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There is a specter on the fields of France,
Waking earth’s monsters from their murderous trance, 
A specter grim and hunger-mouthed and gaunt,
Whose hollow voice is still a rolling vaunt,
A thrill of triumph over bestial things:

“I cry the doom of kings.”

There is a wraith above the wild North Sea,
Clouding the sky with thickening vulture glee,
A wraith of smoke whose voice is thunder-loud, 
Beating the waves into a monster shroud,
And over all their tumult still it flings:

“I cry the doom of kings.”

There is a herald sent from West to East,
Bearing the word of Demos to the Beast,
A herald with a voice no man may hear 
And not be mindful, high and strong and clear,
And this is all the message that he brings:

“I cry the doom of kings.”

There is an angel with the wand of peace 
Brooding above the world. No more shall cease 
Her watchful patience till, above the dun,
Mad fury of the last red battle won.
Tender as love—or Christ himself—she sings:

“I see the doom of kings.”

Lewis Worthington Smith.
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IT STANDS ALONE

AN EXTRA 
RECLEANED AND 

PURE SEED 
AT

MODERATE COST

DEALERS 
WRITE FOR 

SAMPLE, TEST 
AND PRICE

The Albert Dickinson Co
SEED MERCHANTS

Established 1855
CHICAGO MINNEAPOLIS

Ceresota
Flour

Always Uniformly Good

Made from Spring Wheat at 
Minneapolis, Minn.

Judson Grocer Company
The Pure Foods House

Distributors
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There is a Sugar Famine
MOLASSES can be used as sweetening to take 

the place of SUGAR for many purposes.
Send for our booklet “MOLASSES SECRETS,” 

it tells the story.
Stand Behind the Government

Oelerich & Berry Co.
Packers of “Red Hen,”

NEW ORLEANS CHICAGO

Safeguarding
Sugar

Because of the volume of 
his sugar business, every gro
cer should take particular care 
that no- sugar is wasted.

Franklin Package Sugars in 
machine-packed cartons and 
cotton, bags are a positive safe
guard against spilleci sugar, 
broken paper bags and over
weight. They also save labor, 
paper bags and t,wine.

The Franklin Sugar Refining Company
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BUSINESS MEN IN W AR W ORK.
This was not a war of armies, but 

a war of nations, and our business 
problems are the far-reaching issues 
of the war. W e cannot regard this 
as a struggle for a month. We must 
reckon on our resources a year from 
now. We must keep our business in
terests sound.

In this war there are few business 
men in the councils of the Nation. 
On the contrary, there is the tinest 
aggregation of office boys, cheap poli
ticians and college graduates at W ash
ington the country has ever seen. 
Unless business men are taken into 
the councils of the Administration 
without further delay, this war is go
ing to be lost.

If the war is going to be lost lie- 
cause of our inability to build ships, 
there will be poor consolation for us 
to talk about it afterwards and make 
excuses. The world is weary of the 
man who makes excuses. I here is 
absolutely no overhead organization 
at W ashington, composed of business 
men. The Chamber of Commerce of 
the United States, representing the 
patriotic business organizations of 
the country, has tried twice to get 
an audience with the President, and 
both times failed. He did go, how
ever, to Buffalo to address the con
vention held by pro-Germans, social
ists, anarchists and trades unionists 
under the name of the American Fed
eration of Labor. There are few 
men in this organization except slack
ers. slovens, botchers, strikers, fire 
bugs and traitors. Xo decent man 
who respects himself, honors his fam- 
ilv and loves his country would con
sent to take the treasonable oath ex
acted of all trades unionists.

W H IC H  DO YOU LOV E BEST?
Prating about patriotism comes in 

very poor grace from a citizen of the 
United States who still retains his 
German name, because it shows, more 
conclusively than any word of mouth 
can possibly do, that the spirit of the 
individual is with the Kaiser, while 
he seeks immunity from oppression 
and the preservation of his fortune 
in free America.

In a great crisis like the present it 
is the duty of every true American to 
stamp out everything Germanic. To 
pretend to oppose the Kaiser and yet 
give “aid and comfort to the enemy’’

■—which is the definition of treason 
in the constitution—by retaining a 
name which suggests Kaiserism and 
is a constant affront to every patriotic 
American, stamps the offender as one 
who cannot be trusted and who ought 
to be sent back to the domain of the 
Kaiser, so as to be given an oppor
tunity to fight openly, instead of 
clandestinely, against the land of free
dom and the civilization of the world.

Radical! Yes, very radical, but we 
now confront a crisis which calls for 
radical measures and heroic efforts to 
rescue the world from the curse of 
Kaiserism and slavery as speedily as 
possible.

M ODIFY ARMY RAINCOAT. 
Specifications on army raincoats 

have been modified and the 3 ,000,000 
coats still due the Government on 
old contracts are to be changed over 
to accord with the new patterns. An 
adjustm ent is to be made with man
ufacturers on the basis of $1 addition
al for the lightweight and $1.50 for the 
heavy.

Production will be on the basis of a 
labor cost of $1.05 per coat, agreed 
upon at a conference between the 
representatives of the Government, 
the manufacturers and the workers.

This price is to remain in effect 
for three weeks, under observation 
of the several interests, and it will 
then be subject to an adjustment u p 
ward of 10 per cent.

According to W ashington, the 
country is threatened with a huge 
surplus of potatoes, and everybody is 
being asked to substitute them for 
bread and meat as much as possible. 
Buckle made an ungracious reflection 
upon the potato when he held it ac
countable for Ireland’s backward 
state. You can get more food out of 
its cultivation with less work than 
out of almost any other plant grown 
in temperate zones. Tn the present 
war that is exactly what all the na
tions involved need. The potato has 
supported Germans even more effec
tually than Englishmen during the 
past three years. Now comes our 
turn to discover that we can send 
wheat to our Allies and eat potatoes, 
which might spoil in transit. H abit is 
a tyrant hard to conquer. W e must 
very largely substitute for the habit 
of breaking bread that of breaking 
the jacket of a well-baked potato. 
The Food Administration is doing its 
share in keeping tab on market con
ditions and letting the public know its 
duty in the premises. W ith more po
tatoes, and, on account of abolition 
of meatless days, more meat available, 
we again show our willingness to do 
what is required of us.

Notions are of little use unless 
translated into motions.

SW EATERS IN ACTIV E.
It was rumored among the sweater 

trade last week that the Government 
was in the market buying one piece 
bathing suits to be worn next to the 
skin by soldiers to take the place of 
underwear that had not been deliver
ed as yet, but since this rumor could 
not be verified, it was generally felt 
to be nothing more than a rumor. 
The story as told, was that the body 
and the trunk were to be on one, and 
were to take the place of underwear. 
W hether they were intended for this 
side or France was not mentioned.

Outside of this there was noticeable 
activity in the sweater trade last week. 
Easter week brought no increase in 
activity over the quietness of the past 
two or three weeks. Buyers are not 
taking on anything, and it is gener
ally felt that they won’t until they 
have had a good taste of spring busi
ness. W hen this develops repeat or
ders are looked for.

The talk of shortage of sweaters as 
soon as some real spring business 
comes into the market is still heard 
in the trade. Mill agents are firm in 
their belief that production and stocks 
will not able to take care of the de
mand that will develop during May 
and June and later, and that prices 
are bound to advance over present 
levels as a result of the underproduc
tion. Just how much foundation there 
is in this attitude is, of course, a 
question, but so far retailers have 
found business more or less satis
factory.

Tt will not do for us to treat the 
protest of the Dutch government 
against the taking over of Dutch ships 
by the United States and Great B rit
ain, as if it were merely pro forma. 
A great deal of resentful national feel
ing has evidently gone into it and 
this country is bound to recognize the 
very difficult situation in which the 
seizure of the ships placed Holland. 
There can be no doubt that the step 
was justifiable, as President Wilson 
said in his proclamation, by “the law 
and practice of nations.” but there 
was equally no doubt that it would 
offend Dutch sentiment. To avoid 
offence of that sort was, of course, 
the reason why our Government en
tered into the prolonged negotiations 
with Holland to secure the use of the 
ships in return for supplies of grain. 
A friendly agreem ent seemed on the 
point of being concluded, but finally 
failed. The account of the bargaining 
which the Dutch government gives 
differs somewhat from the W ashing
ton version, but in effect the two 
come to the same thing. Holland is 
plainly in a cruel position. For her 
to maintain neutrality is immensely 
difficult. She needs food imports 
which Germany cannot provide. The

importation of grain by sea is th reat
ened by the German submarines. 
There is an unmistakable note of in
jured national pride, as well as a 
pathetic confession of helplessness, 
in the official Dutch protest. The 
United States cannot afford to be 
other than extremely considerate in 
the whole affair. Our Government 
must make every effort to get grain 
supplies through to beleaguered Hol
land, and must take pains to assure 
her rulers and people that full com
pensation will be made for the Dutch 
ships commandeered in accordance 
with international law.

Texas has enacted a special prohi
bition measure which has the effect 
of putting all the large cities and a 
number of the large towns not al
ready without saloons upon the dry 
list. After April 15 dry zones of the 
driest sort, ten miles in diameter, will 
extend about all army camps, canton
ments, aviation schools, forts, bar
racks, or other places where soldiers, 
sailors, marines, or cadets are quar
tered: and about all shipping yards 
at work on Government contracts. 
The law is supplemented by one for
bidding the licensing of any saloon 
except in incorporated cities and 
towns, so that it will be impossible 
for saloon dealers to move into the 
country just outside the “dry” belt. 
Violation of the law is heavily punish
able as a felony, the courts are in
structed to advance cases arising out 
of it upon their dockets, and it is 
made impossible to invoke the appli
cation of the suspended law in them. 
But all this is simply preparatory to 
the application of the new State-wide 
Prohibition law, which goes into ef
fect June 27.

The W renn Library, purchased in 
Chicago by the University of Texas 
for $225,000. seems to have been lit
tle known in that city, although it 
contained many rare books, and its 
real value is estimated at about $500.- 
000. Collected by a Chicago broker, 
John TT. W renn, it contains 5,300 titles 
and twice as many volumes, and is 
especiallv rich in first editions of Eng
lish classics. President Vinson, of 
the University of Texas, became ac
quainted with the collection when a 
student at the University of Chicago, 
having access to it in its location at 
Astor Place. Tt was then believed 
that it would ultimately pass to the 
University of Chicago. Learning 
that it could be bought at an attractive 
figure. President Vinson called the 
attention of one of the regents of the 
University, M ajor George W. L ittle
field. to it, and obtained from him a 
gift of the purchase-sum. Special 
fireproof rooms and dustproof cases 
are being built at Austin to house the 
collection.
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FLOODS OF POISON SPRAYS

Necessitated By Banishment of Our 
Feathered Friends.

W ritte n  fo r th e  T rad esm an .
The law on the statute book which 

authorizes the slaughter of English 
sparrows is a disgrace to the State 
and ought to be repealed. The high
brows of the Legislature, listening to 
the plea of the doughty granger who 
lost a peck of wheat or a bushel of 
rye through the depredations of the 
sparrow, made it the duty of any 
citizen to shoot the little Englisher 
on sight.

This law has been productive of no 
good, only of harm. W here one Eng
lish sparrow has been killed at least 
two or more other birds have met the 
same fate. I t is inconceivable that the 
small boy with his gun will go out on 
an expedition for slaughter and will 
permit the ground sparrow, the chick
adee, even the robin, to pass him by 
unnoticed. T hat boy sees red and any 
bird which comes within the scope of 
his vision gets his dose.

One yougster confessed to the w rit
er that he went out hunting English 
sparrows with a new gun he had re
ceived for a Christmas present. He 
managed to bag four birds, one spar
row, three chickadees. Nor did he 
blush with shame at the recital. The 
State had said kill the pesky sparrow; 
he had obeyed. The one head count
ed two cents, the three counted sport 
and were left where they fell. I t  was 
for the sport as well as the bounty 
the boy was out, and he got both.

Since this pernicious law has been 
in force we may safely say the native 
birds have been startlingly diminish
ed in numbers. Doubtless there are 
to-day not one where there were ten 
at the beginning of the operation of 
the law.

The English sparrow may be, to 
a certain degree, a pest, but what of 
the swarm of insect vermin which 
have come to take the place of the 
myriads of slaughtered song birds and 
insectiverous quails and crows? Does 
the Michigan farmer prefer to buy 
poisons in increasing quantities every 
year and go to the time and expens? 
of applying them, rather than suffer 
a slight inconvenience from the small 
annoyance of the English sparrow?

A sixteen year residence on a farm 
right in the height of the English 
sparrow’s activities failed to show 
the w riter wherin that much maligned 
bird was deserving the fate decreed 
to be his by the great State of Mich
igan.

This war on the sparrow has 
amounted to an embargo on all the 
feathered tribe. Although it is wrong 
to kill any bird not edible, the w riter 
will admit that if none suffered but 
the little fellow aimed at by the law 
it would not be so vicious or so detri
mental to the mental, moral and phys
ical well being of the State. There 
is no doubt of the snappy, cock-sure
ness of this brave little Britisher, but 
that he is half as detrim ental to crops 
as so many assume is to my mind 
not proved.

One grave and reverend doctor of 
some high school announced with the 
profundity of a Socrates that the Eng

lish sparrow was, in many instances, 
the cause of the spread of hog 
cholera! As though that disease was 
unknown in America before the advent 
of this bird. Great minds (?) some
times fly off on a tangent serving to 
show their littleness by knowing so 
much that isn’t true.

One day I sat looking out of the 
window at the wide waste of snow, ai 
the bleak aspect of all nature, and 
might have had the blues but for a 
flock of sparrows which dropped down 
upon the scene and gave new life to 
the surroundings. I t was like manna 
in the wilderness to the hungry patri
arch.

The English sparrow is one of a 
very few birds which remains with 
us all winter. His presence is cheer
ing during the dark days, and for his 
companionship alone he ought to be 
appreciated.

Two winters ago, being invalided 
from labor, having to be shut in most 
of the dreary hours of snow and ice, 
I was attracted by a small flock of 
gray little birds, hovering around 
outside, hunting for drink and food. 
Foolishly, perhaps, I sympathized 
with the little creatures and aided in 
caring for their wants by placing 
feed and warmed water for their 
needs.

Doubtless I kept many of them alive 
by my daily attention to their wants. 
Not until a gentleman called my a t
tention to the fact that I was minister
ing to Michigan’s most despised out
law did I take into consideration the 
fact that these small feathered objects 
of pity were English sparrows!

Imagine, if you can, the horrid na
ture of my crime! English sparrow’s! 
And the crime laid at the door of the 
little chaps is that they steal some 
of the farm er’s grain on occasions! 
Better sacrifice the birds that the 
dealers in all kinds of poisons may 
flourish and grow fat!

The increase in insect pests has 
grown a hundred fold during the 
past ten years. The law outlawing 
the sparrow has been the means of 
obliterating a considerable portion of 
the bird life in the State. It has piled 
up the w’oes of the fruit grower, so 
that without eternal vigilance and the 
ever ready spraying outfit there is no 
show for the production of apples, 
peaches and even many of the small 
fruits.

Is it not also patent to the most 
casual observer that our fruits and 
vegetables are not what they were 
thirty years ago?

The use of so much deadly poison 
on fruit and vine is not benefiting 
the article in question. Cases of poi
soning of human beings are on record 
as a result of eating unpared apples 
which were most thoroughly sprayed 
with the arsenical poisons.

The use of the deadly poisons on 
cabbages does not tend to make them 
mere palatable or more safe for the 
use of the consumer and it is safe to 
say that nine out of ten raisers in- 
noculate their cabbages with arsenic 
or Paris green to kill the cabbage 
worm. May not some of the sudden 
deaths, mysterious in many instances, 
be thus accounted for?

Fifty years ago this wholesale 
spraying was unknown.

Furtherm ore, at that time our for
ests and fields teemed with feathered 
life. No law exterminating bird life 
was on the statute book. Apples grew 
plump and rosy red in the sunshine, 
unspecked, wormless and the very 
acme of delicious palatibility. Man in 
his wonderful wisdom has seen fit to 
spoil this delightful picture. In or
der to destroy one small bird the State 
has managed to saddle millions of ex
pense upon the people in the shape 
of laws which have necessitated the 
use of vast floods of poison sprays, 
which add to the expense of nearly 
every food product on the farm.

Old Timer.

Annual Meeting of Greenville Booster 
Board.

Greenville, April 1—If it will in
terest you to know what we are do
ing in this neck of the woods, it will 
be well to state we have changed our 
name to the Greenville Chamber of 
Commerce. Also we now number 
166, which I think is the largest as
sociation of this kind in any city of 
this size in Michigan. The member
ship has grown from 116 to its pres
ent size in the three months since I 
became its Secretary. We have also 
affiliated ourselves with the National 
body.

At our annual meeting, which was 
held March 22, the following officers 
were elected:

President—Wm. Callaghan. 
V ice-President—F. B. Sutherland. 
T reasurer—H. O. Beechler.
Secretary—Albert Smith.
Directors to serve for two years—

C. L. W inter, J. D. Eichelberg and 
Mike Skroder.

The other directors, who will re
main for one year and who had been 
previously elected, are J. E. Wyckoff 
and Z. C. Bohrer.

Albert Smith, Sec'y.

Subdue the Submarine By Substitut
ing—

Economy for W aste.
Co-operation for Criticism. 
Knowledge of Prices for Gossip 

about Profits.
Cornmeal and Oatmeal for W hite 

Flour.
Fish for Beef and Bacon.
Vegetable Oils for Animal Fats.
The Garden Hoe for the Golf Stick. 
Performance for Argument.
Service for Sneers.
Patriotic Push for Peevish Puerili

ties.
Perishable for Preservable Foods. 
Greater production for a German 

Peace.
The Beef You Do Not Eat for the 

Rifle You Can Not Carry.
Conservation for Conversation. 
Common Sense for Common Gos

sip.
M arketing for Telephoning. 
Production for Pessimism.

Advice to Potato Growers of America 
The normal acreage of Irish and 

sweet potatoes should be maintained 
in 1918, notwithstanding the large 
crops in 1917. the Department of Ag
riculture believes. This is especially 
true in view of the necessity of re
leasing more wheat for export. Po
tatoes, both Irish and sweet, are the 
most popular and most generally used 
of the perishable staple crops. The 
Department, through its extension and 
publication activities, is encouraging

their greater use, especially the use 
of the Irish potato, as a partial suu- 
stitute for w hea t' in bread-makmg.

The yield per acre can be made mere 
certain by greater attention to th? 
selection of disease-free potatoes oi 
good varieties, by treatm ent of seed 
potatoes immediately before planting, 
and by the use of sprays to prevent 
loss from blight.

Butter, Eggs, Poultry, Beans and 
Potatoes.

Buffalo, April 3—Creamery but
ter extras, 42c; first, 40@41c; com
mon, 38@39c; dairy, common to 
choice, 32(2)37c; dairy poor to com
mon, all kinds, 25@30c.

Cheese—No. I new, fancy, 25@26c; 
choice, 25c; held 25@26c.

Eggs—Choice, new laid, 37@38c; 
faeny hennery, 38@40c.

Poultry (live)—Cockerels, 32@34c; 
old cox, 23@25c; ducks, 30@32c. The 
Food Commission forbids the sale ol 
hens or pullets after Feb. 11, 1918.

Poultry (dressed)—Chickens, roast
ing fancy, 32@34c; choice, 30c.

Beans—Medium, $13.50(2)14.00 per 
hundred lbs.; Peas. $14.00 per hun
dred lbs.; Red Kidney, $14.00(215.00 
per hundred lbs.; W hite Kidney, $15 
@15.50 per hundred lbs.; Marrow, 
$15.00(2)15.50 per hundred lbs.

Potatoes—$1.40@1.65 per 100 lbs.
Rea & Witzig.

The Odd Touch in a Window.
“I t ’s a bird!” read the sign in a hat 

store window on a wooden support, 
shaped and painted like a bird, which 
held up a hat for display in place of 
the usual metal rods. Another re
sembled an “overgrown” fruit with 
the words: “I t’s a peach!” These 
odd little pedestals—there were sev
eral other designs—attracted atten
tion to the hats.

Automobile Accident 
Adjusted Out of Court

The boy driving the automobile 
of II. B. Burdick, of Saginaw, acci
dentally ran into and injured Fred
erick Brush, a boy of about live 
years of age, causing death. Mr. 
Burdick was insured in the Citizens’ 
Mutual Automobile Insurance 
Company, of Howell, who took 
charge of the m atter which result
ed in a settlement satisfactory to 
all parties, upon March 20, 1918.

Mr. Burdick says: “ I am more 
than pleased with the way that my 
case has been handled. It is a great 
relief to know that a m atter of that 
kind can be turned over to experi
enced men for settlement. Mr. 
Robb took charge of the case im
mediately after the accident—wit
nesses were interviewed and state
ments taken. Mr. and Mrs. Brush 
were treated with courtesy and 
when the proper time came a set
tlement was made satisfactory to 
all. Many people have asked me 
what I think of automobile insur
ance and I tell them that I would 
not be without it, as no one can 
tell when an accident will occur, 
or when they will have a fire or a 
theft claim, and I know from my 
experience the past few weeks that 
no company could give better serv
ice than the company at Howell. 
The company is certainly in good 
financial condition and the injured 
parties know that they can get a 
fair settlement when they make 
reasonable claims, and the officers 
have had enough experience to 
know what to do under certain 
cond’tions. No automobile owner 
should he without a policy in this 
large Mutual Company, as the rate 
is very low and the service good.”

mailto:1.40@1.65
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Gabby Gleanings From Grand Rapids
Grand Rapids, April 2—John F. 

Bookey, for the last fourteen years 
manager of the dry goods department 
for Mitchell Bros., at Jennings, has 
accepted a position as road salesman 
for the Nu-Way Stretch Suspender 
Co., of Dundee, covering the State of 
Indiana.

We suggest that E. F. W ykkel get 
burglar proof locks and hinges and 
place them on every door of his 
house. These are war times.

Now that our congressmen have 
completed arrangements for the man
ufacture of daylight, let us hope they 
may devote more time to the manu
facture of ships.

L. T. W hitman succeeds Gerrit 
Teunis as Eastern Michigan repre
sentative for the Grand Rapids Dry 
Goods Co. He will make his head
quarters in Bay City, maintaining a 
permanent sample room in that city.

Simeon I. Howard, district financial 
worker for the Michigan Hospital 
School, Detroit, has removed to 
Grand Rapids from Ann Arbor and 
taken up his residence in a new home 
he has purchased at 1211 Sigsbee 
street. ■ Mr. Howard is greatly in 
love with his work and both he and 
his wife are desperately in love with 
Grand Rapids. Mr. Howard has two 
nephews in the trenches in France 
and a third nephew has just joined 
the Navy, enlisting at Detroit.

M. J. Rogan, the peerless clothing 
salesman of the Middle W est, whose 
residence is now in Detroit, has re
turned from Florida, where he and 
his wife and Rev. Father Power and 
his niece spent a portion of the win
ter. It is understood that Mr. Rogan 
became so interested in golf that sev
eral times he forgot the dinner bell.

Next Saturday evening, as has been 
announced before, will be our pot 
luck dinner, which is to take the place 
of our annual banquet. The speakers

for the evening will be Guy W. Rouse, 
who will give a talk on food; A. P. 
Johnston, on Liberty bonds, and Rev.
A. W. W ishart on his experience while 
in France. The dinner at 6 o’clock 
sharp will be followed by an entertain
ment and dance and a large crowd is 
expected.

The Council dance, held last Satur
day evening, wa not very well attend
ed, but it was all that was expected. 
About 100 couple were present and 
everybody had the same good time 
as usual. April 13 will be the spring 
party and that occasion is expected 
to be the record breaker of the sea
son.

A short time ago one of our small 
guys who sells baking powder and 
who was sojourning in the town of 
Kaleva was called to dinner. He seat
ed himself in one of the ordinary 
transient chairs and the chair collaps
ed. In his mad effort to save himself, 
he clutched the table and the next 
moment dinner, desert and coffee 
were all mixed on the floor. And we 
waited for dinner.

Now is the time to be thinking of 
war gardens. It is a duty to ourselves 
and the Nation to use every avail
able piece of ground to raise food. 
There was good work done along this 
line last year and some very good 
results obtained.

A Saginaw friend writes: W ord 
was received in the city yesterday of 
the death, in St. Ignace Sunday, of 
David Eldridge, of Chicago, veteran 
salesman for the Border Condensed 
Milk Co. in Northern and Eastern 
Michigan. Mr. Eldridge covered this 
territory  for the past ten or twelve 
years, and was well known to Sagi
naw grocers, who will be surprised 
to learn of his death. Mr. Eldridge 
was born in Hastings, England, and 
was 62 years old. He was a member 
of the United Commercial Travelers.

N. H. Carley.

Tentative Plans For Retail Grocers 
at Chicago.

Although plans are not yet complet
ed for the convention of the National 
Retail Grocers’ Association in Chi
cago, May 20-22 the following ten ta
tive programme has been announced:

Sunday—Delegates and visitors ar
riving in Chicago on Sunday morning 
will be entertained by a sight-seeing 
trip through Chicago parks and oth
er points of interest by automobiles 
tendered by Chicago grocers; will 
start from H otel Sherman at 2 p. m. 
Delegates and guests are urged to 
arrange their arrival in Chicago suffi
ciently early to participate.

Monday, 9 a. m.—Convention called 
to order in Louis XVI Room, Hotel 
Sherman, to adjourn for luncheon at 
12 m.; afternoon session called to or
der at 2 p. m., adjournment a t 4 p. m. 
During the afternoon visiting ladies 
will be tendered a theater party by 
Chicago Ladies’ Auxiliary; 6 p. m., an
nual dinner of the Asparagus Club at 
Hotel Sherman.

Tuesday—Convention called to or
der at 9 a. m. W ar and food conver
sation programme. H erbert C. Hoov
er and H arry A. W heeler, Food Ad
m inistrator of Illinois, and other cele
brities, will address the convention 
and the entire day will be given over 
to the discussion of war and food 
problems; after adjournment annual 
meeting of Asparagus Club. Visiting 
ladies will be tendered a reception 
and luncheon at Edgewater Beach 
H otel; autos to leave Hotel Sherman 
at 11 a. m., returning 4 p. m. 6 p. m.,

annual banquet, H otel Sherman. Not
ed speakers will deliver addresses on 
war and food topics. Menu to be 
strictly Hooverized and the practical 
use of substitutes is to be the main 
feature.

W ednesday—Patriotic educational 
programme. No business session. 
Entire day to be devoted for a trip 
to the Great Lakes Naval Training 
Station, thirty-three miles north of 
Chicago. Captain Moffett, comman
der of the Great Lakes Naval T rain
ing Station, has consented to arrange 
for a concert by the noted Great 
Lakes Naval Band, exhibition drill 
by the jackies, inspection of grounds 
and barracks, personally conducted by 
Captain Moffett and staff; trench din
ner to be served to the entire party 
in Great Lakes Naval Training Sta
tion mess halls and to consist of the 
identical food served to the jackies.

Thursday—Last business session of 
convention and adjournment. V isit
ing ladies will be taken on a shopping 
tour through the large retail store by 
the Chicago Ladies’ Auxiliary.

Objections of grocers to the retai' 
market plan i inaugurated in Grand 
Rapids last year and which have crop
ped out definitely this spring will not 
be heeded and the retail markets will 
be allowed to operate on a more com
prehensive basis than before, accord
ing to Commissioner William Oltman. 
The retail markets will open on June 
1 and will observe hours from 5 a. 
m. to the time the last truck load is 
sold.

Experienced Grocers
know the importance attached to the color of butter.

They keep a stock of Dandelion Brand Butter Color on hand so that 
their dairymen are always supplied.

Result: The butter they sell has that deep rich golden June shade 
that every woman demands.

W e guarantee that Dandelion Brand Butter Color is PURELY V EG ETA BLE and that 
it meets the FU L L  REQUIREM ENTS OF A LL FOOD LA W S—State and National

WELLS Si RICHARDSON CO, BURLINGTON, VERMONT
M anufacturers of

Dandelion Brand Butter Color
THE COLOR W /T H  TH E G O LD EN  SHADE
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Movements of Merchants.
Grand Ledge—J. P. H aner succeeds 

M. D. Bair in the grocery business.
Hilliard—Louis A. Szachorski suc

ceeds L. Adamskey in general trade.
Alma—The Union Telephone Co. 

has increased its capital stock from 
$1,000,000 to $1,500,000.

D etroit—Schroeder Bros. Hardware 
Co. has changed its name to the 
Schroeder Hardware Co.

Morenci—The Morenci Telephone 
Co. has increased its capital stock 
from $20,000 to $30,000.

Trout Lake—Fire completely de
stroyed H otel Nevins, owned by Mrs. 
Daley. Insurance, $2,000.

St. Johns—J. D. Havens has sold 
his grocery stock to Verne Merrihew, 
who has taken his possession.

Nashville—Fred G. Baker is clos
ing out his stock of general merchan
dise and will remove to Chicago.

Locke—Duncan & Sabin have pur
chased the Bullen store building and 
will occupy it with their grocery stock.

Stanton—John Dakin has leased a 
store in the Stevens block and will oc
cupy it with a stock of groceries 
April 8.

Blissfield—The Farm ers Co-Opera
tive Grain & Produce Co. has been 
incorporated with an authorized cap
ital stock of $30,000.

Eaton Rapids—C. H. Richardson 
has sold his interest in Hotel Eaton 
to Clarence Kinen, of Jackson, who 
has taken possession.

Clifford—The Clifford Gleaners Co- 
Operative Elevator Co. has changed 
its name to the Clifford Farm ers Co- 
Operative Elevator Co.

Brutus—Frank Eldred has sold his 
hardware stock to Bump & McCabe, 
of Petoskey, who will consolidate it 
with their hardware stock.

Ann Arbor—W. E. Scott has remov
ed his grocery stock to the modern 
brick store building he recently erect
ed at 1112 South University street.

Bronson—Roy Carroll, who con
ducts a general store here and one at 
Gilead, has closed both places until 
he can find a purchaser for the stocks

Fountain—Henry Boehm has sold 
his grain elevator to Charles Wolo- 
ham, recently of Birch Run, who is 
remodeling it and will double its ca
pacity.

Alma—Louis Rockstein is remodel
ing the store which he recently pur
chased of W. A. Medler and will en
large his stock as soon as it is com
pleted.

McBride—John Sack has closed his 
meat market, owing to his inability 
to secure ice. He will devote his en
tire attention to his meat market at 
Edmore.

Marcellus—George P. Sunday has 
sold his creamery to W. B. Hollen
beck, L. Smith and L. B. Rough, all 
of South Bend, Ind., who will contin
ue the business.

Hudson—E. Garrison, who conducts 
the Delmonico grocery, has sold his 
stock and store fixtures to H. L. Fate, 
of Napoleon, Ohio, who will take 
possession April 8.

Ypsilanti—The W ashtenaw Electric 
Shop has taken over the stock of 
Skinner & Ashley, at 21 W ashington 
street, and will remove it to its own 
store at 117 Pearl street.

Charlotte—The Charlotte Root & 
Herb Co. has been organized with 
Dr. J. H. Rand, President, his son, 
J. H. Rand, Secretary and Treasurer 
and J. P. Diedolf, manager.

Alto—The new general store of W. 
H. W atts is one of the most complete 
establishments of the kind in Mich
igan. There is a place for everything 
and everything is in its place.

Fennville—A. L. W hitbeck has sold 
a half interest in his fuel, tile and hay 
business to T. N. G. Reynolds. The 
business will be continued under the 
style of W hitbeck & Reynolds.

D etroit—The Montelaise M e rc a n 
tile Co. has been incorporated with 
an authorized capital stock of $20,000, 
of which amount $15,000 has been 
subscribed and paid in in cash.

Muskegon—A. Eckerman, who has 
conducted a drug store here for the 
past thirty-five years, has closed his 
store at 132 Pine street until he can 
find a purchaser for the stock.

Alma—Symons Bros. & Co., of 
Saginaw, will open its new wholesale 
branch store here about May 1. The 
three-story brick building it is erect
ing will be completed by that date.

Sharon—Clarence Geiske has pur
chased the interest of his brother, 
Clayton, in the Geiske Bros, stock of 
general merchandise and will continue 
the business under his own name.

Muskegon—Stacks has been incor
porated to deal in women’s ready-to- 
wear clothing, with an authorized cap~ 
ital stock of $20,000, of which amount 
$10,000 has been subscribed and paid 
in in cash.

Almena—Polm anteer Bros., dealers 
in general merchandise, have dissolved 
partnership and the business will be 
continued by Orville Polmanteer, who 
has taken over the interest of his 
brother, Frank.

Orangeville—Fire recently destroy
ed the store building and stock of 
general merchandise owned by Carl 
Jensen. The store building was one 
of the pioneer landmarks of Barry 
county, having been built by the late 
Eli Nichols in the early fifties,

Zeeland—William Barrman has sold 
a half interest in his stock of general 
merchandise to Jam es W agenar and 
the business will be continued at the 
same location under the style of Barr
man & W agenar.

Collins—L. D. Bugbee has sold his 
stock of general merchandise to R.
A. Patterson, who conducts a general 
store at Orleans and will remove his 
stock here and consolidate it with the 
one just purchased.

Hastings—W. J. Holloway has sold 
his drug stock and store fixtures to
B. A. Lybarker, who conducts a drug 
store at Freeport and will remove his 
stock here unless he can find a pur
chaser for it before May 1.

D etroit—W orth & Co. has been in
corporated to conduct a wholesale and 
retail general merchandise business, 
with an authorized capital stock of 
$10,000, all of which has been sub
scribed and paid in in cash.

Holland—Henry Olert, dealer in 
general merchandise at the corner of 
14th street and Van Raalte avenue, 
has sold his stock and store fixtures 
to William Kleis, recently of Fill
more, who has taken possession.

Howell—Dickson & Son have op
ened their bakery which has been 
closed since it was damaged by fire, 
about three months ago. A plate 
glass front has been installed and 
new fixtures throughout added.

Lansing—The Liberty Fuel & Sup
ply Co. has been organized to deal in 
fuel and building supplies, with an 
authorized capital stock of $10,000, 
all of which has been subscribed, $1,- 
200 paid in in cash and $5,550 in prop
erty.

Lowell—A. B. Cadwallader has sold 
his furniture and undertaking stock 
to the Miller & H arris Furniture Co., 
which conducts stores at Grand Rap
ids, H astings and Greenville. Bruce
C. Fales will be manager of the Lowell 
store.

D etroit—The formal opening of the 
new store of the Becker Shoe Co., at 
51 Gratiot avenue, occurred last week. 
The new shop is modern in every 
respect and surpasses anything ever 
done in the retail store line by Mr. 
Becker.

Kalamazoo—The E. W. Hall Co 
has been incorporated to manufacture 
and sell gas engines, automobile ap
pliances and accessories, with an au
thorized capitalization of $12,000, all 
of which has been subscribed and 
paid in.

H arbor Springs—W alrond & Friend 
have merged their hardware business 
into a stock company under the style 
of W alrond, Friend & Cassidy, with 
an authorized capital stock of $10,000. 
all of which has been subscribed and 
paid in in cash

D etroit—The Victor Rubber Co. has 
been organized to deal in rubber 
goods and auto accessories, at 876 
W oodward avenue, with an authorized 
capital stock of $5,000, of which 
amount $2,500 has been subscribed 
and paid in in cash.

Battle Creek—A sixty-day sentence 
in jail, with an additional fine of $250 
was handed to Fay Spaulding, prom 
inent local druggist by Circuit Judge 
W alter H. North. Spaulding’s con

viction of violation of the Pray law 
was recently confirmed in the Supreme 
Court. Spaulding had 1,200 quart bot
tles of whisky shipped to A. J. Wise, 
at Parma, a town in Jackson county, 
and was hauling this shipment to 
Battle Creek on a truck when ar
rested.

