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PROMISE YOURSELF

1Si
To be so strong that nothing can disturb your peace of 

mind.

i

To talk health, happiness and prosperity to every person 
you meet.

1|  J J To make all your friends feel that there is something 
in them.

To look on the sunny side of everything and make your 
optimism come true.

1
To think only of the best, to work only for the best, and 

to expect only the best.
S§? * ■ I 
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To be just as enthusiastic about success of others as 

you are about your own. !
fj i

To forget the mistakes of the past and press on to the 
greater achievements of the future.
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To wear a cheerful countenance at all times and to have 
a smile ready for every living crea ture  you meet.
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To give so  m uch  tim e  to  the im provem en t o f  y o u rse lf  

that you have no time to criticize others.
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To be too large for worry, too noble for anger, too strong 

for fear, and too happy to permit the presence of 
trouble.

j
j
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To think well of yourself and to proclaim this fact to the 
world—not in loud words, but in great deeds.

To live in the faith that the world is on your side so long 
as you are true to the best that is in you. •



Fleischmann’s
Yeast

is in big demand by the public as a blood 
purifier, and a simple laxative.
Keep your stock fresh.
Ask our salesman for a supply of booklets 
telling about the medicinal value of yeast.

T H E  FL E ISC H M A N N  C O M P A N Y
CHICAGO N E W  YORK

CANDY T h e  U n i v e r s a l
F O O D

Who’s Candy? “ D o u b le  A ”

C A N D Y

Putnam Factory Grand R apids. M ichigan

A Bigger Profit 
on Sugar

The grocer who confines 
his sugar sales to

Franklin Package Sugars
gets as profit what is 
ordinarily lost in the cost 
of bags, twine, wrapping, 
overweight and .waste.

The Franklin Sugar Refining Company
PHILADELPHIA

* A  Franklin Cane Sugar for every use** f»
Granulated, Dainty Lumps. Powdered, 

Confectioners. Brown

Judson Grocer C o.

Wholesale Distributors
of

Pure Food 
Products

Grand Rapids, Michigan

D E A L  1 8 1 4 M O R E  P R O F I T
SNOW  BOY W ASHING POWDER 24^-Fam ily Size

through the jobber—to Retail Grocers
25 boxes @ $4.85—5 boxes FREE, Net $4.04 
10 boxes @ 4.90—2 boxes FREE, Net 4.08 
5 boxes @ 4.95— t  box FREE, Net 4.12 

2i^boxes @ 5.00— #  box FREE, Net 4.17
F. O. B. Buffalo; Freight prepaid to your R. R. Station in lota of not lesa than 6 boxea.
Ait orders at above prices must be for immediate delivery.
This inducement is for NEW ORDERS ONLY—subject to withdrawal without notice.

Yours very  truly,

Lautz Bros. & Co., Buffalo, N  Y.
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MICHIGAN TRADESMAN
(U nlike an y  o th e r paper.)

Each Issue Com plete In Itself.
D EV O TED  TO T H E  B E ST  IN T E R E S T S  

O F B U SIN ESS MEN.

Published W eekly by 
T R A D E SM A N  COM PAN Y 

Grand Rapids.
E. A. STOW E, E dito r.

S ubscrip tion  P rice.
Tw o dollars p e r year. If paid s tric tly  

In advance.
T hree  dollars p e r year, If n o t paid In 

advance.
C anad ian  subscrip tions, $3.04 per year, 

payable Invariab ly  in advance.
Sam ple copies 5 cen ts  each.
E x tra  copies of cu rre n t issues, 6 cen ts; 

Issues a  m onth  o r m ore old, 10 cen ts; 
Issues a y e a r  o r m ore old, 25 cen ts; issues 
five y ea rs  o r  m ore old, $1.

E n tered a t  th e  Postoffice of G rand
R apids u n d e r A ct of M arch 3. 1879.

GERM A N SA LES M E T H O D S.
Not only the streng th  but also the 

weakness of German foreign trade 
m ethods is shown in some recent 
statem ents by Professor Maurice Mil- 
lioud of the U niversity  of Lausanne. 
He calls attention  to the fact th a t the 
comm ercial travelers of individual 
firms are enrolled as governm ent of
ficials and are not only provided with 
funds when they need them , but are 
also given m ost detailed instructions. 
They are told to find out and exploit 
the weaknesses of a custom er, to 
“feed him; pander to  his passions and 
provide m aterial for his lust; offer him 
his favorite wine; give him a good 
dinner; take him to the thea ter; spend 
m oney on him and his friends and 
on all who can advertise you and 
your wares.” The German D epart
m ent of Commerce will refund any 
outlays which the individual employer 
will not, and the nearest German Con
sul will provide funds if the traveler 
runs short of money. The depart
m ent also keeps a reg ister of possi
ble custom ers in neutral countries. 
This contains all m anner of personal 
details concerning them, their fam 
ilies, their tastes, opinions, and hob
bies, and slips with this inform ation 
are furnished to  the travelers. In 
an instance cited concerning a Swiss 
m erchant, the inform ation runs thus;

This person is difficult. Take no 
notice of his wife, whom he trea ts as 
a servant. He likes hunting and is 
fond of dogs. H is eldest daughter is 
a painter, living a t ------, who has w rit
ten a hook on hygiene. In politics he 
is very conservative. H as a fine col
lection of hunting trophies, of which 
he is very proud.

This is typically German. I t  as
sumes a total lack of gum ption on the 
part of the salesmen and provides de
tailed directions as a substitute. The 
tendency is to destroy initiative and 
make of the men mere autom ata, in
capable of accom m odating them selves 
to any new shift in conditions. Its  
main fault is the stress th a t is laid 
on pandering to the custom er and 
playing on his weaknesses ra ther than

in stressing  the m erit of the wares to 
be sold.

T his is in keeping with the German 
character from the cradle to  the 
grave. The typical German is a beast, 
pure and simple. H is only thought 
is his stom ach and baser passions. 
He regards woman as a slave, created 
solely to contribute to his comfort, 
convenience and enjoym ent. She is 
never treated  as an equal or as w orthy 
of anything but his contem pt. W hen
ever a German appears on the street 
with his wife, he always stalks ahead, 
leaving the wife and children to fol
low along the best they can. No 
regular place is ever assigned her at 
the dining table a t home and she is 
not expected to take a seat at the 
table until the gastronom ic w ants of 
her husband are fully supplied. This 
explains why the German traveler is 
an object of universal disgust and 
abhorrence when he appears in the 
dining room  of an American hotel or 
an American home.

Arm y education is to be extended, if 
not broadened, as a result of the ex
periences gained during the war. 
Special instruction, for instance, is 
to  be given in chem istry, with parti
cular reference to poison gases and 
the like, at a school for officers. W hile 
the authorities are about it, it m ight 
be well to consider the m atter of 
training men for the Q uarterm aster’s 
Departm ent. T h at was one of the 
weak spots in the Governm ent’s 
equipment. I t  was responsible for 
the needless expenditure of hun
dreds of m ilkons of dollars in p ro
viding m aterial and supplies out of 
all proportion to w hat was required. 
I t  functioned well enough w ith re
gard to m unitions, of which there 
could not be too much. But it failed 
when it came to supplies of food and 
clothing, especially the latter. The 
officers in charge were apparently  de
term ined th a t no one shou 'd  be able 
to accuse them  of not ordering 
enough, and so they overdid it. They 
evidently w ent on the assum ption 
that the factories would cease to ex
ist a fter the year 1918. T hat much 
of this was due to  ignorance seems 
beyond question. T here were in
stances where orders were put in, 
away ahead of possible needs, for de
livery in sixty or ninety days, which 
called for quantities g reater than a 
year’s production of all the plants in 
the country. Blame for this need 
not be placed on the officers in charge. 
T hey knew no better. But it would 
seem as though, in the future, special 
technical train ing  should 'be gjiven 
to men who are to  have charge of 
supplies. I t  would prove a paying 
investm ent.

You cannot make a crow white by 
washing it.

L O O K IN G  AH EAD IN T O  1920.
The advance in cotton goods has 

been so sharp that several buyers are 
no longer interested. They propose 
to govern their future action in the 
m atter of contracts extending to  the 
end of the year by the developm ent 
in retail channels in the next sixty 
days. If it appears th at retailers are 
coming to buy liberally they will move 
ahead again. If the retailers buy 
cautiously and are unwilling to  an
ticipate a large fall business, con
verters and jobbers will wait for 
further developm ents before going 
fully in all spring lines.

Thus far the advices from the retail 
trade indicate a very full trade and a 
very good cleaning up of many high 
priced stocks. At the same time, 
these retailers will be called upon in 
many instances to pay higher prices 
than they have yet paid for some 
goods they will need. Those of them 
who anticipated their wants a year 
ago and have since cleaned up their 
stocks in the face of peace tim e re
adjustm ent in prim ary m arkets of a 
m ost radical character may hesitate 
about operating in a large way, and 
may even delay early spring buying 
for a long time. The converters have 
been doing a much better spot busi
ness and they have secured consider
able advance business. The jobbers 
are now out selling fall lines and also 
taking orders that will not be de
livered in time to have much effect 
upon fall sales.

The m anufacturers have begun 
work in a large way on many spring 
l'nes, especially on shirtings and on 
fancy cottons. Many goods of ging
ham construction now under order 
will form a substantial part of spring 
1920 distribution at retail. These 
things will show why a quiet period 
to give the retailer a chance to  catch 
up with the expected conditions can 
do no serious harm, if the calculations 
of m erchants concerning future busi
ness prospects are correct. T he reas
ons given for assum ing that trade will 
be good have their foundation in the 
em ploym ent conditions a t continued 
high wages, the good crop prospects 
and the conditions of supply following 
curtailed production. P rudent m er
chants recognize th at there are many 
grave uncertainties ahead in the broad 
financial position of the world and 
they much prefer to see prices held 
a t as low a level as may be consistent 
with m oderate and steady m anufac
turing  profits.

Q uiet warnings have been given in 
the trade against a continuation of 
much of the wild talk  of irresponsible 
speculators in gray and o ther cloths. 
Much injury can be caused, the trade 
bankers say, by perm itting  prices to 
rise too fast, until it is m ore positive
ly known what actual purchasing con

ditions are to be. Revulsion against 
high prices of an inflationary charac
ter can cause in infinite deal of harm  
in a short time, and so long as m an
ufacturers can see a profit sufficient 
to w arrant them  in resum ing full pro
duction, as they are now doing, a cor
rection of the peace time uncertainty 
can come about in a m anner that will 
ensure a full distribution for a long 
t me. The potential bullish elements 
in the outlook include a purely esti
mated great foreign trade, but the 
certain ty  of a m aintenance of rela
tively high prices for a long time is 
a sufficiently strong influence to sus
tain the hopes of any careful m er
chant who knows the volatile proper
ties of m erchandise values.

C O M B IN E D E F IE S  T H E  LAW .
The Tradesm an heartily  commends 

the action of the m ercantile mutual 
fire insurance companies of Michigan 
in unanim ously deciding to  stand by 
the State Insurance Commissioner 
and refuse to charge the 10 per cent, 
surcharge insisted upon by the stock 
fire insurance companies on and after 
May 1.

The stock companies stand in the 
position of the I. W . W . in defying 
the law and refusing to obey the 
m andates of the duly constituted of
ficers of the State. They have never 
been known to obey any law except 
such statu tes as they force through 
the Legislature with their own cor
rupt lobbies, the enactm ent of which 
is solely in their interest. Such laws 
are the so-called (m isnam ed) anti- 
discrim inat:on law and the statu te 
giving the inefficient and unscrupu
lous Michigan R ating Bureau the 
recognition of the State. The la tter 
o rganizat:on is about as huge a joke 
as was ever concocted. P retending 
to establish rates on a scientific basis, 
it is a m atter of common knowledge 
th at the rates of influential insurers 
are made by the insurers themselves. 
The man with the biggest club gets the 
lowest rate, while the man who ac
cepts the rate made by the Bureau 
w ithout comment or controversy finds 
himself the target of frequent advances 
at the whim or caprice of the district 
manager.

I t  is now up to  the insuring public 
to show their appreciation of the 
voluntary action of the m utual com
panies by transferring  all their fire 
insurance policies in the cohorts of 
the combine to  the companies which 
deal fairly with them  in w riting pol
icies; which use riders which are not 
loaded w ith traps and subterfuges: 
which make honorable settlem ents 
with their patrons in the event of the 
la tter m eeting losses by fire.

Fortunate ly  for the average man, 
his brain is not on exhibition.
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T H E  M IL K  IN  T H E  C OCO ANU T.

Creasey’s Annual Incom e Sixty 
Thousand Dollars.

L. L. Creasey, prom oter of a chain 
of co-operative wholesale grocery 
houses in which retail grocers are the 
stockholders, evidently is waxing 
rich off of the one-half of 1 per cent, 
on sales which he receives, as he now 
has tw enty of these concerns in oper
ation while eight others are in pro
cess of organization. Based on $500,- 
000 sales per house the revenue de
rived as his rake-off should be in the 
neighborhood of $60,000 a year, al
though it may run less or m ore ac
cording to the volume of sales.

M ost of Creasey’s concerns are lo
cated in the Middle W estern  and 
Southern states, although from pres
ent plans he is working to the Pacific 
coast as houses are reported being 
form ed in Seattle and Spokane, W ash. 
H e is also w orking through agents 
to  s ta rt wholesale grocery branches 
a t H ouston, Texas, Shreveport, La., 
W ichita, Kansas, Memphis, Tenn., 
Toledo, and Youngstow n, Ohio. The 
la tte r city is the farthest E ast he ap
pears to  have gone up to the present 
time.

Am ong the established tw enty-four 
concerns, the L. C. M ercantile Co., at 
Chicago, is a sort of headquarters, 
where much of the buying is done 
for the branches in o ther cities. Each 
branch, however, is separately o rgan
ized and officered by retail grocers 
in their respective localities, although 
it is understood Creasey exercises 
considerable influence in their opera
tion. T he Amboy Products Co., also 
located in Chicago, is a sort of m an
ufacturing p lant where the private 
brands are put up for the different 
concerns under the “Brite M awnin” 
trade mark. Both concerns occupy a 
small, insignificant building in an ob
scure part of Chicago, not far from 
the stock yards. T here is no indica
tion anywhere in or about the build
ing that it is the headquarters of a 
chain of tw enty-four wholesale stores.

T he names and locations of tw en
ty-tw o of these various branches are 
as follows:

Brite Mawnin Co., Cleveland.
Brite Mawnin Co., St. Louis.
Brite Mawnin Co., K ansas City.
Brite Mawnin Co., Oklahom a City.
Brite Mawnin Co., Dallas.
In ter-S ta te  Grocer Co., Cairo, 111.
In ter-S ta te  Grocer Co., L ittle Rock.
Grand Rapids W holesale Grocery 

Co., Grand Rapids.
Ohio Valley Grocery Co., Louis

ville.
National Grocer Co., Louisville.
M erchants W holesale Grocery Co.. 

Louisville.
L. C. M ercantile Co., F t. W ayne.
L. C. M ercantile Co., Decatur, 111.
Twin City W holesale Grocer Co., 

St. Paul.
Neb. and Iow a Merc. Co., Omaha.
In ternational Grocers Co., Indian

apolis.
Des Moines W holesale Grocer Co., 

Des Moines.
T ri-C ity W holesale Grocery Co., 

Davenport.
Columbus W holesale Grocery Co., 

Columbus.

M erchants Grocer Co., Evansville.
M erchants Grocery Co., Nashville.
Creasey Corporation, Grand R ap

ids, W is.
Creasey first began his operations 

in Louisville about seven years ago, 
going from  there to  Evansville and 
then to St. Louis. T he la tter concern 
subsequently failed, but in the last 
year another was started. All of the 
stores have had varying success, and 
m ost of them  have been beset with 
difficulties in the way of lack of cap
ital, inability to buy from  many of 
the m anufacturers with national dis
tribution and because of the widely 
scattered stockholders to  be able to 
supply the diversified demand.

In o ther words, the goods handled 
by each stockholder vary so greatly 
th at it has been impossible to carry 
a stock to  meet those requirem ents, 
which is responsible for the scratch
ing of many item s from orders. P lay
ing a lone hand, these co-operative 
companies are in no position to “buy 
ou t” as is the custom  with the old 
line jobbers as the la tte r do not ex
change those courtesies with the co
operative companies. A nother disad
vantage has been the necessity of 
taking on unfam iliar brands w ith 
which the re ta ilers’ trade is not ac
quainted and which it is impossible 
to sell except a t a trem endous disad
vantage and the expenditure of much 
time and effort.

Despite these obstacles the Creasey 
companies appear to  have struggled 
through them, although none of them  
are in a flourishing condition. The 
plan of these companies is to sell drop 
shipm ents on a basis of 1 per cent, 
gross profit, while goods shipped from 
stock are alleged to  be billed out at 
3 per cent, profit. T he rid 'culous 
feature of this claim is the showing 
th at it is costing m any of the houses 
10 per cent, or m ore to  do business. 
I t  is to be doubted w hether any of the 
houses do business on as small a 
ra tio  of expense as the average whole
sale grocery house conducted on good 
business principles.

Some grocers claim they have made 
money by their affiliation, while o th 
ers claim th at scratching item s and 
submission to crude m ethods because 
of inexperience does not justify the 
investm ent of $300.

