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THE FLAG
^TSTHEN Y O U  SE E  the Stars and Stripes displayed, son, stand up and take off 

* * your hat!
Somebody may titter. It is in our English blood to deride all expression of 

noble sentiment. You may blaspheme in the street and stagger drunken in public 
places, and the bystanders w ill not pay much attention to you; but if you should 
get down on your knees in the street and pray to Alm ighty God, or if you should 
stand bareheaded while a company of old soldiers march by with their flag to the 
breeze, som e people w ill think you are showing off.

But don’t you mind! W hen Old Glory com es along, salute, and let them think 
what they please! W hen you hear the band play The Star Spangled Banner, while 
you are in a restaurant or hotel dining-room, get up, even if you rise alone; stand 
there, and don’t be ashamed of it, either!

For of all the signs and sym bols since the world began there is never another 
so full of meaning as the flag of this country.

That piece of red, white and blue bunting means five thousand years of struggle 
upward. It is  the full-blown flower of ages of fighting for liberty. It is the century 
plant of huthan hope in bloom.

It  means the answered prayer of generations of slaves, of the helots of Greece, 
of the human chattels of Rome, of the vassals of feudalism, of the serfs of Russia, 
of the blacks of America, of all who, whipped and cursed, have crawled from the 
cradle to the grave through all time.

Your flag stands for humanity, for an equal opportunity to all the sons of men. 
Of course, w e haven’t arrived yet at that goal; there are many injustices yet among 
us, many senseless and cruel custom s of the past still clinging to us, but the only  
hope of righting the wrongs of men lies in the feeling produced in our bosom s by 
the sight of that flag.

It stands for no race. I t is not like an Austrian, Turkish or German flag. _ It 
stands for men, men of any blood who w ill came and live w ith us under its protection. 
It is the only banner that means mankind.

It stands for a great nation on earth free from the curse and burden of militarism  
and devoted to the arts of peace.

It means the richest, happiest, youngest people on the globe.
Other flags mean a glorious past, this flag a glorious future.. I t is not so much 

the flag of our fathers as it is the flag of our children, and of all children’s children 
yet unborn. It is the flag of to-)morrow. It is the signal of the “Good Tim e Coming.” 
It is  not the flag of your king, it is the flag of yourself and of all your neighbors.

I t  has a power concealed in its fold9  and scatters abroad an influence from its 
flutterings. That power and influence mean that in due time, slow ly and by force of 
law, yet surely as the footsteps of God, the last ancient fraud shall be smitten, the 
last unearned privilege removed, the last irregularity set right, the last man shall 
have a place to  work and a living wage, the last wom an shall have all her rights 
of person and of citizenship, and the last and least of children shall be sheltered 
and trained and equipped by the sovereign State, and so have their right to live.

D on’t  be ashamed when your throat chokes and the tears come, as you see it 
flying from the m ast of 9  ship in the Bay of Gibraltar or the port of Singapore. You 
will never have a worthier emotion.

That flag is the cream of all religions, the concentrated essence of the best impulses 
of the human race; reverence it as you would reverence the signature of the Deity.

B y hundreds and by thousands, the wretched victim s of old-world caste are 
stream ing westward, seeking here the thing that flag stands for—O PP O R T U N IT Y .

It stands for the quick against the dead, the youth of the world against its senility
FR A N K  CRANE.
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Dick’s “Blizzard” Ensilage Cutters
Made in 

Eight Sizes 
to Suit 

Every Need

SAFEST,
LIGHTEST-
RUNNING,

MOST
DURABLE.

See our full line on  display at COLISEUM A N N E X , Com m erce A v e .
W here w e  have temporary offices until our 

n ew  building is com pleted.

CLEMENS & GINGRICH CO.
W holesale Distributors Grand Rapids, M ichigan

Pere M arquette R a ilw a y  Co.

FACTORY SITES
AND

Locations for Industrial Enterprises in 
Michigan

The Pere Marquette Railway runs through a territory peculiarly adapted by Accessibility 
Shipping Facilities. Healthful Climate and Good Conditions for Home Life, for the 

LOCATION OF INDUSTRIAL ENTERPRISES.
Pjrat-class Factory Sites may be had a t reasonable prices. Coal in the Saginaw Valley 

■Jtd Electrical Development in several parts of the State injure Cheap Power. O ur Industrial 
Department invites correspondence with manufacturers and others seeking locations All in
quines will receive painstaking and prompt attention and will be treated as confidential.

Addre"  GEORGE C. CONN,
Freight Traffic Manager,

Detroit, Michigan

SAVE THE FR U IT  CROP
Our newspaper advertising is 

teaching housewives the economy 
and nutritive value of preserved 
and canned fruits. This will tend 
to stop the great waste of fruit 
and to increase the consumption 
of jams, jellies and preserves.
This advertising will also greatly 
increase the sale of Franklin 
Granulated Sugar.

Franklin Granulated 
Sugar is sold in 1, 2 
and 5 lb. cartons and 
in 2, 5, 10, 25 and 
50 lb. cotton bags.

The Franklin Sugar Refining Company
PHILADELPHIA

You Can Buy Flour —
IN

SAXOLIN
Paper-Lined Cotton 
S a n i t a r y  S a c k s

DUST PROOF 
DIRT PROOF 
MOISTURE PROOF 
BREAKAGE PROOF

The Satk that keeps the 
Flour IN and the D irt OUT

Ask Your Miller in Your Town
— he can give you his flour in this sack

Our co-operative advertising plan 
makes the flour you sell the best 
advertised flour in your community

[For samples and particulars write

THE CLEVELAND-AKRON BAG CO., CLEVELAND

Ceresota
Flour

A l w a y s  U n i f o r m l y  G o o d

M a d e  f r o m  S p r i n g  W h e a t  a t  

M i n n e a p o l i s ,  M in n .

Judson Grocer Co.
The Pure Foods House

D istributors
G R A N D  R A P ID S , M IC H IG A N
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P age
2. C onservation  M ovem ent.
4. N ews of th e  B usiness W orld.
5. G rocery and Produce M arket.
6. How to  Keep F it A fte r 45.
8. E d ito ria l.
9. Successful Salesm en.

10. B u tte r, E ggs and P rovisions.
11. Successfu l Salesm en.
12. F inancia l.
14. Bloody Bill K aiser.
15. C om m unity  B ette rm en t.
16. H ardw are.
18. Shoes.
19. U pper P en insu la .
20. W o m an ’s' W orld.
22. Dry Goods.
24. T he C om m ercial T rave ler.
26. Drugs.
27. D rug P rice  C urren t.
28. G rocery P rice  C u rren t.
30. Special P rice  C u rren t.
31. B usiness W an ts.

W A R  PRICES IN  DRY GOODS.
Buyers of dry goods are com plain

ing of w ar prices in the prim ary  m ar
kets. T he consum ers have little  cause 
for com plaint up to  the p resen t time, 
as any fair study of retail values 
th roughou t the coun try  will show 
th a t they are low com pared with 
the rising  costs of production  or with 
the prices curren t at first hands to 
day. The rising values have not been 
passed along for speculative purposes 
as food costs, fuel costs and o ther 
th ings were m oved on. Xo one d is
putes th at prices are high, th a t p ro 
ducing profits have been good, that 
m ercantile  re tu rn s have been g ener
ous. T o  say th a t they have been ex
o rb itan t in com parison w ith some 
th ings noted in o ther m arkets is at 
least an exaggeration .

L eft to  natural influences dry goods 
prices are likely to be h igher before 
they  are lower, if the w ar continues. 
W h eth er unnatura l influences, such 
as G overnm ent control of prices, can 
m ake them  lower, or can even make 
them  fair in the b roadest sense of 
th a t popular term , is at least doubt
ful. M easured by the standards of 
supply ex isting  in 1S65, there  is n o th 
ing like a scarcity  of dry goods in th is 
country  and will not he for some 
years to  come. M easured by the sup
plies in m any E uropean countries, 
scarcity  in th is coun try  will not ap
pear for a long  time, for the reason 
th a t raw m aterial supplies are not cut 
off to a famine po in t and there is an 
im m ense reserve of c lo ths to  be drawn 
upon in this coun try  before even real 
econom y in w earing  apparel will be
come im perative. Supplies are less 
iu m any directions than  in norm al 
years, but th is is very far indeed from 
real scarcity.

In  m arkets where real scarcity  has 
existed prices have risen far beyond 
any th ing  heard of in general dry 
goods lines. Chem icals and m edi
cines have gone up,in some instances, 
a thousand per cent. Coal at one 
tim e w ent up 300 per cent. Food 
prices a t retail w ent up in a num ber 
of cases at least 300 per cent. W here 
a real shortage  of m ateria ls has been 
due to  reliance upon foreign supply

the barom eter of prices show s a much 
higher level than any th ing  attained 
in dry goods lines.

T he na tu ra l forces th at have been 
m oving dry goods prices higher, aside 
from the lim ited speculation seen 
from tim e to  tim e in spots w here p u r
chases were being made to secure 
profits from  a rise th at was certain 
to come, have included a larger ex
port trade, a quickened consum ption 
at hom e due to  the full em ploym ent 
of the m asses, and latterly , the en
trance of the G overnm ent into the 
field as a large buyer. T hese do not 
take into consideration  o ther causes 
having to do with financial condi
tions, which have affected all m arkets 
and will continue to affect them .

In order to be fair about the whole 
situation  it m ay be well to point out 
again that profits have been good. 
The failures in the trade, even those 
provoked w ithin the trade by the 
Claflin debacle in 1014. have shown 
from  m onth to  m onth that business 
men have been able to  ad just them 
selves sa tisfactorily  to  the  new con
ditions. M oney conditions up to this 
tim e have not been such as to re 
stric t trade at a tim e when added cap
ital requ irem ents have been enorm ous 
in consequence of the rising  prices. 
C redits for those en titled  to  them  are 
liberal even now, when m any sto res 
are doing business on a capital that 
is relatively small.

BAD B U R E A U  M ETHO DS.
The T radesm an is requested to 

s ta te  why it opposes the adjustm ent 
bureau m ethod of se ttling  loses by 
fire. T he reasons are several, as fol
lows :

1 • T he m ethods used by bureau 
ad justers are a lm ost invariably u n 
fair, un just and contem ptible. To 
men of influence and position, the 
ad ju s te r is as hum ble as U riah Heap, 
but in the case of men of sm all m eans 
whose capital is m ainly tied up in 
the business involved by the lire they 
assum e a dictatorial a ttitude  which 
m akes it next to im possible to  a r
rive a t any satisfactory  conclusion. 
T hey reso rt to deceit, cajolery, 
th rea ts  and o th er practices which fre
quently  border on the crim inal. This 
line of action usually enables them  to 
accom plish their nefarious ends by 
m ethods closely akin to  those of the 
highwaym an.

2. A djustm ent bureaus do not live 
up to  the le tte r or spirit of the law. 
T he standard  form provides for an 
appraisal when the insured and insur
er cannot agree, w ith the proviso 
th a t the finding of the appraisers 
shall be final, so far as de term in ing  
the actual am ount of the loss is con
cerned. T he Suprem e C ourt of M ich
igan has held th at such an appraisal 
can only be overtu rned  by the a llega

tion of fraud, yet in the case of the 
Valley City Chair Com pany loss in 
th is city last year, the ad justm ent 
bureau repudiated the appraisal—ex
pressly asked for by the bureau—on 
the ground that its own m em ber of 
the appraisal board  was incom petent! 
W hen ad justm en t com panies set a t 
defiance sta tu to ry  law and Suprem e 
Court decisions, it is tim e to  call a 
halt.

3. The m ethods of the adjustm ent 
bureaus tend to litigation, which is 
the last th ing  the lire insurance com 
panies ought to encourage. R esort 
to the courts is held as a club over 
the heads of the insured and all so rts 
of illegal subterfuges are reso rted  to 
in the effort to coerce men w ho can 
be in tim idated by th rea ts , u ttered  by 
cunning law yers and unscrupulous ad 
justers . \ \  hen all o ther expedients 
fail, the ad justm ent bureaus have 
taken unfair advantages of their vic
tim s by securing  in junctions in a dis
tan t part of the State, enjoining the 
insured from sta rtin g  suit against the 
compan ("■' to secure a legal ad ju s t
m ent of ‘he losses. O f course, such 
injunctions are clearly illegal and 
will quickly be set aside by resort to 
the h igher courts, but the adjustm ent 
bureaus usually accom plish their ne
farious o h 'ec ts  by subjecting  the in 
sured to  legal expenses and court 
costs which he is too often in no 
position to face.

The T radesm an believes it has p re
sented three valid reasons why no 
policy holder should place him self 
in a position to be m ade the victim 
of the m ethods pursued by the ad
justm en t bureaus. H e can easily re
lieve him self of his burden and cancel 
the license his policy form gives him 
to sue and be sued by insisting  on 
the follow ing paragraph  being em 
bodied in the riders on his policies:

" I t is a condition of this con tract 
betw een insu rer and insured that, in 
the event of lire, the loss be adjusted 
bv an officer o r em ploye of the insur
er and not by an ad justm en t com 
pany.”

W H E N  W IL L  T H E  W AR CEASE?
M any are asking the question, 

\ \  hen will the world w ar end?
Easy enough to ask, very difficult 

to tru thfu lly  give answer.
Now th at .America has gone into it. 

the outlook for peace w ithout victory, 
such as the P residen t once advocated, 
is nil. T here  can be no peace w ith
out com plete v ictory on the part of 
the Allies, of which com bination we 
are one.

W e, the Am erican people, have 
taken up the gan tle t flung down by 
the house of T Iohenzollern : have 
ceased to  grovel at the feet of the 
would-be world conqueror and have 
decreed th a t the G erm an m onster

m ust be th ro ttled  at w hatever cost.
F ront the b lood-drenched fields of 

Belgium, from the sm oking ruins of 
once fair b ranee goes up a cry which 
cannot be m isunderstood, a cry from  
the m ouths of slaughtered  babes, 
ravished wom en and m urdered men 
that their sufferings and death be 
avenged. It is a cry of the help
less. trodden beneath the feet of a 
blashphem ons soldiery who are led 
by tools of the  hideous m urderer of 
W ilh e lm strasse !

I he world outside of German}’ has 
arisen in its m ight determ ined to  
righ t the w rongs of the helpless, to 
give back to Belgium her confiscated 
homes, to re tu rn  to F rance the rav 
ished provinces of A lsace-Lorraine, 
to sm ite the villian Kaiser who p lung
ed the w orld into the bloodiest war in 
history  for m ere personal aggrandize
m ent—and he did this hideous thing 
in the nam e of God and G erm any!

T he days of this apostle  of A ttilla 
are num bered. A lready is seen, even 
in the dens of the infam ous p re ten d 
er, and wholesale m urderer, the hard - 
w riting  on the wall. All peace over
tu res from  Berlin will have no force 
with the Allies while a Germ an sol
dier rem ains on French and Belgian 
soil.

Xot until the last man of the van
dal crew is hauled back beyond the 
Rhine can even the suggestion of 
peace be en terta ined  by the forces 
of dem ocracy. Berlin, capital of the 
offending country , m ust be leveled to 
the ground. W ith in  her walls m ust 
be signed the peace schedule which 
is to prove lasting. T he Kaiser, who 
began the m ost causeless w ar in all 
hum an history, m ust needs come be
fore the proper tribunal to  answ er for 
his m any crimes. He. with all those  
m ilitarists who have upheld him in his 
w anton rage for the m urder of heln- 
less women and children, shall have 
justice m eted out to  them . Every 
m other's  son m ust stand to m eet h !s 
ju st deserts if it requires all the tim 
ber left in the em pire to  erect scaf
folds on which to  hang these m is
creants, m odern highw aym en and 
Dick Turpins, h igher than H am an.

It is idle to talk  peace, to think 
peace even while one-ten th  of France 
and all of Belgium lie p ro stra te  be
neath  the feet of the savage soldiery 
of the bloody and despotic  Kaiser. 
X othing but w ar to  the knife, the 
knife to  the hilt, need be expected 
until the H indenherg  line is sw ept 
forever beyond the Rhine.

The form er flower garden that is 
producing beans or po tatoes is "do
ing its bit for the coun try .”

M any a hero is stick ing to his job 
to-day—and doing his w ork a little 
b e tte r than form erly.
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C O N SE R V A T IO N  M O V EM EN T.

Some Effects It W ill Have on Food  
Sales.

T he one th ing  th a t is causing anx i
ety about Federal food contro l is the 
p rospect th a t the  public a t large is in 
a fair way to  be grievously disap
pointed  in the practical outcom e. 
T here  has been a lto g e th e r too  m uch 
hysteria  abroad as to  the  need for 
conservation , or, a t least, it has giv
en rise to  a m isapprehension as to  
w hat kind of conservation  and in 
w hat field it is needed.

U nquestionably  the general a ttitude 
tow ard  conservation  and econom ical 
use of food is wholesom e and in the 
long run  will do m uch to  reduce the 
high cost of living. But, w hereas the 
general public look for m arked re 
cessions in prices, they  are no t com 
m only expected by well inform ed 
tradesm en. M uch of the public agi
tation  has been based on exorb itan t 
claim s th at prevailing  high prices 
are w holly artificial and based on 
m anipulation and the “m iddlem an’s” 
fancy, w hereas m en in the business 
know th a t th is is not com m only the 
case and the g reat bulk of foods will 
be affected very little  by price fixing 
carried  on by the governm ental fo rm 
ula.

But there  will be trade effects from  
th is sp irit of conservation. F o r in
stance, there  is no doubt th a t the 
hom e gardens are having their ef
fect upon the sale of com m ercially 
produced goods. In  turn, the fa rm 
e r’s production has been forced to  
tu rn  to  the  canner, the dehydrator

o r the sto rage facilities of his neigh
borhood and th is respite  from  do
m estic dem and will add to  the avail
able surplus for foreign shipm ent 
ju st th a t much.

U ntil th is week there  has been a 
very  com m on com plaint and appre
hension th a t the housewife was not 
doing as much as had been an tic ipa t
ed in the way of hom e preserv ing  and 
m anufacturers of glass jars  com plain
ed at the small dem and from  jobbers 
and retailers. But w ithin a few days 
a different note has been sounded, 
which tends to  indicate th a t it was, 
a fte r all, only  a belated dem and and 
th a t from  now  on both  jobbers and 
re ta ile rs will have their hands full of 
business.

O nly  last week the  D epartm en t of 
A gricu ltu re  issued a circular com 
plaining of the slow buying, of jars, 
and in tw enty-four hours ano th er 
sto ry  came from  the sam e source to 
the  effect th a t m anufacturers of one 
type of ja r  alone 900,000 g ross have 
been d istribu ted  during  the p resen t 
season. T he m anufacturing  capacity  
for this type of par is approxim ately  
6,000 g ross per day, or 85,000,000 jars  
during  the nex t hundred days, and 
the capacity  can be increased if nec
essary.

M anufacturers of o th er types of 
glass con tainers are prepared, it is 
stated, to  tu rn  out m any thousand 
g ross a day. Glass com panies re 
cently  w ere ready to  d istribu te  im 
m ediately enough containers to  hold 
over 18,000,000 quarts of fru its and 
vegetables.

T he new ja rs  to  be m anufactured 
in tim e for th is season 's canning, it 
is estim ated , will enable A m erican 
housew ives to put up over 2,000,000 
pecks of beans, corn, peas, tom atoes, 
peaches, plums, pears and apples, 
raised in hom e gardens or bought in 
the m arket when the supply is p len ti
ful.

T hese figures do not take in to  ac
count the g rea t quantities of jars  in 
sto res and on housew ives' shelves.

Now, of course, th is am ount of food 
cannot be suddenly created  from  Un
usual sources w ithout m aking itself 
felt in a com petitive way in the  com 
m ercial m arket. I t  is estim ated  by 
conservative trad e rs  th a t the trade 
of the nex t th ree  or four m onths, a t 
least in the canned food field, will 
suffer som e slackness because of the 
reversion of the housewife to  can
ning. In  all probability  th is will in 
tu rn  be com pensated for by an in
crease in foreign demand, but it will 
m ean the tem porary  carry ing  of 
la rger stocks than  usual by first or 
second hands.

W h at the psychological effect of 
th is will be on h o ld ers’ ideas of prices 
can be b e tte r im agined than  describ
ed. Everyone know s w hat the  effect 
of the reverse condition was last year 
when canned foods disappeared from  
the shelves of the jobber and re ta ile r 
as fast as received and sta rted  a 
buying m ania which was not checked 
until com paratively recently . Prices 
n a tu ra lly  reacted  upward. W ill the 
reverse condition lead to  a reverse 
price m ovem ent?

W hy Discontinue Rural Delivery?
Ann A rbor, Aug. 14—It has taken 

our G overnm ent tw enty  years to  es
tablish and perfect the p resen t rural 
mail system . T he system  is not yet 
perfect o r entirely  adequate to  the 
needs of patrons, but it saves ru ral 
residen ts in the aggregate  from  five 
to  ten  tim es the nuntber of nliles 
travel th a t the carrier has to  cover. 
If m ore men are needed for the arm y, 
th is w ork could largely be done by 
women.

T he re-establishm ent of sm all coun
try  postoffices would m ean a sm aller 
arnly of s ta r  rou te  carriers to  carry  
mail to  ahd from  railroad sta tions 
to inland offices. T hese m en may 
not now find fre igh t and passengers 
to haul to  eke out a living w ith the 
m eager postal com pensation of fo r
m er days. Since ru ral carriers are 
now so well paid, $300 a year for car
rying mail twelve m iles and back 
and tran sferrin g  a t four postoffices 
would not appeal to  m any. T his I 
have known.

T he re-establishm ent of country  
postoffices, s ta r  mail rou tes and re 
rou ting  mail would require a year 
o r m ore and m any a coun try  m er
chant who has learned th a t he can 
get along ju s t as well w ithout the 
postoffice duties would no t take up 
the burden again for the  inadequate 
pay. An en te rp ris in g  m erchant can 
utilize the tim e and brain pow er fo r
m erly given to  postoffice duties to  
add new lines or features and build up 
trade.

T he rural telephone and the au to 
mobile take the  place of the country  
postoffice as a place o r a m eans of 
securing  hired help or a rrang ing  for 
th resh ing  bees and the like. As to  
mail o rder com petition, we can’t see 
why rural mail delivery can no t be 
utilized by the local m erchant as well 
as by any one else.

E. E. W hitney.

Barney Langeler has worked in 
this institution continuously for 
over forty-eight years.

Barney says—

By Golly, I found that one of our customers who 

was in the other day didn’t  have any fire insur

ance on his stock. I should not think that you 

could afford to give that man credit, and I ’l l  bet 

he is a slow pay customer, too•

W o r d e n  Q r o c e r  C o m p a n y

G R A N D  R A P ID S — K A L A M A Z O O

T H E  P R O M P T  SH IP P E R S



A u g u s t 15, 1917 M I C H I G A N  T R A D B S M A N 3
H onks From  Auto City Council.
L ansing, A ugust 14— B. J. W arner, 

S ec retary -T reasu re r of our Council, 
has m astered  the m s and outs neces
sary  fo r the successful operation  of a 
tin lizzie and hereafter, or until som e
th in g  happens, will cover his te rr i
to ry  w ith one of these double acting  
in strum en ts of tran sp o rta tio n .

O ur en terta inm en t com m ittee an 
nounces th a t extensive p repara tions 
are being m ade for our annual picnic 
to  be held a t Pine Lake on Saturday, 
A ugust 25. I t  is expected th a t th is 
will be one of the m ost pleasurable 
events in the h isto ry  of our Council.

M. M. Y oung (C udahy Bros. Co.) 
and George S. A rm stro n g  (H a lle tt & 
D avis Co.) w ere in itiated  into the 
m ysteries of our o rder a t our last 
Council m eeting  in spite of the su ltry  
a tm osphere  and o th er conditions. 
H ad  they  been different, m ore im
pressive cerem onies would have been 
inflicted.

A very  p leasan t Sunday’s o u t
ing was arranged  by B. J. W arner, 
of Lansing, and H. G. Gill, of Grand 
Rapids, w herein ten people from  each 
city  drove to  Lake O dessa, renew ing 
old acquain tances and m aking new 
friends. T he day was spent in w ater 
spo rts and a sum ptuous picnic d inner 
was served in the woods adjoining 
the lake.

A w edding recen tly  occurred in 
L ansing  which severed the re la tions 
of the G rand T runk  Railw ay Com 
pany w ith M iss Zella M oyer, who for 
several years has been one of its 
m ost tru sted  clerks. L ast T h ursday  
evening ten of her fo rm er fellow 
w orkers, headed by Miss Jennie  
Kenyon, drove out to  her new home. 
W est of the city, and presen ted  her 
w ith a beautiful gift suitable for the 
occasion, as a token of their friend
ship, re tu rn in g  a fte r an hour of good 
na tured  fun and congratu la tions.

W e are inform ed th a t several 
T radesm an corresponden ts are  ask
ing w hat has becom e of Bullen? W e

happen to  know  th a t he is one of the 
busy m en of our “burg.” H e puts in 
about sixteen hours every day, Sun
days included, looking a fte r details 
connected  w ith w holesaling and re 
tailing  m o to r cars and one of the 
larg est service sta tions in C entral 
M ichigan. H e tries to  answ er a th o u 
sand questions a day and keep good 
natured. H e eats th ree  tim es a day 
(w hen he has the price), but has lost 
twenty-five pounds in w eight since 
last N ovem ber and the gray  hairs are 
com ing th icker and faster. H e has 
learned the  true  w orth  of a conscien
tious trave ling  salesm an and w hat a 
pest certain  o th ers  can m ake of th em 
selves. All are given a courteous 
hearing, but we w onder som etim es if 
the  real A nanias is still living. Bullen 
finds very little  tim e to  g a th e r news, 
hence the in frequent appearance of 
H onks. H e is, however, am ong the 
few m em bers of our Council who an
sw er roll call a t every regu lar m ee t
ing. H. D. Bullen.

Boom lets From  Bay City.
Bay City, Aug. 13—H o w er & Sea

man, Inc., has leased one of the Cen
te r  avenue s to res in the  Phoenix  block 
and will occupy it w ith  a stock of 
w om en’s ready-to-w ear garm ents. 
T he new store, which will be known 
as the  Vogue, will be opened about 
Sept. 1. T he Bay C ity sto re  will be 
the  th ird  which H ow er & Seam an has 
in M ichigan, the o th ers being  a t Jack- 
son and M uskegon.

C harles A. A lter, re ta il g rocer of 
Saginaw , has filed a petition  in bank
ruptcy, scheduling  his assets a t $1,- 
115.76 and his liabilities a t $1,894.11.

T he N ational M utual A utom obile 
Insurance Com pany, recently  o rg an 
ized in th is city, has opened offices 
in the S hearer building. T he officers 
elected are: P residen t, M crley  E. 
O sborne, S tand ish : V ice-P resident, 
R. H. Lane. Bay City, and Dr. R. P. 
Alden, Saginaw : Secretary , R ichard 
H. F le tcher, Jr. T he purpose of the 
com pany is to  insure against fire,

theft, tornado, cyclone, wind sto rm s 
and o th er hazards also p ro tec ting  
ow ners of cars against dam age suits 
as the resu lt of personal in jury  and 
p ro perty  dam ages for which the  ow n
er is liable.

E. E. D ougherty , A ugres, dealer in 
shoes and groceries, is closing out 
his shoe stock p repara to ry  to  pu t
tin g  in a stock of drugs.

T he com m issioners elected last 
sp ring  to  form  a new ch arte r for Bay 
City have com pleted their w ork and 
have decided on a com m ission form  
of governm ent which will be subm it
ted  to  the vo ters N ovem ber 5 for 
their approval or rejection. If  adopt
ed, it will go into effect April 2, 1918.

L loyd E. Cady, a b u tte rm aker or 
Caro, has filed a petition  in bank
ruptcy. Liabilities, $2,513.76; assets, 
$150, which consist of exem pted p ro p 
erty.

M em bers of the Bay City R otary  
Club will go to  B attle  Creek next 
T hursday  to  a ttend  a Get A cquainted 
m eeting  of the M ichigan R otarians 
which is to  be held at Camp Custer.

W . T. Ballamy.

Gabby Gleanings From Grand Rapids
G rand Rapids, Aug. 14— C harles C. 

Perk ins has taken the position of city 
salesm an fo r the B urtless M otor 
Sales Co. Mr. Perk ins is a m an of 
s tro n g  p a rts  and the  T radesm an con
g ra tu la tes  him  on his alliance w ith 
so s tro n g  a house in the truck line.

W alter E. M ellinger has leased his 
residence on N orth  P rospect street 
and left Saturday  for San Diego, 
Calif, w here he and the m issus will 
rem ain for a year o r more. W alte r 
will be m issed in U. C. T. circles.

C harles Kipp, who form erly  resid 
ed on W est L eonard  road, but is now 
a residen t of California, is visiting 
old friends in Grand Rapids for a 
few days. H e recen tly  contributed  
to  a fund to  b ring  to  California a 
Belgian fam ily whose fa ther had been 
m urdered  by order of B loody Bill 
Kaiser. W hen the family arrived it

was found th a t both of the boys had 
suffered the loss of their righ t hands 
th rough the o rder of the Kaiser.

T rum an L. G illett, form erly Secre
tary  and T reasu re r of the M ichigan 
H ardw are  Co., has purchased a resi
dence on W est L ovett street, C har
lotte , and is rem oving his household 
effects to  th a t th riv ing  city. He has 
been spending the past few m onths 
a t E aton Rapids, w here his m other 
is seriously ill. T he report th a t Mr. 
G illett had purchased the in te rest o ' 
Mr. Spencer in the  g rocery  house of 
Lam b & Spencer, a t C harlo tte, is con
trad icted  by him.

Late New s From the Cereal City.
B attle  Creek, Aug. 14— R obert H us- 

senger, form erly m anager of the 
Portage  H otel, at Kalam azoo, has 
purchased the H otel H arvey, a t Con
stantine, and will aim to give the pub
lic the sam e service th a t O. K. H a r
vey has done since he opened the 
hotel nine years ago, Sept. 1.

Boyd C ourtrigh t and wife a r t  
spending the week end in D etroit, 
driv ing  th rough  in their car.

T he stree ts  of our city in the eve
ning are beginning to  look like a city* 
of 50.000 population.

H. W . W ilson, of the credit d ep art
m ent of the N ational G rocer Co., 
Jackson branch, s ta rted  on his vaca
tion Saturday, driv ing  to  T raverse  
City and o th er points of in terest. W e/ 
m ay expect som e fish sto ries when he^ 
returns.

O ur city welcom es F. W. Seym our, 
of Grand Rapids, who becom es Vice- 
P residen t and General M anager o.' 
the Calhoun Gas Co. David F razer, 
while re tiring  as General M anager, 
will continue in the active affairs ot 
the com pany as V ice-President.

Saturday, Aug. 18, is our regu lar 
U. C. T. m eeting. D on’t fail to  come.

Jack.

M any a m an who follows a band 
w ouldn’t have the nerve to  face the 
music.

ROYAL BAKING POWDER
Customers

Millions of families 
Use ROYAL 

exclusively and 
always find 

it satisfactory.

Pays
Grocers

Thousands of grocers 
Sell ROYAL 

steadily and never 
find it 

dead stock.

Unquestioned merit, persistent advertising and wide use have 
firmly established R O YAL as the “Absolutely Pure” 

high grade standard baking powder

No Alum No Phosphate
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M ovements of Merchants.
H art—Charles Taylor has engaged in 

the restaurant and cigar business.
Manistee—Miss Minnie Lunberg has 

engaged in the restaurant business.
Belding—Mrs. M argaret W right suc

ceeds Robert Moore in the restaurant 
business.

Owosso—George W . Finch & Son 
succeed C. H. Rhodes in the grocery 
business.

Detroit—The Isbell Bean Co. has in
creased its capital stock from $50,000 
to $100.000.

Evart—The Miller Michigan Potato 
Co. is building a two-story addition to 
its warehouse.

Muskegon—The Square Clothing Co. 
has increased its capital stock from 
$5,000 to $35,000.

Detroit—The Cadillac Coal & Coke 
Co. has increased its capital stock from 
$10,000 to $:!0,000.

Leslie— M iss Maud W ood has clos
ed out her stock of m illinery and re
tired  from  business.

Cass City—T he Cass City Grain 
Co. has increased its capital stock 
from  $50.000 to  $200,000.

Alden—Ernest A. Coy is closing out 
his stock of hardware and furniture and 
will retire from the retail trade.

O w osso—K arl M. Newm an suc
ceeds J. M. S tew art in the garage and 
autom obile accessories business.

Foun ta in—E dw ard R asm ussen, of 
M anistee, has purchased the C. M. 
G ray d rug  stock, tak ing im m ediate 
possession.

Muskegon Heights—Carlson & Butch
er have removed their grocery stock to 
a larger and more modern building at 
1435 Peck street.

C harlo tte  — T he C harlo tte  D rug 
Co. has engaged in business, m aking 
a specialty  of buying m edicinal herbs, 
roo ts and leaves.

H art—C. Van Allsburg has sold his 
stock of meats and butcher’s equip
ment to  Fred J. Kokx, who will con
tinue the business.

Otsego—Gamble & Newman, dealers 
in clothing and shoes, have fitted up a 
bargain department in the basement of 
their store building.

Belding—Joseph  P. Lynch, of Grand 
Rapids, has con tracted  to  conduct a 
sale in the dry goods store  of E. C. 
Lloyd, s ta rtin g  Aug. 16.

Shelby—Mrs. Daisy LaDue has sold 
the Shelby hotel to Claude Piefer, re
cently of Grand Rapids, who has taken 
possession and will continue the busi
ness.

A ddison—G eorge Lutes, of C ad
mus, has purchased the  R ichm ond 
store  building and stock of general 
m erchandise located a t the head of 
the fake and will continue the busi
ness.

Reading—C. W. Stone has sold his 
interest in the grocery stock of Smith 
& Stone, to his partner, H. D. Smith, 
who will continue the business under 
his own name.

Ionia—Bertram  Lampkin, clothing
dealer, has admitted to partnership his 
son, Harold, and the business will be 
continued under the style of Bertram 
Lampkin & Son.

Pellston—Fire destroyed the store 
building and dry goods stocks of F. E. 
Leonard & Son, causing a loss of about 
$25.000. Only a small amount of in
surance was carried.
. Reading—Ellsworth C. Corbet has 
sold his clothing stock and store fix
tures to C. W. and B. B. Stone, who 
will continue the business under the 
style of Stone Bros.

Coral—Fred U. O’Brien has formed 
a copartnership with Charles P. Massey, 
of Howard City and engaged in the 
undertaking business here under the 
style of the Massey Co.

F rem o n t—M iller & Sessions have 
con tracted  w'ith J. P. Lynch, of Grand 
Rapids, to conduct a special sale in 
their clo th ing  and furnishing goods 
store, s ta rtin g  Aug. 30.

Charlotte—Hugh B. Strecks has pur
chased the interest of his partner, Floyd 
H. Griffin, in the Streck-Griffin Co. dry 
goods stock and will continue the busi
ness under his own name.

Y psilanti—T he General S tores C or
poration  has been organized with a 
capitalization of $30,000 and has com 
m enced the erection of its store build
ing on W est C ross street.

Detroit—The Harbridge Co. has been 
incorporated to deal in auto parts and 
accessories, with an authorized capita! 
stock of $10,000, of which amount $5,000 
has been subscribed and $2,000 paid in 
in cash.

Midland—The Midland Co-Operative 
Co. has been organized to buy and sell 
grains, live stock, etc., with an author
ized capitalization of $20,000, of which 
amount $11,070 has been subscribed and 
$3,540 paid in in cash.

Alma—Symons Bros. & Co., conduct
ing wholesale grocery houses at Sag
inaw, Flint and Landing, has purchased 
the old Sloan property on W right 
avenue, where it will erect a three- 
story building with a frontage of 100 
feet and open a branche wholesale gro
cery.

L uding ton—A. F. K eseberg  ha^ 
purchased the in te res t of A. W aters  
in the stock of the W aters  H ardw are 
Co., which has been conducted as a 
copartnersh ip  since April 26 of th 's  
year, when Mr. K eseberg  en tered  the 
firm. H e is now sole ow ner and will 
continue the business under his own 
name.

Crosw ell—T he Fargo  Bean & P ro 
duce Co. has been incorporated  with 
an authorized  capital stock of $10,000, 
of which am ount $6,000 has been sub
scribed and paid in, $3,000 in cash and 
$3,000 in property.

Coral— C. J. Stoughton has sold his 
stock of m eats and general m erchan
dise to  F ran k  W ellbaum , who will 
close out the dry goods and shoe 
stock and devote his entire  a ttention  
to  conducting  a g rocery  store and 
m eat m arket.

Saginaw  — T he Cornwell Co. is 
herd ing  a flock of 9,000 sheep on its 
ranch a t W olverine, m ostly  yearlings, 
there  being about 500 lam bs. T he 
purpose of the com pany is to  sell to 
farm ers th is fall for restocking, the 
supply of sheep on M ichigan farm s 
having dim inished a larm ingly during 
the past year o r two.

Manufacturing Matters.
Y psilanti—The Crossnian Stamping 

Co. has engaged in business on River 
street.

H ow ell—Chas. E. S later has open
ed a cream ery here,

D etro it—‘T he Schnell-Cobb M a
chine Co. has changed its name to  the 
Schnell M achine Co.

Bay City—T he Sm alley General 
Co. has increased its capital stock 
from  $20,000 to  $50,000.

Ann A rbor—T he Ann A rbor Lace 
Co. has changed its nam e to  the 
H andicraft F u rn itu re  Co.

Detroit—The F. A. Chapper Iron 
W orks has changed its name to the F. 
A. Chapper Iron & W ire W orks.

H astin g s— Fire destroyed the p lant 
of the H astings C ream ery & Cheese 
Co. Aug. 11, causing a loss of about 
$ 10,000 .

Brim ley—T hom pson & W ashburn  
have added new equipm ent to  their 
cream ery here, which will enable them  
to  m anufacture cheese as well as b u t
ter.

M enom inee—T he L adysm ith P o t
ash Co. has been incorporated  to 
m anufacture and sell potash, with an 
authorized  capital stock of $3,000, all 
cf which has been subscribed and paid 
in in cash.

Frankenmuth — The Frankenmuth 
Brewery has increased its capitalization 
from $40 000 to $50,000 and is installing 
machinery preparatory to m anufactur
ing soft drinks of all kinds, beginning 
about Oct. 1.

Ann A rbor—T he S tar M otor Com 
pany’s plant has been sold to  a group 
of local men who bid $10,000 for the 
realty  holdings and $1,000 for the 
personal effects of the concern at a 
sale last week.

Niles—The Viking R efrigerator Co. 
has been organized with an authorized 
capital stock of $40 000, common and 
$16,000 preferred, of which amounts 
$30 000 has been subscribed and $24,500 
paid in in property.

Jonesville—T he U niversal T ruck 
Body Co. which has for nearly  a year 
been doing business on a sm all scale, 
is tak ing  steps to  enlarge its force 
of w orkm en. T he com pany has been 
operating  in w hat was form erly  the 
Deal factory  buildings, recen tly  tak 
en over by Alm a parties. T he b r ig h t
ening prospects are  backed by large 
o rders for the ou tpu t of the plant.

W allace—J. P. M elchoir, who has 
conducted a cheese factory  for sev
eral years a t Pulaski, W isconsin, has 
disposed of the business in th a t place 
and engaged in the m anufacture of 
cheese a t th is place.

D etro it—T he Service Tool & M a
chine Co. has been incorporated  with 
an authorized  capital stock of $25,- 
000, of which am ount $13,000 has been 
subscribed, $100 being paid in in cash 
and $12,900 in property .

Detroit—The C. M, Smilleiand Co. has 
been organized to m anufacture tools 
and auto parts, with an authorized cap
ital stock of $25,000, of which amount 
$16.000 has been subscribed, $1,000 paid 
in in cash and $15,000 paid in in prop
erty.

D e tro it—-T he W alker U niversal 
Jo in t Co. has been organized to ma i- 
ufacture auto  and m achinery pa^ts 
with an authorized  capital stock f 
$350,000, of which am ount $175,000 Iv s 
been subscribed and $49,350 paid 
inproperty. •

Benton H arbor—The Benton Harhi 
Auto Machine Co. has engaged in bus 
ness to m anufacture machinery, parts < 
machine work, etc., with an authorizt 
capital stock of $174,000. of whi 
amount $87,000 has been subscribed an 
paid in in cash.

Saginaw —T he Saginaw M alleable 
Iron  Co. has been organized to  man 
ufacture m etal and o ther gooc 
wares, etc., w ith an authorized  cay 
italizaticn of $250,000 com m on an 
$150,000 preferred , of which am ount 
$200,000 has been subscribed an 
$190,000 paid in in cash.

D etro it—T he B ockstang B rother 
Co. has been organized to m anufat 
ture  cleaning m aterial and machine 
and jan ito rs’ supplies, w ith an ai 
thorized  capital stock of $50,000, c . 
which am ount $42,600 has been su 
scribed, $3,000 paid in in cash a .r  
$39,600 paid in in property .

D etro it—T he D etro it H eater Co» 
poration, Inc., has been organized 
428 W oodw ard avenue to  conduct 
m ercantile and m anufacturing  bu- 
ness, w ater heaters, heating  building 
etc., w ith an authorized  capital stoi 
of $10,000, of which am ount $7,5 
has been subscribed and $1,500 pa 
in in cash

D etro it—The M cU onough Aut 
m atic R egulator Cc. has been incc 
porated  to  m anufacture dam per re 
u lators, w ater regulators, s to k e .;  
valves, etc., w ith an authorized  c; - 
italization of $50,000, of which am ount 
$41,000 has been subscribed, $4,725,13 
paid in in cash and $36,274.87 paid in 
in p roperty .

Two Happy Fathers.
Roy Baker is rejoicing over the ad

vent of a new boy at his home. The 
little stranger arrived Sunday to keep 
company with the 17 months old sister 
who preceded him.

Jacob Dyke, credit man for the Vin- 
kemulder Co., is celebrating the arrival 
of a new son at his home to act as 
escort for the two sisters who preceded 
him.