D etroit—The Agree Bros. Co. has 
been organized to engage in the plub- 
ing and heating construction busi
ness, with an authorized capital stock 
of $5,000, all of which has been sub
scribed and paid in, $1,800 in cash 
and $3,200 in property.

Decatur—Brooks & Propp, who re
cently suffered a severe loss by fire, 
have sold their stock and store build
ing to Samuel Brooks, who is engaged 
in the dry goods and shoe business 
at Lawton. The purchaser will re
move his stock to this place about 
May 1.

S. C. Van Houten, general dealer 
at Woodland, writes as follows: “Per
mit me to congratulate you on the 
complimentary and appreciative reso
lution adopted by the Retail Grocers 
& General M erchants’ Association of 
Michigan at their convention at Ann 
Arbor. I t  is no more than you de
serve in your everlasting effort to 
serve the m erchants.”

McCords—The McCords C-Opera- 
tive Stock Association has been or
ganized to attend to the sale of the 
live stock grown by its members. 
There are about 150 stockholders. The 
officers are as follows: President, 
W ilbur Buress; Vice-President, Fred 
Patterson; Secretary and Treasurer, 
George F. Campau. These three gen
tlemen and Arch. Ross, J. D. Stauffer, 
Charles Butterick and Jam es Eardley 
constitute the board of directors.

Boyne Falls—Mrs. Louise D. Gal- 
ster, 66 years old, wife of John J. 
Galster, the veteran general dealer, 
died Friday at the H enry Galster resi
dence in Petoskey. Mrs. Galster was 
taken ill with pneumonia on August 
4, last year while visiting in Petoskey 
and never recovered. She was con
fined to her bed practically all of the 
time. Deceased was a woman of re
markable business capacity and man
agerial ability and enjoyed the respect 
and friendship of a large circle of ac
quaintances.

Manufacturing Matters.
D etroit—The Union Brewing Co. 

has changed its name to the Union 
Beverage Co.

D etroit—The W estern Gear Manu
facturing Co. has increased its capital 
stock from $5,000 to $25,000.

Jackson—The Jackson Furnace & 
Foundry Co. has decreased its capital 
stock from $70,000 to $35,000.

Evart—The Evart Creamery Co. 
will rebuild its plant which was de
stroyed by fire last January.

Detroit—The Economy Machine & 
Tool Co. has increased its capital 
stock from $10,000 to $15,000.

D etroit—The Economy Machine & 
Tool Co. has increased its capital 
stock from $10,000 to $15,000.

D etroit—The Duprey Faulmann 
Co., manufacturer of table supplies, 
has increased its capital stock from 
$10,000 to $50,000.
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John Dakin has engaged in the gro
cery business at Stanton, the W orden 
Grocer Co. furnishing the stock.

W illard & Sevey have engaged in 
the grocery business at Cedar Springs. 
The W orden Grocer Co. furnished the 
stock.

Oliver W allen & Co. have opened 
a new grocery store at Cadillac. The 
stock was furnished by the W orden 
Grocer Co.

Ewing Stuart, hardware dealer at 
Twin Lakes, has added a line of gro
ceries, the W orden Grocer Co. fur
nishing the stock.

Burnap & Mutchler, meat dealers 
at Sparta, have added a line of gro
ceries, the W orden Grocer Co. fur
nishing the stock.

R. J. Ruschman, meat dealer at 807 
South Division avenue, has added a 
line of groceries. The W orden Gro
cer Co. furnished the stock.

J. A. Stoveland, who recently re
moved his grocery stock from H er
rick to Bannister, has added a line of 
dry goods. The Grand Rapids Dry 
Goods Co. furnished the stock.

The Grand Rapids R efrigerator Co. 
will have a two page insert in the 
next issue of the Ladies’ Home Jour
nal which advertises Grand Rapids 
about as much as it does the adver
tiser.

Joseph P. Lynch has contracted to 
conduct a special sale for B. C. F is
cher, 1454 Fort street, D etroit, from 
April 4 to 13. The stock is men’s 
furnishings and inventories about $50,-
000. Mr. Lynch has also contracted 
to conduct a special sale for the Olson 
Shoe Store, Cadillac, from April 11 
to 20. This stock aggregates about 
$18,000.

A representative of the Michigan 
Securities Commission was in the city 
last week collecting information re
garding the defunct Grand Rapids 
W holesale Grocery Co., the prom otors 
of which waxed fat on the $30 advance 
subscription payments they received 
from about eighty Michigan grocers. 
No move has been made to complete 
the organization of the company and 
every share of stock sold was a viola
tion of the so-called blue sky law. 
The Commission proposes to force 
the crafty prom otors to repay the $30 
they collected in each case or face 
criminal prosecution.

The first Piggly-W iggly grocery 
store in Grand Rapids will be opened 
at 249 Monroe avenue about May 1. 
The fixtures will be shipped from 
Memphis, Tenn., Friday of this week. 
The store will be finished in white

enamel and made as sanitary as possi
ble. All the weighing will be done 
automatically. Stock to the amount 
of $6,000 has been ordered from Chi
cago. If the store proves to be a 
success, it is the intention of the pro
m otors to open seven stores the first 
year and eight stores the second year. 
John Pearce, the man who is responsi
ble for the organization which is p ro 
moting the undertaking, has no prac
tical experience in the grocery busi
ness and will employ an experienced 
groceryman to look after the details 
of the business. Mr. Pearce was for
merly manager of the drapery depart
ment of Spring & Company and is 
now active in the Canfield & Pearce 
Co.

The Grocery Market.
Sugar—The situation at large con

tinues to be far from normal, and dur
ing the past week, according to au
thority, the receipts of raw sugar 
have been smaller. Meltings, how
ever, showed a slight gain over the 
previous week, but, as there are many 
holes in consuming circles still to 
lie filled, it is probable that some 
weeks must yet elapse before there 
is a return to normal conditions. It 
is expected that arrivals from Cuba 
for the present month will be ample, 
as the committee has already made 
liberal purchases for April shipment., 
which should take care, in part at 
least, of the normal demand for this 
month. The recent taking over of 
the Dutch ships by this Government 
will, it is expected, materially help 
in furnishing the increased supply of 
sugar which will shortly be required 
in this country to take care of the 
canning season. Stocks of raw sugar 
continue to accumulate in Cuba, but 
with the added tonnage these may be 
reduced somewhat, and supplies here 
accumulate. On the whole, there
fore, the situation shows a little 
brighter appearance. Refiners have 
not been accepting orders any too 
freely, but in some territories the sit
uation has shown considerable im
provement, so that Eastern refineries 
have been able to take care of the im
mediate necessity of the Eastern de
mands.

Tea—About the only feature to the 
market was the continued light supply, 
with the exception of Java teas, which 
brokers reported to be plentiful and 
comparatively cheap. Otherwise there 
is very little stuff on spot to supply 
the rather good general demand for 
prom pt delivery goods.

Coffee—The market is growing con
stantly stronger on account of the 
small spot supply and the difficulty of 
getting coffee up here from Brazil. All

grades of Rio and Santos advanced 
again during the week solely on this 
account. Advance in Rio No. 7s, stan
dard grade, being about %c for the 
week. The future of the market for 
Rio and Santos depends entirely on 
the supply. There is an oversupply of 
coffee in Brazil, but it cannot be got
ten here, and the local market is going 
to act accordingly. The demand for 
coffee is fair and milds have not been 
affected by the advance in Brazils. 
They continue high and firm. Java 
and Mocha unchanged.

Canned Fruit—There is so little to 
be had that the market is practically 
at a complete standstill and prices are 
nominal.

Canned Vegetables—In the absence 
of offerings of either spot or futures 
the m arket remains on a nominal 
basis.

Canned Fish—Outside of a few of
ferings here and there of salmon on 
resale there is no market at present 
for either spot or future salmon. 
W henever anything does appear it is 
snapped up immediately and brokers 
are constantly looking for goods.

Dried Fruits—A few independent 
packers are soliciting future orders 
for apricots and prunes firm at open
ing prices, but the temper of the trade 
is against any such proposition. O r
ders of this kind are speculative in 
character and speculation has gone out 
of fashion by Government decree. 
Moreover, now that tlie trade general
ly has had its eyes opened to the per
niciousness of some old trade prac
tices, there is more of a disposition 
to reform methods to a little more 
scientific basis, or at least to a little 
more logical basis. I t is now gener
ally recognized that a “firm-at-the- 
opening-price” contract is altogether 
too one sided a proposition. It is in 
effect practically giving the seller a 
signed check with the amount left 
blank. Experiences of the past year 
have shown that some packers are 
not above taking advantage of the op
portunities thus placed at their dis
posal to name prices unwarranted by 
actual supply and demand conditions. 
However, there is no assertion that 
those who are soliciting contracts in 
the present instance would be guilty 
of unfair practices, especially with the 
Government keeping such a close 
watch on profiteering. The big pack
ers are not going to name prices or 
take business before May 1, and they 
may not be ready then. In  the mean
time the spot market is quiet, the only 
feature being that there have been 
some additional offerings of prunes of 
the smaller sizes owing to recent a r
rival and on the very small sizes the 
market is a little easier.

W oodenw are—'W oodenware sun
dries, such as clothes pins, baskets, 
butter plates, wash baskets, brushes, 
pails, egg cases, etc. have advanced. 
Egg cases a year ago selling k. d. at 
13c now cost the retailer 25c.

Evaporated Apples—From New
York State the demand is reported 
slow with dealers not so optimistic. 
The Government seems to have filled 
its requirements until next October. 
Storage will be required soon for un
sold stocks. Large size prunes are

running light. Peaches and apricots 
are on the way from the coast, sold 
ahead. Association raisins are likely 
to be sold out of first hands by June 
1, it is stated by officials.

Rice—The available supply is very 
short on the urgency of Government 
operations. W hat is regarded as 
equivalent to commandeering of sup
plies has been reported in imposing 
orders upon mills not to sell.

Cheese—The consumptive demand 
is very light. The stocks are reported 
to be heavy. The market is ruling to 
day at about 1 cent a pound lower 
than it was a week ago. It is reported 
that there is some fresh-made cheese 
in transit from the factories. If there 
is any change in price, it is likely to 
be a slight decline.

Provisions — Everything in the 
smoked meat line remains steady at 
unchanged prices, with a very light 
consumptive demand. Pure lard is 
steady and unchanged and lard substi
tute is also steady and unchanged. 
Pure lard is in very light demand and 
lard substitutes are in very moderate 
demand. Barreled pork, dried beef 
and canned meats are firm at unchang
ed prices.

Salt Fish—Irish mackerel, which is 
furnishing the bulk of the supply at 
present, is in fair supply at unchanged 
prices.

Status of the Drug Market.
Many manufacturers are still active

ly employed in filling Government 
and private contracts, but outside 
trade is generally described as slow. 
There are few developments of in
terest in the way of price changes, the 
general list retaining a firm tone. 
Higher prices are demanded for na
tural sassafras oil owing to a further 
shrinkage in supplies. There has been 
a fair demand for manna of late, and 
with supplies diminishing higher 
prices are requested for both small 
and large flake. Lump sal ammoniac 
has undergone no further quotable 
change, but the market is very strong 
and the tendency of the market still 
appears to be upward. Whole Rus
sian cantharides are firmer owing to 
a decrease in supplies. There are no 
new developments in glycerine, the 
market apparently being firm at re
cently prevailing prices. Menthol is 
firm with a fair demand noted in some 
quarters. The general list of essen
tial oils are firmly maintained. Sup
plies of gum asafoetida have dimin
ished and the market is firmer. Al- 
kanet root is stronger owing to scarci
ty. The market for seeds is firm with 
higher prices demanded for some vari
eties. Russian cantharides are strong
er at $4.25@4.35 per pound for whole, 
the rise being due to a decrease in 
stocks and reported difficulty in se
curing fresh supplies abroad. Men
thol is receiving a fair request and 
the market remains firm at $3.30@ 
3.35 per pound. Russian ergot is firm
er owing to a decrease in supplies, 
and prices are advanced to 85@90c 
per pound. Paris green is receiving 
a steady enquiry and the m arket re
mains firm.

Bridgeton—L. J. Howe succeeds L. 
Hinkley & Co. in the grocery business.

mailto:4.25@4.35
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War Industry Very Profitable Invest
ment.

Germany’s war on the civilized 
world was fomented, longed for and 
organized by the Prussian military 
party and their financial backers, the 
steel, iron and coal magnates of 
Rhineland-Westphalia. T hat the la t
ter have found “war industry” a high
ly profitable investment is shown by 
their annual balance sheets. T hat it 
is not only building up their fortunes 
but vastly developing the communi
ties in which war mongering is the 
chief trade is shown by the rem ark
able new statistics of German urban 
population.

These indicate that the prinicpal 
centers of the munition trade— 
Bochum, Cologne, Duisburg, D ort
mund and Essen—are now among 
nine largest cities in Germany. Be
fore the war Munich (the capital of 
Bavaria) was the third largest Ger
man City, ranking immediately after 
Berlin and Hamburg. Munich is now 
smaller than Duisburg, and Bochum 
is Germany’s third largest town. 
Dresden (the capital of Saxony) and 
Breslau (Silesia) were formerly the 
fourth and fifth biggest cities respec
tively. To-day they rank behind 
Dortmund and Essen.

Germany’s great towns, in the or
der of their size as recently officially 
tabulated for reichstag redistribution 
purposes, are as follows:
Greater Berlin .......................... 3,386,624
Hamburg .................................. 1,014,664
Bochum . . . . , .......................... 764,774
Leipzig .....................................  763,689
Cologne .....................................  671,220
Duisburg ...................................  619,800
Munich .....................................  608,124
Dortmund .................................  568,055
Essen .........................................  562,507
Dresden ...................................  551,697
Breslau .....................................  514,947
Düsseldorf ...............................  449,643
Recklinghausen .........................  44,160
Frankfort .................................  414,578
Konigshutte .............................  413,786
Hanover ...................................  407,600
Kiel ...........................................  370,358
Chemnitz .................................  358,786
Nuremberg .............................  357,141
Stuttgart ...................................  340,564
Elberfeld .................................  339,409
Bremen .......................    299,526
Mannheim .......................   295,835

German Language Books Which 
Should Be Barred.

“W riting and Speaking German,” 
by Prof. Paul Pope, of Cornell uni
versity, published by Henry H olt & 
Co. This book was criticized by Am
bassador Gerard.

“Vom Grossen Koenig und Andern” 
(“About the Great King and O ther 
T hings”), written by a man named 
Bitz, and published by the American 
Book Co.

“Vom E rster bis zum L etz te i 
Schuss” (“From the F irst to the Last 
Shot”), by W actenhausen, published 
by the MacMillan Co.

“Wilhelm Der Siegreiche” (“W il
liam the Victorious”), by Karl Zastro, 
published by the MacMillan Co.

“ Peter Moor’s Fahrt nach Sudwest” 
(“Peter Moor’s Journey to the South
west”), by Gustav Fronssen, publish
ed by H enry H olt Co.

“Deutsches Liederbuch” (“German 
Song Book”), by Hohifeld, published 
by D. C. H eath & Co.

“Elm Sommer in Deutschland” 
(“A Summer in Germany”), by Man- 
ley, published by Scott, Forsman & 
Co.

“Deutsche Lieder” (“German 
Songs”), by Scherer and Dirks, pub
lished by the American Book Co.

“First German Reader,” by W alter 
Krause, published by Charles Scrib
ner’s Sons.

“German Songs,” by W alter Krause, 
published by Charles Scribner’s Sons.

“German Compositions,” by Prof. 
Paul Pope, published by Henry H olt 
& Co.

“Selections for German Composi
tions,” by Harris, published by Heath 
& Co.

Daily Wheat Consumption Reduced.
W ashington, April 1—W heatless 

meals and days are now optional in 
private homes, but will be rigidly en
forced in all public eating places, the 
Food Administration announced to
day. Private homes have been re
quested as a military measure to re
duce wheat consumption to 1J^ 
pounds per person per week.

The full light of publicity will be 
turned upon establishments violating 
this urgent request of the Food Ad
ministration. Federal Food Admin
istrators in all states were given tele
graphic orders to-day to enforce the 
programme by rigid inspection and in
vestigation. W here violations are re
ported, the Adm inistrators 'a re  in
structed to hold hearings which must 
be open to the public and to the 
press.

Virtually this means that no violat
or, no m atter what the extenuating 
circumstances, will be shielded by 
having his name withheld from the 
newspapers. W here violations are 
proved, the Administrators are urged 
to follow immediately with punitive 
measures, the nature of which will be 
determined in consultation with au
thorities in W ashington.

W hile private homes will not be re
quired to  observe wheatless meals and 
days, they will be required to cut 
wheat consumption to about one-half 
of normal. If this can be done with
out entirely giving up wheat at any 
meal, the Food Administration will 
consider that its programme is being 
followed strictly to the letter. I t is 
urging, however, that those, whose 
circumstances and requirements per
mit, effect an even greater reduction. 
I t believes that the imperative neces
sity for this measure will be well un
derstood and that its request will re 
ceive ready response from the intelli
gent classes.

Too Much Flour on Hand.
The United States Food Adminis

tration has arranged to take over ev
ery pound of flour that the Copeland 
Grocery Co. of Elberton, Ga., has in 
its warehouse, and distribute it to 
dealers in Atlanta and nearby points. 
Several days ago it was found that 
the company had 5,000 barrels of flour. 
Only 200 barrels were needed to sup 
ply its normal needs for thirty days. 
In addition to putting this flour in 
circulation, the Food Administration 
will probably take other measures to 
penalize the company for this appar
ently clear case of hoarding.

Valid Reasons For Patronage.
“Buy your Saturday groceries from 

us and save the cost of your Sunday 
dinner,” advertises a W estern cash 
grocer.

Judge Associations in Fairness.
Many remarkable achievements 

have been recorded in this country 
since the war began. Men and women 
have worked together as never be
fore.

Farm ers’ associations have met and 
worked out many problems which 
were of vital National importance. 
Farm ers have met and discussed farm 
problems with the result that greater 
crops have been produced with which 
to feed the world.

M anufacturers have met in their as
sociations and discussed and solved 
many problems of production. 
Wholesalers, through their associa
tion, have co-operated with Mr. 
Hoover for the distribution of food 
supplies.

Retail merchants have met together 
to study how to better serve their 
customers, to keep down rising costs 
and overhead, to learn how to become 
more efficient as the hired buyers and 
distributors of merchandise for their 
respective communities.

The Red Cross, Y. M. C. A., 
Knights of Columbus, all come in for 
a share of rightful praise. The facts 
are that all these organizations, 
whether of farmers, manufacturers, 
merchants or other groups, have per
formed valuable services for all.

We are fast learning that when 
farmers meet to discuss their own 
problems they are not meeting for 
the purpose of holding up the move
ment of food stuffs; or that when re
tail merchants meet to study ways and 
means of better service to customers, 
they are not getting together to fix 
prices. I t is true—that some mis
guided papers have accused farmers 
of withholding the sale of wheat and 
corn—and it is true that farmers 
sometimes feel that the retail mer
chants, when they meet together, are 
meeting to boost prices, yet on the 
whole we are learning better.

The past few months have wrought 
materially toward the elimination of 
group prejudice and suspicion—we 
can see the good in all of us from 
association work. We know that all 
are striving toward better things ac
tuated by motives of service and with 
a desire to grow and develop in' our 
respective fields.

These old time group prejudices 
and suspicions, which grew out of an 
era of selfish competition, are dying 
hard, but they are dying nevertheless. 
Co-operation has delivered the death 
blow. Group suspicions no longer 
divide us—we are working together 
—each in his group—each in his as
sociation in a spirit of service for 
all. Farm ers when they meet are no 
longer accused of selfish motives— 
merchants when they meet in conven
tions are no longer accused of price 
boosting. Class, caste, group preju
dices are gone—may they never re
turn to stifle, hamper and divide us.

E. L. Moon.

Bankruptcy Proceedings in the W est
ern District of Michigan.

G rand  R ap ids, A pril 2—In  th e  m a tte r  of 
R en g er & V onk, b a n k ru p ts , G rand  R apids 
th e  final m e e tin g  of c re d ito rs  h a s  been 
held. T he t ru s te e ’s  re p o r t  o f sale , show 
ing  a  ba lance  of $565.33 a f te r  p ay in g  e x 
p enses an d  th e  firs t m o rtg ag e  held  by the  
S tiles  B ro th e rs  Co., w h ich  su m  w as to  be 
app lied  on  th e  second m o rtg ag e  held by 
said  S tiles  B ros. Co., w as  app roved  and 
allow ed. T he  final re p o r t  a n d  acco u n t of 
th e  tru s te e  w as app roved . I t  ap p ea rin g  
th a t  th e re  w ere  n o t m ore th a n  sufficient 
a s s e ts  to  pay  the" a d m in is tra tio n  expenses 
a n d  th e  p re fe rred  c la im s, no d iv idend  was 
pa id  to  g en era l c red ito rs .

In  th e  m a tte r  of C h es te r  H . Loom is, 
b an k ru p t, th e  firs t m ee tin g  o f c red ito rs  
w as held. I t  a p p ea rin g  th a t  th e re  a re  no 
a s s e ts  in  th is  e s ta te , th e  sam e  w ill be 
closed im m ed ia te ly .

In  th e  m a t te r  of O tto  L . R eam , b an k 
ru p t, Y um a, a t  th e  firs t m ee tin g  of c red
ito rs  held in  th is  m a tte r ,  W a lte r  H. 
B rooks, w as  e lected  tru s te e  a n d  h i3 bond 
fixed a t  $500. M ade o rd e r to  a llow  p e ti
tion  to  rec la im . A p p ra ise rs  w ere  a p 
poin ted .

In  th e  m a t te r  of P a u l Block, b an k ru p t, 
L ud ing ton , th e  final m ee tin g  of c red ito rs  
h as  been  held. T he  t ru s te e ’s  repo rt, 
show ing  to ta l  re ce ip ts  o f $763.13, d isb u rse 
m en ts  o f $189.61, b a lan ce  of $573.52, and  
su p p lem en ta l re p o r t  show ing  add itiona l 
re c e ip ts  of $34.50, m ak in g  to ta l  ba lance  on 
h an d  o f $608.02, w as  considered  an d  a llow 
ed. C erta in  a d m in is tra tio n  expenses w ere 
o rdered  pa id  a n d  th e  b a lan ce  rem ain ing , 
nam ely , $289.16 w as  d isb u rsed  in  a  first 
a n d  final d iv idend  o f 17.5 p e r  cen t.

In  th e  m a tte r  of J .  E m il Se ibert, b an k 
ru p t, S p a rta , th e  final m e e tin g  of c red 
ito rs  w as  held. T he  t ru s te e ’s rep o rt 
show ing  b a lan ce  on  h a n d  of $163.46 w as 
approved. T he  a d m in is tra tio n  expenses 
w ere  o rd e red  p a id  a n d  a  firs t an d  final 
d iv idend  of 6.1 p e r  cen t.

In  th e  m a tte r  of W . H . E a rle s , b a n k 
ru p t, o p e ra tin g  a s  th e  E a r le s  M ilk Co., 
w ith  cheese  fa c to rie s  a t  N ew  S alem  and  
O rleans, b a n k ru p t filed in  th is  c o u rt his 
offer o f com position . A sp ec ia l m ee tin g  of 
c red ito rs  h a s  b een  called  fo r A pril 17 for 
th e  e x am in a tio n  o f th e  b a n k ru p t, action  
upon proved  c la im s a n d  to  conside r the  
b a n k ru p t’s o ffer o f 25 p e r  c en t, com posi
tion . C red ito rs  a re  d irec ted , if th e y  d e 
s ire  to  accep t su ch  com position  offer, to 
hie th e ir  accep tan ces  in  w ritin g  w ith  the  
referee , before  th e  tim e  fixed fo r such 
m eeting . A t su ch  m ee tin g  th e  m a tte r  of 
th e  p e titio n s  o f E a r l  F . P h e lp s  fo r  the  
a llow ance o f fees  an d  ex p en ses  w ill be 
considered  a n d  th e  final re p o r t  an d  a c 
coun t of th e  re ce iv e r w ill be  p a ssed  upon.

H ello !
Retail Clothiers of Michigan

Convention at Detroit April 8, 9 ,1 0

Will be pleased to extend a hearty wel
come to my old friends and customers.

Fall showing of all the new styles in 
Men’s and Young Men's Clothing to retail 
from $20 to $50.

Display room No. 305 Bowles Building, 
opposite the Hotel Griswold.

M. J. ROGAN.
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SUCCESSFUL SALESMEN

John De Hoog, State Agent Local In
surance Company.

John De Hoog was born in Vries- 
land, Netherlands, May 2, 1869. He 
attended the schools of his native 
place, acquiring what in this country 
would be equivalent to a common 
school education. In 1891 he emi
grated to this country, coming direct
ly to Grand Rapids, where he found 
employment in the Star Mills, load
ing carlots of Hour. He then engaged 
in the contracting business, special
izing on cement and brick construc
tion. With the exception of three 
years Mr. De Hoog pursued his occu
pation for twenty-four years. Those 
three years were devoted to the grain 
and feed trade at the corner of 
Eastern avenue and Sherman streets 
under the style of Haan & De Hoog. 
His partner was Arend Haan, father 
of the present Secretary of the Grand 
Rapids M erchants’ Mutual Fire In 
surance Co. His acquaintance with 
the Haan family naturally paved the 
way for a new alliance—that of State 
Agent—for the insurance company 
just named, which position he as
sumed March 25. The new position 
carries with it the inspection of risks, 
the adjustm ent of losses and the ap
pointment of local agents. His work 
as a contractor for over twenty years 
gives him a knowledge of values in 
regard to buildings which will be of 
particular advantage to him in his 
new position.

Mr. De Hoog was married fourteen 
years ago to Miss Rosa Hoeksma, of 
Grand Rapids. Seven children now 
grace the family circle—four girls 
and three boys—five of whom are old 
enough to attend school. The family 
resides in their own home at 923 Vir
ginia street.

Mr. De Hoog joined the Christian

John De Hoog

Reformed church while still a native 
of the Netherlands. On coming to 
Grand Rapids he united with the 
Eastern avenue Christian Reformed 
church, in which he is serving his 
second term as trustee.

Mr. De Hoog has but one hobby— 
reading good books and; digesting 
them carefully and broadly. He is

particularly fond of history, with 
which he is unusually conversant, con
sidering his years and opportunities.

Fish Oil For Motor Boats.
Experiments made in Denmark with 

motors for fishing boats to determine 
the practicability of using fish oils for 
operating them appear to have been 
so successful, according to Commer
cial Attache I. W. Thompson, that it 
may be possible for the fishermen who 
now have boats equipped with kero
sene motors to make some slight 
changes and use this kind of fuel. It 
is even propqsed, he says, that fisher
men may make their own cod-liver 
oil while at sea for use in their mo
tors.

When the experiments were called 
to the attention of the manager of a 
Copenhagen firm which makes Diesel 
engines for the purpose of getting his 
opinion regarding them, he replied to 
Mr. Thompson: “I take pleasure in 
confirming that the fish oil for Diesel 
motors will be excellent to use as a 
moving power. Further I beg to say 
that, no doubt, the said oil will also 
be practicable for smaller fishing boats 
where the motors do not work accord
ing to the principle of Diesel motors, 
but the prinicple of explosive motors."

Smoked Shark Meat.
Fishermen along the Atlantic coast 

from Florida north have begun taking 
sharks suitable for food purposes, and 
smoking the meat. This product is 
reported to be coming into the m ar
ket and finding ready sale.

For Cash-and-Carry Customers.
One departm ent store has been un- 

usally successful in its campaign to 
have its customers carry their pur
chases particularly in the sections sell
ing small articles. An opportunity 
for another war-time economy then 
presented itself.

Most of the purchases, investiga
tion showed, were cash-and-carry. 
They number hundreds daily. The 
saleswomen entered these on the or
der blanks intended for cash-and-de- 
livery purchases; one half the check, 
for entering the name and address, 
was useless and consequently de
stroyed. And, of course, all the in
formation blanks on the check re
quired for delivering a package, were 
filled out as a m atter of routine for the 
self-delivered packages also.

It meant a waste of the saleswom
en’s time, and of paper as well. Now 
the order books have a specially de
signed pad for cash-and-carry pur
chases.

Each sheet has four perforated sec
tions; the saleswoman needs only to 
write the article and the price upon 
it. H er tally sheet is marked off by 
fours with designating symbols. This 
means, in effect, that the saleswoman 
has to adjust her carbons only for 
every fourth purchase; and it means 
exactly one fourth the paper form er
ly required.

The change was made as a war-time 
economy; in itself it is sensible and 
necessary, the management feels.

F. S. Morgan.
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MARCH WAS A GOOD MONTH.
March figures of trade, so far as 

they have been heard of in dry goods 
lines, indicate the largest business yet 
done in some of the greatest distribut
ing houses of the country. Consump
tion is running ahead of expectations, 
despite the great rise in prices. Dis
tribution has been easier in conse
quence of better weather. Production 
has increased in places where fuel and 

transportation restrictions were cramp
ing the output two months ago. The 
firnmess of prices and the general 
trend upward are features tha t be
speak actual scarcity or fears of scarc
ity.

News tha t the German owned wool
en and worsted mills in and around 
Passaic, N. J., had been taken over by 
the Government did not surprise the 
thade to any great extent. For a long 
time past these interests have been 
lfeown to be antagonistic to other 
woolen goods interests in this country 
conducted by loyal Americans and 
there has been a growing bitterness 
ajgainst them in different quarters. The 
feet that these same interests encour
aged the investment of German cap
ital here as one part of a high pro
tection propaganda was not disclaim
ed at any time, nor have merchants 
sought to conceal their dislike of the 
sbrt of competition these plants have 
made for other mills.

T h e  m arket effect expected of the 
dew move is a lessening of the fine 
worsted dress goods output of a  styled 
character, which has been maintained 
surprisingly well despite war-time 
economies so much sought after.

If a proper degree of co-operation 
can be brought about between the 
Government and the old managers of 
the plants the producing power can be 
rtiade of great service for the Govern- 
feent, and a contraction of the high 
priced and high styled output of the 
njills will not injure the general trade 
of the country permanently, and cer
tainly not during the war period. 
Prom time to time it is expected that 
Other German controlled dry goods 
interests of many sorts will be taken 
over if adjustm ent to war methods 
Outlined by the Government is not 
proceeded with in good spirit.

The fine cotton goods trade is in a 
very -Strong position in  consequence

of the great revival of demand during 
the month. In no quarter of the dry 
goods division have buyers so lost 
themselves as in fine cottons, and they 
are paying a penalty in price advances 
that are of a spectacular character. 
Friction between the converters and 
manufacturers growing out of the is
suing of contracts by the mills is 
being lessened as a consequence of the 
frequent conferences referred to from 
time to time, but underneath the situa
tion is a feeling that the manufactur
ers are going to limit purchases more 
and more and will insist that contracts 
made shall be filled, and without any 
threat of cancellation.

P rint cloth and sheeting markets are 
firm. They have been less active in 
the past few days, and where trans
actions, have been put through it has 
been a case of paying more without 
much questioning. Large factors are 
short of many of the staple construc
tions of goods because of the diver
sion of product, and there is a con
stant call for spot or nearby goods. 
This does not mean that they will be 
bought at every offering, as some 
buyers positively refuse to purchase 
from those who have been speculat
ing.

Before the commission houses can 
make up their minds what the shaping 
up of the fall market will be most of 
them are trying to arrive at some un
derstanding whereby their goods will 
not be offered for resales, while the 
regular customers are penalized. It 
is recognized that producers and leg
itimate distributers will have to work 
in closer harm ony if they are to avoid 
the dangers of a price-fixing move
ment that may start at any time at the 
producing end. Something will have 
to be done to eliminate the trading 
of those who have been speculating, 
pure and simple, and have not been 
converting goods in anything like the 
volume purchased from mills.

The course of silk m arkets is a t
tracting more attention, especially 
from those who fear that the Govern
ment may step in at any time and 
lessen silk imports arbitrarily. Some 
of the Japanese houses are doing 
what they can to stabilize prices. 
There are some raw silk factors who 
take the attitude that Americans can 
pay and ought to be made to pay. 
This might be accepted as a trade con
dition in ordinary times, but in war 
times, when the remedy is so clearly 
in the hands of the Government, by 
extending the restriction of imports, 
it seems to be more prudent to hold 
prices as steady as may be in the face 
of growing scarcity of shipping.

PLUCKING EAGLE S WINGS.
The insistence of union leaders upon 

the closed shop means that organized 
labor is plucking the war eagle’s wings 
in order to feather its own nest.

A jeweler merchandised certain 
timely goods effectively when he ad
vertised: “Just now, for the soldier 
—swagger sticks—radium watches; 
for the women—swagger sticks— 
knitting needles.”

I t is the lazy man who prays for 
things he won’t work for.

CANNED GOODS SITUATION.
So far as spot canned goods are 

concerned there is practically no m ar
ket. There may be some revival later 
but as the situation stands now brok
ers have little or nothing to offer. 
Even if they had there is the matter 
of rule 6 relating to trading between 
dealers which just now is being em
phasized by the investigation of cer
tain dealers who are charged with 
having violated its mandate. Hence 
jobbers believe that discretion is the 
better part of trading and are acting 
accordingly, besides which it is diffi
cult to find anyone now who has any 
surplus of anything that he would be 
willing to let go of, to any but his 
regular trade.

Hence the question of futures looms 
up as the big problem among can- 
ners and their customers. This is 
certainly an unusual year in every 
respect. The first week of April, as a 
rule, sees a large amount of business 
in futures already put through in var
ious forms, some of it firm at open
ing prices, some s. a. p. and some on 
direct contracts, which the jobbers 
hope will be carried out and which 
the canners will carry out if they 
can—that is many of them—while still 
others will carry them out if the m ar
ket doesn’t advance as it did last year. 
This year no such conditions prevail. 
A few individual canners have made 
contracts ahead chiefly where they 
are their own growers, but as a rule 
packers are holding back. They want 
to know were they are at in the mat
ter of costs for they do not want to 
be compelled to revise these con
tracts at a later date—the complica
tions would be too great.

UNDERW EAR VERY QUIET.
The underwear situation is un

changed and quiet. The dull tone 
that has been ruling for the past few 
weeks is still with the trade, and there 
is no indication when a change is 
due. Mills, as a general rule, have 
sold all that they care to sell at this 
time; and for this reason they would 
naturally be quiet. There are some 
supplies available at this writing, but 
they are generally held at such levels 
that buyers do no care to operate. The 
general opinion, however, is that their 
ideas of values will change before 
long.

A shortage of underwear is all that 
mill agents can see at this time, and 
while some lines will most likely be 
hard to obtain, it is felt that no one 
will have to go without this article 
of clothing. Of course wool and wor
sted lines will be almost, if not im
possible, to obtain; but such is a spe
cific case, and is not general, by any 
means. All agree that the market 
will not suffer from an overproduc
tion.

Underwear mills are increasing 
their production by building additions, 
and this is helping the situation some, 
but labor is still hard to obtain in 
many quarters, and so, while the plant 
is available, labor is often missing. 
But on top of this willingness to in
crease the capacity of the plant, there 
is a growing belief that when the war 
is over there will be a marked over

production of underwear, and for that 
reason it is not wise to go ahead too 
fast. This is, without doubt, holding 
some mills back from enlarging.