Outside of the one-half of 1 per 
cent, which Creasey receives as the 
p rom oter it was charged by retail 
grocers th a t m ost of the initial fee of 
$50 which stockholders are asked to  
pay goes in the  pockets of the soli
citors. W ith tw enty-four houses 
averaging $500,000 sales the to tal vol
ume of the Creasey houses is $12,- 
000,000 a year and figuring one-half 
of 1 per cent, on th at to tal of sales 
would mean a net income to L. L. 
Creasey of $60,000 a year.

Late News From  the  Clover’and of 
Michigan.

Sault Ste. Marie, May 6—Ed. Mo- 
sure, who recently entered the employ 
of A. H. Eddy as m anager, has re- 
s’gned to accept a position as trav 
eling salesman. Mr. Mosure- found 
that arm y life had disqualified him for 
inside work and he has taken to the 
road in view of regaining his health. 
Mr. M osure’s m any friends here re 
gret his departure, but wish him every

L O Y A L T Y  A N D  
C O - O P E R A T I O N

Never have these words meant so 
much as to-day.

If it had not been for loyalty and 
co-operation the great victory would 
not have been won and ‘ ‘liberty” 
would have ceased to have much 
meaning to a defeated and enslaved 
world.

Because men and nations were 
loyal and the Allies co-operated 
with each other, the world was 
made safe for democracy.

Because of our loyalty to the best 
interests of the retail grocer we be
lieve we merit your co-operation 
and patronage:

Quaker goods outsell other brands 
because they excel other brands in 
quality and in selling ability.

Quaker goods are the advertised 
brands and this makes it easy for 
grocers who sell them to hold their 
business in the face of cut price 
competition, for the consumer call 
is for Quaker.

W o r d e n  Q r o c e r  C o m p a n y  

GRAND RAPIDS-KALAMAZOO  

THE PROMPT SHIPPERS
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success and an early restoration  of his 
form er good health.

G. P. Jordan, well-known tobacco 
m erchant in the Adams building, has 
been m aking many im provem ents in 
redecorating the interior of his place 
of business. He is now ready for the 
opening of the tourist season.

L. T . Powers, who owns a big 
ranch in Brooklyn, Iowa, has shipped 
the first three carloads of steers to 
his ranch in Cloverland, near Ralph. 
He will be followed by many, other 
cattle men of the Southw est in the 
near future who are looking for bet
te r feeding grounds such as offered 
in Cloverland.

John Bone, our form er Sheriff, who 
for the past year has been doing his 
bit for Uncle Sam, building ships in 
Tam pa, Florida, has returned to spend 
the sum m er a t his home here. John 
denies em phatically th at the “bone 
dry” law was named after him. W hile 
it is a well-known fact th at he is a 
dry bone, he doesn’t want the honor 
of being the “bone dry” originator.

The new bakery of the Soo • Co
operative Co. opened for business last 
week under the m anagem ent of John 
Bluebaker, who is considered one of 
the best bakers in the city. T he bak
ery is located in the M alm borg stand, 
corner of Bingham and E asterday 
avenues, and much favorable comm ent 
is being heard as to  the quality of the 
baked goods being turned out.

H. A. W illiam s, p roprietor of the 
Chippewa M eat M arket, reports a 
very successful trade for the past year 
and w hat he did not put into V ictory 
bonds, he put into the lot and store 
corner of Ann street and Bingham  
avenue which he purchased from  Mrs. 
Barkell. The Chippewa M eat M ar
ket occupies one of the buildings, the 
Gospel Hall one of the adjoining 
buildings, and the th ird  is used as a 
grocery store. W hether or not Mr. 
W illiam s intends to  branch out or 
re-rent his newly acquired property 
is not stated.

The auto thieves who recently 
started  operations at the Soo will not 
be able to  compete with th at line in 
Chicago, as our Chief of Police got 
into the game early and broke up the 
gang.

Mrs. Pullar, owning the valuable 
land on Deep River Channel, has of
fered to donate this valuable site, so 
favorably situated for w ater tran s
portation  purposes, for the location of 
industrial institutions here. T his is 
not open to  speculators unless they 
wish to pay the price of $3,000. This 
is a move in the right direction and, 
undoubtedly, the opportunity  will be 
seized should the righ t industry  be 
informed.

A ugust Olson, form erly in the g ro 
cery business in M anistique, has left 
with his family for Chicago, where 
they expect to make their future 
home. Mr. Olson has m any friends 
in M anistique who wish them  every 
success in their new abode.

The Canadian Soo has organized an 
A uto Club with a charter m em bership 
of seventy-five. They are full of pep 
and determ ination to aid in the good 
roads movement. T heir success will 
be watched keenly from this side of 
the river.

E. J. Barry, p roprietor of the Barry 
Cleaning and Dye W orks, has com
menced excavation for a new business 
block. This will be 60 x 60 feet and 
tw o stories, with a basement. Mr. 
B arfy will occupy the first story  and 
the basement, while the upper floor 
will be made into tw o apartm ents. 
The structure will be brick, with cop
per front, and will be a credit to 
Portage avenue.

T he new rest room s provided by 
the Connolly M anufacturing Co. 
opened to  the public last week. 
The furniture was donated by the 
Raymond Furn itu re  Co. and the 
Leader.

F rank  O ster, one of the pioneer 
re stau ran t men, has moved from  his 
present location to his new quarters

at 121 Portage avenue. The change 
was made w ithout any in terruption 
to his regular business and in the new 
location he will have much larger and 
bette r quarters and will be able to 
give the public better service than 
ever before.

S. G. W ilson, of Pickford, has 
bought the Pickford-Rudyard and 
Pickford-Soo stage outfit of V. L. 
Lipsett. Mr. W ilson now controls 
the four stage routes out of Pickford, 
the others being known as the Goetz- 
ville and the Cedarville routes. Mr. 
W ilson has had years of experience, 
having run the Soo stage for a num 
ber of years until about five years 
ago when he sold out to Mr. Lipsett. 
T he public will be pleased to  note 
th at Mr. W ilson is again at the head 
of the stage business, which will as
sure the best of service.

John McPhee, form er m anager of 
the W . H. M urner store, a t Raber, 
moved last week with his family to 
Kalkaska, where they will make their 
future home.

The Burroughs A dding Machine 
Co. has established a factory head
quarters for the U pper Peninsula at 
M arquette. E. H. Bussing, form erly 
in charge of the B urroughs branch at 
Sioux Falls, So. Dakota, will be m an
ager at M arquette, while the service 
departm ent will be in charge of R. 
A. Harding. This will mean an addi
tional m onthly pay roll of over $1,000 
in the comm ercial grow th of M ar
quette.

E. Fleming, well-known grocer, has 
sold his stock and fixtures to  C. E. 
Moore, who will continue the busi
ness a t the old stand. Mr. Fleming 
has made many friends while in busi
ness here. H e has not as yet decided 
on his plans for the future. I t  is 
hoped, however, that he will remain 
in the Soo, as we can ill afford to 
lose a man of this type.

“The man of to-day is not the man 
who waits, but the one who finds the 
new price facts and acts.”

W e are doing business with an in
creased num ber of counters and while 
wages and m aterials and prices are 
high yet, the selling price is, or will 
be, in proportion.

“The way to  s ta r t a perform ance 
of prosperity  and to  continue the per
form ance is for all of us, the m anu
facturer, the farm er and the house
keeper, to buy what we need and all 
we need, now.”

W illiam  G. Tapert.

O ld men often give advise to  young 
men and they also give m oney to 
confidence men.

The Big Coffee 
CAM PAIGN
Q VTIRRING times com ing! The coffee campaign started 

in the newspapers the week of April 21st. It will break 
into the big magazines in July. Everybody—get ready!

This is the opportunity for the Coffee Trade to co-operate 
heartily with this advertising in order to boost coffee sales all 
“up and down the line”. Make a strong concerted effort to 
“hook up” with this campaign.

Coffee is the big thing just now. People are reading about 
coffee—thinking about it—and inquiring about it. Now  is the 
moment for everybody in the Coffee Trade to centralize and 
specialize on coffee.

W herever possible, retailers should feature coffee promi
nently. Coffee window displays and store exhibits should 
be encouraged and installed everywhere. Distributors and 
merchants generally should unite in this big coffee drive.

Cut out the coffee advertisements from the newspapers and 
from the pages of the Saturday Evening Post, and use them 
as placards. Send out all the printed matter obtainable on 
coffee. It would be well wherever practical, actually to serve 
coffee at certain hours. Anything and everything you may 
do will help to boost your coffee sales.

G E T  B E H IN D  IT  and PUSH!
Copyright 1919 by the Jo in t Coffee T rade P u b ll . i t ,  Committee of the United States

Don’t Let High Coffee 
Prices Scare You

D o n ’t  ru in  your coffee business by recom m ending cheaper grades. 
Y ou’re lost th e  very m om ent you sta rt to  recom m end cheaper grades 
o f coffee to  your custom ers. People W IL L  pay th e  p rice  for good 
coffee. Nero Coffee will alw ays be o f th e  sam e h igh  uniform  quality  
regardless o f  w hat th e  o th e r fellow ”  does. N ero  quality  W IL L  be 
m ain ta ined . N ero is sh ipped  to  you th e  very day it  is roasted. T h e  
b e s t coffees grow n go in to  every package. You can keep  your custom er’s 
confidence and  increase  your coffee business desp ite  h igh  prices by 
recom m ending N ero.

This Advertising Co-operation
A 22 w eek new spaper advertis ing  cam paign is now ru n n in g  in  Bay C ity, Saginaw , and o th er 
M ichigan cities. M ore to  come. W rite  us today for d e ta ils  o f our p lan  th a t  w ill h e lp  you to  
m ain tain  and  increase your coffee business regard less o f  h ig h  prices.

Royal Valley Coffee Company
321 East Laraed St. Detroit, Michigan
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M ovem ents o{ M erchants.
G rant—Peter Brink, Jr., succeeds 

Paul Brink in general trade.
Rodney—C. A. W ood succeeds E.

F. Ketchum  in general trade.
Saranac—Byron J. Friend succeeds 

H. S. H arris in the grocery business.
St. Johns—A. G. Jones has sold his 

grocery stock to  Clark A. Putt, who 
has taken possession.

Battle Creek—E. H. Spear succeeds 
C . E. M essenger in the wall paper 
business a t 753 Maple street.

Owosso—A rthur Bridegroom  has 
engaged in the wholesale fruit busi
ness on South W ater street.

Gladwin—Rudolph H eth has re
turned from D etro it and will re-open 
his m eat m arket about May 15.

Kingsley—Frank  Koepel has sold 
his stock of general m erchandise and 
furniture to John Steineback, who has 
taken possession.

Sebewaing—The Farm ers and M er
chants State Bank of Sebewaing has 
been incorporated with an authorized 
capital stock of $25,000.

B attle Creek—C. H. Benson has 
purchased the store building at 572 
Maple street and will occupy it with 
a stock of groceries in the near future.

Jackson—W. F. Bossong has sold 
his m eat stock and fixtures to  Col
lins & Golden, who will continue the 
business a t the same location on E ast 
Main street.

M orenci—T he M orenci W arehouse 
Co. has been incorporated with an 
authorized capital stock of $10,000, all 
of which has been subscribed and 
paid in in cash.

H om er—M. H. Tompkins, who has 
conducted a restauran t and cigar 
store for. the past eight years, has sold 
his business to Dan Pattiger, who has 
taken possession.

M ason—Paul Cross has purchased 
the in terest of his partner, Grover 
Dean, in the hardw are stock of Dean 
& Cross and will continue the busi
ness under his own name.

B attle  Creek—J. E. Jones has sold 
his bakery to Charles B. Ballard, who 
will add lines of groceries and cigars 
and continue the business at the same 
location, 260 E ast Main street.

S turgis—A. H. Perfect & Co., 
wholesale grocer a t F o rt W ayne, Ind , 
has opened a branch house here in 
order to b e tte r handle its growing 
business in Southern Michigan.

Lansing—H iram  Hodges, who has 
conducted a drug store at 214 East 
F ranklin  avenue for the past forty- 
six years, has sold his stock and store 
building to Francis Taft, m anager of 
the store for the past three years, and 
H. H. Raycraft, who have formed a 
copartnership under the style of T aft 
& R aycraft and taken possession.

Charlotte — Charles Lindon and 
Louis Litzis, of Chicago, have form 
ed a copartnership under the style 
of Linden & Co. and purchased the 
Crout restauran t and cigar stand.

Fountain—F. J. Boehm has sold his 
store building, stock of general m er
chandise and feed mill to  his son, 
John Boehm, who has ju st been h o n 
orably discharged from the service.

Freesoil—E. W . T rim m er is build
ing an addition to  his store building 
and installing a plate glass front and 
cem ent foundation and will add a 
line of m eats to his grocery stock.

D etroit—The E astern  W all Paper 
Co. has been incorporated with an 
authorized capital stock of $1,000, all 
of which has been subscribed and paid 
in, $300 in cash and $700 in property.

Baroda—T he C. & G. C anning Co. 
has been incorporated with an au
thorized capital stock of $25,000, all 
of which has been subscribed, $2,000 
paid in in cash and $14,000 in prop
erty.

Howell—Edw afd Gregory Mac-
Pherson, of W illiam  M acPherson & 
Sons, dealers in general m erchandise 
and of the M acPherson S tate Bank, 
died May 3, following an illness of 
several years.

Galesburg—Earle S. W ilson, for the 
past four years m anager of the furni
ture and undertaking business of Al
drich & Moreau, has purchased the 
stock and will add lines of house 
furnishing goods.

Jonesville—A. & A. Lam bert, who 
have conducted a m eat m arket here 
for the past forty  years, have sold 
their stock and store building to
I.ewis Cozzens, recently of Hillsdale, 
who has taken possession.

L ansing—Karl P. Shubel has pur
chased the shoe stock of his father, 
Charles G. Shubel, 210 N orth  W ash
ington avenue. T he business was 
started  before the Civil war, by_ Fred  
W. Shubel, the grandfather of the 
present owner.

M orley—Thom as F. Pettie, form er
ly engaged in the m eat business at 
Charlotte, has purchased a half in
terest in the agricultural implement 
and produce stock of Jam es B. Pettie, 
and the business will be continued 
under the style of Pettie  Bros.

• Charlevoix—J. L. Crane has m erg
ed his dry goods business into a stock 
company under the style of J. L. 
Crane, Inc., with an authorized cap
ital stock of $20 000, of which am ount 
$13,500 has been subscribed and paid 
in, $300 in cash and $13,200 in prop
erty. Lines of draperies, carpets, 
rugs and clothing have been added 
to the stock.

D etro it—E lkhart, Sturgis, Hillsdale 
and Coldwater will be visited on the

th ird  trade prom otion trip  of the 
W holesale M erchants Bureau of the 
D etro it Board of Commerce, begin
ning Monday evening, May 26. The 
m erchants of all the tow ns visited 
will be entertained with luncheons 
and dinners. R eturning the party  will 
arrive in D etro it W ednesday evening. 
The first n ight of the trip  will be spent 
aboard a private Pullman car, and 
for this reason the party  on this trip 
will be lim ited to twenty-seven men. 
The special car will be a t the disposal 
of the D etro iters for the whole trip.

Manufacturing Matters.
Fountain—Rocco Nicosia is build

ing an addition, 18 x 32 feet to  his 
cheese factory.

St. Joseph—T he W ilson Bros. Pa
per Box Co. is building a  large addi
tion to  its plant.

Benton H arbor—T he Chicago Stove 
& Range Co. is building an addition 
36 x 78 feet to  its plant.

Owosso—T he Independent Stove 
Co. is building an addition, consisting 
of three different buildings, to  its 
plant.

Kalkaska—T he Kalkaska Handle 
Co. will build an addition to  its plant 
which will enable it to  double its 
capacity.

L ansing—The Fox Garm ent Co., 
m anufacturer of petticoats, has sold 
its plant to  C ortland Stebbins, who 
will continue the business along the 
same lines.

D etroit—T he U nited Broach & Ma
chine Co. has been incorporated with 
an authorized capital stock of $50,000, 
all of which has been subscribed and 
$5,000 paid in in cash.

Owosso— It  is announced that the 
Owosso Sugar Co. will soon begin the 
erection of twelve houses for work
ingmen, on its property  in the n o rth 
western part of the city.

C harlo tte—Marple Bros., bakers 
and confectioners, have purchased a 
new building and will remove to the 
new location as soon as it is rem od
eled to suit their needs.

Jackson—The Central City Paint 
M anufacturing Corporation has been 
organized with an authorized capital 
stock of $30,000, of which amount 
$151,000 has been subscribed.

D etroit—The Butt W elding & M an
ufacturing Co. has been incorporated 
with an authorized capital stock of 
$10,000, a 'l of which has been sub
se rv ed  and $1,500 paid in in cash.

Pinckney—H. J. Norton, form erly 
of Detroit, is establishing himself in 
the baking business at this place. 
O rders for the ovens and o ther nec
essary equipm ent have been placed.

Cheboygan—The plant of the Union 
Bag & Paper Co. is expected to be 
ready for resum ption of business 
within a few days. More than  100 
men have been busy in m aking re
pairs.

Grass Lake—O. M. W ay. form erly 
of Flint, has engaged in the whole
sale and retail baking business a t 
this place, having recently purchased 
the R edding block which will be used 
for his new venture.

Ow osso—T he Owosso E levator & 
Lum ber Co. has been organized with 
an authorized capital stock of $75,000, 
of which amount $40,000 has been sub

scribed and paid in, $2,500 in cash 
and $37,500 in property.

