 
his legs if he lived sixteen miles from 
the railroad and made many trips; 
and the strain on a traveling man’s 
eyes is terrible. In my own case I 
have had my eyes so taxed writing 
up orders that it bothered me to tell 
a full hand from a flush later than 
3 or 4 o’clock in the morning.

I saw in last week’s Michigan 
Tradesman a statement, which I have 
neither the education nor disposition 
to prove or disprove, as to the amount 
the accumulation of this chain would 
total at a certain point, and if the 
cause is worthy and everything 
straight, I have no desire to throw 
cold water, but ask only to be shown 
in a business manner before I ask 
five of my friends to do what I am 
asked to do. W. D. R.

Now the Glass Milk Bottle Must Go.
The death knell pf the glass milk 

bottle in Pennsylvania has been 
sounded. Dr. Samuel G. Dixon, State 
Commissioner of Health, says “it will 
have to give way in the near future 
to the destructible bottle, that will 
never be used a second time.” This 
is taken to mean that within a few 
weeks the Health Department Ad
visory Board will rule the glass milk 
bottle must go. Such ruling have all 
the effect of statute law. Dr. Dixon 
doesn’t like the danger of infection 
through the promiscuous distribution 
and gathering of bottles, no matter 
how cleanly the dairy or creamery 
may be.

A Good Shoe for the Money, but it is
more

The “ Bertsch”  Goodyear Welt 
Shoe for Men

has demonstrated its superiority in every way.

Thousands of first class dealers are enthusiastically pushing the sale 
of the “ Bertsch”  shoe line today.

In a ll parts of the country, thousands upon thousands of men in 
every walk of life are demanding the “ Bertsch”  shoe from their 
dealers.

The reason is simple. Each and every one of them have been so 
impressed with the comfort and service-giving qualities of the 
“ Bertsch”  shoe line that they w ill be satisfied with no other.

The “ Bertsch”  shoe won its reputation through its uniform wearing 
qualities. These w ill remain so.

You can recommend the “ Bertsch”  shoe line to your trade—Because 
it IS the best comfort and satisfaction giving line offered you today.

THEY WEAR LIKE IRON

HEROLD-BERTSCH SHOE CO.
Manufacturers of Serviceable Footwear GRAND RAPIDS, MICH.

T he G reatest Bargain is ]

q u a l i t y  |
Not what the Shoes cost, but how long they will 4 

wear should be, and is, the question in the minds of  ̂

your customers in this day of H. C. L. 1

The money paid for one pair of Shoes that will 4 

wear and look good for several months is less than { 

that paid for two pairs of cheap Shoes lasting the 4 

same length of time. Think it over. J

Our trade-mark always g u a r a n t e e s  Shoe- 4 

Quality. J

Rindge, Kalmbach, Logie Company
Grand Rapids, Mich.



20 M I C H I G A N  T R A D E S M A N D ecem ber 13, 1916

Do’s and Don’t’s For the Christmas 
Season.

W ritte n  fo r th e  T rad esm an .
Do what you can to spread about 

you the spirit of Christmas. Re
member the needy? Yes. Christmas 
would not be Christmas if we could 
not feel that at this season the hungry 
are fed and the destitute clothed and 
made warm and comfortable. In your 
charities there is opportunity for 
thought and discrimination. There 
are causes whose appeal is .so strong 
and so universal that there is cer
tain to be widespread and generous 
response. There are poor persons— 
this is not saying that many of them 
are not genuinely deserving—whose 
wants are sure to be well known and 
likely to be well supplied. There are 
others whose want is not published, 
but has to be discovered by eyes 
made keen by insight and sympathy. 
Aim that one or more of these last 
shall receive at least a share of your 
holiday benevolence.

Kindly forethought prompts a little 
restraint. The poor should have a 
good Christmas, but Holiday week 
with its goodies doesn’t last all winter. 
Just now when everyone is giving 
freely, don’t be so lavish in charity 
that your purse-strings will have to 
be kept drawn tight for months to 
come. Your helping hand will be 
needed later on, even more than it is 
now.

But to return to spreading the 
Christmas spirit. Remember the poor 
whose lack is not of money nor of the 
things that money buys—take thought 
for the lonely, the disconsolate, the 
bereaved, those absent from home and 
friends. There is a Christmas gloom 
as well as a Christmas cheer. It may 
be in your power to dispel this gloom 
from some sad or homesick soul.

Do not forget those who are 
grouchy and selfish and hard. At the 
risk of meeting with rebuff, be sure 
to place it in the way of some such 
to open up their hearts in Christmas 
kindness to their fellow creatures. 
Possibly you can persuade some 
Scrooge of your acquaintance to give 
a five or a ten or a fifty for the com
fort of the poor fellows in the 
trenches, or for the relief of the 
widows and orphans. If so, your ef
fort will do double duty. The dona
tion is sorely needed, and the donor 
will receive even greater benefit than 
he confers.

Perhaps, being a person of advanc
ed ideas, you are going in for a saner 
and more sensible observance ol 
Christinas. You are adopting the rap
idly growing practice of giving not 
too costly presents to members of 
your family, remembering other 
friends with a greeting or a very in

expensive little gift. Don’t be fear
ful that your motives will be miscon
strued and that you will be thought 
stingy. And don’t be impatient with 
other women who feel they must go 
on in the old way, and who are em
broidering and crocheting for dear life, 
or spending far more money than 
they can afford in keeping up—perhaps 
with mere acquaintances—an ex
change of presents that has become 
burdensome on both sides. Christmas 
extravagance will go on for a while 
from sheer force of inertia, but now 
that the error is clearly seen as such, 
correction is bound to come in its 
own good time.

If the follies seen in Christmas ob
servance look large and inexcusable, 
turn your mind to the other and 
brighter side. Think of the immeas
urable outpouring of good wishes and 
good will. Think of all the children 
who are made happy, and of all the 
grown-ups who are happy if only they 
have been wise enough to keep child
like hearts. Think how great a thing 
it is that for a whole day the Chris
tian world lays down the load of work 
and care and sorrow, and holds festi
val of song and joy. Think what a 
lack it would be if the year held no 
Christmas Day.

Whatever comes to you at this time 
—gifts, invitations, favors of any 
kind—receive each token of love and 
friendship graciously and with prompt 
and befitting acknowledgment. This 
even if the gift be something you 
would never choose, or the invita
tion a most untimely one. Consider 
the genuine kindness that in all prob
ability prompted the remembrance, 
and at least be courteous.

A while ago I saw a newspaper ac
count of a novel kind of swapping 
party. In a certain city a group of 
women met, each bringing her most 
inappropriate Christmas present. 
These unwelcome gifts were exchang
ed with much merriment. Can you 
imagine anything more vulgar than 
making such disposal of gifts on which 
friends had spent labor or money or 
both, perhaps at a real sacrifice? Do 
all that you can to discourage and dis
countenance the lavish expenditure at 
holiday time that has prevailed in 
these later years—this as a matter of 
principle and of good common sense. 
Do your share to retrieve Christmas. 
In your own giving remember the 
tastes and preferences of each friend, 
and try to find something that he or 
she really will like to have. But when 
you receive a well-meant gift, don’t 
do anything so rude as to hold it up 
to ridicule, even though you may ima
gine the giver n£ver will know.

Don’t try to do all you can think

of at this season, nor all that the 
generosity of your heart may prompt. 
Don’t allow yourself to become so 
exhausted that you will have no fresh
ness and animation and mirth for 
those about you. Conserve your 
strength for a Merry Christmas.

Be ready to open your soul to what 
we may call the poetry of Christmas. 
Feel to the full the exhilaration and 
gladness of the occasion. Take time 
to indulge in the precious memories 
of happy Chr’stmases that are past. 
Think of friends, old and new, near 
at hand and far away, and of each 
with great kindness. Forget theii 
faults and failings, their mistakes, 
their regrettable traits. For the once 
think of their best and only their 
best, and don’t be afraid to magnify 
their virtues. Let this same sort of

Christmas halo encircle every mem
ber of your own household, every 
neighbor, every acquaintance whom 
you meet. So fill the day with love 
and tenderness that the golden radi
ance of Christmas will brighten the 
whole year. Quillo.

Bracelet Watches
No watches in recent years have equalled in popularity the 

Wrist or Bracelet Watches.
Such a watch is almost certain to be on your Christmas list.
We have watches with 14 kt. gold cases and bracelets from 

$35 to $135, which represent unequalled values for the money.
Also a large line of dependable and guaranteed movements with 
gold filled bracelets and cases priced from $15 to $30.

Selection packages sent to reliable people.

HERKNER’S
G R A N D  R A P ID S  M IC H IG A N

Distributed at Wholesale by

Judson Grocer Go., Grand Rapids, Mich.
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M ichigan Pou ltry, B utter and Egg Asso
ciation.

P re s id e n t—J . W . L yons, Jack so n . 
V ic e -P re s id en t—P a tr ic k  H u rley , D e

tro it.
S e c re ta ry  an d  T re a s u re r—D. A. B e n t

ley. Saginaw .
E x ecu tiv e  C om m ittee—P . A. Johnson , 

D e tro it; H . L. W illiam s, H ow ell; C. J . 
C handler, D e tro it.

Making Enforcement of Food Laws 
More Effective.

The work accomplished by the co
operative efforts of the officials charg
ed with the enforcement of the Feder
al Food and Drugs act and the officials 
who enforce state laws regulating 
commerce in similar products is out
lined in the annual report of the Chief 
of the Bureau of Chemistry, U. S. 
Department of Agriculture, which has 
just been published. The report states 
that such co-operation has been more 
effective than ever before owing to 
the manner in which the office of 
State Co-operative Food and Drug 
Control has conducted its work. This 
office was established in 1914 for the 
purpose of making food and drug law 
enforcement more effective by fa
cilitating the systematic exchange of 
information regarding law violations 
and methods of detecting them be
tween Federal and state officials and 
among officials of the various states. 
In the absence of some quick method 
of distributing such information it 
might be possible for a manufacturer 
to dispose of his adulterated products 
in other states for some time after 
detection.

The co-operative work, however,, 
has accomplished much more than the 
exchange of information. Federal and 
state officials have united their efforts 
in improving the food supply in defi
nite localities and for the correction 
of specific abuses in the production 
and sale of particular products. For 
instance, the Federal and state officials 
co-operated in the sanitary control of 
the milk supply of small cities near 
state boundaries in the states of Il
linois, Iowa, Missouri, Kansas, Ne
braska and in New England. These 
cities received part of their milk sup
ply from the state in which they were 
located and part from neighboring 
states. The part of the supply that 
came from other states could best be 
handled under the Federal law, for 
that law applies to all foods and drugs 
shipped into interstate commerce; 
that is, shipped from one state to an
other. Thus all parties responsible 
for the shipment of adulterated milk 
could be reached whether they resid
ed in the state where the milk was 
sold or not. Without the co-operation 
of the Federal officials it would not 
be possible for the state officials to 
reach effectively the offenders resid
ing in other states. “It is proposed

to repeat this work year after year,’’ 
the report states, “extending it each 
year to new territory.” Similar co
operative work has been done on the 
control of the shipment of decompos
ed eggs so effectively that this traffic 
has been broken up.

Food and drug officials found that, 
owing to high prices prevailing for 
certain synthetic drugs used extensive
ly by physicians in the treatment of 
various diseases, there were being put 
on the market cheap imitations which 
were sold under the name and label 
of the genuine medicines but which 
on examination were found to have 
little or none of the therapeutic ef
fects of the genuine articles. Al
though a number of shipments were 
seized, and a number of individuals 
successfully prosecuted under the 
Federal food and drugs act, and in
dictments returned under the postal 
laws, the traffic could not be wholly 
suppressed by Federal action, nor all 
the offenders reached. The situation 
was laid before the state and munici
pal officials, who instituted many 
prosecutions and seizures, with the re
sult that the joint action of the Feder
al, state, and municipal officials broke 
up this fraudulent traffic.

As the result of joint action be
tween the Federal and state officials 
or independent action based upon 
the exchange of information regard
ing law violations, much work was 
done during the year to clear the 
channels of commerce from decom
posed canned goods, decomposed fish 
and poultry, polluted or watered oys
ters, watered scallops, liquors con
taining wood alcohol, misbranded 
nostrums, adulterated oats, misbrand
ed cottonseed meal, misbranded stock 
feeds, and a large number of other 
adulterated or misbranded foods and 
drugs.

The work of the office of State Co
operative Food and Drug Control has 
brought about greater uniformity in 
the administration of the Federal and 
of the various state food and drug 
laws. In the opirvon of the food and 
drug officials, uniform and co-opera
tive action makes it easier for the 
honest producers and distributors to 
comply with all the provisions of the 
different laws relating to their prod
ucts, and makes it harder for dis
honest manufacturers, who purposely 
try to evade the laws, to escape de- 
dection.

Soy Bean a Promising Crop.
Notable progress has been made in 

bringing about the commercial utiliz
ation of soy-bean seed for the manu
facture of oil, meal, and various more 
or less complex products, according

to the annual report of the Chief of 
the Bureau of Plant Industry. The 
soy bean, the report states, is well 
adapted to the whole cotton belt, and 
indeed to the whole corn region. In 
the cotton belt it promises to be an 
important element wherever the acre
age of cotton has been reduced. The 
immature bean seeds make a very 
delicious vegetable and are canned 
with ease. Inasmuch as soy beans 
can be more cheaply produced than 
any other bean seed, it is believed that 
there is a large field for the canning 
of green soy beans. Efforts are now 
being made to induce canning fac
tories to put the product on the mar
kets. In the growing of the soy bean 
and in manufacturing produtcs there
from the United States can success
fully compete with the Orient.

OU Should handle JOHNSON QUALITY 
PAINT. guaranteed six  years. Orders 

shipped day received. Prices are attrac
tive. Phone or Wire for Agency.

JO H N S O N  P A IN T  CO M PA N Y  
BIG RAPIDS, MICH.

Rea & Witzig
PRODUCE
COMMISSION
MERCHANTS

104-106 West Market St. 
Buffalo, N. Y.

Established 1873

Live Poultry in excellent de
mand at market prices. Can 
handle large shipments to ad
vantage. Fresh Eggs in good de
mand at market prices.

Fancy creamery butter and 
good dairy selling at full quota
tions. Common plenty and dull.

Send for our weekly price cur
rent or wire for special quota
tions.

Refer you to the People's Bank 
of Buffalo, all Commercial Agen
cies and to hundreds of shippers 
everywhere.

G O L D  B O N I 3
P P A C K E D  I N  
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AMSTERDAM 
^  BROOM  CO. 

AMSTERDAM. N. Y.
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W atsonHiggins 
Milling Co.

M erchant M illers 
Grand Rapids, Michigan

Owned by Merchants

Products Sold Only 
by Merchants

Brands Recommended 
by Merchants

Mr. Flour Merchant:
You can own and control your 

flour trade. Make each clerk a 
“salesman” instead of an “order 
taker."

Write us to-day for exclusive 
sale proposition covering y o u r  
market for

Purity Patent 
Flour

We mill strictly choice Michigan 
wheat, properly blended, to produce a 
satisfactory all purpose family flour.

GRAND RAPIDS GRAIN &  
MILLING CO.,

Grand Rapids, Michigan

W e A re  in the  M arket T> T? A "NT C  
Daily to Buy 13 H/  IN

White Beans, Red Kidney Beans, Brown Swedish Beans 
Also CLOVER SEED

W rite  o r call
Both Phones 1217 MOSELEY BROTHERS Grand Rapids, Mich.

The Yinkemulder Company
Jobbers and Shippers of 

Everything in

Fruits and Produce

Grand Rapids, Mich.
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What Shall We Do After the Holiday?
W ritte n  fo r th e  T rad esm an .

The aim of the wide-awake hard
ware dealer is to cleaT out his sea
sonable goods as far as possible before 
the Christmas holiday. After Christ
mas, such goods must be either held 
over to the next season, or offered 
at a distinct sacrifice.

The time to sell is now. By sell
ing now, the hardware dealer saves 
not only an immediate profit, but a 
potential loss.

Nevertheless, what to do with the 
left overs after the holiday season is 
a matter of immediate interest. For. 
no matter how great the efforts put 
forth by the selling staff, there are 
pretty sure to be some left overs; 
and the merchant who wants to secure 
the best results from his business 
must plan ahead. In October and 
November he is shaping his Christ
mas campaign; in the midst of his 
Christmas campaign he has to take 
thought on what comes afterward.

Two events stand out in his preview 
of the month after Christmas.

One is the stock-taking; the second 
is the inventory sale.

Most retailers agree in preferring 
the after-inventory sale, for a variety 
of reasons. These reasons apply to 
practically every line of seasonable 
Christmas goods.

“The thing to do right after Christ
mas,” says one experienced hardware 
dealer, “is to push stoves.”

A good many hardware dealers will 
be skeptical in regard to this sugges
tion. In fact, I myself was a bit 
skeptical when it was first advanced. 
Yet this man supports his suggestions 
by argument, and his arguments by 
what is more valuable still, personal 
experience.

“We can’t sell stoves right after 
Christmas,” is the way most dealers 
put the matter. “It may be done in 
some places, but it can’t be done 
here. People have spent all their 
money on Christmas truck, and want 
to economize. There is no use show
ing stoves, or advertising them, or 
trying to sell them. The town is 
stripped of money. Then, everybody 
who needs stoves has bought stoves.”

I put this view of the question up 
to the old dealer who makes a point 
of pushing stoves right after Christ
mas. He said:

“As for the money, a lot of it has 
merely changed hands. I know in the 
Christmas season I take in a lot lo
cally, but I pay out a lot locally. 
And, while there is money in the com
munity, there are opportunities for 
business. Most people with money 
are never comfortable or at ease un
til they have spent it: in other words, 
converted it into something else.

“Hence, most people who need 
stoves are quite able to buy them.

“Since there are some people in 
the community able to buy them, ad
vertising is desirable, as the most ef
fective means of reaching such people.

“Finally, it isn’t true that at this 
season of the year everybody who 
wants stoves has bought stoves. I ’m 
a good stove salesman myself, but 
I’ve never been able to make that 
come true. At the end of every stove 
season there are always folks who 
postpone buying until next spring. 
There are always folks who actually 
and often cruelly need stoves, and who 
yet haven’t been able to make up their 
minds to buy. Many of these pros
pects are amply able to buy, in spite 
of the inroads of the Christmas sea
son.

“These are the people to get after.’’
The argument usually urged against 

a pre-inventory sale is that it is de
sirable before holding such a sale 
to ascertain the actual stock in hand, 
and decide what line to sacrifice. I 
suggested that to the merchant.

“But stoves,” he returned, “aren't 
in that class. I love stoves, and han
dle lots of them, and make a hobby 
of them and specialize on them, but 
even I can take stock in my stove de
partment in a few minutes, and that 
without moving from my office, 1 
can tell you off-hand what I ’ve got 
there. Maybe it’s because stoves have 
always interested me more than most 
hardware lines, but I can take stock 
of my stove department on a mo
ment’s notice. And mentally at least 
I take stock of it every day.

“What’s more, there aren’t any dead 
lines in the stove department. There 
are never odds and ends accumulating. 
At least, not in my stock; I keep it 
up-to-date.

“Now here’s how I handle this af
ter-Christmas stove proposition and 
if the suggestion is worth anything, 
you’re welcome. I start before 
Christmas. Even in the Christmas 
rush, I don’t let the stoves drop en
tirely out of sight. Whenever a use
ful gift is called for, I suggest a 
stove. I don’t sell many that way, 
but I keep them before the public. 
Every Christmas advertisement has a 
little space in a special border which 
just says: ‘The Most Useful Gift—A 
Range or Heater.’ These hints don’t 
make many sales at the moment, but 
they pave the way.

“Right after the holiday I start the 
active campaign. I clean up the 
Christmas mess, and bring the stoves 
to the fore. I start to advertise them, 
and I put on the very best window 
display I can devise. What I have 
in mind is a short, sharp, decisive 
campaign. You see, I start my stock-

AGRICULTURAL LIM E  
BUILDING  LIM E

W rite  fo r Prices 
A. B. Knowlson Co.

203-207 Power*’ Thestre Bldg., Grand Rapid*. Mich.

U A D ltf lT C C  OUR O W N  M AKE 
I l i i l U ’l n M  Hand o r  M achine M ade

Out of No. 1 Oak leather. We guarantee them 
absolutely satisfactory. If your dealer does not 
handle them, write direct to us.

SH E RW O O D  H A LL C O ., L T D .
Ionia Ave. and Loui* St. Grand Rapids, Michigan

M achine Shop S erv ice
Equipment equal to any Emergency- 

Repairs and Replacements are 
Specialties, and we are

Always Ready For You

Call or write
ADOLPH LEITELT IRON WORKS

213 Erie Street Grand Rapids, Michigan

Foster, Stevens & Co.
Wholesale Hardware

at
157-159 Monroe Ave. 151 to 161 Louis N. W .

Grand Rapids, Mich.

Pere M arquette R ailroad Co.
DUDLEY E. w a t e r s ! PAUL H. K IN G , R eceivers

FACTORY SITES
AND

Locations for Industrial Enterprises in 
Michigan

The Pere M arquette Railroad runs through a territory peculiarly adapted by Accessibility 
excellent Shipping Facilities. Healthful Climate and Good Conditions for Home Life for the 
LOCATION OF INDUSTRIAL ENTERPRISES.

First-class Factory Sites may be had a t reasonable prices. Coal in the Saginaw Valley 
and Electrical Development in several parts of the State insure Cheap Power. Our industrial 
Department invites correspondence with manufacturers and others seeking locations. All in
quiries will receive painstaking and prompt attention and will be treated as confidential.

AddreM GEORGE C. CONN,
Freight Traffic Manager,

Detroit, Michigan

See Page 37 Last W eek’s Tradesman
For Seasonable Hardware Bargains. We can still furnish practically 
all and make instant shipment. We are especially well fixed on

Black and Galvanized Pipe
Soil Pipe and Fittings
Asbestos, Cover, Cement and Paper
Pumps, Well Supplies and Roofing Material.

THE VAN DERVOORT HARDWARE CO. Lansing, Mich.
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taking the second week in January, 
and while I’m stock taking I can’t 
give special attention to any one par
ticular line. So, I must hold my 
stove sale before stock taking com
mences. Of course, the stove sale 
can be held later; that’s merely a mat
ter of individual preference. I ’m just 
giving my experience./

“Now, here’s where J work in the 
odds and ends of Christmas stuff. I 
don’t specifically cut on stoves. I 
don’t believe in cutting. But for the 
two weeks following Christmas I of
fer premium inducements. In my ad
vertising I emphasize the fact that 
these inducements are strictly limited 
in ¡time. From year to year I vary 
the premiums, the lines I use depend
ing on what I have in stock.

“Just as an example, I offer say, a 
razor, a carving knife, a lamp, or some 
other article of proportionate value, 
to the purchaser of a stove. The 
purchaser has the choice of a variety 
of premiums. Of course I offer ar
ticles of sufficient genuine value to 
serve as inducements; but I invari
ably select my premiums from hold
over lines; articles in stock which are 
still good, but which have been in 
the store for some time and which 
unless closed out in this way may be
come entirely unsalable.

“What helps to make this expedient 
so successful with me is undoubted
ly the fact that I recognize no closed 
season for stove trade. I make it 
an all the year round business, I 
specialize on stoves, and I keep after 
prospects until they become custom
ers—mine, or some other dealer’s. 
The day after Christmas I look over 
my prospect list, and pick out the peo
ple who have postponed buying until 
spring and who, I know, need stoves. 
These I approach personally. I em
phasize the immediate inducement of
fered by the premium, the possibility 
that stove prices may have to be in
creased—and I get orders. I don’t 
pretend that I clean up a fortune in 
stove profits in these two weeks. But 
I get business that I wouldn’t other
wise get at a time when business is 
very much appreciated, in every hard
ware store.”