Nainsook lines are receiving con
tinued attention, with prices keep
ing on the upswing. The radical ad
vances of the cloth are not being 
equaled, however; but this is a gen
eral situation in the dry goods trade 
at this time, and it is, therefore, not 
particular to the underwear trade. Buy
ers, in many cases, are showing a 
preference for the better grades, and, 
judging from the noticeable better 
quality in comparison to the small in
crease in price, it would seem that 
the early contention of the trade, that 
cheap lines were not a buy, was quite 
right.

The five and ten-cent stores, and 
even the twenty-five-cent stores, are 
finding it increasingly harder to ob
tain stocks that they can retail at 
their fixed prices, and, as a result, 
there is a growing tendency to add 
higher priced departments to the 
stores in order to meet the increased 
price levels that must be met. W heth
er this shift will be perm anent is, of 
course, a question; but certainly the 
demand for underwear in the higher 
priced departments is keeping up 
enough to lead to the belief that it 
could be done. The bulk of the price 
burden is falling on the low end re
tailer these days.

THE COMING WAR LOAN.
Will the third Liberty Loan be 

largely oversubscribed? In the minds 
of local bankers in close touch with 
the outlook this question was answer
ed with the declaration that all pros
pects pointed to a t least four to five 
billion dollars in subscriptions. All 
the machinery of the financial com
munity, here at any rate, had been 
keyed up to obtaining the $5,000,000,- 
000 mark, even before the Secretary 
fixed the issue at three billion. 
W hether the change from earlier ex
pectations as to the amount will re
sult in a slowing up in energy for the 
“loan drive,” is a problem for time to 
determine. The people in charge will 
not permit such relaxation willingly.

There was some disposition to 
question the wisdom of the Secretary 
in not advocating a larger loan when 
all preparatory arrangem ents had 
been made on expectation of not less 
than $5,000,000,000. Others, however, 
think Mr. McAdoo had been well ad
vised, and that he probably had in 
mind the heavy strain the money m ar
ket is destined to face as a result of 
unprecedented tax payments between 
now and June.

Some of our larger financial inter
ests contend that it would have been 
better if the Government had put the 
rate at 4y2 per cent, and made one bite 
of the cherry by issuing a larger loan. 
The apparent edict of the Secretary 
that 4J4 is the maximum rate the 
Government expects to pay in the 
future is not accepted as final; the 
market realizes that conditions may 
arise that will necessitate a change 
of view, should the end of the war be 
prolonged beyond present expecta
tions.
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Each and E very T elep h o n e  
U se r  in D etro it

May be reached direct from your Citi
zens Telephone. A short talk over our 
Long Distance Lines settles the question. 
Connection with practically every city, 
village, hamlet and cross roads in the 
state._Use Citizens Service.

C I T I Z E N S  T E L E P H O N E  C O M P A N Y

This Advertisement w ill appear in leading news
papers throughout the United States during

the w eek of April 1st.

Send for
Swift & Company’s 1918 Year Book
It shows that Swift & Company sells the meat from 
a steer for less money then  the live steer c o s t!

Proceeds from the sale of the hide, fat, and other by-products 
covered all expense of dressing, refrigeration, freight, sellin g  
expense and the profit of $1.29 per steer as shown by Swift & 
Company’s 1917 figures as follows:
Average price paid for live cattle per steer ^8445 
Average price received for meat . . 68.97
Average price received for by-products 24.09
Total r e c e iv e d .......................... ....  . 93.06

8.61 
1.29

This leaves for expenses and profit 
Of which the profit per steer was

There are many other interesting and instructive 
facts and figures in the Year Book.
We want to send our 1918 Year Book, to anyone, anywhere — free 
for the asking. Address Swift & Company, Union Stock Yards, Chicago.

Swift & Company, U. S. A
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Michigan Retail H ardw are Aaaoclatlon. 
P re s id e n t—Jo h n  C. F isch er, A nn  A rbor. 
V ice -P re s id en t—Geo. W . Leedle, M ar

shall.
S e c re ta ry —A rth u r  J . S co tt, M arine 

C ity.
T re a s u re r—W illiam  M oore, D etro it.

Methods For Getting After House
cleaning Trade.

W ritte n  fo r th e  T rad esm an .
Every year the housecleaning trade 

is growing a more and more impor
tant item for the hardware dealer. 
New devices designed to assist the 
American housewife in hfer spring 
clean-up are being put on the mar
ket; and practically all of these are 
handled in the hardware store.

The old days when a mop, a pail, 
a broom and a scrubbing brush con
stituted the equipment of the house
wife and the stock in trade of the 
household goods department are gone. 
Now we have the carpet sweeper, the 
vacumn cleaner, and a host of other 
devices.

I was talking the other day to a 
progressive hardware dealer and he 
gave me some of his views on the 
housecleaning trade.
. “Spring is our busy season in the 

household department, but it’s a big 
department all the year round,” he 
said. “ I find that there is a ready sale 
for housecleaning equipment at all 
seasons- of the year. We feature 
housecleaning supplies strongly dur
ing April and May.

“A quarter of a century ago my pre
decessor pushed nails, wire, fencing, 
etc. Now I am pushing dustless 
mops, dust cloths, wallpaper cleaner, 
vacuum cleaners, enamels, paints, 
furniture polish, sweeping powders, 
wall brooms, mops, mop-wringers, 
washing machines, curtain stretchers, 
clothes baskets, wringers, pails and— 
well, there seems no end to the list.

“W e advertise freely in the news
papers, featuring housecleaning goods. 
We also use our show' windows. Price 
cards with prices in plain figures al
ways accompany the goods on dis
play.

“The big factor in making sales i- 
personal salesmanship. We make a 
large number of sales through person
al contact, showing customers how 
certain articles are used, giving dem
onstrations of floor mops, vacuum 
cleaners or sweeping powders. I find 
that there is nothing that will get a 
lady customer interested in what you 
are selling any quicker than an ac
tual demonstration. W e sell more 
dusters and dustless mops by demon
strating them on a small section of 
hardwood flooring than by any other 
method.

“We sell more vacuum cleanners by 
demonstrating them in the homes than

by any other method. Large show 
cards are very effective in drawing at
tention to housecleaning goods, es
pecially when the goods are shown 
on tables. I believe in having a large 
selection of housecleaning supplies on 
display, and having one section or 
table set aside especially for the dis
play during the spring houseclean
ing season.

“The keynote of modern house
cleaning devices is ‘Cut out the 
drudgery.’ By using modern devices 
many of the old time disagreeable 
features of housecleaning are elimin
ated. Almost every week or so, some 
new appliance is offered by manufac
turers to aid the housewife. The de
velopment of new devices has per
haps not been so pronounced since 
the war, but the need has been great
er. I am always on the watch, my
self, for new and rapid selling lines 
to take hold of and feature.

“Some dealers say that the dealer 
has to work up the demand. That 
is true in a certain sense. The deal
er can’t sit back and wait for people 
to come and ask for these things. 
He s got to stock the goods, feature 
them, demonstrate their uses. But 
the need is there, and tha t’s the great 
thing. Housewives need these new 
things to save work. The great ques
tion is not, ‘Do I need this?’ but ‘Will 
it do the work satisfactorily?’ My 
demonstrations answer that question. 
T hat is my experience of the busi
ness.”

Very few' housewives have any idea 
of the multitude of devices, great and 
small, which are available for house
cleaning purposes. Indeed, the aver
age hardwareman would be hard put 
to compile a complete list off hand 
For this reason, a complete list—or 
as complete a list as possible—makes, 
in itself, a good advertisement.

Quite a few hardware dealers make 
a practice of getting up gift lists for 
Christmas trade. These lists contain 
suggested gifts for Pa and Ma, for 
Sister May and Brother Tom, for 
the Baby, for Grandma and Grandpa, 
for 11 im and Her—and they make 
easy the giver’s problem of selecting 
just the right thing for each individ
ual.

A classified list of household devises 
wrould be a mighty handy thing to 
have in every hardware store. One 
merchant used to compile a sort of 
catalogue. Tie got up a mimeograph
ed list, with prices and a few words 
of description, and mailed this to 
every housew'ife in town whose credit 
was good or whose business was 
worth having. He headed the list 
thus:

B A R L O W  BROS. G n n d  R apids. M ich.

H A Q M F Q C  o u r  o w n  m a k e
I I A I U I E m O  H and o r  M achine Made

Out of No. 1 Oak leather. We guarantee them 
absolutely satisfactory. If your dealer does not 
handle them, write direct to us.

SH E R W O O D  H A LL C O .. LT D .
Ionia Are. and Louis St. Grand Rapids, Michigan

The Friendship of a Child
is a valuable busi
ness asset. Make the 
children o f your 
neighborhood your 
friends by giving 
them FREE a

TOY
BALLOON

— o r —
with every purchase 
ol SO costs or aaore.

Children go wild 
Snmpltfrt* ■* over them.

to ri Z ‘T J n Dept, k ,  CARNELL MFC. CO. 
stationery. 338 Broadway. New York

Service Now Should Be Considered
The busy season is now upon us. Goods will be 

wanted quick.
Our stock is complete on all seasonable goods. Mail 

or telephone your orders to us and we will live up to 
our slogan.

“All goods shipped the same day orders are received. 
Michigan Hardware Service."

Michigan Hardware Company
Exclusively Wholesale Grand Rapids, Michigan

WRAPPED TREAD

H O R S E  S H O E  T IR E S
“ THE LUCKY BUY“

Made in All Styles and Sizes
The Treads are extra thick and will absorb all road 

shocks. They are built of tough, wear-resisting rubber, 
insuring extra service. The Carcass or Walls contain the 
correct number of frictional fabric plies to insure

SAFETY AND RIDING COMFORT
They are so well made that satisfaction is unfailing.

WE GUARANTEE 
them to give full measure of satisfaction.

RED AND GRAY INNER TUBES

Factory D istributors:

BROWN & SEHLER CO.
Grand Rapids :: Michigan

Foster, Stevens & Co.
Wholesale Hardware

157-159 Monroe Ave. 151 to 161 Louis N. W.

Grand Rapids, Mich.
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YOU W IL L  H OU SECLEAN  SOON 
W H AT DO YOU N EED ?

Even in that day, before the va
cuum cleaner and a host of modern 
devices were put prominently on the 
market, the list was sufficiently im
posing. I t  was just a general list, 
put together any old way.

I t  could be improved to-day by 
classifying the various items accord
ing to use—and head the section this 
way:
M AKE W ASHDAY A PLEA SU RE

Then list your washing machines, 
wringers, clothes baskets, etc.—not 
forgetting clothes reels, clothes lines 
and clothes pins. And so on with 
cooking utensils, polishes, etc.

Hammer into the customer at every 
turn this idea of “Make House-W ork 
Easy.”

Another phase of this idea was tried 
out by a dealer a year or so ago with 
good results. One side of his store 
at the front he turned into a house
cleaning department. A table was 
used for the smaller articles, and the 
others were shown on the floor or on 
stands. Over this section of the 
store was hung a sign:

E N L IST  T H E S E  GOOD 
SO LD IER S IN  YOUR WAR 

AGAINST D IR T
The display was a thoroughly com

prehensive one, including samples of 
every device handled, from vacumn 
cleaners to tacks. The display was 
fairly peppered with show cards, big 
and small, and price tickets were 
thick as snowflakes in January.

And that display pulled business. 
The dealer said afterward that he 
sold more brooms in that one month 
than he had done in any previous 
three months. Practically every 
woman customer who came in look
ed at that display; and most of them 
made purchases.

Incidentally, it will pay to put on 
a demonstration of some featured ar
ticle—a vacuum cleaner or washing 
machine or dustless mop. The dem
onstration will a ttract people to the 
counter, and the counter will draw 
folks to the demonstration, provided 
you advertise them both. Two pulls 
are better than no pull.

V ictor Lauriston.

Unwillingness to Give Up Denomina
tional Differences.

Oberlin, Ohio, April 1—One of the 
great coming forces in the social 
movement is the church. A trans
formation in attitude is taking place, 
which retains every whit of the old 
personal religion, but which also faces 
with an awakening faith and hope the 
creation of a democratic civilization 
in the earth. I t is turning its ener
gies to all the objectives of the social 
movement—the control of diseases, 
the abatement of poverty, the free
dom of humanity, the achievement of 
social justice.

W hen you consider that there are 
143,000 pastors, priests and rabbis in 
the United States in charge of con
gregations and 40,000.000 communi
cants under their instruction and or
ganization, that these congregations 
are well housed, well organized and 
united in National organizations, you 
can see what a force is with us when 
it is thoroughly socialized. The P ro t
estant churches are being rapidly 
federated nationally and in communi
ties and these federations are definite
ly socialized. W e are working, also,

at the social programme of the local 
churches for their own parishes, and 
new points of contact in social work 
between Catholic, Hebrew and P ro t
estant are being discovered.

The development of this social or
ganization and service among the 
Protestant communions and in the 
200,000 local Protestant churches is 
the work to which the Commission 
on the Church and Social Service is 
devoting its efforts. It needs immedi
ately enlarged resources, and it is im
portant that it should be broadly bas
ed upon the support of a large num
ber of people who believe in its work.

W ould you not like to join the fel
lowship of those who see this oppor
tunity, who are working to socialize 
the churches in the home communi
ties and to band them together in the 
local social movement; who are also 
making an annual contribution of five 
or ten dollars to the Commission on 
Social Service? Speaking for the 
Commission, we sincerely hope that 
you can do this, and that you will let 
us hear from you to that effect. The 
contribution for 1918 may be sent at 
any time during the year at your con
venience. Henry Churchill King.

There are so many new organiza
tions arising, asking for membership, 
and of those which seem to be active 
in prosecuting worthy purposes, that 
it is impossible to keep up with the 
development in this direction. The 
object of the organization described 
by President King, of Oberlin Col
lege, certainly is a worthy one, al
though we are somewhat skeptical as 
to the broad success of the movement. 
In truth, we are made unhappy by the 
apparent unwillingness on the part 
of good people to give up their de
nominational differences in the inter
est of world religion. For instance, 
it would seem as if every religious 
denomination ought to unite heartily 
in a great movement in supporting 
all of the various precautions involv
ed in protecting our noble men who 
are making the greatest sacrifices in 
the interest of world democracy. Yet 
we have the spectacle of the Hebrews 
working their method, the Catholics 
looking especially after their com
municants, the Protestant, through the 
Y. M. C. A., making great exertion, 
and then the individual sects trying 
to work in as effectively as possible 
good influences for their own mem
bership. Then conflicting conditions 
tend to foster differences which ought 
to be perfectly obliterated in this 
kind of work. A large part of the 
religious world, which believes that 
Christ was the last and greatest of 
the prophets, is antagonized by a tre
mendous body called Christians who 
have another view of the Divine Son 
of God. Two great sections of the 
Christians are expending a great 
amount of energy in lambasting each 
other, which ought to be centered in a 
united religious frontage. W e es
pecially deplore the fact that so great 
and so useful an organization as the 
Y. M. C. A. can not forget a techni
cality of creed in this wonderful epoch 
of the world’s history. Any move
ment to unite the religious influences 
of the world ought to have our hearty 
co-operation, but human nature does 
not seem amenable to influences aim
ed in this direction.

The reason executive ability is 
scarce in the ranks is that it doesn’t 
stay there long.

SANITARY REFRIGERATORS Conserve Food. 
Increase Your Profits. Write at once for Catalog. 

No. 71 for Grocers—No. 93 for Residences—No. 62 for 
Meat Markets—No. 51 for Hotels and Restaurants. 

McCrajr Refrigerator Co. 844 Lake St..Kendallville. Ind.

United Agency
Reliable Credit Information 

General Rating Books 
Superior Special Reporting Service

Current Edition Rating Book 
now ready

Comprising 1,750,000 names— 
eight points of vital credit 
information on each name— 
no blanks.

THE UP-TO-DATE SERVICE
Gunther Building 

CHICAGO :: ILLINOIS
1018-24 South Wabash Avenue

Sand Lime Brick
N oth ing  as D urable 
N othing as Fireproof 

M akes S tructures Beautiful 
N o  Painting 

N o C ost fo r Repairs 
Fire P roof 

W eather P roof 
W arm  in  W in ter 
C ool in Sum m er

Brick is Everlasting

Grande Brick Go., Grand Rapids 
So. Mich. Brick Go., Kalamazoo 
Saginaw Brick Co., Saginaw 
Jackson-Lansing Brick Co. Rives 

Junction

AGRICULTURAL LIME  
BUILDING LIME

W rite  fo r Prices 
A. B. Knowlson Co.

203-207 Powers'Theatre Bldg., Grand Rapids, Mich.

Signs of the Times
Are

Electric Signs
Progressive merchants and manufac

turers now realize the value of Electric 
Advertising.

We furnish you with sketches, prices 
and operating cost for the asking.

THE POWER CO.
BeU M 797 Citizens 4261

A W N  I N Q S

Chain or Cog Gear Roller 
Pull up Store and Window 

Plain or Decorated

CHAS. A. COYE, Inc.
G RAND RAPIDS, MICH.

A N G L E F O O
The Non-Poisonous Fly Destroyer

Safe, Sanitary, Sure. 
Catches 50,000,000,000 

flies each year

W ilmarth show cases and store fixtures in W est Michigan's biggest store

In Show Cases and Store Fixtures 
Wilmarth is the best buy—bar none

Catalog—to merchants '

Wilmarth Show Case Company
1542 Jefferson Avenue Grand Rapida, Mich.

jy^ade In G rafld Rapids
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Petty Stealing Fatal to Grocerteria 
System.

Another bright hope of the reform 
er has gone down in the face of the 
inexorable facts of the economic law 
and human frailty. The H. G. Chaf
fee Co., of Pasadena, Cal., after a long 
and rather elaborate test of the “gro
certeria” idea of running a grocery 
store, to reduce the high cost of liv
ing, has decided to abandon the plan 
and reconvert its twenty-four stores 
in the vicinity of that city into regu
lar type stores, run on the limited 
service basis. I t lays the failure of 
the plan at the door of petty pilfering 
by the customers.

“The grocerteria system,” said H. 
G. Chaffee, Jr., in an interview with 
the Commercial Bulletin of Los 
Angeles, “seemed the logical step in 
the elimination of expense from the 
limited service, or basket type of 
store, such as we always have run, 
but our trial of the system, which we 
feel has been sufficiently long and 
varied to w arrant our conclusion that 
the system is not sound, has led us 
to begin the conversion of our grocer- 
terias to the old plan.

“Briefly, the facts are that the ex
pense of the grocerterias, of which we 
have had six altogether, has been 2 
per cent, less than that of our other 
stores, while the gross margin has 
been from 4 to 6 per cent. less. This 
cut the margin between 2 and 4 per 
cent. T hat was a result so suprising 
and altogether unexpected that we 
could hardly believe it; so we made 
a very close survey and watched 
things with great care for a time. 
Then as the condition was establish
ed as I have stated, we sought out 
the reason for it.

“O ur conclusion was that pilfer
age by customers was the cause. 
Moreover, analysis demonstrated that 
this could account for the discrepan
cy much more easily than would ap
pear probable at first glance. For 
example, in our search for the cause, 
we held a meeting of our grocerteria 
managers, stated conditions to them 
and they were unable to suggest 
whence the leak came. We then ask
ed about pilferage, and they felt sure 
tha t it wou||d not account for so 
much.

“Then one manager said he had 
caught one or two trying to filch 
things and when, I asked for details, 
reported that one man had tried to 
carry away two tins of R. & R. 
chicken. Those cans sell for 45 cents 
each, thus here was 90 cents, which is 
4 per cent, on $22.50 of goods. Hence, 
there must be sales without pilfer
age of $22.50 to offset this leak and

another $22.50 to make it good, or a 
total of $45 sales before we have re
covered the equation. So it was very 
readily obvious that what might ap 
pear like a small leak would quite 
easily account for the average shrink
age of 4 to 6 per cent, from our nor
mal gross margin in our other stores.

“We were not satisfied even with 
that evidence. We had planned rath
er carefully to extend grocerterias and 
did not want to abandon them until 
we knew to a certainty that the cause 
of their unprofitableness was beyond 
our control. So, reasoning from the 
R. & R. chicken incident, we kept tab 
on other items of small bulk and con
centrated value, like bouillon cubes, 
beef extracts, canned chicken, quar
ter-pound packages of tea, chocolate, 
etc.

“Two or three such items were in
ventoried every morning and the 
cashier kept track of those things as 
they passed over her counter for 
checking. In  practically every in
stance the stock checked short from 
one to three or more units in the eve
ning. How, then, could we escape the 
conclusion that pilferage by custom
ers was the cause of our trouble? Al
so, aside from the question of self- 
interest, were we not making or de
veloping petty thieves out of some 
of our patrons—children, perhaps, to 
wrhom the temptation of accessible 
dainties was too strong?

“The test is seemingly conclusive 
when you consider that we are pricing 
our goods the same in both kinds of 
stores. We did not do that in the 
beginning of our experience with 
grocerterias. Then we figured that 
we would give the 2 per cent, saved 
to the public, and we priced goods 
accordingly. Our ‘No. 13’ on North 
Broadway, Los Angeles, furnishes a 
test both ways, for that was origin
ally a ‘basket’ store, then a grocer
teria, and now it is back to its origin
al character.

“W hen that store was changed to 
the grocerteria plan, there was a great 
acceleration of business. W e a t
tributed that largely to the 2 per cent, 
concession. Then we discovered that, 
as stated, our margin was much nar
rower than we had calculated, and we 
gradually advanced prices to our gen
eral level. When trade declined, we 
concluded that the advance of the 2 
per cent, was the cause. Now, how
ever. taking all things together, we 
conclude that the first rush was due 
to novelty and the decline in trade in 
that store to lack of service. For we 
find that customers in the long run 
prefer the limited service we render 
in our stores run on the original 
plan.”

Skinner's -f 871MACARONI I
The Nationally Advertised Lin». H  2 4 s  per 

On SPECIAL DEAL. See jobber's ■  C A 8  E 
salesmen or write for particulars.
SKINNER MANUFACTURING COMPANY 

Omaha. U. S. A.

Rea & Witzig
Produce

Commission Merchants
104-106 W est Market St.

Buffalo. N . Y.

Established 1873

United States Food A dm inistration 
License N um ber G-17414

Shipments of live and dressed 
Poultry wanted at ail times, ex
cept hens and pullets, and ship
pers will find this a good market. 
Fresh Eggs in good demand at 
market prices.

Fancy creamery butter and 
good dairy selling at full quota
tions. Common selling well.

Send for our weekly price cur
rent or wire for special quota
tions.

Refer you to the People’s Bank 
of Buffalo, all Commercial Agen
cies and to hundreds of shippers 
everywhere.

Onions, Apples and Potatoes
Gar Lots or Less
We Are Headquarters 

Correspondence Solicited

4*

Yinkemulder Company
GRAND RAPIDS MICHIGAN

Send us your orders
ALL KINDS FIELD SEEDS

will have quick attention.

Both T elephones 1217 M O S e l e y  B f O t h e r S ,  G R A M e ^ t ASr.tad R“ ,roÍi¿

E P. MILLER. President F. H. HALLOCK. Vice Pres. FRANK T. MILLER. Sec. tad  Tress

M iller M ichigan P o ta to  C o .
WHOLESALE PRODUCE SHIPPERS
Potatoes, Apples, Onions

Correspondence Solicited

Wm. Alden Smith Bldg. Grand Rapids, Mich.

LET YOUR REQUIREMENTS IN
FRUITS A N D  V E G E T A B L E S

Be Handled By Men Who Know.

M. P IO W A T Y  & SO N S
Main Office, Grand Rapids, Mich.

Branches: Saginaw, Bay City, Muskegon, Lansing, Jackson, Battle 
Creek, M idi., South Bend and Elkhart, Ind.
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Importance of Canned Tomatoes.
The 1918 tom ato canning season has 

already opened, the canner reporting 
that a Florida establishment had be
gun putting up this vegetable in Feb
ruary. Canned tomatoes fill such an 
im portant part in feeding our Army 
that the Government is hoping for a 
material increase from the tomato 
canning states. In some states the in
crease desired is placed as high as 
30 per cent. In an open letter to In 
diana farmers asking them to bring 
the tom ato acreage in that State up 
from 36,000 to 50,000 acres, Prof. G.
I. Christie, of Perdue University, 
pointed out the place of tom atoes on 
menus for soldiers, saying: “The 
W ar Departm ent accepts no substi
tute. The tomato, in addition to fur
nishing food value, quenches the 
thirst of the men and thus serves a 
dual purpose. It is universally liked 
and can be easily transported and 
saved under all climatic conditions. 
The last season the United States 
Government took practically 20 per 
cent, of the entire pack of the can
neries. Next year, with largely in
creased military forces, the Govern
ment will require a still larger amount 
of tomatoes. During 1917, Indiana 
farmers produced 36,000 acres of to
matoes. This acreage, according to 
Government requirements, must be 
increased to 50,000 acres for 1918. 
Indiana farmers are interested in p ro 
ducing crops that are needed to meet 
the demands of our boys at the front. 
Surely no farmer can serve in a more 
direct way than by growing a few 
acres of tomatoes and supply food
stuff that is needed and which will 
serve so valuable a purpose. As State 
food director for Indiana I urge In 
diana farmers to give consideration 
to these problems and that they ex
ert every possible effort to produce in 
1918 the largest quantity of tomatoes 
ever grown in the history of the State. 
W ith the spirit of service and an a t
tem pt to meet the programme of the 
Government we can back the boys in 
a way that will bring the war to a 
speedy and successful conclusion.”

Protection of Food in Stores.
Conservation of food commodities 

may be practiced with telling effec
tiveness not alone in the kitchen but 
in other places as well. Every year 
losses totaling many millions of dol
lars result from carelessness in han
dling food products in the channels 
of distribution. The most common 
sources of loss in cereals are from 
weevils, rats, mice, and from rust in 
canned goods. Every food building 
should be thoroughly renovated this 
spring; ceilings and walls brushed 
and carefully cleaned. In warehouses 
where food products are kept they 
should be white-washed or sprayed 
with proper disinfectants, and such 
other steps taken as may be neces
sary to ensure against losses from 
weevils. Rats and mice, particularly 
the latter, destroy a great deal of food 
in wholesale and retail grocery stores. 
This is represented not only by the 
amount they consume but the waste 
caused by openings made in original 
packages. Stores should be kept at 
the proper tem perature and as dry

as possible in order to avoid rusting 
of canned .goods. The waste from 
this source alone each year is enor
mous. Stocks should be gone over 
from time to time in order to remove 
swells and leaks from the cases. 
Speaking of the annual loss from 
carelessness in the distributive trades,
C. R. Winslow, an experienced whole 
sale grocer with the Food Adminis
tration, stated: “All of the methods 
of protecting various stocks are 
known to the average wholesaler and 
retailer. This is the year when they 
should apply this knowledge and 
should urge upon every employe the 
necessity for the elimination of 
wastes in food commodities from 
any of these sources.”

Some of the Dangers of Gasoline. 
W ritte n  fo r th e  T rad esm an .

Grocers must not yield to any re
quest to put gasoline into any kind 
of oil can except one painted red and 
labeled properly. Nor should he ever 
put kerosene into a red can. Some 
might say there would be no danger 
in so doing as kerosene used instead 
of gasoline would not cause an ex
plosion. No, but here is the point, 
some one has quit using gasoline and 
has a red can unused; he takes it to 
grocer and has it filled with kero
sene, stating that the family does not 
use gasoline at all, so there will not 
be any mistake. He keeps on with 
this habit, both householder and gro
cer doing wrong, until some day some 
clerk—supposing gasoline is wanted 
in the red can—fills it with gasoline 
and then, not being discovered by the 
purchaser or any of his family there 
is a serious accident. So, we say, do 
not yield to any such request on any 
pretext or promise that the purchaser 
will empty the kerosene or gasoline 
as soon as he gets home. Exchange 
cans, tell them the proper one to use 
or give them one outright, along with 
a warning to purchaser not to ask 
such a thing or get into such a dan
gerous habit. Minion.

Bulk Honey Instead of Comb.
In the coming season bee keepers 

are urged by Kenneth Hawkins, bee 
specialist of the United States D e
partm ent of Agriculture, to produce 
more honey in the extracted or strain
ed form, instead of. as comb honey. 
Investigations of honey production in 
Florida show that too many bee keep
ers now market honey in the comb, 
which lowers the productive capacity 
of bees. The energy required in mak
ing twenty pounds of honey is con
sumed in making one pound of bees
wax, and in selling comb honey this 
beeswax is lost. W here honey is 
extracted from the comb by uncap
ping cells and whirling the comb in a 
centrifugal machine the comb is left 
intact and can be put back into the 
hive to be refilled with honey by the 
bees, saving them the labor of build
ing new comb. Beeswax itself has 
no food value and is lost when sold in 
comb honey, whereas with modern 
methods it can be used again and 
again by the bees. The Department 
of Agriculture will send any beekeep
er instructions on changing cheaply 
from the comb to the extracted honey 
method.

Every Cigar Case
Should Have Our New 1918 Model

“ Evernice ”  Match Vendor
The most at

tractive and per
fect w o r k ¡ n f  
match machine 
e v e r  produced. 
Will attract at
tention to your 
cigar case, re
sulting in more 
sales.

P r o d u c e s  
s t e a d y  profits, 
s a v e s  clerk's 
t i m e  and is a 
convenience t o 
your patrons.

All metal, fin
ished in p u r e  
white Porcelain 
Enamel.

Holds 30 Boxes of Matches. Price $6.50 
Write for name of nearest jobber

GRISWOLD MFG. CO.
ROCK ISLAND, ILL.

Sugar Cards
We are prepared to fur

nish the most approved 
form of sugar card, printed 
on both sides, with detach
able stub, as follows:

1000.... $6.15 1500 ... 8.00 2000 . .. 955
We can furnish these 

cards in any quantity on 
a day’s notice.

Tradesman Company
Grand Rapids

Watson-HigginsMlg.Co.
GRAND RAPIDS. MICH.

Merchant 
Millers

Owned by M ereh u ti

Products sold by 
Merchants

Brand Recommended 
by Merchants

NewPerfectionFlonr
Packed In  SA X O L IN P aper-lined  

Cotton, S a n ita ry Sacks

y ~ *

We Buy Eggs 
We Sell Eggs 

We Store Eggs

We are in the market 
for fresh current receipt 
eggs, No. 1 dairy butter 
and packing stock. Until 
the market settles we will 
pay the full Grand Rapids 
market.

If not shipping us regu
larly, better get in touch 
with us by wire or phone.

KENT STORACE CO. 
Grand Rapids
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Making the Shoe Salesman a Foot 
Specialist.

There is a senile story which keeps 
bobbing up among the clipped humor 
at the backs of house organs, about 
the clerk who puts the binger to a 
silk shirt sale by the ingenuous re
mark that he wears ’em himself. It is 
illustrated with a stock cut of irate 
customer departing, and usually pro
vokes a reminiscent chuckle.

\  et to the untrained and untutored 
third assistant in the corner toggery 
shop, this tactless fib might seem the 
quintessence of modern salesmansh.p. 
For what he doesn’t know about the 
gentle art of sales persuasion would 
take a sad chapter to relate.

But sometimes it is pretty hard 
to roast the poor chap behind the 
counter, for even if his foot slips 
occasionally he means well. Study his 
past history, education and ambitions 
and you will find him rather raw ma
terial.

In most hardware stores, for in
stance, the clerk can turn his callous
ed hand to a little steam-fitting or 
plumbing, and naturally does not in
cline toward the niceties of personal 
intercourse. If he smokes a twofer 
or takes a chaw in the presence of 
feminine customers, remember he is 
merely mimicking the boss. The gro
cery clerk has struggled up from de
livery boy, the sleek youth behind the 
ribbon counter may have washed the 
windows, and it is only in the drug
store, as a rule—to select a few com
mon trades—that the clerk has com
pleted a high-school education. Thus 
it goes.

While this might indicate a some
what dismal state of affairs, it gives 
a greater opportunity to the manufac
turer with the courage and foresight 
to apporpriate a small slice of his ad
vertising budget for educating the 
retail clerk. Such an undertaking, 
however, must be entered into not 
wholly selfishly. You must have the 
sincere desire to fit the clerk for the 
better job ahead. The clerk of to
day is the merchant of to-morrow', 
and may be he will remember those 
folks who helped him to make good.

Often, too, this phase of advertising 
is a direct solution to a knotty sales 
problem—w’here you are attem pting to 
break dowm the barriers of opposition 
or where your product does not lend 
itself to the usual forms of publicity.

Let me give you a case in po:nt 
A manufacturer of a certain ingenious 
appliance for correcting foot troubles 
found that one of h:s chief difficulties 
was getting people to realize that 
there was anything wrong. with their 
pedal extremities. They might run

their shoes down at heel or have pains 
in the muscles of their legs, but they 
would usually scoff at the thought 
that a foot leveler or brace would re
move the cause of their affliction.

Moreover, a study of the human 
foot is quite a complicated affair, and 
the average shoe-store clerk is not 
capable of .correctly diagnosing the 
trouble. The first bright impulse 
might have been a book on foot trou
bles, but this manufacturer reasoned 
that here was the golden opportunity 
to introduce his product as a scientific 
appliance, providing he trained the 
shoe-store clerks in the rudiments of 
orthopraxy of the foot.

So, nowadays, when you enter the 
store that sells this article, the clerk 
tells you which muscles are the of
fenders, and just what type of leveler 
or brace or arch builder is required to 
correct the trouble. One point that is 
always emphasized, however, is that 
the shoe clerk is not an orthopedic 
physician, and that if your ailment 
has reached the acute stage, you will 
be referred to a competent practition
er.

The manufacturer is not only win
ning the clerk’s eternal friendship, but 
building sales in a very skillful man
ner. The course comprises a dozen or 
so mail lectures with a text-book 
written by a well known foot special
ist. W ith each lecture there is a list 
of questions to be answered and re
turned. Students enroll after a p re
liminary examination and at the suc
cessful conclusion of the course are 
presented with a diploma, which they 
frame and hang above the parlor 
mantel.

Another firm works the same basic 
idea wfith a different twist. This con
cern makes a brand of ready-made 
shirts and garments for children, and 
finds their sale mostly through small
town markets. Instead of devoting 
the course exclusively to a discus
sion of their line, these people start 
off with salesmanship in general—cul
tivation of the voice, personal appear
ance, approaching the prospect, sell- 
ing related articles, etc. There is 
even one bulletin on the subject of 
sizing up the customer, illustrated 
with photographs of various common 
shopping types.

One interesting thing about this 
course is the fact that the applica-

The Great American Farmer at this 
season begins to prepare his land to 
produce the Nation's food.

To properly carry the great responsibility, he must be able to devote 
his whole thought and energy to his work. He must not be annoyed 
with those troubles which always accompany the wearing of inferior 
footwear. Sell him the

H. B. Hard Pan Shoe
for service.

The H. B. HARD PAN shoe has long been known for its wearing 
qualities. The great food producers wearing these wonderful service 
shoes will be able to put the necessary effort into their work.

A lifetime of honest effort to produce the best service giving shoe 
possible is back of the name H. B. HARD PAN.

High Grade Materials—both upper and sole—together with the best 
workmanship obtainable, are exclusively used.

You can recommend and sell the H. B. HARD PAN SHOE to the man 
who needs the best, because IT IS THE BEST service giving shoe.

THEY WEAR LIKE IRON

HEROLD-BERTSCH SHOE CO.

Manufacturers of Serviceable Footwear GRAND RAPIDS, MICH.

“Hog-lot” Leather
(Sounds “sort of" crude, doesn’t it?)

Well, it takes good leather to stand the mud of a 
hog-lot, don’t you think so?

That s why we call the good leather we use in 
these Outing Shoes by that name.