D aggett—T he D aggett Farm ers 
Co-Operative Cheese & Cream ery Co. 
has been organized w ith an au thor
ized capital stock of $7,000, of which 
am ount $3,600 has been subscribed 
and $1,000 paid in in cash.

Ow osso—W illiam  A. W right, own
er of the Ow osso Truck Co., has pur
chased the brick feed barn on South 
W ater street and will open a garage 
and autom obile supply store  in con
nection with his o ther business.

D etro it—The Crescent Pum p Co. 
has been organized with an au thor
ized capital stock of $200,000 common 
and $50,000 preferred, of which 
am ount $225,000 has been subscribed 
and paid in, $25,000 in cash and $200,- 
000 in property.

Pontiac—T he Briscoe Devices Co. 
will soon have work started  on its 
new factory building. I t  will be a 
one-story building, 60x200 feet, and 
in addition to the general offices will 
provide space for rest rooms, a lunch 
room, and o ther employes’ accomm o
dations.

W hite Pigeon—T he W hite  Pigeon 
Paper Mills has been organized to 
m anufacture a general line of cartons 
and bu tte r containers, with an au thor
ized capital stock of $75,000. The 
company is erecting a m odern plant 
and expects to occupy it about 
July 15.

C harlotte—Frank  D. Marple & Son 
are installing an ice cream plant in 
the store building which they recen t
ly purchased of the E. H . Bailey es
tate  and will m anufacture ice cream 
for the wholesale as well as retail 
trade in connection w ith their bakery 
and confectionery store.

Sturgis—W heels for baby carriages 
will be m anufactured in Sturgis by a 
concern now being organized by John 
W aters and Elias Portm an. T he T an 
ner building is said to have been ob
tained for the plant. M achinery has 
been purchased in Ch’cago. W ork 
will be started  w ithin a short time.

D etroit—T he Sanders Baking & 
Confectionery Co., which is now 
building a th ree-sto ry  addition to  its 
plant a t 381 W oodw ard avenue, has 
leased a store on W oodw ard avenue, 
near the Grand Boulevard, and will 
shortly open a retail branch. This 
is in line with the  policy of the com 
pany to  establish retail selling b ranch
es in the neighborhood of residential 
sections, supplying all goods, how
ever, from  the main p lant a t 381 
W oodward avenue.

Menominee—The Lloyd M anufac
turing  Co., which m akes L loyd baby 
carriages, enjoyed its best year in 
1918 when its business aggregated 
$1,200,000, as against $500,000, the to 
tal during its previous best year. The 
record is considered the m ore rem ark
able, considering th a t during the last 
three m onths of 1918 production was 
reduced 50 per cent, by the Govern
ment. The company has now decided 
to erect an addition to its p lant which 
will cost about $100,000 and when 
com pleted will provide room  for 300 
additional workers. T he concern 
sta rted  in business in the city th irteen  
years ago with alm ost no funds and 
only a handful of employes.
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Review of the Produce M arket. 
Apples—W estern  stock is firm at 

$5.85 per box.
Asparagus—$2 per doz. bunches for 

Illinois grown.
Bananas—$7.75 per 100 lbs.
B utter—T he m arket on cream ery 

is slightly easier, follow ing a decline 
of about 3c per pound on the different 
grades, due to an increase in receipts. 
T here is a fair demand for all grades 
of cream ery at this time and we look 
for continued good trading in the im
m ediate future. T he average quality 
is fair for this tim e of year. Local 
dealers hold fancy cream ery a t 55c in 
tubs and 57c in prints. Jobbers pay 
50c for No. 1 dairy in jars and pay 
35c for packing stock.

Cabbage—Texas comm ands $7.50 
per crate of 80 to  90 lbs.

Carrots—85c per bu.
Celery—California, $1.50 per bunch, 

according to size.
Cocoanuts—$1.25 per doz. or $10 

per sack of 100.
Cucumbers—Indiana hot house 

have declined to  $2.25 per dozen.
Eggs—The m arket is very firm, due 

largely to large quantities going into 
cold storage plants. Th&re is a fair 
consum ption of eggs at th is tim e and 
receipts are good for this tim e of 
year. T he quality of m ost of the 
eggs is show ing up well. W e do not 
look for any m aterial change in the 
immediate future. Local dealers pay 
44c per doz., loss off, including cases, 
delivered.

Garlick—60c per lb.
Grape F ru it—$7@9 per box for all 

sizes Floridas.
Green Onions—H om e grown, 20c 

per doz.
Green Peppers—$1@1.25 per basket 

for Florida.
Lem ons—California, $5 for choice 

and $5.50 for fancy.
Lettuce—Head, $4 per crate of 3 to 

5 dozen heads; hot house leaf, 22@28c 
per lb.

Onions—Hom e grown, $4.25 per 100 
lb. sack; Texas, $4.50 per crate for 
yellow and $6 per crate for white.

O ranges— California Navals, $5@7; 
M editerranean Sweets, $5@6.

Pieplant—12c per lb. for Illinois 
grown.

Pineapples—$5@6.50 per crate.
Pop Corn—12c per lb. for shelled.
Po tatoes—T he m arket has advanced 

to  $2.40 per 100 lb. sacked.
Poultry—R eceipts of live are so 

m eager as to  be unquotable. Local 
branches of the packers hold frozen 
fowls a t 34c and springers a t 35c.

Radishes—H o t house, 35c per doz. 
bunches.

Spinach—$1.50 per bu.

S traw berries—Stock is now coming 
from Tennessee and is very good in 
quality. Price ranges from  $7.50@
8 for 24 qt. crate.

T om atoes—California $1.35 per 5 lb. 
basket; hot house, 30c per lb.

T urnips—65c per bu.

T he Grocery M arket.
R eturn  to  the operation of the law 

of supply and demand as before the 
w ar and establishm ent of the control 
of certain ' products by the Govern
m ent was demanded last week a t the 
m eeting of the Chamber of Commerce 
of the U nited S tates a t St. Louis by 
A. W . Douglas, chief statistician. In 
the face of this is in teresting  the an
nouncem ent that Julius H. Barnes, 
president of the grain corporation, has 
taken a hand to  stop speculative ten
dency in white flour.

T he white flour advance is heavy 
because holders of grain are charging 
high prices for the m aterial for flour. 
This is the operation of supply and 
demand. On the o ther hand the Gov
ernm ent th reatens trouble if the spec
ulation is not stopped. H ere are two 
horns of the dilemma, the  Chamber 
of Commerce man asserting  th a t if 
the law of supply and demand oper
ated prices would go down, and the 
grain corporation m an using federal 
power to  stop advances of flour prices 
right in the face of this law.

Mr. Douglas holds th a t with the 
law in operation prices would find 
their level, a lthough flour has been 
advancing rapidly and w heat is high 
under operation of this same law, prac
tically unchecked until this week. I t 
offers some food for thought to note 
that prices continue to advance al
though Governm ent control has been 
w ithdraw n gradually and the norm al 
supply and demand law is beginning 
to  operate again in foods.

T here has been divergence of opin
ion as to the efficacy of the food con
tro l and the flour and w heat situation 
seems to bear on the subject.

Business has been good the past 
week w ith the wholesale houses. Gro
cers have got to the point th a t it is 
about tim e to put prunes in their safes 
along w ith o ther valuables. A w hole
sale departm ent m anager put it jocu
larly th is way. Scarcity of stocks 
makes the stuff valuable.

A ttention  is being called again to 
the necessity of w atching perishable 
goods a t this time. Smoked fish, salt 
fish in stock a long time, dried fruits, 
should not be left in the sun or under 
the counters where they will be for
gotten, or left to  any so rt of deteriora
tion on account of w eather conditions.

Sugar—T he influence of seasonable 
w eather on the demand for refined

sugar is now beginning to  be m ani
fested, and while m easured by stan
dards applying to  trade in norm al 
conditions a t this time of the year the 
m arket is dull, a fair am ount of sugar 
is m oving into domestic consum ption 
while there are indications that the 
larger d istributers here and there are 
m aking preparations to accumulate 
a surplus in anticipation of the ap
proaching sum m er season, when, un
less there is a complete failure of the 
fruit crop, the consum ing demand 
should be heavy.

T ea—Cable advices state  that the 
m arket in Japan for new crop teas 
will open about May 10 and will be 
25 per cent, above last season’s open
ing prices. The Form osa m arket for 
the new season’s crop is expected to 
open w-thin a few days. There is a 
much b e tte r feeling in the local tea 
m arket, which is attributed  in part to 
the lessened pressure to sell spot 
Form osas at low prices, but mainly to 
a general increase in demand from 
the retail trade.

Coffee—The m arket has apparently 
set out to  break all previous records. 
Both Rio and Santos grades advanced 
about lc  more during the week and 
sales of Rio 7s, green and in a large 
way, have been made during the week 
a t more than 18c per pound, which is 
as much as this grade of Rio roasted 
sold for at retail not a g reat while 
ago. Santos grades have also ad
vanced for the week and Santos 4s, 
the standard grade, is up around 23c. 
Mild coffees are very firm also and 
scarce on spot. Bogotas, green and 
in a large way, are quoted around 26c. 
which is about 10c above normal. Java 
and Mocha unchanged T here seems 
to be no indication of any break in 
coffee in the near future.

Canned F ru it—California canned 
fruits are in the same position they 
have been for some time—very scarce 
and very high. Small E astern  staple 
canned goods unchanged and dull.

Canned V egetables—Retail demand 
for tom atoes is said to be im proving 
in some quarters. Spot peas, as the 
result of a num ber o f sales, are re
ported now p re tty  well cleaned up. 
L ittle  new is reported regarding fu
ture peas. A le tte r from  an Ohio 
packer says th at canners in the South
ern p a rt of th at State had none of 
them  over 50 per cent, of a norm al 
acreage contracted for and many had 
much less than that.

Canned F ish—The m arket for can
ned fish presents no features of in te r
est departing from  the prevailing dull
ness of the past week.

Cheese—The m arket is very firm. 
Receipts of the different styles are 
light, as the make in the country is 
no t as heavy as previous years at 
this w riting. T he quality shows some 
im provem ent and we do not look for 
any change in the next week or so.

Sugar Syrups—A steady demand 
absorbs offerings a t prices w ithin the 
quoted range.

Corn Syrup—The firmness of the 
m arket based on high cost of raw 
m aterial and a good demand is sus- 

Dried Fru its—The m arket contin
ues its advancing tendency. Prunes, 
apricots and peaches continue very 
high on account of scarcity, with

prices very nervous and uncertain. No 
radical change has occurred anywhere 
this week.

Flour—Notice sent out by the grain 
corporation of trouble in case specu
lative values do not cease entering  in
to white flour is expected to hold the 
prices, but opinion differs as to wheth
er it will reduce figures from present 
basis. Grain is held by concerns 
which sell a t certain prices and buy
ers have to pay that price. Mills 
which held wheat of course m ust 
make their money on this stock, if 
it is correct, as it is said, th at there 
is no profit in the flour.

Rice—The tone of the m arket is 
steady, prices rem aining as hereto
fore quoted.

Tobacco—The situation offers the 
retail m erchant a chance to  make 
m ore money in large orders. Leading 
firms are offering drop shipments, 
which is delivered, of 60 to 100 lb. 
quantities. The gain is said to  be 3 
to 5 per cent, on these deals on stock 
selected from staple selling brands 
with the freight paid in addit on.

Paris Green—Dealers who are going 
to handle this line may profit by the 
experience of the past two years, 
when they were heavily handicapped, 
if they make their orders known now. 
This is a short run article and when 
it is needed it is wanted bad. For 
this reason, from the m anufacturer 
down to the dealer, it should be 
known early how much of the toxic 
is expected to be used against bugs.

Provisions—T he m arket on pure 
lard is very firm, there being a good 
demand at this time. The receipts 
a t present are light and we look for 
continued high prices. The m arket 
on lard substitute is unchanged, there 
being a good supply on hand at this 
time and an active demand. The m ar
ket on smoked m eats is very firm, the 
different styles having advanced on 
an average of J^c per pound over 
previous quotations, due to  an in
crease in the demand and higher 
prices on hogs. The m arket on dried 
beef is firm and unchanged. T here 
is a fa’r supply on hand, with a good 
demand. The m arket on barreled 
pork is steady to firm, there being 
ample supply to  meet all require
ments. W e do not look for any 
change within the next few days. The 
m arket on canned m eats is firm, with 
quotations unchanged.

Salt F ish—Irish  mackerel is m od
erately  active a t prices that show no 
improvem ent. The m arket is still 
heavy.

Norm an Odell has sold his grocery 
stock a t 405 Jefferson avenue to  
Abram Shook and his two sons, Rob
e rt and H arry, who will continue the 
bus’ness under the style of A.. Shook 
& Sons. The purchasers have all had 
experience in the m ercantile business 
a t Coral.

M ilford Decker, who conducts a ba
zaar store a t Bangor, has added a 
line of groceries. T he N ational Gro
cer Co. furnished the stock.

F. H . Auble has . engaged in  the 
grocery business , a,t /Qtifk, The N a
tional Grower 7 Co,,,, furnishing . the 
stock .. .. . r y ,'fUT .bb ’T&.'i

mailto:1@1.25
mailto:5@6.50
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M EN OF MARK.

J. E. Hammond, Manager Michigan 
Retail Dry Goods Association.

Jason E. Ham mond was born in 
Ransom township, Hillsdale county, 
May 17, 1862. His education,, begun 
in the d istrict school, was continued 
in both Hillsdale College and at the 
M ichigan Agricultural College. Grad
uating from the la tter in 1886, he en
tered the teachers’ ranks, utilizing 
the long vacations by work in sum
m er schools or by reading law. In 
1888 he was elected m em ber cf the 
Hillsdale county exam ining board; in

J. E. Hammond.

1891 was made county commissioner 
and in 1893 he was chosen as Deputy 
Superintendent of Public Instruction. 
H is successful conduct of the im
p o rtan t duties devolving upon him in 
this position four years later elected 
him to the head of this departm ent. 
As chief he employed the same vigor, 
zeal and practical m ethods by which 
he had made his work notew orthy in 
o ther lines. He turned his attention  
largely to  the betterm ent of the rural 
schools. The various publications 
issued from  the departm ent during 
the four years he was in this office 
are universally commended as among 
the m ost helpful ever sent out by the 
departm ent. The revised S tate Man
ual and Course of Study has been in 
especial demand, both am ong rural 
and village teachers, on account of 
the practical devices and helpful out
lines it contains.

Since retiring  from  public office in 
1900, he has organized the Ham mond 
Publishing Co., in Lansing. This 
company has combined w ith the pub
lishing business of the late H enry  R. 
Pattingill, under the name of the 
Michigan Education Company, pub
lisher of the M oderator-Topics and 
school books; also a general printing 
business and a retail book store. The 
active m anagem ent of the business is 
now in o ther hands, although Mr. 
H am m ond retains a financial interest. 
F rom  1909 to  1915 he was a trustee 
of the Kalam azoo State H ospital by 
appointm ent of G overnor W arner. 
Since 1916 he has been the m anager 
of cam paigns for the elim ination of 
the liquor traffic, serving as campaign 
m anager in Grand Rapids, Lansing, 
Springfield, Illinois, Chicago and St.

Louis, Mo., and since January  of this 
year in Bay City and Saginaw in the 
so-called beer and wine am endm ent 
cam paign which term inated on April 
7, 1919, with a m ajority  of 207,000 for 
the “dry” cause. As a public official 
and as campaign m anager Mr. H am 
mond has had a wide experience in 
organization work and, while he has 
never been identified with the dry 
goods business his experience in pub
lic work was regarded by the board 
of d irectors as a valuable asset for 
the work of prom oting the in terest 
of the M ichigan Retail Dry Goods 
Association, which has engaged him 
to act as General M anager. H ead
quarters have been established at 311 
Capitol National Bank building, L an
sing, and the M anager’s entire  time 
and energy will be devoted to  making 
the Association a large and influential 
organization.

Men Are Men.
B usiness is business, b u t men a re  men. 

W orking, loving and  d ream ing ;
T oiling w ith  ham m er, brush , o r pen, 

R oistering , p lanning , schem 'ng.

B usiness is business, bu t h e 's  a  fool 
W hose business has grow n to  sm o th e r 

H is fa ith  in m en and  th e  golden rule, 
Hi3 love fo r friend  and  b ro ther.

B usiness is bus ness, b u t life is life, 
Though w e’re  all in th e  gam e to  win 

it.
L e t’s  re s t som etim es from  th e  h e a t and 

s trife
And try  to  be friends a  m inute.

L e t’s seek  to  be com rades now  and  then  
And slip from  our golden te th e r; 

B usiness is business, b u t m en a re  men, 
And w e’re  all good pals toge ther.

E. M. Zim m erm an.

W ise men lay up knowledge in their 
minds. W iser men also keep it handy 
on the shelf.

The Book That 
Takes the Risk 
Out of Buying

For many years “ O U R  
DRUM M ER” w ith  its net 
guaranteed prices has been  
famous for taking the risk 
out o f  retail buying. T his is 
m ore than ever the case now  
in these unusual tim es. It 
not on ly  makes buying se 
cure from the price stand
point, but it rem oves uncer
tainty in the w ay o f getting  
goods. Back o f the prices in 
this book are huge open  
stocks of the merchandise it 
advertises.

