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MAN’S WORST ENEMY
I(1(■ 1 (

i I am more powerful than the combined armies of |
1

- t 1 the world. ?
l• * ■ * 1 I have destroyed more men than all the wars of ï

<11( 1 the world.
• c *• I 
t

• t
f

I am more deadly than bullets, and I have wrecked 
more homes than the mightiest of siege guns. j

•tl 1 I steal in the United States alone more than 300 Î
<1<* 1 million dollars each year. |
<1>1<( 1 I spare no one, and find my victims among the I
«I• t• ( <1 • ( fHit

rich and poor alike; the young and the old; the strong 
and the weak; w idow s and orphans know  me.

4
44

<* • t i4 I loom up to such proportions that 1 cast my |
• t  <1 ¥ ■«

*
4 shadow over every field of labor from the turning of 

the grindstone to the m oving of every train.

4
4

|* t ■ 1• 1 I I massacre thousands upon thousands of wage
-l < c % î earners in a year. I
■ t • l I I lurk in unseen places, and do most of m y work i
<1 
• t I silently. You are warned against me, but you heed 4
• 1 • I Ï not. |■ t -« • K | I am relentless. 1 am everywhere; in the home, on Î
<(•K the street, in the factory, at railroad crossings and on 4
• r <(• c I the sea. |
<( • ( î I bring sickness, degradation and death, and yet few |
«1«* | seek to avoid me. I
• ( <( -i i I destroy, crush or maim; 1 give nothing, but Î

. | 1 take all. I
< ( • ( i 1 am your worst enemy. I
• i• i 1 I  am  carelessness. 4
• t  <i •I• ( < i
• (

George W. Burr.

-* • 1• i »*• 1 it J l J L« > ....................-—-   *   — ---------------------------------------------------------------------------------------------------------------------------- — ----------------------------- - » ---------------- , ;frHHHE¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥»¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥>E



f

CHEESE
W e have some very fancy

New York Cheese 
Fall Make
Let us serve you

Judson Grocer Co.
The Pure Foods House

G R A N D  R A PID S, M IC H IG A N
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40 °
TEMPERATURE

18°
TEMPERATURE

40 degrees 
Temperature or 

Lower, as wanted.

Freeze if you 
choose.

Stock sizes 8-10-12 
foot long 
36 inches wide 
42 inches high

All lengths 
made to order

T h e Modern M ethod O nly Satisfactory Case Made 
T horough ly  Tested  and T horough ly  Guaranteed A  Valuable A sset to  A n y  Store

Keep your fresh meats, vegetables, delicatessen, etc., all 
day long, also over night and over Sundays in a BRECHT 
PATENTED DISPLAY FREEZER CASE. Thorough Dry 
Air circulation, temperature below 40 degrees. Therefore your

products are always fresh and attractive until sold. No more 
“taking out over night." Plate glass and fancy oak, ena­
meled white inside; tinned metal removable shelves in full 
view of your customers at all times. Thoroughly insulated; 
front has three lights of glass and two air spaces.

N E W  YORK, 176 Pearl St.

T H E  B R E C H T  C O M PA N Y
ESTA BLISH ED  1853

Main Offices and Factories ST. LOUIS, MO., 1248 Cass Avenue
PARIS
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RUSSIA STANDS FIRM.
Differences of opinion between 

leaders of the Russian revolution con­
cerning the settlement after the wai 
are revealed in the statements of 
Minister of Justice Kerensky and For­
eign Minister Milyukoff. But there is 
no difference of opinion regarding the 
possiblity of a separate peace for 
Russia. For Kerensky and Tchek- 
heidze, as representatives of the ex­
treme radical factions, peace will be 
in sight when the German peop’e 
have rid themselves of the Hohen- 
zollerns. For Milyukoff the situation 
presents itself in terms of territorial 
rearrangements. But although Mily- 
ukoff’s demands for a reorganized 
Austria-Hungary and the Dardanelles 
for Russia are far reaching, his terms 
are really not more exigent than the 
Kerensky demand for overturning the 
monarchy in Germany. If either of 
these demands is to be realized be­
fore Petrograd consents to discuss 
peace, the Allies have no reason to 
worry over the possible defection of 
Russia. When the German people 
have settled its score with its own 
rulers, Russia will not be the only 
member of the Allies to regard the 
war as virtually at an end.

In the meanwhile the revolutionary 
forces in Russia are making use of 
the respite granted them by the im­
possibility of extended military op­
erations to come to an understanding 
on matters which might seriously 
compromise the success of the revolu­
tion. On the one hand the Constitu­
tional Democrats, under the leader­
ship of Milyukoff and representing 
moderate opinion, have consented to 
the distribution of all the land among 
the peasants. This, with the liberties 
already decreed in the way of free 
speech and assembly and the curtail­
ment of the pernicious theories and 
practices of trades unionism should 
round out the radical programme. 
The radical leaders, on the other 
hand, seem to recognize that the time 
has come to restrict agitation among 
the soldiers at the front, with possibly 
serious consequences in the face of a 
German attack. It is not in mere 
excess of revolutionary fervor that the 
radicals have been so preoccup’ed 
with the army. The purpose obvious­
ly has been to Jos? .no tini? in per­

meating the troops with the revolu­
tionary gospel and so to establish 
safeguards against a counter-revolu­
tion. The difficult problem which the 
revolutionists have to face is so to 
undermine the ancient discipline as 
to make it difficult for a reactionary 
commander to lead his army against 
the government in emergency, and 
yet to maintain discipline for holding 
the line against the Germans.

The potato has beeln more talked 
about in the last few months than ever 
before since it first became an article 
of diet. It has been very much in evi­
dence because of its high price, and 
what used to sell at 50 cents a bushel 
now commands in the neighborhood 
of $3. The story is told about a young 
man in a Northern Michigan county 
who last year borrowed $7,500, which he 
invested in land, and then borrowed 
$2,500 more for stock and machinery, 
and with wonderful foresight went into 
the potato industry. So successfully was 
it prosecuted that after he had sold his 
crop he paid back the $10,000 borrowed 
money and put $10,000 more in the bank. 
The prospect is that this spring will 
see more potatoes planted in the United 
States than ever before. If there is an 
ordinary crop, good money will be real­
ized by those who raise them. They 
have become to be reckoned as one of 
the necessities of life, and as such are 
bound always to be in demand. The only 
perplexing problem connected therewith 
just now is to get money enough to buy 
the seed.

The great air battles of last week 
along the Western front, emphasized 
in the dispatches from London and Ber­
lin, show plainly that the first phase of 
the German retirement and the Allied 
pursuit is nearing its end. Heavy 
though the fighting has been during the 
last fortnight, it has been, nevertheless, 
contact between van and rearguard. The 
Allies have been able to press on in the 
assurance that, short of the line Cam- 
brai-St. Quentin, the main forces of 
the enemy would make no stand. But 
now that they are within striking dis- 
stance of this line, it is obviously neces­
sary to find out what is the disposition 
of the German forces before the main 
strength of the Allies is brought up. 
Whether the Germans are continuing 
their retreat toward the frontier, or 
have actually made their stand along 
the so-called Hindenburg line, aerial 
reconnaissance comes into play, either 
as the preliminary to a continued pur­
suit or to the more leisurely business 
of settling into position for a grand 
offensive.

Everyone is presumed to know the 
law except the judge, and there is a 
court of appeals to correct his mis­
takes.

HE WAS A MAN AMONG MEN.
Richard Olney was a man who in 

private as well as public life impressed 
beholders with his strong qualities. He 
was always positive and hard-hitting. 
Both as Attorney-General and Secretary 
of State he display a kind of impe­
rious vigor that made enemies while it 
compelled admiration. He was distinctly 
one of President Cleveland’s “finds.” 
Scarcely known outside of Massachu­
setts when he entered the Cabinet, Mr. 
Olney became and remained a National 
figure. It was something more than an 
empty compliment when President Wil­
son urged him to go as Ambassador to 
England; it was recognition of an erect 
and dominating figure in the Democratic 
party. Political success for such a man 
is a good deal of a mystery to pol­
iticians. They see him wholly without 
the arts of the demagogue, with a touch 
of scorn about him and a certain asperi­
ty; yet they note with surprise how he 
gains public respect and even confidence. 
When he was at the head of the Depart­
ment of State Mr. Olney had to his 
credit two achievements stamped with 
his personal characteristics. One was 
his firm handling of the Cuban difficulty, 
at the end of Cleveland’s second term. 
His cool public statement that a joint 
resolution of Congress in favor of rec­
ognizing Cuban belligerency would be 
regarded by the President merely as an 
expression of opinion by estimable gen­
tlemen. and not at all binding the Exe­
cutive, was as audacious an act as Wash­
ington ever saw. In Secretary Olney’s 
Venezuelan notes to Lord Salisbury, that 
British diplomat found a pungent direct­
ness which visibly annoyed him. Luck­
ily, that threatening controversy was 
ended without leaving bitterness on 
either side. It did, however, leave be­
hind it Secretary Olney’s famous phrase 
about the word of the United States 
being a “fiat” in all this hemisphere. 
In such affairs our diplomacy has since 
learned a lighter tread.

THE FULL SUN OF FREEDOM.
It is not the dawn of freedom we 

are witnessing in Russia, but the full 
sun of freedom bursting through the 
murk of despotism. The broken shack­
les of the slave are literally true. Not 
all the swift succession of emotional 
crises which the world has experienced 
in the last three years can steel us to 
the poignancy of the picture which the 
news dispatches present daily of the 
numberless victims of Czarism stream­
ing forth from Siberia towards home, 
liberty and a new life. From the prisons, 
from the mines, from the convict hos­
pitals and settlements, from the frozen 
villages of the Arctic steppes, the hap­
less pioneers of freedom—the youth and 
conscience and aspiration of Russia— 
are called back to the realization of a 
great dream, back to take their places

in the up-building of a new nation by 
the side of their comrades from the dun­
geons of St. Peter and St. Paul and 
Schlusselburg. “He hath put down the 
mighty from their seats and exalted 
them of low degree.” Not even in the 
French Revolution was there such swift 
and complete repayment. “One man 
from the Irkutsk city jail wore the gold 
braided uniform tunic of the dismissed 
governor of Irkutsk under a ragged and 
greasy overcoat.” Such flashes of com­
edy against the tragic background of the 
hideous past emphasize one of the 
world’s greatest dramatic climaxes. It 
was as if a voice said, Let there be light 
and there was light.

The re-election of Champ Clark as 
Speaker of the House of Representa­
tives was a foregone conclusion. While 
it is nothing to be especially deplored, 
it is something which might easily have 
been avoided and the fault is with the 
Republicans and largely rests upon the 
shoulders of James R. Mann, the nomi­
nee of his party’s caucus. During his 
long service in the lower house he gain­
ed a reputation for ability and familiar­
ity with National affairs and parlia­
mentary practice. He began to lose 
favor and influence shortly after the 
beginning of the European war, because 
he was looked upon as more thoroughly 
pro-German than he was upright and 
downright American. But for this at­
titude on his part he would have been 
the logical and as well the popular 
choice of his party and would have ap­
pealed to the independents, who might 
have been more readily won to his side 
than to that of Speaker Clark. As be­
tween the two it is infinitely better for 
the country to have Mr. Clark in this 
office. The wonder is that the Repub­
licans made him their caucus nominee, 
but under the circumstances and exist­
ing conditions the chance they might 
have had was lost and so perhaps it 
does not matter.

As a contribution to the discussion 
of a name for the islands we have 
purchased from Denmark, the Trades­
man suggests “Antilla.” This name 
is appropriate, euphonious and con­
cise, either as colony, territory or 
reservation. The origin of the name 
is mythical, but, in the form Antilles, 
it has been used for the whole West 
Indian archipelago, especially by Eu­
ropean authors. Geographical names 
of three syllables are the most attrac­
tive of any, and “Antilla” is quite as 
pretty as Montana, Alberta or Sonora. 
There would then be Gibraltar at the 
entrance to the Mediterranean and 
“Antilla” at an entrance to the Carib­
bean. Whenever any of the other 
Lesser Antilles come into the posses­
sion of the United States, they would 
naturally be added to form a larger 
Antilla.
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UPPER PENINSULA.

Recent News of the Cloverland of 
Michigan.

Sault Ste. Marie, April 9—Tom 
Agnew, the enterprising butcher on 
Ashmun street, has added some new 
fixtures in the line of the most up-to- 
date meat blocks. The finishing 
touches to this sanitary meat market 
is a credit to the enterprising propri­
etor and in keeping with his high 
class trade.

Sam Lee, proprietor of the Chinese 
laundry, has opened a new laundry on 
544 Ashmun street. Sam left the Soo 
a few years ago, being lured to the 
copper country by the good reports 
circulated at that time, but 'did not 
like doing business with so many for­
eigners. Sam says all he could hear 
there was, “Blab, blab, blab.” He was 
glad to get back to the Soo, where 
there was more English spoken.

The people of Dryburg are very 
highly elated over the prospects ot 
having a new depot in the near fu­
ture, which has been heretofore but 
a flag station on the Soo Line.

“Two hearts are better than one if 
they are trumps.”

Paddy Moher, local agent for the 
Standard Oil Company, has succeed­
ed in getting John D. to thaw out for 
a new auto truck, which is a necessity 
for the large increasing business un­
der the able management of Paddy, 
who says that he will now be able to 
keep the gasoline tanks supplied for 
the rest of the summer.

W. T. Feetham and Otto Supe have 
been chosen jurors for the United 
States District Court, which convenes 
at Marquette April 18. Must be some 
fine business cases to choose all 
jewelers. The proceedings will be 
watched closely in consequence.

“The future is what we hoped the 
past might have been but it wasn’t.”

The death of the late Judge L. C. 
Holden came as a shock to the entire 
community last Saturday when he 
dropped dead of heart failure, near 
his residence. The Judge was one of 
the best known men in the Upper 
Peninsula and one of the most active 
in various lines. He was the leading 
spirit in the Chippewa Agricultural 
Society, of which he .was Secretary 
many years. He was recognized as 
one of the best authorities on stock 
and horse flesh in the State and was 
considered one of the best attorneys 
in the local bar. The remains were 
taken to Saginaw for interment under 
the auspices of the Masonic order. 
The deceased leaves a wife and other 
relatives in Saginaw, who have the 
sympathy of friends in their bereave­
ment.

Frank Losich, of Manistique, who 
for the past five years has been man­
ager of the Northern Michigan cattle 
ranch, near Cooks Mills, has resign­
ed his position and moved with his 
family to Manistique. He will De 
succeeded by Otis Hamilton, of 
Davenport, Iowa, who will be the 
new manager on the ranch.

The Soo is to have a new Hospital. 
It was with great joy, after the elec­
tion, that the Supervisors were au­
thorized to make a large appropria­
tion to be spread on the tax roll the 
next five years, after being put to the 
vote of the people. This will give 
the Soo one of the best hospitals of 
its size in the State—one which will 
be a credit to the community and 
also fulfil a much needed want, as 
the present hospital is much too 
small to care for the sick in the com­
munity.

“Money cannot buy an ounce of 
love, but it can purchase tons of sym­
pathy.”

Now that the war is on, people are 
showing their patriotism in many 
ways. Flags and bunting are display­
ed in great profusion throughout the 
city. The patriotic spirit is at high 
pitch. With the additional troops 
now occupying Fort Brady, the Soo 
is beginning to feel like the days 
when the soldiers made things lively 
in the community. This will stimu­

late considerable business, especially 
in the movies and other lines usually 
patronized by the soldiers.

George Kemp, who has been spend­
ing the winter in the South, has re­
turned and is getting ready for the 
opening of navigation.

There is to be a Soo hospital party 
at the armory next Monday which 
will be one of the events of the sea­
son.

Mackinac Island can now boast of 
being the only city in Michigan hav­
ing a rival to Carrie Nation.. It 
happened that last Saturday night the 
“Carrie Nations” in this instance were 
Mrs. Nellie O’Leary and her daugh­
ter, Miss Frances O’Leary, residents 
of Mackinac Island. It was about 
7 o’clock in the evening when they 
proceeded to the White saloon. 
While the mother stood at the door 
of the saloon with an axe at her side, 
Miss O’Leary entered the place, push­
ing her way through the crowd of 
men and threw a hammer which she 
had concealed about her through a 
mirror back of the bar. The handle 
struck the lower left hand corner of 
the case shivering it to pieces. It 
also hit an electric wire, causing about 
$125 worth of damage. The Mackinac 
Island police force finally quelled the 
riot and escorted the parties to St. 
Ignace by a dog team over the ice, 
where they were kept safe from doing 
further damage for a while. The au­
thorities are now contemplating 
whether or not it would be a good 
move to enlist them in the navy and 
put them smashing submarines.

The Soo merchants report very 
satisfactory business for Easter week. 
The window displays were unusually 
attractive, and the Premium ham and 
bacon films made quite a hit. The 
reasonable price of eggs helped to 
make the H. C. L. a pleasure.

Pat O’Connel is now full fledged 
clerk in the C. W. Bretz store, at 
Engadine.

Quay’s sawmill, of Engadine, start­
ed up last Wednesday, for the sea­
son. This will help liven up this im­
portant little town.

John Lipnitz has accepted a pos;- 
tion as day clerk in the Moran Hotel, 
where he will be pleased to meet the 
boys of the ’road, who will be assured 
of courteous treatment and a square 
deal during his $tay at Moran.

C. W. Bretz, the well-known mer­
chant of Engadine, is in Ann Arboi, 
with his wife, who underwent an op­
eration there last week. S. N. Eakly 
is managing the business during his 
absence.

Mart Fair, one of St. Ignace’s meat 
men. has been making many improve­
ments at his famous meat marker. 
The building has been completely 
overhauled, redecorated and put in 
the pink of condition. Mr. Fair is 
figuring on installing the latest type 
of ammonia refrigeration, which will 
be the last word in efficiency and 
completeness. This will be one of the 
finest markets in Cloverland and does 
credit to this proprietor, who has 
faith in his home town for a success­
ful future.

George Michelin, the well-known 
lumberman for the Embury Martin 
Lumber Co., of Kenneth, has finished 
operations for the winter and returned 
to his home in Cheboygan.

The residents of the Snows have 
opened up a guessing campaign on 
the opening of navigation. It is also 
reported that the tourists are already 
beginning to arrive.

The hotel at Cedarville is being 
put in condition to receive guests, al­
though the rush is not expected for 
some time yet.

The steamer Islander, of the Arnold 
Transportation Co., expects to open 
navigation between S't. Ignace and 
Mackinac Island sometime next week.

“Life is said to be a game of give 
and take. Most people give a lot 
more trouble than they are willing 
to take.”

William Johnson, for the past few 
years in the retail grocery business

on the corner of Spruce and Pine 
streets, has sold his stock to Joseph 
H. Atkins, who for some time has 
been located at West Branch. Mr. 
Johnson has moved on his farm near 
the Dunbar school, which is consid­
ered one of the be^t farms in Chip­
pewa county. Mr. Atkins is bound 
to make a succees of the new venture, 
as it is in a good location.

D. H. Moloney, proprietor of the 
Man’s store, returned last week from 
Florida, where he and Mrs. Moloney 
had been spending the winter. They 
are pleased to get back to the Soo. 
They report a delightful winter, but 
the Soo for them during the summer.

S. G. Tuttle, superintendent of the 
Scott quarry, near Trout Lake, was 
a Soo visitor last week. Mr. Tuttle 
has many friends in the Soo who are 
pleased to see him.

D. F. Thomas, for the past few 
years superintendent of the Railroad 
Company at Sudbury, Ont., has re­
signed his position and expects to 
make his home at the Soo. He is well 
and favorably known here, having 
been in the meat business here for a 
number of years prior to going into 
the railroad business.

Ray Kelly, who has been in the 
sales department of the Grinnell music 
store, has resigned to accept a similar 
positiori in the musical department of 
Otto Supe, one of our leading jewel­
ers.

“Now the season is at hand when 
father’s pocket-book should go into 
training for spring opening.”

W. H. Lewis, the well-known mer­
chant of Detour, was a business vis­
itor here last week.

The Cornwell Company has secur­
ed a contract to furnish the Pittsburg 
Steamship Co. with meat for the sea­
son of navigation during 1917. This 
is one of the largest meat contracts 
in the State and will mea'n much to 
the local company.

F. J. Allison, the well-known trav­
eling salesman, purchased a new 
Overland last week. Frank says “A 
thing of beauty is a joy forever.” 
This is the third auto he has had in 
the last three years. He has not had 
the opportunity to experience the sen­
sations of having an old car that has 
seen better days.

William G. Tapert.

Tells of Advantages of Mutual Fire 
Insurance.

At the annual convention of the 
North Dakota Retail Hardware As­
sociation, P. J. Jacobs, Stevens Point, 
Wisconsin, Secretary of the Wiscon­
sin Retail Hardware Association and 
himself a thoroughly progressive re­
tailer of hardware, spoke on mutual 
fire insurance and pointed out some 
of its many advantages. He also em­
phasized the necessity for having ev­
erything in the best possible condi­
tion, so that in case of fire the in­
surance adjuster may have no rea­
son for delaying settlement, as fol­
lows:

I was much interested in the report 
of your Secretary in which the finan­
cial condition of your Association 
was so clearly revealed. I wish to 
compliment you upon the fine show­
ing your Association has made. You 
have a percapita surplus of $15 per 
member. This will compare more 
than favorably with that of any other 
association. An organization of some 
450 members with a surplus of better 
than $6,000 is the record which you 
have. In our Wisconsin Association 
we have a membership of better than 
1,200 with less than $1 per capita sur­
plus. In any organization, business 
or otherwise, the surplus is really the 
backbone of the organization.

In speaking of hardware mutual ia-

surance, I want to point out that es­
sentially the only difference between 
mutual and stock insurance lies in the 
matter of price ’ to the policyholder. 
Of the hardware merchants, at least 
75 per cent, can buy fire insurance, 
showing them a return of 50 per cent, 
of the premium, while the other 25 
per cent, can buy insurance on a basis 
showing them a return of from 30 
per cent, to 40 per cent, of their 
premiums. Every merchant owes it 
to his business to buy his insurance 
where he can get it the cheapest. He 
has no moral right to inflict upon his 
business the added cost to operate 
which lies in paying more for ade­
quate fire protection than is necessary.

I want to impress upon each one 
of you the necessity of reading, study­
ing and understanding your fire in­
surance policies. Many a merchant 
does not know the first thing about 
insurance until he suffers a fire loss, 
and then it is too late. Remember to 
read your policy. Know what you 
have bought. Understand the condi­
tions which you have agreed to live 
up to. Every merchant should know 
the insurance game from A to Z. 
There is nothing complicated about it. 
It is just simply a matter of study­
ing your policy.

Let us assume that someone of you 
merchants here should be called on 
the long distance phone this minute 
and told that your stock and build­
ing were burning. What would be 
the first move that a man should make 
under a situation as that? It is to 
go ahead and clean up as though you 
had absolutely no insurance whatever. 
The adjuster for the company wants 
to see the salvage in the best possible 
condition. You gain nothing and 
stand to lose much by letting this 
slide until an adjuster can reach your 
town. I want to emphasize also the 
fact that the loss is determined from 
your books and your inventory. You 
can adjust a fire loss no matter if you 
have mislaid or lost your policy, but 
you can’t adjust your loss without an 
inventory statement. You do not 
need an elaborate system. It is not 
necessary to have any detailed ac­
counting methods, but you should 
have some simple plan which would 
enable you to know what merchan­
dise you had on hand at the time the 
fire occurred. Inasmuch as fires al­
ways occur when least expected, this 
means that you should always know 
the amount of stock which you have.

There are three things which a mer­
chant suffering a fire loss should do in 
the shortest possible time. First, sep­
arate the damaged from the undamag­
ed goods. Second, put both in the 
best possible shape, and third, make 
out an inventory covering the amount 
of goods lost.

Paradox.
“I understand he is loose in his 

habits.”
“Yes, and his loosest habit is to 

get tight.”

SEEDS FERTILIZER 
SPRAYINQ MATERIAL

Reed & Cheney Co.
0RAND RAPIDS. MICH.
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Honks From Auto City Council.
Lansing, April 9—As soon as the 

roads are in a settled condition R. C. 
Miller (Brooks Candy Co.) will cov­
er his territory in a new Dodge Bros. 
road9ter, purchased of the Lansing 
Garage & Sales Co.

F. H. Hastings has purchased a new 
tin lizzie and has it all dolled up and 
conveniently arranged according to 
his own ideas for transporting his 
demonstrating outfit and a good sup­
ply of stock. He is only waiting bet­
ter road conditions to start on an ex­
tended trip through the Southwestern 
states.

Another event in the history of 
Auto City Council which marked the 
opening of our new home, at the cor­
ner of Michigan avenue and Grand 
street, took place last Saturday af­
ternoon and evening and demonstrat­
ed to representatives of the Supreme 
Council, the Grand Council of Mich­
igan and various subordinate councils 
of the State that Auto Council doesn’t 
do things by halves. The meeting 
was called to order at 2 p. m. by Sen­
ior Counselor F. F. Jury and, after 
the regular routine of business had 
been cared for, preparations were 
made for the initiation of nineteen 
new members. A recess was then 
taken to await the arrival of a be­
lated interurban car from Jackson, 
which brought the degree team of 
Jackson Council and several other 
members, a few of whom were accom­
panied by their wives who were en­
tertained by our Ladies Auxiliary 
during the initiatory ceremonies, af­
ter which all marched over to the 
Pruden auditorium, where a banquet 
had been prepared for the 250 guests 
and members present. After the 
banquet, everybody returned to the 
Council rooms, which had been beauti­
fully decorated for the occas:on, and 
those who cared for dancing were 
permitted to indulge in their favorite 
pastime to their heart’s content. A. 
T. Vandervoort acted as toastmaster 
at the banquet and displayed much

of his old time wisdom, wit and 
humor. Misses Thelma Curtis and 
Grace Childs rendered several beauti­
ful selections at the piano and every­
body was happy. Owing to the lim­
ited amount of time allotted for the 
banquet several good speeches were 
missed, others cut short and a few 
refrained from even mentioning the 
subjects uppermost in their minds.
E. A. Welch, of Kalamazoo, spoke 
both at the Council rooms and at the 
banquet on matters pertaining to the 
order as a representative of the Su­
preme Council by request of Supreme 
Counselor George E. Hunt, who was 
unable to be present. Grand Junior 
Counselor John A. Hach, Jr., of Cold- 
water, spoke on the respons’bilities 
of U. C. T. membership and the pos­
sibilities of the future, making refer­
ence to Mrs. Hach in a pleasing man­
ner which was well received. Grand 
Secretary Maurice Heuman spoke on 
the order in general from a Secre­
tary’s standpoint and gave us some 
real good advice. Other speakers of 
the evening were William Kelly, of 
Jackson, recently appointed mem­
ber of the Grand Executive Commit­
tee: C. B. Whipple, of Battle Creek 
Council; L. E. Brown, of Indianapolis, 
Ind.: H. H. Mitchel, of Erie, Pa.; 
Fred Hanifin. of Owosso, and Jerry 
Riley, who was so well pleased with 
the showing made by our Council 
that he promised to attend more reg­
ularly. D'strict Deputy B. E. Merce> 
and Grand Sentinel H. D. Ranney, of 
Saginaw, were present at the Council 
meeting, but, owing to the serious 
illness of Mrs. Mercer, was obliged to 
leave before the meeting closed. 
Jackson Council degree team ex­
emplified the work in a very efficient 
manner and as an apprication of their 
work, received a rising vote of thanks 
from both the members of our Coun­
cil and our cruests. Below we give 
the names of the nineteen newly ini­
tiated members and the houses which 
they represent:

James A. Boyce, National Biscuit

Co.
H. P. Ogden, Advance Rumley Co.
Don H. Walace, National Grocer 

Co.
W. H. Colt, Turnbull Wagon Co.
P. D. Watters, National Cash Reg­

ister Co.
Guy W. Sharpe, Beechnut Packing 

Co.
E. J. Woodlock, National Cash Reg­

ister Co.
Arthur W. Swallow, Thoman Mill­

ing Co.
Frank M. Bruenbaker, Thoman 

Milling Co.
H. C. Saunderson, National Gro­

cer Co.
I. L. Lamson, Fox Furnace Co.
A. T. West, Perry Barker Candy 

Co.
Thomas B. Reed, Dudley Paper Co.
Frank J. Christopher, Toledo Scale 

Co.
W. J. Curtis, New Idea Spreader 

Co.
Don Clute, Detroit White Lead 

Works.
H. B. Hayward, National Grocer

Co.
H. E. Woodmancy, National Grocer 

Co.
Enos Norris, M. Piowaty & Sons.
We could fill two pages of the 

Michigan Tradesman with details 
connected with this meet:ng, but we 
haven’t time to write it. We feel 
constrained to remark that if you 
want to be real busy eighteen hours 
a day and seven days in a week, get 
into the automobile business, either 
wholesale or retail or both.

H. D. Bullen.

Williard and Annie were out mo­
toring, and Annie insisted that he al­
low her to run the car. After some 
persuasion he reluctantly acquiesced, 
and his fears soon were realized. “Oh, 
Williard,” the girl cried, excitedly, 
“take it quick! Here comes a ditch!”

Wisdom From the Talmud.
The liar is punished when he tells 

the truth, for then nobody believes 
him.

Too many captains sink the ship.
A small, coin in a large jar makes 

much noise.
If it were not for a man’s passions, 

he would neither build a house, marry 
a wife, beget children, nor work.

The soldiers fight and the kings are 
heroes.

If a thief is wanting for an oppor­
tunity, he believes himself an honest 
man.

Use your best vessel to-day; by to­
morrow it may be broken.

It is better to be a lion’s tail than 
a fox’s head.

Step down in choosing a wife; step 
up in choosing a friend.

Not what you say of yourself is 
accepted, but what your friends say.

The wine is the master’s, but the 
serving-man is thanked for it.

Throw no stones into the well that 
gives you water.

Silence is the hedge that guards 
wisdom.

A donkey will complain of the cold 
in mid-summer.

Keep away from well-meaning 
fools.

Truth is burdensome; few have in 
clination to carry it.

Repent of your sins the day before 
you die.

The cat and rat are friends over 
a carcass.

One man says grace; another eats.
This world is the waiting room to 

the next.

ROYAL B A K I N G
P O W D E R

ABSOLUTELY PURE
The purity of ROYAL BAKING POWDER is un­
questioned and this purity is so well known to con­
sumers everywhere that sales are just as certain.

W hen you buy a stock of ROYAL BAKING PO W D ER
you can count your profit on every can in advance, because
the last can is just as sure to sell as the first one.

#

Contains No Alum—No Phosphate

ROYAL BAKING POWDER EEL
NEW YORK
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Movements of Merchants.

here.
Digbton—EIriggs & Cooper suc-

H. Breen in genera!
Xade.

Brant—Lewiis Bennett has engaged in
he grocery I/usines s in the Kidney
.uilding.

Custer—Gordon Chadwick succeeds
M. F. Huddleston in the grocery- 
business

Baldwin—B. H. Segar is closing out
his hardware stock and will retire
from business.

Alma—Chanson & Watson succeed
Bartling & Holm»:s in the manufacture
of concrete blocks.

Kalamazoo—The Woodhams-Toland
Co. has changed :its name to the A. F.
Woodhams Coal Co.

Kalamazoo—The Merchants Publish­
ing Co. will increase its capital stock
from $200.000 to $300,000.

Ovid—M. O. Lewis has sold hi*
iewelry stock to Charles II. Eaton
ivho has taken p»ossession.

On1ton agon—Thieves eritemi1 the gro-
cerv store of C. H. Emmons April S and 
carried away considerable stock.

Detroit—The Velich Scrap Iron & 
Machinery Co. has increased its cap­
ital stock from SI2,000 to $50,000.

South Boardman—Mrs. C. A. Brott 
succeeds R. V. Sanford in the bakery, 
ice cream and restaurant business.

Mendon—A. D. Collard has opened 
his grocery store in the modern fire 
proof building he has just completed.

Plymouth—The Plymouth Motor 
Castings Co., Inc., has increased its 
capital stock from $75,000 to $250,000

Nashville—V. L. Roe has engaged in 
the meat business, taking over the stock 
and fixtures of the Old Reliable Market.

Greenville—Claude L. Winter has 
taken over the hardware stock of Fow­
ler & Co., taking possession about 
May 3.

Saugatuck—James A. Aliber is clos­
ing out his stock of groceries and shoes 
and will engage in some other line of 
business.

Muskegon—The capital stock of the 
Moulton Grocer Co., wholesale gro­
cers. has been increased from $40,000 
to $80,000.

Kalamazoo—The Chocolate Shop has 
been opened on South Burdick street, 
under the management of Mrs. George 
M. Harvey.

St. Joseph—The Famous Truck Co. 
Inc., is erecting a wood-working 
plant, containing 10,000 square feet of 
floor space.

dise to R. C. Williams, who will con- 

electrical contractors, have dissolved
partnership and the business wil1 be con-
tinned hv Mr. Lackev.

Kalamazoo—I. S. Grohs of Gov-
ington. Ky_, has assumed the man age-
ment of the Union store at 304-306
North Burdick street.

Lansing—Walter H. Freeman, of the
Freeman Hardware Co., died April 8
at Battle Creek from parali¡-sis.« follow-
ing an attack of diphtheria.

Conk!in—E. Z. Albright. formerly of
Lyons. has ptrrchased the harness and
implemer.t stock of Stockhi11 & Emmons
and will1 continue the business.

Colon—w . J. Markham receñítl V  o f

Three Irivers. has purchased the J. E.
Mosher undertaking stock and wil1 con-
tinue the business at the same location.

Hancock—Louis Rein has sold his 
meat market and grocery stock to 
Mandel Shoer. recently of Marquette, 
who will take possession about April 
16.

Ionia—L. H. Morgenthaler is re­
modeling his drug store and has giv­
en the Hazeltine & Perkins Drug Co. 
an order for an outfit of Wilmarth 
fixtures.

Battle Creek—Fred Garner, of Flint, 
has purchased the grocery stock of the 
late L. L. Swank and will continue the 
business at the same location on AkT- 
rich street.

Fremont—George Sausman has sold 
a half interest in his grocery stock to 
William D. Sargeant and the business 
will be continued under the style of
Sausman & Sargeant.

Jackson—The M. Livingston Co., con-
ducting a chain of women’s clothing and
cloak stores. will open a similar store
here as soon as the store building it is
erecting. is completed.

Hermansville—The Hayes Mercan­
tile Co. has incorporated with an au­
thorized capitalization of $16,000, all 
of which has been subscribed and 
$1,600 paid in in cash.

Hillsdale—W. J. Boyd has sold the 
Boyd hotel property and a lot adjoin­
ing. to the Hillsdale Grocery Co., who 
will occupy it with a large warehouse 
which it will erect at once.

Detroit—The Eureka Refrigerator 
Co. has been incorporated with an au­
thorized capital stock of $20,000, of 
which amount $15,000 has been sub­
scribed and paid in in cash.

South Haven—Clyde B. Frost has 
purchased the interest of his partner, 
Paul Pomeroy, in the grocery stock of 
Pomeroy & Frost and will continue the 
business under his own name.

Hopkins—Fred Krug has sold his in­
terest in the grain and fuel stock of 
Krug & Ellinger to Charles Reissing 
and the business will be continued under 
the style of Ehinger & Reissing.

Lansing—The Hendrick Capital 
Candy Co. has engaged in business 
with an authorized capita! stock of 
$3.500. all of which has been sub­
scribed and paid in in property.

Albion—Walter Bean, who has con­
ducted the drug store of the late J. D. 
Bear, since his death, has sold the stock 
to Charles Roberts, who will continue 
the business at the same location.

South Haven—Burge & Burge, bakers 
and grocers, are building a large addi­
tion to their store and will equip it with 
a continuous firing oven with a capacity 
of 400 loaves of bread at one time.

Saginaw—Milton’s $15 Clothes Shop, 
conducting a chain of stores throughout 
the United States, will open a similar 
store at 130 South Washington avenue 
under the management of Edward Pagel.

Port Huron—The Grand Trunk 
Elevator Co. has been incorporated 
with an authorized capital stock of 
$100.000, all of which has been sub­
scribed and $54,000 paid in in proper-

Traverse City—W. R. Foote, who con­
ducts a department store on West Front 
street, has sold his stock to William J. 
Walker, who will continue the business 
under the style of the Walker Grocery 
Co.

Kalamazoo—G. P. Worden has pur­
chased the grocerj- stock of A. H. 
Upson and will continue the business 
at the same location. 524 Oak street, 
under the style of the Worden Cash 
Grocery.

Petoskey—Edward M. Horton has 
fold his interest in the shoe stock of W. 
Wartenbe & Son. at 311 Mitchell street 
to Wesley Wartenbe. the senior part­
ner, who will continue the business 
under his own name.

Wayland—L. Barnhart, recently of 
Barnhart Bros., dealers in groceries and 
meats, has purchased the F. A. Burling­
ton stock of general merchandise, taking 
immediate possession and adding a line 
of meats to the stock.

Detroit—The Boersig Motor Sales 
Co. has been incorporated with an 
authorized capital stock of $15.000. of 
which amount $9.000 has been sub­
scribed. $1,500 paid in in cash and 
$7,500 paid in in property.

Petoskev—F. D Gates, who conducts 
a bazaar store at Mesick, will open a 
bazaar and card store at 210 Park 
avenue, May 1. The store at Mesick 
will be under the management of his 
brother, V. R. Gates, who conducts a 
jewelry store.

Lapeer—Fire of an unknown origin 
destroyed the E. J. Cox Hardware 
Co. stock, valued at $20.000, April 5 
and damaged the stock of the Lapeer 
Hardware Co., the clothng stock of
G. W. Carpenter & Son and the jewel­
ry stock of Ray H. Gregory.

Muskegon—Neil & Alwynse, coal 
and ice dealers, have merged their 
business into a stock company under 
the style of Neil & Alwynse Co., with 
an authorized capital stock of $11.- 
500, all of which has been subscribed. 
$1,500 paid in in cash and $10,000 paid 
in in property.

Manufacturing Matters.
Zeeland—The Phoenix Cheese Co. 

is building an addition to its plant.
Marquette—The Hamilton Overall 

Co. has changed its name to the Ham­
ilton Glove Co.

Ionia—The Hayes-Ionia Co. has in­
creased its capital stock from $152,- 
500 to $757,500.

Jackson—The Walcott Lathe Co. 
has increased its capitalization from 
$100,000 to $700,000.

Bay City—The Union Motor Truck 
Co. has increased its capital stock 
from $15,000 to $30,000.

Detroit—Goldsmiths & Silversmith - 
Inc., has increased its capitalization 
from $150.000 to $250,000.

Kalamazoo—The Harrow Spring 
Co. has increased its capital stock 
from $500.000 to $600,000.

Saginaw—The Parker Dairy Co. has 
built an addition to its plant which en­
ables it to triple its capacity.

Marquette—The Marquette An 
Glass Co. has increased its capitaliza­
tion from $6,000 to $12,000.

Battle Creek—The Alsteel Manufac­
turing Co. has increased its capital 
stock from $10,000 to $30,000.

Jackson—George L. Green has pur­
chased the interest of the other stock­
holders in the Crown Paper & Bag 
Co. and will continue the business un­
der the same style.

Lapeer—The Lapeer Pressed Steel 
Axle Co has been organized with a 
capitalization of $50.000 and will com­
mence manufacturing as soon as the 
machinery can be installed.

Detroit—The Fire Proofing Ma­
terials Co. has been incorporated with 
an authorized capital stock of $10,000, 
of which amount $7,000 has been sub­
scribed and paid in in cash.