In connection with such stove sales 
it is good policy to feature tinware 
and kitchen utensils. These goods 
should not be put up as premiums, but 
as incidental purchases. The stove 
customer should be urged to put in a 
complete cooking equipment. Often 
large orders can be secured by quot
ing a lump price on an outfit of se
lected utensils. Lists, more or less 
comprehensive, can be prepared, and 
thus fairly complete tinware and 
enamelware outfits and kitchen out
fits can be offered at various prices. 
The lump price quoted may be shad
ed a little below the total value of the 
articles included.

Winter sales of tinware and kitchen 
utensils are often great business get
ters. One small city firm which holds 
an annual kitchen sale in midwinter 
did $500 worth of business in these 
lines in a couple of weeks—a good 
showing considering the size of the 
place, the time of the year, and the 
nature of the goods.

Victor Lauriston.

Activities in Michigan Cities.
W ritte n  fo r th e  T rad esm an .

The Hillsdale Chamber of Com
merce is trying to secure better mail 
service for that city on Sundays. An
other matter is vacant lot cultivation 
next summer and a canvass will be 
made of property owners to see how 
many lots can be secured for vege
table growing by the boys, in an ef
fort to reduce the cost of living.

The Pere Marquette Rairoad has 
made part payment on a lot at Belding 
which will be the site of the new 
passenger station. It is expected this 
improvement will be made the com
ing year.

A public rest room has been opened 
in the Carnegie library at Sturgis, 
equipped with easy chairs, tables and 
toilet rooms, with free soap and 
towels.

Howell has a live organization of 
boosters and held a banquet recently 
with 115 present. It was voted to 
hold another municipal Christmas 
tree, to petition the Western Union 
Telegraph Co. for an uptown office 
and to take up the matter with Pere 
Marquette officials of a new station, 
located at the foot of Division street.

Lansing has laid over three miles 
of new street paving this year, which 
is a new record for that city.

Manistee has granted increased 
wages to practically all city employes 
except department heads.

Nashville has voted to pave its 
main street with brick from the town 
hall to Quakerbrook bridge.

Pontiac will vote Jan. 27 on a bond 
issue of $275,000 for extension of its 
waterworks system.

Albion now has a chamber of com
merce with J. Clifford Smith as Sec
retary.

Another phase of American waste
fulness is shown in the rice throwing 
at weddings by the Citizen-Press of 
Jackson. It is stated that 885 mar
riages have taken place in Jackson 
since last New Year’s day and that 
rice was thrown at at least 600 of 
these weddings. The average amount 
of this valuable food that is wasted, 
mostly at railway stations, is figured 
at four pounds per couple, and the 
total is enough to feed a family of 
six, three meals a day for three years 
and 238 days. The only benefit com
ing from the custom is that the birds 
get some of the grain, especially the 
sparrows, great colonies of them liv
ing on rice at the Michigan Central 
station. There is one hopeful aspect 
—the childish habit is passing.

Olivet will open a public rest room 
in the village hall.

Lake Odessa has completed its new 
Main street pavement and is as proud 
of it as was the boy of long ago with 
his new boots of copper toes and red 
tops.

Ann Arbor has bought 1,305 tons 
of sixteen-inch water pipe at $36.75 
per ton, or a sharp increase over the 
last price paid for this pipe, which 
was $22.10 per ton.

Almond Griffen.

As long as you pay compliments only 
you will not be forced to eat your words.

We feel sorry for some men who are 
compelled to listen to their own talk.

USED AUTOS
—My Specialty. Largest Stock— 
Runabouts $65—$350 Touring Cars $150 and up 

W hat have you to trade? Easy terms. 
D w igh t’s Used A u to  Ex. 230 Ionia. N .W .

Congress Automobile Tires
Are Strong Constructed of Up River fine Para 

Rubber, Cushion Stock.
The Breaker Strip is made of Sea Island Cotton. 
The Tread is massive, efficient and a very good 

Non-Skid.
The Bead is well built and extra strong. 

D istributors
SH E RW O O D  H A LL C O ., LT D . 

30-32 Ionia Ave., N. W. Grand Rapids, Michigan

Sand Lime Brick
N oth ing  as Durable 
N othing as Fireproof 

M akes S tructures Beautiful 
N o  Painting 

N o C ost fo r Repairs 
Fire P roof 

W eather P roof 
W arm  in  W inter 
C ool in Sum m er

Brick is Everlasting

Grande Brick Co., Grand Rapids 
So. Mich. Brick Co., Kalamazoo 
Saginaw Brick Co., Saginaw 
Jackson-Lansing Brick Co., Rives 

Junction

U nited T rucks
1A to 6  ton all 

worm drive
United Trucks are the best busi
ness and profit builders a dealer 
can secure. They are standard
ized in construction and are 
capable of performing beyond 
the requirements usually made 
on similarly rated trucks as to 
capacity and endurance.
You will be interested in the particulars 
when you hear about them. Write, wire 
or v isit us personally.

The United Motor Truck 
Company

Grand Rapids, Michigan

FOR GOODNESS SAKE
BUY

Horse Shoe Tires
W rapped T read  System

They are guaranteed for 5000 miles 
with many a long non-cost extra 
mileage tour in reserve.

The Deitz Vapor System
will positively save 25% to 60% in 
Gasoline. It will keep your En
gine absolutely free from carbon. 
May be attached to any car.

5-Minute Vulcanizer
will produce a quick, permanent 
patch for inner tube — without 
cement, gasoline or acid.

A full line of
Batteries, Spark Plugs and Accessories

W holesale D istributors:

Brown $  Sehler Co.
Grand Rapids, Mich.

We have an interesting proposition to make 
to dealers.

Reduces Fire Insurance 
Rates

Will Not Ignite from Flying 
Sparks or Brands 

Sold by
All Lumber Dealers

H. M. Reynolds Asphalt Shingle Go.
"Originators of the Asphalt Shingle" 

Grand Rapids, Micb.

Nokarbo 
Motor Oil

It is the one oil that can be used successfully on all 
automobiles operated by gasoline or electricity. It will not 
char or carbonize.

It is the best oil for the high grade car, and the best 
oil for the cheapest car. Write for prices and particulars.

The Great Western Oil Co.
Grand Rapids, Michigan
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G rand C ouncil of M ichigan U. C. T .
G rand  C ounselor—F red  J .  M outler, 

D etro it.
G rand  J u n io r  C ounselor—Jo h n  A. 

H ach, J r .,  C oldw ater.
G rand  P a s t  C ounselor—W a lte r  S. L aw - 

ton . G rand  R apids.
G rand  S e c re ta ry —M aurice  H eum an , 

Jackson .
G rand  T re a s u re r—W in. J .  D evereaux , 

P o r t  H uron .
G rand  C onductor—W . T . B allam y , B ay  

C ity.
G rand  P ag e—C. C. S ta rk w e a th e r , D e

tro it.
G ran d  S en tin e l—H . D. R anney , S ag 

inaw .
N e x t G rand  C ouncil M eeting—B ay  C ity, 

J u n e  1 an d  2, 1917.

Pickings Picked Up in the Windy 
City.

Chicago, Dec. 11—One of the im
portant matters now being taken up in 
Chicago is the collection of 95,000 tooth 
brushes for Chicago’s school children. 
To accomplish this the Health De
partment will hold at the Coliseum an 
atheletic entertainment to raise funds 
for this purpose. Tickets will be sold 
at 50 cents apiece and 1,600 dental 
students will undertake to accomplish 
this.

The joint councils in Chicago of the 
United Commerical Travelers held 
Saturday, Dec. 9, a real up-to-date, 
get-together and accomplish-result 
meeting. In attendance was Walter 
Murphy, Supreme Secretary of Co
lumbus, who was the honored guest, 
as well as Grand Secretary Barnum. 
of Illinois. The meetings were held 
in the lodge room of Northwestern 
Council, No. 72. Twenty-five council 
secretaries from different parts of the 
country were in attendance. Engle
wood Council, No. 30, entertained the 
secretaries at an afternoon session 
and tendered a substantial banquet 
at the Fort Dearnborn Hotel, adjourn
ing from there again to the lodge 
rooms, where they put on a very 
magnificent initiation ceremony, ini
tiating fifteen into the mysteries of 
the order. One candidate was also 
taken over the Rocky Road to Dublin 
for Cadillac Council of Detroit. This 
was one of the best meetings held in 
Chicago in some time. Mr. Harry 
Redeíl, Senior Counselor of North
western Council No. 72, did himself 
proud in presiding over the meeting in 
the evening. Over two hundred were 
in attendance. The meeting closed 
at 11 o’clock with everyone filled 
with a little bit more enthusiasm to 
increase the number of candidates 
for the next meting, which will be 
held Dec. 23.

One of the big deals closed in Chi
cago last week was that of the W. F. 
Hall Printing Co. paying $285,000 for 
a Chicago avenue site. This firm will 
erect immediately a $750.000 building. 
It is their purpose to add to their now 
mammoth printing plant. When this 
building is completed and equipped 
they will be one of the large printing 
concerns in this country. Considering 
how far away from the business sec
tion of Chicago this property is lo
cated this price is very good.

A new way of settling damage suits 
has come into vogue with some of 
the building tenants in Chicago. The 
first one brought to the attention of 
the public is that of Kolb & Teich, 
furriers in the Republic building and 
Gordon, Strong & Co., owners of the 
building. Sometime ago robbers stole 
$399 w'orth of furs. Entrance was

gained through the interior of the 
building. The tenants, believing they 
were entitled to damages from the 
owner, threatened suit. Instead of 
doing this, they called a jury of twelve 
other tenants and at lunch hour one 
day last week thrashed it out, both 
sides using a half hour to state their 
case. The trial came to a satisfactory 
ending by giving a verdict of no cause 
of action. Everybody was happy and 
the courts were relieved of just that 
much work perhaps with a long drawn 
out suit.

J. J. Berg, of Grand Rapids, was 
in Chicago last week, talking over 
business with Pitkins & Brooks, 8-18 
East Lake street, jobbers of glass
ware and crockery. Mr. Berg is their 
Michigan representative and is con
sidered one of the stars.

During the life of the drug show 
held at the Coliseum from Dec. 2 to 
9, one of the most up-to-date and 
prominent displays was that of the 
O. F. Schmid Chemical Co., maker 
of modern pharmaceuticals, of Jack- 
son. Th's display was the life of the 
show and attracted the attention of 
everyone in attendance. Their idea 
of getting results was a little bit bet
ter than any of the other displays 
and, no doubt, gave them a great deal 
of publicity. The success of this ex
hibit was handled by the very best 
talent they had. In personal attend
ance from Jackson was O. F. Schmid, 
President of the concern, Frank R. 
Howells, sales manager, George A. 
Pierce representative, and as their 
ass stants were Harry Spohr. Chicago 
manager, B. A. Hudson, Wisconsin 
representative, and Bert G. Emer
son, Ohio representative. All these 
boys were filled with great ambition 
and from the results accomplished no 
doubt will increase their business this 
coming year 100 per cent.

One of the new additions to Ch'ca- 
go’s business world is C. A. Mitts, 
of Grand Rapids. Mr. Mitts has taken 
over the old Leopold cigar stand 
which has been conducted for twenty 
years at the corner of Washington 
and La Salle in the Stock Exchange 
building. Mr. Mitts understands the 
cigar business so well that he, no 
doubt, will enjoy wonderful prosperity 
at this stand, which will be run in 
conjunction with the Pantlind Hotel 
cigar stand at Grand Rapids. Mr. 
Mitts gives all of his Michigan friends 
a cord:al invitat on to make 40 North 
La Salle street their headquarters.

There has now been established in 
Chicago a middle aged man’s employ
ment agency. All men between the 
ages of 45 and 65 have been notified 
through the public press that all ap
plications for positions will be taken 
care of free of cost and that they 
will be guaranteed work some time. 
There is at this t'me a number of open 
positions with firms for men who 
have reached this age. This, no doubt, 
will take care of a great number and 
show the world that age does not in
terfere with a man’s prospects of 
earning a living. If successful in Chi
cago, it will be a wonderful thing for 
the entire country to copy after

Chicago enjoyed its first snow storm 
of the winter last week and for a 
few days one had no lease of life on 
the sidewalks, between the ice and the 
kiddies.

The Walter M. Lowney Co., of Bos
ton, has leased to the Howe Scale

Company of Illinois the three-story 
and basement building, 1222 to 1226 
South Wabash avenue, containing 
30,000 square feet, for seven and one- 
half years, total rental $56,250.

The Chapell Ice Cream Co. has 
purchased from Emily O. Butler the 
vacant 238 x 125, southwest corner 
Webster avvenue and Lincoln 
street, stated price $7,500, and is hav
ing plans prepared by Architect F. R. 
Schock for a two and one-half story 
building, comprising an ice cream and 
ice manufacturing plant, a garage and 
barn to cost approximately $100,000.

J. Ogden Armour has purchased 
from Boetius H. Sullivan, 100 x 165 
feet south, front, in Wellington street, 
200 feet west of Lincoln Park, price 
withheld. This adjoins on the west 
Mr. Armour’s vacant plot, which 
fronts 250 feet in Lake Shore drive, 
and 200 feet in Wellington street. Mr. 
Armour’s total holding is now 250 
in the drive and 300 feet in Welling
ton street, on which it is understood 
he contemplates the construction of a 
beautiful residence.

The block of land overlooking Lake 
Michigan and Jackson Park, East 
Ffty-fifth street and Everett avenue, 
has been sold by William Herbert 
Johnson of Glencoe to the Shoreham 
Hotel Company and Paul A. Wend- 
land of the Home Insurance Co. of 
New York. Price not disclosed. The 
property which has long been known 
as the “Shedd property” has a front
age on Everett avenue of 374 feet and 
extends along Fifty-fifth street a dis
tance of 469 feet to the line establish
ed between the South Park Com
missioners and the Shedds. The prop
erty originally extended to the water's 
edge of Lake Michigan, and in ex
change for the riparian rights addi
tional land was ceded to the Shedds. 
The immediate improvement of the 
part of the property fronting the lake 
will be made by the erection of a 
nine-story fire-proof hotel of the ul
tra high-grade class, containing 248 
guest rooms, every room with direct 
outs:de light. The plans have been 
prepared by Wheelock & Shank. The 
building will represent the last word 
in high class hotel construction, and 
when completed will involve an in
vestment of $1,200,000. In addition 
to the building itself, the grounds 
surrounding the hotel will be laid 
out in elaborate terraces and Italian 
Gardens. In connection with the con
struction of the building Wollenberg- 
er & Co. have underwritten a bond 
issue of $600.000. The location is one 
of the very best in the city for hotel 
purposes and is at present attracting 
a great deal of attention; directly op- 
pos'te the Shoreham Hotel property 
is now' under construction an eleven- 
story high-grade apartment building 
known as ‘T he Carter.” The plans 
of the Chicago Plan Commission call 
for a very elaborate treatment of the 
lake front including a large lagoon 
and connecting boulevard link be
tween Grant Park and Jackson Park, 
forming the most beautiful automobile 
and motor-boat speedway in the 
world, while the golf course, swim
ming beach and bridle paths of the 
park are within a few blocks of the 
property. Charles W. Reattoir.

A Long Island lawyer expectorated 
on the floor of a trolley car and was 
handed a summons by a patrolman. 
Before a magistrate he pleaded guilty, 
but said he committed the offense un
consciously. The judge asked him if 
he would spit on his wife’s parlor carpet 
unconsciously, and he said he wouldn’t. 
He was advised to act in trolley cars 
as he would at home, and was given a 
suspended sentence, but wras told if he 
was caught again he would go to jail. 
The advice to act as he would at home 
would not do for some people, who 
have only company manners and no 
manners at all at home.

A New Burden.
Cawker—I’ve had another addition 

to my family since I saw you last.
Cumso—You don’t say! Boy or 

girl?
Caw’ker—Son-in-law.

H O T E L  M U S K E G O N
GEO. W . W O OD CO CK , Prop.

EU R O PE A N  PLA N  
Rates—$1.00 without bath

$1.50 and $2.00 with bath 
Opposite Union Depot and Goodrich Dock 

M USKEGON, M ICHIG A N

Hotel Charlevoix
Detroit

EUROPEAN PLAN
Absolutely Fire Proof

Rates, $1 for room without bath; 
$1.50 and upwards with bath.

Grinnell Realty Co., Props. 
H. M. Kellogg, Manager

One half block £asf 
of the Union Station 

g r a n d  r a p id ;  niCH

C U S H M A N  H O T E L
Petoskey, Michigan 

LEADS ALL THE REST 
W . L. McMANUS, JR .. P roprie to r 

One Day Laundry Service 
Send your linen by parcel post

The Hotel Geib
Eaton Rapids, Mich.

L. F. GEIB. P ropr.

AMERICAN PLAN

Artesian Water Steam Heat 
$2 Per Day

Sample Room in Connection
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DETROIT DETONATIONS.

Cogent Criticisms From Michigan’s 
Metropolis.

Detroit, Dec. 11—Last week’s build
ing permits totaled $1,077,655 in De
troit.

J. M. MacDonald, department man
ager for Burham, Stoepel & Co., who 
has been confined to his home with 
a severe attack of rheumatism was 
able this week to attend to some of 
his duties at the store.

H. Church, of Church & Linabury, 
dry goods merchants, Pontiac, was a 
Detroit business visitor last week.

Writes the Chicago correspondent: 
“Eggs, 40 cents a dozen and lard has 
taken the place of butter.” Not in 
our home, Charles.

D. G. Rockwell, dealer in Wilson 
motor trucks, has moved from his 
former location at Twelfth street and 
Lafayette boulevard, to new quar
ters at 193 Garfield avenue, East.

The society section of the local 
papers announced last week the mar
riage of Miss Elizabeth Vowles, of 
New Hudson, and Roy James Mc- 
Cornac, of Rochester. The bride
groom is well known in Detroit, hav
ing been connected with a local job
bing house at one time. For the past 
few years he has managed the dry 
goods business of S. T. McCornac & 
Son, of which he is the junior mem
ber. The young couple are at horn ■ 
to their friends in Rochester.

The last meeting of Detroit Council 
was so well attended that the officers 
felt greatly encouraged and feel their 
efforts have been rewarded to no 
small extent. The next regular meet
ing will be held in their hall in 
the Elks Temple, Saturday. Dec. 16. 
An interesting session is promised to 
those who are on hand. Final ar
rangements for the campaign for new 
members will be completed and an
nounced.

Fred W. Lyons, well-known man
ager of the Jefferson branch of the 
Peoples State Bank, has been pro
moted to general book-keeper of the 
institution and is now attending to 
his new duties in the main office at 
Fort and Shelby streets. Adolph 
liomann has been appointed to suc
ceed Mr. Lyons as manager of the 
branch.

William Maurer, for a number of 
years in the dry goods and furnishing 
floods business at Fourteenth and 
M'chigan avenues, held a formal op
ening in his new store at 2815 Hamil
ton boulevard Saturday Dec. 2.

W. A. Dudley, general merchant of 
Armada, was in Detroit on a business 
trip last week.

Flint is to have a new hotel. Spe
cifications have been prepared for a 
ic650.000 modern hotel. Flint has been 
handicapped for some time by lack 
of hotels, having but one fair hotel 
tor many years, which, considering 
that the city claims a population of 
over 75.000, is not overdoing the hotel 
business.

Detroit’s building record to Dec. 1 
totaled nearly $50,000,000, which is 
some total, say we.

The Chronic Kicker has the colly
wobbles because his wife has left 
him temporarily and he pens the line. 
“I wonder if J. G. ever gets the blues.“ 
No, Chester, not under such or sim
ilar circumstances.

The Gregg Hardware Co. has taken 
a lease on the building at 48-50 Cadil
lac Square, adjoining its present 
store. It is said extensive improve
ments will be made, with the possible 
addition of another story.

The Minchin-Feerer Auto Co. hat. 
opened a ford agency at 1830 Wood
ward avenue.

I. Cohen, of Alpena, was in Detroit 
last week visiting the local markets. 
Mr. Cohen, for a number of years 
owned the largest department store 
in Alpena and one of the largest in 
that section of the State. A disastrous 
fire destroyed the building and con
tents a few weeks ago. He secured

the vacant store building opposite the 
former location and will continue in 
business there until spring, when a 
new building will be erected on the 
old site. His trip last week was in 
quest of merchandise for the present 
store.

T. B. Cincebaux, formerly located 
at 183 Shelby street, will open a res
taurant at Wayne street and Lafay
ette avenue, as soon as alterations 
are completed in the store building 
at that location.

A mammoth fireproof warehouse is 
being built on the river front between 
Walker and Adair streets, for Buhl 
Sons & Co., wholesale hardware deal
ers.

The Community Grocers have pur
chased the grocery stock of F. Bot- 
tomley, 2245 Hamilton boulevard, and 
will conduct it under their own name.

The largest manufacturer of chil
dren’s dresses is located in Detroit.

Fred L. Cook, of F. L. Cook & Co., 
Farmington, general merchants, was 
in Detroit on a business trip last 
week.

Bendetson Netzorg, pianist who set 
musical circles in Detroit agog last 
week when he appeared as soloist in 
the programme of the Detroit Sym
phony Orchestra, is a Michigan boy. 
He was born in Mecosta, where his 
father at that time conducted a gen
eral store, moving from that village 
several years ago to engage in a sim
ilar bus ness in Battle Creek under 
the firm name of Netzorg & Bendet
son. The firm liquidated a few years 
ago. Bendetson Netzorg, according 
to press stories, spent the greater part 
of his life abroad, studying music. 
He attained a high place for himself 
in the musical circles of Berlin, both 
as a concert artist and a teacher. He 
has a brother, Milton Netzorg, who is 
a musician of ability, his specialty 
being the violin. He is a traveling 
salesman.

J. A. Dematoris has opened a res
taurant at 574 Baker street.

On the other hand, that Chicago 
egg king would also feel rotten if he 
had to keep his eggs too long.

C. N. Grandstaff & Son, formerly 
in the restaurant business, have open
ed a men’s furnishing goods store at 
261 Grand River avenue.

The firm name of P. H. Aber, of 
Ford City, a suburb of Detroit, will 
be changed on Jan. 1 to read P. H. 
Aber & Son. The firm does a gen
eral dry goods and furnishing goods 
business.

Harry A. Stevenson, one of the best 
known automobile salesmen in the 
West and for several years with the 
Detroit Electric, has joined the staff 
of the Michigan State Auto School, 
687-691 Woodward avenue. He as
sumes the duties of Vice-President.

The automobile parking rules inaug
urated by the new Police Commission 
er, James Couzens, has created a great 
deal of discussion among autoists in 
this city. Out of this has developed 
plans that may be carried out by some 
of the moneyed business men—the 
building of a huge down town garage 
to provvide day storage for cars. 
Under the present ruling cars can be 
parked in the down-town district af
ter 7 p. m.

Miss Kaul, of Berendt & Kaul, deal
ers in dry goods, Hunt and Ellory, 
has recovered from a serious illness.

L. C. Johnson has added thirty feet 
to the rear of his store building at 
834 Joseph Catnpau avenue. The in
terior of the building has been re
modeled and the stock of dry goods 
has been increased.

At a meeting of the Detroit Retail 
Furniture Dealers’ Association, held 
at the Hotel Cadillac last week, the 
following officers were elected: S. 
M. Cohen, President; Walter Owen, 
Vice-President; C. E., White, Secre
tary; E. M. Adler, chairman of the 
Executive Committee. James Fitz
simmons, J. E. Gardner, Charles Fin- 
sterwald, Louis Marymont, D. C. 
Nachman, Hugh Miller, C. F. Speck 
and E. A. Strieker were elected to the 
Board of Directors.