Butler Brothers
Exclusive Wholesalers of 

General Merchandise

New York Chicago 
St. Louis Minneapolis 

Dallas

You People Who 
Eat Bread—

Hear to the Trick That Has 
Been Played on You at Lansing

In  th e  c losing  d a y s  o f  th e  leg is la tu re , an  obscure am en d m en t w as 
passed as p a r t  o f  a b ill d e a lin g  w ith  a n o th e r su b jec t, w hich  w ill 
prevent bakers from taking back unsold bread from grocers.

T h is  m eans th a t  th e  g rocer w ill have  to  sell his custom ers sta le  
b read — or pock et a b ig  loss on w h a t is unso ld  each d ay .

H is  profit is a c tu a lly  too  sm all fo r  him  to  s ta n d  th is  loss.

T h ere fo re  he w ill be com pelled  to  offer his custom ers th is  old 
bread .

I t  m eans th a t ,  in  m an y  cases, th e  people o f M ich igan  w ho b u y  
b read  w ill have to  ta k e  b re ad  th a t  is sev era l d ay s old.

W e k now  th a t  th is  b re ad  is n o t fit to  ea t, th a t  it  is n o t n o u rish in g  
or a p p e tiz in g , b u t we w ill h av e  to  sell it  if  th is  b ill becom es a law .

W e believe th a t  if  th e  facts a re  p ro p e rly  p re sen ted  to  o u r G o v 
e rn o r, an d  he is a ssu red  th a t  th e  people  o f th e  s ta te  a re  a g a in s t 
th is  b ill, he w ill ve to  it.

T h ere fo re , w ire  or w rite  a

Protest to Governor Sleeper
L e t o u r execu tive  h e a r th e  voice o f e v ery  m an , w om an an d  ch ild  
in  th e  s ta te  w ho ea ts  b read .

T h is  b ill w as passed  b y  tr ic k e ry . A  b ill c o n ta in in g  th is  fe a tu re  
w as in tro d u ced  e a rly  in  th e  session. T h e  g rocers o f th e  s ta te  
p rep ared  to  figh t it.

T h e  b ak ers , w ho a re  th e  m en b eh in d  th is  b ill  because  th e y  w ould  
p ro fit g re a tly  if  th e y  do n o t  h av e  to  ta k e  b a c k  th e  s ta le  b read , 
assu red  us th a t  we w ou ld  h av e  a h earin g .

T h e y  d id  n o t d a re  b r in g  th e  m a tte r  u p  o p en ly , because th e y  
k n ew  we w ould  show  th a t  th e y  w ere  b a ck in g  th e  m easu re  to  ad d  
to  th e ir  profits.

B u t so sec re tly  th a t  i t  cou ld  h a rd ly  be fo u n d  even  a f te r  we k n ew  
th a t  i t  h ad  been passed , th is  law — in th e  fo rm  o f a n  am en d m en t 
to  an o th e r b ill— w as sn eak ed  th ro u g h  th e  leg is la tu re .

W e believe th a t  o n ly  a h a n d fu l o f th e  leg is la to rs  k n ew  th a t  i t  
w en t th ro u g h ; fo r we believe th a t  if  a  m a jo r ity  h a d  k n o w n , th e  
b ill w ould  h av e  been  de fea ted .

R ep ay  th is  t r ic k  b y  p ro te s tin g  to  G ov. S leeper.

L e t h im  k n o w  th a t  th e  people  o f th e  s ta te  a re  opposed  to  such 
m ethods.

U rg e  th e  G o v e rn o r a t  once to  v e to  th e  bill.

Wire or Write Your Protest Today 
Before It  Is Too Late

DETROIT RETAIL GROCERS' ASSOCIATION
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Brite Mawnin Gang Get Another Set- 
Back.

Brite Mawnin activities received an
other black eye in Oklahom a courts 
last week, when the district -court of 
Kingfisher county ordered the Brite 
Mawnin people to refund to S tates & 
Fisher, grocers a t Hennessey, the $50 
which they had paid in on a Brite 
Mawnin contract.

In  the H ennessey case, the Brite 
Mawnin agent approached S tates & 
Fisher and undertook to  get them  to 
buy $300 w orth of stock, with the un
derstanding th at on paym ent of the 
$300 for the stock, the subscriber 
would be entitled to a credit for $300 
in goods. S tates & Fisher declined. 
Then the agent offered to let them  
pay $50 down on the stock, and have 
the $50 credited on the first bill of 
goods ordered, after getting  the goods. 
The agent also agreed th a t if States 
& Fisher were not satisfied w ith the 
situation they could drop out a t any 
time, or could go ahead and take the 
rem ainder of the Brite Mawnin stock 
on the same term s. This offer of the 
Brite Mawnin Co. was accepted.

A fter paying the $50, S tates & F ish 
er ordered groceries of the Brite Maw
nin Co. to  the am ount of $66. W hen 
the goods came, they tendered a check 
for $16 in payment, being the differ
ence between the $50 paid in and the 
am ount of the order. T he Brite Maw
nin refused to accept the check, re
pudiated the agreem ent of the agent, 
and would do nothing tow ard a set
tlement.

S tates & Fisher then placed the case 
in the hands of R obert W . W ylie, an 
a ttorney, who brought suit against the 
Brite Mawnin Co. for the recovery 
of the $50, and for the cancellation 
of any further obligation on the part 
of his clients.

T he Brite Mawnin came back by 
filing a copy of the stock certificate 
which it claimed had been issued to 
S tates & Fisher, and w ith a cross p e 
tition for a judgm ent of $250, the bal
ance due on the stock.

T he copy of the stock certificate 
filed by the Brite Mawnin Co. showed 
th a t the stock was in an Illinois cor
poration, w ith Lew. Creasy as presi
dent and general m anager, and not 
in the Oklahom a Brite Mawnin Co.

T he atto rneys for the defendants 
asked for a judgm ent on the  plead
ings, setting  up th at the agent of the 
Brite Mawnin had evidently sold his 
client stock in an Illinois concern, 
after prom ising him stock in an O kla
hom a concern. I t  was also claimed 
th at the signature of States & Fisher 
was obtained by false and fraudulent 
statem ents and m isrepresentation.

T he court sustained the motion, and 
gave S tates & F isher a judgm ent for 
$50 and cancelled the stock.

his words are a challenge to enlight
ened action; th at is, to  action along 
right lines. Accordingly, a t 3 o’clock 
to-day my friends will m eet over the 
express office to form  the organization 
which comrade Leake says ought to 
le  started. T he com m ittee to  draft 
i  constitution was elected last Sunday 
and they are ready to  make their re 
port to-day.

Meanwhile I subm it a form ula for 
a cough medicine which represents 
all th a t medical science can do in th at 
line and which your m any subscrib
ers in the drug business will appre
ciate:
Ammonium Bromide ..........  11 parts
Eucalyptol ...............................  1 part
FI. Ext. H yoscyam us ..........  4 parts
FI. Ext. Scillae Comp............  5 parts
Oil Cinnam on ......................... 1 part
Oil Cubebs ............................. 8 parts
Potassium  Stibouyl T artra te  54 Part 
Elixir Ammonium V a le ra t..l0 0  parts 
A teaspoonful every 2 or 3 hours.

The latest theory  of disease is that 
all disease is due to run-down-ness. 
How to avoid run-down-ness is there
fore of m aximum im portance to  the 
hum an race. T he I. W on’t ^Vorks are 
not suffering from  run-down-ness, due 
to presence of fatigue poisons, so we 
can ignore them  in our theories of 
social stability. T he law takes run- 
down-ness into account by regulating 
child labor and female labor in the 
in terest of public policy.

The gist of the whole m atter is 
summed up in a card hanging on the 
walls of m ost business places: “ I t  is 
none of our business w hat you do 
after business hours, but if you can’t 
do your work next day, th at is our 
business and your stay w ith us will 
be brief.”

From  the point of view of the ef
ficiency expert run-down-ness can be 
avoided by a weeks’ vacation every 
three m onths. A longer vacation 
should only be taken when some dis
ease like tuberculosis has gained a 
lodging.

T he name of the anti-bolshevik o r
ganization is the Ancient A ltruistic 
A ristotelians, in mem ory of Aristotle, 
who first prepared the syllogism  for 
the enlightenm ent, edification and en
tertainm ent of m ankind. A narchists 
do not th ink  in syllogism s; neither 
are they capable of inductive reason
ing. T hey are a lot of poor, blind, 
driven cattle, driven by Lenine, T ro t
sky & Co., sired by bolshevism and 
damned by kaiserism. You say it is 
none of my business if these people 
are on the road to  insanity. I  shall 
show in a subsequent article th a t it 
is not only my business but your busi
ness to  call a halt. T. A. M ajor.

Proposes an Antidote for Bolshevism.
M anistee, May 4—In your m aga

zine of April 2, on page 12, column 
one. Paul Leake says in his article 
on Bolshevism: “H ere is an oppor
tunity  to form  a counter organization 
of im penetrable strength , constitu
tional and law-abiding, backed by the 
force of Governm ent and orderly m a
tured public opinion which dem ocratic 
Governm ent represents.”

Fellow worker, Leake’s w ords have 
sunk way down deep into my very 
soul, there to  ever remain. However,

G R A H A M  & M O R T O N  
T ransportation  C o.

CHICAGO
$3.50 Plus

W ar T ax

Michigan Railway
Boat Flyer 7 P. M. 

Tuesday—Thursday—Sunday
Leave Holland 8 p. m. Tuetday—Thursday—Sunday 
Leave Chicago 7p.m . Monday—Wednesday—Friday

ProRiiiaMe for Freight Shipments

C ustom ers M ust N o w  
B e  Sought

S p rin g , writh  its o p p o rtu n itie s , finds the  coun
t ry  m ore p rosperous th a n  ever before. F o llo w 
ing  th e  lu ll w hich  cam e im m ed ia te ly  on th e  heels 
of th e  arm istice  an d  w ith  w a r  o u t of th e  w\ay, 
n o rm al business is now  p u sh in g  forw 'ard un d er 
in creas in g  m om entum , an d  th e  m erch an t who is 
read y  can  look fo rw ard  to  a sp rin g  an d  sum m er 
business of u n u su a l ach ievem ent.

B ecause J a n u a ry  an d  F e b ru a ry  w ere som e
w h a t in ac tiv e , it  n a tu ra lly  follow s, because it  is 
th e  law  of ac tion  and  reac tio n , th a t  sp rin g  and  
sum m er business m ust be b ig g er th a n  ever before. 
People  h ave  th e  m oney  to  spend— m ore m oney 
th a n  a y e a r  ago— an d  th e y  are  g o in g  to  b u y  
m ore. 1

T o  m eet th e  dem an d s of custom ers fo r sp rin g  
an d  sum m er business th e  m erch an t m ust n o t o v er
look  th e  im p o rtan ce  of b e in g  p re p are d  w ith  the  
r ig h t k in d  of m erchandise . C ustom ers have  lo n g  
been  co n ten t w ith  th e  sim ple excuse of “ we are  
o u t on accoun t of th e  w a r ,” b u t no lo n g er w ill 
custom ers be satisfied  w hen  .you are  ou t, as th ey  
h ave  been d u rin g  th e  w ar period . T h e y  w ill 
ex p ec t yo u  to  h av e  th e  m erchandise  an d  so the  
re ta il  m erch an t w ho reaches o u t fo r business o r 
expects to  hold  his ow n fo r 1919 m u st be  sure 
th a t  h is sto ck  is k e p t  up  an d  th a t  he has few 

“ ou ts,” if  any .

T h en  th e  m erch an ts  m ust rea lize  fu lly  th a t  we 
a re  now  in  a b u y e r’s m ark e t ra th e r  th a n  a se lle r’s 
m ark e t. D u rin g  th e  pe rio d  of th e  w a r custom ers 
so u g h t th e  m erchandise . I t  w as sh o rt o f th e  
dem and . N o w  custom ers m ust be sought. M er
chand ise  m u st be d isp lay ed  an d  pushed . A d v e r
tis in g  cam paigns m ust be w o rk ed  ou t, developed  
an d  in tensified . C ustom ers m u st be sold.

So, v e ry  c lea rly , th e re  a re  tw o th in g s  w hich  
a  m erch an t w ho expects to  g e t his fu ll sh a re  of 
th e  1919 p ro sp e rity  m u st k e ep  in  m ind— he m ust 
be p re p a re d  w ith  th e  m erchand ise  a n d  he m ust 
ad v ertise  as n e v er be fo re— he m ust push  sales 
in ten se ly  a ll of th e  tim e.

NATIONAL GROCER 
COMPANY

Grand Rapids 
L ansing  
C adillac  
T raverse C ity
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T H E  V IC T O R Y  LOAN .
Of the appeal which the Victory 

Loan m akes to  the pride, the p a trio t
ism and the honor of the thrifty  
A m er’can citizen, and on which Sec
re tary  Glass places emphasis, it would 
seem alm ost superfluous to  speak. The 
w ar has been won. W hat is in many 
respects the m ost brilliant chapter in 
American history  is reaching its cul
m ination. American delegates at 
Paris are to-day laying down the 
term s of reparation to the defeated 
enemy, with an authority  never pos
sessed by any statesm an or group of 
statesm en at an international council, 
and with a freedom from all selfish 
claims which has never been paral
leled in history. W hile the eyes of 
the American citizen are fixed on this 
mem orable achievement, our soldiers 
are still guarding the Rhine fron t and 
the agents of our Governm ent are 
directing to the fanvne-stricken dis
tric ts of Europe the shiploads of food 
which are hurrying out from Ameri
can ports; thereby not only averting 
the appalling m isery which had over
hung these m illions of men, women, 
and children, but averting  also the 
spread of anarchy which distress had 
seemed to be fixing upon the world.

I t is an inspiring m om ent; one in 
which it is good to be alive and to 
be an American citizen. But these 
things m ust be paid for, and the loan 
which is to  ensure the paym ent is 
offered when even the Stock E x
change is giving emphatic testim ony 
to  the immense National prosperity  
which the w ar has left in the U nited 
States. T hat so much as a suggestion 
of the people’s failure to take the loan 
should be called for, under all these 
circumstances, ought to nerve every 
individual to do his own p art tow ards 
bringing the country through this last 
exacting test with flying colors.

If  the V ictory  Loan involved a 
sacrifice as com pared with o ther op
portunities for investm ent, the appeal 
would, in our judgm ent, be quite as 
strong. But as a m atter of fact, the 
investm ent aspects of this loan are not 
only extraordinary  as com pared with 
other securities, but are such as may 
never return. F ree of the norm al 12 
per cent, income tax  and bearing 4$4 
per cent, interest, these bonds or 
notes (the term  is interchangeable) 
give a re turn  equivalent to  more than 
5 per cent, from  any taxable invest
ment.

The depreciaton from  subscription 
price, which has occurred in the ear
lier war bonds, is not likely in the 
pending issue. A 4% per cent, bond 
with th irty  years to  run m ay easily 
have considerable ups and downs of 
price in the long period before its re
demption at par; but a loan with only 
four years to run is a different m atter. 
A very slight decline from the sub
scription price would increase so 
greatly  the average annual yield to 
the purchasing investor, when the 
increm ent of value in the next four 
years was allowed for, as to create a 
demand wh'ch would make the de
preciation improbable.

W ith the history of U nited S tates 
loans in the longer past, m ost people 
are by this time familiar. T he 6 per 
cents, of the Civil W ar, subscribed for

at par or higher, went below 92 in 
1863; but they sold a t 123 on the 
Stock Exchange a few years later, 
and even the 4 per cents., issued later 
to  refund the war debt, b rought a 
m arket price of 130 nearly two de
cades before their m aturity . These 
are the practical considerations which 
apply to the V ictory Loan purely on 
the investm ent side. T hey m ight very 
well be conclusive in themselves. 
W hen combined with the inspiring 
motive of upholding the public credit 
and the public honor a t a time when 
this loan com pletes the record of 
Am erican war-tim e achievem ent, even 
these inducem ents m ust take second 
place.

PR E A C H  M O R E  D IS C R E T E L Y .
All assassinations are shocking, but 

those with direct political prom pting, 
however fanatic or m istaken, are less 
fiendish than  pu tting  bombs in the 
mails w ith no m ore regard  to  con
sequences than m ight be shown by a 
blind man shooting a machine gun in 
to a crowd, and fancying that in some 
way he m ight thus assist some cause 
or other. N othing can be surer than 
th at any cause found to be connected 
w ith the recent bomb plot will suffer 
for it, and th a t is an object more de
sirable than the punishm ent of in
dividuals.

W e are properly shocked when a 
score of bom bs are d istributed am ong 
Am erican public m en by m eans en
dangering m any o ther lives, but we 
m ight have spared ourselves much 
th at is dangerous in our present pol
itics if we had been as shocked as 
the case called for when worse out
rages were done in o ther lands by 
funds and organizations directed from  
here. A single journal raised here 
w hat was called an “Em ergency 
Fund,” whose declared object was to 
aid a foreign organization in a cam 
paign of violence against England. 
P ro tests from a friendly foreign gov
ernm ent were lightly treated.

W e now are experiencing w hat we 
were indifferent to when others suf
fered by w hat we perm itted. If we 
had checked the dynam iters of that 
now d istan t day we should have been 
less likely to  experience the series of 
sim ilar crim es which began with the 
dynam iting of Governor Steunenberg 
by m urderers employed by the trades 
unions. W e fatuously thought that 
th at explosion was foreign in its na
ture, and no thing m ore than  m ight 
be expected in a labor war. W e now 
are investigating  the Bolsheviki 
am ong us, and it is prem ature to say. 
how m any there are. But it is sure 
th at the sentim ents underlying Bol
shevism are less novel than the name, 
and th at there are am ong us defend
ers of their views in the name of the 
freedom of our institutions.