Consider 
Carefully

No. 2723—Men's 9 
inch with cuff $2.75 

No. 2725—Men’s 7 
inch with cuff $2.50 

No. 2613—Men’s 6 
inch no cuff.. $2.35 

No. 2615—Men’s 5 
inch no cu ff.. $2.15

Viscolized Vitallic Soles

The Michigan People Grand Rapids
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tion blank must be endorsed by the 
merchant, so there will be no resent
ment in case the clerk spends too 
much time selling this one class of 
merchandise. The bulletins are sent 
to the personal address of the clerk 
and the multigraphed set, including 
postage, costs somewhere around 
eighty-five cents.

Courses by mail are only one of 
several ways of training the retail 
clerk. Some manufacturers instruct 
their traveling representatives to hold 
store meetings and give the assem
bled clerks a practical demonstration 
of their merchandise. Usually these 
gatherings are held after hours, or 
first thing in the morning to start the 
day right. The salesman acts the 
part of the super-clerk and his audi
ences fire rapid questions taken from 
the daily grind. Often a moving-pic
ture film illustrating the manufactur
ing processes gives the sales folk a 
better grasp of their subject from 
behind the scenes.

Some months ago, a manufacturer 
of boots and shoes hit upon the happy 
idea of a retail clerk’s convention. 
His plan was to hold a three or four 
days’ meeting at various centrally lo
cated points and invite his dealers to 
send their most ambitious clerk. The 
dealer would stand the expense of 
railroad fare and hotel, while the man
ufacturer offered to supply all neces
sary text-books, stationery, etc., as 
well as lunch. Various speakers would 
give practical talks on salesmanship, 
stock-keeping, window display, Ad
vertising, etc., and boots and shoes 
would come in for their share.

On account of war conditions, the 
idea has been temporarily shelved, but 
it is a hunch which could fit in with 
many lines of business. Out of a 
tentative list of fifty, twenty-three of
fered to be represented. One retailer 
rated at seventy-five thousand wanted 
to come himself—from a distance of 
nearly five hundred miles.

Don’t think that all your education
al literature should be directed to the 
owner of the business. For often he 
sits behind office doors, while the 
folks who have the daily contact with 
your ultimate consumers are the 
clerks at the counter. And it has been 
the experience of most advertisers 
that the retail salesman offers a prom
ising field for development and will 
warm up quickly to any of your efforts 
to help him climb.—Frederick C. 
Kuhn in P rin ters’ Ink.

Activities in Michigan Cities. 
W ritte n  fo r  th e  T rad esm an .

A special course in printing will be 
offered in the Battle Creek public 
schools.

The retail price of milk in Pontiac 
has dropped from 14 to 12 cents per 
quart, following the reduction made 
in Detroit.

The Michigan College of Mines, at 
Houghton, has offered its services to 
the United States for the duration of 
the war, including grounds, buildings, 
equipment and personnel for any work 
required. This is a scientific war, 
with highly trained technical men 
needed in all branches of service. A 
call came recently to the school for 
fifty civil and fifty mechanical en

gineers, with a few other specialists, 
and Dr. McNair couldn’t supply one 
man. They will have to be trained.

The Ishpeming Advancement As
sociation has put over its annual ban
quet for a year, in harmony with the 
general plan of war economy.

Bay City will do no street paving 
this year, as the people need all the 
money they have to back the Govern
ment.

Saginaw probably will do no paving 
or any other street improvement work 
that is not absolutely necessary. The 
city’s new asphalt plant will be in 
operation soon, doing repair work.

The Community Betterm ent Club 
has been formed by business men of 
Middleton.

Public schools of Menominee have 
been ordered closed until April 8 on 
account of scarlet fever. There are 
twenty cases under quarantine.

H astings voted down the fire truck 
proposition and depends on a single 
fire team. Twice recently the team 
was away from the engine house when 
the alarm came in and residences were 
badly damaged. Almond Griffen.

New Footwear in Holland.
A slipper with a wooden sole, and 

with the upper and inner parts form 
ed of various materials such as twill, 
corduroy, and cheap woolen stuffs, 
is being made in the Southern part of 
Holland. It is a relatively new in
dustry for that country, according to 
Consul Frank W. Mahin in Am ster
dam, and is attracting a great deal of 
attention. Although the materials 
used are very cheap, it is said they 
make a durable and comfortable slip
per, selling for about $1 a pair for the 
best quality. Excepting the cutting 
of the wooden sole, they are made 
entirely by hand: Their cheapness is 
particularly appealing in view of the 
prohibitive prices toward which shoes 
and slippers in the shops are steadily 
mounting.

A man who was continually losing his 
collar-button while dressing complained 
to his wife about it. With an ingenuity 
born of the use of hairpins, she told him 
to hold his collar-button in his mouth. 
The next morning she was startled by 
an unusual commotion. “What’s the 
matter?” she asked anxiously. “I’ve 
swallowed the collar-button,” said the 
man. “Well,” responded his wife, 
“there’s one com fort: for once in your 
life you know where it is.”

Michigan Shoe Dealers 
Mutual Fire 

Insurance Company
Fremont, Mich.

Our Responsibility Over
$1,500,000

W e write insurance on all kinds 
of mercantile stocks and buildings 
at a discount of 25% from the 
Board Rate w ith an additional 5% 
discount if paid within tw enty  
days from the date of policy.

R ouge R ex  Shoes
are made to sell and to wear. That is 
why they are the largest selling work 
shoes in Michigan today. These two 
points are kept in mind in building 
Rouge Rex Shoes, and there is a par
ticular shoe built for every workman 
for his particular need.

Tie up to the Rouge Rex line and 
build business.

Hirth-Krause Co.
Tanners and 

Shoe Manufacturers

Grana Rapids, Michigan

Here Are Two 
Strong Numbers:

N o . 8000 
Men's Chocolate 

Outing Bals 
Oak Soles

Full Bellows Tongue 
Sizes 6 to 11 
P rice  $2.50

N o . 8001 
Men’s Black Outing 

Bal, Oak Soles 
Full Bellows Tongue 

Sizes 6 to 11 
P rice  $2.50

Rindge, Kalmbach, Logie Company
Grand Rapids, Mich.
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A d v e rtis in
One of the best forms of advertising a retail store can have is mouth to mouth advertising*

This means that the store as well as the merchant should be favorably known to the people in his 
community* He msust have the confidence of his customers* His business methods must be absolutely hon
est and every buyer entering the store should be courteously treated*

The display of merchandise as well as courteous clerks and sales people can bring about a very con
genial atmosphere in the store so as to make people feel perfectly at home and will make them want to 
come to your particular store in preference to all others*

But mouth to mouth advertising is not the only kind of advertising necessary to build up a successful 
business* The printed word should supplement the spoken advertising*

W hat are the media for reaching people?

First, there is your local newspaper* One great difficulty is that in too many instances the advertising 
of the country merchant is not taken seriously enough by his clientele. There is no up-to-date appeal in the 
advertising itself* This can best be remedied by educating the trade to the fact that all advertising of a 
store is absolutely honest and sincere*

Some big bargain can be advertised from time to time, and every bargain advertised should be ex
actly as represented* A few of such ads will soon make customers realize that the advertising of such a store 
is to be depended upon*

But the local paper does not reach all of the store's potential customers. One of the best ways to 
come in personal touch with the trade is by personal visits to the home of a customer*

A  drive through the surrounding country stopping at the homes of various farmers for a short visit is 
the very best kind of advertising even though these visits are not primarily to produce business.
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Then there are the painted signs, the direct by mail literature, etc* In these days of the multigraph, 
modem office equipment and rural free delivery it is an easy thing to place a personal message of your store 
into the hands of every customer« This can be done frequently and inexpensively«

Every retail store should have an advertising policy and a fixed goal of achievement that incorporates 
both service and volume of sales« Around such an object can be tied the loyalty of your selling force«

The advertising policy should first of all designate a small per cent« of the gross sales to be spent in 
advertising* The clerks or sales people should be taken into the confidence of the merchant«

They can be told exactly what the merchant has set out to accomplish during the next six months or 
a year« This will give the sales people a greater interest in the welfare of the store« It will give them con
fidence and a definite goal to work to, and both merchant and salesman would be the gainer«

The Wholesalers of Grand Rapids could not easily have built up a large volume of business if they 
had not had the support and confidence of their employees. It is this co-operation of employee and whole
saler that makes prompt service possible« It enables Western Michigan to buy at a centrally located mar
ket, at prices as low as can be bought anywhere in the United States. In addition to this the shipping 
facilities at Grand Rapids are such that Grand Rapids Wholesalers can quickly and advantageously serve all 
merchants in Western Michigan«

The Grand Rapids Wholesalers are anxious and willing to co-operate with their trade.

If you are confronted by any business problems, if you wish to enlarge your store or add a new line 
and do not know whether such expense will be to your benefit we suggest that you make use of the vast ex
perience of any one of the Grand Rapids Wholesalers who are always anxious and willing to serve you.

You can best serve your own interests by making Grand Rapids your buying market«

This is the 12th and last of a series of ads appearing 
in this publication.

G rand R ap ids W holesale D ealers dissociation
Grand Rapids, Michigan.
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Create a New Outlet for Drapery 
Goods.

You can’t induce a woman to buy 
drapery she does not need by offering 
her a special price. That is where 
drapery differs from clothes. My 
lady can be tempted to buy a new suit, 
or a dress, before the old one is worn 
out; she can be tempted to buy 
gowns for special occasions, but the 
house “doesn’t change its clothes” 
often. It wears what is supplied re
gardless of the occasion. The old 
draperies stay either until they are 
worn out or until the homemaker is 
made to feel that she needs some
thing new for her room.

The best that the “special price of
fer” can do under such conditions is 
to slightly hurry the woman who has 
already concluded she needs new 
draperies. It can’t make her want 
something different. That is why 
many buyers were disappointed with 
the result of their advertising this 
fall. They devoted all the space in 
their advertisements to the featuring 
of price concessions instead of giv

ing part of their space to making the 
home-maker want something differ
ent.

We know, of course, that many buy
ers will proclaim that it is impossible 
to create new styles in this way in 
draperies. We know that they will 
say that drapery styles, like furniture 
styles, are a m atter of slow growth. 
They may even point out that in all 
the years of the existence of the U nit
ed States, this country has originated 
but one really new style in furniture 
—the mission type.

If it were worth while to go into a 
discussion it would be easy to prove 
that this same argum ent can be used 
in the m atter of clothes. T hat there 
are no new styles of clothes, but 
merely periodical returns of old 
fashions in modified forms. However, 
none of this is of importance because 
there are buyers in this country—the 
very livest buyers—who are creating 
new drapery fashions, new wants 
among their customers.

One live Eastern buyer, for exam
ple, has something new every spring

with which to draw people to his de
partment. One season it was an “in 
quisitive curtain”—merely a new 
name for an old sash curtain, put up 
in package form. Another season it 
was “Italian Peasantry” modernized 
and made practical for a modern type 
of home, or again a modernization ot 
“Georgian decoration.” None of 
these interesting developments, how
ever, were featured for the purpose 
of running up big immediate sales. 
This buyer by no means scorned the 
giving of real price concessions to his 
customers when he was able to ob
tain merchandise on which he could 
honestly offer them special values.

The purpose of his “style drive,” 
if we may use that expression, was 
to give women a reason for coming to 
his department, to be able to tell them 
that there was something there for 
them to see, something different from 
what they had in their own homes. 
Every season a certain percentage of 
the business is done on the new styles 
brought out by this buyer, but usually 
it takes two or three seasons before 
the demand for the featured merchan
dise reaches its height.

The homemaker sees this advertis
ing in the spring, let us say. She is 
interested. She calls to see the dis
play and is impressed with it, but 
perhaps it is too radical a change from 
what she is accustomed to. More
over, she does not realize that she 
wants new draperies. By fall, how
ever, the idea has begun to take root 
and back she comes to the department 
for the very merchandise that she saw

and decided was too radical in the 
spring.

The instance we have quoted above 
is merely an extreme case of the type 
of advertising which is too little pur
sued in drapery departments. Every 
season the drapery buyer should fig
ure on giving his customers some 
new suggestions, but this year par
ticularly this plan is of unusual im
portance.

Just put yourself in the place of the 
homemaker for a moment. Prices of 
draperies are up, as are the prices of 
everything, you have decided to be 
economical in your buying; that is, 
you will buy only the things you 
really want—observe we do not say 
“really need,” because if the people 
bought only what they needed we 
would return shortly to the “skin” 
clothes of prehistoric days.

You see an advertisement of the 
big store offering certain draperies at 
$1.65 and stating that the value of the 
goods is $2.10. Now, you know the 
big store and you know that their 
advertising is honest, and that the 
value of the goods probably is $2.10, 
but only three years ago you bought 
something of a similar nature at $1.00, 
five cents less than the special price 
now offered you.
W hen you come to think over such 

a condition, is it surprising that Friend 
Housekeeper does not get wildly ex
cited over your special price offers? 
Remember, she does not need drap
eries, if she did she would respond; 
therefore your campaign, if you plan 
it right this year, should have for its

SERVICE
Curtain Season is Here

QUALITY

We have for immediate delivery 
Complete Range

Swisses, Scrims, Marquisettes 
Lace Exige Curtainings

Purchased some time ago. Priced accordingly.

A Real Spring Special for You

Grand Rapids Dry Goods Co.
Exclusively Wholesale

Grand Rapids, Michigan
QUALITY SERVICE



A p ril 3, 1918 I f X G H I O A N T R A D E S M A N 19
central thought making women want 
new draperies—and the only way to 
make them want new draperies is to 
show them something different, and 
therefore more attractive either in 
pattern, design or in the treatm ent 
of the materials.—Dry Goods Eco
nomist.

Why Umbrella Business Falls Off.
W ith the recent report that two 

of the largest manufacturers of um
brellas and parasols were to discon
tinue business some time in the near 
future and that two other large um
brella concerns were to liquidate, 
members of the industry and other 
interested parties are asking “why?"

“The common use of the automo
bile,” some experts declare.

“The efficient waterproofing of 
coats that can be sold at a reasonable 
figure,” others assert.

The majority of those well versed 
in the umbrella business seem to 
think the waterproof overcoats have 
more to do with the decline of the 
industry than the automobiles.

For a number of years manufac
turers of coats have been making a 
garm ent that can be worn during 
rain or shine. This garment is serv
iceable for any kind of weather where 
a coat is comfortable whether light 
or heavy.

Men as a rule object to carrying 
umbrellas, and a great many of them 
will not do so unless they are 
“caught” without their raincoat. 
Women, too, have resorted to the 
slip-on raincoats. O thers during rainy 
weather do their shopping in autos, 
and use their machine instead of an 
umbrella. In the hot spells they also 
use autos instead of parasols.

Another manufacturer said that one 
of the real reasons for business losses 
in this industry was the neglect to 
keep abreast of the times. Increases 
in cost of materials and labor were 
also blamed.

However, the majority of them 
agree that the efficiency of the rain
coat manufacturers has more to do 
with the decline of the umbrella in
dustry than any other factor. One 
manufacturer said that his plant had 
done just a trifle more than half the 
business of last year during the cur
rent year, and that the business had 
been dropping steadily for the past 
five or six years.

He also said that the same condi
tions exist with a number of firms 
that he knows of.

“Of course, materials, labor and 
other things have gone up since the 
war,” he said. “So have the price-, 
we get from the retailer. The retailer 
also gets more than he did, but they 
are not placing orders as they have 
done in the past. The people are not 
using umbrellas as they did. T hat’s 
about all I can say about it.”

The War Mother.
You h av e  g iven  th e  w orld th e  best you 

had
A t th e  call of y o u r c o u n try ’s  need, 

P a r t  of yo u r body and  p a r t  of y ou r soul
F o r a  cause  th a t  is now  a  Creed.

L ift h igh  yo u r head  in a  holy pride,
In you r g if t  th a t  th e  w orld m ig h t live, 

P ity  th e  w om en w ho  love th e ir  land
A nd have  no sons to  give.

Every man seems to be able to 
boast of at least one rich relation.

Bankruptcy Sale.
In the D istrict Court of the United 

States for the W estern District of 
Michigan, Southern Division.

In the M atter of Louis F. Brown, 
Bankrupt. No. 1707.

To the creditors of said Louis F. 
Brown of the City of Niles and Dis
trict aforesaid, bankrupt.
Notice is hereby given that in ac

cordance with order of the court at 
9 o’clock A. M. on the 12th day of 
April A. D., 1918, at the clothing 
store formerly occupied by said Bank
rupt at No. 110 E. Main street in the 
City of Niles, I will sell at Public 
sale the assets of said Bankrupt es
tate, which said assets consist of a 
stock of clothing, gent’s furnishing 
goods, shirts, etc., store furniture and 
fixtures inventoried and appraised at 
the sum of $4,302; and accounts re
ceivable of the appraised value of 
$600.00. Said sale will be for cash, 
subject to confirmation by the Ref
eree, within five days after the filing 
the trustee’s report of such sale.

Inventory and report of appraisers 
may be seen at the office of W illard 
J. Banyon, Referee, St. Joseph, Mich
igan, or at my office in the City of 
Niles.

Dated this 23rd day of March, A. 
D., 1918. W ilber N. Burns,

Trustee in Bankruptcy of Louis F. 
Brown, Bankrupt.

Father’s Fault.
“Oh, mama, baby is trying to eat 

a lump of coal.”
“Mercy! T hat child never got his 

expensive tastes from my side of the 
family, I ’m sure.”

The Goods! 
Net Prices!

When you rec e iv e  
“ OUR D R U M M E R ” 
catalogue regularly you 
always have dependable 
answers to these two 
important questions:

What is the lowest net 
price at which I can buy 
goods?

Where can I get the 
goods?

Items listed in this 
catalogue have the goods 
behind them.

The prices are net and 
are guaranteed for the 
time the catalogue is in 
force.

Butler Brothers
Exclusive Wholesalers of 

General Merchandise

New York Chicago 
St. Louis Minneapolis 

Dallas

Valid Insurance at 
One-third Less Than 
Stock Company Rates
Merchants insure your stocks, store 

buildings and residences in the

Grand Rapids Merchants 
Mutual Fire Insurance Co. 

of Michigan
For the last ten years we have 

been saving our policy holders 33 % 
on their insurance. We can and will 
do as much for you.

Home Office, Grand Rapids

Our Products Are Hand Finished
—that’s one reason why they are so generally popular 
everywhere sold. Each finger tip, each thumb on 
the gloves and mittens, each seam in all of our knit 
goods, where the strains are most severe, are finished 
by hand. We don’t leave it up to a machine.

Be sure and not place your order for these goods 
until our representative calls on you.

PERRY GLOVE & MITTEN CO., Perry, Mich.

G I N G H A M S
Priced for Quick Selling—200 bundles of Dress Gingham 
in 10 to 20 yard lengths running 100 yards to the bundle. 
All new good styles in stripes, plaids and staples.

Worth Much More
Our Price—While They Last—23c

Large shipments of 27 inch and 32 inch Fancy Ginghams in 
standard makes arrive daily. These goods are 8carce. Order an as
sorted lot of fancy and staple patterns to replenish your stock.

| Quality Merchandise—Right Prices—Prompt Service |

PAUL STEKETEE & SONS
WHOLESALE DRY GOODS GRAND RAPIDS, MICH.

................................................ .
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How W ar Adm'nistration Looks to 
a Grand Rapids Man.

W ritte n  fo r th e  T rad esm an .
This war, since our participation in 

it, has become the principal business 
of the country. As an officer high 
in command at W ashington told the 
writer, “ It is a bad business, but a 
big business, and must be run on sys
tematic business principles to be 
won.”

The above quotation aptly express
es the situation. It is very easy to 
pour forth long distant criticisms as 
to the methods of handling the gi
gantic business of this war, involv
ing and embracing every known 
branch of industry and commerce; 
criticisms too often based on base
less rumors or faulty information. 
For this immense business machine 
to pause long enough to pay atten
tion to these criticisms, individually 
or collectively, would be such a waste 
of time as to retard  the forward 
movement a t a time when speed is 
an imperative necessity. While at 
the National Capitol, in daily contact 
with officers and heads of the various 
departments, I became impressed with 
their unflagging energy and close ap
plication to their various tasks and 
problems and became thoroughly im
bued with the feeling that, so far as 
is humanly possible, the war is being 
run upon as an economically a busi
ness basis as it possible. One of the 
high officers of the W ar Department 
said to me, “W e have made mistakes, 
many of them, and probably will make 
more because none of us are omni
potent, but as fast as we discover 
them, we correct them. The same 
mistake is never made twice.” As an 
instance of how every effort is being 
made to eliminate political pull and 
selfish wire pulling, it is the policy 
of the W ar and Navy Departments 
not to award any further commissions 
to civilians for desk or business ex
ecutive positions. Persons desiring 
such m ust enlist and rise from the 
ranks on his merits. Merit counts. 
The record of the men is closely 
scanned and each is closely watched 
for the reason that they need good men, 
and as fast as ability is developed 
along any special line, the owner of 
that ability is given an opportunity of 
using it to the best advantage for his 
country with a corresponding im
provement in his position.

There is no light or frivolous gaiety 
in W ashington among the workers. 
They are honestly striving to serve 
their country with their whole heart, 
realizing their indivdual responsibil
ity. In view of this situation, the 
people “back home”—all of us—

should be both patient and lenient, 
and cc-operative with the Govern
ment in all its department by doing 
our bit toward furnishing the sinews 
of war so necessary to carry it to a 
successful conclusion, both through 
contribution of our individual re
sources and through the conservation 
of food and material, even if it en
tails discomfort and self sacrifice. 
Our boys at the front, and those go
ing, are splendidly and cheerfully of
fering their lives in the cause of hu 
manity, and it is up to us who can
not go to see they have everything 
on God’s green earth they need; so 
let us forget criticism, unless con
structive and founded on established 
facts, and bend our energies to help 
the cause along.

In view of the latest developments 
on the W estern front the prices of 
both stocks and bonds continue to 
show a firmness on reactions that is 
both surprising and encouraging, no 
substantial liquidation being appar
ent. This is a good indication of the 
spirit of the people. It shows con
fidence in the ultimate decision in 
favor of humanity. The calm con
fidence of the business interests of the 
country is a strong weapon and its 
continuance will be a great factor in 
winning the greatest struggle in the 
history of the world. While there is 
strength to the market it would be 
advisable for those who purchased 
securities of a speculative nature to 
take their profits, as no assurance can 
be given of a continued upward 
course, or even an extended period 
at present price levels. John Moody 
says of the three great classes of 
people in this country the middle class 
has been hit hardest in the war, the 
upper or wealthy class next, and the 
laboring class scarcely hit at all; that 
the real “profiteers” since our entry 
to the war have been the so-called

Kent State Bank
Main Office O ttaw a Ave.

Facing Monroe
Grand Rapids, Mich.

Capital . . . .  $500,000 
Surplus and Profits - $700,000

Resources
10 Million Dollars

Paid on Certificates of Deposit

The Home for Savings

GRAND RAPIDS NATIONAL CITY BANK 
C I T Y  T R U S T  & S A V I N G S  B A N K

ASSOCIATED

C A M P A U  S Q U A RE
The convenient banks fo r out of town people. Located a t the  very center of 

the city . Handy to the street cars—the Interuitjans—the hotels—the  shopping 
district.

On account of our location— our large tran sit facilities—our safe deposit vaults  
and our complete service covering the entire  field of banking, our Institutions must 
be the u ltim ate  choice of out of town bankers and Individuals.

Combined Capital and Surplus.................................. $ 1,724,300.00
Combined To ta l Deposits ..........................................  10,168,700.00
Combined T o ta l Resources ......................................  13,157,100.00

GRAND RAPIDS NA TI O NA L CITY BANK  
C I T Y  T R U S T  & S A V I N G S  B A N K

ASSOCIATED _____________

GRAND RAPIDS
IS THE BANKING CENTER OF 
WEST MICHIGAN AND ONE 
OF THE BEST KNOWN FINAN
CIAL AND FIDUCIARY INSTI
TUTIONS OF THAT CITY IS 

THE

ItRand RapidsTrustHompany

w it h  Re so u r c es  o y er

$ 1,000,000

TRUST A N D  INVESTMENT BUSINESS H A N 
DLED EFFICIENTLY AND  SATISFACTORILY

SAFETY DEPOSIT FACILITIES A T  THREE  
DOLLARS PER YEAR A N D  UP
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poor and the laboring classes. The 
prices of labor have risen so much 
higher than the cost of living that 
these two classes ate really living in 
clover. I t  is the man with a fixed 
salary that feels the pinch. The sal
aries of the middle or salaried class 
have been hurt most because salaries 
have advanced only a few per cent., 
while the cost of living without 
changing the standard, has risen at 
least 50 per cent.

An im portant factor in the compar
atively unruffled state of the money 
m arket is the war currency issued, 
both here and abroad. I t has stab
ilized the money market and enabled 
the banks to avoid the wholesale cull
ing of their loans. Federal Reserve 
bank note issues to March 1 totaled 
$1,351,091,000, while Great Britain to 
Oct. 31, 1917, had put in circulation 
currency notes amounting to $911,- 
057,000, so that by this time Britain’s 
war currency must amount to at least 
$1,000,000,000. A similar policy has 
been pursued in both France and Ger
many. I t  is estimated that in all, the 
world now has outstanding approxi
mately $12,000,000,000 of uncovered 
paper.

There are several features of the 
third $3,000,000,000 Liberty Loan 4V{ 
per cent, bond issue with which the 
public should become acquainted. It 
looks as if many of the second Lib
erty Loan 4 per cent, bonds would be 
converted into the new 4% per cent, 
bonds, while the 3J^ per cent, bonds 
have a right to convert into any sub
sequent bond bearing a higher rate 
of interest issued during the war. 
While the Government hopes to hold 
down the interest rate from now on 
to 4J4 per cent, on its permanent war 
borrowings, this is a question the 
future only can decide. The owner of 
the 3J^ per cent, bonds can skip the 
third Liberty Loan, so far as the con
version privilege goes, and convert in
to any later loan during the war, 
should such issue bear a sufficiently 
high rate of interest to make it a t
tractive. On the other hand, the sec
ond Liberty Loan 4 per cent, bonds 
can be converted only into the next 
higher rate issue, which is the 4% 
per cent, loan about to be offered. If 
the holders of the 4 per cent, bonds 
do not exercise this privilege; it is 
gone forever. The new 4x/ \  per cent, 
bonds will not be convertible into 
bonds bearing a higher rate of in
terest, nor would the 3J^’s if convert
ed into the 4x/± per cent, bonds be 
convertible into any other issue.

There has' been some confusion in 
the. mind of the public regarding the 
taxation feature of the Liberty bonds. 
Advices from W ashington show that, 
taking into consideration the Federal 
supertaxes on incomes, a 4% per cent, 
rate, assuring the new bonds will al
so be subject to supertaxes, will na
turally be more attractive to persons 
of large incomes than the 4 per cent, 
rate. Those having incomes up to 
$60,000 or $80,000 can purchase the 
4% bonds, pay taxes, and have re
maining an income equal to the re
turn on the 3 x/3 per cent, tax exempt 
Liberty bonds. On the 4 per cent, 
bonds where the income exceeded the

$40,000 to $60,000 stage the net return 
of the payment of taxes fell below 
the 3J^ per cent. rate.

As a means of gauging the extent 
and success of the Federal Farm Loan 
bank scheme, it can be stated 
that during the month of February 
a total of $13,878,811 was loaned to the 
farmers of the United States on long 
time first mortgages. This was $2,- 
091,294 more than was loaned in Jan 
uary. On March 1 the total amount 
of mortgage loans placed since the 
establishment of the Federal land 
banks was $64,532,343 covering 28,495 
loans closed, as against $50,782,432 
on February 1 covering 24,020 loans, 
which means, says the Farm  Loan 
bank in its report, that during Feb
ruary 4,475 farmers received $13,729,- 
911 or an average of about $3,000 
each.

President W ilson’s proclamation 
putting coal and coke dealers and 
jobbers under license becomes effec
tive April 1. Fuel adm inistrator Gar
field in a statem ent says: “The regu
lations recognize the twofold func
tion of the jobber. Under them he 
may, as heretofore, purchase and re
sell coal on his own account. W hen 
he acts in this capacity, his profit is 
limited only by the regulation that 
he may not sell in excess of the Gov
ernm ent mine price, and that he may 
not make any other profit, directly 
or indirectly, on coal purchased for 
his own account. On the other hand, 
performing his function of rendering 
service to the consumer or retail deal
er in procuring coal, he may, when he 
has been authorized by the dealer or 
consumer, buy for them at any price 
not in excess of the Government 
mine price, and those who choose to 
employ him for this purpose may 
compensate him by paying him a pur
chasing commission not to exceed in 
any case the reasonable limit fixed 
in the regulation as the maximum 
compensation for that service. These 
commissions are briefly 15 cents a 
ton on bituminous coal, 20 cents on 
anthracite coal in the E ast and 30 
cents in the W est, and 5 per cent, on 
the delivered price of smithing coal.'’

Investment 
Bonds Notes

issued by p u b l i c  
utility companies of 
recognized standing.

Hodenpyl, Hardy & Co
Incorporated

Securities fo r Investm ent

14 Wall S t. New York
First National Bank Bldg., Chicago

A ssets $2,790,000.00 m Insurance in Force $57,000,000.90

lam Insümif üü Comj&xy
Offices—Grand Rapids, Mich.

Has an unexcelled reputation for its

Service to Policyholders
$3,666,161.58

Paid Policy Holders Since Organization
CLAUDE HAMILTON 

Vice-Pres.
JOHN A. McKELLAR 

Vice-Pres.

W M . A. W A T T S  
President

RELLS. WILSON 
Sec'y

CLAY H. HOLLISTER 
Treas.

SURPLUS TO POLICY HOLDERS $479,058.61

It Is P o o r  B u sin ess I
to be without a good banking connection. Ask 
anyone who is headed for success and he will tell 
you that we are right in that statement. There 
are many good banks in Grand Rapids but we 
would like to have you consider, particularly, 
the facilities of

I

THE OLD NW
MONROE AT PEARL

L BANK
GRAND RAPIDS

Fourth National Bank
United State« Depositary

W M . H . A N D E R SO N . P resident 
J . C L IN T O N  BISHOP. Caahier

Savings Deposits 

Commercial Deposits

Per Cent In terest Paid on 
Savings Deposits 

Compounded Semi-Annually

3 5 6
Par Cent Interest Paid on 

Certifioatea of Deposit 
Loft One Year

Capital Stock and Surplus

$580,000
L A V A N T  Z. CA UK IN , V ice P residen t 
ALV A  T .  ED ISO N . A ss’t  Cashier
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A person employed exclusively as a 
salesman by a single producer or em
ployed exclusively as a purchasing 
agent by a single consumer is not 
required to procure a license.

The announcement of the settle
ment of the long standing fisheries 
dispute between Canada and the 
United States calls attention to the 
fact that these two countries furnish 
about one-fourth of the recorded fish 
crop of the world. In combination 
they supply over $150,000,000 worth of 
fish per annum, while the world’s 
recorded total is slightly less than 
$500,000,000. Paul Leake.

Democracy Goes Autocracy One 
Better.

W ashington, April 1—During the 
past six weeks American consumers, 
informed by American public opinion, 
and aided by American business men, 
have accomplished two tasks which a 
year ago would have seemed impossi
ble.

F irst of these, is the nation-wide 
substitution of other cereals for wheat 
flour in purchases made at retail 
stores, and the second is nation-wide 
use of mixed-flour bread and bakery 
products.

These necessary measures have 
been carried out so quickly and loyal
ly by everybody that the chief work 
now remaining to be done is to make 
explanations to that small proportion 
of people who do not yet understand, 
and to carry the war food programme 
further, realizing its full benefits.

There has been considerable con
fusion in the “50-50” rule governing 
sales of wheat flour and cereals to 
gether—pound for pound. House
wives have confined their purchases 
to a single substitute such as corn 
meal in many cases, whereas they 
should have divided their purchases 
among several different cereals. Mer
chants have assumed that the term 
“50-50” could be applied to prices as 
well as weights, and have mistakingly 
sold a dollar’s worth of substitute 
with a dollar’s worth of wheat flour.

Adjustments are being made very 
rapidly. The housewife now begins 
to see that she has been purchasing 
large quantities of these substitute 
cereals all along, and that by splitting 
up her order, taking some corn meal, 
some rice, some hominy, some oat
meal. and so on. the possibilities for 
enriching family diet are increased, 
not diminished. And merchants, cor
rected by Federal Food Administra
tors in the states have begun to speak 
of the pound-for-pound rule of the 
Food Administration, instead of “50- 
50.” which clears up every possible 
misunderstanding.

W ith “Victory” bread, the. chief 
burden has fallen upon the baking in 
dustry. That industry has responded 
so amazingly that to-day, over all the 
Nation, people are wondering when 
the new “Victory” breads are to ap
pear on their tables, whereas they 
have been eating mixed-flour breads 
and bakerj' products for several 
weeks, in many cases without knowing 
it.

The other day several officials of the 
Food Administration at W ashington 
raised a question concerning the w hite 
bread served them at a hotel, believ
ing that it must be made entirely of 
wheat flour, and were assured that 
it contained more than the required 
percentage of substitute in the form 
of rice and corn flours.

Most people did not know when 
“Victory” bread replaced full-wheat 
bread because they had been expect
ing something like the dark, heavy 
“war breads” now necessary in Eu
rope.

“Victory” bread is alm ost as far 
from real “war bread” as the white 
wheat loaf itself—a product lacking

nothing in the way of nourishment, 
palatability or sightliness!—a “staff 
of life” upon which our people could 
live indefinitely.

These two achievements reflect 
credit on the public, the press and the 
business world alike and go far to
ward dem onstrating the fundamental 
belief upon which Food Administra
tion was founded—that Democracy 
could meet by intelligence, organiza
tion and sacrifices any achievement 
of Autocracy—and go Autocracy one 
better. Jam es H. Collins.

Clarion Note From a Shut-In.
Grand Rapids, April 1—May I com

mend you and your able and worthy 
trade journal for your fearless and 
tireless denunciation of Kaiserism and 
all unjust and unpatriotic schemes and 
propaganda, which have been the 
world’s greatest menace during recent 
years.

This is, perhaps, unlooked for in a 
journal of this character; but these 
editorials are so frank and expressive 
and so clearly voice the sentiment of 
every loyal American, be he native or 
foreign born, that they have become 
a prominent feature in the make-up 
of the Tradesman and are eagerly 
sought and approved, by a great ma
jority of the Tradesm an’s extensive 
family circle.

It has been my pleasure to person
ally copy many good things from 
these pages and to send them broad
cast, with my somewhat numerous 
correspondence, never forgetting to 
make plain the source from which 
they came.

The enclosed lines from the 
Orange, Mass.. Enterprise and Jour
nal, are a sample of this endless pas
time.

Long live the Tradesman!
Ben W. Putnam.

W H O ?—U N A N SW E R E D .
T he follow ing lines w ere  w rit te n  by  a  

m em ber of Co. E „  104th M assa c h u se tts  
In fan try , now  in F ran ce .
Som e people w ere  m ade  to  be sold iers.

T he  Ir ish  w ere m ade to  be “cops,” 
S au er k ra u t w as m ade fo r th e  G erm an s

A nd s p a g h e tti  w as m ade fo r  th e  
“ w ops.”

F ish e s  w ere  m ade  to  d rin k  w a ter ,
B um s w ere  m ade to  d rin k  booze; 

B an k s w ere  m ade to  keep  m oney,
A nd m oney w as m ade fo r th e  Jew s.

E v e ry th in g  w as m ade  fo r so m eth in g
E v e ry th in g  excep t a  m iser;

God m ade W ilson  fo r P res id en t,
B u t w ho in hell m ade th e  K a ise r?

