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cA Toast to the Trade
May Christmas bring you an abundance o f Good 

Health, Good Cheer, Happiness and Prosperity. Yes, 
even more than these— 44Good W ill tow ard a ll M en ,"  
for this is the true spirit o f Christmas, and which 
enriches and strengthens the Golden Ties that link the 
Brotherhood o f Man w ith  the Fatherhood o f God.

May the N ew  Year provide you Opportunity; 
Bless you w ith  Responsibility; Enrich you through 
Achievem ent, for only by such a process can w e in 
the true sense become Richer in the Hearts o f  the 
Community, Greater in the Minds o f Friends, Nobler 
in the Eyes o f God.

V A L L E Y  C IT Y  M ILLING  CO.
Grand Rapids, Mich.

Sole Manufacturers

L IL Y  WHITE FLOUR
“ The Flour the Eesi Cooks Use"



A V O ID  D E L A Y  A N D  D I S A P P O I N T M E N T
GET YOUR ORDERS IN /VOW FOR

PUTNAM FACTORY Grand Rapids, M ic h ig an
Distributors for Western Michigan

Bread is the Best Food
It is the easiest food to digest.
It is the most nourishing and. with all its 

good qualities, it is the most economical food.
Increase your sales of bread.

Fleischm ann’s Y east
secures perfect fermentation and, therefore, 
makes the most wholesome, lightest and tastiest 
bread.

Sell Bread Made With

FLEISCHM ANN’S YEAST

Fancy S to llen  Pop ßoin
=i!ü =  I N  P A C K A G E S —

C l e a n  S w e e t  C o m
TH A T WILL POP

Snowball

Brand,

packed

40 Mb.

pkgs.

Retails

at 10c.

Santa
Glaus

Brand,
packed
100 10-oz. 
pkgs.
50 10-oz. 
pkgs.
Retails 
at 5c.

PACKED BY

THE ALBERT DICKINSON CO.
C H IC A G O , ILL .

B r a n c h e s :
MINNEAPOLIS DETROIT BUFFALO

NEW YORK BOSTON

The Iron Safe Clause
in Fire I n s u r a n c e  Policies, 
which is frequently used as a 
club by unscrupulous insur
ance adjusters to coerce mer
chants who have suffered loss 
by fire to accept less than the 
face of their policies, has no 
terrors to the merchant who 
owns a York fire proof safe.

This safe is carried in stock and 
sold at factory) prices byj the Western 
Michigan representative of the York 
Safe & Loch Co.

GRAND RAPIDS SAFE CO.
GRAND RAPIDS, MICHIGAN

Boston Breakfast 
Blend

—Splendid Quality 
at a

Moderate Price

J u d s o n  G r o c e r  C o .
The Pure Foods House

G R A N D  R A P ID S , M IC H IG A N
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WINSHIP WILL HELP

Bring the Thirteen Delinquent Com
panies to Time.

Another week has gone by without 
any action being taken by the thirteen 
insurance companies interested in the 
Valley City Chair Co. loss. The busi
ness men of Grand Rapids are so ex
asperated over the non-action of the 
companies and the unfounded in
sinuations of the adjuster who made 
a mess of the matter that steps are 
being taken to bring the delinquents 
to time or force them to cease doing 
business in Michigan. Learning that 
Insurance Commissioner Winship was 
to visit the city Tuesday, a meeting 
of some of those interested in the 
loss was called at the Association of 
Commerce rooms Monday forenoon, 
when the following resolution was of
fered by the editor of the Tradesman: 

Whereas—The Valley City Chair 
Co. plant was destroyed by fire June 
7, involving nearly a total loss; and 

Whereas—The company carried 
$164,000 insurance, and presented 
proofs of loss amounting to $125,- 
000; and

Whereas—The adjuster who under
took to settle the loss refused to pay 
more than $56,000 and demanded an 
appraisal; and

Whereas—An appraisal conducted 
according to law at the request of the 
insurers brought in a verdict showing 
the loss to be $143,200; and

Whereas—Thirteen of the com
panies interested in the loss have re
pudiated the appraisal and have start
ed suit at Detroit to set it aside on 
grounds which we are assured are 
trivial and resorted to solely to an
noy the insured and delay the day of 
settlement; and

Whereas—The conduct of these 
thirteen companies is such as to cast 
grave reflections on the integrity and 
good faith of the fire insurance busi
ness in general and the thirteen com
panies in particular; and 

Whereas—The delay in settlement 
is causing the insured great loss and 
has practically resulted in the destruc
tion of its business; and 

Whereas—It is the province of the 
Grand Rapids Association of Com
merce to encourage manufacturing 
and discourage methods which tend

to destroy our manufacturing indus
tries; therefore

Resolved—That we condemn the 
action of the insurance companies 
above referred to in failing to make 
a prompt and honorable adjustment 
of this loss and herewith petition the 
State Insurance Commissioner to take 
immediate action to induce the com
panies to carry out the terms of their 
policies and the verdict of the apprais
al or cancel their licenses to do busi
ness in Michigan.

Resolved—That a committee of 
three be appointed to bring this mat
ter to the attention of Mr. Winship 
on the occasion of his visit to Grand 
Rapids Dec. 19.

Instead of referring the matter to a 
committee, it was decided by Chair
man Cornelius, of the Executive Com
mittee, to take the matter up with 
Mr. Winship in a body and an ad
journment was accordingly taken un
til 2 o'clock Tuesday afternoon, when 
Mr. Winship met the gentlemen at 
the same place and listened to a dis
cussion of the situation. At the con
clusion of the discussion, Mr. Win
ship stated that he would gladly take 
the matter up with the companies 
along the lines suggested, because he 
considered they had not dealt fairly 
or honorably with the insured—they 
should either pay the amount due the 
insured or else refuse to pay, so suits 
could be started to determine the 
rights of the parties. He condemned 
in the strongest terms the action of 
the attorney of the companies in start
ing suit in a distant county to set 
aside the appraisal; in fact, he said 
this was the first time he had ever 
known insurance companies to ask 
for an appraisal and then refuse to 
abide by the verdict of the appraisers. 
He frankly stated that he would ig
nore the attorneys and appraisal com
pany which has handled the situation 
so bunglingly and go direct to the 
insurance companies themselves. Mr. 
Winship clearly indicated that he was 
in close touch with the situation and 
that he proposed to leave no stone 
unturned to right the great wrong 
which has been done one of Grand 
Rapids’ most promising manufactur
ing institutions.

At the conclusion of the meeting, 
Mr. Winship was given an unanimous 
vote of thanks for his generous offer 
to help extricate the city from an un
fortunate dilemma.

The Delinquent Companies.
Aetna Insurance Co., New York, 

$15,000.
Atlas Assurance Co., Ltd., London,

$ 10,000.

British-American Assurance Co.. 
Toronto, Canada, $12,500.

Insurance Company of North 
America, Philadelphia, $15,000.

Commercial Union Fire Insurance 
Co., New York, $15,000.

General Fire Insurance Co., Paris, 
France, $3,500.

German-American Insurance Co., 
New York, $12,500.

Hanover Fire Insurance Co., New 
York, $7,500.

Hartford Fire Insurance Co., Hart
ford, Conn., $22,500.

Michigan Fire & Marine Insurance 
Co., Detroit, $8,000.

New Hampshire Fire Insurance Co., 
Manchester, N. Y., $10,000.

Phoenix Insurance Co., Hartford, 
Conn., $10,000.

Springfield Fire & Marine Insurance 
Co., Springfield, Mass., $10,000. *

“Creatures of the Companies.”
The Secretary of a leading fire in

surance company writes the Trades1 
man as follows:

“It may be information to you, but 
the bureaus are the creatures of the 
companies, formed for the purpose of 
reducing the expense incident to the 
adjustment of claims, and every effort 
is made to employ none but men of 
exceptional character and ability and 
very largely with a view to obviating 
the friction sometimes incident to the 
adjustment of losses. Furthermore, 
about 90 per cent, of all claims are 
adjusted without any friction whatever 
between the men representing the bu
reaus and the assured, which is a 
very good indication of the fact that 
these men are, as a whole, absolutely 
fair.”

This admission explains why the in
surance companies are so tenacious 
over having settlements made by the 
adjustment bureaus they own them
selves; in other words, they create a 
modern Frankenstein and then stand 
in the background and disclaim all re
sponsibility for the acts of the mon
ster, while profiting by his crimes and 
extortions.

This admission renders it absolute
ly necesary to secure the enactment 
of a law at the coming session of the 
Legislature, prohibiting the opera
tion of these nefarious organizations.

Of course, the Kaiser’s peace propo
sition had to be turned down because 
it utterly ignored the vital thing civil
ization is fighting for—the utter ex
tinction of Prussian militarism, which 
is the most dangerous menace which 
confronts the world at the present 
time. Either militarism must be ban
ished or civilization must lapse into 
barbarism, as is the condition in 
Germany to-day. No lasting peace 
can be secured until militarism and 
barbarism are thrown in the discard.

A. J. Crosby, general dealer at Mo
hawk, Tenn., renews his subscription 
two years in advance and says: “We 
can not do without your paper, as my 
wife calls it my Sunday bible.”

PROGRESSING BACKWARD.
The statistical statement made be

fore the assembled life-insurance pres
idents to the effect that the consump
tion of cigarettes in this country has 
doubled in the last five years agrees 
with the general impression. If the 
scope of an industry is to be meas
ured by its advertising expenditures, 
the cigarette must be not very far be
hind the automobile and well ahead 
of the mechanical music-players. The 
same genius who finds names for Pull
man cars has evidently been at work 
upon birth certificates for new brands 
of cigarettes. In his efforts he has 
pretty nearly exhausted the mystic 
Orient with its divinities, deserts, 
camels, caliphs, prophets, sultanas, 
and minarets. But has the average 
consumpttion of cigarettes increased, 
or is a larger public smoking them 
to-day than five years ago? The 
growth of the habit among women, 
although noticeable, will be hardly 
an important factor. What seems 
more likely is that the habit is spread
ing among very young men. So one 
would gather from the cigarette ad
vertisements in the college publica
tions. As a symbol of sophomore 
emancipation, the pipe retains its 
vogue; but there is reason to believe 
that in the growing precocity of the 
undergraduate in all matters of life, 
the cigarette is one of the notable 
manifestations.

If it should turn out to be true that 
cigarette-smoking is on the increase 
among young men, a problem arises 
which affects not only tobacco or 
liquor, but the entire question of un
wise living and premature death which' 
the statement above referred to so 
manfully attacks. How is one to go 
about bringing in a better state of 
things? Naturally, by education. But 
it is precisely in this field of nicotine 
and alcohol that very serious and 
widespread educational efforts have 
been made. The deleterious effects of 
tobacco are formally taught in the 
schools both directly and as part of 
the general subject of physiology and 
health. And in indirect ways the 
cigarette has apparently been under 
heavy assault. The development of 
high-school and even elementary- 
school athletics, the growth of the 
outdoor life, the spread of the Boy 
Scout movement should be so many 
forces working against tobacco. Have 
they done so? The right answer to 
this would be significant not only for 
the specific problem, but for many 
related problems and for the very gen
eral question of how effective educa
tion can be made against harmful 
social influences.

A good way to make a thing im
possible is to imagine it so.
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ANTI-DISCRIMINATION LAW.

Ardent Defense By the Man Who 
Made It.*

It is with some degree of interest and 
gratification that I have received the 
invitation to speak before the whole
sale dealers of the Grand Rapids As
sociation of Commerce upon the anti- 
discrimination* and fire rating bureau 
law enacted at the last Legislature.

I am so deeply impressed with the 
feeling that this much-discussed law is 
the greatest constructive piece of legis
lation with regard to fire insurance and 
the interests of the public that has ever 
become enacted in this State that I 
welcome the opportunity to discuss it 
fearlessly and frankly before any body 
of business men sufficiently interested 
to be willing to listen. I can scarcely 
imagine an instance of greater misrep
resentation concerning a public act than 
has attended the discussion of this law 
on the part of a few people in the State 
of Michigan, who have been organizing 
a propaganda against it. I cannot but 
feel that most of this misrepresentation 
is due to a vicious attitude that is mask
ing selfish interests, and it has resulted 
in a great misconception of the purport 
of the law and of its effect on the part 
of those who do not have a clear and 
adequate understanding of the nature of 
insurance as an institution. It would 
not be surprising, therefore, if in ad
dressing such a body as this, I should 
find a considerable portion of the audi
ence hostile to the principles of the law, 
but I have never feared a hostile audi
ence, for no man need fear a hostile 
audience when he has a truthful presen
tation of his subject to offer.

The campaign against this law has 
been rather shifty in character, in that 
it does not discuss the real principles 
of the law or the essential points which 
it covers, but it has broadened out into 
a discussion of matters totally irrelevant 
to the law. It has broadened into a 
demagogic appeal and prejudice. I trust 
that such appeal may not find fertile 
soil in Michigan, for Michigan would 
be taking a backward step if it nutured 
ideas involved in that appeal. The states 
of Missouri, Kentucky and South Caro
lina have had their experience with this 
sort of demagogism. The two former 
have retraced their steps, while the latter 
is to-day suffering from a condition that 
is threatening the business stability of 
its people.

I should prefer to speak wholly from 
an extemporaneous standpoint, but the 
subject is a vast one, and involves much 
technicality, and I believe that in the 
enthusiasm of extemporaneous address,
I might be led away from some of the 
essential points in the case into a discus
sion of the motives of those wrho oppose 
the law, and that is something that I 
do not wish to do. I shall, therefore, 
beg indulgence if I confine myself fairly 
strictly to certain notes and documents 
for the purpose of demonstrating that 
this law is for the best interests of the 
insuring public. I know there are op
ponents of this law who would like to 
pick the battle ground for its advocates 
to stand upon and would seek to place

• P a p e r  re a d  by  Jo h n  T . W insh lp , S ta te  
In su ra n c e  C om m issioner, before  W ho le
sa le  D ea le rs ’ C om m ittee  of th e  G rand  
R ap id s  A ssoc ia tion  of C om m erce, Dec. 
19. 1916.

them in the position of advocating high 
fire insurance rates. Let me say to you 
that the advocates of this law are in 
favor of as low fire insurance rates as 
it is possible to procure, consistent with 
the solvency of companies and the care 
of the conflagration hazard, and the 
enactment of this much-abused law is a 
prerequisite, to my mind, to the lowering 
of fire insurance rates by a logical pro
cess. Just how much fire insurance rates 
are too high in Michigan—if they are 
too high—I do not know, but I do know 
that some such law as this will eventual
ly result in lowering the normal rate 
to all of our people.

It has not been my policy to engage 
in newspaper controversy over this law 
and especially with those who persist 
in a reiteration of their representations, 
after their falsity has been shown. I 
have in mind one instance illustrative 
of this, as revealed in the correspond
ence between the Mayor of one of Michi
gan’s most thriving cities and the Super
intendent of Insurance of New York, 
Wherein the former, in seeking argument 
against the Michigan law, found argu

ment in favor of it, and yet suppressed 
the information he received.

In the face of the fact that this law 
was recommended by the National Con
vention of Insurance Commissioners, 
certain opponents of the bill reiterate 
the assertion that it is not a convention 
law and seek to point out that it differs 
in many respects. I have the convention 
draft with me and defy anyone to show 
that it is not absolutely the draft voted 
for by the majority of the Commission
ers. These opponents break away from 
a discussion of the law itself and charge 
that the short rate table, for instance, 
in Michigan is higher than in any other 
state, just as if that had anything to do 
with this law. As a matter of fact, the 
short rate table in Michigan is absolute
ly the same as the table in other states. 
Then they say that the rates in Michi
gan are higher than in any other state 
in the Union. If this were true, it has 
nothing to do with this law, as this law 
does not deal with rates, but what they 
say is absolutely untrue and there are 
only ten states in the country that have 
lower fire rates than Michigan and in 
each one of these ten the loss ratio is 
much lower. One great trouble is that 
the opponents of this law go on the

assumption that insurance is a com
modity, subject in all respects to com
petition. Insurance is not a commodity. 
If you were to buy a suit of clothes and 
pay for it, the transaction is ended and 
it is of little moment to you whether 
the man who sold you the suit is solvent 
or in business six months hence or not. 
With the company selling you the in
surance policy, the contract is not end
ed, but it has just begun, and it matters 
very much to you whether the company 
is solvent or in business six months 
hence.

It is my purpose upon this occasion 
to discuss the Michigan anti-discrimina
tion or rating bureau law. In no sense 
shall I discuss fire insurance rates in 
this connection, except incidentally in 
refutation of erroneous statements made 
to bolster up irrelevant objections to this 
law, because I believe that this law is 
necessary, even if the promulgated rates 
were satisfactory to every man in the 
State—yes, even if they were made by 
the State.

In the first place, it has been charged 
that this law takes away from the Com

missioner of Insurance the power to 
control and fix rates. This is false, as 
the Commissioner never had such power 
under the laws of Michigan, and in the 
absence of a provision by the State for 
a rate making force, composed of ex
pert engineers and inspectors—in other 
words, in the absence of a State rating 
bureau—he never should have the 
power. It is a power that, if exercised 
upon mere personal whim or opinion, 
which would necessarily be the case, 
if the State had no bureau of experts, 
could be exercised unjustly against com
panies for demagogic reasons on the 
one hand and unjustly against the peo
ple for venal reasons, on the other hand. 
So far as Michigan is concerned, it 
may be said that if ever the power was 
exercised or sought to be exercised out
side of an appeal to reason, it was con
trary to law, as there is not a semblance 
of authority warranting such action. The 
anti-compact law has been cited on the 
part of some who wish to misrepresent 
the situation in this State as giving this 
authority. The anti-compact law pro
vides that companies may not enter into 
any agreement' whereby competition 
may be stifled, and the penalty for en
tering into such agreement? is the revo

cation of the authority of the offending 
companies to do business in Michigan. 
It gives no authority for making a 
change in the rate which would remain 
the same after the offending companies 
had had their licenses revoked. But 
suppose Michigan did have such a law, 
giving the powrer to the Commissioner 
to lower rates or a law creating a State 
rating board, in my judgment the pres
ent anti-discrimination law would be just 
as essential. As intimated above, the 
anti-discrimination law has nothing to 
do with rates, except where they are 
discriminatory. It is really an anti-rebate 
law. Fire insurance is a tax and com
mon justice demands that everyone be 
on the same basis or the same rate for 
equal hazard, for all of our taxation 
laws require each individual to pay on 
the same basis for like condition. No 
man can justify discrimination, there
fore, in fire insurance rates. We do 
hear, however, complaints and impreca
tions from those who have been enjoy
ing preferential rates in the past. Do 
these people go their city or township 
assessors and ask for lower valuations 
than their neighbors or do they go to 
their township, city or county treasurers 
and ask to be permitted to pay a lower 
tax rate than their neighbors, because 
they are rich, powerful, influential or 
for personal reasons? Perhaps some
one will say that insurance is a com
modity and that a man ought to be able 
to buy it as cheaply as he can, the same 
as he is privileged to buy any other com
modity as cheaply as he can. This law 
will not prevent it, if the place he buys 
will sell to all alike, but we must con
sider that insurance is a quasi-public in
stitution. Does* one man get a lower 
freight rate or a lower telephone rate 
than another because he is rich, power
ful and influential or for any personal 
reason? No! But, someone will say. 
the State fixes these latter rates refer
red to. So the State can fix fire insur
ance rates, but it has not done so. It 
would be perfectly constitutional, as the 
Suprerfie Court of the United States has 
decided in the Kansas case, but in con
sidering this it must be borne in mind 
that fire rates are unlike railroad rates 
and telephone rates in that the cost ot 
furnishing transportion and communica
tion can be definitely determined before 
the rate is fixed, but in the matter of 
fire rates, the prices must be fixed before 
the cost is known. This, however, is 
another question.

As I said before, I am not here to 
discuss it, inasmuch as good and able 
people differ on the advisability of the 
State fixing definitely a rate upon a 
business of a hazardous nature, and an 
indefinitely hazardous nature, conducted 
by private capital. I merely say that 
the State has the power to do this, but 
few states have ever sought to exercise 
the power or to approach the matter of 
legislation upon the subject, without an 
extensive investigation on the part of a 
special commission, these investigations 
having extended over a period of from 
one to four years. Even after this thor
ough study in many cases no definite 
conclusion was arrived at, and if my 
recollection serves me correctly, only 
three states have ever attempted any 
effective legislation upon the subject. No 
movement having been inaugurated for 
the investigation on this subject on the

Fire!
Holiday fires in stores while filled with people are usually holocausts
Light, inflammable decorations make fires easy to start and easy to 

spread. A match, a gas flame, or an electric defect may do it.
Watch gas jets! Decorations may be carried against them by air 

currents.
Watch smokers! Do not permit them to light cigars inside buildings.
Do not make the slightest change in electric wiring without consulting 

electrical inspector.
Read Your Insurance Policies! Before attempting any hasty or ill- 

advised decorations which may cause fire, examine your insurance contract 
and see if your policies contain anything like this:

“This entire policy, unless otherwise provided by 
agreement indorsed hereon or added hereto, shall be void,” 
etc., “If the hazard be increased by any means within the 
control or knowledge of the insured.”

If you burn, you want your indemnity; do nothing therefore to im
pair your contract.
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part of the State of Michigan, and in 
view of the fact that results cannot be 
arrived at for a long period, the Mich
igan Insurance Department, irf the in
terest of remedying fire insurance evils 
in Michigan, framed the present anti- 
discrimination law as a remedial 
measure of many of the troubles under 
which we are laboring. It has been 
stated that this law was conceived and 
passed by the insurance companies of 
this country, while the Commissioner of 
Michigan stood by, not offering a hand 
of resistance to the project. This state
ment is absolutely untrue. The insur
ance companies of this country did not 
wish this law passed. The Insurance 
Commissioner of Michigan did not stand 
idly by while it was passed, but he 
framed the law, advocated it before the 
Legislature in committee and furnished 
arguments for its adoption for use on 
the floor, and takes all of the responsi
bility for the law. The law is the out
growth of an investigation conducted 
two years on the part of the National 
Convention of Insurance Commission
ers. Hearings were held in various 
cities of the country, representatives of 
companies appeared before the commit
tee in opposition to the bill, but the 
principles of the bill were finally adopt
ed by the National convention, as being 
essential and in the public interest. Some 
Commissioners favored incorporating in 
the bill a provision that the Commis
sioner should have the power to change 
rates, if he deemed them unfair. Other 
Commissioners believed that to be wholly 
impracticable, unless the state had a 
rating bureau of experts upon whose 
opinion the Commissioner could rely for 
his conclusion that the rates were unfair. 
This latter portion of the convention 
believed that the power exercised by the 
Commissioner should be confined to de
termination as to whether the rates were 
discriminatory, because a lay mind could 
fairly determine that question, while it 
would take an expert mind and experi
ence to determine whether a rate was 
fair or not.

There is a widespread feeling that 
rates are excessive. Doubtless it is true 
that the rates are excessive to some, but 
it is unquestionably true that the rates 
are not excessive to others. How is the 
State to know what action to take to re
duce the rates until we have a normal rate 
being administered over all of the prop
erty of the State? If we reduce rates 
because they are more than adequate 
on some risks, why should they not be 
raised because they are inadequate upon 
other risks? If a man is paying an in
adequate rate, or, in other words, has 
a ruinous cut rate, somebody else is pay
ing for a portion of his insurance. When 
we have arrived at a period where the 
companies are requiring the same rate 
for the same hazard from all parties, 
then we will know how we should pro
ceed to lower the rate to all parties and 
how to go about it. As a matter of 
fact, the granting of preferential rates 
to the rich, powerful and the influential, 
is, in effect, granting a rebate. It is 
not so considered under our law, because 
the premium paid is written in the con
tract, but it is, nevertheless, in effect 
rebating.

Now, what are the objections urged 
against this law? First, that it was pass
ed in the interest of the insurance com

panies. I have answered that by show
ing that the insurance companies not 
only never asked for the law, but op
posed it, and its principles, before the 
National Convention of Insurance Com
missioners ; second, that it gives legal 
status to rating bureaus, making it a 
legalized trust. Everyone who knows 
anything of insurance knows that a rat
ing bureau is absolutely essential to the 
conduct of the fire insurance business. 
Rates can only be fixed by expert en
gineers and inspectors, after a review 
of the property. In making rates, the 
general experience of companies is also 
taken into consideration, but in the past 
companies have not kept uniform classi
fication and no scientific average could 
be arrived at. The National Board of 
Fire Underwriters is now engaged upon 
an extensive uniform classification sys
tem and will spend one million dollars 
at least in gathering this experience. 
The experience must be spread over 
wide territory. The experience of one 
city or of one state can hardly be taken 
into consideration, and, likewise, the 
experience of one company in one city 
or one state or in the whole United 
States, cannot furnish a fair average. 
One often hears a city claim that its 
loss ratio is so low that it ought to have 
a lower fire rate. Such a proposition 
is ridiculous. The same city might have 
a conflagration the next year. Of course, 
the water supply, fire prevention laws 
and efficiency of fire departments are 
taken into consideration in classifying 
cities, but no one city, because its fire 
loss ratio is low and has been low for 
a number of years, is entitled to any 
special consideration, because a confla
gration might strike it at any time.

Having shown, then, that rate making 
bureaus are essential, isn’t it wise that 
they should come under the control or 
supervision of the State Department of 
Insurance? Heretofore they have been 
private affairs, and any questions asked 
oi them by the Insurance Department 
would only be answered as a matter of 
courtesy. Under the present law, the 
Insurance Department has a right to 
examine them, examine all correspond
ence, require answers to every question 
regarding rates, individual or otherwise, 
and this right is being exercised. We 
have already taken up the matter of 
mistakes in rating and they were cor
rected. The rating bureau is not a trust 
in any sense of the word. It must fur
nish its rates to any insurance corpora
tion that applies for them, and at the 
same price that it furnishes them to the 
oldest insurance company or patron that 
it has.

The third objection to the law is that 
it penalizes a company or agent for 
writing insurance at less than the pro
mulgated rate. It does, and why 
shouldn’t it? Would you not penalize 
a tax collector who did not collect the 
full tax from a citizen because of his 
influence, or for any personal reason? 
Why not penalize an insurance tax col
lector—for insurance is a tax—for not 
collecting the same tax from one man 
that he does from another, where the 
risk is of the same hazard ?

While the law says that the rates filed 
by the bureau must be considered the 
rates for all companies subscribers to 
the bureau, yet it specifically provides 
that any company can deviate from

those rates, whenever it wishes, 
by promulgating and filing a new rate 
with the Michigan Department of In
surance. It is this provision that proves 
false the assertion that the anti-discrim
ination law compels companies to charge 
the fixed rate and wipes out competi
tion.

There is not a thing in this law which 
gives authority to the companies to com
bine to maintain the rates. There is a 
special provision that companies may 
make agreements with regard to the 
operation of their organizations, but 
every agreement must be filed with the 
Department and the Commissioner may 
disapprove it and no agreement can 
either be filed or approved that is con
trary to public policy. Inasmuch there
fore, as an agreement to stifle competi
tion which would be in violation to the 
anti-compact law, is contrary to public 
policy, no such agreement could be 
made, and the anti-compact law remains 
in force.

Our real value is proven only by 
the way we make ourselves valuable.

Brick Up Fifty Cents Per Thousand.
Dec. 15 the manufacturers of clay 

brick announced an advance of 50 
cents per thousand. Five days later 
the manufacturers of sand lime brick 
announced a similar advance. The 
price is now $7.75 delivered or $7 
at the kilns. In Detroit the price 
of brick is $10 per thousand, deliver
ed. None of the brick yards in this 
vicinity have any stock on hand. 
Most of them have orders at hand 
for all they can produce for months. 
The advance in coal and lime is given 
as the reason for the advance in price.

R. S. Richards, of Bay City, renews 
his subscription to the Tradesman 
and says: “Keep on sending the 
Tradesman. We could possibly live 
without it, but don’t intend to, as we 
consider it the best trade paper ever.”

Arthur E. Gregory has been elected 
Secretary of the Judson Grocer Com
pany to succeed the late Heman G. 
Barlow—a worthy honor worthily be
stowed.

Compliments of the $eason

gladly avail myself of this opportunity to wish all 
my customers a m erry Christmas and a trappy 
new Year; to express my thanks for the generous 

patronage accorded me in the past and to bespeak a 
continuance of same during the year to come.

PETER DORNBOS
* ■ Cigar Manufacturer

16-18 Fulton Street, W. Grand Rapids, Mich.
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Movements of Merchants.
Pewarao—Chauncey Vance lost his 

hotel by fire Dec. 15.
Cadillac—H. Nieuwkoop has engag

ed in the meat business at 603 North 
Mitchell street.

Concord—Millard Smith has sold 
his bakery to J. Dixon, who will take 
possession Jan. 1.

Reed City—Howard A. Smith suc
ceeds A. J. Walcott in the grocery 
business near this place.

Plainwell—Elsenheimer & Co. have 
removed their grocery stock to Kala
mazoo and will continue the business.

Chase—Peacock Bros, have sold 
their stock of groceries and dry goods 
to John D. Green, who has taken 
possession.

Eaton Rapids—J. W. Allison has 
sold his stock of general merchandise 
to Howard W. Rank, who has taken 
possession.

Kalkaska—Dahl Steller, recently of 
Albion, Ind., has leased a store build
ing and will occupy it with a bakery 
about Jan. 1.

Three Rivers—E. M. T. Nallinger 
is building an addition to his bakery 
which will increase the floor space 
400 square feet.

Concord—John Magel has closed 
out his stock of shoes and rubbers 
to enable him to enlarge his dry goods 
and grocery lines.

Gobleville—Glenn D. Gordon, un
dertaker at Allegan, has opened un
dertaking parlors here under the man
agement of Delbert A. Graves.

Lapeer—Thomas Haug has leased a 
store in the Harrison block and will 
occupy it Jan. 1 with a stock of meats 
and sausage making machinery.

Fremont—A. A. Bristol, of Grand 
Rapids, has taken over the G. E. Hain 
Co. hardware and agricultural imple
ment stock and will continue -the 
business.

McBride—The McBride Mercantile 
Co. has engaged in business with an 
authorized capitalization of $10,000, 
all of which has been subscribed and 
paid in in cash.

Detroit—The Garland Tin Shop 
has been organized with an author
ized capital stock of $4,000, all of 
which has been subscribed and $3,400 
paid in in property.

Kalamazoo—Thieves entered the 
Weesies & Co. grocery store, at 1001 
Church street, Dec. 18, and carried 
away considerable stock and the con
tents of the cash register.

Blanchard—Fred Snyder has pur
chased the interest of his partner. 
Ernest Culp, in the general merchan
dise stock of Snyder & Culp and will 
continue the business under his own 
name.

Chatham—Fire damaged the John
H. Gatiss store building and stock of 
general merchandise to the extent of 
about $10,000 Dec. 8. The loss was 
partially covered by insurance.

Eaton Rapids—Ira L. L. McArthur, 
Jr., and Don Long have formed a co
partnership and engaged in the res
taurant, cigar and confectionery busi
ness under the style of McArthur & 
Long.

Detroit—The Extra Quality Dis
tributing Co. has engaged in business 
to handle petroleum products with 
an authorized capital stock of $10,000, 
all of which has been subscribed and 
paid in in cash.

Lansing—Clare E. Wilkinson has 
sold his interest in the Travis Drug Co. 
at St. Johns, and purchased an inter
est in the C. J. Rouser Drug Co., in 
this city. He will assume the manage
ment of the latter.

Jackson—The W. A. Risheill Co. 
has engaged in the grocery business 
at 204 East Main street under the 
style of the Basket Grocery. The 
company will not maintain a delivery 
or telephone service.

Detroit—The Minchin-Feerer Auto 
Co. has organized and is conducting 
a garage and sales agency with an 
authorized capital stock of $15,000, 
of which amount $6,500 has been sub
scribed and paid in in cash.

Olivet—B. F. Gillett has sold his 
grocery stock and store fixtures to 
Albert Miner, who formerly conduct
ed a confectionery store at Perry. 
The business will be continued under 
the style of Miner’s Cash Grocery.

Byron Center—Herbert O’Meru, 
formerly connected with the Towner 
Co., Ltd., but for the past few months 
engaged in general trade at Herring
ton, has removed his stock to this 
place and re-tengaged in business here.

Evart—W. C. and E. G. McGowan, 
hardware dealers at West Branch, 
have removed their stock to this place 
and consolidated it with the stock of 
the Evart Hardware Co., which they 
have purchased and will take posses
sion of Jan. 1.

Holland—Westrate & Brouwer have 
dissolved partnership and the business 
will be continued by Westrate & Wes
trate. John Westrate, of Traverse 
City, has taken over the interest of 
Mr. Brouwer in the garage and auto
mobile business.

Marquette—Jacob Rose, dealer in 
retail furnishings, has merged his 
business into a stock company under 
the style of Jacob Rose & Sons with 
an authorized capital stock of $35,000, 
of which amount $20,000 has been 
subscribed, $20,000 paid in in cash and 
$18,000 paid in in property.

Lansing—The stockholders of b o th  
the Michigan Butter and Egg Co. and 
the old Lansing Cold Storage Co„ 
have voted to dissolve both corpora
tions and reorganize in a joint com
pany under the name of the Michigan 
Butter and Egg Co.

Detroit—The Ennis & Wyma Co. 
has been incorporated to carry on a 
business of installing plumbing and 
heating plants with an authorized 
capitalization of $1,000, all of which 
has been subscribed, $500 paid in in 
cash and $500 paid in in property.

Tecumseh—D. S. McComb has sold 
his stock of shoes to a Philadelphia 
firm, who shipped it to that place 
last week. C. N. Graebner, of To
ledo, has purchased the store build
ing and fixtures and will occupy it 
with a stock of shoes and rubbers 
Jan. 1.

Saginaw—The Coleman-Frank Co. 
has been organized with an authorized 
capital stock of $15,000, all of which 
has been subscribed and $10,000 paid 
in in cash. The company wlil do a 
general automobile business, having 
secured the agency for several makes 
of cars.

Albion—Mrs. T. A. Roudenbush, 
who has conducted the furniture and 
undertaking business of the late F. D. 
Roudenbush under the management 
of C. E. Marsh, has sold the stock to 
C. E. and E. S. Marsh, who will con
tinue the business under the style of 
C. E. Marsh & Co.

Muskegon—Daniel Christie, aged 57, 
died Sunday night at his home in this 
city, following a lingering illness. He 
was the owner and manager of the 
largest grocery in Muskegon, a posi
tion he occupied for over thirty-five 
years. He was a resident of Muske
gon for practically half a century and 
established himself in the grocery 
business while a youth. Besides his 
wife, one daughter, six sons, three 
brothers and one sister survive him. 
He grew wealthy in the latter years 
of his life.

Manufacturing Matters.
Saginaw—'The Columbia Motors Co. 

has changed its principal office to 
Detroit.

Holland—The Holland Aniline Co. 
has increased its capital stock to 
$250,000.

Detroit—The Michigan Lumber 
Yard has increased its capital stock 
from $20,000 to $50,000.

Flint—The Flint Spring Water Ice 
Co. has increased its capitalization 
from $75,000 to $125,000.

Jackson—The Lockwood-Ash Mo
tor Co. has increased its capital stock 
from $20,000 to $150,000.

Kalamazoo—The Columbia Motor 
Truck & Trailer Co. has changed its 
principal office to Pontiac.

Ann Arbor—The Hoover Steel Ball 
Co. has increased its capitalization 
from $500,000 to $1,800,000.

Detroit—The Universal Car Equip 
ment Co. has increased its capital 
stock from $50,000 to $100,000.

Pontiac — The Columbia Motor 
Truck & Trailer Co. has increased its 
capital stock from $35,000 to $100,000.

Detroit—The Detroit Copper & 
Brass Rolling Mills has increased its

capital stock from $2,500,000 to $3,-
000,000.

Lansing—Fire destroyed a portion 
of the plant of the Lansing Wagon 
Works Dec. 15, entailing a loss of 
$50,000, covered by $65,000 insurance.

Niles—The Kiawneerl Manufactur
ing Co. is erecting another two-story 
unit to its plant, thus adding 18,000 
square feet of floor space and doub
ling its capacity.

Detroit—The Detroit Wood Pro
ducts Co. has been organized with an 
authorized capital stock of $25,000, of 
which amount $15,000 has been sub
scribed and $2,500 paid in in cash.

Detroit—The Murray-Kramer Mot
or Co. has been incorporated with an 
authorized capital stock of $15,000, of 
which amount $7,500 has been sub
scribed and $5,000 paid in in cash.

Detroit — The Alliance Brass 
Foundry Co. has been organized with 
an authorized capitalization of $50,- 
000, of which amount $25,000 has been 
subscribed and $7,500 paid in in cash.

Detroit—The National Production 
Co. has been incorporated to manufac
ture tools and machinery with an au
thorized capital stock of $12,000, all 
of which has been subscribed and 
$1,200 paid in in cash.

Detroit—The Arrow Tool & Ream
er Co. has engaged in the manufac
ture of machine and hand tools and 
supplies with an authorized capital 
stock of $5,000, all of which has been 
subscribed and $2,500 paid in in cash.

Detroit—The Lincoln Brass Works 
has engaged in the manufacture of 
brass goods, wares, merchandise, etc., 
with an authorized capital stock of 
$15,000, of which amount $9,000 has 
been subscribed and $5,400 paid in in 
cash.

Highland Park—The Ideal Concrete 
Block Co. has been organized to man
ufacture concrete products with an 
authorized capital stock of $3,000, all 
of which has been subscribed, $1,300 
paid in in cash and $1,700 paid in in 
property.

Marshall—The E. R. Page Co. has 
engaged in the manufacture and sale 
of pharmaceutical supplies with an 
authorized capital stock of $10,000. 
all of which has been subscribed, $500 
paid in in cash and $500 paid in in 
property.

Detroit—Thè Air Reduction Com
pany of Michigan has been organized 
to produce, manufacture and deal in 
gases and constituents of the air with 
an authorized capital stock of $100,- 
000, of which amount $50,000 has been 
subscribed and ^10,000 paid in in cash.

Detroit—The .Chase-Pro. Manufac
turing Co., 7 Witt avenue, has been 
organized to manufacture carburetors, 
brass parts and automobile special
ties with an authorized capital stock 
of $10,000, of which amount $5,000 
has been subscribed, and $1,000 paid 
in in cash.

Kalamazoo—Eugene Cook, manu
facturer of cattle guards has merged 
his business into a stock company 
under the style of Cook Standard 
Tool Co., with an authorized capital 
stock of $100,000, of which amount 
$80,030 has been subscribed, $578.88 
paid in in cash and $79,431.12 paid in 
in property.
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G RO CERY -“ PRODUCE MARKET /

Review of the Grand Rapids Produce 
Market.

Apples—Baldwins, Wolf River and 
Tallmans, $3.50@4; Greenings, $3.50@ 
3.75; Hubbardstons, $3.75@4.25; Spys, 
$4@5.

Bananas—Medium, $1.75; Jumbo, $2 ; 
Extra Jumbo, $2.25; Extreme Extra 
Jumbo, $2.50 up.

Beans—The Association price is 
$5.75 for white and red kidney. These 
are the prices buyers pay the farm
ers. Dealers hold picked at $6.50 in 
carlots.

Beets—$1.25 per bu.
Brussel’s Sprouts—20c per qt.
Butter—Fancy creamery is very 

firm at an advance of lj£c for the 
week, due to the good consumption 
and the very light receipts. If there 
is any further change it will probably 
be upward. The boycott in some sec
tions of the country had some effect 
on the market, but it seems now to 
have disappeared. The warehouse 
stocks are very light, as compared 
with the previous seasons, and the 
market is 4@5c above normal. Local 
dealers hold fancy creamery at 38J^c 
and cold storage creamery to 35c. 
Local dealers pay 33c for No. 1 in 
jars and 26c for packing stock.

Cabbage—4c per lb.; $60 per ton.
Carrots—75c per bu.
Celery—20c per bunch for small; 30c 

for large; box (3^@4 doz.), $1.50@
1.75.

Cocoanuts—$6 per sack containing 
100 .

Cranberries—$7.50 per bbl. for Early 
Black from Cape Cod; $9.50 per bbl. 
for late Howes.

Eggs—Owing to the cold weather, 
fresh eggs have held their own. Local 
dealers pay 41@42c for fresh, candled 
and loss off, and hold candled at 45c. 
Cold storage candled are held at 35c 
for April and May, 34c for firsts and 
32c for seconds. The holdings in 
storage are now quite light, and the 
entire situation is now very firm.

Figs—Package, $1.10 per box; lay
ers. $1.50 per 10 lb. box.

Grape Fruit—$3.40 peh box for Flor
ida.

Green Onions—Chalotts, 60c per 
doz. bunches.

Holly—$4 per case; single wreaths. 
$1.25 per doz.; double wreaths $2.25 
per doz.

Honey—18c per lb. for white clover 
and 16c for dark.

Lemons—California, $3.50 per box 
for choice and $4 for fancy.

Lettuce—12c per lb. for hot house 
leaf; $2 per bu. for Southern head.

Maple Sugar—17c per lb. for pure.
Maple Syrup—$1.40 per gal. for 

pure.
Mushrooms—40@50c per lb.

Nuts—Almonds, 18c per lb.; filberts, 
16c per lb.; pecans, 15c per lb.; wal
nuts, 16c for Grenoble, 15J^c for Na
ples; 19c for California in sack lots.

Onions—Home grown $4 per 100 lb. 
sack for red or yellow. Spanish, $1.75 
per crate of either 50s or 72s.

Oranges—Pineapple Florida?, $3.50: 
California Navals, $3.25.

Oysters—Standards, $1.40 per gal.; 
Selects, $1.65 per gal.; New York 
Counts, $1.90 per gal. Shell oysters, 
$8.50 per bbl.

Peppers—Southern commands $4 
per 6 basket crate.

Pop Corn—$2 per bu. for ear, 5@ 
5J^c per lb. for shelled.

Potatoes—Tubers sell in a jobbing 
way at this market for $1.85 per bu. 
Growers are getting $1.50@1.60, de
livered on track.

Poultry—Local dealers pay as fol
lows, live weight; old fowls, light, 
12@13c; medium, 13@13J^c; iheavy 
(6 lbs.), 14c; springs, 14@15c; broilers, 
(1J/2 lbs.) 18c; turkeys, 22@24c; geese, 
10@12c; ducks, white pekin, 14c; 
heavy 14c; Indian runners, 12^c. 
Dressed fowls average 3c above these 
quotations.

Radishes—35c per doz. bunches for 
small; 75c for large.

Ruta Bagas—Canadian command 
$2.25 per 100 lb. sack.

Squash—$2 per bbl. for Hubbard.
Sweet Potatoes—Kiln dried Dela

ware Jerseys, $1.75 per hamper.
Tomatoes—$2.50 for 10 lb. basket.
Turnips—$2.25 per bbl.

The Grocery Market.
Sugar'—The market has slumped 

mother 10 points, being now held at 
7.05c, New York basis. The demand 
is light and nobody seems to have 
very much confidence in the market. 
Raws are lower.