A. Nowakowski, furniture dealer, 
2094 Joseph Campau avenue, has re
modeled his store, following a fire 
of a few weeks ago.

W. H. Bynon, representative for 
A. Stein & Co., Chicago, who has been 
making Detroit his home for the past 
few years, has taken charge of the 
Cleveland office and will make his 
home in that city, pending the devel
opment of the business in that city. 
It is understood he will continue to 
look after the larger Michigan trade 
with the possible addition of an as
sistant. Mr, Bynon has many friends 
in this city who hope to see him re
turn to Detroit to reside. His office 
in Cleveland is at 387 Rockefeller 
building.

Samuel Rindskoff.

With his characteristic earnestness 
and perserverance, Samuel Rindskoff 
with the assistance of the committee, 
has perfected arrangements for the 
seventh annual re-union of the Veter
an Travelers’ Association, to be held 
at the Hotel Wayne, Dec. 28. The 
re-union will be held in the sun parlor 
at 2:30 p. m., followed by a banquet 
at 6:30 p. m. The committee extends 
a cordial invitation to all traveling 
men to attend the meeting, where they 
are promised a “day of wholesome 
enjoyment.” The membership fee is 
$2, which includes the yearly dues 
and a ticket to the dinner. To fa
cilitate arrangements the committee 
requests that checks be mailed to the 
Secretary, Samuel Rindskoff, 160 Jef
ferson avenue, as soon as possible. 
Ladies will meet in the parlors at 
5:30 p. m. Tickets for ladies, $1 ex- 
extra. No other charges. Manley 
Jones of Grand Rapids, is President 
of the Association. The affair is in
formal and will not be full dress. The 
following has been adopted by the 
veterans as their creed:

Veteran’s Creed.
We are bound by no party, no sect 

confined,
The world is our home, our brethren 

mankind,
Resolved to do good, to deal fair and 

just to all
And exalt the right though every ism 

fall.
The Woodward Hardware Co., 

which recently moved into its new 
home at 2090-2 Woodward avenue, 
will hold a formal opening on Dec. 
16.

Gebo & Scheuren have engaged in 
the dry goods business at 822 Dix 
avenue.

Alex Kator has opened a restaurant 
at 2190 Jefferson avenue, West.

YVright & Parker, proprietors of a 
chain of grocery stores in Detroit, 
have purchased the stock of groceries 
of H. Schmidt, 571 Baker street.

H. Liebolt has opened modern 
bowling alleys at 2018 Fort street 
West.

The high cost of living cannot re
duce the number of oysters in the stew 
sold at the church supper.

25

On account of the h. c. o. 1., mothei 
darns the sox. So do we.

Owing to recent snow fall we are 
now skidding in earnest.

The Deutschland has again crossed 
the ocean. A regular low down trick.

James M. Goldstein.

Gabby Gleanings From Grand Rapids.
Grand Rapids, Dec. 12—Frank 

Sanders, who is reputed to be cleaning 
up a quarter of a million dollars a 
year as Chicago representative for 
the Franklin Automobile Co. and who 
is spending several hundred thousand 
dollars in developing a model ances
tral farm home near Eaton Rapids, 
spent Sunday among Grand Rapids 
friends, greatly to their delight. Mr. 
Sanders was accompanied by his wife, 
whose father, Mr. Wells, is very ill 
at St. Mary’s hospital. Mr. Sanders 
was a former resident of Grand Rap
ids, where there is a beautiful tradition 
to the affect that all he had to do to 
a refractory motor was to pass his 
hands over the hood, when the engine 
would suddenly right about face and 
behave well for days thereafter. Since 
leaving. Grand Rapids, Mr. Sanders 
has developed into a most remarkable 
exploiter and sales manager, having 
closed orders for sixty-seven Frank
lins one day last week. He is just 
as handsome as ever and wherever 
he goes he is the idol of the ladies: 
in fact, a Grand Rapids lady actually 
made him a present on the street here 
Sunday.

Extensive improvements will be 
made to the Forler Hotel, at Niles. 
The owners recently decided to ex
pend a considerable sum in making 
the horler the most modern hotel in 
the city. At present the lease is held 
by Agnes Tomilson, who recently 
came to Niles from North Judson, 
Ind. W. E. Webber is manager.

Gideon W. .Tallerday, for several 
years past a traveler for the Inter
national Harvester Co., has resigned 
his position with that corporation to 
accept one as traveling salesman for 
the Round Oak Stove Co., of Do- 
wagiac.

Seventy-five people took in the op
ening d'nner at the National Hotel, at 
Belding, Dec. 4. A fine dinner was 
served. Mr. Lowry, the proprietor 
of the hotel is to be complimented 
upon the manner in which he and his 
hotel employes prepared the meal.

The Clarkston Hotel, at Clarkston. 
was closed to the public Wednesday, 
leaving the village with no hostelry. 
Mr. and Mrs. W. O. Clark, proprie
tors, are anticipating spending the 
winter months in Florida.

Joe G. Turpin, who has been with 
the Miami Paper Co., West Carroll
ton, Ohio, for many years, is now 
traveling salesman for the King Pa
per Co., of Kalamazoo. He is an 
energetic and well known to the trade 
and regarded as a valuable addition 
to the King sales force. He will work 
under the immediate direct’ons of 
Clarence Bradford, who is salesman- 
ager of the King Paper Co.

Hermonus Hondorp, 70 years old a 
resident of Grand Rapids for more 
than a half century and forty-three 
years in thê  employ of the Sherwood 
Hall Co., died Friday morning after 
several months’ illness from heart 
trouble. He is survived by  ̂ widow, 
two sons and four daughters. Funer
al services were held at the Fifth Re
formed church, of wh;ch he was an 
elder for many years. Monday after
noon. The Sherwood Hall place was 
closed at noon Monday in respect for 
the memory of the veteran employe.

Her Mite.
“My poor woman,” said the settle

ment worker, “what can I do to re
lieve your distress?”

“Can you sing, ma’am?”
“Why—er—a little.”
“I wish you’d sing some of the new 

rag-time songs, ma’am. Me and my 
husband ain’t been to a carbaret in 
two years.”
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DRUGS '™ DRUGGISTS SUNDRIES

M ichigan B oard of P h a rm acy . 
P res id e n t—E. T. B oden, B ay  C ity. 
S e c re ta ry —C harles S. Koon, M uskegon. 
T re a s u re r—G eorge F . S nyder, G rand  

R apids.
O th e r M em bers—L eonard  A. Seltzer, 

D e tro it; E llis  E . F a u lk n e r, D elton.
N ext M eeting—G rand  R apids, Nov. 21, 

22 and  23.

M ichigan S ta te  P h a rm aceu tica l A sso
c ia tion .

P re s id e n t—C. H . Jo n g e jan , G rand  
R apids.

S ec re ta ry —F . J .  W heaton , Jack so n . 
T re a s u re r—J o h n  G. S tek e tee , G rand  

R apids.
N ex t A nnua l M eeting—G rand  R apids, 

J u n e  19, 20 a n d  21, 1917.

M ichigan P h a rm a c e u tic a l T rav e le rs ’ A s
socia tion .

P re s id e n t—F red  L . R aym ond, G rand  
R apids.

S e c re ta ry  and  T re a s u re r—W a lte r  S. 
L aw ton , G rand  R apids.

The Training of Drug Clerks.
There has been some discussion in 

a number of our magazines as regards 
the practicability of the courses of 
study in the various colleges of phar
macy, many of which articles have 
been very creditably written.

The public schools of this city give 
lessons in drawing, music, manual 
training, sewing rhythm dancing, 
instructions in playing cross-tag and 
pullaway, together with “reading, writ
ing and arithmetic,” and the “rule of 
three.” So the young boy or girl on 
entering high school has not only 
mastered all the technique of baseball 
and tennis, but has also absorbed a 
considerable amount of book knowl
edge. And all this is accomplished in 
the short period of ten years. But the 
question is, how much can be crowded 
into the pharmaceutical course, of a 
little over ten months, and produce 
an all-around up-to-date pharmacist?

Years ago when coal tar products 
and bacteriological germs were prac
tically unknown, and the assaying of 
pharmaceuticals in its infancy, some 
of us back-daters thought we had all 
we wanted to tackle, in the then pre
scribed course; which, when compar
ed to the present ones was relatively 
easy.

To be sure the present courses have 
been somewhat lengthened, since that 
time, but not in proportion to the line 
of study. And, in my opinion, the 
installing of a business course, in the 
colleges of pharmacy, would be the 
taking up of time that might be utiliz
ed to better advantage.

If a young man in the three or four 
years of practical experience that is 
required for graduation, has not fa
miliarized himself with some of the 
details of conducting a business, it is 
because he is of the non-absorbent 
kind; or has been placed in a rut, 
that the quicker he climbs out of the 
better.

Give me the smaller stores for all 
around experience., as the larger ones

are apt to confine their help to one 
or two departments.

Soda water, photographic supplies, 
surgical instruments, also watch mak
ing and wall paper, are often some of 
the principal assets of a store. Why 
not courses in photography and sur
gery?

It has been said that 75 per cent, 
of the money is made in front of the 
prescription bench. It a clerk spends 
fifteen months in college and forty- 
five months behind the counter, is not 
that 75 per cent, of his preparatory 
time in front of the prescription 
bench? If he is not making good, 
help him out of the rut, or get rid of 
him.

A few lessons in store financing, or 
better still a short course in some 
mercantile school is beneficial to any 
business man. But the college for the 
scientific knowledge, that is almost 
impossible to obtain in some stores, 
and the store for the practical end of 
the business. And for any one to 
expect a college to turn out, within 
their short school terms, a young man 
capable of running a business, that has 
taken years for older heads to learn, 
is ridiculous. George Garrie King.

Food Fakers Are Everywhere.
The Director of the Chemical La

boratory of the Department of Police 
in Berlin has recently called atten
tion to the fact that a number of the 
highly advertised special food products 
which are being sent as “presents 
from home” for the soldiers at the 
front are frauds of the worst kind. 
Cocoa and coffee and even cubes of 
solid alcohol have proved merely ex
pensive impositions on a sympathetic 
public. The disgraceful traffic in them 
has actually developed some almost 
unique novelties in the way of fraudu
lent food products.

Such frauds are sometimes suppos
ed to be reserved for lands less favor
ed by the spirit of altruism and more 
subject to commercialism than the 
Fatherland. Owing to the special 
wording of the German pure food and 
drug laws, which aim to suppress all 
imitations, it has been impossible al
most as a rule to obtain verdicts 
against the sellers. Hence the official 
warning. At all times and every
where, even in Germany, there are 
some ready to take advantage of the 
necessities and the sympathies of hu
manity. It would indeed be hard to 
make a punishment fit such crimes 
that impose on the beeter feelings of 
humanity.

Boomlets From Bay City.
Bay City, Dec. 11—Last Saturday 

was the greatest day ever in the his
tory of Bay Council. The attendance 
was large. Twenty-seven applica
tions for membership were received, 
twenty-two were initiated and two 
re-instated. The following is a com
plete list of the victims: Thos. Heath, 
Jr., with Royal Baking Powder Co.; 
Elmer Kauffman, Bay City Milling 
Co.: Bert Sempliner, Sempliner Cloak 
Co.; Edmund Meisel, Meisel Gro. Co.; 
Arthur R. Nelson, Bay City Produce 
Co.; Alfred Van Vorst, Cream Sep- 
erator Co.; James C. Anderson, Na
tional Grocer Co.; James J. Malloy, 
Bay City Cigar Co.; C. B. Lyman, 
Pure Food Produce Co.; Fred £. 
Simpson, Bay City Grocer Co.; 
Charles E. Wells, J. M. Pitkin Co.; 
B. R. Hahn, Hahn Cigar Co.; J. H. 
Miller, International Harvester Co.;
F. H. Graham, American Cash Regis
ter Co.; Walter Watt, Jr., Automatic 
Scale Co.; Adolphus Blanchard, Mc
Cray Refrigerator Co.; T. J. Madden, 
Tanner & Daly; Bernard Murphy, 
Jenn'son Hardware Co.; Irving J. 
Knudson, American Radiator Co.; 
Keith McKay, American Art Works; 
William H. Reid, McRae & Reid; 
J. A. Berger, International Hardware 
Co.; L. D. McCraig, Hammond, Stan- 
dish & Co.; C. E. Blanchard, Wenona 
Candy Co. Among those present were 
John A. Hach, Jr., Grand Junior Coun
selor; W. S. Ballamy, Grand Conduc
tor; H. D. Ranney, Grand Sentinel; 
Ben Mercer, District Deputy; M. 
Howarn, Grand Chaplain; and last, 
but not least, the irrepressible Mark 
Brown. Several of the grand officers 
addressed the members and commend
ed them for the good work in in
creasing the membership. The en
tertainment committee had complet
ed arrangements for a banquet which 
was given at the Hotel Wenonah Sat
urday evening.

Bay Council has had a phenomenal 
growth during the past two years, 
which was made possible by the ex
cellent work done by several enthusi
astic members, but the greatest credit 
for the good results is due Grand 
Conductor W. T. Ballamy, who has 
worked unceasingly for the advance
ment of the interests of our Council. 
He has the reputation of being .the 
greatest application getter in Mich
igan. His methods are so wrell known 
that when a prospective applicant sees 
Mr. Ballamy approaching he throws 
up both hands and exclaims: “Write 
the application and I will sign it.”

J. C. Yeoumans, formerly engaged 
in the retail grocery trade at 501 
North Sheridan street, has purchased 
the grocery stock of George F. 
Trombly, 406 Jackson street, and will 
continue the business at the same lo
cation.

The office of Mayor of Bay City 
must be a very desirable job, as there 
are nine candidates already in the 
field for the nomination at the spring 
election, including Mayor Kelton, who 
will ask for another term, and former

Mayor and ex-Congressman Ray O. 
Woodruff; also two aldermen and two 
former alderman are candidates and 
several other names are mentioned. 
It looks from the grand stand as if 
the race would be a hot one.

The question of a commission form 
of government is again being talked 
of in Bay City. There has been a re
markable growth of sentiment in that 
direction for the past few weeks 
among the business men and politi
cians who were opposed to it when 
the question was voted on two years 
ago. One of the strongest advocates 
at this time in favor of the change is 
“Dick” Fletcher, who was bitterly op
posed to it at that time, but who 
thinks it can be carried by a large 
majority if put to a vote at the spring 
election. We hope Dick is right.

The Union Truck Co., which was 
organized in Bay City last summer bv 
local capitalists and which is doing 
a good business, has leased the build 
ing formerly occupied by the Pioneer 
Boat Co. and will manufacture its 
own truck bodies there.

Charles Kle'nschmidt, who for man> 
years extended the glad hand to the 
weary traveler entering the Hotel 
Heasty, Pigeon, is now clerk at the 
Everett House, Saginaw.

It was our privilege recently to 
again, after an interval of several 
years, meet that veteran shoe sales
man, W. A. Kelly, who covered 
Michigan territory forty years and 
was known as Michigan’s greatest 
story teller. He retired from the 
road about ten years ago and engaged 
in real estate, with headquarters at

“ Should quickly be found 
When the stork comes around. ’
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For Solo by a ll W holesale Druggists

When a man begins to hunt for ex
cuses for taking a drink it is time for 
him to begin to hunt for enough back
bone to say he will not drink.

Satisfied Customers
are the foundation of our business

Good Merchandise and Prompt Service
have strengthened this foundation

Heystek & Canfield Co.
Jobbers of

W all Paper — Paints — Factory Supplies
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Detroit. Mr. Kelly was very suc
cessful in several Northwestern Can
ada land deals.

A large percentage of the merchants 
of the Thumb district of Michigan 
have the blues. There has been a 
small crop of* farm products in this 
section of Michigan for three consecu
tive years, caused by excessive rain
fall, followed by drouth; therefore, 
business conditions are not good.

S. N. Aldrich, shoe merchant, Fair- 
grove, is young at 81 years of age. 
He keeps pace with the times, is still 
optimistic and chuck full of nervous 
energy. He is a man who, by person
al contact, will convince any one, even 
the most pessimistic, that life is worth 
living. Mr. Aldrich is a pioneer of 
Tuscola county and suffered the hard
ships incident to an undeveloped sec
tion of country, but is still strong, 
physically and mentally.

Shoe salesmen are having their own 
troubles in expla:ning why shoe prices 
are high. They are frequently asked 
why the manufacturers produce high 
cut shoes when the leather stock is 
small. This is a pertinent question 
and is entitled to a reasonable answer, 
which is that mankind is possessed of 
an inherent desire to imitate others. 
An ambitious manufacturer, to stim
ulate his business, produces a shoe 
that is a radical change from the or
dinary shoe, and when this new cre
ation arrives at the shoe retailer’s 
store, Mrs. A. buys a pair, which in
duces Mrs. B. to do likewise and the 
demand is created. Therefore,other, 
manufacturers, in self defense, are 
obliged to produce high cut shoes 
also. Thus the chain increases in 
length rapidly in the same manner 
as the chain of letters referred to re
cently by the Owosso correspondent 
of the Tradesman. The desire to imi
tate manifests itself in various ways. 
To illustrate: A man accumulates 
wealth and decides to erect a house 
as large, if not larger, than his neigh
bor’s and, as a result of this desire

t ? , imitate, we have houses in our 
cities occupied by two persons which 
are larger than those erected at La
peer and Pontiac for the indigent fee
ble minded and insane.

Before the introduction of the au
tomobile many residents of Michigan 
employed a coachman, whom they 
required to dress like a performing 
monkey in imitation of an 'European 
custom. The desire to imitate must 
be strong in a man who will imitate 
any European custom. Often the 
writer has made a spec:al effort to 
decide this question: Which is the 
greater imitator—the monkey in the 
carriage or the monkey on the seat 
outside?

J. A. Soehner, shoe merchant, Elk- 
ton, will remove his stock about Jan. 
1 to a store which is being erected un
der his personal direction.

The newspapers state that Lloyd- 
George kissed the king’s hand when 
he accepted the premiership. How 
customs do change! It was former
ly the custom to kiss the king’s feet 
when a favor was bestowed.

J. H. Belknap, Sub. Cor.

WHOLESALE DRUG PRICE CURRENT

Take stock of the things that have 
helped you to succeed, and are help
ing you now. Be absolutely honest 
with yourself and others about giv
ing credit for these things to whom it 
belongs, and you will find that most 
of them have been gained from what 
others have done; every few indeed 
are wholly your own. Be square; 
you have been helped by others; help 
others yourself.

ELI CROSS
G r o w e r  of  F l o w e r s

And Potted Plants 
W H OLESALE A N D  R E T A IL  

l50 M onroe A ve. G rand Rapids

t «{♦ *

Holiday Goods
AND

Staple Sundries
Now on display in our sundry room, viz:

White Ivory Goods 
Leather Goods in Gents’ Sets

Hand Bags, W riting Sets,
Collar Bags, etc., Toilet, Manicure and 

Military Sets
Smoker’s Articles, General N ovelties 

Cut Glass
Stationery, Books, Bibles, Games

Hazeltine & Perkins Drug Go.
Wholesale Druggists Grand Rapids, Michigan

Prices quoted are nominal, baaed on market the day oi issue
A cids

B oric  (P ow d.) . .  17®
B oric (X ta l)  . . . .  17®
C arbo lic  ............. .  72@
C itric  ................... . .  80®
M uria tic  ............. . 2%@
N itric  ................. . 7%@
O xalic ..................., . .  80@
Sulphuric  ........... . 2)4®
T a r ta r ic  ........... . .  82®

A m m onia
W ate r , 26 deg. ,. .  8 @
W ate r , 18 deg. ,. .  5)4®
W ater, 14 deg. .. .  4)4®
C arb o n ate  ......... 14 @
C hloride ............. 16 @ 35

B alsam s
C opaiba ............... 1 00@1 40
F ir  (C an ad a) . .  1 25® 1 50 
F i r  (O regon) . .  40@ 50
P e ru  .....................  4 50@4 75
Tolu .........................  60@ 80

B erries
Cubeb .................  70 @ 75
F ish  ...................  15 @ 20
J u n ip e r  ...............  8 &  15
P rick ley  A sh  . . . .  @ 30

B arks
C assia  (o rd in a ry ) 25® 30 
C assia  (S aigon) 904M 00 
E lm  (powd. 35c) 30® 35
S a ssa fra s  (pow . 35c) @ 30 
Soap C u t (pow d.)

35c . . . < ...............  23(g) 25

E xtracts
Licorice ................. 38® 40
L icorice  pow dered  60@ 70

Flowers
A rnica ................. 1 40@1 50
C ham om ile  (G er.) 8 0 0  *45 
C ham om ile  (R om ) 5 6 0  60

Gums
A cacia , 1st ...........
A cacia , 2nd .........
A cacia, 3rd  ...........
A cacia , S o r ts  . . .  
A cacia, pow dered  
Aloes (B arb . P ow ) 
A loes (C ape Pow ) 
A loes (Soc. P ow .) 
A sa fo e tid a  . . . .  1 
A safoe tida , Pow d.

P u re  ...............  i
U. S. P . Pow d. 1

C am phor ...............
G uaiac  ...................
G uaiac, pow dered
K ino  .........................
K ino, pow dered  . .
M y rrh  .....................
M yrrh , pow dered
O pium  ............. 13
Opium , powd. 15 
O pium , g ran . 15
Shellac  ...................
Shellac, B leached

5 0 0  60 
4 5 0  5G 
46® 60
2 5 0  30 
40® 50
3 0 0  40 
2 0 0  25 
4 0 0  50 oo®l to
1501 25 
30® 1 50 
95® 98 
4 0 0  45 
5 0 0  65 
70@ 75 
75@ 80 

O  40 
@ 50 

75® 14 00 
00@15 20 
00@15 20 
45@ 50 
45® 50

T ra g a c a n th  . . . .  2 50®3 00 
T ra g a c a n th  pow der 2 25 
T u rp en tin e  ........... 10® 15

Leaves
B uchu .................  l
B uchu, pow dered  1
Sage, bu lk  .............
Sage, %a loose . .  
Sage, pow dered  . .  
Senna , A lex  . . .
S enna, T in n ...........
Senna, T inn . pow. 
U v a  U rs i ...............

75®1 85 
85®2 00 
67® 70 
72® 78 
55® 60
70® 75 
40@ 45
50® 55 
18@ 20

Oils
A lm onds, B itte r ,

tru e  ............... 15 00@16 00
A lm onds, B itte r ,

a r tif ic ia l ......... 7 75®8 00
A lm onds, Sw eet,

t ru e  .................  1 25® 1 60
A lm onds, Sw eet,

im ita tio n  ........... 65® 75
A m ber, c rude , . .  1 75@2 00 
A m ber, rec tified  2 50®2 75
A nise  ................... 2 00®2 25
B erg am o n t ___  8 00@8 20
C ajep u t ............... 1 35@1 60
C assia  .................  2 25 @2 50
C as to r ................. 1 50@1 60
C ed a r L e a f . . . .  1 25® 1 40
C itrone lla  ...............  90®1 20
Cloves ................. 1 85®2 00
C ocoanut ...............  20® 25
Cod L iv e r ........... 5 50@5 75
C otton  Seed . . . .  1 35@1 45
C ro ton  ............... 1 50@1 80
C upbebs . ............. 4 25@4 50
E igeron  ............... 1 75 @2 00
E u ca ly p tu s  ......... 1 00® 1 25
H em lock, p u re  ___  @1 00
J u n ip e r  B errie s  18 00@18 20 
J u n ip e r  W ood . .2  50®2 75
L ard , e x tra  ........... 95 @1 05
L ard , No. 1 ........... 85@ 95
L av en d e r Flow . 5 50@5 75 
L avender, G a r’n  1 25@1 40
L em on ................. 2 00® 2 25
L inseed , boiled bbl. @1 00 
L inseed , bid. le ss  1 05@1 10 
L inseed , raw , bbl. @ 99
Linseed, rw , le ss  1 04 @1 09

M u sta rd , tru e , oz. ®2 00 
M u sta rd , a r tif il  oz. @2 25
N eatsfo o t .............  85® 95
Olive, p u re  . . . .  2 5 0 0  3 50 
Olive, M alaga,

yellow  ...........  1 60® 1 75
Olive, M alaga,

g reen  ............... 1 60® 1 75
O range, S w eet . .4  0 0 0  4 20 
O riganum , p u re  . .  ®2 50
O riganum , com ’l ® 75 
P en n y ro y a l . . . .  2 25®2 50 
P ep p e rm in t . . . .  3 25@3 50 
Rose, p u re  . . .  18 00@20 00 
R osem ary  Flow s 1 50®1 75 
Sandalw ood, E.

