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The man who wins is Hie man who goes 

Ahead with his work each day;

Who’s never struck by his adverse tuck 

But makes of his tabors play.

From earty dawn he toits right on,

And knows that the wortd’s att right.

And he sings a song as he goes along,

For it sharpens his appetite.

The man who wins is the man who smites 

And sees that the sky is btue;

He is atways there with a great big share 

Of smites and of sunshine too.

He never growts and he never howts 

That the wortd is out of gear—

But he meets the shocks and the jealous knocks 

With a great broad smite of cheer.

The man who wins is the witting man 

Who grinds white others play;
The sun shines bright and his heart’s att right 

Tho things may not come his way.

He makes a boast that to get the most 

Of life you must dig in

And work away every newborn day,

When you realty expect to win.



m ere is a great economic 
waste when you sell bulk 
sugar because you must pay 
the cost of bags, twine, 
wrapping, overweight and 
waste. Turn this loss to 
profit by pushing the sale of 
Franklin Package Sugars.

The Franklin Sugar Refining Company
PHILADELPHIA

“A Franklin Cane Sugar for every m e*
G r a n u l a t e d .  D a in ty  L u m p « . P o w d e r e d .

C o n f e c t io n e r « ,  B r o w n

Judson Grocer C o.

Wholesale Distributors

of

Pure Food 
Products

Grand Rapids, Michigan

“ The Healing Power of Compressed Yeast"
—is the name of a booklet which 
explains how

Fleischmann’s Y east
can be used as a simple* remedy for con
stipation, and ordinary blood diseases 
which result in boils, carbuncles, pimples 
and similar Bkin afflictions.

Ask any Fieischmann salesman for a supply of this book.
Circulate it  among your customers and increase your sales.

THE FLEISCHMANN COMPANY
N E W  YORK C IN C IN N A T I
SEA TTLE SAN FRANCISCO

CANDY T h e  U n i v e r s a l
F O O D

W ho’s Candy?

Made by

“Double A”

C A N D Y

Putnam Factory Grand Rapids, Michigan

DEAL 1814 MORE PROFIT
SNOW  BOY W ASHING POW DER 24s—Family Size

through the jobber—to Retail Grocers
25 boxes @ $4.85—5 boxes FREE, Net $4.04 
10 boxes @ 4.90—2 boxes FREE, Net 4.08 
$ boxes @ 4.95— 1 box FREE, Net 4.12 

2^boxes (a) 5.00— box FREE, Net 4.17
F. O. B. Buffalo: Freight prepaid to your R. R. Station in lots of not less than 5 boxes.
AU orders at above prices must be for immediate delivery.
This inducement is for NEW ORDERS ONLY—subject to withdrawal without notice/

Yours very  truly,

Lautz Bros. & Go., Buffalo, N  Y.
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T hree  dollars p e r y ear, if n o t paid  in 
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DRY G O ODS AD VANCING.
Cotton goods m arkets are very firm, 

with prices still showing a trend to 
w ard h igher planes of value." The 
dress gingham  m arkets are very 
strong  and some large orders have 
been placed on lines recently priced 
for the fall season. From  all ap
pearances agents are convinced that 
there will be no recession in gingham s 
and they will not be surprised if fu rth 
er advances are recorded. I t is very 
probable th a t w ithdraw als of some 
leading lines offered for fall will be 
announced within a short time.

Fine bleached cottons have been 
advanced again and the demand con
tinues active. On the low end of the 
bleached goods m arkets ' prices have 
now advanced to a level where re ta il
ing a t unpopular prices m ay restric t 
the sale but will tend to  help the 
finer end of the m arkets.

T he m arkets on gray cloths con
tinue very firm. T he sheeting m ar
kets are m ore active and prices are 
now getting  to  levels th at induce 
mills to  book business m ore freely. 
P rin t cloths show g reater firmness on 
some of the staple num bers. Fine 
combed goods are very firm. Goods 
for the clothing and garm ent trades 
are feverish, in ter-trade sales at ad
vancing prices being numerous.

Mills th at were slow in selling flan
nels are now well satisfied with the 
outlook and are not pushing for busi
ness as they were for the past three 
m onths. Small jobbers and some re
tailers are buying these goods w her
ever guarantees of prices are given to 
hold during the period of invoicing. 
Double and tw ist denims have ad
vanced y2c a yard, and white back de
nims are w ithdraw n from  sale by the 
largest producer, the m ills having 
booked all the orders they  care to 
take at the p resent time.

Some selling agents are fearful that 
m anufacturers are advancing prices 
too fast on some lines of cotton goods 
and they are cautioning against a 
further uplift. Several prices are still 
below a parity  of the new levels on

gray cloths. A gents are in no hurry 
to level up and would much prefer to 
see buyers well supplied and mills 
fully re-started  before nam ing more 
high prices. T o this, m anufacturers 
reply that they must provide against 
pending demands for still h igher wag
es and if goods cannot be sold on 
h igher levels they prefer to go slow 
on booking orders.

Burlap m arkets have advanced, fol
lowing a further advance at Calcutta 
and a more active m arket here. Afloat 
goods are now being purchased at 
prices above the local spot m arkets, 
and there is every indication of a 
m aintained firm tone.

Large carpet selling agencies have 
been w ithdraw ing some of their lead
ing lines of A xm insters and W ilton 
rugs and carpets, having taken all the 
business they can handle for the p res
ent. The demand has outrun all ex
pectations and mills are now bothered 
about getting  out a full product.

M E E T IN G  T H E  LU X U R Y  TAX.
In view of the reluctance of the 

Bureau of In ternal Revenue to se t
tle some of the vexing questions 
arising out of the luxury tax, the N a
tional Retail D ry Goods Association 
has issued a bulletin on the new law 
instructing  its m em bers to decide for 
them selves how they can comply with 
it, as they understand it, with as l it
tle inconvenience and disarrangem ent 
of their norm al business processes 
as need be, and then to proceed upon 
that basis.

If  afterw ard the In terna l Revenue 
Bureau, the official instructions read, 
decides it wishes the taxes handled 
in some o ther way, it will be up to 
the bureau to  make its m ethods under
stood and to enforce them.

Some of the m ethods used by lead
ing stores to  comply with the tax 
regulations are explained to the m em 
bers for their guidance. The simplest 
m ethod used is where a card is p ro
vided for the salesperson to fit the 
sales book and call attention  to  the 
fact th a t when goods in th at depart
m ent are sold a t h igher than stipu
lated prices a tax  of 10 per cent, on 
the excess am ount m ust be collected. 
This saves figuring and refiguring the 
tax  on goods as they are m arked up 
or down.

A large concern in this city and a 
num ber of o ther houses have decided 
unon m arking the sales tickets with 
the am ount of the tax. T he clerk en
ters the sales price, the tax  and the 
total. T he audit departm ent credits 
the sales departm ent w ith the value 
of the articles sold and the In terna l 
Revenue D epartm ent with the tax. 
I t  is deemed advisable th a t a special 
account be opened for each section of 
the bill under which it is expected to 
collect taxes, namely, Nos. 902, 904,

905 and 930. This m ethod is recom 
mended because it will facilitate ex
am ination by the Government and the 
audit on the part of the tax paying 
houses.

In these two m ethods the first plan 
will not distinguish its taxable m er
chandise in any way from the non- 
taxable. In  the second case, the tax 
is marked on the ticket. Money paid 
out in refunding taxes on goods re
turned will be deducted from the 
am ount of taxes returned to the 
T reasury  Departm ent.

The question of when taxes must 
be paid upon goods of a taxable na
ture which are sold on the installm ent 
or deferred paym ent plan probably 
will hinge, it is pointed out, upon the 
question of when the title passes. 
M ost concerns doing business of this 
character have provisions in their 
sales contracts retain ing  title until the 
final installm ent has been paid. Such 
a clause, it is understood, will protect 
the store from  the need of paying 
taxes as soon as the goods have been 
selected by the deferred paym ent cus
tomer.

E x tra  Session of Congress to Be 
Called Soon.

L egislators and departm ent chiefs 
alike are now fully alive to the im
portance of an early extra session and 
President W ilson, during the past 
fortnight, has been bom barded with 
cablegram s urging that the Senate 
and House be summoned to W ash
ington w ithout a day’s delay. The 
situation in the departm ents has be
come critical, not only because of the 
lack of money to carry on the oper
ations of the Governm ent, but also 
through the failure of much im portant 
adm inistrative legislation incorporat
ed in the big budget bills that went 
to the board in the filibuster that 
marked the close of the Sixty-fifth 
Congress.

T he railroad adm inistration is 
greatly  em barrassed because of lack 
of authority  to finance the railways 
under Governm ent control, and the 
big machine is m erely limping along 
until Congress comes to its relief. 
T he colossal revolving fund of $750.- 
000,000, which would have put D i
rector General H ines on Easy Street, 
failed of authorization, and in spite 
of the patriotic  efforts of the leading 
financial institutions of the country 
to carry the railroads along and the 
utilization of num erous m akeshifts 
of doubtful legality the big organiza
tion is becom ing m ore demoralized 
day by day w ithout the slightest p ros
pect of im provem ent until Congress 
puts through an urgent deficiency 
appropriation bill carrying the much- 
needed funds.

Tt is a two-to-one shot th at there 
will be no tariff legislation a t the.

coming special session unless the 
leaders should determ ine to  sit all 
summer and practically carry the 
session over the regular m eeting day 
next December, which would mean 
at least fourteen straight m onths of 
Congress.

This decision is tentative, but ap
pears to reflect the views of the lead
ers of both political parties in House 
and Senate.

The D em ocrats naturally  oppose 
tariff revision because they anticipate 
a movem ent on the part of the Re
publicans to make substantial in
creases in the rates of the Underwood- 
Simmons law. The Republicans, on 
the other hand, while anxious to make 
a comprehensive revision of all the 
revenue laws, both customs and in
ternal, are convinced it will be the 
part of wisdom to defer the actual 
fram ing of new schedules until the 
abnorm al conditions brought about 
by the war have given place to a 
stable situation that can be accurate
ly appraised.

T his does not mean that there will 
be no revenue legislation at the short 
session. On the contrary, influential 
men in both houses are prepared to 
demand im portant modifications of 
the new war revenue law, and there 
may be speedy action of no little sig
nificance soon after Congress meets.

The luxuries taxes will come under 
fire the first day of the session, and 
it is quite within the possibilities that 
Title TX of the war revenue law, em
bracing all the luxuries rates and 
num erous o ther excise im posts will 
be repealed. Tt is doubtful, however, 
that any serious attem pt will be made 
to enact comprehensive amendm ents 
to the existing tariff law, although 
prelim inary steps may be taken look
ing to  radical revision when the reg
ular session m eets next December.

The various in terests affected by 
the provisions of Title* IX  of the war 
revenue act, including the m anufac
tu rers of autom obiles, talking m a
chines. cameras, firearms, amm uni
tion, sporting  goods, cutlery, etc., are 
already in W ashington looking over 
the field and planning a joint on- 
s’aught upon Congress when the bell 
rings on Canitol Hill. T he combina
tion of in terests will be very strong, 
and in view of the comparatively 
s n a 'l  am ount of revenue to  be deriv
ed from this class of unpopular taxes 
it will not be at all surprising should 
a repealing resolution be rushed 
through early in the session.

T he clerk who doesn’t like the rules 
of the store m ight better leave. It 
isn ’t likely the rules will be changed 
to  fit his fancy.

Some men, like wells, are driven 
to  drink.
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PIGGLY-W IGGLY STORES

Do N ot Sell Cheaper Than Other 
Grocers.

C ontrary  to  the general conception 
th a t the P iggly-W iggly chain system, 
which has as its slogan, “All O ver the 
W orld,” intim ating thereby  that these 
self-service stores will be installed 
everywhere, have the retail grocer at 
a decided disadvantage because of 
the  low overhead, an investigation of 
its prices shows th a t despite the fact 
th a t no service is rendered and that 
the consum ers m ust gather their own 
goods, there is no real saving. On 
the contrary, a com parison of prices 
offered by the P iggly-W iggly stores 
a t Memphis, which is the home of 
the system s, shows th a t alm ost any 
retail grocer can compete in prices.

I t  is claimed th a t the P iggly-W ig
gly system  elim inates some of the 
costs to which grocers are subjected 
and lessens others, therefore, it is in 
a position to  sell cheaper. In  fact, 
it is claimed th a t these stores can 
operate on 5 per cent, overhead, and 
th a t anything above that is, there
fore, profit. If  that is a fact, the 
P iggly-W iggly stores are m aking ex 
cessive profits, com pared to what the 
average retail grocer makes, and in
stead of being of value to the public 
is in effect practicing profiteering.

A nother feature of the advertise
m ent of the Piggly-W iggly stores is 
a consistent ridicule of the operating 
costs of the o ther grocery stores run 
on the clerk system. In  this way the 
o ther retail grocers are belittled and 
the inference conveyed that consum 
ers are paying excessive prices, w here
as if the goods were bought from 
the P iggly-W iggly stores all of that 
expense, or a good portion of it at 
least, would be elim inated and given 
to  the consum er. T he flimsy charac
te r of th is claim is shown in the  his
tory  of the first Piggly-W iggly store 
sta rted  in Grand Rapids. T he sales 
were $10,000 per m onth and the ex
pense of doing business $1,400 per 
m onth, which means an overhead 
cost of 14 per cent. T he Piggly- 
W iggly stores buy goods of the same 
jobbing houses the regular dealers do 
and pay identically the same prices 
for goods. T hey are not given as 
much leeway, so far as credit is con
cerned. because the m anagers are 
m ostly men who are inexperienced in 
the grocery business and their en ter
prises are regarded with d istrust by 
the jobbing trade, who look upon the 
Pigffly-W iggly propaganda as a 
transient craze which will soon be 
buried in oblivion.

As an instance, the T radesm an has 
before it the advertisem ent of the 
Piggly-W iggly store of Memphis. 
Lenox soap is quoted a t 4 cents; 
Palmolive a t 10 cents; Ivory  at 6 ^ ;  
Pom peian olive oil. 34; Q uaker oats, 
10 cents; Pu rity  oats, 10 cents; Car
nation milk, baby size, 6T/£ cents; tall 
cans, 14 cents; K aro red label syrup, 
iy 2 lbs., 13 cents; navy beans, 10 
cents a pound; tom atoes, No. 1 cans, 
8 cents: No. V /2, 9: No. 2, 11, and No. 
3, 16 cents.

L ibby’s special ex tra p itted cherries 
are quoted a t 43 cents a can. Blue 
Label chili sauce, medium bottles, 25

cents; large, 35 cents, while p in t con
tainers of W esson’s cooking oil are 
offered a t 34 cents. L ibby’s dill pick
les are priced a t 19 cents. Mazola
011 in quarts is advertised for 62 
cents; loose lump starch  a t 7 cents 
per pound; two-pound packages of 
Domino sugar 21 cents, and 5 pounds 
a t 52 cents.

A nother advertisem ent of the P ig
gly-W iggly stores in L ittle  Rock, 
Ark., quotes No. 2 C ountry Gentle
men corn a t 17 cents; Campbell’s pork 
and beans at 13 cents; K ellogg’s corn 
flakes at W /2 cents; Post Toasties a t 
the same price; Q uaker oats a t 12 
cents; No. 2 tom atoes a t 13; Jell-O  
a t 11; navy beans, 11; H ershey’s co
coa, one-half pound, 18; Lenox soap 
a t 5; C rystal W hite a t 6, and Lux at
12 cents. Mazola oil in pints is priced 
a t 35 cents, and in quarts a t 65, or 
two and three cents, respectively, 
more than the Memphis quotation on 
each size; in fact, it is higher on prac
tically everything.

A dvertisem ents of the individual 
grocers over the country have been 
scanned by the T radesm an for the 
purpose of comparison, and their 
quotations p re tty  generally not only 
meet the P iggly-W iggly quotations, 
but in m any instances they offer the 
same brands at a low er price. In 
o ther words, it would appear th a t the 
P'STidy-Wiggly claim for econom y is 
largely based on fiction instead of 
fact.

F rom  these illustrations it would 
appear th at unless the Piggly-W iggly 
stores sell much lower than these 
quotations, the retail grocers have 
noth ing to fear of their invasion into 
the retail field. N otw ithstanding 
their absurd claims as to  large cap
ital, it only rem ains for the retail gro
cer to be on the job and buy to  the 
best advantage. A nother point in 
this connection is the fact th at some 
of the stores th a t m eet and beat the 
Piggly-W iggly prices also render de
livery service in addition and extend 
credit, thus disproving the soundness 
of the Piggly-W iggly claim to econ
omy.

The T radesm an has heretofore re
ferred to the binding contract which 
Clarence Saunders, of the Piggly- 
W iggly system, exacts of all licensees. 
In addition to being compelled to buy 
cheap and flimsy fixtures from Saun
ders, to pay a stipulated price as a 
licensee, based on the to tal popula
tion, and a percentage of one-half of 
1 per cent, of the total sales for a 
period of tw enty years and one-fourth 
of 1 per cent, thereafter, Saunders 
a 'so  has a strangle hold upon these 
stores under the contract which the 
retailers sign.

As an instance, there are 34 items 
which the Piggly-W iggly licensee is 
not perm itted to  handle, which list is 
subject to  am endm ents a t any time 
by Saunders. T his list includes the 
following:

1. Kerosene or coal oil.
2. Gasoline.
3. M olasses or syrups in bulk.
4. Alcoholic beverages.
5. Iced beverages of any kind.
6. Pickles in bulk.
7. Mince m eat in bulk.
8. Candy in bulk, except in pack

ages weighed up on the pound basis 
and in advance of custom er demand.

9. Cakes in bulk, except in pack
ages weighed up on the pound basis 
and in advance of custom er demand.

10. Crackers in bulk, except in 
packages weighed up on the pound 
basis and in advance of custom er de
mand.

11. Chewing gum.
12. Unw rapped cakes.
13. Unw rapped pies.
14. Unw rapped candy.
15. Fresh  m eat products.
16. O ctagon soap.
17. All . m anufactured products of 

Colgate & Co.
18. Any article the resale price of 

which is suggested, o r insisted upon 
by a jobber, m anufacturer or their 
representative.

19. Ryzon baking powder.
20. All tobacco and tobacco prod

ucts.
21. All tobacco accessories.
22. All beverages of any descrip

tion that are to be drunk on the p rem 
ises.

23. V inegar in bulk.
24. All fresh fish.
25. All salt fish o r otherw ise pre

pared fish, except in original pack
ages.

26. B ankrupt m erchandise of any 
description.

27. M erchand'se of any descrip
tion bought as a so-called job lot.

28. M erchandise of any descrip
tion th a t is not clean, wholesome or 
th a t is unattractive to  the eye by reas
on of its unsanitary  o r damaged con
dition.

29. B utter in bulk, except in pack
ages weighed up on the pound basis 
and in advance of custom er demand.

30. L ard  in bulk, except in pack
ages weighed tio on the pound basis 
and in advance of custom er demand.

31. Any m erchandise of any de
scription or kind th at cannot be dis
played a ttractively  and w ithout dis
order and confusion in the display.

32. Poultry  and wild game, w heth
er alive or not.

33. Ice cream or any similar con
fectionery.

34. W aterm elons.
The reason for this “excepted list,” 

according to  Saunders, is for the pur
pose of securing a certain standard i
zation. All Piggly-W iggly agents, 
wherever located, are instructed that 
the list above published is not to  be 
offered for sale through any Piggly- 
W iggly store.

T he exaction of one-half of 1 per 
cent, for tw enty years and one-fourth 
of 1 per cent, as long as the licensee 
continues operation is insisted upon 
in face of the fact th at afte r the pat
ent expires any one can use the same 
plan w ithout paying a bonus of any 
kind.

A nother point against the Piggly- 
W iggly system  would seem to be the 
m onopolistic features of it. Saunders 
is absolute dictator. Even though he 
has no m oney invested in the stores 
he controls their operation, and the 
licensee is noth ing m ore than an 
autom aton.

A doubt has frequently been ex
pressed as to the value of these pa t
ents and a te s t çase is expected, One

is now under preparation, as a con
cern in Iowa is going into the self- 
service business along the same lines 
w ithout obtaining a license from 
Saunders. T he outcom e naturally  will 
be watched with considerable in ter
est.

On the whole, however, judging 
from  the prices being asked, it does 
not appear th at the P iggly-W iggly 
plan has proven its econom y over the 
store offering service and extending 
credit. W hen the novelty wears off 
the scheme will fall under its own 
weight unless there is a m aterial dis
play of lower prices over th a t pre
vailing in the average grocery  store.

Before you jum p all over the jo b 
ber for the m istakes he makes', consid
er w hether you make as few in your 
own selling m ethods.

The Goods! 
N et Prices!

Wh e n  you receive 
“ O U R  D R U M M E R ” 
catalogue regularly you 
always have dependable 
answers to these two 
important questions:

What is the lowest net 
price at which I can buy 
goods?

Where can I get the 
goods?

Items listed in this 
catalogue have the goods 
behind them.

The prices are net and 
are guaranteed for the 
time the catalogue is in 
force.

Butler Brothers
Exclusive Wholesxlers of 

General Merchandise

New York Chicago 
St. Louis M inneapolis 

Dallas

In air-tight Tins ranging in 
size  from 8 oz. to 100 lbs. 
Order from your •jobber.
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Late News From the Cloverland of 
Michigan,

Sault Ste. Marie, April 29— One of 
the m ost im portant business changes 
a t the hustling village of Rudyard 
was made last week when D. E. T u r
ner bought A. J. L ipsett’s stock of 
m erchandise, store building and large 
hay warehouse. Mr. T urner has been 
engaged in a sim ilar line of business 
for several years, while Mr. L ipsett 
intends to devote his entire time to 
autom obiles.

A. J. Jean, one of our prosperous 
jewelers, reports an unusually active 
year in the jew elry business, in spite 
of high costs and bond issues. He 
has purchased one of the finest vacant 
lots in the city, on which he expects 
to  erect a fine residence in the near 
future. H e is a firm believer in the 
old saying th a t noth ing succeeds like 
success.

The traveling public will be pleased 
to  note that the sleeping car service 
on the D., S. S'. & A. will be restored 
to the Soo and Calumet route begin
ning M ay 1.

The Soo Country Club has opened 
here for the sum m er season. W hile 
it is a little early to sit around on 
the green grass, preparations are 
being made for a big season. The 
Club was fortunate in securing the 
services of Roy P. M itchell from  St. 
Louis, Mo., as steward. Mr. Mitchell 
is an old tim er a t the business and 
comes well recommended.

Charles Orem us and A. Haws, for 
a num ber of years in the employ of 
Jos. France, well-known decorator 
and painter, have entered into busi
ness on their own account. T hey are 
both young men and a rtists  in their 
respective line and will, undoubtedly, 
make a success of the new venture.

Even farm ers get stung occasion
ally by sending out of town for their 
seeds, but a few of them  have realized 
that the best seeds are not always 
the ones which are purchased outside 
A few of the local farm ers are out 
the price of the seeds which were 
found to be worthless.

So well were the sheep men im
pressed w ith Cloverland, and espec
ially Chippewa countv, th at A. J. Ba- 
zel, of Los Angeles, Texas, after look
ing the situation over, contracted for 
the Bary estate  lands, comprising 
about 1,000 acres east of T ro u t Lake. 
He says you can count on him being 
here by the first of May w ith 1,000 
sheep. He has joined the Cloverland 
B ooster Club and is getting  in on the 
ground early. I t  is beginning to be 
realized w hat Cloverland has to  offer 
in the l;ne of grazing  and farming.

T he Soo Machine and A uto Co., 
the largest of its kind here, has out
grown its present quarters and is 
obliged to  put up a 25,000 foot addi
tion, giving it an additional trac t of 
160 feet frontage on Maple street, by 
a depth of 166 feet. T he main en
trance of office and sales room  will be 
on Maple street when complete. W hen 
completed, it will be one of the larg 
est and best equipped establishm ents 
in Cloverland.

M ore good news for the Soo by the 
report received from  C. E. Chipley, 
of the Civic and Commercial Associa
tion. and F. Case, who were success
ful in having the Roosevelt memorial 
highway, extending from  Portland, 
Maine, to  Portland, Oregon, go 
through Chippewa county and the 
Soo. O ther U pper Peninsula towns 
through which the highway will pass 
are Newberry, M unising and M ar
quette. T his will be of g reat value 
to Cloverland, affording the tourists 
this ex tra  trip  which is considered 
one of the best en route. T he Soo 
will be a g reat draw ing card on ac
count of the unusual advantages of 
seeing the g reat canal locks and the 
natural scenery.

T he th rifty  new tow n of H ulburt 
w ith its hum m ing factory running day 
and night has put real pep into the 
village. A new pool room  and w ait
ing room now being erected will soon 
be completed and the prom oters ex

pect to  give a com m unity dance on 
the new floor as soon as completed. 
Mr. Dillingham, superintendent of the 
mill, was a business visitor here last 
week and he is well pleased w ith the 
progress being made at H ulburt.

“ Do you know th at an ounce of op
portunity  is often tim es w orth more 
than  a pound of genius?”

W. H. M urner, the well-known lum
berm an of Raber, was a v isitor here 
last week.

Lieut. “Mun” M cLaughlin, form er 
m anager of the M cLaughlin M ercan
tile Co. store at Dafter, who w ent to 
do his b it for Uncle Sam, has re
turned from  overseas. H is many 
friends were more than pleased to 
see him. I t  may be possible that he 
will soon take over the m anagem ent 
of the D after sto re  in the near future.

“T he salesman who applies himself 
earnestly  to  the work in hand, is the 
one who succeeds. T here is no profit 
in pulling the load of yesterday.”

A. T. Partridge and W illiam Schunk, 
proprietors of one of our large auto
mobile garages, returned from a busi
ness trip to  Chicago, Milwaukee and 
Jackson. T hey m otored from  Jack- 
son to  the Soo and, from all accounts, 
have missed some of the good roads.

T here seems to  be an opinion 
am ong some of the retail trade that 
prices are going to drop. W hile there 
is nothing to the contrary, from all 
accounts not only is production being 
retarded, w ith continuing high oper
a ting  costs, but the added expense of 
the income tax  will have to  be added 
to  the overhead and the m erchant 
who attem pts to  pay this himself or 
considers himself more than a tax 
collector for Uncle Sam is m aking a 
big m istake. H e should add his in
come and excess profits taxes to his 
cost of goods, same as he would add 
a protective tariff. Both are only a 
m eans of collecting m oney and both 
should and will be charged to the 
cost of doing business and paid by the 
ultim ate consumer.

Baseball fans are beginning to  wake 
up here and the organization has se
lected a real live m anager in the per
son of W . W . Case, who prom ises to 
furnish one of the strongest team s 
th is season. O. C. Coleman has been 
chosen as Caotain and with the nine 
chosen, we will look for some doings 
in this popular sport and if the nine 
cleans up on o ther team s as the 
hockey team  did last w inter, the Soo 
will be in a class by itself.

The steam er Elva, in form er years 
plying betw een the Soo and Detour, 
is a t p resent in drydock at Cheboy
gan. T he Steam er America opened 
the season last week with the well- 
known captain of the Elva, W illiam 
Stuart, in command.

H. B. W illiam s, who for the oast 
year and a half has been the editor 
of the Courier Record of Manistique. 
has resigned his position and accepted 
the secretaryship of the Chamber of 
Commerce. W illiam  G. T apert.

Resolutions of Respect. 
T raverse City, April 29—At a reg

ular m eeting of T raverse  City Coun
cil,  ̂held April 26, the following reso
lution was adopted:

W hereas—I t  has pleased A lm ighty 
God to  call B ro ther D. M. Gingrich 
from  his labor on earth ; therefore be 
it

Resolved — T hat T raverse City 
Council extend to the bereaved family 
our sym pathy in this, their hour of 
sadness; and be it fu rther

Resolved—T h at a copy of these 
resolutions be spread on our records 
and our charter be draped for a per
iod of six ty  days; be it fu rther 

Resolved—T h at a copy of these 
resolutions be sent to  the bereaved 
family and one copy be sent to the 
Michigan T radesm an for publication. 

A. B. Jourden,
S. B. Taylor,
H arry  Hurley.

Com mittee on Resolutions.

QUALITY BUILDS 
BUSINESS

Good looking packages and low prices sell 
goods, but good goods make customers.

If you want to control the coffee business in 
your locality, we want to urge you to buy the best 
coffees that you can at a fair price, and offer them 
to your trade at a reasonable profit.

We believe it is far better to sell good coffee 
at a fair price than to try  to sell cheap coffee at a 
low price.

We believe it is better to fail in making a sale 
than to sell poor coffees for the sake of selling them 
cheap.

Our house brands are all made from the best 
coffees that can be obtained; they are scientifically 
cleaned; they are roasted by experts; and carefully 
packed in good cartons.

If QUALITY counts—and we believe it does 
—we know that you can hold the coffee business 
in your community by handling our own brands 
of coffee.

We are doing everything we can to make them 
popular with the consumer, by putting the very 
best value into the package at all times.

We are now ten days behind with our orders 
but by working nights will catch up, and in the 
meantime we want to assure you that regardless 
of price, we will always keep our QUALITY of 
the same standard.

If you want a private brand of your own which 
shall be entirely under your control, we can 
establish for you a blend that shall meet the 
requirements of your community and we will 
afways thereafter be able to supply you with this 
same blend which shall be for your own trade.

Remember again that QUALITY makes cus
tomers and low prices make transient sales only.

W o r d e n  G r o c e r  C o m p a n y

GRAND RAPIDS-KALAMAZOO  

THE PROMPT SHIPPERS
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Movements of Merchants.
Lake Ann—Bert E. Gray & Co. suc

ceed C. L. F oster in general trade.
Colon—W atson & Sweet have en

gaged in the grocery business.
D etroit—T he Fred  Rowe store, a t 

498 H urlbut avenue, was sold recent
ly to  Lee & Law.

D etro it—O scar R. Schwalm will 
succeed the M cGraw Pharm acy at 
556 M cGraw avenue.

M uskegon—T he Am erican National 
Bank has been organized with a capi
talization of $250,000.

H olland—T he H olland City State 
Bank is rem odeling its bank building 
a t an estim ated cost of $50,000.

Concord—T he Concord Co-O pera
tive Co. has been organized to  deal 
in live stock and farm  produce.

Rosebush—W. A. Hess has sold his 
stock of general m erchandise to  W . F. 
H unter, who has taken possession.

D etro it—T he Reno D rug Co., 3188 
W est Jefferson avenue, will open up 
a second store in that vicinity soon.

L udington—Ralph Olson has open
ed an ice cream parlor and confec
tionery  store, on L udington avenue.

D etro it—H. E. Rofelson succeeds 
to  the ownership of the Hutcheson 
drug sto re  at 2207 H am ilton boule
vard.

E ureka—Jam es D aggett has sold his 
grocery stock and store fixtures to 
W ilbur M orrison, who has taken pos
session.

F rem ont—George Sansman has sold 
his grocery stock and store fixtures 
to George L. Monroe, who has taken 
possession.

Scottville—Edw ard M. Brooks, un
dertaker and furniture dealer, died at 
his home April 27, following an attack 
of influenza.

L ansing—T he L ansing E lectric E n 
gineering Co. will open a retail store 
a t 227 N orth  W ashington avenue 
about May 1.

D etro it—P. S. W alker, of Ypsilanti, 
has purchased the R. E. Bodimer drug 
stock on Kercheval avenue, in the 
Fairview district.

Cadillac—H arry  Drebin has sold his 
stock of dry goods to Charles Krohn. 
form erly of Cleveland, Ohio, who will 
continue the business.

M uskegon—T he Union National 
Bank has moved into its splendid new 
hom e at the corner of F irst street 
and W estern  avenue.

Canada Corners—George Burley has 
sold his store building and stock of 
general m erchandise to  J. H. Bennett, 
who has taken possession.

D etro it—T he Reizen H ardw are Co. 
has been incorporated  with an au thor
ized capital stock of $4,000, $2,000 of 
which has been subscribed and paid 
in in cash.

M ancelona—Sam W isler has sold 
his grocery stock to  C. Shaw & Co., 
who will consolidate it with their 
stock of general m erchandise.

Pom peii—C. L. Entrekin, dealer in 
general m erchandise, has opened a 
branch store a t Bridgeville, under the 
m anagem ent of Lewis Crowell.

Saginaw—M urphy & O’H ara have 
purchased the three-story  brick block 
which they occupy with their stock 
of furniture and household goods.

D etro it—T he Tennyson Pharm acy, 
at T ennyson and W oodward, has 
changed hands. Edwin C. Erickson, 
of Philadelphia, is the new owner.

Colon—Charles M aurer, recently of 
Mt. Clemens, has leased a store in 
the opera house block and will occupy 
it May 1 with a stock of dry goods 
and notions.

Coopersville—W illiam O rsinger has 
leased a store in the postoffice block 
and will occupy it with a bakery as 
soon as the ovens and fixtures can 
be installed.

D etro it—Theo. Bellinger, who re
cently bought back his drug stock at 
3203 W est Jefferson, from Mr. R an
dall, will also sta rt another store in 
th at vicinity.

D etro it—The A1 Britenbach Green- 
thal store, a t 199 G ratiot avenue, was 
recently sold to  Mr. Van Loon, for
m er m anager of the F o rt Shelby H o
tel Pharm acy.

Jackson—Hengesbaugh Bros., who 
conduct an autom obile accessories and 
tire store at 204 N orth Jackson street, 
have opened a branch store at 703 
E ast Main street.

Ishpem ing—F. B raastad & Co. have 
closed out their dry goods stock and 
will remodel the departm ent for the 
furniture and house furnishing lines 
which they have added.

Am ble—Peter H ansen has sold his 
general stock to Charles Stinson and 
Charles Hem becker, who will con
tinue the bus:ness under the style of 
the Amble M ercantile Co.

M orley—John Bachelder has pur
chased the store building adjoining 
his drug store and will remodel it and 
occupy it with his soda fountain, m u
sic and wall paper stock.

L ansing—The W alton  M illing Co., 
Race street, has started  the m anufac
ture of the new food product, 
“W heathearts” and will install new 
m achinery for that purpose.

D etro it—The stock and fixtures of 
the Eagle D rug Co., at 881 E ast F o r
est .avenue, have been purchased by 
Mr. Clark and Mr. Fitchens, and will 
be moved into Mr. Clark’s building, 
recently vacated by Geo. M. Grom 
met. Mr. Fitchens is a Grand Rapids 
man.

B attle Creek—Edwin Large, recent
ly discharged from  the air service, has 
engaged in the m eat and grocery  busi
ness a t 508-510 W est Main street, suc
ceeding George W ilbur & Son.

Battle Creek—C. G. Bush, who was 
recently discharged from  the service, 
has opened a grocery store a t 552 
Van Buren street. The Grocers, Inc., 
of this place, furnished the stock.

D etroit—E. J. M eyer has sold his 
drug stock a t 1167 W arren  Ave., W est 
to Mr. S toutgenberg and Mr. M cGreg
or, and has purchased the Jones Bros, 
store a t 1653 Grand River avenue.

M arquette—S. M. Cohodas, Chicago 
jobber and shipper of fruit, has secur
ed locations in M arquette, Ishpem ing 
and Negaunee and will open wholesale 
and retail fruit stores in each place 
May 1.

Muir—An association of M uir busi
ness men have purchased the in te r
ests of the Muir H otel p roperty  and 
will open the house for business as 
soon as a suitable landlord can be 
secured.

H artfo rd—Jam es W alker and W illis 
Page, of Paw Paw, have form ed a co
partnership and purchased the h ard 
ware stock of M ortim er & H ickey and 
will continue the business a t the same 
location.

W illiam ston—T he Linn Produce 
Co. has sold its grain elevator and 
stock to  a company composed of 
farm ers, who will continue the busi
ness. T he price paid for the property 
is $14,000.

Kalam azoo—Richard E. Fair, K ala
mazoo representative of the F ord  Mo
to r Car Co., has purchased the ford 
garage a t 218-220 N orth  Rose street 
and will continue the business under 
his own name.

Ludington—Koudelka & Cota, deal
ers in dry goods and groceries, have 
dissolved partnership and the  busi
ness will be continued by Joseph K ou
delka, who has taken over the in terest 
of his partner.

W aters—T he W aters  Co. has been 
organized to  conduct a general m er
cantile business, with an authorized 
capital stock of $10,000, of which 
am ount $5,000 has been subscribed 
and $1,000 paid in in cash.

St. Johns—W . R. O sgood & Son, 
undertakers and dealers in furniture, 
have purchased the Allison opera 
house block and will occupy it with 
their stock, adding lines of crockery 
and house furnishing goods.

H ow ard City—Blanie Henkel has 
sold his grocery stock to  P e ter H an
sen, who has been engaged in general 
trade at Amble for the past fifteen 
years. Mr. H ansen will add a line 
of dry goods and also possibly a line 
of shoes.

D etro it—The J. P. Casey drug stock, 
at 424 W oodward, has been sold to 
Mr. Jones, of Flint. Jimmie Bucher- 
el, who has been w ith Mr. Casey for 
a num ber of years, and H orace H ud
son, of the Michigan D rug Co., will 
have charge of the store.

L ansing—The Gregory, M ayer & 
Thom  Co., of D etroit, have leased a 
store in the Downey hotel block and 
will occupy it about May 31, with a 
complete line of office furniture and 
office fixtures and devices, under the 
m anagem ent of M, C, Rider,
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L udington—T he city of L udington 
voted affirmatively on the proposition 
to  bond the city for $150,000 for “park 
purposes,” really for the purpose of 
bonusing desirable industrial concerns 
th a t they wish to  locate in the town. 
In  anticipation of this action the city 
comm issioners had appointed Claude 
M. Curtiss, E. C. Hardy, George E. 
D orrell, B ernard O stendorf, Axel 
Johnson and W illiam  Shearer as cus
todians or as a bonding committee.

Manufacturing Matters.
L ansing—The Capital A uto Co. has 

increased its capitalization from $25,- 
000 to  $60,000.

St. Joseph—T he bakery of Benning 
& N im ty has been taken over by 
A ugust Schaefer.

Owosso—T he Ow osso Bronze B ear
ings Co. has increased its capital 
stock from $25,000 to  $50,000.

Y psilanti—T he W olverine Forged 
Drill Co. has been incorporated with 
an authorized capital stock of $50,000.

Kalam azoo—T he U pjohn Co. is 
building an addition to  its plant. I t  
will be 66 x 132 feet, four stories and 
basem ent.

Battle Creek—T he Advance Pum p 
& Com pressor Co. is building an ad
dition to  its p lant a t an estim ated cost 
of $75,000.

St. Joseph—T he Twin City Milling 
Co. lost its warehouse and contents 
by fire April 26, cafising a loss of 
about $25,000.

D etro it—F. W yborny and F. Plo- 
dowski have opened a bakery a t 948 
Chene s treet under the  style of the 
W arsaw  Pastry  & Bakery Shop.

D etro it—T he A m erican-French P as
try  Co. has leased a store a t 85 W est 
Grand River avenue and is now in
stalling show cases and equipm ent.

W hite P igeon—T he W hite  Pigeon 
Paper Mills has been incorporated 
with an authorized capital stock of 
$75,000, of which am ount $50,000 has 
been subscribed and $7,500 paid in in 
cash.

Petoskey—The Petoskey Canning & 
Preserving Co. has been incorporated, 
with an authorized capital stock of 
$25,000, of which am ount $17,000 has 
been subscribed and $2,550 paid in in 
cash.

Reed City—Fred Van Dyken has 
disposed of his retail bakery to  R. 
S. E llio tt and his son, Forbes Elliott, 
who will continue w ith the business 
at the same location under the style 
of the E llio tt Baking Co.

