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Write, Wire or Phone

for

A ll Information 

on

Special Sales
JOSEPH P. LYNCH 

SALES CO.
Lindquist Bldg.

44 Soufh Ionia Avenue

Grand Rapids, Michigan
A ll Correspondence S trictly Confidential
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Dick’s “Blizzard” Ensilage Cutters
Made in 

Eight Sizes 
to Suit 

Every Need

SAFEST,
LIGHTEST-
RUNNING,

MOST
DURABLE.

See our full line on display at COLISEUM ANN EX , Comm erce Ave.
W here w e have tem porary offices until our 

new  building is completed.

CLEMENS & GINGRICH CO.
W holesale D istributors Grand Rapids, Michigan

Pere M arquette R a ilw a y  Co

FACTORY SITES
AND .

Locations for Industrial Enterprises in 
Michigan

Th> / ’«f® M anmette Railway runs through a territory peculiarly adapted by Accessibility 
L T C A T O M ^ & f D U ^ A L ^ ^ R r ^ eEasnd “  C°ndition- ,or Ufc f°r * •

.  £?rifc?la? V eetor7 Site* he had a t reasonable prices. Coal in the Saginaw Valley
and Electrical Development in several parts of the S tate insure Cheap Power. Our Industrial 
Department invites correspondence with manufacturers and others seeking locations All in
quiries w ul receive painstaking and prompt attention and will be treated as confidential.

Addre“  GEORGE C. CONN,
Freight Traffic Meneger,

Detroit, Michigan

Franklin Package Sugars
Pay You A Profit

These ready-to-selP ’ packages save you the 
labor and time required to put sugar in bags, save 
you the cost of the bags and twine and loss by 
overweight.

You can supply the sugar wants of all your cus
tomers with Franklin Package Sugars because they 
include all varieties. Every package is guaranteed 
full weight. Franklin Granulated Sugar is sold in 
2 and 5 lb. cartons and 2, 5, 10 and 25 lb. cotton 
bags.

“A  Franklin Sugar for every use**
Granulated, Dainty Lumps, Powdered, 
Confectioners, Old Fashioned Brown

The Franklin Sugar Refining Company
PHILADELPHIA

High Food Value 
Low Cost

Our advertising is making it still easier for 
you to sell Shredded Wheat, because we are 
telling people about its low price and high 
food value, and urging them to eat it more 
frequently instead of depending so much on 
eggs and meat.
Food prices in general are so high that this 
advertising is bound to increase your sales of

Shredded Wheat
especially if you co-operate with us by talk
ing to your customers about it.

T h is  Biscuit is packed in odorless spruce w ood 
c u e s ,  w hich  m ay be easily sold fo r 10 o r 15 
cents, thereby  adding to  the  g ro ce r’s profits

Shredded Wheat Company
Niagara Falls, N . Y.

Ceresota
Flour

A l w a y s  U n i f o r m l y  G o o d

M a d e  f r o m  S p r i n g  W h e a t  a t  

M in n e a p o l i s ,  M in n .

Judson Grocer Co.
The Pure Foods House

Distributors
GRAND RAPIDS, MICHIGAN

f

(



Thirty-Fourth Year GRAND RAPIDS. WEDNESDAY. AUGUST 1. 1917 Number 1767
S P E C IA L  FE A T U R E S .

P age
3. U pper P en in su la .
4. N ew s of th e  B usiness W orld.
5. G rocery  and  P roduce  M arket.
6. Men of M ark.
8. E d ito ria l.

10. B u tte r, E ggs and  P rov isions. 
12. F inanc ia l.
14. E nd  is N ow here in S igh t.
18. Shoes.
20. W om an’s W orld.
22. H ard w are .
24. T h e  C om m ercial T rav e le r.
26. D rugs.
27. D rug P rice  C u rren t.
28. G rocery P rice  C u rren t.
30. Special P r ic e  C u rren t.
31. B usiness W an ts .

TOO MANY BRANDS.
The Federal Economy Board has 

found that one of the costliest of *he 
non-essential services is the offering 
of an excessive variety of styles. 
This idea can well be applied to the 
grocery trade. I t  has been a just 
criticism in normal times tha t many 
retail grocers carry too many sim
ilar lines. The same commodity i$ 
often packed in many different kinds 
of packages of many different sizes. 
The standardization of packages and 
the elimination of all unusual pack
ages would not only be the means of 
avoiding unnecessary costs in manu
facture and packing, but would also 
save much in the cost of handling, 
and reduce the capital unnecessarily 
invested in goods in small demand, 
thereby increasing the turnover.

Business men will understand the 
enormous savings which will be 
brought about by this work. Further
more, they will appreciate the wis
dom of this deliberate preparation for 
the future in contrast with hasty 
action which m ight leave unsold 
many styles already made up. The 
readjustm ents suggested have been 
made in the other countries at war, 
and sometimes they have been made 
suddenly and drastically without op
portunity to avoid loss. In  this 
work the board wants the co-opera
tion of every business man.

In time of war business can not 
continue to render the elaborate 
service possible in time of peace. In 
order that National energy may be 
directed first toward prosecuting the 
war, business activities must be re
duced in many directions. If this is 
to be done gradually and with due 
regard to supplies of materials and 
finished product already on hand, 
business men must act at once.

SPRING HOSIERY OPENING.
In the judgm ent of hosiery mill 

agents the opening of staple lines 
for spring, 1918, will, in all proba
bility, take place between August 15 
and September 1. Offerings have 
already been withheld beyond the 
usual opening dates and buyers who 
visited this m arket early in July, 
met with the suggestion from sellers

that they return in the latter part 
of August.

Most mills have all the business 
they can care for well into the late 
months, and there is, therefore, no 
pressure upon them to fill blank 
pages in their order books. None 
wish to sell so far ahead as in nor
mal seasons.

Except for several lines of full 
fashioned goods and scattered in
stances of lower priced staples, there 
has been no mention of spring. Buy
ers have been seeking deliveries in 
November and December which, it is 
understood, they will apply to their 
spring distribution, but mills refuse 
to go beyond those months.

M anufacturers ’believe that the 
highest prices yet seen will be named 
for deliveries in 1918. The raw ma
terial itself has become oniy one of 
many factors. Equal in importance 
with it in cost calculation are ad
vancing wages, increasing overhead, 
the likelihood of heavy taxation, the 
expense of boxing and shipping, etc.

There is said to be a scarcity of 
fiber silk hosiery in the m arket at a 
price to permit retailing for 50c. 
There are, however, several lines of 
thread silk goods within that range. 
One mill is showing a line of silk 
goods at $5, which brings favorable 
comment from buyers. I t is interest
ing to note that this mill’s leading 
numbers did not exceed 50c retailers 
in normal times.

Fall hosiery is almost unobtainable 
from mills. Coarse gauge wool goods 
■are sold up and, according to a repre
sentative agent, virtually no more 
cashmere goods are offering. Jobbers 
who have hosiery in stock are in po
sition to realize profitably before 
the season closes, agents say.

MILK CANS ADVANCE.
Cans have become one of the big 

items of a milk dealer’s expense ac
count, the price of the ordinary 10 
gallon can having increased about 85 
per cent, since the beginning of the 
war. An idea of dealer’s investment 
in cans may be gained from Govern
ment figures obtained from records 
of dealers in different parts of the 
country who handled from 100 gal
lons to 12,000 daily. Average invest
ment in cans per 100 gallons handled 
was $153, the accounts for the year 
showing that the average cost per 
gallon of milk handled was .065c. The 
figures were obtained when ten gal
lon cans could be bought for about 
$3 each.

Better the Indian and his muddling 
ways of doing things than the Ger
man and his kultur, which is only 
another name for barbarism and 
butchery,

DICKENS AND REVENTLOW.
Not long ago the overthrow of 

Great Britain by the submarine was 
staged, according to German proph
ecy, to take place in the month of 
June of this year. There appears, 
however, to have been that hitch in 
the proceedings which usually does 
occur when England is to be over
thrown, and we are now told that in 
Germany “the idea of a submarine 
triumph in the present year has been 
abandoned, and estim ates.o f the re
quirements for submarine success 
vary from Tripitz’s vague request 
for ‘time’ to the forty-five months 
of one reflective newspaper editor.”

This extension of time thus grant
ed by Tirpitz suggests that he and 
his crew may possibly be descended 
from the Reverend Melchisedech 
Hjowler, who (as all readers of 
“Dombey and Son’’ will remember), 
“had consented, on very urgent so
licitation, to give the world another 
two years of existence, but had in
formed n's followers that, then, it 
must pos’tively go.”

To complete the parallel, it may 
be observed, for the benefit of those 
persons who do not read Dickens, 
that “Dombey and Son” was pub
lished much longer than two years 
ago—and the world, although vexed 
with warfare, is undoubtedly still 
here!

LIBERTY BREAD.
“Liberty Bread” is the term to be 

encouraged by the food administra
tion as applied to substitutes for 
wheat flour, rather than the phrase 
“W ar Bread,” used in other warring 
countries.

“The name ‘W ar Bread’ gives the 
impression that there is something 
inferior about the breads made ot 
substitutes for wheat,” says an an
nouncement. “The fact is that breads 
made from wheat substitutes are 
healthful and just as tasty as these 
made from wheat.” Use of substi
tutes will be encouraged at the food 
training camps to be held in connec
tion with the fairs and expositions in 
the near future.

ELIM INATE GERMAN NAMES.
The movement to eliminate every 

German word from our vocabulary 
and every German name from com
munities and business houses is gain
ing in momentum all over the coun
try. Storekeepers who are so unfor
tunate as to bear names of Teutonic 
origin complain that they are already 
being discriminated against by cus
tom ers who are patriotic American 
citizens*. The handw riting on the 
wall shows very clearly that the only 
way they can forestall bankruptcy 
is to eliminate every suggestion of 
despotism and autocracy by the sup

pression of German names and the 
adoption of names in keeping with 
democracy and civilization. This 
determination of the American peo
ple to destroy every thing suggestive 
of barbarism in the nomenclature of 
the Nation will cause many heart
aches on the part of Germans who 
have formerly gloried in their T eu
tonic ancestry, but most of them will 
be wise enough to see the coming 
storm and bend their heads in sub
mission in order to w ithstand its 
fury. Unless they do this—and do it 
promptly—they will have only them 
selves to blame if they find them
selves headed toward the bankruptcy 
court and realize that they are objects 
of universal contempt in the eyes of 
civilized people in every part of the 
world.

The great reliance of the autom o
bile trade is on orders for aeroplane 
motors. The motor is the most vital 
and the most expensive part of the 
aeroplane. The immense sum of 
$600,000,000 has already been appro
priated for aeroplanes. The insig
nificant aeroplane companies at pres
ent in this country can supply only 
♦he barest fraction of our needs. The 
Government will have to turn to the 
automobile companies, where the ex
perience and the skill and the capac
ity exist. As at present organized, 
the automobile companies are already 
largely motor-making companies. 
Most of the other parts of the auto
mobile are purchased from part man
ufacturers: all that the automobile 
company does is to assemble them. 
The aeroplane motor, of course, is a 
vastly more delicate and a vastly 
more expensive piece of mechanism 
than the automobile engine. The 
aeroplane motor weighs only two 
to four pounds to the horse
power where the automobile motor 
weighs ten to twenty pounds to a 
horsepower. The aeroplane motor 
is short-lived; it is said that the actual 
working life of an aeroplane motor 
in war service is only sixty hours 
The consumption is tremendous. 
Aeroplane motors may have to be 
turned out like shells and munitions. 
John N. Wiilys is reported recently 
to have said to friends that he ex
pects to make more money in one 
year on aeroplane motors can he has 
made in any similar period on auto
mobiles. W hether the price basis at 
which Government orders will be 
placed will justify this, remains to 
be seen.

I t  is asserted that the American 
army is the best fed army in the 
world. Its  rations are figured on the 
basis of each soldier’s requirements. 
It is a liberal ration, usually more 
than enough to satisfy the hunger of 
even a “heavy” eater.
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Captain Burgess
This cut shows Captain W alter N. 

Burgess on his thoroughbred chestnut 
horse Rex, presented to him by the 
members of Grand Rapids Council, 
United Commercial Travelers of 
America.

The presentation was made at the 
Council chambers on Saturday eve
ning, July 21.

The officers and members of his 
command, the 32nd Infantry, Supply 
Company, M. N. G., and such mem
bers of Grand Rapids Council as 
could be collected together for the 
occasion, were present.

Alvah W. Brown was master of 
ceremonies and, after a few prelim
inary talks, presented the mount to 
Captain Burgess, citing that Grand 
Rapids Council was signally honored 
by having one of its officers commis
sioned in so im portant a capacity to

and His Horse.
serve his country in these trying 
times.

Captain Burgess’ speech of accept
ance was that of a soldier, brief and 
expressive of a strong feeling of ap 
preciation for the gift from his fellow 
members.

A strong patriotic address was 
made by Editor A. P. Johnson, of 
the Grand Rapids News, setting forth 
the duties of United States citizens 
during this world war and dwelling 
upon the many benefits to be derived 
from democracy through the ultimate 
victory over autocracy.

The members of Grand Rapids 
Council present bade Godspeed to 
Captain Burgess and the members of 
his company and wished them a safe 
return to their homes in a world of 
perpetual peace.

Beware of These Two Short Change 
Sharks.

Jackson. July 31—C. E. Robbins, 
who makes Indiana and Michigan 
territory as a coffee salesman, was in 
Jackson yesterday. He noticed on 
the street two men of whom he had 
heard in different towns visited re
cently, where they had been plying 
the vocation of short changing small 
business places, and he advised the 
police to look out for them. Before 
they had been located reports came 
to headquarters that two men had 
short changed the Pinegar grocery 
and that an attem pt had been made 
to work the game on the Dutton gro
cery, near by, but Mrs. Dutton needed 
all her change and thus escaped being 
victimized. They have not been ap- 
prehended.

Mr. Robbins reports that he first 
heard of the pair at Angela, Ind., 
then at Steubenville, Ind., where a 
man about 5 feet, 7 or 8 inches in 
height, purchased three gallons of 
<~',sol'ne for 66 cents, presenting a 
$20 bill in payment. The woman in 
charge secured the change, where

upon the shark stated that he had a 
penny and that if she would give 
him a nickel she could keep the five 
pennies for change. Then he discov
ered that he had a dollar ar.d asked 
the woman to give him the $10 bill she 
held as part of the change (he had 
not given her the $20) she could 
make the change easier for the $1. 
He put the $10 bill in his pocket and 
departed before the flustered woman 
came to a realization that she had 
been short-changed. Next he was 
heard from at Metz, Ind.. where he 
purchased a cigar and got away with 
$6 in a somewhat similar manner. 
At Summit, Ind., he tried the same 
trick but failed. Mr. Robbins next 
heard of the pair at Allen, Mich., 
where the trick did not work; and 
when he arrived in Jackson he recog
nized the pair from the description 
given at the other places.

The pair travel in a five-passenger 
car. Invariably thev have grips piled 
'il ^ \e. *>ack seat. The fat man works 
the little store keepers, preferring 
small dealers, and especially women 
or children, while the other man re
mains in the car.

Michigan Municipal Officials in Ses
sion.

W ritte n  fo r  th e  T rad e sm a n .
The nineteenth annual convention 

of the League of Michigan Munic
ipalities was held in Grand Rapids 
July 26 and 27. Flint sent seventeen 
delegates and was rewarded by being 
selected for next year’s meeting, also 
by the election of Ex-M ayor E. F. 
Johnson, of that city, as President.

The programme throughout the two 
days was excellent and the pity was 
that the attendance was not larger. 
Sessions were held in the fine ball
room at the Pantlind, with its bad 
acoustic properties, and some of the 
talks were wasted on “the desert 
air.” Thirty-two cities were sustain
ing members during the past year 
and the financial report showed a bal
ance for the coming year.

The roll call of cities was inter
esting. Adrian is pleased with the 
use of oil, having forty miles of oiled 
streets. Albion presented each of 
its National guardsmen with a silk 
flag. Ann Arbor is planning to  br'ng 
pure spring water from the marsh, 
three miles away, where three and a 
half million gallons of w ater are 
going to waste daily. Battle Creek 
is pleased with her cantonment and 
is prepared to meet every demand in 
this connection. Bay City sent four
teen representatives to the conven
tion. These men were also on hand 
a month ago, owing to a mixup in 
dates, and so showed double-barreled 
loyalty. Cadillac is having trouble 
with its water supply from Lakes 
Mitchell and Cadillac and will install 
a filtration plant. Flint has jumped 
from 17,000 to 80,000 population in 
the past eight years and is taking up 
city planning. Holland was eulogized 
by its Mayor as a city of forty-four 
factories, thirty-three of them of a 
varied nature, and 75 per cent, of 
the laboring people owning their 
own homes. Jackson has been put
ting on an exhibit covering municipal 
activities during the past ten years 
and showing how the money has been 
spent. Lansing does most of its own 
work, except to build sewers. Owos- 
so is a lively city of 12,000 people.

Mayor Fuller gave the address of 
welcome, with response by Mayor 
Reutter, of Lansing. President 
Marsh recommended in his annual 
message that a representative be kept 
at Lansing during legislative sessions 
to keep the League posted on the 
proceedings. He urged support of the 
President during the war and, in 
closing, paid an eloquent tribute to 
the Stars and Stripes.

The resolution adopted authorized 
a telegram to be sent to President 
Wilson supporting the war against 
German butchery. Legislative action 
was also urged in behalf of municipal 
fuel yards. Dr. DeKleine, of Flint, 
discussed public health; Mayor Balch, 
of Kalamazoo, urged municipal fuel 
yards; L. T. W ilmarth, of Grand 
Rapids, spoke on “Good Housing 
Conditions” and' there were many 
other instructive features.

One o£( the most impressive and 
meaty talks of the convention was 
given by Prof. W. D. Henderson, 
director of extension service at# the 
U. of M. I t was a plea for education.

Germany has trained and educated 
her people to accept serfdom. The 
speaker was in Lond6n, Glasgow and 
Edinburgh before the war and the 
ignorance anld the neglect /of the 
throngs of people appalled him. The 
damnation of governments every
where as of individuals, he said, is 
ignorance, the absence of science, of 
fact. Germany’s success as human 
butchers is due largely to the interest 
taken in her common people, but 
Americans have the open mind, can 
learn and will win. Almond Griffen.

Sidelight on Celery City and Envi
rons.

Kalamazoo, July 31—The Kalama
zoo retail grocers and meat dealers 
this year are going to have a real 
outing trip. Leaving the interurban 
station at 7 o’clock on the morning 
of August 2, they will visit Grand 
Rapids, Zeeland, Holland, Jenison 
park, Macatawa park and Ottawa 
Beach. They will be accompanied 
on this trip by their brother mer
chants in Plainwell, Battle Creek, 
Augusta, Galesburg, Otsego, Allegan 
and Grand Rapids. A part of the 
trip, which will take about two hours 
will be made on Lake Michigan. 
W hen Ottawa Beach is reached a pic
nic will be held. The day’s program 
includes baseball, track events and 
scores of freakish stunts. The pro
gram has been arranged by a joint 
committee from the Grand Rapids 
and Kalamazoo associations. Prizes 
will be awarded the winners in each 
event.

F. S. Cuthbert, formerly with the 
U. S. L. Service Station in D etroit, 
has purchased the business and the 
equipment of the Hoekstra battery 
shop, at 215 North Rose street. He 
is planning on carrying a complete 
stock of new batteries, accessories 
and repair parts. Mr. Cuthbert has 
also taken over the H oekstra tire- 
retreading department and is install
ing an up-to-date vulcanizing equip
ment.

William Barnby, of Hastings, has 
sold his cigar and tobacco business 
to Lavern Irwin.

t  has. Stoker, of Lawton, was a 
visitor in our city last week.

Frank Greene, formerly of Kala
mazoo, has taken up his residence in 
Detroit. Frank is now handling the 
Sultana cigar. W. S. Cook.

Bottom Facts From Booming Boyne 
City.

Boyne City, July 30—Will the hu
man animal ever be satisfied with the 
blessings the good Lord sends him? 
Last week it was pessimistic remarks 
as to the probability of ever having 
any summer. This week it is just 
the opposite. Everybody is puffing 
a°d  mopping sweat—beg pardon, per
spiration. We have the finest kind 
of corn weather and the corn is show
ing an appreciation of it that is g ra t
ifying.

Tent shows of all kinds are having 
a hard time to find vacant space for 
their exhibitions. Every place that 
has been in previous years used for 
such purposes is busy producing 
something to eat. If  adequate pro
vision is made for preserving and 
conserving the crops, there should 
certainly be no shortage in the food 
supply next winter.

This city looks as though an earth
quake had struck it. No less than 
four of our main thoroughfares arc 
all torn up to make needed improve
ments. It is certainly a puzzle to 
find a good road which is in passible 
condition all the way through town. 
Just like house cleaning. The ulti
mate result is fine, but the process is 
far from comfortable.

Don’t forget to drive around Pine 
Lake when in Charlevoix county. It 
takes less than two hours and will 
well repay the time and money spent.

Maxy.
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UPPER PENINSULA.

Recent News of the Cloverland of 
Michigan.

Sault Ste. Marie. July 30—The hot 
weather for the past few days, witn 
no rain, is just the thing for summer 
resorts and they are beginning to 
feel the effects of the hot spell and 
are rapidly filling up in consequence. 
The Grand Hotel, at Mackinac Is 
land, is also rejoicing and putting on 
numerous attractions. It pulled off 
a cake walk last week through the 
colored help and the hotel orchestra 
for the benefit of the Red Cross, 
which resulted in a neat sum for the 
worthy cause.

Miss Gertrude Chapin, one of our 
popular school teachers, was one of 
the successful contestants for the 
premium recently offered by the 
Cloverland magazine published in 
Menominee which entitles her to a 
free trip to California, Niagara Falls, 
Mackinac Island, D etroit and Cleve
land. I t will take about nineteen 
days to make the trip. Miss Chapin 
is very popular here and her many 
friends responded nobly to the cause.

“W hen in doubt tell the truth.”
The latest high cost of living stunr 

was pulled off at the Soo last week, 
when the retail liquor association 
agreed to increase the price on all 
distilled liquors in order to meet the 
advanced wholesale cost on the 
goods. Prices are now from" 5 to 10c 
per glass higher than heretofore. 
Those who find it necessary to stock 
up as usual have the sympathy of the 
friends of Pablo, which is still selling 
at the old price and doing a land 
office business.

The Sault Savings Bank, one of 
leading banking institutions, was the 
second of the Sault banks to apply 
for membership in the Federal Re
serve.

Dr. E. A. Cornell, who for the past 
few years has made a reputation as

an eye, ear and throat specialist, and 
who is well known throughout Clov
erland, has volunteered his services 
to the Government, which have been 
accepted in the Medical Corps, of the 
U. S. Army. He has been notified 
to report for duty. While his many 
friends here regret his departure, they 
cannot help but have a kindly feeling 
for the doctor’s patriotic inclination.

“Better the end of a feast than the 
beginning of a fray.”

There w;as considerable excitement 
here last Friday night during the band 
concert when the report of an ex
plosion resembling that of a charge 
from one of the machine guns or the 
steel plant was heard. Some one s ta rt
ed the report that some of the fur
naces at the steel plant had exploded. 
No details would be ascertained, how
ever, and when the paper did not 
confirm any disaster of this nature 
the following day, it was discovered 
that it was caused by the blowing out 
of a muffler in Nelson H all’s new 
Reo. It was not much of a handicap, 
however, as the Reo people carry a 
large stock of mufflers for this pur
pose. Nelson was on deck, Sunday, 
same as heretofore for another drive 
throughout the country.

J. R. Berry, well known merchant 
of Oak Ridge Park, was a Newberry 
visitor last week.

G. H. Heuptli. popular representa
tive for the W ilson Co., of Chicago, 
was carrying around a worried look 
last week, which he claims was not 
due to the hot weather nor the H. 
C. L. He is more cheerful, however, 
at this writing with a clear conscience 
and doing^ the faithful performance 
of his duties, and is not losing any 
sleep in the m atter. Some of the 
travelers have been kidding him with 
such remarks as, “Cheer up, it may 
not be true.”

This hot weather has curtailed the 
news items to a large extent, as the 
official reporting committees of the 
Sault travelers are handing in very

few items. Chas. Hass, in making his 
report this week, states that he has 
been doing nothing but carry a fan 
in one hand and an order book in the 
other, while Chauffeur Allison is 
doing all the work, putting in a solid 
week, with no punctures or car
buretor trouble. William G. Tapert.

Open Letter to Kellogg Toasted Com  
Flake Co.

Philadelphia, July 31—We notice 
that the American Stores Co., ap
parently with your consent, is now 
advertising Kellogg’s Toasted Corn 
Flakes at 8 cents. As to this price, 
which, as you know, is below the 
ordinary * retailer’s cost, one of two 
things is true. If it pays an adequate 
profit to the American Stores Co., it 
is because it is buying at a price very 
far below the price charged the aver
age retailer—too far below, in fact, 
to be accounted for on the score of 
quantity purchased. If the price of 
8 cents does not pay a profit to the 
American Stores Co., it follows that 
it is wantonly slaughtering your prod
uct.

Of course, no retailer can compete 
with 8 cents for Kellogg’s Toasted 
Corn Flakes. The average dealer 
pays $3.40 per case, which is about 
0Zz cents per package, not counting 
the 17 per cent, which it costs him 
to do business. Quite obviously he 
cannot think of meeting an 8-cent 
price, although everv one of his cus
tomers will expect him to.

No reasonable person would expect 
you to watch every grocer in the 
United States to see that he does not 
cut Ke’lo '^ 's  Toasted Corn Flakes. 
That wo'il 1 be impossible and beyond 
any mar? facturet’s responsibility. 
But w rtclvng the American Stores 
Co. is d fferent proposition. It has. 
if we remember correctly, about 1,40(T 
stores. V e are informed that the 
concern rses  a cut price at all of its 
stores simultaneously, so that it is 
not unreasonable to say in probably

several hundred towns at one time 
the American Stores Co., wjth your 
consent, has destroyed either wholly 
or in part, the Kellogg’s Toasted 
Corn Flakes trade of several thous
and grocers. Frankly, do you thinx 
you' have no responsibility in this 
matter? The Cream of W heat-Great 
Atlantic and Pacific Tea Co. case 
decides that if you wish to cut off 
this concern, on the ground that it is 
interfering with your regular trade, 
you are at perfect liberty to do it.

As a m atter of fact, the Great A t
lantic and Pacific Tea Co. is doing 
the same thing with your product 
and also the Kroger Co., in Ohio, is 
doing it. This practically amounts 
to a price cut which extends over the 
entire country, and if not stopped 
by you will almost destroy, in many 
quarters, the regular retailer’s busi
ness in Kellogg’s Toasted Corn 
Flakes. Incidentally, it might easily 
be that it would also destroy your 
business or at least confine it to the 
chain stores.—Grocery World.

The plea of Noble Burnett, of 
Greenville, published on the 13th 
page of this week’s issue of the 
Tradesman, is worthy of careful con
sideration. Briefly stated, the writer 
suggests that the rural mail carriers 
be enlisted for war service and t h ; 
former method of distributing mail 
through the country towns and cross 
roads, villages and (settlem ents be 
resumed. The inference drawn by 
the writer to the effect that the In
troduction of the rural carrier and 
the growth of the mail order houses 
are coincident is based on more sub
stantial grounds than supposition. 
The Tradesman would be pleased to 
see this topic discussed at greater 
length by advocates of both theories.

Barney Langeler has worked in 
this institution continuously (or 
over forty-five years.

Barney says—

I have been watching the Nedrow coffee lately, and 

I believe we are selling twice as much every day 

as we were last year.

By Golly, that shows that the people appreciate 

what a wonderful piece of goods this is for the 

price it  sells for.

VV o h d e n  f i R Q C E R  C o m p a n y

GRAND RAPIDS—KALAMAZOO

THE PROMPT SHIPPERS
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Movements of Merchants.
W alkerville—John H. Raby suc

ceeds Jam es Gleason in general 
trade.

Kalamazoo—The William E. Hill 
Co. has changed its name to the Hill- 
Curtis Co.

Alma—The Lansing Electrical Co. 
has opened a branch store in the 
H orr & Gibbs block.

Maniste—Kinuth & Knuth are clos
ing out their stock of boots and shoes 
and will retire from business.

Detroit — The German-American 
Book Co. has changed its name to 
the International Book & A rt Co.

Freeport—George B. Perkins has 
sold his stock of confectionery to 
H arry Lane, formerly of Grand R ap
ids.

Petoskey—Thieves entered the D. 
C. Levinson departm ent store recent
ly and carried away stock to the 
amount of about $1,400.

Battle Creek—The Battle Creek 
Provision Purchasing Ass’n. will en
gage in business at 60 East Main 
street, about August 15.

Lansing—William E. Seaman will 
open a women’s ready-to-wear cloth
ing store in the new Capitol National 
Bank building, about August 15.

Allegan—The Keel Auto Co. has 
sold its garage and stock of autom o
bile accessories to Richard DeW right, 
who will continue the business.

D etroit—The Strasburg-M iller Co., 
distributors of Liberty M otor Cars 
a t 972 W oodward avenue, has chang
ed its name to the Miller-Judd Co.

Cedar Springs—The Cedar Springs 
Co-Operative Co. has increased its 
capital stock from $4,500 to $9,000. 
The company conducts a creamery.

H art—W. R. Roach & Co. will re
move part of its machinery to Cros- 
well and can all vegetables at that 
place, canning only fruit at this place.

D etroit—The William Burnstein 
Co., dealer in dry goods and men’s 
furnishings goods, has increased its 
capital stock from $1,000 to $20,000.

Hillsdale—Rober Foote has so’d 
the plant of the Hillsdale Bottling 
W orks to Lloyd Globensky, who will 
continue the business under the same 
style.

W est Branch—The Ogemaw Co- 
Operative Shippers Association has 
been incorporated with an authorized 
capital stock of $250, all of which has 
been subscribed and $125 paid in in 
cash.

Cornell—The Cornell Store Co. has 
been organized to do a wholesale 
and retail general mercantile busi
ness, with an authorized capital stock 
of $40,000, all of which has been sub- 
r'-ribed and $2,121.26 paid in in cash 
end $37,878.74 paid in property.

Custer—Fire damaged the store 
building and grocery stock of Conrad 
Weis, July 28, entailing a loss of 
about $2,000 which is covered by in
surance.

Traverse City—L. G. Ball, formerly 
of Bellaire, has purchased the meal 
stock and fixtures of W. J. Hobbs 
and will continue the business at the 
same location.

Kalamazoo—F. S. Cuthbert, of De
troit, has taken over the Hoekstra 
Battery Shop at 215 North Rose street 
and will continue the business under 
the same style.

Sparta—Bernard McCarthy, for the 
past three years manager of the 
Whalen Grain & Produce Co. elevat
or, has resigned. He is succeeded by 
Frank Watson.

D etroit—The American Elevator & 
Storage Co. has been incorporated 
with an authorized capital stock of 
$50,000, all of which has been sub
scribed and paid in in cash.

Ludington—The Roehrig Jewelry 
Co. has closed its branch store at 417 
South James street and consolidated 
the stock with its stock located in 
the F irst National Bank building.

M arlette—H. G. Jeffords & Co. has 
been incorporated with an authorized 
capital stock of $20,000 to do a gen
eral elevator business. $12,000 having 
been subscribed and paid in in cash.

D etroit—The Fitzpatrick Bros. 
Poultry Co. has been incorporated 
with an authorized capital stock of 
$1,000, all of which has been sub
scribed and $600 paid in in cash.

Augusta—The Morean-Aldrich Co. 
has been organized to do a general 
store business, with an authorized 
capital stock of $12,000, all of which 
has been subscribed and paid in in 
cash.

Charlotte—Floyd H. Griffin has sold 
his interest in the dry goods stock of 
the Strecks-Griffin Co. to H. B. 
Strecks, who will continue the busi
ness under the style of H. B. Strecks 
& Co.

Detroit—The W. L. Ratz Shoe Co. 
has been organized with an author
ized capital stock of $25,000, of which 
amount $18,220 has been subscribed, 
$220 paid in in cash and $18,000 paid 
in in property.

D etroit—The Bloom & Fisher Fur
niture Co. has been incorporated at 
1365 Michigan avenue with an author
ized capital stock of $10,000, all of 
which has been subscribed and $6,000 
paid in in cash.

D etroit—The Piano Exchange, Inc., 
has been incorporated to buy and sell 
music and musical instruments, with 
an authorized capital stock of $10,- 
000. all of which has been subscribed 
and $500 paid in in cash and $9,500 
in property.

Detroit—Leo Hirschfield, dealer in 
men’s clothing and ladies’ furnishings, 
1091 Twenty-fourth street, starts a 
closipg out sale Aug. 2 under the 
management of Joseph P. Lynch, of 
Grand Rapids. The stock inventories 
about $20,000.

Kalkaska—The Kalkaska Prouuce 
Co., dealer in farm products and gen
eral mercantile business, has been in
corporated with an authorized capital 
stock of $8,000, of which amount $4,- 
180 has been subscribed and $4,100 
paid in in cash.

Chesaning — Birman, Perrot & 
Stuart, dealers in automobiles, gaso
line engines and agricultural imple
ments, have dissolved partnership 
and the business will be continued 
under the style of Perrot & Stuart, 
Perry Birman retiring.

Battle Creek—The Rathbun & 
Kraft Co. has been incorporated to 
do a retail business in lumber and 
builders’ supplies, with an authorized 
capital stock of $50,000, of which 
amount $25,000 has been subscribed 
and $16,000 paid in in cash.

Bancroft—Joseph P. Lynch, of 
Grand Rapids, begins closing out 
sales here Aug. 2 for W. O. Watson, 
hardware dealer, and M. N. W atson, 
dry goods merchant. The two stores 
adjoin each other, but are conducted 
separately. The W atsons are both 
retiring from business on account of 
the uncertainty as to market condi
tions.

Saginaw—Grocers and butchers of 
Saginaw, Bay City and Midland for
got the war, food scarcity and high 
prices July 25, while they held a big 
joint outing a t W enona Beach. Deal
ers and their families to the number 
of many hundreds from the three 
cities made merry at the resort, tak
ing advantage of the bathing and 
other attractions. The cars to and 
from the Beach were crowded 
throughout the day, starting in the 
morning and continuing until late in 
the evening. During the day a pro
gramme of athletic contests, baseball 
games and other sports was carried 
out and various entertainm ent fea
tures were introduced, such as the 
search for the missing man and wom
an.

Muskegon—The first wartime meas
ure to be taken by Heights mer
chants, and perhaps by any of those 
in the city of Muskegon also, is that 
of W. J. Carl, proprietor of “The 
Big Store,” at Muskegon Heights, 
who has eliminated the custom of 
calling for orders at the house doors, 
before delivering begins in the m orn
ing. Mr. Carl will continue delivering 
phoned orders, as has been the cus
tom fer the past twenty-six years 
that he has been in business at the 
Heights, but he feels this step in re 
fusing to solicit them will bring about 
the offering of better merchandise at 
just as low prices to the people of 
the city. W ith no men absent in the 
morning taking orders, the employes 
who formerly did this work can aid 
in handling the larger number of cus
tom ers who do their shopping in the 
morning and consequently make up 
for the discomfort felt for a short 
time after the measure goes into ef
fect. by giving better service in the 
store,

Manufacturing Matters.
St. Johns—The Hayes M otor Truck 

W heel Co. has increased its ,cap ita l 
stock from $100,000 to $500,000.

