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out of his business and achieves the 
greatest success in life.

THE VALUE OF COURTESY.
It is only lately that the railroads of 

the country have learned a bitter and 
most expensive lesson—the value of 
courtesy to customers. Because railway 
presidents held themselves aloof from 
the public and assumed to treat people 
who had business with their lines with 
scant courtesy—and usually with gross 
discourtesy—the same coarseness and 
roughness was assumed by men all along 
the line from president to ticket seller, 
baggeman and brakeman. The result 
was that people ceased to expect any- 
".hing but harsh treatment from railway 
men—no matter now exalted or menial 
the positions they occupied. Every dog 
has his day. The woman who was 
answered gruffly by the ticket seller 
or conductor went home and raised a 
crop of boys and sent them to the Legis
lature to enact laws which put such 
a crimp in the railroads that railway 
managers soon concluded that there is 
a monetary value in courtesy and that 
the public has rights which even railway 
men are bound to respect.

Public service corporations are rapidly 
learning the same lesson—that the man 
who finds fault over an excess charge 
ot 25 cents may be elected to the Com
mon Council next year and be a thorn 
in the flesh of the corporation which 
seeks a new franchise or some modifica
tion of its present franchise.

Even fire insurance adjusters who are 
employed by adjustment bureaus are 
learning that the man who is so unfor
tunate as to have a fire is not always a 
liar, a thief, an incendiary or a swindler 
and are beginning to realize that there 
are times when it does not pay to be a 
boor, a bluffer or a tyrant. This is a 
hard lesson for some adjusters to learn 
—and some will probably never over
come the disposition to regard the man 
who puts in a claim for damages by 
fire in any other light than that of a 
mendicant or a perjurer.

The value of courtesy behind the 
counter has been referred to so many 
times by the Tradesman that it hardly 
seems necessary to mention it in this 
connection, but instances are occurring 
every day to prove that the merchant 
who is courteous himself and insists on 
employing only courteous clerks is the 
merchant who makes the most money

This is the season of the annual in
ventory. The m erchant who does not 
take an inventory once a year is an 
anomaly. He owes it to his jobber 
who sells him goods on credit. He 
owes it to the insurance company 
which guarantees him protection and 
partial restitution in case of loss by 
fire. Most of all, he owes it to him
self, so that he may determine wheth
er he has made or lost money; ascer
tain where the leaks are; decide 
wherein his system is defective and 
how it can be improved. A merchant 
without an annual inventory in a fire 
proof safe is not a m erchant in the 
best sense of the word. He is a specu
lation, a plunger, a gambler and a 
charlatan. He seeks credit on false 
pretenses, because he cannot show 
authentic figures that he is entitled to 
what he asks for. He places his in
surance policies in jeopardy because 
he does not conform to the require
ments of the law, thus betraying the 
confidence reposed in him by his cred
itors. If you have not yet started 
your annual inventory for 1917, get 
busy at once. Your store may burn 
to-night, no m atter how secure you 
may feel. Stranger things have hap
pened. Such things are happening 
daily. Be wise in time by taking an 
inventory, keeping a record of all 
purchases and daily sales and see that 
all these are kept in a fire proof safe.

Thirty years ago the N. K. Fairbank 
Company, of Chicago, hired an office boy 
named Joseph Dixon Lewis. He was 
a bright little chap, and he attended 
strictly to his business, and every once 
in a while and sometimes twice in a 
while secured promotion. Attention is 
called to this fact because he has recent
ly been appointed President of the com
pany, and is at the head of one or two 
other big corporations with an aggregate 
capitalization of $150,000,000 with cor
responding salary and income. Asked 
for the motto which enabled him to se
cure such success he said: “Rise early, 
work late, play hard, be merry, don’t 
worrv and be good.”

The Tradesm an wishes at this time 
to acknowledge its obligation to two 
classes of subscribers—the hundreds 
who have sent in advance rem ittances 
during the past month and also the 
other hundreds who have written 
courteous letters, declining to take 
advantage of the $1 rate because the 
paper is well w orth $2 per year and 
should be paid for on a $2 basis. Both 
classes are appreciated by the Trades
man and both will be given an equal 
opportunity to rejoice over their re
spective positions during the coming 
years.

A REAL GOLD BRICK.
Americans have come to appreciate 

the value of Alaska. W hen the ques
tion of buying that country from Rus
sia was under discussion, shortly after 
the Civil War, a large percentage of 
our people were opposed to its ac
quisition. It is extremely doubtful 
whether even Secretary Seward had 
any adequate conception of what he 
was getting when he consented to the 
payment of $7,200,000 for the proper
ty. It was not exclusively a business 
transaction, but largely a m atter of 
good will between the United States 
and Russia, which had shown so much 
friendliness to this country during the 
Civil W ar. So rich is Alaska now 
known to be that capitalists all over 
the world have an eye on it and many 
in this country have made large in
vestments there, while our statesmen 
are watching the course of legislation 
to prevent such control of the more 
im portant interests as would consti
tute a monopoly. Set over against the 
cost of th :s country to the United 
States the following statem ent of 
mineral products alone from the geo
logical survey, not to mention other 
sources of wealth:

In 1916 Alaska mines made a min
eral production valued at $50,900,000. 
The output of Alaska mines in 1915, 
which was greater than that of any 
previous year, had a value of $32,850,- 
000, and the increase in 1916 was 
therefore over 54 per cent. It was 
the product of the copper mines that 
so greatly swelled the mineral produc
tion of the year. This amounted to 
120 850,000 pounds, valued at $32,- 
400,000. There was also an increase 
in gold output, which in 1916 was $17,- 
050,000 and in 1915 $16,700,000. Of 
the gold produced in 1916 $10,640,000 
is to be credited to the placer mines. 
Alaska also produced in 1916 silver, 
lead, tin, antimony, tungsten, petrole
um. marble, gypsum, and coal to the 
value of $1,300,000. During thirty-two 
years of mining Alaska has produced 
$351,000,000 in gold, silver, copper, and 
other minerals. Of this amount $278,- 
000,000 represents the value of the 
gold, and $68,000,000 that of the cop
per.

There have been signs for some time 
past that business in this country had 
reached its peak. New orders for muni
tions have fallen off, although demand 
for material to make munitions has been 
more intense than ever. Exports too 
have wavered, but this might easily be 
attributed to .imperfect transportation 
facilities. At the same time domestic 
demands on thè mines and factories 
have been on a great scale, promising 
much business for the industrial com
panies for many months with something 
for the railroad companies. It is said 
that the Bethlehem Steel Corporation

had on its books at one time war orders 
amounting to over $250,000,000, that to
day those orders are only $50,000,000 
while its commercial steel bookings are 
$150,000,000. Of the status of the 
United States Steel Corporation in that 
respect the public is well informed. Also 
it is a matter of common knowledge 
that the railroad companies have placed 
orders running far into the year 1918. 
Much work will yet be required to com
plete the European contracts, and steel 
and copper will be wanted on a large 
Scale for an indefinite period. Thus 
the country will be let down from its 
high level in a rather gradual way even 
if peace comes in the near future. And 
all the time we should remember that the 
chances of peace are rather slim, that 
the possibility is exaggerated and illum
inated by the hope of peace-loving peo-! 
pie. The bell'gerents are still pro
viding for further conflict by raising 
money and pushing war policies to the 
limit. This country is likely to be called 
upon to help further by the purchase 
of bonds issued by Great Britain and 
France.

The Tradesman herewith extends 
another invitation to its readers to 
send in their fire insurance policies for 
inspection and suggestion. No charge 
is made for this service—the only 
stipulation being that return postage 
be included—which may be worth a 
good many hundred dollars to the 
recipient if he acts on the suggestions 
made before he meets a loss by fire. 
The merchant who expects the insur
ance companies to live up to their 
agreements must do his part—have a 
fire proof safe, in which he must keep 
his last annual inventory, a record of 
his purchases (including freight and 
cartage) since his last inventory was 
taken, and a record of his daily sales 
for the current year. Unless he does 
these things and does them well, he 
will have no one to blame but himself 
if the adjuster who is sent to settle 
his loss gives him the short end of 
the stick.

Many times suggestions can be 
picked up which indeed prove inval
uable to the merchant later. I t is 
difficult to persuade some merchants 
into believing this, but nevertheless, 
the fact remains the merchant who 
is open to argum ent and suggestions 
at all times virtually succeeds where 
another originally by his side will re
main in the ru t and after a while is 
counted out. Co-operation among re 
tailers is the foundation of success, 
and when suggestions by either 
friendly competitors, customers or 
outsiders are made, by all means ac
cept them as they are given.

Talking well is good salesmanship, 
but better still is to let the customer 
do most of it.
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Gabby Gleanings From Grand Rapids.
Grand Rapids, Jan. 2—The members 

of Grand Rapids Council staged a clever 
stunt last Sunday evening which, al
though not entirely newr to our members, 
was carried to a higher stage of perfec
tion than ever before. For several 
years it has been a growing custom 
among certain members to organize little 
groups of Nevtf Year watch parties all 
over the city, but never before until this 
year were these parties connected up by 
wire. By a pre-arranged plan, promptly 
at 12 o’clock the telephones from various 
centers of activity were set in motion 
and within a very short space of time 
a dozen or fifteen U. C. T. watch par
ties were extending greetings and best 
wishes one to another, as only a bunch 
of good fellows and their families per
meated with the proper fraternal spirit 
can do. In fact, it was so cleverly ex
ecuted that the several integral parts 
appeared like one assemblage of jolly 
merry makers. To add to this the cus
tom of leaving the front porch light 
burning all night to help make the home
ward journey of the 3 a. m. home goers 
as cheerful as possible was quite gen
erally carried out, so much so that even 
our own genial Homer Bradfield, while 
on his way home during the last three 
minutes of the old year was caught 
in the meshes of one of these bril
liantly lighted domiciles where he 
was detained one hour and fifty 
minutes while he exchanged greetings 
with the merry makers assembled there. 
The following are only a few of the many
U. C. T. watch parties organized all 
over the city to bid farewell to 1916 and 
extend the glad hand of fellowship to 
the new year:

Dr. and Mrs. G. W. Ferguson enter
tained at their home, 40 Delaware street, 
Sunday evening, it being their fourth 
wedding anniversary. Those present 
were Mr. and Mrs. F. I. Kaiser, Mr. 
and M t s . William Francke; Mr. and 
Mrs. J. J. Dooley, Mr. and Mrs. 
Walter S. Law’ton and Dr. and 
Mrs. G. W. Ferguson. The home was 
decorated in holly and Christmas bells, 
together with a color scheme of red. 
white and blue, finished with American 
Beauty roses. Everywhere the stars and 
stripes were in evidence, which added to 
the ease with which those born in for
eign lands were brought together upon 
this occasion, the same as has been done 
throughout the great and glorious Unit
ed States. Representatives of Germany, 
France, Ireland, Scotland and America 
joined in the sentiment of the host, 
who himself was born in Glasgow, Scot
land, when he said, “Here’s to you 
America—the Land of the Free; the 
only place beneath the sun that’s home 
to you and me. Away from home we 
sigh for you and when at home we cry 
for you—if necessary we’d lie for you 
and willingly we’d die for you.”

Time 1916-1917. Place, scene I, 
Empress Theater; Scene II, 254 
“Hank” avenue, the donrcile of Mr. 
and Mrs. John D. Martin. A one-act 
comedy plot, the rejuvenation of 
“Ring out the old. ring in the new.” 
It all happened and will long remain 
in the memories of those present that 
it was one of the m erriest evenings 
spent in 1916, not mentioning the 
bright dawn of 1917. The following 
party  of twelve in full dress occup:ed 
a box at the Empress theater, after 
which they boarded Ben. H anchett’s 
Cherry jitney and motored out to 
scene II. Mr. and Mrs. John D. M ar
tin, Mr. and Mrs. O. W. Stark, Mr. 
and Mrs. H. W. Harwood. Mr. and 
Mrs. W alter Lypps, Mr. and Mrs. E. 
S tott and Mr. and Mrs. L. V. Pilking- 
ton. Now the plot thickens. First 
of all E. S tott got in bad by showing 
impatience over the serving of the 
eats and was given a raw hamburger 
sandwdch impregnated with a twin 
brother to garlic, but instead of sooth
ing him, it made him set up a 
howd for more that caused his being 
locked up in the basement with the 
Persian cat. He was released, later, 
however. Not to show partiality, 
Harwood was handed one and it was

a puzzle what to do with him until 
the problem was solved by the ar
rival of a special envoy bearing « 
New Year’s greeting from W oodrow 
Wilson in the form of a victrolette 
which bore a bronze plate beautifully 
engraved with the following: “A 
New Year’s greeting from Woodrow 
Wilson and the entire Democratic 
party for services rendered. W ash
ington, D. C.” The music from the 
little machine, together with the in
scription, seemed to have such a 
soothing effect that he was very 
docile the rest of the act. Now for 
a description of Scene II. Home 
beautifully decorated in red and 
green, with a beautiful Christmas 
tree in full view, burning tapers and 
shaded lights giving a mellow light 
which was sure inviting to those pres
ent. Dining room, beautifully decor
ated and a bountiful repast resting on 
the dining table. Here again was 
shown artistic taste and design in a 
sign in one corner of the room which 
lighted up at the striking of 12 o’clock 
showing a “Happy New Year, 1917” 
in burning letters. John and his first 
lieutenant is sure there when it comes 
to entertaining. The evening was 
spent in gaiety of various descriptions 
among which was a solo rendered by 
H arry Harwood. H arry has a beau
tiful tenor voice. Only one inter
ruption occured to mar the festivities 
and that was the visit of Homer Brad- 
field, shortly after the bewitching hour 
of twelve. He came, he saw and de
parted and no one knows where he 
was, why he was alone or his destina
tion, but as Jan. 1 is his birthday the 
conclusion was drawn that he was 
looking for a handout. He got it. 
The merry party broke up and wend
ed their ways homeward in the “wee 
sma’ hours of the morning” wishing 
each and everyone a very happy and 
prosperous New Year. Down curtain 
until 1917-1918, when we will look 
forward to the fine cigars that W alt 
Lypps never fails to have with him.

Mr. and Mrs. L. V. Pilkington en
tertained Mr. and Mrs. Charles Per
kins a t a 6 o’clock New Year’s dinner.

One of the social functions of the 
first day pf the New Year was the for
mal opening of the new six-story build
ing of the Brown & Sehler Co., corner 
of Ionia avenue and Cherry street. The 
opening was given by the house to its 
employes and their families in the form 
of a house warming and when they were 
all assembled and noses counted, it was 
found that they aggregated 235 in num
ber. Light refreshments were served, 
consisting of punch, wafers, etc., and a 
box of choice candy was handed out as 
a souvenir to each lady and child, while 
the men were given a generous supply 
of Dutch Master cigars. The building 
is one of the finest of its kind in the 
United States. It is made of brick, six 
stories high, 80x116 feet in size and 
strictly modern in every way. The 
driveway is under cover, the freight and 
passenger elevators are of the most 
modern construction and the building 
is equipped throughout with the latest 
improved sprinkler system and fully 
wired. The structure is a credit to the 
city and stands as a monument to the 
business sagacity, square dealing, in
tegrity and progressiveness of the Presi
dent of the house, John Sehler, Sr., and 
the efficient coterie of employes which he 
has gathered around him.

The fifth number of the U. C. T. 
dancing parties was given at the Council 
rooms, Saturday evening. Dec. 30. It 
took on the form of a costume party 
and we think we can say, without suc
cessful contradiction that it was one 
of the best and most successful dancing 
parties ever given under the auspices 
of the U. C. T.—and our readers know 
that we have had many very attractive 
parties of this kind. In point of attend
ance the dance was entirely satisfactory 
to the committee in charge, which con
sisted of Mrs. A. T. Heinzelman and 
her assistants, Mesdames J. Harvey 
Mann, P. H. Fox and W. S. Cain. About 
60 per cent, of those present were in

costume, some of which were unique in 
design and expensive in their getup. 
George and Martha Washington cos
tumes were worn by Mr. and Mrs. W. S. 
Cain and received very favorable com
pliments from all present. Prizes were 
awarded those having the best costumes 
and the men’s first prize was won by E.
E. Mills, who was dressed to imitate an 
old-fashioned preacher. Not wishing to 
carry a bible into the dance hall, he very 
thoughtfully took with him a miniature 
copy of R. G. Dun’s report. The sec
ond prize was won by A. P. Anderson. 
Ladies’ first prize was won by Mrs. W. 
S. Cain, while Mrs. H. W. Harwood 
carried away the second prize. The 
committee in charge served refresh
ments in the form of a light lunch, this 
being a diversion from the old-time ices, 
ice cream, etc. Coffee, sandwiches, 
boiled ham, etc., were served and, judg
ing from the way those present entered 
into the spirit of the occasion, the re
freshments must have made a hit with 
all present. We think that Grand Rapids 
Council should extend its thanks 
to the Committee in charge for the very 
efficient manner in which they carried 
out this highly successful function. Tul- 
ler’s orchestra was present and played 
several pieces of grand new music, as 
well as many of their old favorites.

Mr. and Mrs. E. F. Wykkel, 1430 
Wealthy St., S. E., spent the Christmas 
holidays at Detroit, the guests of Mrs. 
Wykkel’s sister, Mrs. Fitzgerald.

E. H. Wood, of Copemish, who has 
been traveling for the Puritan Candy 
Co., of Milwaukee, for the past five 
years, has resigned to go with R. O. 
Evans & Co., of Chicago. He leaves 
this week to take up his work.

Dr. G. W. Ferguson and John F. Don
ovan, were honored guests at the last 
meeting of the Rotary Club of Bay City, 
which met in the Wenonah Hotel. The 
Rotary Club is moving into its newr 
quarters, which have just been finished.

Will Jones (W orden Grocer Com
pany) bears his years gracefully and 
still retains all the enthusiasm of his 
youth. No grocery salesmen travel
ing out of Grand Rapids is better 
posted than he is. Through constant 
study and observation, he keeps in 
close touch with the changes in the 
business, so that no new feature evei 
escapes him. He is a walking en
cyclopaedia of business conditions in 
Northern Michigan during the past 
thirty  years.

Sammy Evans, the irrespressible tea 
salesman, left Grand Rapids late 
New Years day on a trip to Seattle, 
expecting to be absent from home 
about three months.

The nervous condition of Louis J. 
Koster (Edson, Moore & Co.) on the 
occasion of his last visit to D etroit 
was unwarranted. His house signed 
him up for the 38th year before he 
realized what he was doing.

Fred J. Strong, who once repre
sented the Michigan Tradesman as 
subscript'on solicitor, but who is now 
engaged in the brokerage business at 
Waukesha, Wis., was in the city last 
week with ten carloads of Manchuria 
beans which he disposed of to Grand 
Rapids and nearby canners.

The arraignm ent of the Michigan 
Railway Company for its poor serv
ice and inefficient employes by Editor 
Stowe has been a m atter of frequent 
comment among the gripsack brigade 
during the past week. We have all 
realized that the service was not in 
keeping with the character of the 
road, but didn’t know just how to go 
at it to bring about an improvement 
because complaints to local officials 
were invariably met w:th the icy eye 
and the stony glare. Editor Stowe’s 
eloquent appeal direct to headquar
ters in New York will probably re
sult in a decisive improvement in the 
very near future.

William S'. Cook, M anager of the 
Kalamazoo branch of the W orden 
Grocer Company was an honored 
puest at the fifth dancing party oi 
Grand Rapids Council last Saturday 
evening. Of course Mrs. Cook ac
companied him.

George Kalmbach vehemently as
serts that he was not responsible for 
the recent item in Gabby Gleanings 
to the effect that he is a beauty show 
all by himself. He says the item 
originated in the fertile brain of a 
man who is jealous of his eagle eye, 
pink checks, erect carriage and Apol
lo-like form. The name of the gentle
man is withheld for obvious reasons.

The report tha t Roy Baker sighs 
for more piano moving jobs is prob
ably _ without foundation.

Will Rindge, having successfully 
negotiated the Eastern States and 
New England by automobile, is now 
undertaking to decide whether he will 
devote his summer 1917 vacation to a 
trip to New Orleans or San F ran
cisco. '

Thomas Ford, the well-known spe
cialty salesman, is making a trip 
through the cities of N orthern Indiana 
this week. He has sold his ford and 
will travel by rail the remainder of 
the winter season.

G. K. Coffey says he has turned 
over a new leaf with the New Year 
and concluded to abandon the idea 
that he must pay the highest price 
foreverything in his line. This reso
lution applies particularly to livery 
stable charges and the tariff on meals 
at private houses at way stations.

Members of Grand Rapids Council 
will have to forego one pleasure at 
their annual banquet in March— a 
speech by a live Governor. For many 
years this has been a regular feature 
of the event, but Governor Sleeper 
is not a speech-maker and—thank 
Providence—he does not try  to talk 
when he knows he can’t which is very 
greatly to his credit.

Speaking of Governors, it should 
not be forgotten that the man who 
conducted the Sleeper campaign and 
rolled up such a large majority for his 
candidate is a former Grand Rapids 
traveling man—John D. Mangum, 
who represented the former firm of 
W elling & Carhart on the road in 
Northern and W estern Michigan sev
eral years. John had a wide acquaint
ance m those days in the territory 
in which he traveled. He retired from 
the road about twenty years ago to 
engage in the clothing business at 
Marquette. He is half owner of the 
Marquette Chronicle, was Postm aster 
of Marquette many years,* has handled 
timber and mineral lands and pulled 
off some of the largest business deals 
ever consummated in the Upper 
Peninsula. He is the newspaper part
ner and boon companion of Hon. A. 
T. Roberts, who may conclude to 
make the campaign for U. S. Senator 
two years hence.

H arry H arwood’s appointment at 
the hands of President W ilson has 
not yet been announced; but it is be
lieved that the selection of an official 
position in keeping with his ability— 
and unselfish efforts for the success 
of the Democratic party—will not be 
long delayed.

Judging by the number of places 
where Jiffy-Jell is on sale, Hamel has 
been putting in double time since he 
connected himself with the W aukesha 
institution. Hamel savs it is a pleas
ure to work for Mr. Glidden, because 
he is so appreciative of any extra ef
fort which is made in his behalf. The 
relation between employer and em
ploye appears to be ideal in this in
stance.

Up-to-date “Hub” Baker has re
ceived no overtures from the Bob 
Jones evangelistic committee to as
sist the movement with his prayer 
meeting experience.

Allen F. Rockwell.

To wind up the year the transfers 
of real estate in Chicago enjoyed one 
of the best weeks of the year, both in 
flat building and manufacturing prop
erty, totaling up well over two mil
lion.

The Leather Parts Co. has changed 
its name to Grand Rapids Leather 
Novelty Co.
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p̂ the BUSINESS'W0l4J

Movements of Merchants.
Freeport—R. W alton has opened a 

meat market.
Romeo—W. P. Coe has engaged in 

the drug business.
Concord—Millard Smith has sold 

his bakery to June Dixon, who took 
possession Jan. 1.
, Munising—A. Kelly is closing out 
his stock of general merchandise and 
will retire from business.

Manistee—The George K raft Co. 
will remove its stock of bazaar goods 
to Grand Rapids within 30 days.

Allegan—W . H. Fouch, who con
ducts a drug store a t Fennville, will 
open a branch store here April 1.

Bannister—Frank Newson has sold 
,his stock of general merchandise to 
Carl Criner, who took possession Jan. 
!

Saranac—John Adgate has sold his 
m eat stock and store fixtures to his 
brother, Earl, who has taken posses
sion.
t D etroit—Candler & Oehring Co., 
engaged in the roofing business, has 
changed its name to the Robert 
Candler Co.

Grand Ledge—The Grand Ledge 
Milk Co. will build two new plants 
early this spring, one at Sparta and 
one a t Hastings.

Albion—W alter E. Baumgardner, 
of Bluflfton, Ind., has leased a store 
building which he will occupy with a 
stock of bazaar goods Jan. 15.

Rockford—H arold H aag has pur
chased a half interest in the Pierson 
garage and the business will be con
tinued under the style of Pierson & 
Haag.

Plym outh—The J. D. McClaren Co., 
owner and operator of a chain of ele
vators throughout the State, has 
placed its affairs in the hands of a 
receiver.

Nashville—Silas Endsley has sold 
his stock of agricultural implements 
to G. B. and W. B. Bera, who will 
consolidate it with their stock of 
vehicles.

Jackson—The Brewer Coal Co. has 
engaged in business with an author
ized capital stock of $18,000, of which 
amount $12,000 has been subscribed 
and paid in in cash.
, Schoolcraft—James B. Harrison and 
son, Mack, have purchased the lumber 
stock, buildings and other property of 
the Schoolcraft Lumber Co. and will 
continue the business.

Battle Creek—A. F. Schott and A. D. 
Baxter, proprietors of the United Sales 
Co., of Toledo, Ohio, have purchased an 
interest in the Jacob Weickgenant stock 
of dry goods, furniture and carpets. The 
business will be continued under the 
same stye.

Muskegon—The Anderson Packing 
Co. has been incorporated with an au
thorized capital stock of $50,000, all 
of which has been subscribed and 
$5,000 paid in in cash.

Jackson—Mrs. Sarah Russell and 
Mrs. Charles Mathews have formed a 
copartnership and purchased the Sub
way Inn of Krause & Hulziger, tak
ing immediate possession.

Interlochen—The Interlochen Can
ning Co. has been organized with an 
authorized capital stock of $5,000, of 
which amount $3,000 has been sub
scribed and $1,790 paid in in cash.

Owosso—Mrs. Frank Mack and 
Miss Neva Lewis have formed a co
partnership and taken over the Sma- 
field H at Shop and will continue the 
business under the style of the Elite 
H at Shop.

Hesperia—A careless farmer left ten 
sacks of beans inside of the Hesperia 
State Bank recently, and upon his fail
ure to return before closing hours, the 
costly product was removed to the safety 
deposit vault.

D etroit—The Emporium Dry Goods 
Co. has taken over the stock of Gold
berg Bros, and will continue the busi
ness at the same location. Goldberg 
Bros, will retire from business, after 
forty years in the dry goods trade.

Hillsdale—The Hillsdale Merchan
dise Co. has been incorporated with 
an authorized capital stock of $30,000. 
$15,000 being paid in in cash and the 
balance to be sold as the business de
mands. The company will job paper, 
woodenware, bags, matches, twine and 
various sundries and will also be dis
tributors of Veeder brooms and Clark 
axe handles.

Manufacturing Matters.
Monroe—The River Raisin Paper 

Co. has increased its capital stock 
from $150,000 to $750,000.

Sturgis—The Aulsbrook & Jones 
Furniture Co. has increased its cap
ital stock from $100,000 to $250,000.

Breckenridge — The Breckenridge 
Co-Operative Creamery Co. has been 
incorporated with an authorized cap
ital stock of $8,000.

Niles—The Niles Lumber Co. has 
been incorporated with an authorized 
capital stock of $35,000, all of which 
has been subscribed and paid in in 
cash.

Newaygo—The Henry Rowe Manu
facturing Co., manufacturer of auto
matic lathe trimmings, dowells, etc., 
has increased its capital stock from 
$25,000 to $35,000.

D etroit—The Service Products Ma
chine Co. has engaged in the manu
facture of auto parts, tools, accessories 
and specialties with an authorized 
capital stock of $25,000, of which

amount $15,000 has been subscribed 
and $3,000 paid in in cash.

Lansing—The H ager Lumber Co. 
has been incorporated with an author
ized capitalization of $40,000, all of 
which has been subscribed, $8,000 paid 
in in cash and $32,000 paid in in prop
erty.

D etroit—The D etroit Metallic C as
ket Co. has been re-incorporated to 
manufacture caskets and burial sup
plies with an authorized capital stock 
of $50,000, all of which has been sub
scribed.

D etroit—The Peninsular Motors
Co. has been organized to manufac
ture motors and other machinery with 
an authorized capitalization of $1,000, 
all of which has been subscribed and 
paid in in cash.

D etroit—The Pharmacy Glass Co. 
has been organized to manufacture 
laboratory and pharmacy glassware 
with an authorized capital stock of 
$1,000, all of which has been subscrib
ed and paid in in cash.

Jackson—The American Oil Corpor
ation has been incorporated with an 
authorized capital stock of $100,000, 
of which amount $75,000 has been 
subscribed, $3,413.04 paid in in cash 
and $71,586.96 paid in in property.

D etroit—The Siewek Tool & Ma
chine W orks has engaged in the man
ufacture of jigs, tools and special ma
chinery with an authorized capital 
stock of $275,000, of which amount 
$250,000 has been subscribed and paid 
in in property.

D etroit—The Newness M anufactur
ing Co. has engaged in the manu
facture of automobile parts and 
accessories with an authorized 
capital stock of $5,000, of which 
amount $3,000 has been subscribed, 
$300 paid in in cash and $2,500 paid in 
in property.

D etroit—Apex, Incorporated, has 
engaged in the manufacture of en
gineering materials and specialties 
pertaining to heating, plumbing and 
power work with an authorized cap
ital stock of $12,500 of which amount 
$6,250 has been subscribed and $1,250 
paid in in cash.

Grand Haven—The Hamilton Mo
tors Co. has been incorporated to 
manufacture m otors and engines, au
tos and other m otor driven and engine 
driven vehicles and conveyances, with 
an authorized capitalization of $500,- 
000, of which amount $250,000 has been 
subscribed and $75,000 paid in in prop
erty.

Buchanan—The Clark Equipment 
Co. has engaged in the manufacture 
of all kinds of tools, drills, machines, 
apparatus, appliances and autos, parts 
and equipment with an authorized 
capital stock of $3,000,000 common 
and $2,000,000 preferred of which 
amounts $3,394,700 has been subscrib
ed and paid in in property.

Lansing—The automobile has scored 
another victory in this city, the Grammel 
harness shop, 1219 Turner street, a busi
ness landmark of North Lansing, hav
ing been forced to close out its stock. 
The business was founded in 1871 by 
the father of R. G. Grammel, who, 
with Paul Noch, his assistant for 
twenty-five years, will retire from ac
tive business. During the forty-five 
years of its existence the shop was

known all over Central Michigan, but 
trade has steadily declined of late 
years. The m otor truck which re
places the city draft animal and the 
farm tractor are the last chapters in 
the decline of the horse, according to 
Mr. Grammel, who saw the end com
ing when the pleasure car first began 
to cause a slump in his buggy sales.

“Incapable of Being Estimated/’
Detroit, Jan. 2—I desire to add my 

contribution to the commendatory 
words the Tradesman is receiving 
nowadays from merchants who have 
received unmeasured benefit from the 
remarkable series of insurance articles 
you have published weekly during the 
past two months. I have never seen 
a more clear and concise discussion 
of the subject anywhere, and I have 
been reading up on fire insurance for 
years. Articles on fire insurance w rit
ten by insurance officials and . agents 
are alm ost invariably so diffuse and 
involved that the lay reader gets very 
little light on the subject. The same 
is likely to be true of the theorist. To 
be understood by practical men fire 
insurance has to be discussed in a 
thoroughly practical manner—and this 
you have succeeded in doing most ac
ceptably. I do not agree with the 
correspondent who said he considered 
these articles worth $10 to him. In 
my opinion the information so gen
erously dealt out to Tradesman read
ers is incapable of being estimated in 
dollars and cents, so far as its value 
to merchants is concerned.

J. S. Smith.
Makes Scrap Book Out of the Trades

man.
La Crosse, Wis., Dec. 31—I want to 

wish you a prosperous and happy 
New Year. The Tradesman has been 
more pleasant reading to me than l 
can ever tell you. I note in the issue 
of Dec. 20 how Mr. Quayle made a 
scrap book out of the front covers 
of the Tradesmn. I wish you could 
see my scrap books, I make one out 
of the covers of the Tradesman and 
then I go through the whole paper 
and clip the most interesting articles 
—and I tell you I find a lot of good 
things. Frank Stahem.

The resignation of Police Chief 
Healey in Chicago furnishes another 
interesting page in the very checkered 
history of that city’s attem pts to gain 
an efficiently administered force. He 
was asked to resign by Mayor 
Thompson, under charges which 
Mayor Thompson himself thought 
were palpably false. He had refused 
to leave office under fire until the 
Mayor interposed, and he yielded with 
something like a tacit protest. Pro
moted from the ranks, Chief Healey 
has undoubtedly given excellent serv
ice, and has done much to clean up a 
city that needed it. Chicago usually 
is about as wide open as the inhabi
tants wish it to be; Mayor and police 
try  simply to gauge the public desire; 
but Healey by no means took an alto
gether passive attitude. He had as
sisted, again, in solving the traffic 
problems of a city that, having few 
boulevards or other arteries of great 
length, and with a business district 
restricted within a small “loop,” has 
many of them. He has been indicted 
for conspiracy and malfeasance in 
office. In case he is acquitted, his 
post will be gone; it would seem 
there should have been some means 
of suspending him until tried.

is a

*

Fitzgerald & Adams have engaged 
in the grocery business at Stanton, the 
stock being furnished by the W orden 
Grocer Company.

4
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Review of the Grand Rapids Produce 
Market.

Apples—Baldwins, Wolf River and 
Tallmans, $3.50@4; Greenings, $3.50@ 
3.75; Hubbardstons, $3.75@4.25; Spys, 
$5@6.

Bananas — Medium, $1.50; Jumbo, 
$1.75; Extra Jumbo, $2; Extreme Extra 
Jumbo, $2.50 up.

Beets—$1.25 per bu.
Brussel’s Sprouts—20c per qt.
Butter—The market is very firm 

and about higher. Receipts are 
moderate and there is a good con
sumptive demand. Many creameries 
are showing defects in quality, owing 
to poor weather in the producing sec
tions. Strictly fancy creamery butter 
is very scarce and undergrades are 
cleaning up fairly well. Local dealers 
hold fancy creamery at 39c and cold 
storage creamery at 36c. Local deal
ers pay 34c for No. 1 in jars and 27c 
for packing stock.

Cabbage—4c per lb .; $60 per ton.
Carrots—75c per bu.
Celery—20c per bunch for sm all; 30c 

for large; box (3)4@i4 doz.), $1.50(3} 
1.75.

Cocoanuts—$6 per sack containing 100
Cranberries—$7.50 per bbl. for Early 

Black from Cape Cod; $9 per bbl. for 
late Howes.

Eggs—There is a fair supply of 
fresh gathered eggs coming in, and 
advices indicate a slight increase of 
shipments from Southwestern Michi
gan. The quality of the supply is ir
regular, some lots still showing con
siderable mixture with old eggs and 
many arriving more of less damaged 
by freezing, especially freight ship
ments which have been long on the 
way. High qualities are steady; de
fective stock rather urgently offered 
and of irregular value. Storage eggs 
are meeting a steady fair demand in 
regular distributing channels, and the 
recent reduction of stock in the ware
houses leads to a generally confident 
holding. Local dealers pay 41c for 
fresh, candled and loss off, and hold 
candled at 44(ajll5c. Cold storage can- 
died are held at 36c for April and 
May, 35c for first, 32c for seconds 
and 32c for dirties.

Figs—Package, $1.10 per box; layers, 
$1.50 per 10 lb. box.

Grape Fruit—$3.40 per box for Flor
ida.

Green Onions—Shalotts, 60c per doz. 
bunches.

Honey—18c per lb. for white clover 
and 16c for dark.

Lemons—California. $3.50@3.75 per 
box for choice and $4 for fancy.

Lettuce—12c per lb. for hot house 
leaf; $3 per bu. for Southern head.

Maple Sugar—17c per lb. for pure.

Maple Syrup—$1.40 per gal. for pure.
Mushrooms—75@80c per lb.
Nuts—Almonds, 18c per lb .; filberts, 

16c per lb. pecans, 15c per lb.; walnuts, 
16c for Grenoble, 15^c for Naples; 19c 
for California in sack lots.

Onions—Home grown $4.25 per 100 
lb. sack for red and $4.50 for yellow. 
Spanish, $1.75 per crate of either 50s 
or 72s.

Oranges—Pineapples Floridas, $3.25; 
California Navals, $3.25.

Oysters—Standards, $1.40 per gal.; 
Selects, $1.65 per gal.; New York 
Counts, $1.90 per gal. Shell oysters, 
$8.50 per bbl.

Peppers—Southern commands $4 per 
6 basket crate.

Pop Corn—$2 per bu. for ear, 5@5k2C 
per lb. for shelled.

Potatoes—Tubers sell in a jobbing way 
at this market for $1.85 per bu. Grow
ers are getting $1.50@1.60, delivered on 
track.

Poultry—Local dealers pay as follows, 
live weight; old fowls, light, 12@13c; 
medium, 13@:13J^c; heavy (6 lbs.), 14c; 
springs, 14@15c; broilers, (1 y2 lbs.) 
18c; turkeys, 22(3j24c; geese, 10@12c; 
ducks, white pekin, 14c; heavy 14c; In
dian runners, 12)^c. Dressed fowls av
erage 3c above these quotations.

Radishes—35c per doz. bunches for 
small.

Ruta Bagas—Canadian command $2.25 
per 100 lb. sack.

Squash—$2 per bbl. for Hubbard.
Sweet Potatoes—Kiln dried Delaware 

Jerseys, $2 per hamper.
Tomatoes—$2.50 per 10 lb. basket.
Turnips—$2.25 per bbl.

The Grocery Market.
Sugar—The New York refiners have 

reduced the price of granulated to 6J4c 
and the market is weak and uncertain 
as to the future. Some circles are sug
gesting that peace might not prove the 
bear card that the trade predicts. It 
is pointed out that not only the neutral 
countries need supplies and are curtail
ing consumption, but belligerents as well 
would purchase were it possible to get 
the sugar. Russia is short of its re
quirements and even Germany could 
use more than its crop.

Tea—The m arket is quiet and there 
are no new developments of interest. 
Business is still under the influence of 
the holidays, little being done either 
locally or for the out-of-town trade. 
Sentiment is generally optimistic, it 
being argued that statistics w arrant 
this feeling, regardless of the length 
of the war—peace, in fact, being re
garded in some circles as a bull argu
ment. The duty talk now revived in 
the press is again an influence, al
though the trade as a rule does not 
look for any immediate developments

and some suggest that when the im
post is placed, if ever, there will be 
nobody with much stock to benefit 
thereby. A deficit in the revenue is 
given as the prime reason for the be
lief in a duty.

Coffee—«No change in Rio or Santos 
grades. Milds show no change for 
the week, except that Maracaibo is a 
small fraction higher on account of 
crop damage. Milds will share in any 
advance which happens to Brazils.

Canned Fruit—The market was on 
an entirely nominal basis. There were 
no offerings from first hands, but for 
the time being, at least, there was no 
effort to make new purchases.

Canned Vegetables—The weakness 
on tomatoes which has been more or 
less of a feature for the past two or 
three weeks seems to have given way 
to a much steadier feeling. There are 
no offerings of old pack tomatoes at 
less than $1.25 f. o. b. cannery and 
there seems to be a growing reluct- 
tance to sell at that figure. Appar
ently the low quotations have been 
determined as a result of the absence 
of demand and as soon as there is 
the slightly indication of any awak
ened interest the market shows an 
immediate response. In the m atter of 
futures the situation is shaping itself 
a little more clearly. The offerings 
by a few canners at low prices seem 
to have been largely disposed of, and 
so far as can be judged are not based 
on 1917 costs. W ith these offerings 
eliminated it leaves the 1917 season 
still unopened, for practically all of 
the large canners have indicated their 
determination not to name opening 
prices until spring. Jobbers on their 
part are just as well satisfied that this 
should be so as long as the entire 
trade is on a uniform basis. The m ar
ket for all other vegetables is quiet 
but firm on the basis of quotations.

Canned Fish—The market is on a 
nominal basis, but at the same time 
displays a strong undertone. It is 
stated that none of the items on the 
list are in a position to care for any 
active demand and that if such should 
develop higher prices will promptly 
result.

Dried Fruits—There is some ex
pectation of an increase in business 
after the annual inventories are com
pleted and from that standpoint the 
market is a firm one. The trade here 
is interested in obtaining as well as 
it can a clear idea of conditions on 
the coast, which in some instances are 
turning out to be a little different 
from what have generally been sup
posed. In the m atter of prunes, how
ever, it is understood that there is a 
much smaller supply on hand than is 
customary at this time of the year. 
One of the most im portant packers in 
a letter to his representative here 
stated that stocks of prunes now on 
the coast will be between 9,000 and 
10,000 tons, and that other estimates 
running as high as 12,000 tons are re
garded as excessive. Furthermore, 
there are not more than 300 tons in 
growers’ hands. The last price paid 
was 6j4c to growers. It is stated also 
that there are not over seven or eight 
cars of cheap prunes on the market, 
and tha t as soon as these are dis

posed of the price will advance. In 
fact, if there should be any sort of a 
demand develop the market will show 
a quick response. There is nothing 
in the way of demand for any of thé 
other fruits.