Passed By Censor.
A certain British soldier s letter 

runs thus:
“I am sorry I cannot tell you where 

I am, because I am not allowed to 
say. But I venture to state that I 
am not where I was, but where I was 
before I left here to go where I have 
just come from.

/ M \
JOIN THE

GRAND RAPIDS
SAVINGS BANK

l FAM ILY !

3 3 ,0 0 0  □
1 1 1 S a tis f ie d  
! 1—1 C u s to m e r s

YU,I 1i 1 f l F j i j
know that we 
speci a lize in

accommoda tion 
and service.

T H E  BANK W H ER E YOU FEEL AT H O M E

WE WILL APPRECIATE YOUR ACCOUNT
T R Y  U S I

IN many instances this company has been 
able to save estates more than the en

tire cost of administration, through eco
nomical and businesslike methods.

Its affairs, under the banking laws of 
Michigan, are constantly subject to exam
ination by the State banking authorities. 
Periodically, it renders complete reports of 
conditions to the State.

It offers to you efficient and consider
ate services as Executor, Administrator or 
Trustee.

Send for blank form of w ill and booklet on “Descent 
and Distribution of Property”

The Michigan Trust Go.
OF GRAND RAPIDS

Safe Deposit Vaults on ground floor.
Boxes to rent at very low  cost.

Audits made of books of municipalities, corporations, 
firms and individuals.
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Late News From the Metropolis of 
Michigan.

Detroit, April 1—Construction of 
probably the largest building in the 
world devoted exclusively to the re
tail shoe trade will be started for R.
D. Fyfe & Co. May 1. Building ma
terials, including all the steel, are now 
in storage. The building will cost 
$300,000, although at the current prices 
of materials it will represent a much 
larger value. Including the site and 
the furnishings, the total valuation 
will represent an investment that will 
actually exceed a million dollars. Mr. 
Fyfe told the w riter that excavation 
work on the site, at the Northwest 
corner of W oodward and Adams ave
nues, will be started the day after 
the leases on the present buildings 
expire. The new building will have an 
ornate terra cotta exterior, and will 
be ten stories high, exclusive of the 
basement and sub-basement. There 
will be also three mezzanine floors. 
The dimensions will be 105 feet on 
W oodward and 45 feet on Adams ave- 
n“e- Ti?e Pr °Perty site was purchas
ed by Mr. Fyfe back in 1892.

The capital stock of the Fruehauf 
Trailer Co., manufacturer of semi
trailers of one to ten-ton capacities, 
has been increased to $150,000, and 
the following officers elected: Presi
dent and Treasurer. A. C. Fruehauf: 
Vice-President and General Manager. 
Harvey C. Fruehauf; Secretary and 
Sales Manager, E. L. Vosler. Produc
tion of trailers has been doubled dur
ing the last two months and the dealer 
organization is now being enlarged.

■̂r*ce fixing during war times” will 
be the subject of an address by Roger 
W. Babson, noted statistician, durin" 
the third annual W orld’s Salesmanship 
Congress in Detroit, April 24 to 27. 
About 100 addresses will be delivered, 
«11, them under the classifications, 

Che part of salesmanship in winning 
the w ar” and “Preparation for the 
war after the war. ’ It is the purpose 
of the Congress to reinforce the Gov
ernm ent’s plans, discourage ^ ju d i
cious propaganda concerning business 
curtailment and encourage thrift in 
the sense of keeping busy. In the 
Congress business men of the United 
States and her Allies will meet to 
solve problems now confronting our 
enterprises. Japan is sending a dele
gation of five men, England will send 
H erbert N. Casson, head of the in
dustrial efficiency movement in Great 
Britain.

Newcomb, Endicott & Co. have 
practically completed all arrange
ments for beginning construction of 
a handsome twelve-story, fireoroof 
mercantile building on the southeast 
corner of Woodward avenue and East 
Grand River avenue, on the site now 
occupied by a three-story annex of 
the company’s main building. Con
tinued possession of this property was 
acquired under a long term lease 
about a year ago. The new building 
designed by H arry S. Angell, archi
tect, will have frontage of 60 feet on 
W oodward avenue and 110 feet on 
E ast Grand River avenue and will add 
approximately 100,000 square feet of 
floor area to Newcomb, Endicott & 
Co.,s present store space, giving the 
firm a total area of about 300 000 
square feet. Its cost is estimated at 
$350,000.

The activities of the Standard Oil 
company in purchasing sites in va
rious districts of the city, represent 
one of the most im portant develop
ments in the local real estate market 
in many months. Thirteen properties 
have been obtained by the company, 
representing a net investment of 
$209,500. In only three instances were 
the properties leased and in each of 
these a purchase clause is embodied 
in the contract. In all the deals, the 
consideration was parid in cash and 
in practically every purchase the price 
shows an advancing tendency in land 
values. This fact, in connection with 
the cash payments, is construed as

M I C H I G A N

evidence of the solidity of the real 
estate market in Detroit. Special in
terest attaches to the transactions be
cause of the prominence of the pur
chasing company and the fact that the 
purchases are representative of value 
levels throughout the city. Negotia
tions for the purchases were com
menced only a few weeks ago, but 
the company already has started 
building operations where possible, 
and crews of workers are razing 
buildings that have occupied the sites. 
In several instances buildings of con
siderable size and value are being 
removed to make way for the new 
service stations.

Samuel T. McCornac, member of 
the wholesale dry goods firm of Ed- 
son, Moore & Go., died suddenly 
last Saturday morning while visiting 
Trving J. Coffin, 804 Ferry Park ave
nue. lie  came to D etroit Friday from 
his home in Rochester for the purpose 
of hearing his daughter, Mrs. Ethen, 
McC. Fox, sing E aster Sunday in 
W estm inster Presbyterian church. 
For the last thirty-five years. Mr. Mc
Cornac had been connected with the 
Edson Moore firm. About two years 
ago his health failed him and he re
tired from active business, removing 
a year ago from D etroit to the family 
homestead in Rochester. Mr. Mc
Cornac had been for years an elder 
in W estm inster church, where his 
daughter was soloist. Mr. McCornac 
was 62 years old. He is survived by 
his widow and two children, Mrs. 
Fox and Roy J. McCornac, of Roches
ter. Funeral services were held Mon
day afternoon in the Rochester home.

Fifteen shoe retailers have signed 
applications, and have been accepted 
into the membership of the D etroit 
Retail Shoe Dealers’ Association. I t  
would seem that the organization has 
a brighter future than ever, and the 
new officers promise a businesslike 
and profitable administration. The 
weekly meetings will be held regular
ly and there will be many special 
events between now and the hot 
weather. Secretary Rapp takes this 
medium of requesting every shoe re
tailer in D etroit to attend the m eet
ings. A welcome is also extended to 
any out-of-town retailers, as well as 
wholesalers and manufacturers. There 
is nothing confidential or secretive 
about these weekly meetings. They 
are for the general good of the re
tail shoe business, and the more sug
gestions from the outside the bet
ter. The charter membership fee of 
$2 will soon be increased to $5— 
hence it should be an object for re
tailers to join soon.

H arry Harwood, like some other 
men naturally dislikes spending money 
foolishly. Therefore, when a friend 
in the South sent him an unstamped 
letter he was much annoyed at hav
ing to send on 3 cents postage.

He was still more annoyed, on op
ening the letter, to find nothing in it 
save a single sheet, saying: “I am 
well.—George.”

In return, he procured a large, flat 
stone, packed it in a wooden box, with 
many wrappings, and despatched it 
C. O. D.

W hen his friend had paid 75 cents 
charges, he sought for an explana
tion, and found it in a letter at the 
top of the package:

“Dear George—W hen I heard that 
you were well, this great load rolled 
off my mind.”

Bell Phone 596 Citz. Phone 61366

Joseph P. Lynch Sales Co. 
Special Sale Experts

Expert Advertising—Expert Merchandising 
44 So. Ionia A ve. G rand Rapide, Mich.

HONEST, EFFICIENT MANAGEMENT.
ABILITY, CHARACTER AND EXPERIENCE OF 

THE MEN BACK OF THE PETOSKEY PORT
LAND CEMENT COMPANY ARE ALMOST 
SURE GUARANTEES OF BIG SUCCESS.

Experience is an asset of tremendous value. Ability 
is essential. The men back of the Petoskey Portland 
Cement Company are exceptionally strong. They stand 
the acid test for ability, honesty and experience—the 
three essentials that should be insisted upon by every 
investor in the make-up of the men who are responsible 
for the use of the capital entrusted to them.

Make no mistake about it. As extraordinary as are 
all of the other advantages in favor of success for this 
company, one of the biggest things about The Petoskey 
Portland Cement Company is its honest, capable and 
efficient management.

These men have won their spurs by performance in 
business and have been successful. Take a chance with 
successful men—get in the active current of success— 
and you multiply your chances of getting big unusual 
returns.

Associate yourself with such an ably-planned, effi
ciently-managed enterprise as this and you can positive
ly assure yourself of an “honest run" for your money. 
That is all you can reasonably expect.

The officers and directors of The Petoskey Portland 
Cement Company are A. B. Klise. Pres.; John L. A. Gal- 
ster, Sec’y-Treas.; Homer Sly, Vice-Pres.

Their success and ability are vouched for by the 
strongest and biggest in the field of business.

Stock is now selling at $11.00 per share. Don’t wait 
until there is an increase in the price of the stock. In
vestigate NOW and ACT.

Make a good investment in the stock of this com
pany. Leave it to the men behind the enterprise to get 
quick and highly profitable results.

The character, ability and past record of these men 
are excellent assurances of big unusual success.

F. A. SAWALL COMPANY, Inc.
405-6-7 Murray Building  
GRAND RAPIDS, MICH.

H A R B R ID G E & CO.
69 Buhl Block,
Detroit, Mich.
Representatives for Eastern Michigan.
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Grand Council of Michigan U. C. T .
G rand  C ounselor—Jo h n  A. H ach , Cold- 

w a ter .
G rand  Ju n io r  C ounselor—W . T. B al- 

lam y, B ay  C ity.
G rand  P a s t  C ounselor—F re d  J . M ou- 

tie r , D etro it.
G rand  S e c re ta ry —M. H eum an , Jack so n .
G rand  T re a s u re r—L ou J . B urch , D e

tro it.
G rand  C onductor—C. C. S ta rk w e a th e r , 

D e tro it.
G rand  P ag e—H . D. R anney , S ag inaw .
G rand  S en tin e l—A. W . S tevenson ,

M uskegon.
G rand  C h ap la in —C has. R. Dye, B a ttle  

C reek.
N ex t G rand  Council M eeting—Jackson .

Recent News of the Cloverland of 
Michigan.

Sault Ste. Marie, April 1—It was 
welcome news to the merchants of 
Cloverland to receive notice that the 
D., S. S. & A. trains are now making 
connections at Mackinac City, thus 
improving the service with Lower 
Michigan. G. R. & I. train No. 3 was 
restored Monday and will come 
through every night in the week, ex
cept Sunday, arriving at Mackinac 
City at 7:10 a.m.. connecting with the 
South Shore train which arrives in 
Ishpeming at 4:40 p. m. Train No. 4, 
resumed, leaves Mackinac City at 12.30 
p. m. for Grand Rapids and intermedi
ate points, connecting with train No. 
14, which leaves Ishpeming at 4:20 
a. m. This will give very good serv
ice to and from Grand Rapids and 
Lower Peninsula points.

“Spring lambs are now being 
slaughtered—on the stock exchange.”

P. E. Gallagher, well-known meat 
merchant of St. Ignace, was visiting 
relatives in D etroit last week. Capt. 
Lew Ryerse was in charge of Mr. 
Gallagher’s business during his ab
sence.

The latest bear story reached the 
Soo from Pickford this week, when 
Sam W atson and William Parker 
were cutting tvood two miles from 
Pickford in what is known as the 
Haywood Limits. While felling a 
tree they heard a growling noise un
der the tree and. after investigating, 
found it was a bear. They secured 
a gun from a nearbv farmer and Mr. 
Parker did the William Tell act to 
perfection with one shot. After get
ting the bear out of her den. they 
discovered she had two cubs by her 
side. The cubs were live ones, too. 
After being loaded into a cutter they 
started for Pickford. They sold the 
game to Dr. Sigler and the cubs may 
be seen at Dr. J. A. Cameron’s drug 
store. The old bear weighed 130 
pounds. This will give Pickford a 
chance to compete with T rout Lake, 
which has had the reputation of be
ing the only place along the line that 
kept a bear on exhibition in the vil
lage most of the time, to the great 
delight of E. P. Monroe (Sherwood 
Hall Co.'), who made bruin the hero 
of many escapades and adventures 
which he never even thought of un
dertaking. As a master hand in con
cocting bear stories. Monroe has every 
traveling salesman iin the ‘country 
backed off the boards.

“To love truth for tru th’s sake is 
♦he nrincinal part of human perfection 
in this world, and the seed plot of all 
other virtues.

The old hotel known as the John 
Nevins House, at T rout Lake, was 
burned to the ground March 25 It 
was occupied at the time by Earl

Smith, who conducted a restaurant 
on the ground floor. The total loss 
is estimated at about $2,100. The 
telephone poles were burned to the 
ground, so that the telephone service 
was put out of commission for a 
while.

The many friends of Henry 
Shields, member of the firm of 
Shields Bros., the well known Al
gonquin grocers, are pleased to note 
that he has returned from Detroit, 
where he underwent a successful op
eration. He is now on the rapid road 
to recovery. Mr. Shields speaks very 
highly of the Providence Hospital, of 
Detroit, and feels that he has a new 
lease on life and will soon be able to 
get ready for the spring rush after 
the opening of navigation.

Charles Haas, the popular Uneeda 
buscuit man, announces that after 
April 1 he will be ready to receive 
his friends at his new commodious 
flat in the France building.

Dave Elissof, the well-known boy 
scoutmaster, asked one of the scouts 
why a soldier was always tired on the 
first of April. This was a hard one. 
“H urrah.” replied one of the boys, 
“ I suppose it is because of 31 days 
March.”

The town clocks at the Soo wrere 
turned ahead one hour at 2 o’clock 
Sunday morning as prescribed by the 
laws of Congress.

The Soo Co-operative Association 
has opened a new cash-and-carry 
branch store on 237 Ridge street. The 
new business will be in charge of 
Mrs. F. Dorie, who has been with the 
Soo Co-operative for the past year 
in the main store on Ashmun street.

A. W esley Clark, of the Central 
Savings Bank, to-day sent in an o r
der for 5.000 packages of garden 
seeds with which to forward the back 
vard garden movement in the city. 
The seeds will be distributed later to 
those persons who enter the contest 
for the best looking garden and for 
the largest potatoes and corn ears.

The Soo is preparing to give the 
boys who are leaving for Camp Custer 
a send off at a mass meeting to be 
held in the high school auditorium.

The hospital party given at the 
arm ory last Monday night was the 
social event of the year. I t  proved 
enioyable as well as profitable to the 
ladies auxiliary under whose auspices 
the party was given.

The Soo m erchants report a very 
successful E aster trade. The markets 
and stores were arranged in true 
Easter fashion. The high cost of 
living has had very little effect on 
the toggery and general E aster pur
chases.

“The best of all things is simplicity” 
William G. Tapert.

Be Optimistic.
T hm igh th e  w orld seem s q u ite  upset, 

Be op tim is tic !
N ow ’s no tim e  in w hich  to  f r e t ;

Be o p tim is tic !
N o tw ith s ta n d in g  all th e  w ar, 
B usiness  goes on a s  before,
W hile  each  d ay  p roduces m ore;

Be op tim is tic !

T h ink  in te rm s  of "bound  to  w in !” 
B e op tim is tic !

A nd “ su ccess” yo u ’ll u s h e r  in ;
Be op tim is tic !

G rea t ach iev em en ts  you w ill find 
D epend upon th e  fram e  of m ind : 
M ake you rs  th en  th e  b r ig h te r  k in d ; 

Be o p tim is tic !

W ith  th e  b o ttlin g  season  n ear,
Be op tim is tic !

S igns fo re te ll a  “ b a n n e r” y e a r ;
Be op tim is tic !

N ev er le t  up  on  th e  fight,
F o rg e  a h ead  w ith  a ll yo u r m igh t, 
L o ts  of bu s in ess  is in  s ig h t;

B e o p tim is tic .

Buying goods on a rainy day is a 
pretty  good cure for the fellow in
clined to overbuy. Fewer customers 
make you conservative.

OCCIDENTAL HOTEL
FIRE PR O O F 

C E N T R A L L Y  L O C A T E D  
R ates $I.M  and up 

ED W A R D  R . S W E T T , M gr.
Muskegon Michigan

Beach’s Restaurant
41 North Ionia A ve.

Near Monroe
GRAND RAPIDS, MICHIGAN

Five Stories Oraipleted April, 1917

HOTEL BROWNING
G R A ND  RAPIDS NEW EST  

Fire Proof. A t Sheldon and Oakea.
E v ery  R oom  w ith  Bath.

O ur Beat R oom s S2.M; o thers  a t $1.59. 
Cafeteria - Cafe - G arage

Good Food 
Prompt Service 

Reasonable Prices 
w nat More Can You Ask? 
LA D IES SPECIALLY IN V IT E D

H O T E L  HERKIMER
G R A N D  R A PID S. M IC H IG A N  

E uropean  Plan. 75c Up 
Attractive Rates to Permanent Guests 

Popular Priced Lunch ltoom 
CO U R TESY  SERV ICE V ALUE

A Quality Cigar 
Dornbos Single Binder 

One Way to Havana
Sold by A ll Jobbers

Peter Dornbos
Cigar Manufacturer 

16 and 18 Fulton StM W . 
Grand Rapids :: Michigan

CODY
HOTEL

IN THE HEART OF THE CITY 
Division and Fulton

RATES $1.00 without bath
$1.50 up with bath

CODY C A F E T E R I A  IN C O N N E C T I O N

Hew Rotei Hens
GRAND RAPIDS

U nion 
Stetti on

• «  
;stp4  
á íli j

W afa
a r g ' 's i g i l i

E a s t Fire Proof
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MASTER MIND AT REST.

Death of George Metz, Tanner and 
Good Citizen.

George Metz, capitalist and pioneer 
tanner of W estern Michigan, died 
Saturday morning at his home, Cher
ry street and Union avenue, Grand 
Rapids. The funeral was held from 
the residence Monday afternoon. In
term ent was in Oak Hills cemetery.

Mr. Metz was born December 4, 
1839, at Stuttgart, Germany, from a 
parentage of sturdy independence. 
Seven years later, to escape Prussian 
oppression and secure personal free
dom, the courageous parents brought 
their family to settle and rear per
manently in the fulness of American 
democracy. The elder Metz, a tan
ner by trade, found in the abundant 
hemlock forests and vigorous New 
England atmosphere of the Vermont 
hills, a proper setting where upon to 
found a home and a business that was 
free and unlimited. Here it was that 
George Metz laid the foundations of 
a physical resistance, mental capaci
ty and business skill destined to 
wrest success from W estern Michi
gan’s frontier forests.

In the middle sixties, Mr. Metz, with 
a younger brother, essayed farming 
in Lower Michigan, with such results 
as to be forever after, an unfailing 
source of humorous reminiscence, but 
with resource that knew no limit or 
dismay, he immediately commandeer
ed the management of an unsuccess
ful combination of sawmill and tan
nery at Jericho, Mich., a point now 
lost to the map.

The results were so satisfactory to 
both the owner and the young man
ager that latent ambition and confi
dence were soon inspired to the in
evitable independence of sole owner
ship. W ith characteristic and prac
tical foresight, George Metz recog
nized the double advantage of lake 
transportation, accessible alike to the 
seemingly limitless abundance of 
Michigan hemlock as well as most of 
the then . well established markets, 
especially Chicago.

New Year’s day 1870 found George 
Metz with plans developed and land 
bought on the North side of Black 
Lake, opposite Holland, where for 
fifteen years he made his home and 
his business, both interwoven and co
related with consummate care and 
patient thoroughness.

In August of 1870 George Metz was 
married to Mary Bertsch, sister of 
John Bertsch, whose sturdy reliance, 
by co-incidence, was already written 
into the successful beginnings of the 
fast growing Cappon-Bertsch tan
nery on the opposite side of the lake. 
So it was that residents of Holland 
were wont to refer to the North side 
tannery and the South side tannery. 
In 1885 the N orth side tannery— 
George Metz, sole owner, was bought 
by the South side or Cappon-Bertsch 
Company, and later both plants were 
taken over by Armour interests. The 
sale of the N orth side tannery took 
with it the homestead and surrounding 
suburban acres.

W ith all ties and associations sever
ed Mr. and Mrs. Metz came to Grand

Rapids to enjoy a united recreation 
and to establish a new home amid 
wider influences and near to Mrs. 
Metz’ mother, brothers and sisters. 
Retirement from business, although 
brightened by extensive travel at 
home and abroad, could not satsify 
the activity of a business mind just 
arrived at the master maturity of 
early middle life. In  1887 Mr. Metz 
founded, the Grand Rapids Leather 
Company at Mill Creek, now Com
stock Park, North of Grand Rapids. 
W ith the exception of a few friendly 
interests, helpful for purposes of legal 
incorporation, George Metz was again 
happy in the sole control and sole 
ownership of a second successful busi
ness. Born and bred a tanner, he 
was living up to the full measure of 
his destiny. In  1902, after a second 
fifteen years of achievement, George 
Metz again retired from active man-

The Late George Metz.

ufacturing. In 1902 the Grand Rapids 
Leather Company was sold to the 
Wallin Leather Company, a subsidi
ary company of the Central Leather 
Company.

During the conduct of these two 
epochs of signal success, each a life 
time occupation for even a more than 
ordinary man, Mr. Metz found time, 
opportunity and money for many wide 
and separate business interests, to 
which he gave freely of his service 
and experience, with a counsel always 
safely sound and conscientiously 
studied. After his second retirement 
Mr. Metz extended his influence still 
more, marking a climax in 1912 when 
the Metz building, on Fulton street, 
opposite the park, stamped final ap
proval for the trend of office and busi
ness building extension in Grand Rap
ids.

Mr. Metz leaves a devoted wife; 
an only daughter, Mrs. Thad. B. Lan- 
dow, of Kansas City, Mo.; three 
grand-children; and a brother, Fred 
Metz, of Holland.

These, then are the essential sim
ple facts of a man who lived to the 
unusual fulness of 78 years, alert and 
masterful to the end. Three times, 
twice as manufacturer and last as 
capitalist and builder, he measured 
and spanned the successful vision of 
his opportunity, each time to a de
gree sufficient and adequate for the

satisfaction of the average so styled 
successful business man.

But, remarkable and notable fact, 
three times did George Metz do more 
than conquer the ordinary obstacles 
and discouragements of usual busi
ness venture. For seventy years, 
since he was eight years old, George 
Metz suffered the gradually increas
ing intensity of alm ost constant 
chronic rheumatism. His normal suf
fering would have been acute pain to 
most men, and his acute pains most 
fearsome agony to all men. George 
Metz thrice crowned his material 
success by continuous master stoicism. 
George Metz endured as few men 
could endure and live; but George 
Metz loved and lived, endured and 
mastered, almost a super man.

George Metz was a  sole owner, al
ways in control of his own ventures. 
No outside partner was necessary to 
supplement his craftsmanship, his exe
cution or his vision. His supreme 
partnership was in his home. Mrs. 
Metz, competent and devoted house
wife and mother, was also his business 
confident, conservative counselor, ex
pert and accurate accountant, careful 
and diplomatic correspondent. No 
outside clerk hire has ever been w rit
ten into the overhead expense of this 
duality, of a home business and a busi
ness home. George Metz was his own 
salesman and the aggregate output 
was very large.

Goerge Metz was an honest man, 
genuinely honest and honestly gen
uine; intolerant of sham and exacting 
truth in return. His few and only 
losses were because he measured oth
ers by his own standards of prompt 
payment and careful thrift, while his 
extensive confidences have meant suc
cess to many a struggling business.

George Metz was a good man and 
kind, loved by family and friend. De
nied by his infirmity the usual social 
activities of church, lodge, commerce 
and community, he was permitted 
only the friendly visits of relatives 
and neighbors, to all of whom his wel
come was sincerely hearty. The leis
ure from his active business life was 
spent with books. Widely read in 
science, biography, history and cur
rent event, his observations and com
ments were interesting and pertinent; 
quaintly flavored with apt anecdote 
and humorous reminiscence. Nor did 
suffering ever m aster his ready wit 
or frequent friendly joking.

George Metz was quietly generous, 
without ostentation and mostly with 
concealed identity. Deserving need or 
worthy suffering touched his heart as 
well as his pocket, but imposition and. 
thriftlessness provoked equally merited 
reprimand. H is only hobby during 
both periods of active manufacturing 
was beekeeping and honey production. 
No honey was sold from either of his 
extensive apiaries, but the surplus fre
quently dispensed to his workmen 
and friends.

George Metz was naturally domes
tic, but his constant affliction cement
ed the home ties. His life was w rit
ten into his business and his home 
beyond the usual experience. Tribute 
to his virile character and extended 
busy life must include the splendid

*5

woman whose studied devotion light
ened his suffering and whose business 
capacity enhanced his success. Mrs. 
Mary Metz for forty-eight years was 
housewife, companion, nurse, advisor 
and business partner of George Metz.

Never was husband and wife so 
truly one.

A good man is gone. There re
mains a true woman.

Bottom Facts From Booming Boyne 
City.

Boyne City, Aril 2—The Charcoal 
Iron Company of America is engaged 
in rebuilding the ore dock which was 
so damaged by fire last fall as to re
quire pulling down and the extensive 
ore shed which years of use had ren
dered useless. W hile there is a good 
supply of ore on hand, the repair work 
is to be done in time for the ship
ping season, which will open in two 
or three weeks. The ice in Pine Lake 
is beginning to look black and will 
soon be no more.

F. E. Newville, who has been in 
the Boyne City postoffice for twenty- 
one years, has resigned his position 
as Assistant Postm aster and will go 
on his farm, South of the city. Floyd 
can tell some interesting yarns about 
the growth and development of the 
city. W hen Mr. Newville came to 
this town he was in such condition 
that his diet was confined principally 
to lacteal fluid of the best quality, but 
the wonderfully invigorating climate 
of this region soon placed him on his 
feet and he is now as fine a specimen 
of physical manhood as can be found. 
Come to Boyne City.

We are just wondering how we will 
work in that extra hour of evening 
daylight. We used to get up in the 
morning and work our garden when 
the fresh morning air was breathing 
on the dewy grass. Can’t do that 
now. Have to go to our daily task 
and do our agricultural stunt when 
+he afternoon sun is baking the gasp
ing soil and the discouraged vegeta
tion is hanging limp in thirsty life
lessness. Go to bed earlier? Sure— 
in broad daylight when it is so hot 
that it takes three breaths to get one 
mouthful of good air. Maxy.

Mr. Hoover, in his letter to the 
President with respect to the meat 
situation, suggests the only feasible 
way out of a difficult situation, a thor'- 
ough investigation before any definite 
course is decided upon. The Food Ad
ministration has been laboring under 
an intolerable burden of criticism on 
all sides because of its handling of the 
meat problem, from the producer, the 
packer and the consumer. Nobody 
seems satisfied with the present make
shift policy, least of all Mr. Hoover. 
The Government and the Allies, 
through their large purchases, have 
already, to a great extent, been fixing 
prices, but perhaps without sufficient
ly taking into account all the factors 
of the industry. A certain amount of 
reduction in consumption has result
ed from the campaign for meatless 
days. But Mr. Hoover feels tha t not 
enough has been done in this direc
tion or to stimulate production, and 
at the same time put the packing in
dustry on a proper, non-speculative 
basis. He therefore wants thorough 
investigation before a definite course 
is decided on. He does not feel will
ing himself, nor has he the power, to 
assume for the country the financial 
responsibility involved in control or 
taking over of the packing plants.

God calls to the busy men. Satan 
calls the idle.
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DRUGS DRUGGIST’S SUNDRIES

Michigan Board of Pharmacy. 
P re s id e n t—L eonard  A. Seltzer, D etro it. 
S e c re ta ry —E dw in  T. Boden, B ay  C ity. 
T re a s u re r—G eorge F . S nyder, D etro it. 
O th e r M em bers—H e rb e r t H . H offm an, 

S andusky ; C h arle s  S. K oon, M uskegon.

M ichigan S ta te  P h a rm aceu tica l A sso 
c ia tion .

P res id en t—P. A. Snow m an, L apeer. 
S e c re ta ry —F. J .  W h ea to n , Jack so n . 
T rea su re r—E. E . F a u lk n e r , D elton. 
N ex t A nnua l M eeting—D etro it, Ju n e  

25, 26 an d  27, 1918.

Michigan Pharmaceutical Traveler« ' A s
sociation.

P res id e n t—W . F . G riffith, H ow ell. 
S e c re ta ry  a n d  T re a s u re r—W a lte r  S. 

L aw ton , G rand  R apids.

A Bad Spell or Who Mixed the 
Letters?

The spelling of English words is an 
art rather than a science. Rules are 
of little use. Good spellers are usual
ly those who have a natural aptitude 
for arranging the letters of words in 
the form commonly accepted as cor
rect. This aptitude may be developed 
and brought to a higher degree of 
accuracy, even in those who do not 
have it naturally, by paying attention 
to certain fundamentals which are in
volved.

These fundamentals should be, but 
commonly are not, taught in the early 
years of school life. They include 
the training of the eye, the ear and the 
mind so as to produce a composite ef
fect in the direction of accuracy of 
the arrangem ent of the letters of 
words in conformity with customs ex
isting in any given locality. There 
are seven large dictionaries of the 
English language, three of which, 
Stormonths, the Imperial and the Ox
ford, are commonly used in E ngland: 
the other four, W orcester’s, W eb
ster's, the Century and the Standard, 
are more frequently consulted in the 
United States.

All of these authorities do not agree 
in the spelling of every word, but 
the exceptions and usages are usually 
those of groups of words, such as 
those ending in or (our), as color 
(colour), ize (ise) in authorize (au
thorise), etc.

Simplified or phonetic spelling has 
also brought about some modifica
tions in what is believed to be the in
terests of efficiency. Commendable as 
these changes may be, they have never 
become popular, probably on account 
of the shock to the sensibilities of 
those who have learned to spell in the 
old-fashioned way. As an example 
of what would happen if the sugges
tions of the Board for Simplified 
Spelling were universally and immed
iately adopted, the following para
graph will serve. I t is made up from 
words included in one of the official 
lists of proposed changes:

“Scolars are slo to spel according

to the new rules announst in this 
cuntry. The od looking words hav 
caused shril lafter from those who 
see caos in the change and will not 
dein to use them unless forst. A foto- 
graf of a blacboard ful of these words 
is hideus.”

Some are unkind enough to say that 
Artemus W ard and Josh Billings have 
been followed in making the selec
tions.

Spelling is largely a m atter of vis
ualization. Good spellers are usually 
found among those who are great 
readers and particularly those who 
read for profit rather than for pleas
ure.

One of the features of many drug 
journals is the section or column al
lotted to humorous orders. The hu
mor in these usually arises in the ef
fort of the customer to spell the name 
of the article as it sounds to him. 
The clue to the interpretation of these 
orders is usually found by repeating 
the order phonetically until the 
sounds resemble the name of some
thing that is likely to be wanted. 
Subsequent interrogation of the cus
tomer usually changes the guess into 
a certainty. Such classis examples as 
“rose of spulement” for corrosive 
sublimate and "ogsalagaset’’ for ox
alic acid are of the first degree of 
simplicity. O thers are more obscure, 
yet when finally deciphered, are found 
to have the fundamental resemblance 
in sound to the name of the article 
desired, as referred to above.

This perennial source of amuse
ment to the pharmacist is one of the 
compensations of being a victim to the 
long hours and many vexations of the 
business. How many drug clerks or 
even graduate pharmacists would 
make equally creditable attem pts with 
the information at hand? To illus
trate the point that a certain degree 
of familiarity with the word must 
exist so as to stimulate the power of 
visualization spoken of and as an 
example of what pharmacy students 
can do in the m atter of phonetic spell
ing when their knowledge is vague 
and not accurate, the following ex
amples are given of the attem pts to 
render Quevenne’s Iron into an in 
telligible form. The question asked 
the class was this: “W hat is the syn
onym of Ferrum Reductum?” This 
was the result of the efforts of the 
class:

Quebenzed Iron
Quivenz Iron
Quivens Iron
Quevens Iron
Quinellays Iron
Quaevens Iron
Quevenne’s Iron

Quivennes Iron
Quevenes Iron
Quivenes Iron
Quevenz Iron
Kinzins Iron
Quiveens Iron
Quivence Iron
Queevins Iron
Quenevens Iron
Quinvennes Iron
Queveens Iron
Quevenns Iron
Queevens Iron
Goenvennes Iron
Quevenze Iron
Queveenes Iron
Quesevinis Iron
Queen’s Iron
Quivins Iron
There is no particlar discredit

disgrace attached to the foregoing 
examples. No attem pt is made to 
teach spelling in the ordinary phar
maceutical curriculum. The larg; 
proportion of students who failed to 
spell the name correctly is a fair in 
dex of the proportion of careless or 
inaccurate observers in any class of 
equal size. To one who knows the 
correct form many of these are as 
funny as any misspelled order handed 
over the counter. In both cases the 
same underlying factor is apparent, 
i. e., unfamiliarity with the subject 
coupled with a bold attem pt at bluff.

Charles H. LaWall.

She Wanted to Be Helpful.
The young physician was tired, but, 

as he settled back in his easy chair 
and his newly wedded wife took a

seat beside him, he asked affection
ately:

“And has my little wife been lone
ly?”

“Oh, no,” she said animately; “at 
least, not very. I ’ve found some
thing to busy myself with.”

“ Indeed!”, he said. “W hat is it?”
“Oh, I ’m organizing a class. A lot 

of young girls and married women are 
in it, and we’re teaching each other 
how to cook.

“W hat do you do with the things 
you cook?”

“We send them to the neighbors.”
“Dear little woman,” said he, “al

ways thoughtful of your husband’s 
practice.”

Principles never change, but their 
applications do.

Chocolates

Package Goods of 
Paramount Quality 

and
Artistic Design

N O W  is  th e  T im e  to  B u y

S ea so n a b le  G o o d s
ARSENATE OF LEAD

PARIS GREEN 
TUBER TONIC

ARSENIC COMPOUNDS 
BLUE VITRIOL 

SULPHUR
COLORED PAINTS 

WHITE LEAD 
LINSEED OIL

TURPENTINE, Etc.
During the season of i 917, there was a time when the manu

facturers and wholesalers could not fill their orders for Insecticides, 
on account of an unusual demand which was prompted by state 
and government officials*

The federal government has recently called for a report 
from all of the manufacturers and wholesalers of T 
and the government states clearly that they must know upon 
what parties they can rely for the proper distribution of In
secticides at the right time during the coming season.

A word to the wise is sufficient and we would advise that 
the retailers buy Insecticides early because we may be called upon 
later to distribute the same according to the command and 
direction of the federal government.

This message is to our customers and we trust will be thor
oughly considered.

Hazeltine & Perkins Drug Go.
Grand Rapids, Michigan
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Why Clerks Abandon the Drug Busi

ness.
There has been much talk in the 

pharmaceutical press about the short
age of drug clerks. I have read the 
suggestions made by several well 
meaning gentlemen, and to be frank, 
they are far from solving the prob
lem.

At first let us see if there is really 
existing a shortage of pill makers. 
Of course, I am speaking of the three 
states from where the "call of dan
ger” most strongly comes. Those 
states are New York, New Jersey and 
Pennsylvania.