Tea—The market is a waiting affair 
and little business is reported in the 
trade. Distributers are busy with 
holiday goods and do not care to push 
staples. Incidentally the inventories 
are a factor in the situation. After 
the turn of the year it is expected 
that the country will resume its buy
ing, since supplies are not large. In 
the interim holders see no reason to 
make material concessions to attract 
orders. Aside from the question of 
the length of the war, the trade sees 
no reason to fear a substantial reces
sion, since statistics are favorable.

Coffee—The market is still weak, 
with Santos probably off, in spite 
of the preposterous peace talk, which, 
if it means anything, would mean the 
opening of the entire European mar
ket, when coffee would undoubtedly 
advance in price. The demand for 
coffee is very dull and all grades of 
Rio and Santos are easy. Milds are

quiet and dull. Java and Mocha grades 
are unchanged.

Canned Fruit—There has been very 
little doing in any of the items on the 
list. Jobbers are well supplied for the 
present, and there is nothing offering 
from first hands. The market, how
ever, remains nominally strong.

Canned Vegetables—The canned 
goods situation has not been without 
its interesting developments during 
the week, even though there has been 
very little done in the way of actual 
business. For 1916 pack tomatoes 
there have been sales made at $1.25 f.
o. b. cannery for No. 3s and 91J^@95c 
for No. 2s. The canners on their part, 
were disinclined to enter into any 
further contracts, in view of the gen
erally unsettled situation, while the 
packers themselves have not been en
thusiastic at any time to consider fu
ture business. The question of pos
sible peace was not very seriously en
tertained at the outset, but later de
velopments have been having a more 
serious effect on the trade, in that 
there was a desire to proceed cau
tiously until something more definite 
makes its appearance. The fact that 
the American Can Company had with
drawn all quotations was another un
settling factor, as it seemed to indi
cate that there would be no definite 
basis of calculation for the entire sea
son. It is understood that the can 
company will not make a price for 
the entire season as heretofore, which, 
of course, will leave the canners in a 
decidedly unsettled position. This 
determination, however, was arrived 
at before the peace proposition was 
put forth, so that the matter is now 
complicated still further. As to the 
effects of peace itself on trade, opin
ions are decidedly mixed. It is be
lieved in some quarters that if ship
ping can be resumed without interfer
ence there will be an enormous ex
port demand for American food pro
ducts. At the same time it is believed 
that domestic trade would show some 
falling off, and it is expected to do 
that, anyway, because of the now gen
erally accepted belief that retailers 
are overstocked, to say nothing of the 
jobbers who, however, are disinclined 
to admit that such a condition exists.

Canned Fish—There has not been 
very much new business in pink 
salmon during the week, although the 
market has been very firm, with prac
tically no offerings. Red Alaska has 
been held nominally at $1.85 to $1.90, 
although it is said that odd lots here 
and there have been sold at lower 
prices. The sardine situation contin
ues very firm, both for imported and 
domestic, and with offerings not equal 
to the demand. Other varieties of 
fish are in light supply and very firm.

Dried Fruits—The dried fruit situa
tion has not shown any particularly 
new developments during the week, 
although it can not be said that it is 
on a particularly satisfactory basis. 
In the case of raisins, for instance, it 
is almost impossible to secure any 
owing to the car shortage and the 
Association is far behind with its de
liveries, as are also the independents, 
and there has been a great deal of 
disappointment for the holiday trade.

f

There is very little hope of immediate 
relief, however, and all concerned 
simply have to make the best of it. 
As to prunes, coast advices indicate 
that there is practically nothing left 
in growers’ hands, while packers are 
supposed to have not more than 10,000 
tons all told, which is an unprecedent
edly small supply for this season of 
the year. All other dried fruits are 
in a correspondent position. The mat
ter of peace negotiations is not con
sidered with any great degree of seri
ousness. This is, of course, easily un
derstood because of the condition of 
the trade, with nothing to sell and 
with transportation difficulties making 
it impossible to move goods. It is 
too far away from the new season to 
make any predictions whatever, and 
with the natural dullness of the holi
day season it is figured that so far as 
the dried fruit trade is concerned the 
peace proposition could not have been 
sprung at a more convenient time.

Cheese—The market is steady and 
unchanged, with a moderate demand. 
There is a light supply in the prin
cipal distributing markets, but the 
general feeling appears to be a little 
easier, and if there is any change there 
will probably be a slight reduction.

Rice—The market is still a holi
day affair, with business of routine 
character. Traffic conditions were not 
such as to help the distributing trade, 
aside from the fact that until the in
ventories are out of the way buyers 
will go slow. In the South the situa
tion is unchanged. The embargo on 
shipping from the ports is still on, and 
this prevents the mills from offering 
with any certainty as to when the rice 
will get here. There is a better ex
port movement but not especially 
large.

Provisions—The market is steady 
and unchanged from last week. Re
ceipts appear to be normal for the 
season, and the consumptive demand 
is fair. No important change appears 
in sight for the balance of the year. 
Pure lard is steady at a decline of 
%c, due to the freer killing of hogs. 
Demand is only fair. Compound lard 
is steady and unchanged, with a fair 
consumptive demand and a weaker 
feeling on account of the pure lard 
situation. Prices of compound are 
still fairly high, but the general feel
ing is weaker. Barreled pork is un
changed and in quiet demand. Dried 
beef is in light demand at unchanged 
prices. Canned meats are steady.

Salt Fisk—The supply of shore 
mackerel is not very large, but prices 
are unchanged for the week. The sit
uation is strong. Irish mackerel still 
show an advancing tendency and 
sm’all sizes are scarce. Irish mackerel 
are quoted up to $26 a barrel, which 
is probably $10 above normal. Cod, 
hake and haddock are still scarce and 
high.

Edward Telfer, founder of the Tel- 
fer Coffee Co., Detroit, suffered a 
stroke of apoplexy one day last week 
and is still in a,very precarious con
dition. Mr. Telfer was a resident of 
Grand Rapids for about ten years, up 
to fifteen years ago, when he managed 
the Telfer Spice Co.

mailto:3.75@4.25
mailto:1.50@1.60
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BANKRUPTCY MATTERS.

P r o c e e d in g s  o f  t h e  W e s t e r n  D i s t r i c t  
o f  M ic h ig a n .

G rand  R apids, Dec. 1—An in v o lu n ta ry  
p e titio n  in  b an k ru p tc y  h a s  been  filed 
a g a in s t  th e  A m erican  A utom obile  Supply  
Co. A d jud ica tion  h a s  been  m ade  an d  th e  
m a tte r  re fe rred  to  R eferee  C orw in, a n d  
W a lte r  H. B rooks, ap p o in ted  receiver. 
T h e  first m ee tin g  of c red ito rs  h a s  been  
held  an d  W a lte r  B rooks h a s  been  e lected  
tru s te e .  T h e  a s s e ts  co n sis t of a  g e n e ra l 
s to ck  of au to  accesso ries  loca ted  a t  G rand  
R apids, w hich  a s s e ts  a re  a lleged  to  be 
w o rth  $5,000. T he  liab ilities  a re  show n  a t  
$11,489.67. A n in v en to ry  an d  a p p ra isa l 
h a s  been  o rde red  and  w ill be ta k e n  a t  
once, a f te r  w h ich  offers w ill be ta k e n  
fo r th e  sale  of th e  a sse ts .

F ollow ing is a  lis t of th e  c red ito rs  of 
th e  co rpo ra tion :

S ecured  C red ito rs .
C ity  of G rand  R ap ids .......................$ 55.38
E d. W . S im pson, G rand  R ap ids  . .  500.00 

U n secu red  C red ito rs .
A uto  B lind  D eflector Co., J o h n s 

tow n, P a .............................................. $ 3.00
Am. Sign Co., K alam azoo  ............... 200.00
Am. Goggle Co., W h itin g , In d ..............16.00
A uto  P edal P ad  Co.. N ew  Y ork . .  52.80
A nglo Am. L ig h t Co., P it tsb u rg h  11.25 
A uto  A pparel Co., P o r t  C heste r,

N . Y........................................................  48.00
A lliance R ubber Co., A lliance,

Ohio .................................................. 4,029.58
A yers, E m . & Sons, P h ilad e lp h ia  1.05
A rt M etal W orks, N ew ark  ...............  75.05
A uto  Supply Co.. C hicago ................. 107.40
A yax  T ru n k  & S am ple Co., N . Y. 6.25
B eld ing  Mfg. Co., C hicago ...............  51.73
Bon M an u fac tu rin g  Co., E lg in  . . . .  14.40
B roderick  & B assen  R ope Co.,

St. Louis ............................................ 117.85
B row n & C aine, C hicago ...................  37.41
Boyle, A. S. Co., C in c in n a ti ......... 25.10
B oston  W oven  H ose & R u b b er

Co., B oston  ...................................... 19.00
B ra n d s tre e t Co.. G rand  R ap id s  . . .  65.00
B rig h t S ta r  B a t te ry  Co., N. Y. 43.03
B eckley  B alston  Co., C hicago ___  4.80
C itz. T elephone Co., G ran d  R ap ids .75 
C onsum ers P o w er Co., G rand  R ap ids 19.04" 
C en tra l F o u n d ry  Co.. M arsh a llto w n  41.50 
C hicago R ubber Co., C hicago . . . .  151.74 
C orcoran  V ic to r Co., C in c in n a ti . .  18.95
C hem ical P ro d u c ts  Co., C leveland 18.00 
C oats, B. D. & Co., G rand  R ap ids . .  6.00
C om m ing M an u fac tu rin g  Co.,

C hicago ............................................ 75.00
D avies Y oung Soap Co., D ay ton  35.50 
D eV ries P r in tin g  Co., G rand  R ap ids 26.30 
D uff M an u fac tu rin g  Co., P it ts b u rg h  42.50 
E n te rp ris e  E lec tr ic  Co., G rand

R ap id s  ................................................ 75.69
Elec. A ppliance Co., C hicago ........... 3.35
E lite  M an u fac tu rin g  Co., A sh land ,

Ohio ......................................................  40.75
E d w ard s  & C ham berla in , K alam azoo  30.88 
F e rn a ld  M an u fac tu rin g  Co., N o rth

E a s t, P a ................................................ 12.00
F ish  B est C o , G rand  R ap id s  . . . . . .  18.75
F ox  T y p e w rite r  Co., G rand  R ap ids  .50 
G olden B o te r Co., G rand  R ap id s  1.50
H . G. C hem ical P rod . Co........................18.00
A uto  Supply Co.. C hicago ................. 107.40
E . W . S im pson, G rand  R ap id s  . . . .  341.58 
F itz s im m o n s  B ros.. G rand  R ap ids 8.50 
G. R. T ire  R ein fo rcem en t Co.,

G rand  R ap id s  .................................  17.50
G eneral T ire  & R u b b er Co., A kron 18.75 
G. R. H e ra ld  P ub . C o . G rand  R pds 213.31
G. R. P re s s , G rand  R ap id s  ............. 10.66
G re a t W es te rn  Oil Co., G rand  R an id s  6.75 
G rinnell, Row, A lthouse, G rand  R ods 10.36 
G arfo rd  M an u fac tu rin g  Co., E ly r ia  26.55
G ray  H e a th  Co.. C h ic a g o ................... 66.45
G rafton  Glove M an u fac tu rin g  Co.,

G ra fton . W is .......................................  27.00
H e a t O m ete r Co., N ew  Y ork ........... 65.00
H ow e M an u fac tu rin g  Co., N. Y. . . .  88.49
H ow ell W . H . Co. G eneva, 111........  2.50
H e y ste k  & Canfield C o , G rand  R pds 36.80 
J a m e s  S’. H aw k in s, G rand  R ap ids  40.92 
Ju d d  & T e land  Mfg. Co., C lifton

Springs, N . Y ..............................................97
J a y  & D ee Spec. Co., N ew  Y ork  111.00 
In t. M eta l Polish  Co., In d ian ap o lis  25.89 
Jeffe rso n  E lec  M an u fac tu rin g

Co., C hicago .....................................  29.69
K elsey  W heel Co., D e tro it ............. 5.08
K ills rk  E lec tr ic  M an u fac tu rin g  Co.,

St. L ou is  ............................................ 18.56
L in to n  E q u ip m en t Co., D e tro it . . . .  1.63
M eta l Spec. Co., C hicago ...............  45.89
M ilw aukee A uto  Spec. Co., M il

w au k ee  ................................................ 12.00
C. W . M anzell Co., B u f f a lo ............... 6 60
K n ig h t T ire  & R u b b er Co., C an ton  1,498.92 
M asonic F a i r  C om m ission, G rand

G rand  R ap ids  ...............................  12.50
M ich. I  ith o g rap h  Co., G rand R ap id s  35.34 
N a t. Shock A bso rber Co., G rand

R ap id s  .............................................. 10.50
P a u l G. N iehoff Co.. C hicago . . .  14.50
Jos. N iehu is, C in c in n a ti .....................  21.00
P e rk in s  C am pbell Co., C in c in n a ti 52.31 
P it tsb u rg h  M in L am p  Co., P i t t s 

b u rg h  .................................................. 40.61
P is to n  R ing  Co., M uskegon ............... 12.36
P o w er & E fficiency Co., T ren to n , 19.80
P v ren e  Co., C h ic a g o ....................................... 80
P o s ta l  T e leg rap h  Co., G rand  R ap id s  11.87 
P it tsb u rg h  P la te  G lass Co., G rand

R ap id s  ................................................ 1-85
P u r i ta n  S*hoe C o , R oc1 e s te r  ........... 13.80
P rem iu m  P u n c tu re  P roo f T ire

Co.. C hicago ...................................  10.00
R o m a rt Co., S ea ttle , W a s h ................ 4.57
R ichm ond , L. R .. G rand  R ap ids . . .  1.10
R owbok, A. W . & Co., N ew  Y ork  394.00

Reflex Ig n itio n  Co., C leveland . . .  246.46 
R eliance  M an u fac tu rin g  Co., M asil-

lion, Ohio ...................................... 10.14
S a fe ty  V ulcan i^er Co., M ason C ity,
Geo. S. Sm ith , G rand  R ap ids _____  38.73
V. L. Sedei, G rand  R ap ids ..............  102.50
S ofet V u lcan ize r Co., M ason C ity,

Iow a .................................................... 14.40
S te rl in g  M an u fac tu rin g  Co., C leve

land  ................................................"... 20.00
S'ly, W . W . M an u fac tu rin g  Co.,

C leveland ........................................ 3.30
S ta r  & Co., N ew  Y ork  ..........................134.68
J . H , S hu ltz  & Co., M an is tee  ......... 27.60
T u th ill S p ring  Co., C hicago ...........  10.40
U nive rsal R im  Co., C hicago ...........  3.05
U nion M otor D evices Co., In d i

an ap o lis  .............................................. 51.50
U nited  W eekly  P re s s  A ssoc.,

G rand  R ap ids .................................  24.84
V osburgh  M in ia tu re  L am p  Co.,

W es t O range, N . J ........................ 40.61
V accum  Oil Co., C hicago .................  40.88
V ollm an, S. & Co., C h ic a g o ............... 173.39
W h ee le r & S cheb ler Co.. In d ianapo lis  7.38 
W isconsin  M a tt Co., M ilw aukee . .  28.90
W estfield  C hem ical Co., W estfield  45.00 
W est. M ichigan S ta te  F a i r  Assoc.,

G rand  R ap ids ...................................  5.00
W ea v e r M an u fac tu rin g  Co., S p rin g -

field, 111....................................................  8.40
W illiam s, J .  H . Co., C hicago ___  13.77
S ta n d a rd  S teel Tool Box Co.,

B ridgeville , P a ..................................  33.80
C leveland C hain  Co., C leveland . .  9.00
W este rn  U nion T e leg rap h  Co.,

G rand  R ap ids  .................................  1.81
N a tio n a l T ire  Co., T ren to n  ........... 8.60

Dec. 2—In  th e  m a tte r  of D. W . Con
n ine  & Son. w ho w ere  fo rm erly  do ing
business  a t  W exford  and  In te rlo ch en , th e  
firs t m ee tin g  of c red ito rs  w as  held  th is  
day . R ep o rt w as  m ade  by  W a lte r  H . 
B rooks, receiver. B y vo te  of th e  c re d 
ito rs  W a lte r  H . B rooks, w as e lected  
tru s te e .a n d  h is  bond fixed a t  th e  sum  of 
$10.000. T he  n e t a p p ra isa l of th e  stock , 
b o th  a t  W exford  an d  In te rlo ch en , a g 
g reg a ted  $34,500.

Dec. 4—In  th e  m a tte r  of A. L. Goodrich 
& Son, of K a lk ask a , th e  firs t m ee tin g  of 
c re d ito rs  w as  held  th is  day . I t  a p p ea rin g  
th a t  i t  is  n o t now  n e cessa ry  to  h av e  a  
tru s te e  of th is  e s ta te , no tru s te e  w as 
appo in ted .

Dec. 5—In  th e  m a tte r  of D on W . Lydell, 
of P a ris , final m ee tin g  o f c red ito rs  w as 
held th is  day . D ecision  on p e titio n s  fo r  
fees re serv ed  an d  m ee tin g  a d jo u rn ed  to  
Dec. 16

In  th e  m a tte r  o f E a r l  A rdis. R eed  C ity, 
th e  final m ee tin g  of c red ito rs  w as  held 
th is  day . A  firs t an d  final d iv idend of 
60 p e r  c en t, w as  dec lared  a n d  o rdered  
paid  in th is  m a tte r.

Dec. 6—T h e ad jo u rn ed  firs t m ee tin g  in 
th e  m a tte r  of W ilhelm  S ch m id t w as th is  
d ay  held. R eferee  C orw in  ap p o in ted  K. 
B. M athew s, of L ud ing ton , a s  tru s te e  an d  
fixed h is  bond a t  $500.

Dec. 9—T h e  final m ee tin g  of c red ito rs  
in th e  m a tte r  of C h arle s  N . A lbrech t, w ho 
w as do ing  b u sin ess  a s  th e  Idea l E lec tric  
Co., of C oopersville, w as  held  th is  day. 
T h e re  a re  n o t sufficient a s s e ts  to  p ay  a  
d iv idend to  g en era l c red ito rs .

Dec. 11—T he firs t m ee tin g  of c re d ito rs  
in th e  m a tte r  of E a r l  S nyder w as  held 
th is  day . B y  vo te  of c red ito rs , E d w ard  
L. S m ith  w as elected  tru s te e  and  h is  
bond fixed a t  $1.500. T h e  re p o r t  of a p 
p ra ise rs  show s to ta l  a s s e ts  of $2.381.16.

Dec. 12—In  th e  m a tte r  of H ugh  M c
K enzie, a spec ia l m ee tin g  of c red ito rs  
to  co n sid e r th e  alleged b a n k ru p t’s offer 
of com position . T h e  m a jo rity  o f c re d it
ors, bo th  in n u m b er and  am o u n t, a c 
cented  th e  com position  and  th e  m a tte r  
h a s  b een  re tu rn e d  to  th e  c le rk  of th e  
cou rt w ith  th e  reco m m en d atio n  th a t  It 
be confirm ed. T he  a lleged  b a n k ru p t o f
fered  45 cen ts  on th e  dollar. H e  ow es 
apnroxrim ately $13.000 an d  h is  c red ito rs  
w ill receive  ap p rox im ate ly , $5,850. T he  
comnosit.ion w ill p robab ly  be confirm ed 
w itb in  th e  n e x t ten  d ay s  an d  th e  m oney 
paid o u t in acco rdance  th e rew ith .

Dec. 15—in  th e  m a tte r  of B e th iah  W il
liam s, B ig  R ap ids, n o tices  to  show  cause  
a s  to  th e  sale  of th e  a s s e ts  of th is  b a n k 
ru p t h av e  gone fo rw a rd  on tw o  offers 
p<5 follow s: One in  th e  sum  o f $1,500 fo r 
th e  s to ck  in tra d e  an d  fix tu res, from  
S eegm iller B ros., of C adillac, and  th e  
o+b o r from  E . M. C ath ro . of D e tro it, in  
th e  sum  of 52 p e r c en t, o f th e  a p p ra ise r’s 
v a lu a tio n  of th e  s to ck  and  fix tu res. T he  
sale  w ill be held Dec. 26.

Dec. j«—in  th e  .m a t te r  of F red  S t r a t 
ton . b a n k ru p t, a p e titio n  in  b a n k ru p tc y  
h a s  been  filed, ad ju d ica tio n  m ade an d  th e  
m a tte r  re fe rred  to  R eferee  C orw in  T he  
schedu les show  liab ilitie s  a m o u n tin g  to  
$756.96 and  a s s e ts  a m o u n tin g  to  $250, all 
of w hich  is  c la im ed a s  exem pt. F o l
low ing  is  a  l is t  o f th e  c red ito rs  o f th e  
above b a n k ru p t:

Secured  C red ito rs .
C haffee B ros., G rand  R an id s  ........... $200.00
G. R. L oan  Co., G rand  R an id s  ----- 60.00

U nsecu red  C red ito rs .
Sam  M etcalf. G rand  R ap id s  ...........$ 39.50
M rs. F ra n k  M cD onald, G rand  R ap id s  97.50 
W u rzbu rg  D ry  Goods Co., G rand

R ap id s  ................................................  100.00
E ag le  C lo th ing  Co., G rand  R an id s  6.00 
T. A. D onovan & Co., G rand  R ap id s  44.00 
M en ter. R osenbloom  Co., G rand

R ap ids ................................................ 26.00
J am e s  H ughes. G rand R a p i d s ........... 9.61
A nderson  & H uffm an , G ran d  R ap id s  33.00 
D e tro it C ash  & C red it Co.,

G ran d  R ap id s  .................................. 11.00

E li C ross, G rand  R ap ids  ...................  15.00
P a s to o r  B ros., G rand  R ap id s  ..........  9.00
G lenn A. E a s to n , G ran d  R ap ids . .  15.00
L eh n en  Coal Co., G rand  R ap id s  . .  7.00
H om e F u e l Co., G rand  R ap id s  . . .  3.35
L an s in g  G ra n ite  & M onum en t Co.,

L a n s in g  ................................................. 22.00
N ellie J .  V erm ier, C hicago .............  33.00
F. J . H odges, G ran d  R ap ids ............  26.00

Recent News of the Cloverland of 
Michigan.

Sault Ste. Marie, Dec. 18—C. C. 
Coli ns, one of the Soo’s well known 
travelers and successful automobile 
men, paid Toledo a visit last week as 
the guest of the Overland Company. 
The trip was made from Escanaba 
in a special car provided by the Over
land people. Mr. Collins also visited 
Detroit and Lansing before return
ing to the Soo and said it was one of 
the best trips he ever had.

“Ever notice how particular a bald 
man is about the care of his hair?”

The A. B. Klise Lumber Co. finish
ed its mill run at Gilchrist last Thurs
day and expects to soon close up its 
affairs in Mackinac county. The com
pany had considerable standing tim
ber in the vicinity of Lake Michigan, 
which it has disposed of. It has be
gun operations in Ontonagon county, 
which will require three years to com
plete. At the end of this contract it 
intends confining its attention to its 
Petoskey interests.

The cold freezing weather for the 
past week has given the lumbermen 
the good feeling which they have 
been waiting for. They are now get
ting ready for the winter’s operations 
and many new camps are starting 
up each week.

The little fords have had to crawl 
in for the winter in most of the small 
towns along the Soo line. The old 
reliable horse and cutter are once 
more in evidence.

“Books are man’s best friends. 
When they bore him he can shut 
them up without giving offense.”

That long-looked-for smoker was 
pulled off last Saturday evening by 
Charles Haase, President of tht Soo 
Traveling Men’s Association and his 
staff, and another big event of its 
k'nd went down in history. Charley 
has always been known to be some
what shy when it comes to making 
speeches, but what got into him Sat
urday night baffled the crowd, because 
he made several speeches. He told 
us how it was that Marquette was 
coming to the front and the advan
tages the Soo offered over neighbor
ing towns as an industrial center, 
and promised if he had anything to do 
with it, the Soo would get the next 
industry. C. C. Collins, Secretary, 
was also a busy man. He did not 
have ample time to give an address 
equal to his ambition, but consumed 
forty-five minutes in defense of the 
Soo and its live wires. The only re
gret was that the stenographer was 
missing during the evening and we 
have only a verbal account of the elo
quence of this seepch. S. D. New
ton, Vice-President, was almost taken 
off h:s feet when the President called 
upon him for a speech in reference to 
the Rosedale creamery. It was so 
sudden and unexpected that Stant. 
used only about fifty minutes in say
ing a few words in behalf of the con
ditions in Chippewa county and the 
prosperous future in store for the 
dairy products which should be taken 
up by the Rosedale Creamery Co. 
There never was a better opportunity 
to make a small investment turn into 
a large industry than at the present 
t me. He figured that the time was 
not far distant when the farmers 
would realize what it meant to sup
port a creamery in this county. Pad
dy Moher, J. McKenzie and Ted Mc
Kinney did themselves proud over the 
presumptious eats, which consisted 
of everything from a ripe olive to the 
finest of cigars. Several of the boys 
had to walk around the block for 
exercise in order to do full justice to 
the large amount of varieties which 
was in evidence. They had the honor 
of entertaining a few of the Chicago 
meat magnets who happened to be

in the city in time for the banquet ana 
the missing travelers certainly missed 
a treat. It was Sunday morning be
fore the smoker really broke up and 
as some of the good travelers had to 
make the first shift for church, it was 
decided to draw the meeting to a 
close, with the understanding that the 
next one would be pulled off Satur
day, Jan. 6, at which time arrange
ments will be completed for the an
nual banquet.

“It is far better to have a neigh
bor owing you an apology than 
money.”

William Kirkbride, well-known 
stock man at Pickford, was a business 
visitor here last week. He reports 
the roads as somewhat heavy for au- 
tomobiling between here and Pick- 
ford.

E. T. Jones, for the past nine years 
superindentent of the Sault Ste. Marie 
hospital, tendered his resignation, 
which took effect Dec. 18. Mr. Jones 
has been one of the efficient officers 
of the hospital here and during his 
term of office has been responsible to 
a large extent for the success and 
progress made by the hospital. He 
can look back with much pride from 
the time he took over the hospital, 
which was then in a struggling con
dition, up to the present time, when 
it ranks as one of the best equipped 
and modern hospitals of its size in 
the State. Mr. Jones has been suc
ceeded by F. R. Flemming, a practical 
pharmacist, who comes highly recom
mended.

Representative Merlin Wiley left 
last week for Lansing on business.

The many friends of Joseph Bay- 
liss, former sheriff, and later repre
sentative of Chippewa county, are 
pleased to learn that he is stepping 
right along and has been chosen as 
President of the Midland Men’s Club. 
He now holds a position with the 
Dow Chemical Co., of Midland. 
Joe’s friends at the Soo are always 
pleased to hear good tidings of him 
and wish him every success.

A. B. Jacobs, popular traveling 
salesman for Franklin McVeagh & 
Co., left last week for Chicago to at
tend the annual meeting and banquet 
of hi^ house.

That the war is having its effects 
upon the Soo will be vouched for by
J. L. Lipsett, who has secured an or
der for 1,000 war horses for the Eu
ropean market to be used by the 
Allies. This demand may have a 
bearing on future breeding in this 
part of the Upper Peninsula and sur
rounding communities.

The Soo is again to have a com
munity Christmas tree on the lawn 
of the city hall park. This is the 
third successive year we have cele
brated the natal event in this man
ner.

“For the traveler the best guidebook 
is a checkbook.”

William G. Tapert.
Cause For Shame.

A merry party was going on in the 
bedroom of Art. Borden at a large 
hotel, when the festivities were in
terrupted by a waiter who said:

“Gentlemen, I have been sent to 
ask you to make less noise. The 
gentleman in the next room says he 
can’t read.”

“Can’t read!” replied Art., “Go and 
tell him that he ought to be ashamed. 
Why, I could read when I was 5 
years old.”

The widow of the late Heman G. 
Barlow has gotten out a beautiful 
tribute to the deceased, containing 
a biographical review setting forth 
the aims and accomplishments of a 
busy life, newspaper tributes and the 
funeral sermon of Dr. Bradley. The 
volume, which is beautifully printed 
and bound, is for private circulation.
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Generously Refuses to Knock the 
Pere Marquette.

Mears, Dec. 17—I have just return
ed from a long, long trip. Went from 
here all the way to Muskegon and 
took in all the betwixt stations en 
route. Expected a delegation of 
prominent people at each station, but 
was disappointed. Snow too deep, 
maybe. A jolly trio of funny fat 
traveling men got oi  ̂ at Whitehall. 
They had just finished a dinner of 
bluefish, which has made that hotel 
famous. “Dot feesh vot gosts me 
dirty cents a bound, so hellop me.”

I had heard of a car of flour that 
was for sale, having been consigned 
to a man who got tired of waiting 
and retired from business and as the 
good books (Saturday Evening Post 
and Michigan Tradesman) tell or 
warn us (eventually—why not now?), 
I bought it. Have been soaking up 
heat all day this peaceful Sabbath, 
preparing for a week’s wallowing 
through the snow to impress on the 
good farmers what brand is the Na
tional flour. I am getting old ana 
want to make a few honest dollars 
before I die to put with a bunch of 
dishonest ones.

You may not think this was a long 
trip, but maybe you never tried to 
go a couple of miles on the Pentwater 
branch in the winter time. I would 
not knock the P. M. in the least. 
Paul King has done so nobly it would 
be a shame not to overlook some of 
the minor inconveniences. I don’t 
believe there is a man except one who 
could have done better—and modesty 
forbids me to mention who the gent 
is. Charles Oviatt was strutting up 
and down the train and two strangers 
got into an argument about him. 
They put up $5 each in my hands to 
settle it. One man bet that Oviatt own
ed the Armour packing plant and the 
other bet he was President of the P. 
M. It was just then we rolled or 
slid into the North yards and I rolled 
off, so both lost their bet. Coming 
back we left at 6:35, a few minutes

late, with Conductor Kent at the 
helm. Had gone a block when a flock 
of sparrows lit on the track and the 
engineer blew the whistle and lost 
all his steam. As advertised, we again 
started, and got to North yards. We 
were going North, mind you, but not 
so fast you could notice it. Then we 
had to wait a few minutes for the 
Fremont train. We waited. After 
ages a gent from Whitehall and I 
got off and went into the back door 
of Dynamite Pete’s place. I guess 
he wanted a sandwich and I was 
curious to see where the robbery had 
taken place last summer. We hustled 
back to the train and it is a good thing 
we did, as the train started again in 
less than two hours. The conductor 
took up our tickets, as he said his time 
was up and a new man took his place. 
This was before we left the North 
yards. I think there must have been 
some delay, as I believe they usually 
run faster than that. It was 10:30 
when we pulled out. Maybe Muske
gon has grown so it is further than 
it used to be between these points, 
but it is not over a mile. If they 
start to run and the time is up within 
a mile, I don’t wonder that the train
men want the Adamson law to go 
into effect, as I understand they are 
paid by the mile. There are a num
ber of things I could remark about 
the system, but I am bound that I 
will not knock the P. M. It is by 
far the best railroad in this whole 
country and if any one says it ain’t 
in my hearing, by golly, I will let him 
have his own way about it—in case he 
is a larger man than I am. I am very 
liberal that way.

If I would write all I saw and tht 
impressions it made, it would fill a 
book, but I ain’t writing any darn 
books. I am trying to run a grocer> 
store. Well, I said trying, didn’t I?

Chronic Kicker.
The sword in the hands of a man 

is less mighty than the hatpin in the 
hands of a strenuous woman.

Sidelights on Celery City and Envi
rons.

Kalamazoo, Dec. 18—The Hotel 
Giddings, owned and conducted by 
Birney Bros., Lawton, has been sold 
to E. W. McNeil, who will make his 
home there. The active management 
will fall to Jess Barnes.

Desenberg & Stoker, Lawton, have 
sold their stock of fancy and staple 
groceries to Charles O. Rockwell. 
Mr. Rockwell is well known in and 
around Lawton and a good business 
falls into good hands.

Frank Birney’s smile, which has 
greeted the boys on the road so long 
at Lawton, will be found at the Pike 
House, Nile, where he and Tim Bir
ney are putting Niles on the map in 
the hotel world.

Roy Bennett has left the Worden 
Grocer Company and is succeeded by 
John Honton, who has been in the em
ploy of the Worden Grocer Company 
at Grand Rapids, calling on the trade 
in the interest of their coffee depart
ment. Mr. Honton comes well rec
ommended and a brilliant future is 
predicted for him in his new position.

B. P. O.E., No. 50, has again showed 
its good fellowship by giving $100 
to the Kris Kringle Club.

The main building of the Borgess 
Hospital, in course of erection on the 
Gull Road, is now enclosed. The 
contract calls for the comple
tion of the structure by Jan. 1. This 
will be one of the finest equ:pped 
hospitals in the United States and a 
great deal of credit is due the citizens 
of Kalamazoo for the support that 
they have given the institution.

The chairman of the Kris Kringle 
Club announces that his organization 
will collect $3,000 to carry on the 
Christmas work this year. This Club 
is composed of good fellows in Kal
amazoo, who devote their time and 
money to making possible a Merry 
Christmas for every child in our city.

W. H. Stover, who sold his grocery 
last spring, has again entered busi

ness, succeeding S. P. Slavin at 229 
Portage street.

A. P. Scheid is entitled to a gold 
medal for having two of the finest 
trimmed windows in the city.

Harrison & Son, of Schoolcraft, 
formerly in the grocery business, 
have succeeded the Schoolcraft Lum
ber Co. W. S. Cook.

Boomlets From Bay City.
Bay City, Dec. 18—The A. B. 

Perkins Co., Bay City, has taken the 
exclusive agency for Northeastern 
Michigan for John F. Jelke’s famous 
Good Luck brand of oleomargarine. 
Russ Allen, its hustling representa
tive, says he is having a fine trade on 
Good Luck and is making the other 
oleo peddlers sit up and take notice..

The Bay City Cigar Co., one of Bay 
City’s new industries, which employs 
120 hands, will increase the number to 
200 the coming week.

The Delpheon Company, which 
manufacturers high grade phono
graphs, has enjoyed a very success
ful business ever since it started, 
about one year ago. The factory at 
the present time is crowded with or
ders and its product is being shipped 
to all parts of the country.

The “high cost of living” has hit 
the public schools of the city. The 
school janitors petitioned the Board 
of Education for an increase in wages 
and were granted an advance of $10 
per month.

Changes made in the income tax 
law by the act of Sept. 8, 1916, will 
result in many more returns being 
made to the Collector of Internal 
Revenue. The amount, under the 
new law, is fixed at $3,000, instead of 
$4,000, provided by the old law, on 
which a person is required to pay 
taxes. This amount is getting down 
to where some of us live, but a large 
majority of traveling men are not in 
any immediate danger of a visit from 
the income tax collector.

W. T. Ballamy.

Barney Langeler has worked in 
this institution continuously (or 
over forty-five years.

Barney says—

I wonder how many merchants in Western Michigan 

know how big a stock of groceries our Company 

carries.

After a customer sees our big stock it ’s easy for him 

to know why we can ship his order the day it  is 

received.

W o r d e n  Q r o c e r  C o m p a n y

G R A N D  R A P ID S — K A L A M A Z O O

T H E  P R O M P T  SH IP P F  S
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NOT SO VERY HONEST.
It is a common remark that fire in

surance companies are attuned to a 
high sense of honor because they are 
composed of bankers, lawyers and 
business men generally. All this is 
granted, yet there is a chance that the 
management may not be in keeping 
with the standard of honor main
tained by the directors. The latter 
meet once a month or once in three 
months, listen to the reports present
ed by the managers and pass on them 
perfunctorily. The stockholders want 
dividends and elect directors who will 
see that dividends are forthcoming. 
The directors select men for managers 
who can produce dividends. The 
managers are up against a stone wall, 
so far as mainta:ning their own po
sitions is concerned. They must make 
money on the business of the com
pany—legitimately if possible; by 
hook or crook, if it cannot be done 
legitimately. This explains why 
some insurance companies employ bu
reaus to settle their losses, instead of 
effecting settlements through their 
own employes—because the bureaus 
promise to save money by coercing 
and brow-beating timid insurers who 
have suffered losses by fire and also 
by threatening them with expensive 
litigation.

Take the Hatchew and Brooks case, 
for instance. They had nearly $6,700 
stock and $3,900 insurance. The loss 
was an honest one. No suggestion 
of incendiarism was made by any one 
except Shaw and he intimated that in 
only one place of business in Grattan. 
No honorable representative of any 
insurance company would have con
sidered for a moment the idea of 
paying anything but the face of the 
policies. Because Shaw was employ
ed by an adjustment bureau which 
owes its existence to the anx:ety of 
fire insurance companies to secure 
settlements at less than they should 
settle for. he undertook to force the 
insured to accept $1,400 less than 
they were ''onestly, legally and legiti
mately entitn d to receive. But for the 
intercessionot 'he Tradesman.the cred
itors of the inrured and the State In
surance Commis''ioner, Shaw would 
probably have been able to inveigle

Hatchew and Brooks out of the $1,- 
400 which he insisted in deducting 
from the amount the companies were 
finally forced to pay. If Shaw had suc
ceeded in accomplishing his purpose, 
the three insurance companies car
rying this risk would have been ahead 
$1,400 in cash of the realm. The of
ficers of the companies interested 
would not have been technically 
guilty of stealing the money, person
ally, but they would have profited by 
the transaction and would have been 
equally guilty of wrong doing with 
Shaw, because, in turning over the 
adjustment of their fire losses to an 
adjustment bureau, they knew that 
they are going to save money through 
the employment of methods they 
would not resort to themselves.

It is all very well to prate about 
the honesty of fire insurance officials, 
but so long as they employ agencies 
to do their adjusting which they know 
employ creatures who will stoop to 
any depth to accomplish their ends, 
their pretensions to the possession 
of a high sense of honor fall flat and 
do not meet with acceptance in the 
minds of men who are committed to 
the theory and practice of the Square 
Deal and the Golden Rule.
POLITICAL CLAP TRAP ONLY.

It is a short life that the Newlands 
Committee is living, and one gets a 
new impression that t.he Adamson 
law and its attendant activities were 
devised for pre-election purposes. 
The Committee has decided to sus
pend hearings within a few days, and 
it is understood that the whole in
vestigation of the question of gen
eral railroad regulation has been drop
ped, so far as that Committee is con
cerned. The Adamson law virtually 
declared eight hours to constitute a 
day in the life of the railroad men 
who were threatening to strike, but 
provided that after this law had been 
enacted a committee should find out 
whether it was wise or not, that is 
how the thing would work. That 
was a curious mix-up, but there was 
a clear purpose in the enactment, and 
the President was re-elected. The 
reason given out by Senator New
lands is that the members must de
vote their whole time to the legisla
tion proposed by President Wilson 
supplementing the Adamson law. 
But the Supreme Court will have its 
part in the drama. January 8 is des
ignated as the day for a hearing on 
the subject by that body, to which 
it will be carried by the lawsuits re
cently initiated.

Only ten days remain in which 
Tradesman subscribers can secure 
yearly credits in advance at the $1 
rate. Hundreds have taken advantage 
of this opportunity during the past 
month and hundreds more will prob
ably avail themselves of this privilege 
during the last ten days of December. 
All the Tradesman can reasonably 
ask is that the remittances reach the 
•publication office before the close of 
business Dec. 30. Any remittances 
received after that date will be ac
cepted only on the $2 basis.

Zero weather loses much of its terrors 
after a cup of coffee and a good warm 
breakfast.

SOME INSURANCE DONTS.
1. Don’t accept a policy in which the 

word “concurrent” appears anywhere 
on the rider.

2. Don’t tolerate the “joker” describ
ed elsewhere in this week’s Tradesman. 
In nine case out of ten it renders your 
policy void.

3. Don’t take anything for granted 
when you accept a policy from the hands 
of the agent. Above all things insist 
that the agent give you a written agree
ment that in the event of a loss under 
the policy the adjustment of the damage 
will not be referred to an adjustment 
bureau, but be attended to by the local 
or State agent. File this agreement with 
the policy.

4. Don’t sign a non-waiver agreement 
in case of fire. It has no authority in 
law or equity and is the creation of 
crafty and unscrupulous adjusters to 
secure an advantage over the insured. 
Remember the trouble Hatchew and 
Brooks had because they were inveigled 
or coerced into signing a non-waiver 
agreement and the stubborn attitude as
sumed by Shaw when importuned by 
gentlemen to re-open the case on its 
merits.

5. Don’t fail to keep a complete and 
minute inventory of everything you 
wish covered by your policies and a de
tailed record of purchases and daily 
sales in a fire proof safe. Both the 
inventory and record of purchases 
should be written in ink in well bound 
books. If you have room in the safe, 
keep the original invoices also. An ap
praisal taken by an outside party is very 
much better than an inventory taken 
by yourself. No money you can expend 
will be more judiciously employed than 
in the purchase of a yearly appraisal 
by a competent appraiser.

6. Don’t deal with the representa
tive of an adjustment bureau under 
any circumstances. Insist on settling 
your loss with the local agent, the 
State agent or the company direct.

7. Don’t employ a shyster agency to 
act for you in settling your loss. If you 
have done your part and kept your rec
ords as you should, according to law, 
you need no outside assistance and can 
rest assured that, in the event of a fire, 
you will receive all you are entitled to, 
if you have kept your premises in proper 
condition and have done nothing to in
validate your policies.

PROHIBITORY LAW NEEDED.
Michigan has enacted a good many 

prohibitory laws in the past and there 
are a number of similar laws which 
can be placed on the statute books in 
the interest of common honesty and 
decency. One of these is a law pro
hibiting the settlement of fire insur
ance losses by bureaus and third 
parties whose only excuse for ex
istence is that they can save the com
panies money by resort to intimida
tion, coercion and litigation. There 
have been many cases where insur
ance adjusters regularly employed by 
the companies have not dealt honor
ably with the insured, but such cases 
are rare compared with the instances 
which have been brought to the at
tention of the Tradesman where gross 
injustice has been done by adjust
ment bureaus organized and main
tained solely “to effect settlements at 
a great saving over what the com

panies themselves can do.”
With the State agents and the lo- 

caF agents who write the policies the 
insurance companies have all the ma
chinery necessary to adjust losses 
quickly and satisfactorily. Where this 
policy is pursued satisfactory settle
ments are generally effected within 
a few days. When, on the other hand, 
settlements are referred to adjust
ment bureaus, they usually drag along 
for months, resulting in crimination 
and recrimination, involving the in
sured in much useless expense, ren
dering necessary the employment of 
lawyers and resort to appraisers, seri
ously disturbing the amicable rela
tions which should exist between in
surer and insured and creating prej
udices and hatreds which last a life
time and eventually result in drastic 
legislation which sometimes hits the 
companies pretty hard. As cases in 
point, the Tradesman has only to cite 
the Hatchew and Brooks and Valley 
City Chair Co. losses. The former 
dragged along five months before it 
was honorably adjusted and the lat
ter has been an open sore since June 
7, the date on which the loss occur
red.