Marquette—The Lake Shore • E n
gine W orks has increased its capital 
stock from $200,000 to $350,000.

D etroit—The Kerosene Burning 
Carburetor Co. has increased its cap
ital stock from $300,000 to $350,000.

D etroit—The D etroit Applied 
Ready Roofing Co. has increased its 
capital stock from $5,000 to $10,000.

Hanover—The Fox. River Cream
ery Company, of D etroit, will re
open the creamery here about August 
5.

Kalamazoo—The capital stock of 
the Monarch Paper Company has 
been increased from $600,000 to $750,- 
000.

D etroit—Carl E. Schmidt & Co., 
Inc., calfskin tanners, has increased 
its capital stock from $600,000 to $1,- 
000 ,000 .

D etroit—-The Sommers & Sons Co., 
machinist, coppersmith, and sheet 
iron worker, has increased its capital 
stock from $20,000 to $50,000.

Ypsilanti—The Crossman Stamping 
Co. has been organized with an au
thorized capitalization of $10,000, $5,- 
200 of which has been subscribed and 
paid in in cash.

Saginaw—The Saginaw Shipbuild
ing Co. has been organized with an 
authorized capital stock of $350,000, 
all of which has been subscribed and 
paid in in cash.

Hillsdale—Glenn Harring, ice cream 
manufacturer, has purchased the ice 
cream and confectionery stock of 
George Chase and will continue the 
business as a branch store.

D etroit—The fUnderhood M otor 
H eater Corporation has been organ
ized with an authorized capital stock 
of $65,000, all of which has been sub
scribed and $6,500 paid in in cash.

D etroit—The Scofield Stone Com
pany has been incorporated at 422 
Hammond building, with an author
ized capital stock of $20,000, all of 
which has been subscribed and paid 
in in property.

Greenville—The Montcalm Cream
ery has been incorporated with an 
authorized capital stock of $12,500, all 
of which has been subscribed and 
paid in—$2,362.41 in cash and $10,- 
137.59 in property.

D etroit—The Hydraulic ' Oil Sys
tems Corporation has been incorpor
ated to manufacture and sell oil ma
chinery with an authorized capital 
stock of $150,000 common and $30,000 
preferred, of which amounts $150,000 
has been subscribed and paid in in 
property.

Yale—Flax mills at Croswell, 
Deckerville, Fahro and this place, 
have been taken over by a Chicago 
concern and will be operated under 
the name of the Amerline Company. 
The output will be shipped to Beloit, 
Wis., where the company maintains 
a linen factory.

D etroit—The All Power Truck Co., 
manufacturer and dealer in self pro
pelled trucks, has been incorporated 
at 2011 Dime Bank building with an 
authorized capital stock of $100,000, 
of which amount $57,210 has been 
subscribed, $6,210 paid in in cash and 
$51,000 paid in in property.
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The Grocery Market.
Sugar—The refined sugar situation 

is strong and had it been possible to 
secure prompt shipment a large busi
ness would have been done, the coun
try  being willing to pay 8c and even 
8J4c. for supplies in that .category. 
But refiners are all badly sold up, 
some on export orders and cannot 
guarantee shipment for weeks to 
come, which* fact naturally puts a 
damper on the distributer and manu
facturer. The weather is favorable 
for a large consumption, the same 
being true of the fruit season which 
stimulates preserving, upon which 
W ashington lays so much stress in 
these war times. I t is generally as
sumed that the invisible stocks are 
very light, although some housewives 
have still ample stocks taken on dur
ing the scare last spring. High prices 
are, of course, a deterrent to specu
lation, even were refiners willing to 
encourage the same, and it cannot be 
gainsaid that the belief still persists 
that in some way H erbert Hoover 
will force them lower. Just how this 
can be accomplished when Cuba is 
at the end of its crop and beets weeks 
off, however, is a question that finds 
no ready answer. Some suggest, 
moreover, tha t the beet interests are 
powerful enough politically to pre
vent Government pressure when their 
large crop is moving. The Federal 
and Arbuckles are now at 8j4c basis 
for granulated, W arner and Howells 
have withdrawn and the American 
is asking 8.15c, but taking business 
in a very restricted way.

Tea—The market is strong with a 
better demand from the country, 
which is now becoming aroused to 
the acuteness of the shipping situa
tion and shows a willingness to pay 
the higher prices asked for all kinds. 
There is no large available warehouse 
stocks, however, which makes for 
less activity than would otherwise 
be the case. The prime stimulus is, 
of course, the lack of steamer space 
in the Far East, which is badly check
ing purchases there. Incidentally 
the talk of a higher tax, because of 
the increased war needs, is a factor 
in the situation. Form osas and India- 
Ceylons have been taken in a large 
way during the week at firm prices, 
there being ready buyers for the for
mer at 25c, with 26c now the inside 
figure. Shipments of India-Ceylons 
to this country for the first six 
months show a decrease of 7,000,000 
pounds, which may explain the re
newed interest in these teas. The 
Colombo m arket will be closed this 
week owing to the bank holiday.

Coffee—The m arket is still very 
quiet and inclined to be easier, al
though nominally there is no change

for the week. The market in Braz Is 
continues to, be soft. Nobody is buy
ing any coffee that he doesn’t have 
to have. Milds are also quiet and 
unchanged.

Canned Fruit—There is no business 
being done of any importance. The 
formal opening prices on standards 
and below, announced during the 
week, are regarded as excessive.

Canned Vegetables—Spot tomatoes 
both No. 2 and 3 size are in very 
light supply, and while the demand 
is somewhat limited, it is rather dif
ficult to execute orders on account 
of the scarcity of stock. No. 3s are 
quotable at $2.05 to $2.10 per dozen 
and No. 2s at $1.50 per dozen. This 
condition is liable to be changed in 
the next few weeks, as some of the 
Baltimore packers are making preo- 
arations to start as early as possible 
and are soliciting business for ship
ments to be made prior to August 15, 
at prices considerably lower than the 
present ruling quotations. In futures 
some little business is being done, 
but the m ajority of packers have sold 
quite extensively and are not dispos
ed to take any additional business 
pending proper developments. The 
weather conditions have not been as 
favorable as they might be for the 
growing crop and the fields are in 
such a condition that it is ra ther dif
ficult to do any work in them. Spot 
corn is very closely cleaned up and 
is almost in the same position as to
matoes, as far as any actual business 
is concerned. Prices are practically 
the same as they were last week. 
There is no pressure being exerted 
by the packers to secure any business 
on the new pack, as the conditions 
of the growing crop is far from fav
orable. There are practically no quo
tations at the moment on futures. 
The usual demand prevails for smalt 
fruits and Eastern packings of veget- 
tables, with everything ruling strong. 
Unfavorable reports are developing 
from day to day on the various lines 
and indicate a shortage in delivery 
on the part of packers. This applies 
to beets, string beans of all varieties 
and grades, and blackberries. There 
is no business being done in Califor
nia fruits and the trade is marking 
time, awaiting the new pack. Very 
high prices were named on the new 
pack during the week, 30@35c above 
last year. In fact, the whole line of 
canned foods indicates considerable 
strength.

Canned Fish—Spot salmon is a lit
tle firmer and is offered sparingly, 
but so far there have been no im
portan t transactions on which to 
base quotations. Columbia River sal
mon is running light and reports of 
fishing are discouraging^ Imported

sardines, particularly Norways, very 
scarce and very high. Some Ameri
can im porters are threatening not to 
bring any more over.

Dried Fruits—The new prices that 
have been opened this week on Cali
fornia dried peaches are very high, 
but it looks very much as if the pack
ers on the coast have received a heavy 
volume of business. Practically all 
of the business was done at the open
ing price named by the Association 
which controls the situation on the 
Coast, and the general opinion of the 
trade is that the prices are too high. 
Who will be the loser in the event 
of this turning out to be a fact, re
mains to be seen. It looks very much 
as if the jobbers would have to carry 
the load for a while at least. There 
has been no recent trading in prunes 
except an occasional transfer of stock 
from one jobber to another. The 
future business has been all done as 
far as it is possible to do it, and the 
bulk of the sales on this line were 
made in practically the same manner 
as the peach crop is being sold at 
present.

Rice—The demand the past week 
has been better from abroad, but do
mestic buyers have not shown much 
interest, despite reports from the 
South of marked damage from the 
drouth in Texas which made the riv
ers salty and checked pumping for 
irrigation. It is felt that making due 
allowance for exaggeration there will 
be rice to go round, and the in
clination is to wait for the active 
movement for new river rice before 
taking hold. At the same time spot 
supplies are light, a fact that brokers 
have developed when they endeavor
ed to fill export orders.

Cheese—The market is weak, fol
lowing a decline of about 1 @1 ^2C per 
pound on the various styles. This 
is due largely to heavy make at this 
time and an accumulation of goods 
in the country markets. There is a 
fair home consumptive demand, but 
very little enquiry at this moment 
for export. At the recent decline a 
better home consumptive demand is 
looked for. Average qualities show 
up very well so far. No material 
change is looked for.

Flavoring Extracts—Alcohol ad
vances have caused some flavoring 
extract manufacturers to advance 
their prices 10 per cent. In addition, 
the extra cost of materials and the 
regular- growing price of bottles has 
had effect.

Tapioca—There is a better demand 
for tapioca from the trade. Receipts 
are fairly large but find ready absorp
tion. There has been a steady inter
est shown in future shipments.

Spices—High freights and scarcity 
of shipping are keeping cables firm 
for the most part. Peppers have been 
fairly active. Cloves are scarce on the 
spot, but there are nearby supplies 
that will relieve the situation. There 
is a moderate demand for nutmegs.

Molasses—There is no change, busi
ness being quiet and prices firm. The 
tendency is to wait for the develop
ments in W ashington, where the rev
enue bill remains to be settled, the 
same being true of food control, which 
is now in conference.

Provisions—The lard market is 
steady at unchanged quotations. 
There is a fair supply and a good 
consumptive demand. No change is 
looked for in the near future. Com
pound lard is steady, following a de
cline of 1 cent per pound. At this 
decline there has been more active 
trading, due to a better consumptive 
demand. There is no export for this 
commodity at the present writing 
and if there is any change, lower 
prices can be looked for. Smoked 
meats are steady at unchanged quota
tions. with a good consumptive de
mand on all styles. No material 
change is looked for in the near 
future, there being a good consump
tive demand and a fair supply. Dried 
beef is firm at unchanged quotations, 
with a light supply and a fair con
sumptive demand. Barreled pork is 
steady at unchanged quotations, with 
a light supply and very light demand. 
Canned meats are firm at unchanged 
quotations.

Salt Fish—There is no change in 
the fish market during the week. 
Shore mackerel are exceedingly 
scarce and fresh fish are bringing a 
higher price than for manv years. 
The price of salt shore mackerel is 
lower than one would expect under 
the circumstances. There is no Irish 
or Norway mackerel about.

While the proposed guaranteed 
minimum of $2 a bushel for the best 
wheat is under conference in W ash
ington, a test vote in the House of 
Commons reminds us that Britain is 
guaranteeing both the price of wheat 
and the wage of the farm laborer. 
But the British guarantee stands upon 
ground very different from ours. It 
is always difficult in England to get 
farmers to break up pasture land for 
wheat-raising, and British farmers 
remember the years in the eighties 
w-hen the ploughing of too much 
pasture almost ruined them ; while 
last winter Lloyd George determined 
that it was necessary to obtain a mil
lion fresh acres of wheat in a few 
months of feverish activity. In 
America the balance among crops 
has always been good. W e have no 
such reason as Britain to offer a huge 
bonus for the doubling of the wheat 
acreage: for what increase is desir
able there is already more than 
enough incentive. There is great 
danger, as Senator McCumber pointed 
out, that if this high guarantee is 
offered for wheat, the farmers will 
grow much less corn, rye, barley, 
oats, hay and potatoes than are need
ed. Then the food consumer, with 
the price of wheat and flour held at 
artificial levels, would demand that 
the whole Food Bill be repealed. If 
there is need for state interference 
in this matter, it should be left to the 
Food Controller.

O ’Brien Bros., undertakers at 572 
South Lafayette avenue, have m erg
ed their business into a stock com
pany under the style of the O ’Brien 
Bros. Co., with an authorized capital 
stock of $8,000, of which $6,000 is 
common and $2,000 preferred, $6,600 
having been subscribed, $t,800 being 
paid in in cash and $4,800 in property.
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MEN OF MARK.

Ray Parker, Department Manager 
Grand Rapids Dry Goods Co.

Ray Parker was born at Barnes- 
ville, Ohio, Nov. 27, 1882, being one 
of a family of four children. His 
father was a Quaker. His mother 
was of Irish descent. There is a tra 
dition in the family to the effect that 
the senior Parker loved a good horse 
and on one occasion was prevailed 
upon to enter his steed in a country 
“hoss tro t.” His good friends of the 
Quaker church were so horrified over 
the circumstance that they dropped 
his name from the church roll. W hen 
9 years of age the family removed to 
Columbus, where Ray attended the 
public schools of the city, including 
two years in the high school. His 
first employment was in the wholesale 
dry goods house of Green, Joyce & 
Co. as stock boy. He proved to be 
so apt in this department that he was 
promoted at the end of the first year 
to the position of house salesman. 
Eighteen months later—and before 
he was 18 years of age—he was placed 
in charge of sample trunks and start
ed out on the road to represent the 
piece goods department in Northern 
O h:o territory. Green, Joyce & Co. 
were good people, but Mr. Parker 
aspired to represent the largest dry 
goods house in the country and. in 
pursuance of this ambition, a year 
later found him covering Southern 
Michigan for Marshall Field & Co. 
He continued this connection fifteen 
years. Four or five years ago he was 
placed in charge of the Grand Rapids 
office and made general line salesman. 
He maintained an office in the Ashton 
building, but spent most of his time 
on the road calling on the large trade 
of rearby cities. His long connection 
with the piece goods line has caused 
him to be regarded as one of the 
leading authorities on dry goods 
staples in the country. He has studied 
that branch of the business with sin
gular fidelity, so that he thoroughly 
understands every in and out of 
the business. During this time he has 
resided in Grand Rapids thirteen 
years, the other two years having 
been spent in Kalamazoo.

Having won all the honors which 
can come to a road salesman, Mr. 
Parker has long felt that he would 
like to ally himself with a wholesale 
dry goods house in the capacity of 
manager of the department he under
stands so well. The retirem ent of 
William B. Holden frdm the Grand 
Rapids Dry Goods Co. afforded him 
the opportunity he craved and last 
week he was duly installed in that 
establishment as buyer and manager 
of the piece goods department, which 
friends of the house expect to see 
grow rapidly in importance and use
fulness under his administration. He 
has already laid plans which will en- 
able him to amplify and diversify the 
stock to such an extent that it will 
t^ke rank with any establishment 
o" the kind in the country.

Mr. Parker was married about five 
and a half years ago to Miss Hazel 
Pettibone, of Cincinnati. No chil
dren as yet grace the family circle. 
They reside at 1045 Franklin street.

Mr. Parker is a member of Grand
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Rapids Council, U. C. T., and the 
Illinois Commercial Men’s Associa
tion. He has no other fraternal af
filiations, finding his chiefest pleasure 
in the home hearthstone.

Mr. Parker is an adept in the pis
catorial art, but seldom indulges him
self in that dissipation. His hobby 
is dry goods and he is never happier 
than when booking an order or ex
plaining to his friends the trend of 
the market in his favorite line.

If there is one personal character
istic, more than another, which dis
tinguishes Mr. Parker, it is his aim 
to keep busy every moment. In the 
store he never idles away a moment’s 
time. He is never without some work 
on his desk, but the moment a cus
tom er puts in an appearance he im
mediately undertakes to see tha t his 
wants are supplied. If the customer

in life and he has never perm itted 
it to lapse.

Mr. Parker is a gentleman of com
manding appearance and good ad
dress. He inspires confidence by his 
frankness, both in action and u tter
ance. He makes friends easily and 
retains them permanently. In his 
new connection he will be able to 
carve out a career for himself which 
will accurately reflect the measure 
of his ability and the height of his 
ambition.

Live Notes From a Live Town.
Owosso, July 30—It looks to us on 

our arrival heme this week as though 
there was considerable more than 
usual going on. Down here at the 
settlem ent H arry Tooley has sus
tained a fractured rib in an automo- 
,bile ride. W. S. Lamb fell from a 
cherry tree and broke his arm. Both 
of the brother have our sympathy.

Also we have had three hot dry days, 
which is something unusual with us. 
Besides, we have a seven day Chau- , 
tauqua running on schedule and ap
parently giving the best of satisfac
tion. The inspectors of amateur agri
culture are in town looking over the * 
approaching garden sass. Last, but 
not least, somebody has stolen our 
ladder.

We were somewhat disappointed < 
in our own garden as different de
fects were pointed out by the in
spectors to my wife and myself. We 
had supposed we had the finest lot 
of radishes in the city limits, and 
when the inspector told us we had 
the nicest crop of ensilage he had t 
seen and the only way we had fallen 
down was in not having more acreage 
and didn’t have a radish on the job 
much larger than a darning needle ” 
and was made wise to the fact that 
we had sown them in the wrong time 
of the moon, we don’t feel so much 
put out about that, for it has been so 
cloudy since we started that garden 
that we haven’t seen the moon that 
we could remember. One of the com
mittee remarked that we had some-  ̂
thing new in a hedge and asked about 
it. It was only two rows of potato 
vines tied 'up to a chicken wire fence, 
so we cculd mow close up to it. r 
One lady remarked that we had a 
beautiful oleander out near the cen
ter of the garden, but my wife cor
rected her mistake by telling her it 4 
was a large milk weed that she had 
been trying for several weeks to have 
me cut down. After asking us where t 
the line was between our lawn and 
our garden, the committee departed, 
without leaving any instructions for 
further procedure on our part. We 
think they went from our place to 
that of Steve Pitts, where they made 
similar discoveries, as Ma P itts called 
up later in the day to know if we i 
knew if radish tops would be all 
right for greens.

We notice in Gabby Gleanings that 
Bill Sawyer’s father bears a striking 
resemblanc to his talented good na- < 
tured son and we hope if Bill has any 
more fathers that they will all look 
like him. We like the looks of Bill * 
prejty well ourselves.

C. V. Page met with quite a serious 
accident this week by falling from a 
ladder while in a cherry tree. He 
landed on a chicken coop, so he was f  
in no ways injured; in fact, it didn’t 
hurt him at all, but frightened a set
ting hen so that she has left her nest. * 

____ H onest Groceryman.
T he m an  w ho d ea ls  in  s u n sh in e

Is  th e  one w ho g e ts  th e  c row ds;
H e does a lo t m ore b u s in ess

T’han  th e  one w ho pedd les clouds.
A nd th e  sa le sm an  w ho’s a  fro w n e r

W ill be b e a ten  by  a  m ile  *
If  th e  m an  a t  th e  n e x t c o u n te r

M eets h is  p a tro n ^  v'w ith  a  sm ile .Ray Parker

desires piece goods, he receives the 
close personal attention of the man
ager of that department. W hen he 
is ready to be shown goods in other 
lines, Mr. Parker sees to it personally 
that the customer is quickly and 
quietly delivered into the custody of 
the other department managers. This 
is in striking contrast to the former 
custom prevailing in the house, which 
was to turn all customers over to 
youthful clerks, who did the best 
they knew, but seldom satisfied a 
customer as the head of a department 
can do. The faculty of keeping busy 
which Mr. Parker has carefully cul
tivated for many years is apparent 
the moment he reaches home at 
night. The lawn mower or sprinkling 
apparatus is brought into action as 
soon as the evening meal is complet
ed, to the end that every hour of 
daylight may be properly utilized. 
Mr. Parker acquired this habit early

@@®H> ySD K H SE K
GRAND RAPIDS

PROMPT A T T E N T IO N  GIVEN TO MAIL ORDERS
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Bread and Milk 
Costs Twice as Much

Bacon and Eggs 
Cost 5 Times as Much 

as Quaker Oats
Steak and Potatoes 

Cost 5 Times as Much

“Save 75
Is the New Quaker Oats Campaign

80 Million Ads
We are undertaking on Qyaker Oats 

a record campaign of advertising. It 
starts in September women’s maga
zines, coming out in August. And in 
August weeklies and newspapers.

We shall send out this fall 80 mil
lion ads—enough to reach over and 
over every home in America.

These ads will all picture Qyaker 
Oats economy.

They will show that Qyaker Oats— 
at 12 cents per package—cost one- 
fourth as much as the average nyxed 
diet.

They will prove that each dollar 
spent for Qyaker Oats saves an aver
age of $3.

They will urge wheat conservation, 
in accordance with the government 
program. They will give recipes for

Qyaker Oats bread, for muffins and 
pancakes, cookies and sweetbits.

They will show ways of making 
Qyaker Oats a part of every meal.

They will point out how little Qyaker 
Oats has advanced as compared with 
other foods.

They will tell that oats, in units of 
food value, excel all other cereals.

They will show that one big dish of 
Qyaker Oats supplies the energy for 
a half-day’s tasks.

The demand for Qyaker Oats, as 
every grocer knows, is enormously in
creasing. With this advertising, every 
grocer should figure on at least twice 
the demand of last year. And, be
cause that demand will much overtax 
our capacity, wise grocers will prepare 
at once.

Retail prices 12c and 30c per package in United States and Canada, 
except in Far West and South where high freights may prohibit

The Q uaker Oete Company
Chicago

(1669)
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E ach  I H u e  C om plete In  Itse lf.

D E V O TE D  TO T H E  B E S T  IN T E R E S T S  
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Published Weekly by 
TRADESMAN COMPANY, 

Grand Rapids, Mich.
S ubscrip tion  P rice .

Tw o do lla rs  p e r  y ear. If paid  s tr ic t ly  In 
advance.

T h ree  do lla rs  p e r  y ear, If n o t p a id  In 
a d v n w e .

C an ad ian  su b sc ri' tinn« r"i p e r  year, 
payab le  In v a riab ly  In advance .

Sam  ie copies 5 c en ts  each .
E x tra  copies o f c u r re n t Issues, 5 c en ts ; 

issues a  m on th  o r  m ore  old. 10 c en ts ; 
issues a  y e a r  o r m ore old. 25 c en ts ; issues 
five y e a rs  o r  m ore old, $1 .

, E n te red  a t  th e  G rand  R ap ids Postoffice 
a s  Second C lass M atte r .

E. A. ST O W E , E d ito r.

August 1, 1917.

CANNED GOODS MARKET.
W hatever hopes may have been 

entertained as to a reduction in 
canned goods for the coming season 
below prices that have already been 
established have been rather dissi
pated by the developments of the 
past week. In the first place, there 
has been a little more disposition to 
trade induced by the passage of 
the Food Control bill through the 
Senate, giving at least an approxi
mate idea of what the Government 
may be expected to adopt in the way 
of a policy.

One m atter of great importance is 
being held in abeyance, however, and 
that is the actual purchases of the 
quantities of canned goods that have 
been reserved for Government use. 
At present the authority to purchase 
resides only in the Army and Navy 
departments, as heretofore, as no 
new purchasing department has as 
yet been created. This, it is expect
ed, will be done when the Food Con
trol bill .finally becomes a law. In 
the meantime .the Committee of the 
Council of National Defense is taking 
care of all the preliminary work that 
can be done. Samples of peas have 
been asked for to conform to the 
standards set forth by the Govern
ment. the inspection of which will be 
undertaken by the National W hole
sale Grocers’ Association as an inde
pendent body having no interest in 
the transaction but being able to 
furnish the expert knowledge neces
sary to  make such inspections— 
knowledge, by the way, that is very 
necessary in this particular case ow
ing to the thousand and one varie
ties and grades of peas that are 
likely to be offered.

W ith the possible exception df 
tom atoes and corn practically every
thing else in the vegetable line that 
goes into cans will be short—per- 
hape not of normal requirements, but 
of the abnormal needs developed by 
the war. While there is no definite 
knowledge on the subject as yet there 
is hope that salmon will be plentiful 
this year, as it is the year for the 
heavy sockeye run. To be quite in 
fashion, however, something should 
happen to it to change the customs 
of the centuries, for there is no 
doubt that sockeye salmon have been

doing the same sort of thing every 
four years ever since there were 
sockeye salmon. The supplementary 
opening prices on fruits by the 
merger are regarded as excessive. 
Most of the jobbers, however, did 
their fruit buying early so that there 
is not the significance attached to 
these figures that might have been 
suggested under other circumstances.

A corner in flags has just been ex
posed by the Federal Trade Com
mission in a report to the Senate 
which had demanded an investigation 
of the bunting situation. Speculators 
in patriotism appear to have reaped 
as much as 100, and sometimes 400 
per cent, profits recently on sales 
of our National emblem. Naturally, 
while not justifying traders upon 
the country’s generous impulses, one 
wonders how crying a wrong has 
been met with this six-page pamphlet 
of a commission busied with war’s 
complex problems. Man lives not by 
bread and meat alone. Patriotism 
must be allowed to express itself in 
color and sound. Until the present 
there has been no complaint about 
the rise in the price of speeches in 
or out of the Senate. As for flags, 
practically every family had its own 
beloved family flag at the war’s out
break, ready to be mobilized on the 
second for a more solemn occas'on 
than the Fourth or Decoration Day. 
These are the emblems that count 
—the slightly faded, sometimes spot
ted and patched buntings, not of 
acreage size, which hang from thous
ands of small houses and flats 
throughout the country, emblems that 
represent the steady-burning patrio t
ism of millions. These the flag-cor
ner never affected, but chiefly recep
tion committees of foreign commis
sions, and great corporations wishing 
to make a suitable display. The Fed
eral Trade Commission will now, no 
doubt, be allowed by the Senate to 
resume serious business.

The feeling is growing daily that 
President Wilson should accept the 
resignation of the weak members of 
his cabinet and make up a  new cab
inet composed of the strongest men 
in the country, irrespective of poli
tics. This, of course, would neces
sarily put a man of the type of 
Roosevelt at the head of the W ar De
partm ent in place of the third-rate 
lawyer who now rattles around in 
that position. Mr. W ilson is doing 
well for a schoolmaster who has 
never had any business experience 
and who has no executive capacity. 
The prosecution of the war is being 
greatly hampered by lack of force 
and foresight on the part of the 
President and his executive officers. 
Unless the cabinet is immediately 
reconstructed along business lines 
millions of lives and billions of 
money will be needlessly sacrificed. 
It is a m atter of everlasting regret 
that this re-organization was not 
undertaken at the beginning of the 
war. To delay longer is to invite dis
aster and prolong the war for years 
longer than it would last if we 
placed competent men in all the 
executive offices of the Government.

HOW FAR CAN THEY GO?
The question that will probably be 

decided this year is whether co-opera
tive associations of growers, such as 
have been developed and fostered by 
the State of California, are superior 
in their authority and influence to the 
law of supply and demand, which, at 
this writing, remains unrepealed. The 
Peach Growers, for instance, have 
established prices higher than those 
of last year, notwithstanding the fact 
that they will be called upon to m ar
ket one of the largest crops ever rais
ed, and estimated at 40,000 tons. They 
succeeded last year in disposing of a 
reduced crop at full prices, and dis
tributed to the growers greater profits 
than, individually, they had ever been 
able to gather before. H itherto ad
vances in prices by reason of 
scarcity or otherwise have usually 
happened between the time the grow
er sold the peaches to the packer and 
the packer distributed them to the 
jobber, so that the packer, as a rule, 
got the full benefit of the advance. 
The effect of all these associations, 
however, has been to advance the 
price to the consumer, so that the 
man on the street cannot be expected 
to regard them with the same un
qualified enthusiasm as the growers 
themselves. Following upon the nam
ing of the opening prices by the Peach 
Growers came an advance of 
a pound, that could hardly be ac
counted for on any ground than that 
they wanted to advance them. In the 
meantime outside packers think they 
see an opportunity to recapture some 
of the business that the growers took 
away from them last year, and there 
are well defined rum ors of price-cut
ting. W ith a 40,000 ton crop, outsid
ers should be in possession of a plen
tiful supply.

O ther interesting developments or 
the week include the recognition by 
the Prune Association that “a con
tract stands on its terms,” and that 
modifications of the guarantee or of 
any other provisions cannot be made 
without the consent of both parties. 
Incidentally, buyers who tried to can
cel their contracts because of this a t
tem pt to alter them without their 
consent have found also that “a con
tract stands on its terms,” and unless 
it contains a clause perm itting its can
cellation on the attem pt of the other 
party to modify it, it is likely to have 
to stand as it reads until there is a 
distinct and specific violation of its 
terms.

HOW THE WAR W ILL BE WON.
I t  has been a common thing for 

a nation in an alliance during time 
of war to provide funds to those in 
the combination lacking them, a l
though the most common method 
of co-operation has been the natural 
one of lending soldiers, but history 
would be searched in vain to find 
anything on so great a scale in the 
line of lending or giving as the loan 
of $3,000,000,000 by the United States 
to the entente powers within so short 
a  period. Thus far more than half 
the aggregate amount has been hand
ed over by our Government The 
liberality tow ard Russia is highly 
commendable. The amount thus far

furnished is $175,000,000, the first in
stallment being $100,000,000. This 
evidences the confidence of the ex
ecutive in the new regime in Russia. 
The bulk of the loan to Russia will 
be used in the purchase of railroad 
supplies. Last week France was giv
en a credit of $60,000,000 and Bel
gium has received half of its $45,- 
000,000. The total of these loans 
thus far is $1,323,000,000. It will 
probably prove true this time as in 
the past that the war will be won by 
thé longest purse, the submarine to 
the contrary notwithstanding.

NO MORAL PERCEPTION.
The action of the German people 

in defying every law of God and man 
and indulging in orgies of crime 
which would not be tolerated or coun
tenanced by savages in the wilderness 
appears to be due to lack of moral 
perception, judged by any standard 
the world has been able to establish. 
The brutality and indecency of the 
German people appear to be racial 
traits, judging by the way many Ger
mans in this country undertake to 
palliate heretofore unheard of crimes 
on the ground of m ilitary necessity. 
It is unfortunate for all concerned 
that the Government does not act 
with more prom ptness in imprisoning 
people of German birth or descent 
who still continue to think and talk 
as though this country was still neu
tral, instead of engaged in w ar with 
the most brutal people the sun was 
pver permitted to shine upon. The 
fact that the German people in this 
country, as a class, do not appear 
to realize that their position as par
tisans of the Kaiser has been changed 
by our declaration of war against the 
cohorts of autocracy shows very 
plainly that they, too, lack the moral 
perceptions which distinguishes a civ
ilized from an uncivilized people.

Oklahoma’s oil and gas industry 
passes next month under the strictest 
sort of control by the State Corpora
tion Commission, which, under pow
ers recently granted by the Legis
lature, has framed a comprehensive 
set of rules for the conservation of 
these natural products. The most 
striking rule seems to be that by 
which the production of any gas well 
is limited to 25 per cent, of its poten
tial capacity for each twenty-four- 
hour day. Reports are required 
monthly from the pipe-line com
panies, and in times of heavy pro
duction even daily returns will have 
to i>e made. No oil or gas may be 
produced under conditions making 
for waste, and the intentional drown
ing with water of any gas stratum, 
the tolerance of underground waste 
of oil or gas, the unnecessary utili
zation of either, or the burning 
wastefully of either, are rigorously 
punishable. All necessary equipment 
fof conservation of gas must be on 
the ground before drilling begins. In 
case oil and gas are struck together, 
special apparatus must be installed 
for separating them. The method of 
P a s s in g  an unutilizable flow of gas 
from the ground is regulated by the 
Commission.
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The Plymouth Motor 
Castings Company

W ill Sell 2500 Shares of Common Stock, at $10.00 Per Share, 
W hich is Par Value. (Full Paid and Non-assessable.)

No stock has been sold at less than par and there has been no promotion stock issued«
The Company commenced business \Yz years ago, making the high quality castings, Grey Iron and 

Semi-Steel, which are in so great demand and their business has grown rapidly« Plant No« 1 was doubled 
in capacity. This being inadequate, ground was purchased and Plant No. 2, an up-to-date daylight foundry, 
50 x 210 ft. was built, a 10 ton per hour cupola installed, core room and ovens constructed, cleaning room 
and pattern shop erected—and Plant No. 2 is in operation.

The fame of our castings is firmly established, business offerings have been received from California; 
Brooklyn agents representing English Manufacturers in England; from Canada; and many times our ca
pacity from Detroit; other cities in the state and other states.

W e are now making castings for automobile concerns, trucks, tractors, marine engines, motors, Heater 
Co.'s., plumbing supplies, grain and cream separators, highest class machine shops, etc.

Contracts have been made for supplies and deliveries assured—pig iron from Zug Island, Detroit, and 
foundry coke from the Solvay Co., Detroit.

Plant No. 1 is nearly free of debt, and Plant No. 2 is all free and clear with perfect title.
To enable us to increase our output requires more working capital and equipment. Hence this offer of 

stock.
Our capitalization is $250,000.
$200,000 Common Stock and $50,000 Preferred, (no preferred sold, nor for sale)
A  little over $50,000.00 Common stock sold, with the balance in the treasury.
W hen this issue of stock is sold our dividend period will soon commence.
W e have a profit of over $30,000 in our pig iron contract, alone, computed on present market price.
Our Board of Directors comprise t

\

Prof. Herbert J . Goulding, Ann Arbor, Mich*
Prof. Herbert S. Mallory, Ann Arbor, Mich.
John F . Rinsey, Real Estate and Insurance, Ann Arbor, Mich.
James B. Hickey, Foundry Manager, Plymouth, Mich.
N. E. Sherwood, Business Manager, Detroit, Mich.
President, N. E. Sherwood.
Vice President and Treasurer, J . B. Hickey.
Secretary, A . J . Elliston Torre.

Business and Sales Offices, 703-4 Empire Bldg., Detroit, Mich.
Foundries on trackage at Plymouth, Mich.
Buy all of this issue of stock that you can while you can get it at par and D O N 'T  D ELAY sending in 

your order.
You will be having a gang of men working and making money for you every working day.
W e own our properties. Practically unlimited business offered us, (a foundry that can turn out the 

Q U A LITY  CASTINGS,—A LW A Y S H A S M ORE T H A N  IT  CAN D O). Good profits assured. In 
fact, an ideal stock to buy.

Mail your order immediately to N. E. Sherwood, 703-4 Empire Bldg, (formerly called the Gas Office 
Bldg.) Detroit, Mich, (W rite PL A IN LY  your full name and address.)

Should any order get here too late, it will be immediately returned to you.
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M ichigan P o u ltry . B u tte r  an d  E gg A sso
c ia tio n .