As a clerk for the past decade I 
take the authority, and have facts to 
prove, that there exists no shortage 
of clerks in the above mentioned 
states. Then what is the reason that 
Mr. X. can not get a clerk? Two 
words will answer the question. Pay 
a professional salary and reasonable 
hours—you will then get all the clerks 
you wanted. I t is a fact that all those 
who are crying for help are the gentle
men who have underpaid and over
worked their clerks.

Now as to the question what be
comes of the drug clerks. I think 
that we all know the answer. But 
for the sake of clearness let me state 
same. Many clerks, getting sick and 
tired of their underpaid positions 
joined the army voluntarily, while 
some said good-bye to pharmacy and 
are at present working in ship-yards. 
In a word, you can find now pharm a
cists working in every industry where 
a good living salary is paid. Can you

blame them? The overworked clerk 
has grasped the opportunity whereby 
he could make a better living without 
being enslaved for sixteen hours daily. 
Let me cite an incident which I hope 
will make my statem ents clearer. 
Have met yesterday two good friends, 
and good pharmacists too. You know 
what they are doing now? One, on 
losing his health in the back of the 
drug store, is now working on a farm, 
while the second is employed as a 
clerk in a ship-yard. W hy did they 
abandon pharmacy? It is for you 
who are underpaying and overwork
ing your clerks to answer the above 
question.

Furtherm ore, we all know that due 
to the high cost of living every labor
er and skilled worker in this country 
got a raise in salary. W as the drug 
clerk’s salary raised? The answer is 
that the drug clerk’s raise did not 
amount to half of the increase in sal
ary of the plain laborer. The conse
quence is that no bright clerk is will
ing to stick to pharmacy in the time 
he could better his condition by leav
ing pharmacy. Pay well your clerk, 
give him enough time to enjoy life, 
and then, only then, Mr. X, you will 
not need to waste so much energy in 
looking for a clerk.

Abraham Davison.

Impossible.
Crabshaw—It’s impossible to make 

a woman happy.
Crawford—Nonsense. Just give her 

all the money she can spend.
Crabshaw—Didn’t I just say it was 

impossible.

PLACE YOUR O RDER NOW FOR

Soda Fountain Fruits and Syrups
W e Are Distributors of

J. Hungerford Smith Co.’s Fruits and Syrups 
Royal Purple Grape Juice 

Welsh Grape Juice 
Hire’s Syrup Coco Cola

W e A lso Carry a Full Line of Soda Fountain Accessories
W R ITE  FOR PRICE LISTS

Putnam Factory Grand Rapids, Michigan

Leitelt 
E levators

For Store, Factory 
Warehouse or Garage

Built for Service
Send for proposal on your 

requirements

Adolph Leitelt Iron Works
213 Erie Street Grand Rapids, Michigan

WHOLESALE DRUG PRICE CURRENT
Prices quoted are nominal, baaed on market the day of issue.

Aelda
B oric (P ow d.) . .  ISO  85 
Boric (X ta l)  . . . .  18® 25
C arbolic .................  78@ 81
C itric  .......................  98@1 05
M uria tic  ...............  3%@ 5
N itr ic  ................. 10%@15
O xalic .....................  60® 70
S u lp h u ric  ............. 3% ®  5
T a r ta r ic  .............  l  05@1 10

A m m onia
W ate r , 26 deg ...........12@ 20
W a te r , 18 deg. ..10V^@ 18
W ate r , 14 deg. . .  9%@ 17
C arb o n a te  ......... 16 ® 20
C hloride .................  45@ 50

B alsam s
C opaiba .............  1 40@1 65

F i r  (C an ad a ) . .  1 2 5 0 1  50 
F i r  (O regon) . .  4 0 0  60
P e ru  .....................  5 25@5 50
Tolu .....................  1 75@2 00

B ark s
C assia  (o rd in a ry ) 2 5 0  30 
C assia  (Siaigon) 9001  00 
E lm  (pow d. 35c) 3 0 0  85
S a s sa fra s  (pow . 35c) O  30 
Soap C u t (pow d.)

35c .......................  2 3 0  25
B errie s

Cubeb ................... 1 60@1 70
F ish  .......................  25@ 30
J u n ip e r  .....................  9 0  15
P rick ley  A sh  . . . .  O  80

B x tra e U
L icorice  .................  6 0 0  66
L ico rice  pow dered  95@1 00

F low ers
A rn ic a  .................  2 25@2 50
C ham om ile  (G er.) 7 5 0 1  00 
C ham om ile Rom . 1 75®2 00

G um s
A cacia , 1 s t ......... 7 5 0  80
A cacia , 2nd ...........  6 5 0  76
A cacia , S o r ts  . . . .  40® 50 
A cacia , pow dered  6 0 0  70 
A loes (B arb . P ow ) 3 0 0  40 
Aloes (C ape P ow ) 25(g) 30
A loes (Soc. Pow . 80) (g) 75
A safo e tid a , . . . .  0 2  25
A safoe tida , Pow d.

P u re  ...................  0 2
C am phor ............. 1 28(g) 1
G uaiac .....................  (g)
G uaiac, pow dered  ®
K ino  .........................  70®
K ino, pow dered  . .  7 5 0

50

M y rrh  .....................  ®
M yrrh , pow dered  ®
O pium  ........... 37 00@37
Opium, powd. 38 00(g)38 
Opium, g ran . 38 00@38
Shellac .....................  75(g)
Shellac , B leached  8 5 0  
T ra g a c a n th  . . . .  2 5003  
T ra g a c a n th  pow der 2 
T u rp en tin e  ...........  15@

Insecticides
A rsen ic  
B lue V itriol, bbl.

20(g) 30
011%

B lue V itrio l, le ss  12%® 20 
B o rdeaux  M ix D ry  2 0 0  25 
H ellebore, W h ite

pow dered  ............. 3 8 0  45
In se c t P o w d e r . . . .  4 0 0  60 
L ead , A rs e n a te  P o  3 4 0  44 
L im e a n d  S u lp h u r

Solution , gal. . .  2 0 0  35
P a r is  G reen 48% @64%

Ice C ream
P ip e r  Ice  C ream  Co., 

K alam azoo
Bulk V an illa  ..................... 95
B ulk  Special F lav o red  1 00
B rick , P la in  ................... 1 20
B rick , F an cy  ............... 1 60

L eaves
B u ch u  ...............  1 7 5 0 1  35
B uchu, pow dr’d  1 8 5 0 2  00
Sage, bu lk  ...........  6 7 0  70
Sage, % loose . .  72® 78 
Sage, pow dered  . .  5 5 «  60
Senna, A lex  .........1 40@1 50
Senna , T inn . . . . .  4 0 0  45 
S enna, T in n . pow. 6 0 0  66 
U va  U ra l ...............  1 8 0  20

Oils
A lm onds, B itte r ,

t ru e  ............. 16 00O16 00
A lm onds, B itte r ,

a rtif ic ia l ......... 7 0 0 0  7 20
A lm onds, Sw eet,

t ru e  .................  1 8 5 0 1  60
A lm onds, Sw eet,

Im ita tio n  ...........  6 5 0  76
A m ber, c ru d e  . .  2 00@2 25 
A m ber, rec tified  2 5 0 0 2  76
A nise  ...................  2
B erg am o n t 
C a jep u t . .
C ass ia  . . . .

lifted 2 5 0 0 2  75
......... 2 0 0 0 2  25
. . . .  8 0002 26 
. . . .  1 2 6 0 1  60 
......... 3 0 0 0 3  25

C ubebs ...............  9 0 0 0 3  25 C apsicum  .
E igeron  ............. 2 75 @3 00 C ardam on
E u c a ly p tu s  . . . .  1 2 5 0 1  35 
H em lock, p u re  1 75 0 2  00 
J u n ip e r  B errie s  20 00O20 20
J u n ip e r  W ood . .  2 7503  00 
L a rd , e x tr a  . . . .  2 1002  20
L ard , No. 1 ___  1 85 0 1  95
L a v e n d e r  F low . 7 0 0 0 7  25 
L avender, G a r’n  1 2501  49
L em on .................  2 00 0 2  26
L inseed , boiled bbl. @1 62 
L inseed , bid. le ss  1 72@1 77 
L inseed , raw , bbl. @1 61 
L inseed , rw . less  1 ,71@1 76 
M usta rd , tru e , oz. 0 2  25 
M usta rd , a r tif il  oz. 0 2  00
N ea ts fo o t
Olive, p u re  ___
Olive, M alaga,

yellow  ...............
Olive, M alaga,

g reen  ..................
O range, S w eet . 
O riganum , p u re  
O riganum , com ’l 
P en n y ro y a l . . . .  
P ep p erm in t

8 0 0 1  95 
50@5 50

3 75@4 00

3 75@4 00
4 25 0  4 50

0 2  50 
O  75 

2 2502  50 
4 25@4 50

Rose, p u re  . .  30 00032 00 
R osem ary  F low s 1 5001  75 
Sandalw ood, E.

1........................ 17 50@17 75
S assa fra s , tru e  2 50@2 75 
S a ssa fra s , a r tif t’l 60® 75
S p e a rm in t ......... 4 75@5 00
Sperm  ................... 2 70@2 80
T an sy  ..................... 4 25@4 50
T ar, U S P  ............... 45 @ 60
T u rp en tin e , bbls. @ 50
T u rp en tin e , le ss  55® 60
W in te rg reen , t r .  5 50®6 75 
W ln te rg reen , sw ee t

b irch  ...............  4 0 0 0  4 25
W in te rg reen  a r t  1 25 0 1  60 
W orm seed  . . .  12 00@12 25 
W orm w ood . . . .  6 00@6 25

Potassium
B icarb o n ate  . . . .  1 90@2 00
B ich ro m ate  ........... 60(g) 70
B rom ide ............. 1 80®2 10
C arb o n ate  ........... 1 85® 2 00
C hlo ra te , g ra n ’r  9501  00 
C h lo ra te , x ta l  o r

pow d.......................  7 0 0  75
C yanide ................... 70@ 90
Iod ide .................  4 59@4 66
P e rm a n a g a n a te  5 50@5 60
P ru ss ia te ,  yellow  ®1 75 
P ru ss ia te ,  re d  . .3  75®4 00 
S u lp h a te  ...................  ® 90

Roots
A lk an et ............... 2 0Q@2 10
Blood, pow dered 39© 35
C alam us ............... 50®3 50
E lecam pane , pwd. la© 20
G en tian , pov\d. 35® 30
G inger, A frican ,

pow dereu  ........... 25® 30
Ginger, J a m a ic a  . .30® 35
G inger, J am a ica ,

pow dered  ........... 22® 30
G oldenseal pow . 8 00©8 20
Ipecac , p o w d ...  4 00®4 25
L icorice ................... 35© 40
L icorice, powd. . . 30© 40
U rris, pow dered 35© 40
Poke, pow dered 20® 25
R h u b arb  ............... 75®1 25
R hubarb , powd. 75@1 25
R osinw eed, powd. 25® 30
S a rsap a rilla , H ond.

g ro u n d  ............... 75© 80
S a rsa p a r illa  M exican,

g round  ...............1 00©1 10
Squills ................... 36® 40
Squills, pow dered 45© 66
T um eric, pow d. . . 13® 20
V alerian , powd. . . O l  00

Seeds
A nise  .......................
A nise, pow dered
B ird , I s  .................
C an ary  ...................  15®
C araw ay  ...............  85 (
C ardam on ......... 1 804
C elery  (Pow d. 50) 384
C o rian d er ...............  364
D ill ...........................  301
F en n e ll .....................  90®1 00
F la x  ...........................  9®
F lax , g ro u n d  ........... 9®
F o en u g reek  pow. 19®
H em p  ...................  8%@
L obelia  ...................  40®
M u sta rd , yellow  . .  25® 
M ustard , b lack  . .  25® 
M ustard , powd. . .  28®
Poppy  .....................  ® i
Q uince .....................  @1
R ape .......................  ISO
S abad illa  .............  @
Sabadilla , pow d. 3 6 0
Sunflow er ...........  8%@
W orm  A m erican  . .  Q  
W orm  L e v a n t . .  1 00® 1

T in c tu re s

C o tton  Seed 
C ro ton  .........

3 00®>3 25 A conite  ................. O l  65
3 72@3 88 A loes ..................... ®1 35
1 764 12 00 A rn ica  ................... 0 3  15
1 00(g11 25 A safo e tid a  ........... 0 4  40
4 504p4 75 B ellad o n n a  ___ 0 2  85

404 1 50 B enzoin ............... 0 2  50
5 854 >6 50 B enzoin Com po’d 0 2  SO
2 OO4 >2 10 B uchu  ................... 0 2  40
2 004?2 25 C a n th a rad ie s  . . . @3 90

C ardam on, Comp. O l  60
C atech u  ............... @ i go
C inchona  ............. ®2 35
C olchicum  ........... ®2 40
C ubebs .................  ®2 35
D ig ita lis  ...............  o i  90
G en tian  ................. 01  50
G inger ...................  ©2 50
G uaiac  ...................  ©1 90
G uaiac, A m m on. ©1 80
iodine ...................  @1 80
Iodine, C olorless @ l 75
Iron , clo.................. @1 60
£ in°  .......................  ®1 65
N ux  V om ica . . . .  © i  75
O pium  ...................  @9 5»
O pium , C am ph. @1 80
O pium , D eodorz’d  @9 60
R h u b arb  ...............  © j  gg

Paints
L ead , red  d ry  . .  l l% @ i2u  
L ead, w h ite  d ry  11 %@12 
L ead , w h ite  oil 11 % @12 
O chre, yellow  bbl. ® l i t
O chre, yellow  le ss  2 ©  5

6
5
6 

30
3 
6

P u tty  ...............  s u j a
Red V en et’n  bbl. IK ©  
Red V e n e t’n  le ss  2© 
X e fp illio n . A m er. 25©
W hiting , bbl.............  ©
Whiting ............ 3Vi©L. H . P, " — ■ -

• . 4© 10 
2 30@2 40 
. 68© 75 
. 66© 70 

10© 16

P repd . 2 25@2 50 

Miscellaneous
A cetan a lid  ......... 1 io @ i 20
A lum  .......................  12© 15
Alum , pow dered  a n d

g ro u n d  .................  14© 17
B ism uth , S ubni-

t r a te  ................. 3 83@3 90
B orax  x ta l  o r

pow dered  ........... iq @ 16
C an th a rad e s  po 2 00® 6 50
Calom el ...............  2 66@2 60
C apsicum  .............  36© 49
C arm ine  ............... g go© 7
C assia  B uds ......... ©
C1° v e s .....................  770
C halk  P re p a re d  . .  12© 
C halk  P rec ip ita te d  10©
C hloroform  ...........  90©
C hloral H y d ra te  1 92@2 12
C ocaine ........... H  76@12 30
Cocoa B u tte r  . . . .  50©  go 
C orks, lis t, le ss  55%
C opperas, bbl3........... © 2%.
C opperas, le ss  . .  2% © 7
C opperas, powd.
C orrosive Stiblm  
C ream  T a r t a r  . .
C u ttlebone  .........
D e x trin e  ............
D o v er's  P o w d e r 6 76@6 00 
E m ery , A ll N os. 10© 15 
E m ery , P ow d ered  8© 10 
E psom  S alts , bbls. ©  4% 
E psom  S alts , less  5© g
{jhxot ...................  1 2 6 0 1  60
E rgo t, pow dered  2 7608  00 
F lak e  W h ite  . . . .  15® 20 
F o rm aldehyde , lb. 26© 30
G e la t in e ...............  1 76@1 90
G lassw are, fu ll cs. 68% 
G lassw are, le ss  50% 
G lauber S a lts , bbl. © 2% 
G lauber S a lts , less  3%@ 7
Glue, B row n ......... 25© 36
Glue, B row n  G rd. 25© 35 
Glue, W h ite  . . . .  30©  36 
Glue, W h ite  Grd. 30© 36
G lycerine ...............  73© 95
H ops .......................  60© 76
Iod ine  .................  6 60@5 90
Iodoform  .............  6 69@6 74
L ead, A c e ta te  . . . . 2 1 «  26
L ycopdium  ......... 2 75@3 00
M ace .........................  86©  go
M ace, pow dered  . .  95@1 00
M en tho l .............  4 2 6 0 4  60
M orphine . . . .  16 60®17 00 
N u x  V om ica . . . .  22% © 30 
N u x  V om ica, pow. @ 
P ep p er, b lack  pow. 364 
P ep p er, w h ite  . .
P itch , B urg u n d y
Q u ass ia  ...................  124
Q uinine ............... 1 00© 1
R ochelle S a lts  . . . .  48©
S acch arin e , oz...........@1 75
S a lt P e t e r ................. 36© 45
S eid litz  M ix tu re  . .  41© 45
Soap, g reen  ...........  20© 30
Soap m o tt  c a s tlle  22% ©  25 
Soap, w h ite  c as tile

case  ........................... @24 50
Soap, w h ite  c as tile

less, p e r b a r ......... @2 55
Soda A sh  .............  6%@ 10
Soda B ica rb o n a te  3%@ 7
Soda, S a l ......................2©
S p ir its  C am p h o r . .  ®1 
S u lphur, ro ll . . .  4 % «  
S u lphur, SubL . . . .  5©
T a m a rin d s  .............  I f f
T a r t a r  E m etic  
T u rp en tin e , Ven. 604 
V an illa  E x. p u re  1 601 
W itch  H aze l . . . .  1 35® 1 75 
Zinc S u lp h a te  . . . .  10© 15
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled 
at market prices at date of purchase.

ADVANCED
Quaker Corn Rakes  
Sugar Corn Flakes 
Baker’s Cocoanut 
Holland Rusks 
Canary Seed 
Tw ine  
Some Soaps
Some Washing Powders

F ru it JarS 
Mince Meat 
Rice 
Codfish

i > r„\_ L I  N E D

A M M O N IA  
Arctic Brand

12 oz. 16c. 2 doz. box 2 TO 
16 oz. 25c, 1 doz. box 1 75 
32 oz., 40c, 1 doz. box 2 85

A X L E  G REASE  
D iam ond, 1 lb., 4 dz , dz. 55
M ica, 1 lb., 4 dz., dz. 95 
M ica, 3 lb., 2 dz. dz. 2 50 
M ica, 25 lb. p a i l ........... 1 40

B A K E D  B EAN S
No. 1. p e r  doz................. 1 35
No. 2, p e r  doz...................2 25
No. 3. p e r  doz................. 2 75

B A T H  B R IC K  
English ...................... 95

B L U IN G
Jennings’

C ondensed P e a r l  B lu ing  
Sm all, 3 doz. box . . . .  1 95 
L arge , 2 doz. box  . . . .  3 40

B R E A K FA ST  FOODS 
B ea r Food, P e tt i jo h n s  2 85 
C racked  W h ea t, 24*2 . .4  60 
C ream  of W h ea t . . . .  7 60 
Q u ak er Puffed  R ice  . .  4 30 
Q u ak er P uffed  W h ea t 4 SO 
Q u ak er B rk fs t B iscu it 1 90 
Q u ak er Corn F lak es  . .  2 90 
W ash ing ton  C risps . .  2 30
W h e a te n a ..........................5 10
G rape  N u ts  .................  2 85
S u g a r C orn F la k e s  . .  3 25
H olland  R u sk  ........... 4 80
K rin k le  C orn  F la k e s  . .2  80 
M ap l-F lake , W hole

W h e a t .........................  4 06
M inn. W h ea t Food . .  6 60 
R alsto n  W h ea t Food

L arge , 18s ...............  2 80
R alsto n  W h t Food 18s 1 96 
R oss’s  W hole  W h ea t

B iscu it .......................
Saxon W h ea t Food . .  4 60 
Shred  W h e a t B iscu it 4 25
T risc u it,  18 .................  2 25
P illsb u ry ’s  B es t C er’l 2 50 
P o s t T o as tie s , T -2 . .  4 10 
P o s t T o as tie s , T-3 . .  4 10 
P o s t T a v e rn  P o rrid g e  2 80

BROOMS
F an cy  P a rlo r , 25 lb. . .  9 50 
P a rlo r , 5 S trin g , 25 lb. 8 75 
S ta n d a rd  P a rlo r , 23 lb. 8 50
Com m on, 23 lb ..................8 00
Special, 23 lb ................ 7 75
W arehouse , 23 lb. . .  10 60

B R U S H E S
Scrub

Solid B ack , 8 in ...........1 00
Solid B ack , 11 in ...........1 25
P o in ted  E n d s  ...............  1 00

S tove
No. 3 ...............................  1 00
No. 2 ...............................  1 60
No. 1 ...............................  2 00

Shoe
No. 1 ...............................  1 00
No. 2 .............................  1 80
No. 8 ................................ 1 TO
No. 4 .............................. 1 80

B U T T E R  COLOR
D andelion, 26c sise . . 2 00

C A N D L E S
. 12%P araffine , 6s ...............

Paraffine, 12s ............. . 13%
W lck ing  . . . .  46

C A N N E D  GOODS 
A pples

8 lb. S ta n d a rd s  . .
N o. 10 .....................  @6 26

B lack b erries
2 lb ................................  @2 25
S ta n d a rd  No. 10 . .  @9 60

Beans
B aked  ................... 1 2 6 0 2  26
R ed K id n e y ___ 1 26@1 36
String ...........  1 5002 00
W ax  ....................... 1 6 0 0  2 00

Blueberries
S ta n d a rd  ...................  0 1  75
No. 10 .......................  OS 00

C lam s
L ittle  N eck, 1 lb .........1 60

Clam  Bouillon
B u rn h am 's  % p t ........2 25
B u rn h am 's  p ts ............... 3 75
B u rn h a m 's  q ts ...............  7 60

C orn
F a ir  .............................
Good ...............................  1 85
F ancy  ....................... ,

F ren ch  P eas  
M onbadon (N a tu ra l)

per doz....................... ..
G ooseberries

No. 2. F a ir  ...................
No. 2, F a n c y ...................

H om iny
S ta n d a rd  .......................  1 25

L o b ste r
% lb ....................................  1 90
% lb. ...............................  3 10
P icn ic  F la t  ...................  8 75

M ackerel
M usta rd , 1 ib .................  1 80
M usta rd , 2 lb .................  2 80
Soused, 1% lb ................. 1 60
Soused, 2 lb .........................2 76
T om ato , 1 lb ...................  1 60
T om ato , 2 lb .................  2 80

M ushroom s
B u tto n s , H i  .................  0 3 0
B u tto n s , i s  ...................  @50
H ote ls , I s  .....................  @44

O y sters
Cove, 1 lb ...................  @1 20
Cove, 2 lb ........................@1 80

PUim s
P lum s ...................  1 60@2 00

P e a rs  In  Sy rup  
No. 2 c an , p e r  dm. 2 60 0 3  00 

P eas
M arro w fa t ........... 1 25 0 1  35
E a rly  J u n e  . . . .  1 5 0 0 1  60 
E a rly  J u n e  s lftd  1 6001  75 

P each es
P ie  .........................  1 2 6 0 1  60
No. 10 e lse  c an  p ie  @3 75 

P ineapp le
G ra ted  .................  1 7 6 0 2  10
Sliced ..................... 1 46 0 2  60

P um pk in
F a ir  ...................................  1 *0
Good .................................. 1 40
F an cy  ...............................  1 60
No. 10 ................................•  00

R asp b errie s
No. 2, B lack  S y ru p  . .  2 00
No. 10. B lack  ........... 10 50
No. 2, Red P rese rv e d  3 00 
No. 10, Red, W a te r  . .  10 50 

Salm on
W arren s , 1 lb. T a ll . .  3 85 
W a r re n ’s, 1 lb. F la t  . .  8  46
Red A la sk a  ..................... 2 85
Med. Red A lask a  . . . .  2 60
P in k  A la sk a  ................. 2 20

S a rd in es
D om estic, % s ................  6 60
D om estic, % M u sta rd  6 50 
D om estic, % M u sta rd  6 25
N orw egian , b i s .........15018
P o rtu g u ese , % s . . . .  30035

Sauer K rau t
No. 8. c a n s  ................. . 8 76
No. 10, c an s  ...............

Shrimps
D unbar, I s  doz............. . 1 25
D unbar, l% s  doz. . . . . 2 40

Succotash
F a ir  ............... m
Good ............................... . 1 80
F a n c y  .............

Strawberries
S ta n d a rd  ........................ 8 00
F an cy  ............................. . 8 76

Tomatoes
No. 1% ........................ . 1 40
No 2 ............................. . 1 76
No. 10 .......................... . 8 60

Tuna
Case

%s, 4 doz. in  c ase  . . . . 4 60
%s, 4 doz. in  case  . . . .. 7 50
Is, 4 doz. in  c ase  . . . .10 00

C A TS U P
V an C am p’s, % p in ts  1 90
V an  C am p’s  p in ts  . . . 2 75

C H E E S E
A cm e ..................... @29
C arson  C ity  . . . . @28
B rick  ..................... 0 82
L eiden  ................... 0
L im b u rg e r ........... @82
P in eap p le  ............. 0
E d a m  ................... 0
Sap Sago ............ •
Sw iss, D o n t t l •

C H E W IN G  GUM 
A dam s B lack  J a c k  . . . .  65
A dam s S ap p o ta  ...........  70
B eem an ’s  P ep s in  ...........  65
tie e ch n u t ...........................  7o
D oublem in t .......................  67
F la g  S pruce  ...................  65
H e rsh ey  G um  ...................  60
Ju icy  F r u i t  .......................  67
S te rl in g  G um  P ep . . . . *  65 
S p ea rm in t, W rig leys  . .  67 
S p ea rm in t, 6 box j a r s  3 85
T u c a ta n  ..............    66
Zeno ...................................... 65
O. K. Gum  .........................  70
W rigleys (5 box a s s td .)  65 

C H O C O LA TE  
W alte r  B ak e r & Co.

G e rm an ’s  S w ee t .............  24
P rem iu m  ..........   35
C a raca s  .............................  28

W alter M. Lowney Co.
P rem iu m , % s ...................  36
P rem ium , %s .................  35

C L O T H E S  L IN E
P e r  doz.

No. 40 T w is ted  C otton  1 75 
No. 50 T w isted  C otton  2 10 
No. 60 T w isted  C o tton  2 75 
No. 80 T w isted  C otton  2 9Q 
No. 50 B ra ided  C otton  2 25 
No. 60 B ra ided  C otton  2 60 
No. 80 B ra ided  C otton  3 10
No. 50 S ash  Cord . . . .  3 00 
No. 60 S ash  Cord . . . .  3 50
No. 60 J u te  ................. 1 45
No. 72 J u te  ................... 1 60
No. 60 S isa l . . . . . . . . . .  1 60

G alvanized  W ire 
No. 20, each  100ft. long 1 90 
N o. 19. each  100ft. long 2 10 
No. 20, e ach  100ft. long 1 00 
No. 19, each  100ft. long 2 10

COCOA
B a k e r 's  ............................   39
B un te , 10c s ize  ..............   88
B un te , % lb .....................2 20
B u n te , 1 lb ........................ 4 00
C leveland ...........................  41
Colonial, %s .....................  35
Colonial, % s ..............    33
E pps ............................   42
H e rsh e y ’s  %s ................... 32
H e rsh e y ’s  %s ................... 30
H u y le r .................................. 36
Low ney, % s ......................... 38
Low ney, % s ................   37
Low ney, % s ..................    37
Low ney, 5 lb. c a n s  . . . .  37
V an  H ou ten , % s ............ 12
V an  H o u ten , %s ............  18
V an H o u ten , % s ............... 36
V an H ou ten , Is  .............  65
W a n -E ta  ..........   36
W ebb ...............   33
W ilbur, %s .......................  33
W ilbur, %s .......................  32

C O C O A NU T
D u n h am ’s  p e r lb.

%s, 5 lb. c a s e ......................32
%s, 5 lb. c ase  ...............  31
%s, 15 lb. case  ...............  31
H s, 15 lb. case  ...............  30
Is , 15 lb. case  .................  29
Vis & % s, 16 lb. c ase  . ,  80
6 a n d  10c p a ils  ........... 4 26
Bulk, p a ils  ...................  24%
Bulk, b a rre ls  ..................  23
B ak e r 's  B raz il S h redded  
70 7c pkgs., p e r case  4 00 
36 14c pkgs., p e r  case  4 00
id n c  a iiu  oo ic  pnga.,

p e r case  ..................... 4 00
B ak e rs  C anned , doz. 1 10 

C O F F E E S  RO ASTED  
Rio

Com m on .........................  19
F a ir  ................... .............. 19%
Choice .............................  2o
F an cy  .............................  31
P ea b erry  .......................  33

S an to s
C om m on .........................  20
F a ir  .................................. 20%
Choice ...........................  21
F an cy  .............................  23
P eab erry  .......................  23

M aracaibo
F a ir  .................................. 84
Choice ........................... . 86

M exican
Choice .............................  86
F a n c y ....................... .. SO

G u atem ala
F a ir  .................................. 86
F a n c y  ...............................  88

Java
P riv a te  G row th  . . . .  26030
M andling  ...................  31035
A ukola ................   30082

Mocha
S h o rt B ean  ............... 25027
L ong B ean  ...............  2 4 0  25
H. L. O. G ...................  2 6 0  28

Bogota
F a ir  .................................. £4
F an cy  .............................  26
E x ch an g e  M ark et, S tead y  
Spo t M ark e t, S tro n g  

P ack ag e
N ew  Y ork  B asis

A rbuckle .......................  21 00
M cLaughlin’s X X X X  

M cL augh lin ’s  X X X X  
package  coffee is sold to  
re ta ile rs  only. M all a ll or* 
d e rs  d ire c t to  W . F . M c
L augh lin  & Co., C hicago. 

E xtracts
H olland, % gro. bxs. 95
Felix, % g ro ss  ........... 1 J5
H um m el's  foil, % gro. 85 
H u m m el's  tin , % gro. 1 43 

C O N D E N S E D  M IL K
C arn atio n , T a ll ........... 6 00
C arn a tio n , B aby  . . . .  5 90
H ebe, T a ll ...................  5 00
H ebe, B aby  ................... 4 90
P e t, T a ll .......................  5 80
P e t. B aby  .....................  3 90
V an C am p, T a ll ...........5 00
V an  C am p, B aby . . . .  4 50 

C O N F E C T IO N E R Y  
Stick Candy Pails

H orehound  ...................  18
S ta n d a rd  ............... 18

Cases
Jum bo .............................  19
Big S t i c k ' .......................  19
B oston  S u g a r  S tick  . .  22

Mixed Candy
P a ils

B roken  ....................... . . .  18
C ut L oaf ................. __ 19
F ren ch  C ream  ___ . . . 2 0
G rocers ................... . . .  13
K in d e rg a rte n  . . . . ___ 20
L ea d e r . . .  .•............. __  18
M onarch  ................. ___  16
N ovelty  ............. ... ___  19
P a r is  C ream s . . . . ___ 22
P rem io  C ream s . . ___ 24
R oyal ....................... ___  17
Special ..................... ___  17
X L O ..................... ___16

S p ec ia ltie s
P a ils

A u to  K isses  (b a sk e ts ) 21 
B onnie  B u tte r  B ite s  . .  23 
B u tte r  C ream  C orn . .  24 
C aram el Bon B ons . .  22 
C aram el C ro q u e tte s  . .  21 
C ocoanut W affles  . . . .  20
Coffy Toffy ___ . . . . . .  22
N atio n a l M in ts  7 lb  t in  26 
F udge , W a ln u t . . . .  22 
F udge , Choc. P e a n u t 21 
Fudge, W h ite  C en te r 21
Fudge, C h erry  .............  22
F udge , C ocoanu t . . . .  22 
H oneysuck le  C andy  . .  22 
Iced M aroons 22
Iced  O range  Je llie s  . .  19 
I ta l ia n  Bon B ons . . . .  20 
AA L icorice  D rops 

5 lb. box . . . . . . . . .  1 85
L ozenges, P e p ...............  21
L ozenges, P in k  ........... 21
M anchus .........................  20
M olasses K isses, 10

lb. box .........................  22
N u t B u tte r  P u ffs  . . . .  22 
S ta r  P a tt ie s ,  A ssL . .  24 

C hoco lates P a ils
A sso rted  Choc........... .. 23
A m azon C aram els  . . ;  25
C ham pion  .......................  22
Choc. C hips, E u re k a  27 
E clipse , A sso rted  . ' . . - .2 3  
K londike C hoco lates 27
N abobs ...........................  27
N ibble  S ticks, box . .1  75 
N u t W afe rs  . . . . . . . . .  27
O coro Choc C aram els  25
P e a n u t C l u s t e r s ...........31
Q u in te tte  ..........  23
R eg in a  .............................  21
S ta r  C hoco lates ...........  23

Pop Corn Goods 
C ra ck e r-Ja c k  P r ize  . .  4 40 
C heckers P r iz e  . . . . .  4 40 

Cough D rops
Boxes

P u tn a m  M enthol . . . .  1 35
S m ith  B ros.....................  1 35

COOKING COM POUNDS 
C rlsco

36 1 lb. c an s  ______10 12%
24 1% lb. c an s  ___  10 12%
6 6 lb. c an s  ...........  10 12%
4 9 lb. c an s  ______10 12%

M azola
5% oz. b o ttle s , 2 doz. 2 60
P in ts , tin , 2 doz...........6 15
Q u a rts , tin , 1 doz. . .  6 75 
% gal. tin s , 1 doz. . .  10 76 
Gal. tin s , % doz.......... 10 26
5 Gal. tin s , 1-6 doz. 18 50

N U TS—W hole
lbs.

A lm onds, T a rra g o n a  
A lm onds. C alifo rn ia

81

so ft sh e ll D ra k e  ..
P rR fils  ................... 1«
F ilb e r ts  ......................... 80
Cal. No. 1 8 . S. . . . . 64

W aln u ts , N ap les  .........
W aln u ts , G renoble . . .2 2  
T ab le  n u ts , fancy  .. . .1 6 %
P ecans , L a rg e  ............. 17
P ecan s , Ex. L a rg e  . .  20 

Shelled
No. 1 Span ish  Shelled

P e a n u ts  ........... 16 @16%
Ex. Lg. Va. Shelled 

P ean u t3  ........... 16% @17
P ecan  H a lv es  ........... @90
W aln u t H alves  ........... 65
F ilb e r t M ea ts  ........... @42
A lm onds ...................  @60
J o rd a n  A Im onds . . . .

Peanuts 
F a n c y  H  P  Suns

R aw  ....................... 17(8)17%
R o asted  ............... 19019%

H  P  Ju m b o
R aw  .....................  18@18%
R o asted  ............... 200  20%

S panish  Shelled,
No. 1 ................... 17@17%

CREAM  T A R T A R
B arre ls  o r D rum s ........... 66
B oxes ......................    68

D R IE D  F R U IT S  
Apples

E v a p ’ed, Choice, b lk  @16 
E v ap ’d F an cy  b lk . .  @ 

Apricots
C a l i f o r n ia .....................  @21

um rufi
C alifo rn ia  .................  18021

Currants
Im ported , 1 lb. pkg  . .  26 
Im ported , bu lk  ...........  25%

Peaches
M uirs—Choice, 25 lb. . .  12 
M uirs—'Fancy, 25 lb. . .  13 
F an cy , Peeled , 25 lb. . .  16 

Peal
Lem on, A m erican  ........... 22
O range, A m erican  . . . .  23

Raisins
C luster, 20 c a r to n s  . . .  
Loose M uscatels, 4 Cr. 
Loose M uscatels. 3 Cr. 9 
L. M. Seeded lib . 10% @11

California Prunes 
90-100 25 lb. boxes ..@ 08%  
80- 90 25 lb. boxes ..@ 09 
70- 80 25 lb. boxes ..@ 10 
60- 70 25 lb. boxes ..@ 11 
50- 60 25 lb. boxes ..@ 12%  
40- 50 25 lb. boxes ..@ 13

FA R IN A C E O U 8  GOODS 
Beans

C alifo rn ia  L im as . . . .  15% 
M ed. H an d  P icked  . . .  16 
B row n, H olland  ...........