Alma—Now th a t the Model Bakery 
has moved into larger quarters, it per
m its of an expansion of the firm’s 
business in bread and pastry  lines. 
N ot only is the company doing a 
large local business retail, but it is 
selling quantities of baked goods in 
the surrounding territory .

D etro it—T he Chalm ers M otor Car 
Co. has been definitely m erged with 
the Maxwell Co< T he Chalm ers plajit 
has a capacity of about 25,000 cars a 
year. T he Maxwell about 60,000. The 
two companies have been operating 
v irtually  as a m erger through a live- 
year lease of the Chalm ers plant, since 
Sept. 1, 1917, although the definite 
union of the properties was made only 
last week.
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The Grocery Market.
Sugar—T he demand for refined is 

broadening, but trade is still spotty, 
some sections buying m ore than o th 
ers, and none as yet on a scale such 
as that which has been usual at this 
time of the year in norm al time. H ow 
ever, there is noticed an inclination in 
some quarters to  anticipate later 
needs, although none of the jobbers 
o r m anufacturing consum ers are yet 
disposed to  buy far ahead.

T ea—No m aterial change is to be 
noted in the m arket. T he demand from  
the home trade is m oderate and m ost 
of the orders are small, indicating 
a general disposition am ong distribut
ers to buy no m ore than they have a 
ready ou tle t for.

Coffee—The rapid advance in prices 
for spot coffee is causing some hesita
tion in the buying m ovem ent and the 
m arket is ra ther quiet. Buyers are 
said to  need coffee, however, and as 
the trade here are confident th a t ac
tivity will be resum ed prom ptly, this 
tone is very firm. Stocks of the grades 
m ost w anted are relatively small and 
are understood to  be quite closely 
concentrated.

Canned F ru its—The demand for 
canned fruit futures has increased 
notably w ithin a few days past. O r
ders have been booked on the Coast 
firm at opening prices of the Califor
nia Packing Corporation, but there 
has been a good deal of difficulty, as 
already reported  in this column, over 
the m atter of assortm ents. W ith  de
mand very strong, the canners are in 
position to  insist on buyers taking 
fruits they do not want, as a condition 
of getting  w hat they do want. Mich
igan fru it canners are following the 
same policy. O rders have been offer
ed to  E astern  canners firm a t open
ing prices, but the cold snap of last 
week is said to have so injured New 
York fruits and berries th a t there is 
no prospect of enough fru it to  fill the 
o rders already offered. Pears and 
peaches, futures, are m ost in demand, 
with apricots apparently  ranking third, 
on the whole. O ther fruits are being 
pushed, different varieties by different 
canners, as tags to  the varieties most 
w anted by buyers.

Canned Vegetables—Fancy W est
ern and ex tra  standard peas, futures, 
have been selling pre tty  steadily, with 
an aggregate of orders th a t alm ost 
approaches a “big” business. W estern  
corn is reported  m oving m ore active
ly, in nearly as g reat volume as peas. 
O ther vegetables are notably  inactive.

Canned F ish—Salmon is m oving a 
little, but it is the general opinion 
th a t a new  export demand was the 
only th ing  th a t would make the  m ar
ket active.

Dried F ru its—The upward trend  in 
prices for prune futures took effect in 
O regon futures when last Saturday 
two large packers advanced their 
prices of O ctober shipm ent by an 
average of nearly 2c on the four sizes 
30s to  70s. The new prices and per
centage of each size in assortm ents 
were: 30s, 15c, 15 per cent.; 40s, 13^4c, 
35 per cent.; 50s, 12c, 25 per cent; 60s, 
l l j^ c ,  25 per cent. Advices from  O re
gon are to the effect that the packers 
had bought heavily and that growers 
were receiving advances over earlier 
prices, ranging from  l ^ c  to 3J4c, de
pending on sizes delivered. T his same 
message said that w eather conditions, 
with cold rains for two days and frost 
apparently  on the way, had been un
favorable to  the crop. Spot prunes 
were in strong  demand during the lat
te r days of last week, and spot Ore- 
gons a t the end of the week brought 
22yic for 40s, while some holders were 
asking 23c. Supplies obtainable even 
at these figures appeared to be seldom 
larger than half a carload. Dealings 
in California prune futures during the 
last half of the week appeared to  be 
wholly in the form  of resales. Buyers 
generally were reported to be holding 
off from  the advanced prices asked 
on original contracts, but resales were 
made easily a t a variety  of prices 
ranging close up to the m arket on 
first hand contracts. E xport demand 
for new apricots, which was reported 
active early in the week, seemed later 
to disappear, and there was little do
m estic buying a t any time.

Corn Syrup—The continued upward 
m ovem ent in cash corn has resulted 
in an advance in the price of the syr
ups, am ounting to  15 points. The 
higher m arket has no t checked de
mand.

Sugar Syrups—The situation is un
changed, demand being fully equal to 
the supply and prices firm on the basis 
of previous quotations.

M olasses—Buyers are m anifesting 
a fair degree of in terest in fancy and 
choice grades of Ponce, but o ther de
scriptions are getting  little attention. 
H olders make no effort to  force busi
ness, however, and the general tone 
of the m arket is firm.

F lour—T he m arket is strong  and in 
a num ber of cases prices experienced 
further advances. T he cash wheat 
situation is the dom inating feature 
and mills show a disposition to  w ith
draw  offers. T hey are inclined to 
entertain  bids, however, the accept
ance of which depended largely on 
w hether o r no t mills had  w heat on 
hand to fill the orders. Recent s ta te 
m ents by the head of the Grain Cor
poration have made it plain th a t there 
is no danger of an actual shortage

of flour during the balance of the 
season, and exports are to  be regu
lated to make provision for home re
quirements.

Rice—A steady .tone  prevails, with 
m arked firmness in fancy grades, 
which are m ost in demand and dif
ficult to  obtain in any quantity. Mail 
advices from New Orleans report a 
strong m arket, with business restric t
ed by scarcity of good grades.

Review of the Produce Market.
Apples—W estern  stock is firm at 

$5.85 per box.
A sparagus—$1.75 per doz. bunches 

for Illinois grown.
Bananas—$7.75 per 100 lbs.
B utter—The m arket on cream ery is 

a little weaker. Local dealers hold 
fancy cfeam ery at 58c in tubs and 
60c in prints. Jobbers pay 50c for No. 
1 dairy in jars and pay 35c for packing 
stock.

Cabbage—T exas comm ands $7.50 
per crate of 80 to  90 lbs.

C arrots—85c per bu.
Celery—California, $1.50 per bunch, 

according to size.
Cucumbers — Indiana hot house 

have declined to $2.25 per dozen.
E ggs—It seems hardly probable 

that the May production will be large 
enough to  run the figures ahead of 
last year, and the opinion is wide
spread that there will be a decided 
shortage in May. Of course the old 
axiom that you never can tell what 
a wom an o r a hen will do still ob
tains, and surprises are always to  he 
expected in the egg trade, but the ex
port business, if it continues, will 
surely cut down the proportion of 
stock going to  storage. Steam ship 
space and prices will determ ine this 
Local dealers pay 42@43c per doz., 
loss off, including cases, delivered.

Garlick—90c per lb.
Grape F ru it—$7@9 per box for all 

sizes Floridas.
Green Onions—Shallots, $1 per 

doz.; home grown, 20c per doz.
Green Peppers—$1@1.25 per bas

ket for Florida.
Lem ons—California, $5 for choice 

and $5.50 for fancy.
Lettuce—Head, $6 per crate of 3 to 

5 dozen heads; hot house leaf, 17@20c 
per lb.

Onions—Hom e grown, $4.25 per 100 
lb. sack; Texas, $5 per crate for yel
low and $6 per crate for white.

O ranges—California Navals, $5@7: 
M editerranean Sweets, $5@6.

Pieplant—10c per lb. for Illinois 
grown.

Pineapples—$5.50@7.50 per crate.
Pop Corn—12c per lb. for shelled.
Potatoes—The m arket has advanced 

to $2.40 per 100 lb. sacked.
Poultry—Receipts of live are so 

m eager as to  be unquotable. Local 
branches of the packers hold frozen 
fowls at 34c and springers a t 35c.

R adishes—H o t house, 35c per doz. 
bunches.

Spinach—$1.50 per bu.
S traw berries—$5 per 24 pt. crate 

for Louisiana.
T om atoes—California $1.35 per 5 lb. 

basket; ho t house, 30c per lb.
T urnips—65c per bu.

Every wom an’s plain duty is to  be 
as handsom e as she can.

Trying to Suppress Food Substitutes.
A fter the experience of the world 

with the high value of substitutes and 
m ixtures—and no one can measure 
to how great an extent they pieced 
out the w orld’s food supply—isn’t it 
about time that some of the coddling 
of the farm er and dairyman, or any
one else who wants cheap food sup
pressed for his own selfish benefit 
was stopped? Take the recent fight 
in Canada against oleo and the cam
paign to stop the sale of “H ebe” and 
sim ilar milk-like products. T hey are 
perfectly good and honest foods and 
honestly  sold; yet the farm er is work
ing with the aid of his “hired man,” 
the legislator, to  rob the world of 
their economic value.

Pure milk is skimmed to get the 
bu tterfat and it is churned into but
te r for the farm er to  sell a t a high 
price. W hat was taken nut is a com
paratively small part of its whole nu
trition, yet the m ajority residum  is to 
be waste—has been wasted or fed to 
pigs for years. A long comes some
one and discovers that he can add 
perfectly pure and wholesome vege
table oil to  the skimmed milk and re
store it to  its original palatability, 
nutrition and consistency; virtually 
reconverting a waste product into a 
food of great economic value. One 
man finds that he can churn it into 
butter and another that he can con
dense it and when finished that it will 
pass the double test of the consum
er’s taste  and the chem ist’s analysis. 
W hy not let it be made and sold, so 
long as it is honestly  labelled?

But im m ediately the farm er and 
dairyman bob up clam oring for laws 
to tax them  out of existence, or to so 
ham per their sale as to  make it both 
expensive and difficult. Over in In 
diana the S tate D airy Association 
wants Dr. Barnard, the Food Com
m issioner, and his staff “to do all they 
can to prohibit the sale of any article 
of condensed milk unless the ingred
ients of same are derived wholly from  
dairy products.”

John Pearce was in Chicago Monday 
and says he has completed arrange
m ents to  open twelve m ore Piggly- 
W iggly stores in Grand Rapids in 
the near future.

W illiam  Foote, form erly engaged in 
trade at Edm ore, has opened a gro
cery store a t Cedar Lake. T he W or
den Grocer Company furnished the 
stock.

Adolphus E. B ryant has engaged in 
the grocery business on Furniture  
avenue, Muskegon. T he W orden 
Grocer Com pany furnished the stock.

P arker & Baldwin have opened a 
new grocery store on the W est side 
of Gunn Lake. T he W orden Grocer 
Company furnished the stock.

John E. Bechtel has engaged in the 
grocery  business a t H astings, the 
W orden Grocer Company furnishing 
the stock.

-....  ♦  ♦  »
I t  was not the m agnitude of the 

Grecian army, nor the m artial skill 
of Achilles, their leader, that, con
quered the city of T roy, p ^ te tL y j& irs  
of perseverance. „
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REALM OF T H E  RETAILER.

Thoughts Inspired By Recent Visit 
to Lowell.

As I walked along the beautifully 
paved main street of Lowell last Sat
urday afternoon, my m em ory took me 
back thirty-five years and there pass
ed in review some of the sturdy busi
ness men of th at period, many of 
whom have crossed the divide and 
made their peace with their Maker.

In  1884 there was no more active 
m erchant in Michigan than the late 
Charley M cCarty. He was the per
sonification of push and energy. He 
was a grocer, produce dealer, banker 
and grist miller. He bought anything 
which was brought to town from a 
discarded iron tea kettle to  a carload 
of peaches. H e never perm itted a 
farm er to return  home with the load 
he brought to m arket, w hether he 
could handle the goods a t a profit or 
a loss. He did much to  give Lowell 
the reputation she has so long enjoy
ed as a desirable m arket for firm  
produce. He made the same m istake 
m any of us make by having too many 
irons in the fire and m et the same 
experience m any of us m eet by hav
ing some of them  scorched.

I well rem em ber a conversation I 
had with Charley about a quarter of 
a century ago. He was boasting that 
he had been a director of the Lowell 
N ational Bank fo r a dozen years or 
so and had not attended a meeting 
of the d irectors for five years.

“Have you ever looked up the def
inition of director in the dictionary?” 
I  enquired.

“ No,” he responded.
“The definition of d irector is one 

who directs,” I replied, “and the man 
who is content to accept the office 
of director and not a ttend the m eet
ings of the directors will, sooner or 
later, find himself out of pocket.”

T hree years later I m et Charley on 
the street. The bank had practically 
failed in the meantime, owing to the 
defalcation of the cashier and the 
stockholders had subm itted to a re
duction of the capital stock from  
$100,000 to $50,000. About five years 
later the bank failed u tterly  and went 
out of business.

“I would have been $15,000 ahead if 
I had followed your advice,” rem ark
ed the adroit and wily McCarty. 
“W hen the capital stock was shrunk. 
I  lost $5,000—accepted th at much 
stock for my $10,000 holding. L ater 
when the bank failed utterly, I lost 
th at $5,000 and $5,000 besides which 
the Federal court at Grand Rapids 
forced me to  pay in the shape of a 
100 per cent, assessm ent. O f course, 
it would have been money in my 
pocket to have taken your advice, but 
who ever heard of an Irishm an taking 
advice from  any one else—especially 
the editor of a trade paper?”

A nother m asterful figure of the 
early days was John Giles, retail gro
cer. .H e  started  in a small way. His 
wife helped by baking bread and pies 
for the store. Giles was one of the 
best grocers who ever stood behind 
a counter. W ithin twen+v years be 
accumulated $50,000, s<Hd out and re 
moved to  Grand Rapids to enjoy the 
fruits of his labor and energy. U n

fortunately, he listened to  the im
portunities of a couple of soldiers of 
fortune and the result was the whole
sale grocery establishm ent of Mc
Carthy, Rooney & Giles, a t Detroit. 
It did not take Mr. Giles long to  dis
cover that the cards were stacked 
against him and he m anaged to dis
pose of his in terest in the business in 
time to save $7,000 of the $50,000 he 
had invested in the concern, which 
soon after failed. W ith  this $7,000 
Mr. Giles returned to  Lowell and re
engaged in the retail grocery busi
ness. The old hand had not lost its 
cunning. H is friends rallied to his 
support and he ultim ately accum ulat
ed a considerable percentage of the 
m oney he had lost in the ill-fated De
tro it venture and died in comfortable 
circumstances.

John Scott conducted a hardw are 
store in the early days and achieved 
deserved success. He was a good 
m erchant and did much to build up 
the hardw are trade of the town. He 
was forced to retire  from business by 
failing eyesight and spent the re
m aining years of his life in a home 
on Sunset avenue, Grand Rapids, com
m anding a wonderful view of the 
city.

E. R. Collar engaged in the dry 
goods trade in 1880 and will celebrate 
his fortieth  anniversary as a dry 
goods m erchant next year. He is not 
much given to  conversation, but is an 
excellent listener. He has always liv
ed simply and unostentatiously, but 
those who know him best assert that 
he could retire to-day w ithout any 
fear that the shadow of the poor- 
house would ever overtake him.

Two other old-time dry goods deal
ers pass under review as I brush the 
cobwebs from my mem ory—Chet. 
Stone and Norm an B. Blain. The 
form er was a prince of good nature 
and the soul of honor. He d;d not 
leave a fortune, when death called 
him a few years ago, but he left an 
unsullied name and a host of friends 
so num erous I could not get them  all 
in a column of the T radesm an. Norm. 
Blain is still living and resides with 
his sister. Mrs. Peck, a t Lompoc, 
Calif. I hear from him two or three 
tim es a year—he ought to w rite to 
me every m onth—and in his last let
te r he said he “narrow ly missed m ak
ing a million dollars last year by not 
having $100,000 cash in hand to do it 
w ith.” I m ention this circumstance 
to  show th a t the passing  years are 
still dealing gently with Mr. Blain 
and that he still enjoys a joke as well 
as he did forty  years ago when he 
and M yron H. W alker constituted the 
mem bership of the Prohibition party  
of Lowell. Mr. Blain is a Justice of 
the Peace in his far-away home on 
the Pacific coast, but the best wishes 
of hundreds of friends are continual
ly wafted to him by every passing 
breeze. H ow  can he help being at 
peace with him self and the world so 
long as he receives such encouraging 
m essages?

Frank T. K ing is another m an who 
made his m ark—and,, incidentally, 
about $200,000 in cold cash—in Low 
ell. As a lumberm an he was ener
getic and resourceful. L ater on, as 
the m anagerial head and dom inant

factor of the K ing M illing Co., he 
put into execution the same qualities 
which had made him successful as a 
lumberman. He re tired  about five 
years ago and now lives in a fine 
home at 344 M adison avenue, Grand 
Rapids, drives his own automobile, 
clips his own coupons and enjoys 
life to  the utm ost, as he has a right 
to do.

T he m em ory of several o ther men 
of alm ost equal prom inence occur to  
me at this time, but if I exhaust the 
list now I will have no th ing left to 
write about the next time I visit the 
lively little city a t the m outh of F la t 
River. As a rule, I prefer to  discuss 
the m erits and shortcom ings of men 
now living, so they  can come back 
a t me if they think I have presented 
them  in an unfair or unfavorable 
light. I am told th a t the disposition 
to  delve into the past is a sure in
dication of advancing years and a 
m anifestation of old age, which we 
look forw ard to in youth as a long 
way ahead but which overtakes us all, 
sooner or later, if we are spared to 
enjoy its blessings and partake of its 
advantages.

Before closing, however, I wish to 
pay tribute to  the genius of a man 
who is w orthy of com m endation be
cause he found himself in middle age 
and made an enviable name and a 
place of honor and responsibility for 
himself in the ranks of the traveling 
fraternity . I refer to  M anley Jones, 
long traveling  representative for the 
T elfer Coffee Co. and now a stock
holder and d irector in the corpora
tion. Mr. Jones was head clerk for 
John Giles for m any years and was 
held in high esteem  by th at prince 
of the grocery trade. Mr. Giles al
ways insisted th at M anley Jones was 
the m ost resourceful clerk he ever 
knew; th a t he could wait on m ore 
custom ers—and do it w ell—within a 
given time than any clerk who ever 
stood behind a grocery counter. The 
adm iration of Mr. Giles for his clerk 
was in keeping w ith the hom age Mr. 
Jones always paid his old employer, 
whom M anley insists was the m ost 
thorough and m ethodical m erchant 
it was ever his good fortune to know.

I am pleased to note the increasing 
use of price tags in grocerv stores 
wherever I go. I have preached this 
doctrine so long th at it has come to 
be second nature to  me. I  have yet 
to m eet a grocer who has adopted the 
system  who is not m ore than pleased 
with the result. E. A. Stowe.

W ashington Fight on Codlin Moth.
The Division of H orticulture  of the 

D epartm ent of A griculture of the 
State of W ashington is w orking in 
conjunction w ith the U nited States 
D epartm ent of Agriculture and the 
apple grow ers in the Yakim a Valley 
in an active campaign against codlin 
moth. E ntom ologist Newcomber has 
been sent from  W ashington and is 
planning to  devote the next three 
years to  this work. These announce
m ents have been received with much 
satisfaction by grow ers in the'Y akim a 
Valley, as codlin m oth there has done 
a great deal to hold back the Yakima 
Valley apples.

BANKRUPTCY M ATTERS.

Proceedings in the W estern District 
of Michigan.

G rand  R apids, April 22-—P e te r  R asm u s
sen, a  laborer, of B ig R apids, M ichigan, 
h as  filed a  p e tition  fo r ad jud ication  in 
b ank rup tcy . T he ad jud ication  h a s  been 
m ade and  th e  m a tte r  re fe rred  to  R eferee 
Corwin. T he schedules of th e  b an k ru p t 
show  liab ilities  am oun ting  to  $704.85 and  
a sse ts  am o u n tin g  to  $265, of w hich  $250 
w as claim ed a s  exem pt. Follow ing is a  
lis t of th e  c red ito rs  o f said  b an k ru p t:
Gene M cGregor, B ig R apids .......... $ 57.45
Roy Buck, B ig R ap ids ................... 18.00
Louis F . B ertram , B ig R apids . . . .  50.00
Big R apids E lec tric  Co., B ig  R ap ids 30.00 
W illiam  B assler, B ig R ap ids . . . .  75.00
E m il Johnson, B ig R ap ids ..............  325.00
W illiam  H ughes, B ig R a p i d s ........... 65.00
H a rry  Schuberg, B ig R apids ..........  84.40

$704.8e
In th e  m a tte r  of M etry  B ro thers , g ro 

cers, b an k ru p t, th is  city , th e  a sse ts  have 
all been  sold to  A. K. Azkoul, G rand R ap 
ids, fo r $525.

A pril 28—Sam uel C. S tout, of G rand 
R apids, filed a  v o lu n ta ry  p e titio n  fo r a d 
jud ica tio n  in bank rup tcy . T he o rd e r of 
ad jud ication  w as en tered  and  th e  m a tte r  
re fe rred  to  Mr. Corwin. N o m eeting  of 
c red ito rs  h a s  a s  y e t been  called. The 
schedules of th e  b an k ru p t show  th e  fo l
low ing: L iab ilities  am o u n tin g  to  $3,674.87, 
and  a sse ts  am o u n tin g  to  $256, all of 
w hich is household goods and  claim ed a s  
exem pt by th e  b ank rup t. T he c red ito rs  
a re  a s  follows:

P referred  C reditors.
Solon Twp., K en t coun ty  (T axes) $20.00 

U nsecured  C reditors.
T hom as & B asse tt, C edar S prings $ 82.99
u n iz e n s  ¿eiep. (jo., «jeuar sp rin g s  ¿¿.01
E. W . W heeler, C edar S prings . .  30.00
Geo. Arnold, C edar Springs ..........  5.00
T. B. T aylor, C edar S prings ..........  20.00
Chas. M ather, C edar S prings . . . .  73.89 
J . A. Skinner, C edar S prings . . . .  19.50
John  Beucus, C edar S prings ........... 200.00
L. M. Sellers, C edar Springs . . . .  5.00
P. I . F ren e tt,  C edar S prings ___  200.00
Dr. P . W. P earsall, C edar Springs 3.00 
W . J . Pollock, C edar Springs . . . .  88.18
F. A. R andall, C edar S prings . . . .  550.00
B. N. T o tten , C edar S prings . . . .  5.00
Geo. W ay co tt, C edar S prings ___ 30.00
C en tra l G arage, C edar S prings . .  2.50
J. A. M iller, C edar S prings ..........  170.00
T u rn e r  & M arvin. C edar S prings 250.00 
H ow ard  M orley, C edar S prings . .  5 00
K nack  & R icker. C edar S p r in g s .. 10.90
L. F . S tout, C edar Springs ..........  50.00
P e lle tt & M osher. C edar S p r in g s .. 3.00 
J. M. H olland, C edar S p r in g s . . . .  53.86 
B enham  & V an L ieu, C edar S prings 55.00
A. H . Shaw, C edar S prings ..........  4.50
R ay  J . Thom pson, C edar Springs 39.80 
B ernie Goodeli. C edar S prings . .  22.10
J. J . H an n a , C edar S prings ..........  40 00
W. A. Sm ith, C edar S prings . . . .  10.00
Chas. H . T errel, C edar Springs . .  23.43
Wm. Aples, C edar S prings ............. 50.00
W. H ak°. C edar S prings ..................  15.00
P e te r  M iller, C edar S prings ___  40.00
t ew is M 'ller. C edar Springs . . . .  10.00
T ,ee S tou t, C edar S prings ..........  20.00
H. D avis, C edar Springs ..............  7.00
Ed. R ounds, C edar Springs ..........  90.00
H . W iersm a, C ed ar S prings . . . . . .  150.00
.Tsm°s D unn. C edar Snrings ..........  8.00
E lm er H icks, C edar S prings . . . .  25.00
Guy Shank, R ockford ......................  3.00
F a rm e r’s M utual F ire  In3. Co.,

Rockford ............................................... 8.10
W illiam s & O tte rbacker, Sand L ake  721.54 
P ierson  E lev a to r Co., P ie rson  . . . .  187.47 
J. C. Jo rgenson, E v an s  ..................... 25.00

St. Joseph, A pril 19—In  th e  m a tte r  of 
Jam es  L aV erne Ludw ig, b an k ru p t, of 
Otsego, th e  tru s te e  filed h is  final rep o rt 
and  account, show ing to ta l rece ip ts  of 
$2,903 and  d isbu rsem en ts  of $2,385.62 and  
a  balance on h an d  of $517.38, w hereupon 
an  o rder w as m ade by th e  re feree  call
ing  a  fina l m eeting  of c red ito rs  a t  his 
office on M ay 2 fo r th e  purpose of pass in g  
upon th e  tru s te e ’s fina l re p o rt a n d  a c 
count, th e  p ay m en t of th e  rem ain in g  a d 
m in is tra tio n  expenses and  th e  d ec la ra 
tion  and  paym en t of a  fina l dividend. 
C red ito rs  w ere  d irec ted  to  show  cause 
w hy a  cer tif ic a te  should  n o t be  m ade by 
th e  referee , recom m ending  th e  d ischarge  
of th e  b an k ru p t and  also w hy th e  tru s te e  
should no t be au tho rized  to  in terpose 
objections to  th e  d ischa rge  of th e  b an k 
rupt.

A pril 21—Louis Sigel, a  fa rm er, fo r
m erly  of Caso tow nship . A llegan county, 
filed a v o lu n ta ry  p e titio n  and  w as a d 
jud ica ted  b an k ru p t and  th e  m a tte r  w as 
re fe rred  to  R eferee  Banyon. T he sched
ules of th e  b an k ru p t disclose no a sse ts  
above h is  exem ptions and  th e  following 
—all located  a t  Chicago—a re  lis ted  a s  
cred ito rs :
W estern  C handelier & Elec. Co. $ 700 00
Sachs & H ussm an  ......................  505.17
O ttler, L e tte r  & Besk ................... 40.00
M. Cohen ............................................. 550.00
P it tsb u rg  P la te  G lass Co............... 300.00
L orenz Bros. Co................................ 15.00
H um boldt S ta ir  W orks ..............  225.00
N o rth  Side S ash  & D oor Co. . .  100.00
L ouis A bt, ......................................... 350.00
L u ry a  P lum bing  Co..........................  120.00
U nited  P lum bing  & H ea tin g  Co. 375.00
Ravensw ood M osaic T itle  ,Co.. .  175.00
E lk in -S iegel C abinet Mfg. C o ... 50.00
M id-C ity  T ru s t  & Sav ings Co. 1,320.84
Book of K now ledge Co................ 250.00
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C onsum ers Co.....................................  925.00
D avid R u tte r  Co...............................  411.31
Atwood V acuum  C leaner Co. . .  200.00
W illiam  B raundenburg  ..............  175.00
Sol K lau sn e r ..................................... 1,500.00
Joseph  R osenstein  ........................  800.00
H um bolt Iron  W orks ................... 400.00
L av in a  H a is t D a te ........................... 550.00
C. Jo rgenson  ................................... 110.00
G arfield  P a rk  S ta te  B ank  ..........  325.00
M andel Bros., Chicago ..............  101.00
John  E. H erron  ............................. 214.77
H enry  F re rk  Sons ......................... 74.80

$10,8862 89
A pril 22—In  th e  m a tte r  of A llen M. 

Dam e, ban k ru p t, of K alam azoo, th e  f ir s t  
m eeting  of c red ito rs  w as held a t  th e  l a t 
te r  place. N o cred ito rs  w ere  p re sen t o r 
rep resen ted  an d  no cla im s w ere  proved. 
T he b an k ru p t w as sw orn  and  exam ined 
by th e  re feree  w ith o u t a  rep o rte r, w h ere 
upon a n  o rder w as en te red  allow ing th e  
b an k ru p t h is  exem ptions, a s  claim ed, and  
th a t  no tru s te e  be appoin ted . U nless 
cause to  th e  c o n tra ry  is shown, th e  e s ta te  
w ill be closed w ith o u t th e  appo in tm en t 
of a  tru s tee .

In  th e  m a tte r  of George Odell, b an k 
rup t, fo rm erly  a  w holesale tfruit and  
vegetab le  d ea ler a t  A llegan, th e  f ir s t  
m eeting  of c red ito rs  w as held a t  th e  la t 
te r  place and  th e  b an k ru p t w as sw orn 
and  exam ined by th e  a tto rn e y s  p resen t. 
H is ex am ination  con tinued  fo r th re e  
w eeks, w ith  a  view  to  discover w h a t b e 
cam e of th e  a sse ts . N o tru s te e  w as a p 
poin ted .

A pril 23—F ran k  T. H all, a n  engineer, 
of Kalamazoo, filed a  v o lu n ta ry  p e tition  
and  w as ad ju d ica ted  .b an k ru p t and  th e  
m a tte r  re fe rred  to  R eferee Banyon. T he 
schedules of th e  b an k ru p t show  no a sse ts  
above h is  exem ptions an d  th e  following 
cred ito rs :
H ouse F u rn ish in g  Co.. K alam azoo $ 29.00
Dr. Bowm an, K alam azoo ..............  125.00
Ed. J. A nderson, P la inw ell ..........  100.00
Ed. Sliss, K alam azoo ......................  2.50
L. Lavenhoek, K alam azoo ..........  25.84
Jo h n  B ushouse, K alam azoo ........... 3.82
C lark G reetsing , K alam azoo . . . .  5.66
H om e F u rn itu re  Co., K alam azoo 100.00 
Ed. D. H avinger, K alam azoo . .  75.00
B essie H all, K alam azoo and  

R u th  Com stock, K alam azoo . .  891.20

$1,358 02
A pril 24—In  th e  m a tte r  of F red  L. P a rr , 

b ank rup t, of P lainw ell. th e  fin a l m eeting  
of c red ito rs  w as held a t  th e  re fe ree ’s 
office. T he tru s te e ’s  fin a l rep o rt and  a c 
count show ed no a sse ts  found, b u t th e  
sum  of $40.00 advanced  to  pay  ad m in is
tra tio n  expenses w as considered  and  a p 
proved and  allowed. T he ac tu a l ad m in 
is tra tio n  expenses w ere  o rdered  pa id  from  
th e  fu n d s  advanced. C red ito rs  h av in g  
been d irec ted  to  show  cause w hy a  c e r
tif ica te  should n o t be m ade recom 
m ending th e  d ischarge  of th e  ban k ru p t, 
and  ' no cause  h av ing  been shown, it  
w as de te rm ined  th a t  such  certific a te  be 
m ade. T he  tru s te e  w as d irec ted  n o t to  
in te rpose  objections to  the  d ischarge  of 
th e  ban k ru p t. T he m eeting  w as a d 
jou rned  w ith o u t day.

In  th e  m a tte r  of Louis Sigei, b an k ru p t, 
of A llegan county , an  o rder w as en tered  
calling  th e  f ir s t  m eeting  of c red ito rs  a t  
th e  re feree’s office on M ay 5 fo r th e  p u r
pose of p rov ing  claim s, th e  e lection  of a  
tru s tee , th e  exam ination  of th e  b an k ru p t 
and  th e  tra n sac tio n  of su ch  o th e r  b u si
ness a s  m ay  properly  come before th e  
m eeting.

A pril 25—F ra n k  L, Shoem aker, a  con
tra c to r  and  builder of K alam azoo, and  
P res id e n t of th e  F ran k  L. Shoem aker 
Co., filed a n  ind iv idual p e tition  and  w as 
ad jud icated  a  b an k ru p t. T he m a tte r  w as 
re fe rred  to  R eferee  Banyon. T he fo l
low ing 'a r e  scheduled as  c red ito rs : 
H om e Savings B ank, K alam azoo $ 100.00
K alam azoo N a tiona l B ank  ..........  100.66
K alam azoo C ity  Savings B ank  5,000.00 
M rs. L ulu  Shoem aker, K alam azoo 600.00 
Clyde W . K etcham , K alam azoo 75.00
W . J . Conner, K alam azoo ........... 107.00
F ra n k  L. Shoem aker Co., K al. 4,421.29 
E . S. R an k in  Agency, K alam azoo 515.00 
M iller, R yder, W in ter burn  C o ... 40.00
S ta te  H osp ital, K alam azoo . . . .  239.08
Jo h n  R ynbrand , K alam azoo ___  40.00
D en Bleykelr & O lm sted, K al. 58.08
J. R. N aylor, K alam azoo ..........  70.00
South. S u rety  Co., Des M oines, la . 5,677.41 
F ir s t  S ta te  B ank. T hree  R ivers  3,400.00 
G eorge H , M illard. Quincy, 111... 140.00

$20,583.43
A ssets.

Bills, prom issory  n o te s  and
secu rities  ...................................... $ 30.00

M achinery , tools, e tc .......................  538.30
H ouse an d  lo t ................................... 1,500.00

$2,068.30
A pril 26—In  th e  m a tte r  of th e  H e rri-  

m an  M an u fac tu rin g  Co., b an k ru p t, o f 
Sou th  H aven, th e  tru s te e  h av ing  filed 
h is  supp lem enta l fin a l rep o rt, a n  o rder 
w as m ade closing th e  e s ta te  an d  recom 
m ending th e  d ischarge  of th e  ban k ru p t.

In  th e  m a tte r  of C harles A. Snider, 
ban k ru p t, of S tu rg is, th e  tru s te e  filed h is  
fina l re p o rt a n a  account, snow ing  to ta l 
rece ip ts  of $376 an d  d isb u rsem en ts  of 
$262.34 an d  a  ba lance  on h an d  o f $113.66. 
A n o rd e r w as en te red  by th e  referee, 
calling  a  fina l m ee ting  of c red ito rs  a t  h is  
office on M ay 9 fo r th e  purpose  o f p a ss 
ing  upon th e  tru s te e ’s  fin a l report, an d  a c 
count, th e  p ay m en t of ad m in is tra tio n  
expenses an d  th e  tra n sac tio n  o f such

o th e r  business a s  m ay properly  come b e 
fore  th e  m eeting. C red ito rs  w ere d i
rec ted  to  show  ^ause w hy a  certific a te  
should no t be m ade recom m ending the  
d ischarge  of th e  ban k ru p t.

In  th e  m a tte r  of Jerm one  J  H am lin , 
Lee D ornan  and  D ornari & H am lin , a  co
p a rtn e rsh ip , ban k ru p t, th e  tru s te e  filed 
his supp lem enta l fina l report, show ing 
th e  lisbu rsem en ts of all th e  funds in the  
e s ta te , w hereupon an o rder w as m ade by 
th e  referee , closing th e  e s ta te  an d  d is 
charg ing  th e  tru s tee . T he re feree  also 
m ade a  cer tif ic a te  recom m ending  th e  
d ischarge  of th e  bank rup ts . T he record 
book and files w ere  re tu rn e d  to  th e  
c le rk ’s office.

Carranza celebrates the second an 
niversary of his inauguration this 
week, and his sky seems clear. The

rapid collapse of the Blanquet-Al- 
varez m ovem ent shows how little 
chance of success has a revolutionary 
a ttem pt launched in the open from 
a prom inent point like V era Cruz. 
T he execution of Alvarez is adm itted 
by his supporters, and the death in 
battle  of B lanquet seems certain. 
Meantime, the crushing of Zapata’s 
resistance and official report of his 
death argue that banditry  is on the 
wane in Mexico. I t  is not too much 
to hope that we shall soon hear the 
last of Villa’s guerrillas. T he steady

extension of the area of settled  law 
and o rder saps the streng th  of such 
chieftains by m aking it possible for 
men to gain a livelihood in legitim ate 
ways. I t  is safe to  say th at none will 
be better pleased a t the dem onstra
tion of the stability of the Mexican 
governm ent than  the m ajority of 
level-headed foreign investors. T h at 
all such investors had an in terest in 
Mexican disorder was a hoary fiction 
revived in some quarters when news 
of the Blanquet m ovem ent was 
trum peted by B lanquet’s press agents.

Cement and Good Roads
T h e  ro a d  b u ild in g  boom  has s ta rte d . Illin o is  has v o ted  a $60,000,000 bond  issue, P e n n sy lv a n ia  

a n d  M ich igan  each $50,000,000 bon d  issues fo r  s ta te  h ig h w ay  system s. M an y  o th e r s ta te s  an d  coun
ties a re  co n sid erin g  w ay s a n d  m eans of v o tin g  s im ilar issues— som e even la rg e r. T h ere  is h a rd ly  a 
s ta te  in  th e  U n io n  in  w hich  th e re  is n o t a  s tro n g  d em an d  fo r p e rm a n en t roads.

T he Federal G overnm ent is urging all states to push plans for Federal A id  roads. President 
W ilson in his recent address to Congress and in correspondence w ith various Cabinet members, 
recommends that road-build ing be resum ed at once.

A cco rd in g  to  th e  F e d e ra l B u reau  o f P u b lic  R oads e x p en d itu re s  fo r h ig h w ay  w o rk  in  th e  U n ited  
S ta tes  fo r  1919 w ill a m o u n t to  $500,000,000.

T his is a stupendous sum and in v iew  of these roads being trunk h ighw ays by  far the largest 
part w ill be constructed of Concrete.

T h e  U n ited  S ta tes  is a t  le a s t $3,000,000,000 b eh in d  in  b u ild in g , besides th e  n o rm al c u rre n t re 
q u irem en ts  o f  1919. T h is  w ill call fo r an  ex tre m e ly  la rg e  a m o u n t of b u ild in g  m ate ria l an d  w ith  
re liab le  a u th o ritie s  p re d ic tin g  a lu m b e r fam in e , th e  b u rd e n  m ust fa ll on Cem ent*

The Future of the Cement Industry
In  v iew  of th e  above  u n d en iab le  facts i t  becom es ev id e n t th a t  th e  C em en t In d u s try  h as a  v e ry  

b r ig h t  fu tu re .

T h e  com ing  d e m a n d  fo r  cem ent fo r  ro ad s an d  concrete  sh ips seem s a p p a re n tly  to  g re a tly  exceed 
th e  cap a c ity  of a ll ex is tin g  m ills fo r  m an y  y e a rs  to  come.

Cem ent authorities are m aking no id le prediction in sta tin g  that in a few  years there w ill be a 
very  great shortage o f cement. T his industry w ill have to run fu ll capacity for years and even  then  
the output o f the present cem ent plants w ill be entirely  inadequate to supply the demand.

N ew  Cem ent Com panies, i f  well-officered and ably-m anaged, should grow and develop into in
dustrial giants and become b ig  earners o f  profits— B ig  D iv idend  Payers.

T he m om entum  behind the Cem ent industry is an irresistible force.

The Petoskey Portland Cement Co.
Authorized Capital Stock $1,500,000 

No Preferred Stock, No Bonds, No Debts, No Water,
is o ffering  its sto ck  to  th e  p u b lic  a t  $18.50 p e r  share. A cco rd in g  to  re liab le  geo log ical a u th o ritie s , 
th e  v a lu e  o f its  ra w  m a te ria l is $5,000,000, w h ich  is over th ree  tim es th e  e n tire  cap ita liz a tio n  o f th e  
com pany .

Investigate thoroughly for yourself the com pany’s plans and m anagem ent.

This stock offering represents the best investm ent opportunity o f the day.

The M ichigan Securities Commis
sion does not recom m end the pur
chase of any security and its approval 
m ust not be construed by investors as 
an endorsem ent of the value.

F. A. SAW ALL & CO., Inc.
405-6 7 Murray Bldg , Grand Rapids, Mich.

Gentlemen 
all inform ation 
m ent Company.

W ithout any obligation on my part, send me 
you have regard ing  the Petoskey Portland Ce-

Nam e.