P re s id e n t—J . W . Lyons, Jackson . 
V ice-P re s id en t—P a tr ic k  H u rley , D e

tro it.
S e c re ta ry  and  T re a s u re r—D. A. B e n t

ley. Saginaw .
E x ecu tiv e  C om m ittee—F. A. Johnson . 

D e tro it; H . L. W illiam s, H ow ell; C. J . 
C handler. D e tro it.

Shift in Selling Values of Butter and 
Cheese.

There has been a very marked shift 
in the relative selling values of cheese 
and butter in both Eastern and Mid
dle W estern market^ during the past 
ten days. Butter values under the 
influence of stronger speculative buy
ing have moved upward from l@1^4c. 
while cheese prices have declined 
fully 2c per pound, the break in some 
markets being even greater than th :s. 
It is, of course, very uncertain how 
long the support which has forced 
New York extra butter above 39c 
will be continued. The price, meas
ured by past records, looks high for 
this season of the year. The advance 
was caused in part by several good- 
sized Government orders and in part 
by the publication of the Government 
report of butter holdings July 15, 
which indicated a lighter movement 
of butter to the warehouses than last 
year and a decrease of 22.2 per cent 
in the reserve as compared to a year 
ago. This statem ent has had a bullish 
influence on a good many traders, 
but there are a number of conserva
tive operators who view the advances 
with alarm. They take the position 
that high prices this year are bound 
to curtail consumption, that an un
usually large consumption of butter 
substitutes must be expected the 
coming winter, that public agitation 
against the prices which must be 
charged this winter to show a pro'it 
on the stock now held is bound to 
come and that there is no certainty 
that the present shortage in the re
serve may not disappear before late 
fall.

I t is, of course, impossible to fore
cast the extent of the make of but
ter during the remainder of the sea
son. We are past the flush and the 
make is now shrinking. However, 
if the present relation of cheese and 
butter values continues it is certain 
that a relatively larger proportion of 
cur total milk production will go into 
butter and a relatively smaller pro
portion into cheese. The influence 
of relative butter and cheese values 
upon the relative production of each 
has been clearly shown by this sea
son’s record. All during May and 
June cheese sold at unusually high 
prices in relation to butter and by 
July 1 we had accumulated a reserve 
of cheese 38 per cent, larger than 
last year, while our reserve of butter 
on July 15, as noted above, is prob

ably in the neighborhood of 22 per 
cent, less than last year. W e believe 
that our July 15 holdings of cheese 
were even more than 38 per cent, 
heavier than a year ago. The sharp 
break in cheese is sure to curtail pro
duction and to throw more of the 
milk into other channels. Some of 
this milk will go to butter, some for 
m arket use, some to ice cream mak
ing and some to condensers who are 
the only dairy product manufacturers 
now doing a large export business. 
This heavj' demand for condensed 
milk may serve materially to lessen 
the amount of milk which would nor
mally be diverted to buttermaking 
following the break in cheese.

The sharp decline in cheese prices 
is largely attributable to the heavy 
reserve and the hazy export outlook. 
The British government is in control 
of the cheese trade in Great Britain 
and in Canada. W e have now settled 
to a level of cheese prices close to 
the British government price for Ca
nadian cheese, but there is no cer
tainty that an export demand would 
promptly develop were our markets 
to fall below the Canadian ruling 
Such a situation might be met by a 
reduction in the Canadian price by the 
British government. And conditions 
in the Canadian market at present 
make such a step possible. Reports

Why Not 3 Flavors?
Whjr continue to sell but two 

flavorings — lemon and vanilla? 
Crescent Mapleine. the r i c h  
“ Golden Flavour,” is just as staple 
as either. Has more uses. Blends 
with all flavorings—and nearly all 
foods. Makes a wonderful syrup. 
Sell lemon, vanilla and Crescent 
Mapleine * * Crescent Mfg. Co., 
Seattle. Wash. Order of your job
ber or Louis Hilfer Co., 1503 Peo
ples Life Building, Chicago.

C R E S C E N T  
M A P L E I N E

NewPerfectionFloiir •
Packed In SAXOLIN Paper-lined 

Cotton, Sanitary Sacks

Paris Green Arsenate of Lead
Get Our Prices

Reed & Cheney Co.GRAND RAPIDS. MICH.
Uae Half as Much

Champion Motor Oil
aa of other Oil

G R A N D  RAPIDS O IL CO.

Dandelion Vegetable Butter Color
A perfectly Pure Vegetable- Batter 

Color and one that complies w ith the 
pure food laws of every State and of 
the United State«.

M anufactured by  W ells & R ichardson Co. 
Burlington, Vt.

M r. F lo u r  M e r c h a n t :
Y o u  c a n  o w n  a n d  c o n tro l  y o u r  

f lo u r  t r a d e .  M ak e  e a c h  c le rk  a  s a le s 
m a n  in s te a d  of a n  o r d e r  ta k e r .

W r i te  u s  to d a y  
lo r  e x c l u s i v e  
s a le  p ro p o s it io n  
c o v e r in g  y o u r  
m a r k e t  fo r

P u rity P a k id  
F lo u r

W e m ill s t r ic t ly  
ch o ice  M ich ig an  
W h e a t  p ro p e r ly  
b le n d e d  to  p ro 
d u c e  a  s a t i s fa c 
to r y  a ll-p u rp o se  
fa m ily  flo u r. 
MftUiC COMPANY

GRAND RAPIDS, MtCH.
T h e Sack th a t keeps the flour IN and  th e  d irt OUT*

SIANO RAPIDS SRAM &

Rea & Witzig
PRODUCE
COMMISSION
MERCHANTS

104-106 W est Market St. 
Buffalo, N . Y.

Established 1873

. Live Poultry in excellent de
mand at market prices. Can 
handle large shipments to ad
vantage. Fresh Eggs in good de
mand at market prices.

Fancy creamery butter and 
good dairy selling at full quota
tions. Common selling well.

Send for our weekly price cur
rent or wire for special quota
tions.

Refer you to the People's Bank 
of Buffalo, all Commercial Agen
cies and to hundreds of shippers 
everywhere.

V inkem ulder
Company

Specials for This 
W eek

Red Star Brand
Virginia Irish Cobbler 

White Potatoes
Stock the Best 

Prices Always in Line

Georgie Pink Meat 
Lopes

12-15 in Crates

Georgia Elberta 
Peaches

6 Basket Crates

Also All Kinds Fruits 
and Vegetables

Vinkemulder
Company

Grand Rapids, Michigan

W A.NTFED at Moseley Station, experienced capable man to
r— :----- 7z--------- -— take charge of warehouse and do the work In
buying Beans, Potatoes, Seed, and selling Coal, Cement, Salt, etc.

temPfra*e habits and furnish good references in regard to 
ability, habits and character. Man with wife, preferred, to live in our 
house at Moseley. Address, MOSELEY BROTHERS, Grand Rapids, Mich.

EGGS W E  BUY 
W E  ST O R E  
W E  SELL EGGS

Q. „ .Ma^e us your shipments when you h iv e  fresh quality Eggs. Dairy Butter or Packing

KENT STORAGE CO.____________ GRAND RAPIDS, MICHIGAN
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from M ontreal speak of a weak m ar
ket, an accumulation of at least 250,- 
000 boxes, .and it is stated tha t the 
cheese commission hks refused to 
grade and accept any more cheese 
for the time being owing to the scarci
ty of freight. W ith the British gov
ernm ent in control of the bulk of 
the shipping it seems hardly likely 
that they would afford facilities for 
forwarding American cheese when 
they cannot find acommodation for 
all the Canadian make at hand.

The movement to cut down the 
number of deliveries by retail deal
ers, which was started a few weeks 
ago by a departm ent of the United 
States Government, is having the at
tention of some butchers, as is evi
denced by several communications 
that have reached us on the subject. 
However, there is no concerted ac
tion by butchers—those who are cut
ting down on deliveries or discontinu
ing them entirely are doing so on 
their own hook, and not in accord
ance with resolutions passed by their 
associations. For some reason—per
haps simply because of carelessness 
or lack of ambition—the butcher as
sociations have not even discussed 
the m atter in their meetings. Yet it 
is of the utm ost importance, because 
it means money to the butchers, who 
have for years complained of the cost 
of deliveries. Here is the chance of 
a lifetime to correct the evil, and the 
mass of butchers close their eyes and 
ears to the opportunity.

W hy not raise rabbits to increase 
the meat supply? Rabbits breed rap-

idly, mature quickly and produce a 
palatable and highly nutritious meat. 
The cost of production is less than 
that of any other meat, not except
ing poultry. Practical experience has 
demonstrated that rabbit meat can 
b'e produced in unlimited quantities 
at a cost of about 6 cents a pound. 
A number of butchers have gone into 
hog raising as a side line. Good. Go 
to it. But all can’t raise hogs. Those 
who haven’t enough room, or time, 
or money to go into the hog business 
can tackle the rabbit preposition. 
The more thought given to it the 
better it looks.

Signs of the Times
Are

Electric Signs
Progressive merchants and manufac

turers now realize the value of Electric 
Advertising.

We furnish you with sketches, prices 
and operating cost for the asking.

THE POWER CO.
Bell M 797 Citizens 4261

ERKINS
ERFECT
EANUT
RODUCTS
Are Sold Where 
Quality Counts

Demand Them 
From Your Jobber

4*4*
Perkins 
Brothers, Inc.

Bay City, 
Michigan

You Cannot Candle Eggs Unless You
“TWIRL” the Egg with a Backward and Forward Movement

A farmer might just as well plow a field, making the furrows three times as far apart aud cover up 
the unplowed ground, making the field have the appearance of being plowed, as to candle eggs without 
twirling the egg. When the farmer would begin to reap his crop, he would find it was an expensive 
proposition, although he did it in much less time.

You have the same proposition in candling eggs. If you do not candle eggs right, you might just as 
well not candle them at all, and you positively cannot detect blood rings, red rot or spots without twirl
ing the egg, and two-thirds of all rotten eggs belong in “blood rings.” This is estimated by the Agricul
tural Department at Washington, D. C, Ask any produce shipper, pure food inspector or anyone who 
understands the egg business to enlighten you on this subject. Do not buy a worthless “so-called” egg 
candler, as it will necessitate your buying again later on.

Is absolutely the only egg candler on the market which has been 
adopted by the produce trade in general. It is now being used 
by most all the large produce dealers in the United States, who 
have changed their entire system to use the Grant Da-Lite Egg 
Candler. This is evidence enough of its merits.

We can refer you to a large number of dealers in your terri
tory who are using the Grant Da-Lite Egg Candler. It is the 

only egg candler on the market which does not require you to build a dark room to candle eggs in. and the cost of building 
a dark room alone is more than the original cost of the Grant Da-Lite Egg Candler. Get in touch with the nearest pro
duce dealer and get his advice before you purchase.

Write for descriptive literature and full particulars. The Grant Chart 
price $1.00, enables anyone to candle eggs with absolute accuracy.

$5.00
$6.00
$7.00

G R A O T
EM  Candler

Grant Manufacturing Co. Kokomo, Indiana
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People’s Money W rongly Diverted by 
Government.

W ritte n  fo r th e  T rad esm an .
So many m atters of great impor

tance are in process of Congressional 
adjustment that it is difficult if not 
impossible to make any prediction 
as to future business. Two questions 
which have a somewhat disturbing in
fluence on business are the proposed 
excess profit tax and the proposed 
15 per cent, surtax on surplus earn
ings of any corporation remaining 
undisturbed for sixty days after the 
close of the year. The latter, espe
cially..is now receiving the attention 
of business interests many of whom 
declare such a tax will be a severe 
blow to industrial development and 
will cause a decrease instead of in
crease in Government revenue. It is 
maintained, and justly so, that, as a 
rule, individual undivided surplus earn
ings are put back into the business 
or held as reserve working capital 
to provide for contingencies, such as 
might arise from the end of the war 
creating stagnation in business, etc.

No m atter how true these argu
ments may be, there is no prospect 
that this provision of the revenue 
bill will be eliminated. Congressmen 
and Senators have no hesitation in 
saying this clause was incorporated 
in the measure for the express pur
pose of forcing payment to stock
holders of the greater portion of the 
profits made in 1917 in the form of 
dividends, so the Government can re
ceive the tax on these dividends. The 
provision mentioned provides that all 
corporations must pay this tax on 
their undistributed surplus, less 20 
per cent, allowance on the undistribut
ed surplus required for use in the 
operation of the company. It is no
ticeable this surtax will be applicable 
to a large number of corporations 
that will not come under the provi
sions of the excess profit tax and in
cludes the undistributed surplus of 
fire and life insurance companies 
This means that many corporations 
which make a habit of distributing 
but a small proportion of surplus 
earnings to stockholders eac-h year 
will find themselves facing the ques
tion as to whether they will pay the 
Government a heavy tax or give their 
stockholders the full benefit of the 
earnings. This question is now be
ing seriously considered and the con
sensus of opinion is that the undis
tributed profits will go to the stock
holders rather than to pay the Govern
ment a large tax. It can, therefore, 
be expected that a number of juicy 
melons will be cut just previous to 
the Lose of the year. W hile stock
holders will participate with pleasure 
in the melon cutting, they may not

be so happy when later they are call
ed upon to furnish the capital that 
would have been saved had it not 
been for the 15 per cent, surtax.

By reason of the Liberty Loan and 
certificates of indebtedness, United 
States Treasury receipts have been 
largely in excess of disbursements. 
These excess collections should go 
back into ordinary banking channels. 
To allow the money to accumulate 
in the Treasury would strip the 
money m arket of needed supplies of 
money to  exactly the amount of the 
accumulations. On the other hand, 
to let this money pass into the hands 
of the Federal Reserve Bank as Gov
ernm ent deposits is to practically 
lock it up fully as much as if it lay 
in the Treasury vaults, as Federal 
Reserve banks do not come in with 
mercantile borrowers as the ordinary 
commercial banks do. Of course, the 
arguments can be advanced that this 
surplus Government money can be 
gotten out of the Federal Reserve 
banks by member banks upon their 
asking accommodation. This further 
penalizes the use of the money and 
member banks are naturally reluc
tant to adopt that course.

There is no question that when 
United States Treasury receipts ex
ceed the disbursements, the excess 
should go back into the channels from 
which it is derived—the ordinary 
commercial banks. Therefore, Gov
ernm ent deposits should go to the 
Commercial and not the Federal Re
serve banks. Secretary of the Treas
ury McAdoo has pursued the policy 
of transferring all accumulations of 
Governmental funds to Federal Re
serve banks, these accumulations re
cently running as high as $200,000,- 
000. This $200,000,000 taken out of 
reserve money of member banks na
turally tightens the money market, 
and high loaning rates are the result.

TH E BANK W HERE'YOU FEEL AT HOM E

WE WILL APPRECIATE YOUR ACCOUNT 
TRY US!

In Your A bsence
This Company is prepared to relieve you 
of the care and management of your prop
erty by acting as your agent.

It will collect and disburse your income 
as you direct. It will make out your In
come Tax Certificates, pay your taxes, at
tend to your real estate, and act as your 
representative in all financial matters, giving 
you in each case the benefit of the business 
knowledge and experience of its trust 
officials.

Send for Blank Form of Will and Booklet on 
Descent and Distribution of Property

Audits made of books of municipalities, corporations, 
firms and individuals.

T h e  M ic h ig a n  T r u s t  Go.
OF GRAND RAPIDS

GRAND RAPIDS N A TIO N A L CITY BANK  
C I T Y  T R U S T  & S A Y I N G S  B A N K

ASSOCIATED

CAM PAU SQUARE
T he con v en ien t b an k s  fo r o u t of tow n people, 

th e  c ity . H andy to  th e  s tre e t  c a rs—th e  
d is tric t.

L ocated  a t  th e  v e ry  c e n te r  of 
In te ru rb an a—th e  ho te ls—th e  shopping

C om bined C ap ita l and  S u rp lu s ................................... $ 1,724 300 00
C om bined T o ta l D eposits  ..................................... lo l iw jo a o o
C om bined T o tal R esources .......................................  13,157,100.00

G R A N D  R A P I D S  
C I T Y  T R U S T

N A T I O N A L  C I T Y  B A N K  
& S A Y I N G S  B A N K

•ASSOCIATED
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This would not have happened if 
Government deposits had been made 
directly with commercial banks. 
Government accumulations are held 
by bankers to represent money taken 
from commerce. Such money be
longs, therefore, to commerce and 
it should not be deprived of its prop
er function of serving commerce by 
being either locked up in Treasury 
vaults or being transferred to Federal 
Reserve banks, which cannot use the 
facilities of loan and discount of the 
commercial banks. T hat the Federal 
Reserve banks themselves realiz
ed this Government accumulation 
should go back into - commercial 
channels is evident from the fact 
that, in the absence of borrow
ing from member banks, the 
New York Federal Reserve banks 
went into the open market to pur
chase acceptances—a course of pro
cedure highly unsatisfactory to bank
ing interests.

I t will be a relief to National bank
ers to ascertain that the Comptroller 
of the Currency announces that in 
future calls for reports of conditions 
of the banks, they will not be com
pelled to make detailed statem ents 
of the various classes of money in 
their vaults, according to the schedules 
heretofore used. Except when need
ed for statistical purposes probably 
once or twice a year, National banks 
will only be required to report in 
their periodical statem ents of condi- 
dition to the Comptroller the money 
in their vaults under the following 
heads: Gold coin, silver and minor 
coins, clearing house certificates bas
ed on specie and currency and paper 
currency. Under the head of “paper 
currency” the National banks will in
clude all gold and silver certificates. 
National banks notes, Treasury notes, 
United States notes, Federal Reserve 
notes and Federal Reserve bank notes.

Ever progressive and in line with 
the best banking thought, the Old 
National Bank of Grand Rapids has 
employed an expert agriculturist to 
go about K ent county and preach the 
gospel of better agriculture along the 
lines adopted at the meeting of the 
Michigan Bankers’ Association. There 
is no question but that the work of 
the banks of Michigan in this line of 
endeavor will be productive of good 
results and be of lasting benefit to 
the State a t large. Paul Leake.

Restore the Country Town Again.
July 31—I was interested in reading 

the articles in last week’s Tradesman 
on the conservation of waste now 
used in deliveries to cater to the in
dulgence of people who have legs 
and arms to carry their purchases 
home, thereby relieving an army of 
able bodied men suitable for army 
officers and soldiers. 1 heartily ap
prove of this plan and believe these 
facts should at once be impressed 
upon every man, woman and child. 
I also believe we could go further 
and utilize the vast army of mail 
carriers, both city and rural, most of 
whom are young and middle aged 
men in good physical condition who 
could help to swell the ranks to meei 
the present crisis and to hasten the 
day o fworld-wide democracy.

1 have been a general retail m er
chant in a small town and witnessed 
the establishment of the rural free 
delivery, also the decrease in business 
in the once thrifty small town, which

has been reduced to a mere hamlet 
in many cases, and the building up of 
the large city mail order houses as 
the result. Give a small town dealer 
his chance again by relieving all rural 
carriers for army service. O ur coun
try needs at once the tittiest of th«s 
men for the call to colors and I be
lieve that many thousands of our best 
men for army service are now’ making 
their daily rounds to indulge their 
patrons and who w'ould cheerfully 
change their occupation for the same 
wage to do their patriotic duty at th :s 
time. I fully believe there is as much 
justice and logic in this connection 
as in any and all other waste co n 
servations now being agitated. It is 
economic as well as patriotic. If yon 
know of any reason why this should 
not be done, all right, but if not try 
to make some kind of an article out 
of this omelet. T have read your 
Tradesman for the past twenty years 
in St. Johns and Ann Arbor.

Noble Burnett.

Grand Rapids 
Store Fixture Co , Inc.

The Place, 7 Ionia Ave., N. W. 
BUY A N D  SELL

Used Store and Office Fixtures

A sk about o u r w ay
B A R L O W  BROS. G rand R apids. Mich.

United Agency
Reliable Credit Information 

General Rating Books 
Superior Special Reporting Service

Current Edition Rating Book 
now ready

Comprising 1,750,000 names— 
eight points of vital credit 
information on each n a m e-  
no blanks.

THE UP-TO-DATE SERVICE
Gunther Building 

CHICAGO :: ILLINOIS
1018-24 South Wabash Avenue

Desirable 
Public Utility 
Short Term 
Investments

Circulars on request 

Hodenpyl, Hardy & Co
Incorporated

Securities for Investm ent

14 Wall St., New York
First National Bank Bldg., Chicago

/"VUITE apart from the possibility that 
^  he may die before you do, is it fair 
to burden an already busy friend with 
the responsibility or administering your 
estate and advising those you leave 
behind ?
'y'H E  Grand Rapids Trust Company 

makes a business of such matters 
and is especially equipped through train
ing and organization to handle them 
efficiently. Its service costs no more. 
^jONSULT your attorney today, in

struct him to draw your will and 
in it name this company as trustee or 
executor.

Send for booklet on “Descent and Distribution 
of Property” an0 blank form of will.

B r a n d  RAPinsTRusTroM PANY
M AN A G ED  BY M EN YOU K N O W  

OTTAWA AT FOUNTAIN. BOTH PHONES 4391

Michigan Bankers & Merchants’ 
Mutual Fire Insurance Co.

Fremont, Michigan
We are organized under the laws of Michigan and our officers and 

directors include the best merchants, bankers and’ business men of 
Fremont.

We write mercantile risks and store buildings occupied by our 
policy holders at 25 per cent, less than the board rate established by 
the Michigan Inspection Bureau.

If you are interested in saving one-third of your expenditure for 
fire insurance, write us for particulars.

Wm. N. Senf, Secretary.

BUY SAFE BONDS

Tax Exempt in Michigan 
Write for our offerings

H o w e  S n o w  C o r r ig a n  & B e r t l e s
I N V E S T M E N T  B A N K E R S

G R A N D  R A P I D S  S A V I N G S  B A N K  B L D G . G R A N D  R A P ID S .M IC H IG A N .
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END IS NOW HERE IN SIGHT.

World's Progress Halted By Orgy of 
Slaughter.

The three most awful years in the 
world’s history have drawn to a close.

Three years ago to-day German}- 
declared war on Russia, precipitating 
a conflict which has killed five mil
lion soldiers and certainly over a 
million civilians — perhaps many 
more: cost directly between seventy- 
five and a hundred billion d o la rs  
and piled up a s"m cf human woe 
cnFrely incalculable.

Xot a corner of the earth has been 
too remote to feel the effect of the 
forty million or more men who have 
gone forth to war. Not an intelli
gent being but has been stirred to 
h's depths by the dreadful, wasteful 
fire that has scourged the globe.

From a petty Balkan quarrel, re- 
su 't ng in the seizure of Bosnia and 
Herzegovina by Austria and in the 
Assassination of the heir to the 
throne of the dual monarchy and his 
consort by resentful Jugc-Slavs, the 
conflagration has spread to every 
continent and every land. Most of 
the world is directly involved in war, 
and in the non-belligerent countries 
questions stirred up by the conflict 
are the subject of intense and con
stant domestic differences.

W hat changes “on the map” the 
war will make still await the great 
peace conference to be told; but al
ready human society has been altere<j 
with such swiftness as can scarcely 
be paralleled even in the era of the 
French Revolution.

Russia has changed from the great
est example of an absolute and bur
densome autocracy to the world’s 
most liberal democracy, and in many 
other nations the bonds forged by 
birth and privilege are giving away.

Germany has its first imperial chan
cellor, without a “von” to his name 
—a small, uncertain step toward de
mocracy. The Junkers and the mil
itarists are still in the saddle, but 
their faithful, carefully-nourished 
slaves have them worried.

The British government has taken 
over thousands of great industrial 
plants to run on war work, while 
similar changes of revolutionary 
character have taken place in France, 
Italy and Germany. Even the United 
States has commandeered all the 
shipyards for the purpose of speeding 
them up.

W oman’s place in the community 
everywhere has increased in im port
ance. The wives and sweethearts 
must labor while their men are on 
the field of battle. And this promi
nence of the sex has resulted in the 
promise of equal suffrage to women 
in Britain and will undoubtedly give 
greater political rights to women in 
many other lands.

Germany has forced by law per
haps a million persons into industry; 
France would have put a similar 
measure into effect had the entrance 
of the United States into the war not 
made this unnecessary. The state 
of W est Virginia has passed a statute 
making it a crime to be idle in war 
time.

For their working millions the gov
ernm ents are caring as never before.

Their health and their lives are the 
objects of solicitude. The value of 
a human being, simply from the 
standpoint of productivity, is real
ized.

Men’s brains have been busy these 
three years of w-ar. But, if we take 
Thomas A. Edison’s word for it, the 
results in new inventions have been 
surprisingly small. And still smaller 
have these results been fiy>m the 
point of view of human benefit.

In two directions, however.. the 
world has progressed. The conquest 
of the air has gone forward rapidly: 
aeroplanes fly vast distances at enor
mous speeds in comparative safety. 
Second, in the enormous, melancholy 
war hospitals, the surgeons have de
veloped new marvels in saving the 
badly wounded, molding new faces 
on disfigured unfortunates, prevent
ing the suppuration of injured tissues, 
curing severe burns and doing many 
other marvels.

The world’s possessions have been 
destroyed at a most alarming rate. 
Scores of great cities, hundreds of 
towns and thousands of villages 
lay in crumbling brick and m ortar, 
Millions of homes have been dev
astated.

New enterprises, newr railroads, 
bridges, schools, colleges and a m yr
iad other works of peace have failed 
to be built as they would have been 
in the normal development of nations, 
Instead, the old equipment has been 
wearing out. Railroads in the w ar
ring nations have steadily deteriorat
ed for lack of men to repair and re
place them. Everything that does 
not serve the immediate purpose of 
w'ar has been neglected.

Somewhere between seven and ten 
millions tons of ocean shipping lies 
at the bottom of the ocean, the prey 
of the submarine, the mine and the 
raiding cruiser. It will take many 
years of peace for mankind to catch 
up in material things.

In the things of the mind the world 
has halted, too. Schools and colleges 
are nearly empty. The usual quota 
of doctors, lawyers and trained tech
nicians is not being turned out. Even 
elementary education is undoubtedly 
suffering.

Against this is to be set the in
spiration to the human brain of ex
tensive travel. The war has stirred 
up many sluggish brains. Probably 
fifteen million Russian peasants, who 
otherwise would never have strayed 
fifty miles from their native villages, 
have gone thousands of miles away 
from home to fight and seen strange 
lands and peoples and imbibed new 
ideas. They have been learning many 
things.

The war has now gone the three 
years allotted by the late General 
Kitchener. His famous prediction 
was considered pessimistic at the 
time it was made. Few believed the 
war could last so long. Still it rages, 
each day more fearful, and the end 
is not yet.

OFFICE OUTFITTERS
LOOSE LEAF SPECIALISTS

237-239 Petri St. *im tfct bridge* Gn»d Rapii*. Mich.

THE PREFERRED LIFE INSURANCE CO.
Of America offers

OLD LIME INSURANCE AT LOWEST NET COST 
What an you worth to your family? Let us protect you for that sum.

THE PREFERRED LIFE INSURANCE CO. of America, Grand Rapids, Mich.

T H E

r  o l d
N A T I O N A L

B A N K
GRAND RAPIDS, MICH

177 M O N R O E  A VE.

Complete Banking Service
Travelers’ Cheques Letters of Credit Foreign Drafts 

Safety Deposit Vaults Savings Department Commercial Department

O l i r  P o p -  P a n t  SAVINGS C E R T IFIC A T E S A R Ev / U I  0 / 2  r e r  V j c l l l  A  DESIRABLE IN V E S T M E N T

Fourth National Bank
United States Depositary

Savings Deposits

Commercial Deposits

3
Par Cent Internet Paid on 

Savinfe Depoeite 
Compounded Semi-Annually

Par Cent Internet Paid en 
Certificate* of Depoeit 

Left One Year

Capital Stock and Surplan

$580,000
W M . H . A N D E R SO N , President 
J . C L IN T O N  BISHOP. C ashier

L A V A N T  Z. CA UK IN , V ice President 
ALV A  T .  ED ISO N , A sa’t  Caahier

FOR SALE 
Cartier General Store

We have been appointed by the U. S. Court to close out 
the business of the A. E. Cartier Sons Co., of Ludington.

We offer for sale their general merchandise store and 
buildings. The stock will inventory about 130.000. The 
store is doing a profitable business of more than $110.000 
per year.

This is a splendid opportunity to get a profitable, estab
lished business in a good city.

Address all communications to
Grand Rapids Trust Co., Liquidating Trustee, 

Ludington, Michigan
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Late News Notes From the State’s 
Metropolis.

Detroit, July 31—Three thousand 
3-ton chainless trucks have been or
dered by the United State W ar De
partm ent from the Packard Motor 
Car Co. This is the second order 
placed by the Government with the 
Packard within ten days and brings 
the total of the two orders up to 
4,800, representing a money value of 
more than $10,000,000.

Kay & Co., investment bankers, 
have purchased the business of Bes- 
ner, Cramer & Muehl including the 
firm’s membership in the D etroit 
Stock exchange. Samuel J .  Besner 
has become associated with Kay & 
Co., and will manage the company’s 
stock trading department, which has 
been fully equipped to render clients 
quick and efficient service in buying 
and selling local listed and unlisted 
securities.

The Sanders-Burridge Co. has 
opened an office equipment show and 
salesroom in the Tcpping-Sanders 
building, 133 W est Fort street. Every
thing in office outfitting will be on 
display in the new store, which is’ 
reported to be fitted out according to 
latest business efficiency methods.

William F. Wilson, organizer and 
proprietor of the six Yale hat stores 
in Detroit, Cleveland, Rochester and 
Buffalo, died Saturday in his home, 
59 D exter boulevard, after an illness 
of several months. He was 70 years 
old. Mr. W ilson was born in Glas
gow, Scotland, December 3, 1846, and 
came to this country thirty-three 
years ago. On his arrival he made 
his home in D etroit and engaged in 
the hat business. Following eleven 
years of service as manager of the 
men’s hat departm ent of the J. L. 
Hudson Company, he established the 
first Yale hat store and this is the 
eighteenth year of the existence of 
his chain of stores.

Newcomb, Endicott & Co., who 
conduct one of D etroit’s biggest de
partm ent stores, has 1 increased ijts 
capital stock from $1,000,000 to $2,- 
500,000, the increased cipital being 
for the purpose of financing the new 
addition which will be built at the 
southeast corner of W oodward and 
Grand River avenue.

It has been previously announced 
that Newcomb, Endicott & Co., and 
the E. J. Hickey Co., will have larger 
shoe departments when the new 
buildings are completed, and now 
comes the news that the shoe depart
ment at the S. L. Bird store, on 
Woodward avenue, will also be con
siderably enlarged with the comple
tion of the adjoining Kreske build
ing of which S. L. Bird will occupy 
several floors. It will probably result 
in giving the entire second floor 
over to men’s shoes.

There is one sale yearly at the J. 
L. Hudson Co. store which is anx
iously watched by the public as well 
as department store officials in other 
cities. Tt is the anniversary sale. 
The first was in 1915 when the con 
cern celebrated its thirty-fourth an
niversary. It proved such a trem en
dous success—Sometimes like a million 
dollars’ worth of merchandise being 
sold in five days, that it was repeated 
in 1916, and the company will repeal 
it* again this year. While the exact 
dates are not ready for publication, 
it will be during September. Most 
of the merchandise has been purchas
ed for the sale, and is already in the 
warehouse. Every department plans 
ahead for this event. In the shoe de
partment it is said that there will be 
some sensational bargains. During 
the thirty-sixth anniversary sale, the 
entire Hudson store will be decorated 
inside and out. Special catalogues, 
containing a list of the more impor
tant bargains, will be issued, and a 
special advertising campaign will be 
instituted.

T. J. Jackson, manager of Ye Boot- 
erey, 295 W oodward avenue, one of 
the most popular and exclusive retail 
shoe shops in the city, is offering

one-half off on pumps for both women 
and men. The sale started July 20, 
and is creating a record for business. 
In the past Ye Booterey has had 
sales, offering discounts of one kind 
or another, but never anything like 
the present sale.

Go into any retail shoe store, and 
you’ll find offerings anywhere from 
one-quarter to one-half off original 
sales price. While it is customary 
for retailers to cut prices in July, the 
reductions seem to have been started 
a trifle earlier this year. As one 
dealer puts it: “The cost of living 
is so high that you have got to make 
it an inducement for people to buy 
when the season is half over. O r
dinarily all you have to do is to an
nounce price reductions and you tro 
business, but this year people are 
figuring the value of a dollar more 
closely than formerly, and unless you 
can offer a real bargain, you are not 
likely to find many takers.”

Our pride in having harnessed Niag
ara receives a severe shock in the news 
that Italy is utilizing volcanic heat to 
warm her houses and light her cities. 
Almost a hundred years ago a French
man discovered that the steam issuing 
from cracks in the earth in Tuscany 
was heavily charged with boracic acid, 
and proceeded to establish a plant for 
its extraction, the beginning, according 
to our Consul at Florence, of a most 
successful industry. But it has remained 
for our unimaginative generation, first 
to set the surplus steam to operating 
engines, and then to bore down to a 
point where a pressure of two or three 
atmospheres and a temperature of 350 
degrees Fahrenheit released power suf
ficient to send a current of 16,000 volts 
to various towns and one of twice that 
strength to the two chief customers of 
the enterprise. Our Consul fails to state 
whether or not there has been opposition 
to reckless use of this steam for fear 
that it might interfere with the activities 
of the volcano.

It is better to fall down on a job 
than to “lay” down on it.

W e  S p ecia lize In
Automobile Industrial 

Public Utility
SECURITIES

THURMAN-GEISTERT & CO.
formerly ALLEN G. THURMAN & CO.

Michigan Trust Bldg. & G. R. Savings Bank Bldg, 
Grand Rapids, Michigan 

Citz. 4480 Bell M. 4900-01

Kent State Bank
Main Office Fountain St.

'Facing Monroe
Grand Rapids, Mich.

Capital - $500,000
Surplus and Profits • $500,000

R e s o u rc e s

9 M illion D ollars

Percent.

Paid on Certificates

Largest State and Savings Bank 
in Western Michigan ’

Growth
No great institution leaps into being in the wink

ing of an eye. Most notable movements or achieve
ments find their being under stress.

The Gem Motor Car Corporation has had its 
period of probation to experience. There were ob
stacles to overcome. There were discouragements to 
surmount. But, also, there were triumphs.

The Gem construction was new—radically dif
ferent. Critics were busy. But Gem construction 
proved itself. Gem confidence, persistence and de
termination, as usual, have won a victory.

W e should be pleased to have you share in the 
prosperity which we believe is in store for this meritor
ious company through the purchase of treasury stock 
at par—$10 per share.

D E U E L  &  S A  W A L L , I N C .
Murray Building, Financial Agents 

Citz. 7645 Grand Rapids, Mich. Bell M. 2849

/HIGRADEy

The best things are hard to get, but give most 
satisfaction when you get them. This applies partic
ularly to

The Higrade Truck
No pains has been spared to make this pneumatic 

tired: worm driven, electric lighted and started light 
power wagon the best that can be produced.

It was built against quality and not to a price. It's 
the car you ought to have at the price you ought 
to pay.

Our sales department would like to hear from you.