Jonesville—E. L. Smith, recently of 
Alma, has purchased the plant of the 
Deal Buggy Co. and will occupy it 
May 1. manufacturing auto truck 
bodies and automobile accessories.

Freeland—The Monitor Cheese Co. 
has been organized to manufacture 
dairy products, with an authorized 
capital stock of $4,000, of which 
amount $2,800 has been subscribed 
and paid in in cash.

Howard City—S. W. Perkins, manu­
facturer and canner of mince meat and 
other food commodities, will immediate­
ly commence the erection of a plant 
which will enable him to transact all 
of his business here.

Petoskey—The Petoskey Portland 
Cement Co. has been organized with an 
authorized capital stock of $1.000,000. 
with A. B. Klise, President, Homer Sly, 
Vice-President and John L. A. Galster, 
Secretary and Treasurer.

Jackson—The Mott Wheel Works 
has engaged in the manufacture of 
parts for bicycles, motorcycles and 
other vehicles and general machine 
work w-ith an authorized capital stock 
of $250,000, of which amount $125,000 
has been subscribed and $25,000 paid 
in in cash.

Detroit—The Bemb Custom Shop 
has been organized to deal in auto­
mobiles, manufacture and repair au­
to tops, bodies and other parts, with 
an authorized capital stock of $7,500. 
all of which has been subscribed, $5,- 
000 paid in in cash and $2,000 paid in 
in property.
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The Grocery Market.
Sugar—The market continues to 

strengthen. The only Eastern refinery 
which can fill orders is asking 8%c. 
Now is the time to buy sugar to secure 
the advance which is sure to come.

Tea—The stimulating feature is the war 
which is expected to result in a duty on 
tea because of the urgent need of reve­
nue. Moreover, there is the feeling 
that the new crop arrivals this season 
will be more than ever delayed by scarc­
ity of shipping and congestion of the 
railroads from the Pacific Coast. It 
was pointed out that teas bought last 
September in the Far East and due here 
in December are only now arriving.

Coffee—From the standpoint of sup­
ply and demand only, coffee is undoubt­
edly a trifle weaker for the week, prob­
ably about %c. There is plenty of cof­
fee—far too much for this country to 
dispose of—and there is no immediate 
prospect of any outlet in Europe. There 
has been some talk of duty during the 
week, however, and that has been wel­
comed by the holders as a strengthening 
influence, but the market has not chang­
ed materially either way. Milds are 
dull, unchanged and weak. Java and 
Mocha grades are unchanged.

Canned Fruit—Export orders are said 
to be in the market for large quantities 
of peaches, pears and apricots, but which 
cannot be filled because many of these 
lines are almost exhausted. Very few 
canners are willing to take orders for 

. future delivery, being already booked to 
the limit, as for instance, in the case of 
Hawaiian pineapple.

Canned Vegetables—The war has al­
ready made a difference in the demand 
for canned goods, and among wholesale 
grocers there are signs of greatly in­
creased activity. There is more or less 
of a strain noticeable on the part of 
those who have the situation in charge 
for fear that conditions will get away 
from them. There has, for instance, 
been a tendency on the part of many 
buyers to increase their lines, and signs 
are not lacking of a duplication of the 
buying frenzy of last fall. Yet this 
is a condition which the trade would 
like to avoid if possible. It is fully 
realized that the question of food dis­
tribution from this point on will come 
under the closest scrutiny, both on the 
part of the general public and of the 
Government itself. But, apart from any 
fear of provoking Government inter­
ference, there is also the feeling that it 
is for the best interests of all concerned 
to prevent any price inflation or the 
development of artificial conditions. 
Hence there is no immediate tendency 
noticeable to force spot prices to higher 
levels, except in instances where it is 
desired to discourage the sale. Regular 
customers, who are not suspected of

trying to load up for speculative pur­
poses, are given the benefit of the pre­
vailing market prices, and the curious 
anomaly is presented of the greater the 
quantity, the higher the price. Never­
theless, if the demand develops, prices 
must inevitably respond, although every 
effort is being made to prevent a run­
away market. All this, of course, is in 
relation to canned goods already exist­
ing. The question of futures is another 
matter, and it will be more difficult to 
keep it under control. The spirit among 
the growers and canners has already 
shown itself in a tendency to make 
everything out of the situation that it is 
possible to obtain. In tomatoes, for in­
stances, within the past week there has 
been a disposition to force prices up­
ward to extreme levels, and it has only 
been the resistance on the part of buy­
ers that has held them in check. This 
resistance, however, seems likely to be 
broken down, and it will not be surpris­
ing if the coming week should see some 
rather sensational developments in all 
canned vegetables. The spot market on 
tomatoes is $1.85 for 3s and about $1.40 
for 2s. Corn is almost out of the mar­
ket and the price ranges from $1.55@ 
1.60. So far as the East is concerned, 
packers are cleaned up, having nothing 
to sell. Shoepeg corn ranges from $1.40 
(a! 1.65. The Southern pack of spinach 
will probably be extremely light this 
year, and we do not know anything 
about the prices, further than they will 
be high—very high.

Canned Fish—One of the articles in 
which developments are to be expected 
from now on is salmon. In fact, there 
are decided possibilities in this direction 
which the war situation may bring 
about; for instance, there is the Italian 
order, aggregating 100,000 cases, which 
is being filled as rapidly as circum­
stances permit, the freight room for 
which has all or in part been engaged. 
This order is being filled with chum 
salmon, which is ordinarily regarded as 
the lowest grade, but which is now 
equally accepted because of the high 
prices prevailing. Pink salmon is held 
for the domestic trade, while red Alaska 
is so scarce that Government orders, 
which usually specify this variety, will 
probably have to be amended to include 
whatever kind of salmon the market 
affords.

Dried Fruits—The demand for dried 
fruit shows considerable activity and 
offers are somewhat restricted. Spot 
prunes are on a 7c basis on the Coast 
for 40s, 654c for 30s and 7%c for 50s, 
but even on that basis it is intimated 
that considerable business is being done. 
It is known that the French government 
is in the market for practically all kinds 
of foodstuffs and is showing less of a

disposition to quarrel with the price. In 
fact, it is a question of getting goods 
than of terms. Advices from the Coast 
show a strong demand there, and, while 
seeming to favor the independent pack­
ers, the Association managers speak 
with increasing confidence of the suc­
cess of their effort to organize the 
growers. They declare that in times of 
excitement, like the present, there is 
greater need than ever of co-operation, 
and they point out that the members 
of the Association are bound to benefit 
by any legitimate advance in the mar­
ket to an even greater degree than if 
they signed up with independent pack­
ers. On the other hand, it is argued 
that if prices should go down those who 
have listened to the outsiders may find 
it difficult to dispose of their holdings, 
notwithstanding their contracts with 
these packers, for there is little doubt 
that in the event of a declining market 
packers would take advantage of every 
possible technicality to avoid taking the 
prunes. The situation is changing, how­
ever, from day to day, and there is 
every indication that remaining stocks 
of dried fruit of all descriptions from 
the 1916 pack will he easily disposed of 
either to the Allies or to the American 
Government, if not to the regular do­
mestic trade. Apricots on the spot are 
about cleaned up and the market re­
mains nominal.

Rice—The market is rather quiet. 
Brokers say that offerings are very re­
stricted, there being practically none 
from the mills. It is a question how 
much rice is left in the South, and the 
planter is getting the limit for the re­
mainder of the rough rice in first hands. 
There is a large demand from exporters, 
both European and South American, 
but the domestic trade has yet to renew 
its buying on an active scale. Spot 
stocks are light and assortment poor.

Cheese—The market on old cheese is 
firm, due to a good consumptive demand 
and very light holdings. The market on 
new cheese, however, is easier, as the 
receipts are showing some increase, with 
a slow tendency to take hold of the 
current make of cheese. Lower prices 
on new cheese are looked for in the 
near future. There is very little export 
enquiry for cheese at this writing.

Molasses—The market is firm for all 
grades, with the supplies decreasing 
steadily. The stocks in New Orleans 
are light and holders are asking full 
prices.

Spices—The market is firm under the 
uncertainties arising from the war, there 
being reports of submarines operating 
in waters adjoining the Panama route. 
However, more attention is paid to the 
moderate spot stocks as an influence, for 
most of the supplies are coming over­
land from the Pacific Coast. Peppers 
have been going steadily into consump­
tion and there is a good demand for 
future shipment. Cloves are going into 
consumption, despite the free March ar­
rivals. Nutmegs are rather easier in 
tone although not pressed.

Salt Fish—No change during the past 
week. Mackerel remains unchanged, 
everything being firm, with a quiet de-, 
mand. Cod, hake' and haddock are all 
unchanged.

Provisions—The market on lard is 
very firm, following an advance of about

lc per pound during the week. This is 
due to the extremely high price of live 
hogs and small sizes of same. Com­
pound lard is very firm, following an 
advance of about lf^c per pound, due 
to the extremely high market on cotton­
seed oil, of which this product is made. 
There are some consumers turning from 
pure hog lard to compound lard. Further 
advance on this product is looked for 
in the very near future. The market 
on smoked meats is about 1J4 @2c per 
pound higher over last week’s quota­
tions, due to very light receipts of hogs 
and good home demand. The Easter 
demand for hams has been unusually 
good at these high prices. Barreled 
pork is very firm at unchanged quota­
tions. Receipts are moderate and a fair 
demand. Canned meats are a little firm­
er, due to light supply and a fair con­
sumptive demand. The market on dried 
beef is firm at unchanged quotations. It 
is in light supply, with a good consump­
tive demand.

Manufacturing Matters.
Chelsea—The Chelsea Steel Ball 

Co. has been organized to manufac­
ture steel balls with an authorized 
capital stock of $75,000, of which 
amount $60,000 has been subscribed 
and $7,500 paid in in cash.

Detroit—The Kent Motors Co. has 
engaged in the manufacture of vari­
ous kinds of self propelled vehicles 
with an authorized capital stock of 
$5,000, all of which has been sub­
scribed and paid in in cash.

Flint—Jessel Hardy has merged his 
baking business into a stock company 
under the style of Hardy Baking Co. 
with an authorized capital stock of 
$75,000, all of which has been sub­
scribed and paid in in cash.

Boyne City—When someone started a 
story here to the effect that A. Schwen- 
sen, baker, had declared he would poison 
his bread if Germany and the United 
States should go to war, a regular hor­
nets’ nest was stirred up and Schwensen 
went after the man who started the 
story. He did not find the alleged orig­
inator, but he did find a man who was 
accused of spreading the story. This 
man, George Wildes, under oath de­
clares the story attributed to him is an 
utter falsehood and was never uttered 
by him. Schwensen and his attorney 
declare they will prosecute further repe­
titions of the story under the criminal 
libel statute.

The Valley City Creamery has been 
merged into a stock company under 
the same style, with an authorized 
capital stock of $4,000, all of which 
has beerr subscribed and paid in in 
cash.

Thomas Welsh & Son have added a 
line of groceries to their dry goods 
stock. The Worden Grocer Company 
furnished the stock.

Claude Fryback has engaged in the 
grocery business at Harrisburg, the 
Worden Grocer Company furnishing 
the stock.

M. Cunningham succeeds F. A. 
France in the grocery business at 957 
Division avenue, South.

Nothing can so humiliate a philoso­
pher as loss of temper.
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Activities in Michigan Cities.
W ritte n  fo r  th e  T rad e sm a n .

Jackson has let contracts for this 
year’s paving of fourteen streets as 
follows: brick paving to W. H. Ryan, 
of Lansing; sheet asphalt and as­
phaltic concrete to the Brooks Con­
struction Co., of Ft. Wayne.

The Citizens’ Telephone Co. will 
expend $75,000 in new cables, conduits 
and other improvements at Battle 
Creek this year.

Manton, in co-operation with the 
township, will build one mile of ce­
ment boulevard through the village, 
on Michigan avenue and Main street, 
costing upwards of $10,000.

All workers at the Cadillac lumber 
mills have been advanced 15 cents 
per day, which is the third raise they 
have been granted voluntarily in the 
past two years. The minimum wage 
paid for common labor is now $2.15 
per day.

Holland will set all its vacant lots 
to work in the patriotic effort to re­
duce the cost of living. A list has 
been made of every piece of ground 
adopted to raising vegetables and 
owners will co-operate with the city 
in the movement.

H. N. Clark has resigned his posi­
tion as Secretary of the Manistee 
Chamber of Commerce to accept a 
similar position at Meriden, Conn.

Petoskey has promise of great 
things, industrially, in the recent or­
ganization of the Petoskey Portland 
Cement Co., with a million dollars 
capital, and officers as follows: Presi­
dent, A. B. Klise; Vice-President, 
Homer Sly; Secretary-Treasurer, 
John L. Galster. It is planned to 
build a mill which eventually will 
have daily capacity of 5,000 barrels.

Eaton Rapids is growing as a tex­
tile center. The plant of the Horner 
boys has been steadily expanding for 
many years. Recently the Big Rock 
Knitting Co. started operations there 
and now another new concern, hav­
ing both local and outside capital, 
has begun operations in the postoffice 
block with a dozen machines, and is 
turning out knit gloves and mittens

Jackson has a spraying outfit and 
is treating its trees for scale under 
direction of its city forester.

K. C. Gunsolus has resigned as 
Secretary of the Belding Board of 
Commerce to accept a position as 
traveling salesman.

Petoskey will consider plans of en­
gineers April 16 for installing a 
sewage disposal plant.

The Menominee Commercial Club 
entertained upwards of fifty farmers 
of the county at a recent luncheon 
and one of the speakers, Dean Shaw, 
of the Michigan Agricultural College, 
said: “Cloverland, or the Upper
Peninsula, is a wonderful agricultural 
empire. Michigan has boundless re­
sources and could exist, barring cot­
ton perhaps, without any help from 
any other country or outside source 
in the world.”

Nashville’s water meters will start 
working May 1 and people will pay 
for what they use.

Battle Creek will purchase a motor- 
driven street sweeper. ’

Saginaw has 77,885 people, accord­
ing to the new directory, which is in­
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elusive of suburban territory lying 
just outside the city limits.

Benton Harbor’s new industry, the 
Superior Steel Co., has bought seven­
teen acres near its present plant on 
Paw Paw avenue and will erect new 
buildings there, including drop forge 
and rolling plant.

Holland has voted to buy two mo­
tor-driven fire trucks.

Mrs. Frances King, of Alma, gave 
an inspiring talk at Jackson recently 
under the auspices of the Jackson 
Art Association. Her flower gardens 
at Alma are, perhaps, the most beauti­
ful in Michigan and she. urged that 
the garden is invaluable in these 
turbulent times because of the tran- 
quilizing effects of flowers and colors, 
refreshing body and spirit.

Almond Griffen.

Japan Has Absorbed the Toy Trade.
Before the war, the world's demand 

for toys was met nearly entirely by 
Germany, and upon its outbreak the 
German supply entirely ceased, af­
fecting very keenly the demanding 
countries. The making of toys be­
ing very simple and involving but a 
small amount of capital, it has been 
developed so much in America as to 
meet requirements, but in England 
it has not been brought forward so 
greatly, owing to enhancement of 
wages and of coal. In the latter coun­
try many small factories have been 
established. In order to protect them 
and release freight space, England 
prohibited the importation of toys. 
Following this, Russia, Italy and 
France also vetoed importation, but 
the effect on Japan has been insignifi­
cant as compared to the effect of the 
English ban. Before the war, the 
larger portion of toys required in 
America was imported, and the im­
ports came mostly from Germany. 
Since the war her purchasing power 
has increased remarkably, and the de­
mand for toys has grown unusually 
large. In consequence, coupled with 
the cessation of the import of Ger­
man toys and many orders for toys 
from abroad, the industry of America 
has greatly developed. Still it has 
been impossible to produce cheap 
goods, owing to the very high wages, 
and Japanese toys have been in great 
demand in the place of the German 
products. As the export trade of toys 
has been so prosperous it is a rare 
opportunity for Japanese manufac­
turers to push forward, and so long 
as the war lasts, or German toys are 
supplied in no great quantity the Jap­
anese will be in a position to main­
tain their advantage. When the war 
broke out, great foreign orders were 
received for Japanese toys, as it was 
near Christmas, but as the industry 
of this country was then in a poor 
condition, the foreign demand could 
not be satisfied. Subsequently, many 
toy manufacturers came into ex­
istence, and at the end of 1914 the 
total number increased by 250, and 
that of employed by 633 compared 
with the close of the preceding year. 
Since then many small capitalized 
toy manufacturing companies have 
been established, and numerous peo­
ple have commenced making toys as 
domestic side-work. For England 
celluloid and tinplate toys are pro­

duced principally. Celluloid toys in­
clude dolls, trumpets, goldfish, water 
birds, etc., and tin-plate toys, railway 
carriages, motor-cars, soldiers, sabres, 
and guns. The goods produced now 
are finer than the previous cheap qual­
ities, and especially, guns are being 
produced increasingly. Formerly the 
gun manufacturers were only two in 
number, but at present there are over 
ten, and most rikisha makers are said 
to have turned to producing the wood 
of these guns. The toys made espe­
cially for America are dolls and wood 
toys made in imitation of German 
toys. Foreign dolls are largely pro­
duced for other destinations. Wood 
toys of moving animals, flannel ani­
mals, etc., are well in demand. All 
toy materials have risen much in 
price, and toys have naturally been 
raised considerably. Especially, cellu­
loid toys show an advance of over 
30 per cent, and other toys of 10 per 
cent, at least. Japan’s toy industry 
being on a small scale no large de­
mands can be met; moreover prod­
ucts are not even in quality, the date 
of delivery is not punctual, goods are 
not quite in conformity with samples, 
they are frail, raw materials are not 
well selected. They therefore leave 
much room for improvement.

Boomlets From Bay City.
Bay City, April 9—S. M. Jameson, 

Gaylord, who sometime ago decided 
to close out his stock of groceries 
and move to Lansing, has changed 
his mind and will remain in Gaylord. 
On Wednesday of this week he pur­
chased the stock of groceries and fix­
tures of Arthur E. Starks and took 
immediate possess on. He will con­
solidate his stock with that of Mr. 
Starks and continue the business at 
that location. Mr. Starks will move 
to his farm near Elmira.

The retail grocery firm of Chase 
& Butcher, of Gaylord, has been dis­
solved by mutual consent, Mr. Chase 
retiring. Mr. Butcher will continue 
the bus'ness, which will be known as 
the Harry Butcher Grocery. Mr. 
Chase will take a long needed rest 
and will not re-engage in business 
at present.

H. J. Rothgiven, of this city, has 
sold his grocery business to Milton
L. Walker, of Argyle, Sanilac county, 
who took possession April 1.

M. Piowaty & Co., of Grand Rapids, 
have purchased the Kessler Produce 
Co.’s business, .corner of Third and 
Saginaw streets. The business will 
be managed by Samuel Kessler. The 
new company took possession April
1. The Spangler & Davis Produce 
Co., of Saginaw, has also been pur­
chased by the same company.

Robert Morris, of Beaverton, is 
building a tile garage in Gladwin and 
will engage in the garage business in 
that city.

D. W. Hunter, for several years 
County Clerk of Gladwin county, who 
ret red from the office Jan. 1 on ac­
count of a paucity of votes at the fall 
election, has accepted a position with 
the Richmond & Backus Co., of De­
troit, and will work Upper Peninsula 
territory. We welcome you, Billie, 
to the ranks of commercial travelers 
and as soon as you are eligible wilt 
see that you are given an opportuni­
ty to join the U. C. T.

Daniel J. Carroll, wholesale dealer 
of confectionery, paper bags, wrap­
ping paper, etc., located on Third 
street, has bought the Michael 
Shodin block, ,at 1015 North Water 
street. The building will be remodel­
ed and ready for occupancy May 15, 
when Mr. Carroll will move his busi­
ness to that location.

George S. Dilas, proprietor of the 
Arcadia self serve restaurant, has

bought the McEwan block, on Wash­
ington avenue. The building is three 
stories, with 75 feet frontage. The 
price paid for the property was $60, 
000. Mr. Dilas will remodel the 
building, a portion of at to be used 
for a modern American plan, res­
taurant and the remainder for an up 
to-date stag hotel. This is good new 
for the traveling public, as Bay Ci: 
is badly in need of additional hot 
accommodations.

Edwin T. Jones, of the Clute Coal 
Co., on the West side of the rivet 
was elected a director of the Boar«: 
of Commerce to fill the vacant , 
caused by the resignation ‘of M. 1 
Saunders, who recently moved to 
Jackson to take charge of the tele­
phone system of that city.

W. T. Ballamy.

The Reason.
“If I stand on my head, the blood 

all rushes to my head, doesn t it?” 
No one ventured to contradict him 
“Now,” he continued triumphantly, 

“when I stand on my feet,” why 
doesn’t the blood all rush into my 
feet?”

“Because,” replied Hostetter Mc- 
Ginnes, “your feet are not empty.”

S W O R N  S T A T E M E N T  F U R N I S H E D
T H E  P O S T O F F IC E  D E P A R T M E N T .
S ta te m e n t of th e  ow n ersh ip , m an ag e ­

m ent, c ircu la tio n , e tc ., o f th e  M ichigan 
T rad esm an , pub lished  w eek ly  a t  G rand 
R apids, M ichigan, re q u ire d  by th e  A ct 
of Aug. 24, 1912.
S ta te  of M ichigan, I 
C ounty  of K en t, I s s *

B efore  m e, a  n o ta ry  pub lic  in  a n d  for 
th e  S ta te  an d  co u n ty  a fo re sa id , p e rso n ­
ally  ap p ea red  E rn e s t  A. S tow e, who, 
h av in g  been du ly  sw o rn  a cco rd in g  to  law , 
deposes and  say s  th a t  h e  is  th e  business  
m a n a g er of th e  M ich igan  T rad e sm a n  and  
th a t  th e  follow ing is, to  th e  b e s t o f h is  
know ledge an d  belief, a  t ru e  s ta te m e n t of 
th e  ow nersh ip , m a n a g em e n t (an d  if  a  
da ily  p aper, th e  c irc u la tio n ), e tc ., o f th e  
a fo resaid  p u b lica tion  fo r  th e  d a te  show n 
in th e  above  cap tion , re q u ire d  by  th e  
A ct of A u g u st 24, 1912, em bodied  in  sec ­
tio n  443, P o s ta l L aw s  a n d  R egu lations, 
to  w it:

1. T h a t th e  n am es  a n d  ad d re sse s  of 
th e  pub lisher, ed ito r, m a n a g in g  ed ito r, 
and bu sin ess  m a n a g e r  a re :

E d ito r—E . A. Stow e, G ran d  R apids.
M anag ing  E d ito r—E . A. S tow e, G rand 

R apids.
B usiness M an ag er—E . A. S tow e, G rand  

R apids.
P u b lish e r—T rad e sm a n  C om pany, G rand  

R apids.
2. T h a t th e  ow n ers  a re : (G ive nam es 

an d  ad d re sse s  of in d iv id u a l ow ners, or, 
if a  co rpo ra tion , g ive i ts  n am e  an d  th e  
nam es an d  ad d re sse s  o f th e  s to ckho lders  
ow ning  o r  h o ld ing  1 p e r  c en t, o r  m ore 
of th e  to ta l  a m o u n t o f s to ck .)

E . A. Stow e. G ran d  R ap ids.
W . N. P u lle r, G ran d  R ap ids.
P. A. Sears , G rand  R ap ids.
S. F . S tevens, G ran d  R apids.
H e n ry  Idem a, G ran d  R ap id s.
F . E . S tow e, G ran d  R apids.
Jo h n  D eBoer, G ran d  R apids.
F red  P e ttin g a , G rand  R ap ids.
E . L. Fox , G rand  R ap ids.
3. T h a t th e  know n bondholders , m o rt­

gagees, and  o th e r  s e c u rity  h o ld e rs  ow ning 
o r hold ing  1 p e r  c em . o r  m o re  of to ta l 
a m o u n t o f bonds, m o rtg ag es , o r  o th e r  
secu rities , a re :  N O N E.

4. T h a t  th e  tw o  p a ra g ra p h s  n e x t 
above, g iv ing  th e  n am es  o f ow ners, s to ck ­
holders, and  s e c u rity  ho lders , if  any , con ­
ta in  n o t on ly  th e  l is t  of s to ck h o ld e rs  an d  
secu rity  h o ld e rs  a s  th e y  a p p e a r  upon  th e  
books of th e  com pany , b u t  a lso , in  cases  
w here  th e  s to ck h o ld e r o r  sec u rity  ho lder 
ap p ea rs  upon th e  books o f  th e  com pany  
as  tru s te e  o r in  a n y  o th e r  fid u c ia ry  re la ­
tion, th e  n am e  of th e  p e rso n  o r  co rp o ra ­
tion  fo r w hom  su ch  t ru s te e  Is a c tin g , is 
g iven ; a lso  t h a t  th e  sa id  tw o  p a ra g ra p h s  
co n ta in  s ta te m e n ts  em b ra c in g  a ffian t's  
fu ll know ledge a n d  be lie f a s  to  th e  c ir ­
cu m stan ces  a n d  con d itio n s  u n d e r  w hich  
s tockho lders  a n d  s e c u rity  h o ld e rs  w ho  do 
n o t a p p e a r  upon  th e  books o f th e  com ­
p an y  a s  tru s te e s , hold  s to ck  a n d  s e c u ri­
tie s  in  a  c ap a c ity  o th e r  th a n  th a t  o f a  
b ona  fide ow ner; a n d  th is  a ffia n t h a s  no 
reason  to  believe t h a t  a n y  o th e r  person , 
assoc iation , o r co rp o ra tio n  h a s  a n y  in te r ­
e s t d ire c t o r in d irec t in  th e  sa id  stock , 
bonds, o r o th e r  sec u rit ie s  th a n  a s  so 
s ta te d  by  h im .

E . A. S tow e, B u sin e ss  M anager.
Sw orn  to  an d  sub sc rib ed  before  m e 

th is  2nd d a y  o f A pril, 1917.
(S E A L ) F lo ren ce  E . Stow e.
N o ta ry  P ub lic  in  a n d  fo r  K e n t Co., M ich.

(M y com m ission  e x p ire s  J a n . 9, 1919.)
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Let’s Get
To the Retailers of Michigan:

In view of the knowledge gained from our 
business, it is probable that the retailers and 
wholesalers have the best understanding of the 
food situation in this country* This knowl­
edge ought to make us more alive to the stu­
pendous need of increased planting in the 
season that is now upon us*

Certainly so long as the foreign conflict 
lasts, with the consequent exportation of our 
foods, there is no hope of lower prices until 
the food production of the United States is 

materially increased*

Now that our country has joined this terri­
ble conflict, it is still more apparent that we 
must produce more foods in this country*

The time for the preparation of the soil and 
the planting of the seed is so short, and the 
task of arousing the public to action is always 
accomplished so slowly at the beginning, that

Action
there seems to be an unusual necessity for the 
greatest co-operation.

Therefore, in a spirit of fulfilling in some 
small way our obligation to our country and 
our people, I urge you, every one of you, to 
join with me in exerting all of our influence 
to induce an increased planting on every farm, 
garden or vacant lot in our community*

T o my mind the necessity is so great that 
almost every other branch of industry ought 
to be curtailed for the purpose of supplying 
men to increase the production of staple food 
articles which are so greatly needed at this 
time* W e must remember that failure to act 
immediately will mean that there is nothing 
we can do after the planting season is further 
advanced*

Let us all get together in an effort to de­
crease the cost of living and supply the neces­
sary food for our army*

G U Y  W* R O USE.

W o r d e n  G r o c e r  C o m p a n y

G R A N D  RAPIDS—KALAM AZOO
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RESTRAIN PANIC BUYING.
Looked at solely from the standpoint 

of the grocery trade, the war comes at 
an especially bad time. Not that there 
is not enough food available for do­
mestic civil needs and the army and 
navy, too—for it might as well be stat­
ed, once and for ail, that if people will 
cease being stampeded into a buying 
mania, the organized trade will see that 
no one in America goes hungry—but 
Uncle Sam is forced into the market 
at the very time when everyone is all 
at sea as to values and when prices, 
already elevated to unprecedented levels, 
are sure to rise still higher, with the 
public knowledge that large military 
supplies are being withdrawn from 
stocks.

There is a common belief that it is 
the grocers who make prices. If it ever 
was true, it is not now. True, a seller 
will not trade until he gets his price, but 
it is not a fact that grocers are really 
responsible for putting quotations at the 
ruling levels. An exact formula has not 
yet been evolved for determining ex­
actly what goods are “worth,” but it is 
pretty well settled that whoever wields 
the trading motive steers it up or down. 
When the seller starts business, prices 
are apt to tend downward, and when 
the motive is with the buyer they are 
i’kely to point in the other direction. 
And ever since last fall the buyers have 
been in the saddle and riding very 
roughly.

Trade nowadays is so adjusted as to 
run in well ordered grooves; that is, 
a jobber feels some responsibility for 
reserving goods to see his customers 
through to the end of a season. This 
forces him to stock up rationally at the 
opening of the season and undertake to 
conserve enough goods to go around. 
When, therefore, retailers have clamor­
ed for unusual amounts of goods, the 
holders have resisted; not from specu­
lative desires, but out of their sense 
of obligation as “depot men.” Every 
new demand stiffens the resistance and 
forces prices up. It seems almost im­
possible for holders of goods to keep 
them at any price.

In many lines the available stocks 
have already escaped from the jobbers’ 
clutches—as they did long ago from 
producers—and any surplus available is 
in retailers’ hands. Of course, this is 
only generally true and subject to more 
or less exception in scattered instances.

In recent proposals for Government sup­
plies very few bidders have been able to 
offer the whole list and on some items 
have had to bid only for a portion of 
the amounts asked for because of their 
scanty stocks. In all probability the 
larger bids will in future have to be 
syndicated, else local stocks will be 
dangerously depleted.

Late last week the anticipation of 
Government needs led other large con­
sumer« to rush into the market to “beat 
Uncle Sam to it,” and the result was 
another jump in values. Therefore the 
prospect of large needs for the war 
service will likely still further raise 
prices—at least nominally. Of course, 
these movements are commonly in 
wholesale quarters, for complain as they 
w’lll, consumers have by no means been 
dealt out advances in keeping with 
“higher-up” prices, unless it be in some 
of the farm products.

Fortunately, the war comes early 
enough in the season to permit, if Uncle 
Sam establishes a really efficient food 
department, planting special acreage 
against exactly such an unprecedented 
draft, and, with extraordinary effort, it 
may be conserved by canning or other­
wise. Happily also, the season of new 
crops is not far off, if the weather fav­
ors. But so far as spot stocks are con­
cerned. the war strikes the trade at an 
unfortunate time, and the consumer will 
have to pay the bill.

Speaking of the high prices and re­
luctance of jobbers to let go their sup­
plies once more raises the issue as to 
“Who is a speculator?” and “What is a 
fair price.'” If a jobber buys goods 
against his known needs for the season 
and while he has them the value ad­
vances by reason of buying demand or 
otherwise, is he entitled to follow the 
market up, or must he still take as the 
value the price he paid for them? Is a 
speculative gain, obtained through force 
of circumstances, a rightful profit of 
trade, or must the holder be classed 
with the gamblers?

Ordinarily the merchant doesn’t care 
much, but with legislatures passing law's 
to penalize speculation and Uncle Sam 
proposing similar measures in war time, 
many a man in the grocery trade would 
like to know something about it. As a 
rule business men have always regarded 
replacement cost as the “value” of goods 
and whatever speculative profit came 
their way as a visitation of good luck. 
With equally good grace and sporting 
spirit they have been ready to follow 
the same rule when going values turned 
against them, which is probably more 
than most of their critics would do. It 
certainly is a poor rule that won’t work 
both ways.

A legitimate merchant rarely buys out 
of purely speculative consideration, i. e., 
with the gambling spirit. Knowing that 
he can use goods and must some time 
buy them, he would be lacking in busi­
ness acumen if he did not buy them at 
the minute he found the market “right.” 
It’s the rule of business as old as busi­
ness itself and not yet challenged by 
ethics. Everyone does it whether he is 
in business directly or not; and probably 
always will. Even Uncle Sam doesn’t 
buy when he regards prices as too high, 
and he does stock up for known needs 
when things are cheap.

Where, therefore, shall the line be 
drawn if the law and public opinion 
are to condemn speculation? Most of 
the things the grocer owns to-day have 
advanced materially in price since he 
bought them. Knowing he needs them 
for his trade, present or prospective, 
why should he be compelled to sell just 
because someone else wants them—of 
course stopping short of the line of 
actual hunger and famine and there 
swinging over to the realm of charity 
rather than of business? And if buyers 
keep on offering higher prices or if the 
owner tries to discourage buying by 
naming high prices (as hundreds of job­
bers have done in recent months, al­
though they take care of their regular 
customers at more favorable prices), 
shall they be charged with the crime of 
inflating prices? Or does the buyer 
do it?

There’s a lot in the question of busi­
ness ethics vs. business prudence and 
economics, and it might be well for 
some of the reformers to think twice 
before enacting too inflexible laws to 
penalize high prices. Who makes them 
high’

INTEREST IN GARDENING.
How are 100.000,000 Americans to 

be fed in war time? What must the 
United States do to fulfil the Presi­
dent’s programme of mobilizing all 
the material resources of the country 
to supply, not only the materials of 
war. but to “serve the incidental 
needs of the Nation in the most 
abundant and yet the most econom­
ical and efficient way possible?”

It is generally admitted that ex­
traordinary measures must be adopt­
ed to forestall the possibility of a 
shortage of food necessities such as 
has long existed in Germany, and, in 
only a lesser degree, in all of the 
warring countries. With the Allied 
nations looking more and more to 
America for the supplies which they 
must have, and which this country 
alone seems able to give, there can be 
no question of the seriousness of the 
food problem that America has to 
solve.

Already, in a dozen different ways, 
steps are being taken to meet the sit­
uation. Such movements as the back­
yard gardening schemes for city and 
suburban dwellers—although by no 
means new—have taken on new life, 
and are spreading in a way that in­
dicates plainly what is going on in 
people’s minds. Seed stores all over 
the country are doing a land-office 
business with men and women cus­
tomers who never saw the inside of 
a seed store before. Owners of va­
cant lots are being urged to turn 
over the land to amateur gardeners, 
and owners of big estates in outly­
ing communities are being sounded on 
the possibility of their lending sup­
port to the movement for increasing 
soil production.

The feeling in this country towards 
tilling the land must change a great 
deal before the country can be util­
ized as it should be. In European 
countries every bit of ground is used. 
People understand the science of agri­
culture, and they respect it as a vo­
cation. Here the majority of people 
do not. Every small station-master 
over there has his little plot of culti­

vated ground. The food situation here 
can not be helped by this indiscrim­
inate sowing of vegetable seed unless 
it is gone at intelligently, and unless 
people are not afraid to work their 
own gardens with their own hands 
and so save the cost of incompetent 
hired labor.

EXPLOSION INSURANCE.
Explosion insurance is in tremend­

ous demand just now, and the line is 
coming to be as popular as use and 
occupancy has been for the last few 
months. It is called for especially by 
manufacturing concerns whose out­
put may be used in the war, because 
of fear of efforts on the part of Ger­
man sympathizers to interfere with 
their production.

The recent plots undertaken by Ger­
mans of high standing háve opened 
the eyes of factory owners to the pos­
sibilities of such damage, and they 
are seeking to protect themselves 
against the new hazard.

The numerous explosions resulting 
from labor troubles also furnish a rea­
son for such protection. It is reported 
that in New York most of the banks 
which were active in floating the for­
eign loans have taken out explosion 
insurance, as have the newspapers 
which have taken a strong position in 
favor of the war. Rates on explosion 
property damage and use, and occu­
pancy were fixed by the explosion 
conference in July, 1916.

It is sound policy to see that those 
w'ho teach young Americans are 
themselves American in allegiance 
and sympathy; but there are unsound 
ways of setting about this. California 
has tried the plan of insisting that 
teachers have at least their first pa­
pers and has found that, while it has 
its benefits, it has also its drawbacks. 
The taking out of first papers is made 
a merely commercial affair to some; 
as laborers upon public works who 
are often driven up in herds for their 
citizenship papers by the bosses, 
teachers may in some instances re­
gard a profession of desire for citizen­
ship as a mere routine and insincere 
preliminary to a job. To exclude all 
but full citizens from teaching would 
work unnecessary hardship to many 
intelligent, earnest men and women, 
and would be resented in some com- 
rrmftities as a labor-preference law. 
A simple pledge of allegiance might 
be valuable so far as it went, but it 
ought to be administered in such a 
way as not to seem superfluous or 
meaningless. The best plan would 
be to make sure that there is such 
a spirit in those schools which di­
rectly train the teacher, as well as in 
the general institution ministering in­
directly to his training, that loyalty 
is as natural as the air he breathes.

The individual determines his own 
position in life, according to the 
amount of intelligent effort exerted. 
It is for this reason, that men never 
will be equal, because there are those 
—the majority—who will not work to 
acquire inner power.

There is such a thing as having a 
product so good that when your 
competitors run you down folks 
know they are lying.
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Get them with the STYLE and SNAP and
You Get The Young People

M ichigan R eta il Shoe D eale rs ' A ssociation  
P re s id e n t—F re d  M urray , C h arlo tte . 
S e c re ta ry —E lw yn  P ond , F lin t. 
T re a s u re r—W m . J .  K reg e r, W y an d o tte .

Constructive Salesmanship: .What Is
It? .H ow  to Get It?

W ritte n  fo r  th e  T rad esm an .
I heard a big, successful retail shoe 

dealer recently make this striking 
statement: “The trouble with my 
clerks is, they don’t think. I really 
believe that not one shoe clerk in 
twenty thinks for himself. As a mat­
ter of fact, a whole lot of shoe deal­
ers, and merchants in other lines be­
sides shoes, do not think. The big 
trouble with the people of this country 
is, they do not think for themselves.” 

Now it is easy enough to take is­
sue with that shoe dealdr, and say, 
“It isn’t true; shoe clerks do think 
for themselves; and as for retail shoe 
dealers not thinking,—why that is lit­
tle short of insulting!” Yes, of 
course, it would be easy enough to 
make such statements; but might it 
not be better just to keep cool and 
face the proposition fairly, and see it 
there isn’t a very large element of 
truth in this apparently extreme state­
ment?

What Is Salesmanship?
Just at this point let us ask the 

question, What is salesmanship? Is 
it merely selling people the things 
they want when they come in and 
ask for them? That sort of thing 
may be appropriately called, cater­
ing to wants. Any clerk can do that, 
but there’s a difference between be­
ing A clerk and being a salesman. 
One starts in as a clerk, perhaps; 
but he ought to develop into a sales­
man. How? By learning the busi­
ness. By becoming thoroughly ac­
quainted with the goods. By learning 
something about materials of which 
they are made, sources, and processes 
of manufacture. Then by knowing 
something about the people of one’s 
locality; their needs (not necessarily 
their expressed wants), and the ca­
pacity of the public purse. Then he 
ought to make an analysis of himself, 
and see to it that his heart is in the 
job. Somebody has put this matter 
patly by saying, Sell yourself first, 
then proceed to sell the other fellow.

I am not going to attempt any defi­
nition of salesmanship—the idea is 
too big to be included in anybody’s 
verbal fence; but I’ll say this about 
salesmanship—it’s about 70 per cent, 
man. The shoes may look to the 
customer all right, and they may fit 
nicely enough, and feel comfortable, 
and look to be serviceable, and stylish 
and all that; but—and here’s where 
the human equation comes in—if the 
salesman behind the shoes doesn’t 
ring true, the customer detects a false

note—and what is the result? Often 
the customer doesn’t buy.