Ebel J. Norden, grocer at 1109 West 
Leonard street, has sold his store build
ing and stock to Siebrand Kooistra, who 
has taken possession.
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The Grocery Market.
Sugar—T he A m erican is asking 

8.40c, bu t accepting no orders. How ell 
is asking 8¿^c, but accepting only a 
Hr ted num ber of orders. A rbuckle 
is a sk ing  9.15c and m aking prom pt 
sV pm ents. U nless the future holds 
i- store  new sensations in the way O' 
f u th e r  advances, the past week will 
< down in the h isto ry  of the sugar 
. ade as a m em orable one. Prices 
nade new high records constantly , 
•id the m arket soared steadily  under 

t ie influence of an u rg en t dem and 
} i th  for refined and raw sugars. T he 
i rincipal bullish factor in the  situa- 
t on was a big foreign demand, 
wrought about by the w ar in E urope. 
T h is was supplem ented by an active 
( om estic trade, which was though t 
to  be the  direct result of the efforts 

n the p a rt of the adm in istration  to- 
v/ard laying up supplies of preserved 
lru its  as a help in the solution of the 
food problem . G reat B ritain was a 
conspicious factor in the buying both  
c f refined sugar here and raw s in 
Cuba. T he sh u ttin g  ;off of G reat 
B rita in ’s usual supply of beat sugar 
f*om A ustria  and G erm any as well 

s from  R ussia and the in terference 
v ith beet culture in o ther countries 
1 y the w ar has tu rned  a big dem and
i i th is direction. T here  is said to  be 
a very large  crop in Java, p a rt of 
\ hich is owned in E urope, but ow ing 
to  the scarcity  of ocean tonnage and 
t le long haul from  the E ast Indies 
t ' is has no t been available and con
s' quently  the  Cuban m arket, includ-
ii g  the  dom estic refined m arket, has 
b ;en w ithout com petition. In  some 
quarters it is though t th a t the m arket

tows signs of a culm ination of the 
>ward m ovem ent, as buyers are less 

’ sposed to  follow the advance, 
i here is little  p rospect of m uch re- 

;f in the way of supplies, how ever, 
util the A m erican beet crop and the 
tmisiana cane crop becom es avail

able.
T ea—It  appears to  be accepted as 

se ttled  th a t the  revenue tax  of 5c 
per pound will be extended to  floor 
stocks of tea, but the holdings are so 
sm all th a t it is not expected th a t it 
will have m uch if any influence on the 
m arket situation. T he facto r causing 
the  g rea tes t concern is the shipping 
situation, which holds in check im port 
trad e  which is only too  ready. W hile 
the spot m arket cannot be called ac
tive, th ere  has been a very good dis
trib u tin g  trade th roughou t w ith buy
ers evincing no d isposition to  h ag 
gle over prices.

Coffee—T he m arket continues in a 
very  u nsa tisfac to ry  condition from  
the seller’s standpoint. P rices are 
unchanged on the basis ru ling  for 
several weeks. N obody is in terested

in buying any m ore coffee than  he 
needs a t the m om ent. New s from  
W ashing ton  is th a t the w ar tax  will 
he 3c on all coffee in the country, 
w ith an exem ption of 200 pounds to 
retailers.

Dried Fruits—Generally speaking, the 
week has offered very little in the way 
of interesting developments in the dried 
fruit situation. As to spot prunes, there 
has been considerable pressure to sell 
which, however, has met with little suc
cess in the absence of demand. As to 
future prunes, the situation has offered 
little in the way of new features. The 
association has not made any further 
attempts to book business, but independ
ent operatiors have shown a tendency 
to meet opening prices named by the 
association, which is interpreted here 
as an indication that there are plenty 
o f prunes in sight on the Coast. Some 
reports received during the week were 
to the effect that the drop caused by the 
hot weather has been exceptionally 
heavy, but this view was not shared by 
persons who were in close touch with 
conditions. There has always been a 
drop, and with a larger crop this year 
the amount of fru it falling would be 
larger, even if the percentage remained 
the same; consequently, there is no 
reason to believe that the association has 
been relieved of its burden of market
ing a large crop. Interest has also been 
attached to the developments in the 
peach situation, the growers having ad
vanced prices just as soon as it was 
found that there was a demand at the 
preceding price. At the same time it is 
admitted by the association, that the 
crop this year will run about 40.000 tons, 
as against 28,000 tons last year, but con
sidering the ease with which last year’s 
crop was marketed there seems to be no 
fear that the additional 12,000 will be 
disposed of just as easily. O f course, 
the consumer is yet to be heard from, 
although it may turn out that he will 
not be heard from quite as freely as 
he was last year. I t  is pointed out, how
ever. that a good portion of the crop 
last year was marketed at higher prices 
than those now prevailing.

Canned Fruit—There is not much 
business being done at present, but the 
market remains firm for such items as 
are available.

C anned V egetab les—T he to m ato  
m arket is about unchanged. T he  
pack is com ing forw ard, a lthough  
com paratively  little  packing has been 
done so far. T he m arket for new 
pack B altim ore No. 3s averages $1.55 
in a large way, which is a shade under 
the  prices which w ere asked for the 
earliest pack. I t  is im possible to  
fo recast the crop or the pack a t the  
p resen t w riting , as it depends en tire 
ly  on the w eather. Corn and peas are

firm, w ith a very firm m arket for 
corn. In the South the, situation  
looks a little  be tte r than  it did.

C anned F ish—C onsiderable surprise 
was occasioned in the  trade  by the 
announcem ent th a t the salm on pack 
would be a sho rt one. T his is the 
big year for sockeye, and press re 
ports th at have been com ing forw ard 
w ithin the last few days have led the 
trade to  take an en tirely  con trary  
view. T his rep o rt was received from 
the C oast by w ire Friday, and was de
clared to be absolu tely  au then tic  and 
to  be w orthy  to  be taken a t its face 
value. N evertheless there  was con
siderable skepticism  am ong jobbers, 
who believed th a t the way was being 
prepared  for high prices to  be nam ed 
later. From  the very ou tse t there  have 
been w arnings from  the Coast th at 
the sockeye run th is year would prove 
disappointing, but those who dis
sem inated them  w ere credited  with 
being possessed with an unusual de
gree of prevision. I t  is ra th e r diffi
cult to  reconcile these conflicting re 
po rts  as to  sockeye. although  it is 
generally  conceded th at the Columbia 
R iver run of salm on is exceedingly 
light. C onsequently  reports from  
now  on will be aw aited with the keen
est in terest. T he salm on situation 
a t the beginning of the season was 
such th a t any norm al run of salmon 
would have furnished a surplus pro
duction th is year th at would have 
m ade possible a carryover in to  next 
year, unless som e ex trao rd inary  de
m and should develop from  some 
source now unforeseen. If, however, 
the presen t reports are to be borne 
out by subsequent events, there  will 

* be little  basis for expecting  a su r
plus from the y ea r’s production, but, 
on the con trary , every possibility of 
a shortage. D om estic sardines are a 
little  easier; but still com paratively 
high. T here  is no presen t sign of 
their ever ge ttin g  into the 5-cent class 
again.

Molasses—There is nothing new in 
the molasses situation. The market has 
a firm tone, but is affected by the dull
ness usual at this time of year.

Rice—The local situation is one- of 
waiting for crop developments, of 
which, so far as can be learned, there is 
no fresh news from the growing fields. 
There is a firm undertone of the market 
and prices remain unchanged.

B room s—'M anufacturers are doom 
ed to  d isappointm ent in their desire 
to offer the dealer and consum er low 
er prices w ith the advent of a new 
crop of broom  corn th is fall. A con
siderable portion  of the corn crop in 
O klahom a has been dam aged to  such 
an ex ten t by drought and hot w inds 
th a t it is beyond recovery. The broom 
corn m arket of the entire  U nited  
S ta tes is based on the O klahom a 
crop, th a t S tate grow ing about three- 
fourths of the co u n try ’s supply. F o r 
tw o years in succession the crop has 
been sh o rt and as a resu lt m any broom  
factories are now closed and will re 
main so until new corn is available. 
U nfo rtunate ly  for the consum er the 
situation  prom ises little, if any, re
lief in the w ay of low er prices for 
broom s. Even though broom  corn 
should ease up slightly  in price, o ther 
m ateria ls are steadily  advancing and

m anufacturing  costs continue to  in
crease, it is said.

F ru it J a rs—T he G overnm ent finds 
th ere  is no shortage. It quotes a 
m anufacturer thus: “ W e have not re 
ceived enough orders to take care of 
our daily capacity and even have of
fered to  sell jobbers ja rs  on consign
m ent to  be paid for as sold."

Cheese—T he m arket is very firm, 
show ing an advance of about \/2@ \c 
per pound on the different grades. 
T here  is a fair hom e consum ptive de
m and, a m oderate supply and some 
expert enquiry. A fu rther advance 
is looked for in the next few days. 
T he receip ts are m uch ligh ter and 
we do not look for a large m ake until 
Septem ber.

Provisions—The m arket on lard is 
very firm, follow ing an advance, due 
to  a good consum ptive dem and and a 
m oderate supply. T he killing of hogs 
is very light th is season of the year. 
Com pound lard is very firm at un
changed prices, trad ing  being som e
w hat heavier than in the last few 
weeks, due to a firmer feeling in the 
cottonseed oil m arket. H igher prices 
are looked for in com pound in the 
near future, there  being a light sup
ply and a heavy consum ptive demand. 
Sm oked m eats are very firm, w ith a 
light supply and a good consum ptive 
demand. T he killing is light and the 
m arket being  very firm, h igher prices 
are looked for next week. D ried 
beef and canned m eats are very firm, 
with unchanged quotations, a light 
supply and a good consum ptive de
mand. B arreled pork is firm at u n 
changed quotations, with a light sup
ply and very light consum ptive de
mand.

Salt F ish—T he supply of shore 
m ackerel is light and prices high. 
As long as buyers continue to  pay 
as high prices for fresh m ackerel as 
they have paid so far th is season, the 
quotation  on salt m ackerel will p rob
ably rem ain firm and high.

Go a Little Slow.
T he prom oters of the Grand R apids 

W holesale G rocery Co., which re
cently  filed incorporation  papers a t 
L ansing, called a t the T radesm an of
fice T uesday and requested  th at a 
correction  be m ade of the sta tem ent 
in the T radesm an of Aug. 1 to  the 
effect th a t the new corporation  would 
sell goods direct to  farm ers. The 
correction  is cheerfully  made.

I t appears th a t the plan of the p ro 
m otors is to  place the capital stock 
of the corporation  in the  hands of 
m erchants in $300 lots, which gives 
the purchasers of the stock the priv- 
ilige of buying goods of the co rpor
ation at less than  the regu lar w hole
sale price. T he p ro ject looks a lit
tle peculiar on the  face of it. because 
the m en connected w ith the under
tak ing  do not appear to  possess g reat 
ab ility  o r ample capital to  conduct 
the business on th e ir own account.

T he gentlem en w ho are engaged in 
soliciting stock subscrip tions in th :s 
te rr ito ry  have prom ised to  m ake full 
d isclosures to  the T radesm an before 
ano ther issue appears. Pending  these 
disclosures, the T radesm an advises 
its friends of the trade  to go a 1 i tti“ 
slow in subscribing to  the stock of 
the undertaking.
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HOW TO KEEP FIT AFTER 45.

Instruction Issued to the Senior Serv
ice Corps.

Drink without eating and eat with
out drinking.

hive glasses of water a day, none 
with meals, will make you free of the 
doctors.

Warm feet and a cool head need 
no physician.

A bath, cold if you please, hot if 
you must, writh a good rub, starts 
the day right.

If you w ill, save your smoke unti, 
after luncheon you’ll never have 
sm oker’s heart.

W earing the same weight under
clothing the year round will save you 
a lot of colds.

Dress cool when you walk and 
warm when you ride.

Your nose, not your mouth, was 
given you to breathe through.

Clean skin, clean socks, clean un
derwear every day.

Don’t sit still with wet feet. W a’k 
until you have a chance to change.

Never let a day pass without cover
ing four miles on foot.

See how high you can hold your 
head and how deeply you can breathe 
whenever you are out of doors.

Hot water quick is the best thing  
for a sprain.

Short shoes and shoes that don’t 
fit cost a lot in the long run.

Getting mad makes black marks on 
the health.

Envy, jealousy and wrrath will ruin 
any digestion.

When you rob the trolley company 
of a nickel by walking you add a 
dime to your deposit of health.

You’ll never get the gout from 
walking.

Sleep woos the physically tired 
man, she flouts the mentally exhaust
ed.

The best record in golf is the record 
she has made of restored health to the 
middle aged.

T ennis up to  the  30s, bu t golf 
a fte r 40.

Nature never punished a man for 
getting his legs tired. She has pun
ished many for getting their nerves 
exhausted.

Two hours of outdoor exercise by 
the master never yet made him over- 
critical of the cook.

D on’t ask the heart to pump extra 
blood to the brain all day and then 
to an overloaded stomach all night.

Tight shoes have sent many a man 
to bed with a cold.

L eg weariness never yet produced 
brain fag.

Loose clothes, loose gloves, easy 
shoes spell comfort and health.

N o wise athlete stands still after 
exercise without putting something 
over him.

Open windows don’t make half as 
many colds as closed ones do.

Too many drinks at the nineteenth 
hole undo all the good of the other 
eighteen.

The best way to use the Sunday 
supplement is to stick it under your 
vest while you walk an hour against 
the wind and then come home and 
read it.

Blood pressure does not come to 
the men who walk a lot out of doors;

instead it looks for those who sit and 
eat a lot indoors.

Many a man finds too late that his 
motor car has cost him more in health 
and legs than it has in tires and gaso
line.

A four or five mile walk daily 
makes your credit at the bank of 
health mount up steadily.

Nature won’t stand for overdrafts 
any more than your bank.

The men who chase the golf ball 
don’t have to pursue the doctor.

You never saw a dog fill his mouth 
with food and then take a drink to 
wash it down.

Turning a Grocers’ Stock Twenty- 
Seven Times.

There are so very few grocers who 
are able to turn their stock over in 
trade even seven or eight times in a 
year that the story of an Ohio retail
er, W alter Engard, in System, is at
tracting a good deal of attention, for 
he tells how he turned his stock over 
twenty-seven times in a year and it 
in accordance with a very definite 
programme, carefully adhered to.

In his story the hustling retailer 
explains that the features of his plan 
were the following:

( l )  K eeping a careful w’atch  on 
our buying: (2) featu ring  N ationally  
advertised  goods; (3) developing an 
effective sales force; (4) m aking our 
window displays sell m ore goods; (5) 
hold ing special sales; (6) keeping 
records th a t tell us all the  tim e just 
w hat we are doing.

Referring further to his methods, 
Mr. Engard writes in part:

“To be a success, a grocery store 
must always be well stocked. H ow 
ever, goods must be fresh at all times, 
and therefore large quantities can
not be purchased. Spoilage soon eats 
up profits. W e avoid waste by buy
ing what we need at the time. If one 
case of canned goods will fill our 
needs, one case is all we buy. W e 
would rather pay a cent or two more 
for the goods than to stock som ething  
we do not need or that may be kept 
in stock for some time.

“W e divide our business betw een 
tw o good wholesale g rocers and two 
com m ission men. W e buy a few 
th ings from  o thers— such as ‘specials’ 
offered as baits, which we alw ays take 
advantage of—but these four houses 
get fully 80 per cent, of our business. 
T h is m akes a p re tty  good business 
for each of them , and we find the 
w holesalers are w illing to  give u s 
the quan tity  price even w hen we do 
not buy the quantity  to  get it.

“Our second general policy deals 
with featuring and specializing on 
Nationally advertised goods. W e 
handle these goods because we don’t 
have to ‘sell’ them—the manufactur
er sells them—we merely distribute. 
A grocer, according to our experi
ence, seldom has call for an unadver
tised article.

“One evening every two weeks we 
conduct a training school. At these 
m eetings we talk over methods by 
which we can increase our business, 
and changes that can be made to se
cure better work or make the work 
more pleasant and effective.

“Our fourth method of increasing 
our turnover is one to which, in my

opinion, merchants sometimes do not 
give enough attention. I refer to in
terior displays. In our store we make 
the displays a big factor in introduc
ing new articles and encouraging 
sales.

“W e display the goods we are ad
vertising and those we are offering 
as ‘specials.’ W e watch the maga
zines closely and display the products 
most extensively advertised. In this 
way we get the benefit of the manu
facturers’ National advertising.

“W e have one counter on w’hich we 
place merchandise just received, or 
articles wre want to push. W e find it 
a wonderful help in increasing our 
turnover and a means of suggestion  
to the customer who does not know  
just what he wants. W e have ten 
or twelve articles displayed at one 
time.

“W e have figured that if we sell 
each customer 25c worth of goods 
more than he had any intention of 
buying—and each salesman served 
an average of fifteen customers a day 
— figuring three hundred working days 
a year, the increase in sales amounts 
to $1,125 for each clerk. And as we 
employ five salesmen, each doing 
practically the same, it means a $6,000 
increase for one year.

“It pays to be thoughtful. W e be
lieve in selling all we can while the 
opportunity is with us, and we never 
let a sale slip by us through failing 
to suggest some reasonable article 
or one on which we are making a 
special effort. Thoughtfulness in sug
gesting an article that may be just 
wdiat the customer wants, but does 
not know it, is—we believe—real 
salesmanship.

“W e were anxious at one time, 
among other things, to increase our 
sales on Saturdays. W e learned that 
our salesmen like to concentrate their 
selling efforts upon a single article, 
so we tried the plan of offering an ar
ticle at an especially attractive price 
for Saturday only.

“In selecting the article for these 
sales, we always demand the best. 
W e never sell inferior goods, because 
the continued success of these sales 
depends upon the confidence the peo
ple place in our advertisements.

“In planning for the Saturday‘spe
cials’ we try to pick up som ething  
during the week on which we can 
give an exceptionally good price and 
still make a profit. For instance, we 
have held several ‘banana days.’ In 
planning for them we went to our 
commission merchant and told him 
our plans. W e said we wished to 
buy fifteen or twenty bunches of ba
nanas at a price that would enable 
us to sell them at 12J^c a dozen. W e  
got them at 10c a dozen.

“For our first ‘banana day’ we pur
chased fifteen bunches and sold all 
of them by 11 o ’clock in the morning. 
This sale proved so successful that 
we decided to repeat. The next Sat
urday we purchased twenty bunches 
and again we sold out before the de
mand was satisfied. The next Sat
urday we had twenty-five and still the 
demand was greater than the sup- 
ply.

“Special sales on o th er fru its were 
ju s t as successful. O ur ‘s traw b erry  
day’ resu lted  in the sale of 720 quarts

of berries in tw o and th re  q u art lots.
“A t the beginning of the  year we 

considered the possib ility  of increas
ing our sales $10,000 for the year. 
T his m eant, of course, an increase of 
over $800 a m onth. T o  succeed we 
realized th a t we m ust do som eth ing  
to  create  m ore business, and each 
m onth  m ust m ake its own increase o r 
we would fail.

“D uring  the year we held ten spe
cial sale weeks—one each m onth  ex
cep ting  June  or July. T hese  m onths 
we skipped, as we w ere very  busy  
handling  the b erry  crop.

“A no ther plan we find effective to  
increase our business is to  solicit 
quan tity  o rders during  the fall for 
future delivery of some b ran d  of 
goods on which we have the exclusive 
sale. W e are able to  sell no t only  to  
our own custom ers, bu t to  o th e rs  a l
so. Benefits are derived from  th is 
m ethod during  the en tire  year, as 
m any people a fte r th ey  once use a 
certain  brand  of goods prefer to  con
tinue using  the  same b rand—provid
ed, of course, it proves m ore sa tis
factory.

“ P erhaps in sum m ing up the  m ost 
effective th in g  I can say about these 
m ethods is th a t they  m ade it possible 
for us to  increase our sales $10,000 
during 1915 and $18,000 during  1916. 
W e are p lann ing  to  m ake an increase 
of $25,000 during  1917.”

Butter, Eggs, Poultry, Bean and 
Potatoes.

Buffalo, Aug. 15— C ream ery b u tte r, 
extras, 41c; first, 39@40c; com m on, 
36(n)38c; dairy, comm on to  choice, 
33(5)38c; dairy com m on, all kinds, 30 
®32c.

Cheese—No. 1 new, fancy, 23c; 
choice, 22c.

E ggs—Choice, new laid 37@38c; 
fancy hennery, 42@45c.

Pou ltry  Clive) — Fow ls, 21@24c; 
broilers. 23@28c; old cox, 16@17c; 
ducks, 2(Kq*22c.

Beans—Medium. $8.50@8.75; pea; 
$8.50@8.75; Red Kidney, $7.50@8.00; 
W hite Kidney, $9.00; Marrow. $9.00.

Potatoes— New, $4.50 per bbl.
Rea & W itzig.

He Was Bom  in Illinois.
H. L. P roper, who travels in W es t

ern M ichigan for B urnham  Stoepel 
& Co., of D etro it, was in D e tro it last 
week, and during  his visit he took 
occasion to  v isit W indsor. On his 
re tu rn  he was stopped by an im m igra
tion official and was asked if he was 
born in “the sta tes .”

“No, sir,” he replied vehem ently, 
“ I was born  in Illinois.”

T he pa trio tic  farm er will have a 
plow -share in th is coun try ’s u ltim ate 
victory.

M ost good fellows a t n igh t are 
m ighty  bad fellows in the m orning.

@©@® m ïïW E S K
GRAND RAPIDS

Prompt attention given to  mail orders

mailto:8.50@8.75
mailto:8.50@8.75
mailto:7.50@8.00
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d B U N T E  B R O T H E R S  company is not in the market for funds or financing* It does not 
need more njoney, operates with a very large cash surplus and more cash could not be used 
economically in the business* T he shares we have purchased, a part of which we offer for 
sale, are simply the holdings of two of the older shareholders who are retiring from business 
because of advanced age* T he management and control remain with Theodore W* and 
Charles F . Bunte, who have conducted the business for many years, during which time it has 
grown to its present national importance.

BUNTE, B R O T H E R S
CHICAGO

E S T A B L I S H E D  1876

Manufacturers of Candy, Chocolate and Cocoa

Seven Per Cent Cumulative Preferred and Common Stock
N O T  T A X E D  IN  IL L IN O IS

d  The Preferred Stock is preferred as to assets and dividends. No lien or mortgage indebtedness exists nor may 
be created without the consent of 95% of the Preferred stockholders.

d  T h is business w as estab lished  11 years ago and incorporated in 1901. W ith in  that tim e neither the firm nor 
corporation, w ith  one m inor exception , has ever borrow ed from  bank or ind iv idu al.

d  E very  year since the concern began business, each succeed ing year has w itnessed  a substantia l increase in busi
ness and profits. L ast year, 1916, the net sales were $2,360,736.25 o f candy, chocolate and cocoa, for w hich  
thè consum er paid  over $5,000,000.

d  O ver 511%  upon its orig inal ca p ita liza tion , or an average of 35%  per y ear, w as earned by B unte Brothers 
during the 14 years o f its corporate ex isten ce end in g  D ecem ber 31, 1916.

d  T he C om pany occupies the h igh est credit position , a lw a y s p a y in g  cash for its raw m aterials and d iscounting  
its b ills.

d  T he assets o f  the C om pany are net assets. T here are no liab ilities other than the da ily  sp indle accounts for 
goods ju st received , w e ek ly  payro ll, etc.

d  B ecause o f the lack  o f m anufacturing space, the C om p any has had to refuse $50.000 to $75,000 of good  busi
ness per m onth and for .a lon g  tim e the salesm en have v irtu a lly  been oft the road.

d 'T h e  C om pany in tends to  bu ild a new  factory im m ed iately  w hich w ill double and ev en tu a lly  quadruple the  
present m anu factu ring  capacity .

We will accept reservations at $101 per share for the Seven Per Cent Cumulative Preferred Stock (Par 
Value $100). For a limited period the privilege is extended to buyers of the Preferred Stock to buy 5 shares 
of the Common Stock at $5.00 per share (Par Value $J0) with each share of Preferred. For the first six months 
of 1917 the business earned 7% for the Preferred and 15%for the Common on the total capitalization. The last 
six months of the year, which include the Christmas period, are by far the most profitable, so it is conservative 
to estimate $250,000 net available for dividends for the entire year or 7% for the Preferred and 18% for the 
Common* This showing is very attractive, yet only in line with the consistent progress of the Company for the 
last 4i years. Based upon the present selling price of the Common, the earnings available for dividends for 
1917 will be over 35% on the $5.00 price.

T h e r ig h t to reject an y  and all subscriptions or to a llo t a sm aller num ber o f shares than  subscribed for. 
is hereby reserved.

F. A . B R E W E R  & CO.
B A N K E R S

Continental and Commercial Bank Building 
Long Distance Telephone Harrison 8590 CHICAGO, ILLINOIS
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GROCERS U N D E R  DICTATO R.
This is, in some respects, the most 

momentous week the American grocery 
trade ever faced. For the first time in 
history it goes to work distinctly ‘‘hob
bled”—perhaps a kindly and welcome 
hobble, but none the less hobbled—and 
no longer dependent solely on the free 
operation of the law of supply and de
mand. Very likely it may lead to sig
nificant and lasting changes in the busi
ness conditions of the future.

The enactment of the Food Control 
bill is a far step in American traditions. 
F irst of all. it is a recognition of the 
fact that National safety demands ex
traordinary restraint on the natural 
competitive law. when the latter oper
ates under stress of an agitated public 
opinion likely to become frequently agi
tated by the exigencies of war. Next, 
it recognizes that the ordinary forces 
of business are unable, in periods of 
great excitement, to control the move
ment of foods, or of prices, with safety 
for the common welfare. Therefore the 
voice and hand of a dictator is demand
ed during the war.

Again, it interjects into the field the 
tremendous power of the Government 
as a commercial competitor, empowered 
to encourage the production of foods, 
restrain the importation of competing 
foods and even to seize foods and plants, 
buy. sell, make prices and. in some 
things, to compel regular traders to buy 
and sell at dictated prices. I t  has the 
power to commandeer foods, to seize 
private property and to instantly put out 
of business any handler, producer or 
dealer in foods whom it regards as hav
ing transgressed the rules for the N a
tional food supply and that of our w ar
time Allies.

In a sense, the grocers of America, 
last week independent individuals in the 
commercial world, are now a part of a 
great Governmental machine, under con
ditions never known before and still 
untried as an agency for public effic
iency. economy and service.

Among those best informed as to con
ditions in the trade and as to Mr. Hoov
er’s ideas of food control, there is a 
striking optim ism : a belief that in prac
tical results the experiment in wartime 
dictatorship will prove favorable. But 
that need not, nor does it, alter the 
gravity of the situation nor the sig
nificance of our departure from tradi

tions. The fact that it is an arrange
ment limited to the duration of the war 
is its chief safeguard, but many are dis
posed to watch every step of its progress 
with some apprehension as to its effect 
upon the fundamental trade ideals after 
the war. For unquestionably it will 
have effects and—as with everything 
else in the world—business conditions 
will never be wholly as they have been 
in the past.

Through the country at large—espec
ially among those whose only touch point 
with the food trade is as “consumers” 
—there is rejoicing and little if any ap
preciation of how widely we are depart
ing from our traditional freedom of in
dividual action in setting up the new 
plan. This is born of our superficial 
habit of flying to the law as the cure-all 
of every ill. without overmuch regard 
for underlying causes or principles. The 
average consumer knows that prices are 
high, that the average family expenses 
were growing unbearable, and if the law 
—or anything else—could bring them 
down he will be happy. And. under the 
feeding of a careless and sensational 
press, such people have swallowed whole 
the idea that high prices were the sole 
product of the wicked speculator and the 
ubiquitous and unnecessary middleman.

For such there is at hand an immedi
ate and vast disappointment. It is quite 
likely that there will be some recession 
in prices and in certain articles govern
mental intervention and threat will prob
ably bring down inflated values. Specu
lation of the glaring type will be les
sened. but, as a rule, prices will still be 
high, in response to the law of supply 
and demand, even when checkmated by 
the imperial dictum, and there will be 
much surprise and disappointment that 
Mr. Hoover will not instantly change 
conditions. Before many months a great 
many people will be clamoring as loud
ly as ever about manipulation and it 
will be surprising if their chagrin will 
not take the turn of charging that Mr. 
Hoover and the President are being 
throttled by “the Food T rust,” what
ever that may be.

Unquestionably, the authorities will be 
called upon to do the impossible. It is 
unlikely that they w'ill ever exercise 
to the limit their powers of confiscation, 
or governmental trading, or of price 
fixing; because Mr. Hoover and his as
sociates have a realization of the causes 
that have led to high prices and will 
realize that not even Uncle Sam as a 
monopolist can accomplish more than 
thousands of honest, intelligent business 
men, working under the efficiency-inspir- 
ing influence of individual initiative and 
the impetus of earning a living. The 
exception to this will possibly be re
course to the charitable selling of goods 
at less than cost—and in the long run 
that will be ruinous in more ways than 
one to legitimate trade and to public 
economy.

There are far too many people who 
believe that the law can do arbitrarily 
whatever it wants to. They forget alike 
constitutional rights of the individual 
and the inevitability of the economic 
law. The people who would have the 
cold storage houses thrown wide open 
that they may gorge themselves for a 
day forget that the reaction is starvation 
and that cold storage, if it be an eco

nomic factor at all, must naturally be 
an agency o f “hoarding.” People who 
would wholly eliminate middlemen are 
in for a lesson in the fact that middle
men cannot be wholly elim inated: not 
even by the Governm ent; else there 
would be no conservation.

The farm er who finds it hard to m ar
ket his whole inflated production 
promptly will come to have a new ap- 
pieciation of the value of the “middle
men” commission house; also something 
of what it costs to carry over a surplus 
and o f the real value of cold storage 
houses. He will discover that any m ar
keting system must have an elastic fac
tor to take up the disparity between sup
ply and demand, and that private ini
tiative will not respond to the call for 
that task without an adequate and 
reasonable reward.

The public is destined to learn some
thing of the functional elements of 
“service” and to  discover that it all 
costs money. This is already being 
emphasized in the agitation for cut ring 
out superfluous delivery service or exer
cising economy in the hom e; of reducing 
the privileges of the grocer to return 
“stale” bread, e tc .; of cutting down ex
tra  packaging and adopting a sharper 
scrutiny of service in the quest of elim- 
inable burdens. I f  this results in a new 
discovery of some of the unnecessary 
burdens of the merchant it will be a 
good thing for the grocer.

The movement for “doing it yourself” 
is also bound to have an enlightening 
effect. The housewife who reverts to 
the frugal habits of her grandmother 
and “puts up” foodstuffs, only to find 
that it costs her more than she expected 
and probably more than the grocer 
charged her for factory-packed produces 
that were probably better in quality, is 
going to discover that costs were not 
wholly fanciful. But will she continue 
to exchange convenience for a few pen
nies saved?

Probably the most valuable lesson for 
everyone will be the gradual adoption 
of a new attitude toward economy and 
efficiency. If  the American people can 
be made to analyze costs—and in our 
fool’s paradise of recent years we have 
generally forgotten to do so—they will 
be wiser and less prodigal. They will 
unconsciously reduce their waste if they 
do not curb their wants; possibly will 
do both.

The grocer will learn to exercise a 
sharper outlook as to careless credits. 
H e will realize the real value of small 
purchases and quick turnover and the 
wastefulness of unnecessary “overhead.” 
He will curb many of his careless leaks 
in trade, and under the guidance of a 
common manager, will eliminate many 
of the unnecessary things that came 
from blind competition.

There has always been a limit to 
just what the individual grocer could 
do in pruning his expenditures to the 
limit of “bare bones.” even if he would. 
The competition for patronage led him 
to do not only what his competitor did. 
but something more if he was to wrin. 
The things he would have liked to do 
in combination with his competitor he 
could not without violating the anti
tru st laws. Now the dictator may com
pel them all to eliminate waste alike, 
and thus restore trade parity on a more 
sensible and less wasteful basis.

The grocer has seldom known how 
to watch his own expense account; his 
accounting system was weak and in
efficient. He “guessed” he was making 
money, and was surprised to find that 
when his books showed profits the mon
ey drawer did not. Now he will be 
obliged to do as Uncle Sam tells him, 
for Uncle Sam is a partner in any ex
cess profits, also in the income, of a 
grocer and will doubtless require uni
form and more accurate and intelligent 
accounting.

So, the grocer will have, under the 
dictation of a boss for a limited pei^od, 
a far better chance than for year past 
to get back on a safe and sane and 
economical basis. So has the public. 
So has the m anufacturer. That the 
lesson will be fully learned is not to be 
supposed, but it is highly probable that 
a dictatorship, intelligently grasping the 
opportunity, can during the life of the 
war greatly improve the efficiency of the 
Nation’s food supply machinery. Its in
fluence can be the greater because freed 
from the necessarily wasteful influences 
of wide-open competition. But it will 
be a happy circumstance that it will 
come to an automatic ending.

One of the dangers is bound to be 
that, if it succeeds, there will arise a 
more or less general demand for its per
manence after the war is over. Never 
before was any government allowed 
to intrude so far into individual rights 
or to exercise such a wide measure of 
Socialistic control over the intimate 
affairs of a people. I f  it outwardly suc
ceeds popular clamor will demand its 
continuance, by reason of mistaking re
sult for agency, and it is doubtful if all 
the paternalism will disappear a fter the 
war. Nor is this true alone of Am erica; 
it will be equally true in England and 
France and in other Allied lands, just 
as it is true now and has been for years 
in Germany.

And right there will lie the menace. 
There has in recent years arisen a very 
dangerous state of public mind in this 
country regarding food: a conception 
that food is not to be regarded as 
“merchandise,” but that because of its 
universality as a human need, the law 
must lift it out of the mercantile class 
and apply to it a community interest of 
the consumer that shall ride over the 
rights of private owners. For years the 
clamor for governmental interference 
in the food trade has been building up 
a formidable structure of Socialism and 
—through the exigencies of war and a 
war statute—it has temporarily trium ph
ed. It is now to go on trial, and mo
mentous evolutionary events hang upon 
the measure of its success. The grocery 
trade may well have a care.

The Tradesman has been requested 
to make a list of pro-Germans who dis
continued the paper because of its anti- 
German and pro-American utterances. 
It is not unlikely that these men will 
find they have something coming to them 
as the result of their attitude toward 
the country of their adoption, which 
they do not properly support in time 
of trial when civilization and human 
liberty are at stake. A few years at 
Ft. Leavenworth will give any man 
ample time for reflection and reparation.

No m an ever brings suit against 
the assessor und erra tin g  his w orth.
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SU C C ESSFU L SA LESM EN.

George Sargeant, the W ell-K nown  
Notion Manager.

George S argean t was horn a t St. 
Joseph, Mo., Jan. 18, 1873. H is fa ther 
was a wholesale hardw are dealer.- 
Both of his paren ts were of English 
descent. He com pleted his gram m ar 
school course in 1888 and sought em 
ploym ent w ith R. L. M cDonald & 
Co., of St. Joseph, im porters and jo b 
bers of dry goods and m anufacturers 
of overalls, w o rk  sh irts and duck 
c lo th ing—at th a t tim e one of the 
largest wholesale dry goods houses 
on the  M issouri River. _ He grew  up 
in their em ploy from  stock boy to 
salesm an on the road, covering  parts 
of M issouri, K ansas, O klahom a and 
Texas, in  1896 he came to  Grand 
Rapids and took charge of the notion 
and fancy goods departm ents for 
C harles T ran k la  & Co. (T he B oston 
S tore) as buyer and m anager. A fter 
ten successful years w ith Charles 
T rank la  & Co., lie w ent to  W ash ing
ton, D. C., and identified him self with 
one of W ash in g to n ’s m ost p ro g res
sive departm ent stores, K ing’s Pal
ace, as buyer and m anager of the 
sam e departm ents he had conducted 
so successfully in the Boston Store, 
rem aining in th a t position until Feb. 
1, 1917, when he re tu rned  to  G rand 
Rapids to  take the position of buyer 
and m anager of the notion and fancy 
goods departm en ts of the Grand Rap
ids D ry Goods Company, l ie  found 
the departm ents in any th ing  but good 
condition and has worked faithfully  
to  b ring  them  up to standard, which 
he has succeeded in doing. H is floor 
is now one of the m ost a ttrac tive  in 
the establishm ent and be has o ther 
and still larger plans for the future 
which will resu lt to his credit, to the 
profit of his house and the satisfac
tion of his custom ers. He has been 
buying  on the New York m arket 
over tw enty  years and is well ac
quainted with all the large m anufac
tu rers  and im porters in the notion and 
fancy goods lines.

Mr. S argean t was m arried tw enty- 
th ree  years ago to  Miss Jennie A. 
V er Bryck, of St. Joseph, Mo. T hey 
have tw o sons. The older, George 
G., J r . t 21 years old, a m em ber of the 
D istrict of Columbia National Guards, 
is sta tioned  a t F o rt M eyer, Va. The 
younger son, R ichard A., aged 19, is 
em ployed with his fa ther in the no 
tion departm ent of the G rand R apids 
D ry Goods Company.

Mr. Sargean t is still a m em ber of 
the C ongregational church of St. 
Joseph, Mo., having taken an active 
part in the m anagem ent of thdt in
stitu tion  for several years. He now 
a ttends Grace Epicopal church. He 
has no frate rnal affiliations whatever.

Mr. Sargean t owns a fine farm  fif
teen m iles northeast of W ashington, 
which he occupied as a home during 
the  five years he resided in W ash
ington. I t  is a hom e in all th at the 
term  implies, having been equiped 
w ith every creature  com fort it was 
possible to  secure and m aintain in a 
hom e outside of a city.

Mr. Sargean t a ttrib u tes  his success 
to his determ ination  to handle on ’y 
such goods as the people w ant and 
to  give as good service as can" be' se

cured anyw here in the country. H is 
m otto  has alw ays been, "H e serves 
best who profits m ost.” and he has 
alw ays shaped his career in conform 
ity w ith th at theory.

In addition to  being a popular sales
man, buyer and m anager, highly es
teem ed by his friends and associates, 
Mr. Sargean t is an excellent business 
man, his business acum en and ju d g 
m ent being held in g reat respect by 
his em ployers and by all w ith whom 
he comes in con tact in a business 
way.

Mr. Sargean t is a seven days in 
th e .w e ek  C hristian  gentlem an. Per
haps unconsciously and un th ink ing
ly, he follows in the footsteps of Him 
who w ent about doing good, not be
cause he w ants the applause or the 
approval of the m ultitude, but because 
he has cultivated the inborn, the old-

fashioned virtue of fairness and 
bro therly  love.

Breaking the News.
L ittle  Marie stood in the doorway, 

one hand on the doorknob. For a 
m om ent she gazed at her m other, 
who was p reparing  to go out.

"M other,” she said, "do you know 
w hat 1 am going to  give you for 
your b irthday when it com es?”

“ No, dear,” answ ered the m other. 
“ P lease tell m e.”

“A nice hairpin tray  with gold flow
ers on it all around .” said the little 
girl.

“But, m y dear,” exclaim ed the 
m other, “ I have a nice one like that 
a lready.”

“N o you haven’t, m o ther,” M arie 
answered. “ I have just dropped it on 
the floor.”

Possibilities of Sorghum and Amer
ican Storax.

Tw o . neglected com m odities of 
A m erican production, sorghum  and 
storax, th at are of econom ic im p o r
tance, especially a t this time, are m ade 
the subject of study by Dr. Stroud 
Jordan, in articles contributed  to the 
A ugust num ber of the Journal of In 
dustrial and E ngineering  Chem istry. 
In urg ing  the questions presented  by 
Dr. Jordan  upon the a tten tion  o ' 
chem ists of the Southern sta tes in 
particu lar the edition of th at journal 
refers to  the fact that much work 
was done nearly  th irty  years ago by 
the U nited  S ta tes D epartm ent of Ag
riculture to develop the sorghum  a- 
a source of sugar, which failed of suc
cess because of the difficulty of crys- 
talization due to  the presence of in
vert sugar, starch , dextrine and gums.

T his difficulty becom es an advantage 
if the product be considered from  the 
standpoin t of invert sugar syrups, 
such as are used in the m anufacture 
of tobacco, confectionery  and in bak
ing, in which a non-crystallizing  syrup 
is needed. M oreover, this sorghum  
syrup will take up about 14 per cent, 
of w ater, practically  the same as 
glycerine.

F or the continually  increasing 
quantities of invert sugar syrups d e 
m anded by industries, raw o r g ranu
lated sugar has been artificially in
verted. The high price of glycerine 
because of m unitions dem ands, and 
the necessity for conserving the sugar 
supply in every possible way, suggest 
the substitu tion  of the ready to  hand 
natural product. T he fodder value of 
sorghum  cane is also considered. The 
fact th a t th is crop can be planted in

much th icker stands than corn adds 
all the m ore to  its value. The seed 
may be used as raw m aterial for a l
cohol m anufacture.

There  are many places in South
eastern Georgia in the old denuded 
turpentine belt, where land is very 
cheap and where agriculture does not 
seem to thrive, that are admirably 
adapted to the cultivation of sorghum, 
as shown by the fact that every home 
there has a patch of it alongside.

In the article on storax. Dr. Jordan 
points out the full equivalency of the 
exudate of the "sweet gum" tree with 
the Orienta l storax, hitherto  import
ed, the price of which, because of 
present restricted importations, has 
increased thirty-fold. If there  is add
ed to this the further fact that  the 
imported product is grossly  adulter
ated with rosin. Burgundy pitch, 
castor oil and extracted storax, the 
relative cost of the s torax  itself is 
still further enhanced.

"In the midst of this period of 
scarcity of this product.” savs the 
writer, “let us remember that there is 
in the South a source of this material 
amply abundant to supply all of our 
needs. Again problems of collec
tion and of marketing  must be solv
ed, but there has never been a more 
suitable time in cur history for such 
exploitat ion."

W holesale M urder C rusade by Bloody 
Bill Kaiser.

11 is now clearly established, by 
authentic testimony, that  the cap tarn 
of the German submarine which sunk 
the steamship Belgian Prince acted 
upon orders issued personally by the 
Kaiser w hen he smashed all the life
boats, took forty-one m embers of the 
crew on his deck, and steaming away 
far enough to be free of all wreck
age that might support them, sub
merged, leaving them to drown.

The case is not unique. The rap
idly growing German record of sheer 
murderous brutality  already bears 
several such crimes, a lthough the 
number of men ruthlessly s laughter
ed in this instance exceeds anything 
hitherto  recorded. It had been 
thought  that  the normal Prussian 
zest for cowardly slaughter explain
ed these murders, but this  latest one 
suggests a more official reason.

I t  is apparent that the te rro r  which 
Germany strives to spread among her 
foes by her submarine warfare would 
be enhanced if it became generally 
known that  no mercy, only instant 
murder, awaits the crews of ships, 
even neutral ships, which encounter 
a submarine. If one after  another 
ship silently disappears from the sur
face of the sea leaving no survivor 
to tell the story of their end it may 
become increasingly difficult to get 
crews. This possible result may im
pel Germany to order submarine cap 
tains to commit acts of wholesale 
murder, for which they need little 
enough encouragement.

This  form of campaign ought not to 
tolerate any further talk about "peace 
without victory” and the like pacifist 
sentimentali ties. Man eating tigers 
are subdued only by death.

W h at  grafters need is insurance 
against exposure.