If the adjustment bureaus always 
selected honorable men to represent 
them, the prejudice against them 
would not be so marked and the de
mand for their exclusion from the 
State would not be so strenuous. 
Even when the find they have employ
ed an unfit man, they do not dispense 
with his services. Shaw has demon
strated to the satisfaction of hun
dreds of business men that he is not 
fitted by either nature or tempera
ment to adjust losses properly, yet 
his employer does not dispense with 
his services—simply transfers him to 
Cleveland, where he will be quite 
likely to repeat the disgraceful record 
he leaves behind in Grand Rapids.

In view of these facts, the only 
thing left for the business public of 
Michigan to do is to secure the enact
ment of a statute prohibiting the ad
justment of fire losses in this State 
by any but regularly authorized rep
resentatives of the companies—either, 
local or State agents.

NAIL THE WORD CONCURRENT
Many insurance agents are writing 

policies and putting on the riders 
the words, “Other concurrent insur
ance permitted.” This is not a good 
thing for the insured to permit. He 
should not tolerate the use of the 
word “concurrent” for good and suf
ficient reasons. The main reason is 
that all of the policies taken out by 
the insured are not always written 
by the same agent and the forms na
turally vary, possibly only in the case 
of a single word, but enough, under 
the circumstances, so that the forms 
are not concurrent. This gives the 
unscrupulous adjusters employed by 
adjustment bureaus a club to use over 
the head of the insured at a time 
when he is peculiarly susceptible to 
false statements and misleading in
sinuations and enables them to coerce 
the insured to accept less than the 
face value of his claim. ’ If any mer
chant has a policy containing the 
word “concurrent,” it would be well 
for him to have it eliminated at once.
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AUTOMOBILES AND 
ACCESSORIES

Features to Be Observed in Purchas
ing Trucks.

The selection of a commercial ve
hicle should be governed not so much 
by technical details of truck construc
tion, such as the various forms of 
drive and the like, but the require
ments of the work to be done. A 
truck or delivery car gives its full
est value when it is kept constantly 
at work. It is obvious, that a truck 
which is too small and must be over
loaded and which has frequent break
downs as a result, will not turn out 
to be a profitable investment. It is 
no less obvious that a truck which is 
too big for its work, and is never fully 
loaded will only be delivering part of 
its value. It, too, will not be a prof
itable investment. The trick of the 
successful buyer is to choose a ma
chine of the right type, weight—ca
pacity—and speed.

Models now on the market range 
from those of less than one-half ton 
capacity up to big fellows capable of 
carrying seven tons and over. In this 
range are four or five capacities which 
seem to have earned greater popular
ity than the others. They are what 
might be called standard sizes. They 
are the 1,500 pound delivery car, the 
one ton truck, the two ton truck, the 
two and one-half ton truck and the 
three and one-half tonner. The sizes 
which have fallen somewhat into dis
favor, or let us rather say, disuse, are 
the less-than-one-half ton, the three 
ton, four, five and one-half and six 
and one-half ton sizes.

First let us consider the delivery 
car and the work for which it is fit
ted. That is more or less determin 
ed by its name, except, of course, that 
everything carried in any vehicle is 
“delivered” somewhere, and the de 
livery truck, proper, is not supposed 
to haul big crates, heavy machinery, 
barrels of cement or, in fact, anything 
but light packages.

Delivery cars find their greatest field 
probably in making store deliveries— 
department stores, bakeries, grocery 
stores, milliners,, shoe emporiums, and 
the like. And their work is arduous 
in the extreme.

Delivery cars must be endowed with 
two great qualities—speed and endur 
ance. They require speed because 
they have to cover wide areas in the 
shortest possible time. The store 
whose system cannot deliver the goods 
on time consistently is in more or less 
danger of becoming decidedly unpopu
lar with its customers.

The delivery car needs endurance, 
for it is driven at comparatively high 
speeds over all kinds of roads, in all 
kinds of weather. And even under 
the best management it is apt to be

put into the hands of a driver who 
does not care how he treats it. From 
observation, it seems to me that the 
army of delivery car drivers are born 
with few of the finer sensibilities. 
They lack the feeling, possessed by 
good chauffeurs, that delivery cars 
have feelings—that they should be 
treated with care and with a certain 
consideration.

In buying a delivery car, therefore, 
look above all for stanchness com
bined with speed. Look also for sim
plicity. The more nearly foolproof 
the mechanism, the longer will be its 
life. Easy-riding qualities—for which 
examine the spring suspension— 
should be insisted on—less for the 
sake of the driver than for that of the 
merchandise, which is frequently 
fragile. Beware of flimsy construc
tion—especially in the rear end, in 
the front axle and in the steering gear. 
The driver of a delivery car can sel
dom choose his roads, and the vehicle 
should be able to stand up through 
month after month, and even year 
after year, of bumpy going.

It is a good plan to figure out in ad
vance the amount of ground the car 
will be obliged to cover in an average 
day and divide up the territory into 
zones. It might be, for instance, that 
the majority of your customers lived 
in two groups—one due north from 
your store and one due south. In such 
a case you would have to decide 
whether one car could reach both 
zones the requisite number of times 
in a day, or whether two cars would 
be necessary.

It is absolutely essential to the eco
nomical operation of commercial cars 
that they should always start out 
with a maximum average load. This 
distributes the delivery cost over a 
number of items. It is absurd to put a 
few little things into a big truck and 
send it out when you might put them 
into a small one that would cost so 
much less for the same distance. It 
might pay you to buy one 1,500 pound 
car and another very much smaller, 
one for the north route, the other for 
the south route, or vice versa. Every 
man must base his vehicle needs upon 
the requirements of his business. And 
when he is figuring along this line, he 
should not forget to count on a prob
able increase of business.

The question as to whether delivery 
cars and tracks should have selfstart
ers and electric lights is more or less 
open. More makers are offering these 
on their 1917 models than on their 
past year’s models.

It is obvious, of course, that if the 
machine is to be used for much night 
work—and delivery cars are frequent
ly used a  great deal at night—electric

lights are desirable. If many stops 
are to be made—and delivery cars 
have to stop almost every other chug 
—a starter would seem to be desirable, 
too. Cranking the car, say, fifty times 
a day or more, is apt to have a rather 
enervating effect on the driver. On 
the other hand, however, self-starters 
on delivery cars have a habit of re
fusing to work so frequently that their 
value is doubtful. You see, when a 
machine makes many stops, without 
running much between stops, the gen
erator has no chance to charge the 
battery. In winter, especially, the self
starting system is prone to lie down, 
since the battery action is slower in 
low temperatures.

Pneumatic tires are almost always 
furnished on delivery cars. Indeed, 
they are necessary, for solid tires are

not meant for fast running and would 
soon cause the machine to be jolted 
to pieces.

These are the major considerations 
in buying a light delivery car. First 
find out the kind of work to be done, 
the average load, and the territory to 
be covered; then choose your car with 
these requirements in mind and watch 
out for any accessories that may make 
for more efficient delivery. The things 
to look for in some of the heavier vari
eties will be taken up in a later issue.

John Chapman Hilder.

USED AUTOS
—My Specialty. Largest Stock— 
Runabouts $65—$350 Touring Cars $150 and up 

W hat have you to trade? Easy terms. 
D w igh t’s Used A uto  Ex. 230 Ionia. N .W .

A void  Costly Guessing!
You wouldn’t think of running your store without using 

a refrigerator, cash register or Computing Scales—but this 
would be just as logical as being without means of accu
rately measuring the kerosene you sell.

Customers come in with cans of various sizes, you fill 
them up and charge for an even quart, half-gallon, etc — 
even though the cans may hold a great deal more than 
what you charge for.

Did you ever stop to consider how much you are losing 
in this manner?

Self-Measuring Outfits
solve this and many other important problems.

But this one point alone would make a Bowser Outfit 
a paying investment in your store.

Look at the illustration of the Computer shown above— 
you hang the customer’s can on the pump nozzle and when 
the can is filled an indicator points to the exact selling price 
of the oil delivered. Your customers receive no more nor 
less than they pay for and you receive all of the profit 
due you.

Then there are the numerous other advantages gained 
through the use of a Bowser—convenience, cleanliness, 
safety, etc.

You can easily pay for a Bowser with what it’s cost
ing you to do without. Write today for detailed informa
tion—no obligations incurred.

S. F. Bowser & Company, Inc.
Fort Wayne, Indiana

Sales Offices in All Centers—Representatives Everywhere
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Michigan Poultry, B utter and Egg A sso 
ciation .

P re s id e n t—J . W . L yons, Jack so n . 
V ice -P re s id en t—P a tr ic k  H u rley , D e

tro it.
S e c re ta ry  an d  T re a s u re r—D. A. B e n t

ley. Saginaw .
E x ecu tiv e  C om m ittee—F . A. Joh n so n , 

D e tro it; H . L. W illiam s, H ow ell; C. J .  
C handler, D e tro it.

Secretary of Agriculture For Food 
Standards.

If the recommendation of the Sec
retary of Agriculture, in his report to 
Congress, just submitted, is adopted, 
it will become illegal to make and 
sell a food product of less than the 
purity and quality defined in an official 
standard, unless the variation from 
that standard is plainly stated on the 
label.

This is a brand new feature to have 
enacted into the Pure Food Law, al
though there has been authority in 
the law heretofore for the enforcing 
officials to establish standards and 
such standards have been in force, 
although not in the compulsory way 
now proposed. The American Spe
cialty Manufacturers’ Association has 
been working for that end. At the 
Detroit convention of the food officials 
last summer its legislative committee 
conferred with the leading food com
missioners with reference to the mat
ter. The result was that such stan
dards were endorsed for inclusion in 
the law as amended and the commit
tee recommended that the Secretary 
of Agriculture take it up, which he 
has done.

The Secretary also adopts the sug
gestion of compulsory factory sanita
tion inspection. His recommenda
tions are quoted as follows:

Standards For Foods and Drugs.
“Experience in connection with the 

administration of the Food and Drugs 
Act has strikingly emphasized the im
portance of enforceable standards for 
foods and drugs. Without them it is 
impossible to carry out completely 
the purposes of the act. In many in
stances protection of the consumer— 
the principal object of the law—can
not fully be accomplished, nor can un
fair practices on the part of unscrupu
lous manufacturers adequately be pre
vented. In some cases maintenance 
of prosecution is difficult and ex
pensive, even when the articles in
volved clearly are adulterated or mis
branded.

“To meet this situation, I have rec
ommended in the estimates for the 
fiscal year 1918 that the Secretary of 
Agriculture be authorized to establish 
standards of strength, quality, or pur
ity for articles of food and for those 
articles of drugs which are sold under 
or by a name not recognized in the 
United States Pharmacopoeia or Na
tional Formulary. The suggestion

provides that if any article fails to 
conform to the established standards 
it shall be deemed to be misbranded, 
unless it is labeled so as plainly and 
conspicuously to show how it differs 
from the standard.

“The adoption of legally enforce
able standards will benefit both the 
consumer and the honest manufactur
er. They will give consumers exact 
information as to the quality of food 
and drug products and will enable 
manufacturers to produce articles 
which will meet the requirements of 
the act, putting competition on a 
fairer basis. They will be a great 
assistance to Federal and state offi
cials in the enforcement of food and 
drug laws and will tend to promote 
uniformity among the various states.

“I have also recommended in the 
estimates that the Department be giv
en authority to inspect establishments 
producing foods or drugs intended for 
shipment in interstate or foreign com
merce. No specific authority exists 
at the present time. While many 
manufacturers do not object to inspec
tion of their factories, the lack of defi
nite authority has caused considerable 
embarrassment in the enforcement of 
the Food and Drugs Act.

“There are many forms of adulter
ation which are exceedingly difficult 
to detect without inspection of the 
place of manufacture. This is par
ticularly true of foods produced un
der insanitary conditions. In many 
instances it is impossible to deter
mine from a chemical or bacteriolog
ical examination the conditions under 
which a particular food or drug was 
produced. It .is unnecessary to em
phasize the importance of sanitation 
in the preparation of food products.

“If the suggested authority be 
granted the Department should be 
able to improve the quality of food 
products, both by bringing to the at
tention of manufacturers any insan
itary conditions that may be discover
ed and by securing evidence of pro
duction under insanitary conditions.”

A Mean Advantage.
In a recent charge on the Somme a 

detachment of 200 British captured 
nearly as many Germans, but, as the 
fight w7as not over, the British could 
not spare many men to conduct their 
prisoners to the rear. In th:s emerg
ency, training a machine gun on them, 
they searched their pockets for knives, 
or other possible weapons, and finally 
removed their suspenders. As the 
Teutons then were obliged to keep 
their hands in their pockets to hold 
their trousers, they were sent to the 
rear under a small guard.

It’s all right to ride a hobby if you 
know where to get off.
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Mr. Flour Merchant:
You can own and control your 

flour trade. Make each clerk a 
“salesman" instead of an “order 
taker."

Write us to-day for exclusive 
sale proposition covering y o u r  
market for

Purity Patent 
Flour

We mill strictly choice Michigan 
wheat, properly blended, to produce a 
satisfactory all purpose family flour.

GRAND RAPIDS GRAIN &  
MILLING CO.,

Grand Rapids, Michigan

C o le m a n
(Brand)

Terpeneless

L E M O N
and

Pure High Grade

VANILLA
EXTRACTS

Made only by
FOOTE & JENKS

Jackson, Mich.

Use Half as Much

Champion Motor Oil
as of other Oil

G R A N D  R A PID S O IL  CO .

DORNBOS’
SINGLE r e  
BINDER 
CIGAR %J

DORNBOS’
Perfectos C c  
Cigar %J

Rea & W itzig
PRODUCE
COMMISSION
MERCHANTS

104-106 West Market St. 
Buffalo, N. Y.

Established 1873

Live Poultry in excellent de
mand at market prices. Can 
handle large shipments to ad
vantage. Fresh Eggs in good de
mand at market prices.

Fancy creamery butter and 
good dairy selling at full quota
tions. Common plenty and dull.

Send for our weekly price cur
rent or wire for special quota
tions.

Refer you to the People's Bank 
of Buffalo, all Commercial Agen
cies and to hundreds of shippers 
everywhere.

W e A re  in th e  M arket D  T? A X T  O  
Daily to  Buy JD  H /  / Y  I N  O

White Beans, Red Kidney Beans, Brown Swedish Beans 
Also CLOVER SEED

W rite  o r  call
Both Phones 1217 MOSELEY BROTHERS Grand Rapids, Mich.

The Vinkemulder Company
Jobbers and Shippers of 

Everything in

Fruits and Produce

Grand Rapids, Mich.
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Bankruptcy Proceedings in South
western Michigan.

St. Jo sep h , Dec. 11—C harles  R asa k  an d  
Ix a n s  J .  R asak , do ing  bu s in ess  a s  R asa k  
B ro th e rs , a t  D ow agiae, filed a  v o lu n ta ry  
p e titio n  an d  th e  m a tte r ,  in  th e  absence  
of th e  D is tr ic t Ju dge, w as re fe rred  to  
R eferee  B anyon , w ho  e n te re d  a n  o rd e r 
ad ju d g in g  p e titio n e rs  b a n k ru p t. T he  fo l
low ing a re  schedu led  a s  c re d ito rs : 

Secu red  C red ito rs .
F r a n k  R eed, D ow agiae ......................$850.00

U nsecu red  C red ito rs .
A lb e rt C ra ll Co., C hicago ...............$154 43
S chuy ler K rin d g e  & Co., Sou th

B end ..................................................  4 39
J . B au m  Safe  & L ock  Co., C in- *

c in n a ti ................................................  30.oo
G m acchio  C osta  & .Co., C hicago . .  11.50 
N a tio n a l G rocery  Co., S ou th  B end 54.91
Jo h n  W . L add  Co., D e t r o i t ...............  147.05
E lg in  M ilk P ro d u c t Co., C hicago 22*80 
F ru i t  D isp a tch  Co., G rand  R ap id s  51.99 
V inkem ulder Co., G rand  R ap id s  . .  123.50 
P a lm e r & C a r tr ig h t P a p e r  Co.,

B a t t le  C reek  .................................  6 00
W es te rn  U nion T e leg rap h  Co.,

D ow agiae .......................................... 11.01
E . S. H ubbel, D ow agiae .....................  26!34
C laud D. U pson, D ow agiae  ...............  146!71
E s t. P . D. B eck w ith  Inc., D ow agiae 38 62 
M ichigan S ta te  T elephone Co.,

D ow agiae .......................................... U  00
M. P io w a ty  & S'ons, D ow agiae . . . .  339 75 
D ow agiae C ream ery  & B u tte r  Co.,

D ow agiae ............................................ 169.06
D ow agiae C oal & Iro n  Co., D ow agiae 8.00
E . W . Z lanke, M il lb u r g .......................  73.00
A. W , C lym er, M illburg  ...................  9 00
A. K rau se , M illburg  .............................  27* 00
L ee  R. H a rr is , M illburg  ...................  24il5
J a c k  W alte r , M illburg  .......................  3 40
G eorge N o rth ru p , M illburg  ..........  20 16
G eorge M iltib a rg e r, M illburg  . .  * 2L20
P . H ile r, M illburg  ........................... ..\  12 35
Jo h n  A rnd t, M i l lb u r g ...............  4120
C h arle s  A rnd t, M illburg  ........................6L60
E. W , Young, M illburg  ..................." 42 00
J . H . Shyne, M illburg  .......................  31.80
J . H irsch , M illburg  ...........................  15 30
A. J .  E lg as , M illburg  . . » ................. ”  30 00
E d . A rn d t, M illburg  . . . » ........  '* sn nn
E. P . B ra n t, M illburg  .........................  35*70
C harles  A rn d t, M illburg  ...................  10.50
J. H a u se r , M illburg  .............................. I63i52
J o h n  E llis, M illburg  ...................  " 27*50
P . H ile r, M illburg  ....................... t<>| 29 70
H. K niebes, M illburg  ................................35!84
Jo h n  M alter, M illburg  ................... 103 50
B en Sael, M illburg  ........................... "  55 00
A. P. W alte r , M illburg  .................”  26.*25
Jo h n  H asse , M illburg  .......................  54]oo
L. A. C onklin, D ow agiae  ...........unknow n
B ishop H a rd w are  Co., D ow agiae unknow n 
H ink ley  & G a rre tt,  D ow agiae . .u n k n o w n
D ow agiae T ra n s fe r  Co......................unknow n
A aron  Z elner, D ow agiae .............unknow n
Is ra e l O ppenheim , D ow agiae  . ..u n k n o w n

. $2,420.93
A sse ts .

S tock  of goods ..................................... $652.00
A ccoun ts  rece iv ab le  .............................  82o!oO

$1,472.00
Dec. 12—In  th e  m a t te r  o f S ilas  P a rr ,  

b a n k ru p t, o f S ou th  H aven , th e  firs t m e e t
ing  of c red ito rs  w as  ne ld  a t  P a w  P a w  
an d  G eorge N orcross, o f G rand  R apids, 
w as  ap p o in ted  tru s te e . L oom is K. P r e s 
ton , W illiam  M cC racken  a n d  P a u l K ull, 
of S t. Jo sep h , w ere  ap p o in ted  ap p ra ise rs . 
T he  b a n k ru p t w as  sw orn  a n d  exam ined  
by  th e  re fe re e  an d  a tto rn e y s  p re sen t, 
te s t im o n y  to  be tra n sc r ib e d  a n d  filed. 
T he  m e e tin g  w as a d jo u rn e d  fo r' th re e  
w eeks a t  th e  re fe re e ’s office.

Dec. 13—M aurice  E . P r a t t ,  engaged  in 
th e  g a ra g e  b u s in ess  a t  O tsego, filed a  
v o lu n ta ry  p e titio n  and , in  th e  ab sen ce  o f 
th e  D is tr ic t  Ju dge, th e  m a tte r  w a s  r e 
fe rred  to  R eferee  B anyon , w ho  e n te re d  
a n  o rd e r a d ju d g in g  p e titio n e r' b an k ru p t. 
T he  follow ing a re  lis te d  a s  c red ito rs : 

Secu red  Claim s.
N a tio n a l C ash  R eg is te r  Co., Toledo $185.00

U n secu red  C red ito rs .
B ayerson  Oil Co., E r ie  ....................... $ 33.00
B u tle r  B ros,, C hicago .......................  6.72
S ta n d a rd  Oil Co., G rand  R ap id s  . . .  74.94 
C olum bus V a rn ish  Co., C olum bus 4.54 
M otor C ar S upply  Co., C hicago . .  48.36 
N a tio n a l R efin ing  Co., C leveland 93.50 
Ju liu s  A ndre  & Sons Co., M ilw aukee 33.00
T he  S ea rch lig h t Co., D e tro it ........... 6.00
M ich igan  T ire  Co., G rand  R ap ids 112.37 
In d ia n  R efin ing  Co., N ew  Y ork  . . .  45.80 
T h e  B. F . G oodrich  R u b b er Co.,

A k ro n  ..................................................  87.83
C hicago R u b b er Co., C h ic a g o ........... 17.42
Sherw ood H a ll Co., L td ., G rand

R ap id s  ................................................  58.52
L ee  T ire  & S upply  Co., G rand

R ap id s  ................................................  158.04

H. L . B ellinger, P l a in w e l l .................  21.63

$801.67
A sse ts .

S tock  in tra d e  .....................................  $274.02
D eb ts  due on open acco u n ts  ........... 260.69

$534.71
Dec. 14—In  th e  m a tte r  of W illiam  

S w eetland , b a n k ru p t, o f K alam azoo , a n  
o rd e r w as  m ade  by  th e  re feree , calling  
th e  firs t m ee tin g  of c red ito rs  a t  th e  la t te r  
p lace on Dec. 28 fo r th e  pu rpose  of p ro v 
in g  cla im s, th e  e lection  o f a  tru s te e , th e  
ex am in atio n  of th e  b a n k ru p t an d  th e  
tra n s a c tio n  of such  o th e r  bu s in ess  a s  
m ay  p roperly  com e before  th e  m eeting .

In  th e  m a tte r  of M orris  L. Fox, b a n k 
ru p t. o f K alam azoo, th e  tru s te e  filed h is  
su p p lem en ta l final rep o rt, show ing  d is 
trib u tio n  of a ll th e  fu n d s  w ith  re q u e st 
th a t  he be d isch a rg ed  w hereupon  a n  o r
d e r w as  m ade  by  th e  re fe ree  c losing  th e  
e s ta te  and  d isch a rg in g  th e  tru s te e .

Dec. 15—In  th e  m a tte r  o f th e  O rig inal 
D ollar H a t S tore, a  co rpo ra tion , b a n k 
ru p t, of K alam azoo , th e  a d jo u rn ed  first 
m ee tin g  of c red ito rs  w as  held a t  th e  r e f 
e ree ’s  office a n d  th e  t ru s te e ’s firs t rep o rt 
an d  account, show ing  to ta l  re ce ip ts  of 
$915.87, w as considered  and  approved  and  
allow ed. U pon recom m endation  of th e  
tru s te e , a  firs t d iv idend  of 10 p e r  cen t, 
w as declared  an d  o rdered  pa id  to  all 
unsecu red  c red ito rs  w hose c la im s had  
been filed to  da te . C erta in  expenses of 
a d m in is tra tio n  w ere  o rdered  paid an d  th e  
firs t o rd e r of d is tr ib u tio n  en te red , w h e re 
upon th e  m ee tin g  w as a d jo u rn ed  fo r 
th ir ty  days.

In  th e  m a tte r  of E lizab e th  H a re , b a n k - 
ru n t, o f K alam azoo , a n  o rd e r w as  en te red  
calling  th e  firs t m e e tin g  of c red ito rs  a t  
th e  l a t te r  p lace fo r  th e  pu rpose  of p ro v 
in g  claim s, th e  e lection  of a tru s te e , th e  
ex am in a tio n  o f th e  b a n k ru p t an d  th e  
tra n sac tio n  of such  o th e r  bu sin ess  a s  m ay  
p ro p e rly  com e before  th e  m eeting .

Dec. 16—In  th e  m a tte r  of M aurice  L. 
Jones, b a n k ru p t, of B en ton  H arb o r, th e  
ad jo u rn ed  firs t m ee tin g  of c red ito rs  w as 
held a t  th e  re fe re e ’s office. T he  tru s te e  
filed h is  f irs t re p o r t  and  account, a lso  
h is  re p o r t  o f exem pted  p ro p erty . U pon 
p e titio n  of th e  tru s te e , an  o rd e r w as  m ade 
d ire c tin g  th e  b a n k ru p t to  show  cause  
w h y  he should n o t d e liv e r to  th e  tru s te e  
a  fo rd  au tom obile  a t  a  h e a r in g  to  be  held 
on D ec. 23. T he  ex am in atio n  of th e  
b a n k ru p t w as  con tinued  an d  th e  sam e  
fu r th e r  ad jo u rn ed  fo r  one w eek. T he  
am en d ed  re p o rt of th e  ap p ra ise rs , show 
in g  a s s e ts  co n sis tin g  of s to ck  o f th e  face  
v a lu e  of $1,500, w as  considered  and  a l
lowed. T h e  firs t m ee tin g  of c red ito rs  w as  
fu r th e r  a d jo u rn ed  fo r one w eek.

Sauerkraut Is Valuable Food.
Perhaps in no other single instance 

can the stamp of modern progress be 
more clearly felt and seen than in 
development of the sauer kraut in
dustry, said John Dill Robertson, who 
is Chicago Health Commissioner.

Sauerkraut is one of the most an
cient foods of Europe dating hack 
centuries in Germany and a long time, 
also, in Russia. Curing was done 
much the same way in both countries, 
but in Russia the kraut was preserv
ed in pits, and in Germany the pea
sants put it in old wine casks and oth
er containers. Processing and handl
ing, however, was by crude methods.

“To-day there are special machines 
for shredding the cabbage into long 
thin strips and the curing is now done 
in large vats or tanks, with extreme 
precaution as to the cleanliness and 
general sanitary conditions. After 
tanking or curing the cabbage, in oth
er words after the cabbage has become 
kraut, it is packed in barrels or kegs. 
It is also put up in No. 3 and 10 tins, 
hermetically sealed.

“It is generally accepted the world 
over, among dieticians, that sauer 
kraut is one of the most valuable prod-

If you  want to buy or sell potatoes, wire or write

MILLER M ICH IG AN P O T A T O  CO.
Wholesale Produce Buyers and Shippers

P O T A T O E S
Correspondence solicited

Wm, Alden Smith Bldg. Grand Rapids, Michigan

ucts of the vegetable kingdom in 
wholesomeness and appetizing qual
ity. The acidity of the fermented cab
bage acts in conjunction with the acid 
of the stomach aiding and stimulating 
digestion.

“It is a well-known fact that many 
people who cannot eat plain boiled 
cabbage without subsequent distress, 
may eat sauer kraut with perfect im
punity.

“By experiments and gradual- at
tainment of experience, American 
sauerkraut has reached a point of per
fection excelled by that of no other 
count 1 in the world. It may be sa d, 
furthermore, that as a food it is the 
cheapest product on the market, a 
single quart, or No. 3 can, containing 
sufficient for a family of five or six 
persons.”

Grand Rapids 
Store Fixture Co., Inc.
The Place, 7 Ionia Ave., N. W. 

BUY AND SELL
Used Store and Office Fixtures

1 3 9 -1 4 1  M onroe St.
Rolli Phonos

GN AND R A P ID S . MICB.

Dandelion Vegetable Butter Color
A perfectly Pure Vegetable Butter 

Color and one that complies with the 
pure food laws of every State and of 
tho United States.

M anufactured by  W ells & R ichardson Co. 
B urlington, Vt.

Bell Phone 860 Citz. Phone 2713

Lynch Bros. 
Special Sale Conductors

Expert Advertising—Expert Merchandising
28 So. Ionia Ave. Grand Rapida. Mich.

K e e l e y

Treatment

Don't Despise the Drink
ing Man—Help Him

Don't kick a man because he 
is drunk. Help him. Surely 
every man is worth saving. 
Drop us a line and let us tell 
you how we can aid him. Ad
dress The Keeley Institute.

733-35 Ottawa Ave.. N. W.. Grand Rapids. Mich

Johnson Paint Company
‘Q uality” Paint M anufacturers 

T h e  Prom pt Shippers 
G et O ur Dealers Proposition 

BIG RAPIDS. M ICHIGAN

Watson-Higgins 
Milling Co.

Merchant Millers 
Grand Rapids, Michigan

Owned by Merchants

Products Sold Only 
by Merchants

Brands Recommended 
by Merchants

Cook or No Cook, Anybody can Do That
Although the Kewpie Cook,

‘‘Whose apron hangs before his legs.
Is  most expert with ham and eggs.”

he can make a Jell-O dessert as beautifully as if he had never done anything else. 
Wag the Chief or the Carpenter could do it alone. For

J ell- 0
doesn’t have to be cooked. All that is necessary is a package of Jell-O, a pint of 
boiling water, and somebody to put them together.

That is one reason why Jell-O is so popular with your customers.
Another reason, which is particularly interesting to every 

grocer, is that the Jell-O quality is so high that it is good 
enough for “gilt-edge” trade and its cost is so low that very 
economical customers buy it regularly.

Made in seven pure fruit flavors: Strawberry, Rasp
berry, Lemon, Orange, Cherry, Peach, Chocolate. Each 
10 cents.

THE GENESEE PURE FOOD COMPANY. LeRoy, N. Y„ and Bridgeburg, Ont.
A tightly sealed waxed paper bag, proof against moisture 

and air, encloses the Jell-O in each package.
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Some of the Vagaries of Financial 
Reformers.

Every so often a would-be finan
cial reformer pops into public notice. 
The latest is one who is trying to agi
tate financial circles with the doctrine 
that neither banks nor trust com
panies have any right to purchase 
either foreign or domestic securities 
for their own account. The argu
ment is that the money of the banks 
and trust companies should be kept 
in liquid form and that it should only 
be used for collateral loans or loans 
on commercial paper. There are 
times in the careers of all financial 
institutions when they must either 
purchase short time bonds or stocks 
or allow their money to lie idle in the 
vaults. Money is worthless to a bank 
or trust company if not in use. In 
making conservative purchases of se
curities banks and trust companies 
are only doing their plain duty, in
volving no more risk in the purchase 
of securities than they would in ac
cepting these same securities as col
lateral for loans. The inconsistency 
of this reform cry is very plain. In 
one statement “the purchase of stocks 
or bonds by a bank is speculation and 
subject to a risk;’’ in another these 
same securities are not objected to as 
collateral. If a bank runs a risk in 
buying, does it not run the same risk 
in loaning?

As a matter of fact at no time in the 
history of the country have banks 
and trust companies been so ably 
managed as they are to-day. This 
is especially the case in the State of 
Michigan.

A question that is often asked of 
bankers and, no doubt, occurs to most 
persons of means who may be un
familiar with the income tax law is, 
“In paying the Federal income tax, 
why is it one has to pay the normal 
tax on the income received from cor
porate bonds and does not have to 
pay the normal tax on dividends re
ceived from the stock of the same cor
poration?”

The answer is: The relations ex
isting between the bondholder and a 
corporation is that of debtor and cred
itor. The bondholder loans his money 
to the corporation for a definite period 
at a definite rate of interest. This 
interest is not chargeable as an ex
pense of doing business and the cor
poration does not pay the income tax 
on this amount. On the other hand, 
the stockholder through his owner
ship of the stock of a corporation is 
part owner of the corporation and his 
income represents the net earnings of 
the corporation paid to him in the 
form of dividends. The company pays 
the normal income tax on its net earn-

ings, which practically amounts to a 
payment by the stockholder himself.

There is another significance to be 
attached to the recent stringency in 
the money market for collateral loan 
purposes indicating a condition that 
is really encouraging. It now tran
spires that the big reserves of cash are 
held by what are termed in the East 
the country banks. These banks in 
the smaller cities of the country, 
especially in Michigan and the Middle 
West, have from the beginning been 
verŷ  conservative, both as to the 
Federal banking system and to the 
war boom. They believed and still 
believe in the “safety first’’ doctrine 
and prefer to keep their gold in their 
own vaults, rather than in those of 
reserve banks. They distrust a busi
ness boom based on the enormous 
waste of capital in Europe. In this 
theyr have pursued a campaign of pre
paredness at what might be termed a 
loss of profit, as they could have re
ceived temporarily satisfactory earn
ings from the cash if placed at the 
disposal of speculators on collateral 
loans. This conservatism upon the 
part of our banks at a time when idle 
money in their charge was plentiful 
should increase and firmly establish 
public confidence in our Michigan fi
nancial institutions.

To their credit be it said, there was 
a reflection of this conservatism on 
the part of the big New York financial 
institutions which were able to furnish 
funds enough to keep the rate on 
call money within bounds. They held 
aloof because they deemed the specu
lative . fever was becoming too 
rampant, and withheld their funds, 
allowing call money to mount to 15 
per cent, to check the bull movement 
in stocks, most of which was for spec
ulation on margins.

A question that is receiving the 
best attention of bankers in some 
parts of the country is that of cat
tle raising. This fact shows how the 
spirit of progress has seized upon 
our business interests. It shows that 
not only is there a farsighted move
ment for future prosperity in which 
the banks are to share, but an upward 
trend of business thought in which 
is mingled a strain of unselfish de
sire for the betterment of man
kind. This is a movement of vital im
portance—as vital as the farm educa
tional movement being guided by the 
agricultural committee of the Michi
gan Bankers’ Association. It means, 
if introduced in Michigan and suc
cessfully carried on, greater financial 
independence of the farmer through 
the returns on the stock grown and 
fertilization of his lands and a factor 
in reducing the high cost of l iv in g  
in one branch of the necessities of

G R A N D  R A P I D S  N A T I O N A L  C I T Y  B A N K  
C I T Y  T R U S T  & S A V I N G S  B A N K

ASSOCIATED

CAM PAU SQUARE

The convenient banka for out of town people. Located a t the very center of the city. Handy 
to the street cars—the interurbans—the hotels—the shopping district.

On account of our location—our large transit facilities—our safe deposit vaults and our 
complete service covering the entire field of banking, our institutions must be the ultimate choice 
of out of town bankers and individuals.

Combined Capital and Surplus........................................$ 1,778,700.00
Com bined T o ta l D eposits ................................................  8.577,800.00
Com bined T o ta l R eso u rce s ............................................. 11,503,300.00

G R A N D  R A P I D S  N A T I O N A L  C I T Y  B A N K  
C I T Y  T R U S T  & S A V I N G S  B A N K

A S SO C IA T E D

T h e  M ic h ig a n  T r u s t  Co.
OF G RAND RAPIDS

As Custodian or Trustee w ill for 
a small fee, take your securities for 
safe keeping, manage your property, 
collect your income, whether in the 
form of rents, interest or dividends, 
care for your real estate and pay you  
the proceeds at stated periods to be 
agreed upon.

Consultations are always confi
dential.

Send for Booklet on Descent and Distribution 
of Property and Blank Form of Will.

Safe Deposit Boxes to rent at small cost.
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life. In addition, it provides another 
safe avenue for the activity of bank 
funds, hence greater earning power 
for depositors’ money.

The need of more cattle in the 
United States is fully recognized and 
recent developments have accentuated 
that need. A prominent packing 
house company official who has just 
returned from Argentina is responsi
ble for the statement that that coun
try has just passed through one of 
the worst months in its history and 
that fully 20 per cent, of the cattle 
in the country have died. A glance 
at the export figures of Argentina 
confirms the assertion of the packing 
house official that meat will be much 
higher before spring.

The high price of beef and beef 
by-products and the exorbitant price 
of leather are strong arguments why, 
for the general welfare of the State 
the cattle industry should be en
couraged in Michigan. The difficulty 
which has stood squarely in the path 
of this development has been the lack 
of capital. It is up to the banks for 

tesound business reasons, if not other, 
to furnish this capital. There are 
many reputable farmers in the West
ern portion of the State who would 
like to count cattle raising as a part 
of their activities, but who have not 
the money with which to carry them
selves through until they can make a 
profit.

Bankers in other states are taking 
up the matter seriously. One bank in 
one of the smaller cities of Kentucky 
has risen to the occasion and offers 
to assist those who desire to go into 
the business. “We have prepared a 
special note,” says this bank, “and in
vite investigation of the plan. We 
know of no better way to lift a mort
gage or build up a bank account than 
to buy cattle and feed them on your 
own land.”

The question of market is solved 
and prices of beef, beef products and 
leather must, of necessity, remain high 
for some time to come. Butter and 

, milk are products always easily sold 
and the risk to a bank encouraging 
the development of the cattle industry 
is no greater than in other lines of 
industrial or commercial endeavor.

The introduction into Michigan 
banking circles of the progressive 
spirit of the Kentucky bank would be 
of great benefit to the banks, the 
farmers, the merchants and the peo
ple. Paul Leake.

It may be noted that Representative 
J. J. Fitzgerald, who has introduced in 
Congress a bill providing for an em
bargo on foodstuffs, represents a dis
trict in which there are no farmers, be
ing from the metropolis. When it is 
remembered that the greater portion 
of members of Congress have rural 
constituents, it will be seen that the 
forces which will naturally be array
ed against any such legislation' are 
considerable. The President is said 
to look upon it with disfavor and his 
influence among the members of the 
legislative branch of the Government 
is admitted to be considerable. Clos
ing our markets against a hungry 
world would be contrary to our tradi
tional practice. It would tend to dis
courage our farmers against planting

large crops another season, and in
ternationally it would give us some
thing to explain, for while we might 
argue that our act had no intent hos
tile to the Entente Allies, its effect 
would certainly be along that line, and 
there might be retaliatory measures 
awkward for us, later on if not now. 
An embargo would be permissible on
ly as a last resort, and in the mean
time it should be ascertained whether 
the present inflation of prices is en
tirely due to the operation of the law 
of supply and demand, and not in 
part at least to excessive speculation 
or to “corners” in the necessaries ot 
life.

There is to be a minute partial 
eclipse of the sun the day before 
Christmas, but few will see it, for 
in order to view it one must go to 
the South polar seas. The sun passes 
the winter solstice December 21, at 
10:59 p. m. The eclipse comes three 
days later. At that time the sun is 
farthest South and shines vertically 
at the Tropic of Capricorn and is visi
ble for at least twenty-four consecu
tive hours at all places within the 
Antarctic Circle. The sun can be 
seen at midnight at all places in the 
South frigid zone and the eclipse will 
be visible at midnight on Christmas 
eve. This is owing to the fact that 
the sun is so far South and that the 
moon is also nearly as far South as it 
can ’be. The penumbra of the moon’s 
shadow just grazes the Southernmost 
portion of the earth.

When the Chicago diet squad finish
ed its two week’s test, Health Com
missioner Robertson announced that 
the experiment proved the utter 
wastefulness in American homes. But 
does it? The average cost of all three 
meals day for each of the twelve mem
bers of the squad was estimated at 31 
cents a day for the two weeks. A 
family of six, father, mother and four 
children of school age, would spend 
at that rate $13.02 a week for food, 
but the average family of six, where 
the father earns not more than $25 
a week, can not afford to spend half 
his pay for food. There are other ex
penses, such as rent or taxes, light
ing, clothing, medicines, etc. The 
experiment proves that the average 
family manages to live and be fairly 
well nourished on a smaller sum than 
was spent for the Chicago diet squad.

There is a shortage of “cash” in 
China. That does not mean that there 
is a shortage of money in a general 
way, but means that the coin known 
as “cash” is disappearing. This is 
a copper piece with a square hole in 
the center. The coolies have been 
in the habit of stringing their spare 
“cash” and wearing it around their 
necks. The longer the strings the 
more wealthy the coolie. This “cash” 
contained about 89 per cent, copper 
and Japanese speculators have been 
gathering the coins and refining them 
for the copper, which was shipped to 
the United States and sold for high 
prices. It used to take about ten 
“cash” to make a cent.

We should appreciate our friends 
if only for the fact that every time we 
lose a friend we make an enemy.

Investment Buying
Does not put the stock market up 
because it is done on reactions.

There are good chances to make 
money. Let us assist you.

Allen G. Thurman & Co.
136 M ichigan T ru s t Bldg. 

G R A N D  RAPIDS

T M  e :

O L D  * 
N A T I O N A L  
L- B A N K  j

G R A N D  R A P ID S  M ICH .
1 7 7  M O N R O E AVE.

Complete 
Banking Service

Travelers’ Cheques 
. Letters of Credit 

Foreign Drafts 
Safety Deposit Vaults 
Savings Department 

Commercial Department

Our 3^  Per Cent
Savings Certificates are a 

desirable investment

T H E  B A N K  W H ER E YOU FEEL AT H O M E

p j ^ PIDS^AVlKiGS^ANK1!

W E  W ILL A P P R E C IA T E  Y O U R  A C C O U N T
TRY U S!

LOGAN & BRYAN
STOCKS, BONDS and GRAIN

Grand Rapids, Office 
305 GODFREY BUILDING 

Citizens 5235 Bell Main 235

Members
New York Stock Exchange 
Boston Stock Exchange 
Chicago Stock Exchange 
New York Cotton Exchange 
New York Coffee Exchange 
New York Produce Exchange 
New Orleans Cotton Exchange 
Chicago Board of Trade 
Minneapolis Chamber of Commerce 
Winnipeg Grain Exchange 
Kansas City Board of Trade

Private wires coast to coast 
Correspondence solicited

We recommend and offer the 
unsold portion of the following 
issues for investment:

Citizens Telephone Co. 
to net 5%

Piqua Handle 
& Manufacturing Co. 

to net 6%

CIRCULARS UPON APPLICATION

Rrand RapidsTrust Rompawy
M AN A G ED  BY M EN YOU K N O W

OTTAWA AT FOUNTAIN. BOTH PHONES 4391



14 M I C H I G A N  T R A D E S M A N D ecem b er 20, 1916

Business of the Country on a Firm 
Foundation.

Aside from an over inflation in specu
lation there was nothing in present con
ditions nor future prospects that would 
warrant the wholesale crush of prices 
in the stock market, and instead of 
being a menace to business conditions, 
the slump was really beneficial, as the 
result will be a restoration of normal 
values of securities. The unfortunate 
feature of the toboggan slide is the 
large number of uninformed who, lured 
by the prospect of becoming rapidly 
rich, plunged in margins. In the ver
nacular of Wall street, it was “a shake
out of weak holders.’’ In common every 
day parlance it was a slaughter of the 
lambs who wandered stupidly into the 
dens of the wolves.

Occurrences like this should teach 
people the danger of this form of gam
bling. for it is nothing else. Brokers, 
not all of them, but many who are un
scrupulous, hold out visions of mount
ing prices and encourage the purchase 
of securities on margin. For the ben
efit of the uninformed it may be stated 
that buying on margin is, say, purchas
ing $2.000 worth of stock and putting 
up $200. If the stock goes up two or 
three dollars a share, or more, the pur
chaser on margin has his broker sell 
and gets the profit on a $2.000 transac
tion, minus the broker’s commission and 
the interest on the $1,800 the broker 
borrows or puts up to purchase the stock 
which is held for collateral. If the stock 
goes down the purchaser on this plan 
must not put up more money as a mar
gin to protect the purchaser or lose all 
he put into it. In cases like the present, 
the amateur gambler is seized with panic 
and has not nerve enough to put more 
money in and is sold out, losing his 
$200. In many cases purchasers on 
margins have the nerve, but lack the 
cash.

A burned child dreads the fire and 
many of those who get nipped by such 
speculation are permanently cured of 
speculative fever, but every market 
brings a new crop of lambs to be 
sheared.