Rice — The situation shows no 
change. The trade is practically at a 
standstill, since distributers are dis
inclined to take hold until the in
ventories are eliminated. The arrivals 
are expected to be better as a result 
of the lifting of the embargoes in the 
South, but it is pointed out that or
ders placed for October delivery have 
yet to be filled by the mills, so that 
stocks will not be swelled. Prices are 
firm in the South, with extra fancy 
head scarce. The planter is asking 
full quotations for his rough and ex
pects to make the mills pay the same 
after the turn of the year.

Corn Syrup—There is no change in 
the situation. Shipments are badly 
delayed and the freight congestion 
adds to the difficulties of the manu
facturers. The demand has let up for 
the holidays, confectioners having 
closed down their plants for inven
tor}". Supplies are still insufficient to 
go around.

Provisions—Smoked meats steady, 
but hams have declined ÿ ic during the 
week, as has bacon. These declines 
are due to a fair production and a 
larger consumption of fresh meats 
and poultry. Pure lard is firm and 
unchanged. The supply is moderate 
and the consumptive demand good. 
Compound lard is firm at unchanged 
prices. Barreled pork is firm and un
changed, with moderate receipts and 
only a fair consumptive demand. 
Dried beef is firm and unchanged, 
with a good demand.

Cheese—The market is steady, with 
prices unchanged. Receipts of fresh- 
made cheese are very light and con
sumptive demand from the jobbing 
trade is good. There is some export 
buying for immediate shipment, but 
no condition which indicates immedi
ate change.

Salt Fish—Prices show no change. 
Small sizes are in very light supply. 
Cod, hake and haddock are still firm 
and unchanged.

Safety First in the Bread Business.
The Grand Rapids Bread . Co., 

whose bakery is one of the most mod
ern and up-to-date in the world, be
gan operations in a small way last 
week. Thursday and Friday evenings 
receptions were tendered local grocers 
and clerks and their families, which 
were, well attended and proved to be 
very enjoyable. All who accepted the 
invitation were shown through the 
establishment and given an idea of 
how bread can be produced without 
being touched by human hands. Man
ager Plumb is rapidly surrounding 
himself with complete and competent 
manufacturing, office and sales forces 
and will soon be in a position to han
dle the outside trade. Deliveries to 
the city trade were begun yesterday.

Allen Freeman has engaged in the 
grocery business at Hastings, the 
W orden Grocer Company furnishing, 
the stock.
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BANKRUPTCY MATTERS.

Proceedings in the Western District 
of Michigan.

G ran d  R ap ids. Dec. 18—In  th e  m a tte r  
of H am ill D ru g  Co., th e  h e a r in g  on  th e  
o rd e r  to  show  cau se  a s  to  sa le  o f a s s e ts  
w as  held th is  day . V arious  b ids w ere  r e 
ceived , th e  h ig h e s t o f w hich  w as  th e  one 
o f C laude B a r re tt ,  o f G rand  R apids, fo r 
$300, w hich  w as  co n sid e red  a n d  th e  sale  
acco rd in g ly  confirm ed.

In  th e  m a t te r  o f D. W. C onnine & Son, 
th e  h e a r in g  on th e  o rd e r  to  show  cause  
a s  to  sa le  o f a s s e ts  w as  held  th is  day . 
V ario u s  b id s w e re  received , th e  h ig h e s t 
o f w hich  w as  t h a t  o f T h o m as W elch , of 
G rand  R ap ids, fo r $13,253.55, includ ing  
th e  ind iv idua l b a n k ru p t’s exem ptions, th e  
b a n k ru p ts  a ccep tin g  $200 each  in  lieu  of 
th e ir  s to ck  in  tra d e  exem ptions.

In  th e  m a tte r  of A m erican  A utom obile 
S upply  Co., th e  firs t m ee tin g  o f c red ito rs  
w as  held th is  day . W a lte r  H . B rooks, of 
G rand  R apids, w as e lected  a s  tru s te e , and  
h is  bond fixed a t  $2,000. T he  firs t m e e t
ing  of c red ito rs  w as  th e n  ad jo u rn ed  w ith 
o u t day.

Dec. 19—In  th e  m a tte r  o f P e te r  De 
V ries. th e  firs t m ee tin g  of c red ito rs  w as 
held th is  day . N o tru s te e  w as appo in ted .

Dec. 20—In  th e  m a tte r  o f A lbert O lt- 
m an , b a n k ru p t, a  p e titio n  in  b a n k ru p tc y  
h a s  been filed, a d ju d ica tio n  m ade, an d  th e  
m a tte r  re fe rred  to  R eferee  C orw in. T he 
schedu les show  liab ilities  a m o u n tin g  to  
$918.39 and  a s s e ts  a m o u n tin g  to  $635, of 
w h ich  $250 is c la im ed  a s  e x em p t by  th e  
b an k ru p t. Fo llow ing  is  a  l is t  of c red ito rs .
a ll loca ted  in  G ran d  R ap id s:
F red  O ltm an  ............................................ $500.00
C itizens T elephone  Co............................ 6.73
F red  J . C hurch  ........................................ 110.00
D. F . V an  D yke .................................... 12.10
P a u l S tek e tee  .......................................... 4.03
F red  W . F u lle r  .........J ..........................  37.66
W . T. W elch  ............................................ 4.50
H o u sem an  & J o n es  C lo th ing  Co. . .  24.00
Dr. J . G. H u izen g a  ...............................  1.25
H erp o lsh e im er Co...................................  9.94
S tonehouse  C a r tin g  Co........................  6.34
S te in b rech e r B ro th e rs  .....................  30.00
W eim ers. D ykm an  F u e l Co...............  13.30
D aan e  M ark e t .......................................... 37.41
F red  J .  B ro g g er .....................................  89.88
W m . B ru m m elle r & S o n .....................  3.45
T he  B ru m m elle r-V an  S tr ien  ........... 27.80

In  th e  m a tte r  o f E lm er G raves, of 
G ran d  R ap id s  a  p e titio n  of b a n k ru p tc y  
h a s  been  filed, ad ju d ica tio n  m ade, and  
th e  m a tte r  re fe rred  to  re fe re e  in  b a n k 
ru p tcy . T h e  schedu les o f th e  b a n k ru p t 
show  liab ilities  a m o u n tin g  to  $600 an d  
a s s e ts  a m o u n tin g  to  $100, a ll of w hich  Is 
ex em p t. T h e  e s ta te  co n ta in s  no a sse ts . 
T he  c red ito rs  a re  a s  follow s:
W u rz b u rg  D ry  Goods Co.. G rand

R an id s  .............................................. $113.00
M iss M  .M cD onald. G rand  R ap ids  120.00
J . T . H u ghes. G rand  R ap id s  ........... 70.00
S. H . M etca lf & Co., G rand  R ap id s  115 00
G eorge Jack so n . M orley ......................140.00
A nderson  & H u ltm an , G rand  R ap ids 22.00 
H om e F u e l Co.. G rand  R ap id s  . .  20.00

Dec. 22—In  th e  m a tte r  of A lb e rt S. 
G age, b a n k ru p t, a  p e titio n  in  b a n k ru p tc y  
h a s  been  filed, ad ju d ica tio n  m ade, and  
th e  m a t te r  re fe rred  to  R eferee  Corw in. 
T h e  schedu les show  lia b il i t ie s 'a m o u n tin g  
to  $36.669.13, and  a s s e ts  am o u n tin g  to  
*100. a ll o f w hich  is  c la im ed  a s  exem pt 
to  th e  b an k ru p t. T h e re  is  on ly  one c re d 
ito r : ,
C orrie  M unn. W ash in g to n , D. C. $36,669.13 

Dec. 26—In  th e  m a tte r  o f Jaco b  B uys, 
th e  f ir s t m ee tin g  o f c red ito rs  w as  held 
th is  day . Jo seph  G illard  w as  ap p o in ted  
tru s te e  by  th e  re fe ree .

D ec. 27—I n  th e  m a tte r  o f H a rv e v  L. 
Godfrey' a spec ia l m e e tin g  of c red ito rs  
w as  he ld  th is  d ay . O rd e r th a t  tru s te e  
file h is  fina l re p o rt an d  accoun t. I t  w as  
d e te rm in ed  t h a t  th e re  w ere  insuffic ient 
fund«  in th e  b an d  o f th e  tru s te e  to  p ay  
a f ir s t d iv idend  o f 6  p e r  cen t, a t  th is  tim e.

In  th e  m a tte r  of John F . R obles, b a n k 
ru p t. a  p e titio n  o f b a n k ru p tc y  h a s  been 
filed, ad ju d ic a tio n  m ade, an d  th e  m a tte r  
re fe rred  to  R eferee  C orw in. T h e  sch ed 
u les  show  liab ilitie s  am o u n tin g  to  $500 
an d  a s s e ts  a m o u n tin g  to  $250. all o f w hich  
is  c la im ed  a s  e x em p t b y  th e  b a n k ru p t. 
T h e re  is on ly  one c red ito r, a s  follow s: 
H u tt ig  M an u fac tu rin g  Co., M usca

tin e , Io w a  .......................................  $500.00
D ec. 29—In  th e  m a t te r  o f M arinus  V an 

E ssen , th e  firs t m ee tin g  o f c red ito rs  w as  
held  on th is  day . N o tru s te e  e lected  o r 
ap po in ted .

D ec. 29—In  th e  m a t te r  o f J a m e s  Goosen, 
th e  firs t m ee tin g  w as  held th is  day. N o 
tru s te e  ap po in ted  o r  elected .

Dec. 29—In  th e  m a t te r  o f L au ren ce  
C h ris ten sen , th e  firs t m e e tin g  o f c re d 
ito rs  w as  called  in  th is  m a tte r  an d  th e  
b a n k ru p t n o t ap p ea rin g , i t  w as  a d jo u rn ed  
u n til  J a n . 10.

S t. Jo seph .
S t. Jo sep h . Dec. 23—In  th e  m a tte r  of 

M aurice  E . P r a t t ,  b a n k ru p t, o f O tsego, 
a n  o rd e r w as  e n te re d  ca llin g  th e  firs t 
m ee tin g  o f c re d ito rs  a t  A llegan  on Jan . 
5 fo r  th e  p u rp o se  o f p ro v in g  c la im s, th e  
e lection  o f a  tru s te e ,  th e  ex am in atio n  of 
th e  b a n k ru p t a n d  th e  tra n s a c tio n  o f such  
o th e r  bu s in ess  a s  m ay  p ro p erly  com e b e 
fo re  th e  m eeting .

In  th e  m a t te r  o f M au -ice  L. Jones , 
b a n k ru p t, o f B en to n  H a rb o r, th e  a d 
jo u rn e d  firs t m e e tin g  o f c re d ito rs  a n d  th e

h e a r in g  on th e  t ru s te e ’s  p e titio n  to  r e 
cover a  fo rd  au tom ob ile  w as held  a t  th e  
re fe re e ’s  office. F ro m  th e  e x am in a tio n  of 
th e  b a n k ru p t it  w as  de te rm in ed  to  fu r th e r  
a d jo u rn  th e  h e a r in g  u n til  J a n . 6.

Dec. 26—In  th e  m a tte r  o f th e  D en to n  . 
M an u fac tu rin g  Co., b a n k ru p t, o f St. 
Jo seph , th e  tru s te e  filed h is  su p p lem en ta l 
final re p o rt show ing  d is tr ib u tio n  of a ll th e  
fu n d s  o f th e  b a n k ru p t e s ta te , w hereupon  
a n  o rd e r  w as  en te re d  by th e  re fe ree  c los
ing  th e  e s ta te  an d  can ce llin g  th e  bond 
o f th e  tru s te e .  A n o rd e r w as  a lso  m ade 
recom m end ing  th e  d isch a rg e  of th e  b a n k 
ru p t.  T h e  record  book a n d  files w ere  r e 
tu rn e d  to  th e  c le rk ’s  office.

In  th e  m a tte r  o f C h arle s  E . G ray, b a n k 
ru p t, of K alam azoo , th e  tru s te e  filed h is  
final re p o rt an d  accoun t, show ing  to ta l  
re c e ip ts  of $6,177.48 an d  d isb u rsem en ts  
of $2,467.32, leav ing  a  b a lan ce  on h an d  of 
$3.710.16, w hereupon  a n  o rd e r w as  m ade  
by  th e  re fe ree  calling  th e  final m ee tin g  
of c re d ito rs  a t  h is  office on J a n . 13, fo r 
th e  pu rpose  of p a ss in g  upon th e  tru s te e ’s 
final re p o rt an d  accoun t, th e  p ay m en t of 
a d m in is tra tio n  expenses, an d  th e  d e c la ra 
tio n  an d  p ay m en t of th e  final d ividend. 
C red ito rs  w ere  d irec ted  to  show  cause  
w hy  a  c e r tif ic a te  should  n o t be m ade  re c 
om m end ing  th e  b a n k ru p t’s d ischarge .

Dec. 27—In  th e  m a tte r  of E lizab e th  
H a re , b a n k ru p t, o f K alam azoo , th e  firs t 
m ee tin g  of c red ito rs  w as  he ld  a t  th e  la t te r  
place. T he  b a n k ru p t w as  sw orn  an d  e x 
am ined  by  th e  re fe ree , an d  it  a p p ea rin g  
sh e  had  no a sse ts , excep t th o se  c la im ed  
a s  exem pt, an d  no c la im s h av in g  been 
proved and  allow ed a n  o rd e r w as  en te red  
th a t  no tru s te e  be ap p o in ted  an d  th a t  th e  
b a n k ru p t be  a llow ed h e r  exem ptions  a s  
cla im ed. U n less  cau se  to  th e  c o n tra ry  be 
show n, th e  e s ta te  w ill be  closed w ith in  
th ir ty  days.

In  th e  m a tte r  o f B er t R uben, b a n k ru p t, 
of P a w  P aw , th e  tru s te e  filed h is  supp le
m en ta l final re p o rt an d  vouchers, sh o w 
in g  th e  d is trib u tio n  of all th e  fu n d s  of th e  
b a n k ru p t e s ta te , w hereupon  a n  o rd e r w as  
m ade  by  th e  re fe ree  recom m end ing  th e  
d isch a rg e  o f th e  tru s te e , cance lling  h is  
bond ond closing  th e  e s ta te . N o c au se  
to  th e  c o n tra ry  h a v in g  been show n, a  
certific a te  w as  m ade bv  th e  re fe ree  re c 
om m end ing  th e  b a n k ru p t’s d ischarge . 
T he  record  book an d  files w ere  re tu rn e d  
to  th e  c le rk ’s office.

Dec. 28—In  th e  m a tte r  o f W illiam  
P w eetland . b a n k ru p t, of K alam azoo, th e  
firs t m ee tin g  of c re d ito rs  w as  held  a t  th e  
la t te r  place. M ilo O. B en n e tt w as  e lected  
tru s te e , h is  bond be ing  fixed a t  $500. 
G eorge E . F oo te , Roscoe G. G oem ber and  
F red  T yson, o f th e  sam e  place, w ere  a p 
po in ted  ap p ra ise rs . B y  a  u n an im o u s vo te  
of th e  c red ito rs  p re sen t an d  rep re sen ted , 
th e  tru s te e ,  upon th e  in v en to ry  an d  r e 
p o rt of a p p ra ise rs  b e in g  filed, w as  d ire c t
ed to  sell th e  a s s e ts  of th e  b a n k ru p t e s 
ta te  a t  public  o r p r iv a te  sale . T h e  b a n k 
ru p t w as  sw orn  ant» exam ined  by  th e  
re fe ree  and  th e  m ee tin g  ad jo u rn ed  fo r 
th re e  w eeks.

In  th e  m a tte r  of Roscoe M. T abor, 
b a n k ru p t, o f K alam azoo, a n  o rd e r w as  
en te red  by  th e  re fe ree  confirm ing  th e  
sale  of th e  b a n k ru p t’s  p a te n t on a  h e a t 
deflecto r to  th e  M onito r S tove & R an g e  
Co., of C inc innati, Ohio, fo r  $150.

Dec. 29—In  th e  m a t te r  of L ouis J . 
R asak , C harles  R asa k  an d  R asa k  B ro th e r  
a  co p artn e rsh ip , b a n k ru p t, o f D ow agiac, 
th e  firs t m ee tin g  of c re d ito rs  w as held 
a t  th e  l a t t e r  place, a n a  G eorge E . F ie ld s  
w as  e lected  tru s te e , h is  bond b e in g  fixed 
a t  $500. Don B. R eshore , G eorge H olm es 
an d  M ichael M. C ullinine, o f th e  sam e  
p lace, w ere  ap po in ted  ap p ra ise rs . T he 
b a n k ru p ts  w ere  sw orn  an d  exam in ed  by  
th e  re fe ree , w ith o u t a  re p o r te r  an d  th e  
m ee tin g  ad jo u rn ed  fo r th re e  w eeks.

In  th e  m a tte r  o f Jo h n  U dbye, b a n k 
ru p t, of B en ton  H a rb o r, th e  tru s te e  filed 
h is  su p p lem en ta l final re p o rt show ing  d is 
tr ib u tio n  of all th e  fu n d s  in  th e  b an k ru p t 
e s ta te , w ith  req u est th a t  he  be d isch a rg ed  
a s  su ch  tru s te e .  T he  m a tte r  w as  consid 
ered  an d  a n  o rd e r m ade by  th e  re fe ree  
d isch a rg in g  th e  tru s te e , can ce llin g  h is  
bond an d  closing  th e  e s ta te . A certifica te  
w as  a lso  m ade recom m end ing  th e  b a n k 
ru p t be  g ra n te d  h is  d ischarge . T h e  re c 
ord  hook a n d  files w ere  re tu rn e d  to  th e  
c le rk ’s  office.

Dec. 30—B ased  upon th e  p e titio n  of ten  
c red ito rs , M rs. J . C, N eum an , of D orr, 
A llegan coun ty  and  w ho recen tly  m ade  a  
g e n era l a ss ig n m e n t fo r h e r  c red ito rs , w as 
ad ju d ica ted  b a n k ru p t and  th e  m a tte r  r e 
fe rred  to  R eferee  B anyon , w ho w as  a lso  
ap p o in ted  receiver, w ho m ade  a n  o rd e r 
fo r th e  b a n k ru p t to  p re p a re  a n d  file h e r  
schedu les. ,

Jo h n  Crow ley, of D ow agiac, filed a  v o l
u n ta ry  pe titio n , ind iv idua lly  an d  a s  a  
p a r tn e r  o f th e  W ogom an C ity  B akery , a  
co p artn e rsh ip , w hereupon  a n  o rd e r w as  
e n te red  by  th e  D is tr ic t Ju d g e  a d ju d ic a t
in g  C row ley a n d  th e  co p ar tn e rsh ip  b a n k 
ru p t. T h e  m a tte r  w as  re fe rred  to  R eferee  
B anyon, w ho w as a lso  app o in ted  receiver. 
T he  follow ing a re  schedu led  a s  c red ito rs :
A rm o u r & Co., K alam azoo  ...............$ 97.75
W h ite m an  B ros., Sou th  B e n d ........... 55.74
Colby M illing Co., D ow agiac ...........  52.41
K alam azoo  V egetab le  P a rc h m e n t

Co., K alam azoo  .............................  2.41
N iles G ra in  Co., N iles .......................  43.57
L ockaw ay  & S touck. B en ton  H a rb o r 7^48
H ilk e r  & B le tsch , C hicago .............  28.00
S outh  B end W ho lesa le  G rocer . . . .  104.37 
W olverine  Spice Co., G ran d  R ap id s  10.25 
M orris  & Co., C h ic a g o ........................... 103.05

R alsto n  P u m a  Co., S t. L ou is  ___  4.20
W . H . E d g a r  & Son, G ran d  R ap ids  38.35 
C hapm an  & S m ith  Co., C hicago . .  39.76
D aily  N ew s, D ow agiac .......................  25.32
P. D. B eckw ith  E s ta te ,  D ow agiac 54.26
R alph  C laspby, D ow agiac ................. 9.00
H e rm a n  G rabm yer, D ow agiac . . . .  41.65
Boyd, R ed n e r & Son, D ow agiac . .  9.00
B a r t  Foley, D ow agiac .......................  1.85
S q u ires  & A ldriedge, D ow agiac . .  3.00
Con H o ran , D ow agiac ........   5.00
A d Seidel & Sons, C hicago ............... 23.87
C row n P a p e r  Co., Jack so n  .............  17.85
B ain to n  B ros., B u ch an an  ...............  127.67
F le isch m an  Y east Co., C h icago  . .  99.73
Cornw ell & Co., S ag inaw  ..................  35.40
F red  B lackm ond, D ow agiac .............  14.50
D ow agiac N a tio n a l B ank . D ow agiac 97.75 
D enon H a rd w are  Co., D ow agiac . .  4.00

T o t a l ............. .'................................  $1,210.67
A sse ts.

B akery , f ix tu res, tools, e tc ............... $410.00
Stock in  tra d e  .......................................... 90.00
D eb ts  due  on open  acco u n ts  ........... 6.40

$506.40

Commends the Position of the 
Tradesman.

Kalamazoo, Jan. 2—You are carry
ing on a splendid work and I am sure, 
sooner or later, that the people of 
Michigan will be awakened to the 
great injustice that is being brought 
upon them through the insurance 
trust. An additional hardship was 
brought about through the enactment 
of 'the  anti-discrimination act.

Those of us who are fighting for 
justice realize the power backed by 
the millions at the command of this 
combine and we are also aware of 
their unscrupulous methods of block
ing any movement that would pro
tect the rights of the buyers of in
surance. W ith the principle at stake 
and with a determination upon our 
part, sooner or later, the people will 
realize the great burden that is be
ing placed upon them through this 
unjust law, and rise up with indigna
tion and assist us in passing a law 
that will be fair to all concerned.

I hope our Legislature will see the 
injustice of the present law and re
peal the same and pass one that will 
protect the interest of the citizens 
of this State. I hope that we can

present the m atter to them so that 
they will be glad to rectify the mis
take that was made by the last Legis
lature in enacting so one-sided a 
measure. I am in hopes that Gov
ernor Sleeper will appoint an Insur
ance Commissioner who will realize 
that it is his duty to protect the citi
zens of our State instead of the in
surance combine. James B. Balch, 

Mayor of Kalamazoo.

Are you keeping up with the ad
vance in prices? Remember, every 
day shows an advance in cost to you. 
Are you taking advantage of the 
goods you have on hand and following 
the market? Remember that if the 
market had dropped you would have 
had to go with it.

A man takes a day off when he cele
brates a birthday. But a woman takes 
a year off.

Charles H. Hulburd IReuben S. Chandler
Oscar T. Hulburd

S. W. Bradley John Gillies

JNew York Stock Exchange 
Chicago Stock Exchange 
Chicago Board of Trade 
Minneapolis Cham, of Commerce 
St. Louis Merchant's Exchange 
New York Produce Exchange

Hulburd,
Warren & Chandler

Stock Brokers 
and Commission Merchants

208 South La Salle S t, Chicago

Branch Office 
Mich. Trust Bldg.

Grand Rapids. Mich. Te!ephones j  Gtizens 40» 
IV. R. Rupley, Mgr. ' BeH M*,n 582

0 Grand Rapids Corporation supplies a million
____  and a half of people—in seven states—
with gas, electricity, heat, water or electric rail
way service. The subsidiaries of the

American Public Utilities 
Company

ARE
Wisconsin-Minnesota Light and Power Company 
Merchants Heat and Light Co., Indianapolis, Ind.
Utah Gas and Coke Company, Salt Lake City, Utah 
Jackson Light and Traction Co., Jackson, Miss. 
Elkhart Gas and Fuel Company, Elkhart, Ind. 
Valparaiso Lighting Company, Valparaiso, Ind. 
Holland City Gas Company, Holland, Mich.
Albion Gas Light Company, Albion, Mich.
Boise Gas, Light and Coke Company, Boise, Idaho 
Sheboygan Electric Company, Sheboygan, Wis.

Under the direction of

K e lse y , B re w e r  &  C o ,
Operators—Engineers

10th Floor Grand Rapids Savings Bank Building

GRAND RAPIDS, MICHIGAN
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DETROIT DETONATIONS.

Cogent Criticisms From Michigan’s 
Metropolis.

Detroit, Jan. 2—A campaign for a big
ger and better No. !) Council has been 
inaugurated and is under the direct su
pervision of a committee appointed for 
that purpose, with Stanley J. Hitchings, 
representative for A. Krolik & Co., as 
chairman. Valuable prizes will be given 
to members securing new members— 
the greater number secured, the more 
valuable the prize. Literature has been 
sent out that is intended to arouse the 
inactive members from their lethargy. 
The campaign is already well under way 
and is advertised to close March 17. 
Some time in February the Council will 
lease one of the leading opera houses 
for one night, the proceeds over a cer
tain amount taken in at the performance 
going to the Council. It is expected the 
efforts of the members of No. 9 will 
pack the house to overflowing. E. C. 
Brevitz is Senior Counselor.

A. S. Qupas has opened a grocery and 
confectionery store at 1473 Michigan 
avenue.

Arthur Rosenthal, proprietor of the 
Globe Department Store, Traverse City, 
spent the holidays in Detroit. He was 
here on a business trip.

Al. Shaw will succeed M. C. Beade as 
representative for Burnham, Stoepel & 
Co., covering a portion of the Indiana 
territory. Mr. Shaw spent the holidays 
in New York, his former home.

Ray W. Donohue has been appointed 
sales manager of the Regal Motor Car 
Co., cn/w»»ding C. J. Landen, resigned.

Harry Bassett is well known as a 
cigar salesman of merit. Few, however, 
know that he is an assistant buyer; in 
fact, Harry didn't know it himself until 
M. E. Maher, President of the M(. E. 
Maher Co., a house in which Mr. Bas
sett, better known to his intimates as 
“U. B.” Bassett, is a member, invited 
him on a buying trip to the Metropolis. 
Many and careful were the preparations

that the chubby faced “U. B.” made for 
the momentous trip. Chief among para- 
phenalia was what is termed by big Jack 
Murphy, another member of the house, 
his “Soup and fish,” meaning presum
ably a full dress suit. Right there is 
where U. B.’s friends conceived the idea 
of thrusting upon the shoulders of De
tonations the responsibility for an
nouncing the Big Trip of U. B., his first 
to New York. Knowing from past ex
periences that it was unnecessary to 
wear a “soup and fish” in the quest of 
broad leaf and clear sawdust fillers, 
naturally Mr. Bassett’s cohorts became 
suspicious, keeping in mind that old 
song, “There’s a broken heart for every 
light on Broadway.” At this writing 
Harry Bassett—“soup and fish”—and 
all, are back in Detroit and there is more 
of the story we are asked to write, pos
sible the most interesting part, but we 
are as a matter of caution going to ad
vise those of the legion of friends of 
our hero to ask him for the sequel. We 
simply won’t write it, so there.

Louis Mbrris, general merchant of 
Kingsley, spent the last week in De
troit on a business trip.

Speaking of Happy New Year, why 
not wait until January 2 to mail the 
Christmas bills?

P. H. Aber, dry goods and furnishing 
goods merchant, Ford City, a suburb of 
Detroit, presented his son with a hand
some Christmas remembrance in the 
shape of a partnership in the business. 
The style of the firm is now P. H. Aber 
& Son.

News reports state that the Emporium 
Dry Goods Co., composed of local and 
foreign capital, has purchased the Gold
berg Brothers department store. It is 
rumored that the deal was consummated 
in behalf of local parties interested in a 
Detroit department store. Goldberg 
Brothers have been in the dry goods 
business in Detroit for twenty-five years.

Gibeau & Scheuren have engaged in 
the dry goods and women’s furnishing 
goods business at 822 Dix avenue. The

store will be known as the Dixie Furn
ishers.

Judging from the enthusiasm emanat
ing from the pen of the Sage of Mears, 
prosperity has again appeared in and 
about that vicinity.

The sixth semi-annual convention of 
the salesmen of the Detroit Vapor Stove 
Co. was held at the plant last week. The 
salesmen were entertained at the Statler 
Hotel as guests of the company.

Judging by the celebration of many in 
Detroit over the New Year festivities, 
the population of Detroit, temporarily at 
least, was increased many fold, to the 
view of many of the dwellers.

About 2,000 attended the annual sales
men's dinner given under the auspices 
of the Wholesaler’s Bureau of the De
troit Board of Commerce on Dec. 29. 
James Keeley, editor of the Chicago 
Herald, was the principal speaker and 
all who heard him were greatly pleased.

Thieves stole shoes valued at about 
$100 from the Waldorf Shoe Co., 101 
Woodworth avenue, last week. Arrests 
were made later.

Henry Strub, proprietor of a dry 
goods store at 2613 Michigan avenue, 
has opened a meat market at 2631 Mich
igan avenue.

D. D. Thurber, proprietor of a garage 
at 78-80 Congress street, West, is having 
a new garage built at Cass and Con
gress, and will conduct it in connection 
with the old garage.

S. E. Levett has opened a meat mar
ket at 414 Ferndale avenue.

The big Industrial show will be opened 
Thursday night at the Armory.

The Harris Cartage Co. has purchased 
Shaw’s garage, 2491 Jefferson avenue, 
West, and has taken possession.

What proved the most enjoyable and 
well attended reunion of the Veteran 
Traveler’s Association occurred on Dec. 
28 at the Wayne Hotel. J. Lou Lee, 
President of the W. M. Finck Co., was 
elected President of the organization for 
the ensuing year. Other officers elected 
were: John L. Root, Saginaw, First 
Vice-President; John A. Hach, Jr.,

Coldwater, Second Vice-President; J. S. 
Williams, Toronto, Third Vice-Presi
dent ; Frank M. Mosher, Port Huron, 
Fourth Vice President; Trustees— 
Theodore L. Backus, Frederick Stock- 
well, William J. Radcliffe, S. O. 
Brooks and Joseph Cooper, all of 
Detroit. Samuel Rindskoff, as usu
al, was elected to succeed himself as 
Secretary and Treasurer. Dr. J. A. 
Vance, of the Edmund Presbyterian 
church, was elected an honorary mem
ber and Chaplain to succeed Rev. Dr. 
Sayers, deceased. The new Chaplain 
succeeded immediately in ingratiating 
himself into the good graces of every 
veteran traveler present., An amend
ment to the by-laws was carried giving 
a life membership to the Association for 
the fee of $2, the funds thus accumu
lated to be used as a fund for the sick 
and to aid those who might be in need.

Those fellows who always intend to 
swear off are like the shoe maker—the 
last is always in front of them.

F. I. Larrett, representative for Burn
ham, Stoepel & Co., with headquarters 
in Grand Rapids, was called to Alpena 
on account of the serious illness of his 
father, who at this writing is reported 
slightly improved.

On the other hand, we know' of peo
ple who do not own an automobile yet 
they are continually running down 
others.

Some of these New Year resolutions 
are forgotten so soon they might with 
impunity be called revolutions.

Then, again, the recent vote dispensed 
with the necessity of further resolution- 
ing. Only sixteen months more anyway.

H. C .O. L. gave the turkey immunity 
for New Year anyway.

A. E. Pennefather reports an over
abundance of holidays.

Next holiday and celebration of note, 
is our birthday. James M. Goldstein.

A man always want to climb about 
three times higher than he can ever 
hope to get.

Barney Langeler has worked in 
this institution oontinnoosly for 
oyer forty-five years.

Barney says—

/ didn't think much about the coffee business when 

we put in that first Roaster, but it  is certainly a very 

big department now, with two big Roasters going all 

the time.

While the management are very cranky about the way 

we roast and handle our coffee, l  guess that is the 

reason why our coffee business is growing so fast.

W o r d e n  Q r o c e r  C o m p a n y

GRAND RAPIDS — KALAMAZOO
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ESMAN
(U n like  a n y  o th e r  p a p e r .)

Each Issue C om plete  In  Its e lf.

D E V O T E D  TO  T H E  B E S T  IN T E R E S T S  
O F  B U S IN E S S  M EN .

Published W eekly by 
TRADESMAN COMPANY, 

Grand Rapids, Mich.
S ubscrip tio n  P rice .

T w o d o lla rs  p e r  y e a r , if  pa id  s tr ic tly  in  
adv an ce .

T h ree  d o lla rs  p e r  y ea r , if  n o t p a id  in 
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pay ab le  in v a riab ly  in adv an ce .

S am ple copies 5 c en ts  each .
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DIGGING DOWN DEEPER.
Judging by the large number of fire 

insurance policies which have been sent 
to the Tradesman for inspection and 
criticism during the past two weeks, not 
over 90 per cent, of the policies on coun
try stores are valid. Many of the pol
icies are so slovenly written and the 
property descriptions are so incorrectly 
stated that they are not valid claims 
on the companies which stand sponsor 
therefor. In many cases the names of 
the insured are not correctly given. In 
the case of the Brown Grocery Co., for 
instance, one policy is written in the 
name of the Browrn Co. and another 
Brown & Co. Neither of these policies 
have any value. No court would sus
tain them, because it is the business of 
the insured to detect and have remedied 
any mistakes of this kind made by the 
agent.

In many cases where there are several 
policies covering the same property, 
there is no provision for additional in
surance. This, of course, renders the 
policies invalid.

In many cases concurrent insurance 
is permitted, but the different policies 
are not concurrent. This, of course, 
renders them invalid.

In many cases the “joker” is present, 
notwithstanding the opinion of the State 
Insurance Commissioner that the pres
ence of this paragraph in the policy in
validates the policy and renders the 
agent interpolating it liable to fine and 
imprisonment for violation of the Anti- 
Discrimination law.

In the case of merchants who have 
called at the office to have their policies 
scanned, none have been found to have 
complied with the law regarding the 
iron safe clause, the inventory, record 
of purchases and record of sales. Some 
have iron safes, but do not live up to the 
other three requirements. These lapses 
place the insured in a critical position 
in the event of a fire, because they give 
the adjuster a club with which to secure 
a very low settlement with the incured.

On seme of the policies there is a 
written, typewritten or rubber stamped 
notation in an obscure position—usually 
underneath the rider or riders—to the 
effect that the poliev is based on the 
written application of the insured. Under 
no circumstances should the insured ac
cept a policy with this sort of an in
scription unless a duplicate copy of the 
application is attached thereto, because

the application is thus made part and 
parcel of the contract and should be 
embodied in the policy, instead of being 
kept secluded in the records of the agent, 
to turn up at some inopportune time long 
after the insured has forgotten all 
about it.

In no department of the retail busi
ness is there more crying need for edu
cation, instruction, common sense and 
compliance with the law than in the 
purchase of fire insurance.

Petroleum commands special interest 
in the West inasmuch as the center of 
production has migrated rapidly and is 
now far west of this city whereas petro
leum introduced itself to the world as 
an important article of commerce in 
Pennsylvania before the civil war. The 
fortunes won in trade since Rockefeller 
went into it make any of .the winnings 
of those who “struck oil” in the early 
days look insignificant, and yet the 
quick-made millionaire of the olden 
times wTas the man who had been for
tunate in drilling for petroleum. The 
Southwest is the richest part of the field 
at present, notably Oklahoma, but the 
industry has extended well into the 
mountain states. The interesting thing 
in the past two years has been the price 
of this commodity, for it was not one 
of those which the casual observer 
would have picked out as likely to be 
greatly affected by the war in Europe. 
The demands on the oil supply however 
have been much increased by that war 
and the price is double that of five years 
ago and the highest ever reached since 
the industry became conspicuous. Ac
tivities in the past few days indicate a 
further forward movement. The author
ities say that the oil trade will have a 
still greater expansion. The uses for 
petroleum and its derivatives are mul
tiplying all the time. Naturally the war 
ships of the world use a great deal, for 
it constitutes their fuel. Later on our 
navy will require great quantities, and 
after the war the market for the Ameri
can product will probably be better than 
ever, partly because of the destruction 
of the oil wells in Roumania, where it 
is said that a full year will be needed to 
rehabilitate the industry. Russia also 
will require time to get its production in 
shape. Meanwhile all through the area 
covered by the various Standard Oil 
companies extension is in progress. Out
side of those companies the Texas Com
pany is making great strides, as one is 
reminded by a sharp advance this week 
in the price of its stock. The Sinclair 
Oil Company has become a great favor
ite during the short period of its life. 
It has just added Oklahoma producers 
to its equipment at a cost of $6,000.000. 
Production in this country is now 265,- 
000,000 barrels a year and as the indus
try has been moving latterly one would 
not be altogether wild to predict an out
put of a million barrels per day within 
the next decade.

The United States Government shows 
in its finances the effects of world events 
quite as clearly as do the affairs of its 
citizens. The treasury is running be
hind rapidly and the new taxes have 
not yet turned in any funds. It is ad
mitted by some of the officials that a 
loan will be offered to the public early 
in the spring, the Panama Canal bonds 
being used for that purpose.

PROGRAMME PREPAREDNESS.
President Lake is determined to 

make the coming convention of the 
Retail Grocers and General Mer
chants’ Association, to be held in 
Kalamazoo next month, unlike any 
previous meeting, in that he is work
ing up a comprehensive programme 
for each session several weeks in ad
vance of the meeting. H eretofore too 
little effort has been made in advance 
of the meetings, the trend the pro
gramme took a t the conventions be
ing largely spasmodic and impromptu. 
Mr. Lake is carefully planning the 
work to be undertaken at Kalamazoo, 
confining each topic to certain ses
sions, and arranging the programme 
so that discussion and action on any 
of the great questions now confront
ing the retailer can be accomplished 
at a single sitting.

One of the most vital problems 
which face the convention is the posi
tion the Association should take on 
the several bills which will be intro
duced in the meantime in the Legisla
ture. Senator Tripp, of Allegan—him
self a  large m erchant—proposes to 
devote a large portion of hrs time to 
the repeal of the so-called Anti-Dis
crimination law. He also offers to 
champion a measure to put the ad
justm ent bureaus out of business and 
the attorney of the Tradesman is un
dertaking to determine the constitu
tionality of such an act. Pending the 
enactment of such a law—if it is found 
best to resort to the Legislature for 
a prohibitive act—merchants can ac
complish the same result by insisting 
that the prohibitive rider—furnished 
by the Tradesman without charge—be 
placed on every fire insurance policy. 
It is to be hoped that President Lake 
will concede the importance of the in
surance proposition and set aside an 
entire session to the consideration of 
the various topics which should be 
brought up under this general head. 
The remarkable disclosures which the 
Tradesm an has been able to present 
along this line during the past eight 
weeks afford plenty of material for 
an educational session of great value 
to every merchant.

The changed aspect of the European 
war has but slight effect on commodities. 
While cotton and copper have fluctuated, 
steel is as firm as ever; indeed the ten
dency has been upward. The average 
of prices at the close of last week reach
ed a new high level, and this week some 
items have been advanced. These fig
ures refer to early deliveries. Enquiry 
beyond the middle of 1917 has prac
tically ceased. Much steel is wanted for 
the manufacture of munitions. It is 
said that the Italian government is in 
the market for $50,000,000 worth of 
shells while England and France are 
negotiatinqr for considerable quantities. 
The Baldwin • Locomotive Company is 
enquiring for 30,000 tons of steel for 
munitions. Another wrave of buying of 
railroad equipment is on. Freight cars 
: re wanted by American roads on a con
siderable scale and the demand for loco
motives is said to have reached a total 
of $27,000,000 within the past week or 
two. Two-thirds of the business is for 
foreign account. Activity in all these

lines is repressed by lack of coke, many 
furnaces having been banked for that 
reason, while insufficient transportation 
is as hurtful to industry as ever. Mills 
and furnaces in Western Pennsylvania 
are suffering from lack of the usual 
natural gas supply and many are in
stalling oil-burning equipment. Ship
ments of lake ores by water in 1916 foot 
up 64,734,198 tons against 46,318,804 in 
1915 and 32,021,900 in 1914. The ag
gregate shipped by lake and rail in 1915 
was 47,272,751 tons. Returns of the 
rail movement for this year are not com
plete, but it is estimated that the ag
gregate by lake and rail will be 66,000,- 
000 tons.