George Sargeant
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ggl!;r- ■ ' Paris Green Arsenate of Lead
Get Our Prices

R e e d  &  C h e n e y  C o .
)i B U T T E R ,  E G G S  ^ » P R O Y I S I O i f S j Q R A N D  R A P ID S, M IC H .

Use Half aa Much

C h am p ion  M otor O il
as of other Oil 

G RAND RAPIDS OIL CO.

M ichigan P o u ltry , B u tte r  and Egg A sso
c ia tion .

P re s id e n t—J . TV. Lyons, Jackson .
V ic e -P re s id en t—P a tr ic k  H urley , D e

tro it.
S e c re ta ry  a n d  T re a s u re r—D. A. B e n t

ley. Saginaw .
E x ecu tiv e  C om m ittee—F . A. Johnson , 

D e tro it:  H . L. W illiam s, H ow ell; C. J. 
C hand ler. D e tro it.________________________ _

Butter Grading Undertaken By Dairy 
Department.

Lansing, Aug. 14— It is the  D ep art
m en t’s in ten tion  in announcing the 
inauguration  of a S tate B u tte r G rad
ing Service to  provide w hat ap p aren t
ly co n stitu tes the m issing link in tlie 
econom ic chain of production, m anu
facture and m arketing  of M ichigan 
cream ery bu tter. T he consum er has 
certain  well-defined individual pref
erences in the m atte r of b u tte r values. 
O ur d istribu ting  m achinery caters to 
such preferences. T he D epartm en t in 
its b u tte r  g rad ing  service will endeav
o r to  in te rp re t and express these p re f
erences to  the cream eries who may 
in tu rn  receive their raw m aterial on 
a grade basis, based on these m arket 
preferences.

T he D epartm en t has from  tim e to  
tim e called a tten tio n  to  the ever- 
increasing  im portance of uniform ity 
as an essential factor in the m arket
ing of cream ery bu tte r. T he tenden
cy on the p art of large receivers and 
s to re rs  of b u tte r  in dem anding a 
m ore uniform  quality  has becom e 
so m arked as to  actually  cause a p re
m ium  being paid over the quotation 
for “ex tra” cream ery b u tte r for long 
lines of uniform , low-acidity, n inety- 
poin t bu tte r. T h a t th is condition en
ta ils  a heavy loss to  cream eries in 
M ichigan who have failed to  a ttach  
sufficient im portance to  the fact th a t 
uniform ity , and the  keeping quality 
of a staple p roduct such as b u tte r  is 
of the h ighest im portance in success
ful m arketing  is clearly  evident, from  
the  foregoing facts, a condition th a t 
should cause M ichigan cream eries to 
give im m ediate a tten tion  to  the  p rob
lem involved in the solving of which 
the  service herein  outlined is in tend
ed. and the D epartm ent is confident 
th a t cream eries availing them selves 
of the service liberally  will find th e re 
in a highly  practical m eans of im prov
ing  the quality  and uniform ity  of their 
b u tte r to  a m arked degree.

T he follow ing condensed rules and 
regu la tions govern ing  the  service 
above referred  to  hereby p ro m u lg a t
ed. effective Septem ber 1. 1917:

1. Sam ples. R epresentative  sam 
ples, one from  each churning, pack
ed in a standard  package ho lding five 
pounds net w eight of b u tte r  (style 
of package to  be determ ined la te r) 
shall be used in the scoring, g rad ing  
and classifying of cream ery b u tte r 
under the  service.

2. Accum ulating. S toring  and 
M arking of Sam ples. Sam ple pack
ages shall be perm itted  to  accum ulate 
in the  cream ery refrig e ra to r until b u t
te r  is shipped, when they  m ust be 
p rom ptly  forw arded to  the g rading 
station  designated by the D epartm ent, 
and the D epartm en t notified by card 
provided for th a t purpose, giving the  
num ber of sam ples in the shipm ent 
and the m arkings on same which m ust 
alw ays be the same, for identification 
purposes, as the  m arkings on the  en
tire  num ber of packages packed from  
the churnings from  which the sam 
ples were procured. Cream eries who

have m ade form al application for the 
service will be provided with fu rth er 
instructions as to  the  system  of m ark 
ing to  be used. R ubber stam ps for 
this purpose will be provided by the 
D epartm ent a t cost.

3. T im e of Grading. On receip t 
of sam ples a t the g rading sta tion  suf
ficient tim e will be perm itted  to  elapse 
approxim ating  the tim e the b u tte r 
which these sam ples are  reported  to  
rep resen t is in tran s it, in o rder th a t 
the sam ples m ay be as near the same 
age and condition as the b u tte r when 
it reaches the m arket.

4. G rading Rules. In  scoring, 
g rad ing  and classifying b u tte r under 
the service cognizance will be taken 
of the m arket g rades established by 
the various wholesale produce o rg an 
izations in the  different m arkets. In  
th is connection it is hoped th a t the 
m atte r of uniform  scores, g rades and 
classifications now before the p ro 
duce exchanges of the large b u tte r 
centers, such as New Y ork, Chicago, 
Philadelphia and San Francisco, will 
be adopted as th is would facilitate 
the w ork  greatly .

5. Score Cards and Grade Certifi
cates. T hese will be forw arded to  the 
cream eries p rom ptly  and the sam ples 
held in sto rage  for a period of four 
weeks (unless sooner released) in o r 
der to  facilitate the se ttlem ent of pos
sible disputes betw een the cream ery 
and the receiver as to  the grade of 
the b u tte r  which these sam ple pack
ages represen t. N ote: In  th is con
nection it is understood th a t the serv
ice is perform ed a t the  request of 
the cream ery and the D epartm en t a s
sum es no liability  in any m atte r of 
dispute th a t m ay arise betw een the  
cream ery and the receiver. T he D e
p artm en t will, how ever, fo rw ard  to  
any given address upon the w ritten  
request of the cream ery and a t the 
cream ery’s expense, any specified 
sam ple o r sam ples to g e th e r w ith a 
copy of the grade certificates cover
ing such sam ple o r samples.

6. P roceeds. A fter ho ld ing the 
sam ples for four weeks as provided 
in paragraph  five, they  will be sold 
by the D epartm en t for the c ream ery’s 
account, the D epartm ent endeavoring  
to  secure a price th a t will represen t 
the full relative m arket value of the 
b u tte r and the proceeds, a fte r deduct
ing the cost of transporta tion , if any, 
paid by the D epartm ent, will be fo r
w arded to  the cream eries.

7. A pplicants for Service. C ream 
eries are required  to  execute a form al 
application (blank enclosed) on re
ceipt of which detail instructions as 
regards packing, m ark ing  and ship
ping of the  sam ples will be forw arded 
to  the applicants.

T he need for close co-operation be
tw een M ichigan dream eries in the 
m anufacturing  and m arketing  of their 
b u tte r  is m ade clearly  apparen t in 
our in troducto ry  rem arks. C ream 
eries should seriously consider their 
p resen t position and im m ediately 
form ulate and adopt plans th a t will 
rem ove the handicap existing  against 
them  in the m arket. T he grade serv
ice herein outlined is as sta ted  be
fore, designed to  assist cream eries in 
solving the problem  under consider
ation—th a t of im proving the  quality, 
unify ing  and standard izing  M ichigan 
b u tte r in such a way as will m eet the 
seasonable dem ands of the  m arket.

H . D. W endt.

w  / a  n

We are the Largest Buyers

Poultry, Eggs, Packing Stock 
Butter and Veal

IN  THIS CITY
If not receiving our quotations write us. 

Get in touch with us before selling.

20-22 Ottawa A ve., N . W . 
Grand Rapids Michigan

Rea & W itzig
PRODUCE
COMMISSION
MERCHANTS

104-100 W est Market St. 
Buffalo, N . Y.

Established 1873

Live Poultry in excellent de
mand at market prices. Can 
handle large shipments to ad
vantage. Fresh Eggs in good de
mand at market prices.

Fancy creamery butter and 
good dairy selling at full quota
tions. Common selling well.

Send for our weekly price cur
rent or wire for special quota
tions.

Refer you to the People’s Bank 
of Buffalo, all Commercial Agen
cies and to hundreds of shippers 
everywhere.

Dandelion Vegetable Butter Color
A perfectly Pure Vegetable Butter 

Color and one that complies with the 
pore food laws of every State and of 
tire United States.

Manufactured by W ells A  Richardson Co. 
Burlington, Vt.

M r. F lo u r  M e r c h a n t :
Y o u  c a n  o w n  a n d  c o n tro l  y o u r  

f lo u r  tr a d e .  M ake  e a c h  c le rk  a  s a le s 
m a n  in s te a d  of a n  o rd e r  ta k e r .

W r i te  u s  to d a y  
fo r e x c l u s i v e  
s a le  p ro p o s it io n

m a r k e t  fo r

■  sH'1 patent ■  W e m ill s t r ic t ly  
cho ice  M ich ig an

ig:. b le n d e d  to  p ro -
d u ce  a  sa tis fa c -  
t ° r y  a ll-p u rp o se  
fa m ily  flo u r. 

GRAND RAPIDS GRAIN & MILLING COMPANY
G R A N D  R A P ID S ,  M IC H .

T h e  Sack th a t keeps the flour IN  and  th e  d irt O U T •

V inkem ulder
Company

Specials for This 
Week

Red Star Brand 
V irg in ia  Irish  C ob b ler  

W h ite  P o ta to e s
Stock the Best 

Prices Always in Line

G eorg ie  P in k  M eat 
L o p es

12-15 in Crates

G eorg ia  E lberta  
P e a ch es

6 Basket Crates

Also All Kinds Fruits 
and Vegetables

Vinkemulder
Company

Grand Rapids, Michigan

W A N T F D  at Moseley Station, experienced capable man to 
^ - N -  •a-'*-* take charge of warehouse and do the work in 

buying Beans, Potatoes, Seed, and selling Coal, Cement, Salt, etc. 
Must have temperate habits and furnish good references in regard to 
ability, habits and character. Man with w ife, preferred, to live in our 
house at Moseley. Address, MOSELEY BROTHERS, Grand Rapids, Mich.

EGGS W E BUY 
W E STORE  
W E SELL EGGS

Make us your shipments when you have fresh quality Eggs, Dairy Butter or Packing 
Stock—always in the market, quick returns. We sell Egg Cases and Egg Case material. If 
not receiving our weekly quotations write us.
KENT STORAGE CO. GRAND RAPIDS, MICHIGAN
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SU C C E SSFU L  SA LEM EN .

A. T. Edmunds, Representing Sprague, 
W arner & Co.

A. T . E dm unds was born in T re- 
herb ert, South W ales, June 4, 1875, 
his an tecedents being  W elch on both 
sides. W hen  he was one year old the 
fam ily came to  Am erica, locating  in 
C hatham , O ntario . Six years later 
the fam ily rem oved to  O ttum w a, 
Iow a, w here Mr. Edm unds a ttended  
school until he was 16 years of age, 
w hen he en tered  the re ta il g rocery  
sto re  of his father, w ith whom  he re
m ained th ree  years. H e then entered  
the  wholesale g rocery  establishm ent 
of J. H. M errill Co. as shipping clerk. 
Some years la te r he was p rom oted  to  
a position  on the  road, w here he cov
ered the trade  of Southern  Iow a and 
N o rth e rn  M issouri. A fter five years

A. T. Edmunds

of service in th is departm ent he was 
taken into the  store, w here he served 
the house five years as assis tan t in 

i the  sales end of the business.
Jan . 1, 1916, he w as engaged by 

Sprague, W arn e r & Co., of Chicago, 
to  take a portion  of the te rr ito ry  fo r
m erly  covered by David C. Sm ith, 
w ho re tired  from  the  house on th a t 
date  a fte r a continuous service of 
about tw enty-five years. He im m edi
a te ly  took up his residence in Grand 
R apids and undertakes to  see the re 
tail g rocery  trad e  every th ree  weeks 
in the te rr ito ry  ly ing  betw een Grand 
R apids and the  S tra its  of M ackinac.

Mr. E dm unds was m arried  Aug. 3, 
1899, to  M iss M ary Cecilia Fisher. 
T hey  have th ree  boys and a girl and 
reside a t 116 G rand avenue.

Mr. E dm unds is a m em ber of the 
F o un ta in  S tree t B aptist church and 
G rand R apids Council. H e has tw o 
hobbies—his hom e and a careful and 
conscientious study of his business. 

>1 H e is try in g  to  em ulate the  exam ple 
of his illustrious predecessor, who 
w as one of the m ost unique charac
te rs  w ho ever carried  a sam ple case 
in M ichigan or any o th er state . Mr. 
Edm unds is undertak ing  to  hold up 

i the volum e of sales established by 
M r. Sm ith and to  create  for him self 
the atm osphere  of good fellowship 
which alw ays accom panied Mr. Sm ith 
on his travels. H e a t all tim es a t
tempts to conduct him self as a M ich- 

? igan man, with Michigan ideas, cater

ing to M ichigan m erchants w ith goods 
adap ted  to  the M ichigan trade.

No Grape in Grapefruit—N o Bread in 
Breadfruit.

T he use of the tradem ark  “L im e
stone B rand” was recen tly  denied the 
m anufacturer of a cathartic  m edicine 
by the U nited  S ta tes exam iner of 
tradem arks on the  general g rounds 
th a t the  application of the w ord 
“lim estone” to  som eth ing  th a t con
tained no lim estone w as undescrip- 
tive and deceptive.

T he applicant took an appeal, the 
case h inging on w hether a w ord  with 
a well-defined m eaning of its own can 
be divorced from  th a t m eaning and 
used as a m ore or less suggestive 
p a rt of a phrase in som e o ther con
nection. T he decision of the exam 
iner was sustained, in spite of the 
cleverness of appellan t’s a tto rney , a 
p a rt of wrhose am using brief is he re 
with quoted:

“T here  is no cream  in cream  of 
ta rta r , in cold cream  o r in chocolate 
cream s, no m ilk in m ilk of m agnesia, 
in milkw'eed, or in the cocoanut. 
T hese are all as rem ote from  the cow 
as the cowslip.

“T here  is no grape in g rapefru it or 
bread in breadfru it. A pineapple is 
ne ither pine nor apple: a prickly pear 
is not a pear; an a lligator pear is 
neither a pear no r an alligator, and 
a sugar plum is no t a plum.

“Apple b u tte r is not bu tter. All 
the b u tte r is taken out of bu tterm ilk  
and there  is none in b u tte rn u ts  or in 
buttercups, and the flies in the dairy 
are not butterflies.

“ P eanuts are no t peas and it is 
doubtful if they  are nuts. Sailors 
w ear pea jackets—peas do not, they 
have peacods, which, by the way, are 
no t fish.

“M onkey w renches are neither made 
by no r of m onkeys. P o les are not 
m ade from  polecats or badges from  
badger.

“A lathe-chuck is a contrivance fix
ed to  the m andrel to  hold the w ood— 
it is no t a woodchuck. A w oodchuck 
is a groundhog, which is no t a hog 
and is no t g round—ground hog is 
sausage. A nd a lathe m andrel is not 
a m onkey, although  a m andrill is.

“A ngel food is eaten by everybody. 
T here  are no sponges in sponge cake 
and the eating  of lady fingers does 
not im port cannibalism .

“C hickenpox has no th ing  to  do with 
chickens, neither has an egg plant, 
nor a cocktail. -

“A horse  chestnu t is as far rem oved 
from  horses as a saw horse, clothes 
horse  o r horseradish . A horse  
chestnu t is a nut, so is the th in g  th a t 
goes w ith a bolt, so is a doughnut.

“Sw eetbreads are no t sw eet and 
are no t bread.

“ C atgut is no m ore feline than  
pussy w illow  o r cat-tails, and fire- 
dogs are and irons and are frequently  
of brass. A copper is a policem an or 
a bull, but an Irish  policem an is no t 
an Irish  bull.

“W hiffletress, boot trees, hall trees 
and fam ily trees are as ou t of place in 
the  w oods as a raihvay frog, a fish 
plate, a fish story , a m ackerel sky, or 
a crabapple in the w ater.

“ Perhaps the court m ay rem em ber 
the  , ‘C ountry  Sum m er P asto ra l,’

which was w ritten  by a learned but 
city  bred scholar from  know ledge de
rived from  etym ological deductions 
ra th e r than  from  actual experience. 
H e w as an advocate of the back-to- 
the-land m ovem ent and sang:
I  w ould fly from  th e  c ity ’s ru le  an d  law , 

F ro m  its  fa sh io n  an d  fo rm  c u t loose, 
A nd go w here  th e  s tra w b e r ry  g row s on 

i ts  s traw ,
A nd th e  gooseberry  on  th e  goose; 

W h ere  th e  c a tn ip  tre e  is  c lim bed by  th e  
c a t ,

As she  c rouches  fo r h e r  prey ,
T he gu ile le ss  an d  u n su sp ec tin g  ra t .

On th e  r a t t a n  bu3h a t  play.

O. P. D eW itt, wholesale grocer at 
St. Johns, in renew ing his subscrip
tion to  the T radesm an w rites as fol
low s: “T he paper is w orth  m ore
m oney.”

T he m ore a m an talks the  m ore 
trouble  he piles up for himself.

Bell Phone 596 Citz. Phone 61366

Joseph P. Lynch Sales Co. 
Special Sale Experts

Expert Advertising—Expert Merchandising 
44 So. Ionia A ve. G rand Rapids. Mich.

K è e l e y  

Treatment

Don’t Despise the Drink
ing Man— Help Him

Don’t kick a man because he 
ia drunk. Help him. Surely 
every man ia worth saving. 
Drop us a line and let us tell 
you how we can aid him. Ad
dress The Keeley Institute.

733-35 Ottawa Ave., N. W.. Grand Rapids,Mich,

Coleman
(Brand)

T e r p e n e le ss

LEMON
and

Pure High Grade

V A N IL L A
E X T R A C T S

Made on ly  by

FOOTE & JENKS
Jackson, Mich.

Cigar Cigar

DORNBOS 
Single Binder

Overflowing with Quality 
Try them.

It will bring you friends 
and business.

Housewives'Dem and

Jersey Brand 
Peanut Butter

B ecau se  it  is  D e lic io u s  in  
C h o ic e  P eanut F lavor

T r y  it  and Y o u ’ll  
U nderstand

O rder From  Y o u r  Jobber  
T o -d a y

4 * 4 *

Perkins Brothers, Inc 
Bay City, Michigan
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B usiness Men A ccom m odating T hem 
selves to  W ar Conditions.

W ritte n  fo r th e  T rad esm an .
Decidedly m ore cheerful is the ou t

look for business. I t  was b e tte r in 
July than it was in June. Much of 
the ' “gloom .” and uncertain ty  caused 
by the en try  of this country  into the 
war has been dispelled. The lesson 
that the war is really an industrial 
en terp rise  is being learned. People 
are also reconciled to  the idea that they 
are going to  be taxed, directly  and in 
directly. for the w ar's huge cost and 
are not w orrying over much as to 
w hether these taxes are to come as 
taxation  on income o r profits or are 
to  be derived th rough  loans, taxes 
on m anufactured  articles, am use
m ents. etc. T his fact cf reconcile
m ent is cheering  and a b e tte r sen ti
m ent has been created. O ptim ism  is 
tak ing the place of pessim ism  and its 
effect on business is becom ing m ore 
and m ore apparent. T he undercu r
ren t of stim ulus to business is rec
ognized as a com ing event, due to 
the fulfillment of G overnm ent o rders 
and the m ovem ent of unexpectedly 
good crops.

A nother stabilizing influence is the 
announcem ent th a t the second L iber
ty  Loan will not be floated before 
Nov. 15. T his enables the accum ula
tion of m ore savings, as well as the 
u tilization of some of the proceed- 
of this season 's crops. An indica
tion of how th is is looked upon in fi
nancial circles is found in the over
subscription of $3,000,000,000 L . S. 
certificates of indebtedness issued in 
anticipation of th e  L iberty  Loan, 
m aturing  so as to  be taken up from  
the preceeds of the L iberty  Bonds. 
T here  is no question but that th; 
hew bonds will oe quickly absorbed. 
P lans for launching the loan are al
ready under consideration. Bankers 
all over the coun try  have been sound
ed and skeleton organizations, carried 
over from  the last cam paign, are p re
paring for the addition of large num 
bers of w orkers to  ensure the success 
cf the new loan when it is offered to 
the public. Five million L iberty  Loan 
bu ttons have already been ordered  
and this o rd e r may be enlarged to 
eight m illions as soon as the am ount 
o f the new issue of bonds is made 
known. P osters have been -elected, 
forcefully advertising  the bonds, and 
o ther form s of publicity to bring the 
bonds to the a tten tion  of the publi; 
are being worked out. Inform al con
ferences have been held by the T rea s
ury officials and leading bankers for 
the purpose of ascertain ing  the views 
of the la tte r  as to  the am ount of the 
loan, rate  of in terest, term s, disposal 
of the bonds and o ther m atters re 
lating  to  the flotation.

An additional cheering  indication 
is the stability  of the prices of se
curities on the New York Stock E x 
change. which invariably' act as a 
barom eter of business conditions. 
Speculative selling exhausted  itself 
last D ecem ber when it becam e ap 
paren t th a t th is country  was to  en ter 
the war. C urren t liabilities of busi
ness men have been largely reduced 
through liquidation in bonds and u til
ization of profits, and plans and p ro 
gram m es have been curtailed to  a 
war basis, thus se ttin g  the ship of 
business nearly  on an even keel.

It has been rem arked that the se
curities m arkets have been but little  
influenced by' peace talk . T his is 
due. probably to  the fact th a t the 
g reat m ajority  of the A m erican peo
ple have come to  realize the improb-. 
ability of peace in the near future. 
The situation is one which renders 
peace a t p resen t im probable if not im
possible. Germany- could not accept 
peace on term s acceptable to the A l
lies for the reason th a t her arm ies 
and people would refuse to  accept 
the loss of her colonies and liability 
for dam ages to  Belgium. France and 
o thers. France could not do it be
cause of Germ an occupation of her 
soil. G reat B ritain would not make 
peace with G erm any in possession of 
Belgium and N orthern  France, as the 
end of the British sea pow er and 
British national existence would be 
in sight, while if Russia m ade a sep
arate  peace it would isolate her from 
the rem ainder of E urope and leave 
her an easy prey to  future G erm an 
aggression . T hese reasons are all 
b rought to  hear by business men. with 
the result that G erm an peace talk 1 
brushed aGde as valueless.

A fu rther indication of the settlin  • 
process in general business i- the re 
actionary' tendency in prices of foods, 
tex tiles and m etals, with the possible 
decrease in m anufacturing  and op
e ratin g  costs if this decline continues 
until prices approach the norm al. 
C orporate  financing has tem porarily  
abandoned the issuance of bonds, 
short term  notes selling on fi to 6)4 
per cent, basis having been adopted 
by such co rporations as the G eneral 
E lectric Co.. Southern California E d
ison Co. and the Chicago & W estern  
Indiana Railway' Co., whose short 
term  obligations aggregate  $40,000.- 
000. Investors open preference for 
sho rt tim e investm ents has caused 
this change, with a consequent dull
ness in the bond m arket. M unicipal 
bonds yielding -I'/j per cent, or b e t
ter, however, are in fair dem and by 
conservative investors, m any of these 
bonds being serial in m aturities arid 
com bining tax exem ption and safety 
of principal. All of these circum-

■U IT E  apart from  th e  p o ss ib ility  th at  
h e  m a y  d ie  b efore  y o u  d o , is  it  fair  

to  burden an a lread y  b u sy  friend  w ith  
th e  r e sp o n s ib ility  o r  a d m in ister in g  y o u r  

esta te  and a d v is in g  th o se  y o u  lea v e  

b eh in d  ?
'T 'H E  Grand R ap ids T ru st C om p an y  

m akes a b u sin ess o f  su ch  m atters  
and is  e sp e c ia lly  equ ipped  th r o u g h  tra in 
in g  and organ iza tion  to  h an d le  th em  

e ff ic ie n tly . Its se r v ic e  c o s ts  n o  m ore . 
^ O N S U L T  y o u r  a tto rn ey  to d a y , in 

stru ct h im  to  d raw  y o u r  w il l  and  
in  it nam e th is  c o m p a n y  as tru stee  or  
e x e cu to r .

Send for booklet on ‘‘Descent and Distribution 
of Property” and blank form of will.

E rano RapidsTrust Hompawy
M ANAGED BY MEN YOU KNOW

OTTAWA AT FOUNTAIN. BOTH PHONES 4391

G R A N D  R A P I D S  N A T I O N A L  C I T Y  B A N K  
C I T Y  T R U S T  & S A V I N G S  B A N K

ASSOCIATED

2%-:.H B H I

i p

■

i-Sky*

CAM PAU SQUARE

T he co nven ien t ban k s  fo r o u t of tow n people. L ocated  a t  th e  very  c e n te r  of 
th e  c ity . H andy  to  th e  s tre e t  c a rs—th e  In te ru rb an a —th e  ho tels—th e  shopping 
d is tric t.

On acco u n t of ou r lo c a t lo n -^ u r  large t r a n s i t  fa c ilitie s—our sa fe  d eposit v a u lts  
and  ou r com plete serv ice  covering  th e  e n tire  field of bank ing , o u r in s titu tio n s  m ust 
be th e  u ltim a te  choice of o u t of tow n b an k ers  and indiv iduals.

Com bined C ap ita l and S u rp lu s ................................... $ 1,724,300.00
Com bined T o tal D eposits ............................................ 10,168,700.00
Com bined T o ta l R esources .......................................  13,157,100.00

G R A N D  R A P I D S  
C I T Y  T R U S T

N A T I O N A L  C I T Y  B A N K  
& S A V I N G S  B A N K

.A S S O C IA T E D

* » ’
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stances point to  the fact th a t capital 
will continue to  he high priced until 
the end of the war, hut th at the needs 
of well m anaged co rporations will he 
taken care of.

T here  was a rum or recently  that 
L iberty  Bonds would he subjected to  
a tax. W hile the p roposition  itself is 
self evidently  silly, still it has created  a 
feeling of uncertain ty . T here  is lit
tle chance of so stupendous a b lun
der being m ade by the Governm ent, 
even with its penchant for m aking 
m istakes. T he only way a tax  on 
L iberty  Bonds could be put across 
would be to m aterially  increase the 
in terest rate, and th is would only 
rob Peter to pay Paul.

D ealing in billions in figuring war 
cost is apt to  give the uninform ed the 
shivers and cause a gloom y view as 
to the financial p resen t and future. 
T here  is no reason why pessim ism  
should hold full sway. As a consid
eration  let us com pare the wealth of 
the U nited  S ta tes with th at of o th er 
g reat nations, England, F rance and 
Germ any. T he estim ated  to ta l wealth 
of these countries is:

G reat Britain. $ 82,500,000,000 
France, 65,000,000,000
Germ any, 80,000,000,000

Com bined to tal $227,500,000,000
U nited S tates, 230,000,000,000

And we are still grow ing. In  1903 
our to tal w ealth was $42,642,000,000. 
O u r gold supply is $3,100,000,000 or 
m ore than  one-th ird  of the w orld 's 
to tal and our w ealth is m ore than 
$2,000 for every man, woman and 
child in the country. T hese figures 
show conclusively th at w ar tim e co n 
ditions cannot shake the basis of our 
industrial life and that the country  
form s the safe basis for investm ent 
it alw ays did.

A ru ling  of the T reasu ry  D ep art
m ent, issued by the Collector of In 
terna l R evenue, is an exam ple of 
som e of the s trange  in te rp reta tio n s 
placed upon the laws by G overnm ent 
departm ents. In the  absence of lur- 
tlier legislation, however, these ru l
ings govern m uch to the de trim ent 
of the pocketbooks of th e  corpora
tions. T h is ru ling  is of im portance 
as affecting organization . I t is as 
follow s:

“ N um erous enquiries have been 
m ade of this office ( In te rn a l R ev
enue) with respect to  the trea tm en t 
by co rporations in their re tu rns of 
annual net incom e of what are known 
and com m only designated  as o rgan
ization expenses—th at is, a tto rn ey ’s 
and accoun tan t’s fees, to g e th e r with 
fees paid to  the sta te  au tho rities p ri
or to, or coincident with, the securing 
of a ch arte r and incorporation  of the 
com pany. In  the absence of a fo r
mal and definite ru ling  on th is ques
tion there  appears to  have been some 
conflict in the holdings and in stru c 
tions issued by th is office in regard 
to  th is m atter. T herefore, in order 
to m ake definite the position of the 
bureau and prom ote consistency, it 
is held th a t o rganization  expenses 
constitu te  a capital investm ent, such 
expenses being offset hy the asset 
value of the  co rporate  franchise—an 
intangible asset of a som ew hat p e r
m anent character and in m any in 
stances of substantia l value. Such

expenses are very sim ilar in charac
te r to the discount at which the stock 
of the com pany is being  sold, the 
only effect of such expenses and dis
counts being to  reduce the am ount of 
capital available for use and  em 
ploym ent in the business of the co r
poration. T he discount a t which the 
stock is sold is not a loss within the 
m eaning of the law and, therefore, not 
deductable. Likewise, o rganization  ex
penses—th at is to  say, expenses in
cident to  and connected w ith the in
corporation  of a com pany—are not 
o rd inary  and necessary  expenses of 
m aintenance and operation , w hich 
are the only expenses authorized by 
the income tax law to be deducted 
from  gross receipts. Hence it is held 
th at organization  expenses do not 
constitu te  an allowable deduction 
from gross incom e of any taxable 
year, nor do such expenses consti
tu te  a proper item  to lie added to the 
cost of any physical p roperty  to  be 
provided for th rough  the authorized 
annual allow ance for depreciation .”

T o the m an on the street, unin
struc ted  in governm ental in te rp re ta 
tion of the law, such a ru ling  looks like 
rank injustice, an unnecessary penal
ization of business along  the line of 
taxation  of railroad p roperty  in Mich
igan during  G overnor Filigree’s time. 
A certain  p rofessor of Ann A rbor 
placed a new $74,000 coal chute on 
the M ichigan C entral at Jackson in 
the physical valuation, which was en
tire ly  correct. A long comes ano ther 
p rofessor placing intangible, or, as 
the late Ashley Pond used to  say, 
"m etaphysical value” on properties. 
He said, "T h a t coat chute is new and 
should go into capital account,” where 
he prom ptly  placed it. He, however, 
did not take it out of the physical 
inventory. Then, for purposes of a s
sessed valuation he m ultiplied the 
capital account by five, thus fixing 
the in tangible value. As a conse
quence th a t coal chute, originally 
costing  $74,000, became $504,000 for 
assessm ent purposes, Simon which 
basis the M ichigan C entral was oblig
ed to pay taxes. ( >ne m ight as welt 
say a man should pay incom e tax  on 
his m arriage license and m inister s 
fee because his wife became an asset 
and “som etim es of substantia l value.

Sum m ing up the en tire  business 
situation, we are w ithout precedent 
in the kaleidoscopic changes which 
are being b rough t about th rough  the 
war and the future has yet to  be un
folded. T im es are ex traord inary , but 
any way one looks at it the general 
outlook is favorable, w hether peace be 
m easurably  near or indefinitely re
m oved. O ur m erchants and m anu
facturers have gained and are gaining 
valuable experience and the m arkets 
of the  world are opening to  us as 
never before. Financially, we have 
reached a place and pow er which w'll 
rem ain ours long a fte r the war. 
W hen peace shall have arrived, the 
problem  of how the g reatest produc 'ng  
m achine in the world can be slowed 
down w ithout producing an ill Na
tional effect will be solved. P ro sp er
ity will be ours so long as we m ain
tain our in teg rity  and put in to  p rac
tice in business as far as hum anly 
possible, the  Golden Rule.

Paul Leake.
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BLOODY BILL KAISER.

Address to the Lord of Life and 
Death.

You have taken Naboth’s vineyard 
and killed its owner—taken millions 
of vineyards, killed millions of own
ers—and now you are trying to make 
peace with the avenger while retain
ing the stolen lands and escaping the 
price of blood. You are using paid 
agents in all lands to provoke peace 
talk among light thinkers, hoping to 
dupe humanity into relinquishing a 
just fight and weaken the armed law 
which is being enforced against you.

For many years you collected mur
der tools and trained men to use them  
in readiness for "The Day.” Should 
“The Day” not arrive you intended to 
manufacture it. The assassination at 
Sarajevo gave you your opportunity. 
You were asked “to press the button.” 
to name your own terms; every con
cession. every surrender was offered, 
provided this war could be avoided. 
You refused because you felt you 
were ready, while others were not, 
and thought you could satisfy your 
Hohenzollern lust for territory and 
world power.

Every second, of every minute, of 
every hour, of every day, for three 
years, the spirits of men, women, 
boys, girls and babies, of mothers 
with child, of violated maidens have 
passed to the beyond. Never since 
the creation have such m illions of 
shrieks risen to heaven from so many 
hundreds of battlefields, from so many 
burned cottages, devastated farms, 
bombarded cities. Never has blood 
been spilled so ferociously, so reck
lessly. Never has any so-called civil
ized nation deliberately adopted mur
der as a policy. You are responsible.

You sank the Lusitania with m oth
ers and their babies, you fired on life
boats of torpedoed ships, you took  
provisions and water from refugees 
afloat on stormy seas, you turned 
ship’s companies adrift in open boats 
hundreds of m iles from shore in win
ter and assured their death from ex
posure, you sank hospital ships with 
their wounded and nurses, you sank 
hospital ships carrying food and med
icine to the dying, you dropped air 
bombs on school children, you order
ed your soldiers to outrage young 
girls, rape women, cut the breasts 
off Red Cross nurses, castrate men 
and boys who fall into your hands 
and inoculate the women of enemy 
and nuetral countries with the germs 
of smallpox, tuberculosis, leprosy and 
syphilis. You treat your prisoners 
wrorse than mad dogs, you steal their 
clothes, you starve them until they 
are skeletons, you let them die de
lirious in their own filth on stinking 
straw'. Foul as it is, Hell has noth
ing fouler than the things done by 
you personally and in your name and 
by your express order and command. 
You are a fiend incarnate, blacker 
than the blackest devil in Hell.

You treacherously dragged thou
sands of Belgians from their homes 
and tried to force them to make shells 
to fire at their brothers. W hen they 
refused, and most of them were stead
fast, you broke their spirit and wore 
away their flesh by torture. You sent 
them home maimed for life. You

forced other Belgians to march ahead 
of your troops and to stop bullets 
intended for them. You set French 
men and boys to digging your 
trenches and saw7 them killed by the 
unwitting fire of their own country
men. Your soldiery defiled the wom 
anhood of France. You have hacked, 
bayoneted, shot, clubbed, brained and 
burned your way through the world’s 
fairest scenes. You have made a 
desert and called it victory.

Through your generals you frank
ly avow7 the policy of letting con
quered peoples die so that their lands 
may the more easily be possessed. 
M illions have died in Poland; hun
dred of thousands of babies perished 
as their shelterless mothers hid in 
holes in the ground and under bushes. 
Millions are starving to death even 
now. Serbia has ceased to exist, an 
ever-diminishing army of worn-out 
old men being all that is left. You 
forced your partner in crime, the 
Turk, to kill a million and a half of 
Armenians, to disembow'el, bastinado, 
violate, strangle and decapitate. The 
Armenian nation is almost exterm in
ated. You and the Turk w'ork w'ell 
together in the trade of butchery.

You sank American ships without 
warning, you killed American sailors, 
you sent American women and their 
children to the bottom of the sea. 
You filled our country with spies and 
plotters. You conspired to blow7 up 
factories, to foment strikes among 
our workmen, to deceive our people 
by a vicious and false propaganda. 
You plotted to stir up our neighbor. 
M exico, and our ally, Japan, to wrar 
against us. All this while we were 
at peace with you.

Sacred shrines spared even by A t
rilla, the Scourge of God, have been 
razed by your order. In their place 
you have left piles of grinning skulls, 
making the pyramids built by Tamer
lane look insignificant. All this in 
three years. If you continue as long 
as he did you w’ill depopulate the 
world and plunge it back to prehis
toric chaos.

You boldly adopted the policy 
“Might is right.” This brought you 
into direct conflict with the American 
Republic, founded on the ideal. 
“Right makes m ight,” and with 
other democracies which think as we 
do. The issue is clear cut between 
these tw'O doctrines and the world 
will not be safe to live in until right 
enthrones itself. Peace on the basis 
you seek would be to pardon you and 
allow' you to retain the offense. It 
w'ould leave you lord of Ufe and 
death and the high, low and middle 
justice of the universe.

But the dark charioteer of doom, 
your Jehu, is coming, Bloody Bill. 
The dust from his chariot wheels 
rises afar off. In his quiver are the 
darts of God, the same God who re
fused to allow Napoleon longer to 
carpet Europe with corpses.

The Immortal Few.
“Father,” said Chester, “what is a 

diplomat?”
“A diplomat, m y son,” answered the 

father, “is a man who remembers a 
woman’s birthday and forgets her 
age."
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COMMUNITY BETTERMENT.

How It Is Being Accomplished At 
Charlotte.

C h arlo tte , A ug. 7—T he idea  of doing  
bu s in ess  in  a  bu s in ess  w ay  h a s  becom e 
of m o s t v ita l  concern , n o t only to  th e  
m a n u fa c tu re r  a n d  th e  m e rch an t, b u t it  
h a s  been  c a rr ie d  in to  every  fe a tu re  of 
in d u s tria l, com m erc ial an d  social a c t iv i
ties .

T he in d u s tr ia l w orld h a s  m ade  im 
m ensely  rap id  s tr id e s  d u rin g  he p a s t  fo u r 
y ears , bu ild ing  c o n s ta n tly  fo r  h ig h e r 
efficiency from  every  an g le  an d  fo r  som e 
tim e  m a n u fa c tu re rs  hav e  been  o rg a n 
ized in  a  N a tio n a l w ay  to  p rom ote  th e  
b e s t in te re s t  and  developm en of th e ir  
specific line  o f business. T he  in te r 
ch an g e  of ideas  a n d  th e  observ a tio n  of 
s y s te m a tic  m ethods an d  co -o p era tio n  b e 
tw een  em ployers a n d  em ployes hav e  
b ro u g h t th e  in d u s trie s  of th e  U n ited  
S ta te s  in to  a  s ta te  of g re a t  a d v an c e 
m en t.

U n til five y e a rs  ago th e  U n ited  S ta te s  
w as  one o f few  N a tio n s  t h a t  h a d  n o t 
o rg an ized  i ts  bu s in ess  in  a  N a tio n a l 
w ay . T h e  m e rc h a n ts  in  every  com m un
ity  w ere  concerned  in  o rg an iz in g  th e m 
selves u n d e r  th e  c ap tio n  of re ta il  m e r
c h a n ts ’ a sso c ia tio n s, ch am b ers  of com 
m erce, com m erc ial c lubs a n d  b o ard s  of 
tra d e . T h e  p rin c ip a l o b jec t of th e se  o r 
g an iza tio n s  w as to  p rom ote  th e  b rin g in g  
in  o f new  in d u s trie s  th ro u g h  th e  bonus 
idea ; to  p ro te c t th em selv e s  a g a in s t  bad  
c re d its ; to  ad v an ce  in  tra d e  cu sto m s and  
ex ten tio n .

W h ile  th e  in d u s tr ia l f r a te rn i ty  w as a d 
v ancing , th e  inefficiency of s c a tte re d  
effo rt becam e a p p a re n t to  th e  m e rc h a n t 
an d  P re s id e n t T a f t  called  to g e th e r  a t  
W ash in g to n  m an y  of th e  lead ing  business 
m en  th ro u g h o u t th e  co u n try  an d  su g - , 
g e s ted  a  N a tio n a l o rg an iza tio n  th ro u g h  
w h ich  th e  bu s in ess  f r a te rn i ty  could co
o p e ra te  in  th e  p rom otion  of b e t te r  b u s i
n e ss  efficiency. O ut of th is  conference  
th e  C h am b er of C om m erce of th e  U n ited  
S ta te s  w as  g iven  b ir th  a n d  in  th e  b rie f  
period  of five y e a rs  h a s  m ade m ore  
w onderfu l s tr id e s  th a n  a n y  o th e r  N a 
tio n  of th e  w orld a s  a n  o rg an iza tio n  fo r 
th e  p rom otion  a n d  b e s t w elfa re  of th e  
bu s in ess  f r a te rn i ty  of th e  U n ited  S ta te s . 
T h is  is, no  doubt, chiefly due  to  th e  fa c t  
th a t  th e  o rg an iza tio n  w as  b a sed  a n d  is 
be ing  conducted  a long  th e  m o s t m odern  
lines, p ro fiting  by  th e  sh o rtco m in g s  of 
o th e r  N a tio n a l o rg an iza tio n s, u n til  to 
d ay  i t  is do ing  th e  m ost efficient w ork  
fo r  th e  e lim in a tio n  of w a s te  an d  im 
p ra c tic a l co nduct in  bu sin ess  custom s.

O ver one th o u san d  of th e  lead in g  com 
m erc ia l o rg an iza tio n s  o f th e  U n ited  
S ta te s  a re  affiliated  w ith  th e  N a tio n a l 
body. I t s  w ork  in  connec tion  w ith  th e  
co n se rv a tio n  of food, b e t te r  leg is la tio n  
a n d  h ig h e r co m m unity  efficiency h a s  
b ro u g h t a b o u t re m a rk a b le  a n d  g re a tly  
benefic ial ch an g es  th ro u g h o u t th e  N a tio n .

T he  ten d en cy  fo r h ig h e r  efficiency h a s  
sp read  in to  ev ery  fiber of th e  N a tio n  
from  th e  N a tio n a l an d  s ta te  g o v ern m en t 
in to  th e  m uncip iliay  and  th e  com m unity . 
T h e  s tre n g th  of o rg an iza tio n  is  u p p e r
m o st in  th e  m ind  of th e  people a t  p re s 
en t. T he  g re a t  s tre n g th  of co -o p era tio n  
on  a  com m on p la in  is  b ased  upon  d e 
m ocracy , g o v e rn m en t fo r  th e  people, by 
th e  people a n d  th e  unselfish  b ro th e rh o o d  
of m an  w h ich  in sp ired  o u r fo re - fa th e rs  
to  fo rm u la te  th e  D ecla ra tio n  of In d e 
pendence  a n d  w hich  h a s  s a tu ra te d  th e  
ra n k  an d  file o f th e  cosm opo litan  m ass  
know n  a s  th e  A m erican  people.

Y ears  o f to il an d  p ioneer w o rk  h a s  
b ro u g h t u s  in to  th e  p re s en t day  a tm o s 
p h e re  o f a  w orld -w ide  dem ocracy  a n d  th e  
free in g  o f h u m a n ity  from  all m a n n e r  of 
opp ression  a n d  a u to c ra tic  ru le . C om 
m u n itie s  h av e  fe lt  th e  s tre n g th  of g re a t  
co -o p era tio n  fo r th e  com m on good of all 
of i ts  people a n d  o u t of th is  N a tio n a l 
w ave of A m erican  lo y a lty  a n d  p a tr io tism  
h a s  com e a  new  m a n ife s ta tio n  of co 
opera tion .