Transactions on Wall street where 
securities are bought outright at near 
their real value are legitimate. Wall 
street is a clearing house through which 
capital is secured for our great indus
tries—a useful agency which makes 
possible the splendid industrial develop
ment and should not be condemnéd for 
the foolhardy speculation which often 
has an unsettling effect on general busi
ness.

The larger banks of the country have 
felt for weeks that speculation was be
ginning to run wild and, before Ger
many’s peace propositions, had already 
determined to check speculation by rais
ing the rates of call money to an almost 
prohibitive figure.

This flutter in the stock and money 
markets should not create alarm, as the 
legitimate business of the country is on 
a firm foundation. There is but one 
danger of its dislodgment and that lies 
in the labor situation. The undertone 
of organized labor is sinister, a senti
ment of might makes right, an unreason
ing blind selfishness which not only 
threatens a disturbance to general pros
perity, but unhappiness and suffering to 
the wives and families of the men who

by violence or intimidation seek to gain 
the advantage to which they believe 
themselves entitled. This spirit of non
yielding tyranny is too evident in the 
utterances of the labor leaders whom 
the men, honest workmen, unfortunately 
allow to think and act for them and 
whose sentiments they echo without at
tempting to analyze them.

The spirit that forced the Adamson 
law upon a supine Congress seeks 
amendments to the state constitutions 
which will eliminate the power of the 
courts from enjoining men and bodies 
of men from interfering with the peace
ful transaction of an employer’s business 
and from violence, bloodshed and de
struction of property.

It is a foregone conclusion that if the 
great mass of American workmen re
alized that their welfare is part of an 
employer’s assets, and that the employer 
knows this, as is shown from improved 
industrial conditions and voluntary in
creases in pay, they would promptly 
stop any attempt to destroy the pros
perity they are now showing. Thus it 
is seen it is the duty of those who are 
informed to assist in educating the 
workmen and bring them to see matters 
in their true light. The Adamson bill 
and its attendant developments and dis
cussions will prove beneficial for the 
reason that it brings into the limelight 
of publicity the entire question of cap
ital and labor and continuance of pros
perity depends upon how sensibly and 
justly these relations are adjusted.
Pickings Picked Up in the Windy 

City.
Chicago, Dec. 18—All of the Chica

go newspapers are now featuring the 
Goodfellowship page for the purpose 
of interesting the public in the needy 
poor. From reports there are very 
few families in Chicago or the nearby 
territory but what will receive atten
tion on Christmas.

Detroit is now getting a great deal 
of publicity in this neck of the woods 
from the standpoint of their Police 
Commissioner, James Couzens. The 
Chicago papers class him as a fifty 
million dollar police commissioner, 
and use him as an example for the 
Chicago police department.

Mrs. Mollle Xetcher Xeuberger, 
proprietor of the Boston Store, Chi
cago, has slipped one over on other 
business houses by purchasing a sum
mer home at Lake Beulah, Wiscon
sin, about ninety miles from Chicago, 
to serve as a country club for the 
employes of the store. Property in
cludes ten acres. She will build on 
this property a large clubhouse and 
hotel, as well as boat houses, little 
pleasure boats, etc. This will be used 
exclusively for the store employes at 
nominal cost. It has been decided to 
use it as a summer vacation point, 
and, no doubt, later will be open the 
year around. The writer has talked 
with some of the employes, and they 
feel well pleased with the idea.

Well! well! well! The order issued 
by Mayor William Hale Thompson 
that all cabarets and places where 
liquor is served will not be allowed to 
open New Year’s eve until 12 o’clock 
at night for one hour only has not 
taken the spirit out of some of the 
“high flyers.” They have practically, 
from reports, made reservations at 
Milwaukee, Wis., and .there they will 
spend New Year’s eve. Milwaukee 
only is a two-hour ride from Chicago.

Chicago’s largest theater, the Audi
torium, will remain in the possession 
of Harold N. McCormick and asso
ciates for five year more. By that 
time the theater will have outlived its 
usefulness. This theater caters chiefly 
to grand opera and is the largest one 
in the West, having a seating ca-

Veit Manufacturing Co.
M anufacturer o f

Bank, Library, Office and Public Building Furniture 
Cabinet Work, High Grade Trim, Store Furniture 

Bronze Work, Marble & Tile
Grand Rapids, Michigan

C onservative I nvestors patronize fradesman Advertisers
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pacity of 5,000 people. It is report
ed the rent for the coming five year 
lease will be $75,000 annually.

The fish markets in Chicago are 
now reaping a harvest, the following 
prices prevailing: Lake perch, 4 
pounds for 25c; lake herring, 3 pounds 
for 25c; frog legs, 30c per dozen and 
White perch, 10c a pound.

One of Chicago’s prosperous drug
gists is R. B. Van Dusen, at the cor
ner of Seventy-fifth street and Coles 
avenue. Mr. Van Dusen is a product 
of Allegan, where he was in business 
some twelve years. He still makes 
annual visits back to the old town 
and is well acquainted with a great 
number of the Michigan travelers. 
His store is situated in a growing 
section of Chicago. The only draw
back he has had is two robberies. He 
carries such a good and generous sup
ply of goods that it has attracted the 
attention of highwaymen on two dif
ferent occasions. Still he says he is 
not discouraged.

One of Grand Rapids’ young doc
tors is now connected with Doctor 
Baxter Miller, who is head physician 
of a large number of hotels in Chi
cago, his name being Dr. B. J. Heet- 
derks. He being Dr. Miller’s first 
assistant, making his headquarters at 
the Morrison Hotel. He still favors 
old Grand Rapids, and always feels 
at home when approached by one of 
Grand Rapids’ citizens. He, no doubt, 
will make a mark for himself and be
come a noted physician if he continues 
to prosper as he is at this time.

The writer takes this opportunity 
to wish all his Michigan friends a 
Merry Christmas and a Happy New 
Year, with prosperity added to the 
New Year.

The Coliseum is now featuring the 
poultry show and from the amount of 
crowing one hears around the neigh
borhood, they have a large variety of 
poultry and, no doubt, will attract 
a wonderful number of people.

The talk of Chicago at -this time is 
all concerning the Allied bazaar, which 
will be held shortly at the Coliseum. 
This will, no doubt, bring thousands 
of dollars into the treasury of the Reu 
Cross organization to be used for the 
war sufferers in Europe.

It is being reported by a number 
of Chicago merchants that there nevei 
has been a time when the people were 
spending more money for Christmas 
presents than at the present time. 
The stores are crowded from top to 
bottom, and in some of them system 
has gone begging. Instructions to the 
employes are, “Give the best service 
you know how and satisfy the cus
tomer, if possible.”

The employment agency catering 
to middle aged men from 45 years up 
are having a wonderful success. 
There has been over 1,000 positions 
secured for thesei men during the 
past week and some of the firms em
ploying these old fellows are well 
pleased, claiming they are getting 
as much work and as good work, and 
in some cases better work, than they 
get out of younger men.

The “bunk” which is appearing in 
Chicago newspapers regarding the egg 
situation is disgusting to commission 
men who know the real facts. When 
prices broke last week under the in
fluence of extremely mild weather 
and reduced output, the watchdogs 
of the public interest were quick to 
claim the credit. They declared that 
the boycott of the Chicago House
wives’ League was responsible for the 
drop in price. However, when prices 
went up during the latter part of the 
week under the influence of the news 
that a cold wave was on the way, the 
papers had nothing to say. As a 
matter of fact there has been no boy
cott of eggs here by the Housewives' 
League or any other organization. 
There has been a great deal of public 
talk about the high prices, but that 
is about all. The commission men 
long since gave up the hope of get
ting a fair deal at the hands of the 
newspapers, and it is a safe bet to 
say that tommyrot will continue to

appear as long as South Water street 
remains a tough nut for the adver
tising solicitors of the daily newspa
pers. The fact that the commission 
houses and distributors can see no 
advantage in advertising their mer
chandise in the newspapers, and have 
taken a definite stand not to pay trib
ute of the sort necessary to get them
selves favorably into print, has never 
been forgiven by the journals.

Commission men of the city are 
opposed to the plan of Postmaster 
General Burleson to do away with the 
pneumatic tube service of Chicago 
in favor of motor trucks. This is re 
garded as a backward step and is tak
en by the Department only because 
it will effect a saving of 50 per cent, 
in the cost of operation. The effi
ciency of the pneumatic tube service 
has never been questioned. The tubes 
enable mail to leave the city a great 
deal more rapidly than if the mail 
were handled by motor trucks. The 
Chicago Association of Commerce and 
the Illinois Manufacturers’ Associa
tion are united in an effort to frustrate 
the plan of Mr. Burleson. A plea is 
to be made to the Postoffice Commit
tee of Congress, in the hope that the 
tube service may be saved to the 
city. The tubes are owned by priv
ate individuals, but are rented to the 
Government at so much a mile for a 
term of ten years.

Charles W. Reattoir.

A CHRISTMAS THOUGHT.
W ritte n  fo r  th e  T rad esm an .
W h y  is  it  th a t  th is  tim e  of y e a r  
O ur h e a r ts  go o u t to  a b se n t fr ien d s?
A nd m a tte r s  n o t w h a t ’t is  w e send,
B u t so m eth in g  goes in  C h ris tm a s  cheer.

A nd if ’t is  b o u g h t w ith  life less  gold,
O r re p re sen ts  a  s ing le  th o u g h t,
O r pa id  in  te a r-d ro p s  b u rn in g  hot,
I t  m ak es  u s a ll fo rg e t th e  cold.

P e rh a p s  i t  is  th e  ch ill w ith o u t 
T h a t d riv es  th e  life-b lood to  th e  h e a r t  
A nd m akes a ll  m alice  to  d ep art,
A nd p u ts  a ll evil th o u g h ts  to  ro u te .

I f  a ll th e  w a rm th  of a ll th e  h e a r ts  
F ro m  o u t th e ir  fo lds shou ld  be re leased , 
E a c h  w a rm  th o u g h t go ing  w h e re  i t  

p leased ,
M eth in k s  ’tw ould  cu re  a ll ch illing  sm ar ts .

So ta k e , d e a r  frien d , th is  w in te r  day, 
E nough  from  m e of C h ris tm a s  ch ee r 
To g ladden  a ll th e  com ing  year,
A nd w a rm  y o u r h e a r t  a n d  l ig h t y o u r w ay.

A nd in  r e tu rn  send  m e a  th o u g h t 
T o  help  m e on life’s golden  w ay,
To s tr a y  n o t a t  th e  close of day,
B ecau se  I ’ll know  I ’m  n o t forgot.

M rs. N ed Cobean.

Sure Method.
“You say my husband needs exer

cise, but he won’t take any, and I 
don’t know how to make him,” said 
a woman plaintively. “Is there any 
way in which we can force him to ex
ercise?”

“Did you ever try, on windy days, 
making him wear a hat that will be 
sure to blow off?” asked the doctor.

Kent State Bank
Main Office Fountain St.

Facing Monroe
Grand Rapids, Mich.

Capital - $500,000
Surplus and Profits - $500,000

Resources
9 Million Dollars

3 Î S  Per Gent.

Paid on Certificates

Largest State and Savings Bank 
in W estern Michigan

Let Us All Join Hands With 
Santa Claus and Have

A ES Christmas!
Our 1917 Christmas Saving Club Solves the Problem 

and Will Begin Monday, December 18th

Every member is SURE to have MONEY to buy presents and for 
other expenses incidental to Christmas. There will be no slips—no 
disappointments. Members know months in advance how much they 
will receive when the distribution of funds is made and can arrange 
expenses accordingly.
Enroll in Class 5 and receive . .$ 63.75 Enroll in Class 5A and receive $ 63.75
Enroll In Class 2 and receive . .  25.50 Enroll in Class 2A and receive 25.50
Enroll in Class 200 and receive 100.00 Enroll in Class 100 and receive 50.00

Enroll in Class 50 and receive $25.00

Enroll in one or more classes. The first deposit makes you a 
member. No fees. No fines. No red tape. A deposit of a few cents 
every week keeps up the payments. You can easily spare the small 
amounts.

There are no restrictions. Everybody, old and young, is welcome to 
become a member.

Your Friends Are Enrolling. Join the Happy Crowd. 
Become a Member at Once

Peoples Savings Bank
S. W. Corner Monroe and Ionia Aves.

OFFICE OF

R i c h a r d  Q u a y l e
D EA LER IN

G e n e r a l  M e r c h a n d i s e

GWINN, MICH., DEC. 13, 1916.

E. A. Stowe, Grand Rapids, Mich.

Dear Sir: I take great pleasure in renewing 

my subscription for the Michigan Tradesman 

for another year. I thoroughly enjoy reading it. 

To my mind, it  is the best trade paper I know 

anything about. Because of the fine quality of 

the contributions on your front cover each week, 

Mrs. Quayle conceived the idea of cutting them 

out and making them into a scrap book, and, 

believe me, you couldn't buy that scrap book 

to-day for the price of ten years' subscription 

to your journal.
Richard Quayle.

■>
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Plan To Prevent Misfit Christmas 
Gifts.

A “gift plan bureau,” which is ex
pected to be a great aid to Christmas 
shopping and a means of preventing 
“misfit gifts,” has been established at 
the John Wanamaker store in New 
York City.

The service is free, available by 
letter, telephone or personal call, and 
works out in the following way:

The shopper asks the bureau to en
quire of a definite person what gifts 
are desired. The store, through the 
bureau, asks this person or persons 
by letter for the information, keeping 
the enquirer’s name secret.

When the person written to has 
listed what he or she desires on the 
blank form mailed for the purpose, the 
store notifies the enquirer, after the 
answer has been received, and the 
information is ready.

The slips to be filled out, wh:ch go 
to the parties enquired about, have 
blanks for gift suggestions, stipulat
ing whether the presents are to come 
from friend or relative—man, wo
man or child.

After the lists have been received 
by the customer and purchases have 
been made, the shopper is asked to 
check off the mentioned gifts which 
have been sent. These lists are then 
filed with the bureau, and will be used 
to check up future purchases by oth
er shoppers which are intended for 
these particular parties, and will thus 
act to prevent duplicating any of the 
gifts which may have already been 
sent or intended for these persons.

The store believes that by express
ing these Christmas wishes through 
a third party, the bureau, the persons 
written to will feel they can make 
known their desires for presents to 
their friends that otherwise might be 
indelicate face to face.

Not only will this promote giving 
useful presents and prevent to a large 
extent many persons receiving gifts 
for which they have no definite need, 
but it will be especially useful in 
purchasing presents for children. 
Many parents prefer having their chil
dren receive useful gifts, and many 
people like to give the youngsters of 
their acquaintance gifts that are really 
needed. In many instances what the 
child needs is not known by those 
who desire to make the present, but 
by obtain:ng this information through 
the bureau it will eliminate the child 
receiving two or three dolls, a couple 
of drums and other duplicates in the 
way of toys and other gifts that are 
always more or less frequent at 
Christmas time.

It will, it is thought, assure the giv
ing of something absolutely needed,

such as a sweater, a pair of boots, or 
some other article that is of more 
substantial value than would be toys, 
or it will even assure, perhaps, the 
child receiving the toys it really 
wants, and thus the giving will not 
be done hit or miss.

There are two letters that go for
ward to the children of whom this 
information is desired. One letter is 
to the mother or father, and it asserts 
that the bureau has been asked by a 
friend what their child wants for 
Christmas. The parents are requested 
to fill out the inclosed slip listing what 
gifts would prove acceptable and to 
forward the slip to the store’s bureau. 
At the same time a letter goes for
ward to the child enquired about and 
th:s is signed by Santa Claus, asking 
what the boy or girl would like for 
Christmas this year.

This letter says that Santa Claus 
is going to bring many pretty things 
to good boys and girls. “What would 
you like this year?” it asks. “If you 
will tell me what you want I will 
try and get it for you. Just write the 
things you want on the inclosed piece 
of paper and mail it to me.”

Gave Check Good For Fifty Cents.
An interesting variation of the 

“something for nothing” idea was 
tried by a Southern merchant.

On the handbill advertising his reg
ular midsummer sale he printed a 
check with his signature in facsmile. 
This check was good for 50 cents 
on every pair of shoes purchased on 
a certain date over a certain figure. 
The person using it was supposed to 
cut it out of the handbill and bring 
it to the store for redemption.

The idea took extremely well. The 
merchant had an accumulation of 
shoes that he was anxious to move. 
He moved them at practically his 
regular prices. The 50 cent- check, 
being accepted in each case in part 
payment, representing the reduction 
he might have made under ordinary 
circumstances.

News to Her.
A traveling man one night found 

himself obliged to remain in a small 
town on account of a washout on the 
railroad caused by the heavy rain, 
which was still coming down in tor
rents. The traveling man turned to 
the waitress with:

“This certainly looks like the 
flood.”

“The what?”
“The flood. You’ve read about th2 

flood and the ark landing on Mt. 
Ararat, surely.”

“Gee, mister!” she returned, “I 
ain’t seen a paper for three days.”

A sk  abou t o u r w ay 
B A R L O W  BROS. G rand R apids, M ich.

DOUBLE YOUR MONEY

Put in a line of

PILLOWS
Get this Leader Assortment:

3 Pairs Leader Pillows @ $3.00 
3 “ Boston “ «4 4.50
3 “ Special Geese Pillows @ 6.75
3 “ X X B Pillows - @ 9.00

12 Pairs for $19.00, in best grade 
ticking.

Grand Rapids Bedding Co.
Grand Rapids, Mich.

Safety First 
in Buying

SAFETY in Buying 
means getting the goods 
and the quantities of 
goods YOU can sell at a 
profit. It means know
ing what to buy and 
getting it at the right 
price.

You can be safe in 
buying when you buy 
from “Our Drummer.” 
If you haven’t the cur
rent issue handy, write 
for it.

Butler Brothers
Exclusive Wholesalers of 

General Merchandise

New York Chicago 
St. Louis Minneapolis 

Dallas

jjg  We w ish  a ll our friends and patrons a

cMerry Christmas
Paul Steketee & Sons

Wholesale Dry Goods

Grand Rapidst Michigan

Pere Marquette Railroad Co.
DUDLEY E. W A T E R S , PAUL H . K IN G , R eceivers

FACTORY SITES
AND

Locations for Industrial Enterprises in 
Michigan

exceu£ntPS M p i"g  «¿apted *>Y A ccessibility
LOCATO5N ^^?N DU STRiA L*ENTERPRISES°d Condltion8 for Home l if e ,  for th i

GEORGE C. CONN,
Freight Traffic Manager,

Detroit, Michigan
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Ever See a Woman Shop in This 
Way?

Did you ever “shop” for leisure, 
to pass a dull afternoon away? asks 
a writer in Women’s Wear. If not, 
by all means try it, it’s lots of fun. 
Probably you are a novice, and don’t 
quite know the ropes, and in that 
case the following recipe, “guaran
teed to fill the bill, or your money 
back,” will be of inestimable value.

Before you start out, get an old 
piece of silk of an 1857 vintage, or 
still more ancient if possible. Don't 
forget your carfare; in many cases 
five cents will be enough, as one of 
the popular sports to-day is trying to 
work an old transfer, and it is very 
often successful. Select as your sam
ple one which bears, if possible, a 
unique or ultra-exclusive combination 
of colors, such as a brownish yellow, 
a watermelon canary, a shade between 
a green-black and yellow-black, or 
a medley of shades or hues sure to 
keep the salesman guessing.

In making your shopping tour be 
systematic and thorough. Try the 
biggest stores first, then grace the 
secondary ones with your presence, 
and if you can stagger any further 
give even the smaller ones the 
“through and through.”

Sit down whenever possible—all 
samplers do—and immediately dive 
down into your shopping bag (made 
from samples), and from its depths 
bring forth that foe of all dry goods 
salesmen, that demon, that monster, 
that “never yet matched” lining of 
the bag!

Tell the salesman you want it 
matched exactly, that nothing else 
will do. Make him pull down piece 
after piece, that’s what he is there 
for. Don’t let him bluff you, tell him 
to get that piece on the top shelf— 
he may have to get an eighteen foot 
ladder to reach it, but you have .the 
right to expect service.

Continue this for a time insistently, 
unflinchingly. Never mind the strain 
—the salesman will give way first, 
sure enough. The sponge goes up, 
and with a cry the salesman gives 
up the ghost. He cannot match that 
bag lining!

You arise, your anger roused. Ha! 
the remnants! There is still hope. 
“The remnants, let me see your rem
nants.” The “insolent” salesman, 
with unsteady gait, hair dishevelled, 
numb with despair, leads the way to 
the relics of bygone sales, the last 
resort of all scientific shoppers, of all 
up-to-date sample jnatchers.

There is still hope, you will not 
give up that bag lining expedition 
so easily. Your hand rests now upon 
that noble pile of remnants; you care
fully pass them over, one by one, 
every moment hoping and praying 
that you will not find what you are 
looking for, when lo! there arises in 
all its hideous reality, an exact match 
for your bag lining. The salesman 
now has it in his hands, the goal has 
been reached, patience has earned its 
reward. His question follows me
chanically, “Anything else to-day, 
madam?” But wait—that remnant is 
not sold yet. Why of course not, it 
contains an eighth of a yard too 
much; all you want is an eighth and

this is a quarter. You draw a sigh 
and relief and depart. That was a 
narrow escape.

(Remnants in small pieces are never 
cut, a point that every sampler should 
know.)

Committee to Investigate Pattern 
Contracts.

At a recent meeting of the Execu
tive Committee of the National Retail 
Dry Goods Association, a pattern 
committee was appointed to inves
tigate pattern contracts and if pos
sible to have them made less ambigu
ous and more uniform, as well as to 
help to straighten out some differ
ences that have arisen between pat
tern companies and their clients. 
Three of the members of this com
mittee recently met at the Association 
offices in New York, specimen copies 
of pattern contracts were examined 
and compared and much valuable data 
was secured. The pattern committee 
would welcome suggestions, com
plaints, copies or originals of con
tracts that seem inferior or obscure 
in their language, that the committee 
may have concrete facts upon which 
to base its investigations. Any cor
respondence on the question of paper 
patterns should be sent as soon as 
possible either to E. L. Howe, Ex
ecutive Secretary of the Association, 
or to Robert C. Fraser, chairman of 
the Pattern Committee. If any mem
ber wishes to give information on 
this subject to any body else on the 
committee who may be better known 
to him, he is invited to do so.

How He Borrowed It. ,
The sympathetic prison visitor went 

from cell to cell interviewing the in
mates. To one penitent looking indi
vidual she put the usual question: 
“What brought you here?” 

“Borrowing money, lady,” was the 
* reply.

“But, good gracious,” she exclaim
ed, “they don’t put people in prison 
for borrowing money.”

“Not ordinarily,” said the man, “but 
I had to knock a man down three or 
four times before he would lend it to

1
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Make Out Order at Once
Of articles required for the final holiday 

rush. We still have a good supply of 
Staple Notions, Fancy Notions and Fancy 

Goods which includes many items suit
able for trade at this season of the year.
All orders by mail or telephone will re
ceive immediate attention.

Grand Rapids Dry Goods Co.
20-22 Commerce Ave. Grand Rapids, Michigan

Shum an S h elf-  
Pricing Will Help 
You Make More 
Money in 1917.
rl I t  w ill m ake  yo u  m ore  m o n ey  by  

m ak in g  y o u r s to re  m ore  p o p u la r 
w ith  m ore  people.

I t  w ill m ake  y o u  m ore  m oney  by  
s av in g  th e  tim e  o f y o u r  c le rks, so  
th a t  e ac h  c lerk  can  m ake  a t  le a st 
25%  m o re  sa le s  p e r  h o u r, d ay  o r 
w eek.

It w ill make you more money by 
preventing m istakes in prices—and by 
saving the labor of m arking the price 
on every carton, can or package.

It makes it easy to advance  prices, 
as your costs advance: and by pricing 
these advances in PENNY FIGURES, 
instead of by 5’sandlO’s you w ill m ain
tain your reputation for selling good 
goods a t reasonable prices.

The Shum an System consists of 
metal clam ps that spring onto shelf, 
box, crate or basket w ith  gummed 
price stickers to paste on the face of 
the clamps.

You change prices either by shifting 
the clam ps or by pasting new  stickers 
on them.

___Cost Very Little
O n e  set, co n sis t
in g  o f 50 c lam ps 
a n d  1110 s tick ers , 
o n ly  $3.25. O rder 
th ro u g h  y o u r jo b 
b e r, if  h e  d o es  n o t 
carry  them  we will 
send by parcel post 
prepaid on receipt 
of price.
Extra Clamps—$2.50 
per 100. Extra Stick
ers—10c for 50 of 
a  kind.

The Frank G. Shum an Co.
Room 905, 168 N. Michigan Ave., Chicago, 111.

n
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Michigan Retail Shoe Dealers’ Association 
P res id e n t—F red  M urray , C h arlo tte . 
S e c re ta ry —E lw yn  Pond , F lin t. 
T re a s u re r—W m . J .  K reg er, W y an do tte .

High Shoe Prices Call For Better 
Salesmanship.

It is only through a long interesting 
experience in the selling of high-grade 
shoes that I am able to state the fol
lowing facts. It has always been a 
great pleasure for me to sell high- 
grade shoes. To some it is a prob
lem. but I believe it appears hard only 
to those who have not tried to sell 
the better grades and who have not 
studied this particular faculty in sales
manship. Now, at this time of high- 
priced footwear, the salesman who 
has given the matter special study 
reaps the benefit.

The selling of high-grade footwear 
has been made easier at this time by 
the rise of the leather market and 
the wide publicity given by the press 
to the advance in shoes. At present, 
as in the past, one not only needs 
to fit feet correctly, but he must pos
sess strong personality—and quick
ness in handling merchandise. It is 
also necessary to know how to sell 
high-grade and high-priced footwear 
to enable customers to leave the store 
feeling that they have purchased shoes 
at a high price, but shoes extraor
dinary at a fair price.

Keep the interesting points of your 
merchandise prominent. Better if a 
sale could be made without the men
tion of price—that is the point most 
dreaded, but, of course, it is the most 
fundamental part of the transaction. 
But keep it out of the sale as long 
as possible. Pave the way up to the 
price, and then it will not hit as hard 
as first thought. By paving the way 
I mean this: Some salespeople go 
about selling in a mechanical way and 
never get beyond the mechanical wage. 
Success comes to the one who by 
careful study of human nature and its 
conditions makes himself a salesman.

Draw upon the customer’s imagina
tion, and print pictures of gracefulness 
in lines and the finer qualities, keeping 
the idea of price in mind. When the 
proper time arrives, spring the price 
in a straightforward way. If you have 
pictured the shoe above the price, you 
have reached a great end.

The trouble with many salesmen is 
that they would rather sells cheap 
shoes than high-grade ones, as they 
do not wish to apply themselves to 
the latter class. Such salesmen are 
simply selling the price and do not 
apply themselves to the scientific 
points of selling. It takes finer qual
ities to deal with men in this great 
school of human nature. I empha
size human nature more than sales

manship, for you must know human 
nature to be a successful salesman.

Meet the customer on his own 
plane, and keep up your end of the 
sale. Show him that you are a high- 
grade man, and he will realize that he 
is getting high-grade service. For in
stance, when a customer enters the 
store do not greet im with the old 
chestnuts: “I t’s a nice day,” or “Isn’t 
it hot?” Talk about something in
teresting. Let him understand that 
you are interested in his wants, and 
show him to a seat. Don’t be too 
anxious to get his money. Of course, 
you want it, but don’t give him that 
impression. Next comes the battle 
of minds. Measure his foot—this 
should always be done, although 
many salesmen neglect it. After this 
the customer usually relaxes in his 
chair, indicating that he is comforta
ble. Then enquire if he needs a dress 
or business shoe at this time. In this 
way two ideas are developed. After 
one has been filled, begin to work 
on the other. It often means two 
pair of shoes instead of one. Do not 
ask what kind of leather is wanted. 
Fifty per cent, of the laymen do not 
know calf from any other leather, 
use your own judgment, and tell the 
customer what kind of leather you are 
showing and describe its qualities.

Know leather yourself, and educate 
your customer, the idea being to in
struct him, not to have him tell you. 
Fit his foot and his eye, and at the 
same time draw from him by high- 
grade salesmanship the price of the 
shoes. I have always believed that 
we sold shoes too cheap. Make a high 
price sound cheap. You will find by 
a higher type of merchandise, by a 
higher type of ambition, that you have 
accomplished a personal satisfaction. 
It will benefit your employer. It will 
do you good. It will increase your 
salary and your call trade.

Xo one can take away a satisfied 
customer, and when he turns up for 
a second purchase, you have the satis
faction of knowing that by careful 
judgment you made a customer who 
will remain yours. You have left with 
him the impression of experience and 
honesty. Do not fail to remind him 
that you are glad he called again. 
Make him feel at home. Make him 
feel that he is a welcome guest at all 
times. At many stores there is too 
much formality and not enough 
smiles.

Learn to remember names. It is a 
big asset, and inspires confidence. 
When a man leaves the store ask him 
to call again in a sincere manner and 
he will take away a “call again” im
pression. When talking to a custom
er during a sale remember that his

m m

Some Unusual Shoe 

Quality Bargains
If you have not already received the cir

cular we are sending out describing some ex

ceedingly good shoe value bargains—a post 

card will bring it.

You know R. K. L. Shoes and 

R. K. L. Quality.

‘A Word to the Wise is Sufficient.

Rindge, Kalmbach, Logie Company
Grand Rapids, Mich.

M en’s Dress Shoes

Comet

Saturn

Jupiter

Mars

In the order named, these dress shoes possess 
a style and quality to please your most partic
ular customers.

In these grades costing you from $2.50 to 
$4.50 per pair is a range of styles and choice of 
leather, to fill every requirement of your trade.

A card will bring salesman and samples, or 
description and prices.

HIRTH-KRAUSE COMPANY
Shoe Manufacturers and Jobbers

G r a n d  R a p i d s ,  M i c h i g a n
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mind is more deeply on the transac
tion than yours. Be a point ahead 
of him at all times. Watch his ex
pressions, for you can tell when you 
are sayings things that please, and by 
control of yourself you can make 
your pathway to success surer.

You will find within yourself golden 
drawing powers, and you will find it 
a pleasure to serve your fellow men. 
To give the highest type of service 
should be the aim of high-grade sales
men. Learn to sell better footwear, 
and to sell it right. Remember that 
while it is the high price of shoes 
that makes your house prosper, trade 
must also be handled correctly. Give 
your customer the impression that he 
is getting high-grade service without 
extra cost, and you will find that out- 
of it will come the most interesting 
and prosperous experience you have 
ever bad. Learn to sell high-grade 
shoes in a high-grade way. Do not talk 
at random—know what you are talk
ing about.—Steven J. Jay in Shoe Re
tailer.

Shoe Dealer Has Rapid Rise.
Clyde K. Taylor, a horseshoe sales

man out of a job stopped off at Day- 
ton, Ohio, ten years ago on his way 
to the West where he hoped to make 
his fortune. However, fate decreed 
otherwise and young Taylor sought 
a job in Dayton. Walking into the re
tail shoe house of R. A. De Weese, 
now’ the Johnston-Shelton Co., he 
asked for a job. Jack Schaeffer di
rected him to the A. F. Diers Co.

“Ever sell shoes?” queried Mr. Gil
lespie, in charge of the store.

“No. sir,” was Taylor’s reply, but 
on second thought he added. “Yes, I 
did sell horseshoes for a while.” He 
was told to return the next day when 
Mr. Diers would be in.

“Are you the young man who used 
to sell horseshoes?” asked Mr. Diers.

“Yes,” was the reply.
“Think you could sell baby’s shoes?”
“I will try,” was Taylor’s resolute 

reply. So he was employed at $6 a 
week. As Taylor paid $5 for board 
he spent but little in amusement.

However, Taylor was on the job to 
make good and his persistent energy, 
undaunted determination and integri
ty won rapid advancement and at the 
end of two-and-a-half years he had 
charge of the children’s department. 
At the close of another year, Taylor, 
his brother Ralph, and Harry L. Buck 
bought the entire interest of the A.

F. Diers Co. and in February, 1912 the 
two brothers absorbed Mr. Buck’s in
terest and the Taylor Shoe Co. was 
incorporated.

The integrity established by the old 
firm of Diers was resolutely main
tained by the Taylors.

Recently Mr. Taylor severed his 
business connections in Dayton, and 
he is now manager of the children’s 
department for R. H. Fyfe & Co., De
troit’s largest retail shoe house and 
one of the largest retail stores in the 
Middle West.

Michigan Shoe Co. Retiring From 
Business.

Affairs of the Michigan Shoe Co., 
of Detroit, are rapidly being wound 
up. All stock has been disposed of 
and liquidation is in process. Most 
of the officers and operatives of the 
former big jobbing house have gotten 
into other lines, while a few have been 
retained to collect outstanding ac
counts.

George Bauer, formerly in charge 
of the second floor, is now stock man 
for the United States Rubber Co. 
John Bauer, formerly in charge of the 
rubber department, is now connected 
with the Home Rubber Co. Lee Rosen- 
field, city salesman, is now in the grocery 
business. W. F. Butler, formerly the 
Michigan Shoe Co.’s Vice-President, 
has entered the retail shoe business 
with James E. Ertell, under the name 
of Ertell & Butler. W. C. Stoepel, 
former financial man for the jobbing 
house, has entered the real estate 
business.

What She Needed.
Salesman—Madam, I have here one 

of the best cream separators ever 
made.

Mrs. Cornshuck—Well, if you’ve got 
a machine that’ll separate the price 
from my husband I ’ll take it.

Our Specialty: “Royal Oak“
FO R  SHOEM AKERS 
Bends. Blocks and Strips 

Shoe Store Supplies 
Wool Soles. Socks. Insoles. Etc.
T H E  BOSS L E A T H E R  CO.

744 Wealthy St. Grand Rapids, Michigan

Only Ten Days Remain
in which to secure an advance subscription to the 
Michigan Tradesman at the $1 rate. This offer is 
open to old and new subscribers alike. All remit
tances on this basis must be mailed so as to reach 
us by the last delivery Dec. 30. Remittances which 
come in later than that date must take the $2 rate. 
Any subscriber who is in arrears can avail himself 
of this opportunity by paying his arrearage up to 
multiples of 52.

MICHIGAN TRADESMAN
GRAND RAPIDS, MICHIGAN

Every Boy W a n ts  to Play

Basket Ball
And Nearly Every Boy 
D o e s  P la y  These Days

Men’s Sizes.......$1.43
Boys' Sizes.......  1.30

Now is the time—
When you can get them

Get Busy. Be Ready. 

G rand T̂ ap id svShoe '&1?ubber(o.
The Michigan People Grand Rapids

A Good Shoe for the Money, but it is
more

The “ Bertsch”  Goodyear Welt 
Shoe for Men

has demonstrated its superiority in every way.

Thousands of first class dealers are enthusiastically pushing the sale 
of the “ Bertsch”  shoe line today.

In a ll parts of the country, thousands upon thousands of men in 
every walk of life are demanding the “ Bertsch”  shoe from their 
dealers.

The reason is simple. Each and every one of them have been so 
impressed with the comfort and service-giving qualities of the 
“ Bertsch”  shoe line that they w ill be satisfied with no other.

The “ Bertsch”  shoe won its reputation through its uniform wearing 
qualities. These w ill remain so.

You can recommend the “ Bertsch”  shoe line to your trade—Because 
it  IS the best comfort and satisfaction giving line offered you today.

THEY WEAR LIKE IRON

HEROLD-BERTSCH SHOE CO.
Manufacturers of Serviceable Footwear GRAND RAPIDS, MICH.
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Sound Advice Given a Dutiful Daugh-
w  > t c r - 
w r i t t e n  fo r  th e  T rad esm an .

Seven years ago Lizzie Nicholson 
gave up teaching and came home to 
take care of her father and mother. 
Only her few intimate friends know 
what a sacrifice it was for her to do 
this. Away back when Lizzie was 
very young there was a lover. For 
some reason the engagement was 
broken off. Then the determined 
to teach. She took a thorough course 
in a good normal college to equip 
herself for her chosen profession, ful
ly intending to make it her life work. 
Her training completed, she had no 
difficulty in securing a good position.

She was earnest and enthusiastic 
and had a natural gift. To Lizzie 
teaching was not the drudgery it is 
to many—it was a genuine pleasure 
and a constant inspiration. She ad
vanced rapidly. At the time she re
signed she was filling a place that was 
exactly suited to her talents and was 
receiving exceptionally good pay. All 
who knew Lizzie deeply regretted 
the interruption of a truly successful 
career.

But perhaps there was nothing to 
do but to go home. Her mother had 
met with a serious fall which left her 
permanently crippled, unable to get 
about as she had before. For a time 
they hired a maid in the kitchen and 
a nurse to care for Mrs. Nicholson. 
But this plan was not satisfactory. 
Always accustomed to doing her own 
work, Mrs. Nicholson was so fastidi
ous a housekeeper that no maid could 
please her. She heartily disliked over
seeing and directing. She and the 
nurse—or rather the nurses, for, one 
at a time, there were several—did 
not get on well together. Except 
during the first two or three weeks 
after the accident, there really was 
not enough for a nurse to do, and the 
presence of an attendant grated on 
the elderly woman's nerves. Her let
ters to Lizzie were filled with com
plaints—complaints mainly about tri
fles, but showing deep discontent. 
Lizzie saw clearly that only the pres
ence of an own daughter could recon
cile her mother to giving up the ac
tive, happy life she had led and being 
a .semi-invalid. The injury occured 
in February. At the end of that 
school year Lizzie gave up her posi
tion.

During the seven years she has been 
at home, Lizzie has been nurse and 
housemaid in one. Moreover, she has 
been companion and crony. No 
bright day in all the summer and fall 
but her mother is taken out in her 
wheeled chair. No winter evening 
but her father has his game of check
ers. She reads aloud from the books

and papers they like. She cooks the 
dishes they relish, and, best of all, 
she humors their whims and crotchets. 
She does not trouble them with in
novations, • but allows their lives to 
run sweetly along in the old accus
tomed channels.

Lizzie does not regard herself as a 
martyr. Indeed, she finds great en
joyment in her homely duties and in 
feeling that her father and mother are 
happy and comfortable. Her chief 
regret is that her daily round of work 
calls for little activity of mind. She 
feels that intellectually she is grow
ing rusty.

There are quite a large family of 
the Nicholsons. Lizzie has two broth
ers older than herself, and a sister 
and two brothers younger. All these 
others are married. With bringing 
up their six children and giving them 
a start in life, Mr. and Mrs. Nichol
son wrere not able to accumulate a 
large fortune. They have their home, 
another house which they rent, and 
some money out at interest and in the 
bank. Mr. Nicholson, who was a sol
dier in the Civil War, receives a pen
sion. Their income, all told, affords 
just a comfortable living. During 
her dozen years of teaching Lizzie 
laid up very little. She is generous 
to a fault, and used all she could spare 
in helping her younger brothers 
through college. Since she has come 
home the old people have most of the 
time been aiding financially in the 
education of the older sons’ children.

Just lately a mortgage which the 
Nicholsons held was paid, and they 
have the money—about twelve hun
dred dollars—on deposit. One of the 
grandsons, a young fellow just out of 
school, wants they should let him have 
this sum, in order that he may buy a 
small interest in a clothing business. 
He is offered a position provided he 
can furnish this amount of capital. 
Lizzie was speaking of the matter to 
her closest friend, Mrs. Parmeley.

“Lizzie Nicholson, don’t you ever 
let your father and mother think 
of doing it,” said Mrs. Parmeley, as 
soon as she heard the plan outlined. 
“Harry feels sure it is a good thing 
and promises to pay every dollar of 
it back with interest. Doubtless he 
believes he could and would. But 
how much of what your parents fur
nished each of your brothers and 
your brother-in-law to make a be
ginning, ever has been paid back? 
How much have you ever seen of your 
earnings which you lent Dan and 
Fred to get through school? They 
have their hands full with their fam
ilies. so very likely you wouldn’t want 
to take the money if they could offer 
it. But now it is high time that your 
people make provision for you, Lizzie.

If they give Harry a start, then Edgar 
and Lucius and the others would be 
sure to expect just as much. Let 
those young fellows make their own 
way. They, will be likely to come out 
just as well in the long run.

“Your father and mothef would 
like very much to let Harry have the 
money. Of course. It sometimes 
seems to me that elderly people are 
fairly obsessed to do for all the mem
bers of their family except for the one 
who is taking care of them.

“You must have a talk with your 
parents, and make clear to them that 
the few thousand dollars of property 
which they have will rightfully belong 
to you when they are done with it. 
They ought to have matters fixed so 
that you will get it without having to 
put in a claim for services rendered.

Bracelet Watches
No watches in recent years have equalled in popularity the 

Wrist or Bracelet Watches.
Such a watch is almost certain to be on your Christmas list.
We have watches with 14 kt. gold cases and bracelets from 

$35 to $135, which represent unequalled values for the money.
Also a large line of dependable and guaranteed movements with 
gold filled bracelets and cases priced from $15 to $30.

Selection packages sent to reliable people.

H E R K N E R ’S
G R A N D  R A P ID S  M IC H IG A N

W A T C H !!
that stock of “W hite House.

DON’T  GET CAUGHT 
“NAPPING”

BP AND

n e l l - W R I G hT
Bo S t o  N-CHICAGO

.z s n s r s c E Z-

Distributed at Wholesale by

Judson Grocer Co., Grand Rapids, Mich.
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It would better all be open and above
board, your brothers and sisters know
ing the arrangement, whatever it may 
be.

“You hope and I hope that you will 
have your father and mother with 
you for at least several years yet. 
But you must remember, Lizzie dear, 
that when your work for them is done, 
you can’t step back into your old place 
in teaching. No one can lead a do
mestic life as you do and keep in touch 
with the progress of a great profes
sion. Very few ever go back to the 
schoolroom after being out so long a 
time.

“Two of your brothers are physi
cians. Both have their practice. Your 
other brothers have a profitable busi
ness. Your sister has her husband, 
who makes a good income. But if 
your father and mother use up their 
little all in helping the grandchildren, 
what will you have?

“Another thing, Lizzie, you ought 
to let the rest know more about the 
sacrifices you are making. When they 
come home they find everything so 
nice and pleasant that they imagine 
you are having a every easy time of 
it. They don’t realize how much 
hard work you do nor how closely 
you are tied. You ought to propose 
that your sister or one of your sis- 
ters-in-law come and take care of the 
old folks for a few weeks, while you 
take a trip away. The life you are 
living is beautiful, Lizzie. I am glad 
to know there are people in the world 
willing to do as you are doing. But 
don’t carry self-denial to the extreme 
of not giving your father and mother 
and the rest a chance to do you simple 
justice.”

These words of sound advice are 
here passed along for the benefit of 
other dutiful daughters. Quillo.

When More Money Goes Into Trifles.
Detroit, Dec. 12—Several 5-and-10- 

cent store companies last week made 
public their sales for November. The 
F. W. Woolworth Co. showed an in
crease of sales over November last 
year of 13 per cent. S. H. Knox & 
Co. increased its sales over November 
last year by 15 per cent. For the 
eleven months ended November the 
two companies made gains in sales 
of 15 per cent, and 22 per cent., re
spectively. This, you say, was to be 
expected. We are more prosperous 
than last year; we have more to 
spend; people are more extravagant. 
That is true. Yet the figures contra
dict a familiar theory.