The presentation to Sheriff Eley, of 
Lima, Ohio, of a loving cup by the Na
tional Association for the Advancement 
of Colored People, “for devotion to duty 
in defending a colored prisoner from 
lynching, enduring torture and insult 
that the majesty of the law might be 
upheld, at Lima, August 30, 1916,” is of 
more than local significance. Following 
one or two similar instances of recog
nition of devotion to duty, even unto 
death, in the South itself, it is one of 
the evidences of the assertion of the 
better element of communities against 
the worst. Sheriff Eley is particularly 
deserving of the honor done him, as he 
not only risked injury and death, but 
actually underwent an experience with 
the mob which might well have unnerv
ed any but the stotutest. A rope was 
placed around his neck, and if the mob 
had not learned from other sources 
where the prisoner had been sent for 
safekeeping, he might have suffered the 
fate which he had balked them of met
ing out to the negro. As it was, he was 
severely beaten, but was finally rescued, 
and the negro also was saved. He is 
right in saying that he only did his duty. 
But in recognizing his bravery in doing 
it, his fellow-citizens are only doing 
theirs.

Merchants who wish waivers to a t
tach to their policies providing that 
the adjustm ent of losses be made by 
the insurers and not by shrewd shy
sters in the employ of adjustment 
companies, will be supplied with p rin t
ed forms free of charge by applying 
to the Tradesman. There should be 
three waivers for each policy—one for 
the company, one for the agent and 
one for the policy holder. Under no 
circumstances should the merchant 
attach the waiver himself. H e must 
take his policy and the waivers to the 
agent, who is the only one authorized 
to make the change.

Unpopular Christmas presents have 
caused trouble, but a Philadelphia wom
an’s genersoity in buying her husband’s 
Christmas gift has resulted in his death 
and the woman is now in a cell, charged 
with murder. She bought some shirts 
and underclothes for her husband and 
he did not like the color of the shirts 
or the fit of the other garments. They 
had words and in the argument the re
ceiver of the gifts struck his wife and 
broke her nose. Then she seized a knife 
and plunged it into her husband. The 
moral is never to quarrel over Christ
mas gifts.
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were very fortunate to secure fifty 

Cash Registers of various makes, 

through the failure of a large department store 

in the East. All of these registers are being 

re-built and re-finished, and cannot be told 

from new machines. We can quote you ex

ceptional prices on these machines. Drop us 

a line advising how large a registration you 

want, and we will quote you price. These 

machines register from various amounts as low  

as $1.00 and up to $999.99 registration.

P. S —All of our machines have a two year 

guarantee.

The Vogt-Bricker Sales Co.
211 Germania Ave.

SAGINAW, MICHIGAN

Let us help you with your

Cheese Business
W e can furnish you with 

Fancy June Made New Yorks
The Tasty Kind

Fall Made Michigan
Soft and Creamy

Fall Made Wisconsins
A good line of

Imported and Domestic Cheese
at reasonable prices

Judson Grocer Co.
The Pure Foods House

GRAND RAPIDS, MICHIGAN

FRANKLIN 
5UEAH TALK5“ 
TO GROCERS

“D rive T h y Business 
Let Not It Drive Thee”

Said the wise, old philosopher, Benjamin Franklin.
He became famous as a man of large accomplish
ments because he did not let little things take his 
time and attention away from important matters.
If Frankli 1 were here to-day he would tell you that 
it is foolish to go to the trouble of filling and 
tying bags of sugar when you can get it in neat 
FRANKLIN cartons and cotton bags, all ready to 
sell—nothing to do but hand it to the customer, and 
take the money. No work, no trouble, no risk of 
loss by over-weight.

FRANKLIN PACKAGE SUGAR IS GUARANTEED  
FULL WEIGHT, A ND  MADE FROM SUGAR CANE

Original containers hold 24, 48, 60 and 120 lbs.

THE FRANKLIN SUGAR REFINING CO., Philadelphia

Two Ways to Spell a Good Thing
Teacher; “Spell dessert. ”
Bobbie: “Is it where the camels live?”
Teacher (severely); “Certainly not. It is the best part of dinner.” 
Bobbie: “Oh, I can spell that—

And then Bobbie adds: “My mother sends me to the store every week for 
Jell-O and we eat it all up. ”

Good thing for the grocer, isn't it?
The things that are good enough to be eaten up and cre

ate an appetite for more are the ones that are most profitable 
to handle in the grocery business.

Jell-O is made in seven pure fruit flavors: Strawberry,
Raspberry, Lemon, Orange, Cherry, Peach, Chocolate.
Each 10 cents.

THE GENESEE PURE FOOD COMPANY, LeRoy, N. Y„ and Bridgeburg, Ont.
A tightly sealed waxed paper bag, proof against moisture 

and air, encloses the Jell-O in each package.
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Spoiling a Man With Indiscriminate 
Admiration.

W ritte n  fo r th e  T rad esm an .
If you are meeting Mrs. Larm ont 

for the first time, just watch to see 
how quickly and how adroitly she will 
switch the conversation to her favor
ite theme. Before you know what has 
been done, it has ceased to be a con
versation—she is doing all the talking, 
you are given the role of listener, and 
she is telling you about her husband.

Any casual remark that you let fall 
will set her going. You don’t need to 
pick and choose as to a topic, for you 
can’t say anything that won’t bring to 
her mind something regarding Mr. 
Larm ont and cause her to launch off 
on some phase of her husband’s his
tory or habits or opinions or tastes 
or achievements or what not. Per
haps you say that it is a chilly even
ing. She agrees with you—it seems 
very cold to her. Then quite likely 
she will continue in this way:

“There is such a difference in per
sons about feeling changes in the 
weather. Now my husband just glories 
in these crisp nights. He never minds 
the cold anyway. W ears the thinnest 
summer underwear all w inter long— 
swelters if he puts on anything heav
ier.”

By this time you may know that 
you are in for a lengthy account of 
Larm ont’s remarkable endurance. She 
gives examples and illustrations, 
bringing up what all he did in North 
Dakota twenty years ago. with the 
therm om eter 60 degrees below zero. 
Naturally the North Dakota stories 
remind her of Mr. Larm ont’s ad
ventures in the Klondyke. where he 
of course outdid everyone else and 
even his own previous experiences.

If you don’t like being just a lis
tener, you will get away from Mrs. 
Larm ont as soon as you decently can; 
but if you are patient you may wish 
to try  it out a while longer and hear 
more of the wTonderful Larmont. Pos
sibly you speak of an automobile. Be 
prepared now for a steady flow of 
eulogy for an indefinite length of 
time.

Mr. Larm ont’s skill in driving a 
machine is simply unequalled. No 
other living man is so careful, so 
watchful in avoiding difficulties, so 
quick and sure in an emergency. He 
has driven a great many thousands of 
miles and has encountered all sorts of 
perils and never has had the slightest 
accident.

Mr. Larm ont conducts a sale and 
repair garage. And if he is an adept 
in driving, what term should be used 
to denote his expertness in repair 
work? His mechanical ability, in his 
wife’s opinion, really beggars all de

scription. If there is any such thing 
as making a decrepit auto go, Mr. 
Larm ont can do it. H e succeeds when 
other old automobile men fail utterly.

He can not only drive machines and 
repair machines, he can sell machines. 
In Mrs. Larm ont's estimation her hus
band’s powers of salesmanship are 
little short of marvelous. W hen he 
takes a prospect out for a spin, the 
prospect might as well write the check 
for the new car and be done with it.

The high cost of living, such a bug
bear just now to most matrons, has 
no terrors for Mrs. Larmont. She 
feels assured that her husband will 
make an ample income, and she never 
tires of expatiating on his generosity 
in providing for his family.

To his ability in making money he 
adds an even more remarkable 
shrewdness and sagacity in investing 
it. “Mr. Larm ont can see into a mill
stone further than the man who made 
it. He knows what to take hold of 
and what to let alone, and he always 
is lucky. No one ever is smooth 
enough to do him out of a dollar.”

This admiring wife is much given 
to making comparisons between the 
grand prize she drew in the m atri
monial lottery and the husbands of 
her sisters, friends and acquaintances, 
always to the disadvantage of the la t
ter. H er praise of Mr. Larm ont’s 
disposition and her unqualified appro
bation of all his little traits and 
peculiarities never fail. As she con
siders him very witty, she often 
quotes his bright remarks and sharp 
replies. She boasts of his aristocratic 
ancestry—there was a great-uncle on 
his m other’s side who was a dis
tinguished general—and it is no se
cret that she believes her husband re
markably handsome.

Now what is this much adored man 
really like? Let Mrs. Clarkson answer.

I t  happens that Mrs. Clarkson first 
made Mrs. Larm ont’s acquaintance at 
a time when the la tter’s husband was 
away for a few weeks. Being thrown 
much in her presence, Mrs. Clarkson 
of course had to hear all about Mr. 
Larmont. “I was prepared not to 
find him quite so remarkable as she 
pictured him, but I confess it was a 
surprise to see him as commonplace 
as he really is. His opinions are all 
of the cut-and-dried sort, and his w it
ticisms are as stale as circus jokes. 
W ith that remarkable business ability 
that she always is telling about, he 
has succeeded in making little more 
than a living. He is blissfully uncon
scious of his own failings and is con
ceited beyond endurance. How can 
anyone so ordinary be the object of 
such unbounded admiration?”

Mrs. Larm ont’s constant ringing of

It is Popular
Housewives sod Chefs 

like and use

MAPLEINE
It is undoubtedly one ol the 

most useful flavors.
Order of your jobber or 

Louis H ilter C o .
1503 Peoples Life Bldg. 

Chicago, III.
CRESCENT MFG. CO 

Seattle, Wash.

McCray Sanitary Refrigerators 
will increase your sales and your profits by keeping 
your perishable goods fresh and salable at all times. 
Write today for Catalog and “Easy Payment Plan.” 
No. 70 for Grocers—No. 92 for Residences—No. 62 
for Meat Markets—No. 51 for Hotels and Institutions.

M cCray R efrigerator C om pany 
744 Lake Street Kendallville, Indiana

A gen c ies  in  a il Principal C ities

School floors, office floors, hospital floors, creamery- 
floors, any floors, old or new, concrete or wood, can be 
made sanitary, dustless, quiet, slip-proof, permanent, with 
UNILATERITE MASTIC FLOOR COVERING. Samplefree
Frank L. Dykema Co. 201 Shepard Bldg. Grand Rapids, Mich.

Invest in Service
The Citizens Telephone Company has 15,530 
telephones in the Grand Rapids Exchange.

Copper Metallic Long Distance 
Connection with 200,000 Telephones in 

Michigan, also with points outside.

Our Rapid Growth Speaks For Itself

Citizens Telephone Company

Y ou K now  th e  P ackage
It stands for all that is clean, pure and sanitary 
in food manufacture, and for all that is humane 
in the treatment of employes.

Shredded W heat
is in a class by itself. It is the best advertised 
cereal food in the world—sold in every city, town 
and village in the United States and Canada. 
Always the same high quality. If your customers 
eat it for breakfast, ask them to try it for 
luncheon with sliced bananas or other fruits.

T h is  Biscuit is packed in  odorless spruce 
w ood cases, w hich  m ay be easily sold 
fo r 10 o r  15 cen ts, thereby  adding  to  the  
g rocer’s profits.

Made only  by

The Shredded Wheat Co. 
Niagara Falls, N. Y.
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her husband’s praises becomes ex
tremely tiresome. Occasionally it is 
very funny. The one redeeming 
feature is that sometimes it stands in 
refreshing contrast to the talk of 
wives who are habitual fault-finders. 
The woman who, having married a 
man, soon places herself in harsh and 
censorious judgm ent on all his ac
tions, his opinions, and his personal 
ways, is a familiar figure in every 
neighborhood. The habitual slant of 
her mind is that of disapproval. W hat
ever her husband does, be it right or 
wrong, is likely to receive her censure.

Indiscriminate praise and indiscrim
inate blame are both bad. W ith his 
wife regarding him as almost a demi
god, such a man as Mr. Larm ont 
hardly could have failed to develop 
an inordinate degree of self-satisfac
tion and vanity, and an insatiable 
appetite for admiration and flattery. 
On the other hand, the husband who 
is compelled to listen to continual 
unjust fault-finding becomes disheart
ened, or else he grows callous and 
pays no heed to his wife’s opinions.

The ideal wife is a critic in the 
best sense of that much-abused word. 
She has a keen perception of merits 
and points of excellence, yet she is 
not blind to  faults. H er approval has 
to be earned, but is never withheld 
when deserved. H er disapprobation 
is gentle as possible, and is not the 
indulgence of a carping disposition, 
but comes from an honest desire to 
aid in overcoming whatever weakens 
and hinders.

Not only in wives, but in husbands, 
fathers and mothers, sisters, brothers, 
and all close associates, do we see 
the three marked tendencies—indis
criminate admiration and approval, in
discriminate .blame, and the fair, just, 
yet sympathetic and appreciative 
view. And in whatever capacity or 
relation, it always is he or she who 
regards us with the last, who helps 
us to attain and holds us to our best.

Quillo.

Timely Warning From Internal Rev
enue Collector.

Grand Rapids, Jan. 2—In the ex
perience of this office it has been 
found that many taxpayers in this dis

t r ic t  have been subjected to fines, 
penalties and additional tax through 
lack of knowledge of the income tax 
law, and it is to prevent a recurrence of 
these conditions, so far as possible, 
that it has been thought wise to pre
pare the enclosed instructions and 
send them to the Tradesman, feeling 
that the value of the article from a 
news standpoint, together with the 
information it carries to your readers 
who -will be required to report on 
their income, will cause you to give 
it space in your news columns at an 
early date.

Nearly every community has tax
payers who, if they have not already 
done so, will be called upon sooner or 
later by Federal agents to make a 
report and pay a penalty for their 
deficiency. The Government cannot 
know to whom blanks should be sent 
in advance, therefore it is incumbent 
on the individual to make himself 
known to this office if he would escape 
an unpleasant situation later on.

Emanuel J. Doyle,
Collector Fourth D istrict of Michigan.

Income Tax Information.
The time has arrived when persons 

who have an annual net income of 
$3,000 or more should prepare a state
ment and report to the Collector at 
Grand Rapids. . This is required un-

der the Federal income tax law, and 
should be reported on or before March 
1 to avoid penalties and additional 
tax.

The impression prevails that it is 
unnecessary to report unless the in
come exceeds $4,000. This is wrong. 
The law requires a report if the net 
income amounts to $3,000, but a m ar
ried man has no tax to pay unless his 
income exceeds $4,000. A single per
son’s exemption is $3,000.

Generally speaking income con
sists of salary, profit or gain from 
professions, trades or partnerships, 
rents, interest, dividends, royalties, 
and profits from real estate or other 
dealings of any sort.

There are certain allowable deduc
tions consisting of interest and taxes 
actually paid, losses, worthless debts, 
depletions and depreciations.

As a general rule professional men 
such as doctors, dentists and lawyers 
should report.

Every individual, firm or corpora
tion paying salaries, rents or interest 
to any person in excess of $3,000 
should withhold the income tax there
on unless the person receiving same 
files an exemption claim in writing 
on a form prescribed by the Depart
ment. A report on all such transac
tions should be made to the collector 
on or before March 1. This includes 
all persons doing business for anoth
er in the capacity of trustee, executor 
or administrator.

All corporations having a legal ex
istence, including these inactive, must 
report regardless of profits made or 
losses sustained. The trustee of a 
bankrupt corporation is required to 
file a report.

Blanks for all purposes under the 
income tax law are furnished upon 
application to Emanuel J. Doyle, Col
lector of Internal Revenue, Grand 
Rapids, who will be glad to answer 
any questions or furnish any informa
tion desired concerning the income 
tax law.

Germany’s Possible Peace 'Motives',
New York, Jan. 2—There may be 

three underlying reasons why Ger
many has taken the initiative foi* 
peace:

1. She may now have the deter
mination to be first in peace; for from 
the day England declared war and 
became one of the Allies, the states
men of Germany must have realized 
the futility of an indefinite struggle.

2. Germany’s conduct of the war 
from the rape of Belgium to the A r
menian and Polish atrocities and sub
marine operations has turned the mor
al sentiment of the world so firmly 
against these manifestations of Prus
sian militarism as to now make some 
effectual appeal to the world to re
gain this lost moral sentiment an 
urgent necessity.

3. The rapidly growing popular 
sentiment toward democratic govern
mental methods throughout the Cen
tral Powers as evidenced by the 
growth of Socialism, is gnawing at 
the vitals of the monarchies, and as 
the hardships of war multiply the 
privation, suffering, and loss continue, 
thrones to tter and a cry for peace and 
the sacrifices to secure an enduring 
peace may offer the only solution.

All the bluster and cost of Ger
many’s excessive “preparedness” has 
borne its natural fruit, and Germany 
now becomes the first power to raise 
her voice that the cataclysm end and 
the nations for the future be put on 
a basis of co-ordinate action to for
ever prevent a recurrence of any such 
holocaust hereafter.

President W ilson and Congress, the 
people of this country, the League to 
Enforce Peace, and the ; American 
Neutral Conference Committee with 
Allied organizations, have now an op
portunity for humanitarian and eco
nomic accomplishments rarely open 
to any body of men in any generation.

Frederick W. Kelsey.
. Better a song in the heart than two 
m the flat upstairs.
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Cooperation that 
Really Cooperates

N . B. C. nation-wide advertising is 
constantly telling millions about the just- 
baked freshness and crispness of N . B. C. 
Products.

T h e N ational Biscuit Company is 
untiring in its efforts to maintain its high 
standard of quality and to see that these 
superior biscuit reach the consumer in 
perfect condition.

You can alw ays please your cus
tomers. You always have a stock of fresh 
N . B. C . crackers, cookies, wafers and 
snaps. Representatives call at regular 
intervals to assure this —  to help you 
build up a profitable trade in N. B. C. 
Products.

Isn’t this the kind of cooperation that 
really cooperates?

NATIONAL BISCUIT 
COMPANY

S Ü
m

W ilmarth show cases and store fixtures in W est Michigan's biggest store

In Show Cases and Store Fixtures 
Wilmarth is the best buy—bar none

Catalog—to merchants

Wilmarth Show Case Company 
1542 Jefferson Avenue Grand Rapids, Mich.

M a d e  Jn G r a n d  R a p i d s '

C onservative I nvestors patronize Tradesman Advertisers
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F I N A N C I A D

Origin and Development of the Sav
ings Bank.

History is being made with astound
ing rapidity, financially, industrially, 
commercially and socially, and in this 
epoch making period the development 
of one of the main supports of prog
ress is interesting, namely, the evolu
tion of the savings bank. One hun
dred years ago on Dec. 2 the first 
savings bank was opened at Phila
delphia, the Philadelph:a Savings So
ciety, and the first depositor was a 
colored laborer named Curtis 
Roberts, who deposited five dollars. 
On April 21, 181”, he deposited an
other five dollars and when the ac
count was closed in 1819 he found 
his money had earned him an addi
tional dollar, or 10 per cent. The 
highest rate of interest paid was 5.4 
per cent, between 1859 and 1864 and 
the lowest rate by this institu t’on was 
3 per cent, from 1881 to 1907. In 1909 
the interest rate was fixed at 3.65 per 
cent. From sixteen accounts aggre
gating $1,043 represented in this one 
institution in 1817, savings accounts 
in the United States have grown into 
billions, the investment of w h:ch has 
assisted in the development of our 
vast natural resources. The growth 
up to a quarter of a century ago was 
steady but slow. From that period 
on it has been much more rapid and 
satisfactory. The impetus given the 
savings bank growth was partly due 
to a bright newspaper man who saw 
the need of educational publicity and 
seized upon the news columns of the 
newspapers for his material. He 
played up the story of a provident 
farmer who had hidden in the attic 
his savings, consisting of bills of fair 
sized denominations, only to find that 
the mice had torn the bills to shreds 
and made a nest of them, so they 
were irretrievably lost. He took th 's 
as a text and showed not only that 
this money would have been safe in 
a savings bank, but also pointed out 
that the unfortunate farmer would 
have been paid for keeping it there. 
This was followed by other illustra
tions of a similar character, showing 
the insecurity of the old stocking, the 
old teapot, holes in the m attress and 
other secret hiding places from which 
either knowing thieves had dragged 
the savings or where they had been 
destroyed by fire. There was a human 
interest element in these advertise
ments which caught and held the a t
tention of the people. The seeds of 
wisdom and safety, thus planted, 
sprouted, grew and spread until the 
timid overcame their fear>s and the 
suspicious found confidence. This 
example was speedily followed by 
the more enterprising savings banks 
in other cities and in other parts of

the country and a fairly intelligent 
campaign of publicity was carried on 
which, -while it left much to be de
sired decidedly added to the number 
and business of savings banks.

The ground having been thus brok
en and the provident fairly educated 
to the value of the savings bank as a 
depository, attention was turned and 
is now being largely directed toward 
the education of the people generally 
as to the value of thrift. These are 
both moves in the right direction. 
Every parent should feel a sense of 
responsibility in this respect and en
courage the formation of the savings 
habit in the children. The parents 
should supplement the school savings 
plan by individual encouragement. 
For instance, a Grand Rapids man 
told his ch ldren, “For every penny 
you put into the school savings bank, 
I will add another one to go with it.” 
This man is doing constructive work. 
He is laying a foundation for the fu
ture of his children just as surely as 
he would by accumulating a large 
estate to leave them when he passes 
into the valley of the dark shadow.

Another instance is that of a man 
whose son attends the Central High 
School. He persuaded his son to take 
out a $25 Christmas club card at one 
of the Grand Rapids banks, on which 
50 cents a week was to be paid. The 
high school boy gets a fair weekly 
allowance for spending money. His 
parent said to him, “Now; if you will 
take 50 cents of this week’s allowance 
and start that card, I will add a dollar 
to it, and wrill put in penny for penny 
what you do.” The card was started 
and that boy who never saved a penny 
in his life will have $25 next Decem
ber. The value of this goes far be
yond the $25. I t  is really the begin
ning of a career of thrift. The parent 
is well-to-do and could afford to do 
much more but he won’t. If his son’s 
needs exceed his allowance, the fath
er tells him he will have to earn it 
after school. This young man will, 
undoubtedly, go to college. He will 
go there understanding the value of 
money, for he is earning some and is 
saving some. If this paternal policy 
were universally followed, there would 
be less youthful wrecks along the 
shores of time.

In their way the savings banks are 
also doing a missionary wrork in that 
they are assisting in the budding up 
and stabilizing the communities in 
which they are located. The more ac
tive they become in presenting the 
beneficial results of saving money the 
greater the good they do, reaping 
their reward in larger bus;ness and 
in the consciousness of work well 
done.

Banks carrying commercial ac-

G RAND RAPIDS N A TIO N A L CITY BANK  
C I T Y  T R U S T  & S A V I N G S  B A N K

ASSOCIATED

CAM P AU SQUARE

The convenient banks for ont of town people. Located a t the very center of the city . Handy 
to  the street cars—the interurbans—the hotels—the shopping district.

On account of our location—our large transit facilities—our safe deposit vau lts  and our 
complete service covering the entire field of banking, our institutions m ust be the ultim ate choice 
of out of town bankers and individuals.

Combined Capital and Surplus........................................$ 1,778,7M.M
C om bined T o ta l D eposits................................................  8.577.M0.M
Com bined T o ta l R eso u rc e s .............................................  11,503,300.00

G R A N D  R A P I D S  N A T I O N A L  C I T Y  B A N K  
C I T Y  T R U S T  & S A Y I N G S  B A N K

ASSOCIATED

In the appointment of an Execu
tor under a will the convenience of 
those interested in an Estate should 
be considered. The individual Ex
ecutor is liable to be away when 
most needed. This Company on the 
other hand is always at its office 
ready to take care of the Estate at 
all times. It has equipment and facili
ties the individual cannot possess.

Send for Blank Form of Will and Booklet on 
Descent and Distribution of Property.

T h e  M i c h i g a n  T r u s t  C o .
OF G R A ND  RAPIDS

Safe Deposit Boxes to rent at very low  cost.
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counts can do their share by the en
couragement of small checking ac
counts. The knowledge that one pos
sesses a bank account gives him a 
sense of responsibility similar to that 
of the man who acquires a proprietary 
interest in the land. Paying his bills 
by check also gives him a standing in 
the community and tends to make him 
more careful in the handling of his 
money. I t  is true that small accounts 
like school savings are not in them 
selves profitable, but the correlative 
value is there, both in extension of 
banking influence and in its adver
tising value. I t is the broader view, 
the working toward the general good 
that is the surest and most success
ful modern method of doing business 
and in every case the returns will be 
satisfactory where the principle be
hind the business policy is founded on 
the Golden Rule.

Some alleged wiseacre said once, 
“There is no sentiment in business.” 
He was wrong. Business is chuck 
full of sentiment. I t  is its very foun
dation because upon it rests the cred
it of the Nation, state, municipality, 
corporation, firm and individual.

Economy and honesty are the step
ping stones to success and the bank 
and individual who encourage educa
tion in these two qualities deserve 
and will receive their just reward in 
greater prosperity. Paul Leake.

Different Methods of Advertising a 
Local Store.

London, Ohio, Jan. 2—There are 
a great many merchants who say they 
cannot afford to advertise; some say 
that the percentage of profit is too 
small; others say that the people 
know that they are in business and 
that if they want to buy from them 
they will come w ithout advertising. 
The real fact is that no m erchant can 
afford not to advertise.

“I t pays to advertise” has been 
thundered from the house tops until 
it would seem no longer possible that 
there is a solitary man or woman of 
normal intelligence wh'o fails to be
lieve it. But it is surprising the great 
number of retail merchants who, in 
spite of this fact, still claim that it 
doesn’t pay to advertise. W hen asked 
their methods of advertising it is 
found that they have no method. 
They don’t handle their advertising 
as if it were actual money, a real ten 
dollar bill right in their hands. Too 
often they sign a year’s contract for 
advertising in a newspaper and then 
as soon as the novelty wears off and 
the drudgery of filling the space with 
copy come on, they regard that ad
vertising as a necessary evil. W hen 
advertising is viewed in that manner, 
it cannot produce its best, nor can it 
succeed. Spending money for adver
tising space isn’t advertising by any 
means—not by a long ways. It would 
appear tha t some merchants think so 
by the way they use the space paid 
for in their local papers. But it isn’t 
advertising any more than paying for 
that fishing tackle which you took 
with you last summer was fishing. You 
had to use attractive bait to catch the 
fish, and if you would catch trade 
with your advertising copy you must 
use the right kind of copy. The hook 
must be baited in a way that will appeal. 
The copy must be changed often. 
Dead bait doesn’t attract fish nor does 
dead advertising copy a ttract atten
tion. To perm it the same copy to run 
for three or four m onths is not mere
ly poor advertising. I t  is bad adver
tising, stamping the m erchant as a 
listless merchant. No one cares to 
deal with a m erchant of this k ’nd.

As to “How much shall I spend in 
advertising?” . depends very largely 
upon the line of business you are in,

the volume of business and the loca
tion. It takes more money to ad
vertise a dry goods store or a hard
ware store than it does a grocery. 
The larger the volume, the smaller 
the percentage for advertising. If 
the store is located in a small country 
town of 5,000, where the advertising 
rates are not so high as they are in 
the larger cities, $100 will go three 
or four times as far as in the city 
where advertising rates are much 
higher. A good plan is to set as de 
a certain percentage of your total sales 
at the beginning of each year for ad
vertising. The small town merchants 
will find that from 1 to 2 per cent, 
should be sufficient and if spent ju
diciously should keep any business in 
a good, healthy, growing condition. 
The larger town merchants will need 
from 2 to 3 per cent, and they will 
find that th !s amount expended ju
diciously will do for them what 1 or 
2 per cent, will do for the small town 
merchant.

“W hat form shall I use?” will also 
depend very largely upon the loca
tion. If your store is located in the 
residence district of a large city, it 
would be foolhardy and commercial 
suicide to attem pt newspaper adver
tising. The rates for space in a city 
paper are high, while such a small 
amount of the circulation of those 
paners is in your territory. Dodgers 
will be found more effective and eco
nomical. Should there be a city or
dinance which makes it a misdemeanor 
to distribute advertising m atter in
discriminately, then circular letters 
could be used with very good results, 
while a little more expensive. If 
your store is located in a small town 
where the advertising rates in the 
local papers are not so high, then I 
would by all means use th ;s form, as 
it reaches more people at less expense 
than any other form you could use. 
Should your store be located in a 
small country town where there is 
no country newspaper, then a store 
paper would be of great value. It 
could be made a very profitable bus:- 
ness-getter and business-holder. If 
handled in the right manner it could 
be made of great interest to the peo
ple in your community and the peo
ple would look forward to its issue 
and it would produce satisfactory re
sults.

“How often shall I advertise?” If 
you are using dodgers, circulars, let
ters, etc., you should use them just 
as often as you have something of 
interest to advertise. This should be 
at least once a week. If newspaper 
space is to be used, you should adver
tise at least once a week and twice 
would not be any too often. If a 
store paper is used then once a month 
will do. Always advertise seasonable 
goods, things which the people are 
buying or can be induced to buy. Re
member, advertising is not used to 
tell the people that you are in busi
ness on such-and-such a corner, but 
is used to induce the public to buy its 
wares from you and to put before the 
public things which it can be induced 
to buy.

In writing your advertisements, use 
simple, direct, plain language. This 
is most easily understood by the great 
majority of people. A fool can under
stand it and so can men of all degrees 
of intelligence above that of a fool. 
Your advertising, like your show win
dow, should never be over crowded. 
A few articles, described in such a 
manner as to appeal to the readers 
of the advertisement, along with the 
price, will prove far more effective 
than an endless list of articles and 
prices. The m erchant who does not 
get results from his advertising is 
not doing it in the right way. He is 
wasting it. The first thing he should 
do is to find out how he is wasting it, 
and then change his methods so as 
to eliminate the greatest possible 
amount of waste or loss.

W hen advertising does not pay it 
is not the fault of advertising, but 
the fault of the advertisement and the 
way in which it is done.

W alter Engard.

Commercial Savings Bank
GRAND RAPIDS

We are now doing business in Our New Home 
at the corner of Monroe Avenue and Lyon Street, 
where we have one of the most complete and up- 
to-date banking establishments in the State.

Courtesy
and
Efficiency
Our
Watch
Words

We invite the business public to call and in
spect our facilities for handling commercial banking 
and savings bank business.

OFFICERS
AMOS S. MUSSELMAN 

President

CHRISTIAN BERTSCH 
Vice-President

CLYDE L. ROSS 
Cashier

D. D. PRATT 
Asst. Cashier

T. E. WHEELER 
Auditor

DIRECTORS

W. H. Anderson 
R. D. Graham 

D. Lynch

H. J. Vinkemulder 
Wm. J. Clark 

T. W. Strahan

Wm H. Gay Christian Bertsch
T. F. Carroll Christian Gallmeyer

L. C. Braudy M. R. Bissell, Jr.

Amos S. Musselman Ganson Taggart
J. W. Goodspeed Huntley Russell
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Pickings Picked Up in the Windy 
City.

Chicago, Jan. 2—Chicago is now 
getting squared away to take care of 
the coming year's business, whjch 
from all reports looks as though it 
were going to be the banner year in 
all lines of business.

On account of Chicago cafes and 
cabarets being obliged to close New 
Year’s eve, it is reported there were 
more private entertainm ents held 
throughout the city than ever before 
in the history of Chicago.

The G. J. Johnson Cigar Co., Grand 
Rapids, entertained during holiday 
week the following salesmen, repre
senting them throughout the country: 
Robert Massey, Butte, Mont.; W. J. 
Rooney, Peoria; W. D. Beach, Indi
anapolis; E. A. Bottje, Milwaukee; 
F. B. Marrin, Los Angeles; Bert 
Keeley, M arinette; N at Ellis, Minne
apolis; Guy Caverly, D etroit; C. C. 
Hillabrand, Toledo; H. F. McIntyre, 
Fred M cIntyre, W alter Gray, H arry 
Brown, Jerry  Scripsema and C. O. 
Billings, Grand Rapids; Chas. W. 
Reattoir. Chicago. This bunch wa9 
well entertained and taken care of, 
which is nothing unusual for the G. 
J. Johnson Cigar Co. While in Grand 
Rapids some of the boys were taken 
to Traverse City, where they had the 
opportunity to give “the once over” 
to the new factory. This factory is 
located in the Wilhelm block, front 
and Union streets. It was opened 
Nov. 27 with a force of twenty-seven 
cigar makers and business has so in
creased that the company is now em
ploying between forty and fifty, oc
cupying the first floor and basement.

Chicago is now talking about ex- 
Congressman Hobson, hero of the 
Merrimac during the Spanish war. The 
reason of this talk is that the Captain 
is about to take up his residence in 
Chicago for the purpose of agitating 
prohibition.

Some of the Chicago furniture deal
ers are now making ready to enter

tain an overflow of the Grand Rapids 
usual furniture men’s convention. 
There are always a fewf who travel 
back between Grand Rapids and Chi
cago during this period.

All subscribers of the Tradesman 
will take their hats off to the editor 
on account of the publicity that has 
been given the insurance business the 
last few weeks. These write ups in 
the Tradesman have made the average 
person sit up and take notice regard
ing the finer points of this matter. 
Anyone interested in the insurance 
business will do well to read the last 
eight or ten issues of the Tradesman 
and memorize this valuable informa
tion. No doubt in time to come he 
will thank the editor for this knowl
edge.

Send your friends a New Year's 
present of the Michigan Tradesman. 
It will be received with pleasure and 
read with solid contentment? only $2 
per year—and worth $5.

Most all of the Chicago parks at 
this time are being used as ice skating 
rinks.

All stockholders of the Moir Hotel 
Co. were well pleased on Saturday, 
Dec. 24, to receive their stock divi
dend as a Christmas present, for th t 
reason that it was not due until Jan. 
15.

The Illinois Central Railroad is now 
building at 63rd and Woodlawn, on 
the South Side, a very much up-to- 
date passenger station. W hen this 
building is complete it will house the 
office force of the Twelfth street sta
tion while this building is being torn 
down to make room for the new 
terminal station, which will be one 
of the finest in the country, so it is 
reported.

One of the write ups in the Trades
man the last issue made the sugges
tion that Michigan as a whole use a 
little more publicity in placing Mich
igan grown fruit before the people 
throughout the country. There is 
more truth -than poetry in this and if 
followed up will place Michigan sec-

Our Rate the Lowest Our Service the Best

United Automobile Insurance Exchange
Home Office—737-741 Michigan Trust Bldg., Grand Rapids 

Detroit Office—524 Penobscot Bldg.
INSURANCE AT COST

because every dollar not used to pay losses and expenses is returned to you

Veit Manufacturing Co.
M anufacturer o f

Bank, Library, Office and Public Building Furniture 
Cabinet Work, High Grade Trim, Store Furniture 

Bronze Work, Marble & Tile
Grand Rapids, Michigan

6% First Mortgage Bonds
Descriptive Circular Furnished 

Upon Request

Howe Snow CoRmcAN & Beetles
G. R. Savings MICHIGAN

I n v e s t m e n t  Ba n k e r s

Light & Railways Company
GRAND RAPIDS DAVENPORT

Operating and Financial Management of Public U tility Companies 
Supplying Without Competition of Similar Service

Gas Service to a Population A ggregating.....................................332,000
Electric Light and Power Service t o .............................................200,000
Street Railway Transportation t o ...........................  220,000
Inter City Transportation t o ............................................................455,000
Central Station Heat t o ...................................................................  80,600

The total combined population served by the Subsidiary Operating Companies was 350,272 in 1900. The population of these communities in
creased to 466,441 at the Federal Census of 1910, or over 33 per cent.

Official State and City enumeration for 1915 shows a total population (June, 1915) of 538,117, an increase in the five years since the last Federal 
Census of over 15 per cent.

Unofficial directory or school enumeration for 1916 confirms the rate of growth indicated by the 1915 figures, and indicates a total population 
at this date of more than 550,000. F y

The business of the Operating Companies has grown at a  more rapid rate than the increase in population, due to Extensions of Service Ag
gressive Business Methods and a wider use of all classes of service. The Gas Companies serve 56,475 customers; the Electric Companies have 31 903 
customers connected, and the Central H eating Stations serve business houses to the number of 605.

Artificial Gas for Cooking, Heating and Lighting 
Electric Power for Lighting, Industrial Power, and for Domestic Use 

Street Railway Transportation 
Inter City Railway Transportation 

Central Station Heating for Business Houses

These Are A ll Necessities In Our Modern Business Life

United
CHICAGO

It is the better understanding of these facts which is attracting the favorable attention of Prudent Investors to the securities of stable Public 
U tility Companies such as

UNITED LIGHT A ND RAILWAYS COMPANY
The First and Refunding Mortgage 5 per cent. Bonds.
The 6 per cent. Coupon, Convertible Gold Debentures (convertible into First Preferred Stock after November 1, 1918.)
The First Preferred, 6 per cent. Cumulative Stock of this company will repay the careful investigation of the Prudent Investor.
Reputable Brokers in New York, Boston, Philadelphia, Chicago, Detroit, and many other of the principal cities of the United States deal 

actively in these securities, thus making a wide m arket at all times. All brokers in Grand Rapids are in close touch at all times with the sources 
of information of interest to investors and are in position to advise him to his advantage.
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ond to none throughout the country 
as the fruit growing State.

The arrival in this market of sev
eral carloads of California butter, 
packed in boxes, has caused a con
siderable amount of comment among 
butter men. The stock is being held 
at a fancy figure, and the owners do 
not seem in a hurry to hear bids from 
buyers. I t is said that they are wait
ing until the New York market goes 
higher. If butter prices could stay as 
high as they were several weeks ago, 
there is little question that the Cali
fornia butter would become a prom
inent factor in this market, since the 
butterm aking industry along the Pa
cific Coast is making rapid strides 
forward. However, there is little 
chance for the profitable handling of 
California butter on a weak market.

On Jan. 1 Fifth avenue ceased to ex
ist. It has never been just the sort 
of thoroughfare which the world as
sociates with the name, but it has, 
nevertheless, taken a quiet satisfac
tion in the reflected glory which has 
touched it. Beginning with 1917, it 
will be know as W ells street. This 
is a decided revision downward, but 
what the street loses in parting with 
the glamour of its old name it will 
more than gain in the individuality 
of the new. The latter is not chosen 
at random. Capt. William Wells was 
a doughty Indian fighter, and de
served to have his name attached to 
the city which was in danger from the 
savages long after the cities which it 
was destined to rival knew of the red 
man only in their histories. . The 
change of name is a reminder that the 
region of the W indy City is not al
ways so bent upon bluster as it has

the reputation for being. The first 
im portant official act of a new presi
dent of Lake Forest University a few 
years ago was to alter the name to 
Lake Forest College. Nor was there 
any attem pt by alumni or trustees 
to remove him and get some one more 
appreciative of the institution’s place 
in the sun. Charles W. Reattoir.

T H E  BANK W H ER E YOU FEEL AT H O M E

WE WILL APPRECIATE YOUR ACCOUNT
T R Y  U S!

THE PREFERRED LIFE INSURANCE CO.
Of America offers

OLD LINE INSURANCE AT LOWEST NET COST 
What are you worth to your family? Let us protect you for that sum.

THE PREFERRED LIFE INSURANCE CO. of America, Grand Rapids, Mich.

We recommend and offer the 
unsold portion of the following 
issues for investment:

Citizens Telephone Co. 
to net 5%

Piqua Handle 
& Manufacturing Co. 

to net 6%

CIRCULARS UPON APPLICATION

IIrano RapidsTrust Rompahy
M A N A G ED  BY M EN YOU K N O W

OTTAWA AT FOUNTAIN. BOTH PHONES 4391

For January 
Investments
Short Term Bonds & 

Notes
Railroad Bonds 

Public Utility Bonds & 
Preferred Stocks

Providing income returns 
from 4.4,‘J to over 7% , are 
listed in our new circular of 
security offerings.

Send  fo r  a copy

Hodenpyl, Hardy & Co.
Incorporated

Securities fo r Investm ent

14 Wall St., New York
First National Bank Building, Chicago

t h e :

OLD
N A T I O N A L  
, BANK ^

G R A N D  R A P I D S  M IC H .

1 7 7  M O N R O E  AVE.