A  p ra c tic a l p lan  h a s  been  evolved fo r 
o rg an iz in g  th e  c o u n ty  u n it  th ro u g h  
C om m unity  A ssoc ia tions  in to  a  p rac tic a l, 
a c tiv e  body th ro u g h  w hich  a ll of th e  
co m m u n ity  a c tiv itie s  a re  in tensified  fo r  
g re a te r  b e tte rm e n t an d  th e  e lim in a tio n  
of clique land fa c tio n a l s t r i fe  in to  a  
fe r ti le  field o f h a rm o n io u s  co -opera tion .

T he  firs t C om m unity  A ssoc ia tion  w as 
o rgan ized  th e  e a r ly  p a r t  o f th is  y e a r  a t  
C raw fordsv ille , In d ian a , a n d  w ith in  a  few  
m o n th s  w onderfu l co u n ty  co -o p era tio n  
h a s  sp ru n g  up. th ro u g h  w hich  M on t
gom ery  coun ty , In d ian a , h a s  d em on
s tra te d  th e  p ra c tic ab il ity  of co -o p era tio n  
fo r th e  com m on good of a ll of th e  people 
of th e  coun ty . A lready  th is  com m unity  
h a s  b ro u g h t th e  m e rc h a n ts  in to  a  b e t te r  

• fe e lin g  am ong  them selves. T h e  v a rio u s  
c la sses  of bu s in ess  m en  be in g  b ro u g h t 
to g e th e r  in  g ro u p s  th ro u g h  w h ich  th e  
d e ta ils  of th e ir  specific b u s in ess  a re  
th ra s h e d  o u t a n d  p u t upon a  b e t te r  b a s is  
a n d  th ro u g h  w hich  th e y  h a v e  e lim in a ted  
o ve rlapp ing  en erg ies  a n d  w aste .

T h e  fa rm e r  h a s  a lso  found  h im se lf a  
g re a t  b e n e fac to r th ro u g h  th e  S ta n d a rd  
D ep artm en tized  C om m unity  A ssociation . 
M any  seem in g  d ifficu lties h a v e  been  o v e r
com e th ro u g h  th e  open  fo rum  o f th is  new  
idea. T he  s y s te m a tic  w ay  in  .w hich  th e  
o rg an iza tio n  is  conducted  th ro u g h  i ts  
v a rio u s  d e p a r tm e n ts  h a s  b ased  i t  upon  
th e  h ig h e s t d ignified b u s in ess  p lan  an d  
th e  o rg an iza tio n  s ta n d s  a s  a n  ed u ca tio n -

a l fa c to r  in th e  re flec tion  of h a rm o n y  
an d  efficiency in to  every  fibre o f th e  
com m unity .

I t  is d iv ided  in to  five g re a t  d e p a r t
m en ts , th e  d e p a r tm e n t of th e  in te rio r 
w hich  deals  w ith  th e  inside  o p e ra tio n s  
of th e  o rg an iza tio n  itse lf, th e  d e p a r t
m en t of in d u s try  in w hich  a ll in d u s tria l 
m a tte rs  o f th e  co m m u n ity  a re  p rom oted  
and  ex tended , th e  business  d e p a r tm e n t 
in w hich  a ll of th e  m e rc a n tile  an d  p ro 
fessiona l in te re s ts  a re  ta k e n  ca re  of, th e  
civ ic d e p a r tm e n t in w hich  a ll of th e  
m unicipal, ed u ca tio n a l a n d  com m unity  
w elfare  w ork is ex tended  a n d  th e  a g r i
c u ltu ra l d e p a r tm e n t th ro u g h  w hich  th e  
fa rm e rs ’ in te re s ts  a re  tho rough ly  looked 
a f te r , each  d e p a r tm e n t being  subd iv ided  
in to  d iv isions to  su it th e  specific needs 
of th e  co m m u n ity  in  w hich  th e  a sso c ia 
tion  is o p era ted . T he p lan  is n o t cu m b e r
som e an d  unw ieldly, on th e  c o n tra ry  is 
sim plified to  a n  ex trem e . T he officers 
a re  n o m in a ted  by re fe ren d u m . T he th re e  
receiv ing  th e  h ig h e st n u m b er of vo tes 
fo r each  specific place a3 a  d irec to r, 
w hich  co n sis ts  of a  b oa rd  of n in e  m em 
bers, a re  p laced  upon a n  A u stra lia n  b a l
lot. All be in g  e lected  upon a  b a sis  of 
qua lifica tion  fo r each  p lace. A p res id en t, 
v ic e -p re sid en t, d ire c to r of th e  d e p a r t
m en t of th e  in te rio r , d e p a r tm e n t of in 
d u s try , d e p a r tm e n t of business, d e p a r t
m en t of civic a ffa irs  a n d  d e p a r tm e n t of 
a g ric u ltu re  a re  e lected  an d  becom e r e 
sponsib le  fo r th e ir  specific d e p a r tm e n ts  
an d  tw o d irec to rs  a t  la rg e  a re  added  to  
th e  seven  a lre a d y  m entioned  w ho a c t  a s  
a  ba lance  to  th e  B oard .

T he  tre a s u r e r  and  sec re ta ry  a re  a p 
po in ted  by  th e  b oa rd  of d irec to rs  and  
th e  l a t te r  is  th e  only pa id  officer of 
th e  o rg an iza tio n .

T he  especially  new  fe a tu re  of th is  p lan  
is th e  M em bers Council. A fte r th e  g en 
e ra l m em bersh ip  is  enrolled, i t  is divided 
in to  g roups. F o r  illu s tra tio n  th e  g ro 
cers  group, law y ers, p hysic ians , dry  
goods, shoe d ealers, e tc ., w ill assem ble , 
each  g roup  ap p o in tin g  d e leg a tes  in a c 
cordance  to  th e  n u m b er of m em bersh ips 
re p re sen ted  w ho  a tte n d  th e  m ee tin g s  of 
th e  M em bers Council w hich  is p resided  
over by  th e  v ice -p re s id en t, th is  body 
h a v in g  in itia tiv e  pow er only, p rov id ing  
a  fo rum  for th e  m em bersh ip  to  fo rm u 
la te  public opinion an d  to  th ra s h  o u t 
th e  com m unity  p roblem s. F rom  th e  
Council m ee tin g  all m a tte r s  a re  re fe rred  
to  th e  B oard  of D irec to rs  an d  if th e  
p a r tic u la r  p roblem  needs com m ittee  
w ork , th e  sam e  is a ss ig n ed  to  th e  p ro p er 
d e p a r tm e n t h av in g  ju risd ic tio n  w hich  
m u s t re p o r t  b ack  to  th e  Council, e ith e r  
ap p ro v in g  o r d isap p ro v in g  th e  m a tte r  
th u s  g u a ra n te e in g  p ro m p t a n d  efficient 
a c tio n  on every  m easu re  an d  th e  e lim in 
a tio n  o f th e  side  tra c k in g  w h ich  u n d er 
th e  old p lan  w as em ployed a3 th e  m ean s 
of a  few  m en to  h ide  o r  side  tra c k  
m e asu re s  w ith  w hich  th e y  w ere  n o t p e r 
sonally  in accord .

T he  new  C om m unity  A ssoc ia tion  idea 
p rovides so m eth in g  fo r a ll o f i ts  m em bers 
to  do, th e re b y  keep in g  th e m  actively , in 
te re s ted  in th e  m o ra l a s  w ell a s  th e  
financial su p p o rt o f th e  o rg an iza tio n  
since  every  ind iv idua l h a s  som e specific 
fa n cv  o r in te re s t  a long  c e r ta in  w ell d e 
fined lines. I t  becom es easy  th ro u g h  
s y s te m a tic  o b serv a tio n  a n d  reco rd s  to  
a ss ig n  d u tie s  to  m en  w ho  a re  w illing  
and  p leased  to  ex ecu te  them . T he  sy s 
te m  prov ides an d  en co u rag es  a  co n tin u 
ous m ean s of ed u ca tio n  a lo n g  com m un
ity  im provem en t o f every  n a tu re  a n d  is 
th e  m ost p ra c tic a l a n d  efficient m ethod  
of p ro m u lg a tin g  h a rm o n y  and  efficiency 
since  a ll m a tte rs  p e rta in in g  to  th e  
m unic ipa l an d  o th e r  public  a c tiv itie s  a re  
th ra s h e d  o u t in a n  ed u ca tio n a l w ay  
th ro u g h  th e  c lea r in g  house of th e  o rg a n 
iza tion , th e reb y  g iv ing  a  c le a r an d  d ig n i
fied exp ress ion  of public opin ion  to  guide 
th e  pub lic  officials in th e  d isch a rg e  of 
th e ir  du ties .

T he  m em bers  of th e  A ssoc ia tion  a re  
co n s ta n tly  in  to u ch  w ith  leg is la tion  
w h e th e r  local, s ta te  o r N a tio n a l a n d  th e  
A ssoc ia tion  by  a ffiliation  w ith  th e  
C ham ber of C om m erce of th e  U n ited  
S ta te s  ex p resses  i ts  v iew po in t by  r e fe r 
endum  in  a ll m a tte r s  o f N a tio n a l leg is la 
tion  th ro u g h  w hich  th e  law  m ak er3  of 
co n g ress  a re  a ided  in  g iv in g  th e  b e st 
serv ice  to  th e ir  co nstituency .

T he  new  S ta n d a rd  C om m unity  A sso
c ia tio n  id ea  p rov ides fo r th e  com m unity  
a  p rac tic a l, efficient an d  d ignified b u s i
n e ss  c le a r in g  house  and  fo ru m  th ro u g h  
w hich  a ll of th e  a c tiv itie s  of th e  com 
m u n ity  a re  c leared  a n d  th ro u g h  ed u ca 
tio n a l developm en t th e  people of th e  
com m unity  becom e fa m ilia r  w ith  w h a t 
is m a n u fa c tu re d  in  th e ir  com m unity  and  
w h a t good bu sin ess  p ra c tic e  co n sis ts  of 
s ince th e  q u estio n  o f a ll d isp u te s  and  
d ifferences a re  d irec tly  tra c e ab le  to  a  
lack  of u n d e rs tan d in g  a n d  in fo rm atio n  
on th e  su b jec t, in  sh o r t th e  fa rm e r  an d  
th e  m e rc h a n ts  becom e a cq u a in ted  w ith  
one an o th e r.

C h arlo tte  h a s  th e  d is tin c tio n  of h a v 
ing  th e  firs t C om m unity  A ssoc ia tion  in 
M ichigan an d  even  th o u g h  n o t fo rm ally  
o rgan ized  a t  th i3  tim e , h a s  a lre a d y  a c 
com plished  m an y  th in g s . A m ong th e
m ost s tr ik in g  acco m p lish m en ts  a t  C h a r
lo tte  w hich  is  of N a tio n a l in te re s t  h a s  
been  th e  p ra c tic a l so lu tion  o f th e  fa rm  
em ergency  lab o r idea.

T e n  d ay s  ago  th e re  cam e a  ru s h  d e 
m and  fo r  fa rm  labor. T h e  coun ty
a g en t, w ho w as  a c t in g  u n d e r  th e  W a r

P rep a re d n e ss  B oard  of th e  S ta te , s u p 
plied m any  m en to  th e  fa rm ers , b u t w as 
no t ab le  to  m ee t th e  dem ands, ow ing to  
th e  fa c t  th a t  a ll o th e r  loca lities  w ere  in 
like need  of em ergency  lab o r fo r th e  
h a rv e s tin g  of th e  crops. T he  E m ergency  
L abor B u reau  w as im m ed ia te ly  o rg a n 
ized and  th e  m e rc h a n ts  of C h arlo tte  w ere  
so lic ited  to  enroll fo r ac tiv e  serv ice.

All of th e  m e rc h a n ts  w ho w ere  able 
enrolled  them selves, a g ree in g  to  fu rn ish  
from  one to  s ix  d ay s  serv ice  each . T h is  
idea becam e 30 popu lar th a t  th e  m e r
c h a n t w as  d raw n  upon to  th e  lim it. T he 
fa c to rie s  w ere  th e n  en lis ted  to  jo in  in 
th e  fa rm  em ergency  lab o r serv ice . T he 
D uplex T ru ck  Co., em ploying  200 m en, 
w as th e  firs t to  respond. W ednesday , 
A u g u st 1, w as  se t a sid e  to  close down 
th e  fac to ry . T he  m en all ag reed  to  vo l
u n te e r  in  th e  serv ice . T he  fa rm e rs  w ere  
notified in  ad v an ce  and  every  p re p a ra 
tion  w as m ade to  av a il them selve3  of 
th e  200 m en em ployed a t  th e  fac to ry .

On W ednesday  th e  m en  assem bled  a t  
th e  fac to ry , check ing  in a s  u sual, m a rc h 
ed up to  th e  C om m unity  A ssociation  
h e ad q u a rte rs , w here  th e  v o lu n tee r a u to 
m obile brigade, com posed of th e  m e r
c h an ts , w ere  in w a itin g  w ith  fifty  a u to 
m obiles. T he  m en w ere  p rom ptly  ta k e n  
to  th e  v a rio u s  fa rm s  t l ’ro u g h o u t th e  
coun ty . A fte r th e  d ay ’s w ork  w as fin
ished, th e  m e rc h a n ts  ag a in  called fo r 
th em  and  b ro u g h t th em  b ack  to  th e  c ity , 
w h ere  th e  lad ies of C h arlo tte  h ad  p re - 
n a red  a  d in n e r fo r th em  on th e  c o u rt 
house law n. G re a t en th u siasm  p reva iled  
and  th e  s p ir it  of p a tr io tism  and  com 
m u n ity  co -o p e ra tio n  ra n  high . A fte r th e  
m en w ere  fed  th e y  assem bled  in  th e  
co u rt house, w h e re  th e y  w ere  ad d ressed  
t'v  Mr. Tow n, m ayor of C h arlo tte , and  
Jo h n  P. W ag n er, of Chicago, th u s  closing 
th e  m ost ev en tfu l d ay  in  th e  h is to ry  o f 
E a to n  co u n ty  from  th e  s tan d p o in t of 
successfu lly  h a rv e s tin g  a  b u m p er crop.

E verybody  w as  pleased . I t  b ro u g h t 
th e  shop m an , th e  m e rc h a n t an d  p ro 
fessiona l m an  an d  th e  fa rm e r a n d  th e  
m a n u fa c tu re r  in to  c lo ser c o n ta c t w ith  
each  o th e r  and  h a s  g iven  th e  N a tio n  a  
new  idea  of com m unity  co -o p era tio n  and  
h a s  k indled  th e  fire of com m unity  loy
a lty  an d  p a tr io tism  w ith  a  b ro ad e r view  
of N a tio n a l co -o p era tio n  and  a  _ b e tte r  
u n d e rs tan d in g  of how to  a id  in  th e  
g re a t  conflict fo r a  w orld  w ide dem ocracy  
and  th e  fu llfllm ent of th e  idea  of th e  
g re a t  b ro the rhood  of m an.

Jo h n  P . W ag n er.

USED AUTOS
—M y Specialty. Largest S to ck -  
Runabouts $65—$350 Touring Cars $150 and up 

W hat have you to trade? Easy terms. 
D w igh t’s Used A uto  Ex. 230 Ionia, N .W .

K eep your eye on the hum ble man. 
P erhaps he is lying low for the pur
pose of hum bling you.

SPLENDID OPPORTUNITY 
FOR YOUNG MEN

S tu d y  V e te r in a ry  M edicine. H av e  a 
p rofession  of yo u r own, be independen t. 
I t  is one p rofession  th a t  is  n o t crow ded. 
I t s  fu tu re  looks b r ig h te r  th a n  ev e r b e 
fore. N o one doub ts  th e  fu tu re  of th e  
livestock  in d u s try . T h e  U. S’, g o v ern 
m en t needs V e te r in a ria n s  a3 M eat In 
spec to rs , S erum  In sp ec to rs , e tc . Becom e 

a  qualified v e te r in a r ia n  an d  a  good open
ing  is  p rac tic a lly  w a itin g  fo r you.

T he  G rand R apids V e te r in a ry  College 
offers every  o p p o rtu n ity  fo r s tu d y in g  
V e te r in a ry  Science. T h ree  fu lly  equipped 
lab o ra to rie s , a  v e te r in a ry  hosp ita l, e x 
cep tio n a l c lin ical fac ilities , a  fa c u lty  of 
12 m em bers, th re e  good lec tu re  room s, a  
la rg e  d issec tin g  room . 1,800 free  clinic3 
in  one y ear, 500 a lum ni a ll m ak in g  
good. O rgan ized  a n d  opera ted  u n d er 
s ta te  law . G overned by  board  of tru s te e s .
A 4 Y ears ’ C ourse  of 6>/2 M onths E ach  

School opens in  S ep tem ber, ends  in 
A pril. N early  s ix  m o n th s  each  y e a r  to  
e a rn  m oney to  p ay  expenses. G rand  R a p 
ids offers rem ark ab le  o p p o rtu n ity  to  
m ake  m oney w hile a t  college.

E v e ry  s tu d e n t is g iven  a  free  m em 
b e rsh ip  in  th e  Y. M. C. A. w ith  full 
p riv ileges. W e h av e  a n  o rgan ized  fo o t
ba ll team , a th le tic  asso c ia tio n , lec tu re  
course. ,  ,

F o u r y e a rs  a t  G rand  R ap id s  V e te r
in a ry  College w ill give you a n  efficient 
know ledge of V e te r in a ry  M edicine. W rite  
fo r cata lo g u e  an d  in fo rm ation .

D r. C. S. M cG uire, D ean  o f F acu lty . 
Colon C. L illie, P res . B oard  of T ru stee s . 
194 L ou is  S tree t, G rand  R apids. Mich.

Opportunity of a Lifetime
Do you  know  th a t you  can now  purchase  

treasury  stock  in  the

Petoskey Portland Cement Co.
for the original price of $10 per share?

Do you  know  th at som e of the best business 

m en in M ichigan are already stock  holders in th is  

corporation?

Do you  know  th a t cem ent m anufacturing, as 

a business, has been a profitable undertaking?

For further facts, com m unicate w ith

Deuel & Sawall, Inc.
Financial Agents

Petoskey Portland Cement Company 
M urray B u ild in g  G rand R ap ids, M ich igan
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M ichigan R etail H a rd w are  Association. 
P res id e n t—J am e s  W . T y re , D e tro it. 
V ice -P re s id en t—Jo sep h  C. F isch e r , A nn 
S e c re ta ry —A rth u r  J .  S co tt, M arine  C ity. 
T rea su re r—W illiam  M oore, D e tro it. 

A rbor.

E arly  S ta rt Is  N ecessary  in Selling 
Stoves.

W ritte n  fo r  th e  T rad esm an .
An early  s ta rt is half the battle  

P articu larly  is this so with the h a rd 
ware dealer's stove and paint cam 
paigns. T he dealer who plans his 
cam paign well ahead of time, who 
sta rts  to  advertise before people com 
mence to  th ink  of buying, who puts 
the idea of purchasing  in to  the cus
tom er's  hand, has the inside track 
when the actual purchase is to be 
made.

An early  s ta rt in the stove business 
has this added value, th a t it is a good 
safeguard against the inroads of mail 
o rd e r com petition. The mail o rder 
houses are always on the job: but the 
hardw are dealer who s ta rts  business 
com ing his way instead of waiting 
for business to  come to him. is the 
b e tte r able to  cope with th is com pe
tition.

The m ost im portan t reason for 
s ta rtin g  the stove cam paign early, 
however, is th at business in stoves 
m ust be worked up gradually, p a tien t
ly, carefully. People do not rush 
off to  buy stoves on the spur of the 
m om ent. I f  a wom an w ants a new 
sauce pan. she goes righ t down to  
the  hardw are store and buys it: but 
if she th inks she needs a new kitchen 
range, she puts off discussing it. and 
even when she does broach the sub
ject to  the nom inal head of the house
hold. there  are still fu rther discus
sions and >till m ore postponem ents. 
T he bank book has to be consulted, 
stove advertisem ents read, advertis
ing lite ra tu re  studied, neighbors who 
have had practical experience of this, 
th a t or the o ther m ake of stove con- 
su lted—in short, the m atte r is gone 
over m ost deliberately, and m onths 
m ay elapse betw een the first discus
sion and the actual purchase.

T he dealer who brings his stoves 
to  the a tten tion  of the prospect early  
in the season is, therefore, m ost likely 
to  influence them . W hen a custom 
er com es in voluntarily  to  look at a 
range or heater, it m ay be taken for 
g ran ted  th a t the  w hole m atte r has 
been a lready discussed a t length, and 
th a t probably a preference has al- 
readv grow n up in the custom er’s 
mind in favor of some particu lar 
model.

R ight now is a good tim e to  sta rt 
w ork on your stove cam paign, if you 
have not a lready done so.

T here  is one hardw are  firm on m y 
list which s ta rts  its prelim inary  work 
on the stove cam paign in July. In

that m onth  the dealers begin to  get a 
line on prospects. T he last season 's 
p rospect list is gone oVer and revised, 
additions are m ade to  the list, and 
the advertis ing  side of the cam paign 
is carefully planned.

Thin firm 's stove cam paign is, ac
tually. an all the year round under
taking. T he fall cam paign is m erely 
an ex tra  heavy drive. A display of 
stoves is kept on the m ain floor 
th roughou t the year. As a result of 
this policy, the firm long ago dis
covered th a t custom ers quite often 
ask for inform ation  regard ing  stoves 
m any m onths before they  expect to 
buy. T he custom er who sees th at 
the hardw are dealer has stoves in 
stock, and who is even rem otely  
th ink ing  of purchasing  one. will often 
look it over: w here, if there  are no 
stoves in sight, the custom er will 
e ither conclude th a t there  are none 
in stock o r will shrink  from  the in
convenience of lock ing  a t  them  in 
some rem ote  warehouse.

Hence, th is firm keeps its stoves 
in sight all the year round. If  a 
custom er even h in ts at stoves, the 
salesm an stra igh tw ay  show s him one. 
As a result, he m akes a m ore definite 
and m ore favorable im pression on the 
custom er than if he m erely asked the 
la tte r  to  call a m onth la te r and see 
the stove stock. A t the same tim e 
the clerk secures the p rospect’s ad
dress to  be used in the follow-up 
cam paign.

T his firm also uses new spaper ad
vertising  extensively, and begins to  
advertise while the  season is still 
young. A dvertising  is not expected 
to  sell stoves, but to  b ring  in new 
p rospects; and the  whole aim  of the 
copy is to  ge t the m an who reads it 
into the store. Hence, technicalities 
are little  used. T he broader features 
are made the chief line of appeal. 
Perfect baking—fuel econom y—extra  
large oven—these and o th er range 
features are dw elt on, clim axing with 
a cordial invitation  to  come in and 
see w hat the  new range is actually  
like.

T his line of advertising  may not 
sell stoves a t once, but it a ttrac ts  the 
a tten tion  of in terested  prospects. 
P articu larly  is it effective when cou
pled with a dem onstra tion . Several 
m erchants have told me th a t there  is 
no th ing  like a dem onstra tion  to  draw  
women to  a s to re ; and it is the wom en 
particu larly  th a t the m erchant desires 
to  reach in selling stoves.

Inciden ta lly  to  an early  s ta rt in the 
cam paign, p repara tions should be 
made well beforehand for dealing with 
custom ers when they  come, and p a r
ticularly  w hen the actual selling is 
on. T he stoves should be on the

U A R M F t i C  OUR O W N  MAKE I lA I V l 'E iO O  H and o r  M achine Made
Out of No. 1 Oak leather. We guarantee them 

absolutely satisfactory. If your dealer does not 
handle them, write direct to us.

SH E RW O O D  HALL CO.. LT D .
Ionia Ave. and Louis St. Grand Rapids, Michigan

A sk about ou r way
B A R L O W  BROS. G rand Rapids. M ich.

United Agency
Reliable Credit Information 

General Rating Books 
Superior Special Reporting Service

Current Edition Rating Book 
now ready

Com prising 1,750,000 names— 
eight points o f vital credit 
inform ation on each nam e— 
no blanks.

THE UP-TO-DATE SERVICE
G unther Building 

CHICAGO :: ILLINOIS
1018-24 South W abash A venu e

AGRICULTURAL LIME  
BUILDING LIME

W rite  fo r Prices
A. B. Knowleon Co.

203-207 Powers'Theatre Bldg., Grand Rapids, Mich,

HORSE SHOE 
TIRES

Wrapped Tread System

G uaranteed For 5,000 
M iles

Made in A ll Styles and Sizes

The Treads are thick, tough 
and long wearing. The non-skid 
prevents skidding and insures 
uniform speed by clinging to 
solid bottom on muddy, w et 
thoroughfares.

Red and Gray Inner T ubes  
Batteries, Spark Plugs 

A uto Shaw ls and R obes

Wholesale Distributors:

BROWN & SEHLER CO.
G R A N D  R A PIDS, MICH.

Elevators
Electric and 
Hand Power

Also Dumbwaiters

Sidney Elevator Mfg. Company
Sidney, O hio

Mention this paper.

Leitelt’s Pattern Room
Contains the largest assortm ent of stock  pat
terns in W estern  M ichigan. Gears, G rates, 
Boiler Fronts, Dead P lates, A rch Bars, Buck  
S ta y s , Doors and Fram es, M anhole Covers, 
Engine Parts, P istons, R ings, Sheaves.W heels, 
Sprockets, and if  w e don’t  have a stock  pat
tern  w e can m ake it  in short order. Send  
your order for castings to

Adolph Leitelt Iron W orks
213 Erie Street Grand Rapids, Michigan

Foster, Stevens & Co.
Wholesale Hardware

« i t

157-159 Monroe Ave. 151 to 161 Louis N.W .

Grand Rapids, Mich.
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floor early. R ight now a few leaders; 
a little  later a thoroughly  com pre
hensive show ing.

T hen see to  it that every stove is 
in perfect condition and ready to  be 
shown at any m om ent. Th,e firm 1 
have m entioned are very particu lar 
about this point. T hey hold th at the 
sam ple stoves should be alw ays clean, 
b righ t and a ttractive. Season m akes 
no difference. T hey do not allow 
their sam ple stoves to  be piled with 
boxes or m erchandise. Too often 
ranges particu larly  are allowed to 
become "catch-alls” upon which the 
hurried, thoughtless clerk piles any
th ing  he w ants to  get out of the way. 
The stove so cum bered is in no con
dition to  show to a prospect; but in 
th is store  the stove sam ples reveal a 
high sta te  of preparedness.

If your stoves are not ready to 
show, get them  ready now.

A nother item  of early preparation  
for the cam paign is to train  your 
salespeople to answ er questions. Even 
a na turally  capable salesm an is handi
capped if he does not know the goods 
I t is good policy to have all your 
men thoroughly  drilled in this re
spect, and now is the tim e to do it.

A t the same time, train  them  
against the over-use of technical in
form ation. The argum ents that ap
peal m ost strong ly  to the average 
custom er are the simple things, such 
as perfect cooking, fuel econom y— 
these, and any a ttrac tive  new devices 
a range m ay have. The salesm an 
should be trained to shew the cus
tom er w hat a ttrac tive  resu lts th is 
range or heater will produce in his 
hom e. B ut the m ore detailed techni
cal inform ation is g reat stuff for 
m eeting  the inevitable co u n te r-a t
tacks. W hen the custom er asks ques
tions it is good to  be able to show 
him th at you know, and are not m ere
ly guessing.

An early  s ta rt in preparation  for 
the stove cam paign will m ean a b ig 
ger, b e tte r cam paign than if you wait 
until the  season is righ t upon you, 
and then plan hurriedly, or go to 
w ork w ithout any plan at all.

W illiam  E dw ard Park.

A Community Sale.
Substantial reductions on m erchan

dise w ere m ade possible by m eans of 
the co-operative com m unity sale held 
recently  in a Pennsylvania city. 
Forty -n ine  of the leading m erchants 
joined in the sale.

T he follow ing guarantee, which 
was given prom inence in the publicity 
m atter, inspired confidence in the 
buying public and did much to  aid 
the cause of tru th fu l advertising;

‘‘T he Business M en’s Bureau g uar
antees the honesty  of every announce
m ent. If any patron  of any sto re  par
tic ipating  in th is sale finds any rea
son to  doubt the honesty  of any .ad
vertising  or any offer—if he believes 
the values offered are not exactly  as 
sta ted—he is invited and urged to 
p resen t his com plaint to  the secretary  
of th is o rg an iza tio n  Investigation  
will be made, and if the com plaint is 
justified a public denouncem ent will 
be m ade of the firm th a t has been 
found guilty  of m aking the m islead
ing or false sta tem en ts.”

W arren  Jackson.

Some Facts Your Book-keeping 
Should Show.

Here are some questions your books 
ought to  answ er. If they don’t, you 
are not g e tting  your m oney’s worth 
out of your book-keeping investm ent.

Do you know the am ount of daily 
sales m ade by each of your clerks?

If not, how can you tell which clerk 
is the m ost profitable?

Do you know the am ount sold 
daily of each class of goods?

If not, how can you tell which lines 
are profitable and which are ty ing  
up space and capital?

Do you know daily how m uch you 
owe?

If not, how can you plan ahead 
to  meet obligations?

Do you know daily the am ount 
owed you?

If not, how do you know when to 
p ress collections harder?

Do you go over custom ers’ bills 
before p resen ting  them , to  locate er
ro rs in figuring?

If net, w hat proof have you that 
you are not losing  m oney th rough 
undercharg ing  or losing custom ers 
th rough  overcharging?

Do you know the value of your 
stock on hand?

If not, w hat proof can you furnish 
the insurance com pany in case of 
fire?

Do you know how m any tim es you 
tu rn  your stock yearly?

If not, how can you know w hether 
you are buying in the m ost advan
tageous quantities?

Do you know the actual am ount of 
your expenses—salaries, rent, light, 
insurance, postage, express, cartage, 
and o ther expenses?

If not, how can you figure the p rop
er cost of doing business in m arking 
up your goods?

Do you check your invoices before 
paying them ?

Tf not, how can you tell th a t you are 
not being overcharged th rough  e rro rs 
in figuring?

Do you have before you every day 
a sim ple sta tem ent, show ing the  true 
condition of your business?

If not, how can you know where 
there are leaks, or w hether you are 
losing  or m aking m oney?

T here  are o ther im portan t fact your 
book-keeping should tell you—un
covering leaks in your m ethods and 
those of your em ployes—bring ing  in
to  the  spo tligh t the lines th a t are 
costing  you m oney instead  of paying 
you profits.

Nothing on Him.
A W estern merchant is inordinately 

proud of the fact that one of his an
cestors affixed his name to the Declara
tion of Independence. Once a salesman 
called as the merchant was signing 
checks with many a curve and flourish. 
The patience of the salesman becoming 
exhausted as he waited during this per
formance, he finally observed:

“You have a fine signature, Mr. H an
cock.”

"Yes,” admitted the buyer, “I should 
have. One of my forefathers signed 
the Declaration of Independence.”

“So,” said the caller, with rising in
flection. “Well, you ain’t got nottings 
on me. One of my forefathers signed 
the Ten Commandments.”

Honest Value
A lthough low  in price. Gem m otor tru ck s and 

pleasure cars have the strength , th e  stam ina, the  

appearance, th e  w orkm anship and the plus value  

you  w ant in  an y  kind of a car or truck.

It is conceded by  su ccessfu l m otor car dealers 

th at an ex c lu s iv e  territory  for a w ell-advertised  

car or tru ck  w hich  has proved its  w orth  and sells  

at a reasonable price is the v e r y  best proposition  

obtainable.

W e are s till in a position to  offer stock  in the  

Gem M otor Car Corporation for $10 per share.

DEUEL & SAW ALL, INC.
Murray Building, Financial Agents 

Citz. 7645 Grand Rapids, Mich. Bell M. 2849

8 ,r n u c K S >
¿HICRADEt ¿ ü £ R A.pJEi ,HIGRADE,

A power wagon with one inefficient unit; is 
like a chain with one weak link —Every unit in

The Higrade Truck
is the best we know of. Take the radiator for 
instance. More engines are ruined from ineffi
cient cooling systems than from any other cause. 
We use a dependable all weather radiator, match
less in cooling efficiency, ruggedness and ap
pearance, and freezing can’t damage the core. 
Let the water freeze as many times as the 
radiator is exposed to the cold! No harm can 
result.

How many power wagons do you know of 
with a feature like this? This is but one of 
Higrade’s high grade units. Worm drive, elec
tric lighting, starting and Sim’s magneto high 
tension ignition, and other features not found 
in combination on any power vehicle we 
know of.

¿ h ig r a d L

H ig r a d e  M o t o r s  C o m p a n y
SA LES O FFICE S EXECUTIVE O FFICES
23 VOO RHCeS AVC. G R A N D  R A P ID S ,  M IC H .

B U F F A L O , N . Y .
PLANT, H A R B O R  S P R I N G S ,HIGRAPEy
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High Cost of Shoe Repair Work. 
W ritte n  fo r th e  T rad esm an .

C harley C layton has w ritten  W ash 
ington for a p a ten t on half-soling 
shoes w ith rem an ts of w orn auto 
tires. “A uto  tires only w ear out in 
patches,” said Clayton. “O th er parts 
are good. A n y th ing  th a t will half
sole an autom obile for a 5,000-mile 
guarantee will half-sole any th ing  th at 
uTalks. T hink of a 5,000-mile g uaran 
tee on a pair of half-soles.”

Some pipe-dream !
T o s ta r t w ith the pa ten t office 

couldn’t, to  be sure, g ran t a pa ten t 
to  the resourceful gentlem an who in
cubated th is lum inous idea, for the 
idea of using  rubber for shoe soles 
had a lready been h it upon. T he rub 
ber sole idea isn’t exactly  patentable.

And then, of course, it w asn’t ex
actly  sta ted  how these auto  tire  rem 
nants were to  be a ttached  to  the 
shoes.
W an ted —A Cheap Sole L eather Sub

stitu te .
But th is half-baked idea a t least has 

the m erit of indicating one of the 
g reates t needs of the p resen t tim e 
insofar as the  shoe in dustry  is con
cerned, nam ely the  need of a good 
inxpensive sole lea ther substitu te. 
Oak, union and hem lock sole a t a 
do llar a pound and bette r, m eans th a t 
the  price of half and full soles m ust 
range from  75 cents to  $2.25, and 50 
cents for a pair of heels alone. And 
the  cost of dependable fiber is ap
proxim ately  as high as lea ther, so 
th a t repair charges are the same in 
m ost shops.

U nder the  head of W ar C ontracts 
and A rm y L eather, the Shoe R etail
er, in a recent editorial, gives some 
am azing figures covering  op tions for 
lea ther w ith which to  fill arm y o rders 
placed in th is cjountry during  the 
last few weeks. T he figures tab u la t
ed show a grand to ta l of sides upper 
lea ther and sides sole lea th er for 
U nited  S ta tes a rm y shoes, U nited  
S ta tes harness, and R ussian arm y 
shoes, 7,900,000 sides, or 3,850,000 
h ides; m ore than  one-half the  to tal 
take-off of hides in the U nited  S tates 
during  the year 1916.

And the question n a tu ra lly  arises, 
W here  is the  civilian com ing in?

W hy  anybody should im agine th a t 
the  price of lea ther and lea ther p ro d 
ucts is going to  be any cheaper in 
the near fu ture  is an anom aly. T here  
will m ost likely be a stiffening of 
lea ther prices.

In  view  of which it would seem 
th a t som e less expensive fiber substi
tu te  o ugh t to  be h it upon by som e in 
ventive genius. I t  is very  m uch in 
dem and ju s t now. M any of the shoes 
th a t a re  being  b ro u g h t in to  the  re 
pa ir shops are perceptib ly  below  the

grades of tw o and th ree  years ago. 
T he upper stock is n o t nearly  so 
good, and the linings, trim m ings— 
and especially the  insole, the founda
tion of the  shoe, is generally  poorer 
in quality. In  o th er w ords, by the 
tim e the orig inal sole is w orn  th rough, 
the shoe is p re tty  well shot. T he 
ow ner does no t feel th a t it is w orth  
while to  run  up a repair bill of from  
one to  tw o dollars p u ttin g  them  in 
condition fo r fu rth e r wear. H e 
doubts the  w isdom  of such an ex
penditure. A nd ye t th ere  is a cer
tain  am ount of w ear in the  shoes 
which he would like to  secure, p ro 
vided he could ge t the repair w ork 
done for a nom inal charge. A nd here 
is w here an inexpensive sole lea ther 
substitu te  w ould g rea tly  help  both 
the repair shop and the shoe consum 
er.

Can we look forw ard  w ith any  de
gree of confidence to  the  appearance 
of such an article? L et us hope so.

A R epair M an’s Com plaint.
“ I w ouldn’t  m ind paying the ex

o rb ita n t prices they  are now asking 
for sole lea ther,” com plained a b rig h t 
little  repairer the  o th er day, “if I 
could only ge t quality  along  w ith 
price; but I  can’t  g e t it. L ea th e r 
th a t I would have tu rn ed  down th ree  
years ago a t 60 cen ts a pound, now 
costs me tw ice th a t am ount. T he 
price has gone up—skyhigh—but the 
quality  has gone dow n.”

“ H ow  do you account fo r th a t? ” 
the w riter enquired.

“ I t ’s a resu lt of the  speeding-up 
process th a t’s now on. T h e  o rders 
are com ing in so fast and the dem and 
is so great, tan n e rs  can’t take tim e to 
tan  lea ther any m ore. T hey  force 
the whole process.

“ I used to  be able to  give m y cus
tom ers som e so rt of assurance w ith 
reference to  the w ork I tu rned  out— 
no t a guarantee , you understand , but 
a stro n g  sta tem en t w ith reg ard  to  
w ear th ey ’d be able to  get out a pair 
of shoes w e’d re-bo ttom ed o r half- 
soled. B ut I can’t do th a t any m ore. 
T can’t  get the r ig h t so rt of m aterial 
w ith which to  do the  w ork.”

I t  seem s a very  unfo rtunate  th in g  
that, a long w ith the  h igh cost of shoe 
repair w ork, there  should also be 
th is elem ent of uncertain ty .

Cid M cKay.

The Companion Picture.
“A cozy picture, eh? A man lolling 

in an easy chair and his beautiful wife 
leaning over him to light his cigar.” 

“You haven’t seen the companion 
picture of it have you?”

“W hy, no.”
“I t’s the same man savagely chewing 

the end of his cigar and writing a 
check.”

Seasons do not affect the dealer who centers his business 
on the

H. B. HARD PAN and BERTSCH
(Service) (Dress)

SHOE LINES.

Day after day—week after week—the demand is steady.

Every number is a good selling style—a style that is right 
and w ill please a big majority of the people you have to 
serve

You can build and hold a substantial trade among the sub
stantial people of your community on these lines.

Every pair has in them the very best material obtainable 
for the service intended.

That is why the H. B. HARD PAN and BERTSCH shoe 
lines are superior to any other similar lines on the market.

You are absolutely safe in recommending them to your 
trade.

THEY WEAR LIKE IRON

HEROLD-BERTSCH SHOE CO.
Manufacturers of Serviceable Footwear GRAND RAPIDS, MICH.

The continued superiority  of

Hood Tennis
is  not on ly  a source of 

G REA T PL E A SU R E  AN1? PR O FIT  
to  thousands o f discerning Shoe dealers, but rea lly  is  

a C A U SE  for W O ND ER M EN T as w ell.

The

NEW HOOD LINE
SH O W S m any points of SU PE R IO R IT Y  

in  T enn is Shoe designing and construction .

Our d istribution ratio is  on ly  8000 cases, w ith  a 

possible 2000 more. Y our d u ty  to  you r pocketbook  
dem ands th a t y o u  get your needs covered.

Grand RapidsvShoe ‘Slubber ( q.
The Michigan People Grand Rapids

Largest Rubber Dealers in Michigan
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UPPER PENINSULA.

Recent News of the Cloverland o i  
Michigan.

Sault Ste. M arie, Aug. 13— G rover 
W elsh, one of D after’s h ighly respec t
ed and w ell-know n young men, was 
drow ned in the swam p near D after 
while picking blue berries last Sa t
urday. T he young m an was 25 years 
of age and a son of Joseph  W elsh. 
T he fam ily have the sym pathy of a 
large circle of friends th roughou t the 
country.

T he Dixie H ighw ay A ssociation 
has a rranged  for an o th er m eeting, 
w hich will be held a t Cedarville on 
T hursday , A ugust 16, a t which tim e 
the  problem  in connection w ith the 
com pletion of th a t portion  of the 
Dixie highw ay betw een St. Ignace and 
the  Soo will be discussed. T he coun
ty  road com m issioners of Chippewa 
and M ackinac counties will be p res
ent, as well as a large num ber of 
supervisors, officials and o th er c it
izens from  both  counties. Com m is
sioner H otchkiss is looking a fte r a r
rangem en ts for the  m eeting  from  this 
end of the  line and hopes to  in te r
est all of the supervisors and m any 
o th ers  from  M ackinac in the m eeting. 
T he S ta te  H ighw ay C om m issioner 
will be p resen t and it is hoped th a t 
ways and m eans m ay be found for an 
early  com pletion of the road, so th a t 
th is section m ay reap the benefits of 
an increased  travel by au tos nex t 
sum m er. T he ho tels are beginning 
to  realize th a t auto  travel is the com 
ing hope and, w ith the in te res t taken 
in the  Dixie highw ay, the com pletion 
of th is link will be a foregoing con
clusion.

“W hen a man loses faith in human
ity, he hits himself a solar-plexus 
blow.”

Major J. D. W ilson has returned 
to the city and taken command of 
the local post affairs at the Fort, after 
an absence of several months. H is 
arrival here releases Captain Parker 
from command at the Fort. Major 
W ilson has made many friends while 
here who are pleased to hear of his 
return.

The farmers throughout the county 
are now busy haying and from pres
ent indications there will be an abund
ance of hay in this county. Joe Quinn 
cut a five acre field of hay on his 
farm in St. Ignace township which 
will run between three and four tons 
to the acre. He was the first on rec
ord to use a ford in the hay field. 
He attached a rig to the rear with a 
boy to do the tripping. He completed 
the job in less than an hour getting 
back home in time to enjoy an early 
supper. Joe says that the m otor 
makes farming a pleasure. Clyde 
tells us, however, that Joe broke a 
wrist the next day, trying to crank 
the little wonder.

J. R. Berry, well-known merchant 
of Oak Ridge Park, was a business 
visitor here last week. He has been 
doing considerable timber business 
during the summer on the side.

“Ride your hobby if you will, but 
don’t play horse with your friends.”

The auto bus line between the 
Snows and the Soo is again in op
eration and. from present indications, 
will be doing a big business during 
the remainder of the season.