1...........................  12 00@  12 20
S assa fra s , t ru e  1 25®1 45 
S a ssa fra s , a r t if l’l 60® 60
S p earm in t ......... 2 75®3 00
S perm  ...................  1 00@1 10
T a n sy  ................. 3 50@3 75
T a r, U S P  ............. 30® 40
T u rp en tin e , bbls. @ 58
T u rp en tin e , le ss  63@ 68 
W in te rg reen , tr . 5 50@5 75 
W in te rg reen , sw ee t

b irch  ............... 4 00@4 25
W in te rg reen , a r t  1 75@ 1 85
W orm seed  ......... 3 50® 4 00
W orm w ood . . . .  3 75@4 00

P o tassiu m
B ica rb o n a te  . . . .  1 90®2 00
B ich ro m a te  ........... 60® 65
B rom ide ........... 1 80@2 00
C arb o n ate  ......... 1 60®1 75

pow dered  ........... 60® 65
C hlo ra te , g ra n ’r 80® 85
C hlo ra te , x ta l  o r

pow d....................... 75@ 80
C yanide ................... 60@ 70
Iod ide ............... A 30®4 40
P e rm a n a g a n a te  2 75@3 00 
P ru ss ia te , yellow  @1 50 
P ru ss ia te , red  . . . .  @3 50 
S u lp h a te  ...................  ®1 10

Roots
A lk an et ................... 90® 1 00
Blood, pow dered  20® 25
C alam u s ............... 50@3 50
E lecam pane , pw d. 15® 20 
G entian , powd. 30@ 35 
G inger, A frican ,

pow dered  ........... 20® 25
G inger, J a m a ic a  ..30®  35 
G inger, Jam a ic a ,

pow dered  ........... 30® 35
G oldenseal pow. 7 50®7 70 
Ipecac , powd. . .3  25®3 50
L icorice  .............  32Vis® 35
Licorice, powd. . .  25® 35
O rris, pow dered  30® 35 
Poke, pow dered  20® 26
R hu b arb  ................. 75@1 00
R hubarb , powd. 75®1 25 
R osinw eed, powd. 25® 30
S a rsap a rilla , H ond.

ground  ............... 55® 60
S a rsa p a r illa  M exican,

g round  ............... 25® 30
Squills ................... 35® 40
Squills, pow dered 40® fiO 
T um eric , powd. . .  13® 20
V alerian , powd. . .  70@ 75

Seeds
A nise ...................  20® 25
A nise, pow dered  ® 25
B ird, I s  .................  ® 10
C an a ry  ...................  8® 12
C araw ay  ................. 60® 65
C ard am o n  ........... 1 80@2 00
C elery  (Pow d. 40) 30® 35 
C orian d er . . . . . . . .  14@ 20
D ill ...........................  25® 30
F en n e ll ................... @ 75
F la x  ...........................  7® 10
F lax , g round  ___  7® 10
F oen u g reek , pow . 10® 16
H em p .....................  8® 12
L obelia  ................... 40® 50
M u sta rd , yellow  19® 25 
M u sta rd , b lack  ..19®  25
M ustard , powd. 22® SO
P oppy  .......................  @ 50
Q uince ............... 1 00@1 25
R ape  .....................  10® 15
S abad illa  ............... 40® 50
Sabadiila , powd. . .  @ 4 0
Sunflow er ............. 7® 10
W orm  A m erican  ® 25
W o rm  L ev a n t . .  1 50@1 75

T in c tu res
A conite  .................
A loes .....................
A rn ica  ...................
A sa fo e tid a  ..........
B elladonna  ...........
B enzoin  .................
B enzoin Com po’d
B uchu  ...................
C an th a rad ie s  . . .
C apsicum  .............
C ardam on  .............
C ardam on, Comp.
C atech u  ...............
C inchona ...............
C olchicum  ...........
C ubebs ...................
D ig ita lis  ...............
G en tian  .................
G inger ...................
G uaiac  
G uaiac,
Iodine 
Iodine,

@

A m m on.

Colorless

75 
65 
75 

@1 35 
@1 65 
@1 00 
@1 00 
@1 50 
@1 80 
@ 90
@1 50 
@2 00 
@ 60 
@1 05 
@ 75 @1 20 
@ 80 
@ 75 
@ 95 
@1 05 
@ 80 @2 00 
®2 00

Ipecac  ...................
Iron , clo...................
K ino .......................
M y rrh  .....................
N ux  V om ica . . . .
O pium  ...................
Opium , C am ph. 
Opium , D eodorz 'd  
R h u b arb  ...............

@ 75 
@ 60 
@ 80 
@1 05 
@ 70 
@3 50 
®  90
@2 75 
@ 70

@10)4 
@10)4 @10  ̂
@ 1)4 
@ 5

5

P a in ts
Lead, red  d ry  . .  io 
Lead, w h ite  d ry  10 
I^ead, w h ite  oil 10 
O chre, yellow  bbl. 1 
O chre, yellow  less 2
P u tty  .....................  2)4®
Red V enet’n bbl. 1>4 @ 4
Red V en e t’n  less l% @  5
V erm illion, A m er. 25® 30
W hU ing, bbl...............  @ i 45
W hiting  ...................  2@ 5
L. H. P . P repd . 1 60@1 70

Insectic ides
A rsen ic  . . . .  ............. 9® jg
B lue V itriol, bbl. . i 6 
Blue V itrio l, less  17® 25
B ordeanx  M ix D ry  14® 20
H ellebore, W h ite

pow dered  ...........  36® 40
Insect Pow der . .  30® 60
L ead, A rsen a te  . .  io@ 30 
L im e an d  S u lphu r 

Solution, gal. . .  15® 25 
P a r is  G reen  ----- 37)4® 43

M iscellaneous
A cetan a lid  ............. 85® 95
A lum  .........................  9® 12
Alum, pow dered  and

g ro u n d  ...............  n @  j 5
B ism uth , S u b n i

t r a te  ...............  3 80@4 00
B orax  x ta l  o r

pow dered  ........... io®  15
C a n th a rad e s  po 2 00@12 00
C alom el ............... 1 g i@2 00
C apsicum  ............... 30® 35
C arm ine  ............... 6 50@7 00
C assia  B uds . . . . .  @ 40
Cloves .....................  30® 35
C halk  P re p a re d  . .  6® 8)4 
CnaiK r'l'tso ipnateu  <@ lu
C hloroform  ........... 70® 78
C hloral H y d ra te  1 92@2 12 
Cocaine . . . . . . . .  5 4u@6 t>u
Cocoa B u tle r  . . . .  60® 70
C orks, lis t, less 70%
C opperas, bb ls...........  @ 2
C opperas, le ss  . .  2)4® 7
C opperas, powd. . .  4® 19 
C orrosive S’ublm . 1 7o@l 80 
C ream  T a r t a r  . . . .  50® 55
C uttlebone  ............. 45® 50
D ex trin e  ............... 7® 10
D o v er's  P o w d er . .  @3 00
E m ery , a ll Nos. 6® 1«
E m ery, pow dered 5® g 
E psom  S alts , bbls. @ 2)4 
E psom  S a lts , le ss  3® 7
E rg o t .................  1 26@1 50
E rg o t, pow dered  2 76@3 00 
F lake  W h ite  . . . .  15® 20 
F o rm ald eh y d e  lb. 15® 20
G elatine  .............  1 io@ l 15
G lassw are, fu ll cs. 75-10% 

G lassw are, le ss  70% 
G lauber S a lts  bbl. ®  1% 
G lauber S a lts  leas 2® 0
Glue, b row n ......... 13® 18
Glue, b row n grd . 12® 17
Glue, w h ite  ...........  15® 25
Glue, w h ite  g rd . 16® 20
G lycerine ...............  58® 71
H ops .......................  45® 10
H ops .........................  46® 60
iodine ................. 5 68@5 91
Iodoform  ...........  6 78® 6 94
Lead A c e ta te  . . . .  20® 25
L ycopdium  .............  @2 25
M ace .....................  85® 90
M ace, pow dered  95@1 00
M entho l ............. 4 50® 4 75
M orphine ........... 7 30@7 55
N ux V om ica . . . .  20® 25
N u x  V om ica, pow. @ 20 
P epper, black pow. @ 35
Pepper, w h ite  ......... @ 40
P itch , B u rg u n d y  . .  @ 15
Q u ass ia  ...................  12® 15
Q uinine ...................  65® 75
Rochelle S a lts  . . .  43® 50
S acch arin e  oz.............@1 80
S a lt P e te r  .............  38® 45
Seid litz  M ix tu re  . .  36® 40
Soap, g reen  ........... 20® 25
Soap, m o tt c a s tile  12® 16 
Soap, w h ite  c as tile

case  .......................  @8 00
Soap, w h ite  c as tile  

less, p e r  b a r  . .  @ 8 6
Soda A sh  ...........  4)4®  10
Soda B ic a rb o n a te  2)4® 6
Soda, S a l .............  1)4® 5
S p ir its  C am phor © 76 
S u lp h u r ro ll . . . .  2% ®  6
S u lp h u r Subl. . .  8®  7
T a m a rin d s  .............  16® 20
T a r t a r  E m e tic  . . . .  @ 80
T u rp en tin e  V en. 50@3 50 
V an illa  E x. p u re  1 00® 1 50
W itch  H aze l ......... 65@1 00
Z inc S u lp h a te  . . .  10® 15
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These quotations are carefully corrected weekly, within six hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled 
at market prices at date of purchase.

ADVANCED DECLINED
Broom s 
M ushroom s 
Evap. A pricots

Some F lo u r 
Feed

Index to Markets
B y  Columns

Col
A

A m m onia .......................  1
Axle G rease  ...................  1

B
B aked B ean s  ................. 1
B ath  B rick  .....................  1
B luing  ...............................  1
B re ak fa s t Food ........... 1
Broom s .............................  1
B ru sh es  ...........................  1
B u tte r  Color .................  1

C
C andles ...........................  1
C anned Goods ............. 1-2
C atsu p  .............................. 2
C heese .............................  2
C hew ing G um  ...............  3
C hocolate .........................  3
C lothes L ines  ...............  3
Cocoa ............  3
C ocoanut .........................  3
Coffee ...............................  3
C onfections .....................  4
C rack e rs  .......................  5. 6
C ream  T a r t a r  ...............  6

D
D ried F ru i ts  .................  6

E
E v a p o ra ted  M ilk ......... 6

F
F a rin aceo u s  Goods . . . .  6
F ish in g  T ack le  ........... 6
F lav o rin g  E x tra c ts  . .  7
F lo u r an d  F eed  ............... 7
F ru i t  J a r s  .........................  7

G
G ela tin e  .......................... 7
G ra in  B ags ...................  7

H
H e rb s  .............................. 7
H ides an d  P e lts  ..............  8
H o rse  R ad ish  ................... 8

J
Je lly  .................................  8
Je lly  G lasses .................  8

M
M acaron i ...........................  6
M apleine .........................  8
M eats. C anned  ............. 9
M ince M eat .....................  8
M olasses ...........................  8
M u sta rd  ...............................  8

N
N u ts  ...................................... 4

O
O lives .................................... 8

P
P e a n u t B u tte r  ................ 8
P e tro leu m  P ro d u c ts  . .  8
P ick les  .................................  8
P ip es  .....................................  8
P lay in g  C ards ................... 8
P o ta sh  .................................  8
P rov isions  ...........................  8

R
R ice .......................................  9
Rolled O a ts  .....................  9

8
Salad  D ress in g  .............  9
S a le ra tu s  .............................  9
Sal Soda .............................  9
S a lt .......................................  9
S a lt F ish  ...........................  9
Seeds ...............................  10
Shoe B lack ing  ................ 10
Snuff ....................................  10
Soda ..................................... 10
Spices ..................................  10
S ta rc h  ................................. 10
S y ru p s  ................................ 10

T
T ab le  S auces  .................... 10
T e a  ........................................  10
T obacco  ............. 11, 12, 13
T w in e  ................................. 13

V
V in eg ar ..............................  13

W
W ick lng  ..............................  18
W oodenw are  . . . .  _____ 13
W ra p p in g  P a p e r ......... 14

V
Y east C ake ........................ 14

1
AMM ONIA

12 os. ovals, 2 doz. box 1 fio

A X LE G R EA SE 
F ra z e r’s

lib . wood boxes, 4 doz. 3 00 
l ib .  t in  boxes, 3 doz. 2 35 
3% tb. tin  boxes, 2 dz. 4 25 
101b. pails, p e r  doz. ..6  00 
151b pails , p e r doz. . .7  20 
261b. pails, p e r  doz. ..12  00

BA KED  B EA N S
No. 1, p e r  doz....................  95
No. 2, p e r doz.................1 45
No. 3, p e r doz...............  2 35

BATH BRICK 
English  ...........................  95

BLUING
Jen n in g s ’

C ondensed P e a rl B lu ing  
Sm all, 3 doz. box . . . .  1 95
L arge, 2 doz. b o x ___ 2 40

F o lge r’s
S um m er Sky, 3 dz. cs. 1 80
S um m er S’ky, 10 dz. bbl 6 00 

B R E A K FA ST  FOODS 
B ea r Food, P e tt i jo h n s  2 65 
C racked  W h ea t 24-2 2 90 
C ream  of W h ea t . . . .  5 40 
C ream  of Rye. 24-2 . .  
Q u ak er Puffed  R ice . .4  30 
Q u ak er Puffed  W h ea t 4 30 
Q u ak er B rk fs t B iscu it 1 90 
Q u ak er C orn F lak es  ..1  90
W ash in g to n  C risps . .  2 30
W h ea te n a  ..................... 4 go
E v a p o r’ed S u g a r Corn
G rape  N u ts  ............... 2 70
S u g a r Corn F la k e s  . .  2 50
H olland R usk  ............. 3 80
K rink le  C orn F lak es  2 00 
M ap l-F lake , W hole

W heat .........................  3 fio
M inn. W h e a t M eal . .  4 50 
R alston  W h ea t Food

L arg e  18s .................  2 25
R alston  W h t Food 18s 1 45 
R o ss’s  W hole W h ea t

B iscu it .........................  2 70
Saxon W h ea t Food . .  3 25 
Shred  W h ea t B iscu it 3 60
T riscu lt. 18 ................. 1 80
J ’illsb u ry ’s B est C er 'l 1 50 
P ost T o astie s , T -2 . .  2 60 
P o st T o as tie s , T -3 . .  2 70 
P o s t T a v e rn  P o rrid g e  2 80

BROOMS
F a n c y  P a rlo r , 2 51b. 5 50
P a rlo r , 5 S trin g , 25 lb. 5 25 
S ta n d a rd  P a rlo r , 23 lb. 4 50
Com m on. 23 lb .................4 25
Special. 23 lb ....................  4 00
W arehouse , 23 lb...........5 50
Com m on. W hisk  . . . . '  1 10 
fa n c y ,  W h isk  ............... 1 40

B R U S H E S
Scrub

Solid B ack , 8 in ......... 75
Solid B ack, 11 in  ___  95
P o in ted  Binds ...........  85

Stove
No. 3 .................................. 90
No. 2 ................................ 1 25
No. 1 .................................  1 75

Shoe
No. 3 .................................  1 00
No. 7 .................................  1 30
No. 4 .................................  1 70
No. 3 .................................  1 90

B U T T E R  COLOR  
D andelion , 25c s ize  . .  2 00

C A N D L E S
P araffine , 6s .................  7
P araffine , 12s ........... 7%
W icklng  .......................  20

C A N N E D  GOODS 
Apples

8 lb. S ta n d a rd s  . . @ 90
No. 10 ................... @3 00

B lackberries
2 tb ......................... 1 50@1 90
S ta n d a rd  No. 10 @6 00

B eans
B aked  ................... 1 00@1 30
Red K idney  ......... . 95@1 00
S tr in g  ................. 1 10@1 75
W ax  ..................... 1 00@1 75

B lueberries
S ta n d a rd  ............. ......... 1 40
No. 10 ................... ......... 6 60

2
C lam s

L ittle  N eck, 1 lb ...........1 25
Clam  Bouillon

B u rn h a m ’s  % p t ...........2 25
B u rn h a m ’s p ts .................. 3 75
B u rn h a m ’s q ts .................. 7 50

Corn
F a ir  .............................
Good .....................  1 35@1 40
F an cy  .........................

F ren ch  P eas  
M onbadon (N a tu ra l)

p e r doz.......................
G ooseberries

No. 2, F a i r ............... . . .  1 35
No. 2, F an cy  ......... . . .  2 50

H om iny
S ta n d a rd  ................... 85

L obste r
% lb ............................. . . .  1 75
% lb ............................ . . .  2 90

P icn ic  F la t  ............. . .  3 10
M ackerel

M usta rd , 1 lb ........... . . .  1 80
M usta rd , 2 lb ........... . . .  2 80
Soused, 1% lb. . . . . . .  1 60
Soused, 2 lb ............... . . .  2 75
T om ato , 1 lb ............. . . .  1 60
T om ato , 2 lb ........... . . .  2 80

M ushroom s
B u tto n s , % s ........... . . .  @30
B u tto n s , I s  ............. . . .  @43
H o te ls , I s  ............... . . .  @38

O ysters
Cove, 1 lb .................. @ 90
Cove, 2 lb ................. . @1 60

P lu m s
P lum s ..................... 9001 35

P e a rs  In Syrup
No. 3 can, p e r dz. 2 00@3 00

P eas
M arro w fa t . . . .  1 10@1 15
E arly  J u n e  ........ 1 35@1 45

E a rly  J u n e  s lftd  1 45 @1 65
P each es

P ie  .......................  1 00@1 25
No. 10 size  c an  pie @3 25

P ineapp le
G ra ted  ................. 1 75@2 10
Sliced ................. 1 45@2 60

Pum pk in
Fa ir  ........................... 95
Good ........................... 1 00
F an cy  ....................... 1 10

No. 10 ....................... . . .  2 75
R asp b errie s

S ta n d a rd  ............... @
Salm on

W arren s , 1 lb. T a ll * * 2 40
W arren s , 1 lb. F la t . .  2 50
Red A lask a  . . . .  2 00@2 10
M ed. R ed A la sk a  1 40@1 60
P in k  A la sk a  . . . . @1 25

S ard in es
D om estic, ¿4s ................  4 25
D om estic, % M u sta rd  4 25 
D om estic, % M u sta rd  4 00
F ren ch , %s ...............  7@14
F ren ch , % s ...............  13@23

S au e r K ra u t
No. 3, c an s  ....................  1 45
No. 10, c an s  ................... 3 50

S hrim ps
D unbar, I s  doz................1 25
D unbar, l% s  doz. . . . .  2 40 

S ucco tash
F a i r  ................................
Good ...................................  1 40
F a n c y  . . ; .....................

S traw b e rr ie s
S ta n d a rd  ........................... 2 00
F a n c y  ................................. 2 75

T o m ato es
No. 2 ................................... 1 20
No. 3 ................................... 1 60
N o. 10 ...............................  6 00

T u n a
C ase

% s, 4 doz. in  case  . . .
%s, 4 doz. in  case  . . .
Is , 4 doz. In case  . . . .

C A TSU P
S n id e r’s  % p in ts  . . . .  1 40
S n ide r’s  p in ts  ...............  2 40

C H E E S E
A cm e .....................  @2S%
C arson  C ity  . . . .  @28%
B rick  .......................  @28
L eiden  ...................  @
L im b u rg e r ........... @28
P in eap p le  ........... 1 25@1 35
E dam  ................. @1 80
S ap  Sago .............  @4b
S w iss, D om estic  @

C H E W IN G  GUM 
A dam s B lack  J a c k  . . . .  62
A dam s S ap p o ta  ...........  65
B eem an ’s P ep s in  ......... 62
B eech n u t ...........................  60
C h ic le ts  .........................  133
C olgan V iolet C hips . .  65 
C olgan M int C hips . . . .  65
D en ty n e  .............................  62
D oublem int .......................  64
F lag  S pruce  ...................  62
H eshey  Gum  ...................  45
Ju icy  F ru it  .....................  64
R ed R obin  .......................  62
S te rlin g  G um  Pep. . .  62
S te rl in g  7 -P o in t .............  62
S p e a rm in t. W rig leys  . .  64
S p ea rm in t, 5 box ja r s  3 20
S p ea rm in t, 6 box ja r s  3 85
T ru n k  S pruce  ...................  62
Y u c a ta n  ............................ 62
Zeno ...................................... 64
S m ith  Bros. G um  ...........  62
W rig ley s  5 box lo ts  . .  61

CH OCO LA TE 
W a lte r  B ak e r & Co.

G e rm a n 's  S w eet .............  £4
P rem iu m  ...........................  35
C arac a s  .............................. 28

W a lte r  M. L ow ney Co.
P rem iu m , %s ...................  35
P rem ium . %s .................  35

C L O T H E S L IN E
I’e r doz

No. 40 T w isted  C otton  1 30 
No. 50 T w isted  C otton  1 70 
No. fiO T w isted  C otton  2 20 
No. 80 T w isted  C otton  2 40 
No. 50 B raided  C otton  1 75 
No. fiO B raided  C otton  2 00 
No. 80 B raided  C otton  2 50
No. 50 S ash  Cord . . . .  2 50 
No. 60 S ash  Cord . . . .  3 00
No. 60 J u te  ...................  90
No. 72 J u te  ................... 1 10
No. 60 Sisal ................. 1 00

G alvanized  W ire 
No. 20, each  100ft. long 1 90 
N o. 19, each  100ft. long 2 10 
No. 20. each  100ft. long 1 00 
No. 19. each  100ft. long 2 10

COCOA
B ak e r’s ...............................  39
C leveland ...........................  41
Colonial, %s ................... 35
Colonial, % s ....................  33
E p p s  ...................................  42
H e rsh e y ’s, % s .................  32
H ersh e y 's , %s .................  30
H u y le r ...............................  36
Low ney, %s .................... 38
Low ney, % s ..................  37
Low ney, % s ..................  37
Low ney. 5 lb. c an s  . . . .  37
V an H ou ten , % s ...........  12
V an H o u ten , % s ........... 18
V an  H o u ten , % s ...........  36
V an H ou ten , I s  ...............  65
W a n -E ta  ...........................  36
W ebb .................................... 33
W ilber, %s .......................  33
W ilber, % s .......................  32

COCOANUT 
D u n h am ’s  p e r lb.