A ddress.
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PAYING  T H E  COST OF WAR.
T he great debt of Germ any to  her 

Own people is no debt a t all from 
the point of view of the outside world. 
Germ ans alone own the bonds which 
represent this debt and so when Ger
m ans are taxed to  pay in terest on 
these bonds or to  redeem them  the 
German governm ent will act as a 
m ere agent to  adjust a family m at
ter. Money will be collected from 
some Germ ans to  hand over to  o ther 
Germ ans or often to  hand back to 
the same Germans. Germ any can 
pay a heavy indem nity in spite of 
her debt to  herself.

A year ago Prof. Irv ing  Fisher, of 
Yale, and some o ther gentlemen, act
ing together as a comm ittee, issued 
a statem ent to the effect th at when 
a nation fights a w ar she has to  pay 
the cost a t the time and cannot put 
upon a later generation any part of 
the expense. T he popular belief, 
however, is that a nation by selling 
long-term  bonds does postpone the 
day of payment. O ur common idea 
is th at as our children are to  be 
benefited by the results of this war, 
therefore they ought to be taxed to 
some extent to  pay for it. The case 
imm ediately has a different aspect 
although when we reflect th at the 
generation which will have to  pay 
off the long-term  bonds will actually 
own the bonds themselves. T he pay
ers and the payees will belong to  the. 
same generation and in m any in
stances will be the same individuals. 
W e issue bonds in this generation 
and people now living furnish the 
cash. These people can not be reim 
bursed after they are dead, nor can 
the people of the next generation 
pav anything before they  are born.

WThen a corporation issues long
term  bonds it puts upon the coming 
generation of its m anagers the re- 
sponsibil'ty of redeem ing the bonds, 
but these m anagers will have the 
property  of the corporation to  pledge 
in financing the job. Nobody charges 
that the present m anagers are rob
bing the future m anagers.

Both taxation and bond issuing are 
m eans of d istributing the costs of 
war, but neither makes a community 
poorer in term s of money, all the 
money collected by the Governm ent 
going right back into circulation. Of 
course, there is a vast difference to 
individuals between the two m ethods 
of financing a war. If  only taxation 
were used, many businesses would go 
bankrupt, a tax  receipt having no 
m arketable or collateral value, w here
as bonds are easily salable or usable 
as security for loans.

T he real cost of war is felt wh;le 
the w ar is in progress. From  the 
economic standpoint, as well as from 
¡.every other, the immeasurable loss 
is the loss of life, and this loss will 
affect the coming generation. The 
next generation, too, will have to 
care for the maimed and the diseased 
who happen to live on. Then there 
has been a trem endous economic dis
turbance which gives us a high cost 
of living, a lack of dwelling houses, 
and m any unpleasant experiences 
some of which our children also will 
feel. Generally speakin<r. however, 
the fighting generation pays its own

way, in the destruction of its own 
m aterials, the diversion of its own 
labor, and in the sacrifice of its own 
lives. No future generation will ever 
have an opportunity  to  make up the 
losses to  our own fighting genera
tion.

The case seems to be different 
when a nation finances a war by bor
row ing abroad on long credit, the 
people to be taxed in due time not 
being the people who receive the 
money. T his generation gets the 
money from  foreigners, and the next 
generation has to  pay it to  foreign
ers. H erein there appears to  be a 
real saddling upon a com ing genera
tion of part of the cost of war.

TOO MUCH POLITICS.
No am ount of camouflage will con

ceal two basic facts fully dem onstra t
ed by the experim ents th a t have al
ready been made in the Governm ent 
operation of public utilities.

One of these is the incapacity of 
Governm ent officials to utilize the 
up-to-date business m ethods with 
which private enterprise keeps down 
the cost of operation while increas
ing the efficiency of service. The 
o ther is the helplessness of the Gov
ernm ent official—who is usually a 
politician—in the face of the demands 
of labor for m ore com pensation.

One big overshadow ing fact stands 
out as the result of m onths of Gov
ernm ent operation of the railroads, 
the telegraph and the ' telephone, 
namely, th at the cost to  the user is 
much g reater than  ever before in the 
h istory of the country, while the ef
ficiency of the service is below any 
standard set by private ownership.

I t  is perhaps a very fortunate thing 
th at this experim ent has been made 
under conditions th a t prom ise the 
speedy re tu rn  of the utilities in ques
tion to  their private owners. I t  would 
indeed be a melancholy situation if 
Governm ent ownership of the rail
roads, the telegraph and the telephone 
were perm anent and the long-suffer
ing taxpayers had no hope of relief 
except an appeal to the politicians 
in Congress.

Several circum stances of good omen 
to  business came to not'ce during the 
past week. The m ost widely observed 
was the continued disposition to buy 
on the part of the general public in 
this and o ther jobbing centers. Jo b 
bing buyers who come to town show 
more op t:mism, although they do not 
seem altogether reconciled to the idea 
of paying the high prices asked, es
pecially in the cases where these have 
been recently raised. T he latest of
ficial crop report, issued during the 
week, is as favorable as those which 
preceded it. The grains are doing 
well and the yield of them  prom ises 
to equal the large estim ates h itherto  
given. T he cotton crop, while a little 
behindhand because of wet weather, 
is in such shape as to  cause no m is
givings. M erchants are paying their 
bills prom ptly, which is another good 
sign. Even the activity tow ard m ak
ing a success of the V ictory Loan has 
not perceptibly slowed up enterprise 
in the business field.

GOVERNM ENT BY BLUFF.
T here is an organization at Lansing 

which appears to  be about as useless 
as a sore toe. I t  is the Michigan Se
curities Commission. T his organiza
tion was created to p ro tect the people 
from blue sky prom oters and shady 
projects which would be likely to in
volve inexperienced and innocent in
vestors in loss. As a m atter of fact, 
it does no th ing of the kind. I t  ap
proves m ining propositions which are 
only prospects and sets the seal of 
approval on sw indling schemes which 
have not the least semblance of merit. 
I t  does not pretend to  enforce the 
law. I t  causes the a rrest of men 
for sales of stock not authorized by 
the Commission and then sets them  
free, w ithout as much as a reprimand. 
W hen a hundred Michigan newspa
pers paraded an offering of m otor truck 
stock, neither stock nor broker having 
been approved by the Commission, a 
g reat show of indignation was made 
and telegram s were sent out that 
all who violated the law would be 
properly punished. H as any one heard 
of any arrests o r the apprehension of 
any of the  violators of the law? Echo 
answers in the negative.

T he prom oters of the Grand Rapids 
W holesale Grocery Co. afford a case 
in point. T he organization papers 
were originally obtained from the 
Secretary of State by fraud, false al
legations having been made regarding 
the am ount of m oney actually paid in 
a t the tim e the papers were filed. The 
prom oters then started  out selling 
stock in defiance of the law without 
obtaining the au thority  of the Com
mission to offer the stock for sale. 
T hey did this in the full knowledge 
th at they were defying the law, as
sum ing th a t they could evade the con- 
seauenees by exacting secrecy and si
lence on the part of their victims 
W hen the m atter was brought to the 
attention  of the Commission, it caus
ed the arrest of two of the offenders 
with apparent reluctance and prose
cuted the cases w ithout vigor. The 
arrested  parties pleaded guilty, but 
they have never been sentenced and 
probably never will be, because the 
stock in trade of the Commission ap
pears to be new spaper bluff, instead 
of legal prosecution of crim inals who 
flaunt the law and then challenge the 
Commission to  prosecute them.

T he m an who goes to  the Commis
sion w ith a m eritorious proposition 
is subjected to  all so rts of scrutiny 
and criticism, but the faker and stock 
sw indler can put up a bold fron t and 
carry  the Commission by storm .

U nder existing  conditions the s ta te 
m ents th a t a security has the  approv
al of the Securities Commission is 
greeted w ith a smile by the experi
enced investor, because he fully real
izes th at some of the w orst swindlers 
which have been foisted on the  public 
bore the O. K. of the Commission.

w o o i T a n d  w o o l e n s .
Australian and Cape wools con

tinue to  be well taken at the Govern
m ent’s auctions, but there seems to  be 
little call for South Am erican sorts. 
Dealers compete with m illmen for 
the offerings and prices of desirable 
kinds are well above the minimums 
fixed. A Governm ent representative

is now on his way to Great Britain, 
and it is a m ooted question whether 
he will try  and arrange there for the 
sale of wools which have not found 
a m arket here or w hether his mission 
is to induce the British to  forego 
their right to  send here the A ustral
ian wool that the Governm ent has 
agreed to  take. T here is an im pres
sion that the wool will be more need
ed in Europe than here, and the high 
prices obtained at the English auc
tions, as well as the eagerness of the 
demand, indicate a good m arket 
there. The feature of the goods m ar
ket is the p re tty  general advance in 
prices. I t  looks as though the prin
cipal factor had opened the selling 
season with an array  of low prices 
for the purpose of testing  the buying 
inclination. W hen this was once dem
onstrated. as it was by a large volume 
of orders, the mills generally took 
notice and saw their chance to do a 
good business even a t higher levels. 
So prices have been raised to  late 
com ers or to  those who put in orders 
for unusual requirem ents. As things 
stand there is no danger of the pro
ducers losing m oney on their out
put. as was at one time suggested. 
The mills will not run a t a loss, w hat
ever else happens.

H AND-TO-M O UTH  ~  PURCHASES.
W hile buyers of underw ear are lim

iting their activities to  small sized lots 
they are buying oftener and this is 
giving considerable strength  to  the 
entire m arket. Confidence and con
servatism  seem to be ru ling  the m ar
ket. On all lines the buying has be
come general and all sections of the 
country seem to be interested a t least 
to a degree. The m ost conservative 
jobbers who have been holding back 
are operating  now and the less con
servative ones have been operating 
for some time.

Jobbers who have had their men 
out on the road report th a t retailers are 
show ing w illingness to  buy in about 
the same way as the jobbers have 
bought and this is resulting  in some 
steady activity in jobbing quarters. 
The net outcom e of this twin situa
tion is some duplicate orders th at are 
com ing through at this time and which 
are expected to continue to  come in 
for some tim e to  come.

R estoration  of ruined church build
ings in the devastated regions of 
France is a pious task to  which many 
Am ericans are giving though t and 
money. I t  is not a question of great 
cathedrals, a t Rheim s o r Soissons, 
but of the m odest edifices in villages 
and the countryside. M ost of these 
have been, of course, used for gen
erations and centuries as Catholic 
churches; but we are glad to  note 
that P ro testan ts in this country are 
co-operating w ith the Am erican com 
m ittee th a t is raising  funds to  help 
in the work of reconstruction. French 
P ro testan ts, too, have their problem , 
although of a different order. T heir 
congregations are staggering  under 
heavy financial burdens, and unless 
they  get help, it is stated  th a t m any 
of their churches will be compelled 
to  close. F o r them, also, an In te r
church Com mittee is soliciting aid in 
this c o u n try .
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United Motors Go., Grand Rapids

We want responsible agents in every town. Write us 
for terms. In towns where we are not represented, vt e will 
make truck buyers an exceptionally attractive offer.

Send for illustrated catalogue. 690 North St.

TOILET PAPERS
Crepes and Tissues

in various size rolls now at

Pre-W ar P rices
Every roll is a winner.

Sample rolls gladly furnished with quotations.

The Dudley Paper Co.
Lansing, Michigan

Be sure to ask for a free sample of KYBO, essential in every home.

THE
METZGAR 
ACCOUNT 
SYSTEM 
Makes your 
book

keeping 
simple, 
safe and 
accurate.

Because
First—It does away with all posting and mailing 
out statements and your accounts are always 
kept up to the minute and with only one writing.
Second—It fully protects your accounts and valu
able papers against loss through fire.
Third—As a result of the unique numbering and 
Self-Indexing features it saves much time and 
protects you against making costly mistakes.
Don't take our word for what the Metzgar System  
will do for you—ask a Metzgar user or send for 
illustrated catalog and convince yourself.

Metzgar Register Co., Grand Rapids, Mich.

__  A half million __
meat-eating families

are reading in June Good Housekeeping the 
story of a lean, tender dried beef with a snap 
and tang of flavor that is truly hard to resist 
—Red Crown Wafer Sliced Beef.

Every month these same families are seeing 
full-page advertisements, featuring one or 
more of the twenty-four

D a ^  ^ I f A t i I T ©  S®irv®
i\ e a  t r o w n  m e a t s

—meats selected on a quality basis, trimmed 
of all waste and cooked without parboiling in a 
vacuum in the sealed can so that all the natural 
juices and flavor are retained.

No wonder these meats are 
selling more and more every 
day. If you do not handle Red 
Crown Meats ask your jobber 
for prices and samples now.

ACME PACKING COMPANY 
Chicago, U. S. A.

Boston—DWINELL-WRIGHT CO.-Chicago

Distributed at Wholesale by

JUDSON GROCER CO.
GRAND RAPIES, MICH.
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M ichigan R etail Shoe D ealers’ A ssocia
tion .

P res id en t—J . E. W ilson, D etro it. 
V ice-P res id en ts  — H a rry  W oodworth, 

L an sin g ; Jam e s  H . Fox, G rand R apids; 
C harles W ebber, K alam azoo; A. E. K el
logg, T rav e rse  C ity.

S ecretary -T reasurer-—C. J . Paige, S ag
inaw.

The M odem Repair Shop an Attrac
tive Proposition.

W ritte n  fo r th e  T radesm an .
W hat has become of the old-fash

ioned, “contem plative, philosophically- 
inclined” cobbler?

H is function h i s  been taken o^er 
by the m odern repair shop, and the 
man who wants discussion and com
m ent along with his. mending is doom
ed to disappointm ent.

If  you w ant entertainm ent and 
am usem ent from men of this vocation, 
you m ust turn to  literature. In other 
days w riters found resourceful and 
w itty types artisans of the lap-stone. 
Perhaps the g reatest of them  all is 
Shakespeare’s “Second Com moner.” 

The “Second Com moner” appears 
in Act I, Scene I, of Julius Caesar. The 
scene is supposed to have been enact
ed on a street in- the city of Rome. 
Being som ewhat rudely addressed by 
Marullus, who enquires of him:

“You. sir, w hat trade are you?” 
“Truly, sir, in respect of a fine 

workman,” he replies, “ I am but, as 
you would say, a cobbler.”

“ But what trade art thou?” demands 
Marullus, “answer me directly.”

“A trade, sir, that, I hope, T may 
use with a safe conscience,” he re
to rts ; “which is, indeed sir, a mender 
of bad soles.”

Still M arullus doesn’t see the point, 
but asks again: “W hat trade, thou 
knave? thou naughty knave, what 
trade?”

T hat cobbler yvas som ething of a 
wit, for he says: “Nay, I beseech you. 
sir, be no t-out with me; yet if you be 
out, sir, I can mend you.”

Still M arullus doesn’t get the point. 
“W hat m ean’st thou by that? mend 
me. thou saucy fellow!”

“W hy. sir, cobble you.”
Then Flavius, another tribune pres

ent with M arullus speaks:
“Thou a rt a cobbler, a rt thou?” 
“Truly, sir, all that I live by is with 

*he awl,” the cobbler informs. And 
then he goes on to prove that he is 
a wise man. He says: “ I meddle 
with no tradesm an’s m atters, nor 
wom en’s- m atters, but with awl. I am 
indeed, sir, a surgeon to  old shoes: 
when they are in great danger, I re
cover them. As proper men as ever 
trod  upon neat’s leather have gone 
upon my handiwork.”

Flavius says: “But wherefore art 
not in thy shop to-day? W hy dost 
thou lead these men about the street?” 

“Truly, sir, to  wear out their shoes,

to get m yself more work,” re to rts 
that irrepressible cobbler wit.

The In troduction  of Machinery.
The m odern repair shop dates from 

the time of the introduction of m a
chinery into repair shops.

T his vast im provem ent over the old 
m ethod of cobbling or repairing shoes 
by hand has changed the repair busi
ness.

S trictly  speaking, it has made a 
real business of it. In the little 
old-fashioned one-man repair shop 
where everything was done by hand, 
there was very little m oney-m aking 
possibilities in the vocation. The 
cobbler was just a humble artisan, 
and generally poor.

But now th at m achinery has been 
perfected and developed for repairs, 
so th at a workm an can now turn  out 
ten tim es as much work in a given 
time as was possible under the old 
regimen, the erstwhile vocation has 
developed into a real business.

Some of the m ore enterprising  city 
repair shops have become highly ef
ficient organizations. W ork is taken 
in by a girl a t the desk. She gives 
the patron a coupon, tells him approx
im ately w hat the job will cost (gen
erally exactly w hat it will cost), and 
informs him when it will be done.

Then the w ork is passed on to  op
eratives in the shop; and these men 
system atize their work, perform ing

Satin O xfords  
in Stock

3 »47—Black Satin Ox. Turn Cov
ered Heel, A 4-7, B 3)4-7,
C 3-7................................. ...— $4 50

3554—Black Satin Ox. Single Sole 
McKay, Leather Louis Heel,
A 3)4-8, B, 3)4-8, C 3)4-7J4,
D 3-7..................... ..................... $4.00

Hirth-Krause Co.
Tanners and 

Shoe Manufacturers
Grand Rapids, Michigan

i

Men's B e r t s c h G Metal Calf
Goodyear Welt

No. 990— Price $4.05
No. 990 is one of our most consistent sellers.
The last is as staple as any last can be. It is wide and roomy ¡ust where it 
should be.
Everything about the shoe tends toward perfect fitting. You can fit more with 
this shoe than any other shoe we know of.
It is the extra width just where needed that makes it fit where others fail. It 
is the extra quality material used that gives the service and makes the friend.
Every shoe dealer has call for this very shoe and should carry it. Sample 
gladly submitted. ______________

HEROLD-BERTSCH SHOE CO.
Manufacturers of Serviceable Footwear GRAND RAPIDS, MICH.

A most 
Consistent 

Seller

In Stock 
To-day. 
6-11 E E



A pril 30, 1919 M i c h i g a n  t r a d e s m a n i t

one kind of an operation at a time 
on scores of shoes; and the whole 
process moves along from  ripping 
off the  shreds of w orn soles to  the 
burnishing process on the new half 
soles th a t have been applied.

And the work is done on a strictly  
cash basis. And the work is ready 
a t the time promised. T here’s no 
waiting for the job to  be finished.

In  m any shops repairs are madfc 
while you wait. This, of course, is a 
great convenience to strangers in the 
city tem porarily, or to people who 
m ay have m et with a mishap to their 
shoes—the accidental loss of a heel or 
som ething of that sort.

T he Grow th of the Business.
A ttention has frequently been call

ed in these columns to  the wonderful 
developm ent of the shoe repair busi
ness in recen t years.

T he present high price of shoes has 
undoubtedly increased the shoe repair 
business by leaps and bounds within 
the last two years.

The w riter was talking with a de
partm ent store repair man recently, 
and this party  told him the repair 
w ork of their store had increased 400 
per cent, within the last eighteen 
m onths—and th a t too w ithout any ad
vertising  whatever.

“Shoes are getting  so high,” he said, 
“people are now having shoes repair
ed who used to never think about 
such a thing .”

And the departm ent store shoe man 
gave it as his opinion th at this ten 
dency would perhaps increase and be
come even more pronounced, if the 
prices of shoes continue high.

Parents, especially, find the repair 
shop a g reat money-saver. Take, for 
example, the average so-called high- 
grade shoe for a grow ing girl or a 
husky lad of 12 to 14. You will pay 
anywhere from five to eight dollars 
for such shoes; and perhaps the o rig
inal soles will last a m onth or six 
weeks. T hen you can take them  to 
some reliable repair shop and have a 
good pair of processed half-soles sew
ed on and your youngster will not get 
them  through for say two m onths, 
or two m onths and a half. If  the 
uppers are still good at the expiration 
of this tim e—and they are apt to be 
—you can have another pair of half 
soles; and by the time they are gone, 
there is a new season and the young
ster begins to  clam or for som ething 
different.

If  it were not for the fact th at the 
usefulness of shoes to-day is being 
prolonged by the highly efficient ser
vice of the m odern repair shop, we 
would soon come to an end of the 
supplies of shoe m aterial, and either 
more substitutes would have to be 
used, or somebody would have to go 
w ithout shoes.

F or the man of ambition, skill as 
an operative and a little  capital, the 
m odern shoe repair shop has become 
a very attractive proposition. But 
in this business, as in all others, one 
m ust be a hustler to  win out under 
competitive m ethods. Cid McKay.

W hen some custom er acts as if he 
knows more about running your store 
than you do, don’t get peevish about 
it. He m ay be right.

Hood W urkshu
B L U C H E R . Brown 
duck upper Loose lined 
to toe. Bellows tongue. 
Fibre insole and counter. 
Leather sock lining.. Gray 
corrugated rubber sole, 
made from tire-tread com
position Rubberized toe 
box. Pneumatic Heel. For 
men..................  $2.05

SCOUT. Brown duck 
upper, unlintd Bellows 
tongue. Fibre insole and 
counter. Leather sock 
lining Gray corrugated 
rubber sole, made from 
tire - tread composition. 
Rubberized toe box. 
Pneumatic Heel. For 
men, boys and youths.

Prices
Men's 6'to 1 2 ....... $2.00
Boys’ 256 to 6- —  1.87
Youths'11 to 2 . . .  1.70

A Big Selling Shoe 
because it appeals to 
men, wom en and 
children  both in city 
and country.

It’s a Service 
Shoe.

Made on the 
Munson Last with 

Hood Pneumatic 
Heel.

Advertising 
beginning May 1st 

in the
Saturday Evening 

Post
will increase your 

demands.

Grand T̂ apidsiShoe &~Rubber(Q
The Michigan People Grand Rapids

I >HE merchant who handles Mayer 
A  Honorbilt Shoes is troubled very 

little by “price talk.”
His customers have learned the wisdom 
of looking for quality first and price

The Outing Season is Here
S u p .ly  Your W ants From Our S to . k

Delivery 
At Once

Price $2.85 
.Price 2.45 
Price 2.25 
.Price 2.10 
. Price 2.20 
.Price 1.80

7166— Men's Chocolate Elk Nailed O u tin g .
7167— Men's Chocolate Elk Nailed Outing .
7119—Men's Chocolate Split Nailed Outing-.......
7168— Men's Chocolate Mule Skin Nailed Outing.
6183—Boys’ Chocolate Elk Nailed Outing........
9822—Little G ents’ Chocolate Elk Nailed Outing.

Rindge, Kalmbach, Logie Company
Grand Rapids. M ich.

R. K. L. R
o g | M t i ~ : i B ~ r ' i M 8 ~ r — — — — -
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F I N A N C I A L !

The Bank as an Ally in Conquest ot 
Business.

D uring the past decade American 
banking has undergone a notable de
velopment. 1 do not refer to  the 
changes in our N ational bank system  
brought about by the Federal R e
serve Act, to  the extraordinary  in
crease in bank resources since the 
outbreak of the world war, nor to  
the unprecedented service which our 
banks have rendered in financing this 
country’s part in the struggle with 
autocracy. The change to which I 
allude does not appear in statem ents 
of 'conditions, nor in statistics of 
L iberty  bonds held o r distributed by 
the banks. I t  is found in the new 
attitude of service displayed by the 
banks tow ard the business world, the 
new spirit of co-operation w ith 
clients, the breaking away from  the 
old time restrictions and traditions 
which form erly lim ited the usefulness 
of banks and bankers to a mere frac
tion of their possibilities. T he tan 
gible evidence of this new concep
tion of the banking profession is 
found in the offering of new banking 
facilities and service which were un
known to bankers of even ten years 
ago.

A text book on banking in general 
use in our colleges states th at the 
three principal functions of a bank 
are deposit, discount and issue. These 
m ay be the essential functions for 
which banks m ust necessarily exist, 
but they form only a part of the ac
tivities in which m odern banks now 
engage. I t  is an anachronism  to ap
ply the word “bank.” in the old sense 
of th at word, to the great m etropol
itan institutions of finance, with their 
commercial and industrial service, 
their foreign and domestic trade 
departm ents, their underw riting  o f  
huge bond issues, their handling of 
great properties as trustees, executors 
or adm inistrators, their offerings of 
investm ents, and +heir manifold fa
cilities for stimulating, d irect'ng  and 
controlling industry in all its 
branches.

L et us look over the staffs of o u r 
modern banks. They include doctors 
of philosophy who investigate and 
write on abstruse problem s of eco
nomics, professors of corporation law 
who give depositors counsel on legal 
questions involved in business m an
agem ent. traffic experts who know 
how commodities are routed and who 
are com petent to solve the troubles 
of shippers, agricultural experts and 
m anufacturing experts who know the 
co st and m ethods of production of 
raw  m aterials and the processes by 
which these raw  m aterials are con
verted into finished goods, export

authorities who know the world m ar
kets and transla to rs who can convert 
into English the documents and com 
m unications received from all parts 
of the trading w orld—all of these, 
and many more in add it’on to the 
conventional staffs of experts on 
finance and banking procedure. All 
of this comprehensive array  of talent 
may not be found in the organization 
of any single institution, for different 
banks adapt their personnels to the 
industrial and commercial require
m ents of the comm unities which they 
serve, but any one of our leading 
banks offers the services of m ost of 
these authorities.

O ur large, progressive m etropolitan 
banks are reaching out into every ac
tivity of trade, collecting and distrib
u ting  inform ation, bringing together 
those who can be m utually helpful 
in the developm ent of business, 
poin ting  out opportunities and w arn
ing against pitfalls. The banker has 
seen a new vision of possibilities for 
his own institution, for his clients, 
for the com m unity and for the N a
tion, in placing a t the disposal of the 
business world the great fund of in
form ation and experience which he 
necessarily accum ulates in the day- 
to-day conduct of his profession. The 
m odern bank is no longer simply a 
place of deposit, loan and issue. I t  
is an international clearing house of 
finance and economics.

Let me enum erate some of the ac
tivities of a m etropolitan bank of the 
present day. I t  keeps on file in its 
inform ation bureau a vast am ount of 
data as to  raw m aterials, process of 
m anufacture, m ethods and channels 
of m erchandising, labor problems, 
general conditions of trade, foreign 
and dom estic trade opportunities, and 
o ther subjects too num erous to m en
tion. I f  this bureau does not fully 
meet the requirem ents of a client in 
regard to  any specific enauiry, the 
bank sends out its trained investi
gators to  make field studies of the 
snbiect in hand and obta 'n  every bit 
of inform ation available. The en
quiries which such a bank receives 
cover everv conceivable phase of 
business. T hey are so varied they 
cannot possibly be anticioated But 
experience in one field of investiga
tion is invaluable in every other, and 
the high position which a m etropoli
tan bank holds in its own eom m unitv 
and in the country a t large enables 
it to  obtain data which would not be 
available to  anv o ther agencv.

The credit departm ent o f the bank 
is prenardd to  render confidential re
ports as to  business houses in all parts 
of the world, w hether these houses 
be next door to the bank itself or in

GRAND RAPIDS NA TIO NAL CITY BANK  
C I T Y  T R U S T  & S A V I N G S  B A N K

ASSOCIATED

CAMRAU SQUARE
The convenient banks fo r ou t of tow n people. Located a t  th e  very  cen ter of 

th e  city. H andy to  th e  s tre e t  care—th e  In teru rbane—th e  hotel#—th e  shopping 
d is tric t.

On account of ou r location—our large tra n e lt  facilities—o u r safe  deposit v au lts  
and  o u r com plete serv ice covering th e  e n tire  field of bank ing , ou r Ine tltu tlons m uet 
be th e  u ltim a te  choice of ou t of tow n  b an k ers  and  Individuals.

Combined C apital and S urp lus .............................. $ 1,724,300.00
Combined T o tal D eposits ......................................... 10,168,700.00
Com bined T otal R esources ....................................... 18,187,100.00

G R A N D  R A P I D S  N A T I O N A L  C IT Y  B A N K  
C I T Y  T R U S T  & S A V I N G S  B A N K

im o c e a t e d

■HE naming of the Grand Rapids 
Trust Company as Executor and 

Trustee means that you will bring to 
the settlement and management of your 
estate the combined judgment and busi
ness ability of its officers and directors.

The most competent individual has 
only his own experience and knowl
edge to qualify him. This Company 
offers your estate the collective knowl
edge and experience of its officials.

ASK FOR BOOKLET O N  “DESC E N T  
A N D  DISTRIBUTIO N OF PROPER
T Y ” A N D  BLANK  FORM OF W ILL.

ItRan d  Ra p id s Tr u s t  Rom pan y
O T T A W A  A T  FO U N T A IN  BO TH  PHONES 4391

Safe D eposit B oxes at T hree Dollars Per Year 
and Upward
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distant China or A ustralia. T hrough 
foreign correspondents, agencies, 
branches, and credit bureaus, the 
m odern bank is w atching every im
portan t action of every im portant 
firm in all parts of the world. W hen 
exact data is not available as to  the 
volume of business th a t a business 
house does, its credit rating, or its 
assets and liabilities, reliance is had 
on the general reputation for moral 
in tegrity  which it bears am ong those 
with whom it does business, and often 
this general reputation is m ore de
pendable than statistical information,

The foreign departm ent is prepar
ed to advise clients as to  the possi
bilities of doing business in m arkets 
with which they  are not acquainted, 
as to the volume of demand for their 
commodities in such m arkets, the 
prices that they can expect to  get for 
their goods, and the degrees of com 
petition with o ther to u n trie s which 
they will encounter. I t  is ready to 
advise as to m ethods of packing, 
routes, charges for shipping, tariffs, 
and all the details of regulations, re
strictions and practice with which the 
exporter m ust be acquainted to con
duct foreign trade successfully. And 
the banker can aid the im porter just 
as much as the exporter, by keeping 
him inform ed regarding new sources 
of m erchandise, and as to the supply 
and demand for his comm odities in 
foreign m arkets. Am erican banks 
have rendered very valuable service, 
in instances of which the speaker is 
personally aware, in straightening 
out disputes between the buyer and 
seller, in this country and abroad.

T he taxation  departm ent advises 
clients as to the intricacies of the in
come and excess profits tax laws, 
counseling them  regarding such com 
plex and technical m atters as valua
tions of m anufacturing plants and in
ventories, so th at they may not pay 
m ore than their share of the tax 
levies, but Qn the o ther hand may 
avoid disputes w ith the Governm ent 
through understatem ents of their in
come or assets. The trust depart
ment, handling large estates in var
ious fiduciary capacities, m ust neces
sarily be under the direction of an 
a tto rney  a t law of em inent ability, 
and his legal knowledge is placed at 
the disposal of clients of the bank. 
More and more, property  owners are 
naming their banks as trustees, exe
cutors and adm inistrators, and thus 
avoiding the m any uncertainties in
volved in having individuals act in 
these capacities.

The m odern bank requires a well- 
organized, intelligently directed ad
vertising and general publicity de
partm ent. I t  places the facilities and 
personnel of this departm ent at the 
disposal of its clients, to  aid them  in 
the solution of their publicity prob
lems. Business men, unaccustom ed to 
m aking public announcements, are 
more and m ore tu rn ing  to their banks 
for assistance when circum stances 
compel them  to issue statem ents as 
to their individual firms or as to in
dustrial problem s in general.

T he collection departm ent of the 
large city bank, in handling drafts 
against bills o f ladings, m ust study 
the shipm ent and rou ting  of goods

and thus obtain a specialized knowl
edge of this im portant phase of busi
ness. The traffic experts of some 
banks are leaders in their profession.

In  investing its own funds and 
those of its depositors, the m odern 
bank m ust make a thorough study of 
general business conditions, and of 
all the complex factors—social, po
litical, and economic—affecting values 
favorably or unfavorably. In  analyz
ing credits and m aking comm odity 
loans, the banker m ust study the rise 
and fall of comm odity values, the 
fluctuations of supply and demand in 
the m ajor industries, sources of pro
duction of raw m aterials and possi
bilities of new and expanding m ar
kets for m anufactured products. 
W hile the individual m anufacturer oi 
m erchant is usually in touch with 
only one line of trade, the banker is 
b rought in daily contact with the 
entire field of industrial and com m er
cial enterprise and he unavoidably 
gathers valuable data which the in
dividual m anufacturer can use to ad
vantage.

D uring the next few years, accord
ing to all indications, American banks 
are going to play a more im portant 
part in regard to stim ulating and di
recting investm ent of capital than 
they have ever done in the history 
of this country. Five years ago, the 
U nited States was a debtor to the 
rest of the world to  the extent of 
approxim ately $5,000,000,000. To-day 
it is a creditor to the am ount of about 
$10,000,000,000. O ur foreign trade 
during January and February showed 
a balance of exports over im ports 
which would • increase our foreign 
cred ts at the rate of close to $5,000,- 
000,000 per year. A continuance of 
such a trade condition is absolutely 
impossible; nevertheless, if the U nit
ed States is to m aintain its enviable 
position as a creditor nation Ameri 
can investors m ust be willing to  in
vest increasing am ounts of capital in 
foreign countries, either in govern
m ent or in private securities. To 
our American banks will fall the task 
of solving this unprecedented, inter- 
nat'onal problem. T hey will have to 
bridge the chasm between foreign 
investm ent opportunities and A m eri
can investors. If  they can do this 
successfully, they will render a vital- 
by im portant service to American 
business.

I need not do m ore than m ent'on 
o ther activities of the m odern bank 
with which you. are doubtless famil
iar. The banks are rendering in
creasing service in providing places 
of safe deposit for securities and 
o ther valuables. T hey are being call
ed upon by corporations to  act as 
trustees under m ortgages, as transfer 
agents and registrars. In  such pri
m ary functions as financing the pu r
chase and sale of commodities bank
ing m ethods are modified from year 
to year, the m ost recent im portant 
developm ent along these lines being 
the extension of the use of bank and 
trade acceptances, and the establish
m ent of a discount m arket in this 
country. T here is a g reat deal more 
to  financing commercial transactions 
these days than agreeing in the dis
count rate, the period of the credit

There Never W as a Time
in the h i s t o r y  of 
business in A m erica  
w hen a man need 
ed the full use of  
his resources m ore 
than

He Does
Right N ow

A s  a result o f present strenuous condi
tions, a sure and sound  connection with 
the right bank is absolutely vital.

This Bank Stands Ready
to co-operate with you in every way consist - 

! ent with good banking and with Government 
requirements.

I THE OLD l^ M N A L  BANK
MONROE AT PEARL GRAND RAPIDS

Plan Ahead
Consider how greatly your heirs will 

profit if your estate is safe-guarded by an 
experienced trustee and executor. Con
sult our trust officer regarding th s impor
tant matter.

Send for blank form of VI ill and book
let on “Descent and distribution of prop
erty.“ Administration charges are fixed 
by law and are low.

Th e  M ic h ig a n  Tr u st  Go.
OF GRAND RAPIDS

Safe Deposit Vaults on  ground floor.
B oxes to rent at lo w  cost.

- • .  .

Audits made o f books o f municipalities, corporations, 
firms and individuals.
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and the security. A well informed 
banker can often save his clients sub
stantial sums in the financing of his 
business.

I t m ust be obvious to you that your 
bank, if it be a well organized, th o r
oughly equipped institution, abreast 
of the leaders in the banking fra te r
nity—is an inexhaustible reservoir of 
inform ation, counsel and assistance, 
invaluable to  you in the extens on of 
vour business Perhaps you are ask
ing yourself, “Just what sort of prob
lems m ight I personally have put up 
to my banker? Specifically, what sort 
of assistance m ight I have sought 
from him in my own business?’- P er
haps I can answer that question for 
you by narra ting  a few specific in
stances of service rendered by the 
bank w 'th  which I have the honor 
to be associated. I tru st you will 
pardon this personal allusion.

One of our large depositors was in 
terested in undertaking the m anufac
ture of a rew  line of cotton goods, 
and he asked us what data we could 
give him in regard to  it. W e render
ed him a lengthy report, giving the 
num ber of looms running on th at 
particular kind of fabric, an analysis, 
of the cost of producing it in a ty p 
ical mill, a complete list of the buyers 
of the goods, technical details as to 
the construction of the .goods and 
the current m arket conditions regard
ing it, and furnished him with an 
exhibit of samples of the goods in 
the piece and of the articles into 
which these varied fabrics go.

A m anufacturer became involved in 
a labor difficulty with his employes 
over wages and after the m atter had 
drifted along some time w ithout set
tlem ent, the N ational W ar Labor 
Board stepped in and forced an ar
bitration of the dispute. The chief 
po:nt at issue was as to  w hether this 
company was paying as high wages 
as o ther companies on the same class 
of goods. The company claimed that 
it was. and the operatives claimed 
th at it was not. A t the  request of 
the company we made a thorough en
quiry into the wages paid in all of the 
leading mill centers running on the 
class of goods concerned, obtaining 
the data confidentially from the offic
ials of the mills, and reported  our 
findings in detail to  our enquirer 
This data proved of great assistance 
to him during the arb itration  pro
ceedings.

Some time ago we received a cable 
from  an exporting house in Eevpt, 
asking if we would obtain quotat’ons 
for them  on a shipm ent of gum a ra 
ble. for which they had secured 
freight space. W e canvassed the 
m arket and gave our enquirer com
plete inform ation as to  the conditions 
under which this comm odity could be 
brought into the U nited States.

One of our friends became involved 
in a dispute w ith the taxation author
ities over the inheritance tax on an 
unlisted stock of a manufacture«? 
property. The argum ent centered 
around the point as to  w hether or not 
the selling value of the stock of tV s 
corporation  was a fair h->sis for est:- 
m ating  the property  value. W e made 
a careful analysis of the «•'■’ation be
tween actual property values and the

m arket values of the stocks of similar 
companies in o ther parts of the coun
try. This was of substantial use to 
him in the p résen tâ t on of his case 
before the authorities.

One of our friends came to us with 
a request for inform ation for use in 
an article which he was going to give 
to  the press in connection with an 
im portant question of public interest. 
W e not only furnished him with the 
specific inform ation th a t he sought, 
but took his draft of the article, had 
one of our trained w riters recom pose 
it, and subm itted it to him for his 
use, in whole or in part, as he saw 
fit. The young m an who took this 
article in hand is a form er newspaper 
editor, and the quality of h ’s service 
in this case is shown by the fact that 
our client used our version practica '- 
lv intact. Needless to say, such ser
vice as this is strictly  confidential.

Such illustrations of banking as 
these m ust make it clear th at your 
bank is not the conventional, trad i
tion-bound institution th a t it was a 
few years ago. I t  no longer lim its 
its usefulness to the few restricted 
functions with which banking is gen
erally associated in the public mind. 
I t  has enlarged its scope and adapted 
its personnel and organization to 
m eet your every need in the field of 
industry, comm erce and finance, both 
dom estic and foreign.

The extraordinary  expansion in the 
facilities and activities of the m odern 
bank, should m ean just one th ing  to 
you: If  you are w illing to  en ter into 
a close, intim ate confidential re la tion
ship with your banker—a relationship 
som ething akin to  th a t between fam
ily physician and patient—you will 
find your bank your Ally in the Con
quest of Business. I t  is im portant 
to  note this proviso: Y our bank can 
become effectively your Ally, only 
if you become, in a reasonable de
gree, the  Ally of your bank. The 
only lim it to  the service which your 
bank can render you is th a t which 
you set up yourself, by your degree 
of readiness to  co-operate w ith it in 
m aking this service possible, and in 
utilizing it in your own business.

W . I. Bullard.