Herbert Fletcher, popular Assistant 
Cashier of the Sault Savings Bank, 
accompanied by his family, are en
joying a two weeks vacation. They 
have been traveling in their large 
touring car and have visited m ost ot 
the points of interest throughout 
Cloverland. T hey stopped on the 
huckleberry plains one day last week 
and entertained a number of their 
friends at a picnic.

C. R. McDonald, of St. Ignace, has 
taken over the harness business of the 
Simmons harness shop and will con
tinue business as heretofore. Mr. 
Simmons has retired, but will con
tinue to make St. Ignace his home.

The auto owners of the Soo are 
about to form an automobile club. 
T he Soo Civic and Commercial A s

sociation is backing the movement to 
organize an automobile club in Chip
pewa county, the object of which will 
be to promote the contruction and 
maintenance of good roads. W . S. 
Galbraith, Manager of the Detroit 
Automobile Club and father of the 
Dixie highway extension in Clover
land, expects to address the meeting.

“When in doubt, keep quiet.”
A. C. Smith, the busy Trout Lake 

merchant, has purchased a new auto 
truck.

A new grocery and mercantile 
house was opened at Detour last week 
in the McQuire building which has 
been remodeled and put in first class 
condition. The proprietors are W il
liam McGuire and James Garfield, 
both well known and highly respect
ed young men of Detour. Mr. Mc
Guire was for a number of years 
chief clerk for Thos. W atson. Mr. 
Garfield is superintendent of the D e
tour school. They are both ambitious 
hustlers and their future success is 
assured.

Thomas Rothwell, well-known mer
chant at Stalwart, reports very satis
factory business there this season. 
H is dairy butter business is showing  
a large increase this year, requiring 
additional delivery accommodations. 
He is at present negotiating for a 
large auto truck to take care of his 
increased business.

“The man who boasts of small feet 
may have a head to match.”

W illiam G. Tapert.

A Musical Family.
The follow ing is an exact copy of 

a letter received by a young lady who 
wished to spend a holiday in a small 
country town, and advertised for a 
room:

“Dear Miss—W e think we kin 
suite you with room and board, if 
you prefer to be where there is musick. 
I play the fiddell, my wife the orgin, 
m y dotter Jule the akordion, m y dot- 
ter Barry the Bango, by son Hen the 
gittar, m y son Jim the floot and wor- 
net, and my son Slem the base drum, 
while all of us sings hims, in which we 
would be glad to have you take part, 
both vocal or instrumental, if you 
play on anything. W e play by ear, 
an’ when we all git started ther is real 
musick in the air. Let us know if you 
want to come here to bord.”

Turn About Is Fair Play.
After carefully examining the shoes 

the physician brought in for repairs the 
German cobbler handed them back, say
ing: “Dem shoes ain’t worth mending, 
doctor.”

“Very well, Hans,” said the doctor, 
“then, of course, I won’t have anything 
done to them.”

“Veil, but I charge you feefty cents 
already yet.”

“Why, what for?”
“Vy, ven I came to see you de udder 

day you sharged me t’ree dollars for 
telling me dot dere ain’t noddings der 
matter mit me.”

Our Specialty: “Royal Oak“
FO R  SHOEM AKERS 

Bends. Blocks and Strips 
Shoe Store Supplies 

Wool Soles. Socks. Insoles. Etc.
T H E  BOSS L E A T H E R  CO.

744 Wealthy St. Grand Rapids, Michigan

l

OUR TRADE MARK
ON YOUR SHOES

A SMALL 

THING 
TO 

LOOK 

FOR

«  K  VCO . •
GRAND RAPI

5HOE /

BUT 
A BIG 

THING 
TO 

FIND

This tradem ark represents the ground floor 
plan of our factory . Look for it, ask  for i t ; 
i t  stands for wear, com fort and service.

Rindge, Kalmbach, Logie Company
ESTABLISHED 1864 

O R IG IN A L M AKERS OF

“TH E GRAND R APIDS S H O E ”

Troublesome Feet
Are as Uncomfortable as a 

Toothache

H irth-R rause C o /s  Shoes fit w e l l— wear  
w ell. These sa tis fy in g  qualities m ake perm anent 
custom ers. W e tan  the leather and m ake the  
shoes. W rite us.

Hirth-Krause Company
G r a n d  R a p i d s ,  M i c h i g a n
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Finding Real E njoym en t in In e x 
pensive R ecreation.

W ritte n  fo r th e  T rad esm an .
T hese are strenuous tim es. A 

tenseness, an anxiety pervades the 
very air. \ \  e are confident of our 
u ltim ate success in the struggle  in 
which th is Nation has been compelled 
to take a part, hut our confidence is 
clouded with forebodings of the sac
rifices that m ay he required before 
success can he achieved. O nly  thos ■ 
who are old enough to  rem em ber th ? 
dark days of the Civil W ar have h a i  
any previous experience sim ilar to  
th a t th rough  which we now are pass
ing. W hen m atters of such weight 
and m om ent are the issues of the 
hour, when civilization itself, the w el
fare of the whole hum an race, may 
be said to  hang in the balance, pas
tim es and pleasures naturally  are 
given a very subordinate place in ou~ 
program m e of life. W ith  so much 
of suffering and woe in the world, to 
the serious-m inded man c r  woman, 
enjoym ent of any kind, how ever in
nocent and harm less, just now seems 
alm ost wicked. By conscientious 
persons everyw here, pleasures are be
ing abridged from  a sense of the  fit
ness of things.

T here is an o ther reai;on. a 1very
practical one. for curtailling our re-
creations . or at least cu r expenditure
for recre;ation. It is the hom ely rea-
son of d'ullars and cents. T  rue. em
ploy men t is p ■atv a nd 'a ages g ood.
No one ineed be withlOUt work. Nor
is there any s<:arity of m oney. But
the  high cost o f food and o th er com-
m odities make:s the expense budget
a co n stan t problem  in the hom es of 
all but the wealthy.

“ I never before have know n a time 
when it was so hard  for people in 
what we call com fortable circustances 
to  m ake ends m eet, as it is now ,'’ I 
heard  a shrew d wom an rem ark ves- 
terday. She cited a typical case of 
a family w ith some property  and a 
bank account, who are “keeping 
even’’ only by con tan t scrim ping.

T he person who has a fixed in
come is finding th at the purchasing 
pow er of th a t incom e is far less than 
it was tw o years ago. And even 
those who have plenty  of m eans are 
feeling th a t with the future so un
certain  there  should be stern  re 
trenchm ent on all unnecessary  o u t
goes. W hile hoard ing  is not advis
able and will work general hardship, 
econom y, real econom y, of a .kind 
and degree th at m any never have 
known before, should be the o rder 
of the day. W e can not om it con
trib u tin g  to  the much needed w ork of 
relief—we m ust save on luxuries and 
p leasures. E x travagance of every 
kind m ust be taboo.

\ \  hile recognizing the full force 
and im portance of all this, let no one 
make the sorry  m istake of try in g  
to  cut out pleasure and enjoym ent 
a ltogether. W hen nerves are being 
stre tched  a lm ost to  the breaking 
point. N ature im peratively dem ands 
n tervals of relaxation. W hen we feel 

it is w rong to  laugh, ju st then  some 
’oyÁtl friend m ay do us the g reatest 
1" ndness by saying or doing som e
th ing  to  provoke our m errim ent ir
resistibly. \ \  hen we are putting  
fc rth  ex trao rd inary  effort, when we 
think th at we can in no wise afford 
to  take a vacation o r even a day off. 
then is likely to  be the tim e when we 
can illest afford to  deny ourselves at 
least brief periods of rest and recre 
ation. H ow  to m aintain the  norm al 
poise, how to keep a blithe, brave 
heart, a cool, clear head, and physical 
health and streng th  under the strain  
of hard w ork and continued suspense 
—this is one of the u rgen t problem s 
of to-day. W e m ust toil and toil 
strenuously , but we m ust also re 
cuperate. R ecreation  and reasonable 
p leasures still are indispensable in 
any righ t scheme of living.

M any are very properly  reducing 
on their vacation outlay th is season. 
A costly  trip  is found to be out of 
the question. 1 am glad to  see that 
some sensibly are seeking to  find a 
good ou ting  for only a little  money. 
A friend of mine, an office worker, is 
this week try in g  the m erits of a co
operative vacation. By virtue of large 
num bers and careful financial man- 
rgem en t, expense is kept to  the m ini
mum. She gets tran sp o rta tio n  to and 
front the beautiful place—some fifty 
m iles aw ay—where the grounds are 
located, with food and lodging while 
there for a week—all for six dollars. 
And the accom m odations are far b e t
ter, I understand, than  one has on an 
ord inary  cam ping expedition. For 
eight dollars and a half she could stay 
tw o weeks. I am g reatly  in terested  
in the success of such experim ents.

But m aybe it is no trip  at all for 
you th is sum m er, and possibly no 
vacation m ore than  an occasional af
ternoon away from your regu lar work 
or your hom e duties. And perhaps 
you honestly  feel that when you have 
a little  tim e to  yourself you can spend 
scarcely any m oney, because of the 
high prices of the necessaries of life. 
W hat then? T urn  your a tten tion  to  
ex tracting  the pleasure to  be found in 
resources th a t are close at hand and 
cost little  o r nothing. A rocking 
chair on a shady lawn of a warm  
sum m er day, a good book or m aga
zine. and you can for the tim e fo r
get all your w orries and take royal 
enjoym ent. If one is tired  to  the 
poin t of exhaustion, there  m ay be no

b ette r place to  rest than right in one’s 
own home. If the need is not for 
absolu te idleness, but ra ther for 
change and som ething new to think 
about, then are there not places easily 
accessible th a t are well w orth v isit
ing?

W hy N ot 3 Flavors?
Why continue to sell but two 

flavorings — lemon and vanilla? 
Crescent Mapleine, the r i c h  
“Golden Flavour,"is just as staple 
as either. Has more uses. Blends 
with all flavorings—and nearly all 
foods. Makes a wonderful syrup. 
Sell lemon, vanilla and Crescent 
Mapleine. *  *  Crescent Mfg. Co., 
Seattle, Wash. Order of your job
ber or Louis Hilfer Co.. 1503 Peo
ples Life Building. Chicago.

C R E S C E N T  
M A P L E I N E

Watson-HigginsMlg.f,n.
GRAND RAPIDS. MICH.

: Merchant 
’ Millers

Owned by Merchants

Products sold by 
Merchants

Brand Recommended 
by Merchant:

NewPerfectionFlour
Packed In SAXOLINPaper-lined 

Cotton, Sanitary Sacks

Largest Mutual 
Automobile 

Insurance Company 
In the World

A bout 27,000 policies issued  
and $70,000.00 in cash in the 
bank. T h e  com pany has se 
lected responsible and careful 
autom obile ow n ers in the small 
cities and country districts of 
M ichigan. T h e  p olicy  is care
fully drawn, and has been ap
proved by the A ttorney G en
eral’s Departm ent and the In
surance Com m issioner.

W ith fire, theft and liability 
hazard increasing, no autom o
bile ow n er  should go  w ithou t 
insurance. Join the large Mu
tual, w h ich  has stood the test 
of three seasons. Join the co m 
pany that can stand the shock  
of serious losses.

Cost on ly  $1.00 for policy and 
25c per horsepow er.

Citizens Mutual Automobile 
Insurance Company

Howell, Mich.

American Sugar Refining Company

SAVE THE FR U IT CROP
Our advertising is telling millions of people that if 

they use more canned and preserved fruits they 
will not only help to stop the great waste of bruit, 
but will also have delicious, healthful and econom
ical foods to vary winter’s menus.
i *Iihi!uadi ertisin* wi,U create a £reater demand for Domino Granulated, the beit sugar for canning and preserving.

The M ost C om plete Line o f  S u g a r in the W orld

/

Double A Candy
The Candy for Summer

Get ready for your resorters 
They will want good candy 

We have it, and don’t forget the Lowney Chocolates

Putnam Factory G rand R ap ids, M ich igan
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Recently 1 w ent to a park in a 
ne ighboring  city. It is a beautiful 
spot, and quickly reached from where 
I live, still I never had been there 
before. In  the park is a large build
ing which houses a rem arkably good 
m useum. H ere one m ight spend days 
and weeks with in te rest and profit. 
I will not a ttem p t to describe the 
bugs and butterflies, the birds, the 
ra re  collection of skeletons of p re 
h istoric  anim als from  a very rich 
“find” a few miles out of the city, and 
the m any, m any exhibits of h istoric 
in te res t and value spread out for the 
en terta inm en t of visitors. Here weary 
w orkers from  factory  and k itchen and 
sto re  and office m ay go and find th a t 
rest th a t comes from engaging the 
m ind in what is in te resting  and curi
ous. And when one has looked long 
enough, one may pass outside and 
let the eyes be fu rther delighted w ith 
acres of green sw ard adorned with 
lovely trees and shrubs and flowers. 
And all this wealth of beauty and in
struction  is placed before- the resi
dents of that city for only the price of 
street car fare, while from  a score of 
near-by tow ns, this park and museum, 
free to  all comers, can be reached at a 
cost th a t is trifling.

F u rth e r suggestions regard ing  in
expensive recreations m ight be made, 
but they  will not be needed. Every 
b righ t person can think out for h im 
self or herself how to have little  good 
tim es at sm all outlay. Let these be 
indulged in, not only during the va
cation season, but occasionally 
th roughou t the year. Are we wary 
of thus try in g  to  secure bargains in 
the m atte r of enjoym ent? H aving 
often  found cheap th ings unsatisfac
to ry  in the using, do we conclude 
th a t we can not have any real pleasure 
w ithout paying a high price? W e 
m ake a serious m istake if we do. 
W hile it is true  th a t com m only we 
can not obtain for one dollar w hat is 
w orth  five or ten, this also is true, 
th at enjoym ent is not necessarily  in 
d irect ra tio  to expenditure.

A good tim e does not depend w hol
ly or even m ainly on the am ount of 
m oney spent. V ery likely m y friend 
will not find her six-dollar vacation 
equal in every respect to an outing  
that would cost say sixty dollars or 
a hundred dollars, but 1 see no rea 
son why it m ay not em body the  real 
essentials of rest and change. To any 
right-m inded person, inexpensive 
pleasures m ay be made to yield hearty  
enjoym ent, en joym ent that will have 
no afterm ath  of the reg re ts  sure t<> 
follow costly  recreations for which 
debt has been incurred, or which have 
been obtained by- undue pinching on 
necessities. Quillo.

C ut-Price Sales Should Be D iscon
tinued.

Shclbyvillc, Ind., Aug. II —In mv 
opinion, there  is little  th at can be 
said in defense or to justify  cut-price 
and clearance sales, but on the con
trary , there is every- reason that they 
should be discontinued and discoun
tenanced by every reliable retailer. 
N ext to the old-fashioned and now al
m ost obsolete m ethod of selling goods 
w ithout a fixed o r sta ted  price, the 
cut-price sales have done m ore to 
dem oralize and discredit the r e ta l  
c lo th ing  business than any o ther evd. 
T hese sales create a suspicion well- 
founded that excessive profits have

been charged at the early  buying 
period in o rder to balance or over
come the g reatly  reduced prices offer
ed at the la tte r end of the same sea
son.

C learance sales are not fair. The 
m erchant who does business under 
this old plan m ust boost his prices in 
the regu lar selling season in order 
to make up his losses at clearance 
time. A clearance sale m eans th a t a 
few men at the end of each season 
pay less for clothes than your best 
custom ers who buy early. T he clear
ance sale puts a prem ium  on buying 
late and encourages the suspicious 
bargain  hunter. T he man who buys 
his spring  suit early  ought to  get as 
low a price as the m an who buys 
late. T have no doubt th at m ost of

logic; but say, “ I w on 't try  it ju st yet; 
I'll wait and see w hat my com petitor 
is going to  do.”

1 will adm it it takes a little  nerve 
to  be the first to  inaugurate  th is no
sale plan. It has been adopted and 
proven a success by leading retail 
c lo th iers in the large cities. W hy 
not try  it out this season? T he tim e 
is ripe for the adoption. U nder n o r
mal conditions, I would hesitate  to 
advise th is no-sale plan, but under 
presen t conditions of an advancing 
m arket, your custom er will not ex
pect clearance sales, but on the con
tra ry  will look with suspicion and dis
trust on the m erchant who under 
these conditions inconsisten tly  ad-

Sand Lime Brick
Nothing as Durable 
Nothing as Fireproof 

Makes Structures Beautiful 
N o  Painting *

N o Cost for Repairs 
Fire Proof 

Weather Proof 
Warm in Winter 
Cool in Summer

Brick is Everlasting

Grande Brick Go., Grand Rapids 
So. Mich. Brick Go., Kalamazoo 
Saginaw Brick Go., Saginaw 
Jackson-Lansing Brick Co., Rives 

Junction
vertises a clearance sale. I would 
suggest th a t they be d iscontinued and 
discouraged. Leon Rothchild.

^ ___________pcaus.PAT.orr_______ ________
a  b e v e r a g e :

boys
m

khaki

Bevo is a great favorite in the Army Canteens, where none 
but pure, soft drinks may be sold. After drill or march, 
you are sure to see a long line of hot and dusty-throated 
soldier boys making a bee-line for Bevo. They know that 
there lies complete satisfaction, full refreshment and pure 
wholesomeness.
At home or abroad — at work or play — between meals 
or with meals, you will appreciate what we have done for 
you in making this triumph in soft drinks.
You will find Bevo a t inns, restaurants, groceries, depart
ment and drug stores, picnic grounds, baseball parks, soda 
fountains, dining cars, in the navy, at canteens, at mobili
zation camps and other places where refreshing beverages 
are sold.

Bevo—the all-year-’round  soft drink
Guard against substitutes. Have the bottle opened in front of 
you, first seeing that the seal is unbroken and that the crown top 
bears the Fox. Sold in bottles only, and bottled exclusively by

ANHEUSER-BUSCH—ST. LOUIS

A n h e u s e r -B u s c h  B ra n c h
Dealers GRAND RAPIDS, MICH.
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Retail Stores Selling Goods Too 
Cheap.

T he re ta il d ry  goods sto res of the 
coun try  cannot hope for real co-oper
ation on the  p a rt of consum ers in re
ducing the  p resen t high expense of 
doing business so long  as they  keep 
selling goods below  their p resen t re 
p lacem ent cost, according to  a local 
business m an who has m ade a care
ful study of cu rren t conditions. N or 
can they  hope for th is  co-operation, 
which has been requested  by the 
Com m ercial Econom y B oard of the 
Council of N ational Defense, unless 
they  im press upon the public th a t an 
era of the  h ighest prices, especially 
on yard  goods, since the  civil w ar 
days is a t hand.

U ntil the re ta ile rs do this, the m an 
in question asserted  yesterday, it will 
be difficult for them  to  convince m any 
of th e ir custom ers th a t they  should 
stop  abusing the re tu rned-goods priv
ilege and stop  dem anding u n reason
able delivery service, both  of which 
increase the s to res’ costs of doing 
business and which, as a resu lt of 
this, increase the cost of the m erchan
dise to  the  consum er.

“O ne th in g  th a t has kept the aver
age consum er skeptical when predic
tions have been m ade about the com 
ing of h igher prices,” he w ent on, 
“ is the fact th a t m any re ta ile rs  in 
various p a rts  of the  coun try—espe
cially the larger ones— still have m er
chandise in stock th a t they  bought 
a t prices low er than  the m ills are 
quoting  to-day. T hese  sto res are still 
le ttin g  th is m erchandise out a t prices 
based on the  old buying costs, un
m indful of the fact th a t a day of reck 
oning is to  come.

“T he effect is th a t the  consum ers 
who buy the goods at the old figures 
laugh up th e ir sleeve when the sto res 
th a t sell them  ask for co-operation on 
the p a rt of the purchasers in o rd e r to  
keep prices down. T he question that 
n a tu ra lly  arises in the m inds of the 
la tte r  is th is: W hy should we put 
ourselves ou t to  keep prices down 
when they  have not gone up?

“W h at real chance has any re ta iler 
of g e ttin g  the desired help in th is 
m a tte r—which, by the way. is really 
necessary if m any th ings are  to  be 
kept w’ithin the  reach of the persons 
w'ho are only m oderate ly  well off fi
nancially—if the consum er assum es 
th a t a ttitude?  And how can the re 
ta iler co rrec t th a t a ttitu d e  by adver
tising  or o th er p ropaganda if he goes 
on selling his low -priced stock a t the 
old prices? A nd there  is th is to  be 
rem em bered by the re ta ile r  who 
comes in th is categ o ry —th a t in selling 
the  m erchandise in question  a t too 
low prices he no t only is pilling up

trouble  for h im self w hen he can do 
it no longer, but he is p u ttin g  a heavy 
burden on o th er re ta ile rs w ho are  not 
so fo rtunate  as he in ow ning low- 
priced goods. W hile the la tte r  point 
m ay not m ake him  ‘see the ligh t,’ the 
sigh t of the noose in to  w hich he is 
p u ttin g  his own head should do so.

“I t  is indeed a backw ard re ta iler 
who does no t recognize w here the 
p resen t tren d  of prices in the w hole
sale m arkets is going to  b ring  him. 
But, on the o th er hand, it is a m ore 
than  ord inarily  w ell-inform ed con
sum er who know s this. T he reason 
is th a t the  average re ta ile r has not 
played it up s trong ly  enough in his 
advertisem ents. A nnouncem ents of 
th is so rt have been m ore o r less 
sporadic so far, and, for the m ost 
part, they  have been vague. And this 
in spite of the fact th a t th ere  are  a 
num ber of th ings th a t can be told 
w ith a g reat deal m ore benefit than  
de trim ent to  the retailer.

“F o r instance, m any wom en have 
by th is tim e learned from  experience 
th a t it is practically  im possible to  
get an all-linen tablecloth a t any th ing  
like the price th a t prevailed before 
the war, and th a t even union goods 
—p a rt linen and p a rt co tton—cost 
m ore a t re ta il than  all-linen ones 
used to. But how  m any wom en know 
th a t a nicely finished, a ll-cotton  tab le
cloth costs m ore now at wholesale 
in some cases than  an all-linen one 
did th ree  years ago? An illustration  
of th is is an instance where, of ne
cessity, a fine all-linen dam ask th a t 
form erly  w holesaled a t 67^2 to  75 
cents a yard  has been replaced by an 
all-Cotton one w holesaling a t 8 2 ^  
cents.

“T hen take cotton  goods. T o  begin 
with, how  m any re ta ile rs have po in t
ed. out th a t co tton  is four tim es as 
high as it was in A ugust, 1914, and 
th a t it is nearly  twice as expensive 
now as it was only a year ago? 
H ow  m any have show n th a t the 
prices on the finished m erchandise 
have gene up in p roportion? How 
m any of them  have show n th a t a 
staple gingham  of standard  m ake 
th a t a year ago cost 8 cents a yard 
a t the mill now costs 14? H ow  m any 
have said th a t the  mill prices of well- 
know n brands of dom estic dress g ing
hams, which last year could be bought 
a t 9l/ 2 to  1 0 ^  cents a yard, are now 
16y2 to  17^2 cents a yard? H ow  
m any have show n the advances th at 
have taken place in bleached goods 
and in novelty  d ress co ttons as well?

“I t  is no secret th a t silks cost m ore 
than  they  used to, but it m ay not be 
know n generally  th a t they  are going 
to  cost a lo t m ore w ithin the  next 
year. N ot only is raw  silk quoted

a t reco rd  prices, due to  crop sh o rt
ages, heavy dem ands, and high ra tes 
of exchange and w ar risk  insurance, 
but the  scarcity  of ships is re ta rd ing  
deliveries to  the m anufacturers in th is 
coun try  to  such an ex ten t th a t they 
are  paying m ore than  the cu rren t 
m arket prices fo r the  lim ited am ount 
of silk advailable here for quick ship
m ent to  the mills. In  view of this, 
and the increased m anufacturing  
costs th a t inevitably m ust follow, 
w here is the  justification fo r a re 
ta ile r’s selling staple silks a t the p res
en t tim e on the  bases of old buying 
costs!

“A lm ost every wom an can rem em 
ber the  tim e when she could buy a 
p re tty  fa ir quality  of co tton-w arn  
sto rm  serge over the counter a t 50

h vS iden l\ Suspenders
fo r  corn fori

Of All Jobbers
PRESIDENT SUSPENDER CO, Shirley. Mas.

cMc Ready-Made

«PRICE CARDS
/  a re  neat and ' a ttractive  and 

cheaper th an  you can make 
them —40 cts. per 100 and up.

Write for Samples
CARNELL MFG. CO. 

D ept.k , 338 B’way, New YorkWe are manufacturers of TRIMMED AND 
UNTRIMMED HATS for Ladies. Misses and 
Children, especially adapted to the general 
store trade. Trial order solicited.C O R L , K N O T T  &  C O .. Ltd.

Corner Commerce Ave. and Island St. 
Grand Rapids, Mich.

A N ew  Line of the Famous

“Klosfit Petticoats”
has ju st been received.

No. 3045-All Silk Taffeta. 
Silk Jersey Gussets at waist. 
Elastic waist band.

No. 3044—Silk Jersey top. 
All Silk Taffeta Flounce. 
Elastic waist band.

These styles come in black, 
emerald. Belgian blue, blue 
to g r e e n  changeable and 
green to blue changeable.

Lengths 36-38-40.
Boxed individually.
Price $ 4 2 .5 0  per doz.
The best $5.00 retailer on 

the market.

We solicit a sample order.

Grand Rapids Dry Goods Co.
Exclusively Wholesale Grand Rapids, Michigan

The Goods! 
Net Prices!

When you r e c e i v e  
"OUR D R U M M E R ” 
catalogue regularly you  
always have dependable 
answers to these two 
important questions:

What is the lowest net 
price at which I can buy 
goods?

Where can I get the 
goods?

Items listed in this 
catalogue have the goods 
behind them.

The prices are net and 
are guaranteed fo r  the 
time the catalogue is in 
force.

Butler BrothersExclusive Wholesalers of General Merchandise
New York Chicago 

St. Louis Minneapolis 
Dallas
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cents a yard. A guarantee of eternal 
salvation could safely be offered the 
woman who will find them on the 
retail counters at this price a few 
months from now. In the great ma
jority of cases they have been m iss
ing for m onths gone by, but here 
and there it may be that some well- 
stocked retailer is cleaning up at the 
old price, regardless of the past, pres
ent, or future. But, without mincing 
words, it can be said that the mill 
price for next spring’s delivery on 
one of the best known cotton-warp 
storm serges in the country is 55 
cents a yard. That is, the manufac
turers are asking five cents a yard 
more for these goods now than the 
retailers did in the days before the 
war. Under this condition, how can 
the consumers hope to buy these 
goods at anything but a sharp ad
vance over the prices that formerly 
obtained?

“ I t  is m y candid opinion th a t if the 
m erchants of the  coun try  expect their 
custom ers to  help them  in the p resen t 
move fo r econom y through  the elim i
nation  of w aste, duplicated efforts, 
etc., they  m ust ‘trim  ship’ them selves. 
N ot only m ust they  avoid giving con
sum ers false ideas of p resen t and fu
tu re  values by selling goods now at 
prices low er than  they  are honestly  
en titled  to  charge, bu t they  m ust let 
the public know  w hy these low prices 
can no longer stand. T his being 
done, I  believe consum ers will be in 
the m ood to  listen  and give serious 
a tten tio n  to  the  appeals th a t are now 
being m ade for price-low ering  co-op
eration.

“I t  is no t the purpose of m y sug
gestions to  have the  sto res scare 
consum ers into buying as little  as 
possible. Instead , it is to  have them  
show  th e ir custom ers the  value and 
benefits of buying as freely  as they  
m ay desire, but w ith real fo re though t 
and care.”

Late News Notes From the State’s 
Metropolis.

Detroit, Aug. 14— Plans of the Na
tional Biscuit Co. for construction in 
Detroit of a plant costing about $1,- 
500,000, which in size will be the 
company’s third largest, exceeded 
only by those in New York and 
Chicago, have come to light with 
the purchase of a site on the south
east corner of Baltimore avenue and 
Forsyth street. The property is pur
chased from Frank B. Holm es, of
F. B. H olm es & Co., and comprises 
about one and one-quarter acres, hav
ing frontage of 153 feet on Baltimore 
and about 312 feet on the Grand 
Trunk railroad, extending along 
Forsyth from Baltimore south to the 
railroad. The sale was negotiated by 
George F. Schmeltz, who represented 
all principals in the transaction. The 
price is not disclosed. Real estate 
men estim ate value of the property 
at nearly $100,000. There are several 
frame houses on the land, part of 
which is used for storage purposes. 
Tt is understood the National B is
cuit Co. contemplates erection of a 
ten-story plant in the near future 
and will proceed at once with the con
struction of a barn and building to ac
commodate the sales department of 
its Detroit branch, now at 42 East 
W oodbridge street. Completion of 
the new building, it is said, will give 
the company three times as many 
ovens as it now has in Detroit, while 
the number of its em ployes will be 
increased from 500 to 1,500 or 2,000 
persons.

M ore than  18,000 non-E nglish  
speaking em ployes of 250 Detroit fac

to ries will be urged to  a ttend  n igh t 
school th is year. L ast year th irty  
firms co-operated  w ith the A m erican
ization com m ittee of the B oard of 
Com m erce in th is cam paign. T hese 
factories will notify  em ployes th a t 
preference will be given those  w ith 
good n igh t school records.

W ith approximately 60 per cent, 
of the Detroit grocers still hesitating 
to put into effect the one-delivery-a- 
day plan, by which the Government 
hopes to bring about conservation of 
man-power during the war, and 
which, in addition, is expected ulti
mately to result in a saving to both 
dealer and consumer, C. A. Day, Sec
retary of the Detroit Grocers’ A s
sociation, dispatched a second letter 
to its members Monday, urging them  
to comply. Some firms plead that it 
will require time to educate their 
consumers to the new departure, 
others have contracted with outsid
ers to conduct their system  at once, 
while still others merely do not seem  
disposed to heed the Nation’s call for 
co-operation.

T he M ichigan S ta te  Fa ir will take 
place a t D etro it, A ugust 31 to  Sept. 
9. T his is an occasion alw ays im 
po rtan t to  re ta ilers. I t  will b ring  
thousands and thousands of people 
from  up-sta te  to D etro it, and a large 
percentage of them  will shop a t the 
stores.

G ustav Lindke, of the L indke Shoe 
Co., re tu rned  unexpectedly from  his 
vacation last week. H e was on his 
way E ast via m oto r car to  his sum m er 
hom e, w hen he received a telegram  
th a t a siste r a t P o rt H uron  was seri
ously ill. H e hurried  hom e and got 
to  her bedside ju st before she passed 
away. H e has abandoned his tou r 
for the p resent.

O w ing to  the hot w eather last week 
the shoe re ta ile rs who had arranged  
a m ass m eeting  a t the H o te l Staffer 
to  hear N orval A. H aw kins deliver 
an address, decided to  “call it off” 
for the p resen t only. As A ugust is 
also a p re tty  w arm  m onth, the m eet
ing will probably  not take place be
fore Septem ber. Mr. H aw kins has 
prom ised to  deliver his address w hen
ever the trade are ready for him  p ro 
viding they  give him sufficient ad
vance notice to  a rran g e  his o ther 
plans.

It was a great shock to W ilmer F. 
Butler, of the shoe firm of Ertell & 
Butler, to find upon entering his home 
after a two weeks’ vacation that 
thieves had broken in and had stolen 
his silverware, considerable wearing 
apparel and household things of val
ue. Although reported to the police, 
no trace of the stolen property had 
been found up to the time of writing. 
Mr. Butler resides at 103 East Phila
delphia avenue.

T hom as Jefferies, m anager of the 
shoe departm en t a t the  Crowley, 
M ilner Co., has re tu rned  from  his 
E aste rn  buying trip . Mr. Jefferies 
placed som e big o rders while E ast, 
and go t a good line on fall style con
ditions.

T he J. L. H udson Co. is now m ak
ing only  tw o deliveries per day to 
each p a rt of the  city, one in the m o rn 
ing and one in the afternoon . Sales
people are required  to  say to  their 
custom ers “ I t  will be convenient to 
send it in the m orning, will it no t?” 
in o rder to  take off the heavy a fte r
noon load.

Dry Goods Houses Work on War 
Plan.

P ractically  all the  large dry  goods 
firms in th is S ta te  have en tered  en
thusiastically  upon the plan of the 
N ational R etail D ry  Goods A ssocia
tion to  reduce to  a period of seven 
days the tim e lim it for re tu rnab le  
goods. W hile it is still too early  
to  judge w hat effect th is m easure will 
produce, the  S ecretary  of the  R etail 
D ry  G oods A ssociation is optim istic  
concern ing  the pro ject. T he meas
ure  was adopted at a conference held

in W ash ing ton  during  the m iddle of 
July, a t which m eeting  m any of the 
im portan t dry  goods firms of the 
coun try  w ere represented.

T his plan is expected to  prove a 
g reat asse t to  the efficient m anage
m en t of large houses. I t  is a m eas
ure aim ed to  discourage thoughtless 
and prom iscuous buying of m erchan
dise, and w ith the N ational backing 
th a t the venture has thus far received, 
m en high up in the dry goods trade 
are hopeful concerning its  ultim ate 
success. I t  is too  early  to  say any
th in g  definite about the  plan. N ot 
until the end of Septem ber, when the 
first full reports are forw arded to  
the headquarters of the N ational R e
tail D ry  Goods A ssociation, will it 
be possible to  obtain first-hand in
form ation  on the m atter.

Chocolates

Package Goods of 
Paramount Quality 

and
Artistic Design

Sanitary Flexible Rubber 
F ly Sw atter

A big hit! Breaks all records for Sales and Satisfaction!
D isplay the  Sanitary Rubbt-r Fly S w atte r on  yo u r coun ter and you 

o ugh t to  be able to  sell one to  a lm ost everybody tha t com es in.
Y ou m ake a good profit on  every sale and favor y o u r custom ers by 

g iving them  be tte r value than  heretofore  obtained.
O nce yo u  start to  sell these  sw atters, you w ill thank us for calling 

them  to  yo u r atten tion .
B etter lay in  a generous supply and be ready for you r share of the 

trade.

P A U L  S T E K E T E E  & SO N S
W holesale Dry Goods

GRAND RAPIDS MICHIGAN

In T im e s  of U n certa in ty
W hen markets are unsettled, shipping uncer

tain and rumor is busy, producers, consumers, 
dealers and shippers must be on the alert con
stantly.

The Long Distance Telephone
is the route to immediate information; over it your 
question is answered at once; you get what you 
want and when you want it.

The grain area, the seaboard, the lakes and 
the waterways, the railroad and shipping centers 
are joined in one huge commercial network of 
Bell wires.

From any one of 10,000,000 local stations in
formation is available via the

B E L L  S Y S T E M
In these stirring times, minutes count. Long  

distance service is invaluable.

U S E  IT  L IB E R A L L Y

Michigan StateTelephone 
Company

Grand Rapids, Michigan
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G rand  Council of M ichigan U. C. T .
G rand  C ounselor—Jo h n  A. H ach , Cold- 

w a te r .
G rand  Ju n io r  C ounselor—W . T . B a l- 

lam y, B ay  C ity.
G ran d  P a s t  C ounselor—F red  J .  M ou- 

tie r , D e tro it.
G rand  S e c re ta ry —M. H eu m an , J a c k -  

son.
G ran d  T re a s u re r—L ou  J .  B urch , D e

tro it.
G rand  C onductor—C. C. S ta rk w e a th e r , 

D e tro it.
G ran d  P ag e—H. D. R anney , Saginaw .
G rand  S en tine l—A* W . S tevenson , 

M uskegon.
G rand  C hap lain—C has. R. Dye, B a ttle  

C reek.
N ex t G rand  C ouncil M eeting—Jack so n .

Lively N otes From a Lively Town.
Ow osso, Aug. 13—L ast week a nice 

looking gentlem an went out w ith the 
w riter to  show us how to  sell axle 
grease. F irs t town we struck we 
called on a hardw are m erchant and 
the spiel F itz  gave him on the easy 
running  propensities of th at grease 
put any line of talk on the blink that 
we had ever before listened to. T he 
m erchant fell for it and allowed it 
th at grease would do w hat is was 
cracked up to  accom plish he would 
stand for a nice large fat order. A 
farm er who had ju st bought a new 
lum ber wagon which stood out in 
front while w aiting to  have his team  
shod rem arked th at if th a t grease 
would m ake a wagon run as easily as 
was claimed for it he w anted a can 
Fitz. not to be outdone, was willing 
to  dem onstra te  and the th ree  went 
out and greased the wagon good and 
proper. W hile the farm er was stan d 
ing around and F ritz  was ge ttin g  the 
o rder in. the farm er looked out and 
there  was the wagon go ing  down 
the road all alone. The m erchant 
and the farm er and the axle grease 
m an all took a fte r it and we haven 't 
seen any of the three gentlem en 
since. P re tty  slippery grease that!

Fred  Hanifin. who has been read 
ing up on agricultura l harm onizing, 
became particularly  in terested  in the 
farm er who specialized on colors and 
was raising  chickens the same color 
as his cows. Y esterday when Mrs. 
Hanirin went down tow n to purchase 
a rug. F red  insi-ted  in lending his 
assistance in the selection of colors 
th a t would m atch the cat. F red  is a 
fastidious cuss and som ew hat astu te  
a t tim es, but not bad all the time.

W . S. Lamb, of Vernon, has added 
a line of g roceries to his m eat m ar
ket..

G. W . Finch & Son have purchased 
the g rocery  stock of C. H. Rhodes, 
also the H ickory street stock of E. 
D. H ern , both of Ow osso. which will 
be conducted as the Finch cash g ro 
cery. H onest G rocerym an.

Honors For Father o f State Good 
Roads.

E laborate  plans are being made for 
the Good Roads Field day to  be ob
served in Cass City, on A ugust 24. 
At th is time a m onum ent to  the m em 
ory of H oratio  S. Earle, fa ther of 
good roads in Michigan, will be 
erected a mile out of Cass C ity at 
the point w here the first mile of sta te  
rew ard road was built some years 
ago.

M otorists from all p a rts  of the 
S tate will make the piligrim age to

the T hum b town by autom obile to 
do hom age to the m an who fought 
the early  battles for good roads in 
M ichigan when the average citizen 
was ready to accuse a man of hav
ing u lte rio r m otives when he spoke 
of the need or possibility  of build
ing b e tte r roads. Mr. Earle-, with 
the D etro it delegation, will m otor 
to  Saginaw, and in th a t city all the 
v isitors will assem ble for the final 
drive to  Cass City on the m orning of 
A ugust 24.

W illiam  H. Loutit. of G rand Hav- 
en. P residen t of the W est Michigan 
Pike A ssociation and one of the liv- 
est road boosters in W estern  M ichi
gan. is at the head of the  com m it
tee having the arrangem en ts in 
charge. Mr. L outit reports th a t 
the p rogram m e is about com pleted 
and th a t on it will be a num ber of 
the best known m en in M ichigan as 
speakers.

Working Together.
Better and more effective work, a 

New Jersey chamber of commerce has 
found, can be done by organizing its 
membership into divisions. The retail 
merchants’ division, the retail grocers’ 
division, and the automobile division, 
are the three that have done exception
ally good work.

One hundred and five retail merchants 
organized in the retail merchants’ divi
sion have, for a period of two years, 
engaged in an extensive advertising 
campaign covering the community with
in a radius of forty miles. This co
operative spirit has greatly improved 
shopping conditions in the city. Much 
trade that formerly went elsewhere has 
been retained. Store owners have come 
to know each other and rules and regu
lations on the exchange and approval 
of merchandise have been formulated 
and adhered to. At least twelve special 
trade days throughout the year have 
been held, and it has all been done at a 
small cost to each merchant.

Members of the division are known by 
an emblem affixed to their store win
dows. The motto of the organization is 
“quality and service.”

The retail grocers’ division has proved 
a big help to the grocers in meeting out
side competition. These grocers have 
adopted an emblem and run consolidated 
and co-operative advertising each week. 
By forming a purchasing bureau they 
are able in many instances to make ex
ceptional prices.

The automobile division has held two 
very successful automobile shows. The 
last one was so successful that 80 per 
cent, of the amount of money paid by 
the exhibitors for space was rebated 
and it is anticipated that next year the 
show can be held without anv expense 
to the exhibitor. .H arry  B. Salter.

Keeping Track of Competitors.
“O ur plan of assigning each man 

who has a responsible position in our 
o rganization  to  watch one o r two 
com petito rs has been very success
ful," says an executive of a com pany 
in a line where rivalry runs high 
"E ach m an keeps an eye out for ad
vertising  and sales plans, and all o th 
er inform ation about the particular 
concern assigned to  him. T hus we 
alw ays have in the organization  som e
one who know s every th ing  we can 
know about our com petitors. I t  has 
been the source of a g reat m any sug
gestions th a t have benefited our own 
business.”

O C C ID E N T A L  H O T EL
FIRE PR O O F 

C E N T R A L L Y  LO C A TE D  
R ates $1.00 and up 

E D W A R D  R . S W E T T . M ar. 
Muskegon Michigan

ELI C R O SS  
G r o w e r  o f  F l o w e r s

And Potted Plants
W H O L ESA L E A N D  R E T A IL

150 M onroe A ve. G rand Rapids

Five Stories Completed April, 1917

H O T E L  B R O W N I N G
GRAND RAPIDS NEW EST

Fire Proof. A t Sheldon and O akes.
E very  R oom  w ith  Bath.

O ur Best R oom s $2.00; o thers a t $1.50. 
Cafeteria - Cafe - Garage

C O D Y  H O T E L
G R A N D  R A PID S

R A T F Q  f SI without bath n. a  i  n o  ] #K50 up with bath

C A FE T E R IA  IN  C O N N E C T IO N

THE SHORT LINE BETW EEN  
GRAND RAPIDS A ND

CHICAGO
FARE—$3.00 one way

$5.75 round trip ( 
via

MICHIGAN RAILW AY CO.
(Steel Cars—Double Track)

Graham & Morton Line
(Steel Steamers)

R r t d t  T r a i n  c o n n e c t i n gD U d l 1 I d l l l  FOR THE BOAT 
Leaves Grand Rapids Interurban Station 

Rear Pantlind Hotel

EVERY NIGHT AT 9:00 P.M.

Chicago
Boats

DAILY
9:00 P . M.

VIA

Muskegon Interurban
(T rain  w ith  E lectric Star)

and
Goodrich Line

T he All Year Route

F A R E  $3.00
Grand Rapids Station

162 N . Ottawa A ve.

City Ticket Office
127 Pearl St., N . W.

Your Citizens Phone
Places you in touch with 240,000 tele
phones in Michigan; also with points 
outside the state.