H ig r a d e  M o t o r s  C o m p a n y
SA LES O FFICE S EXECUTIVE O FFICES PLANT
43 V O O R H C C S  AVE. G R A N D  R A P ID S , M IC H . H A R B O R  S P R IN G S

B U FFA LO , N . Y.



16
V *

M I C H I G A N  T R A D E S M A N A u g u s t 1, 1917

F u lliiv&  PovO er
i i M H

glgglpH f i f n

WB&m£

fill « IB iS ilS fwt;
■ M - i P

■ -m*.** -
ja b , ;  s S S ? ?

W hat is the Pulling Power of Your ToWn?
Every town and city in the State of Michigan is virgin business territory. The people are prosperous. 

They have money and are willing to spend it.

The town or city with the greatest pulling power will naturally get the greatest share of this trade. 
For that reason it is all important that merchants exert every effort to increase the pulling power of their 
town, to draw trade from a greater radius, from a greater number of

It has been proven again and again that the prestige of a town can be so increased that people will want 
to shop there, that they will come from comparatively great distances to patronize its stores and its industries.

How is it possible to increase the pulling power of your town?

In many stores the biggest item left in bulk is “service.” Everything else is in packages. Buvinsr 
and selling prices are so thoroughly established, that service is the one thing that determines more than any- 
thing else the growth of a store or a city. 7

W hat does service mean?
It means, first, a selection of goods for which there is already a demand.
It means those goods attractively displayed.
It means adjustment of differences without disputes.

It means an absolute willingness to refund money or exchange unsatisfactory goods without hesitation.
It means to anticipate the wants of the community. The merchant should not be backward in intro

ducing new goods for which there already exists a demand elsewhere. This in itself will prove that the 
- c h a n t  and his store are wide-awake and in the front rank with other progressive merchants throughout the

Ludington, Michigan
Ludington is a thriving city of 10,000 people with 

many busy industries, surrounded on all sides by summer 
resorts, with 50 miles of cement sidewalks and 20 miles 
of paved streets. It has 20 churches, 6 modern public 
school buildings, besides parochial schools. It is in the 
direct path of Chicago steamboat lines north, and is the 
western terminal of the Pere Marquette Railway in Michi
gan. It has electric light and power, municipal water 
system, domestic lighting and fuel, gas and a million 
dollar harbor.

P H

/
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Owosso, Michigan
The city’s name was derived from that of “W assa," 

the principal chief of the Shiawassee band of Chippewas, 
who prior to the first occupation of the county by the 
whites, lived near Shiwasseetown. Owosso has about 
12,000 inhabitants. W ith its factories, railroads, river 
spanned by five bridges, streets paved with block and lined 
with imposing blocks of brick and stone, residence streets 
adorned1 with elegant and tasteful structures and shaded 
by native trees, fine modem school buildings and churches 
and the large arm ory shown in the illustration, it is the 
busy, beautiful and prosperous home of citizens of thrift 
and culture.

W. A. Seegmiller, Secretary 
Owosso Im provement Association.

n o / '  'Y o u r  T o W rv

Service means affable clerks and courteous treatment of customers at all times. If your town does not 
already have a rest room for the wives of farmers who come to town, it means the providing of a place where 
your farmer customers can spend their idle time in comfort.

Finally, service means a closer relation between yourself and your trade, an acquaintance that has a 
firmer foundation than a desire to sell goods.

These are some of the fundamental things that will help to attract trade to your town—and any 
merchant who honestly strives to carry out the real principles of “service” as it is here described, will be able 
to build for himself a business of such volume that would be impossible to build in any other way.

If the merchants in any town or city get together and individually carry out the ideas of service as we 
explained it, there is nothing short of a miracle that can keep such a town from progressing.

Service,” real service in every meaning of the word, will increase the pulling power of any town. It 
will put your town into the front ranks of the progressive towns in the State or in the United States.

The Grand Rapids Wholesalers* Association is vitally interested in the success of the retail merchants 
of Michigan, because upon the success of the retailer depends our own success.

Kvery time we help a merchant to increase his business, we are, to a certain extent, helping ourselves, 
because it will mean increased business for us as well as for the retailer.

Grand Rapids is a great wholesale market. Quality for quality and price for price, no other market 
can offer better buying inducements than Grand Rapids* '

Make Grand Rapids your buying market*. Let the Grand Rapids Wholesale Dealers* Association 
help you to make a bigger and better success of your business, because it is only by co-operation of whole
saler and retailer that the maximum success can be accomplished.

T h is  ad. is No. 4 of a  series . A ccom panying  each  a d 
v e rtis e m en t a re  in te re s tin g  v iew s an d  fa c ts  re g a rd in g  c itie s  
in M ichigan an d  te r r i to ry  c o n tr ib u tin g  to  M ich igan ’s  g re a t  
w holesale m a rk e t.

G rand R apids W holesale D ealers A ssociation .
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Accessory Stocks for the Small Shoe 
Dealer.

W ritte n  fo r th e  T rad esm an .
More than once the writer has sug

gested through his contributions to the 
Tradesman the importance and value 
of subsidiary lines of merchandise to 
shoe dealers of the villages and smaller 
towns. The inevitable falling-off of 
business in such stores owing to the 
number of young men who have already 
volunteered for military service to
gether with those who will presently be 
drafted, gives this suggestion further 
point.

When these young men leave for the 
several cantonments, their faces will be 
missed on the streets and in the social 
life of the small towns and villages in 
which they have lived. And they will 
be missed in the stores where they have 
hitherto traded. And the local shoe 
dealer will miss them and their trade. 
And the serious thing about it insofar 
as the local shoe dealer is concerned, 
is the thought that there will be no 
others to take their places. Conse
quently the number of pairs of shoes 
bought for young men’s wear will be 
appreciably less. In other words there 
will be a shrinkage of business, due to 
no fault of the dealer; due, in fact, to 
no circumstance over which he has any 
control whatsoever.

And a little business lost to the small 
dealer means much to him, for as a rule 
he has had hardly enough hitherto. In 
many instances he has had no little 
difficulty in making even a good living 
out of the business, to say nothing of 
building it up into a larger business. 
The seriousness of this problem is now 
being faced by thousands of small shoe 
dealers all over the country.

These retailers must do something to 
maintain the volume of their business. 
What shall they do? Whither shall 
they turn? My suggestion is, turn at 
once to subsidiary stock. Introduce suf
ficient side-lines to more than make up 
for the loss of shoe trade in consequence 
of the removal of the young men upon 
whose business you have hitherto been 
depending. And I see no reason why 
this cannot be done without in any way 
jeopardizing your main line.

The subsidiary stock idea is not new. 
People have become accustomed to it— 
especially in the larger towns and cities, 
and the larger towns and cities set the 
pace for the smaller communities. The 
dry goods store, in its evolution from 
a dry goods store to a department store, 
gives a vivid and illuminating illustra
tion of the subsidiary stock idea carried 
out to its logical and legitimate conclu
sion. The old fashioned drug store or 
apothecary shop everywhere has de
veloped into a up-to-date drug store 
with miscellaneous lines too numerous

to catalog in this connection. And both 
the department store and the modern 
durg store are popular.

Not only so, but pretty much all other 
stores that used to handle certain lim
ited lines that were popularly supposed 
to delimit the retailing activities of a 
store of that sort—such as the grocery, 
the hardware store, the jewelry shop, 
etc.—have added numerous other lines; 
and in so doing have both increased the 
volume of their business and added new 
pep and interest to their displays and 
their selling activities. Don’t think it 
is written in the code that you must 
stick to certain customary and conven
tionalized ways and methods. It isn’t. 
This is a free country. And business 
belongs to him who can get it. and care 
for it efficiently. And, for another 
thing, don’t make the mistake of sup
posing that, because an idea or selling 
plan is new and untried in your com
munity, it is doomed to failure. It 
may be, of course, but that you’ll never 
know decisively until you have tried it 
out and found that such is the case.

The people of your town require a 
great many things besides shoes. And 
they can always be persuaded to con
sume even more than they require. In 
other words the actual call is below 
their buying and consuming capacity. 
Which means that there is always a 
good opportunity for some aggressive 
dealer to get busy and convert this latent 
capacity into actual calls for merchan
dise.

Leather novelties make acceptable 
side-lines for the shoe store. And 
staple commodities in leather—bags, 
suitcases, handbags, belts, cardcases, 
pocketbooks, leather covered memoran
dum books and the like. Being what 
they are—namely leather goods—you 
have the point of relatedness in the ma
terial. Hence they can be sold judic
iously, if I may so put it, in a shoe store.

And hosiery: tiny little socks and 
stockings for the feet of very little 
folks, stockings for school and special 
wear for the boys and girls, stockings 
for the women folks, and socks for men 
—these surely may be said to belong in 
the store which sells footwear. They 
are, indeed, a very essential part of 
one’s footwear.

But one doesn’t need to stop there— 
with footwear ornaments, leather-goods 
novelties and staples, and socks and 
stockings—one can also add handker
chiefs (to be sold singly or in boxes 
of three, half a dozen or more), neck
wear for women folks, etc.

Or one can add a pretty full line of 
sporting goods and sporting goods ac
cessories—baseballs, footballs, golf balls, 
tennis balls, gloves and the several types 
of footwear designed especially for the

The STYLE and QUALITY Combination 
to be Found in

The “ Bertsch”  Goodyear Welt 
Shoe for Men

w ill bring you the repeat orders.

The insistent demand of your best trade for a moderate priced shoe, 
having both STYLE and QUALITY, can best be suited by selling 
them the BERTSCH shoe line.

The BERTSCH shoe stands alone—is in a class by itself. We have 
aimed to make a line to appeal to the average man—the man who 
wants style, good conservative style, and quality so that he w ill get 
service from the shoes he buys.

In the BERTSCH shoe you w ill find both style and quality—quality 
of workmanship and quality of material—far superior to any similar 
line offered you today.

They are so carefully worked together info the shoe that the com
bination forms a trade builder you cannot overlook.

Your customers w ill find in the BERTSCH shoes comfort and service
giving qualities they want.

For the future success of your business YOU should RECOMMEND 
and SELL the BERTSCH shoe line to your trade.

Herold-Bertsch Shoe Co.
Manufacturers of Serviceable Footwear GRAND RAPIDS, MICH.

This shoe is being advertised to your customers. 
Are you prepared to meet the demand?

This particular style will be in big demand. As all Playmate 
shoes it is made to fit growing feet on an attractive last, and is con
structed so as to give service.

Gun Metal English Black Cloth Top
2343 8)*-12 $2.10
2443 12)*-2 2.25
7522 2^-7 3.60 Growing Girls

Gun Metal English Matt Top
2336 8.5*-12 $2 30
2436 12 5*-2 2.50
757 2)* -7 3.00 Growing Girls

Pat. Plain Toe English White Cloth Top
2358 8)*-12 $2.15
2457 12)*-2 2.25

Hirth-Krause Company
Tan the Leather and Make the Shoes

G r a n d  R a p i d s ,  M i c h i g a n



August 1, 191? M i c h i g a n  t r a d e s m a n 19

several different classes of outdoor 
sports.

And as fall comes on, certain lines 
that may be counted on to move readily 
—gloves for men and boys, both for 
work purpoes and occasional wear, 
caps with flaps coming down over the 
ears—a good line bought right so they 
can be sold at an attractive price, and 
so on ad extendum.

The nature and extent of such lines 
cannot, of course, be definitely and ex- 
p’icitly outlined, for conditions in no 
two towns or villages are identical. One 
fellow’s limit will not necessarily be the 
limit of the other fellow. 1 have merely 
contented myself by making certain 
broad, and rather sketchy suggestions.

The list of possible, acceptable and 
profitable side-'ines that are now, or 
might be, distributed through the retail 
shoe dealer of the small town or city 
is ever so much more lengthy than these 
few articles that I have here enumerated 
would seem to indicate.

Think the matter over, if you are 
deploring the removal of a bunch of 
fine young fellows from your clientele 
—think it over and see if it isn’t pos
sible to make up for the loss of their 
trade by increasing the volume of sales 
to the folks who remain behind. If 
that can’t be done, the inevitable must 
happen: the profits of your business 
for next year will be appreciably smaller 
than they were this. And can you 
afford it? Cid McKay.

B a n k r u p tc y  P r o c e e d in g s  in  S o u th 
w e s te r n  M ic h ig a n .

St. Jo seph , Ju ly  21—L ew is E . P ay n e , 
fo rm erly  do ing  bu s in ess  a s  th e  K a la m a 
zoo P a t te r n  W o rk 3, filed a  v o lu n ta ry  
p e titio n  .an d  w as  ad ju d ic a te d  b a n k ru p t. 
T h e  follow ing a re  lis ted  a s  c red ito rs : 
U nion  T r im  & L u m b er Co., K a la 

m azoo .............................................  $ 52.50
A. A. G uerne, K alam azoo  ............. 25.20
C elery  C ity  L u m b er Co., K alam azoo  17.00
A r th u r  B erry , K alam azoo  ............... 30.00
D a iry m an  M ilk Co., K alam azoo  7.00 
C om m onw ealth  P o w er Co., K a la 

m azoo .................................................. 45.00
M ichigan T elephone Co.. K alam azoo  40.00
C en tra l M fg. Co.. K alam azoo  ___  20.00
O nw ard  B ra ss  W orks , K alam azoo  40.00 
H e n ry  H ad g am , T.os A ngeles . . . .  8.00
C om stock  M fg. Co., C om stock . .  40.00
P e te r  M olhoek, K alam azoo  ........... 30.00
P eoples Ice  & F u e l Co., K alam azoo  45.00 
Gill L u m b er Co., K alam azoo  . . . .  45.00
P. A rvidson, K alam azoo  ................... 90.00
J a m e s  W all, K alam azoo  ................... 111.00
M. B es te rv e lt, K alam azoo  ............... 30.00
M odel B ak in g  Co., K alam azoo  . . .  20.00 
K alam azoo  C ream ery  Co., K a la 

m azoo ...........................................V- 20.00
V an d erb e rg  & H o ek stra , K alam azoo  60.00 
E s ta te  of Jo h n  F le tc h e r, K alam azoo  250.00 
M rs. A. H . Bloom, K alam azoo  . .  400.00
P e te r  V an  P een an , K alam azoo  8.00
H inck ley  E lec tr ic  Co., K alam azoo  13.00
H. C. P itz , K a lam azoo  .....................  6.00
M yer3 M ea t M arket, K alam azoo  12.00
E s ta te  of C, A. B ak er, K a lam azoo  60.00 
T olhu izen  & M ersen , K alam azoo  . .  33.00

A sse ts.
A ccoun ts  receivab le  a t  face

va lue  . . . . ; .................................  $1,307.53
J u ly  23—In  th e  m a tte r  o f Jo h n  M. 

B row n, b a n k ru p t of B aroda, th e  follow 
ing  a re  schedu led  a s  c re d ito rs :

S ecured  C red ito rs .
F ra n k  B ih lm ire , B a ro d a  ............$1,000.00
F r a n k  B ih lm ire , B aro d a  ................. 500.00
A gnes B a irs , B aro d a  .......................  500.00

U n secu red  C laim s.
O. P . M iller, B aro d a  ............................$200.00
Y a tes  L u m b er Co., P a n  Y an, N. Y. 350.00
J o h n  F e a th e r , B aro d a  ................... 300.00
W illiam  W alw o rth , B en ton

H a rb o r ............................................ 1,200.00
J. H . H a rr is o n  B a s k e t Co.,

Shelby  .............................................. 1,120.00
N a tio n a l M an u fac tu rin g  Co., D e

tro i t  .................................................... 300.00
F re d  S hafer, B aro d a  ...........................  850.00
M innie S'lutt, B aro d a  .....................  250.00
M aria  B urkho ltz , B aro d a  ............... 300.00
W . E . H ogue, B aro d a  ...................  600.00
H e n ry  B ays, B aro d a  .........................  60.00
H e n ry  M ayer, B errien  S p ring3 200.00
A dam  H a rr ,  B aro d a  .........................  200.00
C ase D earm ond , B aro d a  ...........A . 500.00
B rid g m an  Supply  Co., B a ro d a  .'. 150.00
A. F . R ich , B a ro d a  .........................  500.00

$7,300.00

R ea l e s ta te  ......................................... $3,800.00
B ills  a n d  p ro m isso ry  n o te s  ........... 598.00

S tock  in  tra d e  .....................................  600.00
M achinery , tools, etc. .......................  100.00
D eb ts due on open acco u n ts  . . . .  816.30

$5,914.00
P ro p e r ty  c la im ed  exem pt, $1,430.
In  th e  m a tte r  of F red  A. L a n c a s te r , 

of Schoolcraft, th e  firs t m e e tin g  of c re d 
ito rs  w as  held and , a s  no  c la im s w ere  
proved  o r allow ed, an d  i t  ap p ea rin g  th e re  
w ere  no a s s e ts  above th e  b a n k ru p t’s 
exem ptions, a n  o rd e r w a s  m ade  th a t  
no tru s te e  be a p p o in ted  an d  th e  b a n k 
ru p t allow ed h is  exem ptions  a s  claim ed. 
T he  b a n k ru p t w as sw orn  an d  exam ined  
by th e  re fe ree  w ith o u t a  re p o rte r , a f te r  
w hich  th e  firs t m ee tin g  of c red ito rs  w as  
a d jo u rn ed  w ith o u t day .

Ju ly  24—In  th e  m a tte r  of A lfred  
B en tall, C harles  D ay an d  B en ta ll & Day, 
a  co p artn e rsh ip , th e  f irs t m ee tin g  of 
c re d ito rs  w as held a t  A llegan. N o c re d 
ito rs  w ere  p re s en t o r rep re sen te d  an d  no 
c la im s w ere  proved  o r allow ed, w h e re 
upon an  o rd e r w as  en te re d  th a t  no t r u s 
te e  be appo in ted  an d  th e  b a n k ru p t g r a n t 
ed th e ir  exem p tio n s  a s  cla im ed. T he 
b a n k ru p ts  w ere  sw orn  and  exam ined  by 
th e  re fe ree  w ith o u t a  re p o rte r, a f te r  
w hich  th e  m ee tin g  w as  a d jo u rn ed  w ith  
day.

Ju ly  25—In  th e  m a tte r  of L ew is E . 
P ay n e , fo rm erly  do ing  bu s in ess  a s  th e  
K alam azoo  P a t te rn  W orks, b a n k ru p t, an  
o rd e r w as en te red  calling  th e  firs t m e e t
ing  of c red ito rs  a t  K a lam azoo  on A ugust 
3 fo r th e  pu rpose  of p ro v in g  cla im s, th e  
e lection  o f a  tru s te e , th e  ex am in a tio n  of 
th e  b a n k ru p t and  th e  tra n s a c tio n  of such  
o th e r  bu s in ess  a s  m ay  p roperly  com e b e 
fore  th e  m eeting .

Ju ly  26—In  th e  m a tte r  o f B a r t  Foley, 
b a n k ru p t, of D ow agiac, a n  o rd e r w as  
e n te red  by  th e  re fe re e  con firm ing  th e  
tru s te e ’s re p o r t  of exem p ted  p ro p erty . 
O rde rs  a lso  w ere  en te red  by  th e  re fe ree  
a u th o riz in g  th e  tru s te e  to  b rin g  p ro ceed 
ings fo r th e  recovery  o f c e r ta in  a lleged 
p re fe ren ces  an d  fo r a  h e a r in g  upon th e  
t ru s te e ’s  o b jec tio n s  a n d  excep tions to  
th e  a llow ance o f th e  c la im  of K idd  D a te r  
& P r ice  Co. fo r  $1,568.

J u ly  27—In  th e  m a tte r  of S idney D. 
P igeon, b a n k ru p t, of C o n stan tin e , th e  
firs t m ee tin g  of c re d ito rs  w as  held  a t  
C en terv ille . N o c la im s be ing  proved  and  
allow ed an d  th e re  b e in g  no  a s s e ts  above 
th e  b a n k ru p t’s s ta tu to ry  exem ptions, an  
o rd e r w as  en te re d  th a t  no tru s te e  be 
app o in ted  a n d  th e  b a n k ru p t allow ed h is  
exem ptions  a s  c laim ed. T he  b an k ru p t 
w as  sw orn  an d  exam in ed  by  th e  re fe ree  
w ith o u t a  re p o rte r , w hereupon  th e  firs t 
m ee tin g  of c re d ito rs  w as  a d jo u rn ed  
w ith o u t day.

Ju ly  28—In  th e  m a tte r  o f H e n ry  K ep - 
h a r t ,  P h illip  K e p h a r t an d  K e p h a r t  & 
Son, a  co p artn e rsh ip , b a n k ru p t, th e  r e f 
e ree  d irec ted  th e  tru s te e  to  file h is  final 
re p o rt and  a cco u n t p re p a ra to ry  to  c los
ing  th e  e s ta te  an d  d ec la r in g  a  final 
d iv idend. A firs t d iv idend  of 5 p e r  cen t, 
h a s  been  declared  a n d  a  final d iv idend 
of ab o u t 10 p e r cen t, w ill be  declared  
an d  o rde red  paid.

Our Specialty: “Royal Oak“
FO R  SHOEM AKERS 

Bend8. Blocks and Strips 
Shoe Store Supplies 

Wool Soles. Socks, insoles. Etc.
T H E  BOSS L E A T H E R  CO.

744 Wealthy St. Grand Rapids, Michigan

Liquor, Drug Addicts
TAKE SAFETY FIRST
The N E A L  Remedies 

given at NEAL Institute 
will destroy the appetite 
at the end of treatment. 
A guarantee Bond,  for 
every patient, with (3) day 
Liquor Treatments, upon 
request. Don’t doubt nor 
hesitate, COME; make us 
prove it. at our expense if 
we fa-1: strictest privacy 
is maintained to patients, 
their friends, at our Home.

534 W ealthy St. S. E., City 
PERRY MILLER, Manager

f IH 9 » 1

OUR TRADE MARK
O N  Y O U R  S H O E S

A SMALL 
THING 

TO
LOOK
FOR

K  Vcor*
GRAND R A P IDJy

SHOE /

BUT 
A BIG 
THING 

TO 
FIND

This tradem ark represents the ground floor 
plan of our factory . Look for it, ask for i t ; 
i t  stands for wear, com fort and service.

Rindge, Kalmbach, Logie Company
ESTABLISHED 1864 

O R IG IN A L M AKERS OF

TH E GRAND R APIDS S H O E ” 

I I I I I Ü I I É I I l i l l i l l l l i t
1

a » i a * * * r

Hood’s Great Tennis in Stock in All Styles

Why sav more?

Grand l̂ apidsvShoe «Rubber (o.
The Michigan People Grand Rapids
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The Handicap of the Disagreeable 
Member.

W ritte n  fo r  th e  T rad esm an .
"I am anxious to hear Dr. Mitchell, 

and I hope I shall meet him socially 
while I am here,” said Mrs. Bell, who 
was visiting in Highland City, to 
her hostess. “Although he is not th “ 
pastor of your own church I know 
you regard him highly, and I hear so 
many speaking enthusiastically in his 
praise. It is evident from all accounts 
that he has the courage of his convic
tions and is not of the weak, toadying 
sort, but he must be sweet as well as 
strong, and also genuinely sym pathet
ic, else he would not be so warmly 
loved.

“I am sure he is. a remarkable man, 
the more so because he is succeeding 
in the difficult field of spiritual uplift, 
in spite of the handicap of a tactless 
wife. I remember hearing you speak 
a little apologetically of Mrs. Mitchell 
as ‘a woman who means well but who 
is sometimes a trifle too outspoken,’ 
but I was not prepared to find her as 
she is. Your friend Mrs. Donohue 
introduced me to her at the club 
yesterday. Rarely have I met a wom
an so thoughtless and rude in conver
sation. Speaking her mind in season 
and out, with no regard for the feel
ings and opinions of others, seems to 
be her main object in life. W ith her 
repeeling manner she never can 
bring anyone to her way of thinking, 
and it is easy to see that she is one 
who stirs up antagonism wherever 
she goes. And her husband must 
counteract this—often not an easy 
thing to do—before he can, as you 
may say, begin his work. W hat 
couldn’t such a man do if only he 
had the right sort of wife?”

This Dr. Mitchell is not the only 
man who is handicapped by a tactless 
and too plain-spoken wife. You can 
hardly fail to know some doctor, 
lawyer, storekeeper, college professor, 
or school superintendent, a man 
whose patronage and success depend 
on the good will of the public—m ar
ried to a woman who gets at odds 
with everyone she meets. Very like
ly you can count up several such 
among your acquaintances. And it 
is only the exceptional ones who, 
like this well-loved Dr. Mitchell, have 
the ability to succeed in spite of the 
handicap. Many a man who might 
have risen higher is held down to 
mediocrity, simply by the bad man
ners of his wife. In other cases this 
deplorable fault on the part of her 
who should be his helper, may be one 
chief cause of the husband's down
right failure.

But it is not always the wife who is 
the disagreeable and disliked member 
of the family. The Allens are rather

"property poor” and considerably in 
debt. Years ago Mr. Allen made one 
or two successful speculations, but 
his recent ventures have not turned 
out well. A t present his income is 
quite small. The home place, which 
they are anxious to sell because it is 
so expensive to keep up, consists of 
a large house with ample grounds and 
three or four lots planted to fruit 
and garden. In former seasons much 
of the product of their little “farm,” 
as they call it, has gone to waste— 
Mr. Allen would not be bothered with 
trying to dispose of it. This year 
Mrs. Allen arranged with a near-by 
grocer to handle as much as he could 
of their surplus. The plan would 
work nicely if she or the daughter 
Lizzie could pick and carry to the 
store every basket of string beans or 
apples, and every crate of berries. 
But whenever Mr. Allen takes over 
fruit or vegetables, there is friction 
with the grocer.

Mr. Allen haggles over prices, and 
often wants to stick for a certain 
amount, regardless of market condi-

The Book of 
Plain Prices
All the prices in “ OUR 

DRUMMER ” catalogue are 
net and guaranteed for the 
time the catalogue is in com 
mission. Moreover they are 
expressed in plain figures. 
This means that the man 
buying from “ OUR DRUM
MER ” buys with the com 
fortable assurance that he 
knows exactly what he is 
doing. If you are a mer
chant and have not the cur
rent number of this cata
logue near you let us know  
and one will be sent.

Butler Brothers
Exclusive Wholesalers of 

Geoeral Merchandise

New York Chicago 

St. Louis Minneapolis 

Dallas

Apple Webb 
Dress Ginghams

Fancies, 12^
Plains, 1 3 ^

It’s a good gingham, and now is a 
good time to buy it.

Our stock on hand is complete.

Send us an order.

Grand Rapids Dry Goods Co.
Exclusively Wholesale

Grand Rapids, Michigan

You Can Buy Flour
IN

SAXOLIN
Paper-Lined Cotton 
S a n i t a  r y S a c k s

DUST PROOF 
DIRT PROOF 
MOISTURE PROOF 
BREAKAGE PROOF

The Sack that keeps the 
Flour IN and the D irt OUT

Ask Your Miller in Your Town
— he can give you his flour in this sack

Our co-operative advertising plan 
makes the flour you sell the best 
advertised flour in your community

For samples and particulars write

THE CLEVELAND-AKRON BAG CO., CLEVELAND
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tions. And he is unwilling to follow 
the grocer’s suggestions as to the way 
things should be picked and prepared 
for sale. Several times the arrange
ment has come very near to  the 
breaking point because of Mr. Allen’s 
arbitrary ideas and insolent ways.

Mrs. Allen is fair-minded enough to 
see th a t the grocer is doing the right 
thing by them. He certainly is mak
ing no large profit, and it is far better 
for them to take what he is willing 
to give, than to let the stuff go to 
waste as it has done in former years. 
Yet she is all the time worried lest 
the dealer become so exasperated with 
Mr. Allen that he will call the whole 
thihg off and buy elsewhere.

All through business personality 
cuts a large figure. One disagreeable 
member in a firm or corporation may 
annul the efforts of all the others in 
an im portant transaction. One dis
courteous salesman or one snippy 
salesgirl may lastingly prejudice 
against a store a hundred persons who 
would be valuable customers.

But it is not in m atters where dol
lars and cents are concerned that 
the handicap of the disagreeable mem
ber presents its most serious and dis
tressing aspects. Indeed, in some 
cases there is no loss of money. That 
his wife is thoughtless in speech does 
not affect a man’s pay as a mechanic. 
A milliner may succeed in business 
despite her husband’s boorishness. 
But there is no instance where a dis
agreeable one in the family does not 
cause the other members humiliation 
and curtailm ent of social opportuni
ties and enjoyment, besides occasion
ing great unhappiness in the home.

“ I should like ever so much to take 
Miss W esley, my dressmaker, with 
us on the long motor trip we plan to 
make next Monday,” said Mrs. Al
bert. “She is confined so closely sew
ing that I know getting out for a day 
would be a real treat to her. But 
we can’t decently ask her without 
asking her m other too, and her moth
er is a perfect bore. She has a high- 
pitched, disagreeable voice and talks 
incessantly. I t  just isn’t in human 
nature to endure her in the machine 
five or six hours at a stretch. W e’ll 
ask Adeline and Bertha Hill. They 
always are pleasant motor guests.”

So it goes. In some households a 
child who has been pampered and 
spoiled by doting parents may be 
the disagreeable member. Friends 
learn to avoid going to the home 
where there is a saucy, ill-natured 
youngster, and never willingly extend 
an invitation that includes the can
tankerous little Johnny or Dorothy.

The disagreeable member is worst 
at his or her own fireside. How can 
mother make home the dearest place 
on earth to her boys and girls if 
“Dad” is in a chronic state of grouch 
and irritability? On the other hand, 
the best husband and children in the 
world can not be happy with a nag
ging wife and mother. In some fam
ilies, sad to say, a grown son or a 
grown daughter is the disturbing ele
ment.

No family should be afflicted with 
the handicap of the disagreeable mem
ber. Dear reader, if you or I are 
among those who are making all this 
needless unhappiness, let us mend

our ways speedily. If we know we 
are not guilty in this respect, to us 
may be appointed the extremely diffi
cult and delicate task of aiding in the 
cure of one who is. The spoiled child 
should feel the firm hand of correc
tion. But in the training of children, 
reliance should not be placed on dis
cipline alone. Much depends on the 
home atmosphere and the instilling 
of noble principles, the placing before 
the mind of high ideals.

W hat if the disagreeable member is 
grown, or middle-aged, or past? 
Even then, reform is not impossible, 
and he or she should not be allowed 
to persist in the mistaken course 
without hearing words of loving and 
tactful appeal to the better nature. 
If these can not be made effectual, 
earnest protest and rebuke should be 
resorted to. Desire for betterm ent must 
be aroused. Then the wrong ways will 
be dropped off. W e are learning 
nowadays that mental and moral 
growth and development may take 
place after the hair is gray and the 
figure bowed. The shrewish tongue 
may become gentler, the high temper 
may be controlled, the unpleasant 
manner can be toned down, and some 
degree of the kindliness and consider
ation that should have become habitu
al in youth may be acquired even in 
the fifties and sixties. Quillo.

Ar e  Yo u  a M ason?
Are you a mason? If so, may I 

ask how much did you know about 
masonary before you became a mem
ber? Did you not have to become a 
member first and then find out the 
benefits afterwards?

The same thing is true in this 
m atter of efficiency. W hen a man is 
entirely outside of the efficiency 
movement—when he has never stud
ied or proved the principles of ef
ficiency, how can anyone explain to 
him what it means?

To a large extent efficiency must 
be taken on faith. You can never 
fully appreciate it; you can never 
even understand it in a practical way, 
until you study it and apply it to your 
own affairs.

We are manufacturers of TRIMMED AND 
UNTRIMMED HATS for Ladies. Misses and 
Children, especially adapted to the general 
store trade. Trial order solicited.

CORL, K N O T T  & CO .. Ltd.
Corner Commerce Ave. and Island St. 

G ra n d  R ap id s , M ich .

I r e S id c n l \  S u s p e n d e r s
J o r  com fort

Of All Jobbers
PRESIDENT SUSPENDER CO., Shirley, M***.

The Friendship of a Child
is a valuable busi
ness asset. Make the 
children o f your 
neighborhood your 
friends by giving 
them FREE a

TOY
BALLOON

— o r —
with every purchase 
of SO cents or more.

Children go wild
Sa m p le  f r e e  ■* over them.

toriZ C T  Dept. k .  CARNELL MFC. CO. 
stationery. 338 Broadway, New York
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I Slidewell Collars §
g | T he S L ID E W E L L  COLLAR has a s ca rf  p ro te s to r  w hich  free s  th e  tie
g  from  all in te rfe ren ce  by th e  b ack  bu tto n .B
H  C ustom  laundering  does no t d estro y  it.

|  T he  broad c la im s covered by th e  S L ID E W E L L  p a te n ts  m ake  impossible 
M  th e  dup lica tion  of th e  com fo rts  w ith o u t in fr in g em en ts . |

¡1 O ur s to ck  of S L ID E W E L L  CO LLA RS covers all th e  seaso n ’s  la te s t  s ty le s.
aa  W indow  and C oun ter d isp lay  m a te r ia ls  fu rn ish ed  upon req u est.

¡1 W e have a very  com plete  s tock  of Soft C ollars to  Select from .■ * ■_______________________________________________________________
i  PA U L ST E K E T E E  & SONS
I  W h o le sa le  D r y  G o o d s
i  G R A N D  RA PID S, :: M IC H IG A N
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American Sugar Refining Company

SAVE TH E F R U IT  C R O P
Our advertising is telling millions of people that if 

they use more canned and preserved fruits they 
will not only help to stop the great waste of fruit, 
but will also have delicious, healthful and econom
ical foods to vary winter’s menus.

This advertising will create a greater demand for Domino Granu
lated, the best sugar for canning and preserving.

American Sugar Refining Company
The M ost C om plete Line o f S u g a r in the W orld

G o v ern m en t R equ irem en ts
It has suddenly devolved upon Uncle Sam to serve 

the Nation and practically the whole world at large in 
the capacity of buyer and distributor.

Our Government is in immediate need of goods of 
every description to an extent unparalleled in the his
tory of the Nation. Manufacturing, transportation and 
labor in the development of the country's resources—all 
are co-operating and are being co-ordinated to produce 
quality and service in this unprecedented need, that the 
situation may be met efficiently and with credit to our
selves and to the principles of democracy which are 
involved.

W ith pardonable pride the Petoskey Portland 
Cement Co. points to the fact that, through strict ad
herence to clearly defined business policies and high 
manufacturing standards, it will soon be in a position 
to intelligently serve the Government with Portland 
cement of the highest quality to meet the exacting 
needs of the W ar Department and the people.

If you, as an investor, wish to assist us to con
tribute to this result, we suggest that you subscribe 
for stock in our company now while it can be obtained 
on a par basis—$10 per share.

Deuel & Sawall, Inc.
Financial Agents

Petoskey Portland Cement Company 
Murray Building Grand Rapids, Michigan
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Michigan R etail H ardw are  Association. 
P res id e n t—J am e s  W . T yre . D e tro it. 
V ice -P re s id en t—Jo sep h  C. F isch er , A nn  
S ec re ta ry —A rth u r  J . S co tt, M arin e  C ity. 
T rea su re r—W illiam  M oore, D e tro it. 