Looking at the proposition from an­
other angle, one may say that suc­
cessful salesmanship is about ninety- 
nine and forty-four hundreths part 
confidence. I have met shoe sales­
man—and you have too, doubtless— 
who were brim full of confidence. 
They seemed to believe absolutely in 
shoes they were selling, in their abil­
ity to give you a perfect fit; in the 
house, its merchandise, its guarantee, 
and in themselves.

Salesman of that sort a!re aggres­
sive in the true sense of that word. 
They act upon their own initiative. 
They don’t have to be told this, that 
and the other thing. They have what 
we call heart-interest. They are truly 
alive to success of the business. They 
want to break previous sales records. 
They want to see the business go 
forward. They are really in the game. 
Now the fellows who deport them­
selves in that way have gotten next 
to the real secrets of true salesman­
ship.

Help Your Clerks to Grow Up.
But say, Mr. Retail Shoe Dealer, 

what are you doing to help your 
clerks to develop into real salesmen? 
Are you secretive, non-committal, self- 
contained, self-important? Are you 
everlastingly on the look-out (in the 
disagreeable sense of that term), 
suspicious, critical, and arbitrary? 
Have you done or said anything to 
your clerk (or clerks) to-day that 
might reasonably lead them to be­
lieve that you are interested in his 
(or their) personal progress?

Do you expect a six-dollar shoe 
clerk to sell shoes like a twenty-five 
dollar retail shoe salesman? The 
cost of living has gone up. Every­
thing has gone up; your net profits 
have gone up in spite of the fact that 
the number of pairs sold has dropped 
off somewhat—have you increased the 
pay of that faithful clerk that has been 
serving you so faithfully all these 
months? You didn’t exactly promise 
him an increase, but you intimated 
that he might expect such an increase 
as the business grew, and provided he 
grew with the business. He has been 
trying to help the business grow, and 
the business has grown, and he him­
self has grown; now, don’t you think 
it is time for you to make good? A 
little encouragement of a substantial 
sdrt (money talks, you know) will do 
him more good than anything else. 
It will put new life and pep into him.

A shoe dealer is known by the kind 
of clerks he keeps. Nothing is more 
vitally associated with the success of 
the shoe business than the matter of 
retail salesmanship. And this is 
something that is directly up to the
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dealer. A man may have a tip-top 
location, and a bully good stock, and 
his window trims may be nifty, his 
advertising may be aggressive and ef­
fective, and all other things may be 
pretty much as they ought to be, but, 
if his clerks aren’t up to the required 
standard of efficiency, the whole prop­
osition breaks down, and the crowds 
wend their way elsewhere.

A dealer ought to cultivate the 
friendship of his salesforce. He ought 
to merit their confidence, and win them 
by sympathetic understanding and fair 
play, so that they’ll be unswerving in 
their loyalty.

And then he ought to train them 
in the fundamentals of salesmanship. 
He ought not to be satisfied until 
they can sell shoes just as well as he 
himself can. He ought to show them 
the trick of thinking for themselves. 
He ought to study every one of them 
as individuals, and adapt his methods 
to their individual peculiarities; and 
so make out of them salesmen of real 
individuality and effectiveness.

Constructive Salesmanship.
But my subject is not salesmanship 

in general, but rather a particular type 
of salesmanship; namely, constructive 
salesmanship. What is it? I think 
that is the kind of salesmanship the 
shoe dealer, above quoted, had in mind 
when he made his startling statement 
about such a small number of people 
being able to think for themselves.

Constructive salesmanship is the 
art of selling a shoe store patron, not 
merely what he or she wants, but 
what he or she really needs. Con­
structive salesmanship consists in sell­
ing the largest possible number of 
shoes right. Constructive salesman­
ship is intelligent, logical, patient, 
honest, thorough-going, enthusiastic, 
and convincing. It tells a man more 
about his feet than he knew before. 
It imparts new facts about different 
kinds of leather, their peculiarities, 
their limitations and their strong 
points, their adaptablity to certain 
requirements, and all that sort of 
thing. It proceeds from a knowledge 
of shoemaking. It involves a knowl­
edge of the stock, and also a knowl­
edge of the art of fitting. It sees to it 
that the ball of the foot corresponds 
with the ball of the shoe, and that 
beyond the ball, there is always plenty 
of room for the toes; and it refuses 
to yield to the demand for an A last, 
when the structure of the foot calls 
for a D.

Constructive salesmanship injects 
the human-interest element in the 
business of merchandising shoes. And 
that immediately lifts the proposition 
to a higher, more interesting plane. 
As the writer has insisted time and 
again, not only in this paper, but in 
the great National retail shoe journals 
of this country, the shoe retailing 
business is an intensely interesting 
one, and the possibilities of construc­
tive salesmanship are practically un­
limited. Cid McKay.

Woman’s chiefest need is a master 
—not a despot, but a self-poised, con­
siderate friend, and leader, who moves 
wfith confident tread, and who is al­
ways alert to prevent collisions at 
life’s crossings whether the bell rings 
or not.

Every Man as Lazy as He Dares 
to Be.

Rush City, Minn., April 9—The 
trouble with community development 
work is that every man is as lazy as 
he dares to be. He always is inclined 
to soldier on the job in the hopes 
that some one else will do the work. 
The only way to produce results is 
for each one to assume his or her full 
share of the burden and carry it cheer­
fully.

The booster has his troubles. There 
are always knockers who .will stand 
at onp side and throw stones in his 
path. He must expect to make ene­
mies. And yet in the long run he 
will find that these enemies are his 
best friends and that persistence will 
bring desirable results.

When you lock up your store at 
night lock your business cares and 
worries up in the store. Don't carry 
them with you. If you do you will 
find that the corners of your mouth 
will droop, the dog which comes to 
meet you will turn tail and slink away; 
the kiddies who are waiting with noses 
pressed against the glass for your 
coming will hide at your approach, 
the bacon will be burned, the potatoes 
will be greasy, you will suffer wfith a 
combination of insomnia and indi­
gestion and every one within your 
vision will be affected.

When you come down to your store 
the next morning John Jones may 
come in with a leaky wash boiler. 
You wfill still suffer from the effects 
of the night before. The result is 
both a lost friend and a lost custom­
er.

On the other hand wrhen you lock 
your business cares within your store 
you go out wfith a smile; the little dog 
meets you with wagging tail and acts 
as your bodyguard on your homeward 
trip; the kiddies will run to meet you; 
the one taking your hand and the oth­
er riding to the house upon your 
shoulders; the burnt bacon will be 
just deliciously crisp; the greasy po­
tatoes wfill have just the right amount 
to aid digestion. After supper, your­
self, the wife and the kidd'es will per­
haps go to the movies. You w ill re­
turn home, enjoy a good night’s 
sleep, and waken in the morning at 
peace wfith the world.

John Jones comes in with his leaky 
wash boiler. You greet him with a 
smile and say, “Jones, old boy, that 
is a new' wrinkle in boilers. The man­
ufacturers have found that the build­
ing of heavy fires in stoves and ranges 
the boiler often boils over. This tiny 
little hole is placed there for good 
and sufficient reasons to counteract 
this thing. It is a new idea and a win­
ner.” Curtis M. Johnson.

The show card or the display that 
is so pretty that people forget about 
what is shown or advertised will not 
prove profitable. Remember the first 
consideration is to develop sales.

Shine ’em Up
or the s

i ¡¡¡1 1

H. C. L.
w ill get you

Your customer, the consumer, will soon be crying 
for help. When he buys a new pair of shoes you can 
help him. and add to your profits.

Show him how he can preserve the good appear­
ance of his shoes a long time by putting in fresh laces, 
and using the right kind of shoe dressing, of which you 
should have the proper assortment.

Because of high prices you may sell a few less 
shoes. Jbut you may keep up your sales by increasing 
your findings business.

Send for complete price list of shoe dressings.

H IR TH -K R A USE C O M PA N Y
Hide to Shoe

Tanners and Shoe Manufacturers

G r a n d  R a p i d s ,  M i c h i g a n

JUST WHAT YOU 
W ANT

Our Fall line includes new and snappy sty les  

in Blacks and Tans.

Our salesmen are now in the territory, so do 

not place that fall order until you have looked 

over our line.

W atch this space for best sellers.

i Rindge, Kalmbach, Logie Company
J Grand Rapids, M ich.

I ----------Z . ............i



April 11, 1917 M I C H I G A N  T R A D E S M A N 11

Sidelights on Celery City and Envi­
rons.

Kalamazoo, April 9—The capital 
stock of the Merchants Publishing 
Co. will soon be increased from $200,- 
000 to $300,000. The action has been 
authorized by the board of directors 
and the matter will be placed at once 
before the Michigan Securities Com­
mission for approval.

The initial step in the movement 
to double the present plant of the 
Clarage Fan Co. is announced. 
Charles Clarage, proprietor of the big 
institution, has purchased all that city 
block of ground bounded by Ransom 
street on the North, Porter street on 
the East, the Michigan Central rail­
road on the South and the Grand 
Rapids & Indiana Railroad on the 
West. This will be the site for the 
highest type of machine shop, built 
of concrete and steel throughout, and 
strictly fireproof.

Another link has been added to 
Kalamazoo’s chain of concerns allied 
with the paper trade. It is the organ­
ization of the Kalamazoo Sanitary 
Carton Co. for the manufacture of 
waxed butter and oleomargarine 
cartons. Alderman L. W. Sutherland. 
President of Kalamazoo Label Co. is 
the guiding spirit in the new industry 
and will be the President and gen­
eral manager. The capital is $10,000, 
fully paid and the concern has leased 
the Bevier Gas Engine Works on the 
East side, a building 60 x 120 feet in 
dimensions. Operations will begin in 
thirty days, employment being given 
twenty men at the outset.

Mrs. George Harvey, Augustus 
Senne and Frank E. Miller have open­
ed a new candy shop at 150 South 
Burdick street, which will be known 
as the Chocolate Shop.

W. S. Cook.

Sparks From the Electric City.
Muskegon, April 9—John Conklin, 

of Ravenna, expects to begin the 
erection of a hardware store at Sulli­
van in the near future.

The Lange Transfer Co. is adding 
two stories to its large warehouse on 
Terrace street. We hear the upper 
stories are going to be equipped for 
lodge purposes.

The City Council has decided to re­
pave Lake and Ottawa streets—two 
much needed improvements.

The Central Paper Co. is making 
preparations for a very fine new of­
fice building; also a large factory 
addition.

Peter Spanola, fruit dealer, is pre­
paring to build a large up-to-date 
building to be occupied by himself.

Ground has been broken for a new 
modern creamery to lie erected on 
Western avenue.

The Wm. M. Hovey Co., of De­
troit, will erect twenty new houses 
this summer on its plat rang:ng from 
$3,500 to $4,000 and will continue each 
year until one hundred have been 
builded.

The Miuskegon Paper Box Co.’s 
new building is nearing completion,

giving them much larger quarters in 
which to take care of the rapidly 
growing business.

Kuizenga & Whipple have purchas­
ed the C. M. Gibney news store and 
will move their book and stationery 
stock into same in a few days.

The Hopperstead block, on Pine 
street, is well under way. It will be 
ready for occupancy in about sixty 
days.

The building at the corner of First 
street and Western avenue, occupied 
by the Peoples Hardware, Union Na­
tional Bank, Kuizenga & Whipple’s 
book store and various offices and 
lodge rooms above will soon be torn 
down and a sky scraper will be erect­
ed, which will be the first one in Mus­
kegon.

Muskegon factories are in need of 
a large number of men, many having 
quit and gone back to their usual sum­
mer pursuits. The opportunity for 
laborers to secure good jobs was 
never better.

Some of our well-known res'dents 
have made disloyal utterances in the 
last few days, much to their discredit, 
and we understand some of them are 
very penitent and are anxious to 
promise almost anything, rather than 
have any further punishment inflicted.

Any one desiring to know just 
how far it is from Homestead to 
Honor, ask Ernie Below, of Manistee 
and our A. W. Stevenson, as they 
walked it last week.

Flags are very much in evidence in 
stores and private dwelling here, 
showing that loyalty and patriotism 
still runs high in good old U. S. A.

The G. R. & I. depot, at Muskegon 
Heights, might make a fair chicken 
coop if it were a little larger and not 
quite so filthy.

According to the last school census, 
Muskegon Heights has 12,500 people.

E. P. Monroe.
You and Your Town.

No m a tte r  how  little  to  do a n d  see 
T h e re  is  in  yo u r to w n —on yo u r s t re e t ;  

N o m a tte r  how  lively  th e  p lace m ay  be; 
N o m a tte r  how d ir ty —o r n e a t ;

If  you th in k  i t ’s n o th ing ’ a t  a ll to  you 
W h e th e r  a n y th in g  h ap p en s  o r  no t,

So long a s  th e  b u s in ess  you m an ag e  to  do 
P a y s  you  to  s ta y  In th e  sp o t;

I f  you h av e  no  fee lings of so rro w  o r  p rid e  
F o r  th e  looks of th e  tow n, o r its  nam e. 

I f  you’re  ju s t  th a t  selfish  you’re  sa tisfied  
W ith  p lay in g  y o u r ow n little  gam e;

W hy, th en , h e re ’s  w h a t I  th in k  o f you, 
A nd I ’d say  th e  sam e  to  y o u r face;

I don’t  c a re  a  d a rn  how  m uch  business 
you do,

I call you a  to w n  d isg race!

W h y  don’t  you ta k e  off y o u r c o a t and  
jo in

W ith  th e  re s t  of th e  popu la tion?
T h is  isn ’t  a  d ay  of each  one fo r th e  coin, 

I t ’s a  day  of co-opera tion !

With work as your portion you 
will be less ill at ease than you could 
be had you much time to kill. He is 
in sore distress on whom the days 
hang heavily.

There is Money for you in the 
Sale of

The Bertsch Shoe Line
The sale of one or two pair will not make you rich— 

not that.

But if you are handling a LINE of known qualifications— 
a line that is going to give your customer more for his money 
in QUALITY and SERVICE than he gets from other similar 
lines— you are making your profit, and at the same time you 
make a friend— one who will stay by you and who will bring 

HIS friends to YOU.

The BERTSCH SHOE LINE is THE LINE that will make 

you friends.

It has built into it those qualities that will give the 
ADDED SERVICE and SATISFACTION.

Every pair made by us is built that way.

The people in your community know and believe in the 
BERTSCH SHOE

Because
THEY WEAR LIKE IRON 

HEROLD-BERTSCH SHOE CO.
Manufacturers of Serviceable Footwear GRAND RAPIDS, MICH.

A memorandum carefully prepared, 
covering the salient features of an 

agreement, will make it possible to close 
a deal of any magnitude by Long Dis­
tance Telephone.

Michigan Shoe Dealers’ Mutual 
Fire Insurance Co.

Frem ont, M ich.
Organized in 1912 Responsibility Over $1,400,000

We carry the risks of approved shoe dealers at 25 per 
cent less than regular board rate.

We give ample protection and make prompt adjust­
ments in the event of loss by fire.

All losses are adjusted by our Secretary or our 
Special Agent.

Get your facts and figures before you; 
ask the other party to put them down as 
you give them to him, and when this is 
done and you both agree—what more is 
there to do? And think of the short time 
it takes. That’s

The Telephone W ay

Michigan State Telephone Company
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Federal Reserve Board Acts As 
Stumbling Block.

Pacing the greatest crisis in the 
history of this great country, it ;s 
heartening to see real patriotism ex­
hibited by J. P. Morgan, one of the 
greatest bankers the world has ever 
known, second only to his father. 
When he consented to assist the 
Government to pay for needed army 
supplies by advancing $1,000,000 on 
securities the banks refused to ac­
cept and further indicated that under 
his leadership the banks of the coun­
try would rally to the support of the 
Government, he placed it within tl e 
power of the Nation to tread its 
path of duty unafraid. It was after 
this action the Federal Reserve Board 
announced that, to tide over until 
appropriations are made and money 
collected, Federal Reserve banks will 
honor vouchers of the Quarter­
master’s Department of the United 
States Army.

That Mr. Morgan’s action was patri­
otic and not for profit is shown by his 
letter to the Quartermaster General, 
in which he said he would be glad to 
advance money to contractors and 
sellers to the Department up to $1,- 
000,000 without interest. Contractors 
approved by the Quartermaster’s De­
partment, by applying to J. P. Morgan 
& Co., can get their money by giving 
their three months’ note without in­
terest. It also appears that Mr. Mor­
gan personally advances this money.

Fortunately, this country is in bet- 
'ter condition to meet the great de­
mand of this war than any other 
country in the world and there is no 
question but that there will be a 
ready response to the request for the 
mobilization of the financial resources 
of the Nation. Realizing this, and 
that the money so concentrated and 
spent will flow back into circulation 
in the United States, the business in­
terests of the country, industrial and 
commercial, are meeting the advent 
of war with Germany with quiet calm­
ness. This bespeaks a continuance 
of the prosperity so well merited by 
the people of the United States who 
go into this conflict with no thought 
of territorial conquest.

The original plan of the Federal Re­
serve system was one which met with 
hearty commendation and, had the 
Federal Reserve Board administered 
the law in a broad, fair manner, there 
is little doubt the membership would 
be almost universal among the banks, 
National and State.

The Board, however, showed too 
plain a disposition to arrogate to itself 
and exercise arbitrary powers, con­
trary alike to the spirit of the law 
and contrary to the spirit of individual 
independence, the keystone of the arch

of our constitution. A case has re­
cently arisen in New York State veri­
fying the above charge of Federal Re­
serve despotism and which may af­
fect the state banks in every state in 
the Union. It was determined to 
force the collection of checks at par 
To accomplish this the checks were 
sent to the communities in which the 
country banks did business by ex­
press, with instructions to the ex­
press agent to personally present 
them for collection. The Federal Re­
serve banks argued that these checks, 
being presented over the counter, the 
demand being made on the ground, 
there could be no exchange charged. 
It was pointed out it might be a hard­
ship to country banks to pay out the 
cash. The answer of the Federal Re­
serve banks was that almost every 
country bank in the state had New 
York balances and could settle with 
New York exchange. Information 
from New York is to the effect that 
this plan may be carried out all over 
the Union. This is a poor way to 
create confidence in the motives of 
the Federal Reserve banks and it 
affords no inducement to state banks 
to take out memberships. The situ­
ation is, that member banks would 
not only have a good slice of their 
capital tied up without earning them 
anything, but they would also be de­
prived of one source of considerable 
revenue on check collections.

There is too much of the “skull and 
cross bones” method in this to set 
well on the American public.

A notice has been given to the 
world by the Federal Reserve Board 
that as the burden of financing the 
war will fall largely on the shoulders 
of Federal Reserve banks, the Federal 
Reserve Board must be given greater 
.powers. If the Board abuses the 
power it has, it would seem hardly 
proper to give it more. This is a 
question our Michigan bankers should 
closely study if they desire to retain 
their banking independence. They 
should write to their representatives 
in Congress, requesting prompt in­
formation as to the tenor of any and 
all amendments to the Federal Re­
serve law proposed by the Federal 
Reserve Board. If it is found, upon 
examination, that these amendments 
are not in the best interests of the 
country, meetings of the groups of 
the Michigan Bankers Association 
should be called in their respective 
territories and official action taken 
to keep Federal banking legislation 
within bounds. It is doubtful if bank­
ers realize the weight of their influ­
ence with their local representatives 
in Congress, the statement of the 
sensational press to the contrary not­
withstanding.

C A M P A U  S Q U A R E

T he  convenient b anks fo r out of town people. Located at the ve ry  center of 
the city. H an d y  to the street cars— the in terurbans— the hotel»— the shopp ing 
district.

On account of our location— our large tran sit  fac ilities— our sa fe  deposit vau lts 
and our complete service covering the entire field of bank ing, ou r In stitu tion s m ust 
be the ultim ate choice of out of town bankers and individuals.

Com bined Capita l and S u rp lu s ......................... $ 1,724,300.00
Com bined Total Deposits ...............................  10,168,700.00
Com bined Total Resources ............................. 13,157,100.00

G R A N D  R A P I D S  N A T I O N A L  C I T Y  B A N K  
C I T Y  T R U S T  & S A V I N G S  B A N K

ASSOCIATED

G R A N D  R A P ID S  N A T I O N A L  C IT Y  B A N K  
C I T Y  T R U S T  & S A V I N G S  B A N K

ASSOCIATED

T h e Late J . P . M organ
Appointed a Trust Com pany to  man­
age his estate, thus insuring a careful, 
econom ical and impartial adminis­
tration of his property.

If you  w ant YOUR estate han­
dled in the same w a y  and in exact 
accordance w ith  your w ishes, name 
T h e M ichigan Trust Com pany as 
your Executor. Consultations in­
vited.

Send for blank form of Will and booklet 
on Descent and Distribution of Property.

The Michigan Trust Co.
OF GRAND RAPIDS

Safe Deposit Boxes to rent at low  cost.
Audits made of books of corporations, firms and individuals.
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Prompt and proper action has been 
taken by the Michigan Legislature in 
arranging a twenty year $5,000,000 
loan for war purposes and there is no 
question as to its rapid absorption 
by the banks of the State, for in this 
there is both patriotism and financial 
safety, for what should be more se­
cure than a bond of the State of Mich­
igan?

There has been introduced in the 
Michigan Senate a bill amending the 
general banking laws of the State, so 
as to make the government bonds of 
Great Britain, France and Canada 
eligible for savings bank investments. 
From a financial standpoint it should 
pass and from a patriotic standpoint 
also. Having by our declaration of 
war with Germany entered the con­
flict for humanity and democracy, it 
is our duty, and should be our pleas­
ure, to aid the Allies by placing our 
resources at their disposal, especially 
as the proceeds of these bonds go to 
purchase American goods and the 
money remains in the United States. 
They are fully as safe as any of the 
corporation or public utility bonds 
now eligible for savings bank invest­
ments, if not more so, and bear as 
good if not a better rate of interest. 
Private investors in Michigan have 
been glad to get them and in large 
blocks. If men of means who have 
made successes of their businesses 
are sufficiently satisfied as to their 
safety to put large portions of their 
surplus fortunes into them, there 
should be no reason why they should 
not be good investments for savings 
banks.

To substantiate the statement as 
to the proceeds of these bonds going 
for American goods and remaining 
in this country, it is only necessary 
to turn to statistics. Of America’s 
exports for 1916, totalling almost $5,- 
000,000,000, approximately $4,000,000,- 
000 were sold to England, France and 
Russia and their possessions. In the 
two years previous these countries 
purchased $3,500,000,000 of our goods 
making total purchases for the three 
years approximately $7,500,000,000. 
In this period these countries shipped 
to us $1,200,000,000 in gold, bringing 
America’s stock of the precious metal 
up to the unprecedented figure of 
$3,150,000,000. Of this amount there 
is in the hands of the Federal Re­
serve banks $500,000,000. It will thus 
be seen that in a financial way our 
country is in a state of complete pre­
paredness. Besides this, there are 
still held abroad American railroad 
securities to the par value of $1,185,- 
811,486, which can be mobilized and 
sent here for further credit.

In line with the splendid and rapid 
progress of Michigan banks in real*

izing their full responsibility as to 
aiding in general prosperity is the 
steady pounding away at the agricul­
tural question. This is preparedness 
in the present crisis of the most valu­
able character. If through their ef­
forts the farmers of Michigan and 
other states raise larger and better 
crops, more and better cattle, sheep, 
hogs and poultry, the bankers will 
have performed for the country fully 
as valuable a service as furnishing 
the cash with which to conduct the 
war. More food is a crying need 
and too much cannot be said in com­
mendation of the bankers for their ef­
forts in this direction. Paul Leake.

Able to Identify His Checks. 
Roscommon, April 9—J. T. Lough- 

ray, a groceryman of this place, makes 
a practice of writing into his bank 
checks the name of the article for 
which the check pays. The other day 
he bought a dressed hog from a 
neighboring groceryman and drew the 
check as follows:

Pay to the order of B. W. McCredie,
Nineteen dollars ...................... etc,
This check is for a hog. J. H. Sly. 
This recalls the incident of the city 

man who wrote a farmer in the coun­
try regarding accommodations foi 
his family during the heated term. 
In concluding, he said:

“Two things we would like chang­
ed. We don’t like your hired girl, 
Hannah, and we think you keep your 
hogs too near the house.”

In replying, the farmer wrote. 
“Come right along. Hannah hain’t 

here no more. We hain’t had no hogs 
since you left.”

Truth is mighty, but a good deal of 
it is suppressed.

OFFICE OUTFITTERS
L O O »  L E A F  S P E C IA L IS T S

Th e Co
237-239 Pearl St. deir tbt bridteiGnal »«>!<». Mid.

Kent State Bank
Main Office Fountain St.

Facing Monroe
Grand Rapids, Mich.

Capital - $500,000
Surplus and Profits - $500,000

Resources
9 M illion D ollars

3k Per Cent.

Paid on Certificates

Largast State and Savings Bank 
in W estern Michigan

LIVE W IRE COLLECTION SERVICE
No collection, no charge 

We begin where others leave off
We work just as hard on claims of $1.50 as we do on 

larger claims
Prompt Reports and Remittances

PU R V IS M E R C A N T IL E  A G E N C Y

T H E  PR EFER R ED  LIFE IN SU R A N C E  CO.
Of America offers

OLD LINE INSURANCE AT LOWEST NET COST 
What are you worth to your family? Let us protect you for that sum.

THE PREFERRED LIFE INSURANCE CO. of America, Grind Rapids, Mich.

Saginaw Valley Trust Company
SAGINAW , MICHIGAN

No. 109 So. Jefferson Ave.
Authorized Capital and Surplus $250,000.00
T H E  COM PANY ACTS AS* E X E C U T O R , A D M IN ISTRA TO R , T R U S T E E , 
G U ARDIAN, D E P O S IT A R Y  O P  COURT M ONEY A N D  IN  O T H E R  RECO G ­
N IZ E D  T R U S T  C A PA CITIE S.

I t  a llow s 4 p e r cen t, in te re s t  on C ertifica tes  of D eposits , an d  holds, m an ag es  
an d  in v e sts  m oney, sec u ritie s  an d  o th e r  p ro p e rty , re a l  a n d  p ersonal, fo r  in ­
d iv idua ls . e s ta te s  and  co rp o ra tio n s . I t  h a s  th e  only com plete  s e t  of A B STR A C T 
books covering  a ll lan d s  in  S ag inaw  C ounty , an d  is  p re p a re d  to  m ak e  y o u r 
a b s tr a c ts  p rom ptly .

OFFICERS:
G eorge A. A lderton . P re s id e n t. W. J .  R achow , S ec re ta ry .
W m  J  O rr, V ic e -P re s id en t. W m . M eissner, A ss t  S ec re ta ry .
S. E . Sym ons, V ice -P re s id en t. W m . B. B aum , T rea su re r.

C harles  E . P eckoyer, M an ag e r A b s tra c t D e p artm en t.

T H  E

A OLD  
N A T I O N A L  

BANK
GRAND RAPIDS, MICH.

177 MONROE AVE.

Complete Banking Service
Travelers’ Cheques Letters of Credit Foreign Drafts 

Safety Deposit Vaults Savings Department Commercial Department

'■ » I /  T b ___ SAVIN G S C E R T IFIC A T E S A R EO ur 3 72 r er Cent a desirable investment

99 Fort Street, W . DETROIT

Fourth N ational Bank
United States Depositary

Savings Deposits

Commercial Deposits

Per Cent Interest Paid on 
Saving« Deposita 

Compounded Semi-Annually

3 £
Per Cent Interest Paid on 

Certificates of  Deposit 
Left One Year

Capital Stock and Surplus

$580,000

W M . H . A N D E R SO N . P resident 
J . C L IN T O N  BISHOP. C ashier

L A V A N T  Z. CA UK IN , Vice P resident 
A LV A  T .  ED ISO N . A ss’t Cashier
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was so completely destroyed by fire
ail the buildings thus far_ being con-
and the buildings are all of the same 
height. A, J. Stanton's clothing store
is rapidly ne•aririg completion and.
wh'-n finished, will be strictly modern
and will have one iof the finest show
windows an yivhere A hardware, a
ifroeery and a druir store are all very
nearly done and within six weeks
Mendon bids fair to be one of the
most modern and up-to-date little 
villages in Southern Michigan.

Te 11 your fri<ends that at the dance
next Saturday night we are going to
give away a beautiful United States
flag; also we v, ill have special music,
ref re shments, <etc. This is the last
u . ci. T. dance of the season and we
are going to have a good time.

There seems to be a mistaken idea
among our members that when they 
are once received into membership in 
the U. C. T., they are always mem­
bers, so long as they pay up and be­
have themselves. As a matter of fact, 
that is true, unless the member be­
comes an unsafe or an undesirable 
risk, in which case no accident In­
surance company will carry his risK, 
any more than a fire insurance com­
pany will carry the risk on a build­
ing after it becomes undesirable. In 
sick, accident and fire insurance wt 
get our money’s worth in protection 
as we go along; that is, if we make 
a certain payment which takes care 
of our risk for a certain period. Af­

ter that :t is optional with the com­
panies whether they continue the risk 
or not Any company which pursues 
any other course is either compel!el 
to increase its assessments exorbi-
those who are good risks, or be com-

flfg, insurance r C2!HO£ÌÌ€<I

Ira Barkley, of Climax, has outgrown

Par

retail outness,, which is a genera;
■e. and now has his card out as
hole safer of hrick cheese.
• e are going •to speak to SeniorrrcJnr If,., ifinseior MdC>i illan and suggest
r. den trail y that: he either appoint
scribe for Gabby Gleanings or

a little him¡self with now and
ft an item or itwo.
sure method for extracting cigars

n traveling m<m’s clothes has re-
tty been discovered. You can ob-

the secret by sending a self ad-
ssed stamped envelope to J. L.
hire, Mayor, iVicksburg, Mich.

Thomas B. Ford spent last week in 
Milwaukee, posting up on his new line 
at the shoe factory of the Bradley k  
Metcalf Co. He came home Satur­
day and left Sunday even ng on his 
initial visit to the trade in Northeast­
ern Michigan. He will spend next 
Sunday in Ludington.

A. F. Rockwell.

Decisive Vote For Street Improve­
ment.

Boyne City. April 9—The temper of 
Boyne City taxpayers can be judged 
by the vote on the question of bond­
ing for $25,000 for street improve­
ments. The proposition carried by 
an 8 to 1 majority. The city will be­
gin at once the construction of a 
concrete road from the East to the 
Western city limits.

Ground was cleared last week for 
the new Hooper & Heaton garage. 
Hooper & Heaton are local distribu­
tors for ford cars. The garage will 
be on the automobile route to Charle­
voix and Petoskey.

Boyne City is looking forward to 
a busy summer. The farming com­
munity is talking beans and pota­
toes—if they can find the seed—and 
several new enterprises are in the air.

Our local fishermen are beginning 
to watch the rivers and licking their 
chops in anticipation of the coming 
of May 1, which presages an unusual 
amount of sickness on that date—too 
sick to work, but just sick enough to 
demand a day’s rest (?). Come up 
and help “ketchem.” Maxy.

How It Happened.
“Lillian,” said mother severely, 

“there were two pieces of cake in the 
pantry this morning, now there is 
only one. How does this happen?”

“I don’t know,” replied Lillian re­
gretfully. “It musta been so dark I 
didn’t see the other piece.”

Michigan Bankers & Merchants’ 
Mutual Fire Insurance Co.

Frem ont, M ichigan

We are organized under the laws of Michigan and our officers and 
directors include the best merchants, bankers and business men of 
Fremont.

We write mercantile risks and store buildings occupied by our 
policy holders at 25 per cent, less than the board rate established by 
the Michigan Inspection Bureau.

If you are interested in saving one-third of your expenditure for 
fire insurance, write us for particulars.

Wm. N. Sent, Secretary.

WAR BRIDES
America's part in this war will be to furnish money, 
materials and food for her allies.
Steel and chemicals were the War Brides of yesterday.

MOTOR STOCKS
are the War Brides of today.
With half the production of large motor concerns cut off and 
a large part of the remainder absorbed by the government, 
the small concern has an opportunity to establish itself and 
become the large concern of tomorrow.
T R U C K S Thousands of trucks will be required, and we are completing 

our arrangements for building trucks.
A E R O PL A N E S We are now intimately connected with American 

consulting engineers of European governments who have offered us a 
contract to build 1,004 battle planes.

INVEST YOUR MONEY IN W AR BRIDES—In a live concern that is 
properly lined up with the biggest things in the motor world—a concern 
that has made greater progress than any other new concern in the 
same length of time.

Gem Motor Gar Corporation Michigan
DEUEL A SAWALL, INC.. FINANCIAL AGENTS

PROTECT YOUR 
BANK ACCOUNT

Do you realize that injuring someone while driving your 
Automobile might take 45,000 or $10,000 out of your bank 
account, or put a mortgage on your home?

Do you know that GASOLINE is one of the most dangerous 
of ail liquids as a fire hazard?

Do you realize that thousands of Automobiles are stolen 
each year?

Do you realize the cost of REPLACING parts and having 
work done if your car is damaged?

It may be true that you are a careful driver, but no mat­
ter how careful you are you are always subject to accidents.

Many times the other fellow is careless, but you are held 
responsible regardless of circumstances.

United Automobile Insurance 
Exchange

737-741 Michigan Trust Building 
Phone 7444 GRAND RAPIDS, MICHIGAN

Gives Absolute Protection AT COST 

Secure Our Rate Before Placing Your Insurance
Representatives Wanted in Every County

Veit Manufacturing Co.
M anufacturer o f

Bank, Library, Office and Public Building Furniture 
Cabinet Work, High Grade Trim, Store Furniture 

Bronze Work, Marble & Tile
H olland, M ichigan

C onservative I nvestors patronize Tradesman A dvertisers
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Sagacious Salutations From Saline 
Saginaw.

Saginaw, April 9—Special things to 
remember:

Remember Mark Brown day, April
21.

Remember to get that new member 
for that date.

Remember our Supreme Secretary, 
Walter D. Murphy, is to be with us 
on the above date.

Remember to boost for a Bigger 
and Better Saginaw.

Remember war has been declared 
and again remember if you are a Ger­
man sympathizer, beware to whom 
you speak on the matter. You might 
run up against a real American. Such 
was the case in this city last week 
and the German sympathizer came out 
the little end of .the horn. If you be­
lieve in the Kaiser’s war, better shoul­
der your gun and go and help him. 
Better do that than to sleep under 
the protection of the stars and stripes 
and disgrace the good old U. S. A.

Regardless of politics, creed, na­
tionality or color, show your Ameri­
canism and stand by the President.

H. D. Ranney was in Detroit Satur­
day. From there he went to Jack- 
son, where he joined his family, Mrs. 
Ranney and daughters, Edith and 
Ruth, who had been visiting Mrs. 
Ranney’s parents during the week. 
They returned home Sunday.

M. S. Brown, as a special repre­
sentative of the traveling men of Sag­
inaw, spoke at the noonday luncheon 
at the Board of Trade last Tuesday. 
His topic was, “What the traveling 
men can do toward helping to adver­
tise Saginaw.” Mr. Brown is an ex­
ceptionally fine speaker and, no doubt, 
the business men were greatly bene- 
fitted by his instructive talk.

If there is something you want to 
know or something you want to see, 
then come to the pure food show at 
the auditorium April 24, 25, 26 and 
27. Everybody will be there looking 
for everybody.

Sorry to hear of the illness of our 
co-workers, J. M. Benway and W. J. 
Cosgrove. The former is confined at 
his home with blood poisoning. The 
latter is at the Saginaw general hos­
pital with scarlet fever. We hope 
both do well and that they .may soon 
be out.

Again we hear from C. J. Lane, rep­
resenting Symons Bros. •& Co. He 
is improving nicely and at present 
automobiling through the Southern 
states.

Does any one know where Mike 
Conaton lives? If not, be on hand Mark 
Brown day and see the young conven­
tion he expects to bring from Bad 
Axe, that they may affix their names 
to the Michigan U. C. T. roll of hon­
or. He expects to bring every man 
eligible from the Thumb district on 
April 26. I say, hats off to Mike! 
He has a way of doing more things 
successfully than just sell creamery 
supplies for the John W. Ladd Co., of 
Detroit. We understand he has not 
confined himself to the younger bunch 
of travelers, but Ben Mercer now has 
in hand the applications of James 
McCaren and John Clark, heads of 
the Clark & McCaren Grocery Co., 
of Bad Axe. This house, without a 
doubt, is one of the most successful 
wholesale grocers in the State of 
Michigan and it is with a great deal 
of pride that I announce the coming 
to Saginaw of those two splendid gen­
tlemen whom I have known for a 
long time. I know No. 43 will have 
a glad hand for you and the other 
to be U. C. T.’s.

Come on, fellows, let’s paint 'the 
Brown day red in Saginaw April 21.

Saginaw Council held its memorial 
services Sunday night at the Presby­
terian church. Rev. Ambrose Dunkel 
delivered the memorial address and it 
was well received by a large crowd. 
The committee in charge of the serv­
ices was W. Park Warner, chairman, 
assisted by Frank G. Putnam and W. 
H. Mead. There were three deaths 
during the past year in No. 43—E. 
M. Dennis, Wm. H. Terrian and Al­

bert Bero. The latter, it will be re­
membered, was the traveler who was 
murdered in Saginaw last winter.

Wanted—Some fellow traveler who 
needs the exercise to spade my gar­
den. Furnish your own spade apd 
there will be no charges for the priv­
ilege. Light lunch served free when 
finished. Only those seeking exer­
cise need apply.

Does anyone know where the Grand 
Council meets this year? If so, noti­
fy Ben Mercer.

W. M. Hewett, for fourteen years 
State manager of the New Era As­
sociation, died at his home suddenly 
on North Mason street last Thurs­
day.

Saginaw elks are after the 191» 
bowling tournament. The 1917 meet­
ing is now on at Detroit. Local elks 
have four teams there spilling the 
pins.

The local American Red Cross So­
ciety has nearly 3,000 members, all 
received within the past ten days. The 
mark for Saginaw was set at 2,500. 
This is real Americanism. The cam­
paign here is in charge of Guy S. 
Garber.

Arrangements are being made for 
the annual meeting of the local Board 
of Trade at the Bancroft Hotel. A 
big time is expected. Reports are 
that W. C. Durant, head of the Gen­
eral Motors, will be one of the speak­
ers.

Lansing Council, U. C. T., dedicat­
ed their new hall April 7. Grand 
Sentinel H. D. Ranney and District 
Deputy B. M. Mercer attended the 
event. It is said, to make the occa­
sion a real affair, every salesman and 
sales manager in Lansing placed their 
applications with said Council for 
membership. Congratulations to 
Auto City Council.

I want to give special thanks to 
Mr. Mercer for his help in this week’s 
issue. Being confined to my home, 
owing to illness, it is hard to scrape 
up items. Any time anyone has news 
for publication, either personal or 
business, mail it to the writer at 115 
Durand street, so it reaches me by 
Saturday afternoon. I assure you 
your letters will be welcome.

L. M. Steward.

A very inquisitive man was sitting 
at the table next to a man who had 
lost an arm above the elbow. “I see 
you have lost an arm,” finally was 
ventured. The one-armed man pick­
ed up his empty sleeve and peered 
into it. “Great Scott! I believe I 
have,” he answered.

insure Tour H o u le
Before Driving Your Car
Ten  children were killed by au to ­

m obiles in sixteen days in the C ity  of 
Detro it alone, w h ich  show s the danger 
of accidents.