Personal Liability For Fires.
T hrough the efforts of the Texas 

F ire Commission, the city of Austin 
is the first in the South to  incorporate 
a personal liability clause as a p a rt 
of its F ire M arshal ordinance. In  
the opinion of T. F. Baker, chief in
spector of the commission, this is a 
long step tow ard the prevention of 
fire w aste and one which will be hail
ed by the insurance companies. T he 
cam paign for the adoption of the 
personal liability clause by cities 
th roughout the country  was inaugu
rated by the N ational F ire  P rotective 
Association. T he first city to  adopt 
it was Cleveland, O hio; now there 
are m any cities in the N orth  and 
W est that have this caluse. T he 
clause is substantially as follows:

In  addition to the foregoing remedy 
and penalties, in case of fire resu lting  
directly or indirectly from  any 
omission or neglect to properly com
ply w ith the order of the F ire M ar
shal, the  person or persons culpable

or negligent in respect thereto  shall 
be liable in a civil action for the pay
m ent of all costs and expenses of the 
fire departm ent incurred in and about 
the use of employes, apparatus and 
m aterials in the extinguishm ent of 
any fire resulting from such cause. 
T he am ount of such costs and ex
penses to be fixed by the City Com
mission, and when collected to be 
paid into the general revenue fund.

OFFICE O UTFITTERS
LOOSE LEAF SPECIA LISTS

Co
237*239 Pear!Si. aer tut rnaif .braeJ Rapida, Sick

Politeness will often lose a man his 
seat in a crowded car. 1

SIDNEY ELEVATORS
Will reduce handling expense and speed 
up * or«* - will make n oney for you Easily 
install* d Flans and instructions sen with 
*ach elevator. Write stating requirements, 
giving kind machine and size platform 
wanted, as well as height. We will quote 
a money saving price.

Sidney Elevator Mnfg. Co., Sidney, Ohio

Kent State Bank
Main Office O ttaw a Ave.

Facing Monroe
Grand Rapids, Mich.

Capital . . . .  $500,000 
Surplus and Profits • $700,000

Resources?
10 Million Dollars

3 k Per Gent.

Paid on Certificates of Deposit

The Home for Savings

GRAND RAPIDS 
SAVINGS BANK

FAMILY! V’
3 3 , 0 0 0  O

□ S a t is f ie d  
C u s to m e rs

k n o w  t h a t  w e 
s p e c i a l i z e  in

accommoda Hon 
and  service.

VHE BANK W HERE YOU FEEL AT HOME

i d  k a p ïd sÎsaving sJ

W E WILL A P PR EC IA TE YOUR ACCOUNT 
T R Y  U S  I

Asceta $3.999,5M.M Insurance in Force $55,988,090.90

M e b g h a o t s  'Li f e  In s u b &h c e  C o m p a n y
Offices—Grand Rapids, Mich.

Has an unexcelled reputation for its

Service to Policy Holders
$4,274.473.84

Paid Policy Holders Since Organization
CLAUDE HAMILTON WM. A. W A T T S  REL LS. WILSON

Vice-Pres. Preeident Sec 7
JO H N  A. McKELLAR RANSOM E. OLDS CLAY H. HOLLISTER

Vice-Prea. Chairman of Board Treaa.

SURPLUS T O  POLICY HOLDERS $477,509.40

k Fourth National Bank
t United States Depositary

Savings Deposits

Commercial Deposits

3
Per C ent In terest Paid on 

Savings Deposits 
C om pounded Semi-Annually

m
Per C ent In terest Paid on 

Certificates of Deposit 
Left O ne Year

Capital Stock and Surplus

$580,000
W M . H . ANDERSON. President L A V A N T  Z. C AU KIN, Vice Preeident
I ,  C L IN T O N  BISHOP. Cashier ALVA T . EDISON. Aee’t  Cashier

f
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Small Business Unprofitable.
W. C. Hall, President of the Hall- 

H arter Insurance Agency Company 
of Akron, Ohio, discusses the small- 
premium policy as follows:

If we could collect $3 as a minimum 
of all policies issued, we would be 
very pleased to  handle this business 
upon th at basis, but under the new 
rule put out by the Ohio Inspection 
Bureau, the minimum prem ium  in 
Ohio is now $2 and with a $2 prem i
um, the business cannot be handled 
with a profit. W hile this office has 
never analyzed the situation, we feel 
th at it costs a t least $1 to  place every 
policy issued upon our books. Never
theless, we look after the $2 and $3 
renewals as carefully as we do after 
the policies with a large premium, 
because we feel it our duty to solicit 
renewal of the small property  owner; 
and. furtherm ore we often find upon 
solicitation he has moved w ithout 
notifying our office, and this necessi
tates the w riting of letters notifying 
the assured of the expiration of the 
contract. W e are very careful to 
try  to get in touch with all the policy
holders. either notifying them  in per
son or by mail th a t their insurance 
expires upon a certain given date and 
requesting the renewal.

W e cannot say definitely how this 
small premium business should be 
handled, excepting th at we feel that 
the Ohio Inspection Bureau should 
not have reduced the minimum prem 
ium below $3, because no agent in 
either the large or small cities and 
towns can afford to issue policies at 
a commission of 50 cents, which 
would be the commission upon a $2 
dwelling or household goods policy. 
Of course, we w rite the business be
cause we feel th at it is profitable to  
the companies, but at the same time 
we have always felt th a t this business 
was m ost unprofitable to  the local 
agent, because in a city which is as 
active as Akron and where proper
ties are constantly  being sold, it is 
often necessary to  transfer from  one 
to three or m ore times the insurance 
from  one location to another, so that 
we not only earn our 50 cent com
mission, but do several dollars w orth 
of w ork under the contract before its 
expiration.

W e think that there should be a 
policy fee on the small contracts and 
we also feel th at an endorsem ent fee 
should be charged, m eaning th at 
where a policy is transferred  from 
one location to  another th a t a fee of 
25 cents should be demanded, which 
would partly  com pensate for the work 
of m aking out the endorsem ents.

Some Coldl Facts About Mutual In
surance.

T here are nearly 2,300 farm m utuals 
and about 200 class m utuals in the 
U nited States.

The factory m utuals have cash as
sets of over th irty-tw o millions. They 
have a cash surplus of th irteen  mil
lions, and receive annual cash prem i
ums of about twenty-five millions. 
T hey returned to  their m em bers dur
ing the last ten years about 93 per 
cent, of the premium s paid.

F lour mill and elevator m utuals 
have a cash surplus of nearly six

millions, and premium income of over 
six millions.

The general m utuals have a cash 
surplus of over three m illions and a 
premium income of about five mil
lions.

The hardw are m utuals have a cash 
surplus of over one million, and a 
premium income of nearly one and a 
half millions.

All these classes of companies have 
been turning back to their mem bers 
dividends, running as high as 40 per 
cent, of the premium s paid.

The farm  m utuals carry m ore than 
three-fourths of the insurable farm 
property of the U nited States. T here 
is nearly eight billions of insurance in 
force in the farm  mutuals.

Drastic Law Proposed in Texas.
A bill has been passed in the Texas 

House of R epresentatives and is now 
aw aiting action in the U pper House, 
providing th at in all cases where a 
loss occurs and the insurance com
pany liable therefor shall fail to  pay 
the same w ithin sixty days after 
proof of loss and w ritten  demand 
therefor, such company shall be liable 
to  pay the holder of such policy, in 
addition to  the am ount of the loss, 
12 per cent, damages on the amount 
of such loss, together w ith reasonable 
a tto rney’s fees for the prosecution 
and collection of such loss.

T he effect of this m easure will be 
to require alm ost imm ediate payment 
of losses by all classes of insurance 
companies operating  in Texas, and 
is viewed w ith g reat b itterness by the 
stock companies and hailed with de
light by the m utual companies.

Country H otel Losses. ■
Some of the companies say that 

country hotel losses have been rather 
num erous during the last three 
m onths. T his is accounted for in 
part by the fact that many of these 
hotels are now a losing venture. I t  
seems impossible to  convert them  in
to  a revenue producing property. Ow
ing to  the higher cost of food supplies 
some of the hotels are not furnishing 
m eals any more. I t  has been found 
impossible to  make these enterprises 
go with simply ren ting  rooms. Many 
underw riters, therefore, are investi
gating  thoroughly at this time the 
country hotel hazard and having their 
field men look over the risks on the 
books. I t  is not thought th at many 
of these plants are breaking even 
now.

Cats Cause Fires.
In  spite of the fact that m any peo

ple are fond of cats, a num ber of 
charges are made against this unre
sponsive dom estic animal. I t  has 
been pointed out th at they are car
riers of d sease germ s and enemies 
of birdlife, in addition to  the old alle
gation th at they  draw  the breath  of 
infants from the la tte r’s lungs.

A new count has been added to  the 
indictment. Cats m ay have been re
sponsible for fires supposed to be 
incendiary or due to spontaneous 
combustion. I t  is well-known th a t 
friction will generate electricity in a 
cat’s fur, and, according to  a recently 
published statem ent, this electricity 
is capable of igniting  illum inating 
gas.—Firem an’s H erald.

Bristol Insurance A gency
FIRE, TORNADO AND AUTOMOBILE

Insurance
FREMONT, MICH.

W e specialize in Mutual Fire Insurance and represent three of the best Michigan 
Mutuals which write general mercantile lines at 25% to 30% off Michigan Inspectiona 
Bureau rates, we are also State Agents for the Hardware and Implement Mutuals which 
are allowing 50% to 55% dividends on hardware, implement and garage lines.

W e inspect your risk, prepare your form, write your policy and adjust and pay your 
loss promptly, if you meet with disaster. If your rate is too high, we will show you 
how to get it reduced.

Why submit to the high rates and unjust exactions of the stock fire insurance com
panies, when you can insure in old reliable Mutuals at one-half to two-thirds the cost?

Write us for further information. All letters promptly answered.
C. N. BRISTOL, Manager and State Agent.

INSURANCE A T  COST
On all kinds of stocks and buildings writt» n 
by us at regular board rates, with a dividend of 
30 per cent, returned to the policy holders
No membership fee charges.
Insurance that we have in force over $2,500,000

MICHIGAN SHOE DEALERS MUTUAL 
FIRE INSURANCE COMPANY 

FREMONT, MICH.
One of the Strongest Companies in the State

Fire Insurance that Really Insures
T h e first consideration in buying your fire insurance is SA FETY . 

Y ou w ant your protection from a com pany w hich really protects you,, 
not from a com pany w hich  can be wiped out o f existen ce by heavy  
losses, as som e companies have been.

Our Company is so  organized that it C A N  N O T  lose heavily in  
any one fire. Its invariable policy is to  accept on ly  a limited amount of  
insurance on  any one building, in any one block in any one tow n.

Our Company divides its profits equally w ith its poUcy holders, 
thus reducing your premiums about one-third under the regular old line 
charge for fire insurance.

MICHIGAN BANKERS AND MERCHANTS’ 
MUTUAL FIRE INSURANCE CO.

Wm. N. Sent, Secretary FREMONT, MICHIGAN

W h at is M utual Fire Insurance?
It is the principle of self-government of gov
ernment “of the people, by the people and for
the people“ applied to the fire insurance business............
Do you believe in that principle?
Then co-operate with the

Grand Rapids Merchants Mutual 
Fire Insurance Co. .

327 Houseman Bldg., Grand Rapids, and save 
25% on your premium. For 10 years We saved \  
our members thousands of dollars' a u n u a ll^ ^

W e pay our losses in full, and charge no membership fee. -  Join us.
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M ichigan R etail D ry Goode Asaociatlon. 
P res id en t—D. M. C hristian , Owosso. 
F ir s t  V ice-P residen t—G eorge J . Dr&tz, 

M uskegon.
Second V ice-P residen t—H . G. W end- 

land. B ay City.
S e c re ta ry -T rea su re r—J . W . K napp, 

L ansing .

Propaganda in Progress Among Cot
ton Growers.

A curious kind of propaganda is in 
progress to justify the m ovem ent for 
restric ting  the acreage o f cotton and 
for keeping it from m arket until much 
higher prices are obtainable. South 
Carolina seems to be the storm  cen
ter of the agitation, and m ost of the 
impulses and argum ents come from 
that State. An argum ent upon which 
much stress is laid is th at it costs at 
least 30 cents a pound to  raise and 
m arket cotton, and that, consequent
ly, much more ought to be obtained 
in order that the grow er may gain 
a livelihood. L etters from  various 
persons are published purporting  to 
give production costs. I t  is a curious 
circumstance that these letters are 
from persons who say they have rais
ed cotton in the past, but they are 
not now in the bus:ness. A t present, 
they say, they are m erchants or bank
ers. I t  is also singular that so many 
who are actually engaged in cotton 
growing should have been as large 
buyers as they were of automobiles, 
high-priced clothing and shoes, and 
other luxuries during the last two 
years, when, according to the s ta te 
m ents now put out. they were only 
able to eke out a bare subsistence. If 
the present assertions are correct, the 
growers have m istaken their voca
tion. A pronounced success and an 
assured fortune await them if they 
will only become financiers. Manv 
are try ing  to find the key th a t will 
enable persons who make no money 
to buy expensive things w ithout run
ning in debt for them.

A gentlem an in Charleston is re 
sponsible for one of the calculations 
referred to. He takes up the case of 
a “one-horse farm* of twenty-five 
acres, of which three are seeded to 
oats, eight to  corn, and the rem aining 
to cotton. Incidentally, vegetables 
eggs and poultry, and pork are also 
products of the farm. The rent of the 
farm  is $200, the cost of the fertilizer 
$261. and there  are charges for hoe
ing, picking, ginning, etc., as well as 
one of 8 per cent, on investm ent and 
another of 10 per cent, for deprecia
tion. T he to ta l cost is put down at 
$665.70, and the income at $1,245, 
leaving for the services of a man, 
wife, and tw o children, w orking elev
en hours per day. only $579.30. T h ;s 
is on the basis of 25 cents for five 
bales of m iddling cotton and two 
bales of low a t 20 cents. A nother

man, figuring on another “one-horse 
farm ,” m akes out a gross income of 
$1,162.50 and an expense of $1,066, 
thus show ing a profit of only $96.50 
for a year’s work. This is on the 
basis of 30 cents a pound for 3,375 
pounds of cotton  and 5,000 pounds of 
seed a t $60. A th ird  m an figures it 
down still finer. He shows a profit 
of 50 cents a year on such a farm  
with cotton at 28^4 cents and seed at 
$1 a bushel. Still a fourth man im
proves on this. He shows how, on 
a farm of twenty-seven acres, eight
een in cotton, the farm er m anages to 
lose $268 a year. All of this is in 
South Carolina, and the wonder 
grows why people should have stuck 
to  such a business when cotton 
brought only 12 cents or less a pound, 
or how they were able to  do so.

W hen it comes down to m atters of 
fact, however, it is notew orthy that 
advances in the price of cotton, even 
though these do not make it cost as 
much as 30 cents a pound, bring out 
the article for sale in the m arkets. 
The bulk of the cotton was long ago 
out of the hands of the growers, and 
those who hold it now are in a m eas
ure speculators. Q uotations on the 
E xchanges have been ra ther wobbly 
in the last few days, being effected 
by rum ors and changes in w eather 
conditions. !*but the underlying 
streng th  is due to the nearness of 
peace. I t  has been noticed in the 
grow ing d istricts th a t considerable 
of the buying is for export. The 
goods m arket has been showing great 
^rm ness. with a preponderance of 
demand on the part of cutters-up of 
fabrics. Jobbers are inclined to  hold 
aloof and buy only as orders come 
in. a position which is not a ltoge ther 
satisfactory in view of the advances 
in prices that are being made. South
ern mills have a new problem  to face, 
as the law went into effect on Friday 
pu tting  a tax of 10 per cent, of the 
net profits on such as employed chil
dren under 14 years of age or per
m itted those between the ages of 14 
and 16 to work m ore than eight hours 
per day or six days a week. Bleach
ed p-oods have shown a rise p ropor
tioned to  the increase in price of 
those in the gray, and colored cottons 
have been selling well a t advance«. 
Some gingham prices have been made 
for fall, and more are expected w ith
in the next fortnight. More business 
is doing in underw ear for delivery at 
not too d istant dates.

Subscribed L iberally to  Loan. 
The D etro it wholesale dry goods 

houses were liberal contributors to 
the F ifth  V ictory loan, as follows: 

Edson, M oore & Co..............$ 25,000

Burnham, Stopele & Co. .. 50,000
A. Krolik & Co......................  75,000
Crowley B ros.......................... 100,000

T o ta l .............................$250,000

H e Is Still a Casual Customer.
I wandered past your store to-day 

and turned back, lured by your a t
tractive window display—

I bought the hat I went in for— 
and only that—

F or the clerk handed me my change 
and turned away, considering the in
cident closed—

But I buy at least four suits every 
year, not to  m ention shirts and ties 
and socks and underw ear—

You—or your representative, your 
clerk—m ight have secured my name 
and address and good will by offering

to send my old ha t home—But you 
failed to grasp the opportunity  of 
m aking over a casual custom er into a 
steady patron—

So—
I am still a casual custom er!

W e are manufacturers of

Trimmed & Untrimmed HATS
for Ladies, M isses and Children, 
especially adapted to the general 
store trade. Trial order solicited.

CORL, KNOTT & CO., Ltd.
Corner Commerce Ave. and 

Island S t
Grand Rapids, Mich.

Overalls and W ork Shirts
These STAPLE GOODS are very desirable lines to handle. 
They pay you a GOOD PROFIT and STIMULATE your 
SALES. We have a very complete line of both Work Shirts 
and Overalls.

Put in a good supply and be ready for your ehare of the 
trade.

I Quality Merchandise—Right Prices—Prompt Service

Paul Steketee & Sons
W HOLESALE D R Y  GOODS G R A N D  RAPIDS, MICH, h

r e g . v . r .  PA TEN T OFFICE

Send Today for
Sample Assortment on 
Approval
Complete assortment of Outeralls, the 
longest wearing one piece garment, in 
men’s and children’s sizes in various fabrics 
and colors will be forwarded on request. 
Look them over, and return at our ex
pense if not satisfactory. Over one thou
sand Michigan dealers now sell the line.

MICHIGAN MOTOR GARMENT CO.
Factories:

Greenville and Caraon City, Mich.
Offlcea and Branches: 1016 Medinah Bldg., Chicago; 3429 

Ashland Ave.. Indianapolis; 30-401-2 Euclid Arcade, Cleve
land; 615 Locuat St., Dea Moines, la.; 147 Dwight St., 
Springfield. Mass.



“Apex” Underwear
For Men, W omen and Children

Of proven worth in the matter of quality and 
value, “A P E X ” underwear is most acceptable 
to the great consuming trade.
The service and satisfaction that your customers 
expect to buy in underwear is found in full 
measure in “A P E X .”
It is a line upon which you can rely for a better
ment of profits in your underwear department, 
and the betterment of merchandise service to 
your trade.

A PE X  ” salesmen are booking orders now. 
The well posted buyer will not place orders be
fore seeing the big “ A PE X  ” line.

Adrian Knitting Co
Adrian Michigan

A pril 30, 1919
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W hy Exempt the Kaiser From Pun
ishment?

Grandville, April 29—E ffort to  try  
the K aiser failing.

Since tim e heals all wounds, the 
passage of m onths since the arm is
tice has softened the anim osities of 
war, and the benign influence of love 
thine enemy has been called into play, 
with the result that the m illions sac
rificed in an unjust w ar are to  go 
unrevenged.

All this is the result of the dilly
dallying around the peace table in 
France. S trict justice demanded the 
swift trial of the instigator of the 
m ost causeless war in history. Even 
as the assassins of President Lincoln 
were tried by a m ilitary court and 
sum m arily executed, so should have 
been the instigators of this world 
war. which laid waste citadels, cathe
drals, churches, homes, lives and all 
that is held dear in human hearts.

The blood of the m artyrs of Ger
man bestiality cry from the ground 
for vengeance upon their m urderers. 
Tim e wears along—time, the m ost 
precious th ing  in the world—while 
the men guilty of a million m urders 
still live, eat, drink and make m erry 
a t the expense of those who lie in 
their bloody graves, digged by the 
hands of German exponents of Kul- 
tu r !

I t  is said that diligent search is 
being made for authority  to  try  the 
one-t'm e Kaiser. Precious little time 
did this same person take to learn if 
he and his minions had authority  to 
nail men to  barn doors in im itation of 
the crucifixion of Christ, to  tear babes 
from the breasts of shrieking m oth
ers and bear the innocent pra ttlers 
aloft on bloody bayonets while the 
soldiers of the Kaiser m arched along 
singing praises to  G ott and the 
Fatherland!

Precedent! A uthority! Away with 
such childish prattle! Justice demands 
th at precedent be set aside, if nec
essary, in o rder to b ring  the boss 
criminal of the ages to  a punishm ent 
fitting his crimes. No au thority  to  
a rrest and try  this baby-killer! The 
idea is preposterous.

W hen the big four nations would 
th rust the responsibility upon little 
Belgium, no w onder th a t small coun
try  shrinks from the task. T he Bel
gians haven’t forgotten  how like a 
scrap of paper was the trea ty  th a t 
bound the big nations to  respect her 
neutrality. To shift the job of deal
ing justice to the H ohenzollern upon 
little Belgium is an act of cowardice 
illy befitting the big nations now sit
ting around the peace table a t V er
sailles. W ell m ay that little country 
dread the after effects when German 
K ultur is once more in the saddle, as 
it is sure to  be at no d istant day 
unless all signs fail.

The problem  of apprehending, ex
traditing, try ing  and punishing the 
form er em peror apparently  is too 
complicated to  appeal to  the council 
of four, who had hoped to  shoulder 
the task on Belgium alone. As a re
sult of the many complications, the 
ex-K aiser probably will be left to his 
fate, theory being th at m ental to rtu re  
after all is the g reatest punishm ent 
m an can know.

Im agine if you can the m ental dis
tress of K aiser W ilhelm  over the 
deeds done in A lsac-Lorraine and in 
Belgium throughout the bloody years 
when he was autocrat of the central 
empires! Sorry he is no doubt—th at 
his plans to  lay the world a t his feet 
failed. However, if such m onsters 
are to be left to  the punishm ent of 
conscience alone, why execute any 
m urderer or send one to  life im pris
onm ent? Surely none in all history 
can begin to duplicate the atrocities 
of the one-time Kaiser.

And then we read that everybody 
is in favor of bringing lesser German 
officials to book for their individual 
misdeeds. A precedent is found for 
such a course by act of a United 
States court in trying and convicting 
Major W irz of murder in connection

with his m anagem ent of Anderson- 
ville prison during the Am erican Civ
il W ar.

How easy it is to  jum p onto the 
lesser criminal and let the  principal 
go scott free. Is it to  the honor of 
a great nation to  do this thing? If 
the one-time Kaiser cannot be tried, 
how can the allied nations stoop to 
punishing the tools of this m onstrous 
criminal?

The four great nations, allied to 
gether to  defeat the world program m e 
of the Hohenzollern, ought to  be as 
strong  in peace as they  have been 
in war. England cannot forget Cap
tain F ryatt, Edith  Cavell and scores 
of others, unlawfully slain to  make 
a H un holiday. France surely is in 
no mood to  forgive and forget her 
sons and daughters m urdered to  sa t
isfy the vengeful nature  and bruitish 
lusts of a debauched soldiery. Italy 
has her own victims of autocratic 
butchery to look after, while little 
Belgium can never condone the 
crim es perpetrated  by Germ ans in 
the name of G ott and Kultur.

Last, but not least, the United 
States m ust not fo rget the Lusitania, 
the scores of helpless victims sent 
to a w atery grave, as tru ly  m urder 
as was the assassination of Lincoln 
by Booth. And this fiendish crime 
was made a dïay of celebration 
throughout all Germ any by procla
mation of those in authority.

Considering the circumstances, 
how can it be possible th a t this sum 
of all human villianies shall be left 
unavenged, left as so m any say to  the 
scourgings of a guilty conscience?

Old Timer.

A Fish Wish.
W ritten  fo r th e  T radesm an .

T h e re ’s b u t one th in g  I w ish:
I  w ish  to  a lw ays fish ;
F rom  early  m orn  ‘till n ig h t 
J u s t  w a n t a n o th e r  b ite ;
N or care  how  long I s a t  
F o r  croppies, perch  o r  cat.
W ith  m innow s tro ll fo r pike 
O r g e t p e rh ap s  a  s trik e  
B en ea th  som e lily -pad  
W ith  th e  only frog  I  had 
T hen  lose m y line alas!
So gam ey  w as th e  bass.
Now w ho w ould d a re  to  doubt . 
T he sp o rt o’ ca tch in g  tro u t 
By w hipp ing  up  a  brook 
W ith  a  coachm an on a  hook.
Some th in k  th e y ’re  h av in g  fun 
W hen h u n tin g  w ith  a  gun 
O r e ’en  m ay  be con ten t 
W ith  golf an d  balls m issent.
If I  ju s t  h ad  m y w ish 
I ’d a lw ays w a n t to  fish.

C harles A. H eath .

Bell Phone 6% Cits. Phone 613M

L y n ch  B rothers 
S a les C o.

Special Sale Experts
Expert Advertising  

Expert M erchandising

299-210-211 Murray B 
GRAND RAPIDS, M ICHIGAN

! The United Agency System of 
Improved Credit Service

O m t e ®  J L œ n c t
A C C U R A T E  - R E L IA B L E  

U P -T O -D A T E

CREDIT INFORMATION
G E N E R A L  R A T I N G  B O O K S

now ready containing 1 ,790,000 
names—fully rated—no blanks— 
RIGHT POINTS of vital credit 
information on each name.

Superior Special Reporting Sendee 
Further details by addressing 

GENERAL OFFICES

CHICAGO, - ILLINOIS
|^Guiither^Wdg^^-^^1018-24Jk^

You Can’t  Afford to Miss Visiting 
Us Next Wednesday

Ask any merchant who has been here on CITY DAY.
A ll over Lower Michigan the merchants are beginning to 
realize that on EVERY WEDNESDAY they w ill find REAL 
BARGAINS in EVERY DEPARTM ENT. Besides it gives 
us a chance to get acquainted and find out what we can do to 
better serve you. Trade generally has realized that this has 
not been a Dry Goods market. It is our ambition to accomplish 
this and all of the changes we have made are toward that end.

Our BARGAIN BASEMENT is open EVERY DAY.
There you w ill find jobs of all kinds of merchandise at bargain 
prices. A  few of these along with your staple merchandise 
w ill help to build your trade wonderfully. Make us prove 
this to you. We have done it for others and can do it for you.

Last Wednesday was dark and rainy again, but once 
more we broke all records, both as to calls and volume of 
business, which were 15% ahead of the previous CITY DAY.
We are figuring right now as to how to handle the crowd, 
if we ever have a nice bright Wednesday. Don’t stay away 
because of the crowd, for we w ill be prepared to take 
care of you. Our challenge is still good, that if you •will come 
to see us on C IT Y  D A Y , any Wednesday, and are not satis
fied that it is a real bargain day, <we ’m ill refund your Railroad 
Fare both m ays.

The market continues to advance but we have not 
changed our prices materially yet. We have a large stock 
of merchandise which we w ill let you have at the old prices 
but you had better cover your requirements now for the 
remainder of the Spring season. Otherwise you may be dis
appointed a little later at the prices you w ill have to pay.
YOU HAD BETTER PHONE US OR SEND IN YOUR  
ORDER BY MAIL NOW.

In order that the ladies, family and others may be com
fortable, when you call on us, we have built a nice REST  
ROOM where they can sit down and be comfortable, while 
you are looking around the House. Anyone is at liberty to 
come in at any time and sit down and make themselves at 
home. We want you to make our House your headquarters 
whenever you are in town and we are anxious to be of any 
service to you that we can.

PROMPT SERVICE
Exclusively W holesale No Retail Connections

*
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Most Retailers Have a Standing Order W ith Their Jobber For

BEAR BRAND
ENGINEER A N D  FIREMAN SOCKS

The best known workingman’s sock in the United States. This means that 
it gives the greatest wearing service to active men who require a good weight 
medium price sock. It’s a quick seller. Colors: Black, brown and slate. 
Sizes 9 lA to 11 Y%. Price per dozen $2.00.

BEAR BRAND Hosiery is distributed eutirely through your jobber, giving you a source of sup
ply which means prompt delivery, low freight rates, clean fresh stocks and quick turnover profits.

W R IT E  FO R  N A M E  O F JO B B ER  N E A R E S T  YOU

P A R A M O U N T  K N I T T I N G  CO.
Hunter Bldg. m a n u f a c t u r e r s  . CHICAGO

EN G IN EER  AND FIREM AN—C arded yarn , 
m edium  w eight M en’s tw o -th read  half hose 
w ith  th re e -th rea d  heel and  toe. F in ished  in 
black, brow n an d  slate. Size 19%, w eight 
25 ounces. Size 10%, 136 needles. P e r
dozen ............................................................ .. $2.00

RIDER AND DRIVER—C arded yarn , m edium  
heavy w eigh t M en’s tw o -th rea d  ha lf hose, 
w ith  th re e -th rea d  heel and  toe. F in ished  in 
b lack  and  brown. Size 10%, w e igh t 29 
ounces. All sizes 124 needles. P e r  dozen $2.15

RECORD—Combed yarn , lig h t w eigh t M en’s 
tw o -th rea d  h a lf hose, w ith  th re e -th rea d  heel 
and  toe. F in ished  in black, brow n gray, 
w hite, s late, navy blue an d  P a lm  Beach. 
Size 10%, w eight 17% ounces, 172 needles. 
P e r  dozen ........................................................  $2.15
MOCCASIN—All m ercerized  lig h t w eight 
M en’s h a lf hose w ith  h igh  spliced heel, crow 
foot s titc h  sole, th re e -th re a d  heel and  toe. 
F in ished  in  black, w hite, brow n, gray , slate, 
navy  blue and  P a lm  Beach. Size 10%, w eight 
17 ounces. Size 10% on 220 needles. P e r  
dozen ..................................................................  $3.00

The fo llow ing  num bers in men’s goods:
These prices in effict east of Denver, Colo.

i, BANKER AND BROKER—Im proved “BEAR 
e BRAND”special k n it hem  top. E x t ra  ligh t
n w eight, s ilk  lisle, half hose; k n itted  from
t tw o-ply  doubled and  tw is ted , h ighly  m erce r- 
r  ized yarn . H as double foot an d  four-p ly
0 heel and  toe. F in ished  in black, brown,

navy, gray , s late, w hite  and  P a lm  Beach, 
a Size 10%, w eigh t 15 ounces. P e r  dozen $2.25

a ENSIGN—E x tra  lig h t w eight, 220 needle m e r
cerized  M en’s  hose, double foo t and  four-p ly  

5 heel and  toe. F in ished  in  black, brown, navy, 
gray , s late, w h ite  and  P a lm  Beach. Size 10%

s w eigh t 15 ounces. P e r  dozen ......................$3.00
il
r, TUSCUMBIA—P la ite d  F ib e r Silk over co tton  
i. M en’s ha lf hose w ith  e x tra  long com bed yarn , 
!. tw o -th read  advanced  toe and  th re e -th rea d  
5 heel arid toe. F in ished  in black, w h ite ,' g ray

and  P a lm  Beach. Size 10%, w eigh t 15 ounces
t  All sizes 188 needles, P e r  dozen .......... $3.30
v
s. PARASILK—P la ited  F ib e r Silk over m ercer-
!, ized M en’s lig h t w eigh t h a lf hose, w ith  high 
it spliced heel, crow  foot s titc h  sole and  th ree -
ir th read  heel and  toe. F iriished in black,
0 w hite, brow n, g ray , s la te , P a lm  B each and

navy blue. Size 10%, w eigh t 17 
ounces. Size 10% on 220 needles. 
P e r  dozen .....................................$4.25

BARONET—P la ited  F ib e r  Silk over 
m ercerized  M en’s lig h t w eigh t half 
hose w ith  h igh  spliced heel and 
double sole and  th re e -th rea d  heel 
and  toe. F in ished  in black, white, 
brow n, gray , slate. P a lm  B each and 
navy  blue. Size 10%, w eigh t 17 
ounces. Size 10% on 220 needles. 
P e r  dozen ................ .............. $4.37Vi

PARAMOUNT—A pure  th read  silk 
sock w ith  th e  im proved “ BEAR
BRA N D ” special k n it hem  top.
F in ished  in black, w hite, brown, 
navy  blue and  gray . Size 10%,
13 ounces. P e r  dozen .... $4.50
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M ichigan P o u ltry , B u tte r  and  Egg Aaeo- 
e la tion .

P res id en t—J. W . Lyons, Jackson. 
V ice-P res iden t—P a tr ic k  H urley , De- 

tro lt.
S ec re ta ry  an d  T rea su re r—D. A. B en t

ley, Saginaw .
E xecu tive  C om m ittee—F . A. Johnson, 

D e tro it; H. L. W illiam s, H ow ell; C. J . 
C handler, D etro it.

T otal Ice  H arvest no t a  Failure. 
Roughly speaking, there is avail

able through M innesota, W isconsin 
and N orthern  Michigan, with what 
slight harvesting has been possible 
farther South, approxim ately one- 
th ird  of the usual crop. Minneapolis 
alone reports a surplus of over 60,000 
tons, and the same thing is true in 
the belt above mentioned. Much of 
this ice is already being sold and 
shipped) southward. New England, 
as a whole, is thoroughly prepared 
to take care of its business. New 
Jersey has possibly 60 per cent, of 
a normal harvest while New York, 
together with what was carried over 
from last year, has even a greater 
percentage available for its m arket.

Now, these direct citations are 
made to correct the impression that, 
because any one company such as 
the Consumers of Chicago may 
have failed to harvest anything like 
its usual crop, there exists any 
general thought of to tal failure. 
W herever there is possible storage, 
even that heretofore used exclu- 
s'vely for natural ice, plants are 
operating far in advance of their 
usual season, and are filling these 
spaces with m anufactured ice. The 
old-time fallacy that m anufactured 
ice cannot be stored in a natural 
ice house w ithout artificial refriger
ation has been disproven so many 
times it is not w orth arguing. Many 
of the larger cities which in part 
have form erly depended upon n a t
ural ice are doing this very thing. 
By June 1st D etro it will have in 
storage some 50.000 tons ready for 
the peak demand of August. The 
same thing is true of Cleveland and 
in large m easure of all o ther cities 
where ice companies realize their 
obligation to  the public.

Let me sum it all up with the 
statem ent that, while there is a 
g reat shortage of the usual crop of 
natural ice, we know of no one 
instance where a famine seems 
even probable unless we are con
fronted with a m ost exacting sum
mer. The burden of the shortage 
will fall prim arily upon the rail
roads and packers. T he National 
Association of Ice Industries is now 
active in learning surplus capacity 
in localities from  which it may be 
shipped to  m ore insistent demand. 
In  this w ay we are exceedingly

hopeful th at dom estic trade over 
the entire country will in no wise 
suffer from  the actual scarcity  of 
ice.

W ith equal insistence we want 
to make it plain th a t ice dealers, 
as a whole, are planning to  m ain
tain, as nearly as is a t all com
patible with good business, the 
standard of prices prevailing here
tofore. T h a t does not mean that 
there may not be a  slight increase 
because labor conditions and o ther 
elem ents of th a t character are in 
no wise proving favorable to  reduc
tion of cost. Over the entire  country 
drivers, ’ engineers, tan k  men—in
deed, the entire force necessary for 
the production and d istribution of 
ice—is dem anding advanced wages, 
but there is no in tent on the ' part 
of the ice trade to  make the 
scarcity of ice a reason for unusual 
or abnorm al increase on their 
domestic demands.

Since 1860 there has been an 
average failure of the ice crop once 
every five years. W ithin the pres
ent generation, the year 1890 was 
considerably worse than  this, and 
there were then, you will under
stand, a slight approxim ation only 
of the num ber of machines m anu
facturing ice which we now have. 
The w inters o f 1893, 1898, 1906,
1909 and 1913 were all m ore or less 
open, and alm ost every one of them 
was followed by norm al summer. 
W eather statistics are a m ost un
certain guide in any particular, but, 
in so far as they m ay prove so, the 
position of the ice m en as I have 
hereinbefore outlined it seems justi
fied. Leslie C. Smith.

Egg Prospects on the Coast.
R eporting  on eggs, Seattle advices 

say; April eggs will go out of sto r
age next fall, a t 60 cents per dozen 
retail a t the inception. The average 
cost into the coolers to  date has 
been 45 cents per dozen, including 
shrinkage, new cases and fillers, and 
jobbers who have eggs could contract 
to-day for all they have put away. 
A gainst the feeling th a t foodstuffs 
will be high th roughout the year is 
the fact th at incubation in the Puget 
Sound territo ry  has been heavy this 
spring, and production of fresh eggs 
next fall and w inter m ay run close 
to the five-year average before the 
war. The production of eggs this 
fall and w inter in California will be 
the largest on record for those 
m onths. T here is a decided increase 
in incubations. Farm ers are said 
to  have gone into the business on a 
free scale following advice of the 
A gricultural Department.
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Depend on Piowaty
This Should Be the Slogan of Every 

Live Merchant in Michigan and Northern Indiana 
Selling

Fruits— V egetab les— Grocers Sundries 
M. Piowaty & Sons of Michigan

M AIN OFFICE, G R A N D  RAPIDS, MICH.
Branches: M uskegon, Lansing, Saginaw, Bay C ity, Jackson, Battle 

Creek, Kalamazoo, Mioh., South Bend and Elkhart, Ind.

OUR N E A R EST BRANCH W ILL SERVE YOU

BW e Buy 17 W e Store 17 W e Sell
G G S  H / G G S  H /  G GS

W e are a lw ays in the m arket to buy  
F R E S H  E G G S and fresh m ade D A IR Y  
B U T T E R  and P A C K IN G  ST O C K . Sh ip
pers w ill find it to their interests to com 
m unicate w ith  us w hen seek ing  an outlet.
W e also offer you our new  modern facilities  
for the storing o f such products for your  
own account. W rite us for rate schedules 
covering storage charges, etc. W E  SE L L  
E g g  Cases and E g g  Case m aterial o f all 
kinds. G et our quotations.

W e are W estern M ichigan agents for 
G rant D a -L ite  E g g  Candler and carry in 
stock all m odels. A sk  for prices.

KENT STORAGE COMPANY, Grand Rapids, Michigan

E. P. MILLER. President F. H. HALLOCK, Vice Pre*. FRANK T. MILLER. Sec. and Treat

Miller Michigan Potato C o.
WHOLESALE PRODUCE SHIPPERS

Potatoes, Apples, Onions
Correspondence Solicited

Wm. Alden Smith Bldg. Grand Rapids, Mich.

WE ARE HEADQUARTERS 
WHOLESALE

Fruits and 
Vegetables
Prompt Service Right Prices

Courteous Treatment

Vinkemulder Company
GRAND RAPIDS MICHIGAN

«
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W hy Trucks Are More Economical 
Than Horses.

Cadillac, April 29—Statistics com
piled from  Governm ent reports, and 
gathered together from  various th o r
oughly reliable sources prove that it 
requires the gross re tu rns from five 
acres of average land to  feed one 
horse a year. W ith  farm  land worth 
from $200 to $300 per acre, does it 
seem like good business to  keep from 
four to twelve horses on the farm? 
L et us see .just w hat this m eans: For 
each horse kept, the farm er m ust 
sacrifice the re tu rns from  five acres. 
Four horses mean tw enty acres, 
eight horses forty  acres. Twenty 
acres, at an estim ated value of even 
$200 per acre, m ean an investm ent 
of $4,000 per year to m aintain four 
horses whose combined worth is not 
to exceed $800, and the average farm 
er keeps from  four to eight horses, 
m eaning an investm ent of from $4,000 
to  $8,000 per year, depending upon 
w hether four or eight horses are kept. 
This appears to be another case of 
“saving at the spigot and w asting at 
the bung.”