W e would be none the worse for a 
little intolerance of such notions lead
ing to  such acts. Every effort should 
be lent to  punishing the guilty m is
creants, but atten tion  should not be 
d rected solely to  them. If there is 
a proper ho rro r of the doctrines 
preached in the m anner of which there 
are m any examples, it will be prudent 
for the preachers to  preach m ore dis
cretely.

W E L C O M E  T O  N E W  B ISH O P.
Men m ay come, and m en m ay go, 

but the succession of bishops will go 
on until the end of time.

And so the R ight Reverend Edward 
Dionysius Kelly has come to us as 
Bishop of Grand Rapids.

He was born of God-fearing Irish 
parents in Southw estern M ichigan 
in the land of the sky blue w aters, the 
land of the Pottow atom ies which was 
reigned over by Big Chief, Simon 
Pokagon.

The Bishop-to-be was reared in the 
atm osphere of the simple religion of 
our Saviour, under the guidance of 
his good parents and the  spiritual 
advice, word and example of that 
quiet, urbane French gentlem an, the 
late F a ther Barroux, who m inistered 
to the early se ttlers and converted 
Indians in th a t locality.

F ather B arroux was splendid in ex
ample, and strong, but to leran t in the 
faith; and his influence on all the 
young of his flock was far reaching. 
I t was very influencing in guiding 
young Kelly in his future holy calling. 
No wonder, under such influence, he 
choose to seek the high office of 
priesthood in the faith of fa thers; and 
well he has succeeded.

And the Diocese of Grand Rapids 
over which he has been called to  pre
side can be thankful of the choice of 
the Vatican.

The Bishop of Grand Rapids is 
first of all a high-minded Christian 
gentleman. He is very hum an and 
a lover of his fellowman, approach
able by the hum blest for whom he 
has the kindliest feeling and sym 
pathy and able to m eet the g reatest 
of whom he is the peer.

In  his relations w ith m ankind “the 
scarlet threads of his life touch ap
pear everywhere in the fabric.”

A t the personal solicitation of the 
late lam ented Bishop Foley, of De
troit, he was m ade his assistant, and 
elevated to  the high office of Auxil
iary Bishop w ith the full approval of 
th at distinguished churchm an and 
American citizen, Cardinal Gibbons, 
of Baltimore, and the com m endation 
of th at no less distinguished clergy
man, soldier and commoner, the late 
John Ireland, A rchbishop of St. Paul.

F o r m ore than  tw enty  years he was 
a resident and citizen of our great 
university town, Ann Arbor, where 
he served the people of th at vicinity 
and m inistered to  the w ants of s tu 
dents from all parts of the civilized 
world.

H is associates there were men of 
the highest intellectual attainm ents in 
the arts, sciences and literature, he 
having the confidence and esteem  of 
all these gentlemen.

W ith  such endorsem ents and pres
tige he comes to Grand R apids not 
only as a m inister of God, but as a 
citizen to be with us and of us to 
aid us, spiritually, m orally and in 
good citizenship.

W elcom e to you, Reverend Sir. 
from all our citizenry, American and 
Celt, Anglo-Saxon and Slav, Latin and 
Hun, for all these are in your flock 
and send you their heartfelt g reet
ings.

You come to us at a m ost critical 
tim e in the history  of the world and

m ankind; with bolshevism  and so
cialism ram pant and threaten ing  the 
very foundation of civilization in 
m any nations.

Fortunately , you represent an o r
ganization which in every land under 
the sun stands squarely against this 
m ind-diseased condition of deluded 
people, individually and collectively.

T hank God, there is little of this 
elem ent in your diocese. W ith  your 
stro n g  mind and personality, we feel 
th at should any of your flock become 
inoculated with this deadly germ, you, 
as spiritual physician, would use the 
m ost heroic remedies, by the right 
advice and example, to cure the poor 
mental invalid.

So you see, Bishop Kelly, much is 
expected of you, but you will not fail 
your country  o r the people in any 
crisis or at any trial. God gran t it 
may never be necessary for you to 
act in any em ergency ahd th a t peace 
on earth  and good will tow ard all 
men m ay hereafter prevail until time 
is no more.

NO D E L IV E R Y  G U A R A N TEE.
“W e can ' guarantee no delivery 

date” is w ritten  on a hosiery order 
placed by a local dry goods jobber 
this week, and indicates the situation 
th at is ruling in the hosiery m arket. 
Business has been good and it is be
ginning to  be a question where the 
m erchandise will come from. Many 
m ills have been shut down for some 
time, and this will m aterially reduce 
their output, which, of course, cannot 
be made up.

On the other hand, mills that have 
not been closed are finding it hard to 
get girls and women. The mill in 
question which added the above 
phrase to one of their o rders has not 
closed a day, but has been working 
as near capacity as possible. T heir 
trouble is in getting  girls and women, 
and until they are able to  rem edy this 
phase of the labor situation it is 
doubtful w hether the delivery end of 
the m arket will be remedied.

The past week has seen a further 
increase in the business placed, and 
prices as a result are holding firm. 
T here is talk th at if the situation con
tinues to improve prices m ay have to 
be re-adjusted to  take care of the s it
uation. In  m ost cases they have been 
calculated on nearly capacity pro
duction, and unless that production 
can be obtained it is evident th a t re 
vision is at least probable.

SW E A T E R S IN  D EM A ND.
T here is a little  m ore in terest in 

sw eaters developing from week to 
week. Buyers are operating  on fan
cies and staples, show ing very little 
preference for either as opposed to  
the other. T he tendency to  take only 
enough to take care of the business 
th at the buyer had in hand is fast 
disappearing, if it has not already 
disappeared, and instead buyers are 
anticipating a little.

Ladies’ sw eaters are reported  to  be 
stronger and in b e tte r demand 
th roughout the m arket than m en’s 
lines are, and some quarters th a t have 
quite a stock of m en's sw eaters are 
still selling them  w ithin the trade, 
as they  have been doing for some 
tim e back.
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M ichigan R etail Shoe D ealers’ A ssocia
tion .

P re s id e n t—J .  E . W ilso n , D e tro i t .  
V ic e -P re s id e n ts  — H a r r y  W oodw orth , 

L a n s in g ; J a m e s  H . F o x , G ra n d  R a p id s ; 
C h a r le s  W e b b e r , K a la m a z o o ; A . E . K e l
logg, T ra v e r s e  C ity .

S e c r e ta r y - T r e a s u r e r —C. J'. P a ig e , S a g 
inaw .

Better Advertising For the Shoe 
Dealler.

A dvertising has been the keynote of 
industrial, civic and social progress 
for so m any years that one m ight 
tru thfully  say .it has extended as far 
back as there is authentic h istory  of 
man.

Present day advertising is a de
velopm ent of the olden days when 
the herald with his trum pet, and the 
tow n crier with his bell, were the 
accepted m ethods of advertising. In 
those days the man who could make 
the loudest noise, and the reach the 
largest num ber of auditors, was con
sidered the best advertiser, and re
ceived the greatest com pensation for 
his efforts.

In  this respect there has been little 
if any change. A deplorably large 
percentage of advertisers still think 
th a t by m aking the loudest noise and 
the m ost bom bastic statem ents they 
are doing the m ost successful work. 
In  reality, nothing could be farthe- 
from  the tru th , for in these days of 
sophistication there is a certain “show 
m e” state  of mind on the part of the 
buying public that does not enable any 
m erchant to exist long on bom bast 
and "bull” alone.

T he sta rting  point in reaching the 
buying public is the store and m er
chandise and service make a store. 
Prices are included in merchandise, 
and advertising is part of the service. 
M erchandise w ithout fair, legitim ate 
prices is not good m erchandising, and 
service w ithout honest advertising is 
not good service. The reading pages 
of a newspaper are filled with news, 
and the advertising pages should be 
filled with facts. Facts can never 
change, they are as unchangeable as 
the laws of nature, so in w riting  ad
vertisem ents begin with the facts and 
adhere to  facts all the way through.

W e have found th at individualizing 
the advertising prepared for the P itts  
Shoe Co. has paid big. By individual
izing I  mean the getting  up of the 
copy in a certain uniform ly attractive 
style, w ith an individual name cut, and 
advertising one single item  at a time. 
I have seen a broad room y com fort
able shoe for a middle aged man, and 
a dainty high heel narrow  toe pump 
for a society bud advertised at the 
same time, and in a single advertise
ment. Now, how could this copy 
be illustrated  to appeal? If  the appeal 
Is made to  young women, the force 
pf the item  for middle aged m en »9

lost, and the same is true if the other 
shoe is featured. A dvertising one 
item  at a time, copy appearing often- 
er, has been m ore successful w ith us 
than the older m ethod of spasm odical
ly inserting  a big advertisem ent in 
which m any styles were shown and 
talked up.

The individual style as compared 
with the general m ight be likened to 
the difference between the scattering  
fire of the shot gun as compared with 
the direct hit and sm ooth bore of 
the rifle. T he one goes a t it in a h it 
or miss fashion in the hope th a t the 
reader will be struck by the force of 
the copy. The o ther is carefully pre
pared, and directly calculated to  reach 
some particular class of people with 
an article that is especially attractive 
or timely.

So in building good advertising copy 
for shoes the talk  should be terse and 
constructive. Never try  to  tell your 
readers what your goods are not. Tell 
them  the good points and display the 
price prom inently. Make your ad
vertisem ent tell its story  in the least 
possible space and the fewest words. 
And once again let me dwell on the 
subject of tru thful advertising. The 
purpose of advertising is to  help the 
reader of the advertisem ent, not the 
m erchant who has the goods to  sell. 
Advertising is part of the service you 
give the publ’c. You do not guaran
tee patent leather, and the average 
m erchant does not m isrepresent his 
poods when trv ing  to sell them. If 
this is good policv it is also wise to  
be absolutely tru thful in your s ta te 
m ents in the newspapers over your 
signature. A business built on a solid 
foundation is a t all tim es and in all 
ways honest with its patrons, and the 
m ost potent m anifestation of this hon
esty is tru thfulness in advertising as 
in everything else.

L. R. Thompson.

Shows Up Old Shoes W ithout Insult
ing.

A shoe dealer placed a m irror in 
the panel beneath his show windows. 
T his gave the man before the window 
a view of his old shoes and made a 
con trast between them  and the new 
ones in the window. T he idea was 
to  impress on him the advisability of 
getting  new shoes.

None of us realize the num ber of 
friends we have lost handing out ad
vice.

SIDNEY ELEVATORS
Will reduce handling expense and speed 
up work—wilt make money for you. Easily 
installed. Plans and instructions sent with 
each elevator. Write statins; requirements, 
cl vine kind machine and size platform 
wanted, as well as height. We will quote 
a money saving price.

Sidney E levator Mnfg. C o., Sidney, O hio

3559—Black Vici Rid Ox. Military heel, Imt. Tip. W elt, H  A,
B, C, D ................................................ .......................................  $3.85

3561— Tan Calf of above.................................................................. 4-35
3562— Chocolate Kid Vici, Imt. Tip, Military heel, Welt, H  A,

B, C and D ................................................................................... 435

Hirth-Krause Company
Tanners and Shoe Manufacturers

Grand R apids - - M ichigan

On Wednesday, May 14th
W e Start

O ur C ity Day
W hich means that on City Days we 
shall have special offerings “on the 
floor” that will make it worth while 
(pay in dollars and cents) for shoe 
dealers to come in and visit us on 

that day.

Try us out and see how you like it. 

Specialty Shoes—Hood Rubbers and Tennis—Raincoats

Grand TtepidsyShoe
The Michigan People Grand Rapids
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R. K. L.

In Stock for
Immediate Delivery

2856—Black Kid Lace, SH inch Top, Flexible McKay, VA to 8, B C D ...................
2859 -Havana Brown Lace, 8(4 inch Top, Flexible McKay, VA to 8, B C D ..........
2851—Mahogany Calf 5 Eye Oxford McKay, 12-8 Heel, Imt. Tip, C and D..............
2855—Black India Calf 5 Eye Oxford McKay, 12-8 Heel, Imt. Tip, C and D ............

O R D E R  N O W  W H IL E  O U R  S T O C K  IS C O M P L E T E

Rindge, Kalmbach, Logie Company
G rand  R apids. M ich.

^C O O D Y EA R l 
.WELT«

PQLLYÄNNÄ
CHILDREN’S SHOES

One entire factory devoted exclusively to the manufacture of 
Kreider's Pollyanna Shoes. Their eqqal is not made in the 
world. If your dealer cannot supply you, write us for some 
interesting facts on children's shoes.

312*318 W a i t  M o n ro e  S t.
C H IC A G O  M A K ER S

B eat S h o es  lo r  
B oys, G irls and  th e  B abies

Men's Berfsch Gun Metal Calf 
Goodyear Welt

T rade Com mission M akes New De
parture.

These are great days for sm ashing 
precedents. M ost of our Governm ent 
is in Europe, and Burleson appears to 
be running w hat’s left of it on this 
side of the ocean—and m aking a sad 
mess of it, too.

Now comes the Federal T rade Com
mission, which is doing astonishing 
stun ts these days, with a ruling that 
a m anufacturer or m erchant shall not 
give away m erchandise “for advertis
ing or for any o ther purpose.”

H ere is the exact tex t of the an
nouncem ent as made by the commis
sion:

The Federal Trade Commission has 
ordered  the W ard Baking Company, 
New York City, one of the largest 
bakery concerns in the United States, 
to  discontinue the free distribution of 
bread to its customers for advertising 
“or for any o ther purpose.”

T he commission found th at the 
W ard Company, “with the intent, pur
pose and effect of stifling and sup
pressing com petition” conducted “free 
bread cam paigns,” particularly in New 
Bedford and Fall River, Mass., and 
in N orth T iverton and Stone Bridge, 
R. I., during which custom ers pur
chasing W ard bread were given free 
an am ount of bread equal to their 
purchases. The commission found 
th at “because of its large financial re 
sources” the W ard Company was 
“able to operate its business a t a loss 
for a long period of time and by this 
m eans undersell and elim inate most 
of its com petitors.”

Of course, no fair-minded person 
would justify  cut-throat competition, 
however it m ight be carried on; but 
to say that goods cannot be given 
away “for advertising or for any other

purpose” is certainly going some! T he 
Supreme Court is likely to have some
thing to  say in this connection about 
that much-neglected document, the 
C onstitution of the U nited States, 
which for the past year o r two seems 
to have been tucked away in a for
gotten  corner, rolled up in m oth-balls.

The talking m achine people are 
again the object of the Com mission’s 
attacks. According to an official bul
letin, the Columbia Graphophone 
Company and the  jEolian-V ocalian 
Company have been cited by the com
mission “on charges of a ttem pting  to 
force dealers . to  m aintain standard, 
fixed resale prices on their machines 
and records and of refusing to  sell to 
dealers who insist on reselling to  the 
public a t their own prices.”

T his action is based on the ruling 
of the U nited S tates Supreme Court 
in the V ictor talking-m achine case and 
is likely to be sustained should the 
m anufacturers decide to  test the issue. 
However, this is only another reason 
for the passage of the Stevens bill.

$10,000 Government Bonds in Treas
ury.

The Michigan Shoe Dealers Mutual 
Fire Insurance Co., of Frem ont, sub
scribed for $2,500 of the V ictory  loan, 
which gives it $10,000 Governm ent 
bonds on hand as a surplus to p ro
tect the policy holders of the com
pany against any unusual or unex
pected conflagration loss. Secretary 
Bode has the oldest mutual m ercan
tile insurance company in M ichigan 
and proposes to make it one of the 
strongest organizations of the kind 
in the country.

No. 990—Price $4.05
No. 990 is one of our most consistent sellers.
The last is as staple as any last can be. It is wide and roomy just where it 
should be.
Everything about the shoe tends toward perfect fitting. You can f it  more with 
this shoe than any other shoe we know of.
It is the extra width just where needed that makes it  f it where others fail. It 
is the extra quality material used that gives the service and makes the friend.
Every shoe dealer has call for this very shoe and should carry it. Sample 
gladly submitted. ______________

HEROLD-BERTSCH SHOE CO.
Manufacturers of Serviceable Footwear GRAND RAPIDS, MICH.

A most 
Consistent 

Seller

In Stock 
To-day. 
6-11 E E
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youR trade on children’s shoes 
will grow rapidly with this line of 

New Process Stitched-Down Shoes in 
stock. The line is thoroughly com
plete and includes handsome shoes for 
dress as well as for rough play days.

H O N O R B IIT

N o . 201 —Gun Metal Button 
N ew  Process Stitched-Down, 
Imitation Tip, Loxole, D  to 
E, Big Girls’ 2 l/4 to 6, Misses’ 
111/ 2 to 2, Child’s 8 Y* to 11, 
Infants’ 5 to 8. N o . 206— 
Lace, same as N o. 201.