M a n y  pedestrians w a lk  out into the 
streets w ithout looking fo r  the ap ­
proach ing cars. Autom obile  drivers, 
a lthough careful, have accidents. T he  
business m an o r  farm er when d riv ing  
aw ay from  home m ay be m ade thei 
goat. T he  prudent m an w ill not drive 
h is autom obile w ithout ca rry in g  In ­
surance so in case of accident in w h ich  
c la im s are made aga in st  him  he w ill 
have the advantage of an organ ization  
and experienced adjusters.

You  w ill pay a stock  com pany 
about $50 per year to insure the a ve r­
age car. You  can join the B ig  M utua l 
w h ich  has 18,000 policies issued, d is ­
tribu ting  the expense, and three h u n ­
dred experienced agents, and experi­
enced adjusters, and counsel to get 
you out of trouble.

T he  cost is on ly $1.00 fo r policy; 
25 cents per H. P.

Citizen’s Mutual Automobile 
Insurance Company

HOWELL, MICHIGAN

We Specialize In
Automobile Industrial 

Public Utility
SECURITIES

THURMAN-GEISTERT & CO.
formerly ALLEN G. THURMAN & CO.

Michigan Trust Bldg. & G. R. Savings Bank Bldg. 
Grand Rapids, Michigan 

Citi. 4480 Bell M. 4900-01

T H E  B A N K  W H E R E  YO U  F E E L  AT  H O M E

*(|RA1N p | ^ 1 D S ^ M N O ^ A N k !

WE WILL A P P R E C IA T E  YO UR ACCO U NT
TRY USI

BUY SAFE BONDS
6

T a x  E xem pt in  M ichigan

Write for our offerings

H o w e  S n o w  C o r r i g a n  & B e r t l e s

IN V E S T M E N T  B A N K E R S  
GRAND RAPIDS SAVINGS BANK BLDG. GRAND RAPIDS.MICHIGAN.

The drawing of your Will is a matter of too 

great importance in relation to your affairs and 

to those dependent upon you to be put off from 

day to day.

It is too important a document to be drawn 

carelessly. We advise those who desire to 

name this company as Executor and Trustee to 

have their wills prepared by a skilful, and trust­

worthy Attorney.

When this is done please notify our officers, 

and your will, if you so choose, will be kept in 

our vault without charge, to be instantly available 

when wanted.

Ask for booklet on

“Descent and Distribution of Property” 
and Blank Form of Will

Brand RapidsTrust Hompany
M AN A G ED  BY M EN Y O U K N O W

OTTAWA AT FOUNTAIN. BOTH PHONES 4391
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M ichigan  Poultry, Buttor and E g g  Aaao- 
clatlon.

P rea ld en t—J. W . Lyons, Jackson .
V ic« -P res id en t—P a tr ic k  H urley , D e­

tro it.
S e c re ta ry  and  T re a s u re r—D. A. B en t­

ley. Ssurinaw.
E xecu tive  C om m ittee—F . A. Johnson . 

D etro it; H . L. W illiam s, H ow ell; C. J .  
'" 'handler. D etro it.

By All Means Produce Infertile Eggs.
The farmers of the United States 

lose each year large sums because of 
improper methods of producing and 
handling eggs. One-third at least, of 
this loss is easily preventable. It is 
due to the partial hatching of fertile 
eggs.

The eggs laid by a hen may be 
either fertile or infertile, depending 
on whether or not the male bird has 
been allowed to run with the female. 
A fertile egg is one in which the germ 
has been fertilized by the male bird. 
Except for this process of fertiliza­
tion, the male bird has no influence 
upon the eggs which the hens lay. 
Egg production is equally gieat in 
flocks from which roosters are ex­
cluded.

A fertile egg does not keep as well 
as an infertile one, because the fertil­
ized germ responds more readily to 
high temperatures than the unfertiliz­
ed one. It is impossible to hatch an 
infertile egg or to cause a blood ring 
to form in one. Such eggs are much 
more likely to reach the table in good 
condition and there is much less 
spoilage in shipments composed en­
tirely of them than in mixed ship­
ments of fertile and infertile eggs.

After the hatching season, there­
fore, the male birds should he cooked, 
sold or confined. In approximately 
fourteen days after this all the eggs 
laid by the hens will be infertile. 
These can be marketed much more 
successfully under the adverse condi­
tions that frequently prevail in the 
hot summer months.

Heat is the great enemy of eggs, 
both fertile and infertile. Farmers 
are urged to follow these simple 
rules, which cost nothing but time and 
thought and will add dollars to the 
poultry yard returns.

1. Keep the nests clean; provide 
one nest for every four hens.

2. Gather the eggs twice daily.
3. Keep the eggs in a cool, dry 

room or cellar.
4. Market the eggs at least twice 

a week.
5. Sell, kill, or confine all male 

birds as soon as the hatching season 
is over.

How We Increase Trade Against Ris­
ing Costs.

Blaney, April 9—Never before in 
my business experience have I wit­
nessed such unusual conditions as now 
confront us. I believe we must and 
should use greater care and caption

in buying than ever before. If we 
buy wisely, the selling will take care 
of itself. As we all know, prices on 
almost all merchandise have advanc­
ed. Some goods have gone up 200 
per cent.; and there are articles that 
can not be bought at any price.

Although we should protect our­
selves against the advancing prices, 
as much as we can, I do not advise 
"plugging;" that is, stocking up too 
heavily. Over-buying is as danger­
ous as under-buying. Goods which 
have style changes or w'hich are liable 
to deteriorate in one way or anothei, 
may cause serious loss. I believe it 
is far wiser to buy normally, pay the

John I. Bellaire
slight advances as they arise and thus 
play safe.

Almost all of our stocks have in­
creased in value. May I ask, do we 
fully realize this important fact? 
Goods that were bought before the 
general rise in cost went into effect are 
worth more to-day than when we pur­
chased them; hence, I believe they 
should be retailed at higher prices.

Take the case at present with can­
ned goods, canned vegetables, woolen 
goods, shoes, rubbers and other minor 
articles that we either contracted for 
or purchased in advance, which have 
in some cases almost doubled in cost; 
no matter what we paid for them orig­
inally, the present market value 
should be placed upon them. This 
will assist us to balance profits.

Goods are worth to us to-day just 
what it would cost to restock them. 
At the higher costs that goods are 
now so generally priced, the extra 
profit we may get from them helps 
to equalize profits satisfactorily. 
These unusual conditions which .ne­
cessitate raising of prices can not be 
avoided, and I can not see any reason 
why we should suffer from it in any 
way.

There are two ways of meeting this 
situation. One is by sitting down 
and accepting it as a condition that 
can not be remedied; the other is to

ELI CROSS
G r o w e r  o f  F l o w e r s

And Potted Plants 
W H O LESA LE A N D  R E T A IL

159 M onroe A ve. G rand Rapids

A l a s kA
ItCniICCMTOM

The Best Built Refrigerator on Earth 

M USKEGON, MICH.

Watson-HigginsMIg.Co.
GRAND RAPIDS. MICH.

Merchant ^
Millers

Owsed by Merekaati

Prod nets sold by 
Merchaata

Brand Recomseaded
by Barbanti

NewPerfection Flour
Packed In SAXOLINPaper lined 

Cotton, Sanitary Sacks

Rea & W itzig
PRODUCE
COMMISSION
MERCHANTS

1M-1H W est Market St. 
Buffalo, N . Y.

Established 1873

Lave Poultry in excellent de­
mand at market prices. Can 
handle large shipments to ad­
vantage. Fresh Eggs in good de­
mand at market prices.

Fancy creamery butter and 
good dairy selling at full quota­
tions. Common plenty and dull.

Send for our weekly price cur­
rent or wire for special quota­
tions.

Refer yon to the People's Bank 
of Buffalo, all Commercial Agen­
cies and to hundreds of shippers 
everywhere.

E G G S E G G SW E  BUY 
W E  ST O R E 
W E  SELL

S to c k ^ w « v / in Uth i lm«wniS y ?u h ,v e £ esh quality Eggs. Dairy Butter or Packing s to ck —always in the market, quick returns. We sell Egg Cases and Egg Case material If not receiving our weekly quotations write us. “  material, u
KENT STORAGE CO. GRAND RAPIDS, MICHIGAN
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seek out ways and means to increase 
business and overcofne the conditions 
as much as possible. As progressive 
and competent commissary managers 
we wdl adopt the latter course, and 
welcome any suggestions for getting 
our customers to buy more. Whether 
we know it or not, the buying habits 
of our customers are largely determin­
ed by the merchant they trade with. 
We have a hand in it and the effect 
is felt in our sales. To get our custom­
ers to buy more, we must change their 
habits of trading; not by force, or 
highhanded methods, but by skilful 
suggestions and timely persuasion.

The high cost of living is the big, 
present-day bugaboo in most families. 
Show our customers how they can 
reduce their living expenses—how to 
make a dollar buy more, and they will 
be as eager to trade with us as we 
are to sell them. Hand-to-mouth buy­
ing is the common practice to-day 
with most housewives. Supplies for 
the table are bought each morning, 
as a general rule. Prove that it is 
more economical to buy for the week, 
and our customers will gladly fol­
low the suggestion. Make sufficient 
inducements to buy more at a time, 
and we will soon be selling in larger 
quantities. There is a double advan­
tage in this; first to the housewife, 
and second, to ourselves by lessening 
the cost and labor of doing business. 
Get our customers to buy more at a 
time, and our sales will begin to pick 
up immediately. The same rule holds 
good with general merchandise, as 
with table and household supplies.

There are many practical ways of 
inducing our customers to buy more.
1 will outline a few of those I have 
tried and am working out successful­
ly, and from these methods and varia­
tions of the basic plans other ideas 
will readily suggest themselves to 
you.

Begin plans to induce quantity pur­
chasing by pricing many of our goods 
by the dozen and the half-dozen, in­
stead of singly. Do this gradually 
to let the suggestion sink into our 
customers’ minds. In every case 
bring out the economy of buying in 
lots, rather than by single pound, 
package, or can. Conduct a few spe­
cial sales along the lines of quantity 
buying, to introduce the idea. Give 
these sales strong heading to compel 
attention. “Reduce the Cost of Liv­
ing Sale,” “Economy Sale of Table 
Supplies,” “Foodstuffs at Wholesale 
Prices,” and similar headings will 
catch the eyes of the thrifty.

Carry out the ideas in other ways 
for the sake of novelty and variety. 
Make a selection of canned goods and 
package goods that we can feature at 
a reduction, by offering two, three, or 
five for a quarter. List these under 
such heading as “A 25-cent Sale That 
Saves You 10 Per Cent.” Use similar 
plans with merchandise we can offer 
in combinations, of 50 cents and $1, 
and even higher cost.

We can add interest to these sales 
by occasionally offering—‘‘Price Com­
binations Against the High Cost of 
Living.” Under such heading, group 
a combination of foodstuffs, table 
wares, and kitchen utensils that we 
can offer at a saving on the regular 
price, when bought singly. At 50 
cents we might offer a half-pound 
coffee, a half-pound of tea, a can milk, 
a milk pitcher, and a toasting fork. 
At a dollar we can present a variety 
of wanted combinations that will ap­
peal to housewives. In every case 
show what the items would cost 
singly, and the saving made by buying 
at the combination price.

Still another effective way to induce 
quantity buying is to show the sav­
ing in merchandise, instead of money. 
Something for nothing always makes 
a hit with the women. Place a 
package of goods in the window, near 
a group of, say, five packages of the 
same thing. Have a window card 
read, “This Package Free, with every 
purchase of five, packages of the same 
goods.” Do the same thing with can­

ned goods, fruits, vegetables, and bot­
tled goods. Whenever we advertise 
these “Quantity Sales,” either in our 
local paper or by circulars, be sure 
our windows and counters remind the 
customers that a sale is going on. 
“See What You Save,” would be a 
good heading to adopt as a permanent 
slogan, because it appeals to self-in­
terest, and people will stop to read 
anything that affords them help in 
making ends meet.

Quantity selling I have found is one 
means of getting our customers to 
buy more. It is effective in stimulat­
ing the sale of general merchandise.

Another good policy to attract trade 
is to sell goods for a fair profit. Not 
the motto of some “get all you can" 
or, expressed in another way, “charge 
all the traffic will bear.” Such a policy 
does not attach to itself any great 
amount of public satisfaction. Trade 
that comes to a store with that policy 
comes because it can not get the same 
goods elsewhere. Selling at a fair 
profit represents, perhaps, the best 
standard of retail service. No man 
in any industry or occupation should 
be expected to give his services with­
out a fair and just return. We as 
merchants perform a real service, and, 
therefore, deserve a fair return for our 
work. A fair profit, then, is our 
share of the social distribution of 
wealth.

To be sure, there may be a differ­
ence in opinion as to what consti­
tutes a fair profit. With good reason 
it may be stated that in smue busi­
nesses a fair profit might mean as 
high as 50 per cent, and in other it 
might mean as low as 2 per cent., or 
3 per cent, upon the capital invested. 
What is fair depends very largely 
upon the conditions surrounding the 
business, especially the risk of losses. 
It may seem that if there is a proba­
bility of losses that may in a short 
time wipe out the accumulated sur­
plus, it becomes necessary to charge 
such higher prices for the goods sold 
as to cover these expected tosses. So 
while no standard or uniform retail 
prices may be adopted for all local­
ities, conditions being so much differ­
ent there may be certain basic prin­
ciples that may be applied to all.

John I. Bellaire.
[Reprinted from Commissary Sup­

plement].
Son, learn wisdom from the tailor. 

When he transacts business with a 
man he starts by taking the man’s 
measure.

Packing Stock 
Butter Wanted

Always in the market 
Write us for prices 

Will mail you a  price card weekly 
on application

H.  N.  RANDALL,
T ekonsha  and 382 E ast Main St., 

Battle C reek , Mich.

We Pay by Return Mail 
Best Prices for

D A I R Y  B U T T E R
P acking S tock , E ggs

Prompt returns mean better profits 
for you

Van Den Berge Bros.
Wholesale dealers in

BUTTER, EGGS A N D  CHEESE 
K ALAM AZOO, MICH.

If you w ant quick and satisfactory results, ship your 
crock butter, packing stock butter and eggs to

F. H. Cash Company
Bay C ity, Mich.

Check Mailed 
Same Day Goods 
Are Received

References, 
Any Mercantile Agency 

Farmers State Savings Bank 
Bay City, Michigan

You pay no freight, cartage or commission. W eekly quo­
tations mailed on request.

Cigar Cigar

DORNBOS 
Single Binder

Overflowing with Quality 
Try them.

It will bring you friends 
and business.
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Getting the Trade of the Backyard 
Gardener.

W ritte n  fo r th e  T rad esm an .
There will probably be a great deal 

more back yard gardening done this 
year than ever before. The much dis­
cussed “high cost of living” is send­
ing people back to the land, even 
where the available land for garden­
ing purposes is a plot only a few feet 
square. This condition of affairs 
means for the hardware dealer a more 
extensive market for garden tools and 
seeds, as well as commercial fertiliz­
ers.

Unless the hardware dealer does 
his best, a great many of these garden 
plots will be failures for lack of prop­
er cultivation. I know of one city 
man who dug up his little plot of 
ground with a spade, planted his seed 
in rows scratched with the same im­
plement, and then left the crop to 
take care of itself. Naturally, the 
crop was poor—almost non existent. 
“There’s nothing in gardening,” said 
that man.

Yet another man, on a back-yard 
plot less than forty feet square rais­
ed garden stuff more than sufficient 
to pay a hundred dollar tax bill. Of 
course he used the stuff himself; but 
it reduced the ordinary table expenses 
of the household by that amount. 
Everything was kept careful track of, 
and that man had the results down 
in black and white.

He did not, however, attempt to 
do it all with a spade. He had a fair­
ly complete stock of garden tools, 
studied his subject a little, started 
some plants indoors so that they 
could be transplanted in time to pro­
duce vegetables when the prices were 
still high, and wTiere vegetables ma­
tured early, so far as possible secured 
second crops from the same few 
square feet of soil.

Adequate equipment for gardening 
is very important. The hardware 
dealer has that equipment to sell. He 
can sell it all the more easily if he 
impresses upon the prospective 
gardener its practical importance.

There are, of course, a great many 
people in every community with whom 
gardening is a hobby, and a profitable 
one. These people garden every year 
as regularly as the frost comes out of 
the ground. In one town the hard­
ware dealer went to the proprietor 
of one of the local newspapers.

“See here,” he said, “why not start 
a home gardening campaign to re­
duce the high cost of living. Here’s 
a list of men right in town who sup­
ply their own tables from their own 
back yards, year in and year out. 
Get each of them to tell of his ex­
periences and methods, and run the 
series in your paper through April.

It will interest a lot of people—and 
it won’t interfere with the grocers’ 
sales of imported lettuce, either, for 
this home-growm stuff comes in after 
the grocers have made their bit.”

The newspaper took up the idea. 
The local men—men whom everybody 
knew—fell in with it. And the hard­
ware dealer got space on the home 
gardening page and advertised garden 
tools for a week or two before any of 
his competitors woke to what was 
doing.

On the part of many people who 
do not garden there is a deep and 
settled conviction that it isn’t worth 
while; that when the cost of tools and 
seed is counted up and balanced 
against the production, there will be 
very little left to pay the gardener 
for his time and work. This will un­
doubtedly be true of careless garden­
ers—the sort w'ho put in the crop 
with a great deal of enthusiasm, and 
then neglect it entirely. It may be 
true, too, of a few men who pursue 
gardening solely as an amusement, 
and find pleasure in the possession 
of all sorts of equipment. But the 
gardener who goes at the problem 
intelligently and systematically, who 
studies the possibilities, who buys 
just the tools he needs, will in almost 
every instance make money out of his 
plot; and he will secure, thrown in 
for good measure, a great deal of 
needed and healthful exercise.

These points are worth the hard­
ware dealer’s consideration. For, 
while he will secure a certain amount 
of business by merely advertising 
gardening tools as such, he will se­
cure a great deal more if he advertises 
with a view to converting the host of 
non-gardeners into spare time tillers 
of the soil.

A big thing in advertising garden 
tools is to give the reader a picture 
of what the back-yard garden, proper­
ly looked after, will do for him.

It will save money.
It will give him fresh vegetables of 

all kinds in season.
It will provide him with winter 

vegetables.
It will furnish healthful and not 

too heavy exercise.

U SED
A U T O S

My Specialty—Largest Stock
Runabouts $65, $350—Touring Cars $150 and up

What Have You to Trade? 
Easy Terms

Dwight’s Used Auto Ex.
230 Ionia, N . W . Grand Rapids

SPEEDWAY TIRES
5.000 M iles

HORSE SHOE TIRES
(Wrapped Tread System)

5.000 Miles
PULLMAN TIRES

3,500  Miles
Made in all Styles and Sizes.
Made throughout of the very 

best materials used in tire manu­
facture. We know them to be 
the best tires in their respective 
class.

Red and Gray Inner Tubes,
Batteries, Spark Plugs and Auto­
mobile Accessories.

Wholesale Distributors:

Brown & Sehler Co.
Grand Rapids Michigan

We have an Interesting Proposition to 
make to Dealers.

Grand Rapids 
Store Fixture C o., Inc.

The Place, 7 Ionia Ave., N. W. 
BUY A N D  SELL

Used Store and Office Fixtures

Signs of the Times
Are

Electric Signs
Progressive merchants and manufac­

turers now realize the value of Eltetrie 
Advertising.

We furniah you with sketches, prices 
and operating cost for the asking.

THE POWER CO.
Bell M 797 Citizens 4261

Sand Lime Brick
N oth ing  as D urable 
N othing as Fireproof 

M akes S tructures Beautiful!
N o  Painting 

N o C oat fo r Repairs 
Fire P roof 

W eather P roof 
W arm  in  W in ter 
C ool in Sum m er

Brick is Everlasting

Grande Brick Co., Grand Rapids 
So. Mich. Brick Go., Kalamazoo 
Saginaw Brick Co., Saginaw 
Jackson-Lansing Brick Co., Rives 

Junction

Foster, Stevens & Co.
Wholesale Hardware

a t

157-159 Monroe Ave. :: 151 to  161 Louis N .W .

Grand Rapids, Mich.

“Blizzard” Ensilage Cutters

CLEMENS & GINGRICH CO.
D istributors fo r C entra l W estern  States

1501 W ealthy St. Grand Rapids, Michigan
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Cultivate High-Class Trade
You like to see your business grow. Help it along every 

way you can—attract high-class trade to your store.
People soon learn where to obtain “Better Service,” and you 

can be sure of giving better service when you have a

Self-M easuring Oil Storage Outfit

It keeps display room sweet and clean, free from all con­
taminating odors—makes possible the display and increased 
sales of appetizing articles for the table—does away with the 
oil-soaked floors—eliminates the “Fire Hazard”—prevents waste 
and makes you a handsome profit.

Let us tell you more about it.

S. F. Bow ser & Co., Inc.
Fort Wayne, Indiana

Sales Offices in All Centers—Representatives Everywhere

Tells

At a

Glance

How

Much to

Charge

A M E R I C A N  R A D I A T O R S  
IDEAL BOILERS 

Jenkins, Pratt & Cady, Crane Valves 
Crane Cast Iron Fittings 
Central Tube Co Pipe

EVERYTHING IN HEATING SUPPLIES

Adolph Leitelt Iron Works
213 Erie Street Grand Rapids, Michigan

These are four of the outstanding 
points to be driven home in your ad­
vertising. Then link up these argu­
ments with what you have to sell; 
this year’s garden seeds, fresh and 
guaranteed to grow; and garden tools 
that offer the purchaser the best pos­
sible value for the money.
. In selling these goods, the hard­
ware dealer should not jump at the 
conclusion that every man is after 
the cheapest article. Display both 
the best and the cheapest, and urge 
quality, wherever possible.

Thus, one purchaser hesitated be­
tween a 35 cent rake and another at 
85 cents. The salesman said:

“This is just like the capital ex­
penditure in fitting out and building 
a factory. The manufacturer could 
put up a flimsy building that would 
last a year, but he prefers to build 
substantially, because it pays in the 
long run. In buying anything you 
should always consider the amount of 
service the article will give you. Is 
it cheaper to pay 35 cents for a good 
rake which will last you probably a 
year or two; or 85 cents for a rake 
that is good for ten years? The cheap 
rake is the very best cheap rake we 
could get; but the more expensive 
rake will give you comparatively more 
service.”

In this instance the customer d'd 
not respond to the quality argument 
immediately. He bought the cheap 
rake. A year later, however, he came 
back and bought the good one. In 
the process, a “cheap” buyer was con­
verted into a quality buyer; and that 
is a good thing for any hardware 
store.

In putting on a garden tool display, 
give some prominence to the less 
familiar lines. Show a full assort­
ment—wheel barrows, garden trow­
els, weeders, planters, hoes, spades, 
rakes, spading forks, shovels, garden 
lines, reels, pruning shears, hedge 
shears, turf edgers, long pruning 
hooks, lawn rakes, canvas and leather 
gloves, extension ladders, garden hose 
and hose reels, etc. Display both 
cheap and quality lines, if both are 
handled; use price cards and show 
cards to help out the display. A sug­
gestion of spring can be added by the 
use of artificial leaves and flowers; 
the seed packets will lend color to the 
displays. Later, turn can be secured 
for lawn or garden displays. Often 
seed boxes with small plants already 
started can he shown. Such little 
items help a whole lot to spread the 
gardening fever in the community.

Simultaneously, the hardware deal­
er’s newspaper advertising should deal 
with the same topic—the profit and 
possibilities of the back yard garden 
and the importance of being well 
equiped with tools.

Even where back yard gardening 
is not taken up, there will be a mar­
ket for horticultural and lawn sup­
plies. Many people who prefer to buy 
their vegetables ready grown take 
great pride in the appearance of their 
homes. The hardware dealer at this 
season should aim to reach all classes. 
Lawn rakes, lawn mowers, turf edg­
ers, weeders, etc. will all help in the 
making of an attractive lawn. Often 
it is good to start with a garden dis­

play and a little later follow with a 
lawn display, the latter floored with 
turf and showing a good assortment 
of lawn tools.

Poultry supplies are also good lines 
to feature. These include poultry 
netting, oyster shell and grit, and the 
various poultry tonics and stock 
foods. It may be worth while to give 
these lines a good display and some 
advertising for a few days in April.

The business is worth while, and it 
is waiting for the hardware dealer who 
will go energetically after it.

Victor Lauriston.

For Instant Shipment at Chicago Prices 
Incubators and Brooders. Lime Sulphur 

Solution. Paris Green and Blue Vitriol. Black 
Leaf 40 and Formaldehyde. Denatured Alco­
hol a t 72c. Roofing and Asphalt Shingles, war­
ranted 28x1 Vi Bike Tires $1.25 each.
Van D ervoort H ardw are C o., Lansing. Mich.

H. WEI DEN & SONS
Dealers in

Hides, Pelts, Tallow, Furs 
and Wool

108 Michigan, N. W. Grand Rapids, Michigan

A sk abou t o u r w ay
B A RL O W  BROS. G rand R apids. Mich.

U A D N IT Q Q  OUR O W N  MAKE I l i i l v l ' l  L O u  H and o r  M achine M ade
Out of No. 1 Oak leather. We guarantee them 

absolutely satisfactory. If your dealer does not 
handle them, write direct to us.

SH E RW O O D  H A LL CO ., L T D  
Ionia Ave. and Louis St. Grand Rapids, Michigan

Keeley
T re a tm e n t

Don’t Despise the Drink­
ing Man—Help Him

Don’t kick a man because he 
is drunk. Help him. Surely 
every man is worth saving. 
Drop us a line and let us tell 
you how we can aid him. Ad­
dress The Keeley Institute,

733-35 Ottawa Ave., N. W., Grand Rapids, Mich.

AGRICULTURAL LIM E  
BUILDING LIM E

W rite  fo r Prices 
A.  B.  K nowlson Go.

203-207 Powers’Theatre Bldg., Grand Rapids, Mich.

Johnson Paint Company
’’Q uality” Paint M anufacturers 

T h e  Prom pt Shippers 
G et O ur Dealers Proposition 

BIG RAPIDS, M ICHIGAN

A W N I N G S

Chain or Cog Gear Roller 
Pull up Store and Window 

Plain or Decorated

CH AS. A . COYE, Inc.
GRAND RAPIDS, MICH.
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Extra School Expenses Sometimes a 
Heavy Burden.

W ritte n  fo r th e  T rad esm an .

Mrs. Downey is a near neighbor with 
whom I have just been having a little 
morning chat. She looks completely 
tired out. Her worn appearance is 
easily explained. The school which 
her children attend is getting up a 
show, or shows rather, for there are 
several. She told me that in the last 
two days, in addition to her regular 
work, which is by no means light, 
she has made a clown’s suit for her 
12-year-old boy Robert, and a nurse’s 
uniform for her little girl Elizabeth, 
aged 10. The requisition came sud­
denly and the garments must be ready 
by this morning, so the children could 
have them to practice in this fore­
noon. The shows come off this af­
ternoon and evening. Mrs. Downey, 
and she is not a strong person, ran 
the sewing machine until 10 o’clock 
last night, and it was 12 before she 
had sewed on the last snap fastener.

The school is trying to raise funds 
for a handsome and rather expensive­
ly decorated float in a civic parade 
which is very soon to take place. Sev­
eral of the rooms give each a brief 
performance, to which an admission 
fee of 5 cents will be charged. Pupils 
and parents as well as other specta­
tors must pay. In addition, ice cream 
and homemade candy, both furnished 
by the pupils, will be sold.

Mrs. Downey has been counting the 
cost. “The material for the suits and 
caps, and I got as cheap goods as 1 
thought would answer, came to $1.17.
I gave Robert and Elizabeth each a 
quarter to help- in buying ice cream, 
for I didn’t have time to make candy. 
Of course the children want to take 
in all the performances possible, and 
they are very anxious that Mr. 
Downey and I shall go this evening, 
so we are not likely to get off with 
less than a dollar admission fees. A 
dressmaker would have charged me 
two or three dollars for making up 
the suits. Something over two dol­
lars and a half in money and as much 
more in work is what it all counts up.

“Now I always have tried to help 
the schools in every way I could, and 
I have sustained and encouraged the 
teachers in whatever they were try­
ing to do. But I must say that I am 
getting tired of these little hold-ups. 
It is getting so we never can tell 
when we will be called upon to pay 
anywhere from 25 cents to several 
dollars, and often without being con­
sulted at all. Had Mr. Downey and 
I been asked whether we should be 
willing to give five dollars toward 
this float, we should have said ‘No’ 
very decidedly. When the thing

comes as a sort of informal levy, we 
meekly do what is expected of us.” 
Mrs. Downey is not without a sense 
of humor.

We are justly proud of our free 
schools. Knowledge and training are 
spread before the children of rich 
and poor alike, to be partaken of 
without money and without price. At 
least this is the theory, and in the 
main the theory is well carried out. 
Buildings are erected and maintained 
and teachers paid from public funds. 
Very generally text-books are furnish­
ed without direct expense to the in­
dividual. Every progressive com­
munity is spending a large sum on its 
public schools. To the heavy tax­
payer who happens to be childless, it 
doubtless seems that many parents 
get off easily. But how does it look 
to the parents themselves? Are not 
some fathers and mothers, whom we 
do not regard as poor people, having 
a hard struggle?

Most parents own at least a l ttle 
property and so pay some taxes. 
Those who are not property owners 
pay rent on property that is taxed. 
Thus all contribute toward the school 
funds. Then there are living ex­
penses. Parents must board their 
children, no trifling matter with food 
at present prices. There is other out­
lay for clothing, shoes, medical atten­
tion, dentists’ services, very likely op­
ticians’ bills, and surgeons’ fees for 
taking care of adenoids and tonsils. 
And as a last straw to the burden per­
haps altogether too heavy before, at 
intervals that are not infrequent, ev­
ery parent who is in circumstances 
above actual poverty is expected to 
bear a share in some extra school ex­
pense. This affair of the float is typi­
cal. Similar occasions for special ex­
penditure come up in almost every 
school. The experience of the 
Downeys is not unusual. Many par­
ents. particularly those having sons 
or daughters in high school, usually 
do not get off without paying much 
more than five dollars when one of 
these school extras comes up.

For making these informal levies 
teachers should not be blamed too 
severely. They are subjected to all 
kinds of pressure. Each school is 
ambitious to do what other schools are 
doing. If something must be gotten 
up requiring money, teachers have to 
resort to the customary methods of 
securing it, relying on parental pride 
and good nature to supply what is 
needed.

But all this does not make it easy 
for persons of limited means to meet 
these extra school expenses. In 
well-to-do households, an outlay of 
one dollar or five dollars or twenty- 
five dollars properly may be looked

T w o  W a y s to  Spell a G ood  T h in g
Teacher: “Spell dessert.
Bobbie: “Is it where the camels live?”
Teacher (severely): “Certainly not. It is the best part of dinner. 
Bobbie: “Oh, I can spell that—

And then Bobbie adds: “My mother sends me to the store every week for 
Jell-O and we eat it all up.”

Good thing for the grocer, isn't it?
The things that are good enough to be eaten up and cre­

ate an appetite for more are the ones that are most profitable 
to handle in the grocery business.

Jell-O is made in seven pure fruit flavors: Strawberry,
Raspberry, Lemon, Orange. Cherry, Peach, Chocolate. Each 
1 0  cents.

THE GENESEE PURE FOOD COMPANY. LeRoy, N. Y., and Bridgeburg, Ont.

A tightly sealed waxed paper bag, proof against moisture and 
air, encloses the Jell-O in each package.

: C t e a .

■ B R A N D .
"beOISTERED IM U.S.PATENTOmct~

I I
IS

M 3 r E A l i i
^NELL-W RIG H T-CO M PA ^ 

Boston - Chicago*

Let This Sink In:
The Nationally-known “White House” COF­
FEE is sponsor for the same high character 
and reliability in this splendid TEA— 

which, with its TEN varieties, will 
give wide range for personal prefer­
ence, and permit the dealer to suit 

all comers with the mininum  
of trouble.

Distributed at Wholesale by

Jiidson Grocer Go., Grand Rapids, Mich.
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upon as a mere trifle, if it is for some­
thing that will benefit the children. 
But where a family of five or six must 
live on an income of fifteen to twenty 
dollars per week, every little extra is 
felt keenly. And many parents will 
sacrifice themselves unduly, rather 
than have their children bear the stig­
ma of doing less than others.

These school extras may be classed 
under two main heads. One is the 
purchase of something for the school, 
as a picture, gymnasium equipment, 
a piano, or a cinematograph. The 
other is the gratification of the in­
stinct for shows. Very often the two 
are combined.

Take the first when not combined 
with the second. Certainly it looks 
plausible that uniting the efforts of 
all the pupils, each making some sac- 
rific and contributing his mite toward 
a purchase for the common good, 
should foster a community sprit. That 
it will be a lesson in saving is another 
strong argument. Both these objects 
might be gained if the children ac­
tually were to make the money by 
their own efforts, or save it by re­
trenching on such luxuries as candy 
and ice cream. But ordinarily does 
the boy or the girl do more than take 
the news home that money is wanted 
at school, and carry back the coin 
that father and mother furnish? And 
does the average child of to-day stand 
in need of more training in working 
his parents for money?

As to the show idea, that is a big 
subject and one that needs thorough 
scientific investigation and general 
discussion. Should it be encouraged

or should it be repressed? Possibly 
the advocates of entertainments, 
pageants and the like are in the right. 
Perhaps such diversion from the mo­
notonous grind of study is needed to 
make school interesting and attrac­
tive to the pupils. It may be that a 
certain amount of dramatic training 
is an essential part of every child’s 
education. Let this side of the case 
and all sides be well shown up. If 
it is found that what may be classed 
under the general head of the theatri­
cal has a sound claim fo r. attention, 
let it be given a place on the cur- 
riculums. Instead of being an inter­
ruption as they are now, let theatrical 
features become a regular part of the 
work. Let it be settled how much 
time and how much money shall be 
devoted in this way, and let the nec­
essary outlay come from the school 
funds.

And let all the pupils enjoy the 
benefits of this dramatic training. As 
things are now the children of 
the very poor are slighted in this re­
gard, for their parents can not supply 
costumes and the like. The change 
would prove beneficial in several 
ways. The show features being ele­
vated to the dignity of regular school 
work sustained by public funds, teach­
ers would feel they must get results 
in keeping with the outlay of time and 
money. The theatrical, if it is to re­
main in the schools, would be com­
pelled to justify what it costs. And 
the financial burden on the parents 
would be lessened, for wealthy child­
less taxpayers would be obliged to 
bear their share. Quillo.

Sugar Waste Prevented
With Domino Package Sugars there is no waste; 

loose or spilled sugar. There is no lost motion such 
as in weighing and wrapping. Every package is 
guaranteed correct weight.

Add to this saving the enormous consumer demand 
for Domino Package Sugars. You can't find a sugar 
line in America as popular or as convenient to handle.

American Sugar Refining Company
The Most C om plete Line o f S u g a r in the W orld

Kind
THE CANDY FOR SPRING TRADE

N ow  is the tim e to re-arrange your Candy Case. 
Our salesman w ill show you samples of several 
NEW  GOODS when he calls n ext trip.
If you need some candy before then, send us a 
mail order. It w ill be w ell taken care of.

Putnam Factory Grand Rapids, Michigan

Double A

* ^

T h e Steadiness of the R ice Market
In asking the co-operation of food dealers in pushing the sale of rice, this association aims to steady the market 

value of rice, thus making it a desirable and safe proposition for the dealers.

W ith all kinds of foodstuffs soaring beyond the average consumer’s reach, the dealer is in a position to push 
rice sales, remembering the fact that rice is practically the same as it has always been.

Market prices for rice have remained steady because the production has grown along with the demand. It 
still continues at the same rate, insuring safety in a steady market.

It becomes a very simple matter to make the consumer see the advantage of using rice liberally. It reduces 
table cost and has greater nutritive percentage than many other staple foods which are now in the class of luxuries.

This association is in a position to aid dealers by supplying them with attractive dis­
play cards and recipe books.

W e want your sincere co-operation. W e have no rice to sell.

Address,M ORI
RICE

SO U T H E R N  R ICE G R O W ER S’ O R G A N IZ A T IO N
A Farmers’ Rough Rice Marketing Association

Home Office: BEAUMONT, TEXAS
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Specialties in Corsets Prove to Be 
Good Sellers.

As an article of steady wear corsets 
sometimes get lost in the list, but they 
go on selling and this season the 
corset trade is delighted, as they had 
a rush of seasonable trade early in the 
spring and then settled down to a 
steady trade where sales far out value 
any guessing, as customers were nev­
er more particular regarding their 
shape than now. Women have been 
taught that more than one corset is 
necessary for many reasons, and an­
other point now made with customers 
is to gradually but firmly push them 
upward toward higher priced goods. 
The corset manufacturers are also 
calling attention to special features 
of different corsets, and that helps in 
the selling.

The dollar corset has been general­
ly raised to $1.25, but there are cus­
tomers who can well afford the dif­
ference, yet clamor for a dollar corset 
which can not be worth to-day what a 
dollar paid for a year ago. This is 
really more habit than economy, and 
as far as the profit goes it is a fact 
that everything that goes into a cor­
set has increased in price, and many 
of the usual accessories had to be 
made here or a substitute found, as 
we were obtaining many small wares 
from Germany.

There are customers who buy up to 
an $8 corset, yet shun fitting room 
because the clerk attending the cus­
tomer during the fitting is too prone 
to try and sell her a higher priced 
corset. She knows a $5, is satisfied, 
but an $8 or $6.50, etc., is slipped in, 
tried on and pronounced an improve­
ment on the other; the customer may 
fall and the sale be made, but custom­
ers do a lot of talking of a corse: 
where such mistaken zeal is shown. 
The fitting room should be made an 
inducement to bring the customer in 
again, not a bugaboo. Good will must 
be created to keep customers for years 
and their children after. Front lace 
corsets should be fitted, as they re­
quire a careful selection, especially 
with a stout figure, giving it more of 
a flat back and long lines. If a front- 
lace corset is well fitted a customer 
usually becomes an advocate for that 
type, but if not properly fitted it is 
difficult to persuade a woman to try 
another.

For real sports, not merely wearing 
the clothes, a low, lightly boned and 
flexible corset or girdle is selected. 
For that matter the fashion of the 
day require great flexibility in a cor­
set, as ease, grace and long lines are 
insisted upon. All costuming now 
brings out the graceful lines, and if 
one does not possess them the right 
corset will give them. Elastic insert?

are very comfortable, but expensive, 
as all articles with rubber are. The 
bust remains low, but the skirt part 
is longer, as no one sees any beauty 
in a large thigh overriding the corset. 
Ladies like a 3 to 3J4 inch bust above 
the waistline; misses, 2l/2 inch front, 
with a higher back, giving the long, 
straight, youthful back.

As usual, fancy fabrics lead in silk 
and cotton brocades, ditto for tricot, 
white with dots or lines of pink, pink 
and flesh in plain and brocade. All- 
white models will ever prove leaders, 
as they are suitable for any gown.

Corsets with elastic bandings al­
ways sell, as girls imagine they “give ’ 
to their movements; they do, but a 
well fitted corset will do that anyway. 
The makers are careful now not to 
have a bone down the center of the 
hip. The first corsets must be solf 
and pliable, and the old-fashioned 
notion of not putting a girl in corsets 
is fortunately, forgotten, and the miss 
of 12 to-day is in a misses’ corset- 
waist, and at 14 in a properly fitted 
misses’ corset, to emerge at 20 with a 
better form for such care and mold­
ing.