Farina
25 1 lb. p ack ag es  . . . .  2 65 
Bulk, p e r 100 lb ...............

Original Holland Rusk 
Packed  12 rolls to  c o n ta in e r 
3 c o n ta in e rs  (36) ro lls  4 32

Hom iny
Pearl, 100 lb. sack  . . . .  6% 

Macaroni.
D om estic, 10 lb. box . .  1 30 
Im ported , 25 lb. box . .  
S k in n e r’s 24s, case  1 87%

Pearl Barley
C h e s t e r .............................^ 25
P o r tag e  ...........................  8 50

P eas
G reen, W isconsin , lb. 11%
S plit, lb .............................  n %

Sago
E a s t In d ia  .......................  15
G erm an , sack s  ...............  16
G erm an, b roken  pkg.

Tapioca
F lak e , 100 lb. s ac k s  . . .  15 
P e a rl, 100 lb. sack s  . . .  16
P earl, 36 p k g s ...............  2 76
M inute, 10c, 3 doz..........3 55

F IS H IN G  T A C K L E  
Cotton Lines

N o. 2, 15 fe e t ....................  10
No, 3, 15 fe e t ....................... 11
No. 4, 15 fee t ....................... 12
No. 5. 15 fe e t ....................  14
No. 6^,15 fe e t ....................  15

Linen Lines
Sm all, p e r  100 fe e t ___ 50
M edium , p e r 100 fe e t 55
L arg e , p e r 100 fe e t . . . .  65 

F lo a ts
No. 1%, p e r dozen .........13
No. 2, p e r dozen ............ 15
No. 3, p e r dozen ............. 20

H ooks—K irby
Size 1-12, p e r 100 ........... 8
Size 1-0, p e r 100 .............. 9
Size 2-0, p e r 100 .............  10
Size 3-0, p e r  100 .............. 11
Size 4-0, p e r 100 ..............  14
Size 5-0, p e r 100 ..............  15

S in k ers
No. 1, p e r  gros3 .............  60
No. 2, p e r  g ro ss  .............  60
No. 3, p e r  g ro ss  ................65
No. 4, p e r  g ro ss  ................75
No. 5, p e r g ro ss  .............  80
No. 6, p e r g ro ss  .............  90
No. 7, p e r g r o s s .............1 25
No. 8, p e r d o z e n ............1 65
No. 9, p e r  g r o s s .............2 40

F L A V O R IN G  E X T R A C T S  
Jennings D C Brand 

P u re  V an ila  
T e rp en e less  

P u re  L em on
P e r  Doz.

7 D ram  15 C en t . . . . .  1 20
1% O unce 20 C en t . . .  1 75 
2 O unce 30 C en t . . . .  2 60 
2% O unce 35 C en t . . .  2 75 
2% O unce 40 C en t . . .  3 00 
4 O unce 55 C en t ___ 5 00
8 O unce 90 C en t .........8 60
7 D ram  A sso rted  . . .  1 25 
1 % O unce A sso rted  . .  2 00

FLO U R  A N D  F E E D  
G rand  R ap ids G ra in  &

M illing  Co.
W in te r W heat

P u r ity  P a te n t  .............  11 75
F an cy  S p rin g  ........... 12 50
W izard  G rah am  ___  11 50
W izard , G ran . M eal 12 00
W izard  B uckw ’t  cw t. 8 00
R ye .................................  15 00
R aw 's  B est .................  11 50

Valley C ity  M illing  Co.
Lily W h ite  ...............  12 25
G raham  .........................  5 70
G ran en a  H e a lth  ........  5 80
G ran. M eal ...................  6 40
B olted  M eal ................. 5 85
W atso n -H ig g in s  M illing Co.
N ew  P e rfec tio n  ......... 11 60

W orden G rocer Co. 
Q uaker, % s c lo th  . .  N one
Q uaker, % s c lo th  . .  N one
Q uaker, % s c lo th  . .  N one
Q uaker, %s p a p e r  . .  N one
Q uaker, % s p a p e r  . .  N one

Ransas H ard W heat 
W orden  G rocer Co. 

A m erican  E ag le , % s 11 25 
A m erican  E ag le , %s 11 20 
A m erican  E ag le , % s 11 35 

Spring W heat 
W orden  G rocer Co. 

W ingold, % s c lo th  Sold O ut 
W ingold, % s c lo th  Sold O ut 
W ingold, % s c lo th  Sold O ut

Meal
B olted  .............................  11 80
G olden G ra n u la te d  . .  12 00

W heat
Red .................................... 2 08
W hite  .............................  2 05

O ats
M ich igan  c a r lo ts  ........... 98
L ess  th a n  ca r lo ts  . . . .  1 00

Corn
C arlo ts  .............................  2 00
L ess  th a n  ca r lo ts  ____ 2 05

H ay
C arlo ts  .............................  29 00
L ess th a n  c a r lo ts  . .  32 00

Feed
S tre e t  C ar F eed  . . . .  74 00 
No. 1 C orn & O a t F d  74 00
CracKed C orn  ............  75 00
C oarse  C orn M eal . .  75 00

F R U IT  JARS
M ason, p ts ., p e r  gro . 7 40 
M ason, q ts ., p e r  gro. 7 80 
M ason, % gal. p e r  g r. 10 15 
M ason, c an  tops , g ro . 2 80

G E L A T IN E
C ox's, 1 doz. la rg e  . . .  1 45 
Cox’s, 1 doz. sm a ll . .  90
K nox’s  S park ling , doz. 1 76 
K nox’s  S p ark lin g , g r. 20 60
K n o x 's  A cidu ’d  doz. . .  1 86
M inute , 1 doz.................  1 26
M inute, 3 doz..................... 8 76
N elson ’s  .........................  1 60
O xford .............................  76
P ly m o u th  R ock, P h o s . 1 40 
P ly m o u th  R ock, P la in  1 26 
W au k e sh a  .....................  l  60

G R A IN  BAGS  
B road  G auge, 12 oz. . .
C lim ax, 14 oz...................
S ta rk , A , 16 os. ...........

H E R B 8
S age  ....................................  16
H ops ................................  l i
L au re l L eav es  ..............  16
S en n a  L eav es  ............... 86

H ID E S  A N D  P E L T S  
Hides

G reen, No. 1 ....................10
G reen  No. 2........................ 9
Cured, No. 1 ....................12
Cured, No. 2 ................... 11
C alfskin, g reen , No. 1 20
C alfsk in , g reen , No. 2 18%
C alfsk in , cu red , No. 1 22

•Calfskin, cu red , No. 2 20%
H orse, No. 1 ............ 6 00
H orse, No. 2 ............ 5 00

Pelts
Old W ool ...............  75 @2 00
L am bs .....................  5 0 0 1  60
S h earlin g s  ............. 5 0 0 1  60

Tallow
P rim e  ' .........................  @18
No. 1 .............................  @12
No. 2 .............................  @11
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rT Wool
U nw ashed, m ed. . . .  @60 
U nw ashed, fine . . .  @55

H O N E Y
A. G. W oodm an’s  B rand .
7 os., p e r  d o t. ...............
20 oz. p e r  doz...............  4 50

HO R SE R A D IS H  
Per dot. ............................. 90

„ J E L L Y
301b. pails , p e r p a i l ___ 2 65

J Iffy .Je li
S tr a ig h t  o r  A sso rted

P e r  doz.............................. 1 15
P e r case , p e r  4 doz. . .  4 60 
E igh t F la v o rs : R asp b erry , 
S traw b e rry , C herry , L em 
on, O range, L im e, P in e 
apple, M in e

J E L L Y  GLASSES
J61b. pails, p e r  p a i l ___ l  45
301b. pails , p e r  p a i l ___2 65
8 oz. capped  In bbls., 

p e r doz...............................  34

M A P L E IN E
2 oz. b o ttle s , p e r  doz. 3 00 
1 oz. bo ttle s , p e r  doz. 1 75 
16 oz. b o ttle s , p e r  dz. 16 50 
32 oz. bo ttle s , p e r  dz. 30 00

M IN C E  M E A T  
P e r  case  .......................  3 88

M OLASSES
New Orleans

F a n c y  O pen K e ttle  ___  6«
Choice .............................  5»
Good .................................
Stock ...................................

H a lf  b a rre ls  5c e x tra
Red H en , No. 2 .......... 2 50
Red H en, No. 2% __  3 00
Red H en. No, 5 .........  3 25
R ed H en, No. 1 0 ........ 2 60
Uncle Ben, No. 2 ___ 2 50
Uncle Ben, No. 2% . .  3 00
U ncle Ben, No. 5 ___  3 25
U ncle B en, No. 1 0 ___2 60
G inger Cake, No. 2 . .  3 25 
G inger Cake, No. 2% 4 10 
G inger Cake, No. 5 . .  3 10 
O. & L. O pen K e ttle ,

No. 2% .......................  5 25

M I C H I G A N  T R A D

M U S TA R D  
% lb. 6 lb. box . . . . 16

O L IV E 8
Bulk, 1 gal. kegs 1 20@1 30 
Bulk, 2 gal. kegs  1 15@1 25 
Bulk, 5 gal. k eg s  1 05@1 15
Stuffed, 5 oz..............  l  10
Stuffed , 5 oz..............  l  15
Stuffed, 14 oz.................2 50
P it te d  (n o t s tu ffed )

14 oz.............................  2 50
M anzan illa , 8 oz. . . . .  1 10
L unch , 10 oz............  1 60
L unch , 16 oz............. 2 60
Queen. M am m oth, 19

oz..................................... 5 00
Q ueen, M am m oth , 28

oz...................................... 6 25
Olive Chow, 2 doz. cs. 

p e r doz.......................... 2 25

P E A N U T  B U T T E R  
B el-C ar-M o B rand  

6 oz. 1 doz. in  case  . .  2 90 
12 oz. 1 doz. in  case  . .  2 50
12 2 lb. p a ils  ................. 5 50
5 lb. p a il3, 6 in  c ra te  7 00
10 lb. p a ils  ....................  21%
15 lb. pa ils  ...................  21
25 lb. p a r |s  ................... 20%
50 lb. t in s  ......................  20%

PE T R O L E U M  PRO D U CTS 
Iro n  B arre ls

P e rfec tio n  .......................  11.2
Red C row n G asoline  ..21.7 
G as M achine G asoline  38.1 
V. M. & P  N a p h th a  ...2 1 .2  
C apito l C ylinder, Iro n

B bls..................................  38.4
A tla n tic  R ed E ng ine,

Iron  B bls .......................  24.4
W in te r  B lack . Iro n

B bls.................................. 13.9
P o larine , Iro n  Bbls. . .  41.4

P IC K L E S
M edium

B arre ls , 1,200 c o u n t 12 00
H a lf bbls., 600 c o u n t 6 50
5 gallon  kegs  .............  2 60

Sm all
B a rre ls  .......................  14 00
H a lf  b a rre ls  ...............  7 50
5 gallon kegs  ........... 2 80

G herk ins
B a rre ls  .........................  25 00
H a lf b a rre ls  ............... 13 00
5 gallon  kegs  ............... 4 50

S w eet Sm all
B arre ls  .........................  24 00
6 gallon  kegs ...............  4 20
H alf b a rre ls  ............... 12 CO

P IP E S  
Clay, No. 216, p e r  box 
C lay, T , D. fu ll c o u n t 80 
Cob, 3 doz. in  box . .  1 25 

PL A YIN G  CARDS 
No. 90 S te a m b o a t . . . .  2 26
No. 808, B icycle ......... 8 60
P e n n a n t .........................  s 26

PO TASH
B a b b itt’s, 2 doz........... l  90

PR O V ISIO N S 
B arre led  P o rk  

C lear B ack  . .  62 00@68 00 
S h o rt C u t C lr 60 00@51 00
B ean  .................  47 00@48 00
B risk e t, C lear 56 00@66 00
PIS ...................................
C lear F a m ily  .............  86 00

D ry S a lt M eats 
S P  B ellies . . .  31 00@32 00 

L ard
P u re  in tie rce s  . . .  28@29 
Com pound L a rd  24 @24% 
80 lb. tu b s  . . .a d v a n c e  % 
60 lb. tu b s  . .  .ad v a n c e  % 
50 lb. tu b s  . . .a d v a n c e  % 
20 lb. p a ils  . . .a d v a n c e  % 
10 lb. p a lls  . . .a d v a n c e  % 
5 lb. p a ils  . . .a d v a n c e  1 
3 lb. p a ils  . . .a d v a n c e  1 

Sm oked M eats 
H am s, 14-16 lb. 28 @29 
H am s, 16-18 lb. 27 @28 
H am s, 18-20 lb. 26 @27 
H am , d ried  beef

s e ts  ...................  29 @80
C alifo rn ia  H am s 23%@24 
P icn ic  Boiled

H a m s  ...............  81 @88
Boiled H am s . . .  38 @40
M inced H am s . .  20 @21 
B acon ................... 37 @45

S au sag es
B ologna .......................... 15
L iv e r  ................................ 12
F ra n k fo r t  .....................  17
P o rk  .........................  14@15
V eal .................................. 1 1
T ongue  ...........................  11
H ead ch eese  ...................  14

B eef
B oneless . . . .  25 00@27 00
R um p, new  . .  30 00@S1 00

P ig ’s  F ee t
% bb ls ........................... 1 76
% bbls., 40 lb s ........... 8 40
% b b ls .................................... 9 00
1 bb l..............................  16 00

T rip e
K its , 15 lb s .......................  90
% bbls., 40 lb s ............1 60
% bb ls ., 80 lb s ............3 00

C asin g s
H ogs, p e r  lb. ...................  88
B eef, ro u n d  s e t  . .  19@20 
Beef, m iddles, s e t  . .  45@55
Sheep ...................  1 i 5@ i 35

U ncolored O leom argerlne
Solid D a iry  ........... 23 @ 26
C o u n try  R o l l s ___ 28 @29

C anned  M eats 
C orned B eef, 2 lb. . .  6 50
C orned B eef, 1 lb. . .  8 76
R o as t Beef, 2 lb ........6 60
R o as t B eef. 1 lb ........ 8 75
P o tte d  M eat, H am

F lav o r, % s .................  55
P o tte d  M eat, H am

F lav o r, % s .................  95
D eviled M eat, H am

F lav o r, % s ...................  52
D eviled M eat, H am

F lav o r. % s ...............  l  00
P o tted  T ongue, % s . .  55
P o tte d  T ongue, % s . .  1 00 

R IC E
F a n c y  . . . . . . . . . . . . .
B lue R o3e ............... 9 @9%
B roken ................... 7% @7%

RO LLE D  OATS
M onarch, bb ls .............  11 50
Rolled A vena, bbls. 12 00 
Steel C ut, 100 lb. sks. 
M onarch , 90 lb. sks. . .  6 00 
Q uaker, 18 R eg u la r . .  1 76 
Q uaker, 20 F a m ily  . .  5 60 

SALAD D R ES8IN G  
Colum bia, % p in t . . . .  2 25
Colum bia. 1 p in t ......... 4 00
D u rk ee ’s, la rg e , 1 doz. 4 20 
D u rk ee ’s, sm all, 2 doz. 5 00 
S n id e r’s, la rge , 1 doz. 2 40 
S n id e r’s, sm all, 2 doz. 1 45 

S A L E ftA T U S 
P ack ed  60 lbs. In box. 

Arm an d  H a m m e r . .  3 15 
W y an d o tte , 100 % s . .  8 00 

SAL SODA
G ran u la ted , b b ls ........... I  80
G ran u la ted , 100 lbs. cs. 1 90 
G ran u la ted , 36 pkgs. 1 80

SA LT 
S o lar Rook

56 lb. sac k s  .....................  47
Com m on

G ran u la ted , F in e  . . . .  2 00
M edium . F in e  ............. 2 10

S A L T  F ISH  
Cod

L arge , w hole ........... @13
Sm all, w hole ........... @12%
s tr ip s  o r  b rick s  . .  16@19
Pollock .......................  @11%

H olland H errin g
S tan d a rd s , b b ls ...............
T . M., bb ls ........................
S ta n d a rd , k e g s ...........
T . M. kegs  .............'

H errin g  
F u ll F a t  H e rrin g , 350

to  400 co u n t ...........
Spiced, 8 lb. pa lls  ......... 95

T ro u t
No. 1, 106 lb s .................T 60
No. 1, 40 lb s ................... 2 25
Np. 1, 10 lb s ...................  90
No. 1. 8 lb s ...................  Ti

M ackerel
M ess, 100 lbs................. 22 00
M ess, 50 lbs......................l l  65
M ess, 10 lb s .........................2 60
M ess, 8 lb s ......................  2 05
No. 1, 100 lb s ..................21 00
No. 1 , 60 lb s ....................11 10
No. 1, 10 lbs....................  2 50

L ak e  H errin g  
8 M»................................ 64

SE E D S
A nise  ...............................  35
C anary , S m y rn a  ..........  15
C araw a y  .. .. ................ ’/  75
C ardom on, M alab a r 1 20
C elery  ...........................  45
H em p, R u ss ian  ........... 7%
M ixed B ird  ...................  9
M u sta rd , w h ite  . . .  ” ! 22
J o p p y  .............................  80
R ap e  ....................... .......... i 6

SH O E BLA CK IN G  
H an d y  Box, la rg e  3 dz. 8 60 
H an d y  Box, sm all . .  1 25 
B ixby’s R oyal Po lish  90 
M iller’s C row n P o lish  90 

S N U F F
Sw edish  R apee, 5c, 10 fo r  40 
Sw edish  R apee, 1 lb. g l3 60 
N orkoping. 5c. 10 fo r . .  40 
N orkoping , 1 lb. g la ss  . .  60 
C openhagen. 5c. 10 fo r  40 
C openhagen. 1 lb. g la ss  60 

SODA
Bi C arb , K egs ........... 3%

S P IC E S  
W hole Spices 

A llspice, J a m a ic a  ..9@ 10 
A llspice, lg. G arden  @11 
Cloves, Z an z ib a r . .  @50 
C assia, C an ton  . . . .  @20 
C assia, 5c pkg. doz. @35 
G inger, A frican  . . . .  @15
G inger. C ochin ___  @20
M ace. P e n a n g  ........... @90
M ixed, No. 1 ........... @17
M ixed, No. 2 ............. @16
M ixed, 5c pkgs. dz. @45
N u tm egs, 70-80 ___  @35
N utm egs, 105-110 . .  @30
P ep p er, B lack  ..........  @32
P epper, W h ite  ..........  @82
P epper, C ayenne  . .  @22 
P a p rik a . H u n g a ria n  

P u re  G round In B ulk 
A llspice, J a m a ic a  . .  @16 
Cloves, Z an z ib a r . .  @68
C assia. C an ton  ____  @32
G inger, A frican  ____  @24
M ace, P e n a n g  ......... @1 60
N u tm eg s .....................  @33
P epper, B lack  ............  @39
Pepper, W h ite  ..........  @40
P epper, C ayenne  . .  @30 
P a p rik a , H u n g a ria n  @46

STARCH
Corn

K lngsfo rd , 40 lbs. . .  9%
M uzzy, 48 lib . pkgs. 9% 

K lngsford
S ilver Gloss. 40 lib . . .  9% 

Gloss
Argo, 48 5c p k g s .......... 2 40
S ilv er Gloss, 16 81bs. . .  9% 
S ilv er Gloss. 12 61bs. . .  9% 

M uzzy
48 lib . p ack ag es  ...........  9%
16 31b. p ack ag es  ......... 9%
12 61b. p ack ag es  ........... 9%
50 lb. boxes .................. $1/,

SY RU PS
Corn

B arre ls  .............................  72
H a lf  b a rre ls  ....................... 75
B lue K aro , No. 1%,

2 doz................................. 2 65
B lue K aro , No. 2, 2 dz. 3 30 
B lue K aro , No. 2%, 2

doz.....................................  4 10
B lue K aro , No. 5, 1 dz. 3 95 
B lue K aro , No. 10, %

doz..................................... 3 70
R ed K aro , No. 1%, 2

doz..................................... 2 80
R ed  K aro , No. 2, 2 dz. 3 55 
R ed K aro , No. 2% 2dz. 4 40 
Red K aro , No. 5, 1 dz. 4 25 
R ed K aro , No. 10 %

doz.....................................  4 00
P u re  C ane

F a ir  ....................................
Good ..................................

T A B L E  SA U CES
H alford , la rg e  ..............  3 75
H alfo rd , sm all ..............  2 26

T E A
U ncolored J a p a n

M edium  .......................  20@25
Choice .........................  28@33
F a n c y  ...........................  36@45
B ask e t-fired  M ed’m  28 0  30 
B ask e t-fired  C hoice 35@87 
B ask e t-fired  F a n c y  38@45
No. 1 N lbbs  ...............  @33
Siftings, bu lk  ........... @14
Siftings, 1 lb. pkgs. @17

G unpow der 
M oyune, M edium  . .  28@33 
M oyune, C hoice . .  35@40 
P in g  Suey, M edium  25@30 
P in g  Suey, C hoice 36@40 
P in g  Suey. F a n c y  . .  45@60

Y oung Hyaon
Choice .......................  28080
F i n e r  ...........................  45@k6

Oolong
F o rm o sa , M edium  . .  25 @26 
F o rm o sa , C hoice . .  32@35 
F o rm o sa , F a n c y  . .  50@60

E ng lish  B re ak fa s t 
Congou, M edium  . .  25@30
Congou, Choice ___  30@35
Congou, F a n c y  . . . .  40060 
Congou, E x . F a n c y  60@80

Ceylon
P ekoe, M edium  . . . .  28@S0 
D r. P ekoe, C hoice ..3 0 0 3 5  
F lo w ery  O. P . F a n c y  40@50

CIGARS
P e te r  D om bos B ran d s  

D orabos S ingle
B in d er .......................  37 00

D ornbos, P e rfec to s  . .  87 00 
D ornbos, B ism arck  73 00
A llan D. G r a n t ...........  66 00
A llan  D ..........................  85 00

Jo h n so n  C ig a r Co.’s  B ran d  
D u tch  M as te rs  C lub 75 00 
D u tch  M aste rs , B an  75 00 
D u tch  M aste rs , Inv . 75 00 
D u tch  M aste rs . P a n . 75 00 
D u tch  M a s te r  G ran d e  72 00 
S i £ o r ta n a , sm all lo ts  42 50 
S I S o r ta n a ’ L000 l° ts  41 50 E l P o r ta n a , 2,500 lo ts  40 00 
D u tch  M as te rs , 5c 
S. C. W .
Gee J a y

Above th re e  b ra n d s  a re  
sold on  follow ing b a sis :
L ess th a n  300 ..........  37 50
300 a sso rte d  .............. U  50
2,500 a sso rte d  ............... 35 50

2% cash  d isco u n t on all 
p u rchases .
W orden  G rocer Co. B rands
B oston  S tra ig h t .........37 r,o
T ra n s  M ich igan  ......... 37 50
C. P . L .......................  43 00
C ourt R oyal ................ 43 00
H e m m e te r’s  C ham -
.  P,o n , ................................42 50Iroquo is  ..........................   50
L a  A zora A greem en t 42 00 
L a  A zora B ism arck  ..7 0  00
W h aleb ack  ............... 37 60
W o rd en ’s  H an d  M ade 36 00
B - L .................................. 40 00

T W IN E
C otton . 3 p ly  ................. (53
C otton , 4 p ly  ................. (¡3
H em p, 6 p ly  ............. . . . . 34
W ool. 100 lb. ba le s  . . . .  18

V IN EG A R
W h ite  W ine, 40 g ra in  17 
W h ite  W ine , 80 g ra in  22 
W h ite  W ine, 100 g ra in  25
O akland V in e g ar & P ick le  

Co.’s B ran d s  
H igh land  app le  c id e r 
O akland  app le  c id e r . .
S ta te  Seal s u g a r .........
B lue R ibbon C orn . .  
O akland w h ite  p lck lg  

P ac k ag e s  free .
W IC K IN G

No. 0, p e r  g ro ss  ........... 55
No. 1, p e r  g ro ss  ........... 55
No. 2. p e r  g ro ss  ........... 70
No. 3, p e r g ro ss  ........... 1 00

W O O D E N W A R E
B ask e ts

B ushels ............................... 1 50
B ushels, w ide b and  . .  1 60 
M arket, d rop  hand le  . .  70
M arket, sing le  h an d le  75
Splin t, la rg e  ................. 5 75
Splin t, m edium  ........... 5 25
Splin t, sm all ............... 4 75
W illow , C lo thes, la rg e  
W illow , C lothes, sm all 
W illow , C lothes, m e’m

B u tte r  P la te s  
O vals

% lb., 250 in  c ra te  ......... 45
% lb., 250 in  c r a t e ......... 45
1 lb., 250 in  c ra te  ..........  50
2 lb., 250 in  c ra te  ..........  55
3 lb ., 250 in  c ra te  .......... 70
1 lb., 250 In c ra te  .........  90

W ire  E nd
1 lb., 250 in  c ra te  .......... 45
2 lb., 250 In c ra te  .......... 50
3 lb.. 260 in c ra te  ...........6f
5 lb., 20 in c ra te  ........... 70

C hurns
B arre l, 5 gal., each  . .  2 40 
B arre l, 10 ga l., each  . .  2 55 

C lo thes P in s  
R ound  H ead

4% inch, 5 g ro ss  . . . .  70 
C arto n s, No. 24, 24s, bxs. 75 

E gg C ra te s  and  F ille rs  
H u m p ty  D um pty , 12 dz. 20
No. 1 c o m p le te ...............  42
No. 2 com plete  ............. 36
C ase, m edium , 12 se ts  1 30

F au c e ts
C ork lined, 3 In .................70
C ork lined, 9 In ............... 80
C ork  lined. 10 In...............90

Mop S tick s
T ro ja n  s p r i n g ...............1 86
E clip se  p a te n t sp rin g  1 35
No. 1 com m on ........... l  35
No. 2, p a t. b ru sh  hold 1 35
Ideal, No. 7 ................... l  35
12oz. co tto n  m op h ead s  2 75

P a lls
10 qt. G alvanized  . . . .  3 60 
12 q t. G alvan ized  . . . .  4 00
14 q t. G alvan ized  ___  4 50
F ib re  ...............................  6 50

T oo thp icks
B irch , 100 p ack ag es  . .  8 00 
Idea l ...............................  86

T ra p s
M ouse, wood, 2 hoels . .  22 
M ouse, wood, 4 ho les . .  45 
10 q t. G alvan ized  . . . .  1 65
12 q t. G alvan ized  . . . .  1 70
14 q t. G alvan ized  ____ 1 90
M ouse, wood, 6 holes . .  70 
M ouse, tin , 5 holes . . . .  65
R at, wood ...........................  80
R a t, sp rin g  .......................  75

T u b s
No. 1 F ib re  ................... 16 60
No. 2 F ib re  ................. 15 00
Vo ? v ih ro  . . . .  19 kh
L a rg e  G alvan ized  . . .  12 76 
M edium  G alvan ized  . 11 25 
Sm all G alvan ized  . . .  10 00

W ash b o ard s
B anner, Globe ............. 4 25
B rass, S ingle ............... 7 00
G lass, S ingle ............... 4 00
D ouble P ee rle ss  . . . .  6 50
Single P e e rle ss  ........... 6 60
N o rth e rn  Q ueen ......... 4 76
Good E no u g h  ............... 4 65
U n iv e rsa l .......................  5 00

W ood Bowls
13 in. B u tte r  ...............  1 90
15 in. B u tte r  ..............  7 00
17 in. B u tte r  ............. 8 00
19 in. B u tte r  ............... 11 00

W R A P PIN G  P A P E R  
F ib re , M anila, w h ite  . .  5 
F ib re , M anila, colored
No. 1 M anila  ..............  6%
B u tc h e rs ’ M an ila  ......... 6
K ra f t  ................................  8%
W ax  B u tte r , s h o r t  c ’n t 20 
P a rc h m ’t  B u tte r , ro lls  22

Y EA ST CAKE
M agic, 3 doz...................  1 16
S unligh t, 3 doz................. 1 00
S unligh t, 1% doz............  50
Y east F oam , 3 doz. . .  1 16 
Y east F oam , 1% doz. 86

W indow  C leaners 
12 in .................................... 1 65
14 in .................................... 1 85
16 in .................................... 2 30

SOAP
L au tz  B ros. & Co.

Acme, 100 cakes  ......... 5 25
B ig  M as te r 100 blocks 6 00
C lim ax ............................. 4 75
Q ueen W h ite  ............... 5 00
O ak L ea f .......................  5 25
Q ueen A nne ..................... 5 25

P ro c to r  & G am ble Co.
L enox .............................  5 00
Ivory, 6 oz.......................  5 90
Ivory, 10 oz...................  9 60
S ta r  .................................  4 90

S w ift & C om pany
S w ift’s P r id e  ...............  4 76
W h ite  L a u n d ry  ........... 5 10
W ool, 6 oz. b a rs  . . . .  5 15 
W ool, 10 oz. b a rs  . . . .  7 00

T rad e sm a n  C om pany 
B lack  H aw k , one box 3 75 
B lack  H aw k , five bx s  3 70 
B lack  H aw k , te n  bxs 8 65 

Box c o n ta in s  72 cakes. I t  
is a  m ost rem a rk a b le  d ir t  
an d  g re a se  rem over, w ith 
o u t in ju ry  to  th e  sk in .

S couring  P ow ders 
Sapolio, g ro ss  lo ts  . .  9 60 
Sapolio, h a lf  gro . lo ts  4 85 
Sapolio, s ing le  boxes 2 40
Sapolio, h an d  ...............  2 40
Q ueen A nne, 30 can s  1 80 
Q ueen A nne, 60 can s  3 60 
Snow M aid, 30 can s  . .  1 80 
Pnow M aid. fiO c an s  . .  3 60

Soap P ow ders 
Jo h n so n ’s  F in e , 48 2 3 25 
Jo h n so n ’s X X X  100.. 4 85
R ub-N o-M ore  ............... 5 25
N ine O’Clock ............... 4 00
L au tz  N a p h th a , 60s . .
O ak L e a f Soap Pow der,

24 pk g s...........................  4 25
O ak L e a f  Soap Pow der,

100 p k g s.........................  5 50
Q ueen A nne  Soap P o w 

d er, 60 p k g s..................3 60
Old D u tch  C leanser,

100s .............................  3 60

W ashing  Pow ders 
Snow  Boy. 100 pkgs. . 5 50 
Snow  Boy, 60 pkgs. . .  3 30 
Snow Boy, 48 pkgs. . .  4 30 
Snow Boy, 24 pkgs. . .  4 25 
Snow Boy, 20 pkgs. . .  4 75

SPECIAL 
Price Current

S A L T
D iam ond C ry sta l

4 2 lbs. s h a k e r  . . ,
6 2 lbs. tab le  ........
9 2 lbs. tab le  . . . .
5 4 lbs. tab le  ........
4 12 lb. flake ........
9 lb. bulk b u tte r  .
9 lb. bu lk  cheese  .
9 lb. bulk s h ak e r
5 lb. co tto n  sk , b u tte r  
5 lb. co tto n  sk  b u tte r  
5 lb. D. C. co arse  . .
9 lb. D. C. co arse  . . .

C. s tock  b riq u e tte s  1 
C. block stock , 50 lbs.

M orton’s  S a lt

~*T

P e r  case , 24 2 lb s .........1 80
F ive  case  lo ta  ................  1 70

A R C TIC
E V A P O R A T E D  M IL K

T all .....................................  6 00
B aby  .................................  4 25

M an u fac tu red  by  G rand  
L edge M ilk Co.

Sold by  a ll jo b b e rs  an d  
N a tio n a l G rocer Co., G rand  
R apids.

B A K IN G  P O W D E R  
Ryzon

T he P e rfec t B ak in g  P ow der 
10c size, % lbs. 4 doz. 90 
18c size, % lbs. 2 doz. 1 62 
35c size, 1 lbs., 1 doz. 3 15 
$1.50 size, 5 lbs. % dz. 13 50

THE ONLY
5c CLEANSER

IRTIlite]tchen
n a s i

Ci » A*rrù*ritesi£**s-scoui2
s5toBS*POUSH*5
¿ ^ airjckBr*

¡^Guaranteed to equal the best 10c 
kinds. 80 can cases $3.40 per case.

A X L E  G R E A S E

UMICA ,  
GREAS*

1 lb. boxes, p e r  g ro ss  11 40 
3 lb. boxes, p e r  g ro ss  29 10
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Late News From Eastern Michigan 
Points.

Saginaw, April 2—The w riter has 
some splendid news for the beys who 
have to “roost” in Cheboygan. To 
a big majority it will be received 
heartily, because that town has never 
had a decent place for a traveling 
man to lay his head or satisfy his ap
petite. Fay Hall for many years has 
represented the Round Oak stove and 
furnace people, of Dowagiac, and is 
well known to the boys traveling. He 
recently made up his mind to go into 
the hotel business and. consequently, 
has leased the Ottawa Hotel, at Che
boygan. The place will be remodeled, 
renovated and furnished in proper 
shape. The furnishings will be all 
new and up-to-date. The hotel has 
fifty-six rooms and it is safe to pre
dict that it will be a success from 
the start. W ith Mr. Hall’s years of 
traveling experience, he knows what 
his fellow travelers want—not foam 
and sparkling wine, but a place to rest 
in quietness and peace as near like 
home as possible. H ere’s wishing 
him the best of luck and good for
tune. Boys, when you go to Cheboy- 
ban after May 1, go to the Fayhall 
Hotel, as it is to be known hereafter, 
and you will receive a hearty wel
come.

G. Thomas Oliver of Saginaw, who 
for the past eighteen years has repre 
sented the National Grocer Co., of 
Saginaw' (formerly known as the 
Phipps-Penoyer Co.), has resigned to 
accept a position w’ith the Hemeter 
Cigar Co., of Detroit. W hile this 
means a loss to the National people 
and while he w ill be greatly missed by 
the old trade, everyone is glad to see 
Tom in his new' field and all are con
gratulating him and giving him the 
good luck kick. Tom, I w'ould sug
gest that you show' up at our next
U. C. T. meeting and bring a box 
of cigars with you. You know there 
is nothing in the world beats adver
tising and especially when introduc
ing a new brand.

Two Saginaw grocers were brought 
before J. W. Symons. Jr., local food 
administrator, to explain wrhy they 
were charging more than 9rAc per 
pound for sugar. Cutting off all g ro 
ceries from one of them was his fine.
I think if the actions of such law vio
lators w'ere openly exposed to the 
general public, revealing their names, 
it would tend to put a quietus on such 
unpatriotic w'ork.

The Saginaw Board of Trade has 
again proved a valuable asset to our 
Bigger and Better Saginaw. Saginaw 
gets the Wolverine Tractor Co. The 
factory will be located out East Gene
see avenue, near the fair grounds.

The Schemm Brewing Co. has 
changed its name to the Schemm 
Products Co. Starting about April 20 
the new company expects to produce 
near beer and soft drinks.

Mrs. Clayton N. Smith. 1316 T us
cola street, who underwent an opera
tion at the W om en’s hospital a week 
ago, is reported as doing nicely. Mr. 
Smith is the Thumb representative 
for the local branch of Hammond, 
Standish & Co.

Geo. B. Selby, formerly in business 
at Evart, recently purchased the old 
Park Hotel, at Orion. He is having 
it thoroughly renovated and expects 
to give the traveling public a decent 
place to stay—something that the 
public has been deprived of ever 
since the bocze was voted out of the 
little lake resort.

John Bark, of Romeo, was a busi
ness visitor in D etroit Thursday. He 
recently sold out to Mr. Kinsman, w'ho 
hails from Otisville. Mr. Kinsman 
has leased the store room ad’oming 
his present room, so as to enlarge his 
stock and make a better display of 
merchandise.