W hat about the cost of operation 
of the horse as compared with the 
truck? One tw o-horse team  with 
driver costs $6.46 per day to operate. 
This figure is based upon prices pre- 
va’ling m ore ythan a year ago and is 
to-day greatly  in excess of that 
amount, but we will assume $6.46 to 
be correct. Two team s would, there
fore, cost $13.92 per day to operate, 
whereas one tw o-ton truck will easi
ly do the w ork of two teams. The 
daily operation cost of one two-ton 
trunk is estim ated to be $9.35, a direct 
saving of $4.57 per day in operation 
alone, to  say nothing of investm ent. 
The investm ent cost for one year for 
four horses based upon a land value 
of only $200 per acre (w h'ch is away 
below the average for such states as 
Indiana, Ohio, Illinois, Iowa and 
m any others') is $4,000, whereas the 
truck investm ent is but $2,750, and it 
should be rem em bered that the sec
ond year the truck investm ent ranges 
from nothing to a few dollars at the 
outside for repairs, inasmuch as the 
investm ent cost was figured in the 
first year’s figures. Each truck  will 
last many years, whereas the invest
m ent cost of $4,000 for the four 
horses is exactly the same the second 
and succeeding years.

In view of these facts, it is' small 
wonder that thousands upon thous
ands of farm ers are daily turn ing to 
the m otor truck and rapidly changing 
from the extrem ely costly and w aste
ful horse-hauling m ethod to the m o
tor truck.

M any instances are on record 
where by use of a truck the owner 
has saved from $10 to  $100 in a single 
day because he was able to take ad
vantage of h ieher prices by getting 
his live stock or produce on the m ar
ket before a price drop or before 
some obstacle arose which would 
have made delivery impossible with 
the slower horse and wagon method.

The facts as set forth  above ex
plain why the farm field is looked 
uoon by m ost truck m anufacturers 
as one of the m ost prom ising of nit, 
nnd why farm ers from Maine to Cali
fornia are buying m otor trucks.

W . A. C arpenter

Meat Supplies of the Country.
For several years before the war 

the exports of m eat and dairy p rod
ucts averaged a little  over $150,000,- 
000 a year in value, and the tendency 
was tow ard a continued decline. T his 
was especially true as regards meats, 
the production of which had been 
decreasing from year to year. S tate
m ents were current th a t the curtail
ing of the free ranges for cattle 
would soon result in m aking it im
possible to supply beef, for example, 
for export, and th a t it was only a

question of a sho rt time before it 
would be necessary to  ob tain  the 
m eat from  abroad to  m eet the do
m estic needs of a grow ing popula
tion. But the experiences of the last 
four or five years have proved the 
fallacy of the prediction and have 
shown the fear expressed to  be 
groundless. E xports have grown 
enormously, and yet dom estic wants 
have been supplied. In  the m onth of 
M arch this year the exports of beef 
alone am ounted to  27,398,643 pounds. 
W hat this m eans may be inferred 
from the fact th at in the whole of 
the fiscal year 1914 the to tal outbound 
shipm ents were only 33,125,111 
pounds. In  the nine m onths ended 
with M arch, exports of hog products 
to taled 1,814,282,240 pounds, as 
against 980,216,593 pounds in the 
whole of the 1914 fiscal year. And it 
m ay be added that there are now in 
the country m ore cattle and hogs 
than there were five years ago, de
spite the increased num ber slaugh
tered for food in the m eantime. Evi
dently, the m eat supplies of the coun
try  have a way of rising to  an em er
gency.

The Science of Selfishness.
The science of service is the science 

of selfishness. Selfishness is the su
preme virtue. W e talk  sm oothly 
about the glory of service, but are 
afraid to  come righ t out and call that 
which actuates us by its real name. 
Selfishness actuates all of us. W e serve 
because it pleases us to  serve.

W e w ant food, raim ent, and shelter. 
H ow  can we get them ? By robbing? 
By begging? Yes, we can get those 
things that way. But there are dis
advantages—g reat disadvantages—in 
these ways. T he price we have to  pay 
is too great. Those who rob are pun
ished. Those who beg are not hon
ored.

W e w ant to get food, raim ent, and 
shelter w ithout being punished and 
w ithout losing the respect of our fel
lows. W hat m ust we do? W e m ust 
earn w hat we need. And men have 
discovered th at the best way of earn
ing w hat they need is by serving 
others.

The m ore we serve others, the 
g reater is our rew ard in m aterial 
wealth and honor.

* M lk By-Products For Industry.
A company has been form ed in 

Copenhagen called A. S. Lactose, 
says Commerce R eports, for the ap
plication of a m ethod invented by H. 
Schandorf for the industrial utiliza
tion of milk, or ra ther its by-product, 
whey. The capital stock is $100,000. 
The factory will be erected in con
nection with a cream ery which will 
trea t 20,000 kilos of milk per day, 
m aking 800 kilos of butter, 5,500 kilos 
of butterm ilk and 13,700 kilos of 
skimmed milk. The bu tterm ilk  will 
be returned to the farm ers, while the 
skimmed milk (which contains 3.5 
per cent, casein, 4.8 per cent, lactose 
and 0.8 per cent, album en) will be 
chemically treated, the casein being 
used for combs, buttons, glue, etc. 
T he whey will be so treated  as to 
give both lactose (milk sugar) and 
albumen.

Chocolates

Package Goods of 
Paramount Quality 

and
Artistic Design

Watson-HigginsMlg.Co.
DS.MICH.

V — *
GRAND RAPIDS. MICH.

Merchant
Millers

Owaad by M erchuta

Prodncta sold by 
Merchants

Brand Recommended 
by Merchants

NewPerfectionFIonr
Packed In SAXOLINPaper-lined 

Cotton, Sanitary Sacks

WE BUY AND SELL
Beans, Potatoes, O nions, Apples, C lover Seed, T im othy  Seed, Field 
Seeds, Eggs. W hen you  have goods for sale or w ish  to purchase 

W R IT E , W IR E  O R  TE LE PH O N E  US

Both Telephone* my Moseley Brothers, Ĝ nS^sT.®f iuSS2;

Packing Stock Butter
We offer FORTY-ONE cents a pound, 

net delivered Chicago, for any

Good Packing Stock Butter
up to 5,000 pounds from any one shipper, to be 

shipped up to and including May 6th.
Mail invoice and make draft for 80%. with 

Bill of Lading attached, if you wish.

J. H. WHITE & CO.
221 W. South Water St. CHICAGO, ILLINOIS

MOORE’S SPICES
We pack spices in 15c, 10c and 5c sizes, we are also pre

pared to furnish bulk spices at attractive prices.
The quality of our spices are simply the best the mar

ket affords, our spice buyer is very particular as to quality.
It is a great relief to the retail merchant to know that 

what he sells will give his customer complete satisfaction. 
Moore’s products have that reputation with Moore’s cus
tomers, why not join our list of happy buyers?

THE MOORE COMPANY, Temperance, Mich.
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M ichigan R etail H ardw are  A ssociation. 
P res id en t—Geo. W . Leedle, M arshall. 
V ice-P res id en t—J . H. Lee, M uskegon. 
S ec re ta ry —A rth u r J . Scott. M arine 

C ity.
T rea su re r—W illiam  M oore, D etro it.

Some H ints for the  H ardw are Dealer 
In May.

W ritte n  fo r th e  T radesm an .
The spring demand for hardw are 

lines should by this time be m aterial
izing nicely. The shrewd hardw are 
dealer will have laid his plans in ad
vance, and his efforts will now be 
centered on the carrying out of an 
aggressive selling campaign.

The housecleaning season is well 
under way; but the displays already 
made of housecleaning lines may very 
well be followed up by o ther displays 
as the season progresses. A lthough 
many housewives commence their 
spring housecleaning with the first 
hint of spring, there are o thers who 
let it lag  along until somewhere in 
June. T he hardw are dealer caters to 
both classes, and may fairly spread 
his appeal to them  over the entire 
interval.

These lines are w orth showing re
peatedly, not merely for the direct 
returns in the way of immediate sales, 
but for the indirect results to be se
cured. They help to in terest women 
in the hardw are store. And women 
are to-day an increasing factor in the 
hardw are business. The store which 
once catered alm ost exclusively to  
men m ust now take into considera
tion the buying powers and the de
mands of the o ther sex.

Incidentally, it will be w orth while 
for the dealer himself to  do a little 
housecleaning. The old time hard
ware store was dark and dingy and 
dusty; but the m odern hardw are store 
m ust be kept clean and bright. For 
the spring trade, the in terior a rrange
m ents have doubtless been adjusted 
long ago. But a little ex tra  effort 
to keep things clean, to see that the 
silent salesmen and counters are kept 
dusted, the floors clean, and the whole 
interior b righ t and attractive, will be 
well repaid. No woman likes a dirty  
o r dusty store.

Displays of garden tools are tim e
ly. They rem ind the back y&rd gar
dener of his strenuous efforts last 
year, and encourage an early renewal 
of his gardening activities. T he early 
display of gardening tools and seeds 
can be followed up later by lawn 
tools, garden hose, grass-clippers and 
sprinkling cans, as well as lawn seats 
and lawn swings.

N or should the Swat the Fly cam
paign be neglected. A fter a com
paratively mild winter, the common 

should be more in evidence this 
year than usual. Hence, the public

should be encouraged to  ex tra  activ
ity in fighting this perpetual pest— 
and incidentally, the hardw are dealei 
should show fly screens, fly sw atters, 
fly traps, garbage cans and o ther in
cidentals in the Swat the F ly cam 
paign.

D uring May, it is good policy to 
show carpen ter’s tools. A good as
sortm ent should be displayed in the 
window. T ools of all kinds lend 
them selves to the m aking of elaborate 
and attractive displays. I t  is prob
able th a t the grow ing demand for 
housing accom m odation will to  some 
extent stim ulate buildftig activities. 
T he w orkm an will w ant to  have his 
tool-kit in shape for spring work.

Builders hardw are should also be 
given its share of display, and ener
getic efforts should be made to de
velop this line of trade. W ar condi- 
t :ons have handicapped building oper
ations to a considerable ex ten t; but 
every years there is some business 
to  be done and th is year ought to 
see some revival of building activity.

W inter stoves are now relegated 
to the background; but in their place 
kitchen ranges, gas ranges and o:l 
stoves can be pushed. T here is a 
m arket for ranges all the year round, 
while the gas and oil stoves have 
their best sale in spring and summer. 
L ater in the season some business 
can be done in oil stoves for cam pers 
and sum m er cottages; and the disolay 
given them  now will help to make 
sales then.

T he sp o rt’ng goods departm ent can 
be pushed w ith vigor. S tarting  out 
with fishing tackle, the m erchant can, 
as time goes on, include baseball ten 
nis, football, yachting supplies, au to
mobile and bicycle accessories.

T o  much stress cannot be placed 
on the proper display of sporting  
goods. A good yet econom ical dis
play of fishing tackle can be made

Store and W indow
A w nings

Made to order of white or khaki duck, 
plain and fancy strip«, a. 

Cotton and Wool Bunting Flags. 
Write for prices.

Chas. A. Coye, Inc.
Grand Rapids, Michigan

Foster, S tevens & Co.
Wholesale Hardware

. i t

157-159 Monroe Ave. 151 to 161 Louis N .W .

Grand Rapids, Mich.

A N G LE F O O
The Non-Poisonous Fly Destroyer
Thu I). S . D e p t  o f  A griculture sa y s  In th a  bu lletin: “Sp ecia l 
pains should  b e  ta k en  to  p reven t children from  drinking poi
so n e d  b e lts  and p o ison ed  f l ie s  dropping Into fo o d s  or drinks.”

Sand Lime Brick
N othing  as Durable 
N othing as Fireproof 

Makes Structures Beautiful!
N o  Painting 

N o Cost for Repairs 
Fire Proof 

W eather Proof 
W arm  in W inter 
C ool in Summer

Brick is Everlasting

Grande Brick Co., Grand Rapids 
So. Mich. Brick Co., Kalamazoo 
Saginaw Brick Co., Saginaw 
Jackson-Lansing Brick Co. Rivea 

Junction

Signs of the Times
Are

E lectric Signs
Progressive merchants and manufac

turers now realize the value of Electric 
Advertising.

We furnish you with sketches, prices 
end operating cost for the asking.

THE POWER CO.
BeU M 797 Citizen« 4261

If You Have Oil Trouble
McQUAY-NORRIS
S u p c r o u l r

R I N G S
Allow perfect lubrication without excess oil. 

Distributors, SHERWOOD HALL CO., Ltd. 

/
Grand Rapids

A sk about ou r w ay
BARLOW  BROS. G rand Rapids. Mich.

Jobbers in A il Kinds of
B IT U M IN O U S  C O A L S  

A N D  C O K E
A . B. K now lson  Go.

203-297 Power*’Theatre Bldg., Grand Rapids, Mich.

Michigan Hardware Co.
Exclusively Wholesale

Grand Rapids, Mich.
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merely by stre tch ing  a  net, e ither 
diagonally from the back of the win
dow to  the floor, o r  in a semi-circle 
the full length of the window, using 
an attractive color, such as apple- 
green, for the background, and the 
floor. The la tter can be helped out 
a little with artificial leaves and moss. 
On this net, display such goods as 
floats, quills, lines, artificial minnows, 
etc., using the floor for the hooks in 
boxes, m innow buckets and large ar
ticles.

L ater in the season effective dis
plays can be made of refrigerators, 
ice cream  freezers and sim ilar lines.

A good freezer display can be 
shown on a series of steps, covered 
with white m aterial. Over this put 
cotton in rugged form, sprinkling 
diamond dust in the cotton. From  
the roof of the window suspend long 
strips of cotton in an irregular m an
ner, hanging down and running over 
the edges of the ice cream freezers. 
Between the freezers ruffle the cot
ton to  resem ble drifted snow. The 
effect of such a display on a really 
warm day in the middle or la tte r part 
of May is apt to be decisive, p arti
cularly if helped out by catchy show 
cards referring  to  the need of some- 
th :ng cooling on a hot day.

The im m inent approach of June, 
the m onth of weddings, should not be 
lost sight of. H ardw are dealers are 
nowadays catering  to the June gift 
trade to an ever increasing degree. 
On the one hand, manv dealers han
dle fancy gift lines, such as silver and 
plated ware, cut. glass, ham m ered 
brass, etc. On the other, the hard
ware store of to-day contains a s'de 
variety  of practical gifts. The first 
display of gift lines for the June 
bride should be made the la tter part 
of May on the sound principle of 
antic ipat’ng ra ther than w aiting for 
the demand.

Even earlier in the season, display 
space m ay be given to  small house
hold articles suitable for gifts at 
“kitchen show ers” and similar events, 
since these showers are apt to  p re
cede by several weeks the actual wed
ding, when the more im portant gifts 
will be in demand.

Incidentally, it is very handy to 
have a p rin ted  list of articles suitable 
for gift purposes. Such lists have 
been repeatedly  published in trade 
papers, and alm ost every hardware 
dealer has such a list in his desk. To 
the older lists should be added elec
trical goods—such as electric toast
ers, electric irons, etc.—and aluminum 
goods.

These printed lists of gift sug
gestions can be distributed in the 
store, or through the mails, bulletined 
in your show-window, posted up in 
the store, and even published in y ru - 
newspaper advertisem ents.

Of course, the paint departm ent is 
an im portant factor th roughout the 
entire spring, and should be given its 
fair share of prom inence in interior 
and w :ndow display and in news
paper advertising. Pain t sales should 
add a g reat deal to the sp r in t busi
ness, and are w orth a good deal of 
aggressive and persistent effort.

V ictor Lauriston,

The Hall Clock.
W ritten  for th e  T radesm an .
T he o ld-hall clock tick -tick s  for me 
H as ticked  they  sav  a  cen tury .
F rom  w eek to  week, from  y ea r to year 
The sam e old tic k -a - tic k  I  hear.

I t  goes the  sam e as  it h as  gone 
W ith  m easured  b ea t—a t  eve—a t daw n 
The hall clock ever seem s to  be 
A -tick ing  ou t som e destiny .

T he w ea th e r does no t change its  tick  
W hen suns a re  w arm , w hen ice is th ick  
In ra in , in sh ine o r w hen i t  blows 
W ith  tick, then  tick, it  a lw ays goes

I t m a tte rs  no t if fr iends  a re  n ea r 
Or s tra n g e rs  happen  to  ap p ea r 
Or children  g a th e r  in th e ir  play,
All unconcerned it  tick s  aw ay

W h at is the  goal th a t  it  h as  se t 
T h a t come w h a t w ill it  can ’t  fo rget 
To con stan tly  th e re  keep its  sw ay 
All day, all n ig h t—all n igh t, all day.

I know of no th ing  on th is  ea r th  
I ough t to  hold of g re a te r  w orth  
T han  ju s t  th a t  s tead y  tic k -a - tic k  
W hich w arns m e of life’s burn ing  wick.

H ark! T ick -a - tick -a - tic k -a - tic k !
Still t ic k -a - tic k -a - t ic k -a - tic k !
H ow  fa ith fu lly  you’re  w arn in g  me 
To con tem plate  e te rn ity .

C harles A. H eath .

No wise girl m arries a good look
ing man, for he would monopolize 
the family m irror.

W ild er’s 
Lion Taps

THE BEST FOR 
THE PRICE

Six Grades 
15-20-25-30-35 and 50c 

per pair.

Each pair has nails and 
label with instructions for 
resoling shoes.

They will prove a profitable addition to your stock.
Order from your jobber today. He can get them from

WILDER & COMPANY
ESTABLISHED 1877

226-228 W. Lake St. CHICAGO, ILL.

Think About Your 
Oil Room

Think of the many minutes you lose in a  day, hand
ling gasoline and oil, minutes you could save by 
the use of up-to-date equipment.
H as each sale made, actually paid you a profit, or 
have the profits gone glimmering, because of over- 
measure, oil spilled or lost through leakage and 
evaporation and too much time spent in handling?

A

CELLAR  
OIL S TO R A G E

OIL STORAGE OUTFIT
will put your oil business on a clean profitable basis. It is 
leak and evaporation proof, accurate, convenient, absolutely 
clean and -attractive and a  great tim e saver. It will sell 
more oil w ith less effort. No loss of any kind. No odor.

LET US SEND YOU LITERATUr 
PROVING OUR CLAIMS

S. F. BOWSER & CO., Inc. FORT WAYNE, IND.
Toronto Office and Factory 

66-68  Frazer Ave.
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G rand Council of M ichigan U. C. T.
G rand C ounselor—W . T. B allam y, Bay 

C ity.
G rand Ju n io r C o u n se lo r-C . O. S ta rk 

w eather, D etro it.
G rand P a s t  C ounselo r--John  A. H ach. 

C oldw ater.
G rand S ec re ta ry—M. H eum an, Jackson.
G rand T rea su re r—Lou J . Burch, D e

tro it.
G rand C onductor—H . D. R annev, Sag

inaw.
G rand P age—A. W . Stevenson, M us

kegon.
G rand Sentinel—H . D. Buiien, Lansing .
G rand C haplain—J. H . B elknap, Bay 

C ity.

A s a Salesman Thinketh.
I once heard a sales m anager em

ployed by a very large, well-known 
concern, tell his men they were “Am
bassadors of Commerce.” I rather 
liked this way of speaking of a trav 
eling man inasmuch as I m yself had 
run the gamut. I went back to the 
time when I sold women’s things.
I was then a “she” drummer.

I remembered my advent into the 
realm  of salesmen who thought it 
necessary to do business in front of 
a bar. I was then selling politicians

I glanced back am ong the years 
when I sold large jobbing houses and 
m anufacturers. Then the years came 
into my mind when I m anaged sales
men.

T hen the experience of selling 
salesmen so they could sell their cus
tomers.

I have sold my president, my sales 
m anager, my salesmen and the pub
lic, so selling has been my life’s work 
and yet I really don’t know how 
to answer the follow ing question: 
“W hat is the m ost im portant thing 
to know and to do wh’en selling 
goods?”

I don’t know. I have never heard 
it satisfactorily answered.

I have often wondered as I watched 
a hundred salesmen at a sales con
vention, what those men had in their 
m inds—w hat they really were th ink
ing about other than  to get the de
scription of goods that were be:ng 
explained. I often wondered if those 
fine fellows ever went into the depths 
of their mind to gather the under- 
lying principles th at made for their 
success or failure. T m ust confess 
th at I had to  conclude that, generally 
speaking, they did not.

I have heard big men tell “business 
lies” and believe they were believed. 
Then I have seen it become necessa~y 
to  compound the “business lie” try 
ing to make the first lie stick.

I have heard sales m anagers stand 
before salesmen and make the m ost 
absurd statem ents of achievem ents; 
advise the m ost unheard of im prac
ticable m ethods. I have heard really 
wonderful sales speeches of an in
spirational nature, but never in all

my life have I heard a sales m anager 
ask a convention of salesmen if they 
understood what effect their sub
conscious mind had on their work.

W hat do salesmen have in their 
minds that they dare not express? 
Do salesmen have in their minds 
things which are never spoken? W hat 
effect does this have on the pros
pective customer?

I t  is my firm belief that the real 
answ er to the question is in the 
analysis of these thoughts: As a 
salesman thinketh. Do you believe 
in yourself? If you are not sure, if 
you question the veracity of y cur 
sales m anager, if you question the 
honesty of your firm’s advertis ng, 
will this, being buried in your mind, 
be reflected in your work? I think 
it will.

Therefore, the first and fundam en
tal principle of selling things is to  be 
sure you honestly  believe in your 
firm, your goods, your argum ents and 
yourself.

Unsettled.
W ritten  fo r th e  T radesm an .
I w onder w here th e  sun  is gone 

And w hy it  doesn’t  shine 
I w onder w hen again  a  daw n 

W ill cheer th is  h e a r t of mine.

F o r troub le  g re a t th e re  is, I fear 
Up som ew here in the  sky 

Some b a ttle  in th e  a tm osphere  
T h a t lig h t does u s deny.

T he sky  is d a rk —-so g rim  and  g ray  
A nd low ering  overhead 

I canno t te ll th e  n ig h t from  day 
N or w hen it’s  tim e fo r bed.

W h ere  suns, th ey  say, a re  ever b righ t 
W ith azu re  sk ies and  c lear 

M en oft fo rg e t to  give a rig h t
The th an k s  th a t  H eaven  should hear.

And w eath e r probab ilities 
W ith  d a rken ing  fog and  ra in  

A re th a t  som e blessing  hidden is 
W hich we should try  to  gain.

So now I  th in k  m v low ering  day 
W ith  m ist and foggy sky 

Is ju s t  a  tim e for one to  say  
A p ray e r and  w a it reply.

C harles A. H eath .

Planning For the Grand Council 
Meeting.

Kalamazoo, April 29— Plans for en
tertain ing  the Grand Council, U. C. 
T., at Kalamazoo June 6 and 7 are 
progressing  finely. T he various com
m ittees are having but little trouble 
in getting  everything they ask for 
and commercial Kalam azoo is show
ing a very becom ing in terest in the 
event. T he Senior Councillor will 
answer any and all enquiries and try  
to make arrangem ents so th at every 
one who desires to come m ay find 
everything exactly to his liking.

As the T radesm an is m ore widely 
circulated and read by U. C. T .’s than 
any other m agazine in the S tate we 
hope to get som ething to you weekly.

D . L .  Goodrich.

There are no rivals so formidable as 
those earnest, determ ined minds, 
which reckon the value of every hour, 
and which achieve eminence by per
sistent application.

OCCIDENTAL HOTEL
FIRE PROOF 

CEN TRA LLY  LO CA TED  
Rates $1.M and up 

ED W A RD  R. S W E T T , Mgr. 
M uskegon Michigan

H O TEL HERKIMER
G R A N D  RAPIDS, M ICHIGAN 

European Plan. 75c Up 
Attractive Rates to Permanent Guests 

Popular Priced Lunch Room 
COURTESY SERVICE VALUE

A Quality Cigar 
Dornbo8 Single Binder 

One Way to Havana
Sold by All Jobbers

Peter Dornbos
Clgar Manufacturer 

65-67 Market A ve., N . W . 
Grand Rapide :: Michigan

TO CHICAGO — Monday, 
W ed n esd ay  and Friday 
Nights.

FROM CHICAGO -  Tues
day, Thursday and Satur
day Nights.

FARE $3.50 Plus 28c War Tax.

B o tt C ar Leaves M uskegon Electric 
Station 7:15 p. m.

Goodrich City Office, 127 Pearl St. N. W. 
Powers Theater Bldg.

Tickets sold to all points west. 
BaM ate checked thru.

W. S. NIXON,
City Pass. Agent.

C O D Y  H O T E L
G R A N D  RAPIDS

p  a T i r a  5 61 without bath n .A  i  £ .o  } ( 1.50 up With bath

C A FETER IA  IN  C O N N E CT IO N

SAVE MONEY by insuring in the
Michigan Mercantile Fire 

Insurance Co.
Mich. Trust Bldg. Grand Rapids, Mich.

Verdict for $4,075 
In Automobile 
Damage Suit

Kalamazoo, Mich., April 2—In the 
circuit court to-day the jury  brought in 
a verdict of $4,075 against J. Allen Sny
der, to recover for injuries sustained 
by Frederick U ithoven as a result of an 
autom obile accident in which it is 
claimed th at Frederick U ithoven has 
suffered injuries of a serious nature. 
J. Allen Snyder was insured in one 
of the small insurance companies 
which gave him protection for $800 
for liability and he will have to  pay 
the am ount of $3,275.

As the result of this verdict au to
mobile owners are much in terested  in 
the policy of insurance they take. 
The Big Mutual Automobile Insu r
ance Company of Howell pro tects 
the owner of the car against damage 
claims made against him above $25 
up to  $5,000. D uring the five seasons 
that the company has been operating 
no m em ber has had to  pay to  exceed 
$25 upon a claim, as the policy has 
been sufficient to take care of large 
claims.

Autom obile salesmen are taking 
m ore in terest in insurance and are 
recom m ending the Citizens M utual 
Autom obile Insurance Company of 
Howell as it has a large reserve fund 
of $65,000 and m onthly income suffi- 
c:ent to pay $15,000 of claims per 
month.

T h :s is the only exclusively m utual 
autom obile insurance company which 
has so large a reserve fund to  m eet 
the serious losses.

Follow the Natural Impulse
Telephone

Citizens Long Distance Lines connect 
with practically every City. Village, 
Hamlet and Cross Roads in Michigan. 
Also Points Outside.

USE C I T I Z E N S  S E R V I C E
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DETR O IT DETO NA TIO NS.

News and Gossip From Michigan’s 
Metropolis.

D etroit, April 29—A pall was cast 
over the house of Burnham, Stoepel & 
Co., last Friday by the sudden death 
of O. G rant Smith, 65 years old, for 
th irty  years connected with the firm. 
A lthough not enjoying the best ot 
health  for several m onths past, a t no 
time was he obliged to relinquish his 
duties on account of illness and he 
appeared about the store in his usual 
spirits until 1 p. m. on the afternoon 
of his death. G rant Sm ith began his 
career as a salesman in 1879 covering 
a portion of Central Michigan for 
Edson, Moore & Co. He continued 
with th a t firm for ten years, resigning 
to accept a similar position w ith B urn
ham, Stoepel & Co. A bout five years 
later he relinquished his road duties 
and became house salesman, a posi
tion he held continuously until his 
death. Kindly, conscientious and gen
erous to a fault, G rant Sm ith endear
ed himself to  a circle of friends as 
seldom falls the lot of one man. He 
was active in m any civic affairs and 
worked with a vim throughout the 
various L iberty  loan cam paigns and 
the more recent V ictory loan. A co
incidence in connection w ith his death 
was his last earthly duty in a ttending 
his friend and custom er of m any years 
standing, J. G. Sutherland, the O x
ford m erchant, who was in the store 
on a buying trip. T he first m erchant 
who ever purchased goods from 
Young G rant Smith was this same J.
G. Sutherland. Mr. Smith was a 32d 
degree Mason and was always deeply 
interested in M asonic work. H e be
longed to  K ilw inning Lodge and the 
V eteran T ravelers’ Association. H e 
was a m em ber of the m ercantile firm 
of F. L. Cook & Co., Farm ington, the 
home of his youth. Surviving are a 
sister, Emily Hopkin, two sons, O. 
Grant, Jr., and George W ., and a 
daughter, M argaret.

The N ational Retail Stamp Co. has 
moved from  96 F o rt street, W est, to 
49 Grand River avenue.

R obert Fitzsim m ons, D exter m er
chant and baseball fan extraordinary, 
made a trip  to  D etro it Sunday to  w it
ness the game.

A ugust Loeffler, pioneer W yandotte  
dry goods m erchant, was in D etro it 
on a business trip  last week.

F. G. Davis, of W ashington, was in 
D etro it in the in terests of his general 
store last week.

H erm an Stoebler, form erly in 
charge of the Chicago branch of the 
Reo M otor Car Co., has become as
sociated with the Mileage T ire Co., 
2118 M ichigan avenue.

J. S tew art has moved his haber
dashery stock from 9 B altim ore 
avenue. East, to  more commodious 
quarters at 1464 W oodw ard avenue.

F. T. King, shoe dealer at 316 G ra
tio t avenue, has added a line of hos
iery t;o his stock.

The Pere M arquette made several 
changes in its schedule, taking effect 
April 27.

W ashington posters read: “ It is 
patriotic  to build now.” Som ething 
strangely familiar in the relationship 
of this appeal to  one em anating from 
the form er home of W oodrow  W ilson 
relative to voting  for democratic can
didates a short time ago.

Ed. J. Casey is representing B urn
ham, Stoepel & Co. in W estern  Michi
gan. He is specializing w ith the piece 
goods lines.

Sol Jackson, dry goods m erchant of 
Croswell, was a D etro it business vis
itor last week.

A. C. Dietsche, for several years at 
the corner of W oodw ard avenue and 
Larned street, is closing out his cigar 
stock and will continue in the whole
sale post card and the sight seeing 
car business, the la tte r having been 
developed until Mr. D ietsche has a 
virtual m onopoly on the local busi
ness. He will occupy the upper floors 
in the adjoining building.

Charles W olcott, for a num ber of 
years with Richmond, Backus & Co., 
general stationers, has resigned and 
will cover the S tate as m anufacturers’ 
representative. He has secured a num 
ber of lines of sta tioners’ supplies and 
expects to open an office in the near 
future.

Oodles of gloom  have perm eated the 
atm osphere adjacent to A. W. W oods, 
Senior Counselor of Cadillac Council 
and President of the recently organ
ized Cadillac Ribbon & Carbon Co., 
139 Jefferson avenue. T he announce
m ent in the last issue of the Sample 
Case that Grand Rapids Council had 
quietly and w ithout ostentation  glid
ed into first place in the Michigan 
standings, of U. C. T. councils—a teat 
they had unsuccessfully attem pted for 
a num ber of years previous—was re
sponsible for the depression of Mr. 
W oods. Officially, in behalf of Sen
ior Counselor W oods, we congratu
late Grand Rapids Council on the p ro
gress made and, unofficially, we an
nounce, in behalf of D etonations, that 
the joy of leading the M ichigan coun
cils will last only until Cadillac Coun
cil takes a deep breath, kicks the dust 
from the Council’s doorstep—and en
lists the exhilarating advertising aid 
of the Tradesm an.

C. A. Pankhurst, general m erchant 
of Mason, was a business visitor last 
week. He was accompanied by his 
daughter who is attending school in 
D etroit.

C. Cruger, supply buyer for Grinnell 
Bros., music dealers, 243 W oodw ard 
avenue, has invented a laundry bag 
which can be sent by parcel post in 
accordance w ith postal regulations. 
The bag is called Parpo by Mr. Cruger 
and bids fair to  be a profitable in
vention.

R. J. Scott, Brown City general 
m erchant, called on the local jobbers 
last week.

J. Greenberg, 650 Rivard street, has 
purchased the departm ent store of R. 
Isberg, Chene and Milwaukee avenue, 
and will take immediate possession. 
Mr. Isberg  will retire from  the retail 
business.

W hat, may we unintelligently en
quire, is this place the Italians fume 
over?

F. H. M utschler, well known in 
autom obile circles and recently re
leased from the service, has joined 
the salesforce of F rank  P. Gmelin 
Co., local agent for the K ing and 
Briscoe cars, 751 Cass avenue.

The recurren t rum or th at large 
E astern  and W estern  departm ent 
stores contem plate locating in D etroit 
was again renewed this week by the 
purchase of the ford sales and ser
vice building at W oodw ard and the 
boulevard from the ford M otor Co. 
by a local real estate firm for un
named parties. T he building is ten 
stories high with a frontage of 98 feet 
and a depth of 320 feet.

H. L. Proper, form er m em ber of the 
traveling colony and at one time gen
eral m anager of the m ercantile busi
ness of the R. G. Peters Salt & Lum 
ber Co., at Eastlake, was in D etro it 
last week. Mr. P roper is engaged in 
the dry goods business in E aton R ap
ids and is associated in this venture 
with parties who have extensive re
tail connections in o ther cities. He 
stopped in D etro it while en route 
home after a trip in the E astern  m ar
kets, where he has been looking for 
bargains for a sale he is about to  in
augurate p reparatory  to  enlarging his 
place of business. Mr. P roper’s legion 
of friends will be glad to hear of his 
well-deserved success in E aton R ap
ids.

Conley Bros., 668 Oakland avenue, 
have opened a second haberdashery 
store a t 664I/£ W oodw ard avenue.

T he main floor of the building being 
remodeled a t 112 W oodw ard avenue, 
will be occupied by Niman Bros., 
clothiers, of 119 W oodw ard avenue, 
and the entire basem ent will be occu
pied by the W aldorf Cafeteria, now 
located under the Cunningham drug 
store at Woodward and Congress.

F. C. Rowley, dry goods m erchant 
at Romeo, was a D etro it business vis
ito r last week.

Henry Neuman, form er Saginaw 
grocerym an and m ore recently asso
ciated in the produce business with 
his brother-in-law , S. Grones, 8 M ar
ket street, has joined the produce firm 
of E. M. Cole & Co., W oodbridge 
street, East.

The only apparent objection offered 
against the candidacy of Stanley J. 
H itchings for Grand Sentinel of the 
U nited Commercial T ravelers is that 
D etroit is already well represented in 
the Grand Council. Good idea! W e'll 
communicate with the chairm an of the 
Republican N ational Committee, ask
ing that their energy be directed to 
ward the nom ination and election of 
Governor Sleeper for President be
cause Michigan has never been thusly 
honored heretofore.

The sleeping sickness m ust have in
vaded D etroit. T he building totals 
for last week were only $1,110,135.

M. B. Hefferman, form erly connect
ed with the K roger chain stores, will 
open a m en’s furnishing goods store 
a t Holden and W abash avenues, this 
week.

Fred Rosecraus, one of the oldest 
dry goods m erchants in Tecum seh and 
senior m em ber of the firm of Rose
craus & Son, was in D etro it on busi
ness last week.

A ten story  building is being erect
ed a t 183-185 W oodw ard avenues, for 
H eyn’s Bazaar. O riginal plans called 
for eight stories. The structure will 
be ready for occupancy Oct. 1.

The Fam ily Store, 196 G ratiot 
avenue, has added a children’s wear 
departm ent to  their m en’s and wom 
en’s furnishing goods store.

Ray Krausm an, son of P. M. Kraus- 
man, p roprieto r of the departm ent 
store a t 1610 G ratiot avenue, has been 
discharged from the service and has 
resumed his duties in the store.

U nder the new order of things may 
we not look for a visit from the 
President of the T ravelers Club of 
Siam to settle the argum ent over who 
should be the next Grand Sentinel of 
the United Commercial Travelers?

Ita ly  still has an advantage over 
us. M ichigan can’t have any port.

Jam es M. Golding.

Gabby Gleanings From Grand Rapids.
Grand Rapids, April 29—‘‘Uncle 

Louis” W internitz  w rites th a t he is 
headed this way, after spending the 
w inter at St. Augustine and Jackson
ville. He is at Dansville, 111., this 
week. Next week he will renew his 
acquaintance with the m em bers of the 
Illinois A thletic Club, Chicago. He 
will arrive in Grand Rapids the sec
ond week in May and rem ain here 
until the golf links a t Charlevoix and 
M ackinac Island are in shape to 
greet him.

John I. Gibson, Secretary of the 
W estern  M ichigan Developm ent Bu
reau, is probably known to  every 
traveling m an in the State, because he 
lectures everywhere and is “contin
ually on the go.” L ast Sunday, as 
usual, he w ent to  hear Rev. W ishart, 
preach a t Pow ers’ opera house. He 
took his little granddaughter with 
him. D uring the prelim inary prayer, 
the little lady grew  restive and said 
in a loud voice for a child, “Grandpa, 
is he still saying grace?” John nod
ded his head and gave her a look 
th at he thought would subdue her. 
Instead  of subsiding her, she broke 
out in a loud tone of voice—loud 
enough to  be heard all over the audi
torium —“Grandpa, he prays too
long.” A little later, when a hymn 
was announced, the child joined in 
the chorus, but sang instead of the 
hym n a childish song she was w ont 
to sing a t home. In  her anxiety to 
be heard she lost her balance and 
fell off the seat, h itting her head , in 
such a way as to cause pain. A loud 
outcry—loud enough to  be heard all 
over the opera house—was the result. 
John and the little lady then retreated . 
Possibly John m ay have said som e

thing to  himself, but he would not 
chide the child for the world, because 
she is the apple of his eye.

T racy Hobbs, form erly engaged in 
the retail trade a t Kalkaska, but for 
the past six m onths in charge of one 
of 186 Smith chain stores in Detroit, 
engaged to assume a responsible posi
tion with the Piggly-W iggly chain 
store system  in this city.

Joseph Bureau, form erly m anager 
of the Peninsular Club, Grand Rapids, 
but for several years part m anager 
of the Jackson City Club and of the 
Meadow H eights Country Club, will 
sever his connections there to take 
up an executive position with the T if
fin Products Co., of New York, with 
which Benjam in Briscoe of Jackson, 
is prom inently identified. Mr. Bu
reau expects to  be located for some 
time in D etro it and will serve in an 
executive capacity. The first stores 
in D etro it under the Tiffin Products 
Co. will be opened about Sept. 1. He 
will m eet Mr. Briscoe in D etro it for 
a conference relative to the deter
mination of details within the next 
few days.

Charles G. Graham, who has cover
ed the large trade of Michigan for 
John V. Farw ell Company ever since 
the year 1, sold three custom ers goods 
to the am ount of $12,000 last week. As 
a salesman, Mr. Graham has few 
equals in this country. As a courtly 
gentlem an and loyal friend, he is par 
excellence.

H arry  W inchester (W orden Grocer 
Company) has returned from a trip  
“down the islands” as far as the Bar- 
badoes. He has in preparation an il
lustrated  lecture on the m any w on
derful things he saw and heard dur
ing his absence.

O scar F. Conklin, form erly engaged 
in general trade a t Ravenna, but now 
an extensive land owner at Jackson
ville, 111., spent a few days in Grand 
Rapids, Ravenna and F ru itp o rt during 
the past week. Mr. Conklin started  
buying corn land in Illinois when it 
could be purchased a t $85 per acre. 
It is now w orth $240; in fact, he pur
chased 250 acres a t the la tter price 
only a few days ago, paying $60,000 
therefor. He now has about 1,500 
acres in the vicinity of Jacksonville, 
which will enable him to leave every 
grandchild a comfortable home when 
he decides to change his habitation. 
Judging by his sturdy appearance and 
optim istic view of life, th a t event is a 
long way in the future.