Since the war American corsets 
have gained a market in South Ameri­
ca that manufacturers think will stick 
when Germany tries for her trade 
there again. Last year the busines- 
netted over a million dollars. Several 
firms have resident salesmen in South

THE UJ JUMPS
ROG BRANT

MIN COATS
/  W R IT E

SWATCHES
. (Trand RapidsShoe'&Rubberio.
^ G R A T I ^ R A P I D S  , M IC H IG A N  ,

MSINTYnE’5
Inside Investments

A W eekly Magazine of Inside 
Facts to  Investors

This paper is an authorita­
tive guide for Investors of
large or small capital. It gives 
full information about “ Inside 
Investments” definitely inform­
ing the reader how to invest for 
big, quick, sure profits.
Send your name and address for 
one month free subscription to 
this valuable magazine.

M cIntyre Companies Limited
1084 W estm inster Building, C hicago.

Button
Cabinets

We are showing a line of Fresh Water. Iridescent. Jap  and Ocean Pearls in 
Carved. Milled Edge and odd shapes for Spring and Summer, second to none.

Our Special Cabinet No 30 (as shown above) Iridescent Pearl contains 72 cards 
equally assorted in lines 24-30-36. a t 14.75.

PA U L ST E K E T E E  & SO N S  
Wholesale Dry Goods Grand Rapids, Michigan

H AShumanized 
|  Store is a 
jj Quick-Service 

Store
Quick service means waiting on more cus- jjj 

U  tomers per clerk per hour.
¡¡j ^That means more sales per hour, and more ■

II It means pleased customers—for a woman does H  
|H hate to wait. §jg

And it’s a fact that each customer buys more ■  
U  after you Shumanize your store than she did H  
§H before. ¡¡§

Because she sees lots of things on your shelves m  
¡H she never noticed before; and finds that some s  
!§! things are not near as expensive as she thought ■  
{■ they were.

All this is not theory. It is experience—and ^  
j j  5,000 Shumanized stores will tell you it's true.

Costs O nly a T rifle
■  Because it is so simple. Consists of galvanized B  
HI steel clips that you clasp onto a shelf, table, box. ■  
H§ basket or crate; and gummed price-stickers that ¡¡j| 
■I you paste on the face of the clips. i f
31 OUTFIT No. 1 consisting of 50 galvanized B  
jjj steel clamps and 1410 gummed stickers $ 3 .2 5 .

OUTFIT No. 2 consisting of 150 galvanized ■  
Hi steel clamps and 1410 gummed stickers $ 5 .7 5 .

Extra clamps $2.50 per 100.
Extra stickers 10c per envelope of 50 of a kind. S
Order through your jobber, or if he does not B  

B  handle we will send direct upon receipt of price.

Frank G. Shum an C om pany
1H Room 705, 168 North Michigan A ve. CHICAGO, ILL. § 1

A N G L E F O O T
THE SANITARY FLY DESTROYER

N O N - P O I S O N O b S  
Our TANGLEFOOT Handy Package, 5 Double Sheets, 
Retails for 10c. Saves Labor and Expense of Wrapping.
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America. The German corset has 
sold there for years, but the United 
States corsets fit and look better; we 
put quality in corsets forward and the 
Germans price, and now we are win­
ning. Corset trade is increasing very 
fast in this part of the world; the 
people have money and want the best. 
We expect to keep this trade, which 
is built entirely on the superior type 
of the American corset keeping that 
we may expect to retain the trade, 
they being at least within the bounds 
of reason.—Dry Goods.

Make Credit Plans and Work to 
Them.

Cadillac, April 9 — Experience 
teaches the retail grocer that devoting 
the most of his time to manual labor 
in connection with his business pre­
vents his giving the financial end the 
necessary thought to enable him to 
safeguard the cash he has tied up.

Work well planned is easier com­
pleted than is work done without 
plans. The same applies to the grant­
ing of credit. Make your plans for 
the guidance of the credit end of youi 
business and follow the plans. When 
you let the contract for the building 
of a house and afterward ask the con­
tractor to make a change, instead of 
following the plans, he will have 
bill for extras. In like manner if 
you depart from established plans in 
extending credit you are almost sure 
to suffer from a bill for extras, in the 
shape of time, wages or legal expense 
in making collection. Therefore, 
have a plan and work to that plan.

Let me outline one that is safe, 
sane and effective:

1. Get full name of applicant for 
credit. Don’t be satisfied with J. Doe 
or R. Roe. but have it in full. If tt 
is John Doe or Roderick Roe, make 
your charge slip show it.

2. Get the proper address. If in 
the city, get street and numbeh If 
in the country, get township, sec­
tion and postoffice. Get name of 
grocer he has been dealing with. 
Then turn the information over to 
the Secretary of your Association 
and let him investigate the record 
of the applicant for credit. Don’t 
forget you are going to trust this fel­
low with some of the goods for which 
you paid cash: that may be you bor­
rowed at the bank, giving security on 
your home and on which you are pay­
ing interest. Your banker is not tak­
ing any chances. He knows your 
full name and where your property 
is located, as well as your postoffice 
address. You at least should have 
all facts possible, seeing you have no 
security for the account.

3. Find out definitely just when 
the bill will be paid. If the interest 
on the amount of the bill for the time 
is more than your profit and you 
open the account, you do so as an 
accommodation and not as a business 
transaction. Then if there is no prof­

it you have performed manual labor, 
extended credit as well as caused 
yourself some anxiety in order to 
make a good fellow of yourself, be­
sides jeopardizing a portion of your 
capital.

4. When the account is due, if it 
is not paid at the store the day it 
should be, go after it the first thing 
you do next day. Every day it is 
past due it is that much harder to 
get. Besides, it takes 7 per cent, in­
terest to keep it going. Do not for­
get money has a profit earning value, 
the same as a bushel of potatoes.

5. If your delinquent is not willing 
to give security and pay interest or 
if, for any reason, he is unable to pa> 
just as agreed, it is time for you to 
make use of the courts which are 
provided for such cases. Do not wait 
for a more convenient time. Start 
now to elevate the standard of the 
grocery business by running your 
business along good, sensible lines, 
always keeping in mind that in order 
to do a successful business you must 
have a net profit, even though only a 
small one.

6. What doth it profit you, if for 
a time you work like a gaily slave, 
but in the end you lose your business?

Establish common sense plans and 
then follow them. J. M. Bothwell.

Chas. B. Eddy, dry goods dealer 
at Hart, and Thomas Welsh & Son, 
grocers at 138 and 140 East Fulton 
street, have exchanged stocks. Mr. 
Eddy will continue the meat and bak­
ery business in connection with the 
grocery. Welsh & Son has added a 
line of groceries and will put in a 
line of shoes later.

The only way to secure for your 
store a reputation for honesty is to 
see that no one employed there, the 
proprietor included, ever takes ad­
vantage of a customer in any way.

We are manufacturer! of TRIMMED AND 
UNTRIMMED HATS for Ladies. Misses and 
Children, especially adapted to the  general 
store trade. Trial order solicited.

GORL, K N O T T  & CO., Ltd.
Corner Commerce Are. and Island St. 

G ra n d  R ap id s, M ich .

P. F. C. 
C rochet

C otton

The best made, 
for all purposes

Ask Your Jobber

“HATS THAT SELL”
HATS and CAPS 

All N ew  Styles and 
Colors

THE
NEW LAND

HAT

STRAW  HATS in 
All Grades for Men, 
Boys and Children

W e carry a complete line of the latest styles for prompt shipment 

Mail orders solicited

Newland Hat Company
164-166-168 Jefferson Ave. Detroit, Michigan

A  C all 
Is A lw a y s  

A p p reciated

T

Grand Rapids D ry G oods Co.
Exclusively Wholesale

G R A N D  R A PID S, M IC H IG A N

PINE TREE
BRAND

T im o th y  S eed

TRADE M ARK

IT STANDS ALONE

AN EXTRA 
RECLEANED AND 

PURE SEED 
AT

MODERATE COST

DEALERS 
WRITE FOR 

SAMPLE, TEST 
AND PRICE

The Albert Dickinson Co.
SEED M ERCH ANTS

Established 1854
C H ICA G O  M INNEAPO LIS

4



24 M I C H I G A N  T R A D E S M A N April 11, 1917

Grand Council of M ich igan  U. C. T .
G rand  C ounselor—F red  J .  M outier, 

D etro it.
G rand  Ju n io r  C ounselor—Jo h n  A. 

H ach , J r .,  C oldw ater.
G rand  P a s t  C ounselor—W a lte r  S. L aw - 

ton . G rand  R apids.
G ran d  S e c re ta ry —M aurice  H eu m an ,

Jackson .
G rand  T re a s u re r—W m . J .  Devereaux., 

P o r t  H uron .
G ran d  C onductor—W . T . B allam y , B ay  

C ity.
G rand  P ag e—C. C. S ta rk w e a th e r , D e­

tro it.  __
G ran d  S en tin e l—H . D. R anney , S ag -

N ex t G rand  C ouncil M eeting—B ay  C ity, 
J u n e  1 an d  2, 1917. ______

Pickings Picked Up in the Windy 
City.

Chicago, April 9—Easter Sunday in 
Chicago slipped it over the Govern­
ment's weather prophet. He had pre­
dicted that it would storm, so that 
milady would be unable to show her 
new gown. Instead, it turned out 
clear but cold and the streets were 
lined with beautiful Easter gowns and 
bonnets.

One of the oldest chain of res­
taurants in the city of Chicago was 
ordered closed and sold by Judge 
Landis last week. This chain was 
known as the H. H. Kohlstaat Com­
pany. This firm had been in business 
for thirty years. The John R. Thomp­
son Co. was the lucky purchasers of 
one of the best stands at 124 North 
La Salle street. The remainder of 
eight were sold at public auction, 
piece by piece.

The loop of Chicago will see this 
coming May a great number of 
changes pertaining to merchants, as 
May is the beginning of the new 
rental year and the landlords have in­
creased about 10 per cent on the 
rents. Some of the merchants have 
had to vacate, claiming that their 
business would not carry this addi­
tional expense.

Willis H. Lowe. Pres’dent of the 
American Toilet Goods Co..̂  of 
Boston, held a meeting of the Middle 
West representatives in Chicago last 
week. One of the representatives 
called to Chicago was Howard J. 
Rodgers, the Michigan representa­
tive. Mr. Rodgers’ headquarters is ai 
Detroit and some of his pet brands 
are big leaders in Detroit, such as 
Jardin de Rose, Jardin de Lilac and 
Jar din de Marie. This is an annual 
affair and Mr. Lowe makes a tr p 
each year from Boston to entertain 
his salesmen.

The Chicago Sunday Examiner 
April 8 published a bitter arraign­
ment of the automobile road between 
Chicago and Detroit. It states that 
the road for ninety miles—from Kala­
mazoo to Ypsilanti—has no bottom 
and it seems a shame that two auto­
mobile points, Chicago and Detroit, 
should not be connected by a boule­
vard. There is no doubt but what 
these two cities are the most pop­
ular automobile centers in this coun­
try. It is said this road has been 
used so frequently this winter by 
motorists driving their cars from the 
factories to Chicago that it has been 
ground through the sand into the 
muck of decayed ages.

One of the Tradesman’s scribes 
mentions the fact in last week’s issue 
the towns in which he has traveled 
of late were very lax in showing loyal­
ty to the country pertaining to the

American flag. This does not apply 
to the city of Chicago. All one can 
see in this great city is flags—on auto­
mobiles, porches, roofs of flat build­
ings, office buildings and every public 
place. Chicago is overflowing with 
enthusiasm pertaining to the war.

One of the big annual dinners held 
every year in Chicago is that of the 
Greeters’ Club, composed of all of 
the hotel owners, managers, restau­
rant owners and managers, cabaret 
owners and managers. This dinner 
was held this year the La Salle Hotel. 
It is predicted that over 5,000 were in 
attendance.

Ringling Bros, circus is now holding 
the attention of all the kids in Chica­
go at the Colisem.

A great number of Chicago land­
lords who have at this time a va­
cant building have turned it over to 
the Government for the purpose of 
recruiting, and from the number of 
application Chicago is doing her part.

The excitement of war with Ger­
many, has not made the fans forget 
baseball. The Cubs park on the 
North side has been sold to capacity 
for the opening game on Wednesday, 
April 11.

It is reported that the stockyards 
are being guarded by Government 
soldiers, the Government not wishing 
to take any chance with German 
spies, which are as thick in Chicago 
and environs as flies in a sugar bar­
rel.

It is reported from a reliable source 
that the Kaiserhof Hotel, one of Chi­
cago’s oldest hostelries, will be forced 
to change its name to the Hotel At­
lantic on account of the deserved 
prejudice which exists in the mind of 
every patriotic American against any 
name of German origin. This is the 
first instance where individual owners 
have slapped the Kaiser.

In all of the Chicago hotels and res­
taurants in the future there will be 
no German names on the bill of fare, 
such as German fried potatoes, Ger­
man pot roast, German pancakes, Ger­
man noodles, etc., but instead they 
will be called American. As stated 
in an editorial in the Tradesman last 
week, the word German will never 
again be permitted to enter the vo­
cabulary of any decent man anywhere 
in the world. The name of Germany 
with have to be changed before any 
self respecting citizen will treat with 
her and. of course, Kaiserism will be 
extinguished and supplanted by a 
representative form of government 
before settlement time comes.

Charles W. Reattoir.

Walter Watt, Sr., State agent for 
the Detroit Automatic Scale Co., 
with headquarters in Grand Rapids, 
has three sons selling scales under 
him—Charles C., W. H. and Walter, 
Jr. The Grand Rapids agency has re­
moved from 3 Ionia avenue, up stairs, 
to 9 Ionia avenue, down stairs, 
where it has exceptional facilities for 
displaying its line.

John Madsen, druggist at Trufant, 
is adding a new Grand Haven Soda 
Fountain to his equipment, purchas­
ed of the Hazeltine & Perkins Drug 
Co.

All for the Kaiser’s Ambition.
The War Study Society, of Copen­

hagen, estimates the total loss of bel­
ligerents in dead, wounded and sick 
at 19,228,800, and counts about 5,000,- 
000 missing. Each soldier represents 
on the average a family of five per­
sons, so that the war has brought 
personal distress to a population 
greater than that of the United 
States. This does not include the 
death and injury of noncombatants 
themselves.

The Pere Marquette Y. M. C. A. 
is being remodeled and the dining 
room, when completed, will be equip­
ped with pure white Sanitary Sani 
Onyx top tables. The lunch counter 
will be of the same material. The 
Hazeltine & Perkins Drug Co. fur­
nished the equipment.

The Field Motor Co. has decreased 
its capital stock from $500,000 to $300,-
000.

H O T E L  M U S K E G O N
GEO. W . W O O D C O C K , Prop. 

EU R O PE A N  PL A N
Rates—SI .00 without bath

11.50 and 12.00 with bath 
Opposite Union Depot and Goodrich Dock 

M USK EG O N . M ICHIG A N

L IV IN G ST O N  
H O T E L  A N D  C A FE

Cor. Fulton and Division 

G r a n d  R a p id s

It’s a  good place to  stay  and  a good 
place to  eat. Y ou have serv ice  w hen  
yo u  w an t it.

If yo u  w ill try  us o u t once w e 'll 
m ake th ings so  com fortable fo r yo u  
th a t y o u ’ll com e again soon.

C U S H M A N  H O T E L
Petoskey, Michigan 

LEADS ALL THE REST  
W . L. McMANUS. JR .. P rop rie to r 

One Day Laundry Service 
Send your linen by parcel post

Your Citizens ’Phone
Places you in touch with 240,000 Telephones 
in Michigan; also with points outside the state.

95,000 Telephones in Detroit 
15,766 Telephones in Grand Rapids

DIRECT COPPER METALLIC 
LONG DISTANCE LINES

C itizens T elephone Com pany
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Exaggerated Fears of Germany’s 
Murderous Submarines.

New York, April 9—I am entirely 
in favor of preparedness, but I am 
in no sense in favor of unnecessarily 
alarming the people of this country 
by the publication of statements re­
lative to submarine attacks and the 
like, which are quite out of the ques­
tion.

February 1 Germany possessed 200 
submarines, divided into three types, 
which for the purpose of description I 
will designate as A, B and C. Of 
these types, A and B (180 in number) 
are purely defensive vessels, having 
very low speed (not exceeding twelve 
miles when upon the surface) and a 
very limited range of movement. 
Type C (twenty in number) may be 
considered offensive vessels, capable 
of remaining at sea for fifteen days, 
and having a maximum speed on the 
surface of seventeen miles an hour. 
Thirteen of the twenty vessels are in 
use in the prohibited zone and in the 
Mediterranean. This leaves seven 
vessels which could be sent across 
the ocean. In view of the fact, how­
ever, that they cannot be kept in serv­
ice for over fifteen days without hav­
ing their fuel and other supplies re­
plenished by a tender, it is evident 
that the possibility of their doing ef­
fective work on this side of the ocean, 
is extremely lim.ited. The suggestion 
that submarines could come to Amer­
ica and destroy cities or towns by 
shell-fire, is simply ridiculous, for the 
reason that the guns carried by these 
vessels have a range not exceeding 
two miles, and the shells which they 
can throw are of very small destruc­
tive value.

It should be borne in mind that a 
submarine is a very vulnerable piece 
of apparatus. A submarine has no 
armor, and is easily penetrated by 
very light projectiles. Penetration of 
the hull at once disturbs the necessary 
equilibrim and the operative features 
of the vessel. Further, a submarine 
cannot remain submerged for over nine 
hours at tfre maximum. It must come 
to the surface to renew the air, to 
change the storage batteries and the 
like. It would be practically impos­
sible for a submarine to attack the 
American Coast and do any consid­
erable damage. The United States 
is possessed of a large fleet of fast 
boats, which, without question, would 
rapidly destroy any submarines which 
tried to make the venture; so that the 
whole question ' of attack by sub­
marines can be dismissed as imprac­
ticable and entirely improbable.

It is also entirely improbable that 
any raider will attack the American 
Coast. There would be too much 
risk involved. The purpose of a 
raider is to attack vessels at sea and 
not coast towns. There can be no 
danger of war vessels under present 
conditions. The Allied fleet form» 
a line which these vessels have not 
been able to pass through, and the 
American fleet would undoubtedly 
interfere with any such vessels should 
they succeed in getting through.

The American people can rest as­
sured that there is no danger what­
ever of any attempt by any_ German 
vessel of any class at any point along 
the American Coast.

I have discussed this matter freely 
with the best-informed officers of the 
United States navy, and also with 
naval representatives of the Entente 
Allies now in this country, and they 
have all expressed themselves as quite 
in agreement with the statements 
above made.

George Hillard Benjamin.

Trading Stamp Case to Be Re-Sub­
mitted.

Wykes, Dilley & Averill, who have 
charge of the trading stamp case for 
the merchants of Michigan, recently 
received the following letter from the 
Clerk of the Michigan Supreme 
Court:

Lansing, April 6—But five Justices

heard the case of Attorney General 
vs. Sperry & Hutchinson Co. Justice 
Person was one of these. This leaves 
but four Justices now on the bench 
who heard the case. The Court has 
directed me to say to counsel that the 
case will be placed at the foot of the 
present docket for re-submission. 
Counsel may use their own judg­
ment as to filing further briefs or 
making an oral argument. I should 
think the case would be heard at the 
beginning of the week of April 23.

Jay Mertz, Clerk.
The following letter from the at­

torneys of the people is self explana­
tory:

Grand Rapids, April 7—We are just 
in receipt of a letter from the Clerk 
of the Supreme Court, a copy of which 
is herewith enclosed for your infor­
mation, directing a re-argument of 
the Sperry & Hutchinson trading 
stamp case, for the reasons stated in 
the letter.

We are now engaged in preparation 
for the re-argument and will advise 
as soon as the case has been re-sub­
mitted. We trust that we can have 
an early decision in our favor after 
the case has been re-submitted.

Wykes, Dilley & Averill.
It is intimated that Mr. Wykes has 

an understanding with the Court that 
the decision in the case will be hand­
ed down promptly, so that there will 
be no further delay. In the light of 
the decision of the United States Su­
preme Court on identically the same 
points involved in the Michigan case, 
there would seem to be no specula­
tion as to the outcome.

Live Notes From a Live Town.
Owosso, April 9—R. E. Lower, of 

Sheridan, having remodeled the in­
terior of his general store, has open­
ed what will be known as the Econo­
my store under the management, of 
Taylor & Lower.

Vern Thompson has joined the 
army of commercial travelers and ac­
cepted a position with the John 
Detwiler wholesale fruit house. 
Shake, Vern! Now dig in.

W. A. Conley, of Morrice, who has 
been handing out drugs, groceries, 
boots and shoes, dry goods and ad­
vice for the past twenty-four years, 
has sold his entire outfit to E. M. 
Fineis, of Portland, who took pos­
session April 3 and will continue the 
business • at the same old stand. 
Shake, Brother Fineis! Here’s hop­
ing you may make a million!

Charles H. Root has purchased the
D. W. C. Tiffany general stock and 
fixtures, at Ashley, and will continue 
the business at the old location, 
known as the Tiffany store. Mrs. 
Root has been in the employ of C.
E. Beck, general dealer, for the last 
two years. The Tiffany store is one 
of the best locations in the city of 
Ashley. Mr. and Mrs. Root are 
among the first settlers of Ashley 
and have a wide acquaintance, with 
every prospect of securing a nice 
business.

R. P. Biglow and wife have return­
ed from a trip of several weeks in 
Florida and the Eastern states via 
New York City, Washington and oth­
er points of interest.

Honest Groceryman.

Rich Picking For Some Schemer.
Kalamazoo, April 10 — Manager 

Jacob Boekeloo, of the Kalamazoo 
Co-operative Association, at a meet­
ing held over the Association’s store, 
223 East Main street, announced that 
he had purchased a fine stock of gro­
ceries and provisions and would 
open the store Monday, April 16. 
Nearly the entire membership of the 
organization was present at the 
meeting. The Association has now 
on hand approximately $9,200 in cash 
and bills receivable amounting to 
$1,500, being stock subscriptions pay­
able in installments.

No Conspiracy in Threatening Job­
bers with Boycott.

Two members of the Toledo retail 
grocers who were indicted for con­
spiracy to boycott, because their Asso­
ciation told the wholesalers of the city 
that they objected to the wholesalers 
selling direct to consumers’ co-operative 
associations, have come out of the court 
vindicated by juries which heard all the 
evidence and the legal arguments. Harry 
C. Simonds and William Post, two of 
the nine officers of the local Retail As­
sociation indicted, have now been ac­
quitted, just as J. A. Ulmer was, a few 
weeks ago, on a similar charge. Al­
though there are still six other grocers 
to be tried, these were considered the 
strongest Government cases and the 
acquittal is therefore, the more sig­
nificant.

The State placed in evidence a letter 
which was purported to have been sent 
to the wholesale grocers of Toledo pro­
testing against them selling a co-opera­
tive buying club made up of employes 
in one of the large factories of that 
city.

Ulmer, who drew up the letter, was 
a witness for Post and Simonds and 
admitted on the stand that he under­
stood the letter to mean that the mem­
bers of the Toledo Association would 
refuse to buy of jobbers who continued 
to sell to consumers.

There will remain six more of the 
cases against the grocers, but unofficial 
advices are to the effect that they will 
never be tried. The prosecutor having 
proved that the Association actually did 
threaten in an official communication, 
to cut off jobbers who sold consumers, 
and not being able then to secure a con­
viction, will probably give up trying to 
make criminals out of grocers who only 
seek to protect their own interests.

Wretched Service Furnished by 
Adams Express Co.

Muskegon, April 10—I note your 
comment in the Michigan Tradesman 
of April 4 relating to the wretched 
service the Adams Express Co. is ac­
cording its customers nowadays.

It would seem to me that some­
body would get busy when they see 
this article. I presume, of course, it 
has been brought to their special 
attention. The express companies 
are now trying to do twice as much 
business as they used to do with 
the same amount of help and the re­
sult seems to be serious delay on al­
most everything that is shipped. I 
have never been an advocate of a 
service that was not paid for suf­
ficiently to guarantee proper em­
ployes to handle the merchandise. 
This seems to be the situation in re­
gard to the express companies nowa­
days. Anyway that is what the local 
express agents claim. The employes 
in Muskegon have little regard for 
packages shipped by express, as one 
can easily see by the way they load 
and unload. Merchant.

Harold Kahlet, of the Michigan 
Tire Co., expressed his trunk from 
the Union Depot, Grand Rapids, at 
Christmas time to Ludington. Not 
reaching its destination for two 
weeks, Mr. Kahlet came back to 
Grand Rapids and found it serenely 
sitting in the Adams Express office 
at Grand Rapids, properly addressed 
but not forwarded.

The most deplorable feature of the 
situation is the utter indifference of 
the local agent of the Adams Ex­
press Co. when legitimate complaints

are made to him and the manner in 
which he evades, avoids and ignores 
his own promises for an investigation 
and report on each abuse brought to 
his attention. In fact, he acts on the 
Vanderbiltian theory of the “public 
be damned,” treating large patrons 
of the company who have a right to 
be heard when things go wrong with 
absolute discourtesy. Men of his 
temperament were prize packages 
twenty years ago, but progressive 
transportation organizations have 
long since relegated boors and 
bluffers to the background. It is 
very evident to the shipping public 
that a change in the management of 
the local office—or a marked improve­
ment in the attitude of the local man­
ager—is an absolute necessity.
Failure of Peoria Chain Store Sys­

tem.
The twelve retail stores conducted by 

the United Grocery Company at Peoria, 
111., one of the largest retail grocery 
concerns in the Middle West, did not 
open for business as usual last Monday.

Woodson Morgan, its manager, had 
decided to close rather than continue 
business under present market condi­
tions. Mr. Morgan took this action 
voluntarily, he says, claiming that the 
company is not bankrupt and will pay 
in full, or very nearly so. For some 
time the company, which has been doing 
business on a very close margin, had 
suffered severely because of the ex­
traordinarily high prices of foodstuffs 
and the inability to get certain lines. 
The company, which was organized 
some years ago, achieved a reputation 
for close prices, and Mr. Morgan found 
it practically impossible to continue on 
the same basis. Rather than change his 
policy he decided to liquidate.

The property was assigned to Roscoe 
Herget, Mr. Morgan’s attorney, for thr 
benefit of creditors.

Butter, Eggs, Poultry, Beans and 
Potatoes.

Buffalo, April 11—‘Creamery but 
ter, extras, 43@44c; first 42c; com­
mon, 40@41c; dairy, common to 
choice, 32@40c; poor to common, all 
kinds, 25@30c.

Cheese—-No. 1 new, 24(^@25c; 
choice 24c: old 25@27c.

Eggs—Choice, new laid, 31^@32c; 
fancy hennery, 32@34c; duck, 34@35c.

Poultry (live! — Fowls, 24i«27c: 
springs, 24@26c; old cox, 16(a)18c; 
ducks, 23@25c.

Beans—Medium, $7.75; pea, $7.75; 
Red Kidney, $7.75; White Kidney, 
$8.00@8.25; Marrow, $8.00@8.50.

Potatoes—$2.50@2.80 per bu.
Rea & Witzig.

Late Bank Items.
Wayland—The Wayland State Bank 

has purchased the site of the old Cham­
bers’ Hotel and will erect a modem 
building at once. The structure will 
be 25 x 80 feet, two stories high and 
built of red brick, with steam heat, and 
large vault.

Amble—Harry F. Beckley, successful 
Winfield township farmer, supervisor 
of his township, has leased his farm 
and as soon as a building can be erect­
ed, will engage in the banking business 
under the style of the Amble Bank.

Traveling at a speed of a mile-a- 
minute is going some, but the smile- 
a-minute gets more and quicker ac­
tion.

mailto:8.00@8.25
mailto:8.00@8.50
mailto:2.50@2.80
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M ich igan  Board  of Pharm acy. 
P re s id e n t—E. T. Boden, B ay  C ity. 
S e c re ta ry —C harles  S. Koon. M uskegon. 
T rea su re r—G eorge F . S nyder, D etro it. 
O th e r M em bers—L eonard  A. Se ltzer, 

D e tro it; H e rb e rt H. H offm an, S andusky .
N ex t E x am in a tio n  Session—C h em istry  

B uilding, U n iv e rs ity  of M ichigan, A nn 
A rbor, J u n e  19. 20, 21, 1917.

M ich igan  State Pharm aceutica l A s s o ­
ciation.

P re s id e n t—C. H . Jo n g e jan , G rand  
R apids.

S e c re ta ry —F. J .  W h ea to n , J ack so n . 
T re a s u re r—Jo h n  G. S tek e tee , G rand  

R apids.
N e x t A nnua l M eeting—G rand  R apids, 

J u n e  19, 20 an d  21, 1917.

M ich igan  Pharm aceutica l T rave le rs’ A s ­
sociation.

P re s id e n t—F red  L. R aym ond , G rand  
R apids.

S e c re ta ry  an d  T re a s u re r—W a lte r  S. 
L aw ton , G rand  R apids.

Next Meeting Board of Pharmacy.
Muskegon, April 9—The Board of 

Pharmacy will hold a meeting for the 
examination of candidates for reg­
istration at the Chemistry building, 
University of Michigan, Ann Arbor, 
Tuesday. Wednesday and Thursday 
June 19, 20, 21, commencing at 9 
o’clock, a. m., of the 19th. All candi­
dates must be present at this hour.

Candidates must file their applica­
tions with the Secretary at least one 
week before the examination and must 
furnish affidavits showing that they 
have had the practical experience re­
quired, and furnish satisfactory evi­
dence to the Board that they have 
completed work in the public schools 
equivalent to tenth grade.

Applications for examination and 
blank forms of affidavits for practical 
or college experience may be obtain­
ed from the Secretary.

Fee for Registered Pharmacist, $5; 
fee for Register Druggist, $3: fee for 
re-examination: Register Pharmacist, 
$3; Registered Druggist. $2.

Charles S. Koon, Sec’y.

Control of Drugs and Medicines.
Some rather startling facts con­

cerning the variation in the strength 
and purity of the drugs and medicines 
dispensed in this country are pre­
sented in a paper by the late Martin 
I. Wilbert of the U. S .Public Health 
Service. That medicines when given 
for their physiologic effect are often 
disappointing in acting feebly or not 
at all, or on the other hand, that sup­
posedly small doses sometimes pro­
duce unexpectedly violent or other­
wise untoward results ceases to be 
surprising when we read the statis­
tics of state and other laboratories 
where drugs are examined in connec­
tion with food and drug laws. A table 
was given by Mr. Wilbert showing 
the number of samples of widely used 
drugs and preparations reported on 
by such laboratories in 1914 with 
the results of the tests. The rejected 
samples of many substances amount­
ed to 50 or 60 per cent, of the total 
number submitted. Of ammonia 
water, seventy-six samples were ex­
amined and 46 or 62 per cent, were 
rejected, of diluted hydrochloric acid 
63 per cent, of the samples were re­

jected: and so on. The worst receiv­
ed was made by tincture of belladon­
na. It is almost unbelievable that of 
172 samples of this important drug 
examined at six laboratories 133 or 
77 per cent, were found to be below 
standard requirements. The need of 
more effective control is evident, and 
the importance of such investigation 
and supervision • is incalcuable be­
cause of the well known fact that 
drugs suffer deterioration from many 
causes.

Artistic Drug Stores.
Josef Urban, the distinguished 

scenic artist, recently expressed the 
opinion that drug stores, instead of 
arranging their wares without regard 
to clashing colors and conflicting 
shapes and sizes, could just as well 
secure artistic harmony. Some prac­
tical suggestions were offered.

Every detail should harmonize. If 
the fountain is white marble, pink 
roses will sweeten the color scheme.

Oranges look well against a blue 
wall.

Cigars contrast well with boxes of 
blue note paper.

Pale colors harmonize with sponges 
which are neutral in hue; therefore 
Urban would place near them boxes 
of face powder, underwear dyes, and 
light tinted soaps.

Pink packages of chewing gum go 
well with black boxes of safety razors, 
or with gray pumice stone, or ranged 
in front of the pink cards of flexible 
nail files.

Clothes, hair, tooth and nail brush­
es should not be mixed up with a 
mass of hot water bottles. The con­
trast in size offends and the colors 
are all neutral. Urban would build 
a geometrical design of scarlet cigar­
ette boxes above the brushes, or a 
discreet array of rose-red or mauve 
perfume bottles. All goods must 
harmonize or contrast pleasantly.

The city directory looks well with 
rubber sponges, but not with nickel 
thermos bottles. It may be attrac­
tively surrounded by cakes of robin’s 
egg-blue bath soap.

The lady cashier should remind one 
of a bird in a gilded cage. This is 
a most vital element. Listen:

“If she is blonde, and the walls 
and her eyes are blue, let her dress 
in cold gray. If her hair «is black, 
a creamy white and a touch of yel­
low will suit both her and her sur­
roundings. If she has red hair„ she 
must be very, very careful. Let her 
select a drug store whose walls are 
gray and work behind a lattice of 
white and trellis-green. Drug stores 
with pink walls, or even a certain 
kind of blue, she should avoid, no 
matter what the temptation.”

Washing Compounds.
During the past few years the mar­

ket has been flooded with various 
so-called “washing compounds” for 
which the most extravagant claims 
have been made. There seems to be 
a wide demand for products of this 
kind and as they cost very little to 
produce, the profit on them is large.

These compounds, almost without 
exception, consist of paraffin with 
which some borax, soda ash, or sim­
ilar substance has been mixed. Some­
times a coloring material is added. 
There is no doubt but that they save 
considerable labor in washing and 
while they probably do not do all 
that is claimed for them, they are 
really of considerable value. The fol­
lowing formula is typical:

Paraffin wax .................... 10 pounds
Powdered carbonate of soda 1 pound
Borax .................................  1 pound

Melt the wax and stir in the other 
materials in fine powder, continuing 
the stirring until the wax begins to 
“set” so as to hold the powders in 
suspension. Then pour out into 
molds, or the mixture may be poured 
into tin trays to the depth of a half 
an inch and when nearly cold cut in­
to cakes of desired size. These cakes 
generally weigh about one-half ounce 
each.

It’s Pure. That’s Sure

Piper Ice Cream Co. 
Kalamazoo, Mich.

Always The Same
There's No Guesswork about PIPER'S DELIC IOUS ICE  

CREAM. The best materials, rigidly tested, scientifically 

frozen, carefully recooled and superbly packed— always by 
the same methods— that's our motto.

Take, for instance, the freezing process.

Short freezing is the remedy for the coarse, mealy 
grain that makes ice cream unpalatable. Consequently the intfre- 
d,ents in PIPER S are always first brought to a certain S -  
determmed temperature as low as possible without freezing, and the 
brine is brought exactly to another certain temperature. The 
cream is then frozen just ten minutes, and comes out always at an 
identical number of degrees Fahrenheit—no more and no less.

The result of such care at every step in the making
1 1 1  ̂ ^ ¿ atChA CREAM y°u r« ^ v e  is absolutely
P lPFPrs c n v ÂSrd that lt -,s 88 e??,*tly like every other batch of rlrE K  S CREAM as experience, skill, the best equipment and the 
most careful scientific methods can make it*

It is well worth your while to do business with a 
ir«fi?Edabiie fh0use, 8,eJl a dependable product and make dependable 
A  ? S in f SpfppwU«Qelf iw  thc. ^ ay of a bigger business this season. A trial of PIPER S will turn the trick—let's have the order today.

D©liciou9 Ic g  Groami

Claude G. Piper
Wholesale Distributor 

Both Phones 2388 
N o. 286 Bridge St., N . W .

Grand Rapids, M ich.
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If it is deemed desirable to color 
the product, the simplest method is 
to add a small quantity of some oil- 
soluble anilin to the melted wax be­
fore mixing with the other ingredi­
ents. By careful mixing, it is possi­
ble to use powdered blue such as is 
used for laundry purposes as a color. 
Where this is used the mixture must 
be continuously stirred until It has 
cooled sufficiently to prevent the sep­
aration of the powder.

Didn’t Dislike Her, But—
“Why do you dislike your teach­

er so, Willie?” asked his mother.
“I don’t exactly dislike her, moth­

er,” replied Willie, “but it’s perfectly 
plain to me why she never got mar­
ried.”

Chocolates

Package Goods of 
Paramount Quality 

and
Artistic Design

The Book of 
Plain Prices
All the prices in “ OUR 

DRUMMER” catalogue are 
net and guaranteed for the 
time the catalogue is in com ­
mission. Moreover they are 
expressed in plain figures. 
This means that the man 
buying from “OUR DRUM­
MER” buys with the com ­
fortable assurance that he 
know s exactly what he is 
doing. If you are a mer­
chant and have not the cur­
rent number of this cata­
logue near you let us know  
and one w ill be sent.

Butler Brothers
Exclusive Wholesalers ol 

General Merchandise

New York Chicago 

St. Louis Minneapolis 

Dallas

Seasonable Goods
W hite Lead, Mixed Paints, Colors in Oil, 

Paris Green, Lime &  Sulphur Solution, Arsenate of 
Lead, Bug Finishes, Linseed Oil, Turpentine.

Soda Fountains, Store Fixtures.

Rock Candy Syrup, Fruit Juices, Crushed 
Fruits, and all Extracts, Flavors, etc., used in soda 

fountain work. ________

Electric M ixers, Glasses, Carbonators, Tables, 
Chairs, Stools, and all appurtenances used in con­
nection w ith  the sale of soda water and in ice 

cream parlors.

Hazeltine & Perkins Drug Co.
W holesale Druggists Grand Rapids, Michigan

WHOLESALE DRUO PRICE CURRENT
Prices quoted are nominal, based on market the day ot Issue

Acids
B oric  (P ow d .) . .  17® 25
B oric (X ta l)  ___  17® 25
C arbolic ...................  62 @ 66
C itric  .......................  96@1 00
M uria tic  ............... 2 % 0  5
N itric  .........................  8 0  15
O xalic .....................  65@ 75
S u lphu ric  ........... 2%@ 5
T a r ta r ic  .................  96®1 00

Am m onia
W ate r , 26 deg . . .  8 @ 12
W ate r , 18 deg. . .  5%@ 9
W ate r , 14 deg. . .  4%@ 8
C arb o n ate  ......... 14 @ 16
Chloride ...............  25 @ 35

Balsam s
C opaiba ...............  1 25@1 50
F ir  (C an ad a) . .  1 2501  50
F ir  (O regon) . .  40® 50
P eru  .....................  4 25 @4 60
T olu  ......................... 6 0 0 80

B a rk s
C assia  (o rd in ary ) 25® SO
C assia  (S aigon) 90® 1 00
E lm  (pow d. 35c) 30® 35
S a ssa fra s  (pow. 35c) @ 30
Soap C ut (pow d.)

35c ....................... 23© 25

Berries
C ubeb ...................  90(g) 1
F ish  ................... 15 0
Ju n ip e r .................  8%@
P rick ley  A sh . . . .  0

Extracts
Licorice .................  38®
Licorice pow dered  70®

Flowers
A rn ica  ...................
C ham om ile (G er.) 
C ham om ile  Rom . 1

@3 75 
95@1 05 
40@1 50

Gum s
A cacia , 2nd ......... 45® 50
A cacia, 3rd  ........... 45® 50
A cacia , S o r ts  . . .  25® 30 
A cacia, pow dered  4u® 60
Aloes (B arb . P ow ) 30® 40
A loes (C ape P ow ) 20® 25 
A loes (Soc. Pow .) @ 50
A sa fo e tid a  ........  @1 75
A safoe tida , Pow d.