Howard Hildenbrandt. son of Hildy, 
genial proprietor of the Kenwood, at 
Pcntiac. has been transferred from 
Rockford. 111., to a training station 
at St. Paul. At the later place he is

taking a special course in the Me
chanical Aviation department. Ho
ward enlisted in January and he has 
a host of friends among the travelers 
w'ho w'ish him well.

Little Bros., of Almont, engaged in 
the grocery and meat business, ex
pect to move to new quarters in the 
near future. S tarting in business a 
few' years ago in a small way, they 
have gradually grown until now they 
are forced to seek a larger store. 
H onest business methods and courte
ous treatm ent to the trade is responsi
ble for the above move.

L. M. Steward.

Say a Good Word for Your Trade 
Paper.

Say a good word for your trade 
paper now and then!

You, who have such wide acquaint
ance—

W hose opinions are so well thought 
of by your friends—

W hose fame as a “good fellow” is 
known wherever you go—

Give your trade paper a boost.
The trade paper is your friend.
Every time it prints your name it 

extends your acquaintance.
Every time it gives you valuable 

market information it fulfills its 
friendly function.

W hy not extend its acquaintance?
A word from you is of value.
You do not have to become a con

firmed disciple—
Just the right word at the right 

time!
The trade paper will do as much 

for you.
You may not agree with it in ev

erything—
Last week’s editorial may have been 

contrary to your opinion.
Your picture may not have been 

published just yet.
You may not know the editor from 

Adam.
But the trade paper stands as your 

friend.
Every hour it is benefiting some
body.

Some day it will benefit you—
You will see, directly or indirectly, 

a personal favor from it.
You may get information regarding 

the buying and selling end of your 
business which may be worth hun
dreds of dollars to you.

I t  may warn you about some cheat 
or fraud which would otherwise cause 
you loss.

W hy not be the first to extend your 
hand?

W hy not cast a little bread upon 
the water?

W hy ignore so powerful an influ
ence?

Say a good word for your trade 
paper now and then!

Difference Between Dollars and Ideas
You have a dollar.

I have a dollar.
W e swap.
Now you have my dollar.

And T have yours.
W e are no better off.

You have an idea.
I have an idea.
W e swap.
Now you have two ideas.
And I have two ideas.

T hat’s the difference.

An Unjust Accusation.
W ritte n  fo r th e  T rad esm an .
T hat the cash customer pays for all 
the expense and losses of the credit 
business is generally conceded. The 
cash customer has always alleged this 
as an argum ent why concessions in 
prices should be made to him, and 
the merchant who decides to adopt 
the cash system puts forth this plea 
in defense of the action. By so do
ing he admits that his previous meth
od has been unfair, but he justifies 
himself by claiming that it is a cus
tom which has come down from the 
past and which he has never been 
able to overcome. W hen bankruptcy 
or a decidedly different policy is in
evitable he seems to be able to change 
and take the risk of displeasing de
pendable customers and losing trade.

Admitting tha t the popular belief 
in regard to this m atter is generally 
true, there are thousands of mer
chants who should stand up and boldly 
declare to all their customers who 
thus believe that for all the credit 
they ever extended, the cash custom
er never bore one cent of the expense. 
The m erchant and his family bore it 
all. They denied themselves the or
dinary comforts of life, the recreation, 
the social privileges, the helpful and 
elevating things which their neigh
bors and customers enjoyed; they 
worked more hours and studied hard
er to make up for the expense and 
losses of the credit business.

Money equal to all credit losses and 
expenses could have been expended 
by the m erchant and his family in 
just the same ways that others spend 
their earnings and no one would have 
commented on the fact or thought 
that the money was unjustly taken 
from themselves. The equivalent of 
all the expense and loss through 
credit business should have been his 
to spend or accumulate—to lay up 
for the future. If he extended credit 
to certain ones as a benevolence it 
was the same as giving money to the 
needy, for which no one would blame 
him or lessen their custom.

W hen a merchant has changed to 
the cash system and is reaping some 
of the benefits so long his due and 
customers do not realize such a de
cided reduction in price as they antici
pated, the foregoing explanation 
migth not be out of place. Minion.

A “Wholesale Profiteer.”
A dollar a head had been promised 

to Mike, an Irish dragoon, for every 
German he captured. Daybreak one 
morning in a front line trench, some
where in France, Mike was snatch
ing a wink or two of sleep, while Pat, 
No. 2 in his squad, was alertly watch
ing over the top. There was a sign 
of movement in the German lines, 
and Pat jabbed Mike with his rifle 
to arouse him.

“W ake up, me man, they’re com
ing!” shouted Pat.

“W ho’s coming?” responded Mike, 
rubbing his eyes.

“The Germans, to be sure. W ake 
up!”

“How many of them are there?”
W ith a quick glance toward the 

enemy trench, Pat shouted:
“More than a million!”

“More than a million,” replied 
Mike. “Thank heaven; me fortune’s 
made.”

This Window Draws Prospects.
Now that the rotating razor-grind

ing machine has lost much of its nov
elty as a window display, a little shop 
in an Ohio city has added a clever 
touch which attracts the crowd. The 
proprietor advertises blades “hair- 
tested and sterilized.” W ith much cere
mony a dem onstrator in the window 
tests out each sharpened razor blade, 
slitting a hair in view of the audience. 
If the edge passes inspection the blade 
is then immersed in a bath of anti
septic liquid, dried, and placed in an 
envelop.

Do the Housewives in Your 
community buy their 
Mapleine from YOU?
REMEMBER, you c*n order from 
your jobber or Louis Hiifer Co., 
1205 Peoples Life Bldg., Chicago. 
(M-166)

Crescent

Mapleine
“ The Delicious Golden Flavor’ ’ 

Nationally Popular

SW O RN S T A T E M E N T  F U R N IS H E D
T H E  P O S T O FF IC E  D E P A R T M E N T .
S ta te m e n t of th e  o w nersh ip , m a n a g e 

m en t, c ircu la tion , e tc ., of th e  M ichigan 
T rad esm an , pub lished  w eek ly  a t  G rand  
R apids, M ichigan, req u ired  by th e  A ct 
of Aug. 24, 1912.
S ta te  of M ichigan, I __
C oun ty  of K en t, ( s s ’

B efore  m e, a  n o ta ry  pub lic  in  a n d  fo r 
th e  S ta te  a n d  co u n ty  a fo resa id , p e rso n 
a lly  ap p ea red  E rn e s t  A. S tow e, who, 
h av in g  been  duly  sw orn  a cco rd in g  to  law , 
deposes an d  say s  t h a t  h e  is  th e  bu s in ess  
m a n a g er o f th e  M ich igan  T rad e sm a n  an d  
th a t  th e  follow ing is, to  th e  b e s t o f h is  
know ledge an d  belief, a  t ru e  s ta te m e n t of 
th e  ow nersh ip , m an a g em e n t (an d  If a  
da ily  p aper, th e  c ircu la tio n ), e tc ., o f th e  
a fo re sa id  pub lica tion  fo r th e  d a te  show n 
in  th e  above cap tion , re q u ire d  b y  th e  
A ct of A u g u st 24, 1912, em bodied  in  sec 
tion  443, P o s ta l L aw s  a n d  R egu lations, 
to  w it:

1. T h a t  ‘th e  nam es  an d  ad d re sse s  of 
th e  pub lisher, ed ito r, m a n ag in g  ed ito r, 
and  b u sin ess  m a n a g er a re :

E d ito r—E . A. S tow e, G ran d  R apids.
M anag ing  E d ito r—E . A. S tow e, G rand  

R apids.
B usiness  M an ag er—E. A. S tow e, G rand  

R apids.
P u b lish e r—T rad e sm a n  C om pany, G rand  

R apids.
2. T h a t  th e  ow ners a re :  (G ive n am es 

an d  ad d re sse s  of in d iv id u a l ow ners, or, 
if a  co rpo ra tion , g ive  i ts  n am e  a n d  th e  
nam es an d  ad d re sse s  o f th e  s to ckho lders  
ow ning  o r h o ld ing  1 p e r  c en t, o r  m ore 
of th e  to ta l  am o u n t of s to ck .)

E . A. S tow e, G rand  R apids.
S. F . S tevens, G rand  R apids.
F . E . Stow e, G rand  R apids.
3. T h a t  th e  know n bondholders , m o rt

gagees, and  o th e r  sec u rity  h o ld e rs  ow ning  
o r ho ld ing  1 p e r  cem . o r  m ore  of to ta l  
a m o u n t o f bonds, m o rtg ag es , o r  o th e r  
secu rities , a re :  N O N E.

4. T h a t th e  tw o  p a ra g ra p h s  n e x t 
above, g iv ing  th e  n am es of ow ners, s to c k 
holders, an d  sec u rity  ho lders , if  an y , con
ta in  n o t on ly  th e  l is t  o f s to ck h o ld ers  an d  
sec u rity  ho lde rs  a s  th e y  a p p e a r  upon  th e  
books o f th e  com pany , b u t a lso , in  cases  
w h ere  th e  s to ck h o ld er o r  sec u rity  ho lder 
a p p ea rs  upon th e  books o f th e  com pany  
a s  tru s te e  o r in  an y  o th e r  fiduc iary  re la 
tion , th e  n am e  of th e  p e rso n  o r  c o rp o ra 
tion  fo r w hom  su ch  t ru s te e  is  ac tin g , is 
g iven ; a lso  t h a t  th e  said  tw o  p a ra g ra p h s  
co n ta in  s ta te m e n ts  e m b rac in g  a ffian t’s 
fu ll know ledge an d  be lie f a s  to  th e  c ir
c u m stan ces  an d  cond itions  u n d e r  w h ich  
s to ckho lders  a n d  s e c u rity  h o ld e rs  w ho do 
n o t a p p e a r  upon th e  books o f th e  com 
p an y  a s  tru s te e s , hold s to ck  a n d  s e c u ri
tie s  in  a  c ap a c ity  o th e r  th a n  th a t  of a  
bona  fide ow ner; an d  th is  a ffian t h a s  no 
reaso n  to  believe t h a t  a n y  o th e r  person , 
asso c ia tio n , o r co rp o ra tio n  h a s  a n y  in te r 
e s t  d ire c t o r  in d irec t in  th e  sa id  stock , 
bonds, o r  o th e r  s ec u rit ie s  th a n  a s  so 
s ta te d  by  him .

E . A. S tow e, B u sin e ss  M anager.
Sw orn  to  a n d  su b sc rib ed  befo re  m e 

th is  2nd d ay  o f A pril. 1918.
(REA L) F lo ren ce  E . Stow e.
N o ta ry  P u b lic  in  a n d  fo r K e n t Co., M ich.

(M y com m ission  ex p ire s  .Tan. 9, 1919.)
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BUSINESS-WANTS DEPARTMENT
A dvertisem ents inserted under this head for three cents a w ord the firs, insertion and tw o cents a w ord for each subsequent 

continuous insertion. No charge less than 25 cents. Cash m ust accom pany all orders.

B U S IN E S S  C H A N C E S .

F o r Sale—G rocery  s to ck  an d  fix tu res, 
invoice a b o u t $3,000, did over $30,000 
b u sin ess  la3 t y ear. L oca ted  in tow n  o f 
a b o u t 700 popu la tion , su rro u n d ed  by  good 
fa rm in g  coun try . A d d ress  617 G rocery, 
c a re  T ra d e s m a n .__________ 617

F o r Sale—A co u n try  g ro ce ry  s to re  an d  
bu ild ings, do ing  $12,000 b u sin ess  a  y e a r  
in v en to ry  $4,000. L. E . Y arge r, Ovid 
M ichigan, R. F. D. No. 2. __________ 618

F o r Sale—M ark e t a n d  g ro ce ry  in c ity  of 
5000 doing  good b u sin ess  in live fa rm in g  
com m unity ; b e s t of re a so n s  fo r selling. 
A ddress No. 620 C are  T rad esm an . 620

F o r Sale—L ive  w ire  D ru g  s to re  in  sm all 
tow n. N o com petition . O w ing to  o th e r  
b u sin ess  m u s t sell. A d d ress  No. 621 C are  
T rad esm an . 621

F o r  Sale—S h ere r G ille tt s ix teen  foot 
d isp lay  g roce ry  coun te r, one B ow ser g a s 
oline pum p w ith  one gallon  s tro k e  and  
180 gallon  ta n k ; a lso  B ow ser % gallon 
s tro k e  kerosene  pum p w ith  ta n k . A ll a re  
p rac tic a lly  new  an d  in  firs t-c la s s  cond i
tion  w ith  r ig h t  p rices. A ddress  C. A. 
Sm ith , B errien  C en ter, M ichigan. 606

U nusual C lo th ing  O p p o rtu n ity —W ell- 
e stab lish ed  b u sin ess  an d  b e s t loca tion  in 
th e  fa s te s t  g ro w in g  sm all c ity  in  M ich
igan. C lean stock , tu rn s  2% tim es  yearly . 
In v en to ry  fifteen  th o u san d . H a lf  c ash  
w ill c a rry . O w ner h a s  o th e r  in te re s ts . 
A ddress No. 607, c a re  M ich igan  T rad e s -  
m an. ___________________________ 607

P a y  sp o t cash  fo r c lo th in g  a n d  f u r 
n ish in g  goods stocks. L. S ilberm an , 106 
E. H ancock, D e tro it. 608

F o r Sale—G rocery  b u sin ess  in one of 
th e  b e s t c itie s  of 7,500 people in  W es te rn  
M ichigan, n e a r  th e  L ake. Room  fo r  
a n o th e r  line  a s  bu ild ing  h a s  tw o  room s. 
Six fac to rie s  tw o  blocks from  sto re . One 
of th e  b e st loca tions in th e  S ta te  fo r a  
big  b usiness. No. 609, c a re  M ichigan 
T rad esm an .________  609

F ix tu re s  an d  lease  of re s ta u r a n t  an d  
candy  shop in  b e s t su m m er re s o r t  tow n 
in  N o rth e rn  M ich igan : finest lo ca tio n  in 
c ity ; m u s t sell a t  once. M rs. B. E . 
H ersey , P e to sk ey  M ichigan. 612

W A N T E D  SA LESM A N  TO S E L L  TO 
E V E R Y  CLA SS O F B U SIN E S S—Line p a 
p e r bags, sacks, w rapp ing , to ile t papers, 
tw ine, bu ild ing  paper, roofing, so e x te n 
sive  one la rg e  tow n o r one co u n ty  is 
enough  te r r i to ry . W e m a n u fa c tu re  fo ld 
ing  a n d  s u it boxes, ice c ream  an d  o v s te r 
pails. W e allow  fre ig h t. N ew  Y ork h as  
th e  b e s t sh ip p in g  fac ilitie s . C om m issions 
pa id  w eekly  fo r goods sh ipped  th e  p re v 
ious w eek. One of th e  la rg e s t o ld est p a 
p e r houses in A m erica . E s ta b lish ed  1859. 
Give re ference. A ddress  rep ly  to  D ept. M. 
S h u ttlew o rth , K elle r & Co., 468-478 W . 
B roadw ay , N ew  Y ork City . 622

F o r Sale— S'tock of g en era l m erchand ise . 
L oca ted  in live tow n  in  C en tra l M ichigan. 
Invoice  ab o u t $4,000. Good reason  fo r  sell 
ing. A ddress 
T rad esm an .

No. 594, C are M ichigan
jj_____________________________ _______  594

F o r R en t—T w o -sto ry  s to re  building. L o 
ca ted  on M ain  s tre e t . Good location  fo r 
g ro ce ry  o r g e n e ra l m erch an d ise  stock . 
E lec tr ic  ligh ts , etc. R en t reasonab le . C. 
L iebum , O rleans, M ich. 623

F o r Sale—Only s to ck  of d ru g s  an d  fix- 
tu re s  in one of th e  b e s t tow ns in M ich i
gan . E stab lish ed  tra d e  an d  agency  lines. 
A d d ress : D rugs  624, C are  T rad esm an .
___________    624

F lin t, M ich igan—F o r re n t A pril 1st, 1918, 
c en tra lly  loca ted  s to re  build ing , $200 p e r 
m onth , h ea ted . W in d ia te -P ie rce -D av iso n
Co.________  625

M an u fac tu re rs , A tte n tio n —I d esire  to  
h an d le  th e  m a rk e tin g  of sev e ra l h ig h - 
g rad e  sp ec ia lty  p ro d u c ts  of m e rit w hich  
can  be sold to  th e  g rocery , d ru g  an d  co n 
fec tio n e ry  tra d e ; h av e  estab lish ed  b u s i
n ess ; A - l  re fe ren ces . G ive fu lle s t p a r t ic u 
la rs  w hich  w ill be tre a te d  in s t r ic t  con 
fidence. A ddress E d w a rd  M. Cerf, 112 
M ark e t S t.. San  F ran c isco . Calif. 626

W an ted —To h e a r  from  p a r ty  h av in g  
estab lish ed  bu s in ess  d e sir in g  re liab le  m an  
w ith  som e cap ita l to  ta k e  ac tiv e  in te re s t. 
P re fe r  g ro ce ry  o r  g en e ra l s to re . W ill co n 
s id er p roposition  a s  p a r tn e r  in new  b u s i
ness. C an fu rn ish  A - l  re ference. A d-
d re ss  No. 627 C are  T rad esm an ._____ 627

F o r  Sale o r  E x ch an g e—A m odern  te n  
room  house loca ted  in  b e s t p a r t  of B a ttle  
C reek, M ich. A pply to  I. N etzo rg , E lsie, 
M ich. 628

Economic 
Coupon Books

They save tim e and expense 

They prevent disputes 

They put credit transactions on cash basis 

Free samples on application

Tradesman Company
Grand Rapids, Mich.

F o r S a le—F in e  d ru g  s to re  loca ted  in 
good fa rm in g  d is tr ic t  C en tra l M ichigan. 
Invoice a b o u t $2,500. N o fo u n ta in . W ill 
sell on tim e. M ust sell by  A pril 30. 
A ddress No. 613, c a re  M ichigan T rad e s - 
m an. __________________________ 613

C orner S to re  F o r  Sale—E xcep tiona l 
o p p o rtu n ity  to  secu re  a n  old e stab lish ed  
g ro ce ry  an d  m a rk e t s ta n d  w ith  seven 
room  m odern  house  a tta ch e d . B est lo
ca tio n  on m ain  b u sin ess  s t re e t  an d  W es t 
M ichigan P ike, C hicago bo a ts . Also 
su itab le  fo r confectionery , f ru it  a n d  ice 
cream , m illinery  and  d re s sm a k in g  or 
h a rn e ss  and  a u to  supp ly  b u siness . F ix 
tu re s  all in. R en t fo r s to re  a n d  seven - 
room house, $25 p e r  m on th , o r sell 
p ro p e rty  a t  a  b a rg a in , $500 dow n and  
ba lance  $15 p e r m onth . A lex G loeckner, 
H o te l M ears, W h iteh a ll. M ich.______ 614

F o r R en t—Store, h a s  a lw ay s  been  used  
a s  d ru g  s to re , in a  lively  fa c to ry  tow n 
of 3,500; p ro p r ie to r d ra fted , w as  obliged 
to  sell out. D oing a  fine b usiness, only  
one o th e r  d ru g  s to re  in tow n : s team  
h ea ted  and  basem en t. Soda fo u n ta in  
c h a irs  and  tab les, a lso  floor show  cases 
fo r sale  cheap  if w an ted . A ddress  No. 
615, care  M ichigan T rad esm an . 615

F o r Sale— S tock  of g en e ra l m erchand ise . 
Invoices $4,000 to  $5,000. In  a  live  U p p er 
P en in su la  tow n, m ostly  fa rm in g  trad e . 
An ideal o p p o rtu n ity , fo r a  y o ung  m an  
to  s ta r t  in b usiness. A ddress No. 535, 
c a re  M ichigan T rad esm an ._________ 535

F o r Sale—H a v in g  decided  to  q u it b u s i
n e ss  I  w ill sell a t  a  lib e ra l d isco u n t all 
o r a n y  p a r t  of m y d ru g  s to ck  co n sis tin g  
of d rugs, su n d rie s, p a te n t  m edicines, 
N yal line, s ta t io n e ry , w all p aper, w indow  
shades, fu rn itu re  and  fix tu res, c o n s is t
ing  o f M cC ourt label cab in e t, safe, 
c o u n te r ba lances, p re sc r ip tio n  b a lances , 
post c ard  rack , sh e lf  bo ttle s . N a tio n a l 
c ash  re g is te r , desk  an d  floor cases, e tc . 
Theo. G. D ePeel, O nondaga. M ich. 475

F o r  Sale C heap—O ne seco n d -h an d  
g ro ce rs ’ b u tte r  re fr ig e ra to r, n e a r ly  new , 
M cC ray m ake. A. R. H ensle r, B a ttle  
C reek, M ichigan. 597

Safes Opened—W . L. Slocum , s a fe  e x 
p e r t  a n d  locksm ith . 128 A nn  S t., N . E ., 
G rand  R apids, M ichigan. 104

F o r  Sale—C lean g ro ce ry  stock , in v en 
to ry in g  a b o u t $3,500. D oing a  good cash  
bu s in ess  in  tow n  of 1,400 popula tion . 
O w ners su b jec t to  m ilita ry  serv ice . 530

C ollections—W e collect anyw here . Send 
fo r o u r “No Collection, N o C h arg e ’’ offer. 
A rrow  M ercan tile  Service. M u rray  B u ild 
ing, G rand  R apids, M ich. 390

W an ted —A t R o sen th a l & Sons, P e to s 
key, M ichigan, a  show  salesm an . One of 
a t  le a s t tw o  y e a rs  experience. K ind ly  
co rrespond  an d  g ive re fe ren ce . S ta te
w ages._______________________________ 629

F o r  Sale— Tw o h u n d red  ac re  O akland  
co u n ty  fa rm . W ell im proved. All s to ck 
ed. W ill sell o u tr ig h t o r exch an g e  for 
s to ck  of d ry  goods o r g e n e ra l m erchand ise . 
If  in te re s ted  w rite  H . K . C. L ock Box 134,
O xford, M ichigan._______  630

F o r  Sale—P rac tic a lly  new  g ro c e r’s r e 
fr ig e ra to r . C ost $123. W ill sell fo r $60
cash . A llen Br03., Ion ia . M ich.___ 631

C ash  B u y e rs  o f c lo th ing , shoes, d ry  
goods a n d  fu rn ish in g s . P a r ts  o r  e n tire  
s tocks. H . P rice , 194 F o r re s t  A ve. E a s t, 
D etro it.______________________________ 678

C ash  R eg is te rs—W e offer excep tiona l 
b a rg a in s  in  re b u ilt  N a tio n a l o r  A m erican  
C ash  R eg iste rs . W ill ex ch an g e  y o u r  old 
m ach ine. S upplies fo r a ll m ak es  a lw ay s  
on hand . R ep a ir d e p a r tm e n t in  connec
tion . W rite  fo r  in fo rm a tio n . T h e  J .  C. 
V ogt S ales Co., 216 So. W ash ln b to n  Ave., 
S ag inaw . M ichigan._______________  386

M erch an ts  P le a se  T a k e  N otice! W e 
h av e  c lien ts  o f g ro ce ry  stocks , g en e ra l 
s tocks , d ry  goods stocks , h a rd w a re  stocks , 
d ru g  s tocks. W e h a v e  on  o u r  l is t  a lso  a  
few  good fa rm s  to  exchange  fo r  su ch  
s tocks. A lso c ity  p ro p e rty . I f  you  w ish  
to  sell o r exch an g e  y o u r bu s in ess  w rite  
us. G. R. B u sin ess  E x ch an g e , 540 H o u se - 
m an  B ldg., G rand  R apids. M ich. 860

F o r  Sale—Good c lean  g e n e ra l s tock . 
C ash  b u siness . F in e  loca tion  in  a  good 
W es t M ichigan tow n. Good re a so n  fo r 
selling . A sn ap  fo r som eone. A ddress, 
No. 588, c -o  M ich igan  T rad esm an . 588

F o r  Sale  o r  R en t—S to re  a t  W oodland. 
L oca ted  in  b e s t fa rm in g  c o u n try  in  B a rry  
coun ty . E x t r a  good open in g  fo r g ro 
ceries, d ry  goods, boo ts  an d  shoes o r 
fu rn itu re . A ddress  F . F . H ilb e rt, W ood
land, M ichigan. 591

S E E  N E X T  PAGE.
A d v e rtisem en ts  received  to o  la te  $0 ru n  

on th is  p ag e  a p p e a r  on th e  follow ing 
pag e.

Skinner's 4g7<
MACARONI ■ _

The Nationally Advertised Line. H  2 4 s  per 
On SPECIAL DEAL. See jobber’s H  C A S E 
salesmen or write for particulars.
SKINNER M A N U FA C TU R IN G  COMPANY 

Omaha, U. S. A.

The Iron Safe Clause
in Fire I n s u r a n c e  Policies, 
which is frequently used as a 
club by unscrupulous insur
ance adjusters to coerce mer
chants who have suffered loss 
by fire to accept less than the 
face of their policies, has no 
terrors to the merchant who 
owns a York fire proof safe.

TViis safe is carried in slock and 
sold at factory prices by Ike Western 
Michigan representative of tke York 
Safe & Lock Co.

GRAND RAPIDS SAFE CO.
GRAND RAPIDS, MICHIGAN
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Review of the iGrand Rapids Produce 
Market.

Asparagus—$3.75 per crate for 
Calif.

Apples—W inesaps and York Im per
ials, $2 per hamper; Baldwins, Green
ings and W agners, $5.50 per bbl.; 
Northern Spys, $6@7 per bbl.

Bananas—$5.50 per 100 lbs.
Beets—$1 per bu.
Butter—The supply is increasing to 

some extent. The demand is also in
creasing at the recent decline. The 
market is steady now on the present 
basis of quotations and we do not 
look for any change of any conse
quence. If we do have any change, 
it is likely to be a slight further de
cline. The quality of butter arriving 
is up to the standard for the season.

Local dealers hold extra fancy 
creamery at 41c for fresh and 38c for 
cold storage; centralized brings l@2c 
less. Local dealers pay 38c for No.
1 dairy in jars; they also pay 27c for 
packing stock.

Cabbage—$3.50 per 100 lbs.
Carrots—75c per bu.
Cauliflower—$2 per case of 1 doz. 

Calif.
Cucumbers—$2@B.25 per doz. for I l

linois hot house.
Eggs—Receipts are increasing each 

day as the season advances and the 
quality arriving is very good. The 
consumptive demand is absorbing the 
receipts on arrival and the market 
is ruling now at about the same prices 
as a week ago. We look for a con
tinued increase in the production, with 
a possible decline in price for next 
week. Local dealers pay 34c to-day, 
cases included, delivered in Grand 
Rapids.

Figs—12 10 oz. packages, $1.60.
Grape Fruit—$4@4.75 per box for 

all sizes Floridas.
Green Onions—Shallots, 65c per 

bunch.
Green Peppers—$1 per basket for 

Southern grown.
Honey—i22c per lb. for white clover 

and 20c for dark.
Lemons—‘California selling at $7 for 

choice and $7.50 for fancy.
Lettnce—16@17c per lb. for hot 

house leaf; $2 per hamper for New 
York head; Iceberg, $3.50 per crate.

Limes—$1 per 100 for Italian.
Maple Syrup—$2.65 per gal. for 

pure.
Mushrooms—75c per lb.
Nuts—Almonds, 21c per lb.; filberts, 

20c for Grenoble; Brazils, 18c; Mixed 
nuts, 16j4c.

Onions—Home grown command 
$1.25 per 100 lb. sack; Spanish, $1.65 
per crate.

Oranges—California Navals $7tf?)B; 
Floridas, $6@9.

Parsnips—75c per bu.
Potatoes—Country buyers are pay

ing 60@65c per 100 lbs. The dead
lock between the Government and the 
growers of Michigan will result in 
the loss of a large portion of the 
Michigan crop. The growers acted 
on bad advice at the hands of crafty 
grange officials, penny-a-liners and 
political quacks and must reap the 
reward of their folly.

Radishes—35c per doz. for home 
grown hot house.

Strawberries—$3.50 per 24 pt. case,
F lorida.

Sweet Potatoes—$3 per hamper for 
kiln dried Illinois.

Tom atoes—$1.10 per 6 lb. basket.

The Tradesman Has Been Discovered
Detroit, April 2—Your enquiry 

“W ho and W here is Oscar W ebber?” 
in the Tradesm an of March 27, has 
been brought to our attention. We 
are very glad, indeed, to answer you.

1. Oscar W ebber is the State M er
chant Representative for Michigan of 
the Food Administration.

2. He may be found a t the J. L. 
Hudson Company, D etroit, and all 
mail to him should be thus addressed.

3. The function of the State M er
chant Representative is to secure the 
co-operation of retail m erchants in 
giving publicity to the need for Food 
Conservation through advertising, 
window displays, demonstrations and 
across-the-counter contact.

4. A t present this is being ac
complished in co-operation with coun
ty food adm inistrators by organizing 
the merchants of each county, and 
through the wholesale grocery sales
men of the state who have volunteered 
each week to put before their trade 
a message from this office.

5. There seems to be a very great 
opportunity right now for retailers— 
especially the retail provision dealers 
—to co-operate with the United States 
Food Administration. Consumers 
must know how to buy and use wheat 
flour substitutes. U nderstanding and 
appreciation of the vital need for sub
stituting other cereals for wheat flour 
must be sold to customers with the 
merchandise. You will see, therefore, 
that earnest, intelligent co-operation 
on the part of the retailer is neces
sary.

We understand that yours is at 
present the only grocery trade jour
nal in the State with an extensive 
circulation. I t will be of great as
sistance to us to have your co-opera
tion.

We would like to know, therefore, if 
you will give us some space each 
week? W e receive daily newspaper 
releases from W ashington and our 
idea is to send you a digest of this 
material, or an idea of the thing we 
want to get across, and leave it to 
you to edit as you think advisable.

You may be interested to know 
that the following men are meeting 
with us each week, advising and as
sisting us in our work. C. C. W ard, 
Secretary Michigan W holesale Gro
cers’ Association. Wm. J. Cusick. 
President Retail Grocers and General 
M erchants’ Association, and C. 
Francis, President Michigan branch 
American Specialty M anufacturers’ 
Association. Oscar W ebber,

State Merchant Representative for 
Michigan.

I t is a little peculiar for the Trades
man to be requested to do what it 
has already been doing to the limit 
of its ability and resources.

Mr. W'ebber is probably the only 
merchant in Michigan who is not al
ready cognizant of this fact.

The reading columns of the Trades
man are at his disposal without limit 
or liability. The more generously he 
makes use of this offer the better the 
Tradesman will be pleased and the 
more service he can render the cause 
he has undertaken to espouse.

Manufacturing Matters.
Menominee—Fire destroyed the 

warehouse of the Menominee M otor 
Truck Co., March 23, entailing a loss 
of about $4,000, considerable stock 
being stored therein.

St. Clair—The Langell Bros. Co. 
has been incorporated to build ships, 
with an authorized capital stock of

$10,000, all of which has been sub
scribed and paid in in property.

Shelby—The Shelby Basket Co. has 
been incorporated with an authorized 
capital stock of $15,000, all of which 
has been subscribed and paid in, $4,- 
500 in cash and $10,500 in property.

D etroit—The Parker Manufactur
ing Co., manufacturer of rust proof 
solution, has increased its capitaliza
tion from $75,000 to $150,000 and 
changed its postoffice to Ann Arbor.

Pontiac—The Millen Baking Co. 
has been incorporated with an author
ized capital stock of $30,000, all of 
which has been subscribed and paid 
in, $500 in cash and $29,500 in prop
erty.

Highland Park—The Universal Gear 
W orks has been incorporated with 
an authorized capital stock of $30,000, 
of which amount $18,000 has been sub
scribed and paid in, $1,000 in cash and 
$17,000 in property.

Keeler—The Simpson Acres has 
been incorporated to manufacture 
foiod products, with an authorized 
capital stock of $150,000, of which 
amount $100,000 has been subscribed 
and paid in in property.

D etroit—The Melrose Creamery 
has been incorporated with an au
thorized capital stock of $25,000, of 
which amount $14,000 has been sub
scribed, $1,369.65 being paid in in cash 
and $5,130.35 in property.

P o rt H uron—The Cream Produc
tion Co. has been organized to manu
facture dairy machinery, with an au
thorized capitalization of $20,000, of 
which amount $10,000 has been sub
scribed and paid in in cash.

D etroit—The Michigan Scrap Iron 
& Metal Co. has been incorporated 
with an authorized capital stock of 
$25,000, of which amount $12,500 has 
been subscribed, $3,100 being paid in 
in cash and $3,000 in property.

Kalamazoo—The Electric Phono
graph Co., with an authorized capital 
stock of $80,000, all of which has been 
subscribed and paid in, has been or
ganized and will erect a plant as soon 
as suitable location can be secured.

D etroit—The Geyser Boiler Ap
pliance Co., 661 A tw ater street, has 
been incorporated with an authorized 
capital stock of $20,000, all of which 
has been subscribed and paid in, 
$9,800 in cash and $10,200 in property.

D etroit—The Oxford Varnish & 
Paint Co. has been organized to man
ufacture and sell paints, oils and var
nishes, with an authorized capital 
stock of $25,000, of which amount 
$20,000 has been subscribed and $3,000 
paid in in cash.

W hitehall—Owing to its inability 
to secure supplies of sugar, flour and 
flour substitutes, the Quaekenbusli 
Baking Co. will be unable to open its 
bakery, w'hich was closed last winter 
on account of the fuel shortage, and 
the manager, E. F. Quackenbush, will 
remove to Fowlerville, where he will 
assist his father in his bakery.

If you stand up for yourself, others 
cannot sit down on you.

B U S IN E S S  C H A N C E S .

F o r E xchange— B eau tifu l fa rm  n e a r  M t. 
P le a sa n t, M ichigan, to  exch an g e  fo r g e n 
e ra l m erch an d ise  b u sin ess  in a  good tow n. 
N. D. Gover, M t. P le a sa n t, M ich. 632

S w ift Grain C om pany’s Bids
Acceptances to reach us by 9:15 a. m. (central time) next business day. 

More than 5,000 bushels of any kind of grain subject to our confirmation. 
Detroit inspection, destination weights. Apparent errors excepted.

WE BID F. O. B. DETROIT  
2 RED W H E A T ............................. 10 days 2.17 30 days 2.17
2 W HITE OR MIXED WHEAT
2 W HITE OATS....................
STANDARD OR BETTER.
3 W HITE OATS...................
2 RYE or BETTER...............

2.15 
95 Ml 
94K 
94

2.15

93‘/, 
93

14 Market Street Detroit, Michigan
United States Food Administration, License N o. G., 13258

FLAGS
Of AH Kinds and Sizes

Wool Bunting Flags. 2x3 ft. to 15x30 ft.
Bull Dog Bunting Flags. 3x5 ft. to 10x20 ft.
Cotton Bunting Flags. 3x5 ft. to 10x15 ft.
Soft Cotton Flags on staffs. 12x18 in. to 36x60 in.
Silk Fla vs. 4x6 in. to 36x60 in.
Service Flags in wool bunting, bull dog bunting and cotton.
All sizes and prices.
Special Flags made to order.
Silk Service Banners mounted with tassels, 12x18 in. and 16x24 in. 
English. French. Italian and Belgian Flags.
Flag Doles. 3 ft. to 16 ft. Steel poles. 25 ft. to 30 ft.
Pole holders. M in. to 2 in.

GHAS. A . COYE, INC., Campau A ve. and Louis St. 
Grand. Rapids, Michigan

mailto:4@4.75