%s, 5 lb. case  ...............  30
%s, 5 lb. c a s e .................. 29
%s, 15 lb. c ase  ...............  29
%s, 15 lb. case  ...............  28
Is . 15 lb. c ase  .................  27
%s & %s, 15 lb. case  . .  28
Scalloped G em s ...............  10
% s & % s p a ils  ...............  16
B ulk, p a ils  .......................  16
B ulk, b a rre ls  ...................  15
B ak e r’s B razil S hredded  
70 5c pkgs., p e r case  2 60 
36 10c pkgs., p e r  case  2 60 
16 10c an d  33 5c pkgs.,

p e r case  .....................  2 60
B ak e rs  C anned, doz. . .  90

C O F F E E S  RO ASTED  
Rio

C om m on .........................  19
F a i r  .................................. 19%
C hoice ...............................  20
F a n c y  ................................. 21
P e a b e r ry  .........................  23

S an tos
C om m on ...........................  20
F a i r  .................................  20%
C hoice ...............................  21
F a n c y  ...............................  23
P e a b e r ry  .........................  23

M aracaibo
F a i r  ...................................  24
C hoice .............................. 26

M exican
Choice ...............................  25
F an cy  ..............................  26

G u a tem ala
F a i r  .................................... 26
F a n c y  ..............................  28

J a v a
P r iv a te  G row th  . . . .  26030
M andling  .....................  31@35
A ukola  .........................  30@32

M ocha
S h o rt B ean  ................. 25027
L ong  B ean  .................  24@25
H . L. O. G. ................  26@28

B ogota
F a i r  .................................... 24
F a n c y  ...............................  26
E x c h a n g e  M ark e t. S tead y  
Spo t M ark e t, S tro n g

Package
N ew  Y ork  B as is  

A rbuck le  .......................  19 00

M cL augh lin 's  XXXX 
M cL augh lin ’s X X X X  

p ack ag e  coffee is  sold to  
re ta ile r s  only. M ail a ll o r
d e rs  d ire c t to  W . F . M c
L au g h lin  & Co., Chicago. 

E x tra c ts
H olland . % gro. bxs. 95
Felix . % g ro ss  ........... 1 15
H u m m el’s foil, % gro. 85 
H um m el’s  tin , % gro. 1 43

C O N FEC TIO N E RY  
S tick  C andy l ’ails

H orehound  ...................  12
S ta n d a rd  .......................  12
S ta n d a rd , sm all ........  13
T w ist, sm all ............... 13

C ases
Ju m b o  .............................  12%
Jum bo , sm all ............. 13
B ig S tick  .......................  12%
B oston  S u g a r S tick  . .  16

Mixed C andy

B roken ...............
C u t Loaf ...........
F ren ch  C ream
F an cy  .................
G rocers  .............
K in d e rg a rte n  .
L ead er ...............
M onarch  ...........
N ovelty  .............
P a ris  C ream s . 
P rem io  C ream s
Royal .................
Special ..............
Valley C ream s 
X I. O ...............

r a i l s  12 
12 
13 I 1
13 12 
11%  
12
14 
16 
1010%
15 
8

S pecialties
P a ils

A uto  K isses (b a sk e ts ) 14 
B onnie B u tte r  B ite s  . .  18 
B u tte r  C ream  Corn . .  15 
C aram el Bon Bons . .  15
C aram el Dice ................. 13
C aram el C ro q u e tte s  . .  14
C ocoanut W affles ____ 14
Coffy Toffy ..................... 15
N a tio n a l M in ts  7 lb t in  20
E m p ire  F u d g e  ..............  15
Fudge, W aln u t ............. 16
Fudge, F ilb e r t ............. 15
Fudge. Cboco. P e an u t 14 
Fudge, H oney  M oon . .  15 
Fudge. W hite  C en te r 15
Fudge, C h erry  .............  15
Fudge. C ocoanut . . . .  15 
H oneysuck le  C andy  . .  18
Iced M aroons ............... 15
Iced G em s ......................   15
Iced O range  Je llie s  . .  13 
I ta lia n  Bon B ons . . . .  13
Je lly  Mello .....................  13
AA I.icorice  D rops

5 lb. box ...............  1 25
Lozenges, P ep  ............. 14
Lozenges. P in k  ............. 14
M anchus .........................  14
M olasses K isses, 10

lb. box ..........................   14
N u t B u tte r  P u ffs  . . . .  14 
S ta r  P a tt ie s  A sst . .  14 
M olasses Coco B alls 

30 lb ................................  18
C hocolates P a ils

A sso rted  Choc.................  16
A m azon C aram els  . .  16
C ham pion  .......................  15
Choc. C hips, E u re k a  20
C lim ax .............................  15
E clipse , A sso rted  . . . .  15 
Idea l C hoco lates . . . .  15 
K londike C hoco lates 21
N abobs .............................  21
N ibble S tick s  ................  25
N u t W afers  ................... 21
Ocorn Choc C aram els  18
P e a n u t C lu ste rs  ..........  24
Q u in te tte  ........................ 15
R egina .............................  14
S ta r  C hoco lates ..........  15
S uperio r Choc, ( lig h t)  18 

Pop C orn  Goods 
W ith o u t prizes.

C rack e r J a c k  w ith
coupon .......................  3 25

Oh M y 100s ...................  3 50
C rack er Jac k , w ith  P rize
H u rra h , 100s ............... 3 50
H u rra h , 60s ................. 1 75
H u rra h , 24s ...............  85
B alloon Corn, 50s . . . . 1  75 

Cough D rops
Boxes

P u tn a m  M enthol . . . .  1 20
S m ith  B ro s .....................  1 25

N U TS—W hole
lbs.

A lm onds, T a rra g o n a  20 
A lm onds, C alifo rn ia  

so ft shell D rak e  ..@ 20
B raz ils  ................... 14@18
F ilb e r ts  .......................  @18
Cal. No. 1 S. S. . . .  @20 
W aln u ts , N ap les  16%@18% 
W aln u ts , G renoble 
T ab le  n u ts , fan cy  13014 
P ecan s , L a rg e  . . . .  @15 
P ecan s , E x. L a rg e  @17 

Shelled
No. 1 S p an ish  Shelled

P e a n u ts  ............  9 @ 9%
E x. Lg. Va. Shelled

P e a n u ts  ...........11% @12
P ecan  H a lv es  ......... @75
W aln u t H a lv es  . . . .  @46
F ilb e r t  M ea ts  ......... @88
A lm onds .....................  @45
Jo rd o n  A lm onds . . .

5
P e a n u ts  

F an cy  H  P  S uns
R aw  ................. 6 @ 6 %
R oasted  ........... 7 @ 7%

H. P. Jum bo.
R aw  ................. 8%@ 9
R oasted  ........... 9%@10

CRA CK ERS
N ationa l B iscu it C om pany 

B ran d s

In -e r-S ea l T rad e  M ark 
P ackage  Goods

P e r  doz.
B aro n et B iscu it ...........  l  00
F lak e  W afers  .............  1 00
Cam eo B iscu it ...........  1 50
C heese Sandw ich  . . . .  1 00 
C hocolate W afe rs  . . .  1 00
F ig  N ew ton  .............  1 00
Five O’c lo ck  T e a  B e t 1 00
G inger S naps  N B C  . .  1 00
G raham  C rack e rs  . . . .  1 00
Lem on S naps  ...........  80
Al. M. D a in tie s  ...........  X 00
o y s ie r e t te s  . . . .  ......... 50
P re tzeen o s  ...................  50
R oyal T o as t ..............  1 00
Social T ea  B iscu it . .  1 00
S a ltin e  B iscu it ......... 1 00
S a ra to g a  F la k e s  . . . .  1 60 
Soda C rackers, N B C  .1 00 
Soda C rack e rs  P rem . 1 00
T okens ......................... ■ l  no
U needa B iscu it ........... 60
L'needa J in je r  W ay fer 1 00
V anilla  W afe rs  ...........  1 00
W ate r T h in  B iscu it . .1  00 
Zu Zu G inger S n ap s  50
Z w ieback .....................  l  00

O ther P ack ag e  Goode 
B arn u m ’s  A n im als . .  50
Soda C rack ers  N B C  2 50

Bulk Goods
C ans a n d  boxes

A nim als .........................  jjj
A llaiitics . A sstd  .........  ifi
A vena F ru it  C akes . .  15
B everly ...........................  14
B onnie Doon Cookies 12 
Bo P eeps, S. o r  M. . .  11
B ouquet W afers  ......... 22
C anto  C akes ...............  18
Cam eo B iscu it ...........  25
C ecelia B iscu it ........... 18
C heese Tid B its  ........... 20
C hocolate  B ar (can s) 20
C hocolate D rops ......... %
Circle Cookies .............  10
C ocoanut T affy  B a r  . .  16
C ocoanut D rops ........... 16
C ocoanut M acaroons 25 
Choc. H oney F in g e rs  20 
Coffee C akes Iced  . . .  15
Copia C akes .................  14
C racknels  .....................  26
C ru m p e ts  .......................  15
C ream  F in g e rs  ...........  lg
C ry s ta l Ju m b le s  . . . .  14 
D inner P a il  M ixed . .  16 
E x tra  W ine B iscu it . .  14 
F an d an g o  F in g e rs  . .  16 
F ig  C akes A sstd . . . . .  16
Fig N ew tons ...............  16
F ires ide  P e a n u t Ju m b  13 
F lu ted  C ocoanut B a r  15
F ro sted  C ream s ......... 12
F rosted  R a is in  Sqs. . .  14
F ru ited  O vals .............  12
F ru ited  O vals, Iced  . .  13
G inger D rops ...............  16
G inger G em s P la in  . .  12 
G inger G em s Iced  . .  13 
G rah am  C rack e rs  . . . .  12 
G inger S naps  F a m ily  13 
G inger S naps  R ound 11 
Golden Rod S andw ich  18 
H ippodrom e B ar . . . .  16
H obnob C akes ..............16
H oney  F in g e rs  A ss t’ 16 
H ousehold  Cooks. Iced  14 
H u m p ty  D um pty , S

o r  M ..............................  11
Im p e ria ls  .....................  12
Ju b ile e  M ix e d ........... .. 16
K a ise r  Ju m b le s  Iced  15 
L ady  F in g e rs  Sponge 35 
L eap Y ear Ju m b le s  . .  26 
L em on B iscu it S q u are  12
L em on C akes .............  12
Lem on W a fe rs  .......... 20
Lem on T h in  ................ 20
L o rn a  D oone ...............  20
M ace C akes .................  12
M acaroon Ju m b le s  . .  25
M ary A nn ..........................12
M arshm allow  P e c an s  22
M elody C akes ...............  20
Mol. F r t .  Cookie, Iced 14 
NBC H oney  C akes . .  15 
O atm eal C rack e rs  . . . .  12
O range  G eras ...............  12
P enny  A sso rted  ........... 16
P icn ic  M ixed ...............  16
P in eap p le  C akes . . . .  18
P la n e t C akes ...............  14
P risc illa  C ake ...........  10
R aisin  Cookies ...........  14
R aisin  G em s ...............  16
R oyal L unch  ...............  11
R everes A ss td ...............  20
R ltten h o u se  B iscu it . .  18 
See Saw , 8 . o r  M . . .  11
S n ap aro o n s ..............    i f
Spiced Ju m b les, Iced  15 
Spiced M arshm allow  18
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S u g ar F in g e rs  ...........  13
S u g a r C rim p  ...............  12
V an illa  W a fe rs  ........... 25

B u tte r
B oxes

N B C ,  S q u a re  ...........  9
N B C .  R ound  ...............  9

Soda
N B C  S oda ' C rack e rs  9
P rem iu m  S o d a s ........... 10
S a ra to g a  F la k e s  ......... 15

O y ste r
D andy , O y ste rs  .............  9
N B C  O y ste rs  S q u are  9 
Shell .................................. 914

S p ec ia ltie s
A dora  .............................. l  00
N abisco  (10 c en t tin s )  1 00 
N abisco  (No. 204 T in ) 2 00 
F es tin o  (No. 202 T in ) 1 75 
F e s tln o  (25c tin s )  . . .  2 50
L o rn a  Doone ...............  1 00
A nola ...............................  l  00
M inerva  F r u i t  C ake 3 25 

A bove q u o ta tio n s  of N a 
tio n a l B iscu it Co., su b jec t 
to  ch an g e  w ith o u t no tice  

CRRAM  T A R TA R
B arre ls  o r  D ru m s ........... 50
S quare  C ans .................  54
Boxes .................................  51
F ancy  C add ies ...............  59

D R IE D  FR U IT S  
A pples

E v a p o r’ed C hoice b lk  @8% 
B v ap o r’ed F a n c y  b lk  @9(4 

A prico ts
C alifo rn ia  ...................  15@17

C itron
C orsican  .........................  18

C u rra n ts
Im p o rted , 1 lb. pkg. . .19
Im p o rted , b u lk  ............. 18%

P each es
M uirs—Choice, 251b. . .  8

8 9 1 0 11
FLAVORING EX TRA C TS 

Jen n in g s  D C B rand  
P u re  V anilla

No. 1, % oz....................... 90
No. 2, 1(4 o s ...................1 25
No. 4, 2% oz...................2 25
No. 3, 2(4 oz. T a p e r 2 00
2 oz. F la t  ......................2 00

T erpeneless 
P u re  Lem on

No. 1, % oz. P an e l . .  76 
No. 2, 1(4 oz. P an e l 1 13 
No. 4, 2(4 oz. P an e l 2 00 
No. 3. 2(4 oz. T a p e r  1 75 
2 oz. F la t  ....................... 1 75

FLO UR AND F E E D  
G rand  R ap ids G rain  & 

M illing Co.
W in te r W hea t

P u r ity  P a te n t  ..............  8 35
F a n c y  S p ring  ............  10 20
W izard  G raham  ..........  8 25
W izard , G ran. M eal 6 00 
W izard  B uckw ’t  cw t. 6 00
R ye ...................................  8 55
Valley C ity M illing Co

Lily W n ite  ..................... 8 90
L ig h t L oaf ..................... 8 50
G rah am  ........................... 3 60
G ran en a  H ea lth  ..........  3 70
G ran . M eal ..................  3 10
B olted  M eal ............... 3 00
W atso n -H ig g in s  M illing Co.
N ew  P erfec tio n  ........... 9 15
N ew  P e rfec tio n  ........... 8 80
Tip Top F lo u r ............. 8 30
Golden S heaf F lo u r . .  7 90 
M arsha lls  B est F lo u r 9 00 
W aterto w n  W isconsin

Rye .............................  7 60
W orden G rocer Co.

Q uaker, p a p e r ............... 9 60
Q uaker, c lo th  ............... 9 60

K an sas  H ard  w h e a t  
W orden  G rocer Co. 

A m erican  E ag le , (4 s 9 80 
A m erc ian  E ag le , (4s 9 70

Fancy , Peeled , 251b. . .  12 Spring  W h ea t
Peel Jud so n  G rocer Co.

L em on, A m erican  . . . .  15 C ereso ta , %s .......... . .  10 40
O range . A m erican  .,. . . 1 6 C ereso ta , (4s .. . .  10 30

R aisin s C ereso ta , %s .......... . .  10 20
C lu ste r. 20 ca r to n s W orden  G rocer Co.
Loose M usca tels, 4 Cr. 9 W ingold, %s clo th . .  10 60
L oose M usca tels, 3 C r. 8% W ingold, (4s c loth . .  10 50
L. M. Seeded, l ib  10(4@10% W ingold, %s cloth . .  10 40

C alifo rn ia  P ru n es Meal
90-100 25 lb. boxes .,.@  8 B olted  ....................... . . .  5 80
80- 90 25 lb. boxes .. .@ 8 % Golden G ran u la ted . .  6 00
70- 80 25 lb. boxes ,. .@ 9 % W hea t
60- 70 25 lb. boxes ...@ 10 R ed ............................. . . .  1 60
50- 60 25 lb. boxes ...@ 10% W h ite  ......................... . . .  1 55
40- 50 25 lb. boxes ,..@11 O ats

EV A PO R A TE D  M ILK M ichigan cario ts  . . 60
Red B and B rand L ess th a n  ca rio ts 62

B abv ............................. . .  3 45 Corn
Toll ...................................  4 65

F A R IN A C E O U S  G O O D S  
Beans

C alifo rn ia  L im as  ........... 8(4
Med. H an d  P ick ed  . .  7 50
B row n H olland  ...........

Fa rina
25 1 lb. p a ck ag es  ----- 1 95
B ulk, p e r  100 lb ...........6 75

O rig inal H olland B i '«k 
P acked  12 ro lls to  co n ta in e r 
3 c o n ta in e rs  (40) ro lls  3 80 

H om inv
P e a rl, 100 lb. s a c k ___ 3 10 .
M accaron i and Verm icelli 

D om estic, 1 lb. box . .  75
Im p o rted , 25 lb. box . . .

Pearl Barley
C h es te r  ...........................  5 00
P o r ta g e  .........................  7 00

Peas
G reen, W isconsin , bu. 5 50 
Spilt, lb ...............................  8

Sago
E a s t  In d ia  .....................  8(4
G erm an , sack s  ............. 9
G erm an , b roken  pkg.

Tap ioca
F la k e , 100 lb. sack s  . .  8(4 
P e a rl, 100 lb. sack s  . .  8(4
P e a rl, 36 p k g s ...............  2 60
M inu te , 10 oz., 3 doz. 3 60

, F I S H IN G  T A C K L E
(4 to  1 in ........................  6
1(4 to  2 in ........................  7
1(4 to  2 in ........................  9
1% to  2 in ..........................11
2 In ..................................  IS
3 In. 20

C otton  L ines
No. 1. 10 fe e t .............  5
No. 2, 15 fe e t .............  7
No. 3, 15 fe e t  .............  9
No. 4, 15 fe e t .................  10
No. 5, 15 f e e t ..................... 11
No. 6, 15 fe e t ............  12
No. 7, 15 fe e t ............  15
No. 8, 15 fe e t ............  18
No. 9. 15 fe e t  ............  20

L inen  L ines
Sm all .................................  20
M edium  ......................... .. • 26
L a rg e  ................................. 34

Poles
Bamboo, 14 ft .,  per doz. 55 
Bamboo, 16 ft ., per doz. 60 
Bamboo, 18 ft ., per ooz. 80

L ess th a n  c a r io ts  . . . .  1 02 
H ay

C ario ts  .........................  12 00
L ess th a n  ca rio ts  . .  14 00 

Feed
S tree t C ar F eed  . . . .  39 00 
No. 1 Corn & O at F d  39 00
C racked  C orn  ........... 39 00
C oarse  Corn M eal . . .  39 00 

FR U IT  JARS 
M ason, p ts ., p e r  gro . 4 90 
M ason, q ts ., p e r gro . 5 25 
M ason, (4 gal. p e r gro. 7 60 
M ason, can  tops, gro. 2 25 

G E L A T IN E
Cox's. 1 doz. la rg e  . .  1 45 
Cox’s. 1 doz. sm all . .  90
K nox’s Spark ling , doz. 1 75 
K nox’s S parkling , g r. 20 50 
K nox’s A cidu’d doz. . .  1 75 
M inute, 2 q ts ., doz. . .  1 25 
M inute, 2 q ts ., 3 doz. 3 75
N elson 's  ......................... 1 50
O xford ............................ 75
P lym outh  Rock, Phos. 1 25 
P lym ou th  Rock, P la in  90

GRAIN BAGS 
B road G auge, 12 oz. . .  21
C lim ax, 14 oz.......................23
S ta rk , A, 16 oz....................26

H E R B S
Sage ...................................  15
H ops .....................................  15
L au re l L eaves  ................. 15
S enna  L eaves  ................... 25

H ID E S AND P E L T S  
H ides

G reen, No. 1 ............... 20
G reen, No. 2 ............... 19
C ured, No. 1 ................ 24
C ured, No. 2 ................ 23
C alskin, g reen , No. 1 28
C alfsk in , g reen , No. 2 26(4
C alfsk in , cured , No. 1 32 
C alfsk in , cured , No. 2 30(4

P e lts
Old W ool ............... 60 @1 25
L am b s .....................  60@1 00
S hearlings  ............. 50® 1 no

Tallow
No. 1 ................... @ 6
No. 2 .......................  @ 5

Wool
U nw ashed , m ed. . .  @35
U nw ashed , fine . .  @30

HONEY
A. G. W oodm an’s B rand .

7 oz., p e r doz...................  90
20 oz., p e r doz............... 2 25

H O RSE RADISH 
P e r  doz.................................. 90

JE L L Y
51b. pails, p e r doz. . .  2 70 

151b. pails, p e r  p a il 75 
301b. pails, p e r p a il . .  1 25 

J e ll -0
3 doz.

A sso rted  C ase ........... 2 70
Lem on (S tra ig h t)  . . . .  2 70 
O range (S tra ig h t)  . . . .  2 70 
R asp b e rry  (S tra ig h t)  2 70 
S traw b e rry  (S tra ig h t)  2 70 
C herry  (S tra ig h t)  . . .  2 70 
C hocolate (S tra ig h t)  2 70 
P each  (S tra ig h t)  . . .  2 70 
J e ll -0  Ice C ream  Pow der.

3 doz.
A sso rted  C ase ........... 2 70
C hocolate (S tra ig h t)  2 70 
V anilla  (S tra ig h t)  . . .  2 70 
S traw b e rry  (S tra ig h t)  2 70 
L em on (S tra ig h t)  . . .  2 70 
U nflavored (S tra ig h t)  2 70 

J iffy -Je ll
S tra ig h t o r A ssorted

P e r  doz.................................1 15
P e r  case, p e r 4 doz. . .  4 60 
Seven F lav o rs : R asp b erry , 
S traw b erry , C herry , Lem on, 
O range, Lim e, P ineapp le .