P u re  .....................  @2 00
C am phor ........... 1 04® 1 07
G uaiac  .....................  45® 50
G uaiac , pow dered  ® 60
K ino  .........................  70® 75
K ino, pow dered  . .  75® 80
M y rrh  .....................  @ 40
M yrrh , pow dered  @

C ubebs ............... 6 50@6 75
E igeron  ............... 1 75@2 00
E u c a ly p tu s  ......... 1 25® 1 35
H em lock, p u re  .1 25@1 40 
J u n ip e r  B e rr ie s  20 00@20 20 
J u n ip e r  W ood . .  2 75@3 00
L ard , e x tra  ......... 1 00@1 10
L a rd , No. 1 ........... 95@1 05
L av en d e r Flow . 5 60® 5 75 
L avender, G a r’n  1 25@1 40
L em on ................. 2 00®2 25
L inseed , boiled bbl. @1 15 
L inseed , bid le ss  1 20(8)1 25 
L inseed , raw , bbl. @1 14 
L inseed , rw . less  1 19@1 24 
M u sta rd , tru e , oz. @2 00 
M u sta rd , a rtlf ll  os. @2 25
N eats fo o t .........'. 1 00@1 10
Olive, p u re  . . . .  2 50@4 00 
Olive, M alaga,

yellow  ............... 1 85@2 15
Olive, M alaga,

g reen  ............... 1 85®2 15
O range, S w eet . .4  00®4 20 
O riganum , p u re  . .  ®2 50
O riganum , com ’l ® 75 
P en n y ro y a l . . . .  2 25®2 50 
P ep p e rm in t . . . .  3 25@3 50 
Rose, p u re  . . .  18 00®20 00 
R osem ary  B low s 1 50®1 75 
Sandalw ood, E .

1.....................  15 50@15 75
S assa fra s , t ru e  1 25®1 45 
S a ssa fra s , a r t lf i’l 50® 60
S p ea rm in t ......... 2 75 0  3 00
Sperm  ................... 1 15@1 25
T a n sy  ................. 3 50@3 75
T a r. U S P  ............. 30® 40
T u rp en tin e , b b ls .. .  @ .5 5
T u rp en tin e , less  6 00  65
W in te rg reen , tr .  5 50@5 75 
W in te rg reen , sw ee t

b irch  ...............  4 00®4 25
W in te rg reen  a r t .  1 25@1 50
W orm seed  ......... 5 50®5 75
W orm w ood . . . .  3 75®4 00

P o tassium
B icarb o n ate  . . . .  1 90®2 00
B ich ro m ate  ........... 55® 60
B rom ide ............... 1 40@1 50
C arb o n a te  ......... 1 60@1 75

pow dered  ...........  60® 65
C h lo ra te , g ra n ’r  90 0  95
C h lo ra te , x ta l  o r

pow d.......................  75@! 80
C yanide ...................  @2 00
Iodide .................  3 50@3 60

C apsicum  ............. @1 20
C ardam on  ............. ©1 50
C ardam on, Comp. 0 1 05
C atech u  ................. 0 75
C inchona  ............... ®1 65
C olchicum  ........... 0 1 05
C ubebs ................... ®1 45
D ig ita lis  ............... ® 80
G en tian  ................. W 90
G inger ................... 0 1 20
G uaiac  ................... 0 1 10
G uaiac , A m m on. 0 1 00
Iodine ................... @2 10
Iodine, C olorless 0 2 10
Ipecac  ................... © 75
Iron , clo................. 0 90
K ino ....................... @1 00
M yrrh  ................... 0 1 10
N u x  V om ica . . . . 0 95
O pium  ..................... @5 50
O pium , C am ph. @1 05
Opium , D eodorz’d @5 50
R h u b arb  ............... @ 85

P e rm a n a g a n a te  
P ru ss ia te , yellow 
P ru ss ia te , red  . .  
S u lp h a te  .................

@'4 50 
®1 60 
@3 60 
@ 90

26 00@26 20 
powd. ,27 00@27 20 
g ran . 27 00@27 20
................... 75@ 80
B leached  80 85

___  2 50 @3 00
pow der i  ¿0 

......  15

O pium  
Opium ,
Opium ,
Shellac 
Shellac 
T ra g a c a n th  
T ra g a c a n th
T u rp en tin e  ...........  10®

I neectlcides
A rsen ic  ............... 21@ 25..
Blue V itrio l, bbl. . .  @ 13
Blue V itrio l, le ss  15® • 20 
B o rdeaux  M ix D ry  14® 20
H ellebore, W taite

pow dered  ............. 38® 45
In s e c t P o w d e r . . . .  32@ 52
Lead, A rsen a te  . .  11® 30 
L im e a n d  S u lp h u r

Solution , gal. . .  15® 25

30® 35

20® 25
.30® 35

30® 35

P a r is  G reen 41%@46%

Ice Cream
P ip e r  Ice  C ream  Co., 

K alam azoo
B ulk  V an illa  ................@ 75
B u lk  F a n c y  ..................@ 85
B rick  V an illa  ........... @ 26
B rick  F a n c y  ................©  30

L eaves
B uchu .................  1 76®1 85
B uchu, pow dered  1 85 ©2 00
Sage, bulk  ............. 67® 70
Sage, % s loose . • 72© 78 
Sage, pow dered  . .  65® 60
S enna , A lex  ......... 70® 76
S enna, T in n ........... 40® 45
S enna, T inn . pow. 50® 65 
U va  U rs i ...............  18® 20

O ils
A lm onds, B itte r , __ _

tru e  . . . . . . . .  15 00® 16 00
A lm onds, B itte r , ___

artif ic ia l ......... 7 00® 7 20
A lm onds, Sw eet, 

t ru e  . . . . . . . . .  1 26® 1 60
A lm onds, Sw eet,

im ita tio n  ........... W O 76
A m ber, c ru d e  . .  1 75@2 00 
A m ber, rec tified  2 50® 2 76
A nise  ...................  2 00® 2 25
B erg am o n t ........  7 0007  20
PaleDUt . . . . . . . .  1 36® 1 60
C a s s i a . . . .............  2 75@3 00
C as to r .................  2 40@2 60
C ed ar L ea f . . . .  1 2501  40
C itro n e lla  ............. ?9
Cloves .................  225@ 2 40
C ocoanut ........... F m a s  noCod L iv e r . . . . . .  4 7 6 0  5 00
C otton  Seed . . . .  1 « © 1  46
C ro ton  .................  1 50®1 80

Roots
A lk an et ............... 2 00@2 10
Blood, pow dered  20® 25
C alam us ............... 50@3 50
E lecam pane , pw d. 15® 20
G entian , powd.
G inger. A frican ,

pow dered  ..........
G inger, J a m a ic a  
G inger, J am a ica ,

pow dered  ..........
G oldenseal pow. 7 50@7 70 
Ipecac, powd. . .3 25 0  3 50
L icorice ...................  35® 40
Licorice, powd. . .  28® 35
O rris, pow dered  30® 35 
Poke, pow dered  20® 26
R h ubarb  ................. 76 0 1  00
R hubarb , powd. 75® 1 26 
R osinw eed, powd. 26® 30
S arsap arilla , H ond.

g round  ............... 75®
S a rsa p a r illa  M exican.

g round  ...............  30®
Squills ...................  35©
Squills, pow dered  45® 
T um eric , powd. . .  13®

80

V alerian , powd. @1  00
Seeds

A nise ......................   35® 40
A nise, p o w d e re d .. 40® 46
B ird . I s  .................  ®  1?
C an ary  ................... 19® 15
C araw ay  .................  85® 90
C a r d a m o n ........... 1 80®3 00
C elery  (P ow d. 40) SO© 36
C o rian d er .............  25® 35
D ill ...........................  26© 30
F en n e ll ................... ®' §5
F la x  .....................  7%@ 13
F lax , g ro u n d  . . . .  7%@ 12
F o en u g reek  pow. 18® 25
H em p .....................  2© 12
L obelia  ...................  40® 60
M u sta rd , yellow  19® »
M u sta rd , b lack  ..19®  25
M u sta rd , powd. 2 2 0 ,

Q uince .....................  © i  f?15 
35 
45 
10

®  25 
00@1 10

R ap e  .........................  19®
Sabad illa  . . . . . . . .  O
S abad illa , powd. . .  35®
Sunflow er .............
W orm  A m erican  
W orm  L e v a n t . .  1

Tinctures
A conite .................  @ j}5
Aloes .....................  ®  ‘5
A rn ica  ................... @1 65
A safo e tid a  ........... 0 1  25
B elladonna  ........... @1 65
B enzoin  ...............
B enzoin  Com po’d  @1 60
B uchu  ...................  0 1  “9
C an th a rad ie s  . . .  @8 00

P a in ts
L ead, red  d ry  . . .1 0 %@11 % 
Lead, w h ite  d ry  10% @11 
Lead, w h ite  oil 10% @11 
O chre, yellow  bbl. 1 @ 1 % 
O chre, yellow  le ss  2 @ 5
P u tty  .....................  2%@ 5
Red V en et'n  bbl. 1%® 4
R ed V enet’n  less 1%@ 5
Verm illion, A m er. 25® 30
W h itin g , bbl...............  @ 2
W h itin g  .................  2%@ 5
L. H . P . P rep d . 1 90@2 05

M iscellaneous
A cetan a lid  .............  68® 75
A lum  .........................  9®  12
Alum, pow dered  an d

g ro u n d  ...............  11® 15
B ism uth , S ubn i­

t r a te  .................  3 60@3 70
B o rax  x ta l  or

pow dered  ...........  10® 15
C an th a rad e s  po 2 00® 6 00
C alom el ...............  2 3602  40
C apsicum  ............... 3 0 0  35
C arm ine  ............... 6 50 0  7 00
C assia  B uds ......... 0  40
C loves .................... 3 2 0  4u
C halk  P re p a re d  . .  6 0  8% 
ChaiK P re c ip u a te u  <0 i t
C hloroform  ........... 75© 83
C hloral H y d ra te  1 9202  U
C ocaine ............... 7 2007  40
Locoa B u lie r  . . . .  6u® 7u 
L oras , lis t, less  70%
C opperas, bbls...........@ 2
C opperas, less  . .  2%@ 7
C opperas, pow d. . .  4© is  
C orrosive Sublm . 2 1502  25 
C ream  T a r t a r  . .  5 6 0
CuttieD one ............... 50 0
UcAiiilie ..............  10
D over's  P ow der . .
E u le r ) , a il Nos.
E m ery , pow dered 
E psom  S alts , bbls.
E psom  S alts , less  4%@ 8
E rg o t ........... 1 2501  50
E rg o t, pow dered  2 7603 uv 
F lake  W hite  . . . .  15® 20
F o rm ald eh y d e  lb. 15® 20
G elatine  ............... 1 1001  16
G lassw are, fu ll cs. 76% 

G lassw are, le ss  70% 
G lauber S a lts  bbl. i  
G lauber S a lts  less 2«
Glue, B row n  ......... 25® 35
Glue, B row n  G rd. 2 5 0  35 
Glue, W hite  . . . .  30® 35 
Glue, W h ite ' Grd. 30® 35
G lycerine ................. 61@ 74
H ops .........................  45@ 60
Indigo  ........................ @
Iodine ....................  4 5 0 0 4  60
Iodoform  ............. 5 6805  70
L ead  A c e ta te  . . . .  20© 25
L ycopdium  ..........  1 75® 2 00
M ace .........................  85® 90
M ace, pow dered  . .  9501  00
M enthol ............. 4 75 0  5 00
M orphine . . . .  12 80@13 05 
N ux V om ica . . . .  20© 25 
N ux  V om ica, pow. ® 20 
P ep p er, b lack  pow. 35® 40
Pepper, w h ite  ......... © 4u
P itch , B urg u n d y  . .  @ 15
Q u ass ia  ...................  12® 15
Q uinine ..................... 85@1 00
Rochelle S a lts  . . . .4 5 ®  50
S acch arin e  oz............. @1 80
S a lt P e te r  ........... 38® 45
S'eidlitz M ix tu re  ..40®  45
Soap, g reen  ........... 20® 25
Soap m o tt c as tile  22%@ 25
Soap, w h ite  c as tile

c a s e .........................@10 00
Soap, w h ite  cas tile

less, p e r  b a r  . . . .  @1 10
Soda A s h ............... 4%@ 10
Soda B ica rb o n a te  2% ®  6
Soda, S a l ...............  2® 6
S p ir its  C am phor . .  @ 7 5
Sulphur, roll ........... 3® 6
S u lphur Subl. . .  3%@ 7
T a m a rin d s  ............. 15@ 20
T a r ta r  E m etic  ----- @ 85
T u rp en tin e  V en. 5003 50 
V an illa  E x  p u re  1 0 0 0 1  60
W itch  H aze l ......... 7001  06
Z inc S u lp h a te  . . . .  10® 15

60 
60 lv 

@3 50 
6 0  10 
5® N 
@ 4%

1*

4 4
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G R O C ER Y  P R IC E  C U R R E N T
These quotations are carefully corrected weekly, within aix hours of mailing. 

®ud are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled 
at market prices at date of purchase.

ADVANCED
Rice
Corn  Sy rup  
G ranger T w is t  
P icn ic  T w is t  
H oney D ip  T w ist  
Galvan ized Pa ils  
Galvan ized T u b s

ADVANCED
Broom s
Canned Apples 
Canned Corn  
Canned O yste rs 
Tapioca 
Sago
Canned Tom atoes

Index to M arkets
By Celami)«

Col
A

A m m onia .......................  1
Axle G rease  ................. 1, 13

B
B aked  B ean s  ............... 1
B ak in g  P ow der ........... 14
B a th  B rick  ................... 1
B luing  .............................  1
B re ak fa s t Food ........... 1
B room s ...........................  1
B rushes  ...........................  1
B u tte r  Color .................  1

C
C andles ...........................  1
C anned  Goods ........... 1, 2
C atsu p  ...........................  2
C heese .............................  2
C hew ing Gum  ............... 3
C hocolate  ..................... - 3
C ig a rs  .............................  12
C lo thes L ines  ............. 3
Cocoa ...............................  3
C ocoanut .........................  3
Coffee .............................  3. 4
C onfections ...................  4
C ream  T a r t a r  .............  5

D
D ried  F r u i ts  .................  5

F
F a rin aceo u s  Goods . .  5
F ish in g  T ack le  ........... 5
F lav o rin g  E x tra c ts  . .  5
F lo u r  an d  F eed  ........... 6
F r u i t  J a r s  .....................  6

G
G ela tin e  .........................  6
G ra in  B ag s ...................  6

H
H e rb s  ...............................  6
H ides an d  P e lts  ......... 6
H o rse  R ad ish  ...............  6
H oney  .............................  6

J
Je lly  .................................  6
Je lly  G lasses ................. 7

M
M apleine ..........  7
M eats, C anned  ...........  8
M ince M ea t .................  7
M olasses .......................  7
M u sta rd  .........................  7

1
A M M O N IA

12 oz. ovals, 2 doz. box 1 60
A X L E  G R E A S E  

F ra ze r 's
lib . wood boxes, 4 doz. 3 00 
l ib .  t in  boxes, 3 doz. 2 35 
3% lb. t in  boxes, 2 dz. 4 25 
101b. pails , p e r  doz. ..6 00 
151b. pa ils , p e r  doz. . .7  20 
261b. pails, p e r  doz. ..12 00

B A K E D  B E A N S
No. 1 , p e r  doz.....................95
No. 2. p e r doz.................i  45
No. 3, p e r doz..................2 35

B A T H  B R IC K  
E n g lish  ...........................  95

B L U IN G
Je nn in g s’

C ondensed P e a rl B luing 
Sm all, 3 doz. box . . . .  1 95 
L arge , 2 doz. box . . . .  2 40 

Fo lge r’s
S u m m er Sky, 6 oz.,

p e r doz.......................... 45
S um m er Sky, 12 oz., 

p e r  doz...........................  95
B R E A K F A S T  F O O D S  

B ea r Food, P e tt i jo h n s  fe 75 
C racked  W h ea t 24-2 2 90
C ream  of W h ea t ___  5 40
C ream  of Rye, 24-2 . .  
Q u ak er Puffed  R ice . .  4 30 
Q u ak er PulTed W h e a t 4 30 
Q u ak er B rk fs t B iscu it 1 90 
Q u ak er C orn F lak es  ..2  15 
W ash in g to n  C risps . .  2 30
W h ea te n a  .....................  4 50
E v a p o r’ed S u g a r C orn
G rape  N u ts  ...............  2 70
S u g a r C orn F la k e s  . .  2 60
H olland R u sk  ...............  3 80
K rin k le  C orn F lak es  2 25 
M ap l-F lake , W hole

W h e a t .........................  4 05
M inn. W h e a t M eal . .  6 00 
R alsto n  W h e a t Food

L a rg e  18s ................... 2 70
R alsto n  W h t Food 18s 1 80 

R oss’s  W hole  W h ea t
B iscu it .........................  2 70

Saxon W h e a t Food . .  3 25 
S h red  W h e a t B iscu it 3 60
T risc u it, 18 ................. 1 80
P illsb u ry ’s  B es t C er’l 1 50 
P o s t T o astie s , T -2 . . .  2 80 
P o s t T o astie s , T -3 . .  2 85 
P o s t T a v e rn  P o rrid g e  2 80

N u ts
N

4

P
P e tro leu m  P ro d u c ts  . .  7
P ick les  ...........................  7
P ip e s  ...............................  7
P la y in g  C a r d s ...............  7
P o ta s h  .............................  7
P ro v isio n s  .....................  7

R
R ice .................................. 8
Rolled O a ts  ................. 8

S
S alad  D re ss in g  ........... 8
S a le ra tu s  .......................  8
Sal Soda .........................  8
S a lt ...............................  8, 14
S a lt F ish  .......................  8
Seeds ...............................  9
Shoe B lack ing  ........... 9
Snuff ...............................  9
Soap .................................  14
Soda .................................  9
Spices ...............................  9
S ta rc h  .............................  9
Siyrups .............................. 9

T
T ab le  S auces  ...............  9
T e a .................................  9, 10
T obacco ...............  10, 11, 12
T w ine  .............................  12

V
V in eg ar .........................  12

W
W ash in g  P o w d ers  . . . .  14
W ick in g  .........................  12
W oodenw are  .................  12
W rap p in g  P a p e r ......... 13

Y
Y e as t C ake ...................  13

BROOMS
F a n c y  P a rlo r , 25 lb. . .  7 25 
P a rlo r , 5 S tr in g , 25 lb. 7 00 
S ta n d a rd  P a rlo r , 23 lb. 6 75
Com m on, 23 lb ..................6 25
Special, 23 lb ..................... 6 00
W arehouse , 23 lb. . . . .  7 50
Com m on, W h isk ...........1 30
F an cy , W h isk ................. 1 75

B R U 8H E S
Scrub

Solid B ack, 8 in ......... 75
Solid B ack , 11 in  __  «5
P o in ted  E n d s  ............. 85

Stove
N o. 8 .................................. 90
No. 2 ...............................  1 25
No. 1 ................................ 1 75

Shoe
No. 8 ................................ 1 00
No. 1 ................................ 1 80
No. 4 ................................ 1 70
No. 8 ................................ 1 90

B U T T E R  COLOR 
D andelion, 26c size  . .  2 00

C A N D L E S
P araffine, 6s .................  7
P araffine , 12s ............... 7%
W ick in g  .......................  20

C A N N E D  G O O D S  
Apples

3 lb, S ta n d a rd s  . @1 00
No. 10 ................. # 3  50

Blackberries
2 lb ........................... 1 75 0 2  00
S ta n d a rd  No. 10 @6 75

Beans
B aked  ................... 1 0001  30
Red K id n e y ...... . 9501 00
S tr in g  ................. 1 1001 75
W ax  ............... 1 0001 76

Blueberries
S ta n d a rd  ............. ......... 1 40
No. 10 .............. ......... 6 75

2
C lam s

L ittle  N eck, 1 lb ...........1 35
C lam  BouillonBurnham’s % p t ...........2 25

B u rn h a m ’s p ts .................. 3 75
B u rn h a m ’s  q ts .................. 7 60

Corn
F a ir  .............................
Good ..................... 1 60@1 80
F an cy  .........................

French Peas 
M onbadon (N a tu ra l)

p e r doz...........................
Gooseberries

No. 2, F a ir  ...................
No. 2, F a n c y ...................

Hom iny
S ta n d a rd  .......................  1 10

Lobster
Y* lb ....................................  l  90
% lb....................................  3 10
P icn ic  F la t  ...................  3 75

Mackerel
M usta rd , 1 lb .............. 1 80
M usta rd , 2 lb .............  2 80
Soused, 1 % lb ............... l  60
Soused, 2 lb .......................2 76
T om ato , 1 lb .............. l  50
T om ato , 2 lb .............  2 80

M ushroom s
B u tto n s , % s .................  @30
B u tto n s , I s  .................  @45
H ote ls, I s  .....................  @39

Oysters
Cove, 1 lb .................  @1 20
Cove, 2 lb ...................  @1 80

P lum s
P lum s ...................  l  60@2 00

Pears In  8yrup  
No. 3 can , p e r  dz. 2 5 0 0 3  00 

Peas
M arro w fa t ........... 1 10 0 1  25
E a r ly  J u n e  ......... 1 3501 45
E a rly  June s if td  1 4501 66 

Peaches
P ie  .........................  l  00 0 1  25
No. 10 size can pie 0 8  25 

Pineapple
G ra ted  ................... l  7 6 0 2  10
Sliced ...................  l  4608 60

Pum pkin
F a ir  ...................................  1  10
Good .................................  1 20
F an cy  ...............................  1 30
No. 10 .............................  3 60

Raspberries
No. 2, B lack  S y ru p  . .  1 60
No. 10, B lack  ..................7 00
No. 2, R ed  P re se rv e d  2 50 
No. 10, R ed, W a te r  . .  7 25 

Salm on
W arre n s , 1 lb. T a ll . .  2 50 
W arre n s , 1 lb. F la t  . .  2 65
R ed A la sk a  ___  2 2002  30
M ed. R ed  A lask a  1 6501  75 
P in k  A la sk a  . . . .  ©1 35

S ard ines
D om estic, % s .............  4 75
D om estic, % M u sta rd  4 76 
D om estic, % M u sta rd  4 50 
N orw egian , % s . . . .  11016 
P o rtu g u ese , % s . . . .2 2 0 3 0  

S a u e r  K ra u t
No. 3, c an s  ...................  2 00
No. 10, c a n s ...................

S h rim ps
D unbar, I s  doz....................... 1 25
D unbar, l% s  doz............. 2 40

S ucco tash
F a i r  .................................
Good .................................... 1 60
F a n c y  ...........................

S traw b e rr ie s
S t a n d a r d ............................ 2 00
F a n c y  ...............................  2 76

T bm atoee
No. 2 ....................................1 45
No. 3 ...............................  1 90
No. 10 ............................... 6 00

Tuna
C ase

Vis, 4 doz. in  c a s e  . . . . 4  50 
%s, 4 doz. in  case  . . . . 7  50 
Is , 4 doz. in  case  . . . .1 0  00 

C A T SU P
S n ide r’s  % p in ts  . . . .  1 40
S n ider’s  p in ts  ................  2 40

C H E E S E
Acm e ..........................  ©26%
C arson  C ity  . . . .  026%
B r i c k .......................  0 2 5
Leiden ............... .... ©
L im b u rg e r ................ @26%
P in eap p le  ........... 1 2501  85
E dam  ...................  @1 80
S ap  S ago  ...............  0
Sw iss, D om estic  %

3 4 5
C H E W IN G  GUM 

A dam s B lack  J a c k  . . . .  62
A dam s S ap p o ta  ...........  65
B eem an ’s  P ep s in  ......... 62
B eech n u t ...........................  60
C h ic le ts  ...........................  1 33
C olgan V iolet C hips . .  65
Colgan M in t C hips ___  65
D en ty n e  .............................  62
D oublem int .......................  64
F lag  S p ruce  ...................  62
H esh ey  G um  ...................  45
Ju icy  F ru i t  .....................  64
Red R obin  .......................  62
S te rlin g  G um  Pep. . .  62
S te rl in g  7 -P o in t .............  62
S p ea rm in t, W rig ley s  . .  64 
S p ea rm in t, 5 box Ja rs  3 20 
S p ea rm in t, 6 box ja r s  3 85
T ru n k  S pruce  ...................  62
Y u ca tan  ...............................  62
Zeno ...................................... 64
S m ith  B ros. G um  ......... 62
W rig leys  5 box lo ts  . .  61
O. K . G um  .......................  70

CH OCO LA TE 
W a lte r  B ak e r & Co.

G e rm an ’s  S w eet .............  24
P rem iu m  ...........................  36
C araca s  .............................  28

W a lte r  M. L ow ney  Co.
P rem iu m , % s ...................  35
P rem ium , % s .................  35

C L O T H E S  L IN E
P e r  doz.

No. 40 T w isted  C otton  1 30 
No. 50 T w isted  C o tton  1 70 
No. 60 T w is ted  C o tton  2 20 
No. 80 T w isted  C otton  2 40 
No. 50 B ra id ed  C o tton  1 75 
No. 60 B ra ided  C otton  2 00 
No. 80 B ra ided  C otton  2 50
No. 50 S ash  Cord . . . .  2 50 
No. 60 S ash  C ord  . . . .  3 00
No. 60 J u te  ................... 1 25
No. 72 J u te  ................... 1 40
No. 60 S i s a l ................... 1 30

Galvanlzexl W ire  
No. 20, each  100ft. long  1 90 
N o. 19, each  100ft. long 2 10 
No. 20, e ach  100ft. long 1 00 
No. 19. each  100ft. long 2 10

C O C O A
B a k e r’s  ................................ 39
C leveland ...........................  41
Colonial, % s ...................  35
Colonial, % s ....................  33
E p p s  .................................... 42
H e rsh e y ’s, %a .................  32
H e rsh e y ’s , % s .................  30
H u y le r ................................ 36
Low ney, % s ....................  38
Low ney, % s ................... 37
L ow ney, % s ..................  37
L ow ney, 5 lb. c an s  . . . .  37
V an  H o u ten , % s ...........  12
V an H o u ten , % s ...........  18
V an  H o u ten , % s ...........  36
V an  H o u ten , I s  ...............  65
W a n - E ta  ...........................  36
W ebb  .................................... 33
W ilber, % s .......................  33
W ilber, % s .......................  82

C O C O A N U T  
D u n h am ’s  p e r  lb.

%s, 5 lb. case  ...............  30
%s, 5 lb. c a s e .................. 29
%s, 15 lb. c ase  ...............  29
%s, 15 lb. c ase  ...............  28
Is , 16 lb . case  .................  27
% s & % s. 15 lb. c ase  . .  28
Scalloped G em s ...............  10
% s & % s p a ils  ...............  16
B ulk, p a ils  .......................  17
B ulk, b a rre ls  ..................   16
B ak e r’s  B raz il S hredded  
70 5c p kgs ., p e r  case  2 60 
36 10c pkgs., p e r  case  2 60 
16 10c a n d  33 5c pkgs.,

p e r  c a se  .....................  2 60
B ak e rs  C anned , doz. . .  90

C O F F E E S  R O A S T E D  
Rio

C om m on .................... . .  19
F a ir  ........................... ... 1»%
C hoice ....................... . . .  20
F a n c y  ......................... . . .2 1
P e a b e rry  ................. . . .  28

S an to s
C om m on ................... . . .  20
F a ir  ........................... ... 20%
C hoice ....................... . . .  21
F a n c y  ........................ . . .  23
P e a b e r ry  ..................... 28

Maracaibo
F a ir  .............................. . .  24
C hoice ....................... . .  25

Mexican
Choice ....................... .. . .  25
F an cy  ....................... . .  26

Guatemala
F a ir  ............................. . .  26
F an o y  ....................... . .  28

Java
P riv a te  G row th  ___. 26030
M andling  ................... 81085
A ukola ....................... 30082

Mocha
S h o rt B ean  .............. . 25027
Ixm g B ean  ............... 24026
H . L. O. G ................. . 26028

Bogota
F a ir  ............................. . .  24
F a n c y  ......................... . .  26
E x ch an g e  M ark et. S tead y
Spo t M ark e t, S tro n g

Package
N ew  Y ork  B as is  

A rbuck le  ........... 20 50

M cLau gh lin ’s  XXXX 
M cL augh lin ’s  X X X X  

p ack ag e  coffee is  sold to  
re ta ile rs  only. M ail a ll o r­
d e rs  d ire c t to  W. F . M c­
L augh lin  & Co., Chicago.

'  Ex tracts
H olland . % gro. bxs. 95
Felix , % g ro ss  ........... 1 15
H u m m el’s  foil, % gro. 85 
H um m el’s  tin , % gro . 1 43

C O N F E C T IO N E R Y
S tick  C andy P a ils

H orehound  ................... .  13
S ta n d a rd  ..................... . 13
S tan d a rd , sm all . . . . . .  14
T w ist, sm all .............. .. 14

Jum bo  ...........................
C ases 
. 14

Jum bo, sm all ............ ■ 14%
B ig  S tick  ....................... 14
B oston  S u g a r S tick  ,.. 16

Mixed C andy 

B roken  .........................
P a lls  

. 13
C u t L o af ..................... . 14
F ren ch  C ream  ........... . 14
G rocers ......................... . y
K in d e rg a rte n  ............. . 14
L ead e r ........................... . 13
M onarch  ....................... . 12
N ovelty  ................. , . . 14
P a r is  C ream s ............ . 15
P rem io  C ream s ......... . 17
R oyal ............................. . 11
Special ........................... . 11
V alley C r e a m s ........... . .  15
X  L  O ........................... . 10

Specialties
P a ils

A uto  K isses (b a sk e ts ) 15 
B onnie B u tte r  B ite s  . .  19 
B u tte r  C ream  C om  . .  16 
C aram el Bon B ons . .  16 
C aram el C ro q u e tte s  . .  16 
C ocoanut W affles . . . .  n
Cofify Toffy ...................  16
N a tio n a l M in ts  7 lb t in  20
F udge , W aln u t ........... 17
Fudge, Choco, P e a n u t 15 
Fudge. W hite  C en te r lo
Fudge, C h erry  ........... 15
F udge , C ocoanut . . . .  16 
H oneysuck le  C andy . .  18
Iced M aroons ...............  16
Iced G em s .....................  16
Iced  O range  Je llies  . .  14 
I ta lia n  Bon B ons . . . .  14
Je lly  Mello ...................  13
AA L icorice D rops 

5 lb. box ...............  1  25
Lozenges, P e p ............... 15
L ozenges, P in k  ........... 15
M anchus ....................... 14
M olasses K isses, 10

lb. box ......................... 14
N u t B u tte r  Puffs  . . . . 14
S ta r  P a ttie s . A sst . . 14

Chocolates P a lls
A sso rted  Choc............... 16
A m azon C aram els  . . 16
C ham pion  ....................... 16
Choc. C hips, E u rek a 21
C lim ax ........................... 16
Eclipse, A sso rted  . . . . 17
Ideal C hoco lates . . . . 16
K londike C hocolates 22
N abobs ............................. 22
N ibble S ticks  ............... 25
N u t W afe rs  ................. 22
O coro Choc C aram els 18
P e a n u t C lu ste rs  ........... 24
Q u in te tte  ....................... 17
R eg in a  ............................. 15
S ta r  C hocolates ........... 16
S u p erio r Choc, (lig h t) 18

Pop Corn Goods 
W ith o u t p rises. 

C rack e r J a c k  w ith
coupon .........................  8 25

C ra ck e r-Ja c k  P r iz e  . .  3 50
H u rra h , 100s ................. 8 60
H u rra h , 60s ................... 1 75
H u rra h , 24s ............... 86

Cough Drops
B oxes

P u tn a m  M entho l ___  1 20
S m ith  B ro s .....................  1 30

N U T S — W hole
lbs.

A lm onds, T a rra g o n a  20
A lm onds, C alifo rn ia  

so ft shell D rak e  . .  @20
B razils  .....................  18020
F ilb e r ts  ......................... @18
Cal. N o. 1 S. S. . . .  @20 
W a ln u ts , N ap les  16%@18% 
W aln u ts , G renoble 
T ab le  n u ts , fa n cy  13014 
P ecan s , L a rg e  . . . .  @16 
P ecan s , E x . L a rg e  @17

Shelled

No. 1 S pan ish  Shelled
P e a n u ts  ............  12@12%

E x. Lg. V a. Shelled
P e a n u ts  ............... 12@12%

P ecan  H a lv es  ............  @80
W aln u t H a lv es  . . . .  @54
F ilb e r t M ea ts  ............  @42
A lm onds .......................  @45
Jo rd o n  A lm onds . . . .

P e a n u ts  
F an cy  H  P  S uns

R a w ........................7%@ 8
R o asted  ............. 8%@ 9

H. P. Jum bo.
R aw  .......................  9@ 9%
R o asted  ..................10@10%

CREAM  T A R T A R
B arre ls  o r D ru m s ..............54
S quare  C ans .....................  58
B oxes .................................... 55
F an cy  C addies ...............  63

D R IED  F R U IT S  
A pples

E v a p o r’ed Choice b lk  @ 9 
E v a p o r’ed F a n c y  b lk  @10

A pricots
C alifo rn ia  ...................  15017

C itron
C orsican  .........................  18

C u rra n ts
Im ported , 1 lb. pkg. ..19 
Im ported , b u lk  .............  ig%-

P each es
M uirs—Choice, 251b. . 8
M uirs—F ancy , 25 lb. . .  8% 
Haney, Peeled , 251b. . .  12

Peel
Lem on, A m erican  . . . .  15 
O range. A m erican  . . . .  16

R aisin s
«.’lu s te r, 20 c a r to n s  . .  
Loose M usca tels, 4 Cr. 9 
Loose M usca tels, 3 C r. 8%
I. . M. Seeded, l ib  10%@10%

C alifo rn ia  P ru n es  
90-100 25 lb. boxes ..@  8% 
80- 90 25 lb. boxes . .©  8% 
70- 80 25 lb. boxes . . 0  9% 

70 25 lb. boxes ..@ 10 
>0- 60 25 lb. boxes ..@ 10%  
<0- 50 25 lb. boxes . .  @11

FA R IN A C EO U S GOODS 
B eans

C alifo rn ia  L im as ___  14%
Med. H an d  P icked  . .  8 50 
B row n H olland  ........... 6 75

F a rin a
25 1 lb. p ack ag es  . . . .  1 95
Bulk, p e r  100 lb ...........6 75

O rig inal H olland R usk 
P acked  12 ro lls  to  c o n ta in e r 
3 co n ta in e rs  (40) ro lls 3 80

H om iny
P e a rl, 100 lb. s a c k  . . . .  3 60 

M accaronl and  V erm icelli 
D om estic, 1 lb. box . .  75 
Im ported , 25 lb. bo x  . . .

P ea rl B arley
C h es te r ...........................  5 25
P o rtag e  .........................  7 00

P eas
G reen, W isconsin , bu . 6 75 
Split, lb ..................................  jo

Sago
E a s t  In d ia  .....................
G erm an , sack s  ........... 1114
G erm an, b roken  pkg.

T  aploca
F lake , 100 lb. sac k s  . .  1 1% 
P earl, 100 lb. sack s  . .  1 1%
P e a rl, 36 p k g s ........................2 60
M inute , 10 oz., 3 doz. 2 75

FISH IN G  t a c k l e
% to  1 In ...........................  6
•% to  2 In. .....................  7
1 % to  2 in. . M ............. o
1% to  2 in ............................n
1 ¡n ......................................  15
* in ......................................  20

C otton  L ines
No. 1, lo  fe e t ...............  5
No. 2, 15 fe e t ...............  7
No. 3, 15 fe e t  ...............  9
No. 4, 15 fe e t ...............  10
No. 5, 16 f e e t ....................11
No. 6, 15 fe e t ...............  12
No. 7, 16 fe e t ...............  15
No. 8, 16 fe e t ...............  18
No. 9, 15 fe e t  ...............  80

Linen L ines
Sm all .................................  20
M edium  .............................  26
L a rg e  .................................  34

Poles
Bam boo, 14 ft., p e r  doz. 55 
Bam boo, 16 ft., p e r  doz. 60 
Bam boo, 18 ft., p e r  doz. 80

FL A VO RIN G  E X T R A C T S 
Jen n in g s  D C B rand  

P u re  V an illa
No. 1, % oz.......................  90
No. 2. 1% o s ................... 1 26
No. 4. 2% oz................... 2 25
No. 3. 2% oz. T a p e r  2 00
2 nz. F la t  ....................... 2 00

T erp en e less  
P u re  L em on

No 1, % os. P a n e l . .  76 
No. 2. 1% os. P a n e l 1 IS 
No. 4, 2% oz. P a n e l 2 00 
No 3 2% os. T a p e r  1 75 
2 os. F la t  .......................  1 75
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F L O U R  A N D  F E E D  

G ran d  R ap id s  G ra in  A  
M illing  CO.

W inter W heat
P u r i ty  P a te n t  ........... 11 00
F a n c y  S p rin g  ........... 12 00
W iz a rd  G r a h a m .........10 70
W izard , G ran . M eal . .  8 00 
W iz a rd  B uckw ’t  cw t. 6 00 
R ye  .................................  10 50
V alley  C ity  M illing Co.

L ily  W h ite  ................. 11 50
I  ig h t L o af ................... 11 10
G ra h a m  ...........................  4 80
G ra n e n a  H e a l t h ...........4 90
G ran . M eal ...................  3 50
B olted  M eal ................. 3 40
W atso n -H ig g in s  M illing Co 
N ew  P e rfec tio n  . . . .  11 40
T ip  T op F lo u r  ........... 11 00
G olden S hea f .F lo u r . .  9 GO 
M arsh a lls  B es t F lo u r 11 40 
W a te r to w n  W isconsin

R ye ...............................  9 50
W orden  G rocer Co.

Q uaker, p a p e r  ........... 11 00
Q uaker, c l o t h .................11 00

K an sas  Hard  W heat  
W orden  G rocer Co. 

A m erican  E ag le , % s 12 25 
A m erican  E ag le , % s 12 15 
A m erican  E ag le , % s 12 25

Spring W heat 
Ju d so n  G rocer Co.

C ereso ta , % s ............. 12 00
C ereso ta , % s ............  11 90
C ereso ta , % s ............. 11 80

W orden  G ro ce r Co.

Jell-O
3 doz.

A sso rted  C ase ........... 2 70
L em on (S tra ig h t)  . . . .  2 70 
O range (S tra ig h t)  . . . .  2 70 
R asp b e rry  (S tra ig h t)  2 70 
S traw b e rry  (S tra ig h t)  2 70 
C h erry  (S tra ig h t)  . . .  2 70 
C hocolate  (S tra ig h t)  2 70 
P e a ch  (S tra ig h t)  . . .  2 70
Jell-O Ice Cream

W ingold , % s clo th  
W ingold , % s clo th  
W ingold , % s clo th  

Meal
B olted  .........................
Golden G ran u la ted

12 50 
12 45 
12 30

. 7 80 
. 8 00

Powder. 
3 doz.

A sso rted  C ase ........... 2 70
C hocolate (S tra ig h t)  2 70 
V anilla  (S tra ig h t)  . . .  2 70 
S traw b e rry  (S tra ig h t)  2 70 
L em on (S tra ig h t)  . . .  2 70 
U nflavored  (S tra ig h t)  2 70 

J iffy -Je ll
S tra ig h t o r  A sso rted

P e r  doz................................ 1 15
P e r  case , p e r  4 doz. . .  4 60 
Seven F lav o rs : R asp b erry , 
S traw b erry , C herry , Lem on, 
O range, L im e, P ineapp le .