A rbor.

Clearing Out What Is Left of Sum
mer Stock.

W ritte n  fo r th e  T rad esm an .
Many hardware dealers credit the 

success of their business to the fact 
that they have always made a prac
tice of keeping the stock clean. Not 
merely bright and attractive, but free 
from dead stuff, hold-overs, unsea
sonable goods.

“If a line isn’t selling well, I get 
busy and hustle it along,” expressed 
the idea of one merchant. “I hold 
a special sale, offer a discount, or do 
something else to get rid of the 
goods, no m atter if I have to trim  
my margin a little in order to put the 
stuff across. I t  is better to do that 
than to let the goods become shop
worn. If I can’t sell them that way, 
then I drop that line as soon as pos
sible.”

Hold-over good9—summer goods 
carried over from one summer to 
another—are not invariably a dead 
loss. Tn fact, under war conditions, 
they may become a source of profit, 
owing to increased scarcity and en
hanced prices. But they are always 
a gamble; and the same cause that in 
one case boosted the price to the deal
er’s advantage may next time knock 
the bottom entirely out of prevailing 
prices. The hardware dealer is not 
a gambler. He is a straightforward 
business man. As such, he will work 
for a fair profit and a sure one rather 
than play for a big gain and at the 
same time run the risk of a dead loss. 
The business man usually wins in the 
long run; the gambler usually loses.

Hence, a clean up of seasonable 
goods should be made some time in 
August.

The necessity of such a clean up

may in some cases be practidally 
eliminated by good salesmanship ear
lier in the season. Pushfulness in 
July will render unnecessary the 
shading of prices in August and Sep- 
temjber. Pushfulness in the early 
weeks of August may still enable the 
retailer to clear out goods that must 
otherwise be sold at reduced prices. 
But, as between holding goods over 
and shading the price a little, it is 
still better business to shade the 
price and clear the goods out.

Refrigerators, ice cream freezers, 
screeen doors and windows, ham
mocks, lawn mowers, garden hose, 
and other items are purely summer 
goods: and if not sold now will have 
to be carried over. They represent 
capital which is more useful to the 
dealer if invested in fall and winter 
goods. They represent space which 
ought to be given to more seasonable 
lines. Mid-August, or even early Sep
tember is, however, not too late to 
convert them into very useful cash.

At the same time, it is better not 
to hold off the mid-summer sale un
til late in the season. The prospect 
of getting a few weeks’ use out of an 
article that is rapidly becoming un
seasonable will help to sell it; where
as if you put the sale over until fall 
is here, your customer will say to 
himself: “Well, by next summer the 
bottom will have tumbled out of 
prices, and they’ll be just giving it 
away. Better wait.” Sell the goods 
while the customer can .still get a 
little use out of them; and then it will 
take only a small price concession to 
make them move.

The goods must be moved out any
way to make room for the stove stock, 
which demands a large amount of 
floor space, and which should be d :s- 
played at least a little while before 
the stove selling season actually com
mences.

I t is good business to make the mid-

Foster, Stevens & Co.
Wholesale Hardware

157-159 Monroe Ave. 151 to 161 Louis N. W.

Grand Rapids, Mich.

Special M achinery
And Repair Work

Leitelt Machine Shops
Are equipped to do any kind of special work in a first class 
manner. Your own designs or special designs worked out 
to fit your requirements. Call or write us what you need.

Adolph Leitelt Iron Works
213 Erie Street Grand Rapids, Michigan

TME • RENDFSVOUS OF»REFINED AMUSEMENT SEEKERS

Ramona is more a ttrac tiv e  th is  year than  in any  
previous season, made so to  welcome recreation and 

pleasure seekers. Dancing, Thrillers, R efreshm ent 

Booths, Rowboats and Canoe docks freshened, bright
ened and made more fascinating than  ever.
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summer clearing sale a peg on which 
to hang the beginning of the fall cam
paign. Stoves, paints and other fall 
lines can be made to follow logically. 
Thus, in one store, every customer 
who makes a purchase during the mid
summer sale receives stove and paint 
literature. In  another names are se
cured for the mailing list. In another 
the proprietor makes it a point to 
meet newcomers—new customers a t
tracted by the special prices adver
tised—to get a line on them indi
vidually, to feel them out regarding 
stoves, painting and other fall lines. 
Of course this “feeling out” process 
comes after, not before, the sale of 
the summer goods is clinched.

Some dealers do not get all the re
turns they should from their mid
summer and mid-winter special sales. 
They regard the sales purely as a 
means of clearing out surplus stock. 
The sales do serve that purpose. But 
they also bring to the store quite a 
few new customers—folks who regu
larly deal with other merchants, or 
newcomers to the community. The 
dealer who just sells a new customer 
what he asks for and lets him go 
without any further thought, is miss
ing an opportunity.

Get a line on the new customers 
who are attracted to your store by 
your mid-summer sale. Find out who 
they are, where they live, what they 
do, what goods in your line they are 
likely to need.

You say: “People hate to be pester
ed with impertinent questions.” T hat’s 
true. Nothing truer in the world. But 
questioning is all a m atter of fact. 
I know one man who can’t ask the 
simplest question without embar
rassing himself and offending the per
son questioned. And I know another 
man—he’s a hardwareman too—who 
can walk up to a perfect stranger, 
scrape an acquaintance, find out all 
about him, and leave the impression 
that he—Mr. Hardware Dealer—is the 
friendliest, most interesting, most like
able chap in the world. The differ
ence merely is, that the one man has 
never developed or tried to develop 
the knack of being agreeable; while 
the other has spent twenty years in 
the hardware business learning to meet 
people and get on a friendly footing 
with them.

So, the hardware salesman who 
knows how to meet people and make 
friends will find in his special mid
summer salt an excellent opportunity 
to make friends with new customers. 
If he hasn’t developed the knack of 
friendliness to the fullest degree, 
it’s an opportunity for practice, any
way. I t ’s better to try and learn 
how than to play safe and remain ig
norant.

W hen you get a new customer’s 
name and address, jo t it down 
for your mailing list. T ry out a lit
tle follow-up campaign for a few 
months. If the same chap comes in 
again, greet him as an old friend, I t ’s 
just as easy to do business that way 
as to be stiff and distant and formal; 
and it’s a lot more profitable. I t will 
make up many times over for the 
slight shading in price that first a t
tracted the new customer to your 
store. Victor Lauriston.

A New Angle on an Old Idea.
An advertising firm wished to im

press prospective customers with the 
idea that advertising is profitable. 
One form letter opened with this 
statem ent: “There are 25 mountains 
in Colorado higher than Pike's Peak. 
Does it pay to advertise?”

Money is the greatest friendship 
polish in the world.

H O R SE  SHOE  
TIRES

Wrapped Tread System

Guaranteed For 5,000 
Miles

Made in All Styles and Sizes

The Treads are thick, tough 
and long wearing. The non-skid 
prevents skidding and insures 
uniform speed by clinging to 
solid bottom on muddy, wet 
thoroughfares.

Red and Gray Inner Tubes 
Batteries, Spark Plugs 

Auto Shawls and Robes

Wholesale Distributors:

BROWN & SEHLER CO.
GRAND RAPIDS, MICH.

Chocolates

Package Goods of 
Paramount Quality 

and
Artistic Design

K e e le y
Treatment

Don’t Despise the Drink
ing Man— Help Him

Don’t kick a man because he 
is drunk. Help him. Surely 
every man is worth saving. 
Drop us a line and let us tell 
you how we can aid him. Ad- 
dress The Keeley Institute,

733-35 Ottawa Ave., N. W.. Grand Rapids, Mich,

Sand Lime Brick
N oth ing  as Durable 
N othing  as Fireproof 

M akes Structures Beautiful 
N o  Painting 

N o C ost fo r Repairs 
Fire. P roof 

W eather P roof 
W arm  in W inter 
C ool in Summ er

Brick is Everlasting

Grande Brick Co., Grand Rapids 
So. Mich. Brick Co., Kalamazoo 
Saginaw Brick Go., Saginaw 
Jackson-Lansing Brick Co., Rivea 

Junction

We extend a cordial invitation to all merchants interested to visit 
us and inspect our lines of

Holiday Goods
IN

CELLULOID AND METAL TOILET AND MANICURE SETS, 
LEATHER GOODS, CHINA, CUT-GLASS, TOYS, DOLLS, BOOKS, 
GAMES, BRASS HOUSEHOLD WARES, SIVERWARE, CLOCKS 
AND NOVELTIES OF EVERY DESCRIPTION.

We are showing choicest selection of goods from over

Eleven Hundred Factories
Our display is a wonderful revelation of

N ew  Goods
Lowest Prices and

Immense Variety
that should not be overlooked as the early buying merchants are show
ing by their orders every day since the opening week of June 5th.

Don’t say “I can’t get away.”
Other men are as busy as you but they have learned that goods “well 

bought are half sold,” and in this year of wonderful changes IT IS IM
PERATIVE that you see a line of goods like ours before buying.

To attempt to order from your home town with so many NEW, 
NOVEL AND SNAPPY THINGS as we are showing would be an in
justice to your business as the people are depending upon you to save 
them from ordering elsewhere.

PRESENT PRICES W ON’T LAST and our early orders cannot be 
duplicated as raw material and labor are constantly rising. Besides there 
is a greater shortage in these lines than last year and factories cannot 
be depended upon for re-orders.

W E TRY TO SERVE YOU
We mark our goods in plain figures. We have increased our sample 

tables ONE THIRD to accommodate goods NEVER SEEN BEFORE  
in preparation for the greatest Fall and Holiday business you have ever 
had.

We will hold orders until shipment is desired. We give Holiday 
dating, sell to merchants only and have no connection with any retail 
store.

COME AND SEE US—CORRESPONDENCE INVITED

H. Leonard & Sons
MANUFACTURERS’ AGENTS & W HOLESALE DISTRIBUTORS

Grand Rapids, Michigan
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Pickings Picked Up in the Windy 
City.

Chicago, July 30—One of the great
est undertakings the city of Chicago 
has attempted in years is going to be 
that of the South Side bathing beach 
pavilion. This pavilion will be four 
blocks and a half long, extending 
from 75th street to 79th place, on the 
Lake Front. There will be a woman's 
department, a men’s department and 
a children’s department. Pavilion 
will be equipped with a refreshment 
room, dancing pavilion, ice rink and 
a swimming pool. The swimming 
pool will be used during the winter 
months. The beach at this point is 
one of the best on the South Side, 
a natural gravel bottom, giving the 
bathers a change to go out 300 feet 
before reaching deep water. This 
will be completed for the summer of 
1918.

One of the city improvements start
ed a little over a year ago in Chicago 
—the widening of 12th street from 
the Illinois Central depot west to 40th 
street—is about completed. Some 
of the buildings razed on account of 
this street widening were of the latest 
model and design, but that seemed 
to cut no figure. These were torn 
down or moved back in some places 
as much as 30 feet. W ithout a doubt 
it was a wonderful undertaking, and 
goes to show that they let nothing 
stand in their way to improve the 
looks of the city.

It is reported that the Municipal 
bathing beaches and municipal pier 
for the month of June and part of 
July paid the city a bigger revenue 
than the same period a year ago.

One thing a person notices around 
Chicago is the small number of fire 
trap moving picture theaters. The 
few left are gradually losing out on 
patronage. This is caused by a few 
business men who organized and put 
up some wonderful moving picture 
theaters with a seating capacity of 
from 15,000 to 3,000 people. W her
ever these theaters are being built 
they improve the location and attract 
a large number of people to that 
neighborhood from business stand
point.

The real estate business in Chicago 
for the past week has improved a 
little over the preceding week. There 
have been a large number of apart
ment houses changed ownership, the 
amount of cash running up into the 
thousands.

The Morrison Hotel has opened 
up what is known as a Sweet Shop 
at 71 W est Madison street, under the 
management of E. F. Hendrick. This 
store was formerly the Morrison 
Hotel drug store. Since moving to 
the corner the little store has taken 
its place from a popularity stand
point in the candy and soda line as 
one of the best in the city. Every
thing served or sold is the very best.

The coal men of Chicago are not 
having their inning with the Govern
ment. some claiming that the price of 
coal cannot be lower, and unless the 
people supply their coal bins they will 
find in the fall that the prices will 
be from 10 to 20 per cent, higher. 
This seems unreasonable for the 
reason that soft coal in the city of 
Chicago to-day is $10 and $12 per 
ton.

The Bismarck Hotel was dynamit

ed last Tuesday night. Some think 
it was because of the German name 
and others on account of the strike 
conducted by the infamous waiter's 
union for the past three months. 
Any business with a German name in 
Chicago to-day is apt to get a black 
eye, because the people of the coun
try have evidently decreed that no 
man who retains a German name 
shall continue to enjoy the patron- 
age of people who believe in democ
racy and civilization.

Joseph E. Davies of the Federal 
trade commission, has arrived in 
Chicago for an investigation of the 
packers. The interest of the trade 
in this connection, of course, lies in 
the facts which are brought to light 
as to the packers’ influence on the 
poultry, butter and eggs market. It 
is considered highly possible, by 
those in a position to know, that facts 
will be brought out which will show 
just how little South W ater Street, 
or the Chicago Butter and Egg 
Board, has had to do with shaping 
prices. Such information, if it points 
to the packers as the big factors in 
the market, when it comes to deter
mining prices, will have a decided 
bearing cn the sixteen men and nine 
firms of the Chicago Butter and Egg 
Board recently indicted.

George Randall, the popular pro
duce man of this city, had a diamond 
stud worth a thousand dollars, which 
he formerly wore with great pride 
on his shirt front. He hasn’t got it 
any more. He was set upon by two 
highway men near his heme one 
night last week, knocked unconscious 
and relieved of the pin. Mr. Randall 
had been to a banquet downtown ear
lier in the evening. He lay on the 
sidewalk for almost half an hour be
fore he was discovered. His hurts 
are painful, but not serious.

Dan Coyne. Sr., of Coyne Bros., 
recently celebrated the 36th anniver
sary of his marriage. Dan Coyne, 
Jr., has gone to Ludington, Mich., 
with Mrs. Covne, to spend a few 
weeks. Charles W. Reattoir.

Doubtless the original board of ed
ucation was the blackboard.

Five Stories Completed April. 1917

H O T E L  B R O W N IN G
GRAND RAPIDS NEW EST  

Fire Proof. A t Sheldon and O akes.
E very  R oom  w ith  Bath.

O ur Best R oom s $2.M; o thers  a t $ 1 .5*. 
Cafeteria - Cafe - Oarage

Chicago
Boats

DAILY
9:00 P . M.

VIA

Muskegon Interurban
(T rain  w ith  Electric Star)

and
Goodrich Line

The A ll Year Route

FA R E $3.00
Grand Rapids Station

162 N . Ottawa A ve.

City Ticket Office
127 Pearl St., N . W .

THE SHORT LINE BETW EEN  
GRAND RAPIDS A N D

CHICAGO
FARE—$3.00 one way

$5.75 round trip 
via

MICHIGAN RAILW AY CO.
(Steel Cars—Double Track)

Graham & Morton Line
(Steel Steamers)

'Train c o n n e c t i n gD U d l  1  I d m  FOR THE BOAT 
Leaves Grand Rapids Interurban Station 

Rear Pantlind Hotel

EVERY NIGHT AT 9:00 P.M.

CODY
HOTEL

IN THE HEART OF THE CITY 
Division and Fulton

RATES |  *iM  without bath
$1.50 up with bath

C O D Y  C A F E T E R I A  I N  C O N N E C T I O N
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Activities in Michigan Cities. 
W ritte n  fo r th e  T rad esm an .

H artford will vote Aug. 1 on an ap
propriation not to exceed $4,000 to 
buy a chemical fire truck.

The D etroit Board of Health has 
voted to build a tuberculosis sani- 
torium with 650 beds at an estimated 
cost of $1,500 a bed, at some point 
outside the city.

Ann A rbor’s municipal bathing 
beach is now in commission, being 
open from 8 a. m. until 9 p. m. Four 
hundred loads of sand have been 
spread on the shore of the river and 
the equipment of rafts, swings, etc., 
is complete.

Starting Aug. 6 the Duluth, South 
Shore & Atlantic Railroad will oper
ate a food conservation special train 
for two weeks, stopping at the small
er stations through the Upper Penin
sula for speaking and demonstrations 
assisted by the Michigan Agricultural 
College.

Ann Arbor has bought 72,000 brick 
of an Ohio concern for street paving 
at $27.50 per thousand.

The Belding-Hall Co., of Belding, 
will start the manufacture of auto
mobile bodies at factory B about 
Sept. 1.

St. Louis needs 100 to 200 new 
houses suitable for working men’s 
families.

Pontiac has an ordinance relat’vc 
to selling goods there without a li
cense and secured convictions in 
both municipal and circuit courts in 
the case brought against a peddler, 
but has just lost out in the Supreme 
Court. W. N. W hite represented a 
Pennsylvania corporation and con
tended that he was under the protec
tion of interstate commerce laws and 
was free from the necessity of taking 
out a local license, even though he 
had no place of business in Pontiac. 
The decision may have a bearing on 
many other similar cases.

Holland is showing its apprecia
tion of the farm ers’ trade by building 
four cement watering troughs for 
horses, located on the Grand Haven, 
Holland, Zeeland and the park roads.

St. Johns will purchase a motor 
driven fire truck.

The Battle Creek fire department 
is now fully motorized, the last horse- 
drawn rig having been taken to Camp 
Custer, the Michigan-Wisconsin can
tonm ent grounds. Almond Griffen.

Late News About Michigan Banks.
Dearborn—The capital stock of the 

Dearborn State Bank has been in
creased from $50,000 to $100,000.

Eaton Rapids—The Farm ers Stat? 
Bank of Eaton Rapids, has been in
corporated with a capital of $25,000. 
I t is understood that the organizer. 
B. N. Keidter, will be President.

Roscommon — The Roscommon 
State Bank is taking a prominent part 
in the preparedness campaign in that 
county. The Bank has already fur
nished forty-one grade Holstein cows 
to the farmers of the county at cost, 
taking the farm er’s note for one year 
—each animal is insured for the same 
length of time. The notes bear 7 per 
cent, interest and the farm er turns 
one-half of his cream check in weekly 
to apply on his obligation. The Bank 
retains security on the cow and its

offspring. The first day the local 
creamery opened the plant it took in 
1,100 pounds of cream. The Bank 
is going to repeat this plan in the 
very near future.

Olivet—Olin E. W alcott, Cashier 
of the Olivet State Bank, was united 
in marriage to  Miss Lillian Krogen, 
of Ludington, the wedding taking 
place at the home of the bride’s par
ents. The groom came to Olivet from 
Sparta in June, previous to wh:ch time 
he was connected with a bank at 
Sparta. I t was while Miss Krogen 
was a teacher in the Sparta schools 
that the romance had its inception.

In spite of many protests, the fig
ures given by Mr. Bedford in his 
call to m otorists for economy in use 
of gasoline still stand unassailable. 
It seems useless to maintain that in
creased demand will stimulate pro
duction when the fact is that the 
ground no longer yields oil in the 
same quantities as formerly. Four 
thousand seven hundred new wells 
dug in the first three months of this 
year yielded less oil than seventeen 
hundred wells dug last year. In 
short, there has been no reluctance 
on the part of the oil men to produce. 
It is the ground which refuses to be 
stimulated by any considerations of 
price or supply and demand. The 
remedy, then, must be to use less oil, 
to cut down on consumption for 
pleasure purposes. The average auto- 
mobilist will have to do less mere 
touring, to keep his speedometer from 
climbing weekly by hundreds. Oil is 
essential for modern warfare and in
dustry. Of the four million autos 
in this country, the large majority, 
no doubt, are pleasure cars. A rea
sonable economy by every driver of 
such a car will result in more than 
enough to make up the annual deficit 
of thirty-five million barrels with 
which we are faced. If individuals 
do not take the initiative, it is plain 
that the Government, to protect it
self, will have to—in a very drastic 
and thorough-going manner.

Battle Creek presents an anomaly 
which is decidedly unique, to say the 
least. W ithin six miles of the city 
the Government is creating a military 
camp to drill 40,000 American citi
zens to fight the Germans. Yet the 
public schools will resume teaching 
German at the fall term next month, 
notw ithstanding the desperate deter
mination of the American people to 
obliterate the German language and 
everything else German—including 
German names—from the daily life 
of every patriotic citizen in this coun
try. I t does not seem possible that 
any progressive city like Battle 
Creek would submit to such degrada
tion.

The American disposition is to 
carry everything too far. In no other 
country in the world are there so 
many foolish fads foolishly followed. 
Anybody can get up an excitement 
on any street corner. The soap box 
orator is the man of the hour, every
body listening to him and too many 
believing what he says. W e go too 
far and too fast.

Women Want Discount For Carry
ing Purchases.

A surprising “back-fire” to the idea 
put forward by dry goods stores 
throughout the country that pur
chasers should carry their parcels 
home instead of having them de
livered took place in W ashington, D. 
C., Monday. Under the leadership of 
Mrs. Newton D. Baker, wife of the 
Secretary of W ar, and with the back
ing of the National American W om 
an Suffrage Association, the women 
shoppers of that city presented a 
petition to a sub-committee of the 
Council of National Defense asking 
that discounts be given to those who 
carry home their bundles. The pro
posals are:

“That the consumer be granted, in 
some form of discount, a just pro
portion of the saving which accrues 
when the customer carries the pur
chases.

“That customers should carry all 
the smaller purchases.

“That there be no special or ac
commodation deliveries without ex
tra charge to the consumer.

“That the return privilege be elim
inated, so far as possible, the time 
limit to be restricted to 48 hours, and 
the customer to bear the expense of 
the return.”

W hen the merchants of W ashing
ton learned the news they were quite 
prompt in asserting that the granting 
of such discounts was impossible.

Lansing Grocers to Picnic in Lansing.
Lansing, Aug. 1—Thursday, Aug. 9, 

has beeen set as the date for the an
nual picnic of the Lansing Grocers 
and Meat Dealers’ Association. The 
committee has selected Potter park 
for the outing and the Michigan Ra 1- 
way Company has granted additional 
service.

Business among Association mem
bers will be generally suspended dur
ing the day throughout the city and 
the Association extends a general in
vitation for every patron to bring 
aP n g  a basket and “jine in” the fun. 
This is the first time that the annual 
picnic has been held inside the city

The programme committee has alsn 
made another radical change this 
vear. There will be no cash prizes 
for the sport events. Instead larger 
values will be given, but every prize 
will consist of some item of food 
stuff. For instance, two hams con
stitute the first prize for one event. 
Flour, coffee, canned goods, etc., 
take the place of the dollar mark on 
the prize list all the way down the 
line.

The programme will open with a 
baseball game at 10 o’clock between 
the grocers and meat dealers. The 
looal Red Cross Society has been no- 
tifid to get in readiness for this. The 
greased pole and greased pig stunts, 
will follow the fun features. In ad
dition there will be the usual nail 
driving contests, foot races, tug-o- 
war, etc,, etc. . That the youngsters 
mav swim with safety in the Red 
Cedar guards will be provided.

Gabby Gleanings From Grand Rapids.
Grand Rapids, Aug. 1—J. J. Berg, 

the well-known crockery and glass
ware salesman, has returned from 
Walled Lake, where he spent a fort
night. He was accompanied by his 
wife and daughter.

Albert F. W instrom has taken a 
lease of the Hotel King, at Reed City. 
Of late Mr. W instrom  has been lo
cated in Flint. Before that he was 
traveling for a theatrical house and 
this experience has given him a good 
conception of what the traveling pub

lic appreciates at a hotel. He was in 
the hotel business in the East at one 
time.

The new Pewamo House, at Pewa- 
mo, has been opened for business. 
The new hostelry is a distinct credit 
to the village. Built of red brick, 
with a large cement and brick porch 
and facade in front, it presents a 
pleasing appearance. The inside is 
finished in Southern pine and is very 
neat and tasty. It will be steam heat
ed in winter and has many modern 
conveniences. C. E. Vance is man
ager of the new hotel.

Eggs To Be Scarce Next Winter.
Chas. S. Calwell, President of the 

Corn Exchange National Bank of 
Philadelphia, in commenting on the 
large stock of eggs in cold storage, 
as reported last week by the Dairy 
and Food Bureau at Harrisburg, 
writes the Tradesman as follows:

“Everybody is talking conservation, 
canning and preserving and cold 
storage is just another method of 
holding over from a period of abund
ance to a time of scarcity, and it can 
well stand side by side with the 
Hoover Army of Housewives in pre
venting waste, shortage and reduc
ing cost. The more eggs that go 
into storage, during the few weeks 
that they are cheap and plentiful, the 
more can be brought out during the 
long months when the production is 
alm ost nothing. I believe that eggs 
will be scarce and high nex* year 
because of the advanced price of 
meats and the cost of grain. Grain 
will be too high tc feed to chickens 
and farmers will find that a dressed 
chicken is worth real money this 
winter. Food in storage will look 
very good to us these coming months, 
for the railroads will be hampered 
by troop movements eastward and 
the shipments of supplies and muni
tions will choke the freight lines 
along the coast.”

Economy for the railroad and con
venience for the shipper stamp the 
new plan of the Pennsylvania System 
for handling small lots of freight a 
happy innovation. The Pennsylvania, 
like other roads, has received freight 
amounting to less than a carload in
discriminately, at all stations, at all 
times of day, and for all destinations. 
The result has been the slow accum
ulation of these small lots at trans
fer points, costly and damaging re
handling of them, the transportation 
of half-empty cars, and the tying-up 
of rolling stock needed for through 
commercial carriage. Now definite 
shipping days will be named, on which 
cars will depart from various points 
of origin for specified destinations; 
freight will be accepted on these days 
only. This is simple enough at small 
stations. In large cities it is planned 
to lay out shipping zones, each em
bracing several stations, and shippers 
will be informed of the cars for small 
freight leaving each station. The 
railroad’s preliminary study of the 
plan leads it to believe that at least 
1,000 box cars a day can be “saved” 
east of P ittsburgh—a bit of economy 
not now so remarkable as it would 
have been a year ago.

Mud slinging at one’s competitor 
is practically an admission that his 
work is superior to yours.
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M ichigan B oard of P h arm acy .
P re s id e n t—L eo n ard  A. Se ltzer, D e

tro it.
S e c re ta ry —E dw in  T . B oden, B ay  C ity.
T re a s u re r—G eorge F . Snyder. D etro it.
O th e r M em bers—H e rb e r t II. H offm an, 

S andusky ; C harles  S. K oon. M uskegon.
F u tu re  M eetings—H ough ton . A u g u st 

22 an d  23; G ran d  R ap ids, Nov. 20, 21 
an d  22.

M ichigan S ta te  P h a rm a c e u tic a l A sso 
c ia tion .

P re s id e n t—P . A. Snow m an, 1 apeer. 
S e c re ta ry —F. J . W heaton , Jack so n . 
T re a s u re r—E . E . F a u lk n e r. D elton. 
N e x t A nnual M eeting—D etro it.

M ichigan P h a rm aceu tica l T rav e le rs ’ A s
sociation .

P re s id e n t—W . F. G riffith, How ell. 
S e c re ta ry  and  T re a s u re r—W a lte r  S. 

L aw to n , G rand  R apids.

To Color Electric Bulbs.
A number of formulas exist for 

coloring the bulbs of glow lamps. 
The following are quite satisfactory;

1. W hite Shellac . . . .  3 ozs.
Rosin, powdered .. 1 oz.
Benzoin .................. 1 dr.
Alcohol .................. 10 ozs.

Dissolve the solids in the alcohol 
and apply to the bulbs.

2. Dissolve an anilin dye of the 
desired color in anisyl acetate (“ba
nana oil”) or photographer’s collo
dion. Clean the bulb thoroughly, 
dry, coat with white of egg, and dry 
again. Now apply the dye. which 
will adhere firmly for a long time.

3. Dip the bulb into a saturated 
solution of alum and let it dry. The 
alum solution may be colored with 
anilin dyes or with chochineal for 
red, tumeric for yellow, indigo for 
blue, etc. This solution will at the 
same time give the bulbs a frosted 
appearance.

Skin Whitener and Freckle Cream.
W oolfat, Hydrous ............ 12 ozs.
W hite W ax .....................  4 ozs.
Spermaceti .........................  4 ozs.
Peach Kernel O i l ...............  28 ozs.
Perborate Soda .................. 156 grs.
Distilled W ater .............. 19 ozs.
Oil Pimento .....................  5 mins.
Oil Rose .............................  20 mins.
Melt together the wax, spermaceti 

and almond oil on a water bath; in
corporate with this mixture the wool 
fat in a warmed m ortar and stir un
til cool. Gradually beat in the water 
in which the perborate of soda has 
been dissolved, with an egg beater, 
and add the perfume.

Note—Perborate of soda has a 
bleaching effect on the skin and is 
said to dissolve the pigment which 
causes the freckle, and different from 
the mercury preparations for this pur
pose it is perfectly harm less to any 
skin.

Varnish Remover.
Sodium hydroxide .. 3 lbs.
W hiting ...................... 4 lbs.
Flour ............................ 1 lb.
W ater .........................  gal.

Dissolve with the aid of heat and 
add oil soluble chlorophyll the whit 
ing with more water to form a cream. 
Add the sodium hydroxide solution 
to the whiting cream, then mix in 
the flour made into a paste with the 
rest of the water.

For use, 1 pint of this solution is 
mixed with about 2 gallons of water.

Perfumed Bath Powder, 
Sodium bicarbonate .. 85.0 parts
Tartaric acid .............. 71.0 parts
Corn starch ...................113.0 parts
Oil lemon ......................  0 9 part
Oil iris .....................  0.3 part
Oil cananga ................ 0.3 part
Sodium bicarbonate . .  0.5 gram

Mix intimately. W hen brought 
in contact with water this mixture 
evolves carbon dioxide.

If They Fail to Pay Promptly.
W hen customers disregard the us

ual monthly' bills and it might be un
diplomatic to write a collection letter, 
a druggist sends a statem ent on the 
bottom of which is penned the phrase; 
“Eventually'—why not now? With 
apologies.” I t  accomplishes the de
sired effect without offense.

“Red Mite” in Chickens.
Pine Tar ...................... 4 ozs.
Crude Carbolic A cid.. 8 ozs.
Bisulphide of Carbon 8 ozs.
Coal Oil ...................... 2 gals

Paint perches once a month, also 
spray and paint coops once a week.

It is better to do some of to-m or
row’s work to-day than to leave some 
of to-day’s work for to-morrow.

C riterion
W A LL P A P E R S  

P A IN T S
W IN D O W  S H A D E S

H EY STEK  & C A N FIEL D  CO.
G R A N D  RA PID S. M ICH.

Coleman
(Brand)

Terpeneless

LEMON
and

Pure High Grade

V A N IL L A
EXTRACTS

M ade o n ly  b y

FOOTE & JENKS
Jackson, Mich.

It’s Pure, That’s Sure

PIPER ICE CREAM CO. 
Kalamazoo Michigan
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Wholesale Only
Drugs

Sundries
Holiday Goods 

Books
Stationery

Sporting Goods 
Soda Fountains and Fixtures
Rock Candy Syrup, Fruit Juices. Crushed Fruits, and 

all Extracts. Flavors, etc., used in Soda Fountain Work.
Carbonators, Electric Mixers, Electric Fans, Tables. 

Chairs, Stools, Glasses, Spoons, Ice Cream Dishes and 
Pails, and all appurtenances used in connection with 
Soda Fountains and Ice Cream Parlors.

Hazeitine & Perkins Drug Go.
Grand Rapids, Michigan

Long Distance Shots
Big guns are necessary for accurate firing at 

long range.
A  Big Telephone System is necessary to 

make effective long distance shots.
Tell us the point you wish to reach; we will 

then make the necessary adjustments; furnish the 
force and leave you to make the shot over the big

B E L L  S Y S T E M

The range is unlimited; the accuracy is perfect; 
there is no recoil and you hit the center every time.

10,000,000 Points

from which to shoot or to be shot at if you use 
the Bell Telephone.

Use the Bell Telephone

Michigan StateTelephone 
Company

Grand Rapids, Michigan

WHOLESALE DRUG PRICE CURRENT
Prices quoted are nominal, based on market tbe day ot issue

Acids
B oric (P ow d .) . .  17® 25
B oric (X ta l)  ___  17® 25
C arbolic  ................. 61 @ 65
C i t r i c .......................  86®  90
M u ria tic  ................... 3@ 5
N itric  .......................  9® 15
O xalic .....................  60® 70
S u lphu ric  ............... 3@ 5
T a r ta r ic  ........... 1  05@1 60

A m m onia
W ate r , 26 deg. . 15 L inseed ,
W ate r , 18 deg. . .  6 0 9 L inseed ,
W ate r , 14 deg. ,.. 5 0 8 L inseed,
C arb o n ate  ......... 14 0 16 M ustard ,
C hloride .............. 25 @ 35 M ustard ,

80

B alsam s
C opaiba ...............  1  40® 1 65
F ir  (C an ad a) . .  1 25® 1 50 
F ir  (O regon) . .  40® 50
P e ru  ....................... 5 50@5 75
Tolu .........................  75@1 00

btarK»
C assia  (o rd in a ry ) 25® 80 
C assia  (S aigon) 90® 1 00 
E lm  (powd. 35c) 30@ 35
S a ssa fra s  (pow. 35c) @ 30
Soap C ut (pow d.)

35c .......................  23® 25

B erries
Cubqb ...............  1 10® 1 20
h i s n  ....................  i o  *«
J u n ip e r  ................. 10@ 15
P rick ley  A sh . . . .  ^

E x tra c ts
L icorice  ................. 55@ 60
Licorice pow dered  85® 90

F low ers
A rn ica  .........................  @3 00
C ham om ile  (G er.) 75®1 00 
C ham om ile  Rom . 2 0 0 0 2  20

G um s
A cacia, 1st ......... 75®
A cacia, 2nd . . . . . .  65®
A cacia, S o rts  . . .  45® 50
A cacia, pow dered  60® 70
Aloes (B arb , P o w j ¡suny iu 
A loes (C ape Pow ) 20® 25 
A loes (Soc. Pow . 60) @ 55 
A safoe tida , . . . .  @2 25
A safoetida , Pow d.