Complete 
Banking Service

Travelers* Cheques 
Letters of Credit 
Foreign Drafts 

Safety Deposit Vaults 
Savings Department 

Commercial Department

Our 3 yi Per Cent
Savings Certificates are a 

desirable investment

Kent State Bank
Main Office Fountain St.

Facing Monroe
Grand Rapids, Mich.

Capital . . . .  $500,000 
Surplus and Profits - $500,000

Resources
9 Million Dollars

3 J g  Per Gent.

Paid on Certificates

Largest State and Savings Bank 
in W estern Michigan

LOGAN & BRYAN
STOCKS, BONDS and GRAIN

G rand Rapids, Office 
305 GO D FREY  BUILDING 

Citizens 5235 Bell Main 235

Members
New York Stock Exchange 
Boston Stock Exchange 
Chicago Stock Exchange 
New York Cotton Exchange 
New York Coffee Exchange 
New York Produce Exchange 
New Orleans Cotton Exchange 
Chicago Board of Trade 
Minneapolis Chamber of Commerce 
Winnipeg Grain Exchange 
Kansas C ity Board of Trade

Private wires coast to coast 
Correspondence solicited

Investment Buying
Does not put the stock market up 
because it is done on reactions.

There are good chances to make 
money. Let us assist you.

Allen G. Thurman & Co.
130 M ichigan T ru a t Bldg. 

G R A N D  RAPIDS

Fourth National Bank
United States Depositary

Savings Deposits

Commercial Deposits

3
Per Cent In terest Paid on 

Savings Deposits 
Compounded Semi-Annually

3&
Per Cent Interest Paid on 
Certificates of Deposit 

Left One Year

Capital Stock and Surplus

$580,000

W M . H . A N D ER SO N . P resident 
L. Z. C A UK IN , Cashier

JO H N  W . B L O D G ET T. Vice P resident 
J . C . BISHOP, A ssistant Cashier
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D R Y  GOODS»

F k N C Y G O O D S^  NOTIONS

Shortage of Cotton May Beat the 
Germans.

Inasmuch as the most interesting 
development of the war during the 
last week has been the proposals for 
peace, it might be well to review the 
general military situation on all fronts 
so that, with these facts at hand, each 
may decide for himself the relation 
between the military situation and the 
peace proposals.

There is but one point aside from 
this to which I would invite atten
tion at this time. T hat is the rela
tion of cotton to the war and the po
sition of Germany in regard to the 
cotton supply.

Cotton is the basis of every ex
plosive used in warfare. W ithout a 
suitable supply of cotton it is impos
sible to make even the powder charge 
for small caliber guns, and science 
has not progressed to the point where 
a suitable substitute has been found.

Up to about February, 1915, Eng
land had not declared cotton contra
band of war. Pressure had been ex
erted upon the government to take 
this step by many military men, but 
evidently because of neutral feeling 
cotton was still free goods.

To-day many men of experience, 
holding offices where they should be 
in a position to know, believe that, 
had Great Britain from the outset 
declared cotton contraband, the war 
would have been over by this time, 
due to the inability of the Germans 
to manufacture explosives.

There is a suspicion that Germany 
is none too well supplied; that, in 
fact, her supply is rapidly becoming 
exhausted. This suspicion gains 
ground from the statem ent of the 
Germans themselves in explaining 
their reverses on the Somme that they 
were tem porarily short of ammuni
tion.

The Germans have, of course, ob
tained some cotton from Scandinavia 
since the British blockade, just as 
they received certain other contra
band, but the supply from this source 
has necessarily been irregular and 
periodic. Aside from this uncertain 
source the only other field from which 
Germany has been able to obtain any 
supply at all has been Turkey.

There was a prospect some years 
ago that Turkey would become a 
great cotton-producing country. But 
the feebleness of the Turkish govern
ment has prevented the cotton in
dustry from becoming important. The 
amount raised there has been very 
small and is certainly utterly inade
quate to the w ar’s deeds.

Germany, then, since the war broke 
out, has been dependent on the cotton 
which she imported between August,

1914, and February, 1915, and such 
small amounts as have escaped the 
blockade and reached Germany 
through the Scandinavian neutrals.

Just what the German supply con
sists of a t this time, how much longer 
it will last her, no one outside of 
those closely connected with the Ger
man government can know. I t is at 
least a question which deserves the 
attention of those interested in the 
development of the war.

To turn to the situation on the vari
ous fronts, we find in general that 
Germany is checked everywhere. On 
the W estern front the initiative be
longs entirely to the entente. Ger
many has made no effort here since 
the disastrous attack on Verdun. All 
that she gained as a result of the 
Verdun attack has been wrested from 
her by two attacks by the French, 
each of only twenty-four hours’ dura
tion.

On the other hand, with no greater 
expenditure of men than the Germans 
were forced to make at Verdun, the 
Allies have gained considerably more 
ground against the German defense, 
have taken three times the number of 
prisoners and have undoubtedly caus
ed the Germans a much greater loss in 
killed and wounded than the French 
suffered during the several months 
preceding July 1.

The Allies have demonstrated their 
superiority on the W estern front in 
two im portant arms—aviation and 
artillery. The gains of the Allies 
on the Somme and before Verdun can 
be ascribed almost in their entirety 
to the superiority of their artillery 
preparation.

The best German critics do not 
place the Allied loss at more than 
600,000 men, and the German loss 
was but little less. The spring will 
bring a renewal, of the W estern of
fensive, and every manufacturing re
source which the Allies possess will 
be and is rapidly being turned to the 
production of shell. Great Britain 
has not yet reached her maximum 
either in men or shell production. 
This maximum will be reached in the 
early part of 1917.

On the Russian front we have the

P. F. C. 
Crochet

Cotton
The best made, 

for all purposes

Ask Your Jobber

GEO. S. DRIGGS 
MATTRESS 6 CUSHION CO.

Manufacturers of Driggi Mattress Protectors, Pure 
Hair and Felt Mattresses, Link and Box Springs, 
Boat, Chair and Window Se iiCushions. Write for 
prices. Citizens 4120. GRAND RAPIDS

B A R L O W  BROS. G rand Rapida, M ich.

We are manufacturers of TRIM M ED AND 
UNTRIMMED HATS for Ladies. Misses and 
Children, especially adapted to the  general 
store trade. Trial order solicited.

CORL, K N O T T  Sc CO., Ltd. 
Corner Commerce A n. and Island St. 

G rand R apids. Mich.

DOUBLE YOUR MONEY

P u t in  a line of

PILLOWS
Get this Leader Assortment:

3 Pairs Leader Pillows @ $3.00 
3 “ Boston u @ 4.50
3 “ Special Geese Pillows @ 6.75
3 “ XX B Pillows - @ 9.00

12 Pairs for $19.00, in best grade 
ticking.

Grand Rapids Bedding Go.
Grand Rapids, Mich.

Trade
Stimulators
For
Price
Advertising

Our m o n t h l y  cata
logue of General Mer
chandise abounds with 
these.

Get acquainted with 
the Yellow Page Specials 
in each issue of “Our 
Drummer.” They will 
help you to pull trade to 
your store.

Butler Brothers
Exclusive Wholesalers of 

General Merchandise

New York Chicago 

St. Louis Minneapolis 

Dallas

FOR SPRING
PERCALES

GINGHAMS
WASH GOODS

A BIG LINE 
Ask our salesman to show you.

Paul Steketee & Sons
Wholesale Dry Goods Grand Rapids, Michigan

Yearly Invoice Record
T he contract you enter into when you purchase fire insurance 

requires you to retain all invoices or keep a record of all purchases dur
ing the current year. Merchants w ho have small safes sometimes find it 
inconvenient to preserve all invoices intact. T o  meet this requirement, 
w e have devised an Invoice Record which enables the merchant to 
record his purchases, as set forth in his invoices, so as to have a com 
plete record in compact form for use in effecting a settlement in the 
event of a loss by fire. This Record is invaluable to the merchant, 
because it enables him to ascertain in a moment what he paid for and 
where he purchased any article in stock. Price $2.

Tradesman Company
Grand Rapids
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great unknown. But little can be 
predicted of Russia because her con
dition is not so well known. A t the 
same time we can judge something 
by past performance. From this as 
a basis of judgment, we may look to 
Russia for at least one prolonged, de
vastating, smashing offensive move 
during 1917.

W ith Russia can be fairly consider
ed the Roumanian question. As m at
ters stand to-day all of Little and of 
Great W allachia are in German 
hands. Moldavia, which forms all the 
N orthern leg of Roumania, seems safe 
from invasion. The Roumanian army 
has been badly shattered and disor
ganized, but only a small part of it 
has been destroyed. Reorganized and 
combined with the Russians, it still 
forms a formidable force.

On the Saloniki front there is a 
huge Allied army of nearly 750,000 
men who have not yet been in serious 
action and who are therefore intact. 
The object of this army is twofold. 
First, it is a threat against the back 
door of the central powers; that is, 
through Austria via Belgrade. Sec
ond, it is also a threat against the 
communications between Germany 
and Turkey.

I t is certain that communications 
by which the supplies must be sent 
South by the central powers are very 
meager and incomplete, and that it 
will be a m atter of the greatest diffi
culty to maintain a steady flow of 
supplies sufficient to meet the re
quirements of an offensive campaign.

The communications of the Allies, 
as the lines are now constituted, are 
far superior, although this superiority 
dwindles as they proceed northward. 
But no m atter what the situation 
here, it is a subsidiary field, and even 
should the Germans divert a large 
force which is now or has recently 
been fighting in Roumania into Greece 
the result can not determine any
thing.—Chicago Herald.

Line of Demarkation .Between Peo
ple and Kaiser.

Detroit, Dec. 26—You appear to be 
one of the few men in this country who 
understand the real attitude of Germany 
in the present world conflict. I attribute 
this to the fact that you are descended 
from the band of German revolutionists 
who undertook to secure what they 
called freedom for Germany in the 
struggle of 18-48 and who emigrated to 
this country when they failed to realize 
their ideals in the land of their nativity. 
It is possible that you imbibed from 
your ancestors the keen insight and 
clearness of vision which now enable 
you to condemn the Kaiser and the 
dominant party of Germany while re
taining your love, respect and sym
pathy for the German people. All the 
trouble in this country from the people 
of German birth and descent is due to 
the fact that we do not properly dif
ferentiate—as you do—between people 
and Kaiser and insist that their inter
ests are common, instead of antagon
istic; that Germany’s deplorable condi
tion to-day—spiritually, morally and 
materially—is due to her enemies from 
without instead of their greater enemy 
within—the militant spirit of Frederick 
the Great, amplified and enlarged by 
several generations • of men who have 
made the study of war the business of 
a lifetime to such an extent that they 
have become monomaniacs on the sub
ject. This would, not be so serious a 
menace to Germany were it not for the 
fact that this propaganda has taken 
complete possession of the hearts and

minds of the people to such an extent 
that they have come to actually believe 
that they are God’s chosen people; that 
they are destined to rule the world by 
fire and sword: that their rulers are in
spired by God to commit the bloody 
crimes against civilization and freedom 
which they have frequently repeated 
since they precipitated the Kaiser’s war 
nearly three years ago; that any sacri
fice they make to accomplish the Tue- 
tonic domination of the world is in the 
line of duty to the Almighty and re
ceives His Divine approval. No one 
but a person of German descent can 
understand this situation. The singular 
feature is that most of the Germans in 
this country are possessed of the same 
hallucination and ignorantly maintain 
that the interests of the German people 
and the Kaiser are identical, instead of 
antagonistic, as is the case. I admire 
your editorials on the war because they 
clearly disclose that Kaiserism is the 
greatest enemy any people ever had to 
contend w ith: that Kaiserism and free
dom are as opposite as black and white: 
that the Allies are really contending for 
the freedom of the German people, al
though just now' many of them in their 
frenzy are unable to see the situation 
with open mind and clear vision. I be
lieve the time is soon coming when the 
shackles will be struck from the hands 
of mv people and that they will cease 
blocking the w'heels of civilization and 
freedom by adhering to the Kaiser, who 
has conclusively proven to every fair 
minded man that he is the greatest ene
my to civilization in the history of the 
world. John C. Schmidt.

Jaunty Jottings From Jubilant Jack- 
son.

Jackson, Jan. 2—The holiday spirit 
was never more manifest in Jackson 
than this year. Our merchants say 
that the volume of business was the 
largest they have ever known.

At the present time there are three 
different stocks of Eastern cane sugar 
being carried in Jackson for the bene
fit of local jobbers and reshipment to 
wholesalers in adjoining cit:es. This 
shows that Jackson is fast being rec
ognized as an im portant shipping 
point.

Frank S. Gainard, wholesale sugar, 
rice, molasses and grocers’ special 
ties, has already distributed two cars 
of the 1916 crop of rice. This was 
purchased direct from the mills at 
New Orleans and sold to the leading 
grocers of Southern Michigan.

Marcus Moody, the veteran pill 
salesman of Lansing, spent Christ
mas with friends in Jackson.

Frank Howard was successful on 
the road for the Howard & Keebler 
Co. several years. Over a year ago 
he took a desk in the house and his 
constructive policy is fast becoming 
known. Frank is also Senior Coun
selor of Jackson Council, which office 
he graces with a dignity that is na
tural and akin to his personality.

C. B. Hayes, President of the Hayes 
W heel Co., says that the volume of 
his company’s business for the past 
year has been enormous. He is es
pecially proud of its branch factory 
at St. Johns. It uses this exclusively 
for truck wheels and it has been a suc
cess from the very start. In fact, any 
enterprise backed by Mr. Hayes would 
naturally have to be a success.

The new nine-story building of the 
Peoples National Bank attracted a 
great deal of attention last Saturday 
night when our streets were thronged 
with thousands of shoppers.

Cont’nual talk of peace brings 
thoughts of readjustm ent in the com
mercial world. W hen that time 
comes the Tradesman will have a 
responsibility somewhat different than 
it has ever experienced before. You 
can rest assured that it will be faced 
and we fully expect that advice of 
great value will be found in its col
umns.

The w riter hopes the readers of the 
Tradesman may have a most happy 
and properous New Year.

Spurgeon.

The Season's Greetings 
to our

Friends and Customers

Grand Rapids Dry Goods Co.
20-22 Commerce Ave.

Grand Rapids, Michigan

Are You “Up in the Air”
In Pricing Your Own Goods?
Everything you ever learned about grocery prices 
knocked galley w est? Your own costs going up every 
time you turn around ?

Then—let the Shuman System 
Solve Your Pricing Problem
It w ill sav e  yo u  th e  tro u b le  o f m ark in g  ev ery  carto n , box a n d  can. 
A nd  w hen  y o u r co sts  a d v an ce , a ll y ou  n eed  to  do  is  to  sh iit th e  
S h u m an  c lam p s  a b o u t so  a s  to  ra ise  y o u r p rices  w ith o u t m o v ing

th e  g o o d s o r ru b b in g  o u t a n d  c h an g in g  o ld  p rice  m arks. Y ou 
take  a d v an tag e  o f th e  ris in g  m ark e ts  d ay  by  d ay  by  p ric in g  y o u r 
goods, n o t o n  th e  b a sis  o f w h a t th e y  c o s t  you  w h en  you  bo u g h t, 
b u t w h a t th e y  w ill  co s t to  rep lace.

T h is  is ' a  n e c e s s a r y  b u s in e ss  in s u ra n c e  for w h en  p rices  begin  
to  d ro p  ag a in , y o u r cu sto m ers  a n d  com p e tito rs  w ill force you  to 
follow  th e m  d o w n  th e  sca le  no  m a tte r  w h a t th e y  cost you . N ow  
is  y o u r h a rv e s t  tim e. L e t th e  S h u m an  m ov ab le  p rice-c lip  S y stem  
h e lp  yo u  m ake  th e  m o s t o f it.

S old  b y  th e  B ox— 50 M etal c lip s  a n d  1110 g u m m ed  price  s tickers  
to  th e  box. P rice  p e r box, $3.25. O rder from  y o u r jobber. O r 
if  h e  d o e sn ’t  c a rry  them , w e w ill m ail you  a  box by  p arcel p o st 
p repa id , on  receip t o f check  o r m oney  order.

E x tr a  C lips $ 2 .  SO p er  100 . E x tr a  S t ic k e r s  10c fo r  SO o f  a  h ind .

The F. G. Shuman Company
|  Room 905, 168 N. Michigan Ave.
U r n — .......  ..........

Chicago, Illinois
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M ich igan  R e ta il Shoe Dealers’ A ssoc ia tion  
P re s id e n t—F red  M urray , C h arlo tte . 
S e c re ta ry —E lw yn  P ond , F lin t. 
T re a s u re r—W m . J .  K reg er, W y an do tte .

Why Jones Made Good and Smith 
Lost Money.

One of the greatest needs in shoe 
retailing, or in any other mercantile 
line for that matter, is that more time 
should be given to forethought rath
er than to afterthought. It is well to 
review the results of the past, but this 
in itself serves no useful purpose un
less it is a guide to a plan for the fu
ture. The following illustrates actual 
conditions which existed in two shoe 
stores in a Middle W estern state— 
one in a city of 50,000 and the other in 
a city of 30,000.

Each store, doing a cash business 
of about $50,000 a year, were rated as 
the leading shoe stores in each city. 
Jones, in the larger city, had a lease 
which cost him $5,000 per year. Smith 
on the contrary, paid only $700 an
nually for his store. I t would be na
tural to assume that Smith, with his 
cheaper rent, would have a trem end
ous advantage over Jones with his un
usually high rent.

As a m atter of fact, Jones, in spite 
of his big rent, was making a sub
stantial amount of real spendable net 
profit, and had a thriving business. 
Smith, on the contrary, and although 
he had been in business several years 
longer than Jones, was practically on 
the verge of bankruptcy, so great 
was his load of indebtedness. Jones 
was a merchant, a stock keeper, and 
a financier, while Smith was only a 
store-keeper, wrecked by reckless buy
ing and without books and records 
which should have changed his course 
upward instead of downward. The 
two sets of figures below explain why 
Jones was a success and Smith a fail
ure.

Jones’ Success
Sales .................. . ..$50,000 100%
Gross Profit . . . . . .  18,000 36%
Expense .......... . . .  15,000 30%
Net Gain .......... . . .  3,000 6%

Smith’s Failure
Sales .................. . . .  $50,000 100%
Gross Profit . . . . . .  10,000 20%
Expense ............ . .. 12,500 25%
N et Loss ........___ 2,500 5%
The first question which naturally 

occurs to the reader is, “How do you 
know that Smith was only getting 
20 per cent, gross profit, and how do 
you know that his expense was 25 
per cent.?” The fact that he was los
ing money at the rate of more than 
$2,000 a year was the basis of this 
proof. It was determined, after a 
rather tedious overhauling, that his 
total annual expense account was at 
least $12,500, which included only a

moderate drawing for himself. The 
fact that his annual net loss for the 
past three years had been about $2,- 
500, or 5 per cent, of his sales, was the 
factor in determining his gross profit. 
When a business is making money the

gross profit is ascertained by adding 
the percentage of expense and the 
percentage of gain. W hen a business 
is losing money, the percentage of 
gross profit is obtained by deducting 
the percentage of loss from the per
centage of expense.

Jones’ gross profit was carefully fig
ured day by day, month by month, to 
a definite annual total, but his inven
tory proved his figures. His expense 
was determinable exactly at $15,000 
or 30 per cent, of his sales. The dif
ference between his two inventories 
showed a $3,000 gain in net worth, 
amounting to 6 per cent, of his sales. 
Hence, his profit was proved by add

ing together the expense per cent, and 
the net gain per cent.

Smith had no gross calculation fig
ures, but the inventory results, and 
the expense account, made it possi
ble to prove that his gross profit have 
been way below normal. His expense 
account was definitely fixed at $12,500, 
or 25 per cent., which is about the 
normal amount for such a business as 
his. The fact that he has suffered a 
drop of $2,500 in net worth during 
the past year indicated that he was 
losing money at the rate of 5 per cent, 
of his sales. Therefore, to bring about 
this condition his gross profit was 
logically 5 per cent, less than his per
centage of expense, or 20 per cent.

But this was not the only way in 
which the gross profit was proved.

The first thing to meet a customer’s 
eye when he entered the store was a 
row of bins, so near the door that one 
almost had to stumble over them to 
get by. These bins were part of the 
regular store fixtures, and had been 
there for years. They were respec
tively labelled,—“$2.48, $1.98 and
$1.48.” In these bins a conglomerate 
mess of odd pairs, old styles and short 
lines were thrown. The prices affixed 
by the bulletins were usually close to 
the cost price or sometimes less. If 
the shoes did not move in the $2.48 
bin, they were transferred to the $1.98 
bin. If they did not sell there they 
were relegated to $1.48 bin with the

At the complimentary banquet tendered Frank Hamilton, of Traverse City, 
on the occasion of his 68th birthday, Dec. 20, 1916, one of the donors brought 
to the banquet hall a guide board which Mr. Hamilton had put up twenty- 
five years ago. The board was taken from its place of long service, decorated 
and presented to the guest of the occasion. The well worn letters bear 
witness to his early desire to guide the traveler, while the slogan, “Hurrah 
for good roads,” furnishes a significant prophecy of his later achievements.

probability that a strong display of a 
one dollar bill by a customer would 
close a sale.

During the afternoon the w riter was 
in the store, it was evident that fully 
50 per cent, of the sales were made 
from the bargain boxes. Therefore, 
if there were twenty sales that after
noon, of which ten were made from 
goods at the regular 30 per cent, prof
it, and the other ten at no gross profit, 
or worse than that, the average gross 
profit for the day could not have 
been much over 15 per cent., if it was 
that. Hence, this alone is sufficient 
to prove that the 20 per cent, gross 
profit for the year was not far from 
correct.

Jones, on the contrary, set his lines 
on a profit-making basis from the 
start. He knew he was paying a high 
rent, which in itself was 10 per cent, 
of his sales. But he got started right 
the very second month. His first 
m onth’s business was about $4,000. 
He believed he would do about $45,000 
or $50,000 his first year at that rate. 
His first month’s gross profit was at 
the rate of 30 per cent., so he sat 
down and held a little town meeting 
with himself before starting the sec
ond month’s business. He talked to 
himself, something like this:

“Jones, as near as I can figure, it 
will cost you about $15,000 expense 
to run this business for a year. It 
you do $50,000 volume it will make 
your expense figure just 30 per cent, 
of your sales. Consequently, if you 
are to get any return in the way of 
net profit, you’ve got to get a gross 
profit of more than 30 per cent. Now, 
to take all this risk and worry, you 
are entitled, as a merchant, to at 
least a margin of 6 per cent, net profit 
on your sales. Consequently the 
average gross profit on your sales 
must be 36 per cent. You are paying 
a rent that will cost about 10 per cent, 
of your sales, which is about 5 per 
cent, over the usual amount. There
fore, to make yourself whole you are 
entitled, to a gross profit tha t is 5 per 
cent, higher than the normal.”

After this soliloquy Jones went 
about his second month’s business 
with 36 per cent, profit defin-tely fix
ed in his mind when pricing his mer
chandise. He got it. On some lines 
he got more, on some a little less, but 
in his average calculation, carefully 
figured and totalled every day, and 
every month, the average profit was 
better than 35 per cent. By holding 
his expense within the 30 per cent, 
limit, he made his business show a 
gain of 6 per cent., while Smith was 
losing 5 per cent. Jones won because 
he had a definite plan and stuck to it. 
—Shoe Retailer.

Our Specialty: “Royal Oak”
FO R  SHOEM AKERS 

Bends, Blocks and Strips 
Shoe Store Supplies 

Wool Soles. Socks. Insoles, Etc.
T H E  BOSS L E A T H E R  CO.

744 Wealthy St. Grand Rapids, Michigan
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Fine, Strong

Foot Fitting 
Footwear

More wear per day and more days’ wear 
per year than most others.

Our Trademark guarantees you this shoe 

satisfaction, at prices within the reach of the 

ordinary man’s pocketbook.

We go everywhere for business.

j f ' \
\  J

Rindge, Kalmbach, Logie Company
Grand Rapids, Mich.

M Éj

Of course you want

Hood Rubbers
For 1917

They mean prosperity

Our salesmen are now out

Be sure to wait

There has been an advance 
in prices, but it will pay you to 
see our new 1917 proposition.

Grand RapidsiShoe ‘&]?ubber(o.
The Michigan People Grand Rapids

Wait for the

Hirth-Krause Shoe Man
Merchandise well bought is half sold

Hirth-Krause Shoes
have the style that appeals and the 

service that pleases.

1917 will be a prosperous year to you in just 
the degree that you are able to please your 
trade.

Wait for the Hirth-Krause man.

HIRTH-KRAUSE COMPANY
Hide to Shoe

Tanners and Shoe Manufacturers

G r a n d  R a p i d s ,  M i c h i g a n

Real Talking Points
The unusual interest which the trade is showing in this 

line of shoes— the repeat orders—the steadily increasing 
demand, a ll point to it  as the year's greatest trade winner. 
Progressive dealers everywhere consider the

Bertsch Goodyear Welt
shoe line as their best profit-maker. Because of its REAL 
VALUE this line offers more REAL TALKING POINTS than 
any other similar line offered you to-day. It w ill draw 
trade to you and make it  PERMANENT because it  has 
SATISFACTION built into it— it  is attracting the attention of 
dealers everywhere.

You should investigate this line—it  is built for such 
trade as you sell. It w ill “ take”  at first sight with those 
particular customers who are hard to please.

They w ill at once see the style and service-giving 
qualities.

The BERTSCH is a trade-puller and a satisfaction giver 
from first to last and its merits mean repeat orders.

THEY WEAR LIKE IRON

HEROLD-BERTSCH SHOE CO.
Manufacturers of Serviceable Footwear GRAND RAPIDS, MICH.
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Michigan Pou ltry, B utter and Egg Asso
ciation.

P re s id e n t—J . W . Lyons. Jack so n . 
V ic e -P re s id en t—P a tr ic k  H urley , D e

tro it.
S e c re ta ry  an d  T re a s u re r—D. A. B e n t

ley. Saginaw .
E x ecu tiv e  C om m ittee—P . A. Joh n so n . 

D e tro it: H . L . W illiam s, H ow ell; C. J .  
C handler, D e tro it.

Study of Retail Prices and Butter 
Quality.

In an interesting bulletin, entitled 
‘‘The Marketing of Wisconsin But
ter,” a chapter is devoted to a study 
of the relation of the retail price of 
butter to its quality as judged on the 
basis of grading and scoring in use 
on the Chicago wholesale market. 
T h 's study is based upon two investi
gations. one of ninety-four samples of 
butter purchased from different re 
tail merchants in Chicago, date of 
purchase not given, and the other of 
271 samples of butter purchased in 
116 Chicago retail stores during April 
and May, 1915.

The investigators found no m ark
ed relationship between butter quality 
as scored by the judge employed and 
the price at which this butter sold 
at retail, although a slight upward 
tendency' in price was noted as qual
ity' became better; that is it was found 
when butter is noticeably poor, such 
as that represented by' an 85 score 
or below, the price is affected.

Of the 271 samples collected during 
April and May, 1915, only' five were 
scored extras, twenty-four extra firsts. 
154 firsts, fifteen seconds and fifteen 
were unclassified. In averaging sell
ing values of these different lots it 
was found that firsts brought the 
highest price, that extra first averag
ed .1 cent per pound less and that 
extras averaged .9 cent less than 
firsts. This, the bulletin states, in
dicates that the cost to the Chicago 
consumer for firsts is higher than for 
better grades, a remarkable and unex
pected condition if it were generally 
true.

It is of course natural to expect that 
butter retail values do not exactly 
conform to the technical scale upon 
which comparative qualities are judg
ed by educational and wholesale m ar
ket expert judges. In the first place 
there is no exact conformity in the 
scores placed on the same butter by 
different expert judges and in the 
second place the great mass of our 
cream ery butter is not sold, either 
at wholesale or retail, upon a techni
cal system of grades or scores. Furth
er the bulk of butter is purchased by 
wholesale and retail buyers whose 
ideas of quality and value differ ra th 
er widely. In view of these facts we 
could hardly expect a series of sam
ples of butter purchased at retail to 
closely conform in relative price to

the ideas of relative quality of a single 
judge. There are other factors also 
which operate against a close con
formity, such as the business meth
ods of the retailer and the character 
of the retailer’s trade. A retailer ca
tering to a class of long credit cus
tom ers and himself enjoying long 
credit will charge relatively higher 
prices even on cash business than a 
prom pt paying cash grocery or a 
chain store which is making a “drive” 
or “drawing card” of its butter busi
ness.

In the data upon w'hich the conclu
sions of the bulletin are based it is 
not clear that differences in package 
have been properly' discounted. Some 
of the samples were bulk butter and 
some carton prints and to compare 
selling values and technical quality 
of such purchases allowance should 
be made for the greater cost of the 
special package. Further it is not 
clear that differences in date of pur
chase and attending differences in 
prevailing m arket values have been 
discounted in the averages published. 
It would be useless in endeavoring 
to learn the relation between quality 
and retail price to compare a sample 
of butter purchased in mid-winter and 
another purchased in June. By such 
a comparison it would usually' be 
found that the consumer paid more 
for firsts than extras. We surmise 
that this may be in part the reason 
for the surprising deduction in the 
case of the 271 samples purchased 
during April and May, that first cost 
the consumer more than extras.

It seems to us that in an attem pt 
to determine the effect of technical 
butter quality' upon retail prices, the 
most accurate comparison would be 
between sales of butter in the same 
class of stores and in similar package 
form, on even dates, or betw'een offer
ings of butter in the same stores on 
different dates, changing prevailing 
market values being discounted.

W e believe that were a prolonged 
study made of the relation of quality 
to retail values of butter on the New 
York m arket it w’ould be found that 
those retail houses handling the high
est priced butter also handle as their 
best grade butter which averages the 
highest in score. But there are so 
many variable factors which inject
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Mr. Flour Merchant:
You can own and control your 

flour trade. Make each clerk a 
“salesman” instead of an “order 
taker.”

Write us to-day for exclusive 
sale proposition covering y o u r  
market for

Purity Patent 
Flour

We mill strictly choice Michigan 
wheat, properly blended, to produce a

Dandelion Vegetable Butter Color
A perfectly Pure Vegetable Butter 

Color and one that compliea with the 
pure food lawe of every State and of 
the United Statea.

M anufactured by  W ella & R ichardaon Co. 
B urlington, V t.

D0RNB0S’
SINGLE r * r
BINDER
CIGAR

D0RNB0S’
Perfectos C c  
Cigar i /

Rea & W itzig
PRODUCE
COMMISSION
MERCHANTS

104-196 W est Market St. 
Buffalo, N . Y.

Established 1873

Live Poultry in excellent de
mand at market prices. Can 
handle large shipments to ad
vantage. Fresh Eggs in good de
mand at market priceB.

Fancy creamery butter and 
good dairy selling at full quota
tions. Common plenty and dull.

Send for our weekly price cur
rent or wire for special quota
tions.

Refer you to the People's Bank 
of Buffalo, all Commercial Agen
cies and to hundreds of shippers 
everywhere.

satisfactory all purpose family flour.

GRAND RAPIDS GRAIN &  
MILLING CO.,

Grand Rapids, Michigan

Coleman
(Brand)

Terpeneless

L E M O N
and

Pure High Grade

V A N ILLA
EXTRACTS

Made only by

FOOTE & JENKS
Jackson, Mich.
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themselves, such as variations in cred
it terms, overhead expenses, etc., that 
exact knowledge of the effect of tech
nical quality on retail price would 
be difficult to secure.

However although it is very diffi
cult to separate from the many fac
tors affecting retail butter prices the 
influence of quality, the Wisconsin 
investigation is highly interesting; and 
it throws considerable light upon the 
value of the advertising campaign 
conducted by the larger centralizers 
and the success these centralizers are 
meeting in m arketing a fairly uniform 
medium grade of butter attractively 
put up to advantage. The bulletin 
also throws light upon the average 
quality of the butter offered at retail 
in Chicago at certain seasons, al
though it would be hardly fair to use 
the data presented as an accurate 
index of the average quality of the 
butter in Chicago wholesale channels. 
W ith poorer facilities for preserva
tion in retail stores some depreciation 
in quality is probable after the butter 
leaves the wholesale market.

We hope that those creamerymen 
who read the bulletin, and all who can 
secure a copy should, will not make 
the mistake of concluding that con
stant efforts to produce technically 
fine butter are a waste of time. Even 
though it may be true, and it doubt
less is, that the average consumer 
cannot detect differences between 88 
and 92 score butter when there is no 
radical defect apparent, the fact re
mains that the creamery which turns 
out fancy butter and maintains a high 
quality can dispose of its product at 
wholesale to best advantage. Until 
state brands are more generally rec
ognized by consumers the smaller 
creamery can usually meet the com
petition of the highly organized mar- 
ket'ng machinery of the centralizers 
in no other way. And the authors of 
the bulletin recognize this fact when 
they say: “Since it cost very little 
more to make the choicer grades, and 
since there are consumers who will 
pay for quality, a considerable margin 
may be made over ordinary prices by 
those who make the good quality and 
find the customer.”—N. Y. Produce 
Review.

Tribute to the Energy of John 
Hach, Jr.

Coldwater, Jan. 2—As a member of 
the United Commercial Travelers and 
Senior Counselor of Coldwater Coun
cil, I desire to express through the 
columns of your journal my true ap
preciation of the good offices of our 
brother, John A Hach, Grand Junior 
Counselor, in his interest in our cause.

Coldwater Council is proud of the 
honor brought to it by Mr. Hach as 
a member of the Grand Council, but 
doubly so for his untiring efforts. 
The traveling men of Michigan may 
justly feel a pride in having their in
terests in the hands of such men as 
Messrs. Ganiard, Hach, Moutier. 
Heuman, Brown, Howarn, Dibble and

Every traveling man is interested 
in the work of the Legislature this 
winter and every one should rally 
to the standard and lend their support 
to such legislation as will espouse the 
cause of the fraternity under the 
leadership of Lou Burch, chairman of 
the Grand Legislative Committee.

From personal observation and I 
believe voicing the sentiment of the 
fraternity, it is about time that the 
grand commercial army, the very 
nucleus and backbone of the commer
cial world, receive the consideration 
extended to every other branch of in
dustry, and that is the enforcement 
of the laws of the State through spe
cial legislation or co-operation 
through one of the several depart
ments under which the present hotel 
law is now operative.

It is a fact to be regretted that 
every other act now upon the statute 
book is enforced by inspectors, while 
the fate of the commercial traveler is 
left to the good will or indifference 
of a class of men who will or who 
won’t.

The expressions of good will on 
the part of the hotel men on the oc
casion of the address of Brother Hach 
at the annual convention, recently held 
in Detroit, should be an incentive for 
every one interested in the cause to 
impress upon the minds of the mem
bers of both branches of the Legisla
ture from their respective districts 
that we are justified in asking for the 
enactment of a law creating the of
fice of Hotel Inspector to protect our 
welfare and interest.

George O. Gallop, 
Senior Counselor No. 452.

If you want to buy or sell potatoes, wire or write
MILLER MICHIGAN POTATO CO.

Wholesale Produce Buyers and Shippers
P O T A T O E S

Correspondence solicited
Wm. Alden Smith Bldg. Grand Rapids, Michigan

H. WEI DEN & SONS
Dealers in

Hides, Pelts, Tallow, Furs 
and Wool

108 Michigan, N. W. Grand Rapids, Michigan

Bread is the Best Food
It is the easiest food to digest.
It is the most nourishing and, with all its 

good qualities, it is the most economical food.
Increase your sales of bread.

Fleischmann’s Yeast
secures perfect fermentation and, therefore, 
makes the most wholesome, lightest and tastiest 
bread.

Sell Bread Made With

FL E ISC H M A N N ’S Y EA ST

Bell Phone 860 Chz. Phone 2713

Lynch Bros. 
Special Sale Conductors

Expert Advertising—Expert Merchandising 
28 So. Ionia Ave. G rand Rapida. Mich.

WHEN BUSINESS MEN DISCONTINUE
classifying their customers as ’‘trade” in their merchandising by hitting them “where they live” then

ADDED SALES ARE BOUND TO RESULT
O ur processed letters h it them where they live because there’s flattery in a personal letter. The 

e t  i .  .  fraction of .  c o t .  C ( ) A T S  C O M p A p j y

Michigan’s Largest Form Letter House
G rand R apids, M ichigan

Putnam's
Menthol Cough Drops

Packed 40 five cent packages in carton 
Price $1.15

Each carton contains a certificate, ten of 
which entitle the dealer to

ONE FULL SIZE CARTON 
FREE

when returned to us or your jobber 
properly endorsed

PUTNAM FACTORY, National Candy Co. 
MAKERS

GRAND^RAPIDS. MICH.
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The Annual Inventory and the Stock
taking Sale.

W ritte n  fo r  th e  T rad esm an .
The big item for the new year for 

most hardware dealers is the taking 
of the annual inventory.

No up-to-date hardware merchant 
needs to be lectured on the advisab'l- 
ity of taking an annual inventory of 
his stock; for the very obvious rea
son that every up-to-date hardware 
merchant is quite convinced of its 
necessity. W ithout the annual stock
taking, it is impossible to tell what 
progress has been made in the year 
just closed, and impossible to satis
factorily clear the decks for the com
ing twelve months.

No better time for this can be 
found than in the lull which follows 
the heavy trading of the Christmas 
season. Christmas selling has to a 
certain extent depleted the stock, 
thereby giving facilities for moving 
and cutting stock that will be absent 
when the stock is replenished to meet 
the spring demands.

Among merchants there is no 
agreem ent as to the best time to start. 
Some merchants commence stock-tak
ing right after the holidays. O thers 
do not begin until early in February. 
I t  is for you, the individual, knowing 
the circumstances in which you are 
placed, to select the time which best 
suits your convenience.

The timing will depend upon the 
timing of your stock-taking sale. 
This sale, an annual feature in many 
hardware stores, serves the purpose 
of stim ulating trade for a couple of 
weeks in the course of the dull winter 
months. Most hardware dealers hokt 
the stock taking sale after the inven
tory has been completed; and with 
this end in view start their stock-tak
ing early in the new year. O thers 
put the sale first, with a view to furth
er clearing the shelves and lightening 
the labor of taking-stock. W ith such 
m erchants the stock taking of neces
sity will commence later in the year, 
after the pre-inventory sale is finish
ed.

The stock taking sale has the great 
advantage that it stimulates trade 
at a time when trade very much needs 
to be stimulated.

Stock-taking itself should be care
fully planned beforehand. This does 
not mean that the merchant should 
worry his head off trying to devise 
a scheme to eliminate all the work. 
Stock-taking will always have in it a 
big element of drudgery. But the 
drudgery can be lessened by looking 
over the ground beforehand and de
ciding what is the best and quickest 
way to cover it. The aim should be 
to clean up one section of the store 
before you start on another; and rush

through the entire job as rapidly as 
you can consistent with securing an 
accurate record.

Your stock-list should be more to 
you, however, than a list of merchan
dise the totals of which, compared 
with the figures of a year ago, help 
to show what progress you have 
made. Intelligent study of the stock- 
list will point to mistakes in buying 
which should be avoided in another 
year; and will show you, too, where 
you have put across some shrewd 
buying stunts that it will pay to re
peat. I t is well to learn from your 
failures; but you can also learn some
thing from your successes, and there’s 
no doubt you’ve had your share of 
them.

You have a general notion already 
of what lines paid for pushing in the 
year just closed, and what lines need 
more aggressive selling methods and 
what lines should be entirely drop
ped, or stocked only in small quanti
ties to meet a very occasional de
mand. Your stock-list will render 
more specific and clear cut these gen
eral ideas; will transform  mere guess
work into absolute certainty.

The sooner stock taking is over, 
the better. This is the view of the 
vast majority of merchants. Sales
people cannot be expected, while 
stock-taking is on, to put the same 
enthusiasm into selling as under nor
mal conditions. I t  is better, there
fore, to work with a will while you 
are at it, hustle the necessary but 
tedious task out of the way, and then 
plunge into the job of selling with a 
fresh enthusiasm.

Various plans are adopted by pro
gressive merchants in connection with 
the inventory sale. Of course, a gen
eral sale can be staged, featuring lines 
in every department. In many stores

Grand Rapids 
Store Fixture Co., Inc.
T he Place, 7 Ionia A ve., N . W . 

BUY A N D  SELL
Used Store and Office Fixtures

WM. D. BATT
H ID E S , W O O L,

FU R S AND TA LLO W
2 8 - 3 0  L O U IS  S T .