JE L L Y  GLA SSES 
(4 pt. in  bbls., p e r  doz. 19 
(4 p t. in  bbls., p e r  doz. 19 
8 oz. capped  in  bbls..

p e r doz............................  20
M A PL E IN E

2 oz. b o ttle s , p e r doz. 3 00 
1 oz. bo ttle s , p e r doz. 1 75 
16 oz. b o ttle s , pe r dz. 18 00 
32 oz'. bo ttle s , p e r  dz. 30 00 

M INCE MEAT
P e r  case  .......................  2 85

M OLASSES 
New O rleans

F ancy  Open K e ttle  . . .  45
Choice ...............................  38
Good ................................    32
Stock .................................  27

H a lf b a rre ls  2c e x tra
Red H en, No. 2(4 ___ 2 15
Red H en, No. 5 ........  2 00
Red H en, No. 10 ........  1 95

M USTARD
(4 lb. 6 lb. box ...............  16

O LIVES
Bulk, 1 gal. kegs 1 10@1 20 
Bulk, 2 gal. kegs 1 05@1 lb  
Bulk, 5 gal. kegs 1 00@1 10
Stuffed, 5 oz.....................  90
Stuffed, 8 oz...................  1 25
Stuffed, 14 oz ...............  2 25
P it te d  (n o t s tu ffed)

14 oz............................... 2 25
M anzanilla . 8 oz............. 90
Lunch. 10 oz................... 1 35
Lunch. 16 oz................... 2 25
Queen. M am m oth, 19

oz.....................................  4 23
Queen, M am m oth, 28

oz.................................  5 75 ..
Olive Chow, 2 doz'. cs.

per doz.........................  2 25
PE TR O LE U M  PRO D U CTS 

Iro n  B arre ls
P e rfec tio n  .......................  7.5
R ed Crow n G asoline ..17. 
G as M achine G asoline  31.9 
V M & P  N a p h th a  . .  15.5
C apito l C y linder ......... 33.9
A tla n tic  R ed E n g in e  . .  17.9
S um m er B lack  .............  9.2
P o la r ine .........................  35.9

PIC K L E S
M edium

B arre ls , 1,200 c o u n t . .9  25
H alf bbls., 600 co u n t 5 25
5 gallon  kegs ............... 2 20

Sm all
B arre ls  .........................  10 50
H alf b a rre ls  ................. 6 25
5 gallon  kegs  ............. 2 50

G herk ins
B arre ls  ...........................  14 00
H alf b a rre ls  ............... 6 75
5 gallon  kegs  ............... 2 75

S w eet Sm all
B a rre ls  .........................  21 00
H a lf  b a rre ls  .................. 11 50
5 gallon  k e g s ...............  4 20

P IP E S
Clay, No. 216, p e r box 2 00 
Clay, T. D. fu ll co u n t 80
Cob ....................   90

PL A YIN G  CARDS 
No. 90, S te am b o a t . . . .  75 
No. 15, R iva l a sso rted  1 25 
No. 20, R over, e n am ’d 1 50
No. 572, S p e c ia l ...........1 75
No. 98 Golf, S a tin  fin. 2 00
No. 808, B ic y c le ...........2 00
No. 632 T o u rn ’t  w h is t 2 25 

POTASH
B ab b itt’s. 2 doz...........  1 76

PRO V ISIO NS 
B arreled  Pork  

C lear B ack  . .  28 00@30 00 
S h o rt C ut C lr 27 00@28 00
B ean  ................. 28 00@29 00
B risk e t, C lear 30 00@31 00
P ig  .............................
C lear F am ily  ............. 26 00

Dry S a lt M eats
S P  B ellies ___  14(4@15

L ard
P u re  in  tie rce s  18(4@19 
Com pound L ard  16 @17 
80 lb. tu b s  . . .  .ad v an ce  (4
60 lb. tu b s  ___ ad v an ce  (4
50 lb. tu b s  . . . .a d v a n c e  (4

20 lb. p a ils  . . .a d v a n c e  % 
10 lb. p a ils  . . .a d v a n c e  % 
5 lb. p a ils  . . .a d v a n c e  1 
3 lb. pa lls  . .  .ad v an ce  1 

Sm oked M eats 
H am s, 14-16 lb. 18(4@19 
H am s, 16-18 lb. 18 @18(4 
H am s, 18-20 !b. 17 @18 
H am , d ried  beef

se ts  ................... 29 @30
C alifo rn ia  H am s 14 @14(4 
P icn ic  Boiled

H am s ............. 19(4@20
Boiled H am s . .  29 @30 
M inced H am  . .  14(4 @15
B acon  ................. 20@ 25

S ausages
B ologna ............. 12 @12(4
L iv e r ...................  9(4 @10
F ra n k fo r t  ......... 13 @14
P o rk  ...................  H  @12
V eal .................................  11
T ongue  ...........................  11
H eadcheese  .................  10

Beef
B oneless ......... 20 00@20 50
R um p, new  . .  24 50@25 00 

P ig ’s  F ee t
(4 b b ls ...............................  1 25
% bbls., 40 lb s ................2 50
(4 bb ls ................................ 4 25
1 bbl....................... -...........  8 50

T rip e
K its , 15 lb s .......................  90
(4 bbls., 40 lbs............... 1 60
% bbls., 80 lb s ............... 3 00

C asings
Hogs, p e r lb .................... 35
Beef, rounds, se t . .  19@20 
Beef, m iddles, s e t  . .  45@55
Sheep ................. 1 15@1 35

U ncolored B u tte rln e
Solid D a iry  ........... 18(4@24
C o u n try  R olls ___  19 @25

C anned  M eats 
Corned B eef. 2 lb. . .  4 50 
C orned Beef, 1 lb. . .  2 75
R o as t Beef, 2 lb ........  4 BO
R oast B eef, 1 lb ...........2 75
P o tted  M eat, H am

F lav o r, (4 s ............... 50
P o tted  M eat. H am

F lav o r, (4s ...............  92(4
D eviled M eat. H am

F lav o r, (4 s  ...............  50
Deviled M eat, H am

F lavo r, (4s ...............  92(4
P o tted  T ongue, (4s . .  50
P o tted  T ongue, (4s . .  92(4 

RICE
F a n c y  .....................  7 @ 74
J a p a n  S t y l e ........... 5 @644
R roken ................... 3%@4

RO LLE D  OATS 
Rolled A venna. bbls. 7 25 
S tee l C ut, 100 lb. sks. 3 60
M onarch , bb ls...............  7 00
M onarch, 90 lb. sks. . .  3 40 
O uaker, 18 R eg u lar . .  1 50 
Q uaker, 20 F am ily  . .  4 75 

SALAD DRESSIN G
Colum bia, (4 p in t ___  2 25
Colum bia. 1 p in t ......... 4 00
D u rk ee ’s, la rge , 1 doz. 4 20 
D u rk ee ’s, sm all, 2 doz. 5 00 
S n id e r's , la rge , 1 doz. 2 40 
S p id e r’s, sm all, 2 doz. 1 45

SA L ER A TU S 
P ack ed  60 tbs. In box. 

A rm  and  H a m m e r . .  3 00 
W yando tte , 100 % s . .  3 00 

SAL SODA
G ran u la ted , bb ls...........1 40
G ran u la ted , 100 lbs. cs. 1 50 
G ran u la ted , 36 pkgs. . .1  40

SA LT
Com m on G rades

100 3 lb. sack s  ............  2 85
70 4 lb. sack s  ............  2 75
60 5 lb. sac k s  ............  2 75
28 10 lb. sac k s  .............  2 60
56 lb. sack s  ............... 40
28 lb. sack s  .................  21

W arsaw
56 lb. sack s  ................... 26
28 lb. d a iry  In d rill bags  20 

Solar Rock
56 lb. sac k s  .....................  J7

Com m on
G ranu la ted , F ine  ____  1 15
M edium, F in e  ................ 1 25

SA L T FISH  
Cod

L arg e , w hole ........... @ 9 (4
Sm all, w hole ........... @ 9
S tr ip s  o r b ricks  11(4@15 
Pollock  .......................  @ 6

H olland H erring
S tan d a rd s , bb ls ...............13 50
Y. M., bb ls ........................15 00
S tan d ard , kegs  ........... 85
Y. M. k e g s .....................  96

H erring
Med. F a t Split, 200 lbs 8 00 
T .aborador S p lit 200 lb 10 00 
N orw ay  4 K, 200 lbs. 16 50 
Special, 8 lb. pa lls  . .  , 0
Scaled, in boxes ............. 16
Boned, 10 lb. boxes . .  15 

T ro u t
No. 1, 100 lb s ....................7 60
No. 1, 40 lb s ...................  2 26
No. 1. 10 lb s ....................... »0
No. 1, 2 lbs. ...................  75

M ackerel
M e n , 100 lba...............  16 60
M ess, 40 lbs...................  7 00
M ess, 10 lb s ...................  1 85
M ess, 8 lb s .....................  1 56
No. 1, 100 lbs............... 15 50
No. 1, 40 lb s ....................  6 70
No. 1. 10 lbs....................  1 75

L ake  H errin g
100 lb s ...............................  4 00

40 lbs................................. 2 35
10 lbs.................................. 58
8 lb s .................................. 54

SE E D S
A nise .............................  18
C anary , S m y rn a  ........... 7
C araw ay  .........................  38
C ardom on, M alab a r 1 20 ,
C elery .............................  45
H em p, R u ss ian  ............. 7(4
M ixed B ird  ................... 9
M usta rd , w h ite  ...........  20
Poppy  .............................  36
R ape ...............................  10

SH O E BLACKING 
H an d y  Box, la rg e  3 dz. 3 50 
H an d y  Box. sm all . .  1 25 
B ixby’s  R oyal P o lish  85 
M iller’s  C row n Po lish  85 

S N U F F
Scotch. In b lad d ers  . . .  37 
M accaboy, in ja r s  . . . .  35 
F ren c h  R app le  in ja r s  . .  43 

SODA
B oxes ...............................  5 4
K egs, E n g lish  ............... 4(4

SP IC E S 
W hole Spices 

A llspice, J am a ic a  ..9@ 10 
Allspice, lg. G arden  @11 
Cloves, Z an z ib a r . .  @24 
C assia, C an ton  . .  14@15 
C assia, 5c pkg. doz. @35 
G inger A frican  . . .  @ 9(4 
G inger. Cochin . . . .  @14(4
M ace, P e n a n g  ........  @90
M ixed, No. 1 ........... @17
M ixed. No. 2 ........... @16
M ixed, 5c pkgs. dz. @45 
N u tm egs, 70-80 . . . .  @35 
N u tm eg s. 105-110 . .  @30
P epper. B lack ......... @20
P epper, W hite  . . . .  @28 
P ep p er, C ayenne . .  @22 
P a p rik a , H u n g a ria n  

P u re  G round in Bulk 
A llspice, J a m a ic a  . .  @12 
Cloves, Z azn ib a r . .  @28 
C assia , C an ton  . . . .  @26 
G inger. A frican  . . . .  @18
M ace. P e n a n g  ......... @1 00
N u tm eg s  ................... @30
P epper, B lack  ......... @24
P epper, W h ite  ......... @32
P epper. C ayenne  . .  @25 
P a p rik a , H u n g a rian  @45

STARCH
Corn

K ingsford . 40 lbs. . .  7%
M uzzy, 48 lib . pkgs. 6 

K ingsford
S ilver G loss, 40 lib . . 7%

Gloss
Argo, 24 5c p k g s .......... 90
S ilver Gloss, 16 31bs. . .  7 
S ilver Gloss, 12 61bs. . .  8%

M uzzy
48 lib . p ack ag es  . . . . . .  6
16 31b. p ack ag es  ___ . .  5%
12 61b. p ack ag es  . . . . . .  7(4
501b. boxes ................... . .  4(4

SY RU PS
Corn

B arre ls  ......................... . . .  35
H a lf  b a rre ls  ..................... 37
B lue K aro , No. 1(4.

2 doz.........................  1 80
B lue K aro , No. 2, 2 dz'. 2 It»

doz..............................  2 40
B lue K aro , No. 2(4, 2 
B lue K aro , No. 5, 1 dz. 2 40 
Blue K aro , No. 10. (4

doz..............................  2 30
Red K aro , No. 1(4, 4

doz..............................  4 10
Red K aro , No. 2, 2 dz. 2 40
R ed K aro , No. 2(4 2dz. 2 90
Red K aro , No. 5. 1 dz. 2 80
R ed K aro , No. 10 (4

doz............................... 2 70
Pure  Cane

F a ir  ...................................  16
Good .................................  20
Choice .............................. 25

Fo lge r’s Grape Punch  
Q u arts , doz. case  . . .  6 00 

T A B L E  S A U C E S
H alford , la rg e  ................. 3 75
H alfo rd , sm all ............  2 26

T E A
Uncolored Japan

M edium  .......................  20@25
Choice ........................... 28@33
F a n c y  .........................  36@45
B ask e t-fired  M ed’m 28@30 
B ask e t-fired  Choice 35@37 
B ask e t-flred  F a n c y  38@45
No. 1 N ibs ................. 30®32
Siftings, b u lk  ........... 9@10
S iftings, 1 lb. pkgs. 12@14 

Gunpow der
M oyune, M edium  . .  28@33 
M oyune, C hoice . .  35@40 
M oyune, F a n c y  . . . .  50 @60 
P in g  Suey, M edium  25@30 
P in g  Suey, Choice 35@40 
P in g  Suey, F a n c y  . .  45@50 

Y o u n g  H y so n
Choice .........................  28@30
F a n c y  .........................  45@56

Oolong
F o rm o sa , M edium  . .  25@28 
F orm osa , Choice . .  32@35 
F orm osa . F a n c y  . .  50@60 

E ng lish  B reak fas t 
Congou, M edium  . .  25@30 
Congou, Choice . . . .  30@35
Congou, F an cy  ___  40@60
Congou, E x . F a n c y  60@80 

Ceylon
P ekoe, M edium  ___  28@30
D r. Pekoe, Choice . .  30@35 
F low ery  O. P . F an cy  40@50

TOBACCO 
F ine  C ut

B lo t ...............................  j  46
Bugle, 16 oz................... 3 84
Bugle, 10c ...................  11 00
D an P a tc h , 8 and  16 oz. 33
D an P a tc h , 4 oz.......... 11 52
D an P a tc h , 2 oz...........5 76
F a s t  M all, 16 oz...........7 80
H ia w ath a , 16 oz..............  60
H ia w ath a , 5c ............... 5 40
M ay F low er,. 16 oz. . .  9 36
No L im it, 8 oz..................1 g#
No L im it, 16 oz ...........8 72
O jibw a, 8 an d  16 oz . 40
O jibw a, 10c ............... 11 10
O jibw a, 8 and  16 oz. . . 4 2  
P e to sk ey  Chief, 7 oz. 2 00 
P e to sk ey  Chief, 14 oz1. 4 00 
P each  and  H oney, 5e 5 76
Red Bell, 16 oz.................3 84
Red Bell, 8 foil ........... 1 92
S terling , L  & D. 5c . .  5 76 
Sw eet Cuba, c a n is te r  9 16
Sw eet Cuba, 5c ____  5 76
S w eet C uba, 10c . . . .  95
Sw eet Cuba, 1 lb. tin  4 50 
Sw eet Cuba, (4 lb. foil 2 25 
Sw eet B urley , 5c L& D  5 76 
Sw eet B urley , 8 oz. 2 45 
Sw eet B urley . 16 oz. 4 90 
S w eet M ist, (4 gro. . .  5 76 
Sw eet M ist, 8 oz. . .  11 10
T elegram , 5c ............. 5 76
T iger, 5c .....................  6 00
T iger, 25c can s  ........  2 40
U ncle D aniel, 1 lb. . .  60
U ncle D aniel, 1 oz. . .  5 23

Plug
Am. N avy, 16 oz. ___  32
Apple, 10 lb. b u t t  ........... 41
D rum m ond N a t. L eaf, 2

and  5 lb ...........................  60
D rum m ond N a t. L eaf,

p e r  doz.............................. 95
B attle  Ax .......................  32
B racer, 6 an d  12 lb. .’. 30 
B ig  F our, 6 an d  16 lb. 32
Boot Jack , 2 lb ................. yy
Boot Jack , p e r doz. . .  96
Bullion, 16 oz...................  46
C lim ax Golden T w ins  49
C lim ax, 14% oz.................  44
Clim ax, 7 oz.......................  47
Clim ax, 5c tin s  ............'¡5 00
D ay 's  W ork. 7 & 14 ib. 38 
C rem e de M enthe, lb. 65
D erby, 5 lb. boxes ___  28
5 B ros., 4 lb .......................  66
F o u r R oses, 10c ............... 90
G ilt Edges, 2 lb ...............  50
Gold Rope, 6 and  12 lb. 58 
Gold Rope, 4 an d  8 lb. 58 
G. O. P .. 12 an d  24 lb. 40 
G ran g e r T w ist, 6 lb. . .  46 
G. T. W „ 10 and  21 lb. 36 
H orse  Shoe, 6 and  12 lb. 43 
H oney D ip T w ist, 5

an d  10 lb .........................  45
Jo lly  T a r, 5 an d  8 lb. 40 
J . T., 5(4 an d  11 lb. . .  40
K en tu ck y  N avy, 12 lb. 32 
K ey sto n e  T w ist, 6 lb. 45
K ism et, 6 lb .......................  48
M aple Dip, 16 oz............. 32
M erry  W idow . 12 lb. . .  32 
N obby Spun Roll 6 & 3 58
P a rro t ,  i2  lb ...................... 32
P a tte r s o n ’s N a t. I .e a f 98 
P eachey , 6, 12 & 24 lb. 43 
P icn ic  T w ist, 5 lb. . . .  45 
P ip e r  H eidsieck , 4 & 7 ib 69 
P ip e r  H eidsieck , p e r  dz. 96 
Polo, 3 doz., p e r  doz. 48
Red C ross .......................  SO
Scrapple . 2 an d  4 doz. 48 
S h e rry  Cobbler, 8 oz. 33 
S p ea r H ead , 12 oz. . . .  44 
S p ea r H ead . 14% oz. . .  44
S p ear H ead , 7 oz........... 47
Sq. D eal, 7, 14 & 28 lb. 30 
S ta r, 6, 12 and  24 lb. . .  43 
S tan d a rd  N avy , 7(4, 15

and  30 lb .........................  34
T en  P en n y , 6 an d  12 lb. 35
Tow n T alk , 14 oz.............33
Y ankee G irl, 12 & 24 lb. 32

S crap
All Red, 5c ...................  5 76
Am. U nion S c rap  . . . .  5 40
B ag  P ipe, 5c ............... 5 88
C utlas, 2(4 oz...................  26
Globe Scrap , 2 oz ........... 30
H ap p y  T h o ugh t, 2 oz. 30 
H oney  Com b Scrgp, 5c 5 76 
H o n est S crap , 5c . . . .  1 55 
M ail Pouch, 4 doz. 5c 2 00
Old Songs, 5c .............  5 76
Old T im es, (4 g ro . . .  5 50 
P o la r  B ear, 5c, (4 g ro . 5 76 
Red B and , 5c, (4 gro. 6 00 
R ed M an Scrap , 5c . .  1 42
Scrapp le , 5c p k g s ...........  48
S ure  S’ho t, 5c, (4 gro. 5 76 
Y ankee  G irl S c rap  2oz. 6 00 
P a n  H an d le  S crp  (4gr 6 00 
P e a ch e y  S crap , 5e . . .  5 76
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SPECIAL PRICE CURRENT 15 16 17

12 13 14
Sm oking

All L eaf, 2)4 f t  7 oz. 30
BB, 3)4 oz..................... . 6 00
BB, 7 oz......................... .12 00
BB, 14 oz....................... .24 00
B adger, 3 oz................. . 6 04
B adger, 7 oz................. .11 52
B anner, 5c ................... 5 76
B anner, 20c ................ . 1 60
B anner, 40c ................ . 3 20
Belwood, M ix tu re , 10c Í4
Big Chief, 2)4 oz. . . . . 6 00
Big Chief, 16 oz. . . . 30
Bull D urham , 5c ___. 6 00
Bull D urham , 10c . . . .11 52
Bull D urham , 15c . . . . 1 45
Bull D urham , 8 oz. . . 3 65
Bull D urham , 16 oz. . . 6 80
Buck H orn , 5C ......... . 5 76
Ruck H orn, 10c . . . . .11 52
B ria r P ipe, 5c ........... . 5 76
B ria r Pipe, 10c ......... .11 52
Black Sw an, 5c ......... . 5 76
Black Sw an, 14 oz. . . 3 50
Rob W hite , 5c ........ . 6 00
C arn iva l, 5c ............... . 5 70
C arn ival, )4 oz........... . .  39
C arn ival. 16 oz........... . .  40
C igar C lip’g  Johnson 30
Cigar C lip’g  S eym our 30
Id en tity , 3 an d  16 oz. 30
Darltv C ig a r C u ttin g s  4 50
C o n tin en ta l Cubes, 10c 90
Corn C ake, 14 oz. . . . , . 2 55
Corn C ake, 7 oz. . . . . 1 45
C om  Cake, 5c ......... . 5 76
CYva m, 50c p a ils  . . . . 4 70
P uban  S ta r , 5c foil . . 5 76
ru b a t i  S ta r, 16 oz. p is  5 72
C hips, 10c ................... 10 30
Dills R est, 1% OZ. . . . .  79
Dills Rest, 3% oz. . .  77
Dills R est, 16 oz. . .  73
D ixie Kill, 5c ............ . .  48
D uke’s M ix ture , 5c . . , 5 76
D uke 's  M ix ture , 10c ...11 52
D uke 's  Cam eo, 5c . . . . . 5 76
b ru m , 5c ....................... 5 76
F. F. A., 4 oz............... 5 04
F. F. A.. 7 oz.............. .11 52
F ash ion , 5c ................... 6 00
F ash ion , 16 oz................ 5 28
Five R ros., 5c .......... , 5 76
Five B ros., 10c ......... 10 80
F ive cen t c u t P lu g  ... 29
F  O B 10c ....................11 52
F o u r R oses, 10c ........ .. 96
Full D ress, 1% oz. .... 72
Glad H and , 5c ............ .. 48
Gold RIoek, 10c .......... .12 MO
Gold S ta r. 50c p a ll . . •1 60
Gail ft Ax N avy. 5c 5 76
G row ler. 5c ................. . 42
G row ler, 10c .............. . 94
Grow ler. 20c ................. 1 .'5
G iant, 5c ....................... 5 76
G iant, 40e ..................... .1 72
H and M ade, 2% oz. . . 50
H azel N u t, 5c ........... 6 00
H oney Dew, 10c . . . . 12 00
H u n tin g . 5c ................. . 38
I X  L. 5c ....................... 6 10
I X I.. in pails  ........... 3 90
K iln Dried, 25c ........... 2 45
K ing  B ird, 7 oz.............. , 2 16
K ing B ird, 10c ........... 11 52
K ing  B ird, 6c ............. 5 76
I.a T u rk a , 5c ............... 5 76
L ittle  G ian t, 1 lb. . . . . 28
L uckv S trike , 10c . . . . 96
Le Redo, 3 oz............... 10 80
L e Redo, 8 ft 16 oz. . . 40
M vrtle  N avy, 10c . . . . 11 52
M yrtle  N avy, 5c ......... 5 76
M aryland Club, 5c . . . . 50
M ayflower, 5c ............... 6 00
M ayflower, 10c ........... 1 00
M ayflower, 20c ........... 1 92
N ig g er H a ir, 5c ........... 6 00
N igger H a ir, 10c . . . . 10 70
N igger H ead, 5c . . . . 5 40
N igger H ead, 10c . . . . 10 56
Noon H our, 5c ......... . 48
Old Colony, 1-12 gro. 11 52
Old Mill, 5c ................. 5 76
Old E ng lish  C rve 1)4 oz. 96
Old Crop, 5c ............... 6 00
Old Crop, 25c ............... 2 52
P. S., 8 oz. 30 lb. case  19
P. S-, 3 oz., p e r  gro. 5 70
P a t  H and , 1 oz............. . 63
P a tte rs o n  Seal, 1)4 oz. 48
P a tte rso n  Seal, 3 oz. . .  96
P a tte rs o n  Seal, 16 oz. 5 00
P eerless , 5c ................. 5 76
P eerle ss , 10c clo th  .. 11 52
P eerless , 10c p a p e r  . . 10 80
P eerless , 20c ................. 2 04
P eerless , 40c ............... 4 08
P laza , 2 gyo. c a s e ___ 5 76
P low  B o ^  5c .............. 5 76
Plow  Bov, 10c .......... 11 40
Plow  Boy, 14 oz.......... 4 70
P edro , 10c ..................... 11 93
P r id e  o f V irg in ia, 1% . .  77
P ilo t. 7 oz. doz.............. 1 05
Q ueen Q uality , 5c . . . . 48
Rob Roy, 10c g ro ss  ...10 52
Rob Roy, 25c doz........... 2 10
Rob Roy. 50c doz. ___. 4 10
S. f t  M „ 5c gros* . . . . 5 76

Rob Roy, 5c fo il . . . .  6 76 
S. & M., 14 oz. doz. . .  3 20 
S old ier Boy, 5c g ro ss  g 76
Sold ier Boy, 10c .........10 50
S tag . 5c ............................5 76
S tag , 10c ........................11 62
S tag , 8 oz. g la ss  . . . .  '4 50
S tag , 90c g la ss  ...........8 40
S oldier Boy, 1 lb ...........4 75
S w eet C aporal, 1 oz. 60
S w eet L o tu s, 5c ........... 6 76
S w eet L o tu s, 10c . . . .1 1  62 
S w eet L o tu s, p e r  doz. 4 60 
Sw eet R ose, 2)4 oz. . .  30
Sw eet T ip  Top, 5c . . .  50 
S w eet T ip  Top, 10c . .  1 00 
Sw eet T ips, )4 g ro . . .1 0  80
Sun C ured, 10c ...........  98
S um m er T im e, 5c . . . .  5 76 
S um m er T im e, 7 oz. 1 65 
S um m er Tim e, 14 oz. 3 50 
S tan d a rd , 5c fo il . . . .  6 76 
S tan d a rd . 10c p a p e r  8 64 
Seal N . C. 1% c u t p lu g  70
Seal N. C. 1% G ran . . .  63 
T h ree  F e a th e rs ,  1 oz. 48 
T h ree  F e a th e rs , 10c 11 52 
T h ree  F e a th e rs , and  

P ip e  co m b in a tio n  . .  2 25 
T om  & J e r ry , 14 oz. 3 60 
Tom  & J e r ry , 7 oz. . .  1 80 
Tom  & J e r ry . 3 oz. . .  76 
T u rk ish , P a tro l , 2-9 5 76
T uxedo, 1 oz. b ag s  . .  48
T uxedo, 2 oz. t in s  . . . .  96
T uxedo, 20c .................  1 90
T uxedo. 80c t in s  . . . .  7 45
U nion L eader, 5c coll 5 76 
U nion L ead er, 10c

pouch .......................  11 62
U nion L eader, read y

c u t ..............   11 62
U nion L e a d e r  50c box 6 10
W a r P a th , 5c .............  6 00
W ar P a th , 20c ........... 1 60
W av e  L ine, 3 oz.......... 40
W av e  L ine, 16 oz......  40
W ay  U p, 2)4 oz........... 5 75
W ay  Up, 16 oz. p a ils  32
W ild F ru it ,  5c ............. 6 00
W ild  F ru it ,  10c ......... 12 00
Y um  Y um , 5c ..................5 76
Y um  Yum , 10c ........... 11 52
Yum  Y um , 1 lb. doz. 4 80

CIGARS
P e te r  D ornbos B ran d s

D ornbos S ingle
B inder .......................  35 00

In 300 lo ts  ................. 10 00
D ornbos, P e rfec to s  33 00
D ornbos, B ism arck  70 00
Alian D. G ra n t ......... 65 00
A lian D ............................ 35 00
In  300 lo ts  ................. 10 00

Jo h n so n  C ig a r Co.’s  B ran d  
D u tch  M as te rs  C lub 70 00 
D utch  M as te rs  Inv . 70 00 
D u tch  M as te rs  P an . 70 00 
D u tch  M as te r  G rande  65 00
D u tch  M as te rs  5c size

(300 lo ts) ...............  10 00
G ee J a y  C300 lo ts ) . .  10 00 
E l P o r ta n a  (300 lo ts) 10 00 
S. C. W . (300 lo ts) . .  10 00
W orden G rocer Co. B rands 

g a n a d ia n  Club 
L ondres, 50s, w ood . . . .  35
L ondres, 25s tin s  ........... 35
L ondres, 200 lo ts  ..............10

T W IN E
C otton , 3 p ly  ...................  37
C otton , 4 p ly  ...................  37
J u te ,  2 p ly  .....................  20
H em p, 6 p ly  ...................  22
F lax , m edium  .................  35
W ool, 1 lb. b a le s  ...........  17

VINEGAR
W h ite  W ine, 40 g ra in  8)4 
W h ite  W ine , 80 g ra in  11)4 
W h ite  W ine , 100 g ra in  43

O akland  V in eg ar f t  P ick le
Co.’s  B ran d s

H igh land  app le  c id e r 20 
O akland  app le  c id e r . .  16
S ta te  Seal s u g a r  .........14
O akland  w h ite  p lck lg  10 

P ack ag es  free .