Let us go back to the latter part of 
1914. It is the Christmas sfeason. The 
department stores are doing a re
latively poor business. The 5-and-10- 
cent stores are crowded. “The 5-and- 
10-cent stores ought to be making 
out well this year,” says your wife 
to you at dinner. “Things this year 
are awful! Nobody has any money. 
I went around the department stores 
to-day and there was hardly a soul 
there. Then I went to Woolworth’s 
to get some trifles for the children, 
and it was packed! I waited nearly an 
hour to get waited on. Of course, 
it’s easy to see why the ten-cent stores 
are making out so well. People sim
ply can’t afford to get the expensive 
things at the department stores. But 
they’ve got to get something; so they 
go to the ten-cent stores and get 
something there. The ten-cent stores 
get all that trade that they don’t get 
when times are good.”

If your wife had looked up the re
ports of the Woolworth Co., she 
would have found that while net sales 
have increased year by year since

1912, they increased less in 1914 than 
in any other year. They increased 
from $66,200,000 in 1913 to $69,600,000 
in 1914; but the number of stores in
creased from 684 to 737; so that the 
net sales per store were smaller. The 
record for other chain stores is sim
ilar. Your wife was right as far as 
she went. People who formerly 
patronized the department stores were 
patronizing the five-and-tens. But she 
did not consider the other end of the 
scale. People who formerly gave their 
full patronage to the five-and-tens 
were that year patronizing them less; 
or they were patronizing nothing at 
all. It is not true that people “have 
to get something.” There is a class 
of people so poor that they must re
frain in hard times even from five- 
and-ten-cent stores. It is this class 
of people that the five-and-tens lost. 
It is this class of people who are in
creasing their spending there now. 
And while the better-off class are 
increasing their purchases in the de
partment stores, they are also in
creasing them at the five-and-tens. In 
an era of spending, not only does 
more money go into big things, but 
more money goes into trifles

A. D. Smith.

OFFICE O U T F IT T E R S
LOOSE LEAF SPECIALISTS

237-239 Pearl Si. loeir the hrldie» Grind Ripidi, Mich.

ELI CROSS
G r o w e r  of  F l o w e r s

And Potted Plants 
W H O LESA LE A N D  R E T A IL  

150 M onroe A ve. G rand Rapids

THE MEANING OF A MEDAL 
THE JOY OF BEING USEFUL

THE SEAMAN MEDAL

“It can be safely asserted that The 
Diamond Match Co., more than any 
one person or interest, has been re
sponsible for the great improve
ments made in the match industry 
during the past few years—the 
elimination of occupational disease 
from the factories and the promo
tion of safety in the home.” Ex
tract from Special Bulletin of the 
American Museum of Safety, an
nouncing the presentation to The 
Diamond Match Co. of the Louis 
Livingston Seaman Gold Medal.

THE SEAMAN MEDAL

The Watch on the Wrist.
If the shop windows, now begin

ning to blossom with pretty vanities 
for the holidays, are any indication, 
the wrist watch is making some head
way toward overcoming the absurd 
prejudice that has clung to it so per
sistently. Christmas is an excellent 
time to tackle a job of this magni
tude. If all the female relatives in 
this country would present wrist 
watches of modest demeanor to the 
men on their gift-lists, the wrist 
watch bogey would be done to death 
with one stroke.

Besides, a gigantic conspiracy of 
this sort, if successfully executed, 
would be of incalcuable benefit to 
the men of the country. Every man 
ought to possess a wrist watch, but 
so abnormal is the state of public 
opinion on this subject that he is too 
timid to go boldly out and purchase 
one. With the gift to fortify him
self with, the recipient of a wrist 
watch could stave off obloquy until 
the inevitable happened and the 
watch made itself indispensable, af
ter which he would fear no man’s 
taunt.

The wrist watch makes for effi
ciency, neatness, punctuality and 
thrift. It does away with the irritat
ing necessity of continually angling 
in vest pockets for the correct time. 
In winter the man with a wrist watch 
is never in the pitable plight of having 
to tunnel through half a dozen layers 
of outer wrappings to get at his 
timepiece. The wrist watch never 
crashes to the floor when its owner 
stoops, and it absolutely baffles pick
pockets.—Spokesman Review.

A. A. Zimmerman, dealer in general 
merchandise at Beaverton, in renew
ing his subscription to the Tradesman, 
writes: “What gets me is how you 
put out the paper you do at so low 
a price, considering the sky high prices 
of to-day.”

John Tuinhoff, who recently closed 
out his grocery stock at 803 Fifth 
street, has purchased the grocery stock 
of O. H. Hatch, 727 Butterworth ave
nue, and will continue the business 
at the same location.

Our aim is to produce matches that are the last word in 
quality and safety;

Safe to Make—Safe to Use—Safe to Sell—and Safe to Recommend

T H E  D I A M O N D  M A T C H  C O M P A N Y
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Store Prestige
Regardless of courteous sales

manship and prompt delivery 
service, the greatest factor in the 
successful operation of a retail 
store is whatis sold and its quality.

T he wise dealer knows this. 
H e  knows, too, that National 
Biscuit Company Products give 
his store a reputation for quality, 
a prestige that makes new cus
tomers and keeps old ones.

Through nation-wide adver
tising N . B. C. crackers, cookies, 
wafers and snaps are well and 
favorably known almost every
where. Display N . B. C. Prod
ucts in your store. Your cus
tomers will ask for them by name.

NATIONAL BISCUIT 
COMPANY

w
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raffi rara rara ItenM @ 3



22 M I C H I G A N  T R A D E S M A N December 20, 1916

The Store Organization Deserves 
More Attention.

W ritte n  fo r th e  T rad esm an .
There is nothing like a busy season 

to bring out defects in a store organ
ization. Busy though he may be, the 
hardware dealer cannot help but learn, 
often quite forcibly, of defects in his 
store organization that, but for the 
Christmas rush, might have passed 
unnoticed. Unfortunately though he 
may resolve to correct these defects 
so that they will never recur, too of
ten he does not think of the matter 
again until another Christmas season 
is on him.

It has been said of the English- 
speaking people that with each great 
war, they have to learn how to fight 
after the fighting has actually com
menced; that the lessons of one war 
are sure to be forgotten in the en
suing interval of peace. Lessons so 
learned are apt to be thoroughly prac
tical, but unfortunately they make the 
war more of a chore and less of an 
amusement than it should be. Just 
so, a lot of merchants never prepare 
for any season until the season is 
right on them. The result is that 
they work harder and profit less than 
those merchants who 'in times of 
comparative inactivity make it a point 
to digest and utilize the lessons they 
have learned in times of stress.

The merchant who reads this in 
Christmas week will be too busy to 
take immediate advantage of it; nev
ertheless, it will pay him to mark 
it or cut it out for future reference. 
Such reference should be made on or 
about December 26, 1916.

By that time, the merchant will 
have more leisure to assimilate the 
lessons of Christmas week.

They are lessons which can be ap
plied to the entire year’s business, and 
to every season of the year.

The first lesson Js that of thorough 
preparedness. Incidentally, no pre
paredness can be so thorough that it 
will take account of every possible 
contingency; but no honest-inten- 
tioned preparedness can fail to lessen 
the stress of the time against which 
preparation is made.

Second, the Christmas rush doubt
less taught you a lot about your sales
people. It probably occurred to you 
that if they’d learned more about the 
goods, and more about how to meet 
customers, and more about common 
politeness, the results of your Christ
mas campaign would have been a lot 
better.

Probably you can see points where 
you fell down yourself when it came 
to actual selling. These should re
mind you that the difference between 
the proprietor and the salespeople is

one rather of degree than of kind; 
and that your interests are or should 
be the same, and that any improver 
ment wrought in them will help you.

Should the improvement of your 
salespeople, the increase in their sell
ing capacity, be left in their hands 
alone? Is it good policy to leave the 
new clerk, unaided, to teach himself 
how to sell, and what to sell? You 
go further and say, that if they aren’t 
jacked up by someone, the majority 
of new clerks will never learn any
thing? And, in a sense, you’re right.

There is nothing like friendly in
terest to encourage folks to do bet
ter. Xo matter what their task, ap
proval and guidance will help them 
to perform their work more efficient
ly. The young salesman does need 
outside help if high ideals of efficiency 
are to be realized. You’re perfectly 
right there.

The important matter is, what form 
is this outside help to take. It is to 
be a vigorous jacking up. a constant, 
forceful nagging, a “calling down” of 
the inefficient individual in the pres
ence of clerks and customers? Or is 
it to take the form of friendly, sym
pathetic interest, advice when advice 
is needed, a free proffer of help in 
any difficulty that may arise, and a 
steady inculcation of the idea that 
your interests and the new clerk’s 
are identical?

Which would help you most if you 
were a new clerk? Which would en
courage you to do your best for the 
store? Whichever it is, that’s the kind 
of “jacking up” to use in training your 
salespeople to accomplish better re
sults.

Probably yofl’ve had the experience 
of having to miss your lunch hour 
while you hastily concocted one of 
your Christmas advertisements in 
order to catch the press. (I ’m speak
ing here for the merchant who adver
tises in an evening daily, where the 
forms close at 2 p. m.) There were 
a lot of mistakes, too, in setting up. 
due to hurried proof-reading. You 
felt sore at the printers. Still, you 
realized that if your advertising had 
been planned ahead, if you’d kept a 
file for ideas and suggestions, you’d 
have been able to get your copy in 
early in the morning, or the afternoon 
before, and saved a lot of annoyance.

Just so, you feel that some of those 
Christmas displays and Christmas in
terior arrangements lost a great deal 
of the effect you wanted to achieve 
through being too hastily thrown to
gether. More time, more preparation 
when time was plentiful, would have 
meant better results.

You have seen in the course of the 
Christmas rush, lots of places where 
your store arrangements could be im-

Holiday Suggestions
Plush Robes .............. .$ 2.35 to $ 30.00
F u r Robes .................... 9.50 to 100.00
Auto Robes .................. 6.00 to 30.00
Steam er Rugs, 60x80 1n. 6.00 to 10.00
Riding Saddles .......... 5.00 to 30.00
Riding Crops .............. 2.75 to 5.00
Bridles ............................ . 2.50 to 12.00
Coach W hips ................ 1.00 to 6.00
D riving W hips .......... .15 to 15.00
Carriage Heaters . . . 1.50 to 4.00
F u r Coats ...................... 25.00 to 55.00
Fu r Gauntlet Gloves 3.00 to 8.00
Puttees ............................ 1.40 to 4.50
Sleighs & Swede Bells .60 to 7.00
Ford Robes .................. 2.00 to 4.50
Ford Radiator Covers 1.25 to 2.00
Universal Robes, fit all Cars 4.50

Sherwood Hall Go., Ltd
30-32 Ionia Ave., N. W.

Grand Rapids, Mich.

eV ^ R E a d v
F L A SH L IG H T S
are equipped with the wonderful 
EVEREADY Tungsten Batteries— 
a distinct advance over any other 
battery which has been used with 
flashlights. These batteries have 
a remarkable length of life—and at 
the same time are very compact 
and economical.

EVEREADY Flashlights give real 
satisfaction and help build up con
fidence in the store that sells them.
Write us today for full information.

C J L1TSCHER ELECTRIC 
COMPANY

Wholesale Distributors 
41-43 S. Market St. Grand Rapids

M achine Shop S erv ice
Equipment equal to any Emergency—

Repairs and Replacements are 
Specialties, and we are

Always Ready For You

Call or write
ADOLPH LEITELT IRON WORKS

213 Erie Street Grand Rapids, Michigan

Foster, Stevens & Co.
Wholesale Hardware

157-159 Monroe Ave. 151 to 161 Louis N. W.

Grand Rapids, Mich.

A Citizens T elephone
is THE

Ideal Christmas Present
C O N T IN U O U S L Y  U SE FU L  
A N D  T H E  S O U R C E  

O F  M U C H  P L E A S U R E

CaU Contract Dept. 4416

Citizens Telephone Company
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proved. Perhaps some new fixtures 
are needed. Perhaps wall cases could 
be advantageously used in place of 
shelves, and make room for a much 
needed silent salesman. Perhaps— 
but you know the things you’ve notic
ed when you were rushed.

Make a note of them before you for
get, and put that note where you 
will be sure to find it at 8:30 a. m. 
on December 26, 1916.

The day after Christmas is a good 
time to look over what you’ve noted 
down as bearing on preparedness for 
another year. Whatever will render 
your Christmas campaign of 1917 
more effective will render your 
entire year’s business more ef
fective. Properly trained clerks will 
mean more business in January than 
poorly trained or entirely untrained 
clerks. Good advertising, carefully 
planned, will increase your business 
proportionately as much in February 
as later in the year. Good window 
displays are even more necessary to 
stimulate business in the dull winter 
months than in months when trade 
is normally active.

These months, moreover, afford you 
the golden opportunity to experiment 
with new ideas, to try out the plans 
you have in mind, and to get them 
in working shape before they are 
tested by the stress of heavy busi
ness.

The point is, that whatever ideas 
for improvement you have gathered in 
this Christmas season, and in this 
year now rushing to its close, should 
be tried out. It is not enough to cre
ate an idea. If it is to have value, 
that idea should be put into effect at 
the earliest opportunity.

Perhaps you are nursing some ideas 
that won’t work out. Try them 
promptly, and, if unworkable, dis
card them. Most of the ideas that 
have come to you undoubtedly are 
good and workable, as the ideas ol 
practical business men almost always 
are. They are worth putting into 
effect, but they are worth nothing if 
3rou don’t put them into effect.

On December 26, 1916, while you 
are summarizing the lessons of the 
Christmas season, summarize also the 
lessons of the year. Have you gone 
forward? Have you gone back? And 
if an opening for improvement oc
curs to you, take prompt advantage 
of that opening.

Said the Arkansas traveler to the 
old man with the fiddle:

“Why don’t you mend the leak in 
the roof of your*house?”

“Because it’s been raining lately.”
“Well, why don’t you mend it when 

it doesn’t rain?”
“ ’Cause, when it don’t rain, it don’t 

leak.”
No, that man wasn’t a modern mer

chant. The modern merchant finds 
competition too keen to neglect the 
leaks. Too often, though, he waits 
until the rain is falling to mend them, 
and so gets drenched through.

It’s better to take time by the fore
lock, and to stop up those leaks right 
now—the possible big leaks I’ve men
tioned, and the very certain little leaks 
that the Christmas rush and the past 
year’s experience have called to your 
attention.

The only leak that doesn’t cause 
more trouble is the leak that’s attend
ed to right away.

Victor Lauriston.

To Keep Jack Frost From Show 
Windows.

Jack Frost is now on the firing line 
again. Unless your windows are 
equipped for fighting and keeping 
him where he belongs, you will have 
many varieties of trouble in getting 
people to see the window displays to 
which you devoted so much atten
tion.

Few things are more discouraging 
to the merchant than putting in time 
and labor on a window display and 
then to have the glass frost over so 
that all or a good part of the dis
play value is wasted on the wintry 
air.

In the first place, it is essential that 
your background be built clear up to 
the top of the ceiling and be as near
ly airtight as possible. A good way 
to do this is to board up the back 
of the window about six feet high 
and then fill up the rest of the space 
with window glass. On the boards 
in the window paste a couple of thick
nesses of white unbleached muslin, 
being sure that the work is neatly 
done. This muslin can be covered 
with red cambric or crepe paper.

Or if you prefer a painted back
ground you can separate the muslin 
into panels by means of small pieces 
of molding and paint the panels 
with kalsomine of any color you like. 
In the center of each panel could be 
painted a square of another color. 
After you are sure the background is 
practically airtight, you can fix a venti
lating system as follows:

If the window glass is set in a 
heavy frame with the floor of the win
dow dropped several inches below 
the lower edge of the glass, you can 
ventilate the window by boring a 
number of holes along the frame at 
the bottom and also at the top. The 
holes at the top are just as important 
as those at the bottom. The cold air 
will rush in the bottom holes and the 
warm air will come out at the top. 
Thus the air will circulate continually 
and the temperature of the window 
will be the same on both sides of the 
glass. If this is done right, no frost 
will appear on the glass. The holes 
should be covered with a fine screen 
to keep out dust. In the summer the 
holes can be covered with a strip of 
wood nailed on the back.

If your window is not modern and 
if the floor of the window is even 
with the lower edge of the glass you 
can use another scheme. This is 
nothing more nor less than boring a 
hole in the wall under the glass and 
in the floor of the window just inside 
the glass and putting therein a tin 
tube or a stove pipe elbow, covering 
the outside part with screen wire to 
keep out the dust. Then bore holes 
at the top of the window as recom
mended for the other type of window 
and then you will have a requisite 
circulation which will keep out the 
frost.

One -man tried it last winter and 
said his windows were the only ones 
in the town that did not frost a couple 
of severe cold spells. He said the

contrivance was worth fully $500 to 
him during the winter.

If you use the elbow scheme the 
openings in the floor should be cov
ered with cloth, such as cheese cloth. 
Don’t put paper over the openings. 
Air can’t go through paper.

Some merchants who doubtless will 
be impressed with the value of this 
plan will hesitate because it calls 
for an enclosed background. Don’t 
be one of these. Having an enclosed 
background not only will enable you 
to keep your windows free from dust, 
but they will equip you so you can 
have real window displays.

The door of opportunity is wide 
open for men of pluck and ability, 
but it is up to every man to earn his 
admission ticket.

FOR GOODNESS SAKE
BUY

Horse Shoe Tires
W rapped T read  System

They are guaranteed for 5000 miles 
with many a long non-cost extra 
mileage tour in reserve.

The Deitz Vapor System
will positively save 25% to 60% in 
Gasoline. It will keep your En
gine absolutely free from carbon. 
May be attached to any car.

5-Minute Vulcanizer
will produce a quick., permanent 
patch for inner tube — without 
cement, gasoline or acid.

A full line of
Batteries, Spark Plugs and Accessories

W holesale D istributors:

Brown & Sehler Co.
Grand Rapids, Mich.

We have an interesting proposition to make 
to dealers.

Reduces Fire Insurance 
Rates

Will Not Ignite from Flying 
Sparks or Brands 

Sold by
All Lumber Dealers 

H. M. Reynolds Asphalt Shingle Go.
"Originators of the Asphalt Shingle" 

G rand Rapids, Mich.

T uth ill T itan ic  Springs
No Center Hole—No Center Nib—No Center Breakage

SHERWOOD HALL CO., LTD., Distributors
30-32 Ionia A venue. N . W . G R A N D  RAPIDS. M ICHIG A N

NOKARBO
MOTOR OIL

It is the one oil that can be used successfully on all 
automobiles operated by gasoline or electricity.

It will not char or carbonize.
It is the best oil for the high grade car, and the best 

oil for the cheapest car.
WRITE FOR PRICES AND PARTICULARS

The Great Western Oil Co.
Grand Rapids, Michigan
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Grand Council o f Michigan U. C. T .
G rand  C ounselor—F red  J .  M outle r 

D etro it.
G rand  J u n io r  C ounselor—J o h n  A. 

H ach , J r .,  C oldw ater.
G rand  P a s t  C ounselo r—W a lte r  S. L aw - 

ton . G rand  R apids.
G rand  S e c re ta ry —M aurice  H eum an , 

Jackson .
G rand  T re a s u re r—W m . J .  D evereaux , 

P o r t  H uron .
G rand  C onductor—W . T. B allam y, B ay  

C ity.
G rand  P ag e—C. C. S ta rk w e a th e r , D e

tro it.
G rand  S en tin e l—H . D. R anney , S ag 

inaw .
N e x t G rand  Council M eeting—B ay  C ity. 

J u n e  1 a n d  2, 1917.

Gabby Gleanings From Grand Rapids.
Grand Rapids, Dec. 18—Herbert T. 

Chase (Chase & Sanborn) and Dr. 
Richard Smith happen to have birth
day anniversaries on the same day. 
For twenty years they have had joint 
celebrations which have taken place 
at the homes of each gentleman, alter
nately. The last affair of the kind 
occurred on Sunday and was fully 
as enjoyable as its predecessors.

Arthur N. Borden has been placed 
on an important committee connected 
with the Bob Jones revivalistic cam
paign to be held here next spring un
der the auspices of local clergymen 
and laymen of the orthodox faith. 
It is the duty of Mr. Borden, under 
this appointment, to see that all trav
eling men in Grand Rapids are giv
en an opportunity to attend the meet
ings as honored guests at some time 
during the campaign and take posses
sion of especially reserved places on 
the anxious seat. The committee in 
charge appears to have overlooked 
one gentleman who should receive 
recognition on account of his expert 
knowledge of prayer meetings, based 
on actual experience while a youth 
and also at Mancelona in later years 
as the boon companion and co-re
ligionist of the late J. L. Farnham. 
That gentleman is “Hub” Baker, of 
the Worden Grocer Company. Mr. 
Borden will probably undertake to see 
that this great wrong is righted, now 
that the omission is brought to his 
attention. A revival meeting with
out “Hub” on the anxious seat would 
be like a play of Hamlet with Hamlet 
absent.

Walter Baker, traveling passenger 
and freight agent for the Michigan 
Railway Company, is “Johnny on the 
spot,” whether it is an accident which 
requires immediate adjustment, a 
school teachers’ excursion or a car
load of porkers seeking transporta
tion to _ market. He is courteous to 
all and is doing his level best to make 
the line deservedly popular with all 
classes of travelers.

Louis J. Koster, of Grand Haven, 
is in Detroit this week for the purpose 
of ascertaining whether Edson, Moore 
& Co. want him for the thirty-eighth 
year. On account of his inexperience 
as a dry goods salesman and the 
short time he has been with his pres
ent connection, he is exceedingly 
nervous over the outcome.

Miss Helen Ford, daughter of 
Thomas Ford, the well-known special
ty salesman, recently gave a dancing 
party to her young lady friends, which 
was rendered memorable by vocal 
music furnished by her mother and 
her aunt, Mrs. Hazel Levitt.

It is a little singular—but it ap
pears to be a fact, nevertheless—that

the genial gentleman who lives in 
Muskegon and travels for Sherwood 
Hall & Co. has permitted two months 
to go by without breaking into print 
with a new bear story. Considering 
that his territory includes the Upper 
Peninsula, where bear stories are as 
common as bears themselves, this 
omission is certainly remarkable.

Traveling men who visit Portland, 
Oregon, this winter should not fail to 
call on Max Mills at his hotel. Max 
traveled for the Hazeltine & Perkins 
Drug Co. for twenty-five years and 
knew nearly every man, woman and 
child in the towns he covered. He 
was a universal favorite everywhere.

John D. Martin is getting ready 
for the January furniture season. In
cidentally, local florists are propagat
ing an extra supply of carnations.

Hamel and Jiffy-Jell are on such 
good terms that one would think they 
had been in partnership for years.

Manly Jones leaves to-day for De
troit, where he will attend the seventh 
annual re-union and banquet of the 
Veteran Travelers’ Association, of 
which he is President. Mr. Jones has 
borne the honors of the office with 
becoming dignity during the past year 
and may conclude to invite the organ
ization to hold its eighth meeting in 
Grand Rapids.

The report that Art Borden sought 
a place on the Bob Jones executive 
committee in order to study the meth
ods of the evangelist, so as to em
bark in revival work on his own ac
count later on, is probably without 
foundations. Art used to electrify 
audiences as an actor in his barn 
storming days, but when he cast 
aside the wig and rouge pot for the 
hardware catalogue, he uttered a 
solemn vow never to appear before 
the footlights again. Up to this time 
he has kept his vow good.

The report that Cornelius Craw
ford (Hazeltine & Perkins Drug Co.) 
offers to swap his stable full of horses 
for an aeroplane is probably prema
ture, although traveling through the 
air is none too swift for Cornelius 
Cubebs.

C. D. Crittenden, metropolitan rep
resentative for the Grand Rapids Re
frigerator Co., writes Grand Rapids 
friends that he will spend a week or 
ten days in this market during Jan
uary. He will probably be accompan
ied by his wife, who was at one time 
drawing teacher in the Grand Rapids 
high school.

Bryant H. Howig, of Marshall
town, Iowa, who has been visiting 
old friends, accompanied by his wife, 
for two or three months, has returned 
home.

Thomas Ford has been busy for 
several days entertaining his brother- 
in-law, Bert Botsford, of Flint, who 
came to Grand Rapids Sunday with 
a new wife, to whom he was tied at 
.Hint last Saturday. Bert now con- 
ducts an oil business at Flint and is 
understood to be coining money. He 
is very happy over leaving the state 
of single blessedness and his face 
constantly reflects joy and happiness.

Suel Sheldon, who traveled many 
years for the Jackson Wagon Co. and 
made a campaign for Congressman 
from this district on the Progressive 
ticket two years ago, contemplates 
securing a position as traveling sales
man for a fruit and vegetable house. 
He owns and conducts a fine farm of

100 acres on West Bridge Street, 
about two miles from the city limits. 
He also owns a good farm near Ber
lin.

Those traveling men who bought 
Elgin Motor Co. stock in the thought 
that they would soon be able to re
tire from the road and live in prince
ly style on their dividends are still 
traveling.

Corwin S. Udell has been engaged 
as traveling representative for the Im
perial Chemical Co. and started out 
last week on his initial trip for the 
new concern. He will spend the 
Christmas holidays at St. Louis. Mr. 
Udell has a wide acquaintance among 
the wholesale druggists, grocers and 
hardware dealers of the West, which 
will serve him to good purpose in his 
new position. The company he rep
resents, which is the successor of the 
Carpenter-Udell Chemical Co., will 
manufacture a full line of chemicals, as 
well as paris green and insecticides, 
under the personal management of 
Frank J. Pickett, who worked out the 
affairs of the defunct corporation 
with great credit to himself under 
direction of the Michigan Trust Com
pany.

Harry Harwood is slated for a good 
job under the administration of Pres
ident Wilson. It will probably be 
official gauger at Peoria or Consul to 
Timbuctoo. Harry worked like a 
Trojan for Wilson’s election and is 
entitled to recognition in the make
up of the new administration.

It has been a long time since any 
traveling man has had the courage to 
offer any poetry to the editor of the 
Tradesman.

One of the things your scribe is 
unable to understand is why Frank 
Ganiard does not send a weekly let
ter from Jackson. If I could write 
as well as he can, I would send a let
ter twice a week. Mr. Ganiard is un
doubtedly, a very busy man, but if he 
knew how many of us yearn to hear 
more about Jackson and the onward 
strides she is making toward a great 
city, he would even stay away from 
prayer meeting once in a while in or
der to give Jackson regular repre
sentation every week in the Trades
man.

The report that George Kalmbach 
proposes to enter a beauty contest is 
probably without foundation. George 
is a beauty show all by himself. No 
other traveling men would stand any 
show with George as a contestant.

Clarence Baker, tonsorial artist at 
the Peninsular Club, says he has nev
er been beaten out of a cent by trav
eling men. Those who know Clar
ence will assert that he could broaden 
that statement considerably and still 
be within the bounds of truth.

“Too many cooks spoil the broth,” 
but the Tradesman can tolerate two 
Cooks on its staff and not suffer there
by. The two gentlemen I refer to 
are the Tradesman’s Kalamazoo and 
Battle Creek correspondents. They 
are both fine fellows and are both do
ing good work in their respective 
fields for the most up-to-date and 
progressive trade journal in the world.

Glad to see the Tradesman is go
ing to do what it should have done 
years ago—increase its subscription, 
price from $1 to $2 per year. Editor 
Stowe should have taken this action 
before, because at $2 it is the cheapest 
and best trade paper in America. It 
is the only publication in the world 
which has given the traveling men 
recognition for thirty-three consecu
tive years and wh>'ch stands up for the 
boys on the road twenty-four hours 
every days and 365 days every year. 
Any traveling man who would knock 
on the Tradesman is a mighty mean 
specimen of humanity. In common 
with many others, I think Editor 
Stowe is foolish to let his patrons re
duce his income by sending in ad
vance subscriptions at the $1 rate 
until Dec. 31.

Frank H. Starkey, Michigan repre
sentative of Parrotte, McIntyre &

Co., Chicago, in renewing his sub
scription to the Tradesman for five 
years in advance, say: “We could not 
keep house without the Tradesman, 
for it is of untold value to the com
mercial traveler as well as the mer
chant.”
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C U S H M A N  H O T E L
Petoskey, Michigan 

LEADS ALL THE REST . 
IV. L. McM ANUS, JR ., P roprie to r 

One Day Laundry Service 
Send your linen by parcel post

T he Hotel Geib
Eaton Rapids, Mich.

L  F. GEIB. P ropr.

AMERICAN PLAN

Artesian Water Steam Heat 
$2 Per Day

Sample Room in Connection

BARRY HOTEL
HASTINGS, MICH.

Hot and cold running w ater in all 
rooms. Shower and tub baths. Parlor 
sample rooms. C l u b  breakfasts and 
luncheon. A la carte supper. O ysters 
and short order lunch in connection. 
Finest bowling alleys and billiards. Free 
auto bus to and from all trains. Try it 
and you will come again.

G EO R G E E. AMES, Prop.
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DETROIT DETONATIONS.

Cogent Criticisms From Michigan’s 
Metropolis.

Detroit, Dec. 18—Detroit Council, 
at a well attended meeting last Satur
day night, voted for a plan that is 
expected to advertise the Council in 
the community and add many dollars 
for the benefit of the widows and 
orphans’ fund. Some time in Janu 
ary, when a well-known musical 
comedy strikes Detroit, tickets for 
one performance will be in charge oi 
the Council and the receipts above a 
certain amount will be placed to our 
credit. Other business of minor im
portance was transacted and several 
applications for membership were re
ceived.

Frank E. Toles, well-known as a 
former hotel man, having been for a 
number of years in the employ of the 
Hotel Cadillac as' clerk, is now en
gaged in the dry goods and furnish
ing goods business at 1749 Forest 
avenue, East. Mr. Toles’ affability, 
acquired through his former hotel 
connections, stands him in good stead 
in his new role, as reports of the 
steadily increasing business appear 
to indicate. The style of the store 
is the Shop of Quality.

Mrs. L. L. Steinberg, wife of the 
department store owner at 2036 Jef
ferson avenue, West, is seriously ill 
at her home.

M. Cassidy, haberdasher, of Adrian, 
was a Detroit business visitor last 
week.

About 1,500 salesmen are expected 
to attend the annual salesmen’s din
ner held by the wholesale merchants' 
bureau of the Board of Commerce 
Friday evening, Dec, 29. Prominent 
speakers will address the assemblage.

P. C. Palmer, department manager 
for Burnham, Stoepel & Co., is in 
New York on a business trip.

It takes the intuition of a hound to 
buy presents which won’t cost any 
more than the ones we receive.

Eleven factories in Detroit have 
announced their intentions to increase 
wages of their employes. Another 
good reason for living in Detroit.

Stanley Creagh, formerly with Burn
ham, Stoepel & Co., and who enlisted 
in a Canadian regiment at the out
break of the European war, has re
turned to Detroit, after having spent 
two trying years in the trenches in 
France. He tells many harrowing 
tales of the battle front and considers 
himself extremely lucky that he is 
still in the land of the living. He was 
wounded at St. Eloi, France, and was 
later relieved from duty, being further 
incapacitated by his strenuous ex
periences.

Julius W. Chilson, formerly asso
ciated with the Detroit Edison Co., 
has opened a photo studio in the store 
building at 3268 Jefferson avenue, 
East.

Samuel Rindskoff, Secretary of the 
Veteran Travelers’ Association, an
nounced he has secured a programme 
for the banquet of the re-union to be 
held at the Wayne Hotel Dec. 28 
which will surpass anything yet at
tempted for the edification of the 
veterans at any of the six previous 
re-unions. The re-union will be held 
in the sun parlor of the Wayne Hotel 
at 2:30 p. m. and the banquet at 6:30 
p. m. Arrangements will be greatly 
fecilitated if the Secretary is advised 
by those intending to be present.

Our own hopeful says he really 
doesn’t look for a visit from Santa 
and that he can’t blame him, either, 
because we burn soft coal, which pre
cludes, in his mind, any chances of 
Mr. Claus trying out our chimney.

A branch bank building will be 
erected for the Peninsular State Bank, 
at the corner of Hazelwood and 
Woodwood avenues.

J. J. Ertell, manager of the Emer
son shoe store for the past thirteen 
years, and W. F. Butler, formerly 
manager of the Queen Quality shot 
store, have engaged in the shoe busi
ness under the firm name of Ertell 
& Butler, at 53 Monroe avenue. They

will specialize in men’s and boy’s 
shoes. ,

It may be more blessed to give 
than to receive, but it is more eco
nomical to reverse the order.

As an aid to colored workers in 
Detroit, A. Krolik & Co. will open a 
garment factory about Jan. 1, in which 
all employes will be negroes. The 
factory will be at the corner of Bates 
and Jefferson and will be modern in 
every respect. One of the floors will 
be given over to a rest room, dining 
room, club rooms and welfare depart
ment.

The return of the missus to Meara, 
Mich., must have been a relief to 
Mears, judging by the harangue over 
her absence which emanated from 
that section.

Walter S’. Lawton, Past Grand 
Counselor of the U. C. T., was in De
troit last week making his regular 
business calls.

A Made-in-Detroit exposition will 
be held in the armory, Dec. 28 to 
Jan. 4. Detroit is the world leader 
in no fewer than twenty lines of man
ufacture.

News was not received—as usual— 
from the Secretaries of the local U. 
C. T. councils.

In spite of their apathy, it pays to 
advertise.

Martin Tierney, Detroit representa
tive of the United States Rubber 
Co., formerly the Detroit Rubber Co., 
is recovering from an attock of ap
pendicitis. Mr. Tierney has callea 
upon the shoe trade for a long time 
and is well known to the retailers.

"Bob” Doolittle, buyer and man
ager of women’s shoes for R. H. Fyfe 
& Co., bought an automobile to come 
down town to business. Now the 
police have forbidden the parking of 
any automobiles in the downtown sec
tion. As a result, “Bob” parks his 
car half way between his home and 
the store and “hoofs it” the rest of 
the way.

“Bob” Robinson, who makes De
troit in the interests of R. H. Lane 
& Co., of Toledo, was admitted to the 
Mystic Shrine in the last class in De
troit. Mr. Robinson is a Detroit man 
and a near veteran among the Detroit 
dealers.

“Dick” Rogers, formerly of the. 
Rogers Shoe Co., has been ill, but is 
reported recovering. Mr. Rogers 
succeeded by Thomas Jackson as 
stock man of the company.

Detroit club women, hearing of the 
agitation to conserve the supply of 
leather by reducing the height of their 
boots are, in a small way, reverting 
to the lower boots of other days. 
This is in line with the general boy
cott involved in a fight to reduce the 
cost of living. James M. Goldstein.

Change in Flour Salesmen.
Ishpeming, Dec. 18—William H. 

Norman, of this city, has secured a 
position as traveling representative 
for the Eagle Roller Mill Co., of New 
Ulm, Minn., succeeding a Mr. Roor- 
bach, who has resigned, to accept a 
position with another concern. Mr. 
Norman’s territory will include the 
entire Upper Peninsula and Northern 
Wisconsin. He will make his head
quarters in Ishpeming and will covet 
his territory once in every sixty days. 
Mr. Norman has had two years ex
perience in the commission business 
and has been successful in the sale of 
flour, grain, etc. He was highly rec
ommended for the position.

A Hillsdale correspondent writes: 
Guy B. Stone has taken a position 
as traveling salesman for the Rex 
Spray Co., of Toledo, selling spray
ing material. For territory he has 
Southern Michigan and Northern 
Ohio and Indiana.

H. C. Derhammer has opened a 
grocery store at Otsego, the stock 
being furnished by the Worden Gro
cer Co.

Kalamazoo, Engages in Retail Coal 
Business.

Kalamazoo, Dec. 19—I imagine the 
many readers of the Michigan Trades
man will be deeply interested in the 
splendid work that is being done by 
our Emergency Purchasing Commit
tee in supplying coal to our needy 
citizens at cost.

The coal dealers’ prices were so 
high and what I considered unjust, 
that it lead me to start an investiga
tion about Oct. 1. I found the situa
tion so serious that I called a meet
ing of our citizens Nov. 25. My rec
ommendations were adopted at this 
meeting and I appointed a committee 
of fifteen and we got busy and open
ed up our fuel yard Dec. 11

You can imagine the difficulties we 
have had to meet through the efforts 
of our local dealers in trying to pre
vent our buying our supplies, etc. 
Notwithstanding all of this, we sold 
six cars of soft coal and three cars 
of coke, saving the buyers $4 per ton 
on the coke and from $2 to $3 jper 
ton on the coal. We now have hard 
and soft coal and coke bought, also 
wood, and I believe we will be able 
to handle and deliver a great many 
cars after we get our organization a 
little better perfected.

If you could stand around our yard 
one hour and see the class of trade 
we are serving it would touch your 
heart. Women come *to the yards 
with sacks, baby cabs and sleds ¿o buy 
from 10 cents’ worth up. This is the 
class of people we are more deeply 
interested in than all of the others and 
we are giving them not less than 
eighty pounds of the very best grade 
of lump coal, for 25 cents, whereas I 
am informed that they have been 
paying as high as $18 per ton from 
some of our coal dealers, when buying 
in small quantities.

F. H. Bowen, manager of the Lee 
& Cady Company, Kalamazoo branch, 
is Treasurer of our Committee and 
has full charge of our office. William 
Shakespeare, Jr., of the William 
Shakespeare Company, is chairman 
of our Executive Committee, John 
Hollander, one of our leading at
torneys. A. K. Edwards, of the Ed
wards & Chamberlain Hardware Co., 
and Dr. W. E. Upjohn, of the Upjohn 
Company, comprise our Finance 
Committee and we are all working 
night and day in this movement. Our 
women are also giving us valuable 
assistance. Mrs. Shakespeare and 
Mrs. James A. Starkweather, wife of 
the Superintendent of one of our high 
schools, and Mrs. Balch are putting 
in their time at our coal office receiv
ing and sending out orders.

At this time, we have about 500 
orders on hand.

It is my desire that we have the 
Home Rule Act amended, so that 
cities, in case they should so desire, 
should have the privilege to go into 
the municipal coal business. In my 
opinion that is what should be done 
here and in our other larger Michi
gan cities. Fuel is a necessity and it 
should be sold to the consumers at 
cost. James B. Balch,

Mayor of Kalamazoo.

Camping on the Trail of the New 
Law.

Kalamazoo. Dec. 19—Our organiza
tion is planning to do everything in 
our power to appeal the obnoxious 
insurance law and we feel quite sure 
the Legislature will be fully aware 
of the great injustice th-’s law is bring
ing upon the buyers of fire insurance

in this State. In so far as I can learn, 
it has raised the rate on everyone’s 
dwelling house in our city. The same 
condition would also apply, to a large 
extent, throughout the State. This 
law is causing the insured to pay sev
eral million dollars extra in premiums 
and the burden is being placed on the 
shoulders of the laboring man or the 
small house owner.

The citizens of Michigan seem to 
be slow in realizing the great injustice 
of the present so-called anti-discrim
ination act. It seems to me that the 
State should regulate the classifica
tion of rates and, unless the insurance 
monopoly are willing to be fair, th*. 
people of the State will insist, sooner 
or later, upon State insurance.

James B. Balch.

John Hach Succeeded in Taming the 
Animals.

John A. Hach, Junior Grand Coun
selor of the U. C. T. attended the 
meeting of the Michigan State Hotel 
Men’s convention at the Tuller Hotel 
in Detroit, in response, to a telegram 
received from Grand Counselor Mou- 
tier. This subject had been assigned 
to Louis J. Burch, of Detroit, chair
man of the Grand Legislative Com
mittee, who, by reason of being con
fined to his home by sickness, could 
not respond. The subject assigned Mr. 
Burch was “Hotels as traveling men 
see them.” Mr. Hach changed this 
subject to “Hotels as traveling men 
want to see them.” Mr. Hach’s re
marks were very kindly received and 
it is the belief that the result of this 
meeting has done much to bring the 
hotel men and the U. C. T. in closer 
touch, with a strong and friendly feel
ing. It is also very gratifying to the 
members of the United Commercial 
Travelers to know that a member of 
their organization, Glenn Filmore of 
the Quincy House, Quincy, and who 
was a member of Coldwater Council, 
was elected Vice-President of the 
Hotel Men’s Association.

Court W. DeHart has engaged in 
the grocery business at Sheridan, the 
Worden Grocer Co. furnishing the 
stock.

A popular minister avoids touching 
the sore spots of his congregation.

Sigoal m ountain Hotel
Signal Mountain, Tenn.

Two Thousand Feet Above Sea Level

Open All the Year

Reached by the Palace Cars 
of the Chattanooga Traction Co.

J. E. KENNEDY. Manager.
fo rm e rly  o f  C o n g re s s  H o te l C o ., C h ic ag o

ANNOUNCEMENT
WE ARE NOW LOCATED IN OUR N E W  B U I L D I N G  AT

114 Michigan Ave., N. W.
New Salesroom. New Modt,s ' ‘Kin\ a‘ ’D3i^ laAypperS0n Roadap,ane New Service Station

PHELPS AUTO SALES CO. Grand Rapids, Michigan
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Michigan Board of Pharmacy. 
President—E. T . B oden, B ay  C ity. 
S ec re ta ry —C harles  S. Noon. M uskegon. 
T rea su re r—G eorge F . Snyder, G rand  

R apids.
O th e r M em bers—L eonard  A. Seltzer, 

D e tro it; E llis  E . F a u lk n e r, D elton.
E x am in a tio n  Sessions—H ote l Tuller, 

D etro it, J a n u a ry  16, 17 and  18; P re s s  H all, 
G rand  R apids, M arch  20, 21 an d  22.

Michigan State Pharmaceutical Asso
ciation.

P res id e n t—C. H . Jo n g e jan . G rand  
R apids.

S e c re ta ry —F . J .  W heaton , Jackson . 
T rea su re r—Jo h n  G. S tek e tee , G rand  

R anids.
N ex t A nnual M eeting—G rand  R apids, 

J u n e  19, 20 and  21, 1917.

Michigan Pharmaceutical Travelers’ As
sociation.

P re s id e n t—F red  L. R aym ond, G rand  
R apids.

S e c re ta ry  and T re a s u re r—W a lte r  S. 
L aw ton , G rand  R apids.

Some Advantages of Buying Through 
the Jobber.

There are complete libraries written 
about the manufacturer, the retailer, 
and the consumer, but very little 
about the jobber, except now and then 
one can hear a word, or see a stone 
thrown into the jobber’s camp by 
some interests that are trying to get 
some of their trade. It is a poor busi
ness ’policy, but it is done just the 
same.

Also, once in a while one will hear 
that the jobbers are “hold-ups,” high
way robbers, mortgage sharks and 
so on, but this calamity holler never 
comes from the honest, reliable, well- 
meaning retailer.

Strange as it may seem, it comes 
largely from the country wide pro
claimed judgment and execution proof 
dead-beat, which, after cheating every 
creditor, concludes that the jobbers 
are non-productive elements. That 
much for the dead-beat.