GRAND RAPIDS MICHIGJ

SHINGLES
Reduces Fire Insurance 

Rates
Will Not Ignite from Flying 

Sparks or Brands 
Sold by

All Lumber Dealers

H. M. Reynolds Asphalt Shingle Go.
"Originators of the Asphalt Shingle”

Grand Rapids, Mich.

Foster, Stevens & Co.
Wholesale Hardware

157-159 Monroe Ave. . :: 151 to 161 Louis N.W.

Grand Rapids, Mich.

Established 1862 Incorporated 1891

Adolph Leitelt Iron Works
ERIE and MILL STREETS 

Grand Rapids, Micb.

Manufacturers and Jobbers 
Elevators Special Machinery Lumber Lifts 

Steam Forging Boilers Heat Systems 
Smoke Stacks Factory and Mill Supplies

SNOW GOODS of 1 QIC nrjnpC
READY TO  SHIP IN STA N TLY  Ql l ul U U 1 1 U U U
Light Bob Gears, 1-inch $9.75; 1 %-inch $11.75; 1%-inch $13.75;’ 1M-inch $15 75 
Buggy Gears $9.95. Shafts $2.00. Poles $9.00 extra.
Runner Attachments, Light $5.50. Med. $7.50. Heavy $9.00.
Boys' Flexible Coaster Sleds $8.00, $10.00, $12.00, $15.00 dozen.
Boys’ Coaster Bobs, $1.75, $2 25, $2.75.
Ice Skates — Ice Tools — Drive and Screw Calks.
Bar Iron $3.95 base. Heavy Bob Runner Woods.

VAN DERVOORT HARDWARE CO. Lansing, Mirhipn
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it is customary to center attention 
upon household lines. This serves 
a double purpose. I t features goods 
which are eminently seasonable, and 
it attracts women to the store. One 
of the problems in many hardware 
stores is to induce women to shop 
there in preference to fancy goods, 
notion and ten-cent stores which 
handle as a rule the poorer grade of 
certain household lines. The bargain 
element in the inventory sale will ap
peal to the women folk. The hard
ware dealer should aim, not merely 
to quote attractive prices, but to give 
satisfaction, and, above all, to make a 
pleasing impression on his feminine 
customers. The inventory sale in the 
household departm ent should have 
as one of its ultimate objectives the 
convers ón of many feminine purchas
ers into steady hardware customers.

Incidentally, the quoting of a ttrac
tive prices in the household depart
ment can be made a stepping stone 
to the introduction of aluminum uten
sils and electrical cooking devices. 
These goods of course run into the 
dollars, but they represent great fu
ture possibilities for the hardware 
dealer. Only the fringe of these pos
sibilities has been touched. Even if 
you do not make sales, the woman 
who comes for a 19 cent piece of 
enamelware can be interested in 
aluminum goods and electrical cook
ing devices. Give her reading m at
ter to take home, show her the goods, 
offer to demonstrate them—in her 
home, if necessary. Secure her ad
dress and see tha t she receives adver
tising literature from time to time.

The inventory sale that confines its 
efforts to selling the goods featured 
falls far short of its possibilities. The 
m erchant should regard it as an es
sential first step in a selling campaign 
that is to go on until next Christmas 
and next inventory sale. The sale 
will interest a lot of people who have 
been buying elsewhere. Can some of 
these people be converted into steady 
customers? T hat is the question 
which the merchant must put his wits 
to answer.

Local conditions may justify a mer
chant in holding one or more specialty 
sales instead of a general inventory 
sale. Thus, one large hardware firm 
I know of holds every February a 
laundry and dairy supply sale. This 
firm does things on a wide scale. The 
laundry and dairy supply sale is ad
vertised for a week ahead in the lo
cal dailies, half page space being used. 
The second floor of the store is en
tirely given up to the lines featured. 
Churns, separators, pans, washing ma
chines, wringers, clothes baskets, 
clothes pegs, wash-boards, tubs and 
similar lines are cleared out in large 
quanties. Incidentally, the firm has 
given testimony to the value of news
paper advertising. For the first few 
years the space used was decidedly 
small. Then the half page advertis
ing was tried as an experiment. The 
sale simply ran away with the sales 
force. After that, half-page adver
tisements became a fixture in the sale 
plans.

Yet other merchants who have only 
a few odd lines to clear out do not 
hold a general sale, but instead put 
in bargain tables, or feature a bar-

gain counter. These lines are adver
tised in the papers. The counter is 
situated at the back of the store, so 
that the customer in search of bar
gains has a chance before reaching 
them to look at a splendidly arrang
ed showing of goods, displayed on 
both sides of the store, and offered at 
regular prices. The bargain counter 
is the bait which lands a good many 
purchasers for the regular lines. The 
regular lines are good value; the bar
gains are exceptionally good value. 
It is worth remembering that a slash
ing price on one or two articles is 
more effective advertising than a very 
slight shading upon pretty  nearly 
everything in stock. I t  is the spec
tacular which attracts attention. Use 
a few spectacular prices, quoted pref
erably on lines that you don’t intend 
to handle again, in order to attract 
attention to genuine values at stan
dard prices.

The stock-taking sale should be 
more than an effort to clear out old 
lines and odd lots which you want to 
get rid of. I t should serve the pur
pose of attracting new customers and 
should help you to sell the regular 
lines and to introduce new goods. I t 
should also help you by paving the 
way for your spring selling campaign. 
You will have ample time to get a 
line on individual customers and to 
get in touch with many paint and 
stove prospects who can be followed 
up later. William Edward Park.

Cornell University is to celebrate 
its fiftieth anniversary in 1918, and it 
is natural that the plans formulated 
for the observance should center 
around an increase in the endow
ment. The institution received di
rectly and indirectly from Ezra Cor
nell an endowment of about $5,000,000, 
while his gifts made it possible for it 
to realize far more from the National 
land grant than did most of the insti
tutions assisted by the Morrill act. 
But it has had very little in additions 
to endowment since. All its income 
is derived from a fund of $10,000,000, 
and from the small appropriations 
made by the State, which are con
fined to the colleges of agriculture 
and veterinary medicine. The salaries 
of the instructing staff are deplorably 
low—instructors, $1,000 to $1,200; as
sistant professors $1,500 to $2,000, and 
very generally conceded that the 
average rem uneration should be ad
vanced 50 per cent. But money is 
needed for other purposes, and the 
endowment founded on Ezra Cornell’s 
gift should be materially increased.

USED AUTOS
—My Specialty. Largest Stock— 
Runabouts $65—$350 Touring Cars $150 and up 

W hat have you to trade? Easy terms. 
D w igh t’s Used A u to  Ex. 230 Ionia, N .W .

e V irR E A D Y
FLASHLIGHTS
are equipped with the wonderful 
EVEREADY Tungsten Batteries— 
a distinct advance over any other 
battery which has been used with 
flashlights. These batteries have 
a remarkable length of life and at 
the same time are very compact 
and economical.

EVEREADY Flashlights give real 
satisfaction and help build up con
fidence in the store that sells them.
Write us today for full information.

C J. LITSCHER ELECTRIC 
COMPANY

Wholesale Distributors 
41-43 S. Market St. Grand Rapids

FOR GOODNESS SAKE
BUY

Horse Shoe Tires
W rapped T read  System

They are guaranteed for 5000 miles 
with many a long non-cost extra 
mileage tour in reserve.

The Deitz Vapor System
will positively save 25% to 60% in 
Gasoline. It will keep your En
gine absolutely free from carbon. 
May be attached to any car.

5-Minute Vulcanizer
will produce a quick, permanent 
patch for inner tube — without 
cement, gasoline or acid.

A full line of
Batteries, Spark Plugs and Accessories

W holesale D istributors:

Brown & Sehler Co.
Grand Rapids, Mich.

We have an interesting proposition to make 
to dealers.

NOKARBO
MOTOR OIL

It is the one oil that can be used successfully on all 
automobiles operated by gasoline or electricity.

It will not char or carbonize.
It is the best oil for the high grade car, and the best 

oil for the cheapest car.
WRITE FOR PRICES AND PARTICULARS

The Great Western Oil Co
Grand Rapids, Michigan

“The End of Fire Waste“

C O M PLETE A PPRO V ED

Automatic Sprinkler Systems
Installed by

Phoenix Sprinkler & Heating Go.
Grand Rapids, Mich Estimates Free Detroit, Mich 

115 Campau Ave. 909 Hammond Bldg.

Pere M arq u e tte  R a ilro ad  Co.
DUDLEY E. W A T E R S , PAUL H. K IN G . R eceivers

FACTORY SITES
AND

Locations for Industrial Enterprises in 
Michigan

The Pere Marquette Railroad runs through a territory peculiarly adapted by Accesaibility 
excellent Shipping Facilities. Healthful Climate and Good Conditions for Home Life, for the 
LOCATION OF INDUSTRIAL ENTERPRISES.

First-class Factory Sites may be had a t reasonable prices. Coal in the Saginaw Valley 
and Electrical Development in several parts of the State insure Cheap Power. O ur Industrial 
Department invites correspondence w ith manufacturers and others seeking locations All in
quiries will receive painstaking and prompt attention and will be treated as confidential.

Addre“  GEORGE C. CONN,
Freight Traffic Manager,

Detroit, Michigan

*• >
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Grand Council of M ichigan U . C. T .
G ran d  C ounselor—F red  J .  M outler, 

D e tro it.
G rand  J u n io r  C ounselo r—Jo h n  A. 

H ach , J r ..  C o ldw ater.
G ran d  P a s t  C ounselo r—W a lte r  S. L aw - 

ton . G ran d  R ap ids.
G rand  S e c re ta ry —M aurice  H eu m an ,

Jackson .
G rand  T re a s u re r—W m . J .  D evereaux , 

P o r t  H uron .
G rand  C onductor—W . T . B allam y . B ay  

C ity . .  _
G rand  P ag e—C. C. S ta rk w e a th e r , D e

tro it.  ___
G ran d  S en tin e l—H . D. R anney , S ag -

N e x t G rand  C ouncil M eeting—B ay  C ity , 
J u n e  1 a n d  2, 1917.

Which Shall Survive—Wholesale or 
Retail Grocer?

London, Ohio, Jan. 2—While on a 
trip through the Southwest last_ sum
mer, visiting a great many retail and 
wholesale grocers, I found this ques
tion was causing a good bit of com
ment among both retailers and whole
salers. In answering this question, 
my reply was, "The wholesale gro
cer never shall be eliminated, nor will 
the up-to-date, progressive retail gro
cer, but the days of the small, I-don’t- 
car<* grocer are numbered.”

This question is not only causing 
comment among the Southwest gro
cers, but it has been facing the whole
sale and retail grocers all over the 
country.

While on this trip, I called upon 
some 250 retail grocers, some good, 
bad and indifferent, and the more I 
called upon the more I thought my 
answer was correct. I don’t mean 
that the grocer in this section is any 
different than any other section, for 
1 find them about the same wherever 
I have gone, but I had never given 
this subject any great amount of 
thought until I took this trip.

Let me give my reasons for think
ing my answer correct.

The wholesale grocer is a con
venience and a necessity and will 
never be eliminated.

Through the wholesale grocer, the 
manufacturer can distribute his goods 
at the minimum cost. W ithout the 
wholesale grocer, the manufacturer 
would find it necessary to increase 
his selling force in order to keep the 
volume of business he now enjoys 
through the wholesale grocer and it 
would necessitate the manufacturer 
carrying stock in all the larger cities 
and this would cause an increase in 
the manufacturer’s prices in order 
to take care of the increased cost of 
distribution.

Through the wholesale grocer, the 
manufacturer eliminates all loss 
through bad accounts. The per cent, 
the manufacturer allows the wholesale 
jobber for distributing his products 
would merely cover this loss. There
fore, to eliminate the wholesale gro
cer would not lower the cost of the 
goods to the retailer but in all prob
ability wTould cause the manufacture! 
to raise the price in order to cover 
the increased cost of distribution caus
ed by the elimination of the whole
sale grocer.

Through the wholesale grocer, the 
retail grocer can buy his supplies as 
he needs them, decreasing his invest
ment. increasing his turnover, de
crease his losses from waste caused 
by damaged and shelf worn goods, 
increasing his net profit, decreasing 
his cost of doing business; the result 
is he can sell at a lower per cent.

of profit. Eliminate the wholesale 
grocer and the retail grocer would 
have to increase his investment be
cause he would have to buy in larg
er quantities from the manufacturer, 
decrease his turnover because of his 
larger investment, increase his losses 
through waste from damaged and 
shelf-worn goods because, instead of 
buying a half dozen or a dozen from 
the jobber, he would have to buy one 
or more cases from the manufactur
er; the result would be that the re
tailer would have to receive a larger 
per cent, of profit in order to over
come the increased losses and the in
creased interest upon his investment.

Through the wholesale grocer, the 
retail grocer can carry in stock a much 
larger variety of goods, for through 
the wholesale grocer he can order in 
small quantities, enabling him to give 
the consumer a much better assort
ment of foods to choose from.

Therefore the wholesale grocer is 
a necessity and an im portant factor 
in the successful and economical dis
tribution of foods to the consumer and 
will never be eliminated.

Xor will the up-to-date, progressive 
retail grocer be eliminated. He shall 
never be eliminated because, like the 
w'holesale grocer, he is a necessity 
for the successful and economical dis
tribution of food products to the con
sumer. I firmly believe that the day 
is coming, and not far distant, when 
the retail grocer will be, in a large 
extent, eliminated. I do not mean that 
the retail grocery business will be
come a thing of the past, but that the 
number of retail grocers will be fewer 
by a large per cent.

The increasing cost of doing busi
ness and the decreasing per cent, of 
profit will necessitate the retail gro
cer doing a larger volume of business 
in order to keep his head above water.

There is already a parting in the 
ways. The larger, up-to-date, pro
gressive grocers are becoming bigger 
and the small, I-don’t-care grocers 
are becoming smaller. It is going to 
be the survival of the fittest and the 
little retail grocer shall cease to be.

Here let me explain my reasons for 
this. In the first place, the average 
small retailer is not a competent busi
ness man or he would be growing 
larger. He is not up-to-date. He 
does not study or give any thought 
how to make his business better; he 
does not know7 how to correctly figure 
profits; he fails to appreciate the im
portance of the many little things 
such as, good window displays: ef
ficient salesforce; advertising; clean
liness and the many other things that 
are of great importance to the suc
cess of every retail business. He has 
no system of keeping accounts, he 
does not know his cost of doing busi
ness, therefore can not figure profits 
correctly, and for these reasons, he 
cannot compete with the up-to-date, 
progressive retailer.

The up-to-date grocer can offer 
better service, he can buy in larger 
quantities, he can carry a larger va
riety of goods to attract people to 
his store, he can offer better price» 
and throw out better erfducements 
for the people to trade at his store 
because of his buying. He has well 
trained clerks who are neat and clean, 
courteous and polite, they will take 
time and pains to please and give the 
customer their whole attention. His

store is better equipped, more san
itary. He is more competeht, he 
gives some time and thought to his 
business, works out ways and methods 
of increasing his business and all these 
things working in his favor will make 
him bigger and the small retailer 
smaller. The small retailer with his 
increasing costs and his decreasing 
profits because of his lack of volume 
will soon be forced to close and once 
closed will stay closed.

The small retailer, the corner store, 
is a convenience but not a necessity 
and will be eliminated.

So thoroughly am I convinced of 
the correctness of my answer that 
we are working and planning to have 
our store among the survivors. But 
don’t think for one minute that it will 
be an easy matter, nor tha t the ones 
who survive shall have it any easier, 
for competition will be greater than 
it is now. Every survivor will be a 
competent business man, putting forth 
every effort the same as you in order 
to do business and it will mean work 
and lots of it.

But if you want to be among the 
survivors, you must be up and doing, 
putting forth every effort to make 
your store the ideal place for the con
sumer to trade. W alter Engard.

About the only way to get a wife 
who can cook like m other used to 
cook is to m arry an old woman who 
has had m other’s experience with a 
cook stove.

H otel Charlevoix
Detroit

EUROPEAN PLAN
A bsolutely Fire Proof

Rates, $1 for room without bath; 
11.50 and upwards with bath.

Grinnell Realty Go., Props. 
H. M. Kellogg, Manager

Signal mountain Hotel
Signal Mountain, Tenn.

Two Thousand Feet Above Sea Level

Open All the Year

Reached by the Palace Cars 
of the Chattanooga Traction Co.

J. E. KENNEDY, Manager,
form erly  o f  C ongres» H otel C o ., C h icago

C U S H M A N  H O T E L
Petoskey, Michigan 

LEADS ALL THE REST
W . L. M cMANUS. JR ., P rop rie to r 

One Day Laundry Service 
Send your linen by parcel post

The Hotel Qeib
Eaton Rapids, Mich.

L. F. GEIB. P rop r.

AMERICAN PLAN

Artesian Water Steam Heat 
$2 Per Day

Sample Room in Connection

Keeley 
Treatment

Don’t Despise the Drink
ing Man—Help Him

Don’t kick a man because he 
is drunk. Help him. Surely 
every man is worth saving. 
Drop us a line and let us tell 
you how we can aid him. Ad
dress The Keeley Institute,

733-35 Ottawa Ave., N. W., Grand Rapids, Mich.

BARRY HOTEL
HASTINGS, MICH.

Hot and cold running w ater in all 
rooms. Shower and tub baths. Parlor 
sample rooms. C l u b  breakfasts and 
luncheon. A la carte supper. O ysters 
and short order lunch in connection. 
Finest bowling alleys and billiards. Free 
auto bus to and from all tra ins. Try it 
and you will come again.

G EO R G E E. AMES, P rop .

THE RATHBONE 
HOUSE AND CAFE

Cor. Fulton and Division

I t’s a good place to  stay and a good 
place to  eat. You have serv ice  w hen  
yo u  w ant it.

If you  w ill try  us o u t once w e ’ll 
m ake th ings so  com fortable fo r y ou  
th a t y o u ’ll com e again soon.

HOTEL MUSKEGON
GEO . W . W O O D C O C K . Prop.

EU R O PE A N  PLA N  
R ates—SI .00 without bath

SI.50 and S2.00 with bath 
Opposite Union Depot and Goodrich Dock 

M USKEGON, M IC H IG A N
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Position of the Money Market the 

Coming Year.
Chicago, Jan. 2—The growing bal

ance of trade in our favor and the 
stoppage of expenditures by American 
travelers abroad, resulting in an enor
mous gold importation, referred to a 
year ago as the cause of the low in
terest rates prevailing during 1915, 
have continued through 1916 with in
creasing momentum.

The large volume of business done, 
the sale in this country of American 
securities formerly held abroad, to
gether with the flotation of foreign 
loans and the extension of foreign 
credits, have afforded the money mar
ket such opportunities for investment 
that, notw ithstanding the enormous 
accummulation of gold, bank credits 
have expanded out of proportion to 
the cash reserves which have flowed 
into the banks through the gold im
portations.

Reserves Not Kept Up.
During the year between Septem

ber, 1914, and September, 1915, depos
its in National banks were increased 
by $1,700,000, and during the same 
period their excess legal reserves 
were increased by $318,000,000. Dur
ing the corresponding period for 1915 
and 1916, while deposits were increas
ed $1,700,000,000, excess reserves were 
increased by only $23,000,000. The re
sult is that the percentage of legal 
reserves held by the banks against 
their net deposits declined during the 
last year from 25.26 per cent, to 23.86 
per cent.

This may seem a small reduction. 
Tt should, however, be borne in mind 
that the banks are still including as 
a part of their legal reserves their 
balances with their approved reserve 
agents in the reserve and central re
serve cities. These balances on Sept. 
12 amounted to $936,000,000, while 
their total surplus reserves amounted 
to $891,000,000 and were held as fol
lows:

Excess in vaults, $122,000,000; ex
cess with Federal reserve banks, $56,- 
000,000; excess with approved reserve 
agents, $713,000,000.

Since this statem ent was published 
the banks in November made their 
final deposit of legal reserves with the 
Federal reserve banks. By the pro
visions of the Federal reserve act 
these balances with approved reserve 
agents will cease to count as legal re
serves after Nov. 16, 1917, and if the 
recommendations of the Federal re
serve board, now before Congress in 
the shape of an amendment, to the 
Federal reserve act, are put into ef
fect they will cease to count as legal 
reserves early next spring.

While, therefore, these balances will 
be available to the banks owning 
them for other purposes, they will 
not count as any part of their legal 
reserves, and the excess legal reserves 
will thus be suddenly reduced by over 
$700,000,000. After this, while it will 
make but slight practical difference 
in their cash resources, they will have 
very little excess in their legal re
serves.

The following facts are, I think, 
significant:

The large fund released for the ex
pansion of bank credits when the 
legal reserve requirements of the 
banks were reduced two years ago 
has been completely absorbed in the 
enormous expansion which has taken 
place during that period.

All the gold imported during the 
same period has been similarly ab
sorbed.

The change ahead of us in the 
method of computing the legal re 
serves of the banks will to a consid
erable extent have exactly the re
verse effect to that produced two 
vears ago by the reduction in the 
legal reserve requirements of the 
banks which released a large fund 
for loaning purposes.

These facts and existing conditions 
lead me to the conclusion that ex
pansion of bank credits cannot con
tinue through 1917 with anything like 
the momentum of the last two years

and that, even with a continuance 
of the influx of gold money, rates for 
commercial purposes will rule higher 
during 1917 than they have during 
1916.

It is understood that the Federal 
reserve board is now giving consider
ation to a suggestion that the per
centage of reserves to net deposits 
required of member banks in the Fed
eral reserve system should be further 
reduced and that all reserves required 
by law should be kept on deposit with 
the Federal reserve banks.

This would leave to the discretion 
of each member bank the amount of 
cash to be kept in its vaults and the 
amount to be carried on deposit with 
correspondents in the reserve and 
central cities. The member banks 
would of course have to keep in their 
vaults a sufficient supply of cash of 
kinds to suit their individual con
venience and necessity, and a sufficient 
amount on deposit with their corre
spondents to cover their exchange op
erations.

As with this change there would 
be no occasion for making Federal 
reserve notes good as legal reserves 
for member banks, it would finally 
settle that much-mooted question 
Gold would still further be mobilized 
in the Federal reserve banks, where 
it should be, while Federal reserve 
notes would have wider circulation 
and thus the Federal system would 
be materially strengthened.

The further reduction in the legal 
reserve requirements might to a small 
extent release some funds which 
would become available for further 
loan expansion, but as already stated, 
the discontinuance of counting bal
ances with approved reserve agents 
as part of the legal reserves will have 
just the opposite effect. If it is a r
ranged that both changes shall take 
place simultaneously the effect of the 
one would probably just about offset 
that of the other.

James B. Forgan,
Chairman of the Board of the First 

National Bank.

Sidelights on Celery City and Envi
rons.

Kalamazoo, Jan. 2—S. P  Slavin, 
who has been in the grocery business 
on Portage street, for a number of 
years and recently sold his business 
w’ill spend the winter in Florida.

The merchants of Kalamazoo report 
the largest holiday business they have 
ever enjoyed.

Kalamazoo has had a wonderful 
growdh the past year. Every factory 
is running full time and several are 
working overtime. I t is almost im
possible to find an empty house. The 
prospects for new buildings are very 
encouraging for the coming year.

The concrete work on the First 
National Bank building is completed 
and the contractor is now starting on 
the steel work.

C. C. James, of the W orden Grocer 
Company, spent the holidays in Grand 
Rapids. Mrs. James, who has been 
making her mother a visit, returned 
with her.

S. O. Bennett has leased the second 
and third floors of the building he 
new occupies, which will give him 
plenty of room to take care of his 
increasing business.

Sam Mullie, of Mullie & Klooster- 
man, has returned from a hunting 
trip in the Upper Peninsula. Sam 
had his usual good luck and brought 
back his deer.

The many friends of K. Hyma, the 
veteran W est street grocer, will be 
pleased to hear that he is recovering 
from his recent illness.

William Maxwell has advertised his 
chain of stores for sale and will de
vote his time to handling bankrupt 
stocks, for which he is well qualified 
by_ his knowledge and experience, 
gained by many years of work in this 
line. W. S. Cook.

It takes a rousing demonstration 
to get a small boy out of bed in the 
early morn.

Toledo Grocers Face Jail Terms.
Toledo, Jan. 2—Accused of having 

crushed the efforts of an association 
of 400 Toledo factory workers to cut 
the cost of living, nine Toledo gro
cers, all officers and directors of the 
Toledo Retail Grocers and Butchers’ 
Association, must face trial on con
spiracy charges. They are accused 
of restraint of trade in butter, coffee, 
soap, olives and other grocery com
modities. There are two indictments 
against each of the nine grocers.

Although Jan. 15 has been set as 
the date for the beginning of the 
trials of the indicted men, it is ex
pected there will be the usual techni
cal battles and other delays, so that 
the trials will not begin much, if any, 
before spring. Yesterday the de
fendants entered pleas of not guilty, 
reserving the right to withdraw the 
pleas and attack the validity of the 
indictments on technical grounds. 
The defendants are out on $2,000 bail 
each. They furnished bond for each 
other.

Several week ago the employes of a 
die casting plant in Toledo formed 
a co-operative association by means 
of which, it is said, they were able 
to save 12 cents a dozen on eggs, 
7 to 10 cents a pound on coffee, ana 
corresponding savings on butter, 
canned goods and other groceries. 
The grocers soon heard of it, and the 
directors of their Association called 
a meeting. Two meetings were held, 
one on Dec. 4 and the other on Dec. 
11. At one or another of the meet
ings, it is alleged, an ultimatum was 
issued to the wholesalers, forbidding 
them to sell to the co-operate As
sociation, under penalty of boycott 
by every member of the Association, 
which includes practically every gro
cery and meat market in Toledo. The 
ultimatum was obeyed, with the re
sult that the co-operative Association 
went out of existence. The officers of 
the Association admit the meetings 
were held, but say no action was tak
en to crush the co-operative Associa
tion.

The defendants are: William Post, 
1404 Dorr street, President of the 
M erchants’ Association; C. W. Scholz. 
1062 St. James court, Vice-President; 
A. G. Willard, 1212 Ontario street. 
Treasurer, and C. A. Billat, G. H. 
Bankey, C. H. J. Delbecq, Joseph 
Sturtz, J. A. Ulmer and H. C. Si- 
monds, directors.

The law under which they are be
ing prosecuted is the Valentine anti
trust law. It provides a penalty of 
$500 or more, fine and imprisonment 
of from one to five years for con
spiring to restrain trade in butter, 
and a penalty of from $50 to $5,000 
fine or imprisonment from six months 
to a year for conspiring to restrain 
trade in other foodstuffs or other 
commodities. Thus under the first 
penalty the court must impose a pen
itentiary sentence, if the defendant 
be found guilty. The sentence, how
ever, may be suspended during good 
behavior.

At a meeting last night the grocers 
laid plans for their defense.

Banking Outlook at Detroit.
Detroit, Jan. 2—Looking into 1917 

presents a problem quite similar to 
what has confronted the bankers for 
the past two and a half years.

The banks in the larger cities which 
have to meet the extreme fluctuations 
in deposits and demand for loans, 
cannot make large commitments, but 
for a few months at a time and pru
dence dictates a continuance of this 
policy so long as the unusual disturb
ed conditions prevail.

However, we have solved many dif
ficult and new problems since Au
gust, 1914. The resources of the Na
tional banks have increased by four 
billion dollars, and the great added 
resources of our Federal reserve banks 
have scarcely been drawn upon at all, 
so that the banks of the country face 
whatever may be the problems of 
1917 with entire confidence.

The prospect for large grain crops

is exceptionally good and should be 
a large factor in 1917.

I do not believe that we are to 
have a great depression in business 
immediately following the cessation 
of hostilities abroad. After the first 
shock (excepting with the compar
atively few industries wholly de
pendent upon the war) I would ex
pect a gradual adjustment of prices 
and lessening demand for all staples.

We have surplus money seeking 
investment as never before and the 
domestic demands for iron and steel 
(the barom eter of business) await 
only more normal conditions before 
pressing forward even more than at 
any time during the past two years.

This country is, I believe, per- 
menently on a broader basis than 
ever before and old measurements 
and standards that prevailed prior to 
the war are entirely gone.

No doubt the periods of depression 
will continue to come and go as they 
have in the past. However, our next 
prolonged depression seems well be
yond 1917. Emory W. Clark,

President F irst and Old D etroit Na
tional Bank.

Too Late to Run Under Gabby Glean
ings.

The Grand Rapids Herald is cer
tainly very modest in claiming that it 
led in the movement to prevent the 
repeal of the 2 cent passenger rate 
law when the m atter was before the 
Legislature two years ago. The 
Herald was “on the fence” when the 
measure was enacted, ten years ago. 
and was never very active in behalf 
of the people until the repeal of the 
law was sought at the hands of the 
last Legislature.

McNeil & Barnes, who recently took 
over the Hotel Mack, at Lawton, have 
added new baths and toilets, refur
nished all the rooms, improved the 
office by putting in a steel ceiling and 
otherwise made the hotel more com
fortable and homelikq.

Jack Blitz, Michigan and Ohio rep
resentative for the Johnson & John
son Co., New Brunswick, N. J., en
tertained several of his fellow travel
ing men Saturday, Dec. 23, at a dinner 
party at the Spaghetti House, Detroit. 
Jack’s friends recommend that when 
he invites others they duck, because 
all of the party have been under a 
physician’s care ever since. Tt takes 
Blitz to select the best.

Blue Valley Butter 
Pasteurized

A Grand Rapids Product 
With a National 

Reputation

We have realized that the year 1916 was 
the most prosperous year in the history 
of our Blue Valley plant a t Grand 
Rapids. Mich., and we have done this by 
putting out a product of the same purity 
and uniform ity a t all times.

We thank the public for their kind 
effort in helping us to make this psst year 
the most successful.

We wish everybody a prosperous year 
of 1917 and we will strive to put out the 
same high standard of quality of butter 
in the future as we have in the past.

Blue Valley Creamery 
Company
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M ich igan  Board o f P harm acy. 
P re s id e n t—E . T . B oden, B ay  C ity. 
S e c re ta ry —C harles  S. K oon, M uskegon. 
T re a s u re r—G eorge F . Snyder, G rand  

R apids.
O th e r M em bers—L eo n ard  A. Se ltzer, 

D e tro it; E llis  E . F a u lk n e r, D elton.
E x am in a tio n  Sessions—H o te l Tuller, 

D etro it, J a n u a ry  16, 17 an d  18; P re s s  H all, 
G rand  R apids, M arch  20, 21 a n d  22.

M ich igan  S ta te  P h a rm aceu tica l Asso
c ia tio n .

P re s id e n t—C. H. Jo n g e jan , G rand  
R apids.

S e c re ta ry —F . J .  W h ea to n , Jack so n . 
T rea su re r—Jo h n  G. S tek e tee , G rand  

R apids.
N ex t A nnua l M eeting—G rand  R apids, 

J u n e  19, 20 an d  21, 1917.

M ich igan  P ha rm aceu tica l T ra ve le rs ’ A s 
socia tion .

P re s id e n t—F re d  L . R aym ond. G rand  
R apids.

S e c re ta ry  and  T re a s u re r—W a lte r  S. 
L aw ton , G rand  R apids.

Twenty-Seven Out of Class of Ninety.
Muskegon. Jan. 2—At the recent 

examination session of the Michigan 
Board of Pharmacy, ninety candidates 
presented themselves. Less than a 
third succeeded in passing the ex
amination, as follows;

Registered Pharmacist.
Norwood Banister, Springport; 

Patrick J. Gavigan, Blanchardville, 
W is.; John Kay. D etroit: Chris Lyn- 
drup, Greenville; Claire A. Shehan. 
Jackson: H. W. VanPoppelen, Bay 
City; N. R. W egeiner, Petoskey; 
Jessie J. Eagles. Detroit: Jos. N. 
Howell. Pontiac; Macy S. Hight, De
tro it; Victor Krantz, Traverse City; 
Burt Stryker, Lowell: Sidney G. Ved- 
der, Ann Arbor; D. L. W inter, Brown 
City.

Registered Druggist.
A rthur Abendroth, Dowagiac; Leon 

A. Frazier, D etroit; Geo. K. Hoyt, 
Sutton’s Bay: Peter Lawrence. Hol
land; Russell A. Newsted. Detroit: 
Wm. J. Ruppel. D etroit; L. B. Van 
Antwerp, Lake View; H arry H. Dix 
on. Benton H arbor: Rolland J. Gil
bert, D etroit; H arry D. Johnson. 
Jackson; Maxwell S. Moore, Fowler; 
Orlin F. Palmer. Pontiac; Harold C. 
Thorpe, Saranac.

The next examination will be held at 
Detroit Jan. 16, 17, 18, 1917.

Charles S’. Koon, Sec’y.

Sensible Advertising Against Mail 
Order Houses.

Go over the catalogue of that mail
order house which does the largest 
business in your community. Select 
therefrom  a list of articles which you 
either carry in stock or can buy, and 
sell at a lower price than quoted by 
this mail-order house. Feature one 
article a week. Display it in your 
window with the price tag  attached, 
and at its side place a catalogue of 
this mail-order house, opened on the 
page on which the article is cata
logued. A sign should read that “You 
not only sell at a lower price, but you' 
save transportation, mail and money- 
order cost as well as the delay.” Fol
low this up for one year and the ac
cumulative advertising effect will be 
very favorable to your store. If you 
advertise in your local newspaper, 
feature these price comparisons each

week, the same as in the window, and 
have the publisher strike off from 500 
to 1,000 proofs. Save these proofs, 
and after the series is complete gath
er one of each and clip and mail to 
those of your customers who you 
know have been buying of mail-order 
houses. W here you offer a better ar
ticle than does the mail-order house, 
tell your trade so. I t sometimes pays 
to shave your profit on the feature ar
ticle. Place a large card sign or easel 
sign, with front page of the catalogue 
pasted on, and bearing wording.

What Do You Know About Cork?
Cork is the bark of the evergreen 

oak tree that grows in Southern Eu
rope and Northern Africa. The prin
cipal cork-producing countries are 
Spain and Portugal. The bark of the 
tree is not taken off until it is fifteen 
years old, but this bark is only fit for 
use in tanneries and rustic garden 
work. After the first removal the 
tree is left untouched for about eight 
years, when the second growth is tak
en off. This is still too woody to be 
used for making “corks,” but is used 
in nets, life preservers, etc. The third 
growth is the first that can be used in 
the manufacture of corks. This is 
removed from the tree by cutting, af
ter which it is heated, causing the out
side to char; this process closes the 
pores of the product and gives it 
“nerve.” After the heating it is press
ed on a flat surface and then baled. 
The finished cork is cut from these 
blocks by machinery and it requires 
careful attention to keep the cutting 
blades sharp. Linoleum is made from 
ground cork, linseed oil oxidized with 
litharge and pressed into jute can
vas.

Combats Compulsory Use of Metric 
System.

New York, Jan. 2—The act of 1866 
legalized the use of the metric sys
tem in the United States. All who 
prefer it are free to use it, and pre
sumably do so. A few of these, not 
content with the liberty of choice 
thus enjoyed by them, seek to deprive 
the vastly larger number of others 
who prefer to use our existing stan
dards of the equal liberty of choice 
they now enjoy.

These efforts are harmless at pre
sent because Congress is too busy 
with serious work to play with the is
sue, but the renewal of the effort un
der more favorable conditions will 
compel public discussion of this sub
ject. Then those who would be af
fected adversely by the enforced adop
tion of the metric system will need 
to act, and to enlighten the public 
concerning the effect on our industries 
and commerce which the change 
would imply. W hen the public in
telligence is thoroughly informed, the 
danger of such a change will pass.

It is a m atter of history that what 
France sought when the metric sys
tem was adopted by her in 1795 was 
“uniformity of weights and measures,” 
and that it was this same object which 
influenced Germany in 1872 also to 
adopt the metric system, each of these 
countries having had previously a 
chaos of weights and measures. The 
United States now has uniformity, but 
by adopting any new system, would 
lose it for at least the ensuing cen
tury.

Our imports from France, Ger
many, Italy, and other metric coun
tries are not hampered by their use 
of the metric system, and would not 
be increased an iota by their abandon
ing it for our system; nor would our 
adoption of the metric system for do
mestic uses have any greater effect 
on our export trade to metric coun 
tries. In both cases merchants and 
manufacturers who find by experience

that certain export business can be 
secured by labeling their wares in the 
language, and according to the stan
dards of other countries, or even by 
conforming the dimensions of their 
wares to such standards, have long 
done what this implies, and will con
tinue increasingly to do so. The 
proposition that, to accomplish and 
enforce this purpose, the habits, prac
tices, and records of the Nation, in 
all the vast interests which are inter
woven with its established system of 
weights and measures, shall be 
thrown into disorder, and the people 
subjected to untold annoyance and ex
pense, is equally unreasonable and 
absurd. In this connection 1 may fit
tingly quote the words of John 
Quincy Adams, in his memorable “Re
port upon W eights and Measures,” 
submitted by him in 1821, while Sec
retary of State:

“Is your object uniformity? Then, 
before you change any part of your 
system, such as it is, compare the 
uniformity that you must lose, with 
the uniformity that you may gain, by 
the alteration.” Henry R. Towne.

Effective.
A teacher brought his pupil to a 

witty physician.
“You see, doctor, she is not exact

ly ill; but she has become exceedingly 
thin.”

“Ah,” said the physician, “I will give 
her belladonna. That has the proper
ty of dilating the pupil.”

Heystek & Canfield Co.
W holesale

Wall Paper Paints 
Window Shades Factory Supplies 

G R A N D  R A PID S, M ICH.

Sensitive Test for Iodine in Urine.
A given volume of urine is decom

posed by addition of an equal volume 
of solution of hydrogen dioxide. To 
this mixture is then added 1 per cent, 
alcoholic solution of benzidin, in vol
ume equal to one-fifth of the volume 
of urine taken, and the whole tho r
oughly mixed. If, now, the upper 
layer of the liquid be heated to boil
ing by means of a bunsen flame, it 
will assume a dark brown or black 
appearance, either at once or upon 
standing, depending upon the quanti
ty of iodine present in the sample 
under observation. If much iodine be 
present a brown or black precipitate 
may be noted. If, after cooling the 
liquid, chloroform be added and the 
mixture shaken, the color will be tak
en up almost entirely by this. Under 
the same treatm ent a sample of io
dine-free urine will not become color
ed at all, or at most only a straw- 
yellow coloration will be noted.

» .

Twice As Cold
PIPER'S DELICIOUS ICE CREAM is more 
than twice as cold as the ordinary.
The ingredients of Ice Cream commence to freeze at
32 degrees Fahrenheit. And the temperature of the frozen cream 
is usually about 18 degrees Fahrenheit.
But before being shipped out, every particle of
PIPER'S is still further cooled, by a special process of our own, 
and the temperature is gradually reduced to zero Fahrenheit—more 
than twice as cold.
This means that PIPER’S is half as apt to mush
down in transit. It is twice as likely to sell out without waste. 
It is more than twice as likely to make you satisfied customers. 
The zero temperature at which we ship makes possible our un
equalled system of packing, which causes the cream to keep in
definitely.
Furthermore, prolonged freezing will invariably pro
duce a coarse, mealy and unpalatable texture. But PIPER’S— 
THE ONE BEST ICE CREAM—is always scientifically frozen 
just ten minutes—no more—no less. The special recooling process 
further reduces the cream to a close, fine grain, impossible when 
freshly frozen. So that PIPER’S is always a beautifully even, 
velvety texture throughout, and it keeps superbly.
Grand Rapids’ railroad facilities are unsurpassed,
and we can always ship to your station promptly, surely and 
safely. Next season try PIPER’S—the one best cream for the 
dealer. Write for our special agency proposition.

i . *

Claude G. Piper
W holesale D istribu to r

286 Bridge Street. N. W. 
Grand Rapids. Mich.

Both Phones 2388

T  *



J a n u a ry  3, 1917 M I C H I G A N  T R A D E S M A N 87

1917
The year 1916 is now a thing of the past and all 

that has occurred during that period of time becomes 
history.

In the midst of the best business conditions that 
this country has known in many years, we step over 
the line into the year 1917 and face what we believe to 
be another year of good business.

There never was a time when general conditions 
were possessed of so many startling occurrences and 
such a great number of commercial, financial and polit
ical questions, but the position of the American people 
at the present time in all these undertakings is so 
strong that we can expect good results as we try to 
look down through the ensuing year.