J E L L Y  G L A S S E S  
% p t. in  bbls., p e r  doz. 24 
% p t. in  bbls., p e r  doz. 24 
8 oz. capped  in  bbls..

p e r  doz.............................. 24
M A P L E IN E

2 oz. bo ttle s , p e r doz. 3 00 
1 oz. b o ttle s , p e r  doz. 1 75 
16 oz. b o ttle s , p e r dz. 18 00 
32 oz. b o ttle s , p e r  dz. 30 00 

M IN C E  M E A T  
P e r  case  .......................  2 85

W h ea t
R ed ...................................  2 18
W h ite  ...........................  2 15

O ats
M ich igan  c a r lo ts  ........... 80
L ess  th a n  ca rlo ts  ........  82

Corn
C arlo ts  ...........................  1 46
L ess  th a n  c a r lo ts  . . . .  1 50

H ay
C arlo ts  ..................  14 00
L ess  th a n  c a r lo ts  . . . .  16 00 

Feed
S tre e t  C ar F eed  ___  56 00
No. 1 C orn  & O at F d  56 00
C racked  C orn ........... 56 00
C oarse  C orn M eal . .  56 00

F R U IT  J A R S  
M ason, p ts .,  p e r  gro . 4 90 
M ason, q ts ., p e r  gro. 6 25 
M ason, % gal. p e r  gro . 7 60 
M ason, c an  tops, gro . 2 25

G E L A T IN E
Cox’s, 1 doz. la rg e  . . .  1 45 
Cox’s, 1 doz. sm all . .  90
K n o x ’s  S p ark lin g , doz. 1 75 
K n o x ’s  S p ark lin g , g r. 20 50 
K n o x ’s  A cidu ’d  doz. . .  1 85 
M inu te , 2 q ts ., doz. . .  1 25 
M inu te , 2 q ts ., 3 doz. 3 75
N elson ’s  .........................  1 50
O xford  .............................  75
P ly m o u th  R ock, P hos. 1 25 
P ly m o u th  R ock, P la in  1 20

G R A IN  B A G S  
B ro ad  G auge, 12 oz.
C lim ax, 14 oz ...............
S ta rk , A , 16 oz...........

M O L A S S E S  
New  Orleane

F an cy  O pen K e ttle  . . . .  47
Choice .................................  40
Good ...................................... 34
S tock  .................................... 30

H a lf b a rre ls  2c e x tra  
R ed  H en , N o. 2% . . . .  2 60
R ed H en , N o. 5 ...........2 50
Red H en , No. 10 . . . . . .  2 40

M U S T A R D
% lb. 6 lb. box ...............  16

O LIV ES
Bulk, 1 gal. k eg s  1 10@1 20 
Bulk, 2 gal. kegs  1 05@l lb  
Bulk, 5 gal. kegs  1 00(3)1 10
Stuffed, 5 oz.................... 95
Stuffed, 8 oz...................  1 40
Stuffed, 14 oz.................  2 35
P it te d  (n o t s tu ffed )

14 oz.............................. 2 25
M anzan illa , 8 oz.............  95
L unch , 10 oz......................1 40
L unch , 16 oz...................  2 40
Q ueen. M am m oth, 19

oz..................    4 50
Q ueen, M am m oth , 28

oz.................................  6 75 ..
O live Chow, 2 doz. cs. 

p e r  doz.........................  2 25

20 lb. p a ils  . . .a d v a n c e  % 
10 lb. p a ils  . . .a d v a n c e  %
5 lb. p a ils  . . .a d v a n c e  1 
3 lb. p a ils  . . .a d v a n c e  1 

Sm oked M eats 
H am s, 14-16 lb. 22 @23 
H am s, 16-18 lb . 21 @22 
H am s, 18-20 lb. 20%@21 
H am , d ried  beef

s e ts  ...................  29 @30
C alifo rn ia  H a m s  18 @18% 
P icn ic  Boiled

H a m s  ...............  19%@20
Boiled H a m s  . .  32% @33 
M inced H am  . . .  14%@15
B acon  ....................  23 @31

S ausages
B ologna ............... 13 @13%
L iv er ...................  9% @10
F ra n k fo r t  ........... IS @14
P o rk  .....................  11 @12
V eal .................................. 11
T ongue  ...........................  11
H eadcheese  .................  10

Beef
B oneless ......... 25 00@27 00
R um p, new  . .  30 00@31 00 

P ig ’s  F ee t
% bb ls...............................  1 25
% bbls., 40 lbs................. 2 50
% b b ls ...............................  4 25
1 bb l.................................. 10 00

T rip e
K its , 15 lb s .......................  90
% bb ls ., 40 lb s ..................1 60
% bbls., 80 lb s ..................3 00

C asings
H ogs, p e r lb ....................  35
Beef, rounds, s e t  . .  19@20 
Beef, m iddles, s e t  . .  45@65
Sheep ................. 1 15@1 35

U ncolored B u tte rln e
Solid D a iry  ........... 18%@24
C oun try  Rolls . . . .  19 @25

23 
25 
30

H E R B S
Sage ....................................  15
H ops ...................................... 15
L a u re l L eav es  ................ 15
S en n a  L eav es  ................  25

H ID E S  A N D  P E L T S  
Hides

G reen, N o. 1 ..............  17
G reen, No. 2 ..............  16
Cured, No. 1 ..............  20
Cured, No. 2 ...............  19
C alfsk in , g reen . N o. 1 28
C alfsk in , g reen , No. 2 26%
C alfsk in , cu red , No. 1 30
C alfsk in , cu red , N o. 2 28%

Pelts
Old W ool ...............  75@2 00
L am b s  ...................  50@1 00
S h ea rlin g s  .............  50@1 00

P E T R O L E U M  P R O D U C T S  
Iro n  B arre ls

P e rfec tio n  .........................  8.
Red Crow n G asoline  . .  19.5 
G as M achine G asoline  32.9 
V M & P  N a p h th a  . .  19.
C apito l C ylinder ........... 31.9
A tla n tic  R ed E n g in e  . .  18.4
W in te r  B lack  ...............  9.2
P o larine  ...........................  35.9

P IC K L E S
Medium

B arre ls , 1,200 c o u n t . .9  25 
H a lf  bbls., 600 co u n t 5 25
5 gallon  kegs  ............... 2 20

Sm all
B arre ls  .......................  10 59
H alf b a rre ls  ................. 6 25
5 gallon  kegs  ............. 2 50

G herk ins
B arre ls  .........................  1® 00
H a lf b a rre ls  ................. 6 75
5 gallon  kegs  ............... 2 75

Sweet sm a ll
B arre ls  .......................  JJ
H a lf  b a rre ls  ..................11 »0
5 gallon  k e g s ...............  4 30

P IP E S
Clay, No, 216, p e r  box 
C lay, T . D. fu ll co u n t 80 
Cob .................................  90

Tallow

@40
@35

No. 1 ...................
No. 2 .......................

W ool
U nw ashed , m ed.
U nw ashed , fine

H O N E Y
A. G. W o o d m an 's  B rand .

7 oz., p e r  doz...................  90
20 oz., p e r  doz............... 2 25

H O R S E  R A D IS H
P e r  doz.................................. 90

J E L L Y

51b. pa ils , p e r  doz. . .  3 10 
151b. pails , p e r  p a il . .  78
301b. pa ils , p e r  p a il . .  1 45

P L A Y IN G  C A R D S
No. 90, S te a m b o a t ----- 85
No. 15, R iva l a sso rte d  1 50 
No. 20, R over, e n am ’d  1 75 
No. 572, Special . . . . . .  2 00
No. 98 Golf, S a tin  fin. 2 25
No. 808, B ic y c le ........... 2 25
No. 632 T o u m ’t  w h is t 2 50 

P O T A S H
B ab b itt’s. 2 doz.............1 90

P R O V IS IO N S  
Barreled Pork  

C lear B ack  . .  35 00@36 00
S h o rt C u t C lr 33 00@34 00
B ean  ...............  32 00@33 00
B risk e t, C lear 30 00@S1 00
P I e - ...............................................
C lear F am ily    29 00

D ry Salt Meats
S P  B ellies ----- 14% @15

Lard
P u re  in tie rc e s  ..20  @21 
Com pound L a rd  15 @16
80 lb. tu b s  __ advance  %
60 lb. tu b s  --- ad v an ce  %
50 lb. tu b s  . . . .a d v a n c e  %

C anned  M eats 
C orned B eef, 2 lb. . .  5 50 
Corned B eef, 1 lb. . .  3 00
R o as t Beef, 2 lb ........... 5 50
R o as t B eef, 1 lb ...........3 00
P o tted  M eat, H am

F lavo r, % s ...............  60
P o tted  M eat, H am

F lavo r, %s ...................  95
D eviled M eat, H am

F lav o r, % s ...............  60
D eviled M eat, H am

F lav o r, % s ...................  95
P o tted  T ongue, % s . .  50
P o tte d  T ongue, % s . . . .  95

R IC E
F an cy  .....................  7 @7%
J a p a n  S ty le  ........... 5% @6
B roken  ................... 4 @4%

R O LLED  OATS 
Rolled A venna, bbls. 8 00 
S tee l C ut, 100 lb. sks. 4 00
M onarch , b b ls .......... ...... 7 75
M onarch, 90 lb. sks. . .  3 80 
Q uaker, 18 R eg u lar . .  1 60 
Q uaker, 20 F a m ily  . .  4 75 

SALAD D RESSIN G  
Colum bia, % p in t . . . .  2 25
Colum bia. 1 p in t ......... 4 00
D urkee’s, la rge , 1 doz. 4 20 
D urkee’s, sm all, 2 doz. 5 00 
S n ide r’s, la rge , 1 doz. 2 40 
S n ide r’s, sm all, 2 doz. 1 45

SA L ER A TU S 
P ack ed  60 tbs. in  box. 

A rm  a n d  H a m m e r . .  3 00 
W yando tte , 100 % s . .  8 00 

SAL SODA
G ran u la ted , bb ls...........1 40
G ran u la ted , 100 lbs. cs. 1 50 
G ran u la ted , 36 pkgs. . .1  40

SA L T
Com m on G rades

100 3 lb. s ac k s  ............ 3 16
70 4 lb. sack s  ............ 3 05
60 5 lb. sack s  ............ 3 05
28 10 lb. s a c k s ............. 3 90
56 lb. sack s  ...............  48
28 lb. sack s  .................  24

W arsaw
56 lb. sack s  ...................  26
28 lb. d a iry  in  d rill bags  20 

S o lar Rock
56 lb. sack s  .......................  33

Com m on
G ran u la ted , F in e  . . . .  1 35 
M edium , F in e  ................  1 60

SA L T FISH  
Cod

L arge , w hole ........... @ 9%
Sm all, w hole ........... @ 9
S tr ip s  o r  b rick s  11% @15 
Pollock  .....................  @ 6

H olland H erring
S tan d a rd s , bb ls............ 13 60
Y. M., bb ls ........................16 00
S tan d ard , kegs  ......... 85
Y. M. k e g s .....................  96

H erring
M ed. F a t  Split, 200 lbs 8 00 
L ab o rad o r S p lit 200 lb  10 00 
N orw ay  4 K , 200 lbs. 16 50 
Special, 8 lb. p a lls  . .  7«
Scaled, in  boxes ........... 16
Boned, 10 lb. boxes . .  15

T ro u t
No. 1. 100 lb s ...................7 50
No. 1, 40 lb s ................... 2 25
No. 1, 10 lb s ....................... 90
No. 1. 2 lb s ...................... 75

M ackerel
M ess, 100 lb s ...............  16 50
M ess, 40 lb s .........................  7 00
M ess, 10 lbs.........................  1 85
M ess, 8 lb s ............................. 1 56
No. 1, 100 lb s ..................16 50
No. 1, 40 lb s .........................  6 70
No. 1. 10 lb s ............................1 76

L ak e  H errin g
100 lb s ...................................... 4 00
40 lb s ...................................... 2 35
10 lbs.................................. 58

8 lb s .................................. 54
8 E E D S

A nise  .............................  36
C anary , S m y rn a  ...........  7%
C araw ay  .........................  70
C ardom on, M alab a r 1 20
C elery  .............................  45
H em p, R u ss ian  .............  7%
M ixed B ird  ...................  9
M u sta rd , w h ite  ........... 20
P oppy  .............................  70
R ap e  ...............................  10

SH O E BLACKING 
H an d y  Box, la rg e  3 dz. 3 50 
H an d y  Box. sm all . .  1 25 
B ixby’s  R oyal P o lish  86 
M iller’s C row n P o lish  85 

S N U F F
Scotch , in  b lad d e rs  . . .  37 
M accaboy, in  Ja rs  . . . .  35 
F ren c h  R app le  in  Ja rs  . .  43 

SODA
B oxes ...............................  5%
K egs, E n g lish  ................. 4%

S P IC E S  
W hole Spices 

A llspice, J a m a ic a  . .  _ 
A llspice, lg. G arden  @11 
Cloves, Z an z ib a r . .  @27 
C assia , C an to n  . .  14@15 
C assia, 6c pkg. doz. @35 
G inger A frican  . . .  @ 9% 
G inger, Cochin . . . .  @14%
M ace, P e n a n g  ......... @90
M ixed, No. 1 ........... @17
M ixed, No. 2 ........... @16
M ixed, 5c pkgs. dz. @45 
N u tm egs, 70-80 . . . .  @35 
N u tm eg s, 105-110 . .  @30
P epper, B lack ........... @27
P ep p er, W h ite  . . . .  @30 
P ep p er, C ayenne  . .  @22 
P a p rik a , H u n g a ria n  

P u re  G round In Bulk 
A llspice, J a m a ic a  . .  @15 
Cloves, Z an z ib a r . .  @80
C assia , C an ton  ........  @28
G inger, A frican  . . . .  @18
M ace. P e n a n g  ......... @1 00
N u tm eg s  ................... @30
P epper, B lack ........... @30
P ep p er, W h ite  ......... @32
P epper, C ayenne  
P a p rik a . H u n g a ria n

@25
@45

7%

7%

90
. 7M 
. 8%

S T A R C H  
Corn

K ingsfo rd , 40 lbs. .
M uzzy. 48 lib . pkgs.

K in g sfo rd
S ilver Gloss, 40 11b.

Gloss
A rgo, 24 5c pkgs. . .
S ilver G loss, 16 31bs.
S ilver Gloss, 12 61bs.

Muzzy
48 lib . p ack ag es  ........... 7
16 31b. p ack ag es  ........... 6%
12 61b. p ack ag es  ........... 8%
501b. boxes .......................  4%

S Y R U P S
Corn

B arre ls  .............................  46
H a lf  b a rre ls  ................... 48
B lue K aro , No. 1%,

2 doz............... ................ 2 30
B lue K aro , No. 2, 2 dz. 2 75 
B lue K aro , No. 2%, 2doz.........................  3 30
B lue K aro , No. 5, 1 dz. 3 25 
B lue K aro , No. 10, %

doz............................... .. •
R ed  K aro , N o. 1%, 2

doz....................................
R ed K aro , N o. 2, 2 dz.
R ed K aro , No. 2% 2dz

Oolong
F o rm o sa , M edium  . .  25021 
F o rm o sa , C hoice . .  32@86 
F o rm o sa , F a n c y  . .  50 @60 

E nglish  B re ak fas t 
Congou, M edium  . .  25@30 
Congou, Choice . . . .  30@36 
Congou, F a n c y  . . . .  40® 60 
Congou, E x . F a n c y  60@80 

Ceylon
Pekoe, M edium  . . . .  28@30 
D r. Pekoe, Choice . .  30085 
F lo w ery  O. P . F a n c y  40® 50

TOBACCO 
F in e  C ut

B lot .................................  1 45
B ugle, 16 oz ...................  3 8«
B ugle, 10c ...................  11 00
D an  P a tc h , 8 an d  16 oz. 36
D an  P a tc h , 4 oz.......... 11 52
D an  P a tc h , 2 oz...........5 76
F a s t  M ail, 16 oz...........7 80
H ia w a th a , 16 oz..............  60
H ia w ath a , 5c ...............  5 76
M ay F low er, 16 oz. . .  9 36
N o L im it, 8 oz...............1 86
N o L im it, 16 oz...........3 72
O jlbw a, 8 a n d  16 oz . 40
O jlbw a, 10c ............... 11 10
O jlbw a, 8 an d  16 oz. . .  42 
P e to sk ey  Chief, 7 oz. 2 00 
P e to sk ey  Chief, 14 oz. 4 00 
P each  an d  H oney, 5c 6 76
Red Bell, 16 oz.............  3 96
R ed Bell, 8 foil ........... 1 98
S terling , L  & D. 5c . .  5 76 
S w eet C uba, c a n is te r  9 16 
S w eet C uba, 5c . . . .  5 76 
Sw eet C uba, 10c . . . .  95
S w eet Cuba, 1 lb. t in  4 50 
S w eet Cuba, % lb. foil 2 26 
Sw eet B urley , 5c L& D  5 76 
Sw eet B urley , 8 oz. . .  2 45 
Sw eet B urley , 16 oz. 4 90 
S w eet M ist, % gro. . .  5 76 
S w eet M ist, 8 oz. . .  11 10
T eleg ram , 5c ............. 5 76
T iger, 5c .......................  6 00
T iger, 25c can s  ........... 2 40
U ncle D aniel, 1 lb. . .  60
U ncle D aniel, 1 oz. . .  5 23

Plug
Am . N avy, 16 oz. . . . .  32
Apple, 10 lb. b u t t  ........... 41
D ay ’s  W ork , 7 & 14 lb. 42 
D rum m ond N a t. L eaf, 2

an d  5 lb ...........................  60
D rum m ond N a t. L eaf,

p e r  doz.............................. 96
B a ttle  Ax .......................  32
B race r, 6 a n d  12 lb. . .  30 
B ig  F our, 6 an d  16 lb. 32
B oot Jack , 2 lb ................. 90
Boot Jac k , p e r  doz. . .  96
B ullion, 16 oz...................  46
C lim ax Golden T w ins  49
C lim ax, 14% oz.................  44
C lim ax, 7 oz.......................  47
C lim ax, 5c t in s  ..........  6 00
C rem e de M enthe, lb. 65 
D erby, 5 lb. boxes . . . .  28
5 B ros., 4 lb .......................  66
F o u r R oses, 1 0 c ............... 90
G ilt E dges, 2 lb ...............  60
Gold R ope, 6 and  12 lb. 58 
Gold Rope, 4 an d  8 lb. 58 
G. O. P ., 12 and  24 lb. 4ft 
G ran g e r T w ist, 6 lb. . .  49 
G . T . W ., 10 an d  21 lb. 37 
H o rse  Shoe, 6 an d  12 lb. 44 
H oney  D ip T w ist, 5

and  10 lb .........................  49
Jo lly  T a r , 5 a n d  8 lb. 40 
J . T ., 5% and  11 lb. . .  40
K en tu ck y  N avy, 12 lb. 32 
K ey sto n e  T w ist, 6 lb. 45 
K ism et, 6 lb .......................  48

Sm oking
All L eaf, 2% & 7 oz. 30
BB, 3% oz.......................  6 00
BB, 7 oz............................12 00
BB, 14 oz.......................... 24 00
B adger, 3 oz..................  5 04
B adger, 7 oz................... 11 52
B anner, 5c .................... 6 76
B anner, 20c .................. 1 60
B anner, 40c ................  3 20
Belwood, M ix tu re , 10c 94
B ig Chief, 2% oz...........6 00
B ig Chief, 16 oz...........  30
B ull D u rh am , 5c ........... 5 85
Bull D urham , 10c . .  10 80 
Bull D urham , 15c . . . .  1 45 
B ull D u rh am , 8 oz. . .  3 60 
B ull D u rh am , 16 oz. . .  6 72
Buck H orn , 5c ............. 6 76
B uck H orn , 10c ......... 11 52
B ria r  P ipe , 5c ............... 5 76
B ria r  P ipe , 10c ........... 11 52
B lack  Sw an, 5c ............. 5 76
B lack  Sw an, 14 oz. . .  3 50
Bob W h ite , 5c ............. 6 00
C arn iva l, 5c ................... 5 70
C arn iva l, % oz...............  39
C arn iva l. 16 oz...............
C igar C llp’g  Johnson  
C ig a r C llp’g  Seym our 
Id e n tity , 3 a n d  16 oz. 
D arby  C ig a r C u ttin g s  4 
C o n tin en ta l Cubes, 10c

3 10

3 65

3 45
Red K aro , N o. 5, 1 dz.
R ed  K aro , No. 10 %

doz....................................
Pure Cane

F a ir  ...................................  36
Good .................................  3®
Choice .................... 25

Folger’s Grape Punch  
Q u arts , doz. case  . . .  6 00 

T A B L E  S A U C E S
H alfo rd , la rg e  .............3 75
H alfo rd , sm all ...........  2 26

T E A
Uncolored Japan

M edium  .....................
Choice .........................
F a n c y  ..................••••  55^25B ask e t-flred  M ed m  28@30 
B ask e t-flred  Choice 35@37 
B ask e t-flred  F a n c y  38@45
No. 1 N ibs ...............  S0@32
S iftin g s , b u lk  ...........  9@10
Siftings, 1 lb. pkgs. 12@14 

G unpow der 
M oyune, M edium  . .
M oyune, C hoice . .
M oyune, F a n c y  ----
P in g  Suey, M edium  
P in g  Suey, Choice 
P in g  Suey. F a n c y  .

Young Hyeon
Choice .........................  28®*®
F a n c y  .........................  45@55

M aple Dip, 16 oz.............32
M erry  W idow , 12 lb. . .  32 
N obby Spun  R oll 6 & 3 58
P a rro t ,  12 lb .....................  32
P a tte r s o n ’s  N a t. L ea f 98 
P eachey . 6, 12 & 24 lb. 43
P icn ic  T w ist, 5 lb ...........49
P ip e r  H eldsleck , 4 & 7 1h 69 
P ip e r  H eidsiecl:, pei £» ao 
Polo, 3 doz., p e r  doz. 48
R ed  C ross . . . . . . . . . -----  32
Scrapple , 2 an d  4 doz. 48 
S h e rry  Cobbler, 8 oz. S3 
S p e a r H ead , 12 ox. . . .  44 
S p ea r H ead , 14% oz. . .  44
S p ear H ead , 7 oz........... 47
Sq. D eal. 7, 14 & 28 lb. 30 
S ta r , 6, 12 a n d  24 lb. . .  44 
S ta n d a rd  N avy , 7%, 15

an d  30 lb ......................   34
T en  P en n y , 6 an d  12 lb. 35 
T ow n T alk , 14 oz. . . . . .  33 
Yankee G irl, 12 A  24 lb. 33

Scrap

All R ed, 5c .............
Am. U nion  S c rap  .
B ag  P ipe , 5c .........
C u tía s , 2% oz..........
G lobe S crap , 2 oz. 
H a p p y  T h o ugh t, 2

28@33
35@40
60@60
25@80

45@50

H oney  C om b S crap , 5c 6 76 
H o n est Scrap , 5c . . . .
M ail Pouch , 4 doz. 5c
Old Songs, 5c .............
Old T im es, % gro . . .
P o la r  B ea r, 5c, % gro .
R ed  B and , 5e, % gro.
R ed  M an S crap , 5c . .  
Scrapp le , 5c pkgs. . . .
S u re  S ho t, 5c, % gro. 
Y ankee  G irl S c rap  2oz. 6 00 

P a n  H an d le  Scrp  % g r  6 00 
P e ach ey  S crap , 5 c -----6 76

C orn C ake, 14 oz........ 2
C orn C ake, 7 oz.......... 1
C orn C ake, 6c ..............5
C ream , 50c p a lls  . . . .  4
C uban  S ta r, 5c foil . .  5 
C uban  S ta r , 16 oz. p is  5 72
C hips, 10c ...................  10 30
D ills B est, 1% ox. - 79
Dills B est, 3% oz.................  77
D ills B est, 16 oz............ 73
D ixie K id , 5c ................. 48
D uke’s  M ix tu re , 5c . .  5 76 
D uke’s M ix tu re , 10c . .11 62 
D uke’s  Cam eo, 5c . . . .  5 76
D rum , 5c .......................  6 76
F. F . A., 4 oz...............  5 04
F. F . A ., 7 oz ............... 11 52
F ash io n , 5c ...................  6 00
F ash io n , 16 oz............... 5 28
F iv e  B ros., 5c ...........5 76
Five B ros., 10c ......... 10 80
F iv e  c en t c u t P lu g  . .  29
F  O B  10c ...................11 62
F o u r R oses, 10c ........... 96
Fu ll D ress, 1% oz. . . .  72
Glad H an d , 5c ............... 48
Gold Block, 10c ...........12 00
Gold S ta r , 50c p a ll . .  4 60 
G ail & A x N avy, 5c 6 00
G row ler, 5c .......................  45
G row ler, 1 0 c ......................1 00
G row ler, 2 0 c ......................2 00
G ian t, t>c ........................... 0 00
G ian t, 40c ....................... 3 72
H an d  M ade, 2% oz. . .  50
H azel N u t, 5c ........... 6 00
H oney  Dew, 10c . . . .  12 00
H u n tin g , 5c ................... 38
I X  L, 5c ......................... 5 10
T X  I., in  p a ils  ............  3 90
K iln  D ried , 25c ...........  2 60
K ing B ird, 7 oz.............. 2 16
K ing B ird , 10c ...........11 52
K ing  B ird , 5c .............  5 76
L a T u rk a , 5c ............... 5 76
L ittle  G ian t, 1 lb ........... 28
L ucky  S trik e , 10c . . . .  96
Le Redo, 3 oz.............10 80
Le Redo, 8 & 16 oz. . .  40
M yrtle  N avy , 10c . . . .1 1  52
M yrtle  N avy , 5c .........6 76
M ary land  Club, 5c . . . .  E0
M ayflow er, 5c ................. 6 00
M ayflow er, 10c ............. 1 00
M ayflow er, 20c ............. 1 92
N ig g er H a ir , 5c ............. 6 00
N igger H a ir, 10c . . . .1 0  70 
N igger H ead , 5c . . . .  6 40 
N igger H ead , 10c . . . .1 0  56
Noon H our, 6c ........... 48
Old Colony, 1-12 gro. 11 62
Old M ill, 5c ................. 5 76
Old E n g lish  C rve 1% ox. 96
Old Crop, 5c ...............  6 00
Old Crop, 25c .............  2 64
P . S., 8 oz. 30 lb. case  19 
P . S., 3 oz., p e r  gro. 5 70
P a t  H an d , 1 oz............... 63
P a tte rs o n  Seal, 1% oz. 48 
P a tte rs o n  Seal, 3 oz. . .  96 
P a tte rs o n  Seal, 16 oz. 6 00
P eerle ss , 5c .................  5 76
P eerle ss , 10c c lo th  ..11  52 
P ee rle ss , 10c p a p e r  . .1 0  80
P eerle ss , 20c .................  2 04
P eerle ss , 40c ............... 4 08
P laza , 2 gro. case  . . . .  5 76
P low  Boy, 5c ...............6 76
P low  Boy, 10c ...........11 40
Plow  Boy, 14 oz...........4 70

6 76 P edro , 10c .....................H  93
5 40 P r id e  o f V irg in ia , 1% . .  77
6 88 p ilo t, 7 oz. doz...............1 05

26 Q ueen Q uality , 5c . . . .  48 
30 Rob Roy, 10c g ro ss  ..1 0  52

:. 30 Rob Roy, 25c doz.......... 2 10
Rob R oy, 50c d o x . -----4 10
S. & M . 5c g ro ss  . . . .  5 76 
Rob R oy, 5c fo il . . . .  5 76 
S. & M ., 14 oz. doz. . .  3 20 
S old ier Boy, 5c g ro ss  5 76
S oldier Boy, 1 0 c ........... 10 50
S tag , 5c ...........................  5 76
S tag , 10c ..........................11 52
S tag , 8 oz. g la ss  -----  4 50
S tag , 90c g la ss  ........... 8 40
Sold ier Boy, 1 lb ...........4 75
S w eet C aporal, 1 oz. 60

1 55
2 00 
5 76
5 50
6 76 
6 00 
1 42

48 
5 76
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S P E C IA L  P R IC E  C U R R E N T

12 13 14

FITZPATRICK BROTHERS’ SOAP CHIPS b b l s .
White City (Dioh Washing)............................................ 210 lbs..........
Tip Top (Caustic).........................................    250 lbs..........
No. 1 Laundry 88% D ry............................................................225 lbs.........
Palm Soap 88% D ry ............................................................300 lbs.........

SEND FOR SAMPLES

W RITE
FOR

PR IC ES

S w eet L o tus, 5c ........... 5 7C
S w eet L o tu s, 10c . . . . 1 1  62 
S w eet L o tus, p e r  doz. 4 60 
Sw eet R ose, 2% oz. . .  SO 
Sw eet T ip  Top, Sc . . .  60
S w eet T ip  T op, 10c . .  1 00 
Sweet Tips, % gro . ..11 52
Sun C ured , 10c ...........  98
S um m er T im e, Sc . . . .  S 76 
S u m m er T im e, 7 oz. 1 65 
S u m m er T im e, 14 oz. 2 SO 
S tan d a rd , 5c foil . . . .  6 76 
S tan d ard , 10c p a p e r  8 64 
Seal N . C. 1% c u t p lug  70 
Seal N . C. 1% G ran . . .  63
T h ree  F e a th e rs ,  1 oz. 48 
T h ree  F e a th e rs , 10c 11 62 
T h ree  F e a th e rs , an d

P ip e  co m b in a tio n  . .  2 25 
T om  & J e r ry , 14 oz. 3 60 
Tom  & J e r ry , 7 oz. . .  1 80 
Tom  f t  J e r ry , 3 oz. . .  76
T u rk ish , P a tro l , 2-9 6 76
T uxedo, 1 os. b ag s  . .  48
T uxedo, 2 oz. t in s  . . . .  96
T uxedo, 20c .................  1 96
T uxedo, 80c tin s  . . . .  7 45
U nion L eader, 5c coll 5 76 
U nion L eader, 10c

pouch .......................  11 52
U nion L eader, read y

c u t  .............................  11 62
U nion L e a d e r  50c box 6 10
W ar P a th , 5c ............. 6 0C
W a r P a th . 20c ........... 1 60
W av e  L ine, 3 oz.........  40
W av e  L ine, 16 oz .....  40
W ay  Up, 2% oz...........6 75
W ay  U p. 16 oz. p a lls  36
W ild F ru it ,  5c .............6 00
W ild F ru it ,  10c .........12 00
Yum  Yum , 5 c ..............  5 76
Yum  Y um , 10c ..........11 52
Y um  Yum , 1 lb. doz. 4 80

CIGARS
P e te r  D ornbos B ran d s

D ornbos S ingle
B inder .......................  35 00

In  300 lo ts  ...................  10 00
D ornbos, P e rfec to s  . .  33 00 
D ornbos, B ism arck  70 00
A lian D. G ra n t ......... 65 00
A lian  D ...........................  35 00
In  300 lo ts  ................... 10 00

Jo h n so n  C igar Co.’s  B rand  
D u tch  M as te rs  Club 70 CO
D u tch  M as te rs  Inv . 70 00
D utch  M as te rs  P a n . 70 00
D u tch  M as te r G rande  65 00
E l P o r ta n a  
D u tch  M aste rs , 5c 
S. C. W .
Gee J a y
Jo h n so n ’s S tra ig h t 

A bove five b ra n d s  a re  
sold on follow ing basis :
L ess th a n  300 ............... 35 00
300 a sso rted  ................... 35 00
2500 a sso rte d  ............... 33 00

3% tra d e  d isco u n t on 300 
o r  m ore.2% cash  d isco u n t on all 
p u rchases .
W orden G rocer Co Brondi- 

W o rd en ’s  H a n d  M ade
L ondres, 50s W ood . .  33 00 

T W IN E
C otton , 3 p ly  ...................  37
C otton , 4 ply  ...................  87
J u te ,  2 p ly  .....................  20
H em p, 6 p ly  ...................  22
F lax , m edium  .................  35
W ool, 1 lb. b a le s  ...........  17

V IN E G A R
W h ite  W ine, 40 g ra in  10 
W h ite  W ine , 80 g ra in  13% 
W h ite  W ine, 100 g ra in  15%

O akland  V in eg ar & P ick le
Co.’s  B ra n d s  

H igh land  ap p le  c id e r 22 
O akland app le  c id e r . .  17
S ta te  Seal s u g a r  ......... 14
Blue R ibbon, C orn . . .  12% 
O akland w h ite  p ick lg  12 

P ac k ag e s  free .

W ICK IN G
No. 0, p e r  g r o s s ................. 35
No. 1, pier g ro ss  ............. 45
No. 2, p e r  g ro ss  ............. 60
No. 3, p e r  g ro ss  .............  90

W O O D EN W A R E
Basket*

B ushels  ...........................  1 00
B ushels, w ide band  ..  1 15 
M arket, d rop  h an d le  . .  40
M arket, s ing le  h and le  45
Splin t, la rg e  ............... 4 00
Splin t, m edium  ............. 3 50
Splin t, sm all ............... 3 00
W illow , C lo thes, la rg e  
W illow , C lothes, sm all 
W illow , C lothes, m e’m

B u tte r  P la te s  
O vals

% lb., 250 in  c ra te  . . . .  35 
% lb., 250 in  c ra te  . . . .  35
1 lb., 250 in  c r a t e ............ 40
2 lb., 250 in  c r a t e ............ 50
3 lb., 250 in  c ra te  ...............70
5 lb., 250 in  c r a t e ............ 90

W ire  E n d
1 lb., 250 in  c r a t e ........... 35
2 lb., 250 in  c r a t e ...........45
3 lb., 250 in  c r a t e ...........55
5 lb., 20 in c r a t e ...........65

C hurns
B arre l, 5 gal., e ach  . .  2 40 
B arre l, 10 gal., each  . .  2 55

C lo thes P in s  
Kuuuu h<uuj

4% inch, 5 g ro ss  ...........  66
C artons, No. 24, 24s, bxs. 70

Egg C ra te s  and  F illers  
H um pty  U um pty, 12 dz. zu
No. 1 com ple te  ...............  42
No. 2 com ple te  ...............  25
C ase, m edium , 12 s e ts  1 30

F a u ce ts
C ork lined, 3 in ....................70
C ork lined, 9 in ..................80
C ork  lined. 10 in ................. 90

Mop S ticks
T ro ja n  sp rin g  ...............  1 25
E clip se  p a te n t s p rin g  1 23
No. 1 com m on ...........l  25
No. 2, p a t. b ru sh  hold 1 25
Ideal N o. 7 ...................  1 25
121b. co tto n  m op h ead s  1 75

P a n s
10 q t. G alvan ized  _ . .  3 25 
12 q t. G alvan ized  . . . .  3 50 
14 q t. G alvan ized  . . . .  4 00 
F ib re  .............................. 4 00

T oothp icks
B irch, 100 p ack ag es  . .  z 00 
Ideal ...............................  xfi

T ra p s
M ouse, wood, 2 hoels . .  22 
M ouse, wood, 4 holes . .  45 
10 q t. G a lv a n iz e d ___  1 55
12 q t. G alvan ized  . . . .  1 70
14 q t. G alvan ized  . . . .  1 90 
M ouse, wood, 6 ho les . .  70
M ouse, tin , 5 h o l e s ___ 65
R at, wood ...........................  80
R at, sp rin g  ..........................75

T u b s
No. 1 F ib re  ....................16 50
No. 2 F ib re  ..................15 00
No. 3 F ib re  ................... 13 50
L arg e  G alvan ized  . .  10 50 
M edium  G alvan ized  . .  9 50 
Sm all G alvan ized  . . . .  8 00

W ashboards
B an n er, Globe ........... 3 75
B rass , S ingle ...............  6 75
G lass, S ingle ...............  3 7b
D ouble P e e rle ss  ........... 6 25
Single P e e rle ss  ...........  0 za
N o rth e rn  Q ueen ......... 4 60
Good E nough  ............. 4 65
U n iv e rsa l .....................  4 75

W ood Bowls
13 in. B u tte r  ...............  1 76
15 in. B u tte r  ...............  3 16
17 In. B u tte r  ...............  6 76
19 in . B u tte r  ............. 10 60

W RA PPaN G  PA PE H  
F ib re  M anila, w h ite  . .  8% 
F ibre, M anila, colored
No. 1 M an ila  ...............  8%
B u tc h e rs ' M an ila  . . . .  8 
K ra f t  ...............................  10%
W ax  B u tte r , s h o r t  c ’n t  16 
W ax  B u tte r , fu ll c ’n t  20 
P a rc h m ’t  B u tte r , ro lls  19

Y E A S T  C A K E
M agic, 3 doz.....................1 15
S unligh t, 3 doz................... 1 00
Sunligh t, 1% doz...........  50
Y east F oam , 3 doz. . .  1 15 
Y east F oam , 1% doz. 85

W in d ow  C leaners
12 in .................................... 1 65
14 in .................................... 1 85
16 in. ...............................  2 30

A X L E  G R E A S E

1 lb. boxes, p e r  g ro ss  8 70 
3 lb. boxes, p e r  g ro ss  23 10

B A K IN G  P O W D E R  
K  C

Doz.
10c, 4 doz. in  c a s e ___  90
15c, 4 doz. in  case  . . .  1 35
25c, 4 doz. in  case  . . .  2 25
50c, 2 doz. p la in  to p  4 50
80c, 1 doz. p la in  to p  7 00
10 lb. % dz., p la in  to p  14 00 

Special d ea ls  q uo ted  u p ­
on req u est.

K  C B ak in g  P o w d e r is 
g u a ra n te ed  to  com ply  w ith  
A L L  P u re  Food L aw s, b o th  
S ta te  an d  N a tio n a l.