Now let’s see what are the advan
tages.

First—Credit. The jobber furnishes 
the retailer with credit. It takes cash 
and credit to operate business.

Credit is the life blood of modern 
business; the jobber furnishes it to 
the retailer. The credit managers of 
every jobbing house are the surgeons 
who inject this blood into the retail 
body. The surgeon knows the anato
my of the body. The credit manager 
knows the retail business; they are 
experts in trade and can always give 
good counsel or advice.

Second—The jobbers’ salesmen.
It is an axiom that personal and 

friendly relations between the buyer 
and the seller are as much essential 
for their mutual good as the material 
consideration which changes hands.

I consider the jobber's salesman the 
conductor that conveys this impor
tant factor in trade from the jobber 
to the retailer, and vice versa, and not 
a mere business getter, order taker 
or credit scout.

The salesman knows the individual 
needs of his customers. He does not 
push any particular brand, and in this 
manner he assists the retailer in keep
ing his stock down and the variety 
up; also paves the road for a better 
and quicker turn-over.

Third—Concentrated buying.
One of the chief advantages the 

jobber affords the retailer is that he 
may concentrate his buying to as few 
houses as he may choose.

The value of concentrated buying 
cannot be too much over estimated. 
Taking, for instance, in our own line, 
the average number of articles sold in 
a fairl y w’ell-stock drug store, is be
tween twenty and thirty thousand. 
They are the products of eight hun
dred to a thousand sources. If we 
would be compelled to buy from all 
these sources direct, we would have 
to spend more time than we have in 
seeing salesmen of all these houses or 
ordering by mail.

Also stock-keeping would be com
plicated. It would require an ex
pensive system of stock records, prob
ably more costly than we could afford 
to have.

Additional expenses such as freight, 
express, parcel post and postage would 
be in most of the cases more than the 
actual value of the goods. The result 
would be that we would have to go 
out of business.

In case a retailer would get in a 
position where he would have to be 
carried out of financial difficulties, he 
would have an unlimited amount of 
creditors to contend with. In many 
cases creditors would not agree on 
terms of extension and the retailer 
would be put to the wall. Whereas, 
with the jobber as the source of sup
ply, the retailer may concentrate his 
buying to two or three houses, culti
vating intimate relations with the 
credit managers of these houses and, 
if he should get in a position men
tioned before, the matter of ' being 
lifted and put back on the solid foot
ing would be easy.

Four—The turn-over.
The turn-over is the key to retail 

success. The jobber makes it possi
ble for the independent retailer to 
turn his capital, as in the case of chain 
stores. What the turn-over means for 
the retailer may be seen from the 
fact that one dollar invested twelve 
times in one year will yield a greater 
percentage of profit than twelve dol
lars invested once.

A certain item bought for a dollar 
and sold for a dollar and a quarter, 
twelve times a year, the profit on the 
one dollar invested would be three 
dollars, or 300 per cent, per annum. 
If twelve items or a whole year’s 
supply is bought for twelve dollars

at a quantity discount of 10 per cent., 
net cost ten dollars and eighty cents, 
the average investment would be five 
dollars and forty cents. This would 
give three dollars profit, or 55 per 
cent, per annum.

Five—Quantity buying.
It has been repeatedly said that 

quantity buying often delivers a prom
ising business into the hands of the 
receivers.

This is just what happened to my 
friend Jack White. Jack possessed 
all the traits which make a successful 
retailer. After working a consider
able length of time in one of the lead
ing grocery stores of our city, he was 
well acquainted with the trade and its 
demands. He decided to go into 
business for himself. He had a little 
money saved and was well known to 
the jobbers’ salesman that used to 
call on his employer. He soon found 
a location. The salesman introduced 
him to their respective houses. He 
gave the credit man a true statement 
as to his finances and himself. The 
fact that his capital was limited did 
not stop the jobbers from giving him 
a complete stock of merchandise to 
start with. Jack opened the store. 
Everything was lovely. Trade was 
getting better every day. He worked 
so that he always had an order in 
with the jobber, one on the way from 
the jobber, and one ready to unpack. 
In this way he effected a quick turn
over. He did not have any capital 
tied up in unsalable merchandise. The 
jobbers carried his surplus stock. He 
discounted his bills. After one year in 
business Jack had his stock and fix
tures paid for and a fair-sized balance 
in his bank and an A-l rating to his 
credit.

(Of course Jack’s success cannot be 
achieved by buying goods for discount 
and not in proportion with the trade's 
demand.)

At this time representatives of vari
ous direct selling manufacturers start
ed to call on him. The “quantity 
buying discount fever” overtook Jack 
and with this started his downfall. 
Most of these manufacturers prefer
red to have the goods shipped through 
the jobber, some charged direct. 
Jack’s bank balance was soon exhaust
ed and his credit overstrained. Dis
counting bills was a thing of the past. 
He was still doing business but start
ed to lose sales on some lines while 
he was over-stocked on others. He

took in a money partner who soon 
pulled out taking a chattel mortgage 
as a security for his investment. Jack 
could not meet his payments so his 
former partner foreclosed on him. 
To-day Jack is looking for a job.

Jack is taking his failure in the spir
it that it is a phase of success. He 
has learned by it what to avoid. He 
conceived that the cause' of his failure 
lies within himself and his unwise buy
ing. If he could only have resisted 
temptation and kept on buying in 
quantities needed, and in time wanted 
If he should have borne in mind that 
no matter how cheap one may buy his 
merchand'se, profits are never counted 
until goods are sold.

If he had have figured that 1 per 
cent, discount in twenty days allowed by 
the jobber amounts to 18 per cent, per 
annum is by far better than the 10 or 
15 per cent, “bait” discount given by 
the direct selling manufacturers, he 
would be out to-day looking for help 
—not for a job. P. Honorof.

Your greatest possession is not 
your business, your bank account, 
your reputation, or your many 
friends. Your greatest possession is 
your mind, and you are rich or poor 
as your mind is rich or poor.

“Its strong up-building action 
Gives general satisfaction. "

For Sale by  all Wholeeale Druggiata

Satisfied Customers
are the foundation of our business

Good Merchandise and Prompt Service
have strengthened this foundation

Heystek & Canfield Co.
Jobbers of

W all Paper — Paints — Factory Supplies
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Holiday Goods
-------------------  AND -------------------

Staple Sundries
Now on display in our sundry room, viz:

White Ivory Goods 
Leather Goods in Gents’ Sets

Hand Bags, W riting Sets,
Collar Bags, etc., Toilet, Manicure and 

Military Sets
Smoker’s Articles, General N ovelties 

Cut Glass
Stationery, Books, Bibles, Games

Hazeltine & Perkins Drug Co.
Wholesale Druggists Grand Rapids, Michigan

■LWAYS refer to 
 ̂ the telephone 

directory before call
ing for a number. 
This is a simple rule 
which makes for ac
curacy and good 
service.

Michigan State Telephone Company

WHOLESALE DRUG PRICE CURRENT
Prices quoted are nominal, based on market the day or issue

B oric  (P ow d .) .,. 17® 25
B oric  (X ta l)  . . . , . 17® 25
C arbo lic  ............... 72® 76
C itric  ..................... . 80® 90
M u ria tic  ............... 2%@ 3
N itric  ................... 7%@ 10
O xalic ..................... . 80@ 90
S u lphuric  ............. 2%@ 3
T a r ta r ic  ............... 82® 85

Ammonia
W ater , 26 deg. . . 8 @ 12
W a te r , 18 deg. . . . 5%@ 9
W ater , 14 deg. . . 4%@ 8
C arb o n ate  ......... 14 @ 16
C hloride ............. 16 @ 35

Balsams
C opaiba ............... 1 00@1 40
F ir  (C an ad a) . . 1 25@1 50
F ir  (O regon) . . 40® 50
P e ru  ..................... 4 50@4 75
Tolu .........................  60@ 80

B erries
Cubeb .................  70 @ 75
F ish  ...................  15 @ 20
Ju n ip e r  ...............  8 @ 15
P rick ley  A sh . . . .  @ 30

Barks
C assia  (o rd in a ry ) 25® 30 
C assia  (S aigon) 90@1 00 
E lm  (powd. 35c) 30® 35
S a ssa fra s  (pow. 35c) @ 30
Soap C u t (pow d.)

35c .......................  23® 25

E xtracts
Licorice .................  38® 40
L icorice  pow dered  60® 70

Flowers
A rnica ................. 1 40@1 50
C ham om ile (G er.) 80® 35 
C ham om ile  (R om ) 55® 60

Gums
A cacia , 1s t  ...........
A cacia , 2nd .........
A cacia, 3rd  ...........
A cacia , S o rts  . . .  
A cacia, pow dered  
Aloes (B arb . P ow ) 
A loes (C ape Pow ) 
A loes (Soc. Pow .) 
A sa foe tida  . . . .  1 
A safoe tida , Pow d.

P u re  ...............  l
U. S. P . Pow d. 1

C am phor ...............
G uaiac  ...................
G uaiac , pow dered
K ino  .........................
K ino, pow dered  . .
M y rrh  .....................
M yrrh , pow dered
O pium  ............. 13
Opium , powd. 15 
Opium , g ran . 15
Shellac ...................
Shellac, B leached

50® 60 
45® 50 
45® 50 
25® 30 
40® 50 
30® 40
20® 25 
40® 500U®1 10
15@1 25 
30®1 50 
95® 98 
40® 45 
50® 55
70® 75 
75® 80 

@ 40 
@ 50 

75@14 00 
00@15 20 
00 @15 20 
45® 50 
45® 50

T ra g a c a n th  . . . .  2 50@3 00 
T ra g a c a n th  pow der 2 25 
T u rp en tin e  ........... 10® 15

L eaves
B uchu .................  l
B uchu, pow dered  1
Sage, bulk  .............
Sage, 14s loose . .  
Sage, pow dered  . .
S enna, A lex  .........
Senna, T in n ...........

S enna, T inn . pow. 
U va  U rs i ...............

M u sta rd , tru e , oz. @2 00 
M u sta rd , a rtif il oz. @2 25
N eatsfo o t .............  85® 95
Olive, p u re  . . . .  2 50@3 50 
Olive, M alaga,

yellow  ...........  1 60® 1 75
Olive, M alaga,

g reen  ...............  1 60@1 75
O range , S w eet . .4  00®4 20 
O riganum , p u re  . .  @2 50
O riganum , com ’l @ 75 
P en n y ro y a l . . . .  2 26@2 50 
P ep p e rm in t . . . .  3 25@3 50 
Rose, p u re  . . .  18 00®20 00 
R osem ary  F low s 1 50@1 75 
Sandalw ood, E .

1..........................  12 00@12 20
S a ssa fra s , t ru e  1 2501  45 
S a ssa fra s , a r tif l’l 50® 60
S p earm in t ......... 2 75@3 00
S perm  ...................  1 00 @1 10
T an sy  ................. 3 50@3 75
T a r, US’P  .............  30® 40
T u rp en tin e , bbls. @ 58 
T u rp en tin e , le ss  63® 68 
W in te rg reen , tr .  5 50@5 75 
W in te rg reen , sw ee t

b irch  ............... 4 00@4 25
W in te rg reen , a r t  1 75@1 85
W orm seed  ......... 3 50@4 00
W orm w ood . . . .  3 75@4 00

P o tassium
B ica rb o n a te  . . . .  1
B ich ro m a te  ...........
B rom ide ........... 1
C arb o n ate  .... 1

pow dered  ...........
C h lo ra te , g ra n ’r  
C h lo ra te , x ta l  o r

pow d.......................
C yanide ...................
Iod ide ...............  <4
P e rm a n a g a n a te  2
P ru ss la te , yellow  
P ru ss ia te , red  . . .
S u lp h a te  ................. .

75@1 85 
85 @2 00 
67® 70 
72® 78 
56® 60 
70® 75 
40® 45 
50® 55 
18® 20

90@2 00 
60® 65 
80®2 00 
60@1 75 
60® 65 
80® 85

75® 80 
60® 70 
30@4 40 
75@3 00 

@1 50 
. @3 50 . @1 10

Roots
A lk an et ...................  90@1 00
Blood, pow dered  20® 25
C alam us ....... 50@3 50
E lecam p an e , pwd. 15® 20 
G en tian , powd. 30® 35
G inger, A frican ,

pow dered  ........... 20® 25
G inger, J a m a ic a  . .30® 35 
G inger, Jam a ic a ,

pow dered  ........... 30® 35
G oldenseal pow. 7 50® 7 70 
Ipecac , pow d. . .3  25@3 50
L icorice  .............  32Vs® 33
L icorice, powd. . .  28® 35
O rris, pow dered  30® 35 
Poke, pow dered  20® 25
R h u b arb  .......  7 5 0 1  00
R hubarb , powd. 75®1 25
R osinw eed, powd. 25® 30
S a rsap a rilla , Hond.

g round  ............... 56® 60
S a rsa p a r illa  M exican,

g ro u n d  ............... 25® 30
Squills ...................  35® 40
Squills, pow dered  40® 60
T um eric , powd. . .  13® 20
V alerian , powd. . .  70@ 75

Seed*
A nise  ...................  20® 25
A nise, pow dered  @ 25
Bird, I s  .................  i
C an a ry  ...................  8
C araw ay  ........ 60
C a r d a m o n ...........  1 80
C elery  (Pow d. 40) 30 
C orian d er ...............  14®

Oils
A lm onds, B itte r ,

tru e  ............... 15 00@16 00
A lm onds, B itte r ,

a rtif ic ia l ........... 7 75@8 00
A lm onds, Sw eet,

t ru e  ...................  1 25® 1 50
A lm onds, Sw eet,

im ita tio n  ........... 66® 75
A m ber, c rude  . .  1 75@2 00 
A m ber, rec tified  2 50@2 75
A nise  .....................  2 00@2 25
B erg am o n t ____  8 00® 8 20
C a jep u t ................. 1 35@1 60
C assia  ................... 2 25 @2 50
C as to r ................... 1 50@1 60
C ed ar L e a f . . . .  1 25@1 40
C itrone lla  ...............  90® 1 20
Cloves ................... 1 85@2 00
C ocoanut ...............  20® 25
Cod L iv er ............  5 50@5 75
C otton  Seed ____ 1 35@1 45
C ro ton  .................  1 50@1 80
C upbebs ................  4 25@4 50
E igeron  ................. 1 75 @2 00
E u c a ly p tu s  ..........  1 00® l  25
H em lock, p u re  . . . .  @ 100
J u n ip e r  B errie s  18 00@18 20 
J u n ip e r  W ood . .2  50@2 75
L a rd , e x tra  ........... 95@1 05
L ard , No. 1 ........... 85® 95
L a v en d e r Flow . 5 50@5 75 
L avender, G ar’n  1 25@1 40
L em on ................... 2 00@2 25
L inseed , boiled bbl. @1 00 
L inseed , bid. less  1 05@1 10 
L inseed , raw , bbl. @ 99
L inseed , rw , le ss  1 04 @1 09

Ipecac  ...................  @ 75
Iron , clo................... @ 60
K ino .......................  @ 80
M y rrh  .....................  @1 05
N ux V om ica . . . .  @ 70
O pium  ................... @3 50
Opium , C am ph. @ 90 
Opium , D eodorz 'd  @2 75 
R h u b arb  ............... @ 70

Paints
L ead, red  d ry  . .  10 @10V* 
L ead, w h ite  d ry  10 @10% 
L ead, w h ite  oil 10 @10̂  
O chre, yellow  bbl. 1 @ 1% 
O chre, yellow  less 2 @ 5

.....................  2%@ 5
Red V enet n  bbl. 1V4@ 4
R ed V en e t'n  less 1%@ 5
Verm illion, A m er. 25® 30
W hiting , bbl...............  @1 45
W hiting  ................... 2@ 5
L. H . P . P repd . 1 60@1 70

Insecticides
A rsen ic  .....................
B lue V itrio l, bbl. 
B lue V itrio l, less 
B ordeaux  M ix D ry  
H ellebore, W h ite

pow dered  ...........
In sec t P ow der . .  
L ead, A rsen a te  . .  
L im e an d  S u lphu r 

Solution, gal. . .  
P a r is  G reen  . . . .  37

9® 15 
..@  16 
17® 25 
14® 20

35® 40 
30® 50
10® 30

70%
. . . .  ®  2 
. 2%@ 7..4®  1«
1 75® 1 80 

60® 55

10 
12 
65 
00 
35 
20

D ill ...........................  25® 30
~  “  -  75

10
F ennell
F la x  ...........................  7®
Flax , g ro u n d  ___  7® 10
F oenugreek , pow. 10® 15
H em p .....................  8® 12
L obelia  ................... 40® 50
M u sta rd , yellow  19® 25
M usta rd , b lack  ..1 9 ®  25
M ustard , powd. 22® 80
P oppy  .......................  @ 50
Q uince ............... 1 00@1 25
R ap e  .....................  10® 16
S&badilla ............... 40® 50
Sabad illa . powd. . .  &  40
Sunflow er ............. 7® 10
W orm  A m erican  @ 25
W o rm  L ev a n t . .  1 50@1 75

T in c tu res
A conite .................  @ 75
A loes .....................  @ 65
A rn ica  ...................  @ 75
A safo e tid a  ........... @1 35
B elladonna  ........... @1 65
B enzoin  ................. @1 00
B enzoin  Com po’d @1 00
B uchu ...................  @1 50
C an th a rad ie s  . . .  @1 80
C apsicum  ............. @ 90
C ardam on  ............. @1 50
C ardam on, Comp. @2 00
C atech u  ............... @ 60
C inchona ............... @1 05
Colchicum  ........... @ 75
C ubebs ................... @1 20
D ig ita lis  ............... @ 80
G en tian  ................. @ 75
G inger ................... @ 95
G uaiac  ................... @1 05
G uaiac , A m m on. @ 80
Iod ine  ...................  @2 00
Iod lns, C olorless @2 00

15® 25 
%@ 43

M iscellaneous
A cetan a lid  ............. 85® 95
A lum  .........................  9® 12
Alum, pow dered  an d

g ro u n d  ...............  11® 15
B ism uth , S u b n i

t r a te  ...............  3 80®4 00
B orax  x ta l  o r

pow dered  ...........  10® 15
C an th a rad e s  po 2 00®12 00
Calom el ...............  1 91@2 00
C apsicum  ............... 3o@ 35
C arm ine  ............... 6 50® 7 00
C assia  B uds ......... @ 40
Cloves .....................  30® 35
C halk  P rep a re d  . .  6® 8% 
C halk  P re c ip ita te d  lu t  iu
C hloroform  ........... 70® 78
C hloral H y d ra te  1 92@2 12
Cocaine ..........  5 4u@5 6u
Cocoa B u tte r  . . . .  60® 70
C orks, lis t, l e s s ----
C opperas, bbls. ,
C opperas, le ss  ..
C opperas, powd.
C orrosive Sniblm.
C ream  T a r t a r  . .

C u ttlebone  .............  45® 50
D ex trine  ............... 7® 10
D over’s  P o w d er . .  @3 00
E m ery , a ll  Nos. 6® 10
E m ery, pow dered  5® I 
E psom  S aits , bbls. @ 2% 
E psom  S a lts , less  3® 7
E rg o t .................  1 25®1 50
E rg o t, pow dered  2 75®2 00 
F lake  W h ite  . . . .  15® 20 
F o rm ald eh y d e  lb. 16® 20
G elatine  ............. 1 10® 1 15
G lassw are, fu ll cs. 75-10% 

G lassw are, leas 70% 
G lauber S a lts  bbL ® 
G lauber S a lts  less  2®
Glue, b row n  ......... 13®
Glue, brow n g rd . 12®
Glue, w h ite  ...........  16®
Glue, w h ite  g rd . 15®
G lycerine ...............  58®
Hops .......................  4 5 0
H ops .........................  45®
(odlne .................  5 68®5 91
Iodoform  ...........  6 78@6 94
Lead A c e ta te  . . . .  20® 26
L ycopdium  ............. @2 25
M ace .....................  85® 90
M ace, pow dered  95®1 00
M entho l ............. 4 50® 4 75
M orphine ........... 7 30® 7 55
N ux V om ica . . . .  20® 25 
N u x  V om ica, pow. @ 
P epper, black pow. @
Pepper, w h ite  ......... @
P itch , B u rg u n d y  . .  @
Q u ass ia  ...................  12®
Q uinine ...................  65®
Rochelle S a lts  . . .  43®
S acch arin e  oz.............  @1 80
S a lt P e te r  ............. 38® 45
S eid litz  M ix tu re  . .3 6 ®  40
Soap, g re e n  ........... 20® 25
Soap, m o tt c as tlle  IS®  16 
Soap, w h ite  c as tlle

case  .......................  @8 00
Soap, w h ite  c as tlle  

less, p e r  b a r  . .  @
Soda A sh  ...........  4%®
Soda B ica rb o n a te  2%@
Soda, S a l .............  1 % 0
S p ir its  C am phor O 
S u lp h u r ro ll . . . .  S%® 
S u lp h u r Subl. . .  8®
T a m a rin d s  .............  16®
T a r t a r  E m e tic  . . . .  @
T u rp en tin e  V en. 50@3 50 
V an illa  E x . p u re  1 00® 1 50
W itch  H aze l ......... 65@1 00
Z inc  S u lp h a te  . . .  10® 15

1*e
18
17
25
SO
71M
60

20
35
40
15
15
75
50
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled 
at market prices at date of purchase.

ADVANCED
Caraway Seed 
Ground Pepper 
Corn Syrup 
Karo Syrup 
Salt
Dan Patch Fine Cut 
W ay Up Smoking 
Yankee Girl Plug

DECLINED

Index to Markets
By Columns

Col
A

A m m onia .......................  1
Axle G rease  ...................  1

B
B aked B ean s  ................. 1
B a th  B rick  .....................  1
B luing  ...............................  1
B re a k fa s t Food ........... 1
B room s .............................  1
B ru sh es  ...........................  1
B u tte r  Color .................  1

C
C andles ...........................  1
C anned Goods ............. 1-2
C atsu p  .............................  2
C heese .............................  2
C hew ing  Gum  ............... 3
C hocolate .........................  3
C lothes L in es  ............... 3
Cocoa ...............................  3
C ocoanut .........................  3
Coffee ...............................  3
C onfections .....................  4
C rack e rs  .......................  5, 6
C ream  T a r t a r  ...............  6

D
D ried F ru i ts  .................  6

E
E v ap o ra ted  M ilk ......... 6

F
F a rin aceo u s  G o o d s ___  6
F ish in g  T ack le  ........... 6
F lav o rin g  E x tra c ts  . .  7
F lo u r an d  F eed  ...........  7
F ru i t  J a r s  ... 7

G
G elatine  .........................  7
G ra in  B ags ...................  7

H
H e rb s  .............................. 7
H ides a n d  P e lts  ...........  8
H o rse  R ad ish  ..............  8

J
Je lly  .................................  8
Je lly  G lasses .................  8

M
M acaron i ...........................  6
M aplelne .........................  8
M eats , C anned  ............. 9
M ince M e a t ............................ 8
M olasses ...........................  8
M u sta rd  ...........................  8

N
N u ts  .................................  4

O
O lives ...............................  8

P
P e a n u t B u tte r  ........... 8
P e tro leu m  P ro d u c ts  . .  8
P ick les  .............................  8
P ip es  .................................  8
P lay in g  C ards ............... 8
P o ta s h  .............................  8
P ro v isio n s  .......................  8

R
R ice ...................................  9
Rolled O a ts  .................  9

8
S alad  D ress in g  ......... 9
S a le ra tu s  .........................  9
Sal Soda .........................  9
S a lt ...................................  9
S a lt F ish  .......................  9
Seeds .................................  10
Shoe B lack ing  .............  10
Snuff .................................  10
Soda .................................  10
Spices ...............................  10
S ta rc h  .............................  10
S yrups ...........................  10

T
T ab le  S auces .................  10
T e a  ...................................... 10
T obacco ............. 11. 12. 13
T w ine  .............................  18

V
V in eg ar ...........................  13

W
W lck ing  ...........................  13
W oodenw are  .................  18
W ra p p in g  P a p e r ......... 14

Y
Y east C ake  .....................  14

AMMONIA
12 oz. ovals, 2 doz. box 1 R0

A X LE G R EA SE 
F ra z e r’s

lib . wood boxes, 4 doz. 3 00 
lib . tin  boxes, 3 doz. 2 35 
3%tt>. tin  boxes, 2 dz. 4 25 
101b . pails, p e r doz. ..6 00 
151b pails, p e r doz. . .7  20 
251b. pails, p e r  doz. ..12  00

BA KED  BEANS
No. 1, p e r doz....................  95
No. 2, p e r doz................ i  45
No. 3, p e r doz..................2 35

BATH BRICK 
E nglish  ...........................  95

BLUING
Jen n in g s ’

C ondensed P e a rl B lu ing  
Sm all, 3 doz. box . . . .  1 95
L arge. 2 doz. b o x ___  2 40

F o lge r’s
S um m er Sky, 3 dz. cs. 1 80 
S um m er S’ky, 10 dz. bbl 6 00

B R E A K FA ST  FOODS 
B ear Food, P e ttijo h n s  2 65 
C racked  W h ea t 24-2 2 90
C ream  of W h ea t ___  5 40
C ream  of Rye. 24-2 . .  
Q u ak er Puffed  R ice . .4  30 
Q u ak er Puffed  W h ea t 4 30 
Q u ak er B rk fs t B iscu it 1 90 
Q u ak er Corn F lak es  . .1  90 
W ash in g to n  C risps . .  2 30
W h ea te n a  .....................  4 50
E v a p o r’ed S u g a r Corn

G rape  N u ts  ............... 2 70
S u g a r C orn F la k e s  . .  2 50
H olland  R usk  ............. 3 80
K rink le  C orn F lak es  2 00 
M ap l-F lake , W hole

W h ea t .........................  3 60
M inn. W h e a t M eal . .  4 60 
R alston  W h ea t Food

L a rg e  18s .................  2 25
R alsto n  W h t Food 18s 1 45 
R oss 's  W hole  W h ea t

B iscu it .........................  2 70
Saxon W h ea t Food . .  3 25 
S hred  W h e a t B iscu it 3 60
T riscu it, 18 .................  1 80
P illsb u ry ’s  B est C er 'l 1 50 
P o s t T o astie s , T -2  . .  2 60 
P o s t T o as tie s , T -3  . .  2 70 
P o s t T av e rn  P o rrid g e  2 80

BROOMS
F a n c y  P a rlo r , 2 51b. 5 50
P a rlo r , 5 S tring , 25 lb. 5 25 
S ta n d a rd  P a rlo r , 23 lb. 4 50
Com m on, 23 lb .................4 25
Special. 23 lb ..................... 4 00
W arehouse , 23 lb .......... 5 50
Com m on, W hisk  . . . .  1 10 
f a n c y ,  W h isk  ............... 1 40

B R U SH E S
Scrub

Solid B ack, 8 in ..................... 75
Stolid B ack, 11 in  ___  95
P o in ted  E n d s  ...............  85

Stove
No. 3 .................................  90
No. 2 .............................  1 26
No. 1 ...............................  1 75

Shoe
No. 3 ...............................  1 00
No. 7 ...............................  1 30
No. 4 ...............................  1 70
No. 3 ...............................  1 90

B U T T E R  COLOR 
D andelion , 25c size  . .  2 00

C A N D L ES
P araffine , 6s .................  7
P araffine , 12s ...............  7%
W lck ing  .......................  20

C A N N E D  GOODS 
A pples

3 lb. S ta n d a rd s  . .  @ 9 0
No. 10 ................... @3 00

B lackberries
2 lb ...........................  1 50@1 90
.S ta n d a rd  No. 10 @6 00

B eans
B aked  ....................  1 00@1 30
Red K i d n e y ........... 95 @1 00
S tr in g  ................... 1 10@1 75
W ax  ......................  1 00@1 75

B lueberries
S ta n d a rd  .......................  1 40
No. 10 .............................  6 50

C lam s
L ittle  N eck, 1 lb ...........l  25

C lam  Bouillon
B u rn h a m ’s % p t ...........2 25
B u rn h a m 's  p ts ...............  3 75
B u rn h a m ’s  q ts ...............  7 60

Corn
F a ir  .............................
Good .....................  1 35@ l 40
F an cy  ....................... ..

F ren ch  P eas  
M onbadon (N a tu ra l)

pe r doz...........................
G ooseberries

No. 2, F a i r .....................  1 35
No. 2, F an cy  ............... 2 50

H om iny
S ta n d a rd  .......................  85

L obster
% lb .................................... 1 75
% lb ................................... 2 90

P icn ic  F la t  .................  3 10
M ackerel

M ustard , 1 lb ................. 1 80
M usta rd , 2 lb ................  2 80
Soused, 1% lb .....................  1 60
Soused, 2 lb ..............................2 75
T om ato , 1 lb ................  1 50
T om ato , 2 lb ................ 2 80

M ushroom s
B u tto n s , % s .................  @30
B u tto n s , I s  ...................  @43
H ote ls, I s  .....................  @38

O ysters
Cove, 1 lb ..................  @ 90
Cove, 2 lb ...................  @1 60

P lum s
P lum s .....................  90@1 85

P e a rs  In  Syrup  
No. 3 can, p e r  dz. 2 00@3 00 

P eas
M arro w fa t . . . .  1 10@1 15
E a r ly  J u n e  ......... 1 35@1 45
E a rly  J u n e  s lf td  1 45@1 65 

P each es
P ie  .........................  1 00@1 25
No. 10 size  c an  p ie  @3 25 

P ineapp le
O ra ted  ................... 1 75 @2 10
Sliced ...................  1 45@2 60

Pum pk in
F a ir  ...............................  95
Good .............................  1 00
F an cy  .........................  1 10

No. 10 ...............................  2 75
R asp b errie s

S ta n d a rd  ............... @
Salm on

W arren s , 1 lb. T a ll . .  2 40 
W arren s , 1 lb. F la t  . .  2 50 
R ed A lask a  . . . .  2 00@2 10 
M ed. Red A lask a  1 40@1 60 
P in k  A lask a  . . . .  @1 25

S ard ines
D om estic, % s ................  4 25
D om estic, % M u sta rd  4 25
D om estic, % M u sta rd  4 00
F ren ch , % s ...............  7@14
F ren ch , % s ............... 13@23

S a u e r K ra u t
No. 3, can s  ....................  1 45
No. 10, c an s  ..................  3 50

S hrim ps
D unbar, I s  doz......................1 25
D unbar, 1%8 dox............. 2 40

S ucco tash
F a i r  ................................
Good ................................... 1 40
F a n c y  ...........................

S traw b e rr ie s
S ta n d a rd  ........................... 2 00
F a n c y  ................................. 2 76

T om atoes
No. 2 ....................................1 20
N o. 3 ....................................1 50
No. 10 ...............................  5 00

T u n a
C ase

%s, 4 doz. in  case  . . .
%s, 4 doz. in  case  . . .
Is , 4 doz. In c a s e ___

C A TSU P
S n ide r’s % p in ts  . . . .  1 40
S n ider’s p in ts  ................. 2 40

C H E E S E
A cm e ..........................  @28%
C arson  C ity  . . . .  @28%
B rick  .......................  @28
L eiden  ...................  @
L im b u rg e r ........... @28
P in eap p le  ........... 1 25@1 35
E d am  ................... @1 80
Sap Sago .............  @45
Sw iss, D om es t ic  @

C H E W IN G  GUM
A dam s B lack  J a c k  ___  62
A dam s Sapp'ota ........... 65
B eem an ’s  P ep s in  ......... 62
B eech n u t ...........................  60
C h ic le ts  .........................  i  33
C olgan V iolet C hips . .  65 
Colgan M in t C hips . . . .  65
D en tyne  .............................  62
D oublem in t .......................  64
F lag  S pruce  ...................  62
H esh ey  Gum  ...................  45
Ju icy  F ru i t  .....................  64
Red R obin  .......................  62
S te rlin g  G um  Pep. . .  62
S te rl in g  7 -P o in t .............  62
S p ea rm in t, W rig leys  . .  64 
S p ea rm in t, 5 box ja r s  3 20 
S p ea rm in t, 6 box Ja rs  3 85
T ru n k  S pruce  ...................  62
Y u c a ta n  ............................ 62
Zeno ......................................... 64
S m ith  B ros. G um  ........... 62
W rig leys  5 box lo ts  . .  61 

CH OCO LA TE 
W a lte r  B ak e r & Co.

G e rm an ’s  S w ee t .............  24
P rem iu m  ...........................  35
C araca s  .............................  28

W a lte r  M. L ow ney Co.
P rem iu m , %s ...................  35
P rem ium , % s .................  35

C L O T H E S L IN E
P e r  doz.

No. 40 T w isted  C otton  1 30 
No. 50 T w isted  C otton  1 70 
No. 60 T w isted  C otton  2 20 
No. 80 T w isted  C otton  2 40 
No. 50 B ra ided  C otton  1 75 
No. 60 B ra ided  C otton  2 00 
No. 80 B ra ided  C otton  2 50 
No. 50 S ash  Cord . . . .  2 50 
No. 60 S ash  C ord . . . .  3 00
No. 60 J u te  ...................  90
No. 72 J u te  ................... 1 10
No. 60 S isal ................. 1 00

G alvanized  W ire  
No. 20, each  100ft. long  1 90 
N o. 19, each  100ft. long 2 10 
No. 20, each  100ft. long 1 00 
No. 19, e ach  100ft. long 2 10

COCOA
B ak e r’s  ...............................  39
C leveland ...........................  41
Colonial, % s ..................  35
Colonial, % s ....................  33
E p p s .................................... 42
H e rsh e y ’s, % s .................  32
H e rsh e y 's , %s .................  30
H u y le r ...............................  36
Low ney, % s .................... 38
Low ney, %s .................. 37
L ow ney, % s .................. 37
Low ney, 5 lb. c an s  . . . .  37
V an  H o u ten , % s ........... 12
V an  H o u ten , % s . . . . . .  18
V an  H o u ten , % s ...........  36
V an  H o u ten , I s  ...............  65
W a n - E ta  ...........................  36
W ebb  .................................... 33
W ilber, % s .......................  33
W ilber, % s .......................  32

COCOANUT 
D u n h am ’s  p e r lb.

%s, 5 lb. case  ...............  30
%s, 5 lb. c a s e ...................  29
%s, 15 lb. c ase  ...............  29
%s, 16 lb . case  ...............  28
Is , 15 lb. case  .................  27
% s & %3, 15 lb. case  . .  28
Scalloped G em s ...............  10
% s & % s p a lls  ...............  16
B ulk , p a ils  .......................  16
B ulk, b a rre ls  ...................  15
B ak e r’s B razil Shredded
70 5c pkgs., p e r  case  2 60 
36 10c pkgs., p e r  case  2 60 
16 10c a n d  33 5c pkgs.,

p e r  case  .....................  2 60
B ak e rs  C anned, doz. . .  90

C O F F E E S  RO ASTED  
Rio

C om m on .........................  19
F a i r  .................................  19%
Choice ...............................  20
F a n c y  .................................  21
P e a b e r ry  .........................  23

S an to s
Com m on ...........................  20
F a i r  .................................  20%
C hoice ...............................  21
F a n c y  ...............................  23
P e a b e r ry  .........................  28

M aracaibo
F a ir  ...................................  24
Choice .............................. 26

M exican
Choice ...............................  25
F an cy  .............................. 26

G ua tem ala
F a i r  ...................................  25
F a n c y  .............................. 28

J a v a
P r iv a te  G row th  . . . .  26®30
M andling  ...................  31@35
A ukola  .......................  30@32

M ocha
S h o r t B ean  ................. 25@27
L ong  B ean  .................  24@25
H. L. O. G ......................26@28

Bogota
F a i r  .................................... 24
F a n c y  ...............................  26
E x ch an g e  M ark e t, S teady  
S po t M ark e t, S tro n g

P ack ag e
N ew  Y ork B asis  

A rbuck le  .......................  19 00

4
M cL aughlin 's  XXXX 
M cL aughlin ’s XXXX 

p ackage  coffee Is sold to  
re ta ile rs  only. M ail all o r 
d e rs  d ire c t to  W . F . M c
L augh lin  & Co., Chicago.

E x tra c ts
H olland. % gro . bxs. 95
F elix , % g ro ss  ........... 1 15
H u m m el’s  foil, % gro. 85 
H um m el’s  tin , % gro . 1 43

C O N FEC TIO N E RY  
S tick  C andy P a ils

H o rehound  ...................  12
S ta n d a rd  .......................  12
S tan d a rd , sm all ......... 13
T w ist, sm all ............... 13

C ases
Ju m b o  .............................  12%
Jum bo, sm all ............. 13
Big S tick  .......................  12%
B oston S u g a r S tick  . .  16 

Mixed C andy
P a ils

B roken ...........................  12
C ut Loaf .......................  12
F ren ch  C ream  ........... 13
F an cy  .............................  14
G rocers ...........................  9
K in d e rg a rte n  ...............  13
L ead e r .............................  12
M onarch  .........................  11%
N ovelty  ...........................  12
P a ris  C ream s ............... 14
P rem io  C ream s ........... 16
R oyal .............................  10
Special ...........................  10%
V alley C ream s ........... 15
X  L  O .............................  8

S pecialties
P a ils

A uto  K isses  (b a sk e ts ) 14 
B onnie  B u tte r  B ite s  . .  18 
B u tte r  C ream  C om  . .  15 
C aram el Bon B ons . .  15
C aram el D ice ...............  13
C aram el C ro q u e tte s  . .  14 
C ocoanut W affles  . . . .  14
Coffy Toffy ...................  15
N a tio n a l M in ts  7 lb t in  20
E m p ire  F u d g e  ............. 16
Fudge, W a ln u t ........... 16
Fudge, F ilb e r t  ...........  15
Fudge, Choco. P e a n u t 14 
F udge , H oney  M oon . .  15 
Fudge. W h ite  C en ter 15
Fudge, C h erry  ...........  15
Fudge. C ocoanut . . . .  15 
H oneysuck le  C andy . .  18
Iced M aroons ............. 16
Iced G em s .....................  15
Iced O range  Je llies  . .  13 
I ta lia n  Bon B ons . . . .  13
Je lly  Mello ...................  13
AA L icorice  D rops

5 lb. box ...............  1 25
Lozenges, P ep  ........... 14
L ozenges. P in k  ........... 14
M anchus .......................  14
M olasses K isses, 10

lb. box .........................  14
N u t B u tte r  P u ffs  . . . .  14 
S ta r  P a ttie s . A sst . .  14 
M olasses Coco B alls 

30 lb ..............................  18
C hocolates P a ils

A sso rted  Choc................. 16
A m azon C aram els  . .  16
C ham pion .....................  15
Choc. C hips, E u re k a  20
C lim ax ...........................  16
Eclipse, A sso rted  . . . .  15 
Idea l C hoco lates . . . .  15 
K londike C hoco lates 21
N abobs ...........................  21
N ibble S tick s  ...............  25
N u t W afe rs  .................  21
Ocoro Choc C aram els  18
P e an u t C lu ste rs  ......... 24
Q u in te tte  .....................  15
R egina ...........................  14
S ta r  C hocolates ......... 15
S u p erio r Choc, (lig h t)  18

P od Corn Goods 
W ith o u t prizes. 

C rack e r J a c k  w ith
coupon .......................  3 25

Oh M y 100s ................... 3 50
C rack er Jack , w ith  P rize
H u rra h , 100s ............... 3 50
H u rra h , 60s ................. 1 75
H u rra h , 24s ............... 85
Balloon Corn, 50s . . . . 1  76 

Cough D rops
Boxes

P u tn a m  M entho l . . . .  1 20
S m ith  B ro s .....................  1 25

N U TS—W hole
lbs.

A lm onds, T a rra g o n a  20
A lm onds. C alifo rn ia  

so ft shell D rak e  ..@ 20
B razils  ..................  14@18
F ilb e r ts  .......................  @18
Cal. No. 1 S. S. . . .  @20 
W a ln u ts , N ap les  16%@18% 
W aln u ts , G renoble 
T ab le  n u ts , fan cy  13@14 
P ecan s , L a rg e  . . . .  @15 
P ecan s , E x. L a rg e  @17 

Shelled
No. 1 S p an ish  Shelled

P e a n u ts  ............. 9 @ 9%
E x. Lg. V a. Shelled

P e a n u ts  ...........11%@12
P ecan  H a lv es  ......... @75
W aln u t H a lv es  . . . .  @45
F ilb e r t M ea ts  ......... @38
A lm onds ..................... @45
Jo rd o n  A lm onds . . .