We are expanding our business in several lines and 
shall call upon the trade with a larger and stronger 
force than ever before and at the beginning of the year 
especially ask our customers to reserve their orders for 
druggists’ sundries, stationery, sporting goods, etc., 
until one of our sundry men or specialty men have an 
opportunity of calling upon them.

We shall make the filling of orders complete and 
prompt service the slogan of the year.

Hazeltine & Perkins Drug Co.
Wholesale Druggists Grand Rapids, Michigan

E f l

■O G E T  the best 
re su lts  in  tele- 
p h o n i n g ,  s p e a k  
d i r e c t ly  i n to  t h e  

t r a n s m i t t e r  w ith  
the lips in  fro n t of 
bu t not touching it. 
Speak d is tin c tly  in 
a  m oderate tone.

Michigan State Telephone Company

WHOLESALE DRUG PRICE CURRENT
Prices quoted are nominal, based on market the day 01 issue

A cids
B oric  (P ow d .) . . 17® 25
B oric (X ta l)  . . . . 17® 25
C arbolic  ............... 72@ 76
C itric  ..................... . 80® 90
M uria tic  ............... 246® 3
N itric  ................... 746@ 10
O xalic ..................... . 80@ 90
S u lphuric  ............. 246® 3
T a r ta r ic  ............... 82® 85

A m m onia
W ater , 26 deg. . . . 8 @ 12
W ate r , 18 deg. .,■ 546® 9
W ate r , 14 deg. .,. 446® 8
C arb o n ate  ......... 14 @ 16
C hloride ............... 20 <§> 35

B alsam s
C opaiba ............... 1 00®1 40
F ir  (C an ad a) . . 1 25@1 50
F ir  (O regon) . . 40® 50
P e ru  ..................... 4 50® 4 75
Tolu ....................... . 60® 80

B erries
Cubeb ................. 70 @ 75
F ish  ................... 15 @ 20
fu n ip e r ............... 8 ® 15
P rick ley  A sh . . . . @ 30

B arks
C assia  (o rd in ary ) 25® 30 
C assia (Saigon) 90@1 00 
E lm  (powd. 35c) 30® 35
S a ssa fra s  (pow. 35c) @ 30
Soap C ut (pow d.)

35c .........................  23® 25

E x tra c ts
I.icorice ...................  38® 40
L icorice  pow dered  60® 70

Flowers
A rn ica  ................. 1 40@1 50
C ham om ile (G er.) 80® 45 
C ham om ile  (R om ) 55@ 60

G um s
A cacia, 1st ............  50(g) 60
A cacia , 2nd ........... 45® 66
A cacia, 3rd ............  45(g) 50
A cacia , Sx>rts . . .  25(g) 30 
A cacia, puw uered  40® 5u 
Aloes (B arb . P ow ) 30® 40
A loes (C ape P ow ) 20® 25 
A loes (Soc. Pow .) 40® 50
A safoe tida  . . . .  1 oo® l lu 
A safoe tida , Pow d.

E u re  ...............  l  15® 1 25
U. S. P . Pow d. 1 30® 1 60

C am phor ............. l  o i@ l 05
G uaiac  ................... 40® 45
G uaiac , pow dered  50® 55
K ino .........................  70® 75
K ino, pow dered  . .  75® 80
M y rrh  .....................  @ 40
M yrrh , pow dered  @ 50
Opium  ............... 15 50@15 70
Opium , powd. 16 75@17 00 
Opium , g ran . 16 75®17 00
Shellac  ...................  45® 50
Shellac, B leached 45® 50
T ra g a c a n th  . . . .  2 50@3 00 
T ra g a c a n th  pow der 2 25 
T u rp en tin e  ........... 10® 15

Leaves
B uchu .................  1 75@1 85
B uchu, pow dered  1 85@2 00
Sage, bulk .............  67® 70
Sage, 44s loose . .  72® 78 
Sage, pow dered  . .  55® 60
S enna, A lex  ......... 70® 75
S enna, T in n ........... 40® 45
Senna, T inn . pow. 60® 55 
U v a  U rsi ...............  18® 20

Oils
A lm onds, B itte r ,

tru e  ............... 15 00® 16 00
A lm onds, B itte r ,

a rtif ic ia l ......... 7 75 @8 00
A lm onds, Sw eet,

t ru e  ................. 1 25® 1 50
A lm onds, Sw eet,

im ita tio n  ........... 66® 75
A m ber, c rude  . .  1 75@2 00 
A m ber, rec tified  2 50@2 75
A nise ...................  2 00@2 25
B erg am o n t ___  8 00® 8 20
C ajep u t ............... 1 35@1 60
C assia  ................. 2 25 @2 50
C as to r ................. 1 75® 1 88
C ed ar L ea f ___  1 26@1 40
C itrone lla  ...............  90® 1 20
Cloves ................. 1 85®2 00
C ocoanut ...............  20® 25
Cod L iv e r . . . . . .  5 00@5 15
C otton  Seed . . . .  1 35@1 45
C roton  ............... 1 50@1 80
C upbebs ............... 4 25@4 50
F ig e ro n  ............... 1 75@2 00
E u ca ly p tu s  ......... 1 00® 1 25
H em lock, p u re  . . . .  @1 00
J u n ip e r  B errie s  18 00® 18 20 
J u n ip e r  W ood . .2  50@2 75
L ard , e x tra  ........... 95@1 05
L ard , No. 1 ........... 85® 95
L av en d e r Flow . 6 50@5 75 
L avender, G a r’n  1 25@1 40 
L em on ................. 2 0007)2 25
L inseed , boiled bbl. @ 98
L inseed , bid. le ss  1 03 @1 08 
L inseed , raw , bbl. @ 97 
L inseed , rw , le ss  1 02@1 07

M u sta rd , tru e , oz. ®2 00 
M u sta rd , a r tif il oz. @2 25
N eatsfoo t .............  85® 95
Olive, p u re  . . . .  2 50®3 50 
Olive, M alaga,

yellow  ........... 1 60® 1 75
Olive, M alaga,

g reen  ............... 1 60®1 75
O range, S w eet . .4  00@4 20 
O riganum , p u re  . .  @2 50
O riganum , com ’l ® 75
P en n y ro y a l . . . .  2 25®2 50 
P ep p e rm in t . . . .  3 25@3 50 
Rose, p u re  . . .  18 00@20 00 
R osem ary  F low s 1 50@1 75 
Sandalw ood, E.

1..........................  12 00® 12 20
S assa fra s , t ru e  1 25®1 45 
S a ssa fra s , a r tif l 'l  50® 60
S p ea rm in t ......... 2 7603  00
S perm  ................... 1 00@1 10
T an sy  ................. 3 50@3 75
T a r, US’P  ............. 30® 40
T u rp en tin e , bbls. @ 61 
T u rp en tin e , le ss  66® 71 
W in te rg reen , tr . 5 50@5 75 
W in te rg reen , sw ee t

b irch  ............... 4 00® 4 25
W in te rg reen , a r t  1 75@1 85
W orm seed  ........  4 00 @4 25
W orm w ood . . . .  3 75® 4 00

P o tassium
B ica rb o n a te  . . . .  1 90@2 00
B ich ro m a te  ........... 60® 65
B rom ide ........... 1 80®2 00
C arb o n ate  ......... 1 60@1 75

pow dered  ........... 60® 65
C h lo ra te , g ra n ’r  95@1 00
C hlora te , x ta l  o r

pow d.......................  90® 95
C yanide ................... @1 00
Iodide ...............  4 30@4 40
P e rm a n a g a n a te  2 75@3 00 
P ru ss ia te , yellow  @1 50
P ru ss ia te ,  red  . . . .  @3 50
S u lp h a te  ...................  @1 10

Roots
A lkanet ...................  90®1 00
Blood, pow dered  20® 25
C alam us ............... 50@3 50
E lecam pane , pw d. 15® 20
G en tian , powd. 30® 35
G inger, A frican ,

pow dered ........... 20® 25
G inger, J a m a ic a  ..30®  35 
G inger, J am a ica ,

pow dered  ........... 30® 35
G oldenseal pow. 7 50® 7 70 
Ipecac, powd. . .3  2503 50
L icorice  ................ , 35@ 40
Licorice, powd. . .  28® 3a 
O rris, pow dered 30® 35
Poke, pow dered  20® 25
R hu b arb  ................. 75® 1 00
R hubarb , powd. 75®1 25
R osinw eed, powd. 25® 30
S a rsap a rilla , H ond.

ground  ...............  55® 60
S a rsa p a r illa  M exican,

g ro u n d  ............... 25® 30
Squills ................... 35® 40
Squills, pow dered  40® 60 
T um eric , powd. . .  13@ 20
V alerian , powd. . .  70@ 75

Seeds
A nise ...................  20® 25
A nise, pow dered  @ 25
B ird, I s  .................  ®  10
C an a ry  ...................  8® 12
C araw ay  ................. 60@ 65
C ardam on  ........... 1 80@2 00
C elery  (Pow d. 40) 30® 35
C orian d er ............... 14® 20
Dill ...........................  25® 30
F en n e ll ...................  @ 75
F la x  ...........................  7® 10
F lax , g round  . . . .  7® 10
F oenugreek , pow. 10® 15
H em p .....................  8® 12
L obelia  ...................  40® 50
M u sta rd , yellow  19® 25 
M u sta rd , b lack  ..19®  25 
M ustard , powd. 22® SO
P oppy  .......................  @ 50
Q uince .....................  @1 25
R ape  .....................  10® 16
Sabad illa  ............... 40® 60
Sfabadilla, powd. . .  @ 4 0
Sunflow er ................ 7® 10
W orm  A m erican  @ 25
W o rm  L e v a n t . .  1 50@1 75

T in c tu res
A conite  ......................  @ 75
A loes ..........................  @ 65
A rn ica  ........................ @ 75
A safo e tid a  ........... @1 35
B elladonna  ........... @1 65
B enzoin  ................. @1 00
B enzoin  Com po’d @1 00
B uchu ........................  @1 50
C an th a rad ie s  . . .  @1 80
C apsicum  .................. @ 90
C ardam on  ............. @1 50
C ardam on, Comp. @2 00
C atechu  ....................  @ 60
C inchona ...................  @1 05
C olchicum  ................ @ 75
C ubebs ........................ @1 20
D ig ita lis  ....................  @ 80
G en tian  ...................... @ 75
G inger ........................ @ 95
G uaiac  ........................ @1 05
G uaiac , A m m on. @ 80
Iod ine  ...................  @2 00
Iodine, C olorless @2 00

2® 5
60@1 70

1
9® 15

..@ 16
17® 25
14® 20

35® 40
30® 50
10® 30

15® 25
746® 43
IS
85® 95
9® 12

nd
11® 15

80@4 00

10® 15
»0® 12 00
91@2 00
30® 35
50@7 00

& 40

Ipecac  ...................  @ 75
Iron , clo................... @ 60
K ino .......................  @ so
M yrrh  ..................  @1 05
N ux V om ica . . . .  @ 70
O pium  .................. @3 50
Opium , C am ph. @ 90 
Opium , D eodorz’d @2 75
R h u b arb  ............... @ 70

Paints
Lead, red  d ry  . .  10 @104« 
L ead, w h ite  d ry  10 @1049 
Lead, w h ite  oil 10 @ io u  
O chre, yellow  bbl. l  @ 1«  
O chre, yellow  le ss  2 @ 5

246® 5
Red V enet n  bbl. 144® 4
Red V en e t'n  less 1%® 5
V erm illion. A m er. 25® 30
W hiting , bbl............  @ 1%
W hiting  ...................  2®

Insecticides
A rsen ic  .....................  9-«
B lue V itrio l, bbl.
B lue V itriol, less 
B ordeaux  M ix D ry  14® 
H ellebore, W hite

pow dered  ...........  35®
Insect P ow der . .  —
Lead, A rsen a te  . .
L im e an d  S u lphu r 

Solution, gal. . .
P a r is  G reen  . . . .  3

M iscellaneous
A cetana lid  .............  85®
A lum  ...............
■Gum, pow dered and

g ro u n d  ...............  u ®
B ism uth . S ubn i

t r a te  ...............
B o rax  x ta l  o r 

pow dered  . . . .  
C a n th a rad e s  po
C alom el ...............
C apsicum  ...........
C arm ine  ..............
C ass ia  B uds . . .
C loves .....................  3o@ 35
C halk  P rep a re d  . .  6® 846
C halk P re c ip u a te u  1
C hloroform  ........... 75® 83
C hloral H y d ra te  1 92®2 12
C ocaine ............... 5 4o®5 60
Cocoa B u tte r  . . . .  60® 70 
C orks, lis t, less  70%
C opperas, bb ls ...........  @ 2
C opperas, less  . .  246® 7
C opperas, powd. . .  4® 10 
C orrosive Smblm. 1 75@1 80 
C ream  T a r t a r  . . . .  50® 56
C u ttlebone  ............. 46® 60
D ex trin e  ............... 7® 10
D o v er's  P o w d er . .  @3 00
E m ery , a ll Nos. 6® 10
E m ery, pow dered 6® I 
E psom  S alts , bbls. @ 246 
E psom  S a lts , less  3® 7
E rg o t ................. 1 2601  60
E rg o t, pow dered  2 76@3 00 
F lake  W hite  . . . .  15® 20
F o rm ald eh y d e  lb. 16® 20
G elatine  .............  1 10@1 16
G lassw are, fu ll cs. 75-10% 

G lassw are, le ss  70% 
G lauber S a lts  bbL 0  144 
G lauber S a lts  less  2® »
Glue, brow n ......... 13® 18
Glue, brow n g rd . 1 20  17
Glue, w h ite  . . . . . .  16 0  26
Glue, w h ite  g rd . 16® 20
G lycerine ...............  63® 75
Hops .......................  46® 10
H ops .........................  4 6 0  60
Iodine ................. 6 6805  91
Iodoform  ........... 6 78® 6 94
Lead A ce ta te  . . . .  20® 25
Lycopdium  ............. @2 25
M ace .....................  85® 90
M ace, pow dered  95@1 00
M entho l ............. 4 50® 4 75
M orphine ...........  7 30® 7 56
N ux V om ica . . . .  20® 25 
N u x  V om ica, pow. @ 
P epper, black pow. @
Pepper, w h ite  ......... @
P itch , B u rgundy  . .  @
Q u ass ia  ...................  12®
Q uinine ...................  65®
Rochelle S a lts  . . .  43®
S acch arin e  oz.............  @1 80
S a lt P e te r  ................. 40® 45
S eid litz  M ix tu re  . .  36® 40
Soap, g reen  ........... 20® 25
Soap, m o tt c as tile  12® 16 
Soap, w h ite  c as tile

case  .......................  ®9 00
Soap, w h ite  cas tile  

less. p e r b a r  . .  @
Soda A sh ...........  446®
Soda B icarb o n ate  244®
Soda, S a l .............  144®
S p ir its  C am phor ® 
S u lp h u r ro ll . . . .  244® 
S u lp h u r SubL . .  3®
T a m a rin d s  .............  16®
T a r ta r  E m etic  . . . .  @
T u rp en tin e  V en. 50@3 50 
V an illa  E x. p u re  1 00® 1 50
W itch  H azel ........  6501 00
Z inc S u lp h a te  . . .  10® 16

20
35
40
15
15
75
60

8610
6
6

75
0
7

20
80
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GROCERY PRICE CURRENT

These quotations are carefully corrected weekly, within six hours of mailing, 
and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled 
at market prices at date of purchase.

ADVANCED
Canned Succotash 
Canned M ilk  
L im a  Beans 
H om in y  
Green Peas 
S p lit Peas 
T  apioca 
Molasses

M apl- Flake 
Broom s 
Canned Corn 
M ushroom s 
Canned P lum s 
Canned Pears 
Canned Peas 
Sardines

ADVANCED
P lay in g  Cards 
B a b b itt ’s Potash 
Poppy Seed 
Corn Syrup 
W ic k in g
G ro w le r S m oking  
K iln  D ried  Sm oking

Index to Markets
By Columns

Col
A

A m m onia .......................  1
Axle G rease  ................... 1

B
B aked  B ean s  ................. 1
B a th  B rick  .....................  1
B lu ing  ...............................  1
B re ak fa s t Food ........... 1
B room s .............................  1
B ru sh es  ........................... 1
B u tte r  Color ................. 1

C
C andles ...........................  1
C anned Goods ............. 1-2
C atsu p  .............................  2
C heese .............................  2
C hew ing  G um  ............... 3
C hocolate .........................  2
C lothes L in es  ----- 3
Cocoa ...............................  3
C ocoanut .........................  3
Coffee ...............................  3
C onfections .....................  t
C rack e rs  .......................  5, 6
C ream  T a r t a r  ...............  6

D
D ried F r u i ts  ................. 6

E
E v a p o ra ted  M ilk ......... 6

F
F a rin aceo u s  Goods . . . .  6
F ish in g  T ack le  ........... 6
F lav o rin g  E x tra c ts  . .  7
F lo u r an d  F eed  ........... 7
F ru i t  J a r s  .....................  7

G
G ela tin e  .........................  7
G ra in  B ags ...................  7

H
H e rb s  .............................. 7
H ides an d  P e lts  ...........  8
H o rse  R ad ish  ............... *>
H oney  ...............................  7

J
Je lly  .................................  8
Je lly  G lasses .................  8

M
M acaron i ...........................  6
M apleine .........................  8
M eats , C anned  .............  9
M ince M eat .....................  8
M olasses ...........................  8
M u sta rd  ...........................  8

N
N u ts  .................................  4

O
OUves ...............................  8

P
P e a n u t B u tte r  ........... 8
P e tro leu m  P ro d u c ts  . .  8
P ick le s  .............................  8
P ip e s  .................................. 8
P la y in g  C ard s  ...............  8
P o ta s h  .............................  8
P ro v isio n s  .......................  8

R
R ice .................................... 9
Rolled O a ts  .................  9

8
S alad  D re ss in g  ......... 9
S a le ra tu s  .........................  9
Bel Soda .........................  9
S a lt .................................... 9
S a it F ish  .......................  9
Seeds .................................  10
Shoe B lack in g  .............  10
Snuff .................................. 10
Soda .................................. 10
Spices ................................ 10
S ta rc h  .............................. 10
S y ru p s  ...........................  10

T
T ab le  S auces  ................. lo
T e a  ...................................... 10
T obacco ............. 11. 12, 13
T w in e  .............................. 13

V
V inegar ...........................  13

w
W ick ing  ...........................  13
W oodenw are  .................  13
W ra p p in g  P a p e r ......... 14

Y
Y east C ake  .....................  14

AMMONIA
12 os. ovals, 2 doz. box 1 00

A X LE G R EA SE 
F ra z e r’s

lib . wood boxes, 4 doz. 3 00 
lib . tin  boxes, 3 doz. 2 35 
3%fb. tin  boxes, 2 dz. 4 25 
101b. pails, p e r doz. . .6  00 
151b pails, p e r doz. . .7  20 
251b. pails, p e r doz. ..12  00

BA KED  BEA N S
No. 1, p e r doz..................... 95
No. 2, p e r doz.................1 45
No. 3, p e r doz.................. 2 35

BATH BRICK 
E nglish  ...........................  95

BLUING
Jen n in g s ’

C ondensed P ea rl B luing 
Sm all, 3 doz. box . . . .  l  95
L arge. 2 doz. box ___  2 40

F o lge r’s
S um m er Sky, 3 dz. cs. 1 80 
S um m er Sky, 10 dz. bbl 6 00

B R E A K FA ST  FOODS 
B ea r Food. P e tt i jo h n s  2 65 
C racked  W hea t 24-2 2 90 
C ream  of W h ea t . . . .  5 40 
C ream  of R ye. 24-2 . .  
Q uaker Puffed  R ice . .4  30 
Q u ak er P u ffed ' W h ea t 4 30 
Q u ak er B rk fs t B iscu it 1 90 
Q u ak er C orn F lak es  . .1  90 
W ash in g to n  C risp s  . .  2 30
W h ea te n a  .....................  4 50
E v a p o r’ed S u g a r Corn
G rape  N u ts  ............... 2 70
S u g a r Corn F la k e s  . .  2 50
H olland  R u sk  ............. 3 80
K rin k le  C orn F la k e s  2 00 
M ap l-F lake , W hole

"W heat .........................  4 05
M inn. W h e a t M eal . .  4 50 
R alsto n  W h ea t Food

L a rg e  18s .................  2 25
R alsto n  W h t Food 18s 1 45 
R o ss’s  W hole W h ea t

B iscu it .........................  2 70
S axon  W h ea t Food . .  3 25 
S h red  W h e a t B iscu it 3 60
T riscu it, 18 ................. 1 80
JMllsbury’s  B es t C er’l 1 50 
P o st T o as tie s , T -2  . .  2 60 
P o s t T o as tie s , T -3 . .  2 70 
P o s t T a v e rn  P o rrid g e  2 80

BROOMS
F an cy  P a rlo r , 25 lb. 5 75 
P a rlo r, 0 S tr in g , 25 lb. 5 50 
S ta n d a rd  P a rlo r , 23 lb. 4 75
Com m on, 23 lb ............... 4 50
Special, 23 lb......................4 25
W arehouse , 23 lb .......... 5 75
Com m on. W h isk  ......... 1 30
F ancy , W h isk  ................. 1 75

B R U SH E S
Scrub

Solid B ack , 8 in ........  75
Solid B ack, 11 in  ___  95
P o in ted  E n d s  ..........  85

Stove
No. 3 .................................  90
No. 2 .............................  1 25
No. 1 ..............................  1 75

Shoe
No. 3 ..............................  1 00
No. 7 ..............................  1 30
No. 4 .............................. 1 70
No. 3 ..............................  1 90

B U T T E R  COLOR 
D andelion , 25c size . .  2 00

C A N D L ES
P araffine , 6s .................  7
P araffine, 12s ..........  7%
W ick in g  .......................  20

C A N N E D  GCODS 
Apples

3 lb. S ta n d a rd s  . .  f t  90
No. 10 ................... @3 00

B lackberries
2 lb ........................  1 50® 1 90
S tan d a rd  No. 10 @6 00

B eans
B aked ....................  1 00@1 30
Red K idney  ........... 95@1 00
S tr in g  ................... 1 lOffll 75
W ax ....................... 1 00® 1 75

B lueberries
S ta n d a rd  .................... i 40
No. 10 .............................  6 50

C lam s
L ittle  N eck , 1 lb ..........., 1 26

Clam B ou illon
B u rn h a m 's % P t........... 2 25
B u rn h am 's p ts ............... 3 75
B u rn h am 's q ts ............... 7 50

Corn
F a ir  ...........
Good ........... ......... 1 45@1 75
S au cy  . . . .

F ren ch  P eas  
M onbadon (N a tu ra l)

p e r doz...........................
G ooseberries

No. 2, F a ir  ...................
No. 2, F a n c y  ...................

H om iny
S ta n d a rd  .......................  85

L obste r
% lb ..........................................  1 75
% lb ......................................... 2 90

P icn ic  F la t  .............. 3 10
M ackerel

M usta rd , 1 lb .................  1 80
M usta rd , 2 lb .................  2 80
Soused, 1% lb ...................  1 60
Soused, 2 lb ..............................2 75
T om ato , 1 lb ...................  1 50
T om ato , 2 lb .................  2 80

M ushroom s
B u tto n s , % s ................  @30
B u tto n s , I s  ................. @45
H ote ls, I s  .....................  @39

O ysters
Cove, 1 lb ..................  @1 00
Cove, 2 lb ...................  @1 60

P lu m s
P lu m s ...................  1 00@1 50

P e a rs  In Syrup  
No. 3 can , p e r  dz. 2 50@3 00 

P eas
M arro w fa t ......... 1 10@1 25
E a rly  J u n e  ......... 1 35@1 45
E a r ly  J u n e  s lf td  1 45@1 55 

P each es
P ie  .......................  1 00@1 25
No. 10 size  c a n  p ie  @3 35

P ineapp le
O ra ted  ................. 1 75 @2 10
Sliced .................  1 45@2 60

P um pk in
F a ir  ...............................  95
Good .............................  1 00
F an cy  .........................  1 10
No. 10 .............................  3 25

R asp b errie s
No. 2, B lack  S y rup  . .  1 60
No. 10, B lack  ............... 7 00
No. 2, R ed  P re se rv e d  2 50 
No. 10, R ed, W a te r  . .  7 25 

Salm on
W arren s , 1 lb. T a ll . .  2 40 
W arren s , 1 lb. F la t  . .  2 50
R ed A l a s k a ___  2 00@2 10
M ed. R ed A la sk a  1 40@1 60 
P in k  A lask a  . . . .  @1 25

S ard in es
D om estic, % s ............... 4 25
D om estic, % M u sta rd  4 25 
D om estic, % M u sta rd  4 00 
N orw egian , % s . . . .  11@16 
P o rtu g u ese , % s . ...22@ 30 

S au e r K ra u t
No. 3, c an s  ...................  1 45
No. 10, c an s  .................  3 50

S hrim ps
D unbar, I s  doz................1 25
D unbar, l% s  doz........ 2 40

S ucco tash
F a i r  .................................
Good .................................  1 50
F a n c y  ...........................

S traw b e rr ie s
S ta n d a rd  .........................  2 00
F an cy  ...............................  2 75

T om atoes
No. 2 .................................  1 20
No. 3 ................................. 1 50
No. 10 .............................  5 00

T u n a
C ase

tys. 4 d07. in case  . . .
%s. 1 doz in case  . . .
Is. 4 doz In case  . . . .  

C A TSU P
S n id e r 's  % p in ts  . . . .  1 40
S n ide r’s  p in ts  ...............  2 40

C H E E S E
Acm e .....................  @26%
C arson  C ity  ___  @26%
B rick .......................  @25
L eiden ................... @
L im b u rg e r ........... @25
P in eap p le  ........... 1 25@1 35
E dam  ...................  @1 80
S ap  Sago ............. @4*>
Sw iss, D om estic  ©

C H E W IN G  GUM
A dam s B lack  J a c k  ___  62
A dam s S ap p o ta  ........... 65
B eem an ’s P epsin  ......... 62
B eech n u t ...........................  60
C h ic le ts  .........................  l  33
C olgan V iolet C hips . .  60 
Colgan M int C hips . . . .  65
D en tyne  .............................  62
D oublem int .......................  64
F lag  S pruce  ...................  62
H esh ey  G um  ...................  45
Ju icy  F ru i t  .....................  64
Red R obin ........................ 62

S te rlin g  G um  P ep . . .  62
S te r l in g  7 -P o in t .............  62
S p ea rm in t, W rig leys  . .  64 
S p ea rm in t, 5 box ja r s  3 20 
S p ea rm in t, 6 box J a rs  3 85
T ru n k  S pruce  ...................  62
Y u ca tan  ............................ 62
Zeno ...................................... 64
S m ith  B ros. G um  ...........  62
W rig leys  5 box lo ts  . .  61 

CH OCO LA TE 
W a lte r  B ak e r & Co.

G e rm an ’s  S w ee t .............  24
P rem iu m  ...........................  35
C araca s  .............................. 28

W a lte r  M. L ow ney Co.
P rem iu m , % s ...................  35
P rem iu m , % s .................  35

C L O T H E S  L IN E
P e r  doz.

No. 40 T w isted  C otton  1 30 
No. 50 T w isted  C o tton  1 70 
No. 60 T w isted  C otton  2 20 
No. 80 T w isted  C otton  2 40 
No. 50 B ra ided  C o tton  1 75 
No. 60 B ra ided  C otton  2 00 
No. 80 B ra ided  C otton  2 50 
No. 50 S ash  Cord . . . .  2 50 
No. 60 S ash  Cord . . . .  3 00
No. 60 J u te  ...................  90
No. 72 J u te  ...................  1 10
No. 60 S isal .................  1 00

G alvanized  W ire  
No. 20. each  100ft. long 1 90 
N o. 19, each  100ft. long 2 10 
No. 20, each  100ft. long 1 00 
No. 19. each  100ft. long 2 10

COCOA
B ak e r’s  ...............................  39
C leveland ...........................  41
Colonial, %s ...................  35
Colonial, % s .....................  33
E p p s  .................................... 42
H e rsh e y ’s, %s .................  32
H e rsh e y ’s, % s .................  30
H u y le r ................................ 36
Low ney, % s .....................  38
L ow ney, % s ...................  37
Low ney, % s ...................  37
L ow ney, 5 lb. c a n s  . . . .  37
V an H o u ten , % s ...........  12
V an H o u ten , % s ........... 18
V an H o u ten , % s ...........  36
V an  H o u ten , I s  ...............  65
W a n - E ta  ...........................  36
W ebb .................................... 33
W ilber, %8 .......................  33
W ilber, % s .......................  32

COCOANUT 
D u n h am ’s  p e r  lb.

%s, 5 lb. case  ...............  30
%8, 5 lb. case  ...................  29
%s, 15 lb. c ase  ...............  29
%s, 15 lb . case  ...............  28
Is, 15 lb. case  .................  27
% s & %s, 15 lb. case  . .  28
Scalloped G em s ...............  10
%3 & % s p a ils  ...............  16
B ulk, p a ils  .......................  16
B ulk, b a rre ls  ...................  15
B ak e r’s B razil S hredded
70 5c pkgs., p e r case  2 60
36 10c pkgs., p e r  case  2 60
16 10c an d  33 5c pkgs.,

p e r  case  .....................  2 60
B ak e rs  C anned , doz. . .  90

C O F F E E S  RO ASTED  
Rio

C om m on .......................... 19
F a ir  .................................. 19%
Choice ...............................  20
F a n c y  .................................  21
P e a b e r ry  .........................  23

S an to s
Com m on ...........................  20
F a ir  .................................. 20%
C hoice ...............................  21
F an cy  ...............................  23
P e a b e r ry  .........................  28

M aracaibo
F a ir  ...................................  24
Choice .........................    25

M exican
Choice ...............................  25
F an cy  .............................. 26

G u a tem ala
F a i r  .................................... 25
F a n c y  ..............................  28

J a v a
P r iv a te  C row th  ____ 20W30
M andiing  ................... 31 @35
Aukola ....................... 30® 32

Mocha
Short B ean ................  25@27
I.ong B ean  ............... 24®25
H. L. O. O ............  26@28

Bogota
F a ir  ...................................  24
F an cy  ...............................  26
E x change  M arket. S teady  
Spot M arket, S tro n g

P ack ag e
N ew  York B asis  

A rbuck le  ............... .. ... 19 00

H u m m el’s  foil, % gro. 85
H um m el’s  tin , % gro. 1 43 

CO N FEC TIO N E RY
S tick  C andy P a ils

H orehound  ................... 12
S ta n d a rd  ....................... 12
S tan d a rd , sm all ........ 13
T w ist, sm all ............... 13

C ases
Ju m b o  ............................. 12%
Jum bo , sm all ............ 13
Big S tick  ....................... 12%
B oston S u g a r S tick  . . 16

Mixed C andy 

B roken ...........................
P a lls
12

C u t L oaf ....................... 12
F ren ch  C ream  ........... 13
F ancy  ............................. 14
G rocers ........................... 9
K in d e rg a rte n  ............... 13
L ead e r ............................. 12
M onarch ......................... 11%
N ovelty  ........................... 12
P a ris  C ream s ............... 14
P rem io  C ream s ........... 16
R oyal ............................. 10
Special ........................... 10%
V alley C ream s .......... 15
X  L O  ............................. 8

S pecialties

A uto  K isses  (b a sk e ts )
P a ils

14
B onnie B u tte r  B ite s  . . 18
B u tte r  C ream  C orn . . 15
C aram el Bon B ons . . 15
C aram el D ice ............... 13
C aram el C ro q u e tte s  . . 14
C ocoanut W affles ___ 14
Coffy Toffy ................... 15
N a tio n a l M in ts  7 lb tin  20
E m p ire  F udge  ............. 15
Fudge, W a ln u t ........... 16
Fudge, F ilb e r t ........... 15
Fudge, Choco. P e a n u t 14
F udge , H oney  M oon . . 15
Fudge. W h ite  C en ter 15
Fudge, C h erry  ........... 15
Fudge. C ocoanut . . . . 15
H oneysuck le  C andy . . 18
Iced M aroons ............. 15
Iced G em s ..................... 15
Iced O range  Je llies  . . 13
I ta lia n  Bon B ons . . . , . 13
Je lly  Mello ................... 13
AA L icorice  D rops 

5 lb. box ...............  1 25
Lozenges, P ep  ........... 14
L ozenges. P in k  ........... 14
M anchus ....................... 14
M olasses K isses, 10 

lb. box ......................... 14
N u t B u tte r  P u ffs  . . . . 14
S ta r  P a ttie s . A sst . . 14
M olasses Coco B alls 

30 lb .............................. 18
C hocolates P a ils

A sso rted  Choc............... 16
A m azon C aram els  . .  16
C ham pion .....................  15
Choc. C hips, E u re k a  20
C lim ax ...........................  15
Eclipse, A sso rted  . . . .  15 
Idea l C hoco lates . . . .  15 
K londike C hoco lates 21
N abobs ...........................  21
N ibble  S tick s  ...............  26
N u t W afe rs  .................  21
Ocoro Choc C aram els  18
P e a n u t C lu ste rs  ......... 24
Q u in te tte  .....................  15
R egina ...........................  14
S ta r  C hocolates ......... 15
S uperio r Choc, ( lig h t)  18 

Pop Corn Goods 
W ith o u t prizes. 

C rack e r J a c k  w ith
coupon .......................  3 25

Oh My 100s ...................  3 50
C rack er Jack , w ith  P rize
H u rra h , 100s ............... 3 60
H u rra h , 60s .................  1 75
H u rra h , 24s ............... 85
Balloon Corn," 50s . . . . 1  76

Cough Drops
B oxes

P u tn a m  M entho l . . . .  1 20
S m ith  B ro s ................  1 25

M cLaughlin’s XXXX 
M cL aughlin ’s  XX X X  

pack ag e  coffee Is sold to  
re ta ile rs  only. M all a ll o r 
d e rs  d ire c t to  W . F . M c- 
Laugihlin & Co., Chicago. 

Extracts
H olland. % gro. bxs. 95 
F elix , % g ro ss  ........... 1 15

N U T S — W hole
lbs.

A lm onds, T a rra g o n a  20 
A lm onds, C alifo rn ia  

so ft shell D rake  ..@ 20
B razils  ...................  18@20
F ilb e r ts  .......................  @18
f ' l l  No. I R S  . . .  @20 
W alnu is, N aples 16%@18% 
W alnu ts. G renoble 
Tahle  n u ts , fan cy  13@14
P ecans . L a rg e  ___  @16
P ecans , Ex. L a rg e  @17 

Shelled
No 1 S pan ish  Shelled

P e a n u ts  ............. 9 @ 9%
Ex. Lg. Va. Shelled

P e a n u ts  ........... 11%@12
P ecan  H a lv es  ......... @75
W alnu t H a lv es  . . . .  @45
F ilb e r t M ea ts  ......... @38
A lm onds ..................... @45
Jo rd o n  A lm onds . . .

P e a n u ts  
F an cy  H  P  S uns

R aw  .................  6 @ 6%
R o as ted  ........... 7 @ 7%

H. P. Jum bo.
R aw  . . .  ........... 8%@ 9
R oasted  ........... 9%@10

C RA C K ER S
N a tio n a l B iscu it C om pany 

B ran d s

In -e r-S ea l T rad e  M ark 
P ack ag e  Gooda

P e r  doz.
B aro n e t B iscu it ............  1 00
F lak e  W afers  ............... 1 00
C am eo B iscu it ............. l  so
C heese S andw ich  . . . .  1 00 
C hocolate  W afe rs  . . .  l  00
F ig  N ew to n  .................  1 00
F ive  O’c lo c k  T e a  B e t X 00 
G inger S n ap s  N B C  . .  1 00 
G rah am  C ra ck e rs  . . . .  1 00
L em on S n ap s  ...............  50
M. M. D a in tie s  ............  l  00
U y ste re tte s  .....................  50
P re tzeen o s  .......................  50
R oyal T o a s t .................  l  00
Social T e a  B iscu it . .  1 00
S a ltin e  B iscu it ...........  l  00
S a ra to g a  F la k e s  . . . .  1 50 
Soda C rack ers , N B C  .1 00 
Soda C rack e rs  P rem . 1 00
T okens ............................ 1 go
U needa B iscu it ............... 50
U needa J in je r  W ay fe r  1 00
V anilla  W afe rs  ............. 1 00
W ate r  T h in  B iscu it . .1  00 
Zu Zu G in g er S n ap s  50 
Z w ieback ........................ 1 00

O th er P ack ag e  Goods 
B arn u m ’s  A n im als  . .  60
Soda C rack e rs  N B C  8 50

Bulk Goods
. . C ans  a n d  boxesA nim als ...........................  13
A tlan tic s . A sstd  1$
A vena  F r u i t  C akes  . .  16
B everly  ..........................  24
B onnie D oon C ookies 12 
Ho P eeps, S. o r  M. . .  11
B ouquet W afers  ..........  22
C an to  C akes ................. i s
C am eo B iscu it ............. 25
C ecelia B iscu it ............. i s
C heese T id  B its  ........... 20
C hocolate  B a r  (c an s) 20
C hocolate  D rops ........... 20
C ircle Cookies .............  15
C ocoanut T affy  B a r  . .  16
C ocoanut D rops ............  16
C ocoanut M acaroons 25 
Choc. H oney  F in g e rs  20 
Coffee . C akes Iced  . . .  16
Copia C akes  ................... 14
C rack n e ls  .......................  26
C ru m p e ts  .........................  15
C ream  F in g e rs  ............. lg
C ry s ta l Ju m b le s  . . . .  14 
D in n er P a ll M ixed . .  16 
E x t r a  W ine  B isc u it . .  14 
F an d an g o  F in g e rs  . .  16
F ig  C akes A ss td ...........15
F ig  N ew to n s ................. 16
F ires id e  P e a n u t Ju m b  IS 
F lu ted  C ocoanut B a r  15
F ro ste d  C ream s ........... 18
F ro sted  R a is in  Sqs. . .  14
F ru ite d  O vals ............... 12
F ru ite d  O vals, Iced  . .  13
G inger D rops  ................. 16
G inger G em s P la in  . .  12 
G inger G em s Iced  . .  13 
G rah am  C ra ck e rs  . . . .  12 
G inger S n ap s  F a m ily  13 
G inger S naps  R ound 11 
Golden Rod Sandw ich  18 
H ippodrom e B a r  . . . .  16
H obnob C akes ............. 16
H oney  F in g e rs  Asst* 16 
H ousehold  Cooks. Iced  14 
H u m p ty  D um pty , S

o r  M ................................  u
Im p e ria ls  .......................  12
Ju b ile e  M ixed ................. 16
K a ise r  Ju m b le s  Iced  16 
L ady  F in g e rs  Sponge 35 
Leap Y ear Ju m b le s  . .  25 
L em on B iscu it S q u are  12
L em on C akes  ................. 12
Lem on W afe rs  ............. 20
L em on T h in  ................... 20
L orna  Doone .................  20
M ace C akes ...................  12
M acaroon Ju m b le s  . .  25
M ary A nn .......................  U
M arshm allow  P e c a n s  22
M elody C a k e s ..................I f
Mol. F r t .  Cookie, Iced  14 
N BC H o n ey  C ak es  . .  15 
n a im e a l C rack e rs  . . . .  12
O range  G em s ................. 12
P enny  A sso rted  ............  15
Picnic M ixed . . . . . . . .  I f
P ineapp le  C akes  . . . .  18
P lan e t C akes ................. 14
P risc illa  C ake  .............  I t
R aisin  Cookies ............. 14
R aisin  G em s ................. 15
Royal L unch  ................. 11
R everes A ss td ...................80
R itten h o u se  B iscu it . .  I f  
See Saw , &. o r  M. . .  11
S nap aro o n s .....................  16
Spiced Jum bles, Iced 16 
Spiced M arshm allow  18
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S u g ar F in g e rs  ........... 13
S u g a r C rim p ...............  12
V an illa  W afe rs  ........... 25

B u tte r
B oxes

N B C ,  S q u are  ........... 9
N B C .  R ound ...............  9

Soda
N B C  Soda C rack e rs  9
P rem iu m  S o d a s ...........10
S a ra to g a  F la k e s  ......... 15

O y ster
D andy, O y sters  .............  9
N B C  O y sters  S q u are  9 
Shell .................................  9%

S pecia lties
A dora .............................  l  00
N abisco  (10 c en t tin s )  1 00 
N abisco  (No. 204 T in) 2 00 
F estin o  (No. 202 T in ) 1 75 
F es tin o  (25c tin s )  . . .  2 50
L o rn a  Doone ...............  1 00
A nola ...............................  l  00
M inerva  F r u i t  C ake 3 25 

A bove q u o ta tio n s  o f N a 
tio n a l B iscu it Co., su b jec t 
to  ch an g e  w ith o u t notice. 