■A D E  in buttons and laces, in regular heights, oxfords and strap sandals, 
in black, tan, chocolate and patent leather, and in big girls» misses, 

child’s and infants’ sizes. Send for Booklet showing entire line and offering 
advertising suggestions that will be of service in selling the shoes,

F. MAYER BOOT & SHOE Co., Müwaukee, Wis.
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Regarding a Future of Interest Rates.
The question of the future of in

terest ra tes is not a simple one in 
itself, nor one w ithout im portant im
plications in connection with all our 
plans and program m es of industrial 
and commercial reconstruction. O b
servers of long experience have pre
dicted that, in the reconstruction per
iod, in terest rates will have a very 
decided effect in determ ining the di
rection and the scope of production, 
in stim ulating productive energy or 
the reverse, and in increasing or di
m inishing the economic efficiency 
not only of particular industries and 
branches of trade but of entire na
tions.

T he price paid for capital and cred
it always has enhanced the advan
tages or deepened the disadvantages 
of particular nations in m eeting in
ternational economic competition. 
Should it transpire, for example, that 
in the peace period a high level of 
in terest rates prevails the world over, 
th a t condition will at once autom atic
ally check the more ambitious plans 
for N ational and international ven
tures intended to rehabilitate the na
tions undertaking them. If, on the 
other hand, a low level of in terest 
rjates prevails, plans for rebuilding 
will be readily financed, but a t the 
same time we may have to reckon 
with a period of in ternational compe
tition made possible by the ready 
availability of capital and credit, the 
consequence being a considerable de
gree of trade disturbances the world 
over.

A discussion of the prospective lev
el of interest rates is timely, now, be
cause of the sharp divergence of opin
ion on the subject th at has manifested 
itself. Among our best bankers there 
are those who believe th a t the peace 
period will be attended by a w orld
wide demand for funds, both for re
building and replenishing the devas
tated d istricts of Europe, and for 
producing commodities which are 
now in limited supply owing to  the 
interference of the w ar with norm al 
production in industry and commerce. 
On the other hand there are capable 
bankers who confidently look for a 
p lethora of free capital and credit, 
accompanied by sharply lower in te r
est rates. These men base calcula
tions on the newly developed wealth 
of nations—particularly our own—on 
the enlarged productive capacity of 
many industries, on the curtailm ent 
of w ar demands and war loans, on 
the gold accumulation in the U nited 
States that can serve on a basis of a 
great expansion of credit, and on the 
abandonm ent altogether of gold re-

serve against bank credits in many 
foreign countries.

W ithout seeking to distinguish too 
finely between capital available for 
fixed investm ent and credit available 
for commercial use, there are those 
who argue the points for a period of 
cheap money w ith a considerable de
gree of force, holding that the con
sum ing and purchasing power of 
populations has been enorm ously re
duced by the hardships of war, and 
will continue to be reduced by very 
severe taxation, while the world’s 
capacity to produce goods on which 
credit can be based hias been greatly 
enlarged by the very circum stances 
of the war.

Plausible as the reasoning for cheap 
m oney may be, there are a t the same 
time offsetting considerations which 
indicate a m aintenance of ra tes for 
a long time to come, and every ban
ker and business man is closely ob
serving these to-day. One of these 
considerations is th at of the single 
item of wealth destroyed in the war, 
which argues a restriction  of avail
able capital and therefore high in te r
est rates. A nother consideration is 
th at the war left the world with such 
an enorm ous am ount of outstanding 
Governm ent obligations th a t the m in
imum level of in terest on all invest
m ent capital for a long while ahead, 
as well as the minimum on banking 
credit, m ust alm ost certainly be the 
ra te  of re turn  yielded by those obliga
tions.

F o r some tim e to come, the yield 
on U nited S tates Governm ent bonds, 
as well as those of Europe, will be 
determ ined by the recurring  need of 
their holders to  sell. These bonds are 
still far from  absorbed by investors, 
and it can be expected th at in m onths 
to come m any present holders, pres
sed by necessity, will seek to turn 
them  into liqu’d funds, the practical 
effect of their sales being to  keep up 
the rate of investm ent capital, and 
so m aintain the rates on banking 
credit. T he upward tendency of in-, 
terest ra tes will be reinforced by the 
influence of long-continued income 
and excess profits taxation. M ore
over, it m ust be rem em bered th at it 
is not alone what goes on in a single 
country th at will determ ine all that 
is to  occur. O f ourselves, we in the 
U nited S tates will not determ ine what 
the future m ovem ent o f m terest rates 
shall be, for it is abroad that thè keen
est com petition for both capital and 
credit is likely to  ensue.

A good business man m ay make a 
m istake once, but if he m akes the 
same m istake again he is not a good 
business man.

The Friendly Interest
and co-operation of 
this bank have fol
lowed hundreds of 
s u c c e s s f u l  men 
and women clear 
thru from the first 
dollar deposited here, 
up to the establishment and maintenance 
of a successful business. There are many 
good things about this bank’s system  
which you would find of value to you.

Y O U R S  W H E N  Y O U  S A Y  SO .

Established 1853

THE OLD N
MONROE AT PEARL

NAL BANK
GRAND RAPIDS

Do Not Trust to Chance
N o  m an can  afford to  take a ch a n ce  o n  

life  itse lf. It is  to o  uncertain . A nd failure  

to  m ake proper p ro v isio n  for  th e  care o f  

y o u r  property  u pon  y o u r  death m eans that 

th e  resu lts o f  y o u r  labor and effort m ay  

be but p o o r ly  con serv ed , and y o u r  fam ily  

lo se  th ereb y . A d m in istration  ch arges are 

f ix ed  b y  la w  and are lo w .

Send for Blank Form of W ill and booklet on  
“ D escent and Distribution o f Property”

The Michigan Trust Go.
OF GRAND RAPIDS

Safe Deposit Vaults on  ground floor.
B oxes to  rent at lo w  cost.

Audits made of books o f municipalities, corporations, 
firms and individuals.
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R egulating the M oney M arket.
No attem pt has been made during 

the progress of the V ictory Loan to 
regulate the disposition of credit ac
com m odations by m eans of a central 
governing com m ittee of bankers like 
that appointed for the purpose during 
preceding loans. A c e r ta n  control 
over the g ran ting  and calling of loans 
has nevertheless kept the money m ar
ket on an even keel, and it is likely 
to bear good results after the imme
diate subscription period is ended and 
the financing of the country’s general 
business receives undivided a ttention 
again. I t  is impossible to forecas. 
the volume of money that will be 
needed to finance the dom estic and 
foreign trade of the country this 
year, or to  move the crops. So much 
depends on volume, for one thing, 
and on price for another. For the 
present the outlook for trade is th at 
the volume will be improved upon 
as the year advances, while for crops 
the prospect is excellent. If the p res
ent w inter and spring wheat prom 
ise is fulfilled the to tal ou ttu rn  of 
w heat for the United S tates this year 
will be 1,200,000,000 bushels, an un
precedented record. Prices for our 
wheat crop are being directly in
fluenced by the world shortage of 
foodstuffs, so th at the am ount of 
banking accomm odations needed for 
that cannot be determ ined very far 
in advance. Prices for w heat—as 
well as prices for o ther comm odities 
necessary to sustain life—are on a 
high plane, but prices for many 
of the o ther commodities are lower 
than  they were, and, w ith busi
ness diminished ¡from its p'ell-mell 
w ar pace, it would seem that the 
am ount of banking accomm odation 
required for business and for the crop 
m ovem ent will not be so great as last 
year, when the w ar was a t its height.

Nevertheless, there are so many 
extraordinary  factors contributing to 
shape events in the future th at we 
cannot say confidently ju st how m on
ey rates will move. The country 's 
large gold reserve and the sm ooth 
functioning of the Federal Reserve

system  are elem ents in favor of an 
easy m oney m arket. But on the o ther 
hand the burden of financing our ex
port trade henceforth will m ore than 
ever be borne by the money m arket. 
The V ictory Loan financing will car
ry right through until autum n. P re 
sumably the Governm ent will under
take further borrow ing from  the 
banks, a t an in terest rate th at will 
autom atically establish a minimum 
level for the employm ent of funds. 
In addition, it would appear from 
present indications that the railroads 
will be compelled to  rely for further 
tem porary  financing on the money 
m arket. And beyond all these things, 
the upset credit conditions in the old 
world, and the uncertainty as to  what 
will come out of the efforts to right 
these conditions, fu rther confuses the 
situat:on.

The clothes m ay not make the man 
in business, but they  go a long way 
tow ard showing what kind of a man 
he is.

OFFICE O UTFITTERS
l o o * *  L E A F  S P E C IA L IS T S

M7-2I9 * «ear brldioGnad RipISf, Mich.

Kent State Bank
M ain Offlca O tta w a  A re .

Facing Monroe

Grand Rapids, Mich.

Capital - - $500,000
Surplus and Profits - $700,000

Resources
10 M illion  D ollars

3 ^  P ercen t.

Paid on Certificates of Deposit

The Home for Savings

Fourth National Bank
United States Depositary

Savings Deposits 

Commercial Deposits

P er C en t In te re s t Paid o n  
S av ings D eposits  

C o m p o u n d e d  S em i-A nnua lly

’P e r  C e n t In te re s t P aid  on  
C ertifica tes  o f D eposit 

L e ft O n e  Y ear

C ap ita l S to ck  an d  S u rp lu s

$580,000

■H E nam ing o f th e  Grand Rapids 
T rust C om pany as E xecu tor  and 

T rustee m eans that y o u  w ill bring to  
the se ttlem en t and m anagem ent o f  y o u r  
estate  th e  com b in ed  judgm ent and busi
ness ab ility  o f  its  o fficers and directors.

T h e  m ost co m p eten t ind iv idual has 
o n ly  h is o w n  ex p er ien ce  and k n o w l
ed ge  to  q u a lify  h im . T h is  C om pany  
offers you r  estate th e  c o lle c t iv e  k n o w l
ed g e  and ex p er ien ce  o f  its  o ffic ia ls.

ASK FOR BOOKLET O N  “ DESCENT  
A N D  DISTRIBUTION OF PROPER
T Y ” A N D  BLANK FORM OF WILL.

Brand Rapids Trust Hompany
O T T A W A  A T  FO U N T A IN  BOTH PHONES 4391

Safe Deposit B oxes at T hree Dollars Per Year 
and Upward

G R A N D  R A P I D S  N A T I O N A L  C I T Y  B A N K  
C I T Y  T R U S T  & S A Y I N G S  B A N K

ASSOCIATED

CAMPAU SQUARE
T b s  conven ien t banks fo r o u t of tow n people. Located a t  th a  very  cen ter of 

th e  c ity . H andy to  th e  s tre e t  care—th e  In teru rbana—th e  hotele—th e  shopping 
d is tric t.

On accoun t of ou r location—our large t ra n s it  facilities—our safe  deposit v au lts  
and  o u r  com plete serv ice covering th e  en tire  field of banking , ou r In s titu tions  m ust 
be th e  u ltim a te  choice of ou t of tow n ban k ers  and Individuals. '

Combined C apital and S urplus ..............................$  1.724^00.00
Combined T otal D eposits ................................ .. 10,108,700.00
Combined T otal R esources ......................................  13,157,100.00

G R A N D  R A P I D S  
C I T Y  T R U S T

N A T I O N A L  C IT Y  B A N K  
& S A V I N  G S B A N K
JJMOOKATZD

W U . H . ANDERSON. President 
J . C L IN T O N  BISHOP, Cashier

L A V A N T Z. CAUKIN, Vice President 
ALVA T . EDISON. Ase’t  Cashier
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M ercantile Mutuals Decide to  Obey 
the Law.

D etroit, April 29—The stock fire in
surance companies are contesting in 
court the legality of the order of 
Insurance Com missioner Frank H. 
E llsw orth directing the discontinu
ance of the 10 per cent, war em er
gency increase on all policies taking 
effect on and after May 1, 1919.

The Circuit Court of Ingham  
county has issued an injunction sus
pending the said order of the Insu r
ance Commissioner until final deter
mination of the case.

It is, therefore, proper under the 
law that y 'u  continue to co'lect the 
10 per cent, war eme~gcncy nc r a e 
until further notified by this Bureau, 
and we so recommend.

George W. Cleveland.
M anager Mich:gan Inspection 

Bureau.
A meeting of the four mercantile 

mutual insurance companies was 
held in this city last Thursday. The 
m eeting was called by George Bode, 
of Frem ont, and was held at the 
office of Wm. A. Haan in the House
man building. The following g en tle 
men were present:

George Bode, Secretary Michigan 
Shoe Dealers Mutual Fire Insurance 
Co.

W illiam N. Senf, Secretary Mich
igan Bankers and M erchants Mutual 
Fire Insurance Co.

W illiam A. Haan, Secretary Grand 
Rapids M erchants Mutual Fire In 
surance Co.

C. H. H are, Secretary Michigan 
M ercantile Fire Insurance Co.

T he editor of the Tradesm an was 
present by invitation.

The m eeting proceeded to organize 
by the election of W illiam  A. H aan as 
chairman. Discussion imm ediately 
ensued on the action of the stock fire 
insurance companies in attem pting 
to  override the action of Insurance 
Com missioner E llsw orth in prohibit
ing a continuance of the 10 per cent.

surcharge which has been in effect 
during the past year. I t  was con
ceded by all that the necessity for 
the surcharge—if any necessity ever 
ex sted—had been removed by the 
term ination of the war. T he sum 
marized reports of the insurance com
panies for 1918, showing that they 
returned Michigan policy holders only 
53 cents for every $1 paid them  for 
protection, shows very plainly that 
the retention of the surcharge any 
longer is a gouge game, pure and 
simple, with no excuse except the 
avarice of the stock companies.

I t  was also conceded that the un
fortunate and illy advised action of 
the stock companies in defying the 
Commission in order to secure an 
extension of the time they could 
enjoy their ill-gotten gains would do 
much to add to  the public d istrust 
and disgust of stock company 
m ethods already in evidence and 
tend to build up I. W . W . and 
Farm ers’ Alliance propaganda, of 
which the stock insurance companies 
pretend to  stand so much in fear. 
As a m atter of fact, disregard of the 
law and ignoring the m andates of 
officers of the law places the stock 
insurance companies in identically 
the same class as the I. W . W . and 
Farm ers’ Alliance, thus feeding the 
flames of socialism and anarchy which 
have already been perm itted to gain 
too strong  a foothold in this country.

Mr. H aan related the details of a 
conversation he recently had with 
Insurance Com missioner Ellsw 'orth, 
in w h:ch the la tte r expressed the 
hope that the m ercantile mutuals 
would stand by the Com missioner 
and obey the law, instead of flouting 
the legally constituted officers of the 
State and undertaking to prolong a 
career of plundering the public under 
the guise of w ar necessity by the 
efnploym ent of legal subterfuge and

The National Mutual 
Automobile Insurance Co.

Bay City, Mich.
This company was organized under the laws of the State of Michigan 

and in compliance with all the requirements of the insurance laws govern
ing such companies. It gives

Ample Protection at Minimum Cost
Our Safety First Policy Protects AgaiDst

Fire, T h eft , T orn ad o , C y c lo n e  and W in d storm s, 
Injury to  P ersons, D am age to  P rop erty , 

D efen se  o f Suit

W e  A lso  W rite  C o llis io n  Insurance
If you feel interested in t h iB  company we will be pleased to give you 

further information about our policy.
Our agency contracts are attractive and we have good open territory. 

You can profit by representing us.

Address: R W* FLETCHER, J*L, Secretary
Pi oen 'x  Bldg., Bay C itr , Mich.

The Shoe Dealers 
Mutual Fire Insurance 

Company
Fremont, Michigan

(The Pioneer) Organized in 1912
During 1919 w ill return 30 per cent of premiums as

Savings or “Dividend”
W e insure all kinds o f m ercantile STOCKS and 
BUILDING S. Insurance in  force over $2,500,000.00. 
You take no chances in our com pany as your re
sponsibility is lim ited to one assessment* by our 
charter, w hich in  no case can exceed the am ount 
of premium paid, or to  be paid. See that your  
policies are made in  the PIONEER COM PANY, 
w hich is one o f the strongest companies in the  
state . A n unsurpassed record of prompt adjust
m ent and paym ent of all honest losses.

A L B E R T  M U R R A Y , 
President.

G E O R G E B O D E ,
Secretary .

What is Mutual Fire Insurance?
It is the principle of self-government of gov
ernment “of the people, by the people and for 
the people" applied to the fire insurance business.
Do you believe in that principle?
Then co-operate with the

Grand Rapids Merchants Mutual 
Fire Insurance Go.

327 Houseman Bldg., Grand Rapids, and save 
25% on your premium. For 10 years we saved 
our members thousands of dollars annually.

We pay our losses in full, and charge no membership fee. Join us.

Bristol Insurance Agency
FIR E, T O R N A D O  A N D  A U T O M O B IL E

Insurance
F R E M O N T , M ICH .

We specialize in Mutual Fire Insurance and represent three of the best Michigan 
Mutuals which write general mercantile lines at 25% to 30% off Michigan Inspections 
Bureau rates, we are also State Agents for the Hardware and Implement Mutuals which 
are allowing 50% to 55% dividends on hardware, implement and garage lines.

W e inspect your risk, prepare your form, write your policy and adjust and pay your 
loss promptly, if you meet with disaster. If your rate is too high, we will show you 
how to get it reduced.

Why submit to the high rates and unjust exactions of the stock fire insurance com
panies, when you can insure in old reliable Mutuals at one-half to two-thirds the cost?

Write us for farther information. All letters promptly answered.
C. N. BRISTOL, Manager and State Agent.
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technicalities which the crafty  and 
unscrupulous a tto rneys of the insur
ance combine can concoct and put 
into operation. Mr. E llsw orth is 
confident that the action of the stock 
companies is taken with no idea that 
they will be successful in winning 
their contention; th at they are actu
ated solely by m ercenary motives to 
prolong their career of public plunder 
as long as possible by delaying the 
action of the courts in handing down 
their findings.