P u re  ...................  @2 50
C am phor ............... 99®1 02
G uaiac  .....................  45® 5u
G uaiac , pow dered  ® 60
K ino  .........................  70® 75
Kino, pow dered  . .  75® 80
M yrrh  .....................  ®  40
M yrrh , pow dered  ®  50
O pium  .............  35 00®35 20
O pium , powd. 35 00®35 20 
O pium , g ran . 35 00®35 20
Shellac ...................  75® 80
S'hellac, B leached 90® 95
T rag a c a n th  . . . .  2 50®3 00 
T ra g a c a n th  pow der 2 50 
T u rp en tin e  ........... 10® 15

Insectic ides
A rsen ic  ...................  23® 30
B lue V itriol, bbl. . .  @1 1 % 
B lue V itrio l, less  12® 20 
B ordeaux  M ix D ry  22%@30 
H ellebore, W hite

pow dered .............38® 45
In sec t P o w d e r . . . .  40® 60
L ead, A rsen a te  . .  20® 40 
Lim e an d  S u lphu r 

Solu tion , gal. . .  15® 25 
P a r is  G reen  ......... 55® 60

Ice C ream
P ip e r  Ice C ream  Co., 

K alam azoo
B ulk  V an illa  .....................  80
B ulk  Special F lav o red  90
B rick , P l a i n ..........................25
B rick , F a n c y  ...................  30

L eaves
B uchu ................. 1 75®1 85
B uchu, pow dered  1 85®2 00
Sage, bulk .............  67® 70
Sage, % s loose . .  72® 78 
Sage, pow dered  . .  55® 60
S enna, A lex ......... 70® 75
S enna, T in n ........... 40® 45
S enna, T inn . pow. 60® 55 
U va U rsi ...............  18® 20

Oils
A lm onds, B itte r,

tru e  ............... 15 00® 16 00
A lm onds, B itte r,

a r tilic ia l ......... 7 00®7 20
Alm onds. Sw eet,

tru e  .................  1 35®1 60
A lm onds. Sw eet,

im ita tio n  ........... 66® 75
A m ber, c rude  . .  1 75@2 00 
A m ber, rectified  2 50@2 75
A nise ...................  2 00@2 25
B erg am o n t . . . .  8 00 @8 25

C ubebs ...............  7 25@7 50
E igeron  ...............  1  75@2 00
E u ca ly p tu s  ......... 1  25@1 35
HemlocK, p u re  1 50@1 75
J u n ip e r  B e rr ie s  20 00®20 20 
J u n ip e r  W ood . .  2 75@3 00 
L ard , e x tra  . . . .  1  90@2 00
L ard , No. 1 ___ 1  85@1 95
L a v en d e r Flow . 7 00® 7 25
L avender, G a r 'n  1 25® 1 40
Lem on ................. 2 00® 2 25
L inseed , boiled bbl. @1 18 

bid le ss  1 33 @1 39 
raw , bbl. @1 17 
rw . le ss  1 32@1 36 

tru e , oz. @2 25 
a rtif il oz. @2 00

N e ats fo o t ...........  1  80@1 95
Olive, p u re  . . . .  3 00@4 50 
Olive. M alaga.

yellow  .............  2 40@2 50
Oliv«*, M alaxa.

g reen  ............... 2 40@2 50
O range, S w eet . 4 25®4 50 
O riganum , p u re  . .  ®2 50
O riganum , com 'l ® 75
P en n y ro y a l ....... 2 25@2 50
P e p p e rm in t ___  4 00@4 25
Rose, p u re  . .  26 00@28 00 
R osem ary  F low s 1 50@1 75 
Sandalw ood, E.

1........................ 16 50® 16 75
S a ssa fra s , t ru e  1 50@1 75 
S a ssa fra s , a r tif i 'l  50@ 60
S p e a rm in t ......... 3 00 @3 25
Sperm  ...................  1 16@1 25
T an sy  ................. 3 50@3 76
T a r, U S P  ............. 30® 40
T u rp en tin e , bbls. @ 48
T u rp en tin e , le ss  55@ 60 
W in te rg reen , tr .  5 50@5 75 
W in te rg reen , sw ee t

b irch  ............... 4 00@4 25
W in te rg reen  a r t .  1 25®1 50
W orm seed  ........  6 00®6 25
W orm w ood . . . .  4 75@5 00

P o tassiu m
B icarb o n ate  . . . .  1 90@2 00
B ich rom ate  ...........  55® 60
B rom ide ............. 1 70@2 00
C arb o n ate  ......... 1  60®1 75

pow dered  ........... 60® 65
C h lo ra te , g ra n ’r  95@1 00 
C h lo ra te , x ta l o r

pow d.......................  70® 75
C yanide .................  @1 25
Iodide .................  3 50®3 60
P e rm a n a g a n a te  
P ru ss ia te , yellow  
P ru ss ia te , 
S u lp h a te  .

red

00@2 10 
20® 26

35

30

Roots
A lk an et ...............
Blond, pow dered
C alam us ............... 50@3 50
E lecam pane , pwd. 15® 20
G en tian , powd. 30® 
G inger, A frican ,

pow dered ........... 20®
G inger, J a m a ic a  . .30® 
G inger. Jam a ic a ,

pow dered  ........... 22®
G oldenseal pow . 8 00® 8 20 
Ipecac, powd. . .3 25®3 50
Licorice ...................  35® 40
Licorice, powd. . .  30® 40 
O rris, pow dered  30® 33 
Poke, pow dered  20® 26
R hu b arb  ................. 7 5 0 1  00
R hubarb , powd. 7601  25 
R osinw eed, powd. 2 6 0  30 
S a rsap a rilla , H ond.

g ro u n d  ...............  75®
S a rsa p a r illa  M exican,

g round  ................. 35®
Squills ...................  35®
Squills, pow dered  4 5 0  
T um eric , powd. . .  13®

80

40
40
65
20

V alerian , powd. 0 1  00
Seeds

A nise .......................  35® 40
Anise, p o w d e re d .. 40® 46
B ird. I s  ................. i t  10
C an a ry  .................  10® 15
C araw ay  .................  85® 90
C a r d a m o n ...........  1 80 0 3  00
C elery  (Pow d. 60) 38® 45
C o rian d e r ............... 36® 45
D ill ...........................  2 5 0  SO
F en n e ll .................  90@1 00
F la x  .....................  7%@
F lax , g round  
F o enugreek  pow.
H em p ...................
L obelia  ...................
M ustard , yellow  .. 
M usta rd , b lack  . .  
M usta rd , powd. ..

7%@
19®

8% @
40®
19@
19®
22®

Poppy  ...........................  @1 00
Q uince
R ape .......................
S abad illa  ...............
SabadlUa, powd. .
Sunflow er .............
W orm  A m erican  
W orm  L e v a n t . .

0 1  26 
15® 20

35 
45 
10 

® 25
00®1 10

36®
7 0

C ajep u t ...........
C ass ia  .............

. .  1 35@1 60 

. .  2 75@3 00
T in c tu res  

A con ite  ............... @1 25 
@ 95C as to r ............. . .  2 70 0 2  80 A loes .....................

C edar L ea f . . . .  1 50@1 75 A rn ica  ................... @2 30
C itro n e lla  . . . . . .  1  00@1 25 A safo e tid a  ......... @1 65
Cloves ............. . 3 00@3 25 B elladonna  ......... @1 85
C ocoanut . . . . . ___ 40® 50 B enzoin  ............... @1 40
Cod L iv6r  . . . . . . 4  75@5 00 B enzoin  Com po’d @2 70
C otton  Seed . . . .  1 65@1 75 B u chu  ................... @1 80
C ro ton  . ,4 . . . . . 1 75@2 00 C an th a rad ie s  . . . @3 36

C apsicum  .............
C ardam on  ...........
C ardam on , Comp.
C atech u  ...............
C inchona  ...........
C olchicum  ...........
C ubebs .................
D ig ita lis  .........
G en tian  ...............
G inger ...................
G uaiac  ...................
G uaiac , A m m on.
Iodine ...............
Iodine,
Iron , clo.
K ino  ............... ..
M y rrh  ...........
N u x  V om ica . . .
O pium  .................
O pium , C am ph. 
Opium , D eodorz’d

Colorless

®1 55 
@1 75 
@1 25 
@ 95 
®1 95 
@1 90 
® 1  80 
@1 10 
@1 15 
@1 55 
®1 40 
@1 25 
02  lo  
0 2  10 
® 1  20 
@1 25 
@1 45 
®1 25 
@7 50 
@1 25 
@9 00

R h u b arb  ............... | ¡ í  05

h>aint*
L ead , red  d ry  ..13% @ 13%  
L ead , w h ite  d ry  13 @ 1 3 % 
L ead, w h ite  oil 13 ®13U 
O chre, yellow  bbl. @ \ i l
B u t tv* yel*uw *esa 2 ® 5
Red V enet'n bbl.

.. 3®
1% it

12

Red V enet’n  less 14t(m
w?u™llllon> A n»er. 25® W hiting , bbl. . .  S  »
L hH %  p  "Vi- 6l . H . P . P repd . 2 15@2 25

M iscellaneous
A cetan a lid  ............. 65® 72
A lu m  ................... 1 0 ®
tium , pow dered  and

e ro u n d  ...............
Bismuth. bubui-

t r a te  ................... 3 60®3 70
B orax  x ta l  or

pow dered  ........... lu®  16
C a iu h a rad e s  po 2 0 0 0 6  00
C alom el ................. 2 5 6 0 2  60

35® 40

15

@5 25 
® 1  60 
0 3  60 

90

Capsicum ,
C alm in e  ............... U yy
C assia  B uds . . ,
C lot es ................
C h a l a  P r e p a r e d

c h lo ro fo rm  ...........

0  40
35® 40 
6® 8)s 
¿0 lu 

85® 93 
9302 U

1%
5

35
35
35
35
85
60

C luoral ix y d ía lo  ______  __
C ocaine ............... 9 15®9 35
Cocoa B u lle t . . . .  «¡U0 70
C orks, lis t ,  le ss  55%

bum. (Qf ]
Loppera», leaa . .  7
C opperas, pow d. . .  10
C orrosive Sublm . 2 30 0 2  40 
C ream  T a r ta r  . . . .  60® 65
C uttlebone  ........... 55® 60
D ex trin e  ............... io@  15
u o y e r ’s  P o w d e r 3 750 4 00 
tannery, a n  »so». a iu 
E m ery , pow dered  6® |
E psom  S a lts , bbls. ® 5% 
E psom  S aits , le ss  6® 10 
^ r s o t  ...................  1  2 5 0 1  50
El go l, no uv del ml 3 7603 OV
F lake  W hite  . . . .  1 5 0  20 
F o rm ald eh y le  lb. 19® 27
G elatine  .............  1  75® 1  85
G lassw are, fu ll cs. 65% 
G lassw are, less  54% 
G lau b er Suits, bbl. @ 
G lau b er S a lts  less  2®
Glue, B row n ......... 25®
Glue, B row n G rd. 25® 
Glue, W h ite  . . . .  30® 
Glue, W h ite  G rd. 30®
G lycerine ...............  73®
H ops .......................... 45®
Indigo ...................  @
Iodine ...................  4 6 0 0 4  60
Iodoform  ........... 5 6 8 0 5  70
L ead , A c e ta te  . . . .2 1 ®  25
L ycopdium  ......... @2 00
M ace .........................  85® 90
M ace, pow dered  . .  9501  00
M entho l ............. 4 25@4 50
M orphine . . . .  13 00@13 65 
N ux  V om ica . . . .  22%@ 30 
N u x  V om ica, pow . ®  20 
P epper, b lack  pow. 35® 40
P epper, w h ite  ......... @ 45
P itch , B urgundy  . .  ®  16
Q u assia  ...................  12® is
Q uinine ...................  90@1 00
Rochelle S a lts  . . . .  48® 55
S acch arin e , oz. . .  @3 00
S a lt  P e te r  .............  39® 50
S eid litz  M ix tu re  . .  41® 45
Soap, g reen  ........... 20® 25
Soap m o tt c as tile  22% @ 25 
Soap, w h ite  cas tile

case  ....................... @13 00
Soap, w h ite  c as tile

less, p e r  b a r  . . . .  @1 40
Soda Ash ............... 4%@ 10
Soda B icarb o n ate  2%@ 6
Soda, S a l .............  2®  5
S p ir its  C am phor . .  @ 75
S u lphur, roll 4 9-10® 10 
S u lp h u r Subl. . .  4%@ 10
T a m a rin d s  ............. 15® 20
T a r t a r  E m e tic  . . . .  0  85
T u rp en tin e , Ven. 50@4 75 
V an illa  E x. p u re  1 00@1 50 
W itch  H aze l . .  1 05@1 35 
Z inc S u lp h a te  . . . .  10® 15



M
M I C H I G A N

G R O C E R Y  P R I C E  C U R R E N T
These quotations are carefully corrected weekly, within six hours of mailing. 

“  * "  m*ended 40 be correct at time of going to press. Prices, however, are 
lU b le  to change at any time, and country merchants will have their orders filled 
at market prices at date of purchase.

ADVANCED
C racked  W h ea t 
C anned  Apples 
H om iny 
F lou r
C an a ry  Seed 
Z an z ib a r Cloves 
B an n e r Sm oking 
Fash ion  Sm oking

H and
T w ine

ADVANCED
M ade Sm oking

Index to Markets
B y  C o lu m n s

Co]
A

A m m onia ..................... 1
Axle G rease  ............... . 1. 13

B
B aked  B ean s  ............. 1
B ak in g  P ow der ........ 14
B a th  B rick  ................. 1
B lu ing  ........................... 1
B re a k fa s t Food ......... 1
B room s ......................... 1
B ru sh es  ......................... j
B u t te r  Color ............... 1

C
C andles ......................... 1
C anned  Goods .......... 1 . 2
C atsu p  ........................... 2
C heese ........................... 2
C hew ing Gum ............. 3
C hocolate  ..................... 3
C ig a rs  ............................. 12
C lo thes L ines  .......... . 3
Cocoa ............................. 3
C ocoanut ....................... 3
Coffee ............................. 3. 4
C onfections .................. 4
C ream  T a r t a r  ............ 5

D
D ried  F r u i ts  ............... c

F
F a rin aceo u s  Goods .. 5
F ish in g  T ack le  ........... 5
F lav o rin g  E x tra c ts  .. 5
F lo u r  an d  Feed  ........ 6
F r u i t  J a r s  ..................... 6

G
G ela tin e  ......................... 6
G ra in  B ag s ................... 6

H
H erb s  ............................... 6
H id es  an d  P e lts  ........ 6
H o rse  R ad ish  ............... 6
H oney  ............................. 6

J
Je lly  ................................. 6
J e lly  G lasses  ................. 7

M
M apleine ....................... 7
M eats , C anned  ........... 8
M ince M ea t ................. 7
M olasses ....................... 7
M u sta rd  ......................... 7

N
N u ts  ................................. 4

O
O lives ............................... 7

P
P e tro leu m  P ro d u c ts  . . 7
P ick les  ........................... 7
P ip es  ............................... 7
P la y in g  C a r d s ............... 7
P o ta s h  ............................. 7
P ro v isio n s  ..................... 7

R
R ice ................................. 8
Rolled O a ts  ................. 8

8
S alad  D re ss in g  ........... 8
S a le ra tu s  ....................... 8
Sal Soda ......................... 8
s a l t  ............................... 8, 14
S a lt F is h  ....................... 8
Seeds ............................... 9
Shoe B lack in g  ........... 9
Snuff ............................... 9
Soap ...............................
Soda ...............................
Spices .............................
S ta rc h  ...........................
S y ru p s  ...........................

T
T ab le  S au ces  .............
T e a .................................
T obacco  ...............  10.
T w in e  ...........................

V in eg ar

W
W ash in g  P o w d ers
W lck in g  ...................
W oodenw are  .........
W ra p p in g  P a p e r  .

Y
Toast Cake ........

12

I t

40
ARCTIC AMMONIA 

12 oz. ovals, 2 doz. box 2 
A X LE G R EA SE 

F ra z e r’s
lib . wood boxes, 4 doz. 3 (Hi 
lib . tin  boxes, 3 rtnz *> ■- 
3% lb. t in  boxes, 2 dz. 4 25 
1(*TT>. pails, p e r doz. ..6  00 

paiis, p e r doz. ..7  20 
pails, p e r doz. ..12  00

151b
251b

00W areh o u se , 23 lb .......... 8
Com m on, W h i s k ...........1 30
F ancy , W h i s k ...............1 75

B R U 8H E S
Scrub

Solid B ack , 8 in ...........  75
Solid B ack , 11 in  ___  05
P o in ted  E n d s  ...............  85

8tove

Shoe
No. 8 .............    1 00
No. 7 ...............................  1 30
N o. 4 ...............................  1 70
No. 8 ..............   1  90

B U T T E R  COLOR 
D andelion , 25c s ize  . .  2 00

C A N D L ES
P araffine , 6s  ...............  10
P araffine , 12s ...............  11
W ick in g  .........................  20

C A N N E D  GOODS 
Apples

3 lb. S ta n d a rd s  . .
No. 10 .......................

B lackberries
2 lb ..............................1 7
S ta n d a rd  No. 10 . .

B eans
B aked  .................  1 2
Red K idney  . . . .  1 2
S t r i n g ...................  1 6
W ax  ...................  1 5

B lueberries
S ta n d a rd  .....................
No. 1* .....................

BA K ED  B EA N S
No. 1, p e r  doz.................l 3";
No. 2. p e r  doz................. 2 25
No. 3, p e r doz .................2 75

BATH BRICK 
E ng lish  ...........................  95

BLUING
J e n n in g s ’

'C ondensed P ea rl B luing 
Sm all, 3 doz. box . . . .  1 95
L arge, 2 doz. b o x ___ 2 40

F o lg e r’s
S um m er Sky, 6 oz.,

p e r  doz.......................... 45
S um m er Sky, 12 oz., 

p e r  doz...........................  35
B R E A K FA ST  FOODS 

B ea r  Food, P e tt i jo h n s  2 90 
C racked  W h ea t, 24-2 ..4  60
C ream  of W h ea t ___  7 50
C ream  of Rye, 24-2 . .  
Q u ak er Puffed  R ice . .  4 30 
Q u ak er Puffed W h ea t 4 30 
Q u ak er B rk fs t B iscu it 1 90 
Q u ak er C orn F la k e s  . .  2 60 
W ash in g to n  C risps . .  2 30
W h ea te n a  .......................  5 10
E v a p o r’ed S u g a r  Corn
G rape  N u ts  .................  2 85
S u g a r C orn F lak es  . .  2 60
H olland R usk  ...............  3 80
K rin k ie  C orn  F lak es  . .2  80
M ap l-F lake , W hole

W h e a t .........................  4 05
M inn. W h ea t Food . .  6 50 
R alston  W h ea t Food

L arge , 18s ............... 2 ¿0
R alsto n  W h t Food 18s 1  95
R oss’s  W hole  W h ea t

B iscu it .......................
Saxon W h ea t Food . .  4 50 
Shred  W h ea t B iscu it 4 00
T riscu it, 18 ...................  2 10
P illsb u ry ’s  B est C er’l 2 50 
5o s t T o as tie s , T -2 . .  3 30 

P o s t T o as tie s , T -3 . .  3 30 
P o s t T a v e rn  P o rrid g e  2 80

BROOMS
F a n c y  P a rlo r , 25 lb. . .  7 50 
P a rlo r , 5 S tr in g , 25 lb. 7 25 
S ta n d a rd  P a rlo r , 23 lb. 7 00
Com m on, 23 lb ................. 6 50
Special, 23 lb .................  6 25

M ackerel
M ustard , 1 lb. ___
M usta rd , 2 lb. ___
Soused, 1 % lb. . . .  
Soused, 2 lb.
T om ato , 1  lb ..................  1  50
T om ato , 2 lb .................. 2 80

M ushroom s
B u tto n s , H e .................  @30
B u tto n s , I s  ...................  @50
H otels, I s  .....................  @44

O ysters
Cove, 1 lb ...................  @1 20
Cove, 2 lb .....................  @1 80

P lum s
P lum s ...................  1  50@2 00

P e a rs  In  S y rup  
No. 3 can , p e r  dz. 2 50 @3 00 

P eas
M arro w fa t ........... 1  25@1 85
E a rly  J u n e  ____  1  50@1 60
E a rly  J u n e  s irtd  1 60@1 75 

P each es
P ie  .........................  1  25@1 50
No. 10 s ize  c an  p ie  @3 75 

P ineapp le
G ra ted  ................... 1  7 5 0 2  10
Sliced ...................  1  4 6 0 8  40

P um pk in
F a ir  .................................... 1  10
Good .................................. 1  20
F an cy  ...............................  1 30
No. 10 .............................  8 50

R aepberrles
No. 2, B lack  S y ru p  . .  1  60
No. 10, B lack  ..................7 00
No. 2, R ed P re se rv e d  2 50

7 26

3 10 
3 25 
2 75 
2 40

No. 10. R ed, W a te r  
Salm on

W arre n s , 1 lb. T a ll 
W arre n s , 1  lb. F la t
R ed A la sk a  .............
M ed. R ed  A la sk a  . . . .
P in k  A la sk a  .................  2 00

S ard in es
D om estic, 14s ...............  6 25
D om estic, % M u sta rd  6 00 
D om estic, % M u sta rd  5 50 
N orw egian , Vis . . . .  11@16 
P o rtu g u ese , % s . . . .2 2 0 2 0  

S a u e r  K ra u t
No. 3. c an s  ...................  2 75
No. 10, c a n s ...................

S h rim p s
D unbar, I s  doz................. 1  25
D unbar, l% s  doz...........2 40

S ucco tash
F a ir  .................................
Good .............................
F an cy  .........4...............

S traw b e rr ie s
S ta n d a rd  ............................2 00
F an cy  ..................  1 76

T o m ato es

C lam *
L ittle  N eck, 1 lb ...........1  45

C lam  Bouillon
B u rn h a m 's  % p t ...........2 25
B u rn h a m 's  p ts .................. 3 75
B u rn h a m 's  q ts .................. 7 50

C orn
F a ir  .............................
Good ...............................  1  85
F ancy  .........................

F ren ch  P eas  
M onbadon (N a tu ra l)

p e r doz...........................
G ooseberries

.No. 2. F a ir  ...................
No. 2, F a n c y ...................

H cm lny
S ta n d a rd  .........................  1  20

L o b ste r
Vl lb ....................................  1 go
% lb....................................  3 10
P icn ic  F la t  ...................  3 75

C L O T H E S L IN E  
xt _  P e r  doz.
No. 40 T w isted  C otton  1 30 
No. 50 T w isted  C o tton  1 70 
No. 60 T w isted  C o tton  2 20 
No. 80 T w isted  C otton  2 40 
No. 50 B ra ided  C otton  1 75 
No. 60 B ra ided  C otton  2 00 
No. 80 B ra ided  C otton  2 60 
No. 50 Sash  Cord . . . .  2 60 
No. 60 Sash  Cord . . . .  3 00
No. 60 J u te  ...................  1 25
No. 72 J u te  ................... 1 40
No. 60 S i s a l ...................  1 30

1 80 „ G alvanized  W ire
2 80 x ° -  20> each  10Wt- >ong 1 90
1 60 S°* l9* 100ft. long 2 10
2 75 No. 20. each  100f t .  long I 00

No. 19. each  100ft. long 2 10
COCOA

B ak e r’s  ................................ 39
C leveland ...........................  41
Colonial, 148 .......................35
Colonial, 14s  ............... ' 33
E p p s .................................... 42
H e rsh e y ’s, 14s .................  32
H e rsh e y ’s, Vis .................  30
H u y le r ................................ 33
L ow ney. 14s ...................  38
L ow ney, 14s ...................  37
Low ney, Vis ................... 37
L ow ney, 6 lb. c an s  . . . .  37
V an  H o u ten , Vis .......... 12
V an H o u ten , Vis ..........  18
V an  H o u ten . 14s ..........  36
V an  H o u ten , I s  ............. 65
W a n -E ta  ...........................  86
W ebb .................................... 83
W ilber, U s  .......................  33
W ilber. Vis .......................  32

1  80

No.
No.
No.

Vis, 4 doz.
doz.

T u n a

in  c a se  
in case

. 1 65 . 2 00 

. 6 76

C ase 
. .4  60 
,.7  50

10 Is , 4 doz. In c ase  . . i l i o  0000 C A TS U P
S n ide r’s % p in ts  . . . . . .  1 50

00
25

S n id e r 's  p in ts  ___
C H E E S E

. . .  2 50

A cm e ..................... @29
25

C arson  C ity  ___ @26
B rick  ..................... @2635 L eiden ................... 000 L im b u rg e r ........... @2900 P in eap p le  ........... 1  2601  25

40
E dam  ................... g 1  80
S ap  S a g o ...............

86 Sw iss, D om estic Vi

COCOANUT 
D u n h am ’s  p e r  lb

% s, 5 lb. c a s e ......................32
14s, 5 lb. case  ............... 31
14 s, 15 lb. c ase  ...............  31
Vis, 15 lb. case  ...............  30
is , 15 lb. case  .................  29
14s & 14s, 15 lb. case  . .  30
5 a n d  10c p a ils  ......... 4 00
B ulk, p a ils  ...................  20
B ulk , b a rre ls  ...............  1814
B ak e r’s  B razil S hredded  
70 5c pkgs., p e r case  2 80 
36 10c pkgs., p e r  case  2 80 
16 10c a n d  33 5c pkgs.,

p e r c ase  ...................  2 80
B ak e rs  C anned, doz. . .  95

C O F F E E S  RO ASTED
Rio

C om m on .......................  19
F a ir  .................................. 19H
C hoice .............................  20
F a n c y  ...............................  21
P e a b e rry  ............   28

S an to s
C om m on .........................  20
P a i r  .................................. 2014
C hoice .............................  21
F a n c y  ...............................  28
P e a b e rry  .........................  23

M aracaibo
F a i r  .................................... 84
C hoice .............................. 25

M exican
Choice ...............................  26
F an n y  ..............................  26

G ua tem ala
F a i r  .................................... 25
F a n c y  ..............................  28

J a v a
P r iv a te  G row th  . . . .  264930
M andling  .....................  31025
A uko la  .......................  80022

M ocha
S h o rt B ean  ................. 25027
L ong  B ean  ................. 24026
H . L. O. G ...................  26028

Bogota
F a i r  ...................................  24
F a n c y  ................................ 26
E x ch an g e  M ark et. S tead y  
S p o t M ark e t, S tro n g

P ack ag e
N ew  T o rk  B aste  

A rbuck le  . . . . . . . . . . .  21 60

C H E W IN G  GUM 
A dam s B lack  J a c k  . . . .  62
A dam s S ap p o ta  ............... 70
B eem an’s  P epsin  ........... ¿2
B eech n u t ..........................  so
C h ic le ts  ......................... *" j  33
D oublem int . . . . . . . .  34
F lag  S p ruce  ....................... (2
H ersh ey  Gum  ................  48
Ju icy  F ru it  ......... * 64
S te rlin g  G um  P ep .' 62
S te rl in g  7 -P o in t ........  62
S p ea rm in t. W rig leys  . .  64 
S p ea rm in t, 5 box Ja rs  3 20 
S p ea rm in t, 6 box Ja rs  3 85
Y u c a ta n ............................... 33
Zeno ............................. 34
S m ith  B ros. G um  ..........  62
W rig leys  5 box lo ts  . .  61
O. K. G um  .......................  75

__ CH OCO LA TE
W a lte r  B ak e r & Co.

G e rm a n 's  S w eet .......... 24
P rem iu m  .......................  35
C araca s  ..................... ’ * * * 33

W a lte r  M. L ow ney Co.
P rem iu m , 14 s  ___  35
P rem iu m , 14s  ...........35

M cL aughlin ’s  XXX X  
M cL augh lin ’s  X X X X

pack ag e  coffee is  sold to  
re ta ile rs  only. M ail a ll o r 
d e rs  d ire c t to  W . F . M c
L augh lin  A Co., Chicago.

E x tra c ts
H olland. 14 gro. bxs. 95
Felix , 14 g ro ss  ............  1  15
H u m m el’s  foil, % jjro. 85 
H um m el’s  tin , V& gro . 1  43

C O N D E N SED  M ILK
C arn a tio n , T a ll .............6 20
C arn a tio n , B aby  ..........  6 10
H ebe, T a ll ..................... 5 10
H ebe, B ab y  ....................  5 00

CO N FEC TIO N E RY  
S tick  C andy

P e a n u ts  
F a n c y  H  P  S uns

R aw  .................  11%@11%
R oasted  ......... 12%@12%

H  P  Ju m b o
R aw  ............... 1314 @ 13 94
R o as ted  ......... 1414 @14%

C REA M  T A R T A R  
B arre ls  o r  D ru m s . . . .  58
S q u are  C ans .....................  62
B oxes .................................... 57
F an cy  C addies .................  70

D R IE D  F R U IT S  
Apples

E v ap 'ed  C hoice b lk . .  @13 
E v ap 'ed  F a n c y  b lk  0

S tan d a rd , 
T w is t, Str

Jum bo,

Sm all

B oston  S u g a r S t ic k ’
Mixed C andy

„  . P a llsB roken ............... 15
c u t  L o a f ................. ; ; ; ;  jg
F ren ch  C ream  16
G rocers ...........................  y
K in d e rg a rte n  ........ .... * 17
L ender ...........................  75
M onarch  ................. i j j t  74
N ovelty  ...................73
P a r is  C ream s . . . . ! ! ! ]  17
P rcm io  C ream s ......... 19
n o y " 1 , ................................ 13Special .............................  73
V alley  C ream s 17
X  L  O ........................ . . . . 1 2

S pecia lties
Palls

A uto K isses  (b a s k e ts )  17 
B onnie B u tte r  B ite s  ..21  
B u tte r  C ream  C orn . .  19 
C aram el Bon B ons . .  18 
C aram el C ro q u e tte s  . .  17 
C ocoannt W a f f le s » . . . .  ]6
Coffy Toffy ..............   79
N ationa l M in ts  7 lb t in  22
Fudge. W aln u t ...........  18
F udge . Choco, P e a n u t 17 
Fudge, W h ite  C en te r  16
Fudge, C h e r r y ................. i s
F udge , C ocoanu t . . . .  17 
H oneysuck le  C andy  . .  18
Iced M aroons ...............  18
Iced G em s ...................  i s
Iced O range  Je llie s  . .  16 
I ta lia n  Bon B ons . . . .  15
Je lly  M e l lo .....................  15
AA L icorice  D rops

5 lb. box ................ 1  50
L ozenges, P e p ................  17
L ozenges, P in k  ........... 17
M anohus .........................  76
M olasses K isses, 10

lb. box .......................  J8
N u t B u tte r  P u ffs  . . . .  16 
S ta r  P a ttie s , A sst. . .  17

C hocolates P a lls
A sso rted  Choc...............  19
A m azon C aram el3 . .  20
C ham pion .....................  ig
Choc. C hips, E u re k a  ..24
C lim ax  .............................  i s
E clipse , A sso rted  . . . .  19
Id ea l C hoco lates ......... 19
K londike C hoco lates ,.24
N abobs ...........................  24
N ibble S tick s  ...............  26
N u t W a f e r s ...................  24
O coro Choc C aram els  22
P e a n u t C l u s t e r s ........... 27
Q u in te tte  .......................  19
R eg in a  .............................  17
S ta r  C hoco lates ..........  18
S u p erio r Choc, ( lig h t)  19

Pop  C orn  Goods 
W ith o u t p rizes.

C rack e r J a c k  w ith
coupon .........................  3 60

C ra ck e r-Ja c k  P r ize  . .  3 75
C heckers  P r iz e  ...........>3 75

Cough D rops
Boxes

P u tn a m  M enthol . . . .  1  20
S m ith  B ro s ...................... l  so

N U TS— W hole
lbs

A lm onds, T a rra g o n a  21
A lm onds. C alifo rn ia  

so ft shell D rak e  . . .
B raz ils  .........J....................
F ilb e r ts  ...........................
Cal. N o. 1 S. S...............
W aln u ts , N ap les  . . . . .  
W a ln u ts , G renoble . . .
T ab ic  n u ts , fan cy  13@14
P e c an 3, L a rg e  .............
P ecan s , E x. L a rg e  . .

Shelled
No. 1  S p an ish  Shelled

P e a n u ts  ......... 16 @1614
Ex. Lg. Va. Shelled

P e a n u ts  ........... 16V4@17
P ecan  H a lv es  ........... @80
W aln u t H a lv es  . . . .  0 5 4
F ilb e r t M ea ts  ........... @42
A lm onds .....................  @46
Jo rd o n  A lm onds .........

P a ils A prico ts
. 15 C a lifo rn ia  ................... @25
. 15 . C itron• .16 C orsican  .......................• 16 
C aaes C u rra n ts
. 16 Im ported , 1  lb. pkg. „ 1 1
. 16% Im ported , b u lk  ........... • U K ’
. 20 P each es

M uirs—Choice, 25 lb. 
M uirs—F an cy , 25 lb. . .  13 
F ancy , P ee led . 26 lb. . . . .

Peel
L em on, A m erican  ......... 20
O range, A m e r ic a n ...........21

R alelne
C luster, 20 c a r to n s  . .  
Loose M usca tels, 4 C r. 9 
Loose M usca tels, 8 C r. 8f4 
L. M. Seeded, l ib  10% @10%

C alifo rn ia  P ra n a s  
90-100 25 lb. boxes ..@ 10 
80- 90 25 lb. boxes ..@1014
Bn" »0 l l  £oxes60- <0 25 lb. boxes ..@ 12%
50- 60 25 lb. boxes ..@ RJ
40- 50 25 lb. boxes ..@ 15

FA R IN A C EO U 8  GOOD8 
B eans

C alifo rn ia  L im as  . . . .  1714  
M ed. H an d  P icked  . . . .1 0  
B row n H o lland  ...........  8

F a rin a
25 1 lb. p ack ag es  . . . .  2 50 
Bulk, p e r 100 lb ...................9

O riginal H olland R usk  
B acked 12  ro lls  to  c o n ta in e r  
a c o n ta in e rs  (40) ro lls  8 80

_  H om iny
P ea rl, 100 lb. sack  . . . .  6 00
M accaronl and  V erm icelli 

D om estic, 1  lb. b ox  . .  71 
Im ported , 25 lb . box  . . .

F aa rl B arley
C h es te r ...........................  6 60
P o r ta g e  ...........................  8 00
_  „  P ea s
9 r ?,e n ’ .W isco n sin , bu. 7 00
Split, lb. . . . . . . . . . . . .  18%
_  Sago
E a s t  In d ia  .......................  75
G erm an , sack s  .........75
•ern ian , b roken  pkg.

_  T ap ioca
F lake , 100 lb. s ac k s  . . .  15 
P e a rl, 100 lb. sac k s  . . .  15
Pearl, 36 p k g s .................. 2 75
M inute, 10c, 3 doz. ____ 3 26

FISH IN G  T A C K L E
H to  1  in ...........................  |

to  2 In.......................  7
1 % to  2 In .....................  '  9
1 % to  2 In .........................