P e a n u ts  
F an cy  H  P  S uns

R aw  .................  6 @ 6%
R o asted  ........... 7 @ 7%

H. P. Jum bo .
R aw  . . .  ........... 8%@ 9
R oasted  ........... 9%@10

C RA C K ER S
N ationa l B iscu it C om pany 

B ra n d s

In -e r-S ea l T rad e  M ark 
P ack ag e  Good«

n ,  P a r  dox.B aro n et B iscu it ........... 1 00
F lak e  W afe rs  .............  1 00
Cam eo B iscu it ........... i  50
C heese S andw ich  . . . .  1 00 
C hocolate W afe rs  . . .  l  00
F ig  N ew ton  ...............  1 00
Five O’c lo c k  T e a  B e t  1 00 
G inger S n ap s  N B C  . .  1 00 
G rah am  C ra ck e rs  . . . .  1 00
Lem on S naps  ...........  50
M. M. D a in tie s  ...........  i  00
o y s te r e t te s  .................  eg
P re tzeen o s  ...................  gg
Royal T o as t ...............  1 gg
Social T e a  B iscu it . .  l  00
S a ltin e  B iscu it ......... 1 gg
S a ra to g a  F la k e s  . . . .  l  60 
Soda C rackers , N B C  .1 00 
Soda C rack e rs  P rem . 1 00
T okens .......................... 1 gg
U needa B iscu it ...........  50
U needa J in je r  W ay fe r  1 go
V anilla  W afe rs  ........... 1 gg
W ate r  T h in  B iscu it . .1  00 
Zu Zu G inger S n ap s  50
Zw ieback .....................  1 gg

O ther P ack ag e  Goods 
B arn u m ’s  A n im als  . .  &g
Soda C rack e rs  N B C  2 eg

Bulk Goods

A nim als . * * *  b^ es
A tlan tic s . A sstd  7 .7 *  16 
A vena F r u i t  C akes . .  16
B everly  ......................... * 14
B onnie Doon Cookies 12 
Bo P eeps, S. o r  M. , ,  11
B ouquet W afe rs  ......... 22
C anto  C akes . . . . . . . .  i s
Cam eo B iscu it . . . , . *  25 
C ecelia * B iscu it . . . .  * 18
C heese T id  B its  . . . . ’. 20
C hocolate B a r  (c a n s)  20
C hocolate D rops ............20
C ircle Cookies .........  ig
C ocoanut T affy  B a r  . .  16
C ocoanut D rops ........... 16
C ocoanut M acaro o n s 25 
Choc. H oney  F in g e rs  20 
Coffee C akes Iced  . . .  15
Copia C akes  .................  14
C racknels  ...............  26
C rum pe ts  ..................... ’. 15
C ream  F in g e rs  . . . . ! !  I s  
C ry s ta l Ju m b le s  . . . .  14 
D in n er P a ll  M ixed . .  16 
E x tra  W ine  B isc u it •.. 14 
F an d an g o  F in g e rs  . .  16
F ig  C akes A ss td ...........15
f i g  N ew tons ...............  16
F ires ide  P e a n u t Ju m b  13 
f lu te d  C ocoanut B a r  15
F ro sted  C ream s ......... 12
F ro sted  R a is in  Sqs. . .  14
F ru ite d  O vals ...........  12
F ru ite d  O vals, Iced  . .  13
G inger D rops ...............  16
G inger G em s P la in  . .  12 
G inger G em s Iced  . .  13 
G rah am  C rack e rs  . . . .  12 
G jnger S naps F a m ily  13 
G inger S naps  R ound  11 
Golden Rod S andw ich  18 
H ippodrom e B a r  . . . .  16
H obnob C akes ............. 16
H oney F in g e rs  A ss t’ 16 
H ousehold  Cooks. Iced  14 
H um pty  D um pty , S

o r  M ..............................
Im p e ria ls  ...............  ■ * 12
Ju b ilee  M ix e d ..........* .  15
K a ise r  Ju m b le s  Iced  16 
L ady  F in g e rs  Sponge 35 
Leap Y ear Ju m b le s  . .  26 
Lem on B iscu it S q u a re  12
Lem on C akes  ...............  12
Lem on W a fe rs  . . . . . .  20
Lem on T h in  .................  20
L orna  Doone ...............  20
M ace C akes .................  12
M acaroon Ju m b le s  . .  25
M ary A nn  ..........................12
M arshm allow  P e c an s  22
M elody C akes  ...............  29
Mol. F r t .  Cookie. Iced  14 
NBC H oney  C ak es  . .  15 
O atm eal C rack e rs  . . . .  12
O range  G em s ...............  12
P en n y  A s s o r t e d ........... 16
P icn ic  M ixed ...............  16
P ineapp le  C akes  . . . .  18
P la n e t C akes ...............  14
P risc illa  C ake  ...........  16
R aisin  Cookies ...........  14
R ais in  G em s ...............  16
R oyal L u n ch  ...............  H
R everes  A ss td ...................20
R ltten h o u se  B iscu it . .  18 
See Saw , S. o r  M. . .  11
S naparoons ...................  1$
Spiced Ju m b les, Iced  15 
Spiced M arshm allow  18

*)!
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is

V

6
S u g ar F in g e rs  ........... 13
S u g a r C rim p ...............  12
V an illa  W a fe rs  ........... 25

B u tte r
B oxes

N B C ,  S q u are  ........... 9
N B C ,  B ound  ............... 9

Soda
N B C  Soda C rack ers  9
P rem iu m  S o d a s ........... 10
S a ra to g a  F la k e s  ......... 15

O y ster
D andy, O y sters  ............. 9
N B C  O y sters  S q u are  9 
Shell .................................  91̂

S pecia lties
A dora .............................  1 00
N abisco  (10 c en t tin s )  1 00 
N abisco  (No. 204 T in ) 2 00 
F estin o  (No. 202 T in ) 1 75 
F es tin o  (25c tin s )  . . .  2 50
L o m a  D oone ............... l  00
A nola ...............................  1 00
M inerva  F ru i t  C ake 3 25 

A bove q u o ta tio n s  of N a 
tio n a l B iscu it Co., sub jec t 
to  ch an g e  w ith o u t notice. 

CREAM  TA R TA R
B arre ls  o r D ru m s ........... 50
S quare  C ans ................. 54
Boxes ....................    51
F an cy  C addies ............... 59

D R IED  FR U IT S  
A pples

E v ap o F ed  C hoice blk  @8% 
B v ap o r’ed F a n c y  b lk  @9% 

A prico ts
C alifo rn ia  ...................  15@17

C itron
C orsican  .........................  18

C u rra n ts
Im p o rted , 1 lb. pkg. ..19
Im ported , bu lk  ............. 18%

P eaches
M uirs—Choice, 251b. . .  8 
M uirs—F an cy , 25 lb. . .  8% 
F ancy , Peeled , 251b. . .  12 

Peel
Lem on, A m e r ic a n ___  15
O range. A m erican  . . . .  16 

R aisin s
C luster, 20 c a r to n s  . .  
Loose M usca tels, 4 Cr. 9 
Loose M usca tels, 3 Cr. 8% 
L. M. Seeded, lib  10%@10% 

C alifo rn ia  P ru n es  
90-100 25 lb. boxes ..@  8 
80- 90 25 'b . boxes . .@ 8% 
70- 80 25 lb. boxes . ,@ 9% 
fiO- 70 25 lb. boxes ..@ 10 
50- 60 25 lb. boxes ..@ 10%  
40- 50 25 lb. boxes ..@11 

E V A PO R A TE D  M ILK 
Red Band B rand

B ab y  .................................. 3 45
T a ll ......................... .......... 4 65

FA R IN A C EO U S GOODS 
B eans

C a lifo rn ia  L im as  ........... 8%
M ed. H a n d  P ick ed  . .  7 50
B row n H o lland  ...........

F a rin a
25 1 lb. p ack ag es  ___  1 95
B ulk , p e r  100 lb ...........6 75

O rig inal H olland R usk 
P acked  12 ro lls to  c o n ta in e r 
3 c o n ta in e rs  (40) ro lls  3 80 

H om iny
P earl, 100 lb. s a c k ___ 3 10
M accaronl and V erm icelli 

D om estic, 1 lb. box . .  75
Im ported , 25 lb. box . . .  

P ea rl B arley
C h es te r ...........................  5 00
P o r tag e  .........................  7 00

P eas
G reen, W isconsin , bu. 5 50

8 10 11

Split, lb ............................... 8
Sago

Blast In d ia  ..................... 8%
G erm an , sack s  ............. 9
G erm an, broken  pkg.

Tapioca
F lak e , 100 lb. sack s  .. 8%
P e a rl, 100 lb. sack s  .. 8%
P e a rl, 36 p k g s ............... 2 60
M inute , 10 oz., 3 doz. 3 60

FISH IN G  T A C K L E
% to  1 in .........................  6
1% to  2 in .......................  7
1% to  2 in ........................ 9
1% to  2 in ......................... 11
2 in .......................................  15
3 in ........................................ 20

C otton  L ines
N o. 1, 10 fe e t ..............  5
No. 2, 15 fe e t ..............  7
No. 3, 15 fe e t  ..............  9
No. 4, 15 fe e t .............  10
No. 5, 15 f e e t ................. 11
No. 6, 15 fe e t .............  12
No. 7, 15 fe e t .............  15
No. 8, 15 fee t .............  18
No. 9, 15 fe e t .............  20

L inen L ines
Sm all .................................. 20
M edium  .............................  26
L arg e  ..............   34

Poles
Bam boo, 14 f t . ,  p e r  doz. 55 
B am boo, 16 f t. ,  p e r  doz. 60 
B am boo, 18 f t ,  p e r  doz. 80

FLA VO RIN G  EX T RA C TS 
Jen n in g s  D C B rand  

P u re  V anilla
No. 1, % oz....................... 90
No. 2, 1% oz...................1 25
No. 4, 2% oz...................2 25
No. 3, 2% oz. T a p e r  2 00
2 oz. F la t  ......................2 00

T erpene less  
P u re  Lem on

No. 1, % oz. P an e l . .  76 
No. 2, 1% oz. P a n e l 1 13 
No. 4, 2% oz. P a n e l 2 00 
No. 3, 2% oz. T a p e r  1 75 
2 oz. F la t  .......................  1 75

FLO U R  AND F E E D  
G rand  R ap ids  G ra in  & 

M illing  Co.
W in te r W h ea t

P u r i ty  P a te n t  ............... 8 35
F an cy  S p ring  ............. 10 20
W izard  G rah am  ........... 8 25
W izard , G ran . M eal 6 00 
W izard  B uckw ’t  c w t;  6 00 
R ye ...................................  8 55
V alley C ity  M illing Co.

L ily  W h ite  .....................  8 90
L ig h t L oaf ........   8 50
G rah am  ...........................  3 60
G ran en a  H e a lth  ........... 3 70
G ran. M eal ...................  3 10
B olted  M eal ............... 3 00
W atso n -H ig g in s  M illing Co.
N ew  P e rfec tio n  ........... 8 85
T ip  Top F lo u r  ............. 8 30
Golden S hea f F lo u r . .  7 90 
M arsh a lls  B es t F lo u r  9 00 
W aterto w n  W isconsin

R ye ....................   7 60
W orden G rocer Co.

Q uaker, p a p e r ............... 9 00
Q uaker, c lo th  ............... 9 00

K an sas  H ard  W h ea t 
W orden  G rocer Co. 

A m erican  E ag le , % s 9 80 
A m erc ian  E ag le , % s 9 70 
A m erican  E ag le , % s 9 60 

Spring  W h ea t 
Ju d so n  G rocer Co. .

C ereso ta , % s ...............  10 40
C ereso ta , % s ............. 10 30
C ereso ta , % s ............... 10 20

W orden  G rocer Co. 
W ingold, % s c lo th  . .  10 50 
W ingold, %s c lo th  . .  10 40 
W ingold, % s c lo th  . .  10 30 

Meal
B olted  .............................  5 80
Golden G ran u la ted  . .  6 00 

W h ea t
R ed ...................................  1 60
W h ite  ...............................  1 55

O ats
M ichigan ca rlo ts  ............. 60
L ess th a n  ca rlo ts  ......... 62

Corn
C arlo ts  .............................  1 00
L ess  th a n  c a r lo ts  . . . .  1 02 

H ay
C arlo ts  .........................  12 00

. L ess  th a n  ca r lo ts  . .  14 00 
Feed

S tree t C ar F eed  . . . .  39 00 
No. 1 Corn & O at F d  39 00
C racked  C orn ........... 39 00
C oarse  Corn M eal . . .  39 00 

FR U IT  JA R S 
M ason, p ts ., p e r gro . 4 90 
M ason, q ts ., p e r grg . 5 25 
M ason, % gal. p e r gro. 7 60 
M ason, can  tops, gro . 2 25 

G E L A T IN E
Cox's, 1 doz. la rg e  . .  1 45 
Cox’s, 1 doz. sm all . .  90
K nox’s S park ling , doz. 1 75 
K nox’s S park ling , g r. 20 50 
K nox’s A cidu’d doz. . .  1 75 
M inute, 2 q ts ., doz. . .  1 25 
M inute, 2 q ts ., 3 doz. 3 75
N elson 's  .........................  1 66
O xford ...........................  75
P lym ou th  Rock, Phos. 1 25 
P ly m o u th  Rock, P la in  90 

GRAIN BAGS 
B road G auge, 12 oz. . .  21
C lim ax, 14 oz.......................23
S ta rk , A, 16 oz....................26

H E R B S
Sage .................................... 15
H ops ...................................... 15
L aure l L eav es  ................. 15
S enna  L eaves  ................... 25

H ID E S AND P E L T S  
H ides

G reen, No. 1 . ................. 20
G reen, No. 2 .................  19
Cured, No. 1 ..................  24
Cured, No. 2 .................. 23
C alskin, g reen , No. 1 28
C alfsk in , g reen . No. 2 26% 
C alfsk in , cured , No. 1 32 
C alfsk in , cured , No. 2 30% 

P e lts
Old W ool ............... 60@1 25
L am b s ........................ 60@1 00
S h earlin g s  ............. 50@1 00

T allow
No. 1 ...................  @ 6
No. 2 .......................  @ 5

Wool
U nw ashed , m ed. . .  @35
U n w ashed , fine . .  @30

HONEY
A , G. W oo d m an ’s B rand .

7 oz., p e r  doz...................  90
20 oz„ p e r doz...............  2 25

HORSE RADISH 
P e r  doz.................................. 90

JE L L Y
5Jb. pails , p e r  doz. . .  2 70 

151b. pails, p e r  p a il . .  75
301b. pails, p e r p a il . .  1 25 

Jell-O
3 doz.

A sso rted  C ase ........... 2 70
L em on (S tra ig h t)  . . . .  2 70
O range ( S t r a i g h t ) ___ 2 70
R asp b e rry  (S tra ig h t)  2 70 
S traw b e rry  (S tra ig h t)  2 70 
C h erry  (S tra ig h t)  . . .  2 70 
C hocolate  (S tra ig h t)  2 70 
P e a ch  (S tra ig h t)  . . .  2 70 
Jeli-O  Ice C ream  Pow der.

3 doz.
A sso rted  C ase ........... 2 70
C hocolate  (S tra ig h t)  2 70 
V anilla  (S tra ig h t)  . . .  2 70 
S traw b e rry  (S tra ig h t)  2 70 
Lem on (S tra ig h t)  . . .  2 70 
U nflavored  (S tra ig h t)  2 70 

J iffy -Je ll
S tra ig h t o r A ssorted

P e r  doz................................ 1 15
P e r  case, p e r  4 doz. . .  4 60 
Seven F lav o rs : R asp b erry , 
S traw b erry , C herry , Lem on, 
O range, Lim e, P ineapp le .

JE L L Y  G LA SSES 
% p t. in  bbls., p e r  doz. 19 
% p t. in bbls., p e r  doz. 19 
8 oz. capped  in  bbls..

p e r  doz............................  20
M A P L E IN E

2 oz. bo ttle s , p e r  doz. 3 00 
1 oz. b o ttle s , p e r  doz. 1 75 
16 oz. b o ttle s , p e r  dz. 18 00 
32 oz. b o ttle s , p e r  dz. 30 00 

M INCE M EAT
P e r case  .......................  2 85

M OLASSES 
N ew  O rleans

F ancy  O pen K e ttle  . . .  45
Choice ...............................  38
Good .................................... 32
Stock .................................  27

H a lf  b a rre ls  2c e x tra  
Red H en , No. 2% . . . . 2  15
Red H en , No. 5 ......... 2 00
Red H en , No. 10 ........  1 95

M USTARD
% lb. 6 lb. box ...............  16

O LIV ES
Bulk, 1 gal. k eg s  1 10@1 20 
Bulk, 2 gal. kegs 1 05@1 lb 
Bulk, 5 gal. kegs 1 00@1 10
Stuffed, 5 oz.....................  90
Stuffed, 8 oz...................  1 25
Stuffed, 14 oz...............  2 25
P it te d  (n o t s tu ffed )

14 oz.............................. 2 25
M anzanilla . 8 oz............. 90
L unch . 10 oz................... 1 35
L unch. 16 oz................... 2 25
Queen. M am m oth, 19

oz...................................... 4 25
Q ueen, M am m oth , 28

oz.................................  5 75 ..
Olive Chow, 2 doz. cs.

p e r doz.........................  2 25
PE TR O LE U M  PRO D U CTS 

Iro n  B arre ls
P e rfec tio n  .......................  7.6
R ed C row n G asoline . .  18. 
G as M achine G asoline 31.9 
V M & P  N a p h th a  . .  17.5
C apito l C ylinder ......... 33.9
A tlan tic  R ed E n g in e  . .  18.4
W in te r  B lack  ...............  9.2
P o la rin e  ...........................  37.9

P IC K L E S
M edium

B arre ls , 1,200 c o u n t . .9  26 
H a lf bbls., 600 c o u n t 5 25
5 gallon  kegs ............... 2 20

Sm all
B arre ls  .........................  10 50
H alf b a rre ls  ................. 6 25
5 gallon  kegs  ............. 2 50

G herk ins
B arre ls  ...........................  14 00
H a lf b a rre ls  ...............  6 75
5 gallon  kegs ............... 2 75

S w eet Sm all
B a rre ls  .......................  21 00
H a lf b a rre ls  ..................11 50
5 gallon  k e g s ...............  4 20

P IP E S
Clay, No. 216, p e r  box 2 00 
Clay, T . D. full co u n t 80
Cob .................................  90

PL A Y IN G  CARDS 
No. 90, S te a m b o a t . . . .  75 
No. 15, R iva l a sso rte d  1 25 
No. 20, R over, e n am ’d 1 50
No. 572, S p e c i a l ........... 1 75
No. 98 Golf, S a tin  fin. 2 00
No. 808, B ic y c le ...........2 00
No. 632 T o u rn ’t  w h is t 2 25 

PO TASH
B a b b itt’s. 2. doz........... 1 75

PRO V ISIO NS 
B arreled  Pork  

C lear B ack  . .  28 00@30 00 
S h o rt C ut C lr 27 00@28 00
B ean  ............... 28 0O@29 00
B risk e t, C lear 30 00@31 00
P ig  .............................
C lear F am ily  ............. 26 00

D ry S a lt M eats
S P  B e l l i e s ___  14%@15

L ard
P u re  in  tie rce s  18%@19 
Com pound L a rd  16 @17 
80 lb. tu b s  . . . .a d v a n c e  %
60 lb. tu b s  ___ ad v an ce  %
50 lb. tu b s  . . . .a d v a n c e  %

20 lb. p a ils  . . .a d v a n c e  % 
10 lb. pa ils  . . .a d v a n c e  % 
5 lb. p a ils  . . .a d v a n c e  1 
3 lb. p a ils  . . .  ad v an ce  1 

Sm oked M eats 
H am s, 14-16 lb. 18%@19 
H am s, 16-18 lb. 18 @18% 
H am s, 18-20 lb. 17 @18 
H am , d ried  beef

se ts  ..................... 29 @30
C aliforn ia  H am s 14 @14% 
Picn ic  Boiled

H am s ............. 19% @20
Boiled H am s . .  29 @30 
M inced H am  . .  14%@15
B acon  .................  20 @ 25

S ausages
B ologna ............... 12 @12%
U v e r  ...................  9% @10
F ra n k fo r t  ........... 13 @14
P o rk  .....................  11 @12
V eal .................................  11
T ongue  ...........................  n
H eadcheese  ............ ; 10

B eef
B oneless ......... 20 00@20 50
R um p, new  . .  24 50@25 00 

P ig ’s F ee t
% b b ls ..........................  1 25
% bbls., 40 lbs...........2 50
% bb ls..........................  4 25
1 bb l.............................  8 50

T rip e
K its , 15 lb s .......................  90
% bbls., 40 lb s .........  1 60
% bbls., 80 lb s ...........3 00

C asings
H ogs, p e r lb ....................  35
Beef, rounds, s e t  . .  19@20 
Beef, m iddles, s e t  . .  45 @65
Sheep ................. l  15 @1 35

U ncolored B u tte rln e
Solid D a iry  ........... 18%@24
C oun try  Rolls ___  19 @25

C anned  M eats 
C orned B eef, 2 lb. . .  4 50 
C orned Beef, 1 lb. . .  2 75
R o ast Beef, 2 lb ........  4 50
B oast Beef, 1 lb ...........2 75
P o tted  M eat. H am

F lav o r, % s ............... 50
P o tted  M eat, H am

F lavo r, % s ...............  92%
D eviled M eat, H am

F lavo r, %s ...............  50
D eviled M eat, H am

F lav o r, % s ...............  92%
P o tted  T ongue, %s . .  50
P o tted  T ongue, %s . .  92%

R IC E
F a n c y  .....................  7 @7%
J a p a n  S ty le  ........... 5 @5%
B roken ................... 8%@4

R O LLE D  OATS 
Rolled A venna. bbls. 7 25 
S teel C ut, 100 lb. sks. 3 60
M onarch , bb ls...............  7 00
M onarch , 90 lb. sks. . .  3 40 
Q uaker, 18 R eg u lar . .  1 50 
Q uaker, 20 F a m ily  . .  4 75 

SALAD D RESSIN G
Colum bia, % p i n t ___ 2 25
Colum bia. 1 p in t ......... 4 00
D urkee ’s, large, 1 doz. 4 20 
D urkee ’s, sm all, 2 doz. 5 00 
S n id e r’s, la rge , 1 doz. 2 40 
S*nider’s, sm all, 2 doz. 1 45

SA L ER A TU S 
P ack ed  60 Tbs. in box. 

A rm  and  H a m m e r . .  3 00 
W yando tte , 100 % s . .  3 00 

SAL SODA
G ran u la ted , bb ls...........1 40
G ran u la ted , 100 lbs. cs. 1 50 
G ran u la ted , 36 pkgs. . .1  40

SA LT
Com m on G rades

100 3 lb. sack s  .........  3 15
70 4 lb. sac k s  : .......  3 05
60 5 lb. sack s  .........  3 05
28 10 lb. sack s  ..........  2 90
56 lb. sack s  ...............  48
28 lb. sack s  ................. 24

W arsaw
56 lb. sack s  ...................  26
28 lb. d a iry  in d rill bags  20 

S o lar Rock
56 lb. sack s  .......................  33

Com m on
G ran u la ted , F in e  . . . .  1 35 
M edium , F in e  ............... 1 50

SA LT FISH  
Cod

L arge , w hole ..........  @ 9 %
Sm all, w hole ........... @ 9
S tr ip s  o r b ricks  11%@15 
Pollock .....................  @ 6

H olland H erring
S tan d ard s , bb ls............ 13 50
Y. M „ bb ls ........................15 00
S tan d a rd , kegs  ........... 85
Y. M. kegs .....................  96

H erring
Med. F a t  Split, 200 lbs 8 00 
L ab o rad o r S p lit 200 lb 10 00 
N orw ay  4 K , 200 lbs. 16 50 
Special, 8 lb. p a ils  . .  to
Scaled, in boxes ...........16
Boned, 10 lb. boxes . .  15 

T ro u t
No. 1, 100 lb s ..........................7 50
No. 1, 40 lb s .......................  2 25
No. 1, 10 lb s ....................... 90
No. 1. 2 lbe. ...................  IS

M ackerel
M ess, 100 lbs...............  16 60
M ess, 40 lbs.....................  7 00
M ess, 10 lb s ..................... 1 85
M ess, 8 lb s ....................... 1 56
No. 1. 100 lbs............... 15 50
No. 1, 40 lbs....................  6 70
No. 1, 10 lb s ....................  1 76

L ak e  H erring
100 lb s ................................. 4 00

40 lbs................................. 2 35
10 lb s .................................. 58

8 lb s .................................  54
SE E D S

A nise .............................  18
C anary , S m y rn a  ........... 7
C araw ay  .........................  50
C ardom on, M alab a r 1 20 ,
C elery .............................  45
H em p, R u ss ian  ............. 7%
M ixed B ird  ................... 9
M usta rd , w h ite  ........... 20
Poppy .............................  36
R ape  ............................    10

SH O E BLACKING 
H a n d y  Box, la rg e  3 dz. 3 50 
H an d y  Box. sm all . .  1 25 
B lxby’s R oyal Po lish  85 
M iller’s C row n Po lish  85 

S N U F F
Scotch, in b lad d ers  . . .  37 
M accaboy, in ja r s  . . . .  35 
F ren c h  R apple  in ja r s  . .  43 

SODA
B oxes ...............................  5%
K egs, E ng lish  ................  4%

SP IC E S 
W hole Spices 

A llspice, J am a ic a  ..9@ 10 
A llspice, lg. G arden  @11 
Cloves, Z an z ib a r . .  @24 
C assia, C an ton  . .  14@15 
C assia, 5c pkg. doz. @35 
G inger A frican  . . .  @ 9% 
G inger. Cochin . . . .  @14%
M ace, P e n a n g  ........  @90
M ixed. No. 1 ........... @17
M ixed. No. 2 ........... @16
M ixed. 5c pkgs. dz. @45
N u tm egs, 70-80 ___  @35
N u tm eg s. 105-110 . .  @30
P epper, B lack  ......... @20
P epper, W h ite  . . . .  @28 
P epper, C ayenne . .  @22 
P a p rik a , H u n g a rian  

P u re  G round In Bulk 
A llspice. J a m a ic a  . .  @12 
Cloves, Z azn ib a r . .  @28 
C assia, C an ton  . . . .  @26 
G inger, A frican  . . . .  @18
M ace. P e n a n g  ......... @1 00
N u tm eg s  ................... @30
P epper, B lack  ........... @25
Pepper, W h ite  ......... @32
P epper, C ayenne  . .  @25 
P a p rik a , H u n g a rian  @45

STARCH
Corn

K ingsford , 40 lbs. . .  7%
M uzzy, 48 lib . pkgs. 6 

K ingsford
S ilver G loss, 40 lib . . 7%

Gloss
A rgo, 24 5c p k g s .......... 90
S ilver Gloss, 16 31bs. . .  7 
S ilv er Gloss, 12 61bs. . .  8% 

M uzzy
48 lib . p ack ag es  ..........  6
16 31b. p ack ag es  ........... 5%
12 61b. p ack ag es  ........... 7Vi
501b. boxes .......................  4%

SY RU PS
Corn

B arre ls  ...............................  38
H a lf  b a r r e l s .......................  40
B lue K aro , No. 1%,

2 doz.............................  2 05
B lue K aro , No. 2, 2 dz. 2 40 
B lue K aro , No. 2%, 2

doz......................................... 2 70
B lue K aro , No. 5, 1 dz. 2 85 
Blue K aro, No. 10, %

doz.......................................... 2 70
R ed K aro , No. 1%, 2

doz.......................................... 2 30
R ed  K aro , No. 2. 2 dz. 2 70
R ed  K aro , No. 2% 2dz. 3 40
R ed  K aro , No. 5. 1 dz. 3 30 
Red K aro , No. 10 %

doz......................................... 3 10
P u re  Cane

F a i r  ...................................  16
Good .................................  20
Choice .............................  25

F o lger’s G rape Punch 
Q u a rts , doz. case  . . .  6 00 

T A B L E  SAUCES
H alfo rd , l a r g e ....................... 3 75
H alfo rd , sm all ............. 2 26

TE A
U ncolored Jap a n

M edium  .......................  20@25
Choice ...........................  28@33
F an cy  ...........................  36@45
B ask e t-fired  M ed’m 28@30 
B ask e t-fired  Choice 35@37 
B ask e t-fired  F a n c y  38@45
No. 1 N ibs ................. 30@32
Siftings, b u lk  .............  9@10
S iftings, 1 lb. pkgs. 12@14 

G unpow der
M oyune, M edium  . .  28@33 
M oyune, Choice . .  35@40 
M oyune, F a n c y  . . . .  50@60 
P in g  Suey, M edium  25@30 
P in g  Suey, Choice 35@40 
P in g  Suey, F a n c y  . .  45@50 

Young H yson
Choice ...........................  28@30
F a n c y  .........................  45 @56

Oolong
F orm osa , M edium  . .  25@2S 
F o rm o sa , Choice . .  32@35 
F orm osa , F a n c y  . .  50@60 

E ng lish  B reak fas t 
Congou, M edium  . .  25@30 
Congou, Choice . . . .  30@35
Congou, F an cy  ___  40@60
Congou, E x . F a n c y  60@80 

Ceylon
Pekoe, M edium  . . . .  28@30 
Dr. Pekoe, Choice . .  30@35 
F low ery  O. P. F a n c y  40@50

TOBACCO
__ F ine  C ut
B lo t ...............................  i  45
Bugle, 16 oz...................  3 84
Bugle. 10c ................... 11 no
D an  P a tc h , 8 and  16 oz. 36
D an P a tch , 4 oz.......... 11 52
D an P a tc h , 2 oz. . .  5 75
F a s t M ail, 16 oz...........7 go
H ia w ath a , 16 oz..............  60
H iaw ath a , 5c ............... 5 40
M ay F low er, 16 oz. . .  9 36
No L im it, 8 oz................. 1 86
No L im it, 16 oz ...........3 72
O jibw a, 8 and  16 oz 40
O jibw a, 10c ............... 11 10
O jibw a, 8 and  16 oz. . .  42 
P e to sk ey  Chief, 7 oz. 2 00 
P e to sk ey  Chief, 14 oz. 4 00 
P each  and  H oney, 5c 5 76
Red Bell, 16 oz.................3 84
Red Bell, 8 foil ........... 1 92
S terling , L  & D. 5c . .  5 76 
Sw eet Cuba, c a n is te r  9 16 
Sw eet Cuba, 5c . . . .  5 76 
Sw eet Cuba, 10c . . . .  95
S w eet C uba, 1 lb. tin  4 50 
Sw eet Cuba, % lb. foil 2 25 
Sw eet B urley , 5c L& D  5 76 
Sw eet B urley , 8 oz. . .  2 45 
Sw eet B urley . 16 oz. 4 90 
Sw eet M ist. % gro. . .  5 76 
Sw eet M ist, 8 oz. . .  11 10
T eleg ram , 5c ............. 5 76
T iger, 5c .......................  6 00
T iger, 25c can s  ........  2 40
U ncle D aniel, 1 lb. . .  60
U ncle D aniel, 1 oz. . .  5 23

Plug
Am. N avy, 16 oz. ___  32
Apple, 10 lb. b u t t  ........... 41
D rum m ond N a t. Leaf, 2

and  5 lb ...........................  60
D rum m ond N a t. Leaf]

p e r  doz.............................. 96
B attle  Ax .............. .. ' ' "  32
B racer, 6 an d  12 lb. '. .  30 
B ig F our, 6 a n d  16 lb. 32
Boot Jack , 2 lb ................. 90
Boot Jack , p e r  doz. . .  96
Bullion, 16 oz...................  46
C lim ax Golden T w ins  49
C lim ax, 14% oz.................  44
Clim ax, 7 oz....................... 47
Clim ax, 5c t in s  . . . . . .  6 00
D ay’s W ork, 7 & 14 lb. 38 
C rem e de M enthe, lb. 65 
D erby, 5 lb. boxes . . . .  28
5 B ros., 4 lb .......................  66
F o u r R oses, 1 0 c ............... 90
G ilt E dges, 2 lb. 50
Gold Rope, 6 and  12 lb. 58 
Gold Rope, 4 and  8 lb. 58 
G. O. P ., 12 an d  24 ib. 40 
G ran g er T w ist. 6 lb. 46 
G. T. W „ 10 an d  21 lb. 36 
H orse  Shoe, 6 and  12 lb. 43 
H oney D ip T w ist, 5

an d  10 lb .......................... 45
Jo lly  T a r, 5 an d  8 lb. 40 
J . T ., 5% and  11 lb. . .  40
K en tu ck y  N avy, 12 lb. 32 
K eystone  T w ist, 6 lb. 45
K ism et, 6 lb .......................  48
M aple Dip, 16 oz............. 32
M erry  W idow . 12 lb. . .  32 
N obby Spun Roll 6 & 3 58
P a rro t, 12 lb ...................  32
P a tte r s o n 's  N a t. T.eaf 98 
P eachey , 6. 12 & 24 lb. 43 
P icn ic  T w ist, 5 lb. . . .  45
P ip e r  H eidsieck , 4 & 7 lb 69 
P ip e r  H eidsieck , p e r  dz. 96 
Polo, 3 doz., p e r  doz. 48
Red C ross .......................  30
Scrapple. 2 an d  4 doz. 48 
S h e rry  Cobbler, 8 oz. 33 
S p ea r H ead , 12 oz. . . .  44 
S p ea r H ead , 14% oz. . .  44
S p ear H ead , 7 oz........... 47
Sq. D eal, 7, 14 & 28 lb. 30 
S ta r, 6, 12 an d  24 lb. . .  43 
S tan d a rd  N avy, 7%, 15

and  30 lb ......................... 34
Ten P en n y , 6 and  12 lb. 35
Tow n T alk , 14 oz.............33
Y ankee  G irl. 12 & 24 lb. 33

S crap
All Red, 5c ...................  5 76
Am. U nion S c rap  . . . .  5 40
B ag  P ipe, 5c ............... 5 88
C utlas, 2% oz...................  26
Globe Scrap , 2 oz........... 30
H ap p y  T hough t, 2 oz. 30 
H oney  Com b S crap , 5c 5 76 
H o n est Scrap , 5c . . . .  1 55 
M ail Pouch, 4 doz. 5c 2 00
Old Songs, 5c ............. 5 76
Old T im es, % gro . . .  5 50 
P o la r  B ear, 5c, % g ro . 5 76 
R ed B and , 5c, % gro. 6 00 
R ed M an Scrap , 5c . .  1 42
Scrapp le , 5c p k g s ...........  48
S ure  Sho t, 5c, % gro. 5 76 
Y ankee G irl S c rap  2oz. 6 00 
P a n  H an d le  Scrp  % gr 6 00 
P e ach ey  Scrap , 5c . . .  5 76

*)l 4
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SPECIAL PRICE CURRENT ____ is 16 n
12 13 14

Sm oking
All Leaf, 214 & 7 ok. SO
BB, 3% ok........................ 6 00
BB. 7 ok.............................12 00
BB, 14 ok.......................... 24 00
B adger, 3 ox...................... 6 04
B adger, 7 ox.................... 11 62
B anner, 5c ...................  6 76
B anner, 20c ................. 1 60
B anner, 40c .................  3 20
Belwood, M ix ture , 10c 14
Big Chief, 214 oz..............6 00
Big Chief. 16 oz...........  30
Bull D urham . 5c . . . .  6 00 
Bull D urham , 10c . . . .1 1  52 
Bull D urham , 15c . . . .  1 45 
Bull D urham , 8 ok. . .  3 65 
Bull D urham , 16 ox. . . 6  80
B uck H orn , 5c ..............5 76
Buck H orn , 10c ..........11 52
B ria r  P ipe, 5c ..............6 76
B ria r  P ipe, 10c .......... 11 52
B lack Sw an, 5c .............. 5 76
Black Sw an, 14 oz. . .  3 50
Bob W hite . 5c ...........6 00
C arn iva l, 5c ................... 5 70
C arn iva l, 14 oz...............  39
C arn ival, 16 oz...............  40
C igar C lip 'g  Jo h n so n  30 
C igar C lip’g  S eym our 30 
Id en tity , 3 and  16 oz. 30 
D arby  C igar C u ttin g s  4 50 
C o n tin en ta l Cubes, 10c 90
Corn C ake, 14 ox...........2 65
Corn C ake, 7 oz........... 1 45
C om  Cake, 5c ............. 5 76
C ream . 50c p a ils  . . . .  4 70 
C uban S ta r, 5c foil . .  5 76 
C uban S ta r. 16 ox. p is  5 72
C hips, 10c ...................  10 30
1 tills B est, 1% oz. . . . .  79
Dills Best, 3tfc ox.................  77
Dills B est, 16 ox............ 73
Dixie Kid, 5c ..................  48
D uke 's  M ixture , 5c . .  5 76 
D uke’s M ix ture , 10c ..11  f-2 
D uke 's Cam eo, 5c . . . .  5 76
Drum , 5c .......................  5 76
F. F . A., 4 ox...............  5 04
F. F . A.. 7 oz...............11 52
Fash ion , 5c ...................  6 00
F ash ion , 16 oz............... 5 28
Five Bros.. 5c ...........5 76
Five B ros., 10c ......... 10 80
Five cent c u t P lug  . .  29
F  O B 10c ...................11 52
F o u r R oses. 10c ........... 96
Full D ress. 1 % ox. . . .  72
Glad H and , 5c ..................  48
Gold Block, 10c ...........12 00
Gold S ta r , 50c pa ll . .  4 60 
Gail & Ax N avy, 5c 5 76
G row ler, 5c ................... 42
G row ler, 10c ................. 94
G row ler, 20c ................. 1 85
G ian t, 5c .......................  5 76
G ian t, 40c .....................  3 72
H and  M ade, 214 oz. . .  50
H azel N u t, 5c ........... 6 00
H oney  Dew, 10c . . . .  12 00
H u n tin g , 5c ...................  38
I X  L. 5c .......................  5 10
I X  L, in  p a i l s ........... 3 90
K iln D ried. 25c ........... 2 45
K in g  B ird , 7 oz.............. 2 J5
K ing  B ird, 10c ...........11 52
K ing  B ird, 6c .............  5 76
I .a T u rk a , 5c ............... 5 76
L ittle  G ian t, 1 lb ........... 28
L ucky S trik e , 10c . . . .  96
Le Redo, 3 oz............... 10 80
L e Redo, 8 fk 16 oz. . .  40
M yrtle  N avy, 1 0 c ___ 11 52
M yrtle  N avy, 5c .........5 76
M ary land  Club, 5 c ___  50
M ayflow er, 5c ............... 6 00
M ayflow er, 10c ...........1 00
M ayflow er, 20c ............. 1 92
N ig g er H a ir, 5 c ...........6 00
N igger H a ir, 10c . . . .1 0  70 
N ig g er H ead , 5c . . . .  5 40 
N ig g er H ead , 10c . . . .1 0  56
Noon H our, 5c ........... 48
Old Colony. 1-12 gro. 11 52
Old Mill, 5c . . . ' . ........... 5 76
Old E ng lish  C rve 114 or. 96
Old Crop, 5c ................. 6 00
Old Crop, 25c ................. 2 52
P . S., 8 oz. 30 lb. case  19 
P . S., 3 ox., p e r gro . 5 70
P a t  H and , 1 ox...............  63
P a tte rs o n  Seal, 1% ox. 48 
P a tte rs o n  Seal, 3 oz. . .  96 
P a tte rs o n  Seal, 16 ox. 5 00
P eerle ss , 5c ................. 5 76
P eerle ss . 10c c lo th  ..11  52 
P ee rle ss , 10c p a p e r  ..1 0  80
P eerless , 20c .................  2 04
P eerless , 40c ............... 4 08
P laza , 2 gro. case  . . . .  5 76
P low  Boy, 5c ..................5 76
Plow  Boy, 10c ........... 11 40
Plow  Boy, 14 ox.................4 70
P edro , 10c ..................... 11 93
P r id e  o f V irg in ia, 1% . .  77
P ilo t, 7 ox. doz................. 1 05
Q ueen Q uality , 5c . . . .  48 
Rob Roy, 10c g ro ss  ..1 0  52
Rob Roy, 25c doz.......... 2 10
Rob Roy, 50c doz. . . . .  4 10 
6. A M.. 5c g ro ss  . . . .  5 76

R ob Roy, 5c fo il . . . .  6 76 
S. A M., 14 oz. doz. . .  3 20 
S o ld ier Boy, 5c g ro ss  5 76
S old ier Boy, 1 0 c ......... 10 50
S tag , 5c ............................5 76
S tag , 10c ........................11 52
S tag , 8 oz. g la ss  . . . .  4 60
S tag , 90c g la ss  ..............8 40
S old ier Boy, 1 lb .............. 4 75
S w eet C aporal, 1 ox. 60
S w eet L o tus, 5c ........... 5 76
S w eet L o tu s, 10c . . . .1 1  52 
S w eet L o tus, p e r  doz. 4 60 
Sw eet R ose, 214 oz. . .  30 
S w eet T ip  Top, 5c . . .  50 
S w eet T ip  T op, 10c . .  1 00 
Sw eet T ips, 14 g ro . . .1 0  80
Sun C ured , 10c ...........  98
S u m m er T im e, 5c . . . .  5 76 
S um m er T im e, 7 oz. 1 65
S u m m er T im e, 14 oz. 3 50 
S ta n d a rd , 5c foil . . . .  5 76 
S tan d a rd , 10c p a p e r  8 64 
Seal N . C. 1% c u t p lu g  70 
Seal N . C. 1% G ran . . .  63 
T h ree  F e a th e rs ,  1 ox. 48
T h ree  F e a th e rs , 10c 11 52 
T h ree  F e a th e rs ,  an d  

P ipe  co m b in a tio n  . .  2 25 
Tom  & J e r ry , 14 ox. 3 60 
Tom  & J e r ry , 7 oz. . .  1 80 
Tom  A J e r ry , 3 oz. . .  76 
T u rk ish , P a tro l , 2-9 5 76
T uxedo, 1 ox. b ag s  . .  48 
T uxedo, 2 oz. t in s  . . . .  96
T uxedo, 20c .................  1 90
T uxedo. 80c t in s  . . . .  7 45
U nion L eader, 5c coll 5 76 
U nion L eader, 10c

pouch .......................  11 62
U nion L eader, read y

c u t .............................  11 52
U nion L e a d e r  50c box 5 10
W a r P a th , 5c .............  6 00
W a r P a th , 20c ........... 1 60
W av e  L ine, 3 oz.........  40
W av e  L ine, 16 ox.....  40
W ay  U p, 214 ox...........5 75
W ay  U p, 16 ox. p a ils  32
W ild  F ru it ,  5c ..............6 00
W ild  F ru it ,  10c ......... 12 00
T urn  Yum , 5 c ...................5 76
Y um  Y um , 10c ........... 11 52
Yum  Y um , 1 lb. doz. 4 80

CIGARS
P e te r  D om bos B ran d s

D om bos S ingle
B inder .......................  35 00

In  300 lo ts  .................  10 00
D om bos, P e rfec to s  33 00
D ornbos, B ism arck  70 00
Alian D. G ra n t ......... 65 00
A lian D ............................ 35 00
In  300 lo ts  .................  10 00

Jo h n so n  C ig a r Co.’s  B ran d  
D u tch  M as te rs  C lub 70 00 
D u tch  M as te rs  Inv . 70 00 
D u tch  M as te rs  P an . 70 00 
D u tch  M a s te r  G rande  65 00 
D u tch  M as te rs  5c size

(300 lo ts )  ...............  10 00
Gee J a y  C300 lo ts) . .  10 00 
E l P o r ta n a  (300 lo ts) 10 00 
S. C. W . (300 lo ts )  . .  10 00
W orden G rocer Co. B rands 

C an ad ian  Club 
L ondres, 50s, w ood . . . .  35
L ondres, 25s t in s  ........... 35
L ondres, 200 lo ts  ..............10

TW INE
C otton , 3 p ly  ...................  37
C otton , 4 p ly  ...................  37
J u te ,  2 p ly  .....................  20
H em p, 6 p ly  ...................  22
F lax , m edium  .................  35
W ool, 1 lb. b a le s  ........... 17

VINEGAR
W h ite  W ine, 40 g ra in  814 
W h ite  W ine, 80 g ra in  1114 
W h ite  W ine , 100 g ra in  13

O akland  V in eg ar A P ick le  
C o .'s  B ran d s

H igh land  ap p le  c id e r 20
O akland  app le  c id e r . .  16
S ta te  Seal s u g a r  .........14
O akland  w h ite  p lck lg  10 

P a c k ag e s  free.