R e y* I

16c frise 
% lb c an s  1 
6 o s  cane  1 
%lb can s  2 
%Tb can s  3 
1Tb can s  4 
3Tb c a n s  IS 
5Tb can s  21

S A L T

90
86
90
60
71
80
00
50

Mortons

S a l t

M orton ’s  S a lt
P e r  case , 24 2 lb s .......... l  70
F ive  case  lo ts  .............  1 60

8 O A P
L a u tz  B ros .’ 4k Co. 

[A pply  to  M ichigan, W is ­
consin  a n d  D u lu th , only .) 
Acme, 100 cakes, 5c sz  3 75
A corn, 120 cak es  ___  3 00
C lim ax, 100 oval cak es  2 50 
Gloss, 100 cakes, 5c sz  3 75 
B ig  M aste r. 100 b locks 4 25 
l a u t z  M as te r Soap . .  3 75 
N a p h th a , 100 cak es  . .  4 00 
O ak L eaf. 100 cak es  . .  3 75 
O ueen A nne, 100 cak es  3 75 
Q ueen W h ite , 100 cks. 4 00 
R ailroad , 120 cak es  . .  3 00 
S a ra to g a , 120 cak es  . .  3 00 
W h ite  F leece, 50 cks. 2 60 
W h ite  F leece, 100 cks. 3 25 
W h ite  F leece. 200 cks. 2 50

P ro c to r  ft G am ble C«
L enox  .............................  a go
Ivory , 6 oz...................... 4 15
Ivory , 10 oz.................... 7 00
S ta r  ................................ s  40

S w ift f t  C om pany
S w ift’s  P r id e  .............  i  u
W h ite  L a u n d ry  ........... 3 60
W ool, 6 oz. b a rs  ......... 3 85
W ool, 10 os. o a rs  . . .  6 60

T rad e sm a n  C om pany 
B lack  H aw k , one box 2 96 
B lack  H aw k , five b x s  2 M 
B lack  H aw k , te n  b x s  3 00 

Scouring
Sapolio. g ro ss  lo ts  . .  9 60 
Rfiapolio, h a lf  g ro . lo ts  4 85 
Sapollo. s ing le  boxes 9 tn
Rapolio. h an d  ............... 9 t n
S conrlne. BO cak es  . .  1 so 
Bcourine. 100 o»k«a . . * 
O iiffn  Ann» 9 r o ' i » f  1 #0 

Soap Compounds 
Jo h n so n ’s F in e . 48 2 8 OR
Jo h n so n ’s X X X  100 5c 4 On
R uh-N o-M ore  .............  S «6
Nine O’CIock ............... 8 fin

W A 8 H IN G  P O W D E R S .  
Gold D u st

24 la rg e  p ack ag es  . . .  4 80 
100 sm all p ack ag es  . .  4 00 

L au tz  B ros ft Co 
rA pply to  M ichigan. W '* 
conaln and  D u lu th , on lv l

8now Boy
100 pkgs., 5c s i z e ___ 4 00
60 pkgs., 5c s ize  ........... 2 55
48 pkgs., 10c size ........... 4 00
24 pkgs., fam ily  s ize  . .3  75
20 pkgs., la u n d ry  s ize  4 15

Nsfihtnii
60 pkgs.. 5c s ize  ........... 2 55
100 pkgs., 5c s ize  ........... 4 00

Q ueen Anne
60 5c p ack ag es  ............... 2 55
24 p ack ag es  ....................4 00

O ak L eaf
24 p ack ag es  ....................3 75
100 5c p ack ag es  ...........4 00

T he Only F ive Cent C leanser
Guaranteed to  Equal the Best 10c Kinds

80 Can C ases.......S3 00 Per Case
40 Can Cases.........$1.60 Per Case

SH O W S A  PR O F IT  OF 40%

Handled by All Jobbers

Place an order w ith your jobber. If goods are not satis­
factory return same at our expense.— FITZPATRICK BROS.

Yearly Invoice Record
T he contract you enter into when you purchase fire insurance 

requires you to retain all invoices or keep a record of all purchases dur­
ing the current year. Merchants w ho have small safes sometimes find it 
inconvenient to preserve all invoices intact. T o  meet this requirement, 
w e have devised an Invoice Record which enables the merchant to 
record his purchases, as set forth in his invoices, so as to have a com ­
plete record in compact form for use in effecting a settlement in the 
event of a loss by fire. This Record is invaluable to the merchant, 
because it enables him to ascertain in a moment what he paid for and 
where he purchased any article in stock. Price $2.

Tradesman Company
Grand Rapids

Tine Iron Safe Clause
in Fire I n s u r a n c e  Policies, 
which is frequently) used as a 
club by unscrupulous insur­
ance adjusters to coerce mer­
chants who have suffered loss 
b%) fire to accept less than the 
face of their policies, has no 
terrors to the merchant who 
owns a York fire proof safe.

This safe is carried in slock and 
sold at facton) prices by tke Western 
Michigan representative of the York 
Safe & Loch Co.

GRAND RAPIDS SAFE CO.
GRAND RAPIDS, MICHIGAN
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BUSINESS-WANTS DEPARTMENT
Advertisements inserted under this head for two cents a word the first insertion and one cent a word for each subsequent 

continuous insertion. No charge less than 2o cents. Cash must accompany all orders.
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» U M N I M  C H A N C E S .

Looking F o r  a  Good L ocation?  F o r 
S a*e—A 30 x  65 b rick  block, g round  floor 
occupied by  old e stab lish ed  shoes an d  
fu rn ish in g s  b u siness , second s to ry  s u i t ­
able fo r e ith e r  offices o r  a p a r tm e n ts . 
L arge  show  w indow s, la rg e  b asem en t, 
s team  h ea t. In  b e s t loca tion  in  h u s tlin g  
c ity  of over 5,000, w hich  is  now  e x p eri­
encing  a  boom. W ill sell bu ild ing  o r b u s i­
ness. S a tis fa c to ry  re a so n s  g iven  fo r 
leav ing  th e  c ity . A ddress  No. 998, c a re  
T radesm an .

F o r Sale—G eneral m e rch an d ise  in  C en­
tra l  M ichigan. B es t d a iry  sec tion  in 
S ta te . R are  chance  to  buy  a  re a l m oney 
m aker. A ddress  No. 1 , c a re  T radesm an .
_______________________ 1

F o r Sale—G eneral s to re  co n sis tin g  of 
d ry  goods, c lo th ing , shoes, g roce rie s  and  
crockery . S tock  includ ing  fix tu res  in ­
voicing  $8,000. W ould sell on p a r t  p a y ­
m en t dow n. T h is  s to re  is loca ted  in  a  
tow n of 800, fifteen  m iles from  Saginaw . 
O w ner h a s  tw o  s to re s  an d  w ishes  to  d is ­
pose of one. A ddress No. 2, c a re  T rad e s - 
m an,_______ 2

F o r  Sale—F irm ly  e stab lish ed , nice, 
c lean  s to ck  of g roceries, h a rd w are , p a in ts , 
a u to  supp lies  an d  sp o rtin g  goods s itu a te d  
in  th e  b e s t b u s in ess  tow n  in  N o rth e rn  
M ichigan. B usiness e stab lish ed  e igh teen  
y e a rs . R eason  fo r  selling—w ish  to  re tire . 
O nly th o se  w ho m ean  bu s in ess  need  reply. 
S tock  w ill in v en to ry  $19,000. C an  b e  r e ­
duced. A ddress  No. 712, c a re  T rad esm an .
_______________ ______________________712

S to ck s  W an ted —W rite  m e if you w an t 
to  se ll o r  b u y  g ro ce ry  o r  g en e ra l stock . 
E . K ru isen g a , 44-54 E llsw o rth  Ave.,
G ran d  R apids, M ichigan.____________ 804

A d v ertis in g  C u ts—B rig h ten  up yo u r 
a d v e r tis em e n ts  w ith  a tt ra c t iv e  cu ts. O ur 
b ig  ca ta lo g u es  s en t free . C u ts  fo r d ry  
goods, fu rn itu re , va rie ty , general, m illi­
n e ry , c loak  an d  su it an d  d ep a r tm e n t 
s to re s . C u ts  a ll sizes. P r ic e s  25c each. 
Send now  fo r  ca ta lo g u es  of th e se  cu ts . 
A ddress C ut Synd ica te , 16 E a s t  23rd St., 
N ew  York.__________________  955

P a r tn e r  W an ted —$12,000 to  build  th re e  
s to n e  s to re s  in b e s t tra d in g  p o in t I  know ; 
tw o ra ilro ad  tow ns; W es t C en tra l M is­
sou ri. 10 p e r  cen t, g u a ra n te ed  above in ­
su ra n ce  and  tax e s . J . A. Y oung, W il- 
liam sviile , V erm ont. ____________ 956

W ill pay  cash  fo r  w hole o r p a r t  s to ck s  
o f m erchand ise . L ou is  L ev insohn , Sag- 
lnaw , M ichigan.________________  767

W oke U p a  D ead -B ea t—In  30 m inu tes. 
R ead  th is ; Sou th ing ton , Conn., F eb . 2, 
1916. T he  W es te rn  Seed H ouse, Salina, 
K an sas. G en tlem en : E nclosed  find check 
fo r $1.25 in  p ay m e n t fo r th e  D ead B ea t 
C h ase rs  s e n t us. W e tr ie d  No. 5 on one 
p a r ty  w e had  been u nab le  to  g e t a n y th in g  
o u t of fo r  over a  y e a r ; he  h ad  fo rg o tten  
o u r p lace en tire ly . B u t No. 5 w oke him  
up. W e g o t a  re sp o n se  inside  of . ha lf 
an  ho u r a f te r  he  received  it. T h is  alone 
m ore th a n  pays  th e  $1.25 sp en t. I t  is  th e  
Dest $1.25 w e ev e r h av e  sp en t. T h an k  you. 
T he  L ew is-W illiam s S'hoe C om pany. 
S tan sfle ld ’s Sons of M t. C arm el, 111., 
w rite s : “ Send u s  a n o th e r  s e t of D ead 
B ea t C h ase rs , th e y  a re  su re  th e  dope .’’ 
T om  G ray, th e  B ig  L u m b erm an  of C lay ­
ton , N ew  M exico, w rite s : “ I t  pa id  fo r 
itse lf  tw e n ty  tim e s  o v e r in  th e  f irs t th re e  
w eeks, an d  collected  tw o  acc o u n ts  over 
tw o y e a rs  old w h ich  w e had  g iven  up  a s  
lo s t.”  H e re  is  o u r p roposition : W e’ll 
m ail you o u r s e t  of “ D ead B ea t C h ase rs  
an d  Slow P a y  T ick le rs” on app roval. I f  
th e y  p lease  you send  us y ou r check  for 
$1.25—if th e y  don’t  s u it  you m ail th em  
b ack  to  u s  w ith in  th re e  d ay s  a f te r  you 
receive  th em , th e  p o s tag e  is only  4c to 
r e tu rn  them , an d  th e  m a tte r  is  ended. 
W rite  u s today . T he  W es te rn  Seed H ouse,
S alina . K an sa s. __________________957

F o r Sale—T w o -sto ry  b rick  bu ild ing  
22 x  70, b a sem en t sam e  size. C em ented  
c e lla r bo ttom . O pera  house on  second 
floor. B u ild ing  b u ilt five y ears . I  w an t 
to  re tire  fro m  th e  re ta il  b usiness. N ew  
s to ck  of m en ’s  fu rn ish in g s , shoes, som e 
clo th ing . O nly s to re  o f i ts  k ind  in tow n. 
A m  do ing  cash  b u sin ess . F in e  open ing  
fo r re a d y -m a d e  c lo th in g  s to re  fo r m en 
a n d  boys. T h is  tow n  is  lo ca ted  in  one of 
th e  b e s t fa rm in g  sec tio n s  in  M ichigan. 
L a rg e  m ilk  co n d en sa ry  pays  from  $28,000 
to  $30,000 to  fa rm e rs  ev ery  m on th  fo r 
th e ir  m ilk  p roduct. A ddress  L ock Box
172, W ebberv ille , M ichigan.__________943

F o r  Sale—W agon  an d  im p lem en t re p a ir  
business . Good live to w n  in good a g r i­
c u ltu ra l  co m m u n ity . L o ts  o f w ork  and  
good b u s in ess  fo r a  good wood w orker. 
W rite  o r  v is it  W . C. M cGowan, Pew am o, 
M ichigan._____________________________ 945

640 a c re  h o m estead s  in  Colorado, th e  
fines t w h e a t lan d  in  th e  w orld. N o long 
h a rd  w in te rs . F low ing  w ells of p u re  
w a te r . Com e quick . D e r D eu tsch e  F a rm ­
er, 327 B a r th  B lock, D enver, Colo. 946

L ease  F o r  Sale—V ery  d esirab le  lease  
on M onroe avenue , G rand  R ap ids fo r sale. 
M ust a c t  quick . J . L. L ynch , 28 Ion ia
Ave., G rand  R apids.________________ 950

Stock  of m en ’s  c lo th ing , fu rn ish in g s  
an d  shoes fo r sa le  to  quick  buyer. S tock  
invoices a b o u t $5,000. W ill sell ch eap  fo r 
cash . J . L. L ynch, 28 S ou th  Io n ia  Ave.,
G rand  R apids.____________________ 949

F o r Sale—T he only  g e n e ra l s to re  in  a  
tow n  of 900 in  N o rth e rn  In d ian a . W ill 
invoice $5,300. D oing a  $16,000 c ash  b u s i­
ness. R eason  fo r selling, h e a lth . A ddress 
W . G., c a re  M ichigan T rad esm an . 732 

F re e  F o r S ix  M onths—M y spec ia l o ffer 
to  in tro d u ce  m y  m agazine , “ In v e s tin g  fo r 
P ro fit.”  I t  is  w o rth  $10 a  copy to  a n y  one 
w ho h a s  n o t a cq u ired  suffic ien t m oney 
to  p rov ide  n e ce ss itie s  a n d  co m fo rts  fo r  
self a n d  loved ones. I t  show s how  to  b e ­
com e r ic h e r  qu ick ly  a n d  h o nestly . " In ­
v e s tin g  fo r P ro fit” is th e  only p ro g ressiv e  
financ ia l jo u rn a l an d  h a s  th e  la rg e s t  c ir ­
cu la tio n  in  A m erica . I t  show s how  $100 
grow s to  $2,200; w rite  now  a n d  I ’ll send  
i t  s ix  m o n th s  free . H . L . B arb er , 433-28 
W . Jac k so n  B lvd., C hicago. 800

C A SH  R E G IS T E R S — W e buy, se ll an d  
ex ch an g e  a ll m ak es  of reg is te rs , a lso  r e ­
pa ir, re -b u ild  an d  refin ish  a ll m akes. L e t 
u s quo te  you p rice  from  V o g t-B rick e r 
Sales Co., 211 G e rm an ia  Ave., Saginaw ,
Vlichigan.____________________________ 646

F o r Sale  C heap—C om plete m e a t m a r­
k e t f ix tu res. W rite  fo r  in fo rm ation . A d­
d ress  L ock Box 336, V icksburg , M ichigan.
______________________________________ 835

G eneral M erchand ise  a n d  re a l e s ta te  
au c tio n ee r. C losing o u t an d  reducing  
stocks, a d d re ss  L eo n ard  V an  L lere , H ol­
land, M ichigan. 799

S afes O pened—W . L. Slocum , safe  e x ­
p e rt an d  locksm ith . 128 A nn  S t., N. E ., 
G rand  R apids, M ichigan. 104

E x cep tio n a l O p p o rtu n ity —To con tin u e  
d ry  goods, c lo th ing , fu rn ish in g s  an d  g ro ­
cery  b u siness . A ll o r  p a r t  of s to ck  an d  
fix tu res  fo r sale . B u ild ing  fo r  sa le  o r 
re n t. N o b e t te r  loca tion  o r  to w n  of 1,200 
in  S ta te . A ddress  No. 932, c a re  T ra d e s ­
m a n ________________________________  932

F o r Sale—M oving p ic tu re  th e a te r ,  
cheap , if ta k e n  a t  once. A ddress  No. 201 
L incoln  Ave., G rand  Ledge, M ich. 925 

F o r Sale O r E x ch an g e—F o r re a l e s ta te , 
d ry  goods an d  m en ’s w e a r  s tock  in  good 
condition . R en t $20 a  m on th , good loca­
tion . A ddress Box 114, S hepherd , M ich­
ig a n __________________________________ 938

F o r Sale—A N ickel M in t popcorn  and  
p e an u t m ach ine  a s  good a s  new . P rice , 
$90. H o a re  & S la te r, F rem o n t, M ichigan.
______________________________________ 976

P a te n t  F o r  Sale o r  R oyalty—N ew  con ­
s tru c tio n  of a hose reel. Good household  
a rtic le . S aves hose, tim e  a n d  troub le  
w ith o u t ta k in g  off th e  hose from  th e  ree l 
w hen  sprink ling . A ddress  F ra n k  Nem ec, 
1833 No. B allou S tree t, C hicago, 111. 948 

F o r Sale—O ne C ham pion acco u n t re g ­
is te r  w ith  cash  d ra w e r  an d  cash  reco rde r, 
like new . W ill sell a t  d iscoun t. W rite  
th e  H ay n es  Co., of G rand  R apids, 572 
D ivision  Ave. So., G rand  R ap ids, M ich. 
_______________________________________919

F o r Sale—G rocery  a n d  m ark e t. L ead ing  
b u sin ess  in  c ity . Good location . E s ta b ­
lished  th ir ty  y ea rs . Ill h e a lth  cause. 
G eorge G ussner. B ism arck , N. D. 926 

T he  M erch an ts  A uction  Co., B araboo, 
W isconsin . T h e  m o s t re liab le  sa le s  con ­
cern  fo r  c losing  out, red u c in g  o r  s tim u -
ia tion . W rite  fo r  in fo rm ation .______ 585

M erch an ts  P lea se  T ak e  N otice! We 
have  c lien ts  of g rocery  stocks, g eneral 
s tocks, d ry  goods stocks, h a rd w a re  stocks, 
d ru g  s tocks. W e h av e  on o u r l is t  a lso  a 
few  good fa rm s  to  exchange  fo r such 
s tocks. A lso c ity  p roperty . I f  you w ish 
to  sell o r exchange  y ou r b u sin ess  w rite  
us. G. R. B usiness  E xchange , 540 H ouse- 
m an  Bldg., G rand  R apids. M ich, 859 

G eorgia  T alc  Co.—M an u fac tu re rs  of 
ta lc  an d  so ap sto n e  pow ders, foundry  
facings, c rayons an d  pencils. M ain  office,
A sheville, North C arolina ._______  958

F o r Sale—To close a n  e s ta te  w ill sell 
only  shoe s tock  in  tow n of 700. N e ares t 
tow n 10 m iles. S tock  u p -to -d a te . B u ild ­
ing  fo r re n t o r sale. L. H . G odfrey,
Adm x., P a rm a . M ichigan._________  959

F o r Sale—O r tra d e  fo r sm all fa rm , 
hom e b ak ery  and  re s ta u r a n t  in  good r e ­
s o rt tow n : only b ak e  oven in  tow n. Box 
456, B ellaire, M ich igan . 960

Splendid O pening—B akery , g ro ce ry  and  
ice c ream  bu s in ess  fo r  sale. L ive tow n. 
N ew  coun try . C oun ty  s e a t  and  U n ited  
S ta te s  L an d  office. Box 95, T im b er I ake. 
S ou th  D ako ta .  975

F o r R en t—S team  h ea ted  s to re  bu ild ing  
a t  P aw  P aw . Good location , ex te r io r  
cem en t blocks. H o lt B ros., 221 W iddi- 
com b B ldg., G rand  R apids. 974

W h a t is th e  an sw e r?  “ 19 dozen a n d  5 
eggs a t  17c p e r  dozen .” H a n d y  E g g  
T ab les  te ll you in s ta n tly  th e  above o r 
a n y  o th e r  com bina tion  from  1 to  30 dozen, 
a t  an y  p rice  from  8 to  40 cen ts  p e r 
dozen. S'end to -d a y  fo r  H an d y  E g g  
T ables. P rice , postpaid , $1. R eplogle &
G arre t. H olton , K an sas._______________ !)

C o u n try  M erch an ts—H u n d red s  of d o l­
la rs  a re  k icked a ro u n d  everyw here , 
w hich  a re  y o u rs  fo r th e  ask ing . N ew  
in d u s try . Be first. E . K ad d atz , O rton- 
ville, M inneso ta . 10

F o r Sale C heap T o  Close E s ta te —E s ­
tab lish ed  d ru g  sto re , w ell located . S tock  
an d  fix tu res  invoice a b o u t $3,500. Also 
com plete  se t d ru g  s to re  fix tu res  in w h ite  
enam el, show  cases, w all cases, soda 
fo u n ta in , d isp en sin g  case , scales, ty p e ­
w rite r , e tc . Invoice ab o u t $600. A ddress 
A d m in is tra to r, 223 D ivision  A venue,
Sou th . G rand  R apids, M ichigan.______ 11

W an ted —A firs t-c la s s  all a ro u n d  sa le s ­
m an, w ho u n d e rs tan d s  th e  clo th ing , shoes 
and  fu rn ish in g s  from  A to  Z. Good 
w ages  an d  s tea d y  position . S ta te  full 
p a r tic u la rs  in  firs t le tte r .  A. L ow enberg ,
B a ttle  C reek , M ichigan.______________ 12

F o r Sale—A 40-acre fa rm  in  M ecosta 
co u n ty  in  re ach  of fo u r m a rk e ts ; level 
la n d ; soil, c lay  loam  in  h igh  s ta te  of 
fe rti lity . Good house, b a rn  an d  fences. 
W a te r  a t  house  an d  b a rn . A ll n ece ssa ry  
ou tbu ild ings. T im b er fo r fa rm  use. P a r ­
tic u la rs  an d  p rice  g iven  to  in te re s ted  
p a rtie s . A. H . W est, P a ris , M ich. 13

F o r Sale—G rocery  and  m a rk e t w ith  
fix tu res. Invoice  abou t $5,000. All cash  
business. G oing in to  a n o th e r  line. B est 
sm all c ity  in  C en tra l M ichigan. C en tra l 
location . E s ta b lish ed  25 y ears . A ddress
N o. 963, c a re  T rad esm an .___________ 963

G eneral S tock  M erchand ise  w an ted  in 
exch an g e  fo r  m y level 80 a c re  A No. 1 
fa rm , $8,000. S tock  an d  too ls if desired  
w ill assu m e . H ow ard  A rm stro n g , 517 
A dam s S’t., G rand  R apids. M ichigan. 3

F o r Sale—S tock  of m erch an d ise  con ­
s is tin g  of la d ie s ’ fu rn ish in g s  and  m il­
lin e ry  loca ted  in  a  b u sy  l ittle  tow n  s u r ­
rounded  by good fa rm in g  coun try . Only 
s to re  h an d lin g  lad ie s ’ and  ch ild ren ’s 
coats. W ill in v en to ry  ab o u t $2,400. C an 
re n t th e  bu ild in g  fo r  $16 a  m onth . A d­
d re ss  No. 4, care  M ich igan  T rad esm an .

4
F o r Sale—C lean g e n era l s tock  in  grow - 

ing  c ity  o f F rem o n t. S tock  w ill in v en to ry  
ab o u t $12,000. W ill re n t  o r sell s to re  
build ing . A ddress  No. 5, c a re  M ichigan
T rad esm an .__________ __________________5_

Real E sta te  Exchange. S to ck  B uye rs  
of all k ind s of merchandisie. W e e x ­
ch an g e  re a l e s ta te  fo r y o u r s to ck  of m e r­
ch an d ise  o r w ill buy  fo r cash  a n d  pay  
th e  h ig h e st dollar. H av e  you D e tro it 
p ro p e rty  fo r sa le  le t u s know  a t  once. 
P e rry  M ercan tile  Co., 191 H en d rie  Ave.,
D e tro it, M ichigan.______________________6_

F o r Sale—No. 4 M iddleby O ven in good 
condition . P r ic e  v e ry  reasonab le . B urge 
& B urge, S ou th  H aven , M ichigan. 8 

F o r  Sale—G rocery  an d  m a rk e t w ith  
fix tu res. Invoice  ab o u t $5.000. All cash  
business. G oing in to  a n o th e r  line  and  
m u s t sell b y  A pril 1. B es t sm all c ity  
in  C en tra l M ichigan. C en tra l location . 
E s ta b lish ed  25 y ears . A ddress No. 963,
c a re  T rad esm an ._____________________ 963

F o r  R en t —S to re  bu ild ing , 22 x  80, S te r-  
ling, Illinois, 10,000 p opu la tion . B est lo­
ca tio n . A ddress  N. G au lrapp , S terling , 
Illinois. 965

S T O R E S ,  F A C T O R IE S ,  A N D  R E A L  
E S T A T E  bough t, sold, exchanged . W rite  
m e if  you a re  in  th e  m a rk e t to  buy, sell 
o r tra d e . E s ta b lish ed  1881. F ra n k  P. 
C leveland. R ea l E s ta te  E x p e rt , 1609
A dam s E x p re ss  B ldg., Chicago.______ 826

S to re  F o r  Sale—In  live co u n try  tow n 
in Io n ia  county . G roceries  an d  fu rn i­
tu re . W ill invoice b e tw een  $1,200 and  
$1.500. F o r  c ash  $1,000. W ill tr a d e  fo r 
firs t m o rtg ag e  on re a l e s ta te  equal to  
pu rchase . A d d ress  No. 970, c a re  T rad e s -
m an. _______________________________ 970

D ru g  Sto re  F o r  Sale— A good b u sin ess  
in a  good tow n. N o ju n k . J u s t  a  good 
s to ck  fo r  w h a t i t  is  a c tu a lly  w o rth . T h is  
s to re  h a s  done a successfu l b u s in ess  fo r 
tw e n ty  y e a rs  in i ts  p re sen t location . 
A ddress No. 978, c a re  T rad esm an . 978

C ash B u y ers  o f c lo th ing , shoes, d ry  
goods and  fu rn ish in g s . P a r ts  o r  e n tire  
s tocks . H . P rice , 194 F o r re s t  Ave. E a s t, 
D e tro it._______________________________ 678

G eneral M erchand ise  A uc tioneer—T en 
y e a rs  success  c losing  o u t an d  red u c in g  
stocks. R eference  a n y  re liab le  m e rch an t 
in  C adillac.! A ddress  W . E . B row n, C ad-
lllac, M ichigan.______________________ 530

L u m b er Y ard  F o r Sale—In  good re so rt 
tow n. D oing good b u siness . Good re a ­
sons fo r selling . F o r  a  b a rg a in , g e t busy. 
R. E- A shcro ft, L akeside, M ichigan. 7

C ollections everyw here . W e  g e t th e  
m oney an d  so  do you. N o ch a rg e  u n le ss  
co llected . U n ited  S ta te s  C red it Serv ice, 
W ash in g to n , D. C. 944

W an ted  To B uy—I am  read y  to  p ay  
sp o t cash  fo r a  c lo th in g  stock , d ry  goods 
s to re  o r  g e n e ra l m erchand ise . L e t m e 
know  a t  once w h a t you have. J . P
L ynch , 44 So. Ion ia  Ave., G rand  R apids! 
____ _________________ ___________  986

F o r Sale— Stock  china, c u t g lass , p ic ­
tu re  books, s ta t io n e ry , school an d  office 
supp lies  w o rth  $6,000. O th e r w ork  needs 
a tte n tio n . R udell D ru g  Co., S au lt S te. 
M arie. M ichigan.______  987

F o r  Sale— S tock  of g en e ra l m e rc h a n ­
d ise  loca ted  in a  sm all tow n  in G enesee 
coun ty , do ing  a  bu s in ess  of $40,000 a  y ea r 
In v en to ry in g  a b o u t $12,000. A nyone w a n t­
ing  a  h ig h  g rad e  bu sin ess  in good loca l­
i ty  can  find a  b a rg a in  here . A ddress No. 
988, c a re  T rad esm an ._______  988

W an ted —Ice less  soda fo u n ta in . M ust 
be in good cond ition  and  cheap  fo r cash . 
W ill H . Sewell, P e rr in to n , M ich. 989

F o r  Sale—E stab lish ed , inco rpo ra ted , 
com m erc ial agency  w ith  la rg e  c lien te le ; 
6 p e r  cen t, d iv idends in  1916. B usiness  
rap id ly . R equ ire  ab o u t $10,000. T he  
W isconsin  R a tin g  L eague, O shkosh, W is ­
consin . 991

H av e  Splendid L oca tion—5c to  $1 s to re ; 
5,000 population . S evera l fa rm in g  d is ­
t r ic ts  in im m ed ia te  v ic in ity . Good b u s i­
ness  tow n. W ill m an ag e  s to re  com m is­
sion b a s is ; am  long experienced . W ill 
exchange  re fe ren ces . l  e t ’s g e t to g e th e r. 
A ddress L ivew ire, c a re  T rad esm an . 992

F o r R en t—D andy  brick  s tru c tu re  and  
only ho te l in A thens, M ichigan. G et busy. 
$30 m onth . C om m unicate. J . C. S tudley , 
B a ttle  C reek, M ichigan._____________ 981

R exall D ru g  S to re  F o r  Sale—D oing a  
good p rofitab le  b usiness. In  connection  
w ith  s to re  is te lephone  exchange  w hich  
pays  good and  lib e ra l sum  p e r y ear. W ill 
m ake  special p rice  fo r qu ick  sale. A d­
d re ss  N o. 984. c a re  T rad esm an . 984

F o r  Sale—One M cC ray g ro ce rs ’ icebox, 
one B ow ser ta n k , one m ea t slicer, one 
se t com pu ting  scales, one coffee m ill and  
m otor, one cheese  case  an d  th re e  dozen 
B ack u s de livery  boxes. A ddress  A llen 
B ros., Ion ia , M ichigan. 994

F o r Sale—H alf price , n e a r ly  new  sh e lv ­
ing, show  cases, la rg e  reg is te r , tab les, 
co u n te rs , g a s  lam ps, la rg e  safe. A ddress 
F ix tu re s , 116 Sheldon Ave., G rand  R apids, 
M ichigan. 995

F o r Sale O r E x ch an g e—161 a c re s  w ith  
e x tra  good bu ild ings. W ell fenced , h as  
fo u r sp rings , w a te r in g  all fields. A n ideal 
s tock  fa rm . On m ain  ro ad  five m iles to  
m a rk e t. G ravel loain w ith  som e c lay  and  
b lack  soil. W an t s to ck  o f g en e ra l m e r­
chand ise  o r  g roceries. G. D aykin , C helsea. 
M ichigan. 996

H E L P  W A N T E D .  «

W an ted —T w o experienced  c le rks, one 
g rocery—o th e r  h a rd w are . A ddress Jo h n  
H an sen . E dm ore, M ichigan._________982

W an ted —Y oung m an  b e tw een  25 and  
30 y ears , m a rried  p re fe rred , to  c le rk  in  
g en era l s to re  in co u n try  tow n. M ust be 
w ide aw ak e  a n d  u n d e rs tan d  to  ta k e  care  
of $5,000 stock . W ill a lso h av e  to  do 
w o rk  ou tside . A ddress  No. 993, care  
T rad esm an . 993

Neal 3 D A Y
W A Y

Is the best, surest, 
safest remedy known 
to medical science for

DRINK HABIT
A harmless, vegetable rem­
edy given with no bad after 
effects. No hypoderm ics  
used. It positively removes 
the craving desire for liquor 
and DRUGS at the end of 
treatment, or money back.

N eal Institute
534 Wealthy, S. E. GRAND RAPIDS
Both Phones PERRY MILLER. Manager
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SWAT TH E  FLY AGAIN.
The season is coming when we 

should swat the fly and swat him 
hard. The enthusiastic, vigorous anti­
fly campaigns of the past few years 

.will be ineffectual if they are not re­
peated. True, we have other fighting 
on our hands in this year of grace; 
but the fly need not be forgotten. He 
is always too numerous for the com­
fort and well being of America.

The day has happily passed when 
the expression, “As harmless as a 
fly,” could be regarded as axiomatic. 
Medical science has investigated our 
little friend, musca domestica, and has 
revealed him for the enemy he is. 
The domestic fly and the German spy 
are twin perils and it behooves us to 
guard against both. Posing as a 
harmless insect, often a cheerful har­
binger of warmer weather and at the 
worst a mere annoyance, the house 
fly has insidiously spread disease. He 
has collected germs from filth of every 
sort and conveyed them post haste 
to the kitchen, the dining room and 
the baby’s crib.

When the fly is not at work spread­
ing germs, he is busy extending the 
multiplication table beyond the power 
of the human mind to follow intelli­
gently. Indeed, he probably works 
at both stunts at one and the same 
time. A man can do only one thing 
at a time, but a fly, apparently, can 
spread disease and hatch more dis­
ease spreaders simultaneously.

According to the scientists, who 
have the facts at their finger ends, a 
female fly can lay 150 eggs in ten 
days. More than that, she does it. 
According to the law of probabilities, 
half of the new born—or new hatched 
—flies will be of the feminine persua­
sion. Carrying out the multiplication 
process to the limit, in forty days the 
one original fly will have increased to 
64,136,401. That explains wThy there 
can be so few flies in April and yet so 
many in June and so infernally many 
in July and August.

These facts, definitely ascertained 
by science, resulted in the first swat 
the ' fly campaign. In an effort to 
avert the evil day when the earth 
would be creeping and the air black 
with flies, man started in to swat. To 
swat the fly was no longer a repre­
hensible cruelty; it became almost in 
an instant a public duty. And wThen 
the swatter had driven home his war 
club or battle-ax, he would exclaim, 
breathless but triumphant, “The num­
ber of flies forty days hence will be 
64,136,401 less than if I had let that 
buzzing pest get away from me.”

The warfare against the fly is both 
offensive and defensive. It is both 
preventive and curative. To kill the 
fly is a sacred duty, but to prevent 
his birth is an act of supreme com­
mon sense. So, while tanglefoot and 
screen wire are worth the money 
many times over, the clean up and 
paint up idea is the thing that will 
eventually strike right to the very 
root of the evil.

The fly breeds in filth. He thrives 
on dirt. Eliminate filth and dirt and 
he will be like a fish out of water.

The first step in the fight, there­
fore, is to clean up the fly’s breeding 
places. It is a work to be done early 
in the spring, before the fly has a

chance to breed in any numbers. 
Thereafter, provide for the systemat­
ic removal of all dirt likely to attract 
flies or furnish them with a home. 
The covered garbage can, the syste­
matic municipal collection of garbage 
in covered wagons, modern inciner­
ating or reduction plants, close at­
tention to the back yard as well as 
the front lawn—all these are Amer­
ica’s munitions in the war of ex­
termination against the world’s great­
est disease breeder.

Review of the Grand Rapids Produce 
Market.

Apples—Spys, $6 per bbl.; Baldwins, 
$5.50(5)5.75 per bbl.

Asparagus—$1.50 per doz. bunches.
Bananas—Medium, $1.50; Jumbo,

$1.75; Extra Jumbo, $2; Extreme Ex­
tra Jumbo, $2.50 up.

Beets—85c per doz. bunches for new.
Brussel’s Sprouts—20c per qt.
Butter—The market is very firm, due 

to the extreme light receipts and very 
short warehouse holdings. Withdrawals 
from all warehouses have been extreme­
ly heavy, which shows a good consump­
tive demand. Not much relief is looked 
for in the butter market for at least 
two weeks to come, as the home con­
sumption is keeping up well and fresh 
receipts show no increase whatever over 
last week. Local dealers hold fancy 
creamery at 43c and cold storage cream­
ery at 36c. Local dealers pay 30c for No.
1 in rolls, 28c in jars and 26c for pack­
ing stock.

Cabbage—$8 per 100 lbs.
Carrots—$2 per 100 lbs.
Cauliflower—$2 per doz.
Celery—Florida, $4.75 per box of 3 

or 4 doz.; California, 75@$1 per bunch.
Cocoanuts—$6 per sack containing 100 

lbs.
Eggs—The market is firm, due large­

ly to the good Easter demand and very 
moderate receipts. Eggs will very likely 
hold around the present basis for sev­
eral days yet. Local dealers now pay 
30c for fresh, holding case count at 31c 
and candled at 32c.

Figs—Package, $1.25 per box; layers, 
$1.75 per 10 lb. box.

Grape Fruit—$4@4.50 per box for 
Florida.

Green Onions—Shalotts, 85c per doz. 
bunches; 25c per doz. bunches for Illi­
nois.

Honey—18c per lb. for white clover 
and 16c for dark.

Lemons—California are selling at 
$4.25 for choice and $4.50 for fancy.

Lettuce—18c per lb. for hot house 
leaf; $2.50 per hamper for Southern 
head; $4.75 per crate for Iceburg from 
California.

Maple Sugar—30c per lb. for pure.
Maple Syrup—$1.50 per gal. for pure.
Mushrooms—75@80c per lb.
Nuts—Almonds, 18c per lb.; filberts, 

16c per lb.; pecans, 15c per lb.; wal­
nuts, 16c for Grenoble, 15j£c for Na­
ples; 19c for California in sack lots.

Onions—Home grown $10 per 100 lb. 
sack for red or yellow. Texas Ber­
mudas are now in market, commanding 
$4.50 per 40 lb. crate.

Oranges—California Navals, $3.50(5) 
3.85.

Peppers—Southern command $1 per 
basket.

Oysters—Standard, $1.40 per gal.; Se­

lects, $1.65 per gal.; New York Counts, 
$1.90 per gal.; Shell oysters, $8.50 per 
bbl.

Pop Corn—$2 per bu. for ear, 5J4@ 
6c per lb. for shelled.

Potatoes—The market is a little 
stronger, local jobbers having advanced 
their asking price to $3 per bu.

Poultry—Local dealers pay as fol­
lows, live weight: old fowls, light, 
21@22c; heavy (6 lbs.) 24@25c; 
springs, 23@24; turkeys, 22@25c; 
geese, 18@19c; ducks, 23@24c. Dress­
ed fowls average 3c above quota­
tion.

Radishes—35c per doz. bunches for 
small.

Rhubarb—Illinois, 8c per lb. or 
$2.75 per 40 lb. box.

Sweet Potatoes—Kiln dried Dela­
ware Jerseys, $3 per hamper.

Tomatoes—$5.75 for 6 basket crate, 
Florida. Very scarce.

Turnips—$2 per 100 lbs.

It is idle to try to frighten this 
country over a shortage of bread so 
long as a department of the Govern­
ment is allowed to set forth the flour­
ishing condition of the confectionery 
industry. It has expanded, we are 
assured, with great rapidity. Sixty- 
five years ago we had fewer than 400 
establishments, with an aggregate 
capital of only $1,000,000 and products 
to the value of only $3,000,000 a year. 
This was a per-capita expenditure of 
13 cents. Now the 400 establishments 
are 2,500. The $1,000,000 invested is 
$110,000,000. The $3,000,000 added to 
the National wealth every year—and 
taken away as fast as added—is $185,-

000,000. The 13 cents spent by each 
person during the year for candy is 
$1.80. Our imports of confections 
are negligible, more sweets being 
sold in one day than are imported in a 
year. Nor do we export much. It 
is evident that here we have an ideal 
industry for war-time. Nor do these 
figures take account of the amount of 
confectionery made in the private 
kitchen or in the private chafing- 
dish. The ordinary girls’ college 
must be capable of making enough 
fudge every twenty-four hours to 
keep the fighting spirit alive in a regi­
ment.

Chicago is about to make one last final 
attempt to put its white elephant Munic­
ipal market into operation, more than 
a year after its completion and con­
tinued emptiness. This market* it will 
be recalled, was built at a cost of $30,- 
000 on city land and had every oppor­
tunity for success—except that it wasn’t 
what the public wanted. The Council 
Health Committee has adopted resolu­
tions directing city officials to make 
preparations to open the market after 
a delegation of residents appeared be­
fore the committee and pleaded for an 
opportunity to patronize the market.

The Rice Veneer & Lumber Co. 
has increased its capital stock from 
$40,000 to $65,000.

_________ B U S IN E S S  C H A N C E S . _________

F o r Sale—H a rd w are  s to ck  of $13,000. 
Re«t chance  in S ta te . H a s  m ade  big 
m oney on in v estm en t. W ill sacrifice  for 
cash  sale. B est re a so n s  fo r  selling, or 
will sell o n e -th ird  in te re s t  -to  ex p eri­
enced m an. A ddress No. 14, c a re  T rad e s ­
m an . 14

S E E D  P O T A T O E S
Fancy Colorado Early Ohios 

$3.50 per Bushel
Supply Limited

W r it e  U s  T o d a y  if  W a n t  
P u re  E a r l y  S e e d

KENT STORAGE CO.
G R A N D  R A P I D S  M I C H I G A N

Horton Vacuum Washing Machines
A sk  our sa lesm a n  fo r  fu ll  p articu lars.
W e k n o w  th e y  w ill  in te r e s t  y o u . D ea lers  
w h o  h a v e  bought th em  are doing a n ice  
b u sin ess. G et in  lin e  w ith  th o se  and  
p u sh  a m ach in e on  w h ich  y o u  can  m ak e  
m o n ey  and build  up a n ice  b u sin ess.

M I C H I G A N  H A R D W A R E  C O M P A N Y  
Exclusively Wholesale 

GRAND RAPIDS MICHIGAN

mailto:4@4.50