CREAM  TA R TA R
B arre ls  o r D ru m s ........... 50
Square  C ans .................  54
Boxes .................................  5i
F ancy  C addies ............... 59

D R IED  FR U IT S  
Apples

E v a p o r’ed C hoice b lk  @8% 
B v ap o r’ed F a n c y  b lk  @9% 

A pricots
C alifo rn ia  ...................  15@17

C itron
C orsican  .........................  18

C u rra n ts
Im ported , 1 lb. pkg. ..19
Im p o rted , b u lk  ............. 18%-

P eaches
M uirs—Choice, 251b. . .  8 
M uirs—F an cy , 25 ,1b. . .  8% 
F an cy , P eeled , 251b. . .  12 

Peel
L em on, A m erican  . . . .  15 
O range. A m erican  . . . .  16 

R aisins
C luster, 20 c a r to n s  . .  
Loose M usca tels, 4 Cr. 9 
Loose M usca tels, 3 Cr. 8% 
L. M. Seeded, l ib  10%@10% 

C alifo rn ia  P ru n es  
90-100 25 lb. boxes ..@  8 
80- 90 25 ’b. boxes . .@ 8% 
70- 80 25 lb. boxes ..@  9% 
60- 70 25 lb. boxes ..@ 10 
50- 60 25 lb. boxes ..@ 10%  
40- 50 25 lb. boxes ..@ 11 

EV A PO R A TE D  M ILK 
Red Band B rand

B aby  .................................  3 65
T a ll ...................................  4 90

FA R IN A C EO U S GOODS 
B eans

C a lifo rn ia  L im as ........  9
M ed. H a n d  P ick ed  . .  7 50
B row n H olland  ...........

F a rin a
25 1 lb. p ack ag es  ___  1 95
B ulk, p e r  100 lb ...........6 75

O rig inal H olland R usk 
P acked  12 ro lls to  c o n ta in e r 
3 co n ta in e rs  (40) ro lls 3 80 

H om iny
P e a rl, 100 lb. s a c k ___3 25

M accaroni and V erm icelli
D om estic, 1 lb. box . . 75
Im p o rted , 25 lb. box . .

P earl B arley
C h es te r ........................... 5 00
P o r ta g e  ......................... 7 00

Peas
G reen, W isconsin , bu. 5 75
Split, lb ........................... 9%

Sago
H ast In d ia  .......................  9
G erm an , sack s  ............. 9
K erm an, b roken  pkg.

T ap ioca
F lak e , 100 lb. sack s  . .  9 
P ea rl, 100 lb. s ac k s  . .  9
P e a rl, S6 p k g s ..............  2 60
M inute , 10 os., 3 doz. 3 60

F ISH IN G  T A C K L E
% to  1 In ...........................  6
1% to  2 in ...................... 7
1% to  2 in ...................... 9
1% to  2 in .......................11
2 in ...................................... 15
3 in ......................................  20

C otton  L ines
No. 1. 10 fe e t ................. 5
No. 2, 15 fe e t ................  7
No. 3, 15 fe e t  ................  9
No. 4, 15 fe e t .............. 10
No. 5, 15 fe e t .................................. ......................11
No. 6, 15 fe e t ........... .... 12
No. 7, 15 fe e t .............. 15
No. 8, 15 fee t ...............  18
No. 9, 15 fe e t .............. 20

L inen  L ines
Sm all ....................................  20
M edium  ................................  26
L a rg e  ....................................  34

Poles
Bam boo, 14 f t. ,  p e r doz. 55 
B am boo, 16 f t. ,  p e r  doz. '60 
Bandboo, 18 ft-, p e r  doz. 80

FL A VO RIN G  EX T RA C TS 
Jen n in g s  D C B rand 

P u re  V anilla
No. 1, % oz.......................  90
No. 2, 1% oz...................1 25
No. 4, 2% oz...................2 25
No. 3, 2% oz. T a p e r  2 00
2 oz. F la t  .......................2 00

T erpene less  
P u re  L em on

No. 1, % oz. P an e l . .  76 
No. 2, 1% oz. P a n e l 1 13 
No. 4, 2% oz. P an e l 2 00 
No. 3. 2% oz. T a p e r  1 75 
2 oz. F la t  .......................  l  75

FLO UR A ND F E E D  
G rand  R ap id s  G ra in  & 

M illing Co.
W in te r  W h ea t

P u r ity  P a te n t  ...............  9 00
F a n c y  S p ring  ............. 10 20
W izard  G rah am  ........... 8 75
W izard , G ran . M eal 6 00 
W izard  B uckw ’t  cw t. 6 00
R ye ...................................  8 55
V alley C ity  M illing  Co.

L ily  W h ite  ................. 9 ¿0
L ig h t L o af ...................  9 20
G rah am  .........................  3 90
G ran en a  H e a l t h ........... 4 00
G ran . M eal ...................  3 10
B olted  M eal ...............  3 00
W atsu n -H ig g in s  M illing Co.
N ew  P e rfec tio n  ........... 9 50
T ip  Top F lo u r  ........... 9 00
Golden S heaf F lo u r  . .  8 60 
M arsha lls  B e s t F lo u r  9 50 
W aterto w n  W isconsin

R ye .............................  7 60
W om en G tooer Co.

Q uaker, p a p e r ............... 9 25
Q uaker, c lo th  ............... 9 25

r\<tnsas n a r u  w n e a i  
W om en G rocer Co. 

A m erican  E ag le , % s 10 Oo 
A m erican  E ag le , %s 9 90 
A m erican  E ag le , % s 9 80 

S pring  w n e a t  
J udson G rocer Co.

C ereso ta , % s .............  10 20
C ereso ta , %s ............... 10 10
C ereso ta , % s ............... 10 00

W orden G rocer Co. 
W ingold, y8s c lo th  . .  10 25 
W ingold, %s c lo th  . .  10 15 
W ingold, % s c lo th  . .  10 05 

Meal
B olted  .............................  5 go
G olden G ran u la ted  . .  6 uu 

W hea t
R ed  .................................  1 75
W h ite  .............................  1 go

o a t s
M ich igan  ca r lo ts  ............. 60
L ess  th a n  c a r lo ts  ......... 62

C orn
C arlo ts  ...........................  1 03
L ess  th a n  ca rlo ts  . . . .  1 05 

H ay
C arlo ts  ...........................  14 00
L ess  th a n  c a r lo ts  . .  16 00 

heed
S tre e t C ar F eed  . . . .  41 00 
No. 1 C orn  & O a t F d  41 00
C racked  C orn ........... 41 00
C oarse  C orn M eal . . .  41 00 

FR U IT  JA R S 
M ason, p ts .,  p e r  gro . 4 90 
M ason, q ts ., p e r gro . 5 25 
M ason, % gal. p e r  gro . 7 60 
M ason, c an  tops, gro . 2 25 

G E L A T IN E
Cox’s, 1 doz. la rg e  . .  1 45 
Cox’s, 1 doz. sm all . .  90
K n o x ’s Spark ling , doz. 1 75 
K nox’s  S park ling , g r. 20 50 
K n o x ’s A cidu’d  doz. . .  1 85 
M inu te , 2 q ts ., doz. . .  1 26 
M inute, 2 q ts ., 3 doz. 3 75
N elson ’s  .........................  1 ¿0
O xford ...........................  75
P ly m o u th  R ock, P hos. 1 25 
P ly m o u th  Rock, P la in  1 20 

GRAIN BAGS 
B road  G auge, 12 oz. . .  21
C lim ax, 14 oz.......................23
S ta rk , A, 16 oz....................26

H E R B S
Sage .................................... 15
H ops ...................................... 15
L au re l L eav es  ................. 15
S en n a  L eav es  ...................  25

H ID E S AND P E L T S  
H ides

G reen, No. 1 ..............  18
G reen, N o. 2 ................ 17
C ured, No. 1 ..............  20
C ured, No. 2 ...............  19
C alfsk in , g reen , N o. 1 28 
C alfsk in , g reen , No. 2 26%
C alfskin, cured , No. 1 32 
C alfsk in , cured , No. 2 30%

P e lts
Old W ool ............... 60@1 25
L am bs ..........   60@1 00
S h earlin g s  ............. 50@1 00

Tallow
No. 1 ...................  @ 6
No. 2 ..........   @ 5

Wool
U nw ashed , m ed. . .  @35
U nw ashed , fine . .  @30

H O N EY
A. G. W oodm an’s  B rand .

7 oz., p e r  doz...................  90
20 oz., p e r  doz................  2 25

H O RSE RADISH 
P e r  doz.................................. 99

JE L L Y
51b. pails, p e r  doz. . .  2 70 

151b. pails , p e r  pa ll . .  75
301b. pails , p e r p a il . .  1 25 

Jell-O
3 doz.

A sso rted  C ase ........... 2 70
L em on (S tra ig h t)  . . . .  2 70
O range (S tra ig h t)  ____ 2 70
R asp b e rry  (S tra ig h t)  2 70 
S traw b e rry  (S tra ig h t)  2 70 
C h erry  (S tra ig h t)  . . .  2 70 
C hocolate  (S tra ig h t)  2 70 
P e a ch  (S tra ig h t)  . . .  2 70 
J e l l -0  Ice C ream  Pow der.

3 doz.
A sso rted  C ase ........... 2 70
C hocolate (S tra ig h t)  2 70 
V an illa  (S tra ig h t)  . . .  2 70 
S traw b e rry  (S tra ig h t)  2 70 
L em on (S tra ig h t)  . . .  2 70 
U nflavored (S tra ig h t)  2 70 

J iffy -Je ll
S tra ig h t o r  A sso rted

P e r  doz................................ 1 15
P e r  case , p e r  4 doz. . .  4 60 
Seven F lav o rs : R asp b erry , 
S traw b erry , C herry , Lem on, 
O range, Lim e, P ineapp le .

JE L L Y  G LA SSES 
% pt. In bbls., p e r doz. 19 
% p t. in  bbls., p e r  doz. 19 
8 oz. capped in  bbls..

p e r  doz............................  20
M A P L E IN E

2 oz. b o ttle s , p e r  doz. 3 00 
1 oz. b o ttle s , p e r  doz. 1 75 
16 oz. bo ttle s , p e r  dz. 18 00 
32 oz. b o ttle s , p e r  dz. 30 00 

M INCE M EAT
P e r  case  ....................... 2 85

M OLASSES 
New O rleans

F ancy  Open K e ttle  . . .  45
Choice ...............................  38
Good ...................................  32
Stock .................................  27

H a lf  b a rre ls  2c ex tra
R ed H en , No. 2% ____ 2 60
R ed H en , No. 5 ............ 2 50
Red H en , No. 1 0 ............. 2 40

M USTARD
% lb. 6 lb. box ............... 16

O LIV ES
Bulk, 1 gal. kegs  1 10@1 20 
Bulk, 2 gal. kegs 1 05@1 lb  
Bulk, 5 gal. kegs 1 00@1 10
Stuffed, 5 oz.....................  90
Stuffed, 8 oz...................  1 25
Stuffed, 14 oz...............  2 25
P it te d  (n o t s tu ffed )

14 oz.............................. 2 25
M anzanilla . 8 oz.............  90
L unch . 10 oz...................l  35
L unch. 16 oz................... 2 25
Queen. M am m oth, 19

oz...................................... 4 23
Q ueen, M am m oth , 28

oz.................................  5 75 ..
Olive Chow, 2 doz. cs.

p e r doz.......................... 2 25
PE TR O LE U M  PRO D U CTS 

Iro n  B arre ls
P e rfec tio n  .......................  7.5
R ed C row n G asoline . .  18. 
G as M achine G asoline  31.9 
V M & P  N a p h th a  . .  17.5
C apito l C ylinder ......... 33.9
A tla n tic  R ed E n g in e  . .  18.4
W in te r  B lack  ...............  9.2
P o la rin e  . ; .......................  37.9

P IC K L E S
M edium

B arre ls , 1,200 c o u n t . .9  25 
H a lf  bbls., 600 co u n t 5 25
5 g a llon  kegs ............... 2 20

Sm all
B a rre ls  .......................  10 50
H alf b a rre ls  ................. 6 25
5 gallon  kegs  ............. 2 50

G herk ins
B arre ls  .........................  14 00
H alf b a rre ls  ............... 6 75
5 gallon  k eg s  ............... 2 75

S w eet Sm all
B a rre ls  .......................  21 00
H a lf  b a rre ls  .................. 11 50
5 gallon  k e g s ...............  4 20

P IP E S
Clay, No, 216, p e r  box 
C lay, T. D. fu ll co u n t 80
Cob .................................  90

PLA YIN G  CARDS 
No. 90, S team b o a t . . . .  85
No. 15, R iva l a sso rte d  1 50 
No. 20, R over, e n am ’d 1 75
No. 572, Special ........... 2 00
No. 98 Golf, S a tin  fin. 2 25
No. 808, B icycle ........... 2 25
No. 632 T o u rn ’t  w h is t 2 50 

POTASH
B ab b itt 's .  2 doz.............1 90

PR O V ISIO NS 
B arreled  Pork  

C lear B ack  . .  28 00@30 00 
S h o rt C u t C lr 27 00@28 00
B ean  ............... 28 00@29 00
B risk e t, C lear 30 00@31 00
P ig  .............................
C lear F a m ily  ............. 26 00

Dry s a l t  M eats
S P  B ellies ___  14%@15

L ard
P u re  in  tie rc e s  17 @18 
Com pound L a rd  16 @17 
80 lb. tu b s  . . . .a d v a n c e  % 
60 lb. tu b s  . . . .a d v a n c e  % 
50 lb. tu b e  . . . .a d v a n c e  %

20 lb. p a ils  . . .a d v a n c e  %
10 lb. p a ils  . . .a d v a n c e  %
5 lb. p a ils  . . .a d v a n c e  1
3 lb. pa lls  . . .a d v a n c e  1

Sm oked M eats 
H am s, 14-16 lb. 18%@19 
H am s, 16-18 lb. 18 @18% 
H am s, 18-20 lb . 17 @18 
H am , d ried  beef

se ts  ................... 29 @80
C alifo rn ia  H am s 14% @15 
P icn ic  Boiled

H am s ............. 19%@20
Boiled H am s . .  28% @29 
M inced H am  . .  14%@15
B acon  ................. 20@ 25

S ausages
B ologna ............. 12 @12%
B Jver ...................  9%@10
F ra n k fo r t  ......... 13 @14
P o rk  ...................  11 @12
V eal .................................. 11
T ongue  ...........................  u
H eadcheese  .................  10

B eef
B oneless ......... 20 00@20 50
R um p, new  . .  24 50@25 00 

P ig ’s F ee t
% b b ls .......................... 1 25
% bbls., 40 lbs..........2 50
% bb ls ..........................  4 25
1 b b l............................  8 50

T rip e
K its , 15 lb s .......................  90
% bbls., 40 lbs.........  1 60
% bbls., 80 lb s .......... 3 00

C asings
Hogs, p e r  lb .................... 35
Beef, rounds, s e t . .  19@20 
Beef, m iddles, s e t . .  45@65
Sheep .................  1 15@1 35

U ncoiored B u tte rln e
Solid D a iry  ........... 18%@24
C o u n try  Rolls ___  19 @25

C anned  M eats 
C orned Beef, 2 lb. . .  4 50 
C orned Beef, 1 lb. . .  2 75
R o ast Beef, 2 lb ........  4 50
R o as t Beef, 1 lb ...........2 75
P o tted  M eat, H am

F lavo r, % s ...............  50
P o tte d  M eat, H am

F lavo r, % s ...............  92%
D eviled M eat, H am

F lavo r, % s ...............  50
D eviled M eat, H am

F lav o r, % s ...............  92%
P o tted  T ongue, %s . .  50
P o tted  T ongue, % s . .  82%

RICE
F a n c y  ..................... 7 @7%
J a p a n  S t y l e ........... 5 @6%
B roken  ...................  3%@4

R O LLE D  OATS 
Rolled A venna. bbls. 7 25 
S tee l C ut, 100 lb. sks. 3 60
M onarch , bb ls...............  7 00
M onarch , 90 lb. sks. . .  3 40 
Q uaker, 18 R eg u lar . .  1 50 
Q uaker, 20 F a m ily  . .  4 75 

SALAD D RESSIN G
Colum bia, % p i n t ___ 2 25
Colum bia. 1 p in t ......... 4 00
D u rk ee ’s, large, 1 doz. 4 20 
D u rk ee ’s, sm all, 2 doz. 5 00 
S n id e r’s, la rge , 1 doz. 2 40 
S n id e r’s, sm all, 2 doz. 1 45

SA L ER A TU S 
P ack ed  60 tbs. in box. 

A rm  a n d  H a m m e r . .  3 00 
W yando tte , 100 % s . .  3 00 

SAL SODA
G ran u la ted , bb ls...........1 40
G ran u la ted , 100 lbs. cs. 1 50 
G ran u la ted , 36 pkgs. . .1  40

SA L T
Com m on G rades

100 3 lb. sac k s  ...........  3 15
70 4 lb. sac k s  ...........  3 05
60 5 lb. sack s  ...........  3 05
28 10 lb. sack s  ......... 2 90
56 lb. sack s  ...............  48
28 lb. sack s  .................  24

W arsaw
56 lb. sack s  ...................  26
28 lb. d a iry  In d rill bags  20 

S o lar Rock
56 lb. sack s  .......................  33

Com m on
G ran u la ted , F in e  . . . .  1 35 
M edium , F in e  ............... 1 50

SA LT FISH  
Cod

L arge , w hole ........... @ 9 %
Sm all, w hole ........... @ 9
S tr ip s  o r  b rick s  11% @15 
Pollock  .....................  @ 6

H olland H erring
S tan d a rd s , bb ls ............ 13 50
Y. M., b b ls ..................... 15 00
S tan d a rd , kegs  ........... 85
Y. M. k e g s .....................  96

H erring
Med. F a t  Split, 200 lbs 8 00 
L ab o rad o r S p lit 200 lb  10 00 
N orw ay  4 K , 200 lbs. 16 50 
Special, 8 lb. p a ils  . .  70
Scaled, in b o x e s ...........16
Boned, 10 lb. boxes . .  IS 

T ro u t
No. 1, 100 lb s .................... 7 50
No. 1, 40 lb s ..................  2 25
No. 1, 10 lb s ....................... 90
No. 1, 2 lb«. ...................  1*

M ackerel
Meee, 100 lb s ...............  16 50
M ess, 40 lbs....................  7 00
M ess, 10 lb s ....................  1 85
M ess, 8 lbs......................  1 56
No. 1, 100 lbs...............  15 50
No. 1, 40 lbs....................  6 70
No. 1, 10 lb s ....................  1 76

L ake  H erring
100 lb s ................................  4 00
40 lb s ................................  2 35
10 lbs.................................. 58

8 lb s .................................. 54
SE E D S

A nise  .............................  i s
C anary , S m y rn a  ........... 7
C araw ay  .........................  50
C ardom on, M alab a r 1 20 ,
C elery .............................  45
H em p, R u ss ian  ............. 7%
M ixed B ird  ...................  9
M usta rd , w h ite  ........... 20
Poppy ...............................  46
R ap e  ...............................  10

SH O E BLACKING 
H an d y  Box, la rg e  3 dz. 3 50 
H a n d y  Box. sm all . .  1 25 
B ixby’s R oyal Po lish  85 
M iller’s  C row n Po lish  85 

S N U F F
Scotch, in  b lad d ers  . . .  37 
M accaboy, in  Ja rs  . . . .  35 
F ren c h  R apple  in  Ja rs  . .  43 

SODA
B oxes ...............................  5%
K egs, E n g lish  ............... 4%

SP IC E S 
W hole Spices 

A llspice, J am a ic a  ..9@ 10 
Allspice, lg. G arden  @11 
Cloves, Z an z ib a r . .  @24 
C assia, C an ton  . .  14@15 
C assia, 5c pkg. doz. @35 
G inger A frican  . . .  @ 9% 
G inger. Cochin . . . .  @14%
M ace, P e n a n g  ......... @90
M ixed, No. 1 ........... @17
M ixed, No. 2 ........... @16
M ixed, 5c pkgs. dz. @45 
N u tm egs, 70-80 . . . .  @85 
N u tm eg s. 105-110 . .  @30
P epper. B lack  ......... @20
P ep p er, W h ite  . . . .  @28 
P epper, C ayenne . .  @22 
P a p rik a , H u n g a rian  

P u re  G round In Bulk 
A llspice. J a m a ic a  . .  @12 
Cloves, Z azn ib a r . .  @28 
C assia, C an ton  . . . .  @26 
G inger. A frican  . . . .  @18
M ace. P e n a n g  ......... @1 00
N u tm eg s  ................... @30
P ep p e r, B l a c k ........... @25
P epper, W h ite  ........  @32
P epper, C ayenne . .  @25 
P a p rik a , H u n g a ria n  @45

STARCH
Corn

K ingsford . 40 lbs. . .  7%
M uzzy, 48 lib . pkgs. 6 

K ingsford
S ilver Gloss, 40 lib . . .  7% 

Gloss
A rgo, 24 5c p k g s .......... 90
S ilver Gloss, 16 31bs. . .  7 
S ilv er Gloss, 12 61bs. . .  8% 

M uzzy
48 lib . p ack ag es  ........... 6
16 31b. packages  ........... 5%
12 61b. p ack ag es  ...........  7%
501b. boxes .......................  4%

SY RU PS
Corn

B arre ls  ...........................  40
H a lf b a rre ls  ...................  42
Blue K aro , No. 1%,

2 doz.............................. 2 15
B lue K aro , No. 2, 2 dz. 2 50 
B lue K aro , No. 2%, 2

doz. ...............................  2 80
Blue K aro , No. 5, 1 dz. 2 95 
B lue K aro , No. 10, %

doz.................................  2 80
R ed  K aro , No. 1%, 2

doz.................................... 2 30
R ed K aro , No. 2. 2 dz. 2 70 
R ed  K aro , No. 2% 2dz. 3 40 
R ed K aro . No. 5, 1 dz. 3 30 
Red K aro , No. 10 %

doz..................................  3 10
P u re  C ane

F a i r  .................................  16
Good ...............................  20
Choice ...........................  25

F o lger’s G rape P unch  
Q u a rts , doz. case  . . .  6 00 

T A B L E  SAUCES
H alfo rd , l a r g e ...............3 75
H alfo rd , sm all ........... 2 26

TE A
U ncolored J a p a n

M edium  .....................  20@25
Choice .........................  28@33
F an cy  .........................  36@45
B ask e t-fired  M ed’m  28@30 
B ask e t-fired  Choice 35@37 
B ask e t-fired  F a n c y  38@45
No. 1 N ibs ............... 30@32
S iftings , bu lk  ........... 9@10
S iftings , 1 lb. pkgs. 12@14 

G unpow der
M oyune, M edium  . .  28@33 
M oyune, Choice . .  35 ©40 
M oyune, F a n c y  . . . .  50 @60 
P in g  Suey, M edium  25@30 
P in g  Suey, Choice 35@40 
P in g  Suey, F a n c y  . .  45@50 

Young H yson
Choice .........................  28@30
F a n c y  .........................  45@56

11
Oolong

F o rm o sa , M edium  . .  25@28 
F o rm o sa , C hoice . .  32@JS 
F orm osa , F a n c y  . .  50 @60 

E ng lish  B reak fas t 
Congou, M edium  . .  25 @36 
Congou, Choice . . . .  30@35 
Congou, F a n c y  . . . .  40@60 
Congou, E x . F a n c y  60@80

Ceylon
Pekoe, M edium  . . . .  28@30 
Dr. Pekoe, C hoice 20@35 
F low ery  O. P . F a n c y  40@50

TOBACCO 
F ine  C ut

B lo t ...............................  1 48
Bugle, 16 oz ...................  3 84
Bugle. 10c ................... 11 00
D an  P a tc h , 8 an d  16 oz. 36
D an P a tc h , 4 oz.......... l i  52
D an P a tc h , 2 oz...........5 76
F a s t  M ail, 16 oz...........7 29
H ia w ath a , 16 oz. . . .  oo
H ia w ath a , 5c ............... " 5  49
M ay Flow er, 16 oz. . .  9 3®
N o L im it, 8 oz..................1 86
N o L im it, 16 oz...........s  72
OJibwa, 8 a n d  16 oz 40
OJibwa, 10c ........... 11 10
OJibwa, 8 an d  16 oz. . .  42 
P e to sk ey  Chief, 7 oz. 2 00 
P e to sk ey  Chief, 14 oz. 4 00 
P each  an d  H oney, 5c 5 76
R ed Bell, 16 oz..........  3 84
Red Bell, 8 foil ........... 1 92
S terling , L  & D. 5c . .  5 76 
S w eet Cuba, c a n is te r  9 16 
Sw eet Cuba, 5c . . . .  5 76
Sw eet Cuba, 10c ___  95
Sw eet C uba, 1 lb. t in  4 50 
S w eet Cuba, % lb. foil 2 25 
Sw eet B urley , 5c L& D  5 76 
S w eet B urley , 8 oz. . .  2 45 
Sw eet B urley , 16 oz. 4 90 
S w eet M ist, % gro. . .  5 76 
S*weet M ist, 8 oz. . .  11 10
T eleg ram , 5c . . . ___  5 76
T teeri 5c .......................  6 00
T iger, 25c can s  ........... 2 40
U ncle D aniel, 1 lb. . .  60
U ncle D aniel, 1 oz. . .  5 23

Plug
Am. N avy, 16 oz. . . . .  32
Apple, 10 lb. b u t t  ........... 4i
D rum m ond N a t. L e a f 2

and  5 lb ..................... ' go
D rum m ond N a t. L e a f! ’

p e r  doz...................  qc
B a ttle  Ax ........................... 32
B race r, 6 a n d  12 lb. ' 30 
B ig  Four. 6 a n d  16 lb. 32
Boot Jack , 2 lb ................. 90
Boot Jack , p e r  doz. . .  96 
Bullion, 16 oz. . . .  46
C lim ax Golden T w in s ' 49
C lim ax, 14% oz............. 44
C lim ax, 7 oz...................”  47
C lim ax, 5c t in s  ........... ¡5 00
D ay ’s  W ork, 7 & 14 lb. 38 
C rem e de M enthe, lb. 65
D erby, 5 lb. boxes ___  28
5 B ros., 4 lb .......................  66
F o u r R oses, 1 0 c ............... 90
G ilt Edges, 2 lb. . . . . .  . 50 
Gold Rope, 6 an d  12 lb. 58 
Gold Rope. 4 an d  8 lb. 58
G. O. P „  12 an d  24 lb. 40 
G ran g e r T w ist, 6 lb. . .  46 
G. T. W ., 10 an d  21 lb. 36 
H o rse  Shoe, 6 and  12 lb. 43 
H oney  D ip T w ist, 5

an d  10 lb ...................  45
Jo lly  T a r, 5 an d  8 lb .' 40
J. T ., 5% and  11 lb. . .  40
K en tu ck y  N avy, 12 lb. 32 
K eystone  T w ist, 6 lb. 45
K ism et, 6 lb .......................  48
M aple Dip, 16 oz.............32
M erry  W idow, 12 lb. . .  32 
N obby Spun  R oll 6 & 3 58
P a rro t ,  12 lb ...................... 32
P a tte r s o n ’s  N a t. L ea f 98 
P eachey , 6, 12 & 24 lb. 43 
P icn ic  T w ist, 5 lb. . . .  45 
P ip e r  H eidsieck , 4 & 7 lb 69 
P ip e r  H eidsieck , p e r  dz. 96 
Polo, 3 doz., p e r  doz. 48
R ed C ross .......................  30
Scrapple, 2 an d  4 doz. 48 
S h e rry  Cobbler, 8 oz. 33 
S p ea r H ead , 12 oz. . . .  44 
S p ea r H ead , 14% oz. . .  44
S p ear H ead , 7 oz...........  47
Sq. D eal, 7, 14 & 28 lb. 30 
S ta r, 6, 12 and  24 lb. . .  43 
S ta n d a rd  N avy, 7%, 15

an d  30 lb .........................  34
T en  P en n y , 6 an d  12 lb. 35
Tow n T alk , 14 oz.............33
Y ankee  G irl. 12 & 24 lb. 33

S crap
All R ed, 5c ...................  5 76
Am. U nion S c rap  . . . .  5 40
B ag  P ipe, 5c ............... 6 88
C utlas, 2% oz ................... 26
Globe Scrap , 2 oz..........  30
H ap p y  T hough t, 2 oz. 30 
H oney Com b Scrap , 5c 6 76 
H o n est Scrap , 5c . . . .  1 55 
M all Pouch , 4 doz. 5c 2 00
Old Songs, 5c ............. 5 76
Old T im es, % gro . . .  5 50 
P o la r B ear, 5c, % gro . 5 76 
Red B and, 5c, % gro. 6 00 
R ed M an Scrap , 5c . .  1 42
Scrapple, 5c pk g s ...........  48
S ure  S hot, 5c, % gro. 5 76 
Y ankee  G irl S c rap  2oz. 6 00 
P a n  H and le  Scrp  % gr 6 00 
P each ey  Scrap , 5c . . .  5 76
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SPECIAL PRICE CURRENT 15 16 17

12 13
W indow  C leaners

Sm oking
All I.eaf, 2V« & 7 oz. 30
BB, 3% oz........................6 00
BB. 7 oz............................12 00
BB, 14 oz..........................24 00
B adger, 3 oz......................5 04
B adger, 7 oz....................11 62
B anner, 5c ...................  6 76
B anner, 20c .................  1 6 0
B anner, 40c ............. 3 20
Belwood, M ix ture , 10c 14
Big Chief, 2% oz.......... 6 00
Big Chief, 16 oz........... 30
Bull D u rh am , 5c . . . .  6 00 
Bull D urham , 10c . . . .1 1  52 
Bull D urham , 15c . . . .  1 45 
Bull D urham , 8 oz. . .  3 65 
Bull D urham , 16 oz. . .  6 80
Buck H orn , 5c ..............6 76
Buck H orn . 10c ......... 11 52
B ria r P ipe , 5c ..............6 76
B ria r Pipe, 10c .......... 11 52
Black Sw an, 5c ............. 5 76
Black Sw an, 14 oz. . .  3 50
Bob W hite , 5c ............. 6 00
C arn iva l, 5c ....................5 70
C arn iva l, % oz...............  39
C arn iva l, 16 oz...............  40
C igar C lip’g  Jo h n so n  30 
C igar C lip’g  Seym our 30 
id en tity , 3 a n d  16 oz. 30 
D arby C ig a r C u ttin g s  4 50 
C o n tin en ta l Cubes, 10c 90
Corn Cake, 14 o s .......... 2 55
Corn Cake, 7 oz...........1 45
C om  C ake, 6c ............. 5 76
C ream , 50c pa ils  . . . .  4 70 
C uban S ta r, 5c foil . .  5 76 
C uban S ta r. 16 oz. pis 5 72
C hips, 10c ................... 10 30
Dills B est, 1% ox. . . . .  79
Dills Best, 3% oz........... 77
Dills B est, 16 oz...........  73
Dixie Kid. 5c ............... 48
D uke’s  M ixture , 5e . .  5 76 
D uke’s M ix ture , 10c ..11  52 
D uke’s  Cam eo, 5c . . . .  5 76
Drum , 5c ....................... 6 76
F. F . A., 4 oz............... 5 04
F. F. A.. 7 oz............. 11 52
Fash ion , 5c ...................  6 00
F ash ion , 16 oz..................5 28
Five Bros., 5c ............. 5 76
Five B ros., 10c ......... 10 80
Five cen t c u t P lu g  . .  29
F O B 10c ....................11 52
F our Roses, 10c ........... 96
Full D ress. 1% oz. . . .  72
Glad H and . 5c ...............  48
Gold Block, 10c ........... 12 00
Gold S ta r, 50c p a ll . .  4 60 
G ail & Ax N avy, 5c 5 76
G row ler, 5c ...................  42
G row ler, 10c .................  94
G row ler, 20c ................. 1 fc5
G ian t, 5c .......................  5 76
G ian t, 40e .....................  3 72
H and  M ade, 2% oz. . .  50
H azel N u t, 5c ........... 6 00
H oney Dew, 10c . . . .  12 00
H u n tin g , 5c ...................  38
1 X L. 5c ....................  5 10
I X I., in pails  ........... 3 90
Kiln Dried, 25c ........... 2 45
K ing  B ird, 7 oz .................2 J6
K ing B ird. 10c ............11 52
K ing B ird, 6c .............  6 76
f.a T u rk a . 5c ...............  5 76
I .lttle  G ian t, 1 lb ........... 28
l.ucky  S trik e , 10c . . . .  96
De Redo, 3 oz............... 10 80
1 >e Redo, 8 & 16 oz. . .  40
M yrtle  N avy , 10c . . . .1 1  52
M yrtle  N avy. 5c ........... 6 76
M ary land  Club, 5c . . . .  60
M ayflow er, 5c ..................6 00
M ayflow er, 10c ............. 1 00
M ayflow er, 20c ..............1 92
N ig g er H a ir, 5 c ...........6 00
N igger H a ir, 10c . . . .1 0  70 
N ig g er H ead , 5c . . . .  5 40 
N igger H ead , 10c . . . .1 0  56
Noon H our, 5c ........... 48
Old Colony, 1-12 gro. 11 62
Old Mill, 5c ....................5 76
Old E ng lish  C rve  1% or. 96
Old Crop. 5c ..................6 00
Old Crop, 25c ................. 2 52
P . S., 8 oz. 30 lb . case  19 
P. S.. 3 oz., p e r  gro . 5 70
P a t  H an d , 1 oz...............  63
P a tte rs o n  Seal, 1% oz. 48 
P a tte rs o n  Seal, 3 oz. . .  96 
P a tte rs o n  Seal, 16 oz. 5 00
P eerle ss , 5c .................  5 76
P eerle ss . 10c c lo th  . .11 52 
P ee rle ss , 10c p a p e r  ..1 0  80
P eerle ss , 20c .................  2 04
P ee rle ss , 40c ...............  4 08
P laza , 2 gro. case  . . . .  5 76
P low  Boy, 5c ..................5 76
Plow  Boy, 10c .......... 11 40
Plow  Boy, 14 oz.............. 4 70
P edro , 10c .................... 11 93
P rid e  o f V irg in ia , 1%  . .  77
P ilo t. 7 oz,. doz...............1 05
Q ueen Q uality , 5c . . . .  48
Rob Roy, 10c g ro ss  ..1 0  52
Rob Roy, 25c doz .......... 2 10
Rob Roy, 50c d o r .......... 4 10
S. & M ., 5c g ro ss  . . . .  6 76

Rob Roy, 5c fo il . . . .  5 76 
S. & M., 14 oz. doz. . .  3 20 
S o ld ier Boy, 5c g ro ss  5 76
S old ier Boy, 1 0 c .........10 50
S tag , 5c ............................5 76
S tag , 10c ........................11 63
S tag , 8 oz. g la ss  . . . .  4 60
S tag , 90c g la ss  ...........S 40
S old ier Boy, 1 lb .......... 4 75
S w eet C aporal, 1 oz. 60
S w eet L o tu s, 5c ........... 6 76
S w eet L o tu s, 10c . . . .1 1  52 
S w eet L o tus, p e r  doz. 4 60 
S w eet R ose, 2% oz. . .  30 
S w eet T ip  Top, 5c . . .  50 
S w eet T ip  T op, 10c . .  1 00 
S w eet T ips, % g ro . . .1 0  80
Sun  C ured , 10c ...........  98
S u m m er T im e, 5c . . . .  6 76 
S u m m er T im e, 7 oz. 1 65 
S u m m er T im e, 14 oz. 3 60 
S ta n d a rd , 5c fo il . . . .  5 76 
S tan d a rd , 10c p a p e r  8 64 
Seal N . C. 1% c u t p lu g  70 
Seal N . C. 1% G ran . . .  63
T h ree  F e a th e rs ,  1 oz. 48 
T h ree  F e a th e rs , 10c 11 62 
T h ree  F e a th e rs , an d  

P ip e  co m b in a tio n  . .  2 25 
T om  & J e r ry , 14 oz. 3 60 
Tom  & J e r ry , 7 oz. . .  1 80 
Tom  & J e r ry , 3 oz. . .  76 
T u rk ish , P a tro l , 2-9 5 76
Tuxedo, 1 oz. b ag s  . .  48 
T uxedo, 2 oz. t in s  . . . .  96
T uxedo, 20c .................  1 90
T uxedo, 80c t in s  . . . .  7 45
U nion L eader, 5c coil 5 76 
U nion L eader, 10c

pouch .......................  11 62
U nion L eader, re ad y

c u t  .............................  11 52
U nion  L e a d e r  50c box 6 10
W a r P a th , 5c .............  6 00
W ar P a th , 20c ........... 1 60
W av e  L ine, 3 o z . ..............  40
W av e  L ine, 16 oz..............  40
W ay  Up. 2% oz...........5 75
W ay  U p. 16 oz. p a ils  36
W ild  F ru it ,  5c ............. 6 00
W ild F ru it ,  10c ......... 12 00
Y um  Yum , 5 e ...................5 76
Y um  Yum , 10c ........... 11 52
Yum Y um , 1 lb. doz. 4 80

CIGARS
P e te r  D ornbos B ran d s  

D ornbos S ingle
B in d er .......................  35 00

In  300 lo ts  .................  10 00
D ornbos, P e rfec to s  33 00 
D ornbos, B ism arck  70 00
Allan D. G ra n t ......... 65 00
A llan D ............................ 35 00
In  300 lo ts  ................. 10 00

Jo h n so n  C ig a r Co.’s  B ran d  
D u tch  M as te rs  C lub 70 00
D u tch  M as te rs  Inv . 70 00
D utch  M as te rs  P a n . .0 00
D u tch  M as te r  G rande  65 00
D u tch  M as te rs  5c size

(300 lo ts )  ...............  10 00
Gee J a y  1300 lo ts) . .  10 00 
E l P o r ta n a  (300 lo ts) 10 00 
S. C. W . (300 lo ts) . .  10 00

W orden G rocer Co. B rands  
C an ad ian  Cluo 

L ondres, 50s, w ood . . . .  35
L ondres, 25s t in s  ........... 36
L ondres, 200 lo ts  ..............10

T W IN E
C otton , 3 p ly  ...................  37
C otton , 4 ply  ...................  37
J u te ,  2 p ly  .....................  20
H em p, 6 p ly  ...................  22
F lax , m edium  .................  35
W ool, 1 lb. b a le s  ........... 17

V IN EG A R
W hite  W ine, 40 g ra in  8%
W h ite  W ine, 80 g ra in  11%
W h ite  W ine, 100 g ra in  13

O akland  V in eg ar 4b P ick le  
Co.’s  B ran d s

H igh land  app le  c id e r 20 
O akland ap p le  c id e r . .  16
S ta te  Seal s u g a r  .........14
O akland  w h ite  p lck lg  10 

P ac k ag e s  free .

W ICK IN G

14 13
14 
16

in.
In.
in.

. 1 65 

. 1 85

W O O D E N W A R E
B ask e ts W ood Bowl«

1 00 
1 16 

40

13 in. B u tte r  ............. . 1 75
B ushels, w ide band . .  
M ark e t .........................

15
17
19

in.
in.
in.

B u tte r  .............
B u t te r  .............
B u t te r  ..........