Local stock company agents con
demn the surcharge as unnecessary, 
from a financial standpoint, and as 
productive of irritation  and disgust. 
Of course, they do not dare to ex
press them selves openly when agency 
m anagers and inspectors are within 
hearing, but to  their friends and 
fraters they condemn the m ethods of 
their companies as unfortunate, high
handed and extortionate.

A fter a full and free discussion of 
all the points involved, it was unani
mously decided to stand by the Com
m issioner and abolish the surcharge 
on and after May 1. Mr. H aan was 
requested to w rite the Commissioner, 
acquainting him of the action of the 
mutuals.

The m atter of adopting a uniform  
ratio of discount by all the com
panies was d scussed and laid over 
until the next meeting, which will be 
held in the course of a m onth or so.

Mr. Bode brought up a m atter 
which was discussed at some length 
and laid over for action a t the next 
meeting. I t  contem plates the volun
tary  contribution of 1 or 2 per cent.

of the premium receipts of each of 
the mutual m ercantile companies to 
a safety fund to be drawn on only 
in the event of any m em ber com
pany happening to  m eet an extra 
heavy conflagration loss; such con
tributions to be rem itted m onthly 
and vested in some bank or tru st 
company as trustee, reports of the 
condition of the fund to be made to 
each member of the tru st fund once 
a year. Mr. Bode suggested that the 
accumulated in terest on the fund be 
added thereto, instead of being divi
ded pro ra ta  am ong the m ember 
companies. Such a safety fund 
would be a source of much satisfac
tion to the officers of the companies 
and afford additional protection to 
their policy holders. This sugges
tion strikes the T radesm an as a 
m ost excellent one, because it creates 
an additional source of protection 
and would tend to weaken the nasty 
talk the stock insurance agents fre
quently resort to, reflecting on the 
responsibility of the mutual com
panies.

Objection to certain features of the 
rider recently prepared by the T rades
man for use in fifth and sixth class 
towns was registered by Mr. Hare. 
T he points at issue were discussed 
thoroughly by all present and the 
writer, in behalf of the Tradesm an, 
cheerfully accepted a slight change 
in the phraseology of two paragraphs 
which in no way im pairs the in terest 
of the assured.

The conference lasted nearly three 
hours and was m arked by the utm ost 
harm ony and good will. N ot an un

pleasant word was spoken by any 
present and no sinister suggestions 
were in evidence a t any time during 
the meeting. Each Secretary pres
ent appeared to be actuated solely by 
a desire to build up his company as

rapidly as possible, consistent with 
good business principles and with 
due regard to the righ ts of his policy 
holders, whose in terest was upper
m ost in the minds of all the gentle
men in conference.

Maximum Protection at Minimum Cost
The best authorities tell us that 84 per cent, of all Stock h ire In 

surance Companies organized in the U nited States have either failed, 
retired o r re-insured, while only 24 per cent, of the Mutual Fire Insur
ance Companies have been eliminated.

TH ERE IS A REASO N FOR THIS  
Stock Fire Insurance is a profit m aking business. Mutual Fire Insur
ance, in distinction, is insurance in its purest form. The chief purpose 
of Mutual Fire Insurance is maximum protection at minimum cost.

Solicitors and collectors cost big money, and this m ust come out 
of the premium s paid.

SA V E  M O N EY  b y  in su rin g  in  th e  M ichigan M ercan tile  F ire  In su ran ce  C o .
M ich igan  T ru s t  B ldg., G rand  R apids, M ich.

Fire Insurance that Really Insures
T h e first consideration in buying your fire insurance is SA FE T Y . 

Y ou w ant your protection from a com pany w hich  really protects you, 
not from a com pany w hich  can be wiped out of existen ce by heavy  
losses, as som e companies have been.

Our Company is so  organized that it C A N  N O T  lose heavily in 
any one fire. Its invariable policy is to  accept on ly  a limited amount of 
Insurance on any one building, in any one block in any one tow n.

Our Company divides its profits equally w ith its policy holders, 
thus reducing your premiums about one-third under the regular old line 
charge for fire insurance.

M IC H IG A N  B A N K E R S A N D  M E R C H A N T S ’ 
M U T U A L  FIRE IN S U R A N C E  CO.

Wm. N. Senf, Secretary FREMONT, MICHIGAN

A n n o u n cem en t to  th e  In su rin g  P u b lic

N otw ithstanding the fa ct that the Stock Companies w ill continue the 10% Surcharge on and after  

M ay 1, 1919, having commenced a legal fight in  order to  te s t  the legality  of the order of the Commissioner 

of Insurance of Michigan* which ordered the discontinuance of the Surcharge M ay 1, 1919, the under

signed Companies w ill DISCO NTINUE the Surcharge beginning M ay 1. 1919, and w ill in addition give  

the sam e discount or dividend as th ey  did before.

W e believe that the Insurance Departm ent of M ichigan has been em inently fair in allowing the  

additional revenue during a tim e of stress, but w e also fee l now that affairs are coming back to normal 

again, w e owe it  not only  to the Insurance Departm ent, but m ost o f all to the people of the sta te  to return 

to  the rate charged previous to the war. It has a lw ays been our aim to sell our insurance at the low est 

possible cost consistent w ith  sa fe ty  and security.

Grand R apids M erchants M utual Fire Ins. C o.

M ich igan  S h o e  D ealers M utual Fire Ins. C o.

M ich igan  B ankers & M erchants M utual Fire Ins. Co.

M ich igan  M ercantile Fire Ins. C o .
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Reconstruction W ork Makes Good 
Progress.

M erchants talked with a great deal 
of interest about the notice sent to 
the trade by the Am oskeag Com
pany, saying that its possible product 
of leading lines and indeed alm ost 
all lines was under order through 
the sum m er and into the fall months. 
H aving in mind the fact that this 
very large unit of textile production 
was engaged at one time to more 
than half its capacity in essentially 
Goverm ent work, m ost of which was 
different in character fr m : n thing 
it had previously dene, the recovery 
of its trade in its well-known staple 
lines indicates the course of the ad
vance in reconstruction in the tex 
tile field. W hile its prices did not 
go down to the levels touched by 
some print cloth m anufacturing 
units, they were reduced substan
tially from the war time levels and 
are now on a very firm basis for 
several m onths to come.

Developm ents in o ther parts of 
the textile field show that produc
tion is being increased and that m an
ufacturers are receiving price en
couragem ent sufficient to w arrant 
them in look 'ng  some m onths ahead. 
The woolen goods trade is undoubt
edly in a strong position, despite the 
still unsettled m atter of wool control 
by the governm ents of the world. 
T he need for clothing seems great 
and the clothing m anufacturing in
dustry as well as the garm ent m ak
ing industry seem to be well sup
p led  with business for some time 
ahead.

T he recovery of trade in the yarn 
m arkets is noticeable. The w orsted 
yarn trade is active, with prices very 
high. The cotton yarn trade has be
gun to show broadening based upon 
requests for yarns from m any m is
cellaneous users.

The silk trade is beginning to 
show true form in a feverish demand 
in some specialties like silk hosiery 
and brocades for linings, and this is 
being strengthened by requests for 
many of the staples in linings, 
crepes, satins, foulards and taffetas. 
The cotton m anufacturers who use 
silk have been receiving large orders 
and are factors of importance in the 
raw silk markets.

The knit goods trade has been 
ra ther slower than some o ther tex
tile divisions in recovering from 
war-tim e conditions. A large part 
of the difficulties arose from the low 
prices a t which Governm ent work 
was taken, and the imperative de
mands of jobbers that knitters should 
cut down their peace-time prices to 
a level that was much too low to 
w arran t hopes of profitable mi1! 
production under existing conditions. 
The trade is surely working out of 
its troubles and renewed demand for 
yarns ’ndicates an improvem ent that 
is positive.

Trade is quieter and some large 
factors are inclined to anticipate a 
tittle slowing down compared with 
the active buying of the past four 
weeks, especially in cotton goods 
lines. T his would be a healthy de
velopm ent but it is one no one may 
safely predict when so many de

m ands from irregular sources are 
coming into sight.

Offers of business are com ing in 
from some European countries, p ro
vided selling agencies will assist in 
financing the sales. Many relief o r
ganizations are buying from  day to  
day. R eports from export organiza
tions abroad indicate th a t prices 
here are relatively lower than they 
have ever been, because some foreign 
countries’ costs are abnorm ally high, 
with every prospect of rem aining so 
for so-ne time. “The world is short 
of m erchand'se,” is a common ex
pression am ong dry goods m er
chants.

Raw Silk Prices Not Speculative.
The steady advancing tendency of 

the raw silk m arket together with 
the strength  that appears to be ru l
ing the situation a t each step of the 
way is giving the local trade much 
t o . cons der. Advances in the raw 
silk m arket have been considered the 
result of Japanese m anipulation and 
r.peculation in m ost cases in the past, 
and while some are still of the same 
opinion, it is evident that o ther rea
sons are being advanced.

It is generally felt that mills are 
very poorly supplied with raw ma
terial at this time. The demand that 
is coming in from  week to week and 
the talk of buyers for mills would 
seem to verify that fact. Also, the 
local m arket is alm ost if not quite 
bare of stocks and this indicates a 
keen dem and for immediate deliv
ery, especially in view of the fact 
that buyers are continually asking 
for spot delivery even to-day.

In addition nearby stocks are re 
ceiving m ore attention  than later de
livery, and la te r delivery is being 
taken only where nearer by delivery 
is not available. These facts would 
seem to indicate', if they indicate 
anything, th a t there is a steady and 
m ore or less constant demand for 
raw s for immediate delivery.

T his conclusion, which is the con
clusion of many in the trade, is felt 
to  point to the reason for the pres
ent price levels. A continual de
mand with lim ited stocks is bound 
to cause an advance in pr;ce and it 
is this th at the trade feels has h ap 
pened in the raw s lk m arket. Talk 
of speculation and m anipulation is 
heard less in the trade now than at 
any o ther time. T here is a grow ing 
be’ief that it is a legitim ate m arket 
movem ent, caused by demand an "5 
supply.

H ow Laundering Affects Cloth.
A fter th irty  washings with hard 

soap, soda, sodium silicate and per
borate, respectively, linen and cotton 
textiles showed higher strength  val
ues with hard w ater than with soft 
water. W ith  soft w ater sodium sili
cate showed a distinct injurious action 
on cotton, and perborate was s t :’l 
m ore harmful. Goods washed w -th 
soap improve in luster and show a 
brilliant white color by reflected light; 
goods washed in soda show a strong 
yellowing in transm itted  light with a 
slight shade of pink; by reflected light 
they appear slightly gray. A fter wash
ing w ith silicate the goods are white, 
but quite w ithout luster, being dull 
and chalky.

CITY DAY
Don’t Forget to Visit Us Next Wednesday

Every merchant who has ever been here on 
W EDNESDAY will tell you that our C IT Y  DAY 
is all that we say it is. It is not a temporary proposition} 
we are in the market continually for merchandise which 
we can offer on EVERY W EDNESDAY at 
SPECIAL prices. Our purpose in having C IT Y  DAY 
is to have you come and see us and get better ac
quainted. What we sacrifice in profit on C IT Y  DAY 
is more than compensated to us by the good-will and 
acquaintance that comes from it. Our challenge is still 
open but no one has yet taken us up on it.

Our BARGAIN BASEM ENT is open every day, 
where you w ill find short lengths and jobs of all kinds 
at SPECIAL prices. A  few of these along w ith your 
regular merchandise w ill prove a wonderful tonic to 
your trade.

Some merchants have asked for samples or list of 
special prices on merchandise in the BARGAIN BASE
M EN T or on sale EVERY W EDNESDAY (C IT Y  
D A Y ). We are forced to decline these requests because 
the very purpose of the BARGAIN BASEM ENT and 
C IT Y  D A Y  is to get you to come into the House and 
get better acquainted.

T he  market generally is advancing every day and 
in all lines. Some Mills have w ithdraw n their lines 
entirely. We have tried to hold our prices down, 
although we have had to advance a little here and there. 
You had better cover your needs for the next 60 or 90 
days NOW .

DON’T  W A IT? SEND US YOUR ORDER BY 
M AIL OR PH O N E US NOW .

P R O M P T  SE R V IC E
Exclusively Wholesale No Retail Connections

<

*

è

A
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M ost retailers have a stand ing  order w ith their jobber for

B E A R  B R A N D
ENGINEER AND FIREMAN SOCKS

The best known workingman’s sock in the United States. This means that 
it gives the greatest wearing service to active men who require a good weight, 
medium price sock. It’s a quick seller. Colors: Black, brown and slate. 
Sizes 9 lA to 11^. Price per dozen, $2.00.

BEAR BRAND Hosiery is distributed entirely through your jobber, giving you a source of supply 
which means prompt delivery, low freight rates, clean fresh stocks and quick turnover profits.

W R IT E  FOR NA M E OF JOBBER N E A R E ST  YOU

P A R A M O U N T  K N IT T IN G  CO.
H unter Bldg. m a n u f a c t u r e r s  C H IC A G O

The following numbers in m en's goods:

EN G IN EER  AND FIREM A N —C arded yarn , 
m edium  w eigh t M en’s tw o -th rea d  h a lf hose 
w ith  th re e -th rea d  heel and  toe. F in ished  in 
black, brow n an d  slate. Size 10%, w eight 
25 ounces. Size 10%, 136 needles. P e r
dozen ...............................................................  $2-00
RIDER AND DRIVER—C ard ed  y a rn , m edium  
heavy  w eigh t M en's tw o -th rea d  h a lf hose, 
w ith  th re e -th re a d  heel and  toe. F in ished  in 
b lack  an d  brown. Size 10%, w e ig h t 29 
ounces. All sizes 124 needles. P e r  dozen $2.15

RECORD—Combed yarn , lig h t w eigh t M en’s 
tw o -th read  ha lf hose, w ith  th re e -th rea d  heel 
and  toe. F in ished  in  black, brow n, gray, 
w hite, s late, navy  blue an d  P a lm  Beach. 
Size 10%, w eigh t 17% ounces, 172 needles. 
P e r  dozen ........ '..............................................  $2.15
MOCCASIN—All m ercerized  lig h t w eigh t 
M en’s h a lf hose w ith  h igh  spliced heel, crow  
foot s titc h  sole, th re e -th re a d  heel and  toe. 
F in ished  in  black, w hite, brow n, gray , slate, 
navy  blue and  P a lm  Beach. Size 10%, w eight 
17 ounces. Size 10% on 220 needles. P e r  
dozen ..................................................................  $3.00

Then price» in effect east of Denver, Colo.
BANKER AND BROKER—Im proved "BEA K  
BRAND” special k n it hem  top. E x t r a  lig h t 
w eight, s ilk  lisle, ha lf hose; k n itte d  from  
tw o-p ly  doubled and  tw is ted , h igh ly  m erce r
ized yarn . H as  double foot a n d  fou r-p ly  
heel and  toe. F in ished  in  black, brown, 
navy, g ray , s late, w h ite  a n d  P a lm  Beach. 
Size 10%, w eigh t 15 ounces. P e r  dozen $2.25

ENSIGN—E x tra  lig h t w eight, 220 needle m e r
cerized M en’s  hose, double foo t and  fou r-p ly  
heel and  toe. F in ished  in  black, brow n, navy, 
gray , s late, w h ite  and  P a lm  Beach. Size 10% 
w eigh t 15 ounces. P e r  dozen .................... $3.00

TUSCUM BIA—P la ited  F ib e r Silk over co tton  
M en’s ha lf hose w ith  e x tra  long com bed yarn , 
tw o -th read  advanced  toe  an d  th re e -th rea d  
heel an d  toe. F in ished  in  black, w hite , g ray  
and  P a lm  Beach. Size 10%, w eigh t 15 ounces 
All sizes 188 needles. P e r  dozen .......... $3.30

PA RASILK—P la ited  F ib e r  Silk over m erce r
ized M en’s lig h t w e ig h t h a lf  hose, w ith  h igh  
sp liced  heel, crow  foo t s titc h  sole a n d  th ree - 
th re a d  heel an d  toe. F in ished  in  black, 
w hite, brow n, g ray , s la te , P a lm  B each and

navy  blue. Size 10%, w eigh t 17 
ounces. Size 10% on 220 needles. 
P e r  dozen .................  $4.25

BARONET—P la ited  F ib e r  S ilk  over 
m ercerized  M en’s  lig h t w eigh t ha lf 
hose w ith  h igh  spliced heel and  
double sole and  th re e -th rea d  heel 
an d  toe. F in ished  in  black, w hite, 
brow n, g ray , s la te , P a lm  B each and  
n avy  blue. Size 10%, w eigh t 17 
ounces. Size 10% on 220 needles. 
P e r  dozen .............................. $4.37Vz
PARAMOUNT—A pure  th re a d  silk  
sock w ith  th e  im proved “ BEA R
B RA N D " special k n it  hem  top. 
F in ished  in black, w hite, brown, 
n avy  b lue and  gray . Size 10%,
13 ounces. P e r  dozen .............. $4.50
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Situation in W ool and W oolens.
All the wool offered the o ther day 

at auction by the Navy D epartm ent 
was sold a t good prices. I t  was a 
ra ther carefully selected lot. O ther 
sales have shown an especially brisk 
demand for the finer grades, while 
many of the coarser ones had to  be 
withdraw n. I t  is confirmed th at A. 
W . E lliott, chief of the wool, yarn, 
and tops branch of the Q uarter
m aster’s Corps, has been authorized 
to  sell abroad the undesired wools 
which am ount to about 35,000,000 
pounds. They are of the kind which 
were form erly used in France, Ger
many, and Belgium in m aking blank
ets, coarse overcoatings, and similar 
fabrics. W hether Mr. E llio tt is also 
empowered to  conduct negotiations 
to induce the British governm ent to 
retain  the large am ount of Australian 
wools contracted for by this country 
is not known. Stopping this m a
terial from com ing here would un
doubtedly help in keeping up wool 
prices to some extent, but the g reat 
quantity available all over the world 
is a continuing menace which is 
liable to cause a break a t some time 
o r other. The whole price situation 
for the article is in the hands of the 
British, who control the Australian 
and New Zealand clips. W hen once 
tonnage is available for moving them, 
it will require skill to  prevent a col
lapse in prices. T he goods m arket 
seems to be in good shape for the 
mills, which have been m aking re
visions upward. W hat quantities 
they are turn ing out is a m atter of 
doubt, but, owing to  labor troubles, 
it is evident th at the output is not 
excessive. The consum ption of wool 
in the mills in March, which is the 
m ost recent to  be given out, was 
only about 50,000,000 pounds in the 
grease. Considering the time of year, 
this is hardly up to  the average in 
pre-w ar times.