C o tton  L ines
No. 1 , 10 fe e t ...............  5
No. 2, 15 fe e t ............... 7
No. 8, 15  f e e t  ..............  9
No. 4, 16 fe e t . . . . . . . .  10
No. 5, 16 f e e t ........... 1 1
No. 6, 15  fe e t .............   12
No. 7, 15 fe e t ..............  15
No. 8, 15 fe e t ..............  18
No 9, 15 fe e t  .............. to

Sm all
Linen Linee

20
M edium  ........................... * 26
L arge  ......................... 34

Poles
Bam boo, 14 ft., p e r  dos. 56 
Bam boo, 16 ft., p e r  doz. 60 
Bam boo, 18 ft. ,  p e r  doz. 80 
FLA VO RIN G  E X T R A C T S 

Jen n in g s  D C B rand 
P u re  V an illa

No 1, % oz .......................  95
No. 2. 1% oz.................  1 35
No. 4, 2% oz.................  2 40
No. 3, 2% oz. T a p e r  . 2 25
2 oz. F la t  .......................  2 25

T e rp en e less  
P u re  L em on

No. 1 . % oz. P a n e l . .  95
No. 2. 1% oz. P an e l . .  1 35 
No. 4, 2V4 oz. P a n e l . .  2 40 
No. 3, 2% oz. T a p e r  2 25 
2 oz. F la t  .....................  2 25



A u g u st 1, 1917
M I C H I G A N T R A D E S M A N

FL O U R  A N D  F E E D  
G rand  R ap id s  G ra in  *  

M illing  Co.
W in te r  W h ea t

P u r ity  P a te n t  ...........  13 80
F a n c y  S p rin g  ...........  15 00
W iz ard  G rah am  . . . .  13 00 
W izard , G ran . M eal 1 1  00 
W izard  B uckw ’t  cw t. 6 00
R y® .................................. 12 50
V alley  C ity  M illing  Co.

L ily  W h ite  ...............  13 50
L ig h t L o a f ...............  13 10
G rah am  .........................  5 50
G ra n e n a  H e a lth  ... .* . 5 60
G ran . M eal .................  5 20
B olted  M eal ................. 5 10
W atso n -H ig g in s  M illing Co. 
N ew  P e rfec tio n  . . . .  13  75
T ip  T op F lo u r  ........... 13  ¿5
Golden S h ea f F lo u r  12 85 
M arsh a lls  B e s t F lo u r  13 50 
W a te r to w n  W isconsin

R y e  .............................  12  00
W orden  G rocer Co.

Q uaker, p a p e r  ...........  13 00
Q uaker, c lo th  ...........  13 00

K a n sa s  H ard  W h ea t 
W o rd en  G rocer Co. 

A m erican  E ag le , % s 14 50 
A m erican  E ag le , % s 14 40 
A m erican  E ag le , % s 14 50

S pring  W h ea t 
Ju d so n  G rocer Co.

C ereso ta , % s ............. 14 80
C ereso ta , 14 s  ............. 14 70
C ereso ta , % s ............. 14 60

W o rd en  G ro ce r Co. 
W ingold, 14s c lo th  . .  15 25 
W ingold , 14s c lo th  . .  14 55 
W ingold , 143 c lo th  . .  15 05 

Meal
B olted  ...........................  10  80
G olden G ra n u la te d  . .  11 00

W h ea t
R ed  .................................. 2 30
W h ite  .............................  2 25

O ats
M ich igan  c a r lo ts  ........... 92
L ess  th a n  c a r lo ts  ......... 9s

C era
C arlo ts  ................... .... 2 35
L ess  th a n  c a r lo ts  . « .  2 40

H ay
C arlo ts  .........................  20 00
L ess  th a n  c a r lo ts  . .  21 00 

Feed
S tre e t  C ar F eed  ___  87 00
No. 1  C o i.t & O a t F d  87 00
Ci ack ed  C orn ........... 87 00
C( a rs e  C orn  M eal . .  87 00

F R U IT  JA R S 
M ason, p t3., p e r  gro . 7 00 
M ason, q ts ., p e r  g ro . 7 40 
M ason, 14 gal. p e r  gro . 9 85 
M ason, c an  tops, gro. 2 75

G E L A T IN E
Cox’s, 1 doz. la rg e  . . .  1 45 
Cox’s, 1 doz. sm all . .  90
K n o x ’s  S park ling , doz. 1  75 
K n o x ’s  S park ling , g r. 20 50 
K n o x ’s  A cldu’d  doz. . .  1 85
M inute , 1 doz.....................1 25
M inute , 3 doz................. 3 75
N elso n 's  .........................  1 50
O xford  .............................  75
P ly m o u th  R ock, P h o s . 1 40 
P ly m o u th  R ock, P la in  1 25

GRAIN BAGS 
B road  G auge, 12 oz. . .  24
C lim ax, 14 oz. .................  29
S ta rk , A , 16 oz...................

H E R B S
S age  ....................................  16
H ops ...................................... 15
L a u re l L eav es  .................  15
S en n a  L eav es  ...................  25

H ID E S  AND P E L T S  
H ides

G reen, No. l  ..................20
G reen, No. 2 .................19
C ured , No. 1 .................22
C ured . No. 2 .................21
C alfsk in , g reen . No. 1 30
C alfsk in , g reen , N o. 2 28%
C alfsk in , cu red , No. 1 32
C alfsk in , cu red , N o. 2 30%

Pelts
Old W ool ............... 75@2 00
L am b s  ................... 50@1 00
S h ea rlin g s  ............. 50@1 00

Tallow
No. 1 .................. @ 6
No. 2 ....................... @ 5

Wool
U nw ashed , m ed. . .  @60
U nw ashed , fine . . .  @55

H O N E Y
A. G. W oodm an’s  B rand .

7 oz., p e r  doz...................
20 oz., p e r  doz...............3 25

H ORSE R A D IS H
P e r  doz. .............................  90

JE L L Y
51b. pails , p e r  doz. . .

151b. pails , p e r  pa il . .  1 05 
301b. pa ils , p e r  p a il . .  2 00

J e ll -0
3 doz.

A sso rted  C ase .............  2 85
L em on (S tra ig h t)  . . . .  2 85
O range ( S t r a i g h t ) ___ 2 85
R asp b e rry  (S tra ig h t)  2 85 
S traw D erry  (S tra ig h t)  2 85 
C hocolate (S tra ig h t)  2 86 
Chocoxate (S tra ig r t)  2 85 
P each  (S tra ig h t)  . . . .  2 85
Jell-O  Ice C rearn Pow der.

8 doz.
A sso rted  C ase ...........  2 85
C hocolate  (S tra ig h t)  2 85 
V an illa  (S tra ig h t)  . . . .  2 86 
S traw b e rry  (S tra ig h t)  2 85 
L em on (S tra ig h t)  . . .  2 85 
U nflavored  (S tra ig h t)  2 85 

JlfTy-Jell
S tra ig h t o r  A sso rted

P e r  doz. ............................1  15
P e r  case , p e r  4 doz. . .  4 60 
Seven F lav o rs : R asp b e rry , 
S traw b erry , C herry , Lem on, 
O range, L im e, P ineapp le .

JE L L Y  G LA SSES 
% p t. in  bbls., p e r  doz. 25 
% p t. in  bbls., p e r  doz. 27 
8 oz. capped  in  bbls..

p e r  doz.............................. 27
M A P L E IN E

2 oz. bo ttle s , p e r  doz. 3 00 
1 oz. bo ttle s , p e r  doz. 1 75 
16 oz. b o ttle s , p e r  dz. 18 00 
32 oz. bo ttle s , p e r  dz. 30 00 

M INCE M EAT 
P e r  case  .........................  3 46

M OLASSES 
N ew  O rleans

F a n c y  O pen K e ttle  . . . .  60
Choice ........................... 48
Good ...........................  37
Stock .................................

H a lf  b a rre ls  2c e x tra  
R ed H en , N o. 2% . . . . 2  90
R ed  H en , No. 5 ...........2 90
R ed  H en , N o. 1 0 ...........2 80

M USTARD
% lb. 6 lb. box ...............  16

o l i v e s
Bulk, 1  gal. kegs  1 10® 1 20 
Bulk, 2 gal. kegs  1 05® 1  lb  
Bulk, 5 gal. kegs  1 00® 1 10
Stuffed, 5 oz...................  l  10
Stuffed, 8 oz...................  1  60
Stuffed , 14 oz.............. 2 50
P it te d  (n o t s tu ffed )

14 oz.............................. 2 50
M anzan illa , 8 oz. . . . .  1 10
L unch , 10 oz.................  1 50
L unch, 16 oz.................. 2 60
Q ueen. M am m oth, 19

oz..................................... 5 00
Q ueen, M am m oth , 28

oz...................................... 6 25
Olive Chow, 2 doz. cs.

p e r  doz.......................... 2 26
PE T R O L E U M  PR O D U CT8 

Iro n  B arre ls
P e rfec tio n  ....................... .. 9.
R ed Crow n G asoline . .  20.5 
G as M achine G aso line  32.9 
V  M & P  N a p h th a  . .  20. 
C apito l C ylinder, W ood

B ale .............................  33.9
C ap ito l C ylinder, I ro n

B ale  .............................  32.9
A tla n tic  R ed E n g in e  . .  19.9
W in te r  B lack  ...............  10.4
P o la rin e  .........................  37.9

P IC K L E S
M edium

B arre ls , 1,200 co u n t . .  9 50 
H a lf bbls., 600 c o u n t 6 26
5 gallon  kegs  ...............  2 20

Sm all
B a r r e l s ..............................11 00
H alf b a rre ls  6 26
6 gallon  kegs  .............  2 50

G herk ins
B arre ls  .........................  14 00
H a lf b a rre ls  ............... 6 76
6 gallon  k eg s  ............... 2 75

S w ee t Sm all
B arre ls  .........................  24 00
H a lf  b a r r e l s .................. 11 60
5 gallon  k e g s ...............  4 20

P IP E S
Clay, No, 216, p e r  box  
C lay, T . D. fu ll co u n t 80
Cob .................................. 96

PLA Y IN G  CA RD 8  
No. 90, S team b o a t . . . .  86
No. 15, R iv a l a sso rte d  1 50 
No. 20, R over, e n am ’d  1 75
No. 572, S p e c i a l ...........2 00
No. 98 Golf, S a tin  fin. 2 26
No. 808, B ic y c le ...........2 25
No. 632 T o u rn ’t  w h is t 2 60 

PO TASH
B ab b itt’s. 2 doz.............1 90

PR O V ISIO N S 
. B arre led  P o rk  

C lear B ack  . .  42 00@43 00 
S h o rt C u t C lr 41 00@42 00
B ean  .................40 00@41 00
B risk e t, C lear @43 00
P ig  ............. ................
C lear F a m ily  ........... 29 00

D ry S a lt M eats
6  P  B ellies  .........19 ®20

L ard
P u re  in  tie rc e s  22%@23 
C om pound L a rd  19 @19% 
80 lb. tu b s  . . . .a d v a n c e  % 
60 lb. tu b s  . . . .a d v a n c e  % 
60 lb. tu b s  . . . .a d v a n c e  %

20 lb. p a ils  . . .a d v a n c e  %
10  lb. p a lls  . . .a d v a n c e  %
5 lb. p a ils  . . .a d v a n c e  1
3 lb. p a ils  . . .a d v a n c e  1

Sm oked M eats  
H am s, 14-16 lb. 26% @26 
H am s, 16-18 lb. 2 1  @22 
H am s, 18-20 lb. 20% @21 
H am , d ried  beef

s e ts  .................  99 @80
C alifo rn ia  H a m s  21 @2 1% 
P icn ic  Boiled

H am a ...............  19%@20
Boiled H am s . .  38 @39 
M inced H a m s  ..17% @ 18 
B acon  .................  33 @33
„  , S au sag es
B ologna .......................... u
L iv e r ................................ jg
F ra n k fo r t  .......................  IT
P ° r k  .......................  14® 16
V eal .................................. h
T ongue  ...........................  n
H ead ch eese  ...................  14

B eef
B oneless ......... 25 00@27 00
R um p, new  . .  30 00@31 00 

P ig ’s  F ee t
% bb ls ................................ l f l
% bbls., 40 lbs.............3 40
% b b ls ..............................  6 00
1  bbl.................................  12  00
_  T rip e
K its , 15 lb s ........................ 90
% bb ls ., 40 lb s ............1 60
% bbls., 80 lb s ............ 8 00

C asings
H ogs, p e r  lb ....................  35
B eef, rounds, s e t  . .  19@20 
B eef, m iddles, s e t  . .  45@65
Sheep  .................  1  1S@1 35

U ncolored B u tte r ln e
Solid D a iry  ........... 22 @25
C o u n try  Rolls . . . .2 5  @27

C anned  M eats 
C orned B eef, 2 lb. . .  6 60 
C orned B eef, 1 lb. . .  3 40
R o as t B eef, 2 lb ...........6 60
R o as t B eef, 1 lb ...........3 40
P o tte d  M eat, H am

F lav o r, % s ...............  66
P o tte d  M ea t, H am

F lav o r, % s ................. 1 00
D eviled M eat, H am

F lav o r, % s ...............  65
D eviled M eat, H am

F lav o r, % s ................. 1 00
P o tted  T ongue, % s . .  65
P o tte d  T ongue, % s . .  1 00

R IC E
F a n c y  .........................  8@8%
B uie R o s e ................... @8
B roken  .........................

R O LLE D  OATS
M onarch , bb ls ............  10 00
Rolled A vena, bbls. 10 25 
S tee l C ut, 100 lb. 3ks. 5 10 
M onarch , 90 lb. sk s. . .  5 00 
Q uaker, 18 R eg u la r  . .  1 75 
Q uaker, 20 F a m ily  . .  6 60 

SALAD D R ESSIN G  
Colum bia, % p in t  . . . .  2 25
Colum bia. 1  p in t ..........  4 00
D u rk ee ’s, la rg e , 1 doz. 4 20 
D u rk ee ’s, sm all, 2 doz. 6 00 
S n id e r’s, la rge , 1 doz. 2 40 
S n id e r’s, sm all, 2 doz. 1 45

SA L E R A T U S 
P ack ed  60 lbs. in  box. 

A rm  a n d  H a m m e r . .  3 10 
W yando tte , 100 % s . .  > 00 

SAL SODA
G ran u la ted , bb ls...........1 40
G ran u la ted , 100 lbs. es. 1 60 
G ran u la ted , 36 pkgs. . .1  40

SA L T
C om m on G rades

100 3 lb. s ac k s  ............. 8 16
70 4 lb. s ac k s  ............. 8 06
60 5 lb. sac k s  ............. 3 06
28 10 lb. s a c k s ............. 2 90
56 lb . sac k s  ...............  48
28 lb. sac k s  .................  27

W arsaw
56 lb. sac k s  ...................  26
28 lb. d a iry  in  d rill b ag s  20 

8o la r Rock
56 lb. sack s  .....................  43

Com m on
G ran u la ted , F in e  . . . .  1 80
M edium , F in e  ............... 1 90

SA L T  FISH  
Cod

L arge , w hole ...........  @10%
Sm all, w hole ...........  @10
S tr ip s  o r  b rick s  11% @15
P o l lo c k .........................  @ 8%

H olland H errin g
S ta n d a rd s , bb ls............ 18 66
Y. M., b b ls ........................16 60
S ta n d a rd , kegs  ......... 85
Y. M. k e g s .....................  96

H errin g
M ed. F a t  Split, 200 lbs 8 00 
L ab o rad o r S p lit 200 lb  10 00 
N orw ay  4 K, 200 lbs. 16 50 
Special, 8 lb. p a ils  . .  ™
Scaled, In boxes ........... 17
B oned, 10 lb. boxes . . . .  17 

T ro u t
No. 1 . 100 lbs. ..................7 50
No. 1, 40 lb s ....................  2 26
No. 1, 10 lbs. ...................  90
No. 1, 3 lb s .........................  75

M ackerel
M ess, 100 lb s ................. 16 50
M ess, 40 lb s .......................... 7 00
M ess, 10 lb s .........................  l  85
M ess, 8 lbs................................1  66
No. 1, 100 lbs. ............  16 50
No. 1, 40 lbs............................ 6 70
No. 1. 10 lbs. ................. l  78

L ak e  H e rrin g
100 lb s ...................................... 4 go
40 lb s ...................................... 2 35
10  lbs. .............................  68

8 lbs. .............................  64
S E E D S

A nise  ................................ |§
C anary , S m y rn a  ........... 9
C araw a y  .........................  75
C ardom on, M a la b a r  & 86
C elery  ...............................  45
H em p, R u ss ian  .............  7%
M ixed B ird  ...................  9
M u sta rd , w h ite  ............. 20
P oppy  ...............................  70
R ape  ...................................  13

SH O E BLACKING 
H an d y  Box, la rg e  3 dz. 3 50 
H a n d y  Box. sm all . .  l  26 
B lx b y ’s  R oyal P o lish  85 
M iller’s  C row n P o lish  86 

S N U F F
Scotch , in  b lad d e rs  . . .  37 
M accaboy, in  J a rs  . . . .  36 
F re n c h  R app le  in  ja r s  . .  43 

SODA
B oxes ...............................  6%
K egs, E n g lish  ...............  4%

S P IC E S  
W hole  Spices 

A llspice, J a m a ic a  ..9@ 10 
A llspice, lg. G arden  @11 
Cloves, Z an z ib a r . .  @34 
C assia , C an to n  . . . .  @20 
C assia , 6c pkg. doz. @35
G in g er A f r i c a n .........@15
G inger, C ochin . . . .  @20
M ace, P e n a n g  ......... @90
M ixed, No. 1 ........... @17
M ixed, No. 2 ........... @16
M ixed, 5c pkgs. dz. @46 
N u tm egs, 70-80 . . . .  @86 
N u tm eg s, 106-110 . .  @30 
P ep p er, B lack  . . . .  @30 
P ep p e r, W h ite  . . . .  @32 
P ep p er, C ayenne  . .  @22 
P a p rik a , H u n g a ria n  

P u re  G round In B ulk 
A llspice, J a m a ic a  . .  @16 
Cloves, Z an z ib a r . . .  @40 
C assia, C an to n  . . . .  @32 
G inger, A frican  . . . .  @24
M ace, P e n a n g  ......... @ 1 00
N u tm eg s  .....................  @36
P ep p e r, B lack  ......... @30
P epper, W h ite  ___  @30
P ep p er, C ayenne  . . .  @30 
P a p rik a . H u n g a ria n  @45

STARCH
C orn

K ingsfo rd , 40 lbs. . .  9%
M uzzy, 48 lib . pkgs. 9% 

K ingsford
S ilver G loss. 40 lib . . .  9% 

Gloss
A rgo, 24 5c p k g s .......... 95
S ilver G1o3s, 16 31bs. . .  9% 
S ilver G loss, 12 61bs. . .  9% 

Muzzy
48 lib . p ack ag es  ........... 9%
16 31b. p ack ag es  ..........  9%
12  61b. p ack ag es  ........... 9%
50 lb. boxes ..........  6%

SY R U PS
C orn

B a r r e l s ...............................
H a lf  b a rre ls  ...................
B lue K aro , No. 1%,

2 doz................................. 3 05
B lue K aro , No. 2, 2 dz. 3 80 
B lue K aro , No. 2%, 2

doz..................................... 4 60
B lue K aro , No. 5, 1 dz. 4 45 
B lue K aro , No. 10, %

doz. ...............................  4 30
R ed  K aro , No. 1%, 2

doz..................................... 3 20
R ed K aro , No. 2, 2 dz. 4 05 
Red K aro , No. 2% 2dz. 5 00 
R ed  K aro , No. 5, 1 dz. 4 85 
R ed K aro , No. 10 %

doz......................................... 4 60
P u re  C ane

F a i r  ...................................  16
Good .................................  20
C hoice .............................. 25

F o lge r’s  G rape  P unch  
Q u a rts , doz. case  . . .  6 00 

T A B L E  SA U CES
H alfo rd , l a r g e ........................3 75
H alfo rd , sm all ............. 2 26

TE A
U ncolored J a p a n

M edium  .....................  20@25
C hoice .........................  28@33
F a n c y  ...........................  36@45
B ask e t-fired  M ed’m 2x@30 
B ask e t-fired  C hoice 35@37 
B ask e t-fired  F an cy  38@45
No. 1 N ibs .............  30@32
S iftings , b u lk  ........... 9@10
S iftings , 1 lb. pkgs. 12@14 

G unpow der
M oyune, M edium  . .  28@33 
M oyune, C hoice . .  35@40 
M oyune, F a n c y  . . . .  60@60 
P in g  Suey, M edium  25@30 
P in g  Suey, Choice 35@40
P in g  Suey, F a n c y  . .  45@50 

Y oung H yson 
C hoice .........................  28@S0
F a n c y  ................... .. 46® 56

10
Oolong

F o rm o sa , M edium  . .  25928 
F o rm o sa , C hoice . .  32@86 
F o rm o sa , F a n c y  . .  50@60 

E nglish  B re ak fa s t 
Congou, M edium  . .  26@30 
Congou, C hoice . . . .  30@35 
Congou, F a n c y  . . . .  40@60 
Congou, E x . F a n c y  60@80

Ceylon
Pekoe, M edium  . . . .  28@80 
Dr* P ekoe, Choice . .  30@36 
F lo w ery  O. P . F a n c y  40@60

TOBACCO 
__ F in e  C u t
B lo t .................................  1  45
B ugle, t in  p a ll .........". 4 50
B ugie. 100 ...................  1 1  00
D an  P a tc h , 8 a n d  16 oz. 38
D an P a tc h , 4 oz..............11 62
D an  P a tc h , 2 oz.............. 5 79
F a s t  M ail, 16 oz.............. 7 80
H ia w a th a , 16 oz...............8 00
H ia w a th a , 6c  ...............  6 76
M ay F low er, 16 oz. . .  9 3«
N o L im it, 8 oz..................l  95
N o L im it, 16 oz...........3 90
OJibwa, 8 a n d  16 oz . 40
OJibwa, 10c ............... 11 10
OJibwa, 8 an d  16 oz. . .  42 
P e to sk ey  C hief, 7 oz. 2 30 
P e to sk ey  Chief, 14 oz. 4 60 
P each  a n d  H oney, 6c 5 76 
R ed  Bell, 14 oz. . . . .  4 20
R ed Bell, 20c ...............  2 10
S te rlin g , L  & D. 6c  . .  6 76 
S w eet C uba, c a n is te r  9 16 
S w eet C uba, 5c . . . .  g 76
S w eet C uba. 10c  ........... 96
S w eet C uba. 1  lb. t in  4 60 
S w eet C uba, % lb. foil 2 40 
S w eet B urley , 5c L A D  5 76 
S w eet B urley , 8 oz. . .  2 45 
S w eet B urley , 16 oz. 5 50 
S w eet M ist, % gro. . .  5 76 
Sfweet M ist, 8 oz. . .  1 1  10
T eleg ram , 5c ............ 6 76
T iger, 5c ..................... 6 00
T iger, 25c can s  ......... 2 50
U ncle D aniel, 1  lb. . .  60
U ncle D aniel, 1 oz. . .  6 23

Plug
Am . N avy , 16 oz.............. 35
Apple, 10 lb. b u t t  ........... 41
D ay ’s  W ork , 7 A 14 lb. 42 
D rum m ond N a t. L eaf, 2

a n d  5 lb ...........................  60
D rum m ond N a t. L eaf,

p e r  doz.............................. 99
B a ttle  A x .......................  32
B race r, 6 a n d  12 lb. . .  30 
B ig  F o u r, 6 an d  16 lb. 32
B oot Jac k , 2 lb ................. 90
B oot Jac k , p e r  doz. . .  9«
Bullion, 16 oz...................  46
C lim ax G olden T w in s  49
C lim ax, 14% oz................. 44
C lim ax, 7 oz....................... 47
C lim ax, 5c t in s  .......... 6 00
C rem e de M enthe, lb. 65 
D erby, 5 lb. boxes . . . .  28
5 B ros., 4 lb .......................  66
F o u r Roses, 1 0 c ............... 90
G ilt E dges, 2 lb ...............  50
Gold Rope, 6 and  12 lb. 58 
Gold Rope, 4 an d  8 lb. 68 
G. O. P „  12 and  24 lb. 40 
G ran g e r T w ist, 6 lb. . .  50 
G. T . W ., 10 a n d  21 lb. 38 
H orae  Shoe, 6 an d  12 lb. 48 
H oney  D ip T w ist, 5

an d  10 lb .........................  49
Jo lly  T a r, 5 and  8 lb. 40 
J . T ., 5% and  11 lb. . .  40
K en tu ck y  N avy, 12 lb. 32 
K ey sto n e  T w ist, 6 lb. 45
K ism et, 6 lb .......................  48
M aple D ip, 16 oz.......... 5 04
M erry  W idow , 12 lb. . .  32 
N obby Spun  Roll 6 A 3 58
P a rro t ,  12 lb .....................  32
P a tte r s o n ’s N a t. L ea f 98 
P each ey , 6, 12 A 24 lb. 47
P icn ic  T w ist, 5 lb ...........50
P ip e r  H eidsieck  4 A 7 lb. 69 
P ip e r  H eidsieck , p e r  dz. 96 
Polo, 3 doz., p e r  doz. 48
R ed C ross .........................  32
Scrapp le , 2 an d  4 doz. 48 
S h e rry  Cobbler, 8 oz. 33
S p ea r H ead , 12 oz...........46
S p ea r H ead , 14% oz. . .  46
S p ear H ead , 7 oz...........50
Sq. D eal, 7, 14 A 28 lb. 30 
S ta r , 6, 12 an d  24 lb. . .  48 
S ta n d a rd  N avy, 7%, 15

an d  30 lb ..............................36
T en  P en n y , 6 an d  12 lb. 35
Tow n T alk , 14 oz.............33
Y an k ee  G irl. 12 A 24 lb. 83

S crap
All R ed, 5c ...................  5 76
Am. U nion S c rap  . . . .  5 40
B ag  P ipe , 5c ............... 6 88
C utlas, 2% oz................... 26
Globe Scrap , 2 o z ..........  30
H ap p y  T h o ugh t, 2 oz. 30 
H oney  C om b Scrap , 5c 6 76 
H o n est Scrap , 5c . . . .  1 55 
M ail Pouch , 4 doz. 5c 2 00
Old Songs, 5c ............. 5 76
Old T im es, % gro . . .  5 50 
P o la r  B ear, 6c, % gro . 5 76 
R ed  B and , 5c, % gro. 6 00 
R ed M an Scrap , 5c . .  1 42
Scrapple , 5c pkgs........... 48
S ure  S ho t, 5c, % gro. 5 76 
Y ankee  G irl S c rap  2oz. 6 00 
P a n  H an d le  S crp  % g r  6 00 
P each ey  Scrap , 5c , , , ,  6 76

Sm oking

“ b ,  3% oz. ...................  •  06
BB, 7 oz................. . . . . . 1 * M
BB, 14 oz......................... 34 gg
B adger, 3 oz. ...............  g m
B adger, 7 oz. ............... u  gg
B anner, 5c . . . . . . . . .  5 7c
B an n e r, 20c ............. j  04
B an n er, 40c 3 68
Belwood, M ix tu re . 10c  94
BjS Chief, 2% oz...........g 00
Big Chief, 16 oz...........  l a
Bull D u rh am , 6c  . . . . .  g sz 
Bull D u rh am , 10c . .  10 86 
Bull D urham , 15c . . . .  7  ¿7 
Bull D u rh am , 8 os. . .  I  io  
Bull D u rh am , 16 os. •  79
Buck H orn , 5c  ...........g 79
B uck H o rn , 10c ......... 1 1  n
B ria r  P ipe , 5c ............... 5 79
B ria r  P ipe, 10c ...........u  gg
B lack  Sw an, 5c  ............. 5 79
0  \ CkT ^ w an . U  oz. . .  8 50Bob W hite , 5c ............. 8 00
C arn iva l, 5c ................. 5 7«
C arn iva l, % o s ...............  39
C arn ival, 16 oz...............  40
ru 8®1* ™!p ® Jo h n so n  30C Jgar Clip g  S eym our 30
Id en tity , 3 a n d  16 oz. 30 
iw * .y  c lF?r  C u ttin g s  4 50 
C o n tin en ta l Cubes, 10c  90
C orn C ake, 35c ......... 3 55
C orn C ake, 20c ........... 1  90
C om  Cake, 5c ............. 5 79
C ream , 50c p a lls  . . . .  4 70 
C uban S ta r , 5c foil . .  5 7« 
C uban S ta r, p a ils  . . . .  4 40
C hips, 10c  ...................  10  30
D ills B est, 1 % ozl . * . .  79 
D ills B est, 3 % os. 77
D ills B est. 18 oz. “ I 7«
Dixie K id, 5c .............; 4g
D uke’s  M ix tu re , 5c . .  5 76 
D uke’s  M ix ture , 10c . . 1 1  62 
D uke s Cam eo, 5c . . . .  5 76
D rum , 5c .......................  5 74
£  f . a ., 4 o z . i  ¿"
£  £ .  A  - 7  1 1  52F ash io n ,16 oz...............  5 72
F ash ion , 16 oz. . . . .  5 2«
F ive  B ros., 5c .........’ 5  79
Five B ros., 10c ......... 10 80
Five c en t c u t P lu g  . .  29
F O B  10c ....................1 1  62
F o u r R oses, 10c ........... »5
Full D ress, 1 % oz. . . .  73
Glad H and , 5c ...............  43
Gold Block, 10c ...........i s  00
Gold S ta r , 50c p a ll . .  4 60 
G ail A A x N avy. 5c 6 00
G row ler, 5c ...................  49
G row ler, 15c ...............  1  50
G row ler. 30c ............... 3 00
G ian t, be .........................  6 00
G ian t, 40c ..................... 4 jg
H and  M ade, 2% oz. . .  60
H azel N u t, 5c ........... 6 00
H oney Dew, 10c . . . .  12 00 
H u n tin g , 5c ...................  39
1 X  L. 5c .......................  6 10
I X  L, in  p a ils  ........... 4 95
K iln  D ried, 16 oz. . . .  3 50
K ing  B ird , 7 oz.................2 16
K ing  B ird , 10c ............1 1  62
K ing  B ird , 5c .............  6 76
I a  T u rk a , 5c ...............  5 76
L ittle  G ian t, 1  lb ........... 28
L ucky  S trike , 10c . . . .  96
Le Redo. 3 oz................10 fO
Le Redo, 8 A 16 oz. . .  40 
M yrtle  N avy, 10c . . . . 1 1  52
M yrtle  N avy, 5c ........... 6 76
M ary land  Club, 6c . . . .  50
M ayflower, 5c ...............6 00
M ayflower, 10c ...........l  00
M ayflower, 20c ...........l  92
N ig g er H a ir, 6c ...........6 00
N ig g er H a ir . 1 0 c ___ 1 1  52
N igger H ead , 6c  . . . .  6 40 
N ig g er H ead , 10c . . .  10 66
Noon H our, 6c  ........... 48
Old Colony, 1-12 gro. 11 62
Old Mill, 5c ................. 5 76
Old E n g lish  C rve 1% 0». 96
Old Crop, 5c ...............  6 00
Oil Crop, 35c ...............  3 48
P. S., 8 oz. 30 lb. case  19 
P. S., 3 oz., p e r  gro. 5 70
P a t  H and , 1 oz...............  63
P a tte rs o n  Seal, 1 % os. 48 
P a tte rs o n  Seal, 3 oz. . .  96 
P a tte rs o n  Seal, 16 oz. 5 00
P eerle ss , 5c ................. 5 76
P eerle ss , 10c c lo th  ..11  52 
P eerless , 10c p a p e r  . .1 0  80
P eerle ss , 20c ................. 2 04
P eerless , 40c ...............  4 08
P laza , 2 gro. case  . . . .  5 76
P low  Boy, 5c ................. 5 76
Plow  Boy, 10c . . . . . . 1 1  40
Plow  Boy, 16 oz ...........5 40
P edro , 10c ..................... 1 1  93
P rid e  o f V irg in ia , 1% . .  77
P ilo t, 7 oz. doz................. 1 05
Q ueen Q uality , 5c . . . .  48 
Rob Roy, 5c foil . . . .  6 00 
Rob Roy, 10c g ro ss  ..1 1  52
Rob Roy, 25c doz.......... 2 50
Rob Roy, 50c doz...........4 90
S. A M. 5c g ro ss  . . . .  6 76 
S. A M., 14 oz. doz. . .  3 80 
S old ier Boy, 5c g ro ss  5 76
S old ier Boy, 1 0 c ........... 10 50
S tag , 5c ..............................5 76
S tag , 10c ..........................11 62
S tag , 8 oz. g la ss  . . . .  4 50
S tag . 90c g la ss  ...........  8 40
S old ier Boy, 1 lb ...........4 75
S w eet C aporal, 1 o z  60
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S P E C I A L  P R I C E  C U R R E N T  T h e  O n ly  F iv e  C e n t  C le a n s e r
12 13 14

S w ee t L o tus, 5c . . . .  6 76 
S w eet L o tu s, 10c . . . .1 1  62 
S w ee t L o tu s, 16 oz. . .  6 50 
S w ee t Rose, 2% oz. . .  30
S w ee t U p  Top, 6c . . . .  50 
S w ee t T ip  Top. 10c . .  1 00 
Sw eet T ips, % gro . . .1 1  52
S un  C ured , 10c ...........  98
S u m m er T im e, 5c . . . .  5 76 
S u m m er T im e, 7 oz. 1 65 
S u m m er T im e, 14 oz. 3 60 
S tan d a rd , 5c fo il . . . .  5 76 
S ta n d a rd , 10c p a p e r  9 60 
Sea l N . C. 1% c u t p lug  70 
Sea l N . C. 1% G ran . . .  63
T h ree  F e a th e rs , 1 oz. 48 
T h ree  F e a th e rs , 10c 11 62 
T h ree  F e a th e rs , an d  

P ip e  co m bina tion  . .  2 25 
T om  & J e r ry , 40c . . . .  4 00 
T om  & J e r ry , 20c . . .  2 00 
T om  & J e r ry , 3 oz. . .  76
T u rk ish , P a tro l , 2-9 5 76
T uxedo, 1 oz. b ag s  . .  48
T uxedo, 2 oz. tn is  . . . .  96
T uxedo, 20c ......................2 04
T uxedo, 85c t in s  ___  8 15
U nion L eader, 5c coli 6 00 
U nion L eader, 10c

pouch  .........................  11 52
U nion L ead er, read y

c u t ...............................  11 52
U nion L e a d e r  50c box 5 10
W a r P a th ,  5c ...............  6 00
W a r  P a th . 20c ...........  1 60
W av e  L ine, 3 oz............  40
W av e  L ine, 16 oz..........  40
W ay  U p, 2% oz. . . . .  5 75 
W ay  U p, 16 oz. p a ils  36
W ild F ru it ,  5c ........... 6 00
W ild  F ru it ,  10c ......... 12 00
Y um  Y um , 5 c ..................5 76
Y um  Y um , 10c ......... 11 52
Y um  Y um . 1 lb. doz. 5 40

CIGARS
P e te r  D om bos B rands

D om bos Single
B inder  / ...... 35 00

D om bos, P e rfec to s  . .  35 00
D om bos, B ism arck  70 00
A lian D. G ra n t ..... 65 00
A lian  D. ............  35 00
Jo h n so n  C igar Co.’s  B ran d  
D u tch  M as te rs  Club 70 00
D u tch  M as te rs  Inv. 70 00
D utch  M as te rs  P a n . 70 00
D u tch  M as te r G rande  65 00
E l P o r ta n a  
D u tch  M aste rs , 5c 
S. C. W .
Gee J a y
Jo h n so n ’s  S tra ig h t

A bove five b ra n d s  a re  
sold on follow ing basis :
L ess th a n  300 ............... 35 00
300 a sso rte d  ................... 35 00
2500 a sso rte d  ............... 33 00

3% tra d e  d isco u n t on  300 
o r  m ore.