117,000 Telephones in Detroit 
16,127 Telephones in Grand Rapids

DIRECT COPPER METALLIC 
LONG DISTANCE LINES

Citizens Telephone Company
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GONE TO HIS REWARD.

Sudden and Unexpected Death of 
David S. Haugh.

D. S'. H augh, one of the oldest and 
stro n g est g rocery  salesm an of this 
m arket, died a t his hom e a t 6 o ’clock 
th is m orn ing  as the  resu lt of an a t
tack  of pleurisy. Mr. H augh came 
hom e feeling ill A ugust 3 and im
m ediately took to  his bed. Dr. Boise 
did not consider the illness a t all seri
ous and insisted th a t the patien t would 
surely  recover. Mr. Judson called at 
the house yesterday  afternoon  and 
was assured  by Mrs. H augh th a t she 
felt m uch encouraged over Mr. 
H au g h ’s condition and confidently 
believed he would recover. He grew 
w orse during  the  night, however, and 
passed aw ay shortly  a fte r daybreak. 
T he tw o sons w ere im m ediately noti- 

l fied by w ire and are now on their 
way to  G rand Rapids to  co-operate 
with the  widow in m aking arrange- 

> m ents for the  funeral, which will be 
conducted under the auspices of the 
K nigh ts T em plar. T he funeral will 
p robably  be held a t the fam ily resi
dence, 527 T errace  avenue. T he in
te rm en t will be in O akhills cem etery.

Mr. Judson, w ith whom Mr. H augh 
had been associated  nearly  tw enty- 
four years, is very much affected over 
the death  of his friend, who had a l
ways been regarded  as one of the 
m ost loyal m em bers of the Judson 
business family. T he re la tions of 
the deceased w ith Mr. Judson were 
m ore than  th a t of an employe to an 
em ployer, on account of the close per
sonal friendship  which existed be
tw een the tw o for so m any years. 

B iographical.
T here  are  a few m en who have 

ga thered  up in th e ir own experience 
a large proportion  of the g rocery  
business of M ichigan, who have tak 
en a m ore in tim ate  p art in the de
velopm ent of the business and whose 
personal h isto ry  can not be w ritten  
w ithout involving m uch of the h is
to ry  of the trade. Such a man was D. 
S. H augh, w hose career was always 
characterized  by enterprise, by abifty, 
by s te rlin g  in tegrity . He had been 
a p a rt of the developm ent of the 
N o rthern  p a rt of M ichigan during  
the past fo rty  years. He kept his 
heart young, his m ind active and his 
sym pathies keen, so th a t up to  the  
day of his death  he was an active 
and useful facto r in the g rocery  busi
ness.

Mr. H au g h ’s life was an excep
tionally  active and an exceptionally 
useful one. W hile the  outcom e of 
his 'activities w ere not personal 
w ealth  of the so rt th a t can be 
counted in hundreds of thousands, it 
b rough t him a w ealth  of esteem  and 
affection. I t  b rough t him  the higher 
rew ards of w ork well done, of k ind
ness to  o thers and of no ord inary  in
fluence in behalf of the best in terests 
of the g rocery  trade  of Michigan.

David Spencer H augh  was born  in 
Galen tow nship, W ayne county. N. 
Y., Jan. 26, 1852, and lived there  until 
8 vears of age, when he rem oved with 
his paren ts to  Johnstow n, B arry  
county, th is State, w here the family 
rem ained nine years. In  the m ean
tim e, his fa th e r served in the  army, 
and David, being  the oldest of five

children, was practically the head of 
the family during his father’s ab
sence. In 1869 he returned with his 
parents to W ayne county, N. Y., leav
ing there in the fall of 1872 to go to 
Battle Creek, where he entered the 
employ of C. B. Parker, hat, cap and 
fur dealer. ,Mr. Parker dying fifteen 
months afterward, Mr. Haugh entered 
the employ of C. R. Thompson, gro
cer, remaining with him four years 
and going thence to Nashville, where 
he was identified with L. J. W heeler, 
general dealer, for two years. About 
this time he conceived the idea that 
he was cut out for a traveling sales
man, and, acting on that impulse, he 
sought and obtained employment in 
the wholesale and retail grocery 
house of Rice & Moore, which occu
pied the corner store where the Grand

The Late David S. Haugh.

R apids Savings Bank is now located. 
T his change took  place Jan . 1, 1879. 
so th at on next New Y ear’s day M r 
H augh could have celebrated  the 
com pletion of th irty -e ig h t consecu
tive years as a wholesale grocery 
salesm an. He was the only traveling  
represen tative  of that house, covering 
all the available tow ns on the G. R. 
& I., N orth  and South, C. & W . M., 
M ichigan C entral, L. S. & M. S„ F. & 
P. M„ and N ew aygo division. T hree 
years later he dropped all but the
G. R. & I., N orth  and the F. & P. M. 
Ju ly  23, 1883, he changed to  Cody, 
Ball & Co., tak ing the en tire  te rrito ry  
on the G. R. & I., N orth  of Morley, 
and m aking a point of seeing his 
trade  regularly  every th ree  weeks. 
He continued in th is position for ten 
and one-half years, re tirin g  from  the 
house Jan u ary  1, 1894, to  accept a 
sim ilar position with the Judson 
G rocer Com pany. H is te rr ito ry  com 
prised all the available tow ns on the 
G. R. & I., N orth  of Petoskey, and 
on the P. M., N orth  of T raverse  City. 
H e saw his trade every tw o weeks 
and his v isits had long come to  be 
looked forw ard to  w ith pleasure as 
well as profit by his custom ers.

Mr. H augh was m arried  O ctober 
18, 1876, to  M iss H arrie t L. W arbur- 
ton, of Maple Grove. T w o sturdy 
boys blessed the union—Clarence D., 
aged 28, and F rank  E., aged 26. T he 
form er represen ted  the Judson G ro
cer Com pany in the Petoskey  d istrict 
for five years. Both boys are well 
grounded in life and are a cred it to  
them selves and their parents.

Mrs. Haugh died several years ago, 
a fter a long and lingering illness. Mr. 
Haugh was married Oct. 16, 1916, to 
Mrs. Millicent W ever, who survives 
him. The unionn was an exceedingly 
happy one and received the hearty ap
proval of Mr. Haugh’s sons and the 
friends of both parties.

Mr. H augh was a m em ber of the 
U. C. T. and was a M ason all the way 
up to  the  Shrine and T em plar de
grees. If  he had any hobby outside 
of groceries and m asonry, his friends 
never discovered it.

Mr. H augh was a quiet, unassum ing 
man, never tak ing  tim e to  tell funny 
sto ries o r engage in leng thy  conver
sations which were devoid of a busi
ness bearing. H e attended  to  his 
duties faithfully, seldom  allow ing any
th ing  to in terfere  w ith their p rose
cution and never going out of his 
way to  introduce a subject foreign to 
his ideas of w hat constitu ted  a “s tr 'c t-  
ly business” career. He a ttribu ted  
his success as a salesm an to  the fact 
th a t he sold his custom ers ju st w hat 
they  needed and never over-estim ated 
his goods. He alw ays endeavored 
to  in te rest him self in his trade and to 
get them  to feel an in te res t in him 
and his goods.

Th:s Is Not a Bear Story.
Ishpem ing, Aug. 13—One night re 

cently  a ford car was being driven 
from  M ichigam m e to H erm an. Th^ 
driver, v/ho was an A m ericanized 
Finn, and a good citizen, was pe-- 
fectly  sober. H is ford was w orking 
splendidly, and he was bow ling along 
in expectation of a good supper des
pite the lateness of the hour. W hile 
going through the big tim ber w est 
of N estoria  several miles, he saw 
ahead of him in the road four burning 
lights, red as fire. T w o were on the 
righ t-hand  of the road he was going 
over, and the o ther tw o held place 
on the left-hand track . He had w ork
ed in the w oods and was accustom ed 
to the luminous, sulphurous glow 
from ro tten  wood. T his was a little  
different. He saw no m ovem ent of 
the glow ing spots so he speeded up 
his engine a bit resolved to take the 
danger spot at the best speed the 
car was capable of. In an instan t 
he was on the scene. He heard a 
soft thud, and the  im pact was as if 
he had hit a bag filled w ith grain. 
He stopped the car and w ent back to 
investigate, as he discovered the four 
red ligh ts no longer glowed. And 
what do you suppose he found? Tw o 
wolves dead on the road. T hey were 
m ore than  six m onths old, and he 
put the anim als in his car and w ent 
on his way. T he next day he w ent 
to I Anse w ith the scalps and secur
ed the bounty. T he bounty was $27 
for a wolf, so th a t he earned $54 by 
ge ttin g  the  wolves. Had he held the 
scalps until A ugust 10. he would have 
received $70. I t ’s a good sto ry  and 
absolutely true, because we talked 
w ith the m an who owns and drove the 
car and he had a paper to  show he 
had received the bounty. T he record 
of B araga county  will' also substan 
tiate  the story. If  there  is any car 
th a t can beat th is as a wolf killer we 
would like to  hear about it. Some 
m eanly disposed people, jealous of 
the ford ow ners, say one of these 
cars w 'll kill a m an to  ride in to  say 
no th ing  of killing a w olf by run ing  
over it, but it is a p re tty  good car 
that can get a wolf righ t in the open 
toad. George A. N ew ett.

W . J. Klein has recovered from his 
recent illness and resum ed his calls 
on the E astern  M ichigan trade  of the 
M ichigan H ardw are Company.
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No Compulsory Military Training in 
England.

Cedar, Aug. 14—W ould it be pos
sible for you to  inform  me if they 
have com pulsory m ilitary  .tra in ing  in 
E ngland? I have a little w ager that 
they  have and that it has been in 
force before Jan. 1. 1917. A ny in
form ation you could give me reg ard 
ing th is would be g reatly  appreciated.

J. J. Sbonek.
So far as the T radesm an’s inform a

tion goes, there has never been com 
pulsory  m ilitary  tra in in g  in England.

All of the T eutonic countries, 
Sw itzerland and several o ther nations 
have m aintained such tra in in g  for 
m any years.

S trange to  say, E ngland was not 
forced to  reso rt to  the draft, as A m er
ica has done, until one year ago. All 
of the arm ies sent over from  England 
prio r to  th at tim e were raised by vol
un tary  enlistm ent.

T he same is true  of Canada, which 
depended solely on volun tary  en
listm ent until about a m onth  ago, 
when the Canadian Parliam ent enac t
ed a d raft law, very sim ilar in its 
provisions to the A m erican conscrip
tion m easure. T his was done to force 
action by the French Canadians in 
the E astern  provinces of Canada, who 
have reversed h istorical precedent by 
stand ing  out in opposition to  the war. 
A lthough of French descent, they 
have perm itted  the men of Central 
and W estern  Canada to  fight for the 
liberty  of F rance and refrained from 
taking any part in the g reat conflict. 
Even now they  announce th e 'r  in ten 
tion of opposing the draft and seced
ing from Canada, if necessarv. to de
feat the a ttem p t of the Canadian gov
ernm ent to  send m ore soldiers to  the 
front. T heir position in th is m atte r 
is unexplainable.

la te  Bank'ng News.
Pontiac—The Pontiac Savings Bank 

has engaged architects to prepare plans 
f°r remodeling the interior of the bank’s 
offices. The architects will receive bids 
on separate contracts.

Roscommon—The Roscommon State 
Bank is doing a real work for the farm 
ers in its county. The Bank already 
has furnished forty-one graded Holstein 
cows to farmers, at cost, taking the 
farm er’s note for a year and insuring 
each animal for that length of time. 
The notes bear 7 per cent, interest and 
the farm er turns in half of his cream 
check each week as part payment. The 
bank retains security on the cow and 
its off-spring. The first day the local 
creamery opened its doors it took in 
1,100 pounds of cream.

W illiam Judson spent five days last 
week on a trip  to  Buffalo and N iagara 
Falls with his family. T hey went 
from D etro it to  Buffalo by boat, pu t
ting  in the rem ainder of the tim e at 
N iagara Falls and near-by Am erican 
and Canadian points.

Peter Van Dommelen and H. E. 
Shaw, for many years associated with 
the Limbert Furniture Co. of Holland, 
have formed a copartnership and taken 
over the plant of Snyder Furniture Co., 
increasing the capital stock from $25,000 
to $86,750.

The business pessimist is an ene
my of his country just now. Shoot 
him with steady optimism!
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M ichigan B oard of P h arm acy .
P re s id e n t—L eo n ard  A. Seltzer, D e

tro it.
S e c re ta ry —E dw in  T. B oden, B ay  C ity.
T re a s u re r—G eorge F . Snyder, D etro it.
O th e r M em bers—H e rb e r t  H . H offm an, 

S an d u sk y ; C harles  S. K oon, M uskegon.
F u tu re  M eetings—H o ugh ton , A u g u st 

22 a n d  23; G rand  R ap ids, Nov. 20, 21 
a n d  22.

M ichigan S ta te  P h a rm a c e u tic a l Asso< 
e la tion .

P re s id e n t—P. A. Snow m an, L apeer. 
S e c re ta ry —F . J . W h ea to n , Jack so n . 
T re a s u re r—E . E . F au lk n e r. D elton. 
N e x t A nnua l M eeting—D etro it.

M ichigan P h a rm aceu tica l T ra v e le rs ' A s
socia tion .

P re s id e n t—W . F. G riffith, H owell. 
S e c re ta ry  a n d  T re a s u re r—W a lte r  S. 

L aw to n , G rand  R apids.

Drugs and Chemicals Still Advanc
ing.

Prices of drugs and chemicals con
tinue to rise, although few phases of 
the situation present themselves. The 
same factors responsible early in the 
war for the upheaval in values are still 
to a large extent operative. The chief 
reason, of course, is that the importa
tion of these products has been cut off. 
Furthermore, there has developed such 
an unprecedented demand from Europ
ean countries for .every kind of drug 
and chemical that exports have greatly 
increased. American products are find
ing a ready market abroad—both crude 
and manufactured goods are going for
ward.

The situation is aggravated because 
some of the crude materials used in the 
manufacture of these necessities are 
no longer available for refining pur
poses. Increasing scarcity of ocean ton
nage is indirectly responsible for the 
further contraction of imports. High 
freight and insurance rates must also be 
reckoned with. The result is a state 
of general uncertainty and fluctuation 
in prices.

A  comparison of prices quoted on 
chemicals and drugs before the war. in 
the early part of 1917, and at the pres
ent time show-s that the situation has 
grown steadily worse. Saccharine, a 
German product, which sold at $1.15 per 
pound in July, 1914, jumped to $35 in 
the early part of the current year and 
now holds at $46 per pound. In fact, 
it is practically out of the market.

The prevailing opinion among Me 
men who handle chemicals and drugs 
is that there is no relief in sight at the 
present time. What changes there are 
in market values will be but temporary, 
they say, since there is no steady im
port trade. When a supply of drugs 
comes in the situation is relieved for a 
short time and prices drop. But as soon 
as the heavy demand is felt, as is in
variably the case, the supply becomes 
exhausted and conditions become the 
same as before.

The following table shows the pre

vailing prices prior to the war, and in 
the early part of 1917. as compared with 
the prices quoted now, at the end of 
the third year of the war. The unit of 
weight, except when otherwise specified, 
is the pound avoirdupois.

1914 1917 1917
Ju ly  31 Feb. 1 1C u rren tO pium  ......................... *7.45 *14.50 $23.00

M orphia, sulph . . 4.70 7.80 9.80
A cetp h en e tid in  ......... .80 20.00 19.00
Alcohol, U .S .P ., gals. 2.52 2 72 4.08

do d en a tu re d , gals. .34 .65 1.00
A ntipy rene , bulk  . . .22 1.25 23.00
C affeine a lk a l............. 3.65 10.75 11.00

do c itra te d  ........... 3.00 6.75
C hloral hyd., j a r s  . . .29 1.28% 1.55
C ocaine—

A lkaloid, oz.............. 1.60 5.00 7.00
C oum arin  ................... 3.15 11.00 18.00
Codeine su lph ., o z .. 5.50 9.30 10.05
G lycerine, C. P . . .  . . • 19% .52 .63

do d y n a m i t e ........... .19% .52 .62%
P a ris  g reen , kegs .. .13 .30 .44
Q uicksilver, fla sks. 
S acch arin e  .................

35.00 84.00 115.00
1.15 19.00 46.00

S u g a r o f m ilk, p ’d .. .13% .35 .40
T hym ol, e rvs. . 2 75 11.50 17.00
V enice tu rp ., tru e  . . .23 3.35
A cids—

B enzoiv, ex. gum . .85 11.00 3.60
B alsam s—

C opaiba, S. A, ___. .40 67% .90
P e ru  ......................... 1.40 3 £5 4.25
F ir , C an ad a  .......... 8.75 5.50 6.00

R oots—
S arsap .. M ex. . . . .30 .14% .26

F low ers—
A rn ica  ................. .11% 1.10 2.40
G um s—

A rabic , am b e r s ’ts .09% .15% .31
A safoe tida . lum p. .23 .85 1.50
C am phor, dom. .. .44% .86% .94%

L eaves—
B elladonna  ............. .50 1.35 1.60
B uchu, long .......... 1.30 1.25 1.30

Oils—
C odliver, N .F .,bbls. 70.00 78.00
do N orw g., bbls. 17.00 112.00 115.00
H a ar lem  ................. l.«5 3.40 6.50
Olive, yellow  ........ 1.05 1.25 1.75

A rsenic, w h ite  . . . . .03 .09 .16%
do, red  ..................... .05% .25 .50

E psom  sa lts . 100 lbs. .05 2.25 4.25
F o rm ald eh v d e  .......... . .08%, .12 16%
P o ta s h —

P e rm a n g a n a te  . . . .08% 4.00 4.00
P ru ss ia te , yellow .12% 2 1.06

Soda—
C’stic , 76% 100 lbs. 1.80 4.25 7 .3 5

S u lp h u r flour, 100 lbs. 2.00 2.10 3.85

Difference of Opinion.
Recruit: “If you w a s t o  p u t  t h e  l i d

on, you wouldn’t get so much dust 
in the soup.”

Cook: “See here, me lad, your busi
ness is to serve your country.” 

Recruit: “Yes, but not to eat it!”

Birth of Bromlo Seltzer.
A man named Isaac Emerson owned 

a drug store. One morning a male 
individual who appeared to be much 
the worse for wear as a result of his 
efforts of the night before, alcoholical- 
ly speaking, entered the store and 
asked for som ething that would “put 
him on his feet.”

The prescription clerk retired to 
those fume-laden precincts behind the 
big glass partition, measured and 
mixed for a few moments, and soon 
emerged bearing a preparation of 
flaky white.

"Take this,” said the clerk.
The man did, and walked out.
Two or three mornings later he was 

back again.
“Let me have some of that stuff 

you gave me the other day,” he said. 
"I met some more friends last night 
and feel like an unredeemed promise.”

The prescription clerk measured and 
mixed some more.

Isaac Emerson, proprietor, over
heard the conversation.

“W hat was that you gave him?” he 
asked the clerk. And the clerk, duti
fully, told him.

Isaac Emerson had an idea. He 
planted it, and nursed it when it be
gan to grow, and now the big Emer
son H otel in Baltimore, and a flock 
of other buildings, and acres of real 
estate, bear testim ony to the worth 
of that idea and give evidence that 
Bromo Seltzer has made money.

Cleaning the Windows.
“To properly clean store windows 

is an art in itself,” says a grocery 
clerk. “On the inside I never use 
soap or powder of any kind but use 
only warm water and a piece of 
chamois. Then I wipe this off dry 
with another piece of chamois leather 
and polish with cheesecloth. The 
outside of the window I wash with 
one ounce pulverized whiting, one 
ounce grain alcohol, one ounce liquid 
ammonia, and this mixture put into 
about a pint of water. This w ash
ing compound should only be used 
after the window has been sprayed 
to remove all the surface dirt. The 
window should be allowed to dry 
and then be rubbed with a soft cloth. 
If there are bad scratches on the 
glass I apply a filler consisting of 
white wax dissolved in pure turpen
tine. This is the way I take care of 
my windows, and if I do say it m y
self, they always look pretty fair.”

It’s Pure, That’s Sure

Piper Ice Cream Co. 
Kalamazoo, Michigan

G rand R ap ids  
S tore  F ix tu re  C o  , Inc.

The Place, 7 Ionia Ave., N. W. 
BUY A N D  SE L L  

Used Store and Office Fixtures

LAC-A-FLY
“ The Perfect Fly Killer”

Puff Lac-a-fly high in air!
Watch it rise like Smoke and 
catch the demon fly on the 
Ceiling—in the air—on the 
stock—everywhere!

Lac-a-fly is absolutely harm
less to man. Has a pleasant 
odor.

Kills every fly in your place in 
One night at a cost of one to 
ten cents according to the size 
of your store

Over 75,000 Merchants
now use and endorse Lac-a-fly. 
Scores of the largest retailers in 
the world are among them.

Sold on a money-back guaran
tee through wholesale Grocers, 
Baker’s and Butcher’s Supply 
Houses exclusively.

For merchants’ use only— not 
sold at retail.

NOTE—Merchants who have large places, 
usually order a $2.50 pkg. and a $1.00 pump 
blower. Those having small stores, a $1.50 
pkg. and a $1.00 pump blower. Two sizes 
only. Manufactured only by

Pontiac Exterminating Go. 
Dept. 10 Pontiac, Michigan
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Activities in Michigan Cities. 
W ritte n  fo r  th e  T rad e sm a n .

T he retail price of milk has ad 
vanced from  8 to  9 cents a quart a t 
Corunna.

A survey m ade of the w ar gardens 
a t Saginaw , W est Side, show s 334 
acres, of which 275 acres have been 
p lan ted  to  potatoes.

M arshall’s new est industry  is the 
All Season T op  Co., which has s ta r t
ed m anufacturing  operations in the 
facto ry  of the Page Bros. Buggy 
Co.

M arquette  has passed an ordinance 
forbidding the sale or use of fireworks 
in th a t city  a fte r Jan . 1, 1918.

D ean Cooley of the U. of M., Ann 
A rbor, is com bing the country  for 
in stru c to rs  in chem ical engineering. 
O f the faculty  of seven p rofessors in 
th is b ranch six are away on leave of 
absence in active war duty. T here  
are  m ore than  200 studen ts a t the 
U n iversity  specializing as chemical 
engineers and th is course m ust be 
dropped unless teachers can be found.

M anistee is v igorously opposing the 
action taken by the M ichigan E ast 
& W est Railway, which asks the p riv
ilege of tea rin g  up its tracks and go
ing out business. T he C ity Council 
has passed a resolu tion  which in ti
m ates there  m ay be an agreem ent 
betw een th is road and the Pere  M ar
quette  which will give the la tte r  a 
v irtual m onopoly of the c ity ’s tran s
p o rta tion  facilities.

T he M anistique C ham ber of Com 
m erce has a rranged  for the opening 
of a city  m arket Aug. 24. T he tab e r
nacle site  on C edar s tree t has been

chosen and it is planned to hold m ar
kets once a week. B usiness m en have 
donated prizes to  encourage farm ers 
to bring  in their produce.

M em bers of the police and fire de
p artm en ts of B attle  Creek have been 
g ran ted  a 5 per cent, increase in 
wages, da ting  from  Aug. 15. I t  is 
the second raise th is year, a 10 per 
cent, advance having been made in 
April.

Bay City will vote Nov. 5 on the 
new ch arte r and com m ission form of 
governm ent.

C onstantine is building a new m u
nicipal ligh ting  p lant and w aterw orks.

A lm ond Griffen.

Proof That Courtesy Pays.
T he value of unfailing  courtesy  

was im pressed on a M innesota grocer 
one-day when his sto re  was crowded 
A w ell-dressed wom en pushed forw ard 
in an effort to  have him w ait on her, 
but he politely  put her off and w a’ted 
on a w orkingm an w ho had been there 
before her. By the tim e he had been 
served the w om an’s discom fiture had 
had tim e to  cool.

T he m erchant soon noticed a steady 
flow of new custom ers who told him  
th at their ja in ito r had recom m ended 
his g rocery  as the best and cheapest 
in the neighborhood. H e could not 
understand  the large am ount of this 
business he was g e ttin g  until by 
chance he learned th a t the poorly 
dressed  laborer w hom  he had served 
in his tu rn  some w eeks before was 
the jan ito r of several large ap art
m ent houses nearby.

„ W . B. M ayer.

HOLIDAY GOODS
Druggists* Sundries 

Stationery
Books and Novelties

The sample lines of the above are now in Saginaw, 
Michigan, at 119-121 Franklin Street, South.

Our Mr. L. W. Hoskins is in charge and headquarters 
are at the Bancroft Hotel.

We advise early buying and shipping on account of 
conditions of the markets.

This exhibit will be in our store in Grand Rapids on 
or before September 1st.

An early date for your call at either location will be 
appreciated.

Yours respectfully,

Hazeltine & Perkins Drug Co.
Grand Rapids, Michigan

W H O L E S A L E  D R U U  PR IC E CU R R EN T

È7

Pric«« quoted are
A cids

Boric (P ow d.) . .  17@ 25
Boric (X ta l)  ___  17@ 25
C arbolic ................. 61® 65
C itric  .......................  86@ 90
M u ria tic  ...................  3@ 5
N itric  .......................  9® 15
O xalic .....................  60® 70
S u lphu ric  ............... 3@ 5
T a r ta r ic  ........... 1 05@1 60

A m m onia
W ater , 26 deg. . .  10@ 15
W ater, 18 deg. . .  6%@ 12
W ater, 14 deg. . .  5%@ 11
C arb o n a te  ......... 14 @ 16
C h lo r id e ..........., . 2 5  @ 25

B alsam s
C opaiba .............  1 40@1 65
F ir  (C an ad a) . .  1 26® 1 50
F ir  (O regon) . .  iu@ 50
P e ru  .....................  5 50@5 75
Tolu .........................  75@1 00

B ark s
C assia  (o rd in ary ) 25@ 30 
C assia  (SUigon) 90@1 00 
E lm  (powd. 35c) 30® 35
S a s sa fra s  (pow. 35c) @ 30 
Soap C u t (pow d.)

35c .......................  23 @ 25
B erries

Cubeb .....................1 20@1 30
F ish  .........................  15 @ 20
J u n ip e r  ...................  10@ 15
P rick ley  A sh  . . . .  @ 30

E x tra c ts
L icorice  ................. 55® 60
L icorice pow dered  85® 90

F low ers
A rn ica  .........................  @3 00
C uam om ile  (G er.) 75® 1 00 
C ham om ile  Rom . 2 00@2 20

Gum*
A cacia , 1st ......... 75® 80
A cacia, 2nd ........... 65® 75
A cacia, S o r ts  . . .  45® 50 
A cacia, pow dered  60® 70
A loes (B arb . Pow ) 30® 40
A loes (C ape P ow ) 20® 25 
A loes (Soc. Pow . 60) ® 55 
A safoe tida , . . . .  ® 2 25
A safoe tida , Pow d.

P u re  ...................  @2 50
C am phor ...............  99@1 02
G uaiac  .....................  45® &o
G uaiac, pow dered  ®  60
K ino .........................  70® 75
K ino, pow dered  . .  75® 80
M y rrh  ........................  ® 40
M yrrh , pow dered  ®  50
O pium  ............. 35 00@35 20
O pium , powd. 35 00@35 20 
Opium , g ran . 35 00®35 20
Shellac  ...................  75® 80
S’hellac, B leached 90® 95 
T ra g a c a n th  . . . .  2 50®3 00 
T ra g a c a n th  pow der 2 50 
T u rp en tin e  ........... 10® u>

Insectic ides
A rsen ic  ...................  23® 30
Blue V itrio l, bbl. . .  @ 12
Blue V itrio l le ss  12 %@ 20
B o rdeaux  M ix D ry  22%@30 
H ellebore, W hite

pow dered  ............. 38® 45
In sec t P o w d e r . . . .  40® 60
L ead , A rsen a te  . .  20® 40 
L im e an d  S u lphu r 

Solution, gal. . .  15® 25 
P a r is  G reen  ......... 55® 60

Ice C ream
P ip e r  Ice  C ream  Co., 

K alam azoo
B ulk  V an illa  .....................  80
B ulk  Special F lav o red  90
B rick , P l a i n ..........................25
B rick , F a n c y  ...................  30

L eaves
B u ch u  ............... 1 75@1 85
B uchu, pow dr’d  1 85@2 00
Sage, bu lk  ........... 67® 70
Sage, V4. loose . .  72® 78 
Sage, pow dered  . .  55® 60
Senna, A l e x ...........70® 75
Senna, T in n ...........  40® 45
Senna, T inn . pow. 50® 55 
U va U rs i ...............  18@ 20

Oil«
A lm onds, B itte r ,

tru e  ............. 15 00@16 00
A lm onds, B itte r ,

a rtif ic ia l ......... 7 00@7 20
A lm onds, Sw eet,

tru e  .................  1 35@1 60
A lm onds. Sw eet,

im ita tio n  ........... 65® 75
A m ber, c ru d e  . .  1 75®2 00 
A m ber, rec tified  2 50®2 75
A nise  ...................  2 00®2 25
B erg am o n t . . . .  8 00@8 25
C ajep u t ............. 1 35@1 60
C assia  ................. 2 75@3 00
C as to r ................. 2 70@2 80
C edar L e a f . . . .  1 50@1 75
C itroneU a ........... 1 00® 1 25
Clove3 ...............  3 50@3 75
C ocoanut ............... 40® 50
Cod L iv e r ........... 4 75@5 00
C otton  Seed . . . .  1 65® 1 75
C ro ton  ...............  1 75®2 00

nominal, based on market the day ot Issue
C ubebs ...............  7 25® 7 50
E igeron  ............... 1 75®2 00
E u ca ly p tu s  ___  1 25@1 35
HemlocK, p u re  1 50®1 75 
Ju n ip e r  B errie s  20 00@20 20 
J u n ip e r  W ood . .  2 75@3 00 
L a rd , e x tra  . . . .  1 90®2 00
L ard , No. 1 ____ 1 85@1 95
L av en d e r Flow . 7 00@7 25 
L avender, G a r’n  1 25® 1 40
L em on ................. 2 00® 2 25
L inseed , boiled bbl. @1 26 
L inseed , bid less  1 41® 1 45 
L inseed , raw , bbl. @1 25 
L inseed, rw . less  1 40® 1 44 
M usta rd , tru e , oz. @2 25 
M usta rd , a r tif il  oz. @2 00
N ea ts fo o t ........... 1 80@1 95
Olive, p u re  . . . .  3 00@4 50 
Olive, M alaga,

yellow  .............  2 40@2 50
Olive, M alaga,

g reen  ............... 2 40 @2 50
O range, S w eet . 4 25® 4 50 
O riganum , p u re  @2 50 
O riganum , com ’l @ 75 
P en n y ro y a l . . . .  2 25@2 50 
P e p p e rm in t . . . .  4 00®4 25 
Rose, p u re  . .  26 00® 28 00 
R osem ary  F low s 1 50@1 75 
Sandalw ood, E .

1........................ 15 00® 15 20
S a ssa fra s , tru e  1 50® 1 75 
S a ssa fra s , a r t if i’l 50® 60
S p e a rm in t ......... 3 00@3 25
Sperm  ...................  1 15®1 25
T an sy  ................. 3 50@3 76
T a r, U S P  ............. 30® 40
T u rp en tin e , bbls. @ 48 
T u rp en tin e , le ss  55@ 60
W in te rg reen , tr .  5 50@5 75 
W in te rg reen , sw ee t

b irch  ............... 4 00® 4 25
W in te rg re e n  a r t  1 25@1 50
W orm seed ......... 6 50@6 75
W orm w ood . . . .  4 75@5 00

P o tassiu m
B ic a r b o n a te ___ 1 90@2 00
B ich rom ate  ........... 55® 60
B rom ide ............. 1 70@2 00
C arb o n ate  ......... 1 60® 1 75

Pow dered  ........... 60® 65
C h lo ra te , g ra n ’r  95 @1 00 
C hlora te , x ta l  o r

pow d.......................  70® 75
C yanide .................  @1 25
Iodide .................  3 50®3 60
P e rm a n a g a n a te  
P ru ss ia te , yellow  
P ru ss ia te , red  . . .  
S u lp h a te  .................

@5 25 
@1 50 
@3 50 
@ 90

Roots
A lk an et ............... 2 00®2 10
Blood, pow dered  20® 25
C alam u s ............... 50@3 50
E lecam pane , pwd. 15® 20
G en tian , powd. 30® 35 
G inger, A frican ,

pow dered  ........... 20® 25
Ginger, J a m a ic a  . .30® 35 
U inger. J am a ica ,

pow dered  ........... 22® 30
G oldenseal pow . 8 00® 8 20 
Ipecac, powd. . .3  25®3 60
Licorice ...................  35® 40
Licorice, powd. . .  30® 40 
O rris, pow dered  30@ 35 
Poke, pow dered  20® 25
R hu b arb  ................. 75@1 00
R hubarb , powd. 75® 1 25 
R osinw eed, powd. 25@ 30 
S a rsap a rilla , H ond.

g round  ............... 75® 80
S a rsa p a r illa  M exican,

g round  ................. 35® 40
Squills ...................  35® 40
Squills, pow dered  45® 65 
T um eric , powd. . .  13®
V alerian , powd. @1 00

Seeds
A nise .......................  25® 40
Anise, pow dered  ..40®  45
Bird, Is  ...................  @ 10
C an ary  ...................  10® 15
C araw ay  ............... 85® 90
C ardam on  ......... 1 80@2 00
C elery  (Pow d. 50) 38® 45
C o rian d er ...............  36® 45
D ill ...........................  25® 30
F en n e ll .................  90®1 00
F la x  .....................  7%@ 12
F lax , g round  . . .  7%@ 12
F o en u g reek  pow. 19@' 25
H em p  ...................  8%@ 12
L obelia  ...................  40® 50
M ustard , yellow  ,
M u sta rd , b lack  .
M usta rd , powd. ,
Poppy ...................
Q uince ...................
R ape .....................
S ab ad illa  .............
Sabadilla , powd.
Sunflow er ...........
W orm  A m erican  
W orm  L e v a n t . .  1 00®1 10

T in c tu re s
A con ite  ...............  @1 26
A loes .....................  @ 95
A rn ic a  ...................  @2 30
A sa fo e tid a  ......... ®1 65
B ellad o n n a  ......... ® l  85
B enzoin  ...............  ®1 40
B enzo in  Com po’d  @2 70
B uchu ................... @1 80
C an th a rad ie s  . . .  @3 35

C apsicum  .............
C ardam on  ...........
C ardam on, Comp.
C atech u  ...............
C inchona  ...........
C olchicum  ...........
C ubebs .................
D ig ita lis  .............
G en tian  ...............
G inger ...................
G uaiac  ...................
G uaiac , A m m on.
Iodine ...................
Iodine, Colorless
Iron , clo .................
K ino .......................
M yrrh  ...................
N ux  V om ica . . .
O pium  .................
O pium , C am ph. 
Opium , D eodorz’d 
R h u b arb  ...............

@1 55 
@1 75 
@1 25 
@ 95 
®1 95 
@1 90 
®1 80 @1 10 
®1 15 
®1 55 
@1 40 
@1 25 
@2 10 ®2 10 @1 20 
®1 25 
@1 45 
®1 25 
@7 50 
®1 25 
@9 00 
@1 05

P a in ts
L ead , red  d ry  . .1 3 V*@13% 
L ead , w h ite  d ry  13 @13% 
L ead, w h ite  oil 13 @13% 
O chre, yellow  bbl. @ 1% 

O chre, yellow  less 2 @ 5
P u tty  .....................  3® 6Red V enet n  bbl. l% @  5
Red V en e t’n less 2® 5
V erm illion, A m er. 25@ 30
W hiting , bbl...............  @ 3
W h itin g  ........... 3 6
L. H . P . P rep d . 2 15@2 25

M iscellaneous
A cetan a lid  ............. 65® 72
A lum  .......................  10® 12
Alum, pow dered  an d

g ro u n d  ............... 12® 15
B ism uth , S u b n i

t r a te  ...............  3 60@3 70
B orax  x ta l  o r

pow dered  ........... io@  15
C an th a rad e s  po  2 00 @6 66
C alom el ...............  2 66@2 60
C apsicum  ............. 35® 43
C arm ine  ...............  6 50® 7 00
C assia  B uds ......... ®  40
Cloves .....................  35® 40
C halk  P rep a re d  . .  6® 8% 
C halk P rec ip ita ted  7® 10
C hloroform  ........... 85® 93
C hloral H y d ra te  1 92@2 12
C ocaine ...............  9 15@9 35
Cocoa B u tte r  . . . .  6u@ 70
C orks, lis t, le ss  55%
C opperas, bb ls...........@ 2
C opperas, le ss  . .  2%@ 7
C opperas, powd. . .  4® 10 
C orrosive S'ublm. 2 30@2 40 
C ream  T a r ta r  . . . .  6u@ 65
C uttlebone ............. 65® 70
D ex trin e  ............... 10®  15
D over's  P o w d e r 3 75@4 00 
E m ery , a ll Nos. 6® 10 
E m ery , pow dered  5® 8
E psom  S a lts , bbls. @ 5% 
E psom  S alts , less  6® 10
E rg o t ................... 1 25® 1 50
E rgo t, pow dered  2 75@3 00
F lak e  W h ite  ___  15® 20
F o rm ald eh y le  lb. 19® 27
G ela tin e  ............. 1 75@ i 85
G lassw are, fu ll cs. 65% 
G lassw are, less  54% 
G lauber S a lts , bbl. @ 1% 
G lauber S a lts  less  2® 5
Glue, B row n ......... 25® 35
Glue, B row n Grd. 25® 35 
Glue, W h ite  . . . .  30® 35 
Glue, W h ite  Grd. 30® 35
G lycerine ...............  73® 85
H ops .........................  45® 60
Iodine .................  4 50@4 60
Iodine ...................  4 50@4 66
Iodoform  ...........  5 68 @6 70
L ead, A c e ta te  . . . .2 1 ®  25
L ycopdium  ......... @2 00
M ace .........................  85® 90
M ace, pow dered  . .  95@1 00
M entho l ............. 4 25@4 50
M orphine . . . .  13 00@13 65 
N ux  V om ica . . . .  22%@ 30 
N u x  V om ica, pow . @ 20 
P ep p er, b lack  pow. 35® 40
P epper, w h ite  ......... @ 45
P itch , B u rg u n d y  . .  @ 15
Q u ass ia  ...................  12® 15
Q uinine ...................  90@1 00
R ochelle S a lts  . . . .  48® 55 
S acch arin e , oz. . .  @3 00
S a lt  P e te r  ............. 39® 50
S eid litz  M ix tu re  . .  41® 45
Soap, g reen  ........... 20® 25
Soap m o tt c as tile  22% &  25 
Soap, w h ite  c as tile

case  .......................  @13 00
Soap, w h ite  cas tile  

less, p e r  b a r  . . . .  @1 40
Soda A sh ............... 4%@ 10
Soda B icarb o n ate  2%@ 6
Soda, S a l ............. 2® 6
S p ir its  C am phor . .  @ 7 5
S u lphur, ro ll 4 9-10® 10
S u lp h u r Subl. . .  4%@ 10
T a m a rin d s  ............. 16® 20
T a r t a r  E m etio  . . . .  @ 86 
T u rp en tin e , V en. 50@4 75 
V an illa  E x . p u re  1 00@1 50 
W itch  H aze l . . .  1 10@1 50 
Z inc S u lp h a te  . . . .  10® 15
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OROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled 
at market prices at date of purchase.

A D V A N C ED
C anned B lackberries . 
C anned P um pk in . 
C anned R aspberries . 
F ib re  P a ils .
Cod F ish .
R ape Seed.

D E C L IN E D
Flour.