Cotton and Its Fabrics.
W eather has played quite a part 

recently in helping to boost the quo
tations On cotton, but the violent 
fluctuations shown betoken a ra ther 
sensitive condition. Com fort is tak 
en in the fact that the discrepancies 
between spots and contracts are be
coming smaller, which is regarded 
as an indication of g reater stability. 
C ontradictory reports come in as to 
the supposed restric tion  of acreage, 
but it is already clear th a t the p lan t
ers will not cut down anything like 
the am ount th a t was planned. One 
reason for this is th at m any of them  
are convinced th a t fairly high prices 
will be obtained for the crop, even 
though it prove fully as large as the 
one ju st getting  m arketed. The 
growers have a good talk ing  point 
a t present, in urging a high price 
for their product, in calling attention  
to  the levels a t which cotton fabrics 
have been placed. W ith  goods in 
the gray selling a t over 70 cents a 
pound, even 35 cents a pound for 
the raw  m aterial cannot be regarded 
as exorbitant. But the m arket seems 
willing t.o absorb large quantities of 
the fabrics a t the high prices pre
vailing, and the tendency during the 
last week has been tow ard  further

increases. Finished goods have risen 
in sym pathy w ithout apparent check 
in buying. An increase in exports is 
also noted, which adds streng th  to 
the m arket. In  underw ear the buy
ing is ra ther spotty, but it keeps on 
improving, and hosiery continues in 
good demand.

The German Toy Industry.
Prices of Germ an toys have been 

raised on an average 100 per cent., 
and in special instances even as much 
as 300 and 400 per cent., but the 
unfavorable ra te  of exchange on the 
m ark has counterbalanced the in
creases to  a large extent in the neu
tral countries. Toys made of tex
tiles are wanting, their place being 
taken by o thers m anufactured alm ost 
exclusively of wood. A German trade 
journal w arns wholesalers no t to ex
pect any reduction in prices this 
year. I t  points out th at the adoption 
of the eight-hour day, the advance 
in wages, and the scarcity and cost 
of all raw m aterial will continue to 
operate in m aintaining the present 
or a higher level of prices.

Now It Is the Husband’s Turn.
T he m erchandise m anager of a 

specialty shop handling wom en’s wear 
is quoted as saying th a t frequently 
of late the old process of the wife 
accompanying her husband to  buy a 
suit has been reversed. I t  is no strange 
sight now he declared, to  see a man 
sitting  in judgm ent of his wife’s se
lection. And in cases like this, he 
added, the man, instead of looking 
for a bargain, seems always willing 
to go m ore to  the bette r grades of 
merchandise.

Some of Them.
F irst Clerk—How m any people 

work in our office?
Second Clerk—Oh, I should say, 

roughly, about one-third of them.

I t  would be p retty  tough on some 
m en if others did the righ t th ing  by 
them.

W e are manufacturers of

Trimmed & Untrimmed HATS
for Ladies, M isses and Children, 
especially adapted to the general 
store trade. Trial order solicited.

CORL, KNOTT & CO., Ltd.
Comer Commerce Ave. and 

Island S t
Grand Rapids, Mich.

The United Agency System  of 
Improved Credit Service

HJo t E® AlEM Cf
ACCURATE - RELIABLE 

UP-TO-DATE
CREDIT INFORMATION

G E N E R A L  R A T I N G  B O O K S
now ready containing 1,750,000 
names—fully rated—no blanks— 
EIGHT POINTS of vital credit 
information on each name.

Superior Special Reporting Service
Further details by addressing 

G E N E R A L  O F F IC E S

CHICAGO, - ILLINOIS
Gunther Bldg. - 1018-24 S. Wabash Avenue

f

Office*—Grand Rapids, Mich.

Has an unexcelled reputation for its

Service to Policy Holders
$4,274,473.84

Paid P o lic y  H olders S in ce  O rganization
CLAUDE H A M ILTO N  W M . A . W A T T S  RBLL S. W IL SO N

V ice-Pres. P re s id en t S ec 'y
JO H N  A. M cRELLAR R A N SO M  E. OLDS CLA Y  H . H O  L U S T E R

V ice-Pres. Chairm an of Board Trees.

SURPLUS T O  POLICY HOLDERS $477,509.40

For Men Too
Outeralls, the long wearing one piece 

garment, are made in a complete range of 
styles and fabrics for men, and for chil
dren in sizes, age 2 to 14.

Thousands of factory and machine 
shop workers, garage and railroad men 
and day laborers, are finding Outeralls 
more comfortable, and longer-wearing.

Every man should have an Outerall 
for a quick slip-on around home.

Wise mothers save clothes, save wash
ing and mending, by having the children 
wear Outeralls after school, Saturdays and 
every vacation.

Over a thousand Michigan dealers are 
selling Outeralls. A sample assortment 
will be shipped you on approval. Return 
if not satisfactory. It coats you nothing 
to investigate. Write today.

Michigan Motor Garment Go.
Factories:

Greenville and Carson City, Mich.
Offices and Branchet: 1016 Medinah Bldg., Chicago; 

3429 Ashland Ave., Indianapolis; 30-401-2 Euclid Arcade, 
Cleveland; 615 Locuat St., Dea Moines, la.; 147 Dwight 
St., Springfield, Mass.

R E 0 . U . S .  P A T E N T  O F F I C E

m e Economy Garm ent”
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WE ALL AGREE THAT
V ic to r y  L ib erty  L oan B on ds are th e  B est S ecu rity  o n  Earth, 

and th e  q u ick est se ller  ev er  created.
But, must we not all adtait that the patriotic response was made possible by the possession of great wealth, created by commercial progress 
and industrial development, and NOW
The sale being over, our attention should again center on  more commerce, greater progress and larger expansion, so we submit

FIFTEEN VALID REASONS Why an Investment in the Stock of the Petoskey Portland Cement Company
is a wide and opportune purchase, distinctly different in strength and character from many other stock offerings.

Each reason is CO NSPICIO US AND W E  BE L IE V E  CONVINCING, substantiating the claim that this Company’s offering presents an un
usual opportunity to secure virtually ground floor handlings that should prove exceedingly profitable.

1. I t  is a Company scrupulously careful in every particular detail 
of organization and m anagem ent, elim inating in every sense the many 
objectionable features th at m ight hinder success, re ta rd  progress or 
prevent equal profits to  its stockholders. T his fact is recognized and 
comm ended by many conservative people who are purchasing this stock 
on its merits, realizing also the Com pany’s present and future possibil
ities in the C O M M ER C IA L F IE L D .

ASSURANCE TO SH AREH O LDERS
2. It is a going and thriving concern with years of success to  its 

credit, having established itself perm anently by efficient m anagem ent, 
continually selling its product a t good profits, producing real dividends 
to stockholders.

PRO VEN W O RTH
3. Its  present source of earnings is through the sale of shale and 

crushed stone, which is used for m any comm ercial purposes, and in great 
demand. This is a substantial and profitable business, constantly  ex
panding, and with many recently  added facilities for handling this com
m odity in g reater quantities, will continue to  produce larger earnings 
each year. N O W  PA Y IN G  E IG H T  P E R  C E N T  P E R  ANNUM  IN  
D IV ID E N D S T O  IT S  ST O C K H O L D E R S.

AN E ST A BLISH ED  INCOME
4. I t  is estim ated th at the earnings alone on crushed stone and 

shale will return  sufficient profit to pay good dividends on the entire 
capitalization of $1,500,000 (which capital also represents the cost of 
the cem ent mill). T his income is independent of the added cement 
earnings when the mill is completed and in operation.

T H IS IN ITSELF C O NSTITU TES A SO UN D IN VEST M ENT
5. The great quantity  of raw  m aterial owned by this Company 

perm its the continuation of unlim ited sale of crushed stone and shale 
w ithout interfering  w ith the raw product required for the making of 
cement, there being an ample supply for both purposes for an indefinite 
period.

IN E X H A U ST IB L E  SU PPLY
6. T he personnel of the m anagem ent of this Company are of the 

highest standing in the industrial and financial community, publicly 
comm ended by men of local and national reputation.

M ANAGEM ENT IS T H E  FOREM OST FACTOR
7. The company’s plan of financing is clean and wide open to the 

scrutiny of anyone interested and has fully complied with the laws of 
the State of Michigan.

NO DEC EPTIO N IN M ETHO D OF FINANCING
8. I t  does not owe a dollar in debts other than m inor curren t 

expenses.

represents assets of a m arket of over three tim es its purchase price. 
Therefore each dollar invested in this stock secures property value 
greater than the investm ent.

STOCK W IT H  IN TRIN SIC VA LUE B E H IN D  IT
11. The stock is exchanged for money only, and the money secured 

from the sale of its capital stock is for the specific purpose of expansion 
and building a large cem ent mill to  have a capacity of 2,400 barrels 
per day.

CLEAN FINA NCING  FOR EX PA N SIO N  AN D BETTERM ENTS
ONLY

12. The quality of its calcium lim estone and shale for the m anufac
ture of high grade cem ent is indisputable. I t  is now used exclusively 
by an established cem ent company producing the best grade of cement 
and paying good dividends by the use of the Petoskey Company’s raw 
product.

Q AULITY OF RAW  M ATERIAL
13. The employm ent of cem ent for GOOD ROADS ALO NE will 

result in such a trem endous demand for this comm odity th at it must 
overtax the capacity of every factory for years.

T H E  UN LIM ITED  M ARKET
14. Potash as a residue recovered from  the production of cement 

will be an additional earner to this Company not to be forgotten, 
although that, with many o ther possibilities, is not considered in earning 
calculations.

MORE PRO FITS
15. I t  is not a “quick rich stock which may or may not return  

great wealth at the prom ised and scheduled period. I t  is a stock in a 
going concern, fortunately possessing a huge deposit of valuable cement 
requisites (shale and calcium lim estone) to perm it its m anufacture and 
sale a t a substantial profit. It is not a doubtful investment, but a well 
defined plan to secure by honest presentation and legitim ate means, the 
necessary capital required for the purpose stated, and through the aid 
of this capital reap financial re tu rns to investors in the production of a 
comm odity governed by an established art W H IC H  IS NO W  FA CIN G  
AN U N P R E C E D E N T E D  M A RKET.

W ith  proposed mill completed and in operation on its splendid site, 
with new dock built and m achinery installed, providing greater facilities 
for producing and shipping its m aterial, together w ith the many other 
advantages herein m entioned, characterizes this stock not only as a good 
dividend earner to retain  perm anently but as a security always salable 
(if need be) in the open m arket a t a profit to  original investors.

Check each reason and determ ine w hether or not the inform ation 
given does not substantiate all claims th a t the investment stands out 
prominently and convincingly as

HIGH CLASS IN  EVERY PARTICULAR  
I t  is a stock anyone can buy with full confidence in their own judg

m ent that the investment is safe, ■well guarded and sound-proof in every 
corner, having all the qualifications any of the best legitim ate industrials 
possess to achieve great success and earn big dividends in its particular 
field.

T he price of this stock until further notice is $13.50 per share and 
it is a good buy a t double this amount, but a better one a t its present 
price.

A CO ND ITIO N OF STRENGTH AND ASSURANCE OF  
ABLE M ANAGEM ENT

9. I ts  stock is bone dry, free from w ater or prom otion gifts, which 
depreciate values. I t  has no bonds or preferred stock upon which to 
pay in terest to reduce or divert earnings on the common stock.

NO H ANDICAP
10. Its assets in raw m arketable m aterial equal over three times 

its capitalization. T he purchase of a share of this Com pany’s stock

Petoskey Portland Cement Company
P e to sk e y , M ich igan

A. B. KLISE, Pres. HOMER SLY, Vice-Pres. JOHN L. A. GALSTER, Sec’y and Treas

Authorized Capital $1,500,000.00
N o  Preferred Stock. N o  B rnds.

A ll C oirm on, Full-Paid, N on-ass ssafcle Stock.

F o r F u rth e r  In fo rm a tio n  A p p ly  to —

F. A . S A W A L L  & CO ., Inc.
405-6 7 Murray Bldg , Grand Rapids, Mich.

Gentlem en: W ithout any obligation on my part, send me 
all inform ation you have regarding the Petoskey Portland Ce
m ent Company.

N am e..................................................................................................... ............

A ddress................................................................................................

The M ichigan Securities Commission does not recom mend the purchase of any security and its approval m ust not be construed by investors 
as an indorsem ent of the value.
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M ichigan P oultry , B u tte r and Egg A»*o- 
elation.

P res id en t—J  W. Lyons. Jackson.
V ic e -frrs iilen t—P a trick  H urley, De-

tro it
Secretary  and T rea su re r—D. A. B ent- 

Icy. Satjinaw
KxeoiiHve C om m ittee—F. A. Johnson, 

D e tro it: H. L. W illiam s, Howell; C. J 
r 'Viti nd lc r. P e t  m it.

Substitutes for Almost Every Com
modity in War.

W hy German aeroplane wing;, 
crumpled up and machines cam.' 
tum bling out of the c’.ouds, why peo
ple fainted in the street owing to 
lack of nutrition—one reason why 
Germany was beaten—I learned in an 
interview with Professor W ieden- 
feld, chief of Germ any’s ersatz (sub
stitu tes) service.

Professor W iedenfeld said that 
when the blockade first began to  
make itself felt the Germ ans had to 
begin to use substitutes in small quan
tities for im portant articles such as 
ferro-m anganese. A m anufactured 
substitute called speigel iron was er
satz for this commodity. Then began 
the lack of copper—Germ any only 
produced 10 per cent, of her needs.

Iron  and steel became the national 
w orry a little later, and they had to 
be replaced by zinc and aluminum. 
The la tter was m anufactured before 
the war from clay im ported from 
France. Chemical experts were also 
called on to produce a substitute for 
aluminum, but unsuccessfully.

Rubber was the next perplexity, 
and the famous synthetic rubber was 
m anufactured. T he professor declar
ed that it is bette r than  the real a r
ticle. Rubber was badly needed for 
storage battery  cases in submarines, 
and the Germans made synthetic rub 
ber from chemically treated  wood.

W hen there was no more nickel, 
ersatz aluminum had to  be made in 
its place. Nickel steel was replaced 
by m anganese steel. Then the ques
tion of sulphur—form erly imported 
from Chili—began to w orry  the m u
nitions m anufacturers, and again the 
professor’s staff of expert chem ists 
was called into action and ersatz sul
phur was m anufactured from air.

T extile  experts were called in to 
operate on wood and camphor. The 
first ersatz textiles were made from 
paper—wood was changed into paper, 
then the paper into thread, and lastly  
the thread  into material.

Paper thread, the professor said, 
made a good substitute for jute, but 
now wood pulp was made direct into 
thread, which was woven into under
garm ents. I t  is fairly good for the 
purpose, but workm en were unable 
to work in damp room s while wearing 
ersatz underclothing. T he garm ents 
thus made can be washed if warm wa
ter be employed.

E rsatz  underclothing has been worn 
by the professor’s servants for more 
than two years, while the same m ater
ial has been used for technical pur
poses as well as for household use, 
such as curtains, tablecloths and the 
like. Real curtains had to be given 
u i  to  the state and paper m aterials 
were granted in exchange. The cur- 
ta ’ns were torn up and rewoven into 
more useful articles.

Pine cones and rushes were also 
used by the textile m anufacturers, 
and nettles were found to be excellent 
because they produced m aterial as 
soft as wool. T he people were o rder
ed to grow nettles, but when food 
began to fall short the ground was 
required for growing foodstuffs. 
Nevertheless, for more than two years 
the Germ ans grew both their food 
and clothes.

W hen the suffering became more 
acute, even artificial wool was torn  
up and rewoven. Soldiers’ uniforms 
and overcoats during the last two 
years of the w ar contained two and 
a half pounds of real wool, and the 
rest of the m aterial was a substitute. 
L eather was the m ost difficult article 
to replace. The Germ ans tried  to 
produce substitutes from paper and 
wood, but the resultant products were 
not quite successful, and at the same 
time very expensive.

Food for cattle was made from 
wood and straw  ground