. 3 16 

. 6 75 
,.10 60

Roasted
D w in e ll-W rig h t B ran d s

No. 0, per ^TOSS . . . . . . .  35
No. 1, g ro ss  ___ . . . 4 5
No. 2 p e r g ro ss  ___ . . . 5 5
No. 3, p e r g ro ss  . . . . .  85

Splin t, la rg e  ............... 4 00
Splin t, m edium  ............... 3 50
Splin t, sm all ...............  3 00
W illow, C lothes, la rg e  8 00 
W illow, C lothes, sm all 6 25 
W illow. C lothes, m e’m 7 25

B u tte r  P la te s  
O vals

% lb., 250 in  c ra te  . . . .  3b 
% lb ., 250 in  c ra te  ___35
1 lb., 250 in  c r a t e ............40
2 lb., 250 in  c r a t e ............ 60
3 lb., 250 in c r a t e ............ 70
5 fb., 250 in  c ra te  ............ 90

W ire  E nd
1 lb., 250 in c r a t e ............ 36
2 Tb., 250 in c ra te  ............  45
3 Tb., 250 in c r a t e ............ 65
5 lb., 20 in  c r a t e ............ 65

C h u rn s
B arrel, 5 gal., each  . .  2 40 
B arre l, 10 gal., each  . .2  66

C lo thes P ins 
Round H ead

4 Mi inch, 5 g ro ss  ...........  65
C arto n s, No. 24, 24s, bxs. 70

Egg C ra te s  and  F illers  
H n m n ty  D um oty , 12 dz.
No. 1 com ple te  ...............  42
No. 2 com ple te  ...............  35
C ase, m edium , 12 s e ts  1 30

F a u c s ts
Cork lined, 8 in .................. 70
C ork  lined , 9 in ...........  80
Cork lined. 10 In ..................90

Mop S ticks
T ro ja n  s p rin g  .............  1 10
E c lip se  p a te n t  s p rin g  1 05
No. 1 com m on ........... 1 05
No. 2, p a t. b ru sh  hold 1 10
Idea l No. 7 .................  1 10
121b. co tto n  m op h ead s  1 50

P a lls
10 q t. G alvan ized  . . . .  2 50 
12 q t. G alvan ized  . . . .  2 76 
14 q t. G alvan ized  . . . .  3 00 
F ib re  .............................  4 00

T o o th p ick s
B irch, 100 p ack ag es  . .  2 00 
Ideal ...............................  85

T rap s
M ouse, wood, 2 ho les . .  22 
M ouse, wood, 4 ho les . .  45 
10 q t. G alvan ized  . . . .  1 66 
12 q t. G alvanized  . . . .  1 70
14 q t. G a lv a n iz e d ___ 1 9 #
M ouse, wood, 6 holes . .  70
M ouse, tin , 5 holes ___  65
R a t, wood .......................  80
R at, sp rin g  .....................  75

T u b s
No. 1 F ib re  ..................16 60
No. 2 F ib re  ................. 16 00
No. 3 F ib re  ..................13 50
L a rg e  G alvan ized  . . .  9 00 
M edium  G alvan ized  . .  8 00 
Sm all G alvan ized  . . . .  7 00

W ash b o ard s
B an n e r, Globe ........... 3 25
B rass . S ingle ...............  5 75
G lass, S ingle ...............  3 60
Double P e e rle ss  ......... 6 00
Single P e e rle ss  ........... 4 50
N o rth e rn  Q ueen . . . .  4 50
Good E nough  .............  4 65
U n iv e rsa l .....................  4 75

CHARCOAL
C a r  l o t s  o r  lo ca l  s h i p m e n t s ,  
h u l k  o r  s a c k e d  in p a p e r  o r  
j u te .  P o u l t r y  a n d  s t o c k  
c h a r c o a l .

DEWEY -  SMITH CO.. Jackson .M ch.
Sui.ce.sor tuM. O DEWEY CO

W R A P PIN G  P A P E R  
F ib re  M anila, w h ite  . .  8% 
F ib re , M anila, colored
No. 1 M a n i l a ...................  8%
B u tc h e rs ’ M an ila  . . . .  7%
K ra f t  ................................ 10%
W ax  B u tte r , s h o r t  c ’n t  18 
W ax  B u tte r , fu ll c 'n t  20 
P a rc h m ’t  B u tte r , ro lls  19

Y E A S T  C A K E
M agic, 3 doz..................1 16
S un ligh t, 3 doz...............1 00
S u n lig h t, 1% doz...........  50
Y east F oam , 3 doz. . .1  15 
Y east F oam , 1% doz. 85

A X L E  G R EA SE

1 lb . boxes, p e r  g ro ss  8 70 
3 lb. boxes, p e r  groee 83 10

B A K IN G  P O W D E R  
K  C

Doz.
10c, 4 doz. in  c a se  . . . .  90 
15c, 4 doz. in  c ase  . .  1 36
25c, 4 doz. in  c ase  . .  2 25
50c, 2 doz. p la in  to p  4 50
80c, 1 doz. p la in  to p  6 75
10 lb. % dz., p in  to p  13 50

Specia l d e a ls  q u o ted  u p 
on  req u est.

K  C B ak in g  P o w d e r Is 
g u a ra n te e d  to  com ply  w ith  
A L L  P u re  Food L aw s, bo th  
S ta te  a n d  N a tio n a l.

W lhite H ouse, 1 lb . .............
W h ite  H ouse , 2 lb . ......... ..
E xcelsio r, B lend, 1 lb ...........
E xcelsio r, B lend, 2 l b .........
T ip  T op B lend, 1 lb .............
R oyal B lend ...........................
R oyal H igh  G rade  .............
S u p erio r B lend  ...................
B oston  C om bina tion  .........

D is trib u ted  by  Ju d so n  
G rocer Co., G ran d  R ap ids; 
Lee & Cady, D e tro it;  L ee 
& Cady, K alam azoo ; Lee 
& Cady, S ag in aw ; B ay  
C ity  G rocer C om pany, B ay  
C ity ; B row n, D avis  ft 
W arn er , J ac k so n ; G ods- 
m ark , D u ran d  & Co., B a t 
tle  C reek ; F ie lb ach  Oo.. 
Toledo.

SALT

Morton*
r"£c runnin11

Salt

C lim ax, 100 oval c ak es  3 25 
Gloss, 100 cakes , 5c sz  3 60 
B ig  M aste r, 100 b locks 4 00 
N a p h th a , 100 cak es  . .4  00 
O ak L eaf, 100 c ak es  3 60 
Q ueen A nne, 100 c ak es  3 60 
Q ueen W h ite , 100 cks. 3 90 
R ailroad , 120 c ak e s  . .2  60 
S a ra to g a , 120 c a k e s  . .  2 60 
W h ite  F leece, 50 cks. 2 50 
W h ite  F leece, 100 cks. 3 26 
W h ite  F leece, 200 cks. 2 50

P ro c to r  & G am ble Co.
L enox  .............................  3 50
Ivory , 6 oz...................... 4 16
Ivory , 10 oz. ...............  7 00
S ta r  ................................ 3 40

S w ift A  C om pany
S w ift’s  P r id e  .............  2 86
W h ite  L au n d ry  ...........  3 60
W ool, 6 oz. b a rs  ......... 3 85
W ool, 10 oz. b a rs  . . .  6 60

T rad esm an  C om pany 
B lack  H aw k , one box 8 26 
B lack  H aw k , five bx s  3 10 
B lack  H aw k, te n  b x s  3 00

Scouring
Sapollo, g ro ss  lo ts  . .  9 60 
Sapolio, h a lf  gro . lo ts  4 85 
Sapolio, s ing le  boxes 2 40
Sapolio, h an d  ............... 2 40
S courine, 60 cak es  . .  1 80 
S courine, 100 cak es  . .  3 60 
Q ueen A nne  S co u re r 1 80

Soap C om pounds 
Jo h n so n ’s  F ine , 48 2 3 25
Jo h n so n ’s  X X X  100 5c 4 00
Rub-No-More ..........  3 86
N ine  O’Clock ............... 3 go

W A S H IN G  P O W D E R S .
Gold D ust

24 la rg e  p ack ag es  , . . . 4  3o 
100 sm all p ack ag es  . .3 85

L a u tz  B ros .’ & Co. 
[A pply to  M ichigan, W is
consin  an d  D ulu th , on ly l

Royal

10c e lse  . .  90 
%Ib c an s  1 Si 
6 o s  c an s  1 86 
% lb c an s  8 60 
% !b c an s  3 71 
l ib  c an s  4 89 
31b c a n s  13 06 
5Ib can s  21 69

M orton’s Salt
P e r  case , 24 2 lbs.......... 1 70
F iv e  case  lo ts  .............  1 60

L a u tz
8 0  A P  
B ros.’ tc Co.

[A pply to  M ichigan, W is 
consin  a n d  D u lu th , only.]
A cm e, 70 b a rs  ........... 3 05
Acm e, 100 cakes. 6c sz  3 60 
A corn, 120 cak es  . .  2 60

FI rZPATRICK BROTHERS' SOAP CHIPS
White City (Dish Washing).........................................
Tip Top (Caustic).................................................... .
No. 1 Laundry 88% D ry.................................................... .
Palm Soap 88% D ry .....................•.......................

SEND FOR SAMPLES

24 p ack ag es  .................  3 75
100 5c p ack ag es  ......... 3 75

BBLS.
.210lba... 
.250 lb s ..., 
.225 lb s ....  
.800 lb s ...

W RITE
FOR

PR IC ES

T h e O nly F ive  Cent C lean ser
Guaranteed to Equal the Best 10c Kinds

C^OBs-POUSHg

80 Cans.........$2.90 Per Case
SHOWS A PROFIT OF 40%

Handled by All Jobbers

Place an order w ith your jobber. If goods are not aatis- 
factory return same at our expense.—FITZPATRICK BROS.

Economic Coupon Books
They save time and expense.
They prevent disputes.
They put credit transactions on cash basis. 
Free samples on application.

TRADESM AN COM PANY, Grand Rapids, Mich.

« (3 <>

4 * VI **

Snow  Boy
10O pkgs., 5c s ize  . . . .3 76 « è
60 pkgs., 5c s ize  . . . .2 40 «
48 pkgs., 10c size . . . .3 75 9
24 pkgs., fam ily  s ize  . .3 20
20 pkgs., lau n d ry  size 4 00 f *  f

N a p h th a
60 pkgs., 5c s ize  . . . .2 40 Æ
100 pkgs., 5c s ize  . . . .3 76 , ^4 £1 i,

Q ueen A nne j
60 5c p ack ag es  ___ __ 2 40 i
24 p ack ag es  ................. 3 75 « I i

O ak L e a f f

4 «■
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B U S IN E S S -W A N T S  D E P A R T M E N T

A dver t isem en ts  inserted under this head for two re n ts  a word the first insert ion and one cen t  a word for each subsequent .<*->
continuous insertion.  No charge less than  2d rents .  Cash must  accom pany all orders.

L

ir»

f .

B U 8 IN E S S  C H A N C E S .

BIG BUSINESS
For Special Sales that are beneficial, successful and 

satisfactory and with no bad after effects, 
write or see

MERCHANTS NATIONAL SERVICE CO. 
National City Bank Building. Chicago, III.

We furnish the best of everything; service, results 
_____ and recommendations. It is up to you.

I f

f  *

Good O p portun ity—E n tire  s to ck  of 
house fu rn ish in g s  inc lud ing  w all p ap e r 
an d  pa in ts . Also fix tu res, de livery  w a g 
ons an d  new  m o to r tru ck . E s tab lish ed  
tw en ty -fiv e  y ears . O ver h u n d red  th o u 
san d  b usiness. M ust be sold a t  once. 
H ow ard  F u rn itu re  Co., P o r t  H u ro n . M ich.
________ _______________________715 _

F lo rid a—Do you in ten d  v is itin g  th e  
land  of h e a lth  an d  su n sh in e  th is  w in te r?  
I f  so, w rite  M. J . H oenig , P ro p . H o te l 
P a lm s, W es t P a lm  B each, F lo rida , fo r 
in s tru c tiv e  booklet.____________ 716

F o r  R en t—U p -to -d a te  m e a t m a rk e t. 
W ell equipped w ith  a ll m odern  fix tu res, 
inc lud ing  re f r ig e ra t in g  p la n t a n d  s la u g h te r  
house in  th e  basem en t. Good b a rn  in  th e  
re a r , liv ing  room s over m a rk e t. Old e s 
tab lish ed  b u s in ess  in  th e  sam e  loca tion  
fo r th e  p a s t  tw en ty -fiv e  y ears . W ill re n t 
m a rk e t inc lud ing  tools an d  fix tu res  o r 
w il re n t  bu ild ing  an d  sell too ls a n d  fix
tu re s . O utside  bu s in ess  d em an d s o w n er’s 
a tte n tio n . A. T . P ea rso n , F rem o n t, M ich.
_______________________________ 717

T rad e—80-acre fa rm  n e a r  M t. P le a sa n t. 
T ak e  co u n try  m erch an d ise  s to ck  p a r t  
pay . W . J .  Cooper, M t. P le a sa n t, M ich.

, _______________________________________728
W an ted —T o h e a r  from  ow ner of g en e ra l 

m erch an d ise  s to ck  fo r sale. S ta te  cash  
price, d escrip tion . D. F . B ush , M inne-
apolis, M inneso ta .____________________705

F o r Sale—G eneral s to ck  of m e rch an d ise  
in a g ric u ltu ra l tow n  of 800. B usiness  
ru n  20 y e a rs  and  am assed  a  com petence 
fo r ow ner. S tock  invoices $10,000, fu rn i
tu re , g roceries, shoes, c lo th in g  a n d  d ry  
goods. B rick  s to re  bu ild in g  40 x  100, 
f irs t floor an d  b asem en t, re n t $40 p e r 
m onth . C en ter of one o f th e  b e s t fa rm 
in g  d is tr ic ts  in M ich igan . Tw o o th e r  
s to re s  in tow n, b u t good com petition . 
P rac tic a lly  no o th e r  tow ns o r  s to re s  w ith 
in 12 to  14 m iles in e ith e r  d irec tion . T he  
p rice  u n d e r p re s en t con d itio n s  v e ry  low. 
S a tis fa c to ry  te rm s  to  re liab le  p u rch ase r. 
A ddress No. 652, c a re  M ich igan  T ra d e s 
m an. 652

F o r Sale— Splendid  chan ce  to  e n te r  th e  
d ry  goods b u s in ess  in b e s t co u n ty  s e a t  in 
M ichigan. A m oun t of s tock  an d  fix tu res  
can  be eas ily  h and led . Goods p u rch ased  
a t  low ' figure. R easonab le  offer w ill be  
considered . R en t $45 m on th , w ith  h e a t. 
L a rg e  s to re , w ith  balcony  an d  b ig  b a se 
m en t. All shelved. F in e  schools. G rea t 
f ru it section . A ddress No. 718, care  
M ich igan  T rad e sm a n  , 718

W ill Sell A t In v en to ry —G eneral m e r
ch an d ise  s tock  $12,000. G roceries, boots, 
shoes, d ry  goods and  fu rn ish in g s . B u si
n e ss  1916, $33,000. Good loca tion . Only 
g en era l line  in tow n of 500. G re a t va lue  
fo r a  live w ire . Box 147, P inckney ,
M ichigan.___________________ _________ 719

F o r  Sale—W ell e s tab lish ed  new  an d  
s lig h tly  u sed  fu rn itu re  s to re . F in e  loca
tion , m oney m ak in g  business . Low  ren t. 
M oving S outh . D. J . W esselink , P . O. 
Box 168, M uskegon. M ichigan. 720

F o r  Sale—C elery  boxes fo r  1917, by  th e  
c a r  load o r sm a lle r lo ts. A ddress  No.
721, c a re  M ich igan  T rad esm an .______ 721

F o r Sale—E lec tr ic  shoe shop. Good 
ra ilro ad  tow n. Good trad e . R. L . D ennis, 
Illm o, M issouri. 722

F o r  Sale—F resh  new  s to ck  of novelty  
goods and  new s s tan d . F in e  location , 
ch eap  ren t. M ain  b u s in ess  s tre e t . N ex t 
door to  Posto lfice. A ddress, Jo h n  P a rk e r ,
G enoa, N eb rask a .____________________ 723

F o r  Sale—F o r  th e  pu rpose  of closing  
th e  e s ta te  of th e  la te  L. D. B ugbee d e 
ceased , I  offer fo r sa le  th e  e n tire  s tock  
o f g en e ra l m erch an d ise , co n sis tin g  of g ro 
ceries, h a rd w are , boots, shoes  a n d  fa rm 
in g  im plem ents. T h is  bu s in ess  is loca ted  
a t  Collins, M ichigan, on th e  P e re  M ar
q u e tte  R ailw ay , n ine  m iles from  Ion ia . 
F u ll in v en to ry  o f s to ck  ta k e n  a b o u t S ep
te m b e r 15. 1916. A  sp lend id  go ing  b u s i
ness, e v e ry th in g  in  firs t-c la s s  condition . 
O nly reason  fo r sa le  is  th e  d e a th  o f M r. 
B ugbee. A ddress  R ay  C. W illiam s, A d
m in is tra to r , L.yons, R. F . D. No. 1,
M ich igan .____________________________ 725

O nly College C am pus S to re—A t la rg e  
S ta te  in s titu tio n . N ew  b rick  block, tw o - 
s to ry  and  b asem en t. E leg a n t m odern  fla t 
above. S team  h e a t, c lean  stock , fine b u s i
ness. All fo r $13,000. $6,000 sw ings.
W rite  to -d ay . W . J .  Cooper, M t. P le a s 
a n t, M ich igan . 727

F o r  Sale—Id ea l stoeK fa rm  of 215 a c res  
in  G enesee C ounty, tw elve  m iles so u th  of 
F lin t. W ill exch an g e  fo r m erch an d ise  
s tock , d rugs, h a rd w a re  o r  house fu rn ish 
ings p re fe rred . A ddress  L ock Box 256,
F en to n , M ichigan._________________  726

P o lk  C ounty , F lo rid a—200 fe e t above 
sea  level. W e  h av e  fo r sa le  h igh  c la ss  
c itru s  f r u i t  a n d  n a ta l  h ay  lan d s  a t  p rices 
th a t  you can  a ffo rd  to  ow n a n  o range  
a n d  g ra p e fru it g rove  a t ,  10 o r  20 a c re s  
a n  idea l size. A n o ran g e  o r  g ra p e fru it 
g rove  m eans a  com petency  fo r  life. N e ts  
$200 to  $600 p e r  a c re  p e r  y e a r  w hen  b e a r 
ing. B ea rs  a t  th re e  y ea rs . W e h av e  ou r 
own groves. L e t u s develop one fo r you. 
T h is  is a  b u sin ess  p roposition , b e t te r  th a n  
life in su ran ce  a n d  th e re  is  no b e tte r  in 
v e stm en t. Send fo r booklet, m ap s an d  
te rm s. F lo rid a -M ich ig an  H ig h lan d s  C om 
pany , (In c .), L ake land , F lo rida . 729

FO R  QU ICK  SA L E —F resh , c lean  u p - 
to -d a te  g ro ce ry  s to ck  a n d  new  m odem  
fix tu res, co rn e r loca tion  in  c ity  of 5,000. 
R en t reasonab le . M ostly  cash  trad e . B u si
ness  now  in fine condition . W ill in v en 
to ry  a b o u t $2,500. O w ner h a s  o th e r  in 
te re s ts . A ddress Grefenfield R eal E s ta te
Co., M arsha ll, M ichigan._____________730

S tock  F o r  Sale—I w a n t to  re tir e  from  
th e  re ta il  b u siness . N ew  s to ck  of d ry  
goods, shoes  an d  m en ’s  fu rn ish in g s . A re 
you looking fo r a  good estab lish ed  b u s i
ness  in th e  live g row ing  c ity  of F lin t, 
M ichigan, th e n  look th is  up  a t  once. 
A ddress No. 731, c a re  T rad esm an . 731 

P a r tn e r  W an ted —A n experienced  an d  
u p - to -d a te  p a r tn e r  w ith  $6,000 to  $7,000 
to  in v e st fo r  h a lf  sh a re  in  a  good u p -to -  
d a te  d ry  goods a n d  fu rn ish in g s  s to re  in  
th e  b e s t a n d  m ost p ro sp e ro u s  tow n  In 
U p p er P en in su la . A nyone in te re s ted , 
w rite  a t  once. P a r tn e r ,  c a re  M ichigan
T rad esm an .____________________ 684

F o r Sale—Stock o f d ry  goods, c a rp e ts , 
shoes, lad ie s ’ c loaks a n d  m en’s  fu rn is h 
ings. Invo ice  ab o u t $12,000 in  co u n ty  s e a t  
of L iv in g sto n  coun ty . Good chan ce  if 
ta k e n  a t  once. G oodnow & G artre ll, 
H ow ell, M ichigan. 692

S pecial F o r  R en t—T w o sing le  s to re s  
ad jo in ing , s ize  20 x  no each , b a sem en ts  
sam e  size. L oca tion  on p ro m in en t side 
s t re e t  125 fe e t from  m ain  b u s in ess  s tre e t . 
D em and  h e re  fo r  la rg e  g ro ce ry  a n d  m a r
k e t; a lso  h a rd w a re  a n d  g e n e ra l s to re . 
A ddress  S. P . L an tz , 428 M ich igan  Ave., 
W „  L ansing . M ichigan._____________693

C ollections—L is t y o u r u n p a id  accoun ts , 
n o te s  an d  c la im s w ith  u s ; co llections 
ev ery w h ere  by  bonded re p re s en ta tiv e s ; no 
collection, no pay. A llen M ercan tile  S e rv 
ice, 518 R ia lto  B ldg., K a n sa s  C ity, Mo.

694

M r. M e rcha n t:
Do you w a n t to  sell y o u r stock?
Do you need money?
Do you w a n t a p a rtn e r?
Do you w a n t to  d isso lve pa rtn e rsh ip?
Do you w a n t to  Increase th e  vo lum e 

o f business?
Do you w a n t to  c u t y o u r overhead 

expense?
Do you w a n t to  co llec t y o u r  o u t

s tand ing  accounts?
I f  you are In te rested  in  any o f the  

above questions, w r ite , w ire  o r phone 
us fo r  fre e  in fo rm a tio n  a t o u r expense 
w ith o u t o b lig a tin g  y o u rs e lf In any 
w ay . L Y N C H  BROS.,

Business D octors.
28 So. Ion ia  A ve .,
G rand Rapids, M ich.

F o r  Sale—V ery  live  a n d  p rog ressive  d e 
p a r tm e n t s to re  in  a  good c ity  o f 65,000 
do ing  a n  a n n u a l bu sin ess  o f $60,000. All 
c lean  s tap le  m erchand ise , no  dead  stock . 
T h is  s to re  is m ak in g  m oney  fo r th e  
ow ners, b u t ow ing  to  d isag ree m e n t s to re  
m u s t be sold. P re s e n t s tock  a b o u t $30,000 
b u t can  reduce  to  s u it  p u rc h ase r. A d
d ress  No. 566, c a re  M ich igan  T rad esm an . 
_______________________________________566

C ash B u y ers  of c lo th ing , shoes, d ry  
goods an d  fu rn ish in g s . P a r ts  o r e n tire  
s to ck s . H . P rice , 194 F o r re s t  Ave. E a s t, 
D etro it._______________________________ 678

G eneral M erchand ise  A uc tioneer—T en  
y e a rs  su ccess  c losing  o u t an d  reduc ing  
stocks. R eference  a n y  re liab le  m e rc h a n t 
in  C adillac. A d d ress  W . E . B row n, C ad 
illac. M ichigan. 530

F o r  Sale—F irm ly  e stab lish ed , nice, 
c lean  s to ck  of g roceries, h a rd w are , p a in ts , 
a u to  supp lies  a n d  sp o rtin g  goods s itu a te d  
in  th e  b e s t b u s in ess  to w n  in  N o rth e rn  
M ichigan. B u sin ess  e s tab lish ed  e ig h teen  
y e a rs . R eason  fo r selling—w ish  to  re tire . 
Only th o se  w ho m ean  bu s in ess  need  reply . 
S tock  w ill in v e n to ry  $19,000. C an be r e 
duced. A d d ress  No. 712, c a re  T rad esm an .

712

S to res  a n d  B u sin ess  P laces—B ought, 
sold an d  exchanged . No m a tte r  w h ere  
loca ted  I b r in g  b u y e rs  an d  se lle rs  to 
g e th e r. I f  you w a n t to  buy, se ll o r tra d e  
a n y  k in d  o f bu s in ess  o r p ro p erty , a n y 
w h ere  a t  a n y  p rice , w r ite  m e. E s ta b 
lished  1881. B ank  re fe ren ce . A ddress 
F ra n k  P . C leveland, 1609 A dam s E x p ress
B ldg., C hicago.____________________  655

CASH R E G IS TE R S —W e buy, sell and  
exchange  a ll m ak es  o f re g is te rs , a lso  r e 
pa ir, re -b u ild  an d  refin ish  a ll m akes. L e t 
u s quo te  you p rice  from  V o g t-B rick e r 
S ales Co., 211 G e rm an ia  Ave., S ag inaw ,
M ichigan.______________ 646

O p p o rtu n ity  Of a  L ife tim e—H av e  m ade 
n ea rly  $18.000 in  a b o u t 2% y ears, b u t 
ow ing to  th e  fa c t  th a t  I am  go ing  in to  
th e  w holesale  business  w ill sell m y s tock  
co n sis tin g  of d ry  goods, m en’s an d  w om 
e n s’ clo th ing , fu rn ish in g s , e tc . W ill in 
voice $16,000 to  $18,000 . S tock  an d  b u s i
n e ss  w ill s ta n d  s tr ic te s t  in v estig a tio n . 
My bu s in ess  in  1915 n ea rly  $40,000. R en t 
$75 p e r  m on th , long lease . W ill m ake 
r ig h t p rice  to  th e  r ig h t p a rty . A ddress 
No. 635, c a re  M ichigan T rad esm an . 635 

D ollars  and  L au g h te r. D on’t  g row  g ra y  
w hile  m ak in g  m oney. L aB o rd e’s  only  
good-hum ored  bu s in ess -b u ild in g  m a g a 
zine. F u ll of an ecd o te  a n d  inc iden t. 
C heck p ro te c to r  free  w ith  y o u r su b sc rip 
tio n  fo r  one y e a r  a t  $1. L aB o rd e’s  M aga-
zine, M an su ra , L ou isiana.____________706

S tocks W an ted —W rite  m e if you w an t 
to  sell o r  b u y  g ro ce ry  o r  g e n e ra l s tock . 
E . K ru isen g a , 44-54 E llsw o rth  Ave.,
G rand  R apids, M ichigan.____________ 304

E x ce llen t O pening—F o r a  b a za a r , fu rn i
tu re  and  u n d e rta k in g  b u siness . A new  
tw o -s to ry  b rick  bu ild ing , 29% fe e t by  80 
fee t. W ired  com ple tely  fo r e le c tr ic ity ; 
b a sem en t an d  firs t floor h e a ted  by  a  fu r 
nace. A 50 -barrel c is te rn  fo r  so ft w a te r  
in b asem en t. T he  e n tra n c e  to  th e  b a se 
m en t is  level w ith  th e  su rface  o f th e  
g round . T h is  bu ild ing  is  c en tra lly  loca ted  
on th e  m ain  s tre e t . P a r tie s  in te re s te d  
phone o r  w rite  F r a n k  W eb e r o r R oy  T.
W eber, S a ran ac . M ichigan.__________703

F o r Sale  A t a  B arg a in —125 fe e t of 
shelv ing , one m odern  8-f t .  c an d y  case ; 
one 12-f t.  ta b le ; tw o  10- f t .  ta b le s ; one 
9-ft. tab le . T hese  fix tu res  a re  a ll n ea rly  
new  a n d  a re  p a in ted  red , an d  ex ac tly  
w h a t is b e in g  u sed  in th e  u p - to -d a te  5 
a n d  10 c en t s to res. F o r  p rices, ad d re ss  
Row e & B eebe D e p a r tm e n t S tore, P o r t 
land , In d ian a . 697

F o r  R en t—Only s to re  in  sp lend id  fa rm 
ing  com m unity  w ith  tw o chu rches , school, 
e tc . W rite  O. M. P e a rl, S t. Jo h n s, R. R.
8, M ichigon.__________ 708

F o r Sale—F u rn itu re  an d  u n d e rta k in g  
bu s in ess  in good S o u th e rn  M ichigan tow n. 
Invoice  a b o u t $5,000. D oing a  p ay ing  
business. B u ild ing  can  be ren ted . V ery  
good location . P re s e n t o w n er does n o t 
c a re  fo r  u n d e rta k in g  b u siness . A ddress 
No. 695, c a re  M ichigan T rad esm an . 695 

M erch an ts  P lea se  T ak e  N otice! We 
have  c lien ts  of g roce ry  stocks, general 
stocks, d ry  goods stocks, h a rd w a re  stocks, 
d ru g  stocks. W e h av e  on o u r lis t a lso  a  
few  good fa rm s  to  exchange  fo r such  
stocks. A lso c ity  p ro p erty . If you w ish  
to  sell o r  exch an g e  y o u r bu s in ess  w rite  
us. G. R. B u sin ess  E x ch an g e , 540 H ouse- 
m an  Bldg,, G rand  R apids. M ich. 859 

A u c tio n eers  m ake  $10 to  $50 p e r  d ay  
H ow  w ould you like to  be one of them . 
W rite  to -d ay . B ig  free  cata logue . M is
sou ri A uction  School. L a rg e s t  in  th e  
world. K a n sa s  C ity, M issouri. 624 

T he M erch an ts  A uction  Co., B araboo, 
W isconsin . T he  m ost re liab le  sa le s  con
cern  fo r  c losing  out, red u c in g  o r  s tim u -
ia tion . W rite  fo r in fo rm ation . _____ 585

S afes  O pened—W . L. Slocum, safe  ex- 
p e rt a n d  locksm ith . 128 A nn S t., N. E .,
G rand R apids. M ichigan._____________104

W ill p ay  cash  fo r  w hole o r  p a r t  s tocks  
of m erchand ise . L ou is  L ev insohn , S ag 
inaw , M ichigan. 757

H E L P  W A N T E D .
W an ted —Y oung p h a rm a c is t to  jo in  m e 

an d  open d ru g  s to re  in connec tion  w ith  
m y g en era l m erchand ise . A ddress  No. 724, 
c a re  T rad esm an .____________  724

W an ted  A t Once—C lerk  fo r g en e ra l 
s to re  in  co u n try . M ust be  good w o rk e r 
an d  hav e  had  som e prev ious experience. 
D esm ond C harcoa l & C hem ical Co.,
Thom psonville , M ichigan._______  699

W an ted —A t once. E xperienced  m ea t
c u t te r  an d  sau sag e  m ak er. E . D. H ughes,
P e n tw a te r , M ich ig an .______________  640

W an ted —G irls and  W om en. S teady  
w ork ; $1 a  d ay  to  b eg in n ers  w ith  a d 
vancem en t. R oom  a n d  board  w ith  all 
m odern  conveniences, inc lud ing  th e  u se  
of th e  lau n d ry , a t  th e  com pany’s  b o a rd 
ing  house a t  $3 a  w eek. F o r  in fo rm atio n  
w rite  W es te rn  K n itt in g  M ills, R ocheste r, 
M ichigan. 502

The chances are that you want something more than printing 
when you want a job of printing—ideas, possibly, or suggestions for 
them; a plan as likely as possible to be the best, because compris
ing the latest and the best; an execution of the plan as you want it 
and when you want it. This is the service that we talk about but 
little, but invariably give.

Tradesman Company :: Grand Rapids

WHY Michigan People should use 
Michigan Flour made from 
Michigan Wheat

1— It excels all other flours in flavor.
2— It excels all other flours in color (whiteness.)
3— It excels all other flours for bread making.
4— It excels all other flours for pastry making.
5— It requires less shortening and sweetening than any other flour.
6— It fills every household requirement.
7— Michigan merchants should B e ll,  and Michigan people should buy

Michigan flour made from Michigan wheat for every reason 
that can be advanced from a reciprocity standpoint.
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HANDS OFF TH E GROCER!
Reading, thinking, intelligent, observ

ant people have no need of a govern
mental investigation to inform them as 
to the reason for the high cost of living 
or the high price of food stuffs, the lat
ter being only one factor of the former 
proposition. Rigid investigation is, 
however, in order, and may be of some 
avail.

Apparently a multitude of people who 
from their experience and observation 
ought to understand the situation are 
putting the blame on those who are not 
in the least to blame; certainly not so 
much to blame as their own selves. And 
these people are being led to approve 
or aid in unwise, unfair and unjust 
methods, hastily put in operation to ob
tain relief. If  our laws are inadequate 
to protect consumers of necessities from 
oppression and extortion, then our law
makers should get busy. If  the failure 
is due to lax administration the people 
have the remedy in public protest and 
the ballot.

Let the people keep aloof from mob 
methods, yet ever ready to unit in sane 
measures to resist extortion.

It is a deplorable fact that those who 
most need enlightenment are the most 
difficult to reach and to convince. The 
individual who is largely to blame for 
his own hardships wants to put the 
blame on some one else. Striking at 
the first head they see, they are apt to 
strike their best friends.

Hands off the grocer! Generally he 
is honest, conscientious, sympathetic and 
desirous to help in every possible way 
the customer who wishes to economize. 
Co-operate instead of complain; aid 
yourself instead of demanding more 
service: do your part and you may be 
sure he will do his best to help you 
materially decrease the cost of groceries.

High prices do not mean more profit 
for the grocer—rather less. Much more 
money must be tied up in stock to keep 
the usual amount of goods on hand. 
Higher wages are paid to help: credit 
accounts are larger for the same sized 
families for a definite period. More 
funds are thus unavailable: margins of 
profit are cut closer to try to satisfy 
customers. Far more than in justice to 
himself he should do, the grocer holds 
down the price on goods which he 
bought in advance of a rise. He gives 
his customers the advantage of his fore
sight and preparedness.

These and other facts are known to 
many who are wont to blame the grocer. 
They have proof that he is not playing 
a game to win over the customer. He 
wants friendship and amicable dealing 
with customers. The opposites worry 
him more than loss of trade or profit. 
He is first to resent a suggestion from 
a salesman to mislead, deceive or prey 
upon his patrons. He is not in collusion 
with the manufacturer wholesaler, brok
er or speculator to obtain unreasonable 
profits or oppress the people.

Hands off the grocer!

W HAT IS A FRESH EGG?
One hears the phrase a good deal 

of late in the public agitation of prices 
and the reformers seem insistent that 
anything out of an icehouse shall be 
marked “cold storage.” as though it was 
something questionable to be warned 
against. The writer has found, in ask
ing various factors their ideas of the

two types of egg, that no one really 
seems to know much about either as a 
commercial proposition.

It seems as though it is about time 
that public agitators commenced to learn 
something about the storage of food. 
Again and again, for several years past, 
investigations have been held—some of 
them elaborate and scientific and in
cisive—and scores of reports have been 
filed setting forth in detail just what has 
been found. Without going into details, 
it may be truthfully said that in every 
case the reports made after investiga
tion have proved highly complimentary 
to cold storage in every respect. And 
yet, reformers still rant and start new 
investigations without the slightest dis
position to be bound by the experience 
of their predecessors.

As a matter of fact, the trade classes 
as a “fresh egg” anything that has not 
been in cold storage and is not more 
than six weeks old. Just what its con
dition may be no one can say, nor how 
long it has lain around unprotected be
fore coming to market. And yet the 
reformers would accept it as preferable 
to an egg that has been commercially 
gathered and placed in cold storage, 
perhaps only a quarter as old as the 
“fresh” one.

Big Demand, High Prices, in Hard
ware Lines.

Chicago, Jan. 2—Business in the 
hardware and cutlery trade for th t 
year 1916 was good from start to fin
ish.

The demand in many lines was 
much heavier than the supply and 
this caused a considerable shortage 
and naturally many advances in price.

The situation at present is just as

acute as it was at any period of last 
year and there seems to be no hope 
for betterm ent in this condition until 
the war ends. M anufacturers of hard
ware have suffered greatly because 
their skilled men, in many cases, have 
been taken into munition factories and 
the production of hardware has been 
somewhat curtailed on this account.

Until the war ceases or until the 
foreign nations quit buying rrfuni- 
tions of war from us, we see no relief 
of this situation.

Many seasonable goods for next 
spring are already so scarce that 
manufacturers and jobbers have been 
obliged to stop taking orders for them 
and it is evident that the shortage 
of many goods in our line is going to 
extend into next year.

J. J. Charles,
President of Hibbard, Spencer, B art

lett & Co.

Butter, Eggs, Poultry, Beans and 
Potatoes.

Buffalo, Jan. 3—Creamery butter, 
extras, 40c; first 38@39c; common, 
36@37; dairy, common to choice, 32 
@38c; poor to common, all kinds, 25 
@29c.

Beans—Medium, $6.50, pea, $6.50, 
Red Kidney, $7.25; W hite Kidney, 
$7.25; Marrow, $7.50@7.75.

Cheese — No. 1 new, 23@23J^c; 
choice, 23c.

Eggs—Choice, new laid, 48i@50c; 
fancy hennery, 50@55c; storage can- 
died, 33@35c.

Poultry (live) — Fowls, 16@20c; 
springs, 16@21c; old cox, 13@14c; 
ducks, 18@20c; geese, 17@18c; turks, 
25@28c.

Dressed Poultry—Turks, per lb., 28 
(a)35c; ducks, 20@24c; geese, 20@22c: 
chicks, 18@25c; fowl, 18@23c.

Potatoes—$1.90@2 per bu.
Rea & Witzig.

Don’t fret over the past, or brood 
over the future, but seize the present 
and make the most of it.

Over Thirty Per Cent. Advance. 
Prior to April 1, 1913, the rates on 

first-class freight from Grand Rapids to 
Chicago and vice versa was 31^ cents. 
On that date the rate wa,s increased to 
33 cents. Oct. 26, 1914, the rate was 
again advanced to 34.7 cents. Recently 
the railroads announced a sweeping ad
vance to 41 cents, to take effect Dec. 31. 
This advance was suspended by the In
terstate Commerce Commission until 
March 31, pending a hearing on the pro
posed advance at Chicago on Jan. 29. 
As the increase in rates since April 1. 
1913—providing the recent advance is 
sustained—amounts to more than 30 per 
cent., it looks as though the railroads 
were determined to tax the shipping 
public all the traffic would stand.

The hearing of the percentage rate 
case will be held in Grand Rapids Feb. 
5. Nearly every city in the State will 
be represented at the hearing.

Every rose has its thorn. Summer 
brings balmy weather, but it also 
brings the sport shirt.

B U S IN E S S  C H A N C B S ._________
F o r  Sale—T he only  g e n e ra l s to re  in  a  

tow n  of 900 in N o rth e rn  In d ian a . W ill 
invoice $5,300. D oing a  $16,000 cash  b u s i
ness. R eason  fo r selling , h e a lth . A ddress
W . G., c a re  M ichigan T rad esm an . 732 

M uskegon D ru g  S to re  F o r  Sale—A t a  
b a rg a in  fo r cash . In v e n to rie s  $3,500. 
Sales $4,800. S to re  80 f t. long. O pposite 
C ourt H ouse. P o p u la tio n  E n g lish . H o l
land  and  G erm an . A ddress  R. E ck e rm an , 
c a re  H aze ltin e  & P e rk in s  D ru g  Co., G rand  
R apids._______________________________ 735

H E L P  W A N T E D .
W an ted —M an ag e r’s position  in  g en era l 

s to re . E x p erien ced  w ith  N o rth e rn  lu m b er 
com pany. A ddress  No. 733, c a re  T ra d e s 
m a n __________________________________733_

W an ted  S a lesm en—Selling  g ro ce rs , h a n 
dle C alifo rn ia  food p roduct. P e rm a n e n t. 
T e rr ito ry , p a rtic u la rs . Couffield Co., San  
D iego, C alifo rn ia . 734

Bonds for January Investment
We offer subject to previous sale and change in prices, the following 

securities, descriptions of which will be furnished on application:
American Telephone & Telegraph Co. T£i£md

Collateral Trust 30-yr. 5% Bonds, due 1946................................... 5%
Cudahy Packing Company

First Mortgage 5% Gold Bonds, due 1946 ...................................  5%
Wisconsin Power, Light and Heat Co.

First and Refunding Mortgage 5% Bonds, due 1946 ......... .......
United Kingdom of Great Britain and Ireland

5x/i%> Secured Loan Gold Notes, due 1919 and 1921 .............
Robert Simpson Western, Ltd.

First Mortgage 6% Gold Bonds, due serially (1917-31) ............. 6%
Our January list of offerings also includes many other attractive issues 

which bear our approval after thorough investigation.
Write for Our January Circular

Howe S now Corrigan & Bertles
I N V E S T M E N T  B A NK ERS  

GRAND RAPIDS SAVINGS BANK BLDG. GRAND RAPIDS.MICHIGAN.

mailto:7.50@7.75