“ I t  costs me $1,000 every tim e I 
employ a new traveling salesman,” 
said a m anufacturer to the w riter some 
time ago. “Before he learns the ropes 
and begins to  be efficient, no m atter 
how much native talent he may have 
for the position, he has cost me $1,000 
in profits on lost sales.” E xperts have 
made calculations, based on thousands 
of cases, which show that even sub
stitu ting  one ordinary unskilled w ork
er for another in a factory costs be
tween $45 and $50 for each case; while 
in the instance of fairly skilled w ork
ers, a shift costs between $200 and 
$225. The g reater the skill, the g reat
er the expense. The reason employ
ers of labor are not more concerned 
about this problem is that heretofore 
figures on the subject have been al
m ost impossible to obtain. These 
losses do not appear anywhere in a 
trial balance. T hey are reflected only 
in lost profits, which is a phase of 
business of which m ost people are 
woefully ignorant. In  these efficient 
days, however, they can no longer be 
ignored. Every business mkn should 
know, not merely what profits his 
business is making, but what profits it 
is possible for him to make, based 
on the size of his potential m arket, 
and the possible productive capacity 
of his plant. And the man who 
studies his problem s in this scientific, 
sensible fashion, will find th at m ain
taining the health  of his w orking force 
at its maximum is one of the m ost 
im portant and earliest of tasks which 
he m ust face.
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Necessity of Advertising Pharm acy 
to  Pharm acists.

To-day, one of the m ost reg re t
table facts is th at pharm acy needs 
to be constantly  advertised to  some 
of us as a th ing  w orth while as a 
business o r as a m eans of building 
business with o ther things.

Every drug sto re  trades on the rep
utation of pharm acy, but its right to 
do so is only in direct proportion to 
the thought and care which is be
stowed upon the departm ent of phar
macy which the establishm ent in
cludes. W hether the pharm acist has 
one side-line or a thousand and one 
is his own affair, provided he does not 
neglect pharmacy. T h at some make 
successes o f all of their departm ents 
is readily understood when we dis
cover their close attention  to  details 
and m ethods of w atching the pro
gress of affairs w ithin the depart
m ents. T hey also have the good sense 
to  lim it their departm ents to  those 
which do pay. But there are only 
a few individual proprietors, in phar
macy and o ther lines, who are en
dowed naturally  with o r have culti
vated this ability to  such a degree of 
perfection as to derive a comm en
surate profit from m any lines.

F o r this simple reason of human 
lim itation—the individual can only 
do a few things well—pharm acy needs 
to be advertised to  pharm acists to  
save us from the d istraction of an 
alluring commercialism that to  some 
seems imperative to  financial success.

In  conducting an average pharm acy 
for a num ber of years there is sure 
to  accumulate a certain am ount of 
sideline business which fits into the 
trade with m ore or less ease; but be
yond such, to search for fu rther va
rieties seems to the w riter like m is
directed effort on the part of the p ro
prietor upon whom will probably de
volve the constant supervision of this 
stock. For, unless lines are found 
which can be handled expeditiously 
and w ithout much extra help and 
effort, serious inroads are made upon 
the pharm acist’s time and thought, 
both of which, we believe can be m ore 
profitably devoted to  affairs of a 
pharm aceutical nature.

I t  is not clearly understood why 
m en and women, a fter tak ing the 
trouble to  educate them selves and 
graduate in pharm acy will, when em 
barking in business, in tentionally  en
te r into lines of m erchandise in which 
all m ay compete; whereas, th e ir spec
ial train ing  has been to  fit them  to  
undertake a line of w ork in which 
there is a m easure of restric tion  from 
competition, because o f the train ing  
required. Com petition m ust certainly 
be less in an a rt th a t is looked upon 
by the public as requiring a special 
train ing  in addition to  ordinary  com
m ercial ability, than  in the handling 
of a line of commodities which the 
public looks upon as a m ere exchange 
of goods for money. But do we as 
pharm acists appreciate th is thought? 
F rom  th is viewpoint, if acceded, it 
m ust seem credible th a t each indi
vidual effort to  improve and extend 
the practice of pharm acy helps ju st 
th a t much to  remove it from  the be
w ildering com petition which besets 
plain commercialism, and tends to

shield pharm acy from  com petition 
with any o ther line now carried in 
the drug store, or contem plated as 
addition. If  we could but see be
yond this perplexing question we 
would perhaps view w hat hope phar
macy has in the future. T here is lit
tle doubt that the tem ptation  to  imi
tate what looks like prosperity  is the 
influence whieh leads some to sta rt 
off with a burden of side-lines; while 
o thers are impelled by a d istrust 
of the possibilities of pharm acy itself 
ever becom ing a paying business. One 
or the o ther of these influences is 
likely 'to  prom pt him who is about to 
venture upon the uncertain sea of 
proprietorship. W hile we should not 
deny him the right of apprehension, we 
should ask him to give pharm acy at 
least an equal chance. A lthough we 
cannot see past this perplexity, we 
get a reflected light of encouragem ent 
from beyond it—the light of m aterial 
success th a t shines from  the loyal 
efforts of those who having confidence 
in pharm acy as a necessity are living 
up to  the requirem ents of it as the 
prime factor in the d rug store. T hat 
they do this for profit is no secret 
with them  nor with their custom ers. 
T h at they derive a profit is because 
they apply to pharm acy the same 
atten tion  and rules of finance which 
they use on the strictly  commercial 
side-lines. T hey have found th a t a 
profit can be had from  pharm acy if 
the same quality of thought th a t is 
given to  the prom otion of those side
lines requiring special effort is de
voted to  the developm ent of a phar
maceutical departm ent. These men 
figure pharm acy into finance and 
finance into pharm acy; their atten tion  
is on their business; they are keen 
to  learn, to know and to  act; they 
know the cost of production; they 
know the “m illstone about their 
neck,” called “overhead,” they  are 
aware of wastes in time and effort as 
well as in m aterials; they  study loss
es, and w hat cannot be elim inated is 
figured into expense so it can be met. 
T hey utilize their time and talents 
to  learn all of this as the only safe
guard against a dim inishing profit. 
T hey build up their stock  of drugs 
to m eet the dem ands of their trade 
as to  staples, new item s and prefer
ences; they  insist on quality in w hat 
is left to  their discretion because 
eventually it bears their names. T hey 
are attentive to  the w ants of their 
pharm acy custom ers, and render ser
vice th a t show s an appreciation of 
patronage they receive; and ye t they 
do not belittle their services by giv
ing them  away for fear of competi
tion, for each of them  has been con
vinced by results that the be tte r phar
m acist he is the less he need to  con
cern him self about com petition, as 
the term  is generally accepted. T o 
them  the  outcom e of all of this is 
w orth the  effort.

T hen m ust these be the reasons, 
although only the hom ely ones of 
in terest and a tten tion  in varied forms, 
w hy pharm acy develops in some es
tablishm ents and w hy it fails to  flour
ish in o thers?  B ut we w ant to  dis
cuss the la tte r  phase in w ords th at 
perta in  m ore directly  to  such barren 
fields. I t  is reiteration, we know.

but does not the neglect of one or 
m ore of these simplicities which fos
ter pharm acy constitute a reason why 
the a rt becomes unpopular w ith some 
of its votaries? T o such, we quote 
“ Poor Richard,”—“ Keep your shop 
and your shop will keep you.” In 
deed the persons who en ter a shop 
for pharm aceutical m erchandise or 
service m ay fail to  find the pharm a
cist, a lthough his m aterial body 
stands before them , because some 
side-line, either within o r outside of 
his store, so preoccupies his a tten 
tion th a t he fails to  represent phar
macy. Perhaps he does no t realize 
th a t through lack of in terest he is 
losing an opportunity  to  advertise 
pharm acy to  the public for his own 
imm ediate good, to  say the least.

T he pharm acist, who does not ap
preciate th a t he has a chance to  turn 
his skill and time into money by de
veloping his pharm aceutical depart
ment, needs to  be told to study anew 
the opportunities of an a rt th a t but 
aw aits his efforts. L et him not fail, 
as m any do, to count the em ploym ent 
of his time, his very life, as of real 
value w hether it be devoted to  the 
m aking of a preparation  dispensed 
to-day or in the future. F o r failing 
to  do this is to  inflict a hardship, both 
upon himself and upon his bro ther 
pharm acist who seeks to benefit all 
pharm acists by endeavoring to  im
prove the price as well as the service.

And now we see th a t pharm acy de
pends upon those who trade upon its 
repu tation  fo r both the preservation 
of the a rt and for its fu rther develop
m ent.

Pharm acy now seems to  us a busi
ness as well as an a rt; and it is equal
ly clear th a t it demands a t least side
line comm on sense to  enable it to 
show a profit. I t  asks no m ore; the 
choice of the direction of your effort 
rests with you and so accordingly 
the outcome.

So much for pharm acy as a w orth
while business in itself, o r  as a de
partm ent properly conducted. But 
the practice of pharm acy is such a 
comprehensive service th a t there  is 
no end to  the  things which can be 
done w ithin its province for profit, or 
of influences which m ay be caused to 
em anate from  it to  the same end.

T he ability to  handle the m ost dif
ficult prescription is a m eans to  pub
lic esteem  which no pharm acist can 
afford to  neglect as a m ost effectual 
advertisem ent, while careful a tten 
tion to  the sm allest detail, delegated 
to  the pharm acist, is an indication of 
his thoroughness and dependability 
under m inor circum stances; attention  
never fails to become a source of 
profit to those who are w illing to  de
vote it to  the cause of pharmacy.

Indeed the practice of pharm acy 
offers the best advertising medium 
th a t the store  which houses it and 
the side-lines affords; it is a service 
which begets confidence; there is no 
side-line th a t will compare to the 
practice of pharm acy as a builder of 
confidence am ong your customers, 
and confidence, so built, is a great 
asset, because it is the g litter of an 
untarnished satisfaction.

Therefore, let us practice pharm acy 
unceasingly, if for no o ther reason.

Grape-Nuts Ice Cream
The N ew  Craze

Grape-Nuts Ice Cream is a dish that looks 
like nuts and tastes like nuts, only better. In 
addition to its highly delicious flavor, ice 
cream made with grape-nuts has a doubled 
food value.

Everybody, children as well as grownups, 
like it.

It should be handled by every drug store, 
confectionery store, cafe, hotel and the places 
which sell soft drinks.

PIPER ICE CREAM CO.
408-10 E. South Street

Kalamazoo Michigan
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than as an advertisem ent for the side
lines, especially, since its neglect is 
not advertisem ent for either side-lines 
or pharm acy. And again, no m atter 
w hat the apparent success of the 
drug store may- be, it can be more, 
if m ore pharm acy is practiced.

The scarcity of help, and the un
certainty of m erchandise are probably 
now causing many pharm acists to 
w onder w hether they should devote 
their tim e and atten tion  to pharm acy 
o r to  side-lines. But let them  con
sider th at they now have an oppor
tunity  to  conserve the a rt during a 
period of stress from which they 
m ust emerge the gainers, if they are 
true to  their trust. W hile, on the 
o ther hand, if they neglect pharmacy 
and devote its time to side-lines, the* 
will find th a t they have developed

depaum ents of trade into which, la
ter, many m ust of necessity enter.

So, to  the pharm acist who is un
decided as to  his course, or to  him 
who is looking for a new side-line to 
boost a lagging business, we advise 
“take on a little more pharmacy, or, 
apply a little more time and business 
thought to what pharm acy you have.” 

J .  C. Peacock.

Small Ix>ss.
“I ’m in a very em barrassing posi

tion. I left home this m orning w ith
out carfare. W ill you trust me for a 
nickel until to-m orrow ?”

“W hy, certainly.”
“Shall I give you a receipt?”
“I t  w on’t be a t all necessary.”
“ But suppose I should get killed?” 
“Pray, don’t speak of it; the loss 

would be but a trifle.”

1919
Drugs, Sundries, Books, 

Stationery.
Soda Fountains, Carbonators, Tables, 

Chairs and Fountain Supplies.
W e are diligently reminding our friends, customers and thos$  

who contemplate making any change or who are considering the in
stallation of a new outfit in the way of a soda fountain and all of the 
appurtenances, that the coming season is to be without doubt one of 
the most prosperous in this line that we have ever known.

W e are pleased to state that every indication brings ample proof 
that our prophecy is well founded.. Many parties who in the early 
part of the season hesitated have already installed new outfits and 
many inquiries are coming to us as regards styles, prices, etc.

Considering the fact that soda fountain supplies are to be fully 
adequate to the demand, we are now confident that within the next 
sixty days the factories and the distributors will find themselves with 
more business than they can possibly attend to promptly.

W e are, therefore, once more urging those who are at all inter
ested to take this matter up with our Mr. A. W . Olds, who is devoting 
his entire time to this department. W e have continued our agency 
for the Guarantee Iceless Fountain made at Grand Haven, Mich., and 
which gives universal satisfaction not only as to its workable features, 
but as to its style and quality of construction.

W e would be pleased to have you make an engagement with Mr. 
Olds at the earliest possible moment.

Yours respectfully,

Hazeltine &  Perkins Drug Go.
Grand Rapids, Michigan

I C E  C R E A M
M ADE IN  GRAN D  RAPIDS

ARCTIC ICE CREAM CO. Claude G. Piper, Mgr.

WHOLESALE DRUG PRICE CURRENT
Prices quoted are nominal, baaed on market the day of Issue.

Acids
Boric (Pow d.) . . 18® 25
Boric (X tal) . . . . 18® 26
Carbolic .............. .. 22® 26
C itric  .................. 1 50® 1 55
M uriatic .............. 3%@ 6
N itric .................... . 10® 16
Oxalic .............. .. . 53® 60
Sulphuric ............ 3%@ 6
T a rta r ic  .......... 1 12@1 20

Am m onia
W ater, 26 deg. . . 11® 20
W ater, 18 deg. . . 10® 18
W ater, 14 deg. . . 9® 17
C arbonate  .......... . 19® 26
Chloride (G ran.) 20® 80

B alsam s
Copaiba ............ 1 20® 1 40
F ir  (C anada) . . 1 75@2 00
F ir  (Oregon) . . . . 50® 76
P eru  .................. 4 75@5 00
Tolu .................... 2 00® 2 25

B arks
C assia  (o rd inary ) 40 @ 46 
C assia  (S aigon) 90@1 00 
S a ssa fra s  (pow. 50c) @ 46 
Soap C u t (powd.)

36c ......................  26<3> 80
B erries

Cubeb ................... 1 76<8>1 80
F ish  ............................... 1 00
Ju n ip e r ................... 10® 18
Prick ley  A sh  . . . .  @ 30

E x tra c ts
L icorice ................. 60® 66
Licorice powd. . .  1 25@1 60 

F low ers
A rn ica  ................. 1 20@1 26
Cham om ile (G er.) 70® 80 
Cham om ile Rom. 1 60® 1 60

Gum s
A cacia, 1st ........... 66® 70 .
A cacia, 2nd ........... 55® 60
A cacia, S o rts  . . . .  35® 40
A cacia, pow dered 45® 50 
Aloes (B arb . Pow ) 30® 40 
Aloes (Cape Pow .) 80® 85 
Aloes (Soc Pow ) 1 30® 1 35
A safoe tida  ............  @6 50

P ow ......................... @6 75
C am phor ..........  3 20@3 30
G uaiac ..................  @2 15
G uaiac, pow dered @2 25
Kino ......................  ® 86
Kino, pow dered . .  @1 00
M yrrh  ..................... @1 40
M yrrh, Pow ...........  ®1 50
Opium  ............  25 50@26 00
Opium, powd. 27 00@28 00 
Opium, g ran . 27 00@28 00
Shellac ................... »6® 00
Shellac, B leached 80® 95 
T rag a c a n th  . . . .  4 25®4 50 
T rag a c a n th  pow der @4 00 
T u rp en tin e  ........... 15® 20

I nsect Icldes
A rsenic ................... 15® 20
Blue V itriol, bbl. @09% 
Blue V itriol, less  10% @15 
B ordeaux M ix D ry  20® 26 
H ellebore, W h ite

pow dered ..........  38® 46
In sec t P ow der . . . .4 0 ®  M 
Lead, A rsen a te  P o  34® 44 
Lim e an d  Su lphur 

Solution, gal. . .  20® 86 
P a r is  G reen  ...........46® 62

Ice Cream
P ip e r Ice C ream  Co., 

K alam azoo
Bulk, V anilla  ............... 1 00
Bulk, C h o c o la te ........... 1 10
Bulk, C a r a m e l .................1 10
Bulk, G rap e-N u t ...........1 10
Bulk, S traw b erry  . . . .  1 20
Bulk, T u tti  F ru lt i  . .  1.20
B rick, V a n i l l a ...............1 20
B rick , C hocolate . . . .  1 60
B rick, C aram el ........... 1 60
B rick, S traw b e rry  . . . .  1 60 
Brick, T u t t i  F ru lt i  . .  1 60 
B rick  an y  com bination  1 60 

L eaves
B ucbu ................... @4 86
B uchu, pow dered @4 50
Sage, bulk  ........... 67 #  70
Sage, % loose . . . . 7 2 0  78 
Sage, pow dered . .  65® 60 
Senna, Alex . . . .  1 40® 1 10
Senna, T in n ...........30® 36
Senna, T inn. pow. 35® 40
U va U rsi ..............  25® 30

Oils
A lm onds, B itte r,

tru e  ..............  18 60@18 76
Alm onds, B itte rf

a rtificia l ......... 7 00@7 20
A lm onds, Sw eet,

tru e  ................  3 60@3 75
Alm onds, Sw eet,

im ita tio n  ........  76@1 00
Am ber, crude . .  4 00® 4 25
Am ber, rectified 5 50@5 76
A nise ................... 2 50@2 75
B ergam ont ......... 9 50@9 76
C ajepu t ................ 1 75® 2 00
C assia  ................  4 50@4 75
C asto r ................... 2 60@2 80
C edar L ea f . . . .  1 75®2 00
C itronella  ..............  90@1 20
Cloves ................  3 00@3 25
Cocoanut ........... 40® 50
Cod L i v e r ........  6 60® 6 76
C roton  ................  2 00@2 86

C otton  Seed . . . .  2 05®2 20
E igeron ..............  6 50®6 75
Cubebs ........... 11 50@11 75
E igeron  ................  7 50@7 75
E uca lyp tus  . . . .  1 25® 1 35 
H em lock, pu re  2 00@2 25 
Ju n ip e r  B erries  16 00@16 25 
J u n ip e r  W ood . .  3 00@3 25 
L ard , e x tra  . . . .  1 50@1 70 
L ard , No. 1 . . . .  1 30@1 50 
L avender, Flow. 9 00® 9 26 
L avender, G ar’n  1 50® 1 75
L em on .................. 2 25@2 50
Linseed, boiled, bbl. @1 72 
L inseed, bid less  1 82® 1 87 
L inseed, raw , bbl. @1 70 
L inseed, raw  les3 1 80® 1 85 
M ustard , tru e , oz. ®2 96 
M ustard , artifil, os. ®1 60
N eatsfoo t ..........  1 30® 1 50
Olive, pu re  . . . .  4 00®7 50 
Olive, M alaga,

yellow ...........-  6 00® 6 50
Olive, M alaga,

g reen  ................  6 00®6 60
O range, Sw eet . .  4 00®4 26 
O riganum , pu re  @2 50 
O riganum , com ’l @ 75 
P ennyroyal . . . .  2 60®2 76 
P ep p erm in t . .  12 00@12 20 
Rose, pu re  . . .  38 00®40 00 
R osem ary  Flow s 2 00®2 26 
Sandalw ood, B.

1.......................  18 50®18 76
S assa fras , tru e  3 60®3 75 
S assa fras , a rtif i’l  90® 1 20 
S p ea rm in t . . . .  12 00®12 25
Sperm  ................ . 2 40® 2 60
T ansy  ................. 6 50®5 76
T ar, U SP ................  45® 60
T urpen tine , bbls. @87% 
T urpen tine , less 92% @1 00 
W intergreen , tr .  800@8 26 
W in tergreen , sw ee t

b irch  ................. 7 00® 7 25
W in terg reen , a r t  90@1 20
W orm seed ..........  6 60®6 75
W orm w ood . . . .  7 50@7 76

P o tassium
B icarbonate  . . . .  70® 75
B ichrom ate  ..........  52® 60
Brom ide ..............  70® 75
C arbonate  .......... 1 00® 1 10
C hlorate, g ra n ’r  70® 75 
C hlorate, x ta l  o r

pow d.................. 45® 50
Cyanide ................ 32 %@ 50
Iodide ................. 4 20@4 36
P e rm an g an a te  . .  1 50@1 75 
P ru ss ia te , yellow 1 20® 1 30 
P ru ss ia te , red  . .  2 00® 2 50 
Su lphate  ..............  @ 85

Roots
A lkanet ............  4 50@4 75
Blood, pow dered 1 10® 1 20
C alam us ................. 60@2 50
E lecam pane, pwd. 22® 25 
G entian, powd. 27® 86 
G inger, A frican,

p o w d e re d ..........  25® 80
Ginger, J am a ic a  35® 40 
G inger, J 'am aica,

pow dered ..........  32® 36
Goldenseal, pow. 8 00® 8 20 
Ipecac, powd. . .  5 00@5 50
Licorice ................  45® 50
Licorice, powd. 40® 60
U rn s , pow dered 40<41 46
Poke, pow dered 20® 25
R h ubarb  ..............  @1 85
R hubarb , powd. 2 00@2 25 
Rosinw eed, powd. 25® 80 
S a rsaparilla , H ond.

g r o u n d ...............1 25@1 40
S arsap arilla  M exican,

g round  ............. 1 00® 1 10
Squills ....................  85® 40
Squills, pow dered 45® 66 
Tum eric, powd. 25® 80
V alerian , powd. . .  @2 00

Sesds
Anise ..................... 42® 45
Anise, pow dered 47® 50
Bird, i s  ..................  13® 19
C anary  ..................  28® 35
C araw ay, Po. .80 70® 76
C ardam on ..........  1 80@2 00
Celery, powd. 1.00 90@1 00 
C oriander powd .30 22% @26
D ill ......................... 30® 35
Fennell ..............  1 00® 1 20
F lax  ......................  10® 16
Flax, g round . . . .  10® 16
Foenugreek  pow. 22@ 30
Hem p ..................  11%@ 15
Lobelia ..................  60® 70
M ustard , yellow . .  taw  ou 
M ustard , b lack  . .  30® 35
Poppy ................... @ 100
Q uince ..............  1 60@1 75
R ape  ......................  16® 20
Sabadilla  ............  @ 35
Sabadilla , powd. 30® 35
Sunflow er ..............  22® 30
W orm  A m erican . .  @ 2 6
W orm  L ev an t . .  1 65@1 76

T inctu res
A c o n i te ..................  @1 70
Aloes ....................  @1 35
A rnica ..................  @1 60
A s a fo e t id a ............  @8 30
B elladonna ......... @1 80
B enzoin ..............  @2 16
B enzoin Compo’d  @8 00
B ucbu ..................  @8 70
C an tharad lea  . . .  0 8  00

Capsicum  ............. @2 15
C ardam on ..........  @2 10
C ardam on, Comp. @1 60
C atechu  ..............  @1 60
Cinchona ..............  @2 85
Colchicum  ..........  @2 40
Cubebs ..................  @2 60
D ig ita lis  ..............  @1 60
G entian  ..............  @1 86
Ginger ..................  @1 50
G uaiac ................... @2 20
G uaiac, Ammon. @1 80
Iodine ..................  @1 60
iodine, Colorless @2 00
Iron, clo. ..............  @1 60
Kino ......................  @1 65
M yrrh  ..................  @2 60
N ux V om ica . . . .  @1 76
Opium  ................... @7 50
Opium, Cam ph. @1 35
Opium. D eodors'd  @9 50
R hubarb  ..............  @1 66

P a in ts
Lead, red  d ry  . . . .  13® 13% 
Lead, w h ite  d ry  13@13% 
Lead, w h ite  oil . .  13® 13%
Ochre, yellow bbl. @ 1%
Ochre, yellow less 2 @ 6
P u tty  ................... 4%@ 7
Red V enet’n  A m er. 2® 6
Red V enet’n, E n g  2%@ 6
V erm illion, A m er. 26® 80
W hiting , bbl............... @ 2%
W hiting  ............... 3%@ 6
L. H. P . P rep . 3 00®3 25

M iscellaneous
A cetanalid  ............  66® 75
Alum ......................  17® 20
Alum, pow dered and

ground  ............... 18® 21
B ism uth , Subni

t r a te  ............... 4 00® 4 10
B orax  x ta l o r

pow dered ........... 10® 16
C an tharades po 2 00® 6 60
Calom el ..............  2 20@2 30
C apsicum  .........   38® 46
C arm ine ............  6 50@7 00
C assia Buds ........  60® 60
Cloves ................... 77® 85
Chalk P rep a red  . .1 2 ®  16 
Chalk P rec ip ita ted  12® 16 
Chloroform  . . ,  . . . .  58® 66
Chloral H y d ra te  1 80® 2 M
Cocaine ........... 12 SO® 12 85
Cocoa B u t t e r ........ 65® 75
Corks, list, less 40%
Copperas, bbls...........@ 2%
Copperas, less  . .  3%@ 8
Copperas, powd. 4%@ 10 
Corrosive S’ubim  2 00®2 10 
C ream  T a r ta r  . . .  68® 76
C uttlebone ........  95® 1 00
D extrine  ..............  10® 16
D over’s Pow der 6 76@6 00 
E m ery , All Nos. 10® 15 
E m ery , Pow dered  8® 10 
E psom  Salts, bbls. @ 3% 
Epsom  Salts, less 6® 10
E rg o t ..........................  @4 00
E rg o t, pow dered @4i 00 
F lake  W hite  . . . .  15® 20 
Form aldehyde, lb. 27® 30
G elatine  ........... 1 76@1 90
G lassw are, fu ll case  68% 
G lassw are, less 60% 
G lauber Salts, bbl. @ 8
G lauber S a lts  less 4® 8
Glue, B row n ........... 25® 86
Glue, B row n Grd. 20® 30 
Glue, W hite  . . . .  30® 85 
Glue, W hite  Grd. 30® 86
G lycerine ................  24® 38
H ops .......................... 65® 75
Iodine ..................  6 60@6 90
Iodoform  ..........  6 69@6 74
Lead, A ceta te  . . .  25® 80 
Lycopdium  . . . .  2 00@2 25
Mace ......................  86® 80
Mace, pow dered 96@1 00
M enthol ............  8 00@8 SO
M orphine . . . .  14 30@15 00
N ux Vomica ........  @ SO
N ux Vomica, pow. >8® 86 
P epper black pow. 58® 66
Pepper, w hite  ........  0  60
P itch , B urgundy @ 16
Q uassia  ..................  1I@ 16
Q uinine ..............  1 09® 1 59
Rochelle Sa lts  . .  55® 60
Saccharine ..........  @ 56
S alt P e te r  ............  30® 40
Seidlitz  M ix tu re .. 43® 60
Soap, g reen  ........... 20® 80
Soap m o tt cas tile  22% @ 25 
Soap, w h ite  cas tile

case  ......................  @26 00
Soap, w hite  castile

less, per b a r ..........  @2 66
Soda A sh ............  4%@ 19
Soda B icarbonate  3%@ 10
Soda, S a l ..................  2® 6
S p irits  C am phor . .  @2 00
Sulphur, roll . . . .  4%@ 10 
Sulphur, SubL . .  4%@ 10
T am arin d s  ............. 25® 80
T a r ta r  E m etic  1 03@1 10 
T urpen tine , Ven. 50® 6 00 
V anilla  Ex. pu re  1 50@8 00 
W itch  H azel . . .  1 8 5 0 1  76 
Zinc S u lpha te  . . . .  1 0 0  16
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GROCERY P R IC E CURRENT
These quotations are carefully corrected weekly, within six  hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled 
a t market prices at date of purchase.

ADVANCED D EC LINED
Saxon Food Codfish
Cheese W ashboards
C arnation  Milk
Crisco
Mazola
Citron
V inegar
Syrup

AMMONIA 
A rctic  Brand

12 oz. 16c, 2 doz. box 2 80
16 oz. 25c, 1 doz. box 1 75
32 oz., 40c, 1 doz. box 2 85

A X LE GREASE 
Mica, 25 lb. p a U .......... 1 60

BAKED BEANS
No. 1, pe r d o z . ....................1 35
No. 2, p e r doz...........  2 00
No. 3, p e r  doz..............3 15

BATH BRICK 
B ng llih  ........................... 06

BLUING
Jen n in g s '

Condensed P e a rl B luing 
Sm all, 3 doz. box . . . .  2 56 
L arge , 2 doz. box . . . .  2 70

BREA K FA ST FOODS 
C racked W heat, 24-2 4 60
C ream  o i W h ea t . . . .  7 50 
P illsbu ry 's  B est C er’l 2 60 
Q uaker Puffed Rice . .  4 36 
Q uaker Puffed W hea t 4 35 
Q uaker B rk fs t B iscu it 1 90 
Q uaker Corn F lakes  . .  2 90
R alston  P u r in a  ..........  4 00
R alston  B r a n z o s .......... 2 20
R alston  Food, large . .  3 30 
R alston  Food, sm all . .  2 30 
Saxon W heat Food • 4 80
Shred W h ea t B iscu it 4 60 
T riscu it, 1 8 .......................2 26

Corn
F a ir  ............................ . 1 85
Good .............................. 2 15
F ancy  .............................. 2 30

French  Peas 
M onbadon (N a tu ra l)

per dos. .....................
G ooseberries

No. 2, F a ir  ...............
No. 10 .........................

H om iny
S tan d a rd  ...................... 1 »

L obster
lb ................................. 2 10

{fa ïb ................................... 3 35
p icn ic  F la t ................... 2 75

M ackerel
M ustard , 1 lb................ . 1 80
M ustard , 2 lb ................ . 2 80
Soused, 1% lb. ........... . 1 60
Soused, 2 lb................... . 2 76
Tom ato, 1 lb. 
Tom ato, 2 lb.

M ushroom s
B uttons, % s ............... @30
B uttons, I s  ................... @50
H otels, I s  ..................... @44

O ysters
Cove, 1 lb. ...................
Cove, 2 lb. ...................

P lum s
P l u m s ................... 2 50@8 00

P e a rs  In Syrup 
No. 3 can  pe  rdz. 3 25@3 76

P eas

Kellogg’s  B rands 
T oasted Corn F lakes  4 20
Toasted  Corn F lak es

Ind iv idual ..............  2 00
(Crumbles ...........   4 20
(Crumbles, Xndv...........  2 00
B iscuit ............................  2 00
D rinket ........................  2 60
P e a n u t B u tte r  ..........  3 65
B ran  ................................. 3 60

BROOMS
F ancy  P a rlo r , 25 lb. 9 00 
Parlo r, 6 S tring , 25 lb. 8 76 
S tan d a rd  P a rlo r, 23 lb. 8 50
Common, 23 lb ................. 8 00
Special, 23 lb .....................7 25
W arehouse, 23 lb. . .  10 00

B R U 8H E 8
Scrub

Solid B ack, 8 in ...........1 50
Solid B ack, 11 in .......... 1 75
P o in ted  E n d s ............... 1 26

Stove
No. 3 .................................
No. 1  ..............................  1 SO
No. I  ............................... *

M arrow fa t . . . . .  1 75@1 86 
E arly  Ju n e  . . . .  1 90@2 10 
E arly  J u n e  a iftd  2 15@2 30

Shoe
No. 1 1 09
No. 2 ......................... J »•
No. I  ............................... 1 Î*

B U TTE R  COLOR 
D andelion, 25c size

CANDLES

Apples
3 lb. s ta n d a rd s  . . . .  
No. 10 .....................

B lackberries
2 lb............................ ..
S tan d a rd  No. 10 . .

B eans
B aked  ................
Red K idney . . . .
S t r i n g ...................
W ax  ...................

B lueberries
S tandard

C lam s 
L ittle  N eck, 1 lb.

Clam Bouillon 
Burnham's % pL . . .

P ie
Peaehee

No. 10 size  c an  pie @6 00 
P ineapple

G rated , No. 2 ............... 2 86
Sliced No. 2 E x t r a  . .  2 80

P um pkin
Good ...............................* X 30
F an cy  ............................... 16 5
No. 10 ..............................  4 60

R aspberries
No. 2, B lack  Syrup  . .  8 00
No. 10, B lack  ............. 12 50
No. 2, R ed P rese rv ed  
No. 10, R ed, W a te r  . .  14 00 

Salmon
W arrens, 1 lb. T a ll . .  3 65 
W arren s, 1 lb. F la t  . .  3 75
Red A lask a  ................... 2 85
M ed. R ed A laska  . . . .  2 60 
P in k  A lask a  ..............  2 20

Sard ines
Dom estic %a ..............  6 75
D om estic, % M u sta rd  6 50 
D om estic, % M u sta rd  6 80 
N orw egian , % s . . . .  15@18 
P ortuguese , %a . . . .  ¡¡Q@36

S au er K ra u t
No. 3, can s  ................... 1 46
No. 10, c a n s ...............

Shrim ps
t  00 D unbar, I s  doz. . . . . . . .  1 SO

D unbar, l% s  doz. . . . . .  8 40
, 16 Succotash

16 F a ir  ...............................
40 Good .............................

F an cy  ..........................
I S traw b erries

S tan d ard  .................... . 2 60
3>1 65 F an cy  ........................... . 2 90
»6 00 T om atoes

No. 2 ............................ . .  1 45
No. 3 ............................ . .  1 80

.12 50 No. 10 .......................... . .  6 76
T una

Case
%s, 4 doz. in  case  . , , ,

91  26 %s, 4 doz. in  case  . . . .
91  85 Is , 4 doz. in  c a te  . . .
92  60
B2 60 C A TSU P

V an C am p’s, % p in ts  1 80
V an Cam p’s  p in ts  . . . .  2 70

111 60 C H E E S E
P eerle ss  .............. @36
B rick  ...................... @33
Leiden r •
L im b u rg e r .......... @
P ineapp le  ............ 9

. 2 28 E dam  .................. •

. 6 76 Sap Sago ............. 9

. t  SO Swiaa, D om estic •  ’

C H EW IN G  GUM
A dam s B lack Ja c k  . . . .  70
B eem an 's  P epsin  ........... 70
B eechnut ........................... 75
D oublem int ....................... 70
F lag  Spruce ....................... 70
Ju icy  F ru i t  ....................... 70
S pearm in t, W rig leys . .  70
Y ucatan  ...........     70
Zeno ..............    70

CHOCOLATE 
W alte r B ak e r & Co,

G erm an’s  Sw eet ...........
P rem ium  .................   36
C aracas  ............................. 28

W alte r M- Low ney Co.
P rem ium , %s ................. 86
P rem ium , %■ ................ 86

CIGARS
Johnson  C igar Co. B ran d s  
D u tch  M aste rs  Club 87 50 
D utch  M aste rs  B anq. 87 60 
D utch  M aste rs  Inv . 87 50 
D utch  M aste rs  P an . 75 00 
D u tch  M aste r G rande 75 00 
D u tch  M as te r Special 70 00
E l P o r t a n a ................... 47 00
Gee J a y  ....................... 43 00
D utch  M asters  Six 60 00 
D u tch  M aste rs  H and

M ade ........................... 48 00
D utch  M aste rs  B aby

G rand  ........................  43 00
L ittle  D u tch  M aste rs  36 50 
S. C. W . new size ..36  60 
D utch  M aste rs  Sec

onds, new  size . . . .  43 00

P e te r  D ornbos B rands  
D ornbos Single B ndr. 48 00 
D ornbos P e rie c to  . .  42 50
V an D am , 6c ............. 37 60
V an  D am . 6 c ..............  42 50
V an  D am , 7 c ............... 60 00
V an D am , 10c ........... 70 00

W orden G rocer Co. B rands  
B oston  S tra ig h t . . . .  45 00 
T ran s  M ichigan . . . .  45 00
C ourt R oyal ............... 50 00
H em m eter’s  C ham 

pion ............................. 48 00
Iroquois ......................  47 00
Q ualex ..........................  48 00
L a  Q u a la t in c ia ........... 73 00
W orden 's  H an d  M ade 37 60
B. L .................................  46 00
Royal M ajo r ............... 47 00
L a  V alla R osa ........... 83 00
L a  V alla Rosa, K ids 47 00
V alla G rande ............. 49 00
K uppenheim er, No. 2 45 00 
F ir s t  N a tio n a l ........... 33 00

C LO TH E S LIN E
P e r doz.

No. 40 T w isted  C otton  2 00 
No. 50 T w isted  C otton  2 60 
No. 60 T w isted  C otton  3 00 
No. 80 T w isted  C otton  3 25 
No. 60 B ra ided  C otton  2 60 
No. 60 B ra ided  C otton  3 00 
No. 80 B ra ided  C otton  8 60 
No. 60 Bash Cord . . . .  3 40 
No. 60 S ash  Cord . . . .  4 00
No. 60 J u te  ................... 1 75
No. 73 J u te  ................. 1 00
No. 60 S i s a l ...................1 86

G alvanized W ire  
No. 20, each  100ft. long 1 00 
No. 19, e ach  100ft. long 2 10 
No. 20, eaoh 1*4ft, long 1 90 
No. 19, each  199fL long 2 10

COCOA
B ak er’s  ............................... 89
B unte, 10c size ............... 88
B unte , % lb. ........... . .  2 20
B unte , 1 lb .....................  4 00
Cleveland ......................... 41
Colonial, %s ..................... 86
Colonial, %■ ..................... 33
E pps ..................................... 42
H ersh ey ’a  %s ..................... 82
H ershey 'a  %s ................... 80
H uy ler ................................. 86
Lowney, % s .........................38
Lowney, % ■ ......................... 87
Lowney, % s ..................... 37
Low ney, 6 lb. cana  . . . .  87
Van H outen , %s ...............13
V an H outen , % ■ .............. 18
V an H outen , Via ...............86
V an H outen , l a ............... 65
W a n -E ta  ........................... 86
W ebb ................................... 83
W ilbur, Via .......................  83
W ilbur, Via ....................... 88

COCOANUT
%s, 5 lb. case  ............... S3
Vis, 5 lb. case  ............... 37
%s, 15 ib. case  ............. 36
%s, 15 lb. case  ............. 36
Vis & Vis, 15 lb. case  35%
6 and  12c pails  ........  4 35
Bulk, pails  ..................... 28
Bulk, b a rre ls  ................... 25
70 8c pkgs., p e r  case  4 25 
70 4 oz. pkgs., p e r case  4 80 
B akers C anned, doz. 1 20

C O F F E E 8  ROASTED 
RIO

Common ........................  22%
F a ir  ................................... 23%
C h o ic e ..............................  24%
F an cy  ............................. 25%

Santos
Common ........................  26
F a ir  ................................... 27
Choice ............................... 29
F an cy  ................................. 30
P eab erry  ............................. 29

M aracaibo
F a ir  ................................  33
C h o ic e .............................. 35

M exican
C h o ic e .............................. 32
F an cy  ............................  34

G uatem ala
F a ir  ..................................... 34
F an cy  ..............................  35

Jav a
P r iv a te  G row th  ........... 38
M andling ....................... 40
A nkola ........................... 40

San Salvador 
Good ................................  32

M ocha
S hort B ean  ................... 50
L ong B ean  ..................... 50

Bogota
F a ir  ................................. 40
F an cy  ............................... 42

P ack ag e  Coffee
N ew  Y ork B asis  

A rbuckle ..................... 32 00

M cLaughlin’s  XXXX 
M cL aughlin’s  XX X X  

package  coffee is  sold to 
re ta ile rs  only. M ail a ll o r 
d e rs  d irec t to  W . F . M c
L augh lin  A  Co., Chicago.