W ICK IN G
No. 0, per .rross ............  35
No. 1, g ro ss  ............  45
No. 2 ¿ e r  g ro ss  ............  55
No. 3, p e r  g ro ss  . . . .  85

W O O D E N W A R E
B asket*

B ushels .........................  i oo
B ushels, w ide band . .  1 15
M ark et .........................  40
Splint, la rg e  .................  4 00
Splint, m edium  .............3 50
Splint, sm all ............... 3 00
W illow, C lothes, la rg e  8 00 
W illow, C lothes, sm all 6 25

W illow, C lothes, m e 'm  7 25

B u tte r  P la te s
Ovale

)4 lb ., 250 In c ra te  . . . 85
)4 lb „  250 In c ra te  . . . 35
1 lb ., 250 in  c ra te  . . . . . 40
2 Tb., 250 in  c ra te  . . . . . 60
3 7b., 250 in c ra te  . . . . , . 70
5 7b., 250 in  c ra te  . . . . . . 90

W ire  E n d
1 7b., 250 in  c r a t e ........ . .  36
2 7b., 250 in  c ra te  ........ . .  45
3 Tb., 250 In c ro te . . 65
5 lb., 20 In c ra te  . . . . . .  65

C h u rn s
B arrel, 5 gal., each  . . 2 40
B arre l, 10 gal., each  .. 2 55

C lothes Pin* 
Round H ead

4)4 inch , 5 g ro ss  ......... . <5
C arto n s, No. 24, 24s, bxs. 70

Egg C ra te*  and F illers  
H um pty  D um pty , 12 dz. 20
No. 1 com plete  .......... . 40
No. 2. com plete  ,. 
C ase  No. 2, fillers, 15

. 28

s e ts  ............................. 1 35
C ase, m edium , 12 se ts 1 15

Faucet*
C ork lined, 3 in ............. . 70
C ork  lined, 9 in ........... 80
f o r k  lined. 10 In ........ . 90

Moo Stick*
T ro ja n  sp r in g  ............. 1 10
E c lip se  p a te n t  sp rin g 1 05
No. 1 com m on ........... 1 05
No. 2, p a t. b ru sh  hold 1 10
Id ea l N o. 7 ................. 1 1«
121b. co tto n  m op h ead s  1 50

P alls
10 q t. G alvan ized  . . . . 2 50
12 q t. G alvan ized  . . . . 2 75
14 q t. G alvan ized  . . . . 8 00
F ib re  ............................. 4 00

T oo thp icks
Birch, 100 p ack ag es  . . 2 00
idea l ............................... 85

T rap s
M ouse, wood, 2 ho les .. .  22
M ouse, wood, 4 ho les .. .  45
10 q t. G alvan ized  . . . . 1 66
12 q t. G alvan ized  . . . . 1 70
14 q t. G alvanized  . . . . 1 90
M ouse, wood, 6 holes ., .  70
M ouse, tin , 5 holes . . .  
R at, wood .....................

. 65
.. 80

R at, sp rin g  .................. .. 75

T ube
No. 1 F ib re  .................16 60
No. 2 F ib re  .................16 0Ö
No. 3 F ib re  .................13 50
L a rg e  G alvan ized  . . . 9 00
M edium  G alvan ized  . . 8 00
Sm all G alvan ized  . . . . 7 00

W ashboards
B an n e r, Globe ........... 3 25
B rass . S ingle ............... 5 75
G lass, S ingle ............... 3 60
D ouble P e e rle ss  ......... 6 00
Single P e e rle ss  ........... 4 50
N o rth e rn  Q ueen . . . . 4 50
Good E n o u g h  ............. 4 65
U n iv e rsa l ..................... 4 75

W indow  C leaners
12 in .................................. 1 65
14 in .................................. 1 85
16 in .................................. 2 30

W ood Bowl*
13 in . B u tte r  ............... 1 75
15 in. B u tte r  ............... 3 15
17 in . B u tte r  ............... 9 75
19 in. B u tte r  .............10 50

W R A P P IN G  P A P E R
F ib re  M anila, w h ite  
F ib re , M anila, colored

8%

No. 1 M an ila  .................... 8)4
B u tc h e rs ’ M an ila  . . . . 7%
K ra f t  ............................... 10)4
W ax  B u tte r , sh o r t e ’n t  16
W ax  B u tte r ,  fu ll c ’n t 20
P a rc h  m 't  B u tte r , ro lls 19

C H A R C O A L
Car lots or local shipmer 
hulk or sacked in paperz

1 jute. Poultry and stock 1
1 c h a r c o a l .

DEWtY- SMITH CO Jackson.Mch. 1
1 S u c c e s s o r  to  Vf O. l i t  WHY CO

YEAST CAKE
M agic, 3 doz..................1 i t
S un ligh t, 3 doz...............1 00
S un ligh t, 1)4 doz. . . . .  60
Y east F oam , 3 doz. . .1  15 
Y east F oam , 1)4 doz. 85

TELFER’SSL  COFFEE

DETROIT

USB
Jam o , 1 lb. t in  ........... 81
E den , 1 lb . t in  ............... 87
B elle Is le , 1 lb . pkg . 27 
B ism arck , 1 lb . p x g . 24
V era , 1 lb . p k g ........... 28
K oran , 1 lb . pkg. . . . .  22 
T e lle r’s  Q u a lity  25 . . 1 9
M osan .............................. 18
Q uality , 20 ...................  16
W . J .  G. T e a  ...............  37
C h erry  B lossom  T e a  37
T e lle r’s  Ceylon . . . .  40

AXL.E GREASE

1 lb. boxes, p e r  g ro ss  8 70 
8 lb. boxes, p e r  g ro ss  28 10

BAKING PO W D E R  
K C

D os.
10c, 4 doz. in  c a se  . . . .  90 
15c, 4 doz. in  c a se  . .  1 35
25c, 4 doz. in  c ase  . .  2 25
50c, 2 doz. p la in  to p  4 60
80c, 1 doz. p la in  to p  6 75
10 lb. )4 dz., p in  top  IS 50

S pecial d ea ls  q u o ted  u p 
on  req u est.

K  C B ak in g  P o w d e r is 
g u a ra n te e d  to  com ply  w ith  
A L L  P u re  Food L aw s, bo th  
S ta te  a n d  N a tio n a l.

R oasted
D w in e ll-W rig h t B ran d s

W h ite  H ouse, 1 lb. .............
W h ite  H ouse, 2 lb .................
E xce lsio r, B lend, 1 lb. . . . .
E xce lsio r, B lend, 2 l b ........
T ip  T op B lend, 1 lb .............
R oyal B lend  ...........................
R oyal H ig h  G rad e  .............
S u p erio r B lend  ...................
B oston  C om bina tion  .........

D is trib u ted  by  Ju d so n  
G rocer Co., G rand  R ap ids; 
f 'ee & Cady, D e tro it;  Lee 
& Cady, K alam azoo ; Lee 
& C ady, S ag in aw ; B ay 
C ity  G rocer C om pany, B ay  
C ity ; B row n, D av is  ft 
W arn er , J ac k so n ; G ods- 
m ark , D u ran d  & Co., B a t
tle  C reek ; F ie lb acn  C o . 
Toledo.

SALT

Reyal

Mo s ise  . .  90 
)41b c an s  1 85 
6 oz c an s  1 99 
)4tb c a n s  2 69 
% lb c an s  3 76 
l ib  c an s  4 89 
3!b c a n s  13 00 
61b c a n s  21 69

M o rto n 's  S a lt
P e r  case , 24 2 lbs.......... 1 79
F ive  case  lo ts  ............. 1 60

SOAP
L a u tz  B ros .’ f t  Co.

[A pply  to  M ichigan, W is 
consin  a n d  D u lu th , only.]
A cm e, 70 b a rs  ........... 3 05
A cm e, 100 cakes. 5c sz  3 60 
A corn , 120 cak es  . .  2 50

Clim ax, 100 oval c ak e s  8 25 
Gloss, 100 cakes, 5c sz  3 60 
B ig M aste r, 100 b locks 4 00 
N ap h th a , 100 c ak es  '. .4 00 
O ak L eaf, 100 cak es  3 60 
Q ueen A nne, 100 c ak es  3 60 
Queen W hite , 100 cks. 3 90 
R ailroad , 120 c ak es  . .2  60 
S a ra to g a , 120 c ak es  . .  2 60 
W h ite  F leece, 50 cks. 2 50 
W hite  Fleece, 100 cks. 3 25 
W hite  Fleece, 200 cks. 2 50

P ro c to r f t  G am ble Co.
L enox  .............................  3 50
Ivory, 6 oz...................... 4 15
Ivory , 10 oz.................... 7 00
S ta r  ...............................  3 40

S w ift f t  C om pany
S w ift's  P rid e  ............. 2 85
W hite  L au n d ry  ........... 3 50
W ool, 6 oz. b a rs  ......... 3 85
Wool, 10 oz. b a rs  . . .  6 60

T rad esm an  C om pany 
B lack  H aw k, one box 3 25 
B lack H aw k , five b x s  3 10 
B lack  H aw k, te n  b x s  3 00

Scouring
Sapolio, g ro ss  lo ts  . .  9 60 
Sapolio, h a lf  g ro . lo ts  4 86 
Sapolio, s ing le  boxes 2 40
Sapolio, h an d  ...............  2 40
Scourine, 50 cak es  . .  1 80 
Scourine, 100 cak es  . .  3 50 
Queen A nne S co u re r 1 80

Soap C om pounds 
Jo h n so n ’s  F ine , 48 2 3 25
Jo h n so n ’s  X X X  100 5c 4 00
R ub-N o-M ore .............  3 85
N ine O’c lo ck  ...............  3 60

W ASH IN G  PO W D E R 8 . 
Gold D u st

24 la rge  p ack ag es  . . . . 4  30 
100 sm all p ack ag es  . .3  85

L au tz  B ros .’ f t  Co. 
[A pply to  M ichigan, W is
consin and  D ulu th , only)

Snow Boy
100 pkgs., 5c size ___ 3 75
60 pkgs., 5c s ize  . . . . 2  40
48 pkgs., 10c size  ___ 3 75
24 pkgs., fam ily  s ize  . .3  20 
20 pkgs., lau n d ry  s ize  4 00

N a p h th a
60 pkgs., 5c size ___ 2 40
100 pkgs., 5c s ize  ___ 3 75

Q ueen A nne
60 5c p ack ag es  ........... 2 40
24 p ackages  ............. 3 75

O ak L ea f
24 packages  .................  3 76
100 5c p ack ag es  ......... 3 76

BBLS. 
210 lb s .

WK +F1i f PAT,^ f  BROTHERS’ SOAP CHIPSWhite City (Dish Washing)...............................
TipTop (Caustic)  ........................ 260  1 h*
No. 1 Laundry 88% Dry..............................  .............0«  ik!
P rim S«., 88* D ry ........................." I ' . ' " " • .• .IS K :

SEND FOR SAMPLES

The Only Five Cent Cleanser

W RITE
FOR

PR IC ES

Guaranteed to Equal the Best 10c Kinds

80 Cans. . . . .  .$2.90 Per Case
SHOWS A PROFIT OF 40%

Handled by All Jobbers

Place an order with your jobber. If goods are not satis
factory return same at our e x p e n se .—FITZPATRICK BROS.

Economic Coupon Books
They save time and expense.
They prevent disputes.
They put credit transactions on cash basis.
Free samples on application.

TRADESMAN COMPANY, Grand Rapids, Mich.

jfiT¡
A U ]

tchek
INZER!

Ci,.wTOtnK S i
\^BS.poUSH^J
MgftUMttBllgg
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B U S IN E S S  C H A N C E S .

D ru g  S to re  O ffered—D iscount. Sales 
a b o u t $10,000 y ea r . Gem  D ru g  Co., H ud- 
son. K an sa s . ___________________  598

C ash  B u y ers  of c lo th ing , shoes, d ry  
goods an d  fu rn ish in g s . P a r ts  o r  e n tire  
s to ck s . H . P rice , 194 F o r re s t  Ave. F a s t ,  
D e tro it. 678

S im plify  Y our B ook-keep ing—B e rn 
h a rd t’s d a te  n u m b er index sy stem  enab les 
you to  keep  t ra c k  or y o u r deb ts, s tock  
an d  b ills; in s ta n tly  recognize  yo u r slow  
m oving  s to ck  from  yo u r qu ick  sellers. 
T ell w hen  you bough t it, on w h a t bill 
n u m b e r and  w h a t you pa id  fo r it, by a  
g lance  a t  th e  index  n u m b er an d  code on 
th e  stock . P rice  50c. M. B e rn h ard t, 31 
C u rtis  PI., N ew  B righ ton , N . Y. 679

B u sin ess  O p p o rtu n ity —E x ce llen t loca
tion  in sm all tow n, n e a r  C edar R ap ids, 
Iow a, fo r good g e n era l s to re , com bined 
w ith  postoffice, te lephone  exch an g e  an d  
possib ly  new  bank . A ddress, B olton  & 
Co., C edar R ap ids, Iow a. 686

F o r Sale—E leg a n t m ah o g an y  s to re  fix
tu re s  includ ing  te n  revo lv ing  c lo th ing  
cab in e ts , tw o  p u ll-o u t w all c ab in e ts , tw o  
A m erican  B eau ty  show cases, one h o rse 
shoe case, five ch ild ren ’s c lo th in g  c a b i
n e ts , tab le s  an d  m an y  o th e r  a rtic le s , 
w hich  a re  all in firs t-c la s s  cond ition  and  
can  be bough t a t  p rices  w o rth  y o u r in 
v estig a tio n . N ew  G reulich  Co., 118 M on
roe Ave., G rand  R apids, M ichigan. 687

F o r Sale— E stab lish ed  d ry  goods an d  
lad ie s ’ re a d y - to -w e a r  business. C lean  up - 
to -d a te  s to ck  o f ab o u t $18,000. B es t lo
ca tio n  in  lively C en tra l M ichigan c ity  of 
10,000. B u sin ess  sa tis fa c to ry  b u t ow ner 
m u s t re tire  becau se  of ill h e a lth  . W rite  
fo r p a rtic u la rs . A ddress  No. 688, care  
M ichigan T rad esm an . 688

W an ted —S et of c ash  'c a r r ie r s  of fo u r 
s ta tio n s . A ddress  U . S. G lue C om pany 
S tore, O tjen , W isconsin . 689

F o r R en t—S to re  bu ild ing  a t  W y m an  
now  occupied by  g en era l s to ck  d o ing  lu 
c ra tiv e  business . C ream  s ta t io n  an d  p o s t-  
office goes w ith  s to re . R en t only  $15 per- 
m onth . R. K . F in c h  & Son, 211 E a s t  
D e law are  S t., G rand  R apids. 681

W A N T E D  SH O E  STOCK—W ill tra d e  
vaudev ille  an d  p ic tu re  show  fo r  s to ck  of 
shoes. S. A . M iller, K eokuk, Iow a. 680

FO R  R E N T  A T  GARY, IN D IA N A — 
W h ere  th e  U. S. S teel C om pany  em ployes 
a b o u t 17,000 m en  an d  w h ere  th e y  w ill 
u ltim a te ly  em ploy 45,000 m en, a  s to re  
room , b rick  bu ild in g  4,500 sq u a re  fe e t of 
floor space, d isp lay  w indow s on B ro ad w ay  
an d  S even th  Ave.. b e s t re ta il  shopp ing  
cen ter. An exce llen t op p o rtu n ity . F o r  
com plete  in fo rm a tio n  ad d re ss  H a r ry  H all, 
17 E . S ix th  A ve.. G ary , Tndaina. 682

B uy old fa lse  te e th , m ak e  m oney; an y  
loca lity ; g re a t  d em an d ; 200 p e r  cen t, 
profit; new  business . N o t overdone. I n 
s tru c tio n s  25c. F . D ean, 67 A, O range, 
M assach u se tts . 683

P a r tn e r  W an ted —A n experienced  and  
u p - to -d a te  p a r tn e r  w ith  $6,000 to  $7,000 
to  in v e s t fo r  h a lf  s h a re  in  a  good u p - to -  
d a te  d ry  goods a n d  fu rn ish in g s  s to re  in  
th e  b e s t a n d  m ost p ro sp e ro u s  to w n  in  
U pper P en in su la . A nyone in te re s ted , 
w rite  a t  once. P a r tn e r ,  c a re  M ichigan 
T rad esm an . 684

W ill Sell O r T rad e—F o r  s to ck  of g ro 
ceries  o r h a rd w are , a  sm all fa rm  w ith  
p len ty  of f ru i t  n e a r  to w n  in  W es te rn  
M ichigan. A ddress  F r u i t  F a rm , c a re  
M ich igan  T rad e sm a n . 690

F o r Sale—S tock  o f d ry  goods, c a rp e ts , 
shoes, lad ie s ’ c loaks an d  m en ’s fu rn is h 
ings. Invo ice  a b o u t $12,000 in  co u n ty  s e a t 
of L iv in g sto n  coun ty . Good ch an ce  if 
ta k e n  a t  once. Goodnow  & G artre ll, 
H ow ell, M ichigan. 692

Special F o r  R en t—Tw o sing le  s to re s  
ad jo in ing , size 20 x  «0 each , b a se m e n ts  
sam e  size. L o ca tio n  on  p ro m in en t side  
s t re e t  125 fe e t  from  m ain  b u s in ess  s tre e t . 
D em and  h e re  fo r la rg e  g ro ce ry  a n d  m a r
k e t;  a lso  h a rd w a re  an d  g en era l s to re . 
A ddress  S. P . L a n tz , 428 M ich igan  Ave., 
W ., L ansing , M ichigan. 693

C ollections—L is t  y o u r u n p a id  accoun ts , 
n o te s  a n d  c la im s w ith  u s ; co llections 
ev ery w h ere  b y  bonded re p re s en ta tiv e s ; no 
collection, no  pay. A llen M ercan tile  S e rv 
ice, 518 R ia lto  B ldg., K a n sa s  C ity, Mo.

*694
F o r Sale—D ru g  fix tu res, 66 fe e t of oak  

¡rail cases, g la ss  doors, su itab le  fo r  g ro- 
e ry  o r  c an d y  s to re . W r ite  W ard  E . 
lav is, G ran d  L edge, Michigan. 677

F o r  Sale—A n u n u su a l o p p o rtu n ity  to  
p u rch ase  a n  old e stab lish ed  u n d e rta k in g  
an d  p ic tu re  fram in g  bu sin ess  in  b e s t c ity  
of 5,000 in  S o u th w es te rn  M ichigan. C oun
ty  sea t. T h is  bu s in ess  is  in  f irs t-c la ss  
sh ap e  a n d  eq u ip m en t is  of th e  h ig h e st 
c lass. One co m p e tito r. B es t location , 
ch eap  re n t. A ddress  No. 665, c a re  T ra d e s 
m an. 665

CASH R E G IS T E R S —W e buy, sell and  
exchange  a ll m akes  of reg is te rs , a lso  r e 
pa ir, re -b u ild  a n d  refin ish  all m akes. L e t 
u s quo te  you p rice  from  V o g t-B rick e r 
Sales Co.. 211 G e rm an ia  Ave., S ag inaw , 
M ichigan. 646

F o r  Sale—H a rd w are  a n d  g rocery . Only 
h a rd w a re  in  tow n. C ash  tra d e . L a rg e  
te r r i to ry  to  d raw  from . N ew  stock . W ill 
sell one o r bo th . A ddress  No. 648, care  
T rad esm an . 648

W an t—To h e a r  from  o w ner of good 
bu sin ess  fo r  sale. Send d esc rip tio n  and  
p rice . . N o rth w e s te rn  B usiness  A gency, 
M inneapolis, M inneso ta . 642

F o r  Sale—D ru g  s to ck  a n d  fix tu res. In 
v en to ry  a b o u t $3,500. C oun ty  sea t. L a rg e  
te rr i to ry . S ev era l spec ia l agencies. O w n
e r  re tir in g . W ill sell o r lease  build ing . 
T e rm s  easy  to  r ig h t m an. A ddress  Box 
1023, G ladw in, M ichigan. 637

O p p o rtu n ity  O f a  L ife tim e—H av e  m ade 
n ea rly  $18,000 in  a b o u t 2% y ears, b u t 
ow ing to  th e  fa c t  th a t  I am  going  in to  
th e  w holesale  business  w ill sell m y s tock  
co n sis tin g  of d ry  goods, m en ’s  and  w om 
e n s’ clo th ing , fu rn ish in g s , e tc . W ill in 
voice $16,000 to  $18,000 . S tock  an d  b u s i
ness  w ill s ta n d  s t r ic te s t  in v estig a tio n . 
My bu s in ess  in  1915 n e a r ly  $40,000. R en t 
$75 p e r m on th , long lease . W ill m ake  
r ig h t p rice  to  th e  r ig h t p a rty . A ddress 
No. 635, c a re  M ich igan  T rad esm an . 635

T u rn  Old M erchand ise  In to  C ash—C on
serv e  y o u r re sou rces . Sell yo u r o u t-o f- 
d a te  d ry  goods, c lo th ing , shoes, re ad y - 
to -w e a r  goods, e tc . In fo rm a tio n  c h ee r
fu lly  fu rn ish ed . H ig h e s t possib le  re fe r 
ences. Jo seph  L an d au , C om m ission 
B rokerage, 2004 B eav e r Ave., P it tsb u rg h , 
P en n sy lv an ia . 636

G eneral M erchand ise  A uc tio n eer—T en  
y e a rs  success  c losing  o u t an d  red u c in g  
stocks . R eference  a n y  re liab le  m e rc h a n t 
in  C adillac. A ddress  W . E . B row n, C ad 
illac. M ichigan. 530

A u c tio n eers  m ake  $10 to  $50 p e r  day. 
H ow  w ould you like to  be  one of them . 
W rite  to -d ay . B ig free  cata logue . M is
sou ri A uction  School. L a rg e s t  in  th e  
w orld. K a n sa s  C ity, M issouri. 624

Iro n  M ining  L an d s  F o r  O ption—I have 
th e  m ost a t t r a c t iv e  p roposition  in  u n 
developed m in in g  la n d s  loca ted  in Iron  
coun ty , M ichigan, upon w hich  som e e x 
p lo ra tio n  h a s  been  done by  open p it  w ork , 
show ing  o re  of h ig h  va lues. F o r  in 
fo rm atio n  ap p ly  to  J a m e s  T. H ealy , 
H o ugh ton , M ichigan. 657

F o r  Sale— S tock  a n d  fix tu re s  of th e  
W illiam s G rocery  C om pany, B ig  R ap ids, 
M ichigan. A pply  H . T . S tan to n , 18 M ar
k e t A venue, N . W ., G rand  R ap ids, M ich.