2% cash  d isco u n t on a ll 
pu rch ases .
W orden  G rocer Co. B rands 

W o rd en ’s  H an d  M ade
L ondres, 50s W ood . .  33 00 

T W I N E
C otton , 3 ply  ...................  44

„ C o tton , 4 p ly  .................  44
J u te ,  2 ply  .....................  25
H em p, 6 p ly  ...................  30
F lax , m ed ium  .................  35
W ool, 1 lb. b a le s  ...........  17

V IN E G A R
W h ite  W ine, 40 g ra in  12 
W h ite  W ine, 80 g ra in  17 
W h ite  W ine , 100 g ra in  20
O akland V in eg ar A  P ick le  

Co.’s  B ra n d s  
H igh land  ap p le  c id e r 22 
O akland app le  c id e r . .  17
S ta te  Sea l s u g a r ......... 14
Blue R ibbon, C o m  . . .  12% 
O akland  w h ite  p lck lg  12 

P a c k ag e s  free .

W IC K IN G
No. 0, p e r  g r o s s ............... 35
No. 1, p e r  g ro ss  ...........  45
No. 2, p e r  g ro ss  ...........  60
No. 3, p e r  g ro ss  ...........  90

W O O D E N W A R E
Baskets

B u sh e ls  .........................  l  20
B ushels , w ide  b a n d  . .  1 25 
M ark e t, d ro p  h an d le  . .  55 
M ark e t, s in g le  h an d le  60
S p lin t, la rg e  ...............  4 00
S plin t, m e d iu m .............3 50
S plin t, sm all ...............  3 00
W illow , C lo thes, la rg e  
W illow , C lo thes, sm all 
W illow , C lo thes, m e’m

B utter Plates
O vals

% lb., 250 in  c ra te  . . . .  35 
% lb., 250 in  c ra te  . . . .  35
1 lb., 250 in  c r a t e ...........40
2 lb., 250 in  c r a t e ...........50
3 lb., 260 in  c r a t e .......... 70
K lb., 260 in  c r a t e ...........90

W ire  E n d
1 lb., 250 in  c r a t e ...........35
2 lb., 250 in  c r a t e ...........45
3 lb., 250 in  c r a t e ...........55
5 lb., 20 in c r a t e ...........65

C h u rn s
B arre l, 5 ga l., each  . .  2 40 
B arre l, 10 gal., each  . .  2 55

C lo thes P in s  
Round H ead

4% inch, 5 g ro ss  ...........  66
C arto n s, No. 24. 24s, h™  70

Egg C ra te s  and  F ille rs  
H u m p ty  D um pty , 12 dz. 20
No. 1 com ple te  ...............  42
No. 2 com plete  .............  35
Case, m edium , 12 s e ts  1 30

F a u c e ts
C ork lined, 3 in ................... 70
C ork lined, 9 in ..................80
Cork lined. 10 in ................. 90

Mop S tick s
T ro ja n  s p r i n g ...............  1  35
E clipse  p a te n t sp rin g  1 35
No. 1  com m on ........... l  35
No. 2, p a t. b ru sh  hold 1 35
Ideal, No. 7 ......................1  35
121b. co tton  m op h ead s  1 75

Pa l ls
10 q t. G alvan ized  . . . .  3 50 
12 q t. G alvanized  . . . .  4 00 
14 q t. G alvanized  . . . .  4 50 
F ib re  ...............................  4 00

Toothpicks
B irch , 100 p ack ag es  . .  2 00 
Id ea l ...............................  85

Traps
M ouse, wood, 2 hoels . .  22 
M ouse, wood, 4 holes . .  45 
10 q t. G alvan ized  . . . .  1  55
12 q t. G alvan ized  . . . .  1 70
14 q t. G alvan ized  . . . .  1 90 
M ouse, -wood, 6 holes . .  70 
M ouse, tin . 5 holes . . . .  65
R at, wood ...........................  80
R at, sp rin g  ..........................75

Tubs
No. 1 F ib re  ....................16 50
No. 2 F ib re  ................. 15 00
No. 3 F ib re  ................... 13 50
L a rg e  G alvanized  . . .  12 50
M edium  G alvanized  10 75 
Sm all G alvanized  . . . .  9 50

W ashboards
B anner, Globe ........... 3 75
B rass , S ingle ...............  6 75
G lass, S ingle ............... 4 00
D ouble P e e rle ss  ......... 6 25
Single P ee rle ss  ..........  5 50
N o rth e rn  Q ueen ......... 4 75
Good E n o u g h  ............... 4 65
U n iv e rsa l .......................  5 00

W ood Bowls
13 in. B u tte r  ...............  1  76
15 in. B u tte r  ...............  3 16
17 in . B u tte r  ...............  6 76
19 in. B u tte r  ..............10 60

W R A P P IN G  P A P E R  
F ib re  M anila, w h ite  . .  8% 
F ibre, M anila, colored
No. 1 M an ila  ...............  8%
B u tc h e rs ’ M an ila  . . . .  8 
K ra f t  ...............................  10%
W ax  B u tte r , s h o r t  c ’n t  16 
W ax  B u tte r , fuU c’n t  20 
P a rc h m ’t  B u tte r ,  ro lls  19

Y E A S T  C A K E
M agic, 3 doz................... 1 15
S un ligh t, 3 doz...............1  00
S un ligh t, 1% doz...........  50
Y east F oam , 3 doz. . .  1 15 
Y eas t F oam , 1% doz. 85

W indow Cleaners
12 in ................................. 1 65
14 in ................................. 1 85
16 in ................................. 2 30

C H A R C O A L
C . ir  l o t s  o r  lo ca l  s h i p m e n t s ,  
h u l k  o r  s a c k e d  in p a p e r  o r  
j u t e .  P o u l t r >  a n d  s t o c k  
c h a r c o a l .

D E W E Y  -  S MI T H  CO. .  J a c k s o n . M c h .
Su* f.’NMir 1 M O DEW I V ( O

B A K IN G  P O W D E R  
K  C

Doz.
10c, 4 doz. in  case  . . . .  95 
15c, 4 doz. in case  . . . .  1 40 
25c, 4 doz. in  case  . . . .  2 35 
50c, 2 doz. p la in  to p  4 50 
80c, 1 doz. p la in  to p  7*00 
10 lb. % dz., p la in  top  14 00 

Special d ea ls  q u o ted  u p 
on req u est.

K  C B ak in g  P o w d e r is 
g u a ra n te ed  to  com ply  w ith  
A L L  P u re  Food L aw s, bo th  
S ta te  a n d  N a tio n a l.

Royal

10c size  . . .  1 00 
% lb. c an s  1 45 
6 oz. c an s  2 00 
%lb. c a n s  2 55 
%lb. c an s  3 96 
lib . c an s  . .  4 95 
51b. c an s  23 70

Mortons
r,,tE RUNNI*6

Salt
QtpQIJrs)

M orton’s  S a lt
P e r  case , 24 2 lbs. . , . .  1 80 
F iv e  case  lo ts  ............. 1 70

SOAP
P ro c to r A  G am ble CO.

L enox  ............................. 4 75
Ivory , 6 oz....................... 5 75
Ivory , 10 oz................... 9 60
S ta r  ................................... 4 60

S w ift A  C om pany
S w ift’s P r id e  ............... 4 75
W h ite  L a u n d ry  ........... 4 85
W ool, 6 oz. b a rs  . . . . 5 15
W ool, 10 oz. b a rs  . . . . 7 00

T rad e sm a n  C om pany
B lack  H aw k , one box 3 50
B lack  H aw k , five bx s 3 45
B lack  H aw k , te n  bxs 3 40

Scouring
Sapolio, g ro ss  lo ts  . . 9 50
Sapolio, h a lf  gro . lo ts 4 85
Sapolio, s ing le  boxes 2 40
Sapolio, h an d  ............... 2 40
Scourine, 50 cak es  . . 1 80
S courine, 100 c ak es  . . 3 50
Q ueen A nne S courer 1 80

Soap C om pounds
Jo h n so n ’s  F in e , 48 2 3 25
Jo h n so n ’s  X X X  100 5c 4 40
R ub-N o-M ore  ............. 4 50
N ine  O’Clock ............. 3 85

W A S H IN G  P O W D E R S . 
Gold D u st

24 la rg e  p ack ag es  . . . .  5 75 
100 3m all p ack ag es  . .  5 60

A X L E  G R EA SE

1 lb. boxes, p e r  g ro ss  8 70 
8 lb. boxes, p e r  g ro ss  23 10

Guaranteed to Equal the Best 10c Kinds

80 Can C ases....... $3.20 Per Case

Handled by All Jobbers

Place an order with your jobber. If goods are not satis
factory return same at our expense.— FITZPATRICK BROS.

FITZPATRICK BROTHERS’ SOAP CHIPS b b l s .
White City (Dish Washing)......................................  210 lbs..........
Tip Top (Caustic)....................................................  250 lbs..........
No. 1 Laundry 88% Dry..................................................  225 iba..........
Palm Soap 88% D ry................................  —  800 lba.........

SEND FOR SAMPLES

W RITE
FOR

PRICES

Cigar Cigar

DORNBOS 
Single Binder

Overflowing with Quality 
Try them.

It will bring you friends 
and business.

Bread is the Best Food
It is the easiest food to digest.
It is the most nourishing and, with 

all its good qualities, it is the most 
economical food.

Increase your sales of bread.

FLEISCHMANN’S
YEAST

secures perfect fermentation and, 
therefore, makes the most whole
some, lightest and tastiest bread.

Sell bread made with
FLEISCHMANN’S YEAST

Double Your Bread Sales
No article in your store turns so quick—so clean—so 

profitable as a superior loaf of bread.

/ f a n o nHi?: MEAD
The new “Airylight” Bakery Loaf is different from ordinary baker’s 

bread—a fine moist grain and such an appetizing flavor.

Your customers will DOUBLE YOUR BREAD SALES if you pro
vide them with this new and better bread.

Write To-day for Selling Plan and Particulars

Please send "CREAMNUT** particulars 
“ How to Increase M y Bread Sales."

Tow n.......... .......................................
Mail T h is  C oupon  T o d ay

Grand Rapids Bread Co.
Prescott St. and So. Ionia Ave.
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B U S I N E S S -W A N T S  D E P A R T M E N T
Advertisements tnserted under thl?'hend for thrcc.cents a word the first insertion and tw o cents a word for each subsequent 

. . .  _  ^ ? " t,rlUOliS ,n sert,on - N o charge less than 25 cents. Cash m ust accom pany all orders.

B U W N B tS  CHANCES.
F o r  Sale—G eneral s to re  an d  house v a l

ued  a b o u t $4,500. F o r  fu r th e r  p a r tic u 
la rs  call o r w rite  to  T he  G olden Rule,
K ram er, N o rth  D ako ta . __________  226

F o r  Sale—F ir s t- c la s s  g ro ce ry  s to re  do^ 
ing  a  p rofitab le  business. B ea r s t r ic te s t  
in v estig a tio n . L o ca ted  in  M uskegon, 
M ichigan. B ig h t y e a r  lease  on  bu ild ing  
a t  low ren ta l. O w ner go ing  in  w holesale  
business. A ddress  No. 228, c a re  M ichi- 
g an  T rad esm an . 228
_ F o r Sale—G rocery  s to ck  and  fix tu res’ 
Invoice  a b o u t $2,000. Good tra d e , c lean  
stock . L oca ted  St. Jo e  C ounty . A ddress 
No. 229, c a re  M ichigan T rad esm an . 229

P a p e r  B ags a n d  W ra p p in g  P a p e r -  
Sa lesm en  w a n ted  to  sell p a p e r bags, 
w rap p in g  p a p er a n d  to ile t p a p e r  d irec t 
from  fa c to ry  to  m e rc h a n ts . F re ig h t a l 
low ance. Sam ples c a rried  in pocket, 

i Q uick sales, libera l com m ission . A ddress 
T he B ag  & P a p e r  C om pany, P it tsb u rg h ,
P e n n.________________________    230

N otice—On a cco u n t o f m y h e a lth  will 
sell m y g e n e ra l s to re , m e a t m a rk e t, feed 
b a rn  a n d  bu ild ing  th a t  could be used  fo r 
g a ra g e  a s  n e a re s t  one is s ix  m iles. $3,000 
w ill pay  fo r s to ck  an d  fix tu res. W ill sell 
p ro p e rty  on m o n th ly  p ay m en ts. L oca ted  
s ix  m iles from  S ag inaw  on s to n e  road  
a n d  e lec tr ic  c a r  line. B een  in  bu sin ess  
e ig h teen  y ears . Fu ll b a sem en t u n d e r 
s to re  30 x  48. B u ilt s ix  y ea rs . L iv ing
room s o v er s to re , fu rn ace , e lec tric  lig h ts  
a n d  w a te r . A bou t one a c re  of ground. 
O ut bu ild ings all u n d e r  one roo f 40 x  66. 
T h is  p lace  w ill h av e  to  be seen  to  be 
ap p rec ia ted . I  can  prove i t  is  one of 
th e  b e s t loca tions  in  M ichigan. A ddress
F . G. T odish , B rid g ep o rt, S ag in aw  Coun-

► ty , M ichigan.__________________  231
F o r Sale—F in e  p ay in g  g ro ce ry  w ith  

s to re  bu ild ing  an d  dw elling. $7,500. 
M igh t ta k e  in  sm all fa rm . Lock Box 
225, B rookport, Illinois. 232

W ill E x ch an g e—40-acre  im proved fa rm  
Jeffe rso n  C ounty , Illinois. W a n t an y  
k ind  good m erch an d ise  fo r $1,700 equ itv . 
E ug en e  M unson, B rookport, 111. 233

F o r Sale—D ru g  s to ck  an d  fix tu res  a t  
y o u r own price. T he  tru s te e s  w ill sell 
b e tw een  now  a n d  A u g u st 20, a t  p r iv a te  
sa le  fo r a n  ex trem e ly  low figure, th e  
d ru g  s to ck  o f Cook & B orne a t  A llegan, 
M ich igan , w ith  fix tu res, incu ld ing  soda 
fo u n ta in . T hese  fix tu res  a re  o f th e  b e st 
and  su itab le  fo r a n y  c ity  s to re . C orre 
spond w ith  C h arle s  T hew , A tto rn e y  fo r 
T ru stee s , A llegan, M ichigan. 234

, F o r  Sale— C alifo rn ia  litt le  fa rm s  n e a r  
1 os A ngeles. E a s y  p ay m en ts. W rite  E. 
R. W a ite . Shaw nee , O klahom a. 235

F o r Sale— Stock o f d ry  goods, clo th ing , 
lad ie s ' fu rn ish in g s  and  rea d y -to -w e a r. 
D oing good b usiness, m ostly  cash . Goods 
bough t before  ra ise . D oing $30,000 to  
$35,000 bu s in ess  y early . S tock  w ill in 
v e n to ry  $15,000 to  $18,000. Am leav ing  
on acco u n t of ill h e a lth . S to re  re n t 
reasonab le . I. Saulson , M uni3ing, M ichi
g an . 236

MR. MERCHANT!
Do you want to increase your business? 
Do you want to c t down your stock? 
Do you want to turn your stock into 

cash at a profit?
We can accomplish all this for you in a ten 

day advertising and sel'ing campaign.
Write today for information, no obligations.

UNITED SALES CO.
431 Houseman Bldg. 

GRAND RAPIDS MICHIGAN

F o r  Sale O r T rad e—F ir s t- c la s s  m ea t 
m a rk e t w ith  ice in g  p lan t, do ing  a  p ro fit
ab le  business. O w ner is com pelled to  
look a f te r  o th e r  bu s in ess  in te re s ts . A d- 

v d re s s  No. 170, c a re  M ich igan  T rad esm an .
> _______________________________________170

Sales C onducted—M erchand ise  s to ck s  
reduced  o r  closed ou t. G reene Sales Co.,
Jac k so n , M ichigan.__________________ 213

F o r Sale—C lean  s to ck  o f sh o es  an d  
s tap le  d ry  goods a n d  m en ’s  fu rn ish in g s  
a b o u t $1,800. C an be eas ily  m oved. I n 
v e s tig a te  soon. Id ea l p roposition . A d- 
d re s s  No. 200, c a re  T rad esm an ._____ 200

I' C ash  R eg is te rs—L e t u s  qu o te  you 
p rice  on  re b u ilt  c ash  reg is te rs . All 
m akes—sizes—sty les. L a rg e s t used  m a 
ch ine  d ea le rs  in  M ichigan. Save you 

» m oney, te rm s  to  su it. W ill ex ch an g e  fo r 
y o u r m ach ine. T h e  ». C. V ogt S ales Co., 
215 So. W ash in g to n  A ve., S ag inaw , 

"M ichigan. 158

F o r  Sale—D ru g  s to re  in  sm all to w n ; 
a lso  desirab le  residence . Good open ing  
fo r doc to r. W rite  fo r  in fo rm atio n . J . 
H . M yers & Co., R idgeland , M iss. 202

S afes  O pened—W . L . Slocum , sa fe  e x 
p e rt an d  locksm ith . 128 A nn  S t., N. E ., 
G rand R apids, M ich igan . 104

C ash B u y ers  of c lo th ing , shoes, d ry  
goods an d  fu rn ish in g s . P a r ts  o r  e n tire  
s tocks . H. P rice , 194 F o r re s t  Ave. E a s t, 
D e tro it._______  07g

G eneral M erchand ise  an d  re a l estate 
au ctio n ee r. C losing o u t a n d  reduc ing  
stocks, ad d re ss  L eo n ard  V an  L iere , H ol
land, M ichigan. 799

M erchan ts  w ish ing  to  sell s to ck s  
o r a po rtion  of sam e  a t  an  a d 
v a n ta g e , should g e t in to u ch  w ith  
us.

W elckgenan tS  D ept. S to re , 
B a ttle  C reek , Mich.

B ak e ry -D e lica te ssen —C an to n m en t h e re  
m ean s  sp lend id  o p p o rtu n ity . Box 308, 
B a ttle  C reek, M ichigan. 222

F o r Sa le—Stock of m erch an d ise  co n 
s is tin g  of lad ie s ’ fu rn ish in g s  a n d  m il
lin e ry  loca ted  in  a  busy  l ittle  to w n  s u r 
rounded  by good fa rm in g  co u n try . I n 
clud ing  fix tu res  w ill in v en to ry  a b o u t 
$2,000. A ddress  D a rk e  & W aggoner, 
Scottv ille.____________________  217

W ill pay cash  fo r whole or p a r t  s to ck s  
of m erchand ise . Louis L ev lnsohn , Sag- 
lnaw , M ichigan.________  757

M erch an ts  P lea se  T ak e  N otice! W e 
have  c lien ts  of g rocery  stocks , g en eral 
s tocks, d ry  goods stocks, h a rd w a re  stocks, 
d ru g  stocks. W e have  on o u r lis t a lso  a 
few  good fa rm s  to  exch an g e  fo r such  
stocks. Also c ity  p ro p erty . If you w ish 
to sell o r  exchange  y ou r bu sin ess  w rite  
us. G. R. B usiness E xchange , 540 H ouse- 
m an  Bldg.. G rand  R ap ids M ich 859

F o r Sale—A t 90 cen ts, c lean  $3,500 shoe 
s tock  in one of th e  b e s t to w n s in  C en tra l 
M ichigan. See R indge, K a lm b ach , Logie 
Co.. G rand  R apids. 219

F o r  Sale— S to re  in  M ich igan  w h ich  paid  
35 p e r cen t, on c ap ita l s to ck  la s t  y ear. 
W e c a r ry  a  s tock  of $20,000 d ry  goods 
an d  lad ies re a d y -to -w e a r . P o p u la tio n  
10,000. A fine chance  fo r  th e  r ig h t p a rty . 
P a r t  c ash  requ ired . A d d ress  N o. 192, 
c a re  M ich igan  T rad esm an . _________ 192

F o r Sale—D ru g  stock , do ing  bu sin ess  
in L incoln, re s id en ce  d is tr ic t,  low  re n t, 
sm all expense. Invoice , $3,400 to  $3,700. 
F ix tu re s  only  o n e - te n th  of invoice. C lean 
stock . Good reaso n  fo r selling . A ddress 
881 No. 27th St., L inco ln. N ebr. 220

F o r Sale—G eneral co u n try  s to re  a t  
W inn, M ichigan, in th e  h e a r t  of a n  A 1 
fa rm in g  c o u n try  a n d  a  lo t of good f a rm 
ers . W in n  is loca ted  in th e  c e n te r  of a 
c irc le  of tow ns, like th e  h u b  o f a  w heel. 
I t  is 9, 10. 11, 12, 13 an d  16 m iles to  th e  
o th e r  tow ns. N ine  m iles to  th e  n e a res t. 
Good te r r i to ry  to  d raw  from . B es t lo ca 
tion  in Isab ella  co u n ty  fo r a  co u n try  
s to re . B rick  s to re  bu ild in g  32 x  100. w ith  
L  18 x  50. Good fa rm  house, b a rn , lo ts  
a n d  team s. E v e ry th in g  to  co n tin u e  th e  
b usiness. W ill sell th e  re a l e s ta te  o r  
re n t. E x p en ses  cheap . P ra c tic a lly  n o th 
ing  w hen  com pared  w ith  c ity  expenses. 
S tock  an d  fix tu res  w ill invoice $13.000. 
D oing good business. Com e an d  see  it  if 
you a re  in te re s ted . A ct qu ick  fo r  I  am  
go ing  to  sell. B. M. A dam s, W inn, M ich
igan;________________________________ 224

F o r Sale—Old estab lish ed  g ro ce ry  loca^ 
tio n  an d  m e a t m a rk e t on m a in  th o ro u g h 
fa re  in G rand  R apids. S tock  a n d  fix tu res  
w ill in v en to ry  a b o u t $6,000. A n n u a l sales, 
$70,000. A ddress No. 225, c a re  M ich igan  
T rad esm an . 225

F o r  Sale—C lean s to ck  of g roce rie s  and  
c ro ck ery  in one of th e  b e s t to w n s of 
M ichigan. Good loca tion  and  good trad e . 
W ill invoice ab o u t $3,000. A ddress  No. 
164, c a re  T rad esm an , 164

C ollections everyw here . W e g e t th e  
m oney an d  so do you. N o ch a rg e  un less  
collected. U n ited  S ta te s  C red it Service, 
W ash in g to n , D. C. 57

tfE L P  W A N T ED .

W a n te d —M an experienced  in  g roce rie s  
fo r responsib le  position . S ta te  experi
ence a s  buyer, m a n a g er an d  salesm an . 
A lso s ta te  experience  in  d ry  goods, 
c lo th in g  an d  shoes a n d  age an d  sa la ry  
w an ted . Give re fe rences . A d d ress  No. 
227, c a re  M ichigan T rad e sm an . 227

C lerk  w an ted  fo r  c o u n try  s to re  ¡n 
N o rth e rn  M ichigan. Som e experience  
necessa ry . M arried  m an  p re fe rred . 
W ag es  $50 to  $75 acco rd in g  to  ab ility . 
A ddress  No. 204, c a re  T rad esm an . 204

Double A Candy
The Candy for Summer

Get ready for your resorters 
They will want good candy 

We have it, and don’t forget the Lowney Chocolates

Putnam Factory Grand Rapids, Michigan

Your Citizens Phone
Places you in touch with 240,000 tele
phones in Michigan; also with points 
outside the state.

117,000 Telephones in Detroit 
16,127 Telephones in Grand Rapids

DIRECT COPPER METALLIC 
LONG DISTANCE LINES

Citizens Telephone Company

Wilmarth show cases and store fixtures in West Michigan’s biggest store

In Show Cases and Store Fixtures 
Wilmarth is the best buy—bar none

Catalog—to merchants

Wilmarth Show Case Company J 
1542 Jefferson Avenue Grand Rapids, Mich.

A \a d e  In  G r a n d  R a p i d s

Use Tradesman Coupons
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Review of the Grand Rapids Produce 
Market.

Apples—H arvest varieties from the 
South command 75c per climax bas
ket and $1.50 per bu.

Asparagus—Home grown $1.10 per 
doz.

Bananas—$4 per 100 lbs.
Beets—25c per doz. bunches for 

home grown.
Butter—The m arket is steady and 

unchanged. Advices from the pro
ducing sections report shorter make 
in corresponding time this year, and 
we do not look for any material 
change in prices in the near future. 
Local dealers hold fancy creamery at 
38c in tubs and 38c in prints. Local 
dealers pay 33c for No. 1 in jars and 
29c for packing stock.

Cabbage—Home grown 75c per bu.
Cantaloupes—Ponys from Arizona 

command $3.50 for 54s and $4 for 45s 
and 36s; pinkmeats from Arizona, 
$1.50 per flats of 12 to 15; pinkmeats 
from Georgia, $$1 per flat.

Carrots—20c per doz. bunches for 
home grown.

Cauliflower—$1.75 per doz.
Celery—Home grown, 30c per 

bunch. The quality is improving 
daily.

Cherries—Sour varieties command 
$1.60 per 16 qt. crate; sweet varieties. 
$2.25 per crate.

Currants—$1.50 per crate of 16 qts. 
for red. No white or black in market 
yet.

Eggs—The market is firm, with un
changed quotations. Fresh receipts 
of good fancy marks of eggs are s ta rt
ing to show more or less heat defects, 
due to w armer w eather in the pro
ducing sections. There is a very good 
demand for fancy eggs, but medium 
to fair qualities are in larger supply 
and harder to move. No change is 
looked for in the near future. Local 
dealers pay 33c for fresh, including 
cases, loss off.

Figs—Package, $1.25 per box; lay
ers, $1.75 per 10 lb. box.

Green Corn—35c per doz. for Illi
nois.

Green Onions—18c per dozen 
bunches for home grown.

Honey—18c per lb. for white clover 
and 16c for dark.

Lemons—California selling at $8 
for choice and $8.50 for fancy.

Lettuce—60c per bu. for garden 
grown leaf; $1 per hamper for home 
grown head.

Limes—$1.25 per 100 for Italian.
Maple Syrup—$1.50 per gal. for 

pure.
Mushrooms—75c per lb.
Nuts—Almonds, 18c per lb.; fil

berts, 16c per lb.; pecans, 15c per lb.; 
walnuts, 16c for Grenoble; 15J^c for 
Naples.

Onions—Texas Bermudas yellow 
command $1.50 for large and $1 for 
small crate; Spanish, $1.50 per crate.

Oranges — California Valencias, 
$4.50@4.75.

Peas—$1.50 per bu. for home grown
Peaches—Georgia bells fetch $2.75 

per climax crate; Georgia Elbertas 
command $3.50 per bu.

Peppers—Southern command 50c 
per basket.

Pop Corn—$2.25 per bu. for ear, 
6l/i@7c per lb. for shelled.

Potatoes—$5 fatr bbl. for Virginia 
or home grown.

Poultry—Local dealers pay as fol
lows, live weight: heavy hens, 23c; 
light hens, 21@22c; cox and stags, 15 
@18c; broilers, 38@40c; geese, 15@ 
16c; ducks, 22@23c. Dressed fowls 
average 3c above quotations.

Radishes—10c per doz. bunches for 
small.

Raspberries—$2 for red and $1.50 
for black.

Rhubarb—Home grown, 75c per 40 
lb. box.

String Beans—$1.25 per bu.
Summer Squash—$2 per bu.
Tomatoes—Home grown hot house 

80c for 8 lb. basket.
W ater Melons—$3.50 per bbl. of 12 

to 14 for Florida.
W ax Beans—$1.25 per bu.

Manufacturing Matters.
Detroit—The Aluminum Welding 

W orks has been organized with an 
authorized capital stock of $5,000, of 
which amount $3,480 has been sub
scribed, $480 paid in in cash and $1,- 
500 paid in in property.

Greenville—The Atlas Electric 
Storage Battery Co. has been incor
porated with an authorized capital 
stock of $40,000, of which amount 
$20,070 has been subscribed, $1,000 
paid in in cash and $9,000 paid in in 
property.

D etroit—The W itzel Fence & W ire 
W orks has been incorporated to en
gage in business a t 632 Meldrum 
avenue, with an authorized capital 
stock of $5,600, of which acount $5,000 
has been subscribed and $1,120 paid 
in in cash.

Niles—The Original Cabinet Co. 
has engaged in the general wood 
working business with an authorized 
capital stock of $40,000, of which 
amount $30,000 has been subscribed, 
$1,082.18 paid in in cash and $28,917.82 
paid in in property.

D etroit—The Chalkis Manufactur
ing Co., manufacturer and dealer in 
munitions and implements of war, 
has been incorporated with an author
ized capital stock of $50,000, all of 
which has been subscribed and $15,- 
000 paid in in cash.

St. Johns—The Triangle Motor 
Truck Co. has awarded the contract 
for the construction of its new plant. 
The first building will be 70 x 236 
feet, and other units will be erected 
as business warrants. Fifty men will 
be employed at the start.

Cadillac—After experiencing .diffi
culty in the way of deciding on an 
exact location satisfactory to all con
cerned, Etson Hamilton, recently of 
Flint, has decided to establish a 
potash factory in the Improvement 
Board addition, 300 feet north of 
Aldrich street and 300 feet east of 
Linden street. The factory is ex
pected to have capacity sufficient to 
take the ashes from all the wood- 
burning industries of the city and 
contracts with most of them have 
been made.

George Luly, of Owosso, in renew
ing his subscription to the Michigan 
Tradesman, writes as follows: “W ith
out your editorials. H onest Grocery- 
man and Kronic Kicker, this would 
indeed be a tame life.”

Hints On Shrinking.
Now as never before, there is an 

open wish to make everything go as 
far as possible. Once this economy 
at every turn was concealed as a 
sort of disgrace; but the open ser
mons on every side from the W hite 
House down have made this principle 
of saving a positive grace. There is 
much that the salesman can do to 
aid in the m atter without in any way 
becoming obtrusive.

One clerk took occasion to note 
when a woman was buying black and 
white ginghams, “You can rest as
sured that this will wash well. Black 
and white cottons always do if right
ly handled.” And then, in answer to 
an enquiring look, she continued, 
“My m other has her own way of 
washing black and white, be it calico, 
percale, gingham or voile, and it al
ways works to a charm. She soaps 
the soiled spots and then pours boil
ing suds over the garm ents and al
lows them to stand in it until cool 
enough to handle easily. Then she 
washes in the usual manner and rinses 
in salt water. In this way her dresses 
show as clear a white and as intense 
a black as when they were new. It 
seems like heroic treatm ent, but the 
test proves the worth of the method.”

And then when selling muslin or 
dress goods, it is so easy to give a 
hint on shrinking cloth before it is 
made up. Many do not understand 
how simple the process or the desira
bility of it. One girl finds the intro
duction to this easy by rem arking 
that it pays better, as a rule, to make 
your own clothes on this account. 
There is no danger, when the goods 
are first shrunk of their being too 
small after they are washed.

If her hearer is interested, she can 
soon determine, and may then con
tinue on the ease of the process. All 
that is necessary is to wet the goods 
in clear water. Of course warm wa
ter penetrates more easily than cold. 
Leave them folded as they came from 
the store and dip until every part is 
wet. Then hang on the line, pinning 
at the side. If well shaken out little 
pressing or ironing will be necessary, 
and the garm ent made from cloth 
thus treated will never grow smaller 
when washed. How much better this 
than the grouch because “Smith’s 
goods shrink so when washed.”

What Is Your Turnover?
How many times during the year 

do you turn over your stock?
The answer to this question de

termines whether you are a merchant 
or only an imitation of the real thing.

Frederick C. Beard, a Grand Rap
ids grocer, turns his stock twenty- 
three times each year.

W alter Engard, a grocer friend of 
the Tradesman in Ohio, turns his 
grocery stock twenty-seven times each 
year.

A wholesale grocer of Grand Rap
ids formerly turned his stock from 
nine to thirteen time per year.

Clarence Alberts, general dealer at 
Ravenna, turns his general stock five 
tim es per year.

I t  is now accepted as axiomatic in 
the mercantile business that a meat 
dealer should turn his stock twenty- 
six times a year, a grocer ten times, a

general dealer and shoe dealer five 
times and a druggist and hardware 
dealer four times, in order to lay 
claim to the title “m erchant” in all 
that the term  implies.

If any mercantile friend of the 
Tradesm an is not doing business ac
cording to this standard or better, 
he should sit down in the quiet of 
his office some evening and figure out 
how he can best square himself 
around so as to get in under the wire. 
This can usually be accomplished in 
two ways—¡by increasing his sales 
and reducing his stock. The first 
thing to do is to reduce stock. A 
merchant who is carrying $12,000 
stock and selling $24,000 worth of 
goods—a preposterous proposition, 
by the way—can first reduce his stock 
to $8,000 by a special sale and then 
deliberately plan to increase his sales 
to $40,000, which can be done by prop
er effort, properly applied. The mer- 
chant who sits back and whines, “It 
can’t be done” or “It can’t be done in 
Brownville,” will never get very far, 
but the m erchant who grits his teeth 
and says, “W hat others have done, T 
can do,” will live to see the fruition 
of his hopes and the accomplishment 
of his purpose. Such a man, in speak
ing of himself, will have a right to 
say I AM A M ERCHANT, whereas 
a whiner who delays and demurs and 
protests will never be entitled to that 
proud distinction and honor.

It Came Hard.
The sympathetic prison visitor 

went from cell to cell interviewing 
the inmates. To one penitent-lookjng 
individual she put the usual question: 
“W hat brought you here?”

“Borrowing money, lady,” was the 
reply.

“But, good gracious!” she exclaim
ed, “they don’t put people in prison 
for borrowing money?”

“Not ordinarily,” said the man, 
“but I had to knock a man down three 
or four times before he would lend it 
to me.”

Advice to People Crossing Bridges.
W hen the young chap in khaki asks 

you in a more or less pleasant voice 
to stop and explain yourself, or to 
turn around and go back, or to do 
anything else—why, don’t hurry or 
fall over yourself, but just do it. 
There will be a lot of pleasant w eath
er this summer, and you might as 
well enjoy some more of it.

The Grand Rapids W holesale Gro
cery Co. has been organized with an 
authorized capital stock of $100,000, 
of which amount $50,000 has been 
subscribed and $10,000 paid in in cash. 
The company will sell goods to farm 
ers in small quantities at alleged 
wholesale prices.

The McLeod Furniture Co. has in
creased its capital stock from $25 000 
to $50,000.

B U S IN E 8 S  C H A N C E 8 .

W an ted —To b e a r  from  o w n er of good 
g en era l m e rch an d ise  s to re  fo r sale . C ash  
price, desc rip tion . D. F . B ush , M inne- 
apolis, Min n eso ta . 176

C afe F o r Sale—Good c lean  an d  flrs t-  
o lass; in live O k lahom a to w n  o f 5.000; 
o th e r  bu sin ess  re a so n  fo r  selling. T h is  
p roposition  will b e a r  c lo ses t in sp ec tio n ; 
fu ll p a r tic u la rs  on  req u est. A d d ress  Box 
424, C larem ore, O klahom a. 237

mailto:4.50@4.75