Index to Markets
B y Columns

Col
A

A m m onia .......................  1
Axle G rease  ................. 1, 13

B
B aked  B ean s  ............... 1
B ak in g  P ow der ........... 14
B a th  B rick  ...................  1
B luing .............................  1
B re ak fa s t Food ........... 1
B room s ...........................  1
B ru sh es  ...........................  1
B u tte r  Color .................  1

C
C andles ...........................  1
C anned  Goods ........... 1, 2
C a tsu p  ................................  2
C heese .................................. 2
C hew ing Gum ...................  3
C hocolate ............................  3
C iga rs  .............................  12
C lo thes L ines  .................. 3
Cocoa ....................................  3
C ocoanut .............................. 3
Coffee .............................  3. 4
C onfections ........................ 4
C ream  T a r t a r  .................. 5

D
D ried  F r u i ts  .....................  5

F
F a rin aceo u s  Goods . .  5
F ish in g  T ack le  ................ 5
F lav o rin g  E x tra c ts  . .  5
F lo u r and  F eed  ........... 6
F ru i t  J a r s  .....................  6

G
G elatine  ..............................  6
G ra in  B ags ........................ 6

H
H erb s  ....................................  6
H id es  and  P e lts  ......... 6
H orse  R ad ish  ...............  6
H oney  ..................................  6

J
Jell O ..................................  7
Jiffy Je ll  ............................  7
Je lly  ......................................  6
Je lly  G lasses .....................  7

M
M apleine ............................  7
M eats, C anned ................ 8
M ince M ea t .................  7
M olasses .......................  7
M u sta rd  .........................  7

N
N u ts  ......................................  4

O
O lives ...............................  7

P
P e tro leu m  P ro d u c ts  . .  7
P ick les  ...........................  7
P ip e s  ...............................  7
P lay in g  C a r d s ...............  7
P o ta s h  .............................  7
P ro v isio n s  .....................  7

R
R ice .................................  8
Rolled O a ts  ................. 8

3
S alad  D re ss in g  ........... 8
S a le ra tu s  .......................  8
Sal Soda .........................  8
S a lt ...............................  8, 14
S a lt F ish  .......................  8
Seeds ...............................  9
Shoe B lack ing  ........... 9
Snuff ...............................  9
Soap .................................  14
Soda .................................. 9
S p ic e s ...............................  9
S ta rc h  .............................  9
S y rups  .............................  9

T
T able S auces  ...............  9
T ea  .................................  9, 10
T obacco ............... 10, 11, 12
T w ine ...........................  12

V
V inegar .........................  12

W
W ash in g  P o w d ers  . . .  14
W ick ing  .........................  12
W oodenw are ...............  12
W rap p in g  P a p e r ......... 13

Y
T o ast C ake ...................  13

1
ARCTIC  AMMONIA 

12 oz. ovals, 2 doz. box 2 40 
A X LE G R EA SE 

F ra z e r’s
lib . wood boxes, 4 doz. 3 00 
l ib . tin  boxes, 3 doz. 2 35 
3% lb. t in  boxes, 2 dz. 4 25 101b . pails, p e r doz. . .6  00 
15Jb. pails , p e r  doz. . .7  20 
251b. pails , p e r  doz. . .  12 00

B A K E D  B EA N S
No. 1. p e r  doz................. l  35
No. 2, p e r  doz.................. 2 25
No. 3, p e r doz.................2 75

BATH BRICK 
E n g lish  ...........................  95

BLUING
J e n n in g s ’

C ondensed P e a r l  B lu ing
Sm all, 3 doz. box ___  1 95
L arge , 2 doz. b o x ___ 2 40

F o lge r’s
S um m er Sky, 6 oz.,

p e r  doz.......................... 45
S um m er Sky, 12 oz., 

p e r doz...........................  85
B R E A K FA ST  FOODS 

B ea r  Food, P e tt i jo h n s  2 90 
C racked  W h ea t, 24-2 . .4  60 
C ream  of W h ea t . . . .  7 50 
C ream  of R ye. 24-2 . .  
Q u ak er Puffed  R ice . .  4 30 
Q u ak er P uffed  W h e a t 4 30 
Q u ak er B rk fs t  B iscu it 1 90 
Q uaker C orn F la k e s  . .  2 75 
W ash in g to n  C risps . .  2 30
W h e a te n a ..........................5 10
E v a p o r’ed S u g a r C om
G rape N u ts  .................  2 85
S u g a r C orn  F la k e s  . .  2 80
H olland  R u sk  ...............  3 80
K rin k le  C o m  F la k e s  . .2  80 
M ap l-F lak e , W hole

W h e a t .........................  4 05
M inn. W h ea t Food . .  6 50 
R alsto n  W h e a t Food

L arge , 18s ............... 2 90
R alsto n  W h t Food 18s 1 95 
R oss’s  W hole  W h e a t

B iscu it .......................
Saxon W h e a t Food . .  4 50 
S h red  W h e a t B isc u it 4 00
T risc u it, 18 ................... 2 10
P illsb u ry ’s  B es t C er’l 2 50 
^ost T o as tie s , T -2  . .  3 30 

P o s t T o as tie s , T -3 . .  3 30 
P o s t T a v e rn  P o rrid g e  2 80

BROOMS
F a n c y  P a rlo r , 25 lb. . .  7 50 
P a rlo r , 5 S trin g , 25 lb. 7 25 
S ta n d a rd  P a rlo r , 23 lb. 7 00
Com m on, 23 lb .............. 6 50
Special, 23 lb .................  6 25
W areh o u se , 23 lb .......... 8 00
Com m on, W h i s k ...........1 30
F ancy , W h i s k ...............1 75

B R U SH E S
Scrub

Solid B ack, 8 in ......... 75
Stolid B ack, 11 in  __  95
P o in ted  E n d s  ............. 85

Stove
No. 3 ...............................  90
No. 2 ...............................  1 25
No. 1 ...............................  1 75

Shoe
No. 3 .............................  1 00
No. 7 .............................  1 30
No. 4 .............................  1 70
No. 3 ...............................  1 90

B U T T E R  COLOR 
D andelion , 25c size . .  2 00

C A N D L ES
P araffine , . 6s ...............  10
P araffine , 12s ...............  11
W ick ing  .........................  20

C A N N E D  GOODS 
Apples

3 lb. S ta n d a rd s  . .  @1 10
No. 10 .......................  @4 00

B lack b erries
2 lb .......................... 1 75@2 00
S ta n d a rd  No. 10 . .  # 7  50 

B eans
B aked  ................... 1 25@2 25
Red K idney  . . . .  1 25@1 35
S t r i n g ....................  1 60 0 2  00
W ax  .....................  l  50@2 00

B lueberries
S ta n d a rd  .......................  1 40
No. 10 .............................  7 25

C lam s
L ittle  N eck, 1 lb ...........1 45

Clam  Bouillon
B u rn h a m 's  % p t ...........2 25
B u rn h am ’s p ts ...............  3 75
B u rn h a m 's  q ts ............... 7 60

Corn
F a ir  .............................
Good ...............................  1 85
F an cy  ..........................

F ren ch  P eas  
M onbadon (N a tu ra l)

p e r doz...........................
G ooseberries

No. 2, F a i r  ...................
No. 2, F a n c y ...................

H om iny
S ta n d a rd  ............................1 20

L obste r
V4 lb ....................................  1 90
% lb ....................................  3 10
Picn ic  F la t  ...................  3 75

M ackerel
M usta rd , 1 lb ................... 1 80
M usta rd , 2 lb .................... 2 80
Soused, 1% lb ................. 1 60
Soused, 2 lb ......................... 2 75
T o m ato , 1 lb ......................1 60
T om ato , 2 lb ...................  2 80

M ushroom s
B u tto n s , % s .................  0 3 0
B u tto n s , I s  ...................  @50
H ote ls, I s  .....................  @44

O ysters
Cove, 1 lb ...................  @1 20
Cove, 2 lb ..................... @1 80

P lu m s
P lum s ................... 1 50@2 00

P e a rs  In  Syrup  
No. 3 can , p e r  dz. 2 50@3 00 

P eas
M arro w fa t ........... 1 25@1 35
E a rly  J u n e  . . . .  1 50@1 60 
E a rly  J u n e  s if td  1 60@1 75 

P each es
P ie  .........................  l  25@1 50
No. 10 s ize  c an  p ie  @3 75 

P ineapp le
G ra ted  .................  1 75@2 10
Sliced ..................... 1 45@2 60

P um pkin
F a i r  .................................  1 20
Good .................................  1 30
F ancy  ...............................  1 35
No. 10 .............................  3 90

R asp b errie s
No. 2. B lack  S y ru p  . .  1 60
No. 10, B lack  ..............  8 00
No. 2, R ed P rese rv ed  2 60 
No. 16. R ed. W a te r  . .  7 25 

Salm on
W arren s , 1 lb. T a ll . .  3 10 
W arre n 3, 1 lb. F la t  . .  3 25
Red A lask a  ...............  2 75
Med. R ed A lask a  . . . .  2 40
P in k  A lask a  .................  2 00

S ard ines
D om estic, V4s ................  6 25
D om estic, % M u sta rd  6 00 
D om estic, % M u sta rd  5 50 
N orw egian , V4s . . . .  11@16
P o rtuguese , % s ____ 22@30

S au e r K ra u t
No. 3. c an s  ...................  2 75
No. 10, c an s  ...................

S h rim ps
D unbar, I s  doz................. 1 25
D unbar, 114s doz...........2 40

S ucco tash
F a ir  .................................
Good ...................................  1 80
F an cy  ...........................

S traw b e rr ie s
S ta n d a rd  .......................  2 00
F an cy  ...............................  2 75

T om atoes
No. 2 ...............................  1 65
No. 3 ...............................  2 00
No. 10 .............................  6 75

T u n a
C ase

14s, 4 doz. in  case  . . . .  4 f>0 
14s, 4 doz. in case  . . . .  7 50
Is, 4 doz. in  case  ___ 10 00

C A TSU P
S n id e r’s  % p i n t s ...........1 50
S n id e r’s  p in ts  ............. 2 50

CHEESE
A cm e ..........................  @29
C arson  C ity  . . . .  @26
B rick  ..........................  0 2 6
Leiden ...................  @
L im b u rg er ................ @29
P ineapp le  ......... 1 25@1 35
E d am  ...................  @1 80
Sap Sago .............  @
S w is3, D om estic  @

C H E W IN G  GUM 
A dam s B lack  J a c k  . . . .  62
A dam s S ap p o ta  ............. 70
B eem an ’s  P ep s in  ......... 62
B eech n u t ...........................  60
C h ic le ts  ...........................  1 33
D oub lem in t .....................  64
F la g  S p ruce  ...................  62
H e rsh e y  G um  ...................  48
Ju icy  F r u i t  .......................  64
S te rlin g  G um  Pep. . .  62
S te rl in g  7 -P o in t .............  62
S p ea rm in t, W rig leys  . .  64 
S p ea rm in t, 5 box Ja rs  3 20 
S p ea rm in t, 6 box Ja rs  3 85
Y u catan  ............  62
Zeno ...................................... 64
S m ith  B ros. G um  ......... 62
W rig ley s  5 box lo ts  . .  61 
O. K . Gum  .......................  75

CH OCO LA TE 
W a lte r  B ak e r & Co.

G e rm an ’s  S w eet .............  24
P rem iu m  ...........................  35
C a raca s  .............................  28

W a lte r  M. L ow ney Co.
P rem iu m , % s ...................  35
P rem iu m , % s .................  35

C L O T H E S  L IN E
P e r  doz.

No. 40 T w isted  C otton  1 30 
No. 50 T w isted  C o tton  1 70 
No. 60 T w isted . C o tton  2 20 
No. 80 T w isted  C otton  2 40 
No. 50 B ra ided  C o tton  1 75 
No. 60 B ra ided  C ptton  2 00 
No. 80 B ra ided  C otton  2 50 
No. 50 S ash  Cord . . . .  2 50 
No. 60 S ash  Cord . . . .  3 00
No. 60 J u te  ................... 1 25
No. 72 J u te  ................... 1 40
No. 60 S i s a l ...................  1 30

G alvanized  W ire  
No. 20. each  100ft. long  1 90 
No. 19, each  100ft. long 2 10 
No. 20, each  lOOfL long 1 00 
No. 19. each  100ft. long  2 10 

COCOA
B ak e r’s  ...............................  39
C leveland ...........................  41
Colonial, 14s ..................  35
Colonial, Vis .................... 33
E p p s  ...................................  42
H e rsh e y '8, % s ................. 32
H e rsh e y ’s, %s ................. SO
H u y le r ...............................  36
Low ney, % s ...................  38
Low ney, 14s .................. 37
Low ney, % s ..................  37
L ow ney, 5 lb. c an s  . . . .  37
V an  H o u ten , Vis ........... 12
V an  H o u ten , 14s ........... 18
V an  H o u ten . % s ...........  36
V;in H ou ten , I s  ...............  65
W a n -E ta  ...........................  36
W ehh .................................... S3
W ilbur, V4s .......................  33
W ilbur, Vis .......................  32

COCOANUT \  
D u n h am ’s p e r  lb.

14s. 5 lb. c a s e ......................32
Vis, 5 lb. case  ...............  31
Vis, 15 lb. case  ...............  31
%s, 15 lb. case  ...............  30
Is , 15 lb. case  ................. 29
14s & % s, 15 lb. case  . .  30
5 and  10c pa ils  ......... 4 00
B ulk, p a ils  ...................  20
Bulk, b a rre ls  ............... 18%
B ak e r’s B raz il Shredded
70 5c pkgs., p e r case  2 80 
36 10c pkgs., p e r case  2 80 
16 10c an d  33 5c pkgs.,

p e r case  ................... 2 80
B ak e rs  C anned , doz. . .  95

C O F F E E S  ROASTED 
Rio

Com m on .........................  19
F a ir  .................................  19 V4
Choice .............................  2o
F an cy  .............................  21
P e a b e rry  .......................  23

S an to s
C om m on .........................  20
F a ir  .................................  20V4
C hoice ...........................  21
F an cy  .............................  23
P eab erry  .......................  23

M aracaibo
F a ir  .................................  24
Choice ........................... .. 25

M exican
Choice ......................... .. 25
F an cy  ...............................  26

G u a tem ala
F a ir  .................................  25
F an cy  .............................  28

Jav a
P r iv a te  G row th  ___  26@30
M andling  ...................  31@35
A ukola .......................  30@32

M ocha
S h o r t B ean  ...............  25@27
L ong  B ean  ............... 24 @25
H. L. O. G ....................26@28

Bogota
F a ir  .................................  24
F an cy  .............................  26
E x ch an g e  M ark et, S tead y  
Spot M arket, S tro n g  

P ack ag e
N ew  Y ork  B asis  

A rbuckle  .....................  21 50

M cL aughlin ’s XXXX 
M cL augh lin ’s X X X X  

package  coffee is sold to  
re ta ile rs  only. M ail all o r
d e rs  d ire c t to  W . F . M c
L augh lin  & Co., Chicago.

E x tra c ts
H olland, % gro. bxs. 95
Felix, % g ro ss  ..........  1 15
H um m el’s  foil, % gro. 85 
H um m el’s  tin , % gro. 1 43 

C O N D E N SED  MILK
C arn a tio n , T a ll ...........6 20
C arn a tio n , B aby  ......... 6 10
D undee, T a ll ............... 5 50
D undee, B aby  ...............5 40
H ebe, T a ll ...................  5 10
H ebe, B a b y ...................  6 00

CO N FEC TIO N E RY
S tick  C andy P a ils

H orehound  ...................  15
S ta n d a rd  .........................  15
S tan d a rd , Sm all ........... 16
T w ist, Sm all ...............  16
,  C ases
Ju m b o  ......................   16
Jum bo , Sm all ............. 16V4
B ig S tick  .......................  16
B oston  S u g a r  S tick  . .  20

Mixed C andy
P a ils

B roken  .............................  15
C ut L o a f ..................   16
F ren c h  C ream  ........... 16
G rocers ...........................  n
K in d e rg a rte n  ............[ 17
L ead er ...........................  15
M onarch  ...................  14
N ovelty  ...........................  i$
P a r is  C ream s ...............  17
P rem io  C ream s ......... 19
R oyal ...............................  13
S pecia l .............................  13
V alley  C ream s ............. 17
X  L  O ............................... 12

S pecia lties
P a ils

A uto K isses  (b a sk e ts ) 17 
B onnie  B u tte r  B ite s  ..21  
B u tte r  C ream  C orn . .  19 
C aram el Bon B ons . .  18 
C aram el C ro q u e tte s  . .  17
C ocoanut W affles ___  16
Coffy Toffy ................... 19
N atio n a l M in ts  7 lb t in  22
Fudge, W a ln u t ...........  18
Fudge, Choco, P e a n u t 17 
Fudge, W h ite  C en ter 16
F udge , C h e r r y ................. 16
Fudge, C ocoanut . . . .  17 
H oneysu'ckle C andy  . .  18
Icell M aroons ...............  18
Iced G em s ................... 18
Iced O range  Je llies  . .  16 
I ta l ia n  Bon B ons . . . .  15
Je lly  M e l lo .....................  15
A A L icorice  D rops

5 lb. b o x .................  l  50
L ozenges, P e p ...............  17
L ozenges, P in k  ........... 17
M anchus ......................... 16
M olasses K isses, 10

lb. box .......................  18
N u t B u tte r  P u ffs  . . . .  16
S ta r  P a ttie s , A sst. . .  17

C hocolates P a ils
A sso rted  Choc...............  19
A m azon  C aram el3 . .  20
C ham pion ..................... i s
Choc. C hips, E u rek a  24
C lim ax .............................  i s
E clipse , A sso rted  . . . .  19
Idea l C hocolates ......... 19
K londike C hoco lates ..24
N abobs ...........................  24
N ibble S tick s  ............... 29
N u t W a f e r s ................... 24
Ocoro Choc C aram els  22
P e a n u t C l u s t e r s ...........27
Q u in te tte  .......................  19
R eg in a  ...........................  17
S ta r  C hocolates ........  18
S u p erio r Choc, ( lig h t) 19

Pop Corn Goods 
W ith o u t prizes. 

C rack e r J a c k  w ith
coupon .........................  3 50

C ra ck e r-Ja c k  P rize  . .  3 75
C heckers P r iz e  ........... 3 75

Cough D rops
Box*»«

P u tn a m  M enthol ___  1 35
S m ith  B ro3......................  1 35

N U TS—W hole 
. . .  lbs
A lm onds, T a rrag o n a  21
A lm onds C alifo rn ia  

so ft shell D rak e  . . .
B raz ils  .........j............. ..
F ilb e r ts  ...........................
Cal. No. 1 S. S...............
W a ln u ts , N ap les .........
W a ln u ts , G renoble . . .  
T ab le  n u ts , fan cy  13014
P e c an 3, L a rg e  .............
P ecan s , Ex. L a rg e  . .

Shelled
No. 1 S pan ish  Shelled

P e a n u ts  ......... 16 @16%
E x. Lg. V a. Shelled

P e a n u ts  ........... 16% @17
P e c an  H a lv es  ......... @80
W aln u t H a lv es  . . . .  @54
F ilb e r t M ea ts  ......... @42
A lm onds .....................  @45
J o rd a n  A lm onds . . .

P e a n u ts  
F an cy  H  P  Suns

R aw  .................  11V4@11%
R oasted  ......... 12% @12%

H  P Jumbo
R aw  ............... 13V4@13%
R o asted  ......... 14%@14%

CREAM  TA R TA R  
B arre ls  o r D rum s . . . .  58
S q u are  C ans .....................  62
B oxes ...................................  57
F a n c y  C addies .................  70

D R IED  FR U IT S  
Apples?

E v a p ’ed Choice b lk . .  0 1 J
E v ap ’d F a n c y  b lk . .  @

Apricots
C alifo rn ia  ...................  @25

Citron
C orsican  .............................. 26

C u rra n ts
Im ported , 1 lb. pkg. . .19 < i l»Im ported , bu lk  ........... 18%

P each es  r
M uirs—Choice, 25 lb. . .  12
M uirs—F ancy , 25 lb. . .  13 4 ■,
F ancy , P eeled , 25 lb. . f  1

Peel
Lem on, A m erican  . . . . .  20 V f »
O range, A m e r ic a n ___. . . 2 1 j

R aisin s 1 ^
C luster, 20 c a r to n s  . .

JUUiSCaiCKS, v>T* y
Loose M usca tels, 3 Cr. 8% 
L. M. Seeded, l ib  10%@10%

C alifo rn ia  P ru n es  
90-100 25 lb. boxes ..@ 10 
80 - 90 25 lb. boxes ..@ 10%  
70- 80 25 lb. boxes . .@ 11% 
60- 70 25 lb. boxes ..@ 12%  
50- 60 25 lb. boxes ..@ 13 
40- 50 25 lb. boxes ..@ 15

FARINACEOU8 GOODS
_ Beans
C alifo rn ia  L im as . . . .  17% 
M ed. H an d  P icked  . . . .1 0  
B row n H olland  ........... 8

Farina
25 1 lb. p ack ag es  . . . .  2 50 
B ulk, p e r  100 lb...................9

O riginal H olland R usk  
P ack ed  12 ro lls to  c o n ta in e r  
3 c o n ta in e rs  (40) ro lls  3 80

H om iny
P e a rl, 100 lb. s a c k ___6 00
M accaroni and  V erm icelli 
D om estic, 1 lb, box . .  75 
Im ported , 25 lb. box . . .

P ea rl B arley
C h es te r ...........................  6 50
P o r ta g e  ...........................  8 00

PeaZ
G reen, W isconsin , bu. 7 00

lb .............................  13%
„  Sago
E a s t  In d ia  .......................  15
G erm an , sack s  ...............  15
G erm an, b roken  pkg.

T ap ioca
F lake , 100 lb. sac k s  . . .  15 
P ea rl, 100 lb. sack s  . . .  15
Pearl, 36 p k g s ............... 2 75
M inute, 10c, 3 doz. . 3 25

Poles
Bam boo, 16 ft., p e r  doz. 60 
Bam boo, 14 ft., p e r  doz. 55 
Bam boo. 18 ft., p e r  doz. 80 
FLA VO RIN G  EX T R A C T S 

Jen n in g s  D C B rand 
P u re  V an illa

No 1, % oz .......................  95
No. 2. 1V4 oz.................  1 35
No. 4, 2% oz.................  2 40
No. 3, 2% oz. T a p e r  . 2 25
2 oz. F la t  .....................  2 25

T e rp en e less  
P u re  Lem on

No. 1, % oz. P a n e l . .  95
No. 2, 1V4 oz. P a n e l . .  1 35 
No. 4, 2% oz. P a n e l . .  2 40 
No. 3, 2% oz. T a p e r  2 25 
2 oz. F la t  .....................  2 25

FISH IN G  TA C K L E V f
% to 1 in ......................... 61VÌ to 2 in ..................... 7 • I r1% to 2 in ..................... 9 ,  U1% to 2 in ....................... 112 in. 153 in.

C otton  L ines
20 '1

No. 1, 10 fe e t ................... 5
No. 2, 15 fe e t  ................. 7 • JNo. 3, 15 fe e t ................... 9No. 4, 15 fe e t ................., 10No. 5, 15 fe e t ................. 11 L
No. 6, 15 fe e t ................... 12 - 4
No. 7, 15 fe e t ................... 15No. 8, 15 fe e t ................. 18No. 9, 15 fe e t .................

L inen  L ines
20

. ISm all 20
M edium  ..................... 26
L arg e 34
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6 8 9 ID
FLOUR AND F E E D  

G rand  R apids G ra in  & 
M illing Co.

W in te r  W h ea t
P u r ity  P a te n t  ........... 13 80
F a n c y  S p rin g  ........... 15 00
W izard  G rah am  . . . .  13 00 
W izard , G ran . M eal 11 00 
W izard  B uckw ’t  cw t. 6 00 
R ye  .................................  12 50
V alley  C ity  M illing Co

Lily W h ite  ................. 12 75
L ig h t L oaf ................. 12 35
G raham  .........................  5 30
G ran en a  H e a lth  ___  5 40
G ran. M eal ................. 5 30
Bolted M eal ................. 5 20
W atso n -H ig g in s  M illing Co.
N ew  P e rfec tio n  ........  12 75
Tip Top F lo u r ......... 12 25
Golden S h ea f F lo u r 11 85 
M arsha lls  B es t F lo u r 13 00 
W a te r to w n  W isconsin

R y e  .............................  12 00
W orden  G rocer Co.

Q uaker, p a p e r  ........... 13 00
Q uaker, c lo th  ............. 13 00

K an sas  H ard  W h ea t 
W orden  G rocer Co 

A m erican  E ag le , % s 14 00 
A m erican  E ag le , 14s 13 90 
A m erican  E ag le , %s 14 00

Spring  W h ea t 
Ju d so n  G rocer Co.

C ereso ta , % s ............. 14 80
C ereso ta , 14s ............. 14 70
C ereso ta , % s ............  14 60

W o rd en  G rocer Co. 
W ingold, 14s c lo th  . .  15 00 
W ingold, 14s c lo th  . .  14 30 
W ingold, 14s c lo th  . .  14 80 

Meal
B olted  ...........................  10 80
G olden G ran u la ted  . .  11 00

W h ea t
R ed .................................. 2 30
W h ite  .............................  2 25

O ats
M ich igan  c a r lo ts  ........... 92
L ess  th a n  c a r lo ts  . . . . ,  9a 

Corn
C arlo ts  ................... .....  2 35
L ess  th a n  c a r lo ts  . v . . 2 40

H ay
C arlo ts  .........................  20 00
L ess  th a n  c a r lo ts  . .  21 00 

Feed
S tre e t  C a r  F eed  ___  87 00
No. 1 Coj .1 & O a t F d  87 00
Ci ack ed  C orn ........... 87 00
Cf a rs e  C orn  M eal . .  87 00

F R U IT  JA R S
M ason, pt3., p e r gro . 7 00 
M ason, q ts ., p e r gro. 7 40 
M ason, % gal. p e r gro. 9 85 
M ason, c an  tops, gro. 2 75

G E L A T IN E
Cox’s, 1 doz. la rg e  . . .  1 45 
Cox’s. 1 doz. sm all . .  90
K nox’s S park ling , doz. 1 75 
K nox’s Spark ling , gr. 20 50 
K n o x 's  A cidu’d doz. . .  1 85
M inute , 1 doz.....................1 25
M inute, 3 doz................. 3 75
N elson ’s  .........................  1 50
O xford  .............................  75
P ly m o u th  Rock, P h o s . 1 40 
P ly m o u th  R ock, P la in  1 25

GRAIN BAGS 
B road  G auge, 12 oz. . .  24
Clim ax, 14 oz.................... 29
S ta rk , A, 16 oz...................

H E R B S
Sage .................................... 15
H ops ...................................  15
L au re l L eav es  ............... 15
S enna  L eav es  ................. 25

H ID E S  AND P E L T S  
H ides

G reen, No. 1 ...............  23
G reen, No. 2 ..............  22
C ured , No. 1 ...............  25
C ured , No. 2 ............... 24
C alfsk in , g reen , No. 1 1 35
C alfsk in , g reen , No. 2 33%
C alfsk in , cured , No. l  33
C alfsk in , cured , No. 2 31%

P e lts
Old W ool ...............  75(5)2 00
L am b s  ...................  50@ 1 50
S h earlin g s  ........... 50(5)1 50

T allow
N o. 1 .....................  (5)12
No. 2 .....................  ®11

W ool
U n w ashed , m ed. . .  <5>60 
U n w ashed , fine . . . .  @55

H O N EY
A. G. W oo d m an ’s B rand .
7 oz., p e r  doz....................
20 oz., p e r  doz...................3 25

H O RSE RADISH
P e r  doz. .............................. 90

JE L L Y
51b. pails , p e r  doz. . .

151b. palls , p e r  p a il . .  1 05 
301b. pails , p e r  p a il . .  2 00

Jell-O
3 doz.

A sso rted  C ase ............. 2 85
L em on (S tra ig h t)  . . . .  2 85 
O range  (S tra ig h t)  . . . .  2 85 
R asp b e rry  (S tra ig h t)  2 85 
S traw D erry  (S tra ig h t)  2 85 
C hocolate (S tra ig h t)  2 85 
C hocotate (S tra ig r t)  2 85 
P each  (S tra ig h t)  . . . .  2 85
Jell-O  Ice C ream  Pow der.

3 doz.
A ssorted  C ase ........... 2 85
C hocolate  (S tra ig h t)  2 85 
V anilla  (S tra ig h t)  . . . .  2 86 
S traw b e rry  (S tra ig h t)  2 85 
L em on (S tra ig h t)  . . .  2 85 
U nflavored  (S tra ig h t)  2 85 

J iffy -Je ll
S tra ig h t o r  A sso rted

P e r  doz.................................l  16
P e r  case , p e r  4 doz. . .  4 60 
Seven F la v o rs : R asp b e rry , 
S traw b e rry , C herry , L em on, 
O range, L im e, P ineapp le .

JE L L Y  G LA SSES 
% p t. in  bb ls ., p e r  doz. 25 
% p t. in  bbls., p e r  doz. 27 
8 oz. capped  in  bbls..

p e r  doz........... ..................  27
M A P L E IN E

2 oz. b o ttle s , p e r  doz. 3 00 
1 oz. b o ttle s , p e r  doz. 1 75 
16 oz. b o ttle s , p e r  dz. 18 00 
32 oz. b o ttle s , p e r  dz. 30 00 

M INCE M EAT 
P e r  case  .........................  3 45

M OLASSES 
New O rleans

F an cy  Open K e ttle  . . . .  50
Choice ..........................  43
Good ...................................  37
S tock ...................................

H a lf b a rre ls  2c e x tra  
R ed H en , No. 2% . . . . 2  90
R ed H en , No. 5 ........... 2 90
R ed H en , No. 1 0 ........... 2 80

M USTARD
% lb. 6 lb. box ...............  16

Ol i v e s
Bulk, 1 gal. kegs  1 10@1 20 
Bulk, 2 gal. kegs  1 05@1 lb  
Bulk, 5 gal. kegs  1 00@1 10
Stuffed, 5 oz...................  1 10
Stuffed, 8 oz...................  1 60
Stuffed , 14 oz...............  2 50
P it te d  (n o t s tu ffed )

14 oz..............................  2 50
M anzan illa , 8 oz. . . . .  1 10
L unch , 10 oz.................  1 50
L unch , 16 oz.................. 2 60
Q ueen. M am m oth, 19

oz..................................... 5 00
Q ueen, M am m oth , 28

6 25oz.
Olive Chow, 2 doz. cs.

p e r doz.......................... 2 25
PE T R O L E U M  PRO D U CTS 

Iro n  B arre ls
P e rfec tio n  ....................... .. 9.
Red C row n G asoline . .  20.5 
Gas M achine G asoline 34.9 
V M & P  N a p h th a  . .  20. 
C ap ito l C ylinder, W ood

B ale  .............................  33.9
C ap ito l C ylinder, Iro n

B ale  .............................  32.9
A tla n tic  R ed E n g in e  . .  19.9 
W in te r  B lack  . . . . . . . . .  10.4
P o la rin e  .........................  37.9

P IC K L E S
M edium

B arre ls , 1,200 co u n t . . 9 50
H a lf bbls., 600 co u n t 6 25
5 gallon  k eg s  ............... 2 20

Small
B arre ls  ........................... 11 00
H a lf  b a rre ls  ................. 6 25
6 ga llon  kegs  ............. 2 60

Gherkins
B arre ls  ......................... 14 00
H alf b a rre ls  ............... 6 75
5 ga llon  k eg s  ............... 2 75

Sweet Smell
B arre ls  ......................... 24 00
H a lf  b a r r e l s ..................11 60
5 gallon  k e g s ...............  4 30

P IP E S
Clay, No. 216, p e r  box 
C lay, T. D. fu ll c o u n t 80
Cob .................................  36

PL A Y IN G  CARDS 
No. 90, S team b o a t . . . .  85
No. 15, R iv a l a sso rte d  1 50 
No. 20, R over, e n am ’d  1 75
No. 572, S p e c i a l ...........2 00
No. 98 Gotf, S a tin  fln. 2 25
No. 808, B ic y c le ...........2 25
No. 632 T o u m ’t  w h is t 2 60 

PO TASH
B ab b itt’s. 2 doz.............1 90

PRO V ISIO NS 
B arreled  Pork  

C lear B ack  . .  42 00@43 00 
S h o rt C u t C lr 41 00@42 00
B ean  .................40 00@41 00
B risk e t, C lear @43 00
P ig  .............................
C lear F a m ily  ........... 29 00

D ry S a lt M eats
S’ P  B ellies .........19 @20

L ard
P u re  In tie rc e s  22%@23 
C om pound L a rd  19 @19% 
80 lb. tu b s  . . .a d v a n c e  % 
60 lb. tub3 . . .a d v a n c e  % 
50 lb. tu b s  . ,  .ad v an ce  %

20 lb. p a ils  . . .a d v a n c e  %
10 lb. p a ils  . . .a d v a n c e  %
5 lb. p a lls  . . .a d v a n c e  1
3 lb. p a ils  . . .a d v a n c e  1

Sm oked M eats  
H am s, 14-16 lb. 25% @26 
H am s, 16-18 lb. 21 @22 
H am s, 18-20 lb. 20%@21
H am , d ried  beef

s e ts  .................  29 @30
C alifo rn ia  H am s 31 @21% 
P icn ic  Boiled

H am s . . .  ......... 19% @30
Boiled H am s . .  38 @39
M inced H am s ..17%@ 18
B acon  .................  33 @36

S au sag es
B ologna .......................... I t
L iv e r ................................ I t
F ra n k fo r t  .......................  IT
P o rk  .......................  14@15
V eal .................................. 11
T ongue ...........................  11
H ead ch eese  ...................  14

B eef
B oneless ......... 25 00@27 00
R um p, new  . .  30 00@31 00 

P ig 's  F ee t
% bb ls ................................ 1 Tf
% bbls., 40 lb s ................. 3 40
% bb ls..............................  6 00
1 bbl.................................  12 00

T rip e
K its , 15 lb s .......................  90
% bbls., 40 lb s ..................1 60
% bbls., 80 lb s ..................8 00

C asings
H ogs, p e r  lb ....................  35
Beef, rounds, s e t  . .  19@20 
Beef, m iddles, s e t  . .  45@65
Sheep  .................  1 15@1 35

U ncolored B u tte rln e
Solid D a iry  ........... 22 @25
C o u n try  Rolls . . . .2 5  @27

C anned  M eats 
C orned B eef, 2 lb. . .  6 60 
C orned B eef, 1 lb. . .  3 40
R o as t B eef, 2 lb ...........6 60
R o as t B eef, 1 lb ...........3 40
P o tted  M eat, H am

F lavo r, % s ...............  65
P o tte d  M eat, H am

F lav o r, % s ..........................1 00
D eviled M eat, H am

F lavo r, %s ...............  56
D eviled M eat, H am

F lavo r, % s ....................1 00
P o tted  T ongue, % s . .  65
P o tted  T ongue, % s . .  1 00

RICE
F a n c y  .........................  8@8%
B uie R o s e ................... @8
B roken  .........................

R O LLE D  OATS
M onarch , b b ls ............ 10 00
Rolled A vena, bbls. 10 25 
S teel C ut, 100 lb. -3ks. 5 10 
M onarch , 90 lb. sk s. . .  5 00 
Q uaker, 18 R eg u la r . .  1 75 
Q uaker, 20 F a m ily  . .  6 60 

SALAD D RESSIN G  
Colum bia, % p in t  . . . .  2 25
Colum bia. 1 p in t ......... 4 00
D urkee’s, la rge , 1 doz. 4 20 
D urkee’s, sm all, 2 doz. 5 00 
S n id e r’s, la rg e , 1 doz. 2 40 
S n ide r's , sm all, 2 doz. 1 45

SA L E R A T U S 
P a c k ed  60 lbs. in  box. 

A rm  a n d  H a m m e r . .  3 10 
W yando tte , 100 % s . .  I  00 

SAL SODA
G ran u la ted , bb ls...........1 40
G ran u la ted , 100 lbs. cs. 1 50 
G ranu la ted , 36 pkgs. . .1  40

SA L T
Com m on G rades

100 3 lb. s ac k s  ...........  8 16
70 4 lb. sack s  ........... 3 05
60 6 lb. sac k s  ........... 3 0628 10 lb. s a c k s ...........  2 90
56 lb. sac k s  ...............  48
28 lb. sack s  .................  27

W arsaw
56 lb. sack s  ...................  26
28 lb. d a iry  in  d rill bags  20 

Solar Rock
56 lb. sack s  .....................  43

Com m on
G ran u la ted , F in e  . . . .  1 80 
M edium , F in e  ............. 1 90

SA L T FISH  
Cod

L arge , w hole ........... @11
Sm all, w hole ........... @10%
S tr ip s  o r b rick s  12%@16 
Pollock .......................  @ 9

H olland H erring
S tan d a rd s , bb ls ............ 18 50
T. M., bb ls ..................... I f  00
S tan d a rd , kegs  ......... 85
Y. M. kegs  ..................... 96

H erring
Med. F a t  Split, 200 lbs 8 00
L ab o rad o r S p lit 200 lb  10 00
N orw ay  4 K , 200 lbs. 16 50
Special, 8 lb. p a ils  . . 70
Scaled, in  boxes . . . . . .  17
B oned, 10 lb. boxes . . . .  17

T ro u t
No. 1. 100 lbs................... 7 50
No. 1, 40 lb s ................... 2 25
No. 1. 10 lb s ..................... . 90
No. 1, 3 lb s ..................... . .  75

M ackerel
M ess, 100 lb s ................. 16 60
M ess, 40 lb s .........................  7 00
M ess, 10 lb s .........................  1 85
M ess, 8 lbs.............................  1 66
No. 1. 100 lbs............... 16 50
No. 1, 40 lbs............................ 6 70
No. 1. 10 lbs. ................  1 76

L ak e  H errin g
100 lbs...................................... 4 00
40 lb s ...................................... 3 36
10 lbs..................................  68
8 lb s .................................. 64

8 E E D S
A nise .............................  86
C anary , S m y rn a  ........... 9
C araw ay  .........................  75
C ardom on, M alab a r 1 SO
C elery ...............................  45
H em p, R u ss ian  .............  7%
M ixed B ird  ...................  9
M usta rd , w h ite  ............. 20
P oppy  ...............................  70
R ape .................................  15

SH O E BLACKING 
H an d y  Box, la rg e  3 dz. 3 60 
H a n d y  Box. sm all . .  1 25 
B ixby’s  R oyal P o lish  85 
M iller’s C row n P o lish  86 

S N U F F
Scotch, in  b lad d e rs  . . .  37 
M accaboy, in  Ja rs  . . . .  35 
F ren c h  R app le  in  Ja rs  . .  43 

SODA
B oxes ...............................  6%
K egs, E n g lish  ................. 4%

S P IC E S  
W hole Spices 

A llspice, J a m a ic a  . .9@10 
A llspice, lg. G ard en  @11 
Cloves, Z an z ib a r . .  @34 
C assia, C an ton  . . . .  @20 
C assia , 5c pkg. doz. @35
G inger A f r i c a n .........@15
G inger, C ochin . . . .  @20
M ace, P e n a n g  ........  @90
M ixed, No. 1 ........... @17
M ixed, No. 2 ........... @16
M ixed, 6c pkgs. dz. @45 
N u tm egs, 70-80 . . . .  @35 
N u tm eg s, 105-110 . .  @30 
P ep p er, B lack  . . . .  @30 
P ep p er, W h ite  . . . .  @32 
P epper, C ayenne  . .  @22 
P a p rik a , H u n g a ria n  

P u re  G round In Bulk 
A llspice, J a m a ic a  . .  @16 
Cloves, Z an z ib a r . . .  @40 
C assia, C an ton  . . . .  @32 
G inger, A frican  . . . .  @24
M ace. P e n a n g  ......... @1 00
N u tm eg s  .....................  @36
P ep p e r, B lack  ......... @30
P epper, W h ite  . . . .  @36 
P epper, C ayenne  . . .  @30 
P a p rik a , H u n g a rian  @45

STARCH
Corn

K ingsfo rd , 40 lbs. . .  9%
M uzzy, 48 lib . pkgs. 9% 

K ingsford
S ilver Gloss. 40 lib . . .  9% 

Gloss
A rgo, 24 5c p k g s .......... 95
S ilver G103S, 16 31bs. . .  9% 
S ilver Gloss, 12 61bs. . .  9% 

M uzzy
48 lib . p ack ag es  ............ 9%
16 31b. p ack ag es  ...........  9%
12 61b. p ack ag es  ............ 9%
50 lb. boxes .................  6%

SY RU PS
Corn

B a r r e l s ...............................
H a lf  b a rre ls  ...................
B lue K aro , No. 1%,

2 doz.............................. 3 05
B lue K aro , No. 2, 2 dz. 3 80 
B lue K aro , No. 2%, 2

doz..................................  4 60
B lue K aro , No. 5, 1 dz. 4 45 
B lue K aro , No. 10, %

doz....................................  4 30
R ed  K aro , No. 1%, 2

doz..................................  3 20
R ed K aro , No. 2, 2 dz. 4 05 
Red K aro , No. 2% 2dz. 5 00 
R ed  K aro , No. 5, 1 dz. 4 85 
R ed K aro , No. 10 %

doz..................................... 4 60
P u re  C ane

F a i r  .................................  16
Good ...............................  20
C hoice ...........................  25

F o lger’s  G rape P unch  
Q u a rts , doz. case  . . .  6 00 

T A B L E  SA U CES
H alfo rd , l a r g e ...............3 75
H alfo rd , sm all ........... 2 26

T E A
U ncotored Jap a n

M edium  .....................  20@25
Choice .........................  28@33
F a n c y  .........................  36@45
B ask e t-flred  M ed’m 28@30 
B ask e t-fired  Choice 35@37 
B ask e t-flred  F an cy  38@45
No. 1 N ibs . . : ......... 30@32
S iftings , bu lk  ........... 9@10
S iftings , 1 lb. pkgs. 12@14 

G unpow der
M oyune, M edium  . .  28@33 
M oyune, Choice . .  35 @40 
M oyune, F a n c y  . . . .  50@60 
P in g  Suey, M edium  25@30 
P in g  Suey, Choice 36 @40 

i P in g  Suey, F a n c y  . .  45@50 
! Y oung H yson
I C hoice .........................  28@80

Oolong
F o rm o sa , M edium  . .  l e «  J 8 
F o rm o sa , C hoice . .  82@<|6 
F o rm o sa , F a n c y  . .  50@60 

E nglish  B re ak fa s t 
Congou, M edium  . .  26@30
Congou, Choice ___  30@36
Congou, F an cy  ___  40® 60
Congou, E x. F an cy  6O@80 

Ceylon
P ekoe, M edium  ___  28@36
D r. Pekoe, Choice . .  30@36 
F lo w ery  O. P . F a n c y  40@6P

TOBACCO 
F in e  C ut

B lo t .................................  l  45
B ugle, t in  p a il ........... 4 50
B ugle, 10c  ...................  11 oo
D an  P a tc h , 8 a n d  16 oz. 38
D an  P a tc h , 4 oz..............11 62
D an P a tc h , 2 oz.............. 6 76
F a s t  M ail, 16 oz.............. 7 80
H ia w a th a , 16 oz...............8 00
H ia w ath a , 6c  ...............  5 76
M ay F low er, 16 oz. . .  9 3«
N o L im it, 8 oz..................1 95
N o L im it, 16 oz...........3 90
OJibwa, 8 an d  16 oz . 40
O jlbw a, 10c ............... 11 10
OJibwa, 8 an d  16 oz. . .  42 
P e to sk ey  Chief, 7 oz. 2 30 
P e to sk ey  Chief, 14 oz. 4 60 
P each  an d  H oney, 5c 6 76 
R ed Bell, 14 oz. . . . .  4 20
R ed Bell, 20c ............... 2 10
S te rlin g , L  & D. 5c . .  5 76 
S w eet Cuba, c a n is te r  9 16
S w eet Cuba, 5c . . . .  6 76
S w eet Cuba, 10c ........... 96
S w eet Cuba, 1 lb. tin  4 60 
S w eet Cuba, % lb. foil 2 40 
Sw eet B urley , 5c L& D  5 76 
S w eet B urley , 8 oz. . .  2 45 
Sw eet B urley , 16 oz. 5 50 
S w eet M ist, % gro. . .  5 76 
Sw eet M ist, 8 oz. . .  11 10
T eleg ram , 5c ............. 5 76
T iger, 5c ...................... 6 00
T iger, 25c c an s  ......... 2 50
U ncle D aniel, 1 lb. . .  60
U ncle D aniel, 1 oz. . .  5 23