E x tra c ts
H olland, % g ro ss  bxs. 1 30
Felix , % g ross ..........  1 15
H um m el's  foil, % gro . 85 
H um m el’s  tin , % gro. 1 43

CONDENSED M ILK 
C arnation , Tall, 4 doz. 6 60 
C arnation , Baby, 8 doz. 5 95
P e t, TaU .....................  6 35
P e t, B aby ....................  4 30
V an Cam p, TaU . 6 25
V an Cam p, B aby . . . .  4 30

C hocolates P a lls
A ssorted  Choc...............  32
A m azon C aram els . . . .  30
Cham pion ......................  28
Choc. Chips, E u rek a  35 
K londike C hocolates 35
N abobs ..........................  35
Nibble Sticks, box ..2  25
N u t W afe rs  ..................  36
Ocoro Choc. C aram els 34
P e a n u t C lu s t e r s ............. 40
Q u in te tte  ......................  32
R egina .............................27

Pop Corn Goods 
C ra ck e r-Jack  P rize  . .  5 00 
C heckers P rize  ............. 5 00

Cough Drops
Boxes

P u tn am  M enthol . . . .  1 6 0  
S m ith  B ros...........................  1 50

COOKING COMPOUNDS 
Crlaco

36 1 lb. cans .............. 10 35
24 1% lb. cans ............ 10 35
6 6 lb. cans ................  10 35
4 9 lb. c an s  .............. 10 35

Mazola
P in ts , tin , 2 doz. ____ 7 75
Q uarts , tin , 1 doz. . . .  7 25 
% gal. tin s , 1 doz. ..13 75 
Gal. tins, % doz........... 13 30
5 Gal. tin s , 1-6 doz. ..19  75

CREAM TARTAR
B arre ls  o r D rum 3 ......... 78
Boxes ................................... 80

DRIED  FR U IT S 
Apples

E v a p ’ed, Choice, blk @17 
E vap 'd  F an cy  b lk ..  o

A pricots
C aliforn ia  ..................... @23

Citron
C alifo rn ia  ....................... @45

C u rran ts
Im ported , 1 Xb. pkg. . .
im ported , b u l k ...............

P eachaa
M uirs—Choice, 25 lb. ..19  
M uirs—Fancy , 2a lb. . .  
Fancy , 48 11 oz. pkgs. 6 60 

Peel
Lem on, A m e r ic a n ...........80
O range, A m erican  . . . .  82 

Ralalna
C luster, 20 c a rto n s  . . .  
Loose M uscatels, 4 Or. 
Loose M uscatels, 8 Cr. 11 
L . M. Seeded 1 lb. 18@18%

C aliforn ia P runes  
90-100 25 lb. boxes ..@ 12 
80- 90 26 lb. boxes . .
70- 80 25 lb. boxes ..@ 16%  
60- 70 25 lb. boxes ..@ 17% 
50- 60 25 lb. boxes ..@ 18% 
40- 50 25 lb. boxes . .
30- 40 25 lb. boxes ..@ 19%

FARINACEOUS GOODS 
B eans

C alifo rn ia  L im as . . . .  10 
Med. H an d  P icked  . .  9 
B row n, H oU & nd...........

Hooks—K irby
Size 1-12, p e r 100 . . . *
Size 1-0, p e r 100 . . . . . . .  9
Size 2-0, p e r 100 . . . . . .  10
Size 3-0, p e r 100 . . . . . . .  u
Size 4-0, p e r 100 . . . . . . .  14
Size 5-0, p e r 100 . . . . . . .  IS

Sinkers
No. 1, p e r g ross . . ___6u
No. 2, per g ross . . . . . .  60
No. 3, per gross . .
No. 4, p e r g ross . .
No. 5, p e r gross . . ___80
No. 6, p e r g ross . . ___90
No. 7, per g ross . . . . . 1  25
No. 8, p e r g ross . .
No. 9, p e r g ross . . . . .2  4c

FLAVORING EXTRACTS
Jen n in g s  D C B rand 

P u re  V anlla  
T erpenelaaa 
P u re  Lem on

P e r  Doz
7 D ram  15 C e n t ...........1 25
1% O unce 20 C ent . .  1 80
2 Ounce, 35 C en t . . . .  2 70 
2% Ounce 35 C ent . .  2 85 
2% O unce 45 C ent . .  8 10 
4 O unce 55 C ent . . . .  6 20
8 O unce 90 C ent . . . .  8 50 
7 D ram  A ssorted  . . . .  1 21 
1% O unce A sso rted  . .  2 00

Moore’s  D U B rand
P e r  Doz.

1 oz. V an illa  16 C ent 1 25 
1% oz. V anilla  26 C ent 2 00
3 oz. V an illa  36 C ent 3 00 
1 oz. L em on 15 C ent 1 25 
1% oz. Lem on 26 C ent 2 00 
3 oz. Lem on 35 C ent 8 00

FLOUR AN D  F E E D  
Valley C ity  MlUing Co.

Lily  W h ite  ................... 14 35
G raham  25 lb. p e r cw t. 6 20
R ow ena B olted  M eal,

25 lbs., p e r  cw t..........6 70
Golden G ranu la ted  M eal,

25 lbs., p e r cw t..........4 80
R ow ena P a n c ak e  6 lb.

p e r cw t........................ 6 20
R ow ena B uckw heat

Com pound ................. 6 20
R ow ena Corn F lour,

W atson- H ig g in s  M illing 
Co.

N ew  P erfection , %s . .  14 35
W orden G rocer Co. 

Q uaker, % s p a p er . .  11 75

K ansas H ard  W h ea t 
W orden G rocer Co. 

100% .
A m erican  Eagle , l% s  14 25 
A m erican  Eagle , %s 14 05 
A m erican  Eagle , %s 14 05

Spring  W h ea t 
W orden G rocer Co. 

100%.
W ingold, % s F ey  P a t  11 85 
W ingold, %s P a p e r  14 25 
W ingold, %s P a p e r  14 05

Meal
B olted ............................. 4 60
Golden G ran u la ted  . .  4 8u

W h ea t
M ILK COMPOUND

H ebe, Tall, 6 doz.......... 5 00
H ebe, Baby, 8 doz. . .  4 76

CONFECTIONERY
Stick  Candy P ails

H orehound  ................... 26
S ta n d a rd  ....................... 26

Cases
J*umbo ............................. 26

Mixed C andy 

B roken ...........................
P a ils
25

C ut L oaf ...................... . 25
G rocers ........................... 20
K in d e rg a rten  .............. 29
L ead er ............................ 26
N ovelty  .......................... . 26
P rem iò  C ream s .......... 86
R oyal .............................. 24
Special ......................... 24
X  L  O ............................ . 22

Specialties P a ils
A uto  K isses (b ask e ts) 26
B onnie B u tte r  B i te s . ,. 32
B u tte r  C ream  C om  .., 32
C aram el Bon Bona . . 32
C aram el C roquettes  . , . 30
C ocoanut W affles . . . . 28
Ooffy Toffy ................... 30
Fudge, W aln u t .......... 32
Fudge, Choc. P e a n u t 28
Cham pion Gum  D rops 25
R asp b erry  Gum  D rops 26
Iced O range Jellies  . . 27
Ita lia n  Bon B ons . . . . 27
AA Licorice D rops 

5 lb. box ................... 2 26
Lozenges, P e p .............. 29
Lozenges, P in k  ......... 29
M ancbus ...................... 27
M olasses K isses, 

B ask e ts  ................... 26
N u t B u tte r  P u ffs  . . . 80

F a rin a
25 1 lb, packages . . . .  2 65
Bulk, p e r  100 lbs..........

O riginal Holland R usk 
P acked  12 ro lls to  co n ta in er 
3 co n ta in ers  (36) ro lls 4 32 

H om iny
Pearl, 100 lb. sack  . . . .  8% 

M acaroni
Domestic, 10 lb. box . .1  10 
Domestic, b roken  bbls. 8% 
S k in n er’s  24s, case  1 37% 

P aa rl Barley
C heste r ........................... 4 65
P o r t a g e .............................

P a ss
G reen, W isconsin, lb. 9%
Split, lb .............................  9%

Sago
E a s t  In d ia  ........................  16
G erm an, sack s  ................. 16
G erm an, broken  pkg.

Tapleoa
Flake, loo lb. sacks  . .  16 
P earl, 100 lb. sack s  . .  16% 
M inute, S u b s titu te , 8 

oz., 8 doz. ...............t  66

FISH IN G  TA CK LE 
C otton L ines

No. 2, 16 fe e t ................ 10
No. 8, 16 fe e t ................  11
No. 4, 16 fe e t ................  12
No. 6, 15 fee t ................  14
NO. 6. 15 fee t ................  15

L inen L ines
Sm all, p e r  100 fe e t . . . .  60 
M edium , p e r 100 fee t . .  66 
L arge , p e r  100 fe e t . . . .  <6

F lo a ts
No. 1%, p e r  dozen . . . .  13
No. 2, p e r  dozen ...........  16
No. 8, p a r  dozen ..............20

Red ..................................... 2 40
W h ite  ................................. 2 37

O ats
M ichigan C arlo ts  ........  75
L ess th a n  carlo ts  ........  78

Corn
C arlo ts  ............................. 1 72
L ess th a n  carlo ts  . . . .  1 75

H ay
C arlo ts  ............................  38 40
L ess th a n  carlo ts  . . .  40 42

Feed
S tree t C ar F eed  . . . .  65 00 
No. Corn & O a t F d . 65 00
C racked C orn .............. 67 50
C oarse C orn M eal . . .  67 50

FR U IT  JA R S 
M ason, p ts ., p e r  gro. 7 60 
M ason, q ts ., p e r gro. 8 00 
M ason, % gal. p e r  g r. 10 35 
M ason, c an  tops, gro. 2 80

GELATINE
Cox’s, 1 doz. la rg a  . . .  1 46 
Cox’s, 1 doz. sm all . .  90
K nox 's  S parkling , doz. 1 90 
K nox’s  A ctdu’d  doz. . .  2 00
M inute, 1 doz. ........... 1 25
M inute, 8 doz. ........... 2 76
N elson’s  ....................... 1 60
Oxford ........................... 76
P lym ou th  Rode, Phos. 1 66 
P lym ou th  Rook. P la in  1 60 
W au k esh a  .....................  l  60

HERBS
Sage ................................... IS
H ops ................................... 16
L au re l L eaves  ................. 20
Bonos L eaves ............  «6
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H ID ES AND P E L T S  
Hides

G reen, No. Í  ..............  20
G reen No. 2 .............   19
Cured. No. 1 .............. 22
Cured, No. 2 ..............  21
C aliskin, green , No. 1 35 
Calfskin, green , No. 2 33% 
C alfskin, cured, No. 1 38 
C alfskin, cured , No. 2 36%
H orse, No. 1 ......... 7.50
H orse, No. 2 ......... 6.50

P elts
Old W o o l ................  75® 2 00
L am bs ................... 50@1 00
Shearlings ............  50@1 00

Tallow
P rim e  ......................... @09
No. 1 ....................... @08
No. 2 ....................... @07

Woei
U nw ashed, med. . .  @45
U nw ashed, fine  . . . .  @37

Small
B arre ls  ........................ 14 00
H alf b a rre ls  .............. . 7 60
5 gallon kegs .......... . 2 80

G herkins
B arre ls  ........................ 25 00
H alf b a rre ls  .............. 18 00
5 gallon  kegs ............ . 4 50

Sw eet 8m all
B arre ls  ....................... 28 00
5 gallon kegs .......... . 5 00
H alf b a rre ls  .............. 14 50

P IP E S
Clay, No. 216, p e r box 
Clay, T . D. fu ll co u n t 
Cob, 3 doz. in  box . .  1 25

PLAYING CARDS 
No. 90 S team boat . . . .  2 25 
No. 808, Bicycle . . . .  3 50 
P e n n a n t ....................... 3 25

HONEY
A. G. W oodm an’s B rand.
7 oz., p e r doz...................
16 oz., p e r doz.............. 4 80

HORSE RADISH 
P e r  doa. ............................. 90

JE L L Y
101b. K anak in , p e r  pail 1 40 
301b. pa il3, p e r pail . .  2 60

JE L L Y  GLASSES
8 oz. capped in bbls.,

p e r doz.............................  40
M A PLE IN E

2 oz. bo ttles , p e r doz. 3 00 
1 oz. bo ttles , p e r  doz. 1 75 
16 oz. bo ttles , p e r dz. 16 50 
32 oz. bottles, p e r dz. 30 00

MINCE M EAT
P e r case  ................... 4 I I

M OLASSES 
New O rleans

F an cy  Open K e ttle  . . . .  68
Choice ................................  58
Good ................................
S tock .................................

H alf b a rre ls  5c e x tra
R ed H en, No. 2 ..........  2 75
Red H en, No. 2% ___ 3 35
Red H en, No. 5 . . . .  3 25
Red H en, No. 10 ___  3 15
Uncle Ben, No. 2 ___  2 75
Uncle Ben, No. 2% . .  3 35
U ncle Ben, No. 5 ___  3 25
U ncle Ben, No. 10 . . .  3 15 
G inger Cake, No. 2 . . .  3 10 
G inger Cake, No. 2% 4 00
G inger Cake, No. 5 . .  3 90 
O. & L. Open K ettle ,

No. 2% ......................  6 60
M USTARD

% lb. 6 lb. box . . . . . . .  30

NUTS—W hple 
Almonds, T e trag o n a  30 
B razils, la rg e  w ashed
F an cy  M ixed ................
F ilb erts , B arcelona . .  22 
P ean u ts , V irg in ia  . . .  13
P eanuts, V irg in ia,

R oasted  ....................  15
P e a n u ts , Span ish  . .  15
W alnuts C alifo rn ia  36@37 
W alnu ts, F ren ch  ..........

Shelled
A lm o n d s ...........................65
P eanuts, Spanish,

10 lb. box ..........  1 85
P eanuts, Spanish,

10 lb. bbl...................  16%
P eanuts, Spanish,

200 lb, bb l...............  16
P ecan s  ......................  1 50
W aln u ts  ........................  90

OLIVES
Bulk, 1 gal. kegs . .  @1 60 
Bulk, 2 gal. kegs . .  @1 35 
Bulk, 5 gal. kegs . .  @1 30
Stuffed, 5 oz..................  1 25
Stuffed, 14 oz................  3 00
P itted  (n o t stuffed)

14 oz............................... 3 00
M anzanilla , 8 oz.......... 1 45
Lunch, 10 oz..................... 2 00
Lunch, 16 oz..................  3 25
Queen, M am m oth, 19

oz.................................... 5 50
Queen, M am m oth, 28

oz.....................................  6 75
Olive Chow, 2 doz. cs. 

per doz. ..................... 2 60

PETRO LEUM  PRODUCTS 
Iron  B arre l“' 

P erfec tion  ..................... 12.7
Red Crown Gasoline 23.7 
Gas M achine G asoline 44.2 
V. M. & P. N a p h th a  23.7 
C apitol Cylinder, Iron

B bls.................................  39.8
A tlan tic  Red Engine,

Iron  B bls......................  24.8
W in te r B lack, Iron

Bbls................................  14.3
P olarlne, Iron  Bbls. . .  44.8

P IC K L E 8
Medium

B arre ls, 1,200 coun t 12 00 
H a lf bbls., 600 coun t 6 50 
5 gallon kegs ..............  2 60

POTA8H
B ab b itt’s, 2 doz................ 2 76

PROVISIONS
B arreled Pork  

C lear B ack  . .  54 00@56 00 
S h o rt C u t Clr. 51 00@52 00 
B risket, C lear 55 00@56 00
P ig  ................................
C lear F am ily  ............. 48 00

D ry S a lt M eats 
S P  Bellies . . .  31 00@82 00

L ard
P u re  in tie rces  32%@33 
Com pound L ard  24 @24% 
80 lb tu b s  . . .a d v a n c e  % 
60 lb. tu b s  . . .a d v a n c e  % 
50 lb. tu b s  . . .a d v a n c e  % 
20 lb. pa ils  . . .a d v a n c e  % 
10 lb. pails  . . .a d v a n c e  % 
5 lb. pails  . . .a d v a n c e  1 
3 lb. pa lls  . . .a d v a n c e  1

Sm oked M eats 
H am s, 14-16 lb. 36 @86 
H am s, 16-18 lb. S4%@85 
H am s, 18-20 lb. 33 @34 
H am , d ried  beef

se ts  ................  41 @42
C alifo rn ia  H am s 26 @27 
P icn ic  Boiled

H am s ..............  86 @40
Boiled H am s . .  61 @62 
M inced H am s . .  22 @23 
B acon ................... 89 @62

Sausages
Bologna ........................... is
L iv er ............................... 12
F ran k fo rt ..................... 19
P o rk  ....................... 14@15
V eal ................................. 11
T ongue ......................... 11
H eadcheese ................... 14

B ssf
Boneless ........  25 00@27 00
Rum p, new  . .  30 00 @31 00

P ig ’s Feet
% bbls.......................
% bbls., 40 lbs. . . .
% bb ls .........................
1 bbl.............................

T ripe
K its , 15 lbs................
% bbls., 40 lbs. . . .
% bbls., 80 lbs. .

C asings
Hogs, p e r  lb ................. 60@5B
Beef, round  se t . . . .  19@20 
Beef, m iddles, s e t . .  45 @55 
Sheep ..................  1 15 @1 35

Uncolored O leom argarine
Solid D airy  ..............  28@29
C ountry  Rolls ............ 30 @31

C anned M eats 
Red Crown B rand

Corned B eef ................  5 00
R oast Beef ..................  4 75
R oast M utton  ..............  4 20
V eal L oaf ....................  1 40
V ienna Sty le Sausage 1 40
Sausage M eat ..............  3 65
P o tted  M eat ................  57%
Deviled M eat ..............  57%
G erm an D eviled H am  3 00 
H am b u rg  S teak  and

Onions ....................  1 70
Corned Beef H ash  . .  1 70
Cooked B ra in s  ............  3 10
Cooked L unch T ongues 3 35 
Cooked Ox T ongues .15 55 
Chili Con C arne . . . .  1 80 
Sliced Bacon, m edium  3 35 
Sliced Bacon, la rge  . 5 55 
Sliced Beef, 2% oz. . 1 80 
Sliced Beef, 3% oz. 2 25 
Sliced Beef, 5 oz. . . .  3 00 
Sliced Beef, 7 oz. . . .  3 90 
Sliced Beef, tin , 3% oz. 2 25 
Sliced Beef, tin , 7 oz. 3 90

RICE
F an cy  ......................  @10%
Blue Rose ..........  9%@ 9%
B roken .........................

ROLLED OATS
M onarch, bbls...............  7 75
Rolled Avena, bbls. . .  8 00 
Steel Cut, .100 lb. sks. 5 00 
M onarch. 100 lb. sks. 4 25 
Q uaker, 18 R egu lar . .  1 85 
Q uaker, 20 F am ily  . .  i  20

. . .  1 75 
. . . .  3 40 
. . . .  9 00 
, . .  16 0«

........  90

. . . .  1 60 
. . .  3 00

SALAD DRESSING

Colum bia, % p in t . . . .  2 25 
Colum bia, 1 p in t . . . .  4 00 
D urkee’s la rge  1 doz. 5 25 
D urkee’s m ed., 2 doz. 5 80 
D urkee’s  P icnic , 2 doz. 2 75 
S n ider’s, la rge  1 doz. 2 40 
S n ider’s, sm all, 2 doz. 1 45

SA LERA TU S

P ack ed  60 lbs. in  box. 
A rm  an d  H am m er . .  3 25 
W yando tte , 100 % s . .  8 00

8A L  8 0 DA
G ranula ted , bbls...........l  95
G ranu lated , 100 lbs. cs. 2 10 
G ranu lated , 863 pkgs. 2 25

SALT 
Solar Rock

56 lb. sack s  ......................  52
Common

G ranulated . F in e  . . . .  2 16
M edium , F in e  ..............  2 20

SA L T  PISH
Cod

L arge, whole ..........  @14%
Small, w hole ..........  @14
S trip s  o r b ricks  . .  20028 
Pollock ......................  @14

H olland H erring
S tandards , bbls...........
T . M., bbls.....................
S tandard , kegs ..........
T. M. kegs .................

H erring
Full F a t  H erring , 850

to  400 c o u n t ..........
Spiced, 8 lb. pails  ........  95

T ro u t
No. L 100 lb s ...............
No. 1, 40 lbs...................
No. 1, 10 lb s ...................
No. 1, 3 lb s ......................

M ackerel
M ess, 100 lbs............... 25 00
Mess, 60 lbs..................... 18 25
M ess, 10 lb s ..................  2 95
Mess. 8 lbs................... 2 80
No. 1, 100 lb s ..............  24 00
No. 1, 50 lbs...............  12 75
No. 1, 10 lb s ......................2 80

L ake  H erring  8 lbs ..................................

SE E D «
A nise ..............................  46
C anary, S m y r n a .......... 28
C araw ay  ......................... 85
Cardom on, M alabar 1 90
C elery ............................  65
H em p, R u ssian  ..........  12
Mixed B ird ................... 12%
M ustard , w h ite  ........... 40
Poppy  ............................. go
R ape ................................. 11

SHOE BLACKING 
R an d y  Box, la rg e  2 dz. 9 50 
H andy  Box. sm all . .  I  25 
B ixby’s R oyal Po lish  1 20 
M iller’s Crow n Polish  90 

SN U F F
Sw edish Rapee, 10c 8 fo r 64 
Swedish R apee. 1 lb. gls 60 
N orkoplng, 10c, 8 fo r ..64 
N orkoplng, 1 lb. g lass  . .  60 
Copenhagen, 10c. 8 fo r  64 
Copenhagen. 1 lb. g lass  60

SOAP
Jam es  S. K irk  A  Com pany
A m erican  F am ily , 100 6,00 
•Tap Rone. 50 cakes . .  4'00 
K irk ’s W h ite  F lak e  . .  5 40

L au tz  Bro*. A  Co. 
Acme. 100 cakes . . . .  5 00 
B ig  M as te r 100 blocks 6 00 
Climax, 100s and  120s 5 00 
Q ueen W hite , 100 cks. 5 00 
Oak Leaf. 100 cakes . .  5 00 
Queen Anne. 100 cakes 5 00 
L au tz  N ap h th a , 100s 5 90

P ro c to r & G am ble Co.
L enox ............................  5 50
Ivory , 6 oz....................... 6 00
Ivory, 10 oz...............  10 00
S ta r  ..................................  4 80

Sfwift & Com pany 
Sw ift’s P ride , 100, 8 oz. 6 60 
W hite  L aundry , 100 8

oz..................................... 5 65
W ool, 24 bars , 6 oz. ..1  40 
Wool. 100 bars, 6 oz. 6 00
Wool, 100 bars , 10 oz. 10 66 
Classic, 100 ba rs , 8 oz. 5 25

T radesm an  C om pany 
B lack  H aw k , one box 3 75 
B lack  H aw k, five bxs. 3 70 
B lack H aw k, te n  bxs. 3 65 

Box con ta in s  72 cakes. I t  
Is a  m ost rem ark ab le  d ir t  
and  g rease  rem over, w ith 
out in ju ry  to  th e  skin.

Scouring Pow ders
Sapolio, g ross lo ts  . . . . 9  50 
Sapollo. h a lf gro. lo ts 4 85 
Sapolio. single boxes 2 40
Sapolio, hand  ..............  2 40
Q ueen A nne, 30 cans 1 80 
Queen Anne, 60 cans 3 60 
Snow M aid. 30 can s  . .  1 80 
Snow Maid. 60 cans ..  3 66

W ashing Pow ders

Snow Boy, 100 pkgs. . .  3 75 
Snow Boy, 60 pkgs. . .  3 00 
Snow Boy, 24 pkgs. . .  4 75 
Snow Boy, 20 pkgs. . .  5 15

Soap Pow ders

Johnson ’s F in e , 48 2 5 75
Johnson ’s  X XX 104 . .  5 75
R ub-N o-M ore ..............  5 6o
N ine O’c lo ck  ..............  4 25
L a u tz  N ap h th a , 60s . .  3 46 
O ak L eaf Soap Pow der,

24 pk g s ..........................  4 75
O ak L ea f Soap Pow der,

100 pkgs.......................  5 00
Queen A nne Soap P ow 

der, 60 pkgs.................... 2 90
Old D utch  C leanser,

100a ..............................  4 0«

SODA
B! Carb, K egs ..........  2%

SPIC E S 
W hole Spices

Allspice. J am a ic a  . .  @12 
A llspice, tg. G arden  6911 
Cloves, Z anzibar . .  @42 
C assia, C an ton  . . . .  @24 
C assia, 6o pkg. doz. @85 
G inger, A frican  . . . .  @15 
Ginger, Cochin . . . .  @20
M ace. P e n a n g ..........  @90
Mixed, No. 1 ..........  @17
Mixed, No. 2 ............  @16
Mixed, 6c pkgs. dz. @45 
N utm egs. 70-8 . . . .  @50 
N utm egs. 106-110 . .  @45
Pepper, B lack  ......... @27
Pepper, W h ite  ......... @40
Pepper, C ayenne . .  @22 
P ap rik a , H u n g a rian

P u re  G round In Bulk 
Allspice, J am a ic a  . .  @16 
Cloves, Z anzibar . .  @50 
C assia, C an ton  . . . .  @82
Ginger. A frican  ___ @25
Mace, P en an g  ........  @ 10«
N utm egs ..................  @46
P epper. B lack  ..........  @28
Pepper. W h ite  ........  @52
Pepper. C ayenne . .  @20 
P ap rik a , H u n g arian  @41

STARCH
Corn

K lngeford, 40 lbs. . .  9% 
M uzzy, 49 lib . pkgs. 9%

K lngeford
Silver Gloss, 40 lib . . .  0% 

Gloss
Argo. 48 5c p k g s.......... 2 40
Silver Gloss, 16 81bs. . .  9% 
Silver Gloss. 12 61bs. . .  9%

48 lib . packages  .......... 9%
16 81b. packages  .........  9%
12 51b. packages  .........  9%
60 lb. boxes ................  6%

SYRUPS
Corn

B arre ls  ..............................  75
H alf b a rre ls  ................... 81
Blue K aro , No. 1%,

2 doz..............................3 20
Blue K aro, No. 2, 2 dz. 3 76
Blue K aro, No. 2%, 2

doz..............................  4 80
Blue K aro, No. 5, 1 dz. 4 80
Blue K aro  No. 10%

doz................................  4 55
Red K aro , No. 1%, 2

R ed K aro , No. 2. 2 dz. 4 15 
Red K aro , No.2%, 2 dz. 5 10 
R ed K aro , No. 5, 1 dz. 5 00 
Red K aro , No. 10 % 

doz................................  4 75

P u re  Cane
F a ir  .............................
Good ...........................nhnW ...................

T A B LE SAUCES
H alford , la rg e  ........... 3 75
H alford, sm all .......... 2 26

TE A
Uncolored Jap an

M edium  ..................... 34@38
Choice ......................... 35@38
F an cy  ......................... 45@55
B ask e t-F ired  M ed’m 
B ask e t-F ired  Choice 
B ask e t-F ired  F ancy
No. 1 N ibbs ................  @45
Siftings, bulk  ..........  @21
Siftings, 1 lb. pkgs. @23

G unpow der
M oyune, M edium  . .  35@40
M oyune, Choice . . . .  40@45

Young Hyson
Choice ......................... 35@40
F ancy  ........................  50@60

Oolong
Form osa, M edium  . .  40@45 
Form osa, Choice . .  45@50 
Form osa, F ancy  . .  65@76

English B reak fas t 
Congou, M edium . .  40@45 
Congou, Choice . . . .  45@50 
Congou, F an cy  . . . .  50@60 
Congou. Ex. F an cy  60@80

Ceylon
Pekoe, M edium . . . .  40@45 
Dr. Pekoe, Choice . .  45@48 
F low ery  O. P . F an ey  66@60

TW IN E
Cotton, 3 ply  cone . . . .  55 
C otton, 3 ply balls . . . .  56 
H em p, 6 p l y ...................... 25

W RA PPIN G  PA PE R  
F ibre, M anila, w hite  5% 
F ibre, M anila, colored
No. 1 F ib re  ..................  7%
B u tch ers’ M anila  . . . .  6%
K ra ft ..............................  11%
W ax B u tte r, sh o rt c’n t  20 
P a rch m ’t  B u tte r, rolls 22

Y EA ST CAKE
M agic, 3 doz.................. 1 IS
Sunlight, 3 doz.............. 1 00
Sunlight. 1% doz........... 60
Y east Foam , 8 doz. . .  1 15 
Y east Foam , 1% doa. I I

YEAST—COM PRESSED 
F leischm an, per doz. . .  24

VINEGAR
W h ite  W ine, 40 g ra in  20 
W hite  W ine, 80 g ra in  26 
W h ite  W ine. 100 g ra in  29
O akland V inegar & P ickle 

Co.’s B rands
O akland  apple e lder . .  35 
B lue R ibbon Corn . . . .  25 
O akland w h ite  plcklg 20 

P ack ag es  no charge.

W ICKING
No. 0, p e r  g ross .......... , 60
No. 1, p e r gross .......... ,. 70
No. 2, p e r g r o s s .......... 1 00
No. 3, p e r g r o s s .......... 1 75

W OODENW ARE
B askets

Bushels, w ide band,
w ire  hand les ............ 2 15

B ushels, w ide band,
wood hand les .......... 2 25

M arket, drop hand le  . . 85
M arket, single handle 90
Splint, la rge  .............. 8 00
Splint, m edium  .......... 7 25
Splint, sm all .............. 6 76

B u tte r P la te s
W ire  pjnd

% lb., 250 In c ra te  . . . .  55
1 lb., 250 in c ra te  . . . . .  «5
2 lb., 250 In c ra te  . . . . . .  75
S lh„ 250 In c ra te  . . . . . .  90
5 lb., 250 in c ra te  . . . . 1 26

C hurns
B arrel, 6 gal., each  . . 2 40
B arrel, 10 gal. each  . . 2 55

Clothes P ins
Round H ead

4% Inch, 6 g ross . . . . 1 50
C artons, 20-36s, b o x .. 1 70

Egg C ra tes  and  F illers
H um pty  D um pty, 12 dz. 24
No. 1 com plete .......... .. .  50
No. 2 com plete .......... .. .  40
Case, m edium , 12 se ts 1 80

Fauoeta
Cork lined. 8 In............ . .  70
Cork lined, 9 In ........... . . 80
Cork lined, 10 In.......... . .  90

Mop Sticks
T ro jan  sp ring  ............ 1 60
E clipse  p a te n t sp ring 1 60
No. 1 com m on .......... 1 60
No. 2, p a t. b ru sh  hold 1 60
Ideal, No. 7 .................. 1 60
12oz. co tton  mop heads 3 10

Palla
10 qt. G alvanized . . . . 3 40
12 qt. G alvanized . . . . 3 75
14 qt. G alvanized ___ 4 25
F ib re  .............................. 9 75

Toothpicks
Ideal ................................ 85

T rapa
M ouse, wood, 4 holes . .  60
M ouse, wood. 6 holes . .  70
Mouse, tin , 5 holes . . . .  55
R at, wood ...................... . .  80
R at, sp ring  .................. . .  76

T ubs
N'>. 1 F ib re  ................ 42 00
No. 2 F ib re  .............. 38 00
No. 3 F ib re  .............. 33 00
L arge  Galvanized . . . 12 00
M edium  G alvanized 10 00
Sm all G alvanized . . . 9 00

W ashboards
B an n er Globe .............. 4 75
B rass, Single .............. 6 25
Glass. Single .............. 5 50
Double P eerless  .......... 7 00
Single P eerless  .......... 6 25
N o rth e rn  Queen ........ 6 00
U n iv e r s a l ........................ 5 75

W indow C leaners
12 In................................... 1 66
14 in ................................... 1 86
16 In .............................. 2 10

W o o d  Bowie
13 In B u l l e t  .................. 1 90
15 In  B .u t i e i  .................. 7 00
17 in. B u tte r  ............ 8 00
19 In. B u tte r  .............. 11 00

SPECIAL 
Price Current

AX LE GREASE

25 lb. palls, pe r doz. ..18  80

KITCHEN
KLENZER

80 can  cases, $4 p e r case

B el-C ar-M o B rand
8 oz., 2 doz. in case  . .3 00
12 oz. 1 doz. in case .
24 1 lb. pails  ............ 5 60
12 2 lb. pails  ............ 5 00
5 lb. pails, 6 In c ra te 6 85
10 lb. pails .................. 18%
15 lb. pails  .................. 18
25 lb. pails .................. 17%
50 lb. tin s  .................. 17
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\  WOMANS WORLD
id , t  =

M any T hings Contribute to  the Con
dition Called “M alnutrition.” 

W ritte n  for th e  T radesm an .
M alnutrition m eans bad feeding— 

not necessarily under-feeding. D on't 
get the idea that m alnutrition is con
fined to the hom es of the poor. In 
the slums it is m ore or less com pul
sory, practically unavoidable and 
chronic, and pardonable so far as 
blame upon the parents is concerned; 
in the hom es of the well-to-do and 
rich it is amazingly common the re
sult of ignorance or easy-going stu
pidity; avoidable—and criminal.

I  have recently  seen this statem ent 
by Dr. W illiam R. P. Em erson:

“ A survey of the  younger boys in 
two famous preparatory  schools no t
ed for the wealth of their patrons 
has .recently been made. More than 
30 per cent, of these boys are 10 per 
cent, to 20 per cent, under weight for 
their height—nearly double the p ro
portion found in a public school in 
the E ast Side of New York.”

Even am ong the very poor it would 
be possible greatly  to improve the 
situation by a well-informed use of 
very slender m eans in the selection 
of food, but there are psychological 
factors in the way which it would 
take long and careful education to 
dispel. I cannot discuss that aspect 
of the question ju st now. I am speak
ing to those who have sufficient 
m eans to purchase proper food in 
sufficient quantities, and who m ay be 
presum ed to  have sufficient comm on- 
sense to  rectify the conditions which 
interfere with the proper nutrition 
of their children.

F irst of all, you w ant to know the 
conditions in your own family. For 
that you need scales, a tape-m easure, 
and a weight-and-height chart; also 
some common-sense and m ental elas
ticity. You can buy the scales o r use 
those a t the corner grocery. I t  is 
vastly b e tte r to  weigh the children 
a t home w ithout clothing; for then 
your com parisons will be reliable. 
Probably you have a tape-m easure in 
the house. The w eight-card you can 
get from the Child H ealth  O rganiza
tion at 289 Fourth  avenue, New York. 
T hat shows the proper relation be
tween w eight and height for boys 
and girls from five to  eighteen. I t 
is harder to  get the common-sense 
and m ental adaptability, but you can 
accomplish w onders in th a t direction 
if you will drop the idea th at you 
know everything and the feeling th at 
you don’t like to  bother.

Y our child a t a certain age, of a 
certain height, ought to  weigh a cer
tain  amount. I f  he doesn’t, the prob
ability is th a t he is not properly nour
ished. H e m ay appear perfectly well,

his vital organs m ay seem  to func
tion norm ally; you can’t detect out
wardly anything the m atter with him 
except th at he is under weight. A long 
with under-w eight you are likely to 
find him falling behind in his studies, 
unable to bear any unusual pressure 
of w ork or responsibility, he m ay be 
called lazy and inattentive, m ay be 
nervous, m ay be constantly  “catch
ing cold” o r having o ther sorts of 
physical ailment. O ther things being 
equal, these are all signs probably of 
m alnutrition; they are serious indeed 
and call for attention  and wisely di
rected remedy.

“M any children.” says Dr. E m er
son, “besides habitually taking too 
little food, have serious faults in their 
food habits, such as the omission 
of cereals and milk from  their diet, 
the use of tea and coffee, eating candy 
before meals, and fast eating  habits 
that in them selves are entirely  ade
quate to cause m alnutrition to  a ser
ious degree. Y et only rarely are these 
habits noticed.”

I know one m other who supervises 
her children’s eating  at the table so 
much th at they never really eat or 
enjoy a good m eal: they pick at this 
and th at and have not been perm itted 
to form the habit of eating  heartilv  
and unconsciously as they should. It 
would be alm ost a physical im possi
bility for this m other to  put good, 
wholesome, nourishing food before 
her children -and then let them  eat 
it w ithout fussing or nagging.

A little girl th a t I  have in mind 
got into the habit, while her m other 
was absent for several weeks, of push
ing away her plate of s o u p , saying. “ I 
don’t like soup.” H er m other upon 
her re turn  m et the situation, I  thought, 
verv wisely, saying to the child:

“Let us play to-day th at you are 
my guest a t luncheon. I will treat 
you ju st as I do my friend Mrs. 
Gates; when you come home from 
school I will m eet you in the par
lor; we will discuss our sum m er 
plans, and how m any of your doll- 
children you will be able to take with 
you. O f course, you will accept w ith
out question w hat we have for lun
cheon—well-bred people do not sniff 
or find fault with the food, especially 
if they are guests.”

The little plan worked liked a charm ; 
they played the game m any times. 
W hen they sa t down a t table m other 
a t once sta rted  in w ith some in terest
ing topic of conversa tion : the food 
took its proper place in the uncon
scious background, and was eaten as 
a m atter of course. All the time 
this wise m other was studying the 
m atter of proper food, well cooked, 
in righ t proportions and quantities;

but it was never the subject of fault
finding conversation o r fussing a t the 
table.

Speaking of games—in one school 
they exhibited the  age-height-w eight 
charts and produced a. spirit of com
petition am ong the children so that 
they took home the question of ge t
ting  up to  weight and insisted upon 
the co-operation of their parents. This 
has its tragic side; the poor little  tad 
whose supper always consisted of one 
banana was hopelessly handicapped 
in the struggle. T h at brings up the 
question of school lunches, which 
I haven’t space to discuss in this a r
ticle.

Food is not the only elem ent in 
the subject of m alnutrition. Very 
good and proper food doesn’t get a 
fair chance if the rest of the child’s 
life is badly arranged. Play, study, 
exercise, sleep—all are trem endously 
im portant. T he late Dr. L uther 
Gulick, who was one of the wisest 
men I ever have known in this field, 
once said to me:

“Up to the age of fourteen o r so, 
the principal business of a child is to 
be healthy and happy, and to tell the 
tru th .”

I som etim es think it isn’t possible 
for a child to  be any of these things 
unless he is all of them. And it is a 
p re tty  large order to bring  all of them 
to pass together.

One of my friends cannot understand 
why her daughter “breaks down” 
every winter. I think I know why, 
but her m other thinks I am a mere 
theorist. T his girl is in school every 
day until 1:30 and then has a late and 
hurried luncheon; a t three she has a 
music lesson, dancing school, or 
F rench; two or three evenings a week 
she is out at parties of some sort, and 
o ther evenings she studies until late; 
every Saturday afternoon she is at 
the opera or m atinee; usually she 
has company over Sunday. I do not 
rem em ber ever seeing th a t girl relax; 
she gets real physical exercise only 
in the sum m er and even then in the 
intervals of a program m e of “social 
events.” She is said to be “very deli
cate,” to have “weak lungs,” to  be, 
in fact, constantly  on the verge of 
tuberculosis. M ost of all, she suffers 
constantly  from  “digestive disorders” 
—in o ther words, m alnutrition.

“ H ealth  first and education later,” 
says Dr. Em erson. “The existence of 
m alnutrition in children indicates ig
norance inefficiency, failure.” The 
ignorance, inefficiency, failure of 
which he speaks are a ttribu tes of par
ents who are consciously or uncon
sciously neglecting their job.

Prudence Bradish.
[Copyrighted, 1919.1

Felicity.
W ritten  fo r th e  T radesm an .

Knlttiner, knittiner. k n ittin g
P a tie n tly  th e re  s ittin g
F in g ers  ever going
Loon on loop o’er-th row ing !

Oh could I  le a rn  to  he 
As fa ith fu l, tru e  a s  she 
N or m ind though  la te  th e  hour, 
In te n t—w ith  all m y pow er 
T h u s serve m y fellow -m an 
And give him  ioy  a s  can—
I ’m su re  th a t  life to  m e 
W ould d e a re r grow, and  she 
M y p a tte rn  s till w ould be 
In  pure  felicity .

C harles A. H eath .

“T he thoroughfare to  success is not 
on E asy  Street.”