W ICKING
No. 0, per ¿cross ..............  35
No. 1, g ro ss  ..............  45
No. 2 p e r  g ro ss  .............. 55
No. 3, p e r  g ro ss  . . . .  85

W OODENW ARE
B askets

B ushels  .........................  l  oo
B ushels, w ide band . .  l  16
M ark e t .........................  40
Splin t, la rg e  ...............  4 00
Splin t, m edium  .............3 50
Splin t, sm all ...............  3 00
W illow, C lothes, la rg e  8 00 
W illow, C lothes, sm all 6 25 
W illow, C lothes, m e’m 7 25

B u tte r  P la te s
O vals

14 lb ., 350 in  c ra te  . . . .  35 
14 lb ., 250 in  c ra te  ___35
1 lb., 260 in  c r a t e ...........40
2 lb ., 250 in  c r a t e ...........50
3 lb ., 250 in  c ra te  ........... 70
5 !b.. 250 in  c r a t e ...........90

W ire  E nd
1 !b.. 250 in  c r a t e ...........36
2 Tb., 250 In c r a t e ........... 45
3 Tb.. 250 In c r a t e .......... 58
5 lb., 20 in  c r a t e ...........65

C h u rn s
B arre l, 5 gal., each  . .  2 40 
B arre l, 10 gal., each  . .2  56

C lothes P ins 
R ound H ead

414 inch, 5 g ro ss  ........... 65
C arto n s, No. 24, 24s, bxs. 70

Egg C ra te s  and  F illers  
H u m p ty  D um pty , 12 dx. 20
No. 1 com plete  .............  40
No. 2. com plete  ____. .  28
C ase  No. 2, fillers, 16

s e ts  .............................  l  35
Case, m edium , 12 s e ts  1 15

F au ce ts
Cork lined, 3 in ............. *. 76
C ork lined, 9 in ...........  80
Cork lined. 10 in  ..........  '*0

Moo S ticks
T ro ja n  s p rin g  .............  l  10
E clip se  p a te n t sp rin g  1 05
No. 1 com m on ...........  1 05
No. 2, p a t. b ru sh  hold 1 10
Id ea l No. 7 .................  1 10
121b. co tto n  m op h ead s  1 50

P alls
10 q t. G alvan ized  . . . .  2 50 
12 q t. G alvan ized  . . . .  2 75 
14 q t. G alvan ized  . . . .  3 00 
F ib re  .............................  4 00

T oo thp icks
B irch, 100 p ack ag es  . .  2 00 
Ideal ...............................  85

Traps
M ouse, wood, 2 holes 
M ouse, wood, 4 holes
10 q t. G a lv a n iz e d ___
12 qt. G alvanized  . . . .  
14 q t. G alvanized  
M ouse, wood. 6 holes 
M ouse, tin . 5 holes . .  
R at. wood ...................

22 
45 
66 
70 
90 
70 
65 
80

R at. sp rin g  . . .  ............  75

Tubs
No. 1 F ib re  ................. 16 50
No. 2 F lb ro  ................. 16 00
No. 3 F ib re  ................. 13 50
L a rg e  G alvan ized  . . . 9 00
M edium  G alvanized  . . 8 00
Sm all G alvan ized  . . . . 7 00

W ashboards
B an n er, Globe ........... 3 25
B rass . S ingle ............... 5 75
G lass, S ingle ............... 3 60
D ouble P e e rle ss  ......... 6 00
Single P e e rle ss  ........... 4 50
N o rth e rn  Q ueen . . . . 4 50
Good E nough  ............. 4 65
U n iv e rsa l ..................... 4 75

W indow Cleaners
13 In.................................. 1 66
14 in .................................. 1 85
16 in .................................. 2 30

Wood Bowli
13 In. B u tte r  ............... 1 75
15 In. B u tte r  ............... 3 15
17 in . B u tte r  ............... 6 75
19 in. B u tte r  .............10 50

W RAPPING PAPER  
F ib re  M anila, w h ite  . .  8I4 
F ibre, M anila, colored
No. 1 M anila  ...................  814
B u tc h e rs ’ M an ila  ___  714
K ra f t  ................................ 1014
W ax  B u tte r , s h o r t  c*nt 16 
W ax  B u tte r , fu ll c ’n t  20 
P a rc h m ’t  B u tte r , ro lls  19

C H A R C O A L
C a r  lo ts  o r  loca l  s h i p m e n t s ,  
h u l k  o r  s a c k e d  in p a p e r  o r  
j u te .  P o u l t r y  a n d  s t o c k  
c h a r c o a l .

DEWLY - SMITH CO.. Jickson.Mch.
Successor 1.1 M O D E W E Y  C O

YEAST CAKE
M agic, 2 doz..................1 16
S un ligh t, 3 doz...............1 00
S un ligh t, 114 doz...........  60
Y east F oam , 3 doz. . .1  16
Y east F oam , I I4 doz. 35

TRFER’SSL, COFFEE

DETROIT

USA
Jam o , 1 lb . t in  ...........81
E den , 1 lb . t in  ...............87
B elle Is le , 1 lb . Pkg. 27 
B ism arck , 1 lb . p xg . 84
V era, 1 lb. p k g ........... 88
K oran , 1 lb . pkg. . . . .  12 
T e lle r 's  Q u a lity  26 . . 1 9
M osan .............................. 18
Q uality , 20 ...................  16
W . J .  G. T e a  ...............  27
C h erry  B lossom  T e a  27 
T e lle r 's  Ceylon . . . .  40

AXLE GREA8E

1 lb . boxes, p e r  g ro ss  8 70 
3 lb. boxes, p e r  g ro ss  28 10

BAKING POW DER  
K C

D os.
10c, 4 doz. In c a se  . . . .  90 
15c, 4 doz. In case  . .  1 86
25c, 4 doz. In  c ase  . .  2 25
50c, 2 doz. p la in  top  4 50
80c, 1 doz. p la in  to p  6 75
10 lb. 14 dZ., p in  to p  13 50

S pecial d ea ls  q u o ted  u p 
on  req u est.

K  C B ak in g  P o w d er is 
g u a ra n te e d  to  com ply  w ith  
A L L  P u re  Food L aw s, bo th  
S ta te  an d  N a tio n a l.

Roasted
D w in e ll-W rlg h t B ran d s

W hits H ouse, 1 lb. .............
W h ite  H ouse, 8 lb. .............
E xcelsio r, B lend, 1 lb. . . . .
E xcelsio r, B lend, 8 l b ........
T ip  T op B lend, 1 lb .............
R oyal B lend ...........................
R oyal H ig h  G rade  .............
S u p erio r B lend  ...................
B oston  C om bina tion  .........

D is trib u te d  by  Ju d so n  
G rocer Co., G ran d  R ap ids; 
Lee & Cady. D e tro it;  Lee 
& C ady, K a lam azoo ; Lee 
& Cady, S ag in aw ; B ay 
C ity  G rocer C om pany, B ay 
C ity ; B row n, D avis  A 
W arn er , J ac k so n ; G ods- 
m ark , D u ran d  A Co., B a t
tle  C reek ; F ie lb ach  Co.. 
Toledo.

BALT

Clim ax, 100 ova l c ak es  8 25 
Gloss, 100 cakes, 6c sx 3 60 
B ig M aster, 100 b locks 4 00 
N ap h th a , 100 cak es  . .4  00 
O ak L eaf, 100 c ak es  3 60 
Q ueen A nne, 100 c ak es  3 60 
Queen W hite , 100 cks. 3 90 
R ailroad , 120 c ak es  . .2  60 
S a ra to g a , 120 c ak e s  . .  8 50 
W h ite  F leece, 50 cks. 2 50 
W hite  Fleece, 100 cks. 3 25 
W h ite  F leece, 200 cks. 2 50

P ro c to r .A G am ble Co.
L enox  .............................  3 50
Ivory , 6 oz...................... 4 16
Ivory , 10 oz.................... 7 00
S ta r  ...............................  3 40

S w ift A  C om pany  
S w ift’s  P rid e  . . . . . . .  2 85
W hite  L a u n d ry  ...........  3 60
W ool, 6 oz. b a rs  ......... 3 85
Wool, 10 oz. b a rs  . . .  6 50

T rad esm an  C om pany  
B lack  H aw k , one box  8 25 
B lack  H aw k , live b x s  3 10 
B lack  H aw k, te n  b x s  3 00

S couring
Sapolio, g ro ss  lo ts  . .  9 50 
Sapolio, h a lf  gro . lo ts  4 86 
Sapolio, s ing le  boxes 2 40
Sapolio, h an d  ...............  2 40
Scourine, 50 cak es  . .  1 80 
Scourine, 100 cak es  . .  3 50 
Q ueen A nne S co u re r 1 80

Soap C om pounds 
Jo h n so n ’s  F ine , 48 2 3 26
Jo h n so n ’s X X X  100 5c 4 00
R ub-N o-M ore .............  3 85
N ine O’Clock ...............  3 50

W ASHING PO W DER8. 
Gold D u st

24 la rg e  p ack ag es  . . . . 4  30 
100 sm all p ack ag es  ..3 85

L a u tz  B ros .’ & Co. 
[A pply to  M ichigan, W is
consin an d  D u lu th , only] 

Snow  Boy
100 pkgs., 5c s ize  ___ 3 75
60 pkgs., 5c size . . . . 2  40 
48 pkgs., 10c s ize  . . . . 3  75 
24 pkgs., fam ily  s ize  . .3  20 
20 pkgs., lau n d ry  s ize  4 00

R sysl

M e s ize  . .  99 
14!b c a n s  1 88 
6 ox can s  1 86 
141b c a n s  1 68 
% lb c an s  S 78 
l ib  c an s  4 89 
SIh c a n s  IS 96 
Ktb can s  81 86

M orton ’s  S a lt
P e r  case , 24 2 lbs.......... 1 70
F ive  case  lo ts  .............  1 60

SOAP
L a u tz  B ro s .' A Co.

[A pply  to  M ichigan, W is 
consin  a n d  D u lu th , only.]
A cm e, 70 b a rs  ........... 3 05
A cm e, 100 cakes. 6c sz  3 60 
A corn, 120 cak es  . .  2 60

N a p h th a
60 pkgs., 5c s ize  . . . . 2  40 
100 pkgs., 5c s ize  . . . . 3  76

Q ueen A nne
60 5c p ack ag es  .......... 2 40
24 packages  ................  3 75

O ak L e a f
24 p ack ag es  ................  3 75
100 5c p ack ag es  ......... 3 76

w  F ’ T Z P ^ R I C K  B R O T H E R S '  S O A P  C H I P S  UBLS.
TwJ T«?ltT J “ 1» Washing)........................................... 210 ibB. . .
No. 1 Laundry 88% Dry.. .........  ...........................,25 l f i ’ *'
p » im  s o a p  .................I : : : ; : ; :  I S : : :

SEND FOR SAMPLES

T h e O nly F ive  Cent C lean ser

WRITE
FOR

PR IC ES

Guaranteed to Equal the Best 10c Kinds

80 Cans......... $2.90 Per Case
S H O W S  A  P R O F IT  O F 40%

Handled by All Jobbers

Place an order w ith your jobber. If goods are not aatis- 
factory return same at our expense.—FITZPATRICK BROS.

Economic Coupon Books
They save time and expense.
They prevent disputes.
They put credit transactions on cash basis.
Free samples on application.

TRADESMAN COMPANY, Grand Rapids, Mich.
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B U S I N E S S - W A N T S  D E P A R T M E N T
A dver t isem en ts  inserted  under this head for two r e n t s  a word the first insert ion and one cen t  a word for each subsequent 

continuous insert ion. No charge less than 25 cents.  Cash must  accom pany  all orders.

BUtINKM CHANCES.
M en W an ted —T his is in ten d ed  to  re ach  

th e  m an  em ployed in  a n  ad v an ced  posi
tion  in  a  g e n e ra l s to re , d e p a r tm e n t s to re , 
d ry  goods, o r m en ’s c lo th in g  a n d  fu rn is h 
ing  s to re  (a ll re ta il)  th a t  fee ls  he  h a s  
re ach ed  th e  lim it in h is  p re s e n t position  
an d  w ho know s th a t  to  secu re  fu r th e r  
ad v an cem en t, he  m u s t seek  o th e r  fields. 
A w ell e s tab lish ed  m ercan tile  concern , 
o p e ra tin g  126 re ta il  s to re s  open ing  50 
m ore n e x t A pril, in  m iddle  an d  w este rn  
s ta te s  h a s  sev e ra l open ings fo r good, 
c lean , C h ris tia n  m en, 25 to  35 y e a rs  of 
age, w ho hav e  h ad  w ell tra in e d  re ta il  
experience  in  se lling  a n d  han d lin g  of m e r
chand ise . T h is  is a n  excep tio n a l oppor
tu n ity  fo r a  m an , th a t  c an  qua lify , to  
a ffiliate  h im self w ith  a  concern  t h a t  offers 
m an y  a d v an tag e s  an d  w hose p ro g ress  
w ill be  governed  only  by  h is  a b ility  fo r 
su p erv ising , d irec tin g  an d  con tro lling  a  
n u m b er o f em ployees, an d  h is  c ap ac ity  
fo r do ing  a  p rofitab le  b u siness . O urs is 
n o t a  s a la ry  proposition , w e s ta r t  a  m an  
on  a  m o d era te  sa la ry , ad v an c in g  h im  as  
h is  know ledge of o u r m ethods in c rea se s ; 
w hen  he h a s  qualified, he  is p u t in  ch a rg e  
o f a  s to re , a s  m an ag er , a n d  a f te r  p rov ing  
h is  ab ility  in  th a t  c ap ac ity  h e  is  g iven  
a n  o p p o rtu n ity  to  ow n a n  in te re s t  in  a  
bu sin ess  u n d e r  h is  m an ag em en t. W e 
w a n t m en of s te r lin g  qu a litie s , in d u s tr i
ous an d  am bitious , possessed  of no bad  
h ab its , such  a s : gam bling , d r in k in g  o r 
c ig a re tte  sm o k in g  a n d  th a t  can  fu rn ish  
u n q u estio n ab le  re fe ren ces . In  o th e r  
w ords, w e w a n t m en only  o f p a rtn e rs h ip  
m a te ria l. Y our ap p lica tio n  w ill be  con 
s idered  s tr ic tly  confidentia l, a s  w e a re  
p a rtic u la r ly  in te re s ted  in  th e  m an  th a t  
is  a t  p re s e n t h o ld ing  a  good position . 
F o r  fu r th e r  p a rtic u la rs , w rite  J . C. P en n y  
C om pany, 354 F o u r th  A venue, N ew  Y ork 
C ity . 702

F o r Sale— F u rn itu re  an d  u n d e rta k in g  
b u s in ess  in good S o u th e rn  M ich igan  tow n. 
Invoice  a b o u t $5,000. D oing a  p ay in g  
business. B u ild ing  can  be re n te d . V ery  
good location . P re s e n t o w n er does n o t 
care  fo r  u n d e rta k in g  business . A ddress 
No. 605, c a re  M ich igan  T rad esm an . 695

F o r  Sale—G rocery  an d  residence . Good 
loca tion  fo r g e n e ra l s to re . A ddress Box 
507, St. P au l, K a n sa s . 696

F o r Sale A t a  B arg a in —125 fe e t of 
shelving, one m odern  8 -ft. c an d y  case ; 
one 12-ft. ta b le ; tw o  10-ft. ta b le s ; one 
9-ft. tab le . T hese  fix tu res  a re  a ll n ea rly  
n ew  an d  a re  p a in ted  red , an d  ex ac tly  
w h a t is be in g  used  in th e  u p - to -d a te  5 
an d  10 c en t s to res. F o r  p rices, ad d re ss  
Rowe & B eebe D e p a r tm e n t S to re, P o r t 
land, In d ian a . 697

W an ted —W ill p ay  cash  fo r a  go ing  r e 
ta il  h a rd w a re  bu s in ess  in a  sm all, live 
tow n. G ive fu ll p a r tic u la rs , inc lud ing  
am o u n t in v ested  an d  volum e of business. 
A ddress No. 698, c a re  T rad esm an . 698

C om m ission Sa lesm en—W e w ish  to  
co rrespond  w ith  salesm en  ca llin g  on 
h a rd w a re  jo b b ers , w holesalers , a n d  la rg e  
d e p a r tm e n t s to res. You can  inc rea se  
y ou r incom e by  g e tt in g  o rd e rs  on  o u r 
fibre c h a ir  s e a ts  a s  a  side  line. W e  p ay  
libera l com m ission . T he  U n ited  C h air 
S ea t & N ovelty  Co., No. 61 E a s t  10th St., 
N ew  Y ork  C ity. 700

B u sin ess  C hance—W ill sell r ig h t, m ig h t 
ta k e  p a r t  tra d e , g en e ra l d ry  goods, c lo th 
ing, shoes, h a ts , fu rn ish in g s  an d  no tions. 
$12.000 stock . L ive p ay in g  business. Good 
tow n. O w ner re tir in g . E . F . P ay n e , 
A uro ra . M issouri. 701

E x ce llen t O pening—F o r a  b a za a r, fu rn i
tu re  an d  u n d e rta k in g  b u siness . A new  
tw o -s to ry  b rick  build ing , 29% fe e t by  80 
fee t. W ired  com pletely  fo r  e le c tr ic ity ; 
b a sem en t a n d  firs t floor h e a ted  by  a  fu r 
nace. A  50 -barrel c is te rn  fo r  so ft w a te r  
in  b asem en t. T he  e n tra n c e  to  th e  b a se 
m en t is level w ith  th e  su rfa c e  o f th e  
ground . T h is  bu ild ing  is  c en tra lly  loca ted  
on  th e  m a in  s tre e t . P a r tie s  in te re s ted  
phone o r w rite  F ra n k  W eb er o r R oy  T. 
W eber, S a ran ac , M ichigan. 703

S im plify  Y our B ook-keep ing—B e rn 
h a rd t’s d a te  n u m b er index sy stem  enab les 
you to  k eep  tra c k  or y o u r deb ts, s tock  
an d  b ills ; In s ta n tly  recognize  y ou r slow  
m oving  s to ck  from  y o u r qu ick  sellers  
T ell w hen  you bou g h t it. on w h a t bill 
n u m b e r an d  w h a t you pa id  fo r it, by  a  
g lance  a t  th e  index  n u m b er a n d  code on 
th e  stock . P r ic e  50c. M. B e rn h a rd t, 31 
C u rtis  PI., N ew  B rig h to n , N . Y. 679

B u sin e ss  O p p o rtu n ity —E x ce llen t lo ca 
tion  in  sm all tow n, n e a r  C ed ar R ap ids, 
Iow a, fo r  good g e n e ra l s to re , com bined 
w ith  postofflee, te lep h o n e  ex ch an g e  an d  
possib ly  new  bank . A ddress, B o lton  & 
Co., C edar R ap ids, Iow a. 686

F o r  Sale—E sta b lish ed  d ry  goods an d  
lad ies’ re a d y - to -w e a r  business . C lean  u p - 
to -d a te  s to ck  o f a b o u t $18,000. B es t lo
ca tio n  in  lively C en tra l M ichigan c ity  of 
10,000. B u sin ess  sa tis fa c to ry  b u t ow ner 
m ust re tire  because  of ill h e a l th  . W rite  
fo r p a rtic u la rs . A ddress  N o. 688, c a re  
M ichigan T rad esm an . 688

W an ted —S et of c ash  'c a r r ie r s  of fo u r 
s ta tio n s . A ddress  U . S. G lue C om pany 
Store, O tjen , W isconsin . 689

F o r R en t—S to re  bu ild ing  a t  W V m an 
now  occupied by  g en era l s to ck  do ing  lu 
c ra tiv e  b usiness. C ream  s ta t io n  a n d  p o s t-  
office goes w ith  s to re . R en t only  $15 p e r  
m onth . R. K . F in c h  & Sion, 211 E a s t  
D elaw are  St., G rand  R apids. 681

W A N T E D  SH O E  STOCK—W ill tra d e  
vaudev ille  an d  p ic tu re  show  fo r  s to ck  o f 
shoes. S. A . M iller, K eokuk, Iow a. 680

FO R  R E N T  A T GARY, IN D IA N A — 
W here  th e  U. S. S tee l C om pany  em ployes 
a b o u t 17,000 m en  an d  w h ere  th e y  w ill 
u ltim a te ly  em ploy 45,000 m en, a  s to re  
room , b rick  bu ild in g  4,500 sq u a re  fe e t of 
floor space, d isp lay  w indow s on B ro ad w ay  
and  S even th  Ave., b e s t  re ta i l  shopp ing  
cen ter . An exce llen t o p p o rtu n ity . F o r  
com plete  in fo rm a tio n  ad d re ss  H a r ry  H all. 
17 E . S ix th  A ve., G ary , In d a in a . 682

B uy old fa lse  te e th , m ak e  m oney; a n y  
loca lity ; g re a t  d em an d ; 200 p e r  c en t, 
p ro fit; new  business. N o t overdone. I n 
s tru c tio n s  25c. F . D ean, 67 A, O range, 
M assach u se tts . 683

P a r tn e r  W an ted —A n experienced  and  
u p - to -d a te  p a r tn e r  w ith  $6,000 to  $7,000 
to  in v e s t fo r  h a lf  sh a re  in  a  good u p -to -  
d a te  d ry  goods an d  fu rn ish in g s  s to re  in  
th e  b e s t a n d  m ost p ro sp e ro u s  tow n  in  
U pper P en in su la . A nyone in te re s ted , 
w rite  a t  once. P a rm e r ,  c a re  M ichigan 
T rad esm an . 684

W ill Sell O r T rad e—F o r s tock  o f g ro 
ceries  o r h a rd w are , a  sm all fa rm  w ith  
p len ty  of f ru i t  n e a r  to w n  in  W es te rn  
M ichigan. A ddress  F r u i t  F a rm , c a re  
M ich igan  T rad e sm a n . 690

F o r  Sale—S tock  o f d ry  goods, ca rp e ts , 
shoes, lad ie s ’ c loaks a n d  m en ’s fu rn ish 
ings. Invo ice  ab o u t $12,000 in  co u n ty  sea t 
of L iv in g sto n  coun ty . Good chance  if  
ta k e n  a t  once. Goodnow  & G artre ll, 
H ow ell, M ichigan. 692

Special F o r  R en t—Tw o sing le  s to re s  
ad jo in ing , s ize  20 x  oO each , b a sem en ts  
sam e  size. L oca tion  on p ro m in en t side  
s tre e t  125 fe e t from  m ain  b u s in ess  s tre e t .  
D em and  he re  fo r la rg e  g ro ce ry  a n d  m a r
k e t; a lso h a rd w a re  a n d  g e n era l s to re . 
A ddress S. P . L a n tz , 428 M ichigan Ave., 
W ., L an sin g , M ichigan. 693

C ollections—L is t  y o u r u npaid  accoun ts , 
n o te s  an d  c la im s w ith  u s ; co llections 
ev ery w h ere  b y  bonded re p re s e n ta tiv e s ; no 
collection, no  pay . A lien M ercan tile  S e rv 
ice, 518 R ia lto  B ldg., K a n sa s  C ity, Mo.

694

M r. M erchant:
Do you w ant to sell your stock?
Do you need money?
Do you w ant a partner?
Do you want, to dissolve partnership?
Do you w ant to  Increase the volume 

of business?
Do you w ant to cut your overhead 

expense?
Do you w ant to collect your out

standing accounts?
I f  you are interested In any of the  

above questions, w rite , w ire  or phone 
us for free Information a t our expense 
w ithout obligating yourself in any 
way. L Y N C H  BROS.,

Business Doctors.
28 So. Ionia Ave.,
Grand Rapids, Mich.

F o r  Sale—V ery  live an d  p ro g ressiv e  d e 
p a r tm e n t s to re  in  a  good c ity  o f 65,000 
do ing  a n  an n u a l business  of $60,000. All 
c lean  s tap le  m erch an d ise , no  d ead  stock . 
T h is  s to re  is  m ak in g  m oney  fo r th e  
ow ners, b u t ow ing  to  d isag ree m e n t s to re  
m u s t be sold. P re s e n t s tock  a b o u t $30,000 
b u t can  reduce  to  su it p u rc h ase r. A d
d re ss  No. 566, c a re  M ich igan  T rad esm an .

666
F o r  Sale—C heap if sold a t  once, S tevens  

N o. 12 re fr ig e ra to r , 7% x  10 x  10 ft. high. 
C an n o t te ll i t  from  new . Lock Box 103, 
T hom psonville , M ichigan. 663

C ash  B u y ers  of c lo th ing , shoes, d ry  
goods a n d  fu rn ish in g s . P a r ts  o r e n tire  
s to ck s . H . P rice , 194 F o r re s t  Ave. E a s t, 
D e tro it. 678

F o r Sale—O nly s te a m  lau n d ry  in c ity  
o f 5,000. W ell equipped a n d  do ing  a  good 
p ay in g  b u siness . S team  L au n d ry , B eld- 
ing, M ichigan. 666

S to res  a n d  B usiness  P laces—B ought, 
sold an d  exchanged . N o m a tte r  w here  
loca ted  I  b rin g  b u y ers  and  sellers  to 
g e th e r. If  you w a n t to  buy, sell o r tra d e  
a n y  k in d  o f bu s in ess  o r p ro p erty , a n y 
w h ere  a t  a n y  p rice , w r ite  me. E s ta b 
lished  1881. B an k  re ference. A ddress 
F ra n k  P . C leveland, 1609 A dam s E x p ress  
B ldg., C hicago. 655

F o r Sale O r R en t—Good s to re  bu ild ing  
w ith  liv ing  room s above. B arn  in  re a r. 
W ell loca ted  on M ain  s tre e t .  K e n t C ity. 
A good live tow n. E x ce llen t o p p o rtu n ity  
fo r g e n e ra l s to re , h a rd w a re  o r fu rn itu re  
and u n d e rta k e r. B . N . K e iste r, Bell 
P h o n e  87, S p a rta , M ichigan. 676

F o r  Sale—A n u n u su a l o p p o rtu n ity  to  
p u rch ase  a n  old e stab lish ed  u n d e rtak in g  
an d  p ic tu re  fram in g  bu s in ess  in b e st c ity  
of 5,000 in S o u th w es te rn  M ichigan. C oun
ty  sea t. T h is  bu s in ess  is in  f irs t-c la ss  
sh ap e  a n d  eq u ip m en t is of th e  h ig h est 
c lass. O ne com pe tito r. B es t location , 
cheap  re n t. A ddress  No. 665, c a re  T ra d e s 
m an. 665

CASH R E G IS T E R S —W e buy, sell and  
exchange  a ll m ak es  of reg is te rs , a lso  r e 
pair,' re -b u ild  an d  re fin ish  a ll m akes. L e t 
u s quo te  you p rice  from  V o g t-B rick e r 
Sales Co., 211 G e rm an ia  Ave., Saginaw , 
M ichigan. 646

G eneral M erchand ise  A uc tio n eer—T en 
y e a rs  su ccess  c losing  o u t a n d  reduc ing  
stocks. R eference  a n y  re liab le  m erch an t 
in  C adillac. A d d ress  W . E . B row n, C ad 
illac. M ich igan . 530

A u c tio n eers  m ake  $10 to  $50 p e r  day. 
H ow  w ould you like  to  be one of them . 
W rite  to -d ay . B ig free  cata logue . M is
sou ri A uction  School. L a rg e s t in th e  
w orld. K a n sa s  C ity, M issouri. 624

B usiness C hance— F in e  location  c en te r  
o f v illage of W ayland , M ichigan. S to re  
bu ild ing  an d  sm all g e n e ra l s tock . L o t 
100 by  200 fe e t on M ain  s tre e t . L a rg e  
b a rn  an d  w arehouse . U n su rp assed  loca
tion  fo r g en era l s to re , im p lem en ts  and  
g a ra g e  com bined. P ro p e r ty  forced  on us 
and  w e can n o t hold sam e  long. W ill go 
a t  a  b a rg a in . C ash  o r  w’ill tra d e  fo r 
im proved p ro p e rty  in G rand  R apids. A d
d re ss  C om m ercial Sav ings B ank , G rand  
R ap ids, M ichigan. 674

F o r  Sale—G eneral m erch an d ise  s to ck  of 
goods located  in a  good fa rm in g  tow n 
in C en tra l M ichigan. Som e one c an  g e t 
a  b a rg a in  by w ritin g  to  No. 675, care  
M ichigan T rad esm an . 675

F o r Sale—C om plete se t of f ix tu res  fo r 
g roce ry  an d  m ea t m a rk e t in  sm all tow n. 
P rice  $400. W ould cost $800 new . Box 
114. Boyne F a lls , M ichigan. 667

M erch an ts  P lea se  T ak e  N otice! W e 
have  c lien ts  of g rocery  s tocks, general 
s tocks, d ry  goods stocks, h a rd w a re  stocks, 
d ru g  stocks. W e hav e  on o u r lis t a lso  a  
few  good fa rm s  to  exch an g e  fo r such  
stocks. A lso c ity  p roperty . If you w ish 
to  sell o r exchange  you r bu s in ess  w rite  
us. G. R. B usiness  E xchange , 540 H ouse
m an  Bldg., G rand  R apids, M ich. 859

S tocks W an ted —W rite  m e if  you w an t 
to  sell o r  b u y  g ro ce ry  o r  g e n e ra l s tock . 
E. K ru isen g a , 44-54 E llsw o rth  Ave., 
G rand  R apids, M ichigan. 304

T he M erch an ts  A uction  Co., B araboo , 
W isconsin . T he  m ost re liab le  sa le s  con 
ce rn  fo r  c losing  out, reduc ing  o r  s t im u 
la tion . W rite  fo r in fo rm ation . 585

S afes  O pened—W . I,. Slocum, safe  e x 
p e rt and  locksm ith . 128 A nn S t., N. E., 
G rand R apids. M ichigan. 104

F o r Sale— Stock  an d  fix tu res  o f th e  
W illiam s G rocery  C om pany, B ig R ap ids. 
M ichigan. A pply H . T . S tan to n , 18 M ar
k e t A venue, N. W ., G rand  R apids, M ich.

671

F o r Sale—Stock of h a rd w a re  a n d  im p le
m en ts, in v en to rie s  a b o u t $4,500. Only 
s to ck  in tow n  of 500 p opu la tion  in good 
fa rm in g  co m m unity . F o r p a rtic u la rs , 
w rite  C. A. S tockm eyer, C aseville , M ich.

672

F o r Sale  O r R en t—N ew  c o rn e r s to re  
bu ild ing  in  one of th e  b e s t to w n s in 
S o u th e rn  M ichigan. M odern fro n t, fine 
location , ex ce llen t o p p o rtu n ity  fo r d ry  
goods o r g en e ra l s to re . W ood & W ood
ruff, A thens, M ichigan. 601

W ill pay cash  fo r w hole o r p a r t  s tocks  
of m erchand ise . Louis L evinsohn, S ag 
inaw , M ichigan. 757

H E L P  W A N T E D .
W an ted  A t Once—C lerk fo r g en e ra l 

s to re  in coun try . M ust be good w o rk er 
and  have  had som e p rev ious experience. 
D esm ond C harcoa l & C hem ical Co., 
T hom psonville . M ichigan._____  699

W an ted —-At once. E xperienced  m ea t 
c u t te r  a n d  sau sag e  m aker. E. D. H ughes, 
P e n tw a te r , M ichigan. 640

W an ted —G irls  and  W om en. S tead y  
w ork ; $1 a  d ay  to  b eg in n ers  w ith  a d 
v ancem en t. R oom  and  board  w ith  all 
m odern conven iences, inc lud ing  th e  use  
of th e  lau n d ry , a t  th e  com pany’s  b o a rd 
ing  house a t  $3 a  w eek. F o r  in fo rm atio n  
w rite  W es te rn  K n ittin g  M ills, R ocheste r, 
M ichigan. 502

Valley City Bobs

Bodies now  in use can be «hanged to  these Bobs 
and y o u  have a first-class sleigh.

{ l ' / g ............................................$17.00
Bobs, finished and painted (no body) s \ ' A ...................................  18.00( I ' A .......................... 21.00

SHERWOOD HALL CO., Ltd.
30-32 IONIA AVENUE GRAND RAPIDS, MICH.

‘The End of Fire W aste”

COM PLETE A PPRO V ED

Automatic Sprinkler Systems
InstaUed by

Phoenix Sprinkler & Heating Co.
Grand Rapids, Mich Estimates Free Detroit, Mich

115 Campau Ave 909 Hammond Bldg

Use Tradesman Coupons
i
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THAT JOKER AGAIN.

Insurance Commissioner Winship 
Holds It Is Illegal.

In the Tradesman of Dec. 6 ex
tended reference was made to the 
joker which some insurance agents 
are now using on the riders they are 
attaching to the policies on country 
store risks, as follows:

It is further provided that this 
policy shall be void if there be now 
or shall hereafter be procured any 
other insurance upon said property not 
permitted in writing hereon, and in 
event of such permission the total in
surance on said property is hereby 
limited to three-fourths of its actual 
cash value and is required to be con
current herewith.

This matter was brought to the at
tention of the Tradesman on inspect
ing some policies issued to the 
Towner Co., Ltd., of Byron Center, 
by the Grand Rapids Insurance 
Agency. On bringing the matter to 
the attention of the State Insurance 
Commissioner, that gentleman wrote 
the Tradesman under date of Dec. 14. 
as follows:

“Upon my return from New York, 
I find your letter of Dec. 12, with en
closure of copy of form the Grand 
Rapids Insurance Agency is using 
on country store risks, and I am 
writing the Agency that it must 
destroy these forms, as they are not 
filed with this Department, and this 
Department would not permit the 
filing of the form, because it is dis
criminatory.

“I shall say to the agency that it 
must take these forms off of its risks 
or the company will be held liable 
for violating the anti-discrimination 
act.”

Mr. Winship subsequently wrote 
the Tradesman under date of Dec. 18, 
as follows:

“I beg to inform you that I have 
a letter from the Grand Rapids In
surance Agency, in which the follow
ing occurs:

“We have for acknowledgment your 
letter of yesterday, in reference to 
a certain clause which voids the policy 
if other insurance is procured with
out ■permiss'on. Replying thereto, 
please be advised that we took steps 
a week or more ago to endorse all 
the policies bearing this form, per
mitting other concurrent insurance. 
We fully agree with you in your con
tention regarding this matter. We 
are however, inclined to challenge 
your statement that this permit is a 
violation of the law of the State. So 
far as we can see, it is substantially 
nothing more nor less than a repeti
tion of one of the clauses in the 
Michigan Standard Policy.”

“I have written the agency that in 
my opinion, it is a violation of the 
Anti-Discrimination Law, in that it 
discriminates unfairly against store
keepers in what are known as sixth 
class or unprotected towns. Without 
regard to the provisions of the Mich
igan Standard Policy, if it is a viola
tion of the Anti-Discrimination Law. 
it cannot be permitted. I have writ
ten the same to the Michigan Inspec
tion Bureau, and you may be assured 
that the objectionable form will be 
withdrawn.”

On seeking the origin of the joker, 
the Tradesman discovered that it 
originated with the insurance com
panies themselves. It is furnished by

the Uniform Printing & Supply Co., 
of Chicago, which is the official print
ing establishment of the fire insurance 
companies. It is learned that thou
sands of these forms have been fur
nished Michigan insurance agents, 
which means, of course, that thou
sands of policies which have been 
written on Michigan retail stocks are 
null and void, except so Tar as the 
companies may see fit, under certain 
circumstances, to. repudiate or over
look the sneaking paragraph they have 
introduced in their policies, without 
the knowledge or consent of the In
surance Commissioner.

If men in any other line of business 
resorted to such a contemptible trick, 
they would be held up to public scorn 
and execration, but insurance officials 
are such models of virtue and recti
tude that they will probably succeed 
in keeping out of jail and continue 
teaching their Sunday school classes 
the tenets of absolute honesty.

In the meantime merchants who 
have policies containing . this para
graph better get busy and use a meat 
axe on the local agent who perpe
trated the fraud by accepting money 
for a useless piece of paper.

Good Bye, Shaw!
W. B. Shaw, the local representa

tive of the Western Adjustment and 
Inspection Co., has been transferred 
to Cleveland, where his transcendent 
genius as a mess maker may not find 
full play. It is understood that he will 
be relegated to an obscure office po
sition where he will not meet people 
who expect to be treated as gentle
men. Grand • Rapids and Western 
Michigan can spare him without put
ting crape on the sleeve.

Shaw’s successor is J. C. Reilly, 
who has been connected with the Chi
cago office of the adjustment concern 
for several years. It is to be hoped 
that Mr. Reilly will not use the un
pleasant weapons which Shaw piade 
so obnoxious during his career here.

Butter, Eggs, Poultry, Beans and 
Potatoes.

Buffalo, Dec. 20—Creamery butter, 
extras, 40c; first 38i@39c; common, 
36@37c; dairy, common to choice. 32 
fa 38c; poor to common, all kinds, 25 
@29c.

Beans—Medium, $6.50, pea, $6.50, 
Red Kidney, $7.25@7.50; White Kid
ney $7.25; Marrow, $7.50@7.75.

Cheese—No. 1 new, 23@23^c; 
choice, 23c.

Eggs—Choice, new laid, 48@50c; 
fancy hennery. 50@55c; storage can- 
died, 33@35c.

Poultry (live)—Fowls, 16@20c;
springs, 16@21c; old cox, 13@14c; 
ducks. 18@20c; geese, 17@18c; turks, 
25l@28c.

Dressed Poultry—Turks, per lb. 30 
fa)33c; ducks, 20@24c; geese. 20@22c; 
chicks, 18@25c; fowl, 18@22c.

Potatoes—$1.70@1.80 per bu.
Rea & Witzig.

All of the assets of the Connine es
tate, including general stocks and 
store buildings at Wexford and Inter- 
lochen, and the bank fixtures and 
bank building at Wexford, were puf- 
chased by Thomas Welch Monday for 
$13,253.55. These properties were ap
praised at $34,500. As the stores have 
been conducted at a heavy loss under 
the management of the trustee, the 
creditors will receive only about 10 
cents on the dollar.

Late News From Michigan Banks.
Niles—Snell & Co., who have con

ducted a private bank here for the 
last fifteen years, have filed articles 
to incorporate as a State bank with 
a capital stock of $75,000. There will 
be no change in the management of 
the institution, but the name will be 
changed to Newman & Snell’s State 
Bank. W. W. Newman has been the 
active head of the bank and Richard 
Snell a Clinton, 111., capitalist, has 
been associate member of the firm.

Redford—The Peoples State Bank 
of Redford has increased its capital 
stock from $25,000 to $50,000.

Saginaw — The Saginaw Valley 
Trust Co. has increased its capital 
stock from $150,000 to $200,000.

Pontiac—The capital stock of the 
Oakland County Savings Bank has 
been increased from $50,000 to $100,- 
000.

Buchanan — The Buchanan State 
Bank has been incorporated, with an 
authorized capital stock of $40,000.

Hudsonville—The Hudsonville State 
Bank closed its fifth year by paying 
a 10 per cent, dividend and passing 
$3,000 to the surplus account, which is 
now $5,000. The deposits are now 
$222,000.

Mesick—Alvah D. Crimmins, for 
the past nine years Cashier and man
aging director and part owner of the 
Bank of Mesick, has acquired a sub
stantial interest in the Charlevoix 
State Savings Bank and has been 
elected Cashier to succeed W. J. 
Rachow, who has removed to Saginaw 
to become identified with the Saginaw 
Valley Trust Co. Eleven years ago 
Mr. Crimmins started in the banking 
business with Mr. Rachow, and spent 
two years with him as Assistant 
Cashier at Copemish. Mr. Crimmins 
is a successful and capable banker.

Detroit—The Federal State Bank 
has opened a new branch called the 
Michigan-Tarnow branch, at 2184 
Michigan avenue. Although the doors 
were only opened last Monday, it is 
already apparent that the new branch 
will be one of the most successful the 
Bank has established. The first day 
hundreds of new accounts were open
ed and there has been a steady stream 
of depositors in the Bank during the 
entire week.

Bay City—The United States Su
preme Court has advanced for early 
hearing the case of the First National 
Bank of Bay City vs. Attorney-Gen
eral Grant Fellows. The case involves 
the provision of the Federal reserve 
bank act which empowers certain 
banks to act as administrators, ex
ecutors, trustees and registrars. The 
case is important for the reason that 
it is made the first involving the Fed
eral reserve act to be heard by th i 
United States Supreme Court.

Saginaw—Directors of the Saginaw 
Valley Trust Company have elected 
George Alderton President. The fol
lowing officers were also named: 
Vice-Presidents, W. J. Orr, S. E. Sy
mons, and E. L. Beach; Treasurer, W. 
B. Baum; Secretary and general man
ager, W. J. Rashow. Every director 
was pfesent at the meeting and all 
expressed confidence in the outlook 
for the new company here. It was

announced that the company will open 
for business Wednesday, Jari. 3. The 
office is fully equipped and ready to 
handle all branches of the business.

THE GREAT SACRIFICE.
Thirty-six times the cost of the 

Panama Canal, such is the war bill of 
France to date, the estimate for the 
first three months of next year being 
included in it. The figures are those 
of a French statesman, an authority, 
who was presenting them before the 
Chamber of Deputies of his nation, 
and who gave the total as more than 
fourteen billion dollars. And this 
was for France alone. Great Britain’s 
expeditures he gave as four billion 
greater, and Germany and Austria, 
Russia and Italy have all spent in 
proportion, and in addition there are 
the five lesser nations engaged, and 
Turkey a power with respect to popu
lation and area, but weak in financial 
ability.

It is perhaps impossible to grasp the 
real significance of such expenditures. 
For that sum France could have built 
175 canals like the Suez, counting that 
waterway at its original cost. The 
total of the United Kingdom is al
most forty times the gold production 
of the world; twenty-five times all 
the appropriations of a session of the 
American Congress. Whtit results 
such mighty sums could produce if 
devoted to such a work as education, 
or the civilization of pagan millions, 
or to public works in various parts 
of the world! Yet while the result 
immediately aimed at is destruction, 
it must be remembered that these 
colossal sums do not represent selfish 
waste on the part of the people of the 
several nations involved. In fact, it 
is just the opposite, and tremendous 
sacrifices of self, and heroic endur
ance are told. They form a mighty 
testimonial to the power of the spirit 
of national patriotism just as does 
the other stupendous and sadder total 
of those who have gone down in death 
or undergone the pain of wounds. 
Peoples who have made such sacri
fices will be jealous of the results, 
will be steadfast to see that what 
they have given shall not be made vain 
by too great haste to escape further 
suffering.

Other things are as scarce as the teeth 
of a hen—a rooster’s, for instance.

_________ B U SIN ESS C H A N C ES._________
O p p o rtu n ity  Of a  L ife tim e—H av e  m ade 

n ea rly  $18,000 in ab o u t 2% y e a rs , b u t 
ow ing to  th e  fa c t  t h a t  I  am  go ing  in to  
th e  w holesale  business w ill sell m y s tock  
co n sis tin g  of d ry  goods, m en ’s  an d  w om 
en s’ clo th ing , fu rn ish in g s , e tc . W ill in 
voice $16,000 to  $18,000 . S tock  an d  b u s i
n e ss  w ill s tan d  s tr ic te s t  in v estig a tio n . 
My bu s in ess  in 1915 n ea rly  $40,000. R en t 
$75 p e r  m onth , long lease . "Will m ake  
r ig h t p rice  to  th e  r ig h t p a rty . A ddress  
No. 635, c a re  M ichigan T rad esm an . 635 

F o r  Sale—G rocery  s to ck  lo ca ted  in 
F lin t. In v en to ry  ab o u t $2,500, do ing  a  
bu s in ess  of $100 p e r  day . O ne of th e  
b e st loca tions in th e  city . L ong  lease  
on  bu ild ing  fo r less  th a n  h a lf  w h a t th e  
bu ild ing  w ould r e n t  for. T h is  is  th e  
b e s t chance  in th e  S ta te  fo r  m ak in g  
m oney. I f  you h a v en ’t  th e  m oney  do n ’t  
answ er. A ddress T h o m as D ickeson, c -o  
C ry s ta l H otel, F lin t, M ich. 704

WM. D. BATT
H ID E S , W O O L,

FURS AND TA LLO W
2 8 -3 0  LO U IS  S T .

G R A N D  R A P ID S  M IC H IG A N
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