Plug
Am. N avy, 16 oz................. 35
Apple, 10 lb. b u t t  ........... 41
D ay ’s  W ork , 7 & 14 lb. 42 
D rum m ond N a t. L eaf, 2

an d  5 lb ...........................  60
D rum m ond N a t. L eaf,

p e r  doz.............................. 96
B a ttle  A x .......................  32
B race r, 6 an d  12 lb. . .  30 
B ig  F our, 6 a n d  16 lb. 32
Boot Jac k , 2 lb .................  90
Boot Jac k , p e r  doz. . .  96
Bullion, 16 oz.................... 46
C lim ax G olden T w ins  49
C lim ax, 14% oz .................  44
Clim ax, 7 oz.......................  47
C lim ax, 5c t in s  ..........  6 00
C rem e de M enthe, lb. 65 
D erby, 5 lb. boxes . . . .  28
5 B ros., 4 lb .......................  66
F o u r R oses, 10c ............... 90
G ilt E dges, 2 lb ...............  50
Gold Rope, 6 and  12 lb. 58 
Gold Rope, 4 a n d  8 lb. 58 
G. O. P ., 12 and  24 lb. 40 
G ran g e r T w ist, 6 lb. . .  50 
G. T. W ., 10 an d  21 lb. 40 
H orse  Shoe, 6 an d  12 lb. 48 
H oney  D ip T w ist, 5

an d  10 lb .........................  49
Jo lly  T a r, 5 an d  8 lb. 40 
J . T ., 5% an d  11 lb. . .  40
K en tu ck y  N avy, 12 lb. 32 
K ey sto n e  T w ist, 6 lb. 45
K ism et, 6 lb .......................  48
M aple D ip, 16 oz.......... 5 04
M erry  W idow , 12 lb. . .  32 
N obby Spun  Roll 6 f t  3 58
P a rro t ,  12 lb ...................... 32
P a tte r s o n ’s  N a t. L ea f 98 
P each ey , 6, 12 f t  24 lb. 47
P icn ic  T w ist, 5 lb ...........50
P ip e r  H eidsieck  4 & 7 lb. 69 
P ip e r  H eidsieck , p e r dz. 96 
Polo, 3 doz., p e r  doz. 48
R ed C ross .........................  32
Scrapple , 2 an d  4 doz. 48 
S h e rry  Cobbler, 8 os. S3
S p ear H ead , 12 oz...........46
Sfpear H ead , 14% oz. . .  46
S p ear H ead , 7 oz...........50
Sq. D eal, 7, 14 f t  28 lb. 30 
S ta r , 6, 12 a n d  24 lb. . .  48 
S ta n d a rd  N avy , 7%, 15

an d  30 lb ..............................36
T en  P en n y , 6 an d  12 lb. 35
Tow n T alk , 14 oz.............33
Y ankee  G irl. 12 f t  24 lb. S3

S crap
All Red, 5c ...................  6 76
Am. U nion S c rap  . . . .  5 40
B ag  P ipe, 5c ............... 6 88
C utlas, 2% oz...................  26
Globe Scrap , 2 oz..........  30
H ap p y  T h o ugh t, 2 oz. 30 
H oney  Com b S crap , 5c 5 76 
H o n est S crap , 5c . . . .  1 55 
M all Pouch , 4 doz. 5c 2 00
Old Songs, 5c ............. 5 76
Old T im es, % gro. . .  5 50 
P o la r  B ear, 5c, % gro . 5 76 
R ed B and , 5c, % gro . 6 00 
R ed M an S crap , 5c . .  1 42
Scrapple , 5c p k g s........... 48
S ure  S ho t, 6c, % gro. 5 76 
Y ankee  G irl S c rap  2oz. 6 00 
P a n  H an d le  S crp  % g r  6 00 

P e ach ey  Scrap> 5c . . . .  5 76

11
Sm oking

All L eaf, 2% f t  7 oz. 8«
BB, 3% oz. ...................  4 00
BB, 7 oz............................12 00
BB, 14 oz..........................24 00
B adger, 8 oz...................  5 04
B adger, 7 oz. ............... u  99
B anner, 5c .....................  ( 7 4
B an n er, 20c .................  j 84
B anner, 40c .............. .  3 68
Belwood, M ix tu re , 10c  94
Big Chief. 3% oz........4 00
B ig Chief, 16 oz. . . . .  80
Bull D u rh am , 6c ......... 5 44
Bull D urham , 10c . .  10 80 
Bull D urham , 16c . . . .  1 45 
Bull D urham , 8 oz. . .  8 60 
Bull D urham , 16 oz. 0 72
Buck H orn , 5c ............5 74
Buck H orn , 10c ....... 11 52
B ria r P ipe , 5c ..............5 74
B ria r  P ipe, 10c ..........11 5*
B lack Sw an, 5c ............ 5 76
B lack Sw an, 14 oz. . . 3  50
Bob W hite . 5c ............. 6 00
C arn iva l, 5c ........... 6 70
C arn iva l, % oz........... ! .  39
C arn iva l, 16 oz. . . .  40
C igar C llp’g  J o h n so n "  30 
C igar C llp’g  Seym our 30 
Id en tity , 3 an d  16 oz. SO 
D arby C ig a r C u ttin g s  4 50 
C o n tin en ta l Cubes, 10c 90
Corn C ake, 35c ......... 8 55
C orn C ake, 20c ...........  l  90
C orn Cake, 5c ........... 5 76
C ream , 50c p a lls  . . . .  4 70
C uban S ta r , 5c foil . .  6 76
C uban  S ta r, pa lls  . . . .  4 40
Chips, 10c ...................  10 30
Dills B est, 1% oz. ___  70
Dills B est, 3% oz.................  77
Dills B est. 16 oz.................. 78
D ixie K id, 5c .... 48
D uke’s  M ix ture , 5c . .  5 76 
D uke’s  M ix ture , 10c ..1 1  52
D uke’s  Cam eo, 5c ____ 6 76
D rum , 5c .......................  5 76
F. F . A., 4 oz............... 5 04
F. F . A ., 7 oz................11 52
F ash io n ,16 oz.................  5 72
F ash ion , 16 oz..................5 28
F ive B ros., 6c ............. 5 76
Five B ros., 10c ......... 10 80
F ive  c en t c u t P lu g  . .  29
F O B  10c  ....................11 62
F o u r R oses, 10c ........... 96
Fu ll D ress, 1% oz. . . .  78
Glad H and , 5c .... 48
Gold Block, 10c ........... 12 00
Gold S ta r, 50c pa il . .  4 60 
G ail & A x N avy, 5c 6 00
G row ler, 5c ...................  48
G row ler, 15c ...............  1 50
G row ler, 30c ...............  3 00
G ian t, 6c .........................  6 00
G ian t, 40c .....................  4 18
H and  M ade, 2% oz. . .  50
H azel N u t, 5c ........... 6 00
H oney  Dew, 10c . . . .  18 00
H u n tin g , 5c ...................  38
I X  L, 5c .......................  5 10
I  X  L, in  p a ils  ........... 4 95
K iln  D ried, 16 oz. . . .  3 50
K ing  B ird , 7 oz .................2 16
K ing  B ird , 10c ........... 11 52
K ing  B ird , 5c ............. 6 76
L a T u rk a , 6c ...............  5 76
L ittle  G ian t, 1 lb ........... 28
L ucky  S trike , 10c ___  96
Le Redo, 3 oz...............10 P0
Le Redo, 8 f t 16 oz. . .  40
M yrtle  N avy , 10c . . . .  11 62
M yrtle  N avy, 5c ........... 6 76
M ary land  Club, 6c . . . .  60
M ayflower, 5c ...............  6 00
M ayflow er, 10c ............. 1 00
M ayflower, 20c ........... 1 92
N ig g er H a ir, 5c ........... 6 0ft
N ig g er H a ir , 10c . . . .  11 52 
N igger H ead , 5c . . . .  6 40 
N ig g er H ead , 10c . . .  10 56
N oon H our, 5c ........... 48
Old Colony, 1-12 gro. 11 52
Old M ill, 5c ................... 5 76
Old E n g lish  C rve 1% os. 96
Old Crop, 5c ............... 6 00
Oil Crop, 35c ............... 3 48
P . S., 8 oz. 30 lb. c ase  19 
P . S., 3 oz., p e r  gro. 5 70
P a t  H an d , 1 oz...............  63
P a tte rs o n  Seal, 1% ox. 48 
P a tte rs o n  Seal, 3 oz. . .  96 
P a tte r s o n  Seal, 16 oz. 6 00
P eerle ss , 5c ................. 6 76
P eerle ss , 10c c lo th  . .11 52 
P eerless , 10c p a p e r  ..1 0  80
P eerless , 20c ................. 2 04
P eerless , 40c ............... 4 08
P laza , 2 gro. case  . . . .  5 76
Plow  Boy, 5c ................. 5 76
Plow  Boy, 10c ........... 11 40
P low  Boy, 16 oz...........5 40
Pedro , 10c ...........: ____11 93
P rid e  of V irg in ia , 1% . .  77
P ilo t, 7 oz. doz.............. 1 05
Q ueen Q uality , 5c . . . .  48
Rob Roy, 5c foil . . . .  6 00 
Rob Roy, 10c g ro ss  ..11  52
Rob Roy, 25c doz.......... 2 50
Rob Roy, 50c doz.......... 4 90
S. f t  M . 5c g ro ss  . . . .  6 76 
S. & M., 14 oz. doz. . .  3 80 
S old ier Boy, 5c g ro ss  5 76
S old ier Boy, 1 0 c ........... 10 60
S tag , 5c ...........................  5 76
S tag . 10c ......................... 11 62
S tag , 8 oz. g la ss  . . . .  4 50
S tag , 90c g la ss  ...........  8 40
S oldier Boy, 1 lb ...........4 75
S w eet C aporal, 1 oft 60



so M I C H I G A N  T R A D E S M A N A u g u st 15, 1917

S P E C IA L  P R IC E  C U R R E N T

12 13 14
S w ee t L o tu s, 5c . . . .  5 76 
S w eet L o tu s, 10c . . . .  11 62 
S w eet L o tu s, 16 oz. . .  5 50 
S w ee t R ose, 2% oz. . .  30
S w ee t T ip  Top, 5c . . . .  50
S w ee t T ip  T op. 10c . .  1 00 
S w ee t T ips, % gro. ..1 1  52
S un  C ured , 10c ...........  98
S u m m er T im e, 5c . . . .  5 76 
S u m m er T im e, 7 oz. 1 66 
S u m m er T im e, 14 oz. 3 50 
S ta n d a rd , 5c fo il . . . .  5 76 
S ta n d a rd , 10c p a p e r  9 60 
S ea l N . C. 1% c u t p lug  70 
Sea l N . C. 1% G ran . . .  63
T h ree  F e a th e rs , 1 oz. 48 
T h ree  F e a th e rs , 10c 11 52 
T h ree  F e a th e rs , an d  

P ip e  co m bina tion  . .  2 25 
T om  & J e r ry , 40c . . . .  4 00 
T om  & J e r ry , 20c . . .  2 00 
T om  & J e r ry , 3 oz. . . 7 6  
T u rk ish , P a tro l , 2-9 5 76
T uxedo, 1 oz. b ag s  . .  48
Tuxedo, 2 oz. t in s  ----- 96
Tuxedo, 20c ............... 2 04
T uxedo, 55c t in s  . . . .  8 15
U nion  L eader, 5c coli 6 00 
U nion  L eader, 10c

pouch  .........................  11 52
U nion L eader, read y

c u t ...............................  17 f 2
U nion L e a d e r  50c box 5 10
W a r P a th , 5c ............... 6 00
W ar P a th ,  20c ........... 1 84
W ave L ine, 3 oz............  40
W av e  L ine, 16 oz..........  40
W ay  Up, 2% o r ...........5 75
W ay  U p, 16 oz. p a ils  36
W ild  F ru it ,  5c ........... 6 00
W ild  F ru i t ,  10c ......... 12 00
T urn  T urn , 5c ................. 5 76
T u rn  T urn , 10c ......... 11 52
T urn  Y um , 1 lb. doz. 5 40

CIGARS
P e te r  D ornbos B ran d s  

D ornbos Single
B inder .......................  35 00

D ornbos, P e rfec to s  . .  35 00 
Dornbos, B ism arck  70 00
A lian D. G ra n t ......... 65 00
A lian D ............................ 35 00
Johnson  C igar Co.’s  B rand  
D utch  M aste rs  Club 70 00
D utch  M as te rs  Inv. 70 00
D utch  M as te rs  P a n . 70 00
D utch  M as te r G rande  65 00
E l P o r ta n a  
D utch  M asters , 5c 
S. C. W .
Gee J a y
Jo h n so n ’s  S tra ig h t

A bove five b ra n d s  a re  
sold on follow ing basis : 
L ess th a n  300 . . . . . . . . 3 5  00
300 a sso rte d  ..................35 00
2500 a sso rte d  ..............33 00

3% tra d e  d iscoun t on 300 
o r  m ore.

2% cash  d isco u n t on all 
pu rchases .
W orden  G rocer Co. B ran d s  

W o rd en ’s H an d  M ade 
L ondres, 50s W ood . .  33 00

T W IN E
C otton , 3 p ly  ...................  44
C otton , 4 p ly  .................  44
J u te . 2 Ply .....................  25
H em p. 6 p ly  ...................  30
F lax , m edium  .................  35
W ool, 1 lb. b a le s  ...........  17

VINEGAR
W h ite  W ine , 40 g ra in  12 
W h ite  W ine , 80 g ra in  17 
W h ite  W ine , 100 g ra in  20

W ire  E n d
1 lb., 250 in  c r a t e ........ 35
2 lb., 250 in c r a t e ........ 45
3 1b„ 250 in  c r a t e ........ 55
5 lb.. 20 in  c r a t e ........ 65

Churns
B arre l, 5 gal., each  . .  2 40 
B arre l, 10 ga l., e ach  . .  2 65

Clothes Pins 
R ound  H ead

4% inch, 5 g ro ss  .......... 65
C arto n s, No. 24, 24s, bxs. 70

Egg Crates and Fillers 
H u m p ty  D um pty , 12 dz. 20
No. 1 c o m p le te .......  42
No. 2 com plete  .............  35
C ase, m edium , 12 s e ts  1 30

Faucets
C ork lined, 3 in ..............70
C ork lined, 9 in ............80
C ork lined, 10 in ............90

Mop S tick s
T ro ja n  s p r i n g ..................1 35
E clip se  p a te n t sp rin g  1 35
No. 1 com m on ............. 1 35
No. 2, p a t. b ru sh  hold 1 35
Ideal, No. 7 ......................1 35
121b. co tto n  m op b ead s  1 75

Palls
10 q t. G alvan ized  . . . .  3 50 
12 q t. G alvan ized  . . . .  4 00 
14 q t. G alvan ized  . . . .  4 50 
F ib re  .............................  5 50

Toothpicks
B irch . 100 p ack ag es  . .  2 00 
Id ea l ...............................  85

Traps
M ouse, wood, 2 hoels . .  22
M ouse, wood, 4 holes . .  45
10 q t. G alvanized  . . . . 1 55
12 q t. G alvan ized  . . . . . 1 70
14 q t. G alvanized  ___.. 1 90
M ouse, wood, 6 holes . .  70
M ouse, tin . 5 holes ... . . 6 5
R at, wood ....................... . . 8 0
R at, sp rin g  ................... . . 7 5

T u b s
No. 1 F ib re  ................. .16 50
No. 2 F ib re  ............... .15 00
No. 3 F ib re  ................. .13 50
L a rg e  G alvan ized  . . . 12 50
M edium  G alvanized 10 75
Sm all G alvanized  . . . . 9 50

Washboard.
B anner, Globe ........... 3 75
B rass, S ingle ............. . 6 75
G lass, S ingle ............... 4 00
Double P e e rle ss  . . . . , . 6 25
Single P ee rle ss  ........ . 5 50
N o rth e rn  Q ueen . . . . . 4 75
Good E n o u g h  ............ . 4 65
U n iv e rsa l ..................... 5 00

W ood Bowls
13 in. B u tte r  ............... 1 76
15 in. B u tte r  ............... 3 16
17 in. B u tte r  ............... 6 76
19 in. B u tte r  ........... .10 50

O akland  V in eg ar & Pickle  
Co.’s  B ran d s  

H igh land  app le  c ider 22
O ak land  app le  c id e r . .  17
S ta te  Seal s u g a r .........14
B lue R ibbon C om  . .  12%
O akland  w h ite  p ick lg  12 

P ac k ag e s  free .

W ICKING
No. 0, p e r g r o s s ....................35
No. 1, p e r g ro ss  ...........  45
No. 2, p e r  g ro ss  ...........  60
No. 3, p e r  g ro ss  ...........  90

WOODEN W ARE  
Baskets

B ushe ls  .........................  1 20
B ushels, w ide b and  . .  1 25
M ark et, drop  h an d le  . .  55 
M ark e t, s ing le  h and le  60
S plin t, la rg e  ...............  4 00
S plin t, m e d iu m .............3 50
Splin t, sm all ...............  3 00
W illow , C lo thes, la rg e  
W illow , C lo thes, sm all 
W illow , C lothes, m e’m

Butter Plates
O vals

% lb., 250 in  c ra te  . . . .  35 
% lb., 250 In c ra te  . . . .  35
1 lb., 250 in  c r a t e ............ 40
2 lb., 250 in c r a t e ............50
3 lb ., 250 in  c ra te  ............  70
» lb., 250 in  c ra te  ...............90

W RAPPING PAPER
F ib re  M anila, w h ite  . .  8% 
Fibre, M anila, colored
No. 1 M anila  ...............  8%
B u tch ers ’ M an ila  . . . .  8
K ra ft ...............................  10%
W ax B u tte r , sh o r t c ’n t  16 
W ax  B u tte r , full c ’n t  20 
P a rc h m ’t  B u tte r , ro lls 19

YEAST CAKE
M agic, 3 doz..................  1 15
S un ligh t, 3 doz................... 1 00
S unligh t, 1% doz........... 50
V east Foam , 3 doz. . .  1 15 
Y east Foam , 1% doz. 85

Window Cleaners
12 in .................................... 1 65
14 in . ...............................  1 85
16 in .................................... 2 30

C H A R C O A L
C' .ir lot< o r  lo ca l  sh i p m e n t s ,  
b u l k  o r  s a c k e d  in p a p e r  o r  
j u t e  i*oultr> a n d  s to c k  
c h  a rc o a l

D E M  Y -  SMITH CO.  Jick>on Mch
S u ^ r > i o r  i M ( )  H t ' A  f H O

BAKING POWDER  
K C

Doz.
10c, 4 doz. in  case  . . . .  95
15c, 4 doz. in  case  . . . .  1 40
25c, 4 doz. in  c a s e ___ 2 35
50c, 2 doz. p la in  top  4 50 
80c, 1 doz. p la in  to p  7 00 
10 lb. % dz., p la in  to p  14 00 

Special d ea ls  q u o ted  u p 
on req u est.

K  C B ak in g  P o w d e r is 
g u a ra n te ed  to  com ply  w ith  
A L L  P u re  Food L aw s, b o th  
S ta te  a n d  N a tio n a l.

Royal

10c s ize  . . .  1 00 
% lb. c an s  1 45 
6 oz. c an s  2 00 
% lb. c a n s  2 55 
% lb. c a n s  3 95 
lib . c an s  . .  4 95 
51b. c an s  23 70

SALT

ÉáaÍSi
Mortons

Salt

M orton ’s  S a lt
P e r  case , 24 2 lb s .......... 1 80
F ive  case  lo ts  ............. 1 70

SOAP
P ro c to r  *  G am ble Co.

L enox  .............................  4 75
Ivory , 6 oz.......................... 5 75
Ivory , 10 oz.................... 9 60
S ta r  .................................... 4 60

S w ift A Com pany
S w ift’s P r id e  ...............  4 75
W h ite  L a u n d ry  ........... 4 85
W ool, 6 oz. b a rs  . . . .  5 15 
W ool, 10 oz. b a rs  . . . .  7 00

T rad e sm a n  C om pany  
B lack  H aw k , one box 3 50 
B lack  H aw k , five b x s  3 45 
B lack  H aw k , te n  bx s  3 40

Scouring
Sapolio, g ro ss  lo ts  . .  9 50 
Sapolio, h a lf  g ro . lo ts  4 85 
Sapolio, s ing le  boxes 2 40
Sapolio, h an d  ...............  2 40
Scourine, 50 c ak es  . .  1 80 
Scourine, 100 cak es  . .  3 50 
Q ueen A nne S co u re r 1 80

Soap Compounds 
Jo h n so n ’s  F in e , 48 2 3 25
Jo h n so n ’s  X X X  100 5c 4 40
R ub-N o-M ore  ............. 4 50
N ine O’C lock .............  3 85

W ASHING POWDERS. 
Gold D ust

24 la rg e  p ack ag es  . . . .  5 75 
100 3m all p ack ag es  . .  5 60

A X LE  GREASE

1 lb. boxes, p e r  g ro ss  8 70 
3 lb. boxes, p e r  g ro ss  23 10

The Only Five Cent Cleanser
Guaranteed to Equal the Best 10c Kinds

80 Can C ases....... $3.20 Per Case

Handled by All Jobbers

Place an order with your jobber. If goods are not satis
factory return same at our expense.—FITZPATRICK BROS.

FITZPATRICK BROTHERS’ SOAP CHIPS
White City (ftiah Washing).....................................
Tip Top (Cauatie)......................................  .......
No. 1 Laundry 88% Dry..........................................
Palm Soap 88% D ry.....................

SEND FOR SAMPLES

BBLS.: 
210 lbs. 
260 lbs. 
225 lbs. 
800 lbs-

W RITE
FOR

PR IC ES

Bread is the Best Food
It is the easiest food to digest.
It is the most nourishing and, with 

all its good qualities, it is the most 
economical food.

Increase your sales of bread.

FLEISCHMANN*S 
YEAST

secures perfect fermentation and, 
therefore, makes the most whole
some, lightest and tastiest bread.

Sell bread made with
FLEISCHMANN’S YEAST

The Iron Safe Clause
in F ire I n s u r a n c e  Policies, 
which is frequently) used as a 
club by) unscrupulous insur
ance adjusters to coerce mer
chants wbo have suffered loss 
by) fire to accept less than the 
face of their policies, has no 
terrors to the merchant who 
owns a York fire proof safe.

Tbis safe is carried in slock and 
sold at factor«) prices by) tke Western 
Michigan representative of tke York 
Safe & Lock Co.

GRAND RAPIDS SAFE CO.
GRAND RAPIDS, MICHIGAN
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IU IIN K M  C H A N C I!.

y> ^

Wanted—Grocery clerks. Good salary 
and commission. M. E, Newman, Pon-

, |! jk tia c , M ichigan.__________  250
W an ted —A  v a r ie ty  s to ck  in a  South~ 

ern  M ichigan tow n of $1.000 to  $2,000, 
”  W h a t have  you? A ddress No. 253 Cai*e

f  M ichigan T rad esm an , 263
F o r Sale—Good p ay in g  businessT  la rg e  

d e p a r tm e n t s to re , th re e  floors an d  b a se 
m en t; s to ck  c lean  an d  d esirab le , good Io- 

, * . c a tio n  in B a ttle  C reek. L ong lease  g iven.
• A d d ress  B, Y. M ich igan  T rad esm an . 255 

F o r  Sale—E sta b lish ed  lig h t m anufac^  
tu r in g  b u sin ess  in K alam azoo , will sell 

i ¿ k  co n tro llin g  in te re s t  to  r ig h t p a r ty  w ho 
w ould m an ag e  sam e. M igh t ta k e  rea l 

K  e s ta te  a s  p a r t  pay . Goods easy  to  sell
J  a n d  p ay  good profit. F . H . C lay, K a la -
r  m azoo, M ichigan.___________  256

P a te n t—H a v e  p a te n t  on fa rm  spec ia lty . 
\ \  W ill p u t o u t on ro y a lty  basis . U nlim ited

d em and  if p ro p erly  handled . G. s* W ash -
bu rn , S t ory  C ity, Iow a.______________257

F o r  Sale—F ir s t- c la s s  te a , coffee, b u tte r  
an d  egg  business, e stab lish ed  in  b e st c ity  

* in  M ichigan, 15,000 population . A ddress 
No. 258 c a re  T rad esm an . 268

F o r  Sale—$15,000 s to ck  of g en e ra l m e r
ch an d ise  in live  tow n  of 800 in h a b ita n ts . 
E x ce llen t fa rm in g  com m unity . C an  r e 
duce s to ck  to  s u i t  p u rch ase r. W ill sell 
a t  r ig h t p rice . S nap  fo r r ig h t  p a rty .
E . M, W eise r, E lm w ood, W is._______ 259

B usiness—E stab lish ed , req u irin g  sm all 
cap ita l. X  110^  W . 2d, T u lsa , Okla . 260 

To E xch an g e—320 a c re s  o f good land, 
C lare  coun ty , M ichigan. C ash  va lue  $15 
acre . W ill ta k e  s to ck  of a n y  k in d  of 
m erchand ise . Geo. W . A llen, Boscobel,
W is.__________________________________ 261

F o r Sale—S tock  of d ry  goods, clo th ing , 
lad ies ’ fu rn ish in g s  an d  re a d y -to -w e a r , 
do ing  good business, m ostly  cash . Goods 
b o u g h t before  ra ise . D oing $30,000 to  
$35,000 bu s in ess  yearly . S tock  w ill in 
v en to ry  $15,000 to  $18,000. A m  leav in g  on 
acc o u n t of ill h ea lth . S to re  r e n t  re a so n 
able.__I. Saul son, M unising , M ich. 262

F o r  R en t—S to re  build ing , 16 x  50 fee t, 
w ith  b a se m e n t 16 x  30 feet, a lso  b a rn  an d  
g a ra g e  room  if desired . Splendid  lo ca 
tio n  fo r m e a t m a rk e t, m ilk  depo t o r 
lau n d ry . N ex t to  a  g roce ry  an d  feed 
s to re  do ing  a  good b u siness . T h is  is in 
•one of th e  liv lie s t l i t t le  c itie s  in W es te rn  
M ichigan. S p lendid  o p p o rtu n itie s  fo r a  
h u s tle r. C arlson  & B u tch er , 1435 P eck  
s tre e t , M uskegon H e ig h ts , M ich. 263

A u to m a tic  D aily  S ta te m e n t o f B u si
n e ss—F it3  a n y  bu s in ess ; te lls  e v e ry 
th in g ; w o rth  th o u san d s  of do lla rs  to  
a n y  firm ; n ev er o ffered  fo r  sa le  befo re ; 
send  35 cen ts  fo r  sam p le ; box 260, 
M cK inney, T exas. S a lesm an  w an ted ,
50 c en ts  fo r p a rtic u la rs . •__________ 240

W ill E x ch an g e—Good house  a n d  lo t in  
A lm a, M ichigan, fo r m erchand ise . A d
d re ss  No. 242, c a re  M ich igan  T ra d e s 
m a n ___________________________.______ 242

F o r  Sale—G ro cers  d isp lay  co u n te r, 
e le c tr ic  coffee mill, 100 lb. D e tro it scale, 
30 lb. Toledo scale , 4 d ra w e r c ash  re g 
is te r, B ow ser a u to  gaso line  ou tfit. All 
n ea rly  new . A d d ress  B. D. Co., Box 385, 
B a t t le  C reek, M ichigan. 249
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SPECIAL SALES
All Information Free 

All Correspondence Confidential 
W rite or Wire

UNITED SALES CO.
431 Houseman Bldg. Grand Rapids, Michigan

SPECIAL SALES To raise money,
—...... . reduce stock or

retire from business, personally conducted.
Any stock, anywhere. Small expense, big cash 
results. 17 years at it. Write for terms, date, etc.

ARTHUR E. GREENE,
Merchandise Sales Conductor, Jackson, Mich.

For Sale—Drug stock and fixtures at 
your own price. The trustees will sell 
between now and August 20, at private 
sale for an extremely low figure, the 
drug stock of Cook & Borne at Allegan, 
Michigan, with fixtures, inculding soda 
fountain. These fixtures are of the best 
and suitable for any city store. Corre
spond with Charles Thew, Attorney for 
Trustees, Allegan, Michigan._______234

Safes Opened—W. L. Slocum, safe ex
pert and locksmith. 128 Ann St., N. E., 
Grand Rapids, Michigan. 104

Cash Buyers of clothing, shoes, dry 
goods and furnishings. Parts or entire 
stocks. H. Price, 194 Forrest Ave. East, 
Detroit. ____________________ 678

Will pay cash for whole or part stocks 
of merchandise. Louis Levinsohn, Sag- 
inaw, Michigan.___________________ 767

Merchants Please Take Notice! We 
have clients of grocery stocks, general 
stocks, dry goods stocks, hardware stocks, 
drug stocks. We have on our list also a 
few good farms to exchange for such 
stocks. Also city property. If you wish 
to sell or exchange your business write 
us. G. R. Business Exchange, 540 House- 
man Bldg.. Grand Rapids. Mich. 859

For Sale—General country store at 
Winn, Michigan, in the heart of an A 1 
farming country and a lot of good farm
ers. Winn is located in the center of a 
circle of towns, like the hub of a wheel. 
It is 9, 10, 11, 12, 13 and 16 miles to the 
other towns. Nine miles to the nearest. 
Good territory to draw from. Be3t loca
tion in Isabella county for a country 
store. Brick store building 32 x 100, with 
L 18 x 50. Good farm house, barn, lots 
and teams. Everything to continue the 
business. Will sell the real estate or 
rent. Expenses cheap. Practically noth
ing when compared with city expenses. 
Stock and fixtures will invoice $13,000. 
Doing good business. Come and see it if 
you are interested. Act quick for I am 
going to sell. B. M. Adams, Winn, Mich
igan;_______________________ 224

Sales Conducted—Merchandise stocks 
reduced or closed out. Greene Sales Co., 
Jackson, Michigan. 213

Merchants wishing to sell stocks 
or a portion of same at an ad
vantage, should get in touch with 
us.

Weickgenantd Dept. Store, 
Battle Creek, Mich.

For Sale—Fir3t-class grocery store do
ing a profitable business. Bear strictest 
investigation. Located in Muskegon, 
Michigan. Eight year lease on building 
at low rental. Owner going in wholesale 
business. Address No. 228, care Michi-
gan Tradesman.__________________ 228

Paper Bags and Wrapping Paper— 
Salesmen wanted to sell paper bags, 
wrapping paper and toilet paper direct 
from factory to merchants. Freight al
lowance. Samples carried in pocket. 
Quick sales, liberal commission. Address 
The Bag & Paper Company, Pittsburgh,
Penn.____________________________ 230

Cash Registers—Let us quote you 
price on rebuilt cash registers. All 
makes—sizes—styles. Largest used ma
chine dealers in Michigan. Save you 
money, terms to suit. Will exchange for 
your machine. The 5'. C. Vogt Sales Co., 
215 So. Washington Ave., Saginaw,
Michigan.________________________ 158

For Sale—Stock of merchandise con- 
sisting of ladles’ furnishings and mil
linery located in a busy little town sur
rounded by good farming country. In
cluding fixtures will inventory about 
$2,000. Address Darke & Waggoner, 
ScottviUe. 217

For Sale—Old established grocery loca
tion and meat market on main thorough
fare in Grand Rapids. Stock and fixtures 
will inventory about $6,000. Annual sales. 
$70,000. Address No. 225, care Michigan 
Tradesman. 225_

For Sale—Clean stock of groceries and 
crockery In one of the best towns of 
Michigan. Good location and good trade. 
Will invoice about $3,000. Address No. 
164, care Tradesman.______________ 164

Collections everywhere. We get the 
money and so do you. No charge unless 
collected. United States Credit Service, 
Washington, D. C. 57

H E L P  W A N T E D
W an ted —E xp erien ced  bookkeeper, one 

w ho can  a lso  ta k e  p a r t  a s  m a n a g e r  of 
re ta il  an d  w holesale  g en era l s to re  d u rin g  
ab sen ce  o f p ro p rie to r. T h is  position  is 
a  good one fo r  a  good m an. A n op p o r
tu n ity  to  ta k e  sh a re  In s to ck  to  r ig h t 
p a rty . R eference  requ ired . A pply by 
le tte r . C are  Box “ R ,” carei E v en in g  
N ew s, S au lt S te. M arie, M ich. 254

Book-keeper Wanted—For a general 
store. Good position for the right man. 
Andrew Westin & Company, Newberry, 
Michigan._________________________245

Wanted—Man experienced in groceries 
for responsible position. State experi
ence as buyer, manager and salesman. 
Also state experience in dry goods, 
clothing and shoes and age and salary 
wanted. Give references. Address No. 
227, care Michigan Tradesman. 227

Clerk wanted for country store in 
Northern Michigan. Some experience 
necessary. Married man preferred. 
Wages $50 to $75 according to ability. 
Address No. 204. care Tradesman. 204

Liquor, DrugAddicts
TAKE SAFETY FIRST
The N E A L  Remedies 

given at NEAL Institute 
will destroy the appetite 
at the end of treatment. 
A guarantee Bond,  for 
every patient, with (3) day 
Liquor Treatments, upon 
request. Don’t doubt nor 
hesitate, COME; make us 
prove it, at our expense if 
we fad; strictest privacy 
is maintained to patients, 
their friends, at our Home.

534 W ealthy St. S. E., City 
PERRY MILLER, Manager

Conservative
Investors

Patronize

Tradesman
Advertisers

Economic Coupon Books
They save time and expense.
They prevent disputes.
They put credit transactions on cash basis.
Free samples on application.

TRADESMAN COMPANY, Grand Rapids, Mich.

LITTLE
DUTCH MASTERS 

CIGARS
Made in a Model F actory

Handled by  A ll Jobbers Sold by  A ll Dealers
Enjoyed by D iscrim inating Sm okers

They are so good we are compelled to work full capacity 
to supply the demand

G . J. J O H N S O N  C IG A R  C O ., M akers
GRAND RAPIDS
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C O U N T R Y  S E L F -S U P P O R T IN G .
If this country is to be driven into 

a long war it is now self-evident that 
in the matter of clothing the people 
may be self-supporting for years. 
This statement will be disputed by 
those who can point out that in some 
years we have imported two-thirds 
of the wool needed, all the silk, all 
the jute and all the flax we require 
Yet. measured by the standards of 
dress econom y that prevailed in the 
last years of the Civil War, when cot
ton was at famine figures and imports 
of all textiles were restricted and on 
a very high price level, this country 
is in a condition better than any oth
er great nation of the world. W e 
grow our own cotton and can con
tinue to grow it. W e can, at least, 
rely upon half the supply of wool we 
will need for normal purposes, and 
with real economy in wool supplies 
forced upon us. there will be plenty 
to go around.

The present generation of Ameri
cans has never had cause to know  
what real econom y in clothing means. 
The mass of people in this country 
has not worn patched clothing as 
everybod}' wore it in 1864 and up to 
1870. Only the m ost economically 
inclined foreigner at work as a labor
er now expects to wear a patched 
shirt or overalls. The women are 
rare, indeed, who haven't mere than 
one dress. Plenty of very poor wom 
en have several shirt waists and sev
eral skirts. Even the hoboes of the 
land have more than one suit of 
clothes.

The growth of fashion in this coun
try has been unlike anything known 
in the world's history previous to 
fifty years ago, unless it be in some 
of the decadent civilizations one can 
find in history. W hat is called ne
cessity in this country is really the 
height of extravagance in clothes to 
those who remember what went on 
when cotton was really scarce in the 
United States.

KEEP FAITH W ITH FARMERS.
Since the farmers of the country dis

regarded the importu' ¡ties of the grange 
officials and other false friends and 
traitors to good government not to in
crease their acreage of growing crops 
unless they were assured of a minimum 
price for their products by the Govern
ment and bent every energy to assist 
in the great work of redemption from 
the tyranny of Bloody Bill Kaiser, they 
are entitled to the best there is in this 
world.

Having responded to the appeal of 
humanity in the fullest measure, they 
are being drafted for the army just the 
same as if they had not done so. Of 
course, they can file claims for exemp
tion as agriculturalists, but what does 
that amount to?

Here is a young man who is the only 
support of his mother. He works the 
farm. In his claim he must tell the 
number of acres, its value and whether 
any debt. His mother owns the farm 
and he is told that the farm will sup
port her. She can get some one else 
to work it. Who will she get when 
even now farmers can not get all the 
help needed?

It is said farmers will not be called 
to the training camps until crops—are

harvested. That may be all right for 
day or month laborers, but for the head 
of the farm there is no vacation any 
time of the year. Hjs plans are not 
alone for the day or week, for every 
change of weather, for crop conditions 
and seasons, but for the whole year and 
extending forward into the future. To 
take away the farm manager and put 
all the care and responsibility on a 
younger brother, a widowed mother or 
an aged or infirm father is to result in 
greater lessened production of farm 
crops, even if hired help could be found.

Is this wise from an economic stand
point? Is it keeping faith with farmers?

The administration plan for insur
ing soldiers and sailors is an exten
sion into the field of armed service 
of the principles of industrial com
pensation. with the important addi
tion of separation allowances to de
pendents. The estim ate of costs with 
which Secretary M cAdoo accom
panies the introduction of a tenta
tive bill— filched from the draft pre
pared by Mr. Sweet—shows that, des- 
p:te the exem ptions under the Se
lective Draft Law, “family allow
ances’’ are expected to require nearly 
$150,000,000 the first year and nearly 
$2 0 0 ,0 0 0 ,0 0 0  the second. Already de
pendents of militiamen demand them, 
and in future draft calls exemptions 
may be fewer than in the first. The 
insurance clauses are liberal and des
pite protests from certain quarters, 
the administration does not hesitate 
to set itself up as an agency grant
ing additional insurance to soldiers 
who wish to buy more than the fixed 
amount. The many-sided generosity  
cf the plan, providing for widows and 
orphans, for the maimed, for the 
treatment of those who require ex
tended treatment, and for re-educat
ing the men who must take up new 
tasks, is only half of the reason why 
the plan will appeal to soldiers. It 
means that they can look forward to 
justice from the Government without 
dragging their claims through the 
mire of politics, and being humiliated 
by comradeship with pensioneers un
justly battening on the Treasury.

Detroit, if its Board of Commerce 
has its way, will not suffer from a 
coal famine this year. A committee 
has been appointed to confer with the 
coal dealers of the city in an effort 
to make it certain that enough coal 
will be brought in at the outset to 
supplv the city throughout the win
ter; this action follow ing the denun
ciation by the head of one of the larg
est companies of certain dealers 
whom he accused of using a pYe- 
ventable shortage as an excuse for 
exorbitant prices. It is believed that 
it will be easy to ascertain just how  
much coal was used last year, and 
how much more will be needed th:s. 
If the estim ate should fall short, it 
is proposed that the fuel on hand be 
distributed impartially, every cus
tomer having the same relative pro
portion of his order. The coal-dea’er 
who turned on his fellow proposes 
that to facilitate distribution the deal
ers subordinate individual business to 
a system of zone distribution. “It is 
r’diculous for a coal-dealer in Grosse 
Points to make a delivery in the 
North W oodward district.”

Review of the Grand Rapids Produce 
Market.

Apples— Home grown Red Astra- 
chans and Duchess fetch $2.50 per 
bu.

Bananas—$3.50 per 100 lbs.
Beets—30c per doz. bunches for 

home grown.
Butter—The market is very firm 

following advances of lc  per pound on 
all grades during the last week, due 
to extrem ely light receipts and a good 
consumptive demand. Some of the 
finest marks, however, show that heat 
defects from the very warm temper
atures in the producing sections. 
Continued firm market is looked for 
in the immediate future. Local deal
ers hold fancy creamery at 39}^c in 
tubs and 40c in prints. Local deal
ers pay 34c for No. 1 in jars and 30c 
for packing stock.

Cabbage— Hom e grown 75c per bu.
Cantaloupes— Ponys from Arkan

sas command $2.50 for 54s and $3 for 
45s and 36s; $1.50 per flats of 12 to 
15; Indiana Gems, 65c per basket; 
standards, $2.50 per crate: flats, 75c.

Carrots—20c per doz. bunches for 
home grown.

Cauliflower—$1.75 per doz.
Celery— Home grown, 30c per 

bunch.
Currants—$1.50 per crate of 16 qts. 

for red. No white or black in market 
yet.

E ggs—The market is velry firm, 
due to extrem ely light receipts of 
fine marks and a moderate supply of 
medium grades, the extreme hot 
weather causing heavy loss and heat 
defective qualities on the finest marks 
of eggs. The arrivals are very light 
and there is a good consumptive de
mand. No lower prices are looked 
for in the egg market in the near 
future. Local dealers pay 30@33c for 
fresh, including cases, loss off.

F igs— Package, $1.25 per box; lay
ers, $1.75 per 10 lb. box.

Green Corn—30c per doz. for home 
grown.

Green Onions— 18c per dozen 
bunches for home grown.

H oney—18c per lb. for white clover 
and 16c for dark.

Lemqns— California IselliAig at $9 
for choice and $9.50 for fancy.

Lettuce—'75c per bu. for garden 
grown leaf; $1.50 per hamper for 
home grown head.

Limes—$1.25 per 100 for Italian.

Maple Syrup—$1.50 per gal. for 
pure.

Mushrooms—75c per lb.
Nuts—Almonds, 18c per lb.; fil

berts, 16c per lb.; pecans, 15c per lb.; 
walnuts, 16c for Grenoble; 15J4 for 
Naples.

Onions— California, $2.75 per 100 
lb. sack; Illinois, $2.50 per 100 lb. sack; 
Spanish, $1.50 per crate.

Oranges — California Valencias, 
$4.50l@4.75.

Peas—$1.50 per bu. for home grown.
Peaches—Elbertas from the Ozark 

region in Arkansas command $3.50 
per bu.

Peppers— Southern command 50c 
per basket.

Pop Corn—$2.25 per bu. for ear, 
6J/2@7c per lb. for shelled.

Potatoes—$5.25 per bbl. for Vir
ginia and $4.75 for home grown.

Poultry— Local dealers pay as fol- ? 
lows, live weight: heavy hens, 20@ 
21c; light hens, 17@19c; cox and 
stags, 14@15c: broilers, 29@30c; \ 
geese, 15@20c; ducks, 21@22c. D ress
ed fowls average 3c above quotations.

Radishes—10c per doz. bunches for 
small.

Raspberries—$2 for red and $1.50 
for black.

Rhubarb— Home grown, 75c per 
40 lb. box.

String Beans—$1.75 per bu.
Summer Squash—$1.50 per bu.
Tom atoes— Home grown hot house 

85c for 8 lb. basket.
W ater M elons—$3.50 per bbl. of 12 

to 14 for Florida.
W ax Beans—$1.75 per bu.
W hortleberries—$1.50@2.25 per 16 

qt. crate.

The grounds surrounding the resi
dence of William Judson are among the 
most beautiful in the city. Mr. Judson 
planned the embellishment of his prem
ises with much skill and foresight and 
nature has quickly and effectively re
sponded in generous measure to his im
portunities.

Stop waste! Especially the waste 
of useless talk.

B U SIN E S S CHANCES.
For Sale—Grocery stock and fixtures 

invoicing about $4,000. Doing a good 
business and a money maker. Located 
in a town of about 700 population, sur
rounded by good farming country. Ad
dress Grocer, care Michigan Trades
man. 264

For Sale—In a town of 700 in Southern 
Michigan, a clean stock of clothing, fur
nishings and shoes. Address No. 265 care 
Tradesman. 265

Flash Lights and Batteries
A s th e  d ays shorten  and th e  n ights lengthen  

th e  dem and for th ese  goods w ill be heavy .

I f  y o u  w an t th e  best and m ost dependable, be 
sure and sp ec ify  the Franco Flash L ights & B atteries.

W e carry them  in  all s ty le s  and sizes. Send  
for b eau tifu lly  illu strated  catalogue.

Michigan Hardware Co.
Exclusively W holesale Grand Rapids, Michigan

mailto:4.50l@4.75
mailto:1.50@2.25