To Pick Oranges Mobe Carefully.
Mail advices from Porterville, 

Calif., say indications are that before 
the opening of the navel orange sea
son plans will have been worked out 
for ai complete change in orchard 
handling of fruit. Packing house men 
are practically a unit in the belief th a t 
a very large percentage of the decay 
in transit to  E astern  m arket centers, 
which under some conditions is com 
m ercially im portant, is due to  care
less picking. T his carelessness, they 
m aintain, is directly to  be traced 
to the present system  of paying by 
the box. T his leads to  speed con
tests, in which the prim ary considera
tion is the num ber of boxes turned 
in, with their indifference to the 
quality of the work. In  general, it is 
proposed th at hereafter the w ork be 
done under association direction, with 
pickers and haulers paid strictly  on 
an hour basis, and with all stages 
of the w ork under constant super
vision of the packing house m anage
ment.

Grocers Generally Are 
Interested in Selling  
I. B. G. Bran Cookies.

Their experience should prove to you 
that this product is worth handling. 
Bran Cookies are meeting with great 
favor owing to their fine eating quali
ties and healthful properties. W e 
suggest buying a trial order.

You can buy Bran Cookies in 4 dozen 
lots, shipments going forward by ex
press prepaid, delivered to your 
store, at $1.57 lA  per dozen, they 
retail at 18c per package. Free sam
ple upon request. Do not delay this, 
but order at once.

IN D E P E N D E N T  BAKING CO.
D A V EN PO R T, IO W A

GRAHAM & MORTON 
Transportation Co.

C H IC A G O
<n**5 C A  Pius 
i j p O . D W  War T ax

Michigan R a i lway
B oat F ly e r  7 P. M. 

Tuesday—Thursday—Sunday
Leave Holland 8 p. m. Tuesday—Thursday—Sunday 
Leave Chicago 7 p. m. Monday—Wednesday—Friday

Reliable for Freight Shipments
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House-Cleaning by Federal Trade 
Commission.

The Federal T rade Commission is 
w orking over-tim e w ith  its spring  
clean-up of the business m orals of 
the country. In  the course of a very 
busy week it has jum ped on one con
cern for fixing resale prices, lam basted 
another for running a line of too san
guine advertising, and has come to 
grips w ith a m ail-order lum ber con
cern for a variety  of alleged misdeeds. 
In  getting  afte r a m ail-order house 
the Commission is evidently desirous 
of convincing the business m an of the 
country th a t it is not the friend and 
ally of the catalogue concerns, as so 
m any of its recent decrees would in
dicate.

T he m anufacturers of a well-known 
cream  separator have been cited to  
answ er a charge of a ttem pting  to 
force dealers to  m aintain standard  re 
sale prices on their products and of 
“m aking contracts with several thou
sand dealers th roughout the United 
S tates containing the stipulation th a t 
the con tract dealers will not sell the 
separators of com peting m anufactur
ers.” Tw o specific charges of “un
fair com petition” are involved in this 
case and the defendants have been 
given until May 16 to  explain and 
justify  their business policy.

Four concerns, d istributors of re
built autom obile tires, having been 
called to  book, have agreed to the 
issuance of an order by the Commis
sion “requiring them  to cease and 
desist from  circulating advertising 
calculated and designed to  create the 
belief and im pression am ong consum
ers of autom obile tires th a t rebuilt 
and reconstructed tires, re-stam ped 
with new names and brands, are new 
tires m anufactured from  new and un
used m aterial, unless the advertising 
clearly, definitely, distinctly and un
m istakably shows th a t such tires are 
not composed of new and unused m a
terial and not m anufactured in ac
cordance with the m ethods and pro
cesses employed generally by m anu
facturers of standard autom obile 
tires.”

R eaders of the T radesm an will note 
th a t the commission is giving much 
a tten tion  these days to  m isleading ad
vertising, a line of endeavor th at was 
not contem plated by Congress when 
the Federal T rade Commission act 
was passed but obviously ought to  
be pursued by some governm ental 
agency. M ost good lawyers will be 
apt to  th ink  th at such activities can 
only be constitutionally  prosecuted 
under the police powers of the several 
states and the issue is likely to  be 
finally ruled upon by the good old 
U nited S tates Supreme Court.

Cheap Chess Outfit.
T he introduction of a pocket check

ers outfit a short tim e ago and the 
success it made have led to  the orig
ination of a sim ilarly constructed 
chess board and players by a novelty 
house. T his edition, as it m ay be 
called, is sold to  retail a t 25 cents. 
I t  consists of a board th a t folds in 
half and fits into an envelope cover 
with a strip  of cardboard on which 
the chessmen are printed in circular 
disks th a t can be pushed out with the 
thum b when the gam e is started.

BUSINESS WANTS DEPARTMENT
A dvertisem en ts Inserted  u n d er th is  head fo r  th re e  cen ts  a  w ord th e  first 

Insertion  and  tw o cen ts  a  w ord fo r  each  su b seq u en t con tinuous Insertion. 
If s e t In cap ita l le tte rs , double p rice . No ch arg e  lee« th a n  25 cen ts. Cash 
m u s t accom pany all orders .

B U SIN ESS C H AN CE8.

T O  T H E  M E R C H A N T  
Our special sales leave “no bad taste," as one big 
firm aptlr expresses it. We justopened three sales, 
rainy weather and muddy roads, with following 
results:
Michigan, town of 4,000. first day, 12,400. First 

three days, 85,000.
Missouri, town of 2,500, first day, 92,859.81. First 

three days, 87,218.05.
Illinois, town 400, first day, 81.311.

------- All Cash-------
and you should hear the nice things these mer
chants have to say about our work. We can do 
this for you, too.
References, leading wholesale houses and prom
inent merchants.

MERCHANTS’ NATIONAL SERVICE CO. 
National City Bank Building Chicago, III.

AGENTS W ANTED
New Gum Vending trade machine, and 

trade cards. Good commission. % (two- 
thirds) in advance, balance on delivery, 
nothing to carry. Write Dept. G. M.. 
Agents Brokerage Co.. 4940 Vincennes 
Ave.. Chicago.

F o r Sale—A t a  barga in , 5 s ta tio n  L am - 
son cash  an d  bundle c a r r ie r  system . 
W orks and  looks like  new. W ill consider 
tra d e  fo r m erchandise , cash  reg is te r  o r 
add ing  m achine. A ddress L. L evlnsohn, 
Saginaw , M ichigan. 242

F o r Sale—A  job tin shop  in  a  good tow n 
of a b o u t 700 population. R eason for 
w an tin g  to  sell, old age  and  no  help. 
F o r  fu r th e r  in fo rm ation , ad d re ss  T . H .
B. G arner, Spickard , M issouri._____ 244

W an ted  — F ir s t-c la s s  fu n e ra l d irec to r 
and  fu rn itu re  salesm an . M oney In te re s t 
p referred . B est opp o rtu n ity  in  S ou thern  
M ichigan. F . W . B alch  & Son, T hree
R ivers, M ichigan.____________________245

Spot C ash  fo r e n tire  o r p a r t  stocks of 
clo th ing , d ry  goods and  shoes. Give full 
p a r tic u la rs  to  save tim e. H . B uyer, 335 
F a s t  W a te r  S tree t, M ilw aukee, W iscon
s in __________________________________ 229

IN  TO W N  O F 10.000 PO PU LA TIO N , 
experienced w indow  d re sse r an d  sign 
w rite r. One w ho is  a lso capable of being 
a n  a ll-round  m an  in th e  d ry  goods line. 
S ta te  age, experience, sa la ry , etc. A d
dress  L a rsen  B ro th e rs , Inc ., M anistee , 
M ichigan.____________________________ 230

B LA CK SM ITH  SHOP, w agon and  m a 
chine shop com bined, fu lly  equipped, old 
e stab lish ed  business, e le c tr ic  pow er, 3 
m otors, on acco u n t of old age will sell 
bu ild ing  an d  fu ll equ ipm ent fo r $1,700, 
$700 cash. F red  A. Godfrey, Lowell, 
M ichigan.____________________________231

W A N T E D  — Y oung m an  thoroughly  
qualified  to  ta k e  charge  of p a in t, varn ish , 
b ru sh  an d  roofing  d e p artm en t of a n  old 
estab lished  w holesale and  re ta il  com pany. 
S ta te  re ferences and  experience in  detail, 
and  sa la ry  expected . A pplican t m u s t b ea r 
sea rch in g  sc ru tin y  an d  be a  sy stem atic  
business builder. A pply OLD BU SIN ESS, 
Box 909, N orfolk, V irg in ia. 232

COM BINED GROCERY, BA KERY  AND 
C O NFECTION ERY  store , includ ing  nice 
soda fo u n ta in  an d  pop-corn  m achine. A 
m oney-m aker. Only p a rtie s  in te re s ted
and  m ean ing  business need apply. Con
s ideration , $2,500. A ct Quick. A ddress 
K e s te l  B ro th e rs  Com pany, M arshfield, 
W isconsin._______________  233

W A N T E D  A T  ONCE—A f ir s t  c lass shoe 
and  c lo th ing  salesm an  and  com peten t to  
ta k e  charge  of e ith e r o r both  d ep artm en ts  
if necessary . A ddress No. 234, care
M ichigan T radesm an . 234

F o r Sale—D ep artm en t s to re  s tock  and 
lease. Old estab lished  business  in  fa c 
to ry  city , su rrounded  by  b e st fa rm in g  
co u n try  in C en tra l M ichigan. S tock and  
fix tu re s  inven to ry  ab o u t $12,000. U p -to - 
d a te  building. R en t v e ry  reasonable . 
T h is  is a  re a l o p portun ity  fo r a  live wire. 
O w ner h as  o th e r  in te re s ts . A ddress No. 
235, care  M ichigan T radesm an . 235 

F o r Sale—L au n d ry  estab lished  fifteen  
y ea rs  in tow n of 6.000 population . Be3t  
o p p o rtun ity  in  M ichigan. One of la rg e st 
chem ical p la n ts  in  U nited  S ta te s  located  
here . O w ner m u s t g e t ou tside  w ork. 
A ddress R. E . Lee, M idland, M ichigan. 
_____________  239

H ard w are  F o r  Sale—O nly one in  tow n 
of 1,500. Good tra d e  an d  clean  stock. 
Good reasons  fo r selling. A ddress No. 
240, care  M ichigan T radesm an ._____240

P a y  spo t cash  fo r c lo th ing  and  fu rn ish 
ing  goods stocks. L. S ilberm an, 106 E. 
H ancock, D etro it. 219

W A N T ED —R eliable m an, w ith  som e 
cap ital, to  ta k e  charge  of estab lished  
business in  seve ra l M ichigan cities. W e 
g u a ran tee  25 p e r c en t sav ing  of fuel, big  
p ro fits, business unlim ited . V an W agon- 
e r & D avis Co., Jackson , M ichigan. 246

F o r Sale—B est d ru g  s to re  in  F lin t. W ill 
sell a t  inven to ry  of stock. F ive y e a r  lease 
of building and  f ix tu re s  a t  re n ta l of $125 
pe r m onth . Ill h ea lth  of ow ner forces 
sale. Geo. T . R ickerby, 314% S’. Saginaw  
St., F lin t, M ichigan._______ 247

F o r  Sale—A  w ell-estab lished  d e p a r t
m ent s to re  in  a  tow n of 1,200. Stock, 
$20,000, doing $60,000 pe r year. One of 
th e  best lit t le  tow ns in Ind iana . S tric tly  
c a sh -a n d -c a rry  business. F o r  in fo rm a
tion, ad d ress  No. 248, care  M ichigan 
T radesm an ._____ __________ 248

B ig O pportun ity—In  Saginaw , M ichigan. 
To pu rchase  a  th riv in g  general sto re  
business in th e  very  h e a r t of fac to ry  d is
tr ic t. S urrounded by P. M. R. R. shops 
and  offices, big  ship  yards, C arlisle ta n 
nery, new  G rey iron foundry  and  G eneral 
M otor A uto  P a r ts  fac tory . W ill sell s tock 
a t  inventory . W ill sell o r lease  building, 
w hich is on m ain  paved thorofare . R. W . 
K y n ast, Saginaw . M ichigan.________249

W anted—A com plete se t of office and 
s to re  f ix tu re s  fo r cash, such as  cash  re g 
is te rs , accoun t reg is te rs , scales, coffee 
mills, re fr ig era to r, etc. I have an  add ing  
m achine for sale. A ddress Joseph  W eller, 
Olney, Illinois.______________________ 250

FO R  SALE—ONLY BA KERY  IN  A 
TOW N O F 5.600. DOING CASH B U SI
N E S S O F $30,000 ANNUALLY. A -l 
O PEN IN G  FO R A  L IV E  BAKER. M UST 
S E L L  ON ACCOUNT O F SICKNESS. 
W IL L  S E L L  REA SO N A B LE A N D  ON 
SATISFACTORY TERM S. ADDRESS, 
BRUNO JA E G ER , M ENOM ONIE, W IS 
CONSIN;____________________________ 251

F o r  Sale—F ine  f ru it farm , 55 acres ; % 
m ile from  tow n; 2.100 f ru it  trees, best 
va rie tie s; 11 room  fa rm  house and  b ase 
m en t; b a rn  and  sheds; b e s t w a te r ; one 
te n a n t house; five o th e r needed buildings; 
30,000 G inseng roots, 17,000 Goldenseal 
roo ts  and  shading . G. L. D ressel, F ran k - 
fo rt, M ichigan. ________________ 252

F o r Sale—W ell-equipped re s ta u ra n t in 
good fa rm in g  tow n of tw elve thousand  
in h ab itan ts . B ig re so rt and  autom obile 
business. O w ner h a s  o th e r business. A d
dress  Lock Box 43, T rav e rse  City, M ich
igan;_________________________________ 253

F o r Sale—W ell-estab lished  m ea t m a r
k e t in  K alam azoo, M ichigan. F in e  loca
tion. O ak an d  tile  fix tu res. D oing good 
business. R eason fo r selling, sickness. 
A. W. Howell, 210 W. M ain St., K a lam a- 
zoo, M ichigan.____________________  254

I  buy, sell and  tra d e  rea l e s ta te  and 
personal property , all k inds; I a lw ays have 
th e  m oney fo r th e  barga in . I a lw ays 
have th e  barg a in  for th e  m oney; m y 
specialty , fa rm s, tim b e r and  m ineral 
lands, m erchandise , au tom obiles, m otor 
tru ck s  and  money. I will pay  one th o u s
and  dollars rew ard  fo r an y  financ ia l d if
ficu lty  you g e t in to  t b i t  I canno t g e t you 
out of. John  A. W ade. 219 E. F ro g t 
S tree t, T rav e rse  City, M ichigan. 255

F o r Sale—F in e  b rick  hotel. Only one 
in fac to ry  tow n of 3,500. C ontains 45 
room s com pletely fu rn ish ed ; s team  h ea t 
an d  e lectric  ligh ts ; th re e  s to res  b ring ing  
in  good re n t and  garage. R eason fo r 
selling, old age. A ddress No. 256, care  
M ichigan T radesm an .________________256

F o r R en t—Store b u ’lding, th a t  w as a l
w ays ren ted  fo r a  d ru g  s to re  and  w as 
closed on account of th e  w ar. B est loca
tion  in  tow n of 3.500. Only one o th e r 
d rug  s to re  in tow n. H as  fin» soda foun 
ta in . W ould sell cheap. A ddress No. 
257, care  M ichigan T radesm an ._____ 257

F o r E xchange—$25,000 equ ity  in h igh- 
c lass  G rand B oulevard. Chicago, a p a r t
m en t building, re n t $5,200, fo r s tock  fu r 
n itu re , d ry  goods, clo th ing  or shoes. C. 
L. Young, B en ton  H arbor, M ichigan. 258

H ig h est p rices paid  fo r all Kinds of 
stocks of m erchandise. C harles Gold- 
s tone, 1173 B rush  St.. D etro it. 149

F o r  Sale—M ichigan d ru g  stock, floor 
flx tu res and  foun tain . Inven to ry  less  40 
p e r cent, o r $1,800. Can be m oved re a d 
ily. P ersonal inspection solicited. A d
dress  No. 71, care  M ichigan T radesm an .

71

C ash R egiste rs  (all m akes) bought, 
sold, exchanged and  repaired . R E B U IL T  
CASH R EG ISTER  CO., Incorporated , 122 
N o rth  W ash ing ton  Ave., Saginaw , M ich
igan. 128

Cash R egisters— We buy, sell and  ex 
change all m akes of cash  reg is te rs. Wt 
change saloon m ach ines in to  penny ke> 
reg is te rs . Ask for inform ation . T he J  
C- V ogt Sales Co., Saginaw , Mich. 906

F o r Sale—W ell estab lished  grocery  and  
m arke t. B est location. F in e  fa rm 
ing  country . M arket f ix tu re s  very  re a s 
onable. A ddress No. 192, care  M ichigan 
T radesm an . 192

STOCKS RED U C ED  OR E N T IR E L Y  
CLOSED OUT by auction  sale Is th e  
quick, sa tis fac to ry  and  econom ical m e th 
od, w hen conducted by a n  expert m e r
chand ise  auctioneer. F o r  te rm s  and  da tes  
ad d re ss  D ilts  & A. W . Thom as, 315 W est 
8th St., M ichigan C ity, Ind iana . 194

Collect you r own b ills  w ithou t expense 
of agencies. W rite  fo r free  sam ples Col
lec ting  F o rm s fo r tr ia l  on debtor. Charles 
M cKinley, P ub lisher, 395 R lchton, H. P ., 
D etro it, M ichigan.___________________197

W ill E xchange—Tw o 2-fam ily b rick  v e 
n eer flats. C orner. Good location  on 
e a s t  side  of D e tro it fo r s tock  of Bhoes 
o r clothing. M u st be in  A -l  condition. 
A. & B. L each, 174 M ichigan Ave., D e- 
tro it, M ichigan._____________________ 198

FO R SALE—P rac tic a lly  new  an d  m od
e rn  saw  m ill p lan t, cap ac ity  abou t 30 
m illion fee t p e r annum , located  in th e  
In te rio r of B ritish  Colum bia on a  b eau ti
ful in land lake and  on th e  m ain  line of 
th e  G rand T ru n k  P ac ific  R ailw ay. A bout 
500 m illion fee t of tim b e r on and  a d ja c 
e n t to  lake (abou t 90 p e r cent, spruce) 
and  an o th e r  billion fee t availab le  a t  
reasonab le  prices. N a tu ra l cond itions 
ideal fo r econom ical logging, m a n u fa c tu r
ing, piling  an d  shipping. A n ad v an tag e  
of abou t $4 p e r th ousand  fee t in fre ig h t 
ra te s  to  th e  P ra ir ie  P rov inces over 
coast sh ipm ents. T h is  p roperty  offers u n 
lim ited  possib ilities a s  a  lum ber, pulp 
and  p ap er p roperty . W ould consider 
selling  a  h a lf in te res t. T erm s reaso n 
able. A. C. FR O ST COMPANY, 134 
South  L aSalle S tree t. Chicago, Illinois.

226
W ill pay  cash  fo r w hole o r  p a r t  stocks 

of m erchandise . L ouis Levlnsohn, Sagi- 
naw , M ichigan._____________________ 757

FO R  SALE—B lacksm ith  shop, com 
plete  s tock  and tools, w ith  no opposition, 
in  tow n of 1,000, su rrounded  by rich  
fa rm in g  country . R eason fo r sale, ow n
e r’s  inab ility  to  w ork on acco u n t of s ick 
ness. E nqu ire  of Sam  C ram pton, Cen- 
t ra l  Lake, M ichigan._______________ 211

W anted—B y young, m arried  m an, posi
tion  a s  m an ag er of re ta il  m ea t and  g ro 
cery  store . Can handle sausage  busi
ness, also, keep books. W ould consider 
road  Job. R eferences. A ddress No. 212, 
care  T radesm an . 212

F o r Sale—M eat m a rk e t in good loca
tion  in  c en te r  of city . W ill give p u r
ch ase r a  good deal. R. D. Cone, B a ttle  
Creek. M ichigan. ■ 214

F o r Sale or E xchange—199 acre  fa rm  
in S ou thern  M ichigan. H ave ou t 113 
acres  R osan rye. T ake  stock  of goods in 
p a r t paym ent. W m . W allace, 1419 Ferris 
Ave., St. Joseph, M ichigan. 201

F o r Sale—M ust sell a t  once m y stock 
of hardw are , located  a t  H olland, M ich
igan. P opulation , 12,000. A ra re  chancf 
to  g e t a  good pay ing  business, old e s ta b 
lished and  a  m oney-m aker. Positively 
no trad e . A ddress J . A. V anderV een, 
H olland, M ichigan.__________________ 178

FO R SA L E  in Jacksonville , F lorida, 
souven ir and  novelty  business, h a ir  
d ressin g  parlo rs  in connection. E s ta b 
lished fifteen  years. B est location  In 
tow n. D oing business a ll y e a r  round. 
F ine  fix tu res. Good reason  fo r selling. 
B ig b a rg a in  to  quick buyer. A ddress 
KEATIN G S, 220 H ogan S tree t, Jack so n 
ville, F lorida, o r  2520 B roadw ay, New 
Y ork C ity.___________________________ 220

F o r Sale—A t B ay  C ity, M ichigan, a  
solid brick  cold sto rag e  build ing  25 ft. by 
150 ft. w ith  fram e  add ition  25 ft. by  75 
ft. No o th e r cold s to rag e  in city . A d
dress  J. C. H ine, care  H ine L um ber Co., 
D etro it, M ichigan. 224

COLLECTIONS.

Collections—W e collect anyw here. Send 
for ou r “No Collection, No C harge” offer 
Arrow M ercantile  Service. M urray  B uild
ing, G rand R apids, Mich. 390

SE E N EX T PAGE.
A dvertisem en ts received too  la te  to  ru n  

on th is  page ap p ea r on th e  following 
page.

W A N T E D
Experienced and energetic Dry 

Goods Salesman. Prefer one who 
has handled Michigan Territory. 
Real opportunity for right man. 
Give complete record, references 
and salary expected.

Grand Rapids Dry Goods Go.
Grand Ra ids
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B R IT E  M AW NIN ECLIPSED.

Further Facts Regarding the Okla
homa City Verdict.

T he Brite Mawnin Co., which, as 
reported in last week’s Tradesm an, 
lost its case b rought in Oklahom a 
City to  compel a grocer to  pay for 
stock which he had been induced to  
pledge him self to  buy, is preparing  
to  appeal to  the Oklahom a Supreme 
Court.

T hrough the courtesy of one of the 
a tto rneys for the defendant, A. H. 
Frank, the T radesm an is able this 
week to present complete statem ent of 
the legal issues involved, which will 
be of in terest to Michigan m erchants 
who have had dealing with the Brite 
Mawnin concern. T he statem ent fol
lows:

T he Brite Mawnin Co. had brought 
suit in the County C ourt against var
ious subscribers to  recover the bal
ance due on subscription contracts ex
ecuted about January  and February, 
1918. Several of these suits were con
solidated in effect and tried  as one. 
Each subscriber had subscribed for 
$300 in stock and paid a cash paym ent 
of $50. Mr. F rank  had made a second 
$50 payment. T he plaintiff sued to 
recover balance due on the $300 con
tract. The defendants in each case 
filed sim ilar answers, denying that 
the stock was legally issued and set
ting  up flagrant m isrepresentation by 
the agents of the plaintiff company. 
The defendant claimed th a t the sales
men assumed to  represent a big Illi
nois corporation with large buying 
pow ers; 7,500 retail m erchants united 
in the buying power, and th at the 
company would undersell the estab
lished wholesale house here; th at the 
m oney invested could be taken back 
in the form  of goods and th a t the 
stock would be negotiable and as 
good as Governm ent bonds. Much of 
the literature and pam phlets in tro 
duced contains flattering prom ises 
which the jury  held were false and 
m isleading to  such an extent th at they 
constituted false pretenses. Sixteen 
w itnesses were sworn by the defend
ant, besides the testim ony of others 
by dispositions. The plaintiff had a 
large a rray  of legal talent, including 
their selling agents up from Dallas 
and also K. H. M urray, field o rgan
izer and general a ttorney, who took 
part as w itness and as a tto rney  for 
the Brite Mawnin Co., together with 
o ther counsel. T he Brite Mawnin 
produced some fifteen or m ore w it
nesses from  O klahom a City and sur
rounding points to sustain its claims 
of no m isrepresentation and low 
prices. A vast am ount of reports and 
docum ents were offered in evidence 
going to  the question of cost, purchas
ing power, purchasing m ethods and 
invoiced prices. I t  was shown that 
the plaintiff company had done a vol
ume of business during 1918 of about 
$280,000, but its expense accounts 
showed th at the cost of doing business 
a t the  Oklahom a City house was $22,- 
000. A p art of the general represen
tation  was th at the cost of distribu
tion a t Oklahom a City would be less 
than  3 per cent., but according to  the 
figures presented in Court the cost of 
distribution was nearly 10 per cent.

T here was also proof going to show 
th a t about April, 1918, the company 
had 434 accounts, which num ber had 
dwindled to  165 by the end of the 
year, showing a net loss of custom ers 
during nine m onths of 269. T his fact 
was presented as showing lack of in
terest in the project by those who 
had subscribed for stock and found 
they had secured a gold brick, instead 
of a gold mine, as they were prom 
ised. According to  the charter and 
contract there were to be only 333 
subscribers, $300 each, but th rough
out the business they have taken m ore 
subscribers than they were legally 
authorized to  do, thus show ing how 
they violated the law without any 
compunction.

T he verdict of the jury  was consid
ered by the defendants as a vindica
tion of their rights.

Manufacturing Matters.
W est Branch—Fire destroyed the 

plant and contents of the W est Branch 
Flour M anufacturing Co., April 25. 
The loss is partially covered by in
surance.

M enominee—T he Lloyd M anufac
tu ring  Co., m anufacturer of baby car
riages and reed furniture, is building 
an addition to its plant, doubling its 
capacity.

Mt. P leasant—The T ran sp o rt T ruck 
Co. will commence w ork on its new 
plant May 15 and hopes to  have it 
completed and in running order before 
the end of 1919. The p lant will cost 
$150,000.

M uskegon—Unless the M uskegon 
K nitting  Mills pays a judgm ent of 
$4,270 and in terest at 5 per cent, w ith
in tw enty days, a receiver will be ap
pointed to operate the plant. T his was 
the decision handed down last M on
day by Judge F. S. Lam b, of W exford 
county, in the case of P. H arnau, who 
had obtained a judgm ent of $4,270 
against L. P. H aight, m anager of the 
knitting  mill. T he suit was the result 
of an autom obile accident. Mr. H aight, 
it appears, m aintained th a t he had no 
property. Mr. H arnau brought suit 
for a disclosure of property, his con
tention being th a t Mr. H aigh t had 
transferred  property  to his wife and 
daughter. On the w itness stand Mr. 
H aigh t said th at his only income was 
$2,500 a year salary as m anager of the 
plant, but the court held otherw ise and 
rendered the decision as mentioned. 
In tere st on the judgm ent runs for 
thirteen m onths.

Experienced H ands a t the Helm.
Absal Guild a t their fifth annual 

meeting, Saturday, April 19, elected 
officers as follows:

Great R uler—John D. M artin.
Viceroy—W . K. W ilson.
Prim e M inister—L. V. Pilkington.
Clerk—J. H arvey Mann.
Chief of Guides—W . E. Lypos.
Caotain of Guards—H . F red  De- 

Graff.
Caliph—John H ondorp.
Inside Gate Keeper—H om er R. 

Bradfield.
Outside G atekeeper—F. E. Beards- 

lee
M aster of Cerem onies—John H. 

Schumacher.
Delegates to Im perial Guild—W . S. 

Law ton and John D. M artin.
A lternates—J. H arvey Mann and 

H om er R. Bradfield.

Blockheads are no t the kind that 
produce burning thought.

Live Notes From a Live Town.
Owosso, April 29—W e all of us 

down in this part of the territo ry  
are enjoying the nice sunny w eather 
which, together with the im prove
m ents of the roads, m akes life more 
enjoyable. T he road m akers down 
here are diligent in road im prove
m ent by dragging the roads and also, 
being an intellectual folk they com
bine pleasure with w ork or work with 
joy rides, as nearly every ford we 
m eet has a drag hitched on behind.

Mrs. Rose Brubaker, of Ashley, has 
sold her ice cream  parlor and dining 
hall to George W hitm an, who will 
take possession about May 1. Mr. 
W hitm an comes from  Clare, where 
he has been engaged in the restau r
ant business and will run a good old 
home place.

A few weeks ago Fred  Hanifin, our 
genial Uneeda biscuit salesman, pur
chased a bqilding lo t on which to 
build a snug little home. Consider
able of F red ’s spare time since has 
been used in draw ing house plans. 
Num erous sheets of paper contain
ing design of architecture are ga ther
ed up by Mrs. H. daily and deposited 
in the waste basket w ithout a m ur
mur. L ast Sunday m orning Fred, in 
a m om ent of m ental aberration, drew 
several sketches on the kitchen table 
oil cloth with his fountain pen, but 
when the house maid served Sunday 
dinner with the im print of a dorm er 
window on the side of her nice white 
arm, there was som ething doing and 
Fred is now explaining. D on’t worry, 
fellows, when it comes to  telling how 
it all happened, F red ’s good.

Fred Baker and Fred  Dodge, a cou
ple of old salts who have spent a 
good part of their lives as sailors, 
discontinued their lives on the ocean 
wave last season and purchased a 
hardw are store in the thriv ing  village 
of P errin ton  and settled down to the 
existence of common everyday land 
lubbers. T hey  are doing a fine busi
ness. T his spring Baker got the ford 
fever and made the purchase of one 
of those anim ated vehicles. F red  has 
no trouble in keeping it in the road, 
as the steering  gear is sim ilar to  th at 
of a boat. W hat has bothered him 
m ost is stopping som ewhere along 
where he wanted to, but we conclude 
he has overcom e th at difficulty, as 
we m et him on the road this week 
with an anchor tied on the running 
board of his machine.

Had just sat down to write up some 
dope for the T radesm an when J. D. 
Rovce, of Corunna, called and wanted 
to know how to get the lime out of 
bis teakettle. K indlv inform  the 
bro ther in a future edition w hat you 
know about this. A recipe of this 
nature m ight be a benefit to  m ost of 
us. H onest Grocerym an.

Bottom Facts From Booming Boyne.
Boyne City, April 29—Joseph Ko- 

zeny, the W ater street shoe dealer, 
has installed a new shoe repair m a
chine. Joe was the first man to in
stall such a machine, but his old m a
chine is out of date. He has also 
doubled his w orking force. If he does 
not look out, he will be a m em ber of 
the capitalistic class before he knows 
it.

The business of the  B. C., G. & A. 
R. R. has increased to  the extent that 
the General F re igh t and Passenger 
departm ent has been obliged to in
crease its personnel. Sherm an says 
th at he is good for tw enty-four hours 
a day, but th irty -six  is a little more 
than he can compass.

One of our citizens says th at he 
had to  buy a house, so th a t he m ight 
be sure .that his bed should not be 
sold from under his head while he 
sleeps. Residence property  in Boyne 
City is very active. T he residenters 
are also active, looking for new resi
dences.

One of our business houses, from 
all reports, is a center of the Arm  and 
H am m er brigade. Constructive criti
cism, properly directed, is of perm a

nent and positive benefit to any com
m unity, but indiscrim inate knocking 
is harm ful to the com m unity and does 
no good to the business from which 
it emanates.

George Coplas, the New Y ork Can
dy K itchen man, has recently install
ed a fighting outfit which adds greatly  
to the attractiveness of his place of 
business. The general lighting in the 
m ajority  of our business places leaves 
much to  be desired, both for beauty 
and efficiency.

W e will have to rem ind the T rades
man th at a tinker’s dam is a chunk 
of dough, not an anathem a. Maxy.

Late News From the Celery City.
Kalamazoo, April 29—T he old 

T raction  Co. building, on Portage 
street, is being overhauled and will 
soon be occupied by the Klose Elec
tric  Co.

A. H. Upson has opened a grocery 
store at Recreation Park.

Scott Patterson, driver for the Kala
m azoo Bread Co.’s N orth  side route, 
was under the im pression that he was 
playing foot ball with his bread bas
ket a t J. E. Pease’s store one day 
last week and kicked his basket 
through one of J. E .’s show cases.
J. E. called his kick off a foul and set 
Scott back about tw enty loaves and 
a few dozen fried cakes.

A ugust Schwalm, shipping clerk for 
the W orden Grocer Company, has re
turned from  a week’s sojourn to  W est
ern points, visiting Chicago on his 
return.

Glenn Sleight has accepted a posi
tion with F. C. Dutt, his father-in-law. 
at the W est End grocery.

H arold Brakem an has returned from 
overseas and is assisting his father 
in the grocery on W est Main street. 
Mr. Brakem an has decided to  take a 
much-needed rest and will engage 
himself in recreation at his cottage 
a t W est Lake for the next few weeks

Mr. and Mrs. B. R. Barber have re
turned from St. Petersburg, Florida, 
where they spent the w inter m onths

Felix Odehnal, of Chicago, has ' 
bought the stock and fixtures of E. 
Headrich, of Constantine, and will 
continue the business at the same 
location. F rank  A. Saville.

The prediction is freely made that 
the ru ling  of Insurance Com m ission
er E llsw orth, directing the fire insur
ance companies to cease collecting the 
10 per cent, surcharge in this S tate 
on May 1, will be contested. The 
Michigan law provides th a t either 
party  affected by an order such as 
this one may commence action in the 
Circuit Court in chancery for Ingham  
County within th irty  days to have it 
set aside. D uring the pendency of 
the suit the order is suspended, which 
would enable the stock com panies to 
continue their hold-up game so long 
as they could prolong the hearing. 
Fortunately , the people hold a club 
which they can use on the grasping 
monopoly. A special session of the 
Legislature will be held in June. If 
the insurance combine undertakes to 
evade the ru ling  or defer the date of 
its going into effect, the Legislature 
can enact a law and give it immediate 
effect, prohibiting the plunderbug pro
clivities of the unscrupulous fire in
surance combine.

W hen you are the one who made 
the m istake, don’t try  to place it on 
the shoulders of som ebody else. It 
won’t stay there.

B U SIN ESS CHANCES.
F o r Sale—'F ifty-room  ho te l; re n t $360; 

fou r y ea r lease; p ro fits  $8,500 annually ; 
p rice  $20,000. Pow ell-M cCord, W itch  ita , 
K ansas. 259



El Portana Cigar

This is  size No. 5 
THE POPULAR SHAPE  

Handled by all jobbers—sold by all dealers

G. J. JOHNSON CIGAR CO. Grand Rapids

Red Crown 
(Gasoline for Power

The modern motor and' improved carburetors have demon
strated beyond question that gasoline made especially for 
motor fuel—as Red Crown is made will give the most 
power—the most speed and the most miles per gallon. 
Red (brown, like your automobile, la built to specifica
tions and Red Crown specifications have been worked out 
by the'most eminent petroleum chemists and automobile 
engineer* available. «
Red Crown contains a continuous chain of boiling point 
fractions, starting at about 98 degrees mid continuing to 
above 400 degrees. It contains the correct proportion of 
low boiling point fractions to insure easy starting in any 
temperature—the correct proportion of intermediate boil
ing point fractions to insure smooth acceleration—and the 
correct proportion of high boiling point fractions with 
their predominance of heat units to insure the maximum 
power, miles mid speed.

These are the things that make Red Crown the most effi
cient gasoline possible to manufacture with present day 
knowledge.

For sale everywhere and by ail agents and agencies of

STAN DA R D  OIL COMPANY
(INDIANA)

Chicago U. S. A.

m tern

¡sai

The Taste
Is the Test

The flavor of food decides whether you like it or not.
No matter how nicely the table is decorated if the food doesn't taste 
good the meal is a disappointment.
Good cooks taste of things in the making to be certain the seasoning 
is just right.
We might as well eat chips as tasteless or poorly flavored food as far 
aa the enjoyment of eating la concerned.

Lily W hite
“ The Flour the Best Cooks Use“

is noted for its flavor.
Bread baked from LILY WHITE FLOUR comes from the oven 
beautifully browned and the texture and color are splendid, and has 
a most delicious flavor. It fairly melts in the mouth.
Spread! with rich golden butter it makes a feast fit for a King.
In fact the taste of everything baked from LILY WHITE, “The 
flour the best cooks use,” is very favorably affected by its flavor.
The next time you buy flour insist on having LILY WHITE, and if 
it doesn’t bake the best tasting, most appetizing breads, biscuits and 
pastries you have ever eaten, your dealer will cheerfully refund the 
purchase price.

VALLEY CITY MILLING CO.
Grand Rapids, Mich.

A ds like th e se  a re  being  ru n  reg u la rly  an d  con tinuously  In th e  p rinc ipa l 
p ap e rs  th ro u g h o u t M ichigan. You w ill p ro fit by  carry in g  L ily  w h ite  F lo w  
in  s to ck  a t  all tim es, th e reb y  being  p laced  in  position  to  supply  th e  dem and 
w e a re  help ing  to  c rea te  fo r L ily  w h i te  F lour.



Buy Near A t Home
Two months ago w e  advised our friends 

of the grocery trade to buy near at home 
because prices were headed downward and 
it would not be good business policy to have 
goods long in transit when values were 
inclined to seek a lower level.

Since that time a marked change in both 
primary and secondary markets has taken 
place. Instead of being weak and tending 
lower, many staples in the grocery line 
are actually higher and nearly all have 
been stabilized, either by Government 
action or by the withdrawal of Govern
ment supervision.

In view of the general uncertainty, how
ever, as to where we ¡will ultimately land, 
we deem it the part of wisdom for the retail 
grocer to buy frequently and not too 
heavily, with due regard for freshness and I 
having constantly in view an increase of 
his turn-over, which is destined to cut a 
large figure in all mercantile transactions 
from now on. The grocer who turns his 
stock ten times a year is twice as good a 
merchant as the grocer who turns his stock 
only five times a year. He makes five times 
as much money, because his overhead does 
not increase in the same proportion as his 
sales. Grocers who seek to increase their 
volume invariably buy near at home, so 
as to be able to keep their stock turning 
constantly and disappoint no customer 
through inability to obtain goods as re
quired. This condition is intensified by the 
freight blockade now in existence on the 
railroads, which will continue to grow 
worse and worse until the railroads are 
restored to corporate control.

"  . ■—  ■ ■ '

NATIO NAL GROCER  
COMPANY

Grand Rapids 
Lansing 
Cadillac 
Traverse City

W hat Does Your
Refrigerator Reveal?

If, by chance, a customer looks in your refrigerator— what is revealed? 
Cleanliness? W ell kept provisions? Firm butter? Palatable cheese 
and appetizing fruits? Or is a thoughtful look within merely de* 
pressing? Buy a McCray and know that the customer of intelligence 
—gazing over your shoulder into the refrigerator—feels assured that 
the cleanliness and sanitation revealed within the McCray are char
acteristic of your emire establishment.

Sanitary Refrigerators
assure positive, cold dry air circulation— the walls are constructed 
of materials that have the greatest heat repelling qualities.

Remember! T he handsome appearance of the M cCRAY will add to 
the attractiveness of your store. T he M cCRAY is more than a 
refrigerator, it is a fine display case for food products. The Economy 
feature makes the M cCRAY an investment that pays big dividends 
in increased profits—it stops waste. Every M cCRAY is fully guar
anteed.

Ask About Our Easy Payment Plan

Let us send you catalog that describes a great variety of designs— to 
suit every requirement. No. 71 for Grocers and Delicatessens. No. 
62 for Meat Markets and General Stores. No. 93 for Residences. 
No. 51 for Hotels and Restaurants.

“ Refrigerators for A ll Purposes.”

McCray Refrigerator Co.
944 Lake Street Kendallville, Ind.