671

F o r  Sale—S tock  of h a rd w a re  a n d  im p le 
m en ts , in v en to rie s  a b o u t $4,500. Only 
s to ck  in  tow n  of 500 p opu la tion  in  good 
fa rm in g  co m m unity . F o r  p a rtic u la rs , 
w rite  C. A. S tockm eyer. C aseville , M ich.

672

B u sin ess  C hance—F in e  lo ca tio n  c e n te r  
of v illage of W ay lan d , M ichigan. S to re  
bu ild ing  an d  sm all g e n e ra l s tock . L o t 
100 by  200 fe e t on M ain  s tre e t . L a rg e  
b a rn  a n d  w a reh o u se . U n su rp assed  lo ca 
tion  fo r g en e ra l s to re , im p lem en ts  and  
g a ra g e  com bined. P ro p e r ty  fo rced  on u s 
a n d  w e can n o t hold sam e  long. W ill go 
a t  a  b a rg a in . C ash  o r  w ill tr a d e  fo r  
im proved p ro p e rty  in  G ran d  R ap ids. A d
d re ss  C om m erc ial S av in g s  B an k , G rand  
R apids, M ichigan. 674

F o r  Sale—G eneral m e rch an d ise  s to ck  of 
goods loca ted  in  a  good fa rm in g  tow n 
in  C en tra l M ichigan. Som e one can  g e t 
a  b a rg a in  by  w ritin g  to  No. 675, care  
M ichigan T rad esm an . 675

F o r  Sale  C heap— C ig ar fa c to ry  co n 
te n ts . O nly one in th e  coun ty . Good 
c o u n try  tra d e . O w ner w a n ts  to  re tire . 
A pply  to  H a v an a  C ig a r F a c to ry , N evada , 
M issouri. 669

F o r  S a le—C om plete s e t  of f ix tu res  fo r 
g ro ce ry  a n d  m e a t m a rk e t in  sm all tow n. 
P r ic e  $400. W ould  co st $800 new . Box 
J14, B oyne F a lls , M ichigan. 667

F o r  Sale—V ery  live a n d  p rog ressive  d e 
p a r tm e n t s to re  in  a  good c ity  o f 65,000 
do ing  a n  an n u a l business  of $60,000. All 
c lean  s tap le  m erch an d ise , no d ead  stock . 
T h is  s to re  is m ak in g  m oney fo r th e  
ow ners, b u t ow ing to  d isag reem en t s to re  
m u s t be sold. P re s e n t s tock  about- $30,000 
b u t can  reduce  to  su it p u rc h ase r. A d
d re ss  No. 566, c a re  M ich igan  T rad esm an .

566

Mr. M erchan t:
Do you w a n t to  sell you r s tock?
Do you need m oney?
Do you w a n t a p a r tn e r?
Do you w a n t to  disso lve p a rtn e rsh ip ?
Do you w a n t to  inc rease  th e  volum e 

of business?
Do you w a n t to  cu t y o u r overhead  

expense?
Do you w a n t to  collect y o u r o u t

s tan d in g  acco u n ts?
If you a re  in te re s ted  in any  of th e  

above questions, w rite , w ire  or phone 
us to r  free  in form ation  a t  o u r  expense 
w ith o u t ob liga ting  you rse lf in any  
w ay . LYNCH BROS.,

B usiness D octors.
28 So. ionia  A ve.,
G rand R apids, Mich.

F o r Sale O r R en t—N ew  co rn e r s to re  
bu ild ing  in  one of th e  b e st to w n s in 
S o u th e rn  M ichigan. M odern fro n t, fine 
location , exce llen t o p p o rtu n ity  fo r d ry  
goods o r g e n e ra l s to re . W ood & W ood-
ruff, A thens, M ichigan.______________ 601

F o r Sale—C heap if sold a t  once, S tevens 
No. 12 re fr ig e ra to r , 7% x 10 x  10 ft. high. 
C anno t te ll it from  new . Lock Box 103,
T hom psonville , M ichigan.____________ 663

F o r Sale—O nly  s team  lau n d ry  in c ity  
of 5.000. W ell equipped and  do ing  a  good 
p ay in g  b u siness . S team  L au n d ry , B eld- 
ing. M ichigan 666

S to res  an d  B u sin ess  P laces—B ought, 
sold an d  exchanged . N o m a tte r  w h ere  
located  I b r in g  b u y e rs  and  sellers  to 
g e th e r. I f  you w a n t to  buy, sell o r tra d e  
a n y  k ind  of bu s in ess  o r p ro p erty , a n y 
w here  a t  a n y  p rice, w rite  m e. E scab - 
lished  1881. B an k  re fe rence. A ddress 
F ra n k  P . C leveland, 1609 A dam s E x p ress  
B ldg., Chicago. 655

F o r  Sale— One gaso line  eng ine  18 horse  
pow er. Olin m ake, Buffalo, N. Y. Very 
good order. $225. P h ilip  D euch ler & Son, 
Lyons, N ew  Y ork  . 651

F o r Sale O r R en t—Good s to re  bu ild ing  
w ith  liv in g  room s above. B arn  in re a r. 
W ell loca ted  on M ain s tre e t , K en t C ity. 
A good live tow n. E x ce llen t o p p o rtu n ity  
fo r g en e ra l s to re , h a rd w a re  o r fu rn itu re  
and u n d e rta k e r. B . N . K e iste r, Bell 
P h o n e  87, S p a rta , M ichigan. 676

M erch an ts  P lea se  T ak e  N otice! W e 
have  c lien ts  of g ro ce ry  stocks, g en era l 
stocks, d ry  goods stocks, h a rd w a re  stocks , 
d ru g  stocks. W e .have on o u r  lis t a lso  a  
few  good fa rm s  to  exchange  fo r such  
stocks. Also c ity  p roperty . If you w ish 
to sell o r exchange  yo u r bu sin ess  w rite  
us. G. R. B usiness E xchange , 540 H ouse
m an Bldg.. G rand R apids. Mich. 859

S tocks W an ted —W rite  m e if you w a n t 
to  sell o r  bu y  g ro ce ry  o r  g e n e ra l s tock . 
E. K ru isen g a , 44-54 E llsw o rth  Ave., 
G rand  R apids, M ichigan. 304

T he  M erch an ts  A uction  Co., B araboo , 
W isconsin . T h e  m ost re liab le  sa le s  con
cern  fo r  c losing  out, red u c in g  o r  s tim u 
la tion . W rite  fo r in fo rm ation . 585

S afes  O pened—W . L. Slocum , safe  e x 
p e rt and  locksm ith . 128 A nn S t., N. E ., 
G rand R apids, M ichigan. 104

W ill pay  cash  fo r w hole o r p a r t  s to ck s  
of m erchand ise . L ouis L evinsohn, S ag 
inaw , M ichigan. 767

H E L P  W A N T ED .

W an ted —R eg iste red  p h a rm a c is t o r  a s 
s is ta n t.  S ta te  sa la ry  and  experience. 
Q uinine, care  T rad esm an . 685

W an ted —A t once. E xperienced  m ea t 
c u tte r  a n d  sau sag e  m ak er. E . D. H ughes, 
P e n tw a te r , M ichigan. 640

W an ted —G irls  an d  W om en. S tead y  
w ork ; $1 a  day  to  b eg in n ers  w ith  a d 
vancem en t. R oom  an d  board  w ith  all 
m odern conven iences, inc lud ing  th e  u se  
of th e  lau n d ry , a t  th e  com pany’s  b o a rd 
ing house a t  $3 a  w eek. F o r  in fo rm atio n  
w rite  W es te rn  K n itt in g  Mills, R ocheste r, 
M ichigan. 602

PO SITIO N  W A N T ED .

P osition  W an ted —G eneral s to re  m a n 
a g e r  w ill be open fo r a  position  Jan . 1, 
1917. E ig h teen  y e a rs  experience  in  g en 
e ra l m erchand ising . C an fu rn ish  A 1 re f 
e ren ces  from  m y fo rm er em ployers. 
W ould like  to  connec t w ith  som e good 
lu m b er com pany in U pper M ich igan  o r 
N o rth e rn  W isconsin . Could a rra n g e  to  
com e a t an  ea r lie r  d a te  if  n ecessary . 
A ddress No. 661, c a re  T rad esm an . 661

If you want to buy or sell potatoes, wire or write
MILLER M ICHIGAN P O T A T O  CO.

Wholesale Produce Buyers and Shippers
P O T A T O E S

Correspondence solicited
Wm. Alden Smith Bldg. Grand Rapids, Michigan

Prepare For Winter
Don’t Get Cold Feet

An Extension Telephone at the head of the stairs will 
save many unnecessary steps

The call in the night may be the important one

An Extension Telephone costs but a few cents a day

Call Contract Dept. 4416

Citizens Telephone Company
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THREE IN ONE.

Commissioner Winship Acts as Ad
vocate, Judge and Jury.

The hearing held at Lansing last 
Thursday to determine whether, in 
the opinion of the State Insurance 
Commissioner, W. B. Shaw was a 
proper person to act as fire insurance 
adjuster, in the light of recent dis
closures in the Tradesman and evi
dence which has been presented to 
the Commissioner by other parties, 
was in the nature of a fiasco, due to 
the unexpected action of the Commis
sioner in announcing that the tribunal 
would not be governed by the or
d in a l  rules of evidence and that he 
himself would act as judge, jury, 
prosecutor and defender. This some
what arbitrary decision on the part of 
the Commissioner prevented Attorney 
Fuller, who accompanied Mr. Prender- 
gast and his associates to Lansing, 
from bringing out the vital feature 
sought to be established—that Shaw 
secured the signatures of Hatchew 
and Brooks to the non-waiver agree
ment by coercion. The Commission
er utterly disconcerted the witnesses 
—Shaw included—and succeeded in 
muddling the matter so badly that 
clearness of vision and correctness of 
conclusion seemed to be out of the 
question. Mr. Winship’s excuse for 
voluntarily assuming all the functions 
of the tribunal was that when he ad
mitted lawyers to present contro
versies of this kind the parties at is
sue “never get anywhere and never 
get through.”

In consequence of this unexpected 
turn of affairs, the Commissioner’s 
“court” took on the aspect of a dog 
case in a justice court in a country 
village, where the presiding officer 
assumes the right to settle questions 
of constitutional law, to brow beat 
the witnesses on both sides and to mix 
things up generally.

Mr. Winship may be justified in 
his refusal to recognize the rights 
of lawyers to practice in his “court,” 
but judging by the free-for-all man
ner in which the Shaw case was con
ducted, it would appear to an out
sider that a little less bombast, a lit
tle less self assertiveness, a little less 
assumption of arbitrary authority, a 
little more dignity, a little more dis
position to get at facts and deal with 
plain business propositions in a busi
ness like manner would be more in 
keeping with the important office of 
State Insurance Commissioner.

“Outside of court,” Mr. Winship is 
a genial gentleman with whom it is a 
genuine pleasure to discuss matters 
of general interest. He is fair in 
statement, persuasive in argument and 
courteous to an unusual degree. He 
still insists that he is the legitimate 
father of the Anti-Discrimination law 
enacted by the last Legislature and 
confidently asserts his belief that the 
law has been a good thing for the in
suring public. He expresses an anxie
ty to convert the Tradesman to his 
way of thinking—and will be given 
an opportunity to do so.

The outcome of the hearing, as 
stated elsewhere, was a severe censure 
of Shaw for his arbitrariness and un
fortunate temperament and a signifi

cant warning that his license might 
not be renewed when it expires March 
1. As Shaw has applied for a trans
fer to another station, precipitate ac
tion on the part of the Commissioner 
may not be necessary at that time.

During the time Mr. Winship has 
held the office of Insurance Commis
sioner—now nearly four years—he 
has frequently been called upon to 
see that the insured receives fair 
treatment. His office door has al
ways been wide open to people with 
a grievance and he has invariably lent 
a sympathetic ear to those who found 
themselves unable to comprehend the 
entangling technicalities peculiar to 
insurance riders and the methods of 
some insurance adjusters. He cited 
a case at the Shaw hearing where an 
overzealous adjuster took an unfair 
advantage of an old man because of 
his age and infirmities and effected 
an adjustment at an unfair figure. A 
daughter brought the matter to the 
attention of the Commissioner after 
the policy had been surrendered and 
the money paid, but the Commission
er induced the company to re-open the 
adjustment and pay an additional sum 
which more nearly represented the 
amount the insured should have 
originally received. It has come to 
the attention of the Tradesman that 
Mr. Winship has frequently been call
ed upon to act as a go-between in 
matters of this character and that he 
has always been able to accomplish 
his ends because of his earnestness 
and persuasiveness.

Another Report From the Glad Hand 
Town.

Bay City, Dec. 12—The regular 
meeting of Bay Council was held in 
the Elks Hall on Saturday afternoon, 
with Senior Counselor T. J. McCloy 
presiding. All the officers and nearly 
all the members of the Council were 
on hand to wrelcome the following 
Grand officers who accepted the in
vitation to them by Bay Council to 
honor the meeting with their pres
ence: Grand Junior Counselor John 
A. Hach, Jr., Grand Secretary M. 
Heuman, Grand Conductor W. T. 
Ballamy, Grand Sentinel H. R. Ran- 
ney and Grand Chaplain M. G. 
Howarn. A large delegation of Sagi
naw Council, headed by District 
Deputy B. N. Mercer, motored over 
to visit with Bay Council and meet 
with the Grand officers, which made 
this the biggest and best meeting 
Bay Council ever held. Twenty-seven 
members of the Commercial Army 
attempted to stop the advances of 
“Kaiser Billie” in this campaign, but 
Old Billie is an old war horse and 
was too wise for the young infantry 
who fiercely surrendered and were 
taken into camp where they will be 
put to work strengthening the forts 
of his “Royal Goatship” for the next 
campaign which will take place in 
February. After the close of the 
meeting all the members with their 
famines and invited friends adjourned 
to the Wenonah Hotel to attend the 
cabaret banquet and dancing party 
given in honor of the new members 
and the grand officers. During the 
course of the banquet a pleasing 
cabaret programme consisting of sing
ing and dancing was carried out. The 
biggest hit of the evening was a saxa- 
phone sextet by Mac Gilvery and 
Brink and four members of Gebes- 
sler’s orchestra. Lawrence Gregory, 
well-known Bay City tenor, made a 
‘hit” by singing several popular songs 
in true cabaret style, as did Otto 
Powers, who at present is a member 
of Traverse City Council, No. 361, 
but hopes to be with us soon. Fea
turing the cabaret part of the enter

tainment was a dancing act which was 
a bit unique in that a small pig in a 
baby cab appeared with two men, one 
of them dressed as a woman, while 
they did their part of the merry mak
ing. A special feature was an ex
hibition dance by Adolph Denkhaus 
and Miss Ruth Woodruff, showing 
all the latest dances, including the 
Brizilian Maxixe. Between the 
cabaret numbers the orchestra played 
dance music and those who desired to 
dance did so in the center of the room 
which was reserved for that purpose 
The banquet was opened by everyone 
singing U. C. T.’s of Michigan and 
just before the closing number was 
played everyone stood up and sang 
U. C. T.ism. Both of these songs 
were composed by the writer. After 
which the orchestra played Home 
Sweet Home. F. J. Fenske.

U. C. T .’S o f M ichigan.
(T une—M ichigan, M y M ichigan.) 

"What sounds a re  th e se  th a t  s tr ik e  th e  
ear,

XT. C. T .’S o f M ichigan.
A  m ig h ty  h o s t is  g a th e re d  here .

U. C. T .’S o f M ichigan.
O ur colors a re  gold, w h ite  an d  blue, 
W e’ll ev e r  to  o u r cau se  be tru e .
A nd ev e r s tr iv e  o u r  w ork  to  do.

W e ’re  U. C. T .’S of M ichigan.

W e’ve added  n u m b ers  to  o u r ring ,
TT. C. T .’S of M ichigan.

F o r th e se  o u r  h ig h e s t p ra ises  sing,
U. C. T .’S of M ichigan.

A nd so w e’re  g a th e re d  h e re  to -d ay , 
W ith  added  s tre n g th  fo r ev ery  fray . 
A nd th o u g h  w e’re  ev e r  f a r  aw ay ,

W e’re  U. C. T .’S of M ichigan.

U. C. T . ISM.
(T une  A m erica .)

O ur o rd e r U. C. T.
B est in  F R A T E R N IT Y ,

Of th e e  w e sing ,
Jo in  i t  w h e re  you reside.
W ork  a t  y o u r b ro th e r’s side.
In  it  you w ill ta k e  p rid e  

A nd i ts  p ra ise s  sing .

O ur te n e t U N IT Y  
D eno tes  S tab ility ,

A nd i t  w e love.
I t  lig h ten s  o u r b ro th e r’s ills. 
H elps h im  to  c lim b th e  hills,
H is  h e a r t  w ith  ra p tu re  th rills , 

L ike  t h a t  above.

L e t F A IT H  a n d  C H A R IT Y  
A lw ays ab ide  w ith  th e e  

A nd  you w ill sing .
L ong  m ay  o u r s ta r  sh ine  b r ig h t 
W ith  a  RAY O F  H O P E  a t  n ig h t, 
P ro te c t  u s  b y  T h y  m igh t.

G rea t God, O ur K ing.

My Wife’s Come Back—Hurrah!
Hurrah!

Mears, Dec. 12—Weather—Rainy, 
but dry, followed by much colder and 
freezing weather.

Trade—Very brisk. I mean it would 
be if there were any trade to speak 
of.

That good natured merchant of 
Shelby, Leo Spellman, drove up in 
his car ’tother day and asked one of 
my customers where he could find 
the boss of this ranch. I kindly 
stepped forth or fifth and explained 
that, inasmuch as my wife was away 
visiting, there was no boss around at 
present. Leo came in and we gabbed 
like two old women for an hour. I 
was at a loss to know just why Leo 
drove up here, as I knew he could 
save gasoline if he just wanted to see 
me, as he had a photo of me at home. 
We wasted a good share of our time 
trying to convince each other how 
big a business we were doing, al
though neither one believed the other, 
but after I accused Leo of coming to 
make me jealous with his new 1919 
shining model, as compared with the 
1888 one-lung model I drive, he told 
me he had lost one of his four cus
tomers and came up to see if I had 
him. I soon proved by my books that 
I only had two customers myself and, 
after scanning the list, it was proven 
conclusively that I did not have him. 
Later it was discovered that the cuss 
in question (cuss is an abbreviation 
for customer) had sold a load of 
beans and so, having some cash to 
spend, had transferred h;s trade to 
the cats (cats is an abbreviation for 
catalogue house). Trade going to the 
cats is as bad as going to the dogs.

I will admit that a Saturday after
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noon in Mears brings no more trade 
than dollar day in Shelby.

Carl Peterson, erstwhile clothing 
merchant prince of Hart and late» 
ex-merchant of Scottville, has closed 
his latter business and will take up 
the life insurance game again. Carl 
dropped into the kicker's sanctum and 
reports that Scottville, Hart, Shelby 
and all the other small villages are 
handicapped by the fact that all the 
young men have wandered to the 
cities. Even the larger cities, such 
as Manistee and Mears, are up against 
like conditions.

Even though I am up against the 
fearful and frightful H. C. of L. and 
scarcity of cash customers, I am feel
ing rather optimistic, because my 
cook has come back.

Chronic Kicker.
Out Again and In Again.

R. J. Douglass, who has represented 
the Crane Co., of Chicago, in this ter
ritory for several years, has been made 
local manager of the company’s new 
Grand Rapids branch, formerly the 
Grand Rapids Supply Co., and will soon 
bring his family here from Chicago.

The Grand Rapids branch will be con
tinued under the old name and with 
practically the same line, steam fitting, 
plumbers’ and mill supplies. The elec
tric motors, gas engines, pumps and 
power plant equipment department will 
be discontinued and M. V. Burlingame, 
who has had charge of the department 
for several years, will take it over and 
will open an office and show rooms in 
the Blodgett building 19 Ionia avenue, 
S. W., under the style of the Kellogg- 
Burlingame Co. R. B. Kellogg, who 
established the Grand Rapids Supply 
Co. sixteen years ago and built it up, 
will be interested financially in the Kel- 
logg-Burlingame Co. but his chief in
terest for several months will be to 
enjoy the first vacation he has had in 
many years.

The death of John D. Archbold re
moves a large and important figure in 
the industrial and financial world. He 
was one of those bright, young Ameri
cans, who a half century ago grasped 
the opportunities offered by a country 
marvelously endowed and thereby won 
fame and fortune. He had little enough 
at the start, but had grit and persever
ance, coupled with foresight and en
thusiasm and he rose rapidly. This 
country has had many men of his type 
and the growth and prosperity of the 
Nation may be largely attributed to 
their energy and enterprise. They were 
the products to a certain extent of a 
favorable environment, rich in oppor
tunities, but it is also true that they 
would not have risen above their fel
lows were it not for their native abil
ities and capacity for work. As a class 
they have been at times severely crit
icised, but the credit belongs to them 
for having developed the resources of 
the country and added much to the com
fort and happiness of the people. Mr. 
Archbold took a deep interest in the 
cause of education and made a large 
contribution to those things that en
lighten and humanize society.

The more goods you show, the more 
you will sell. Keep your eyes open 
for new equipment and fixtures that 
will help your display power.

Bright lights in a store are ex
pensive, but they do not begin to be 
as expensive as poor lights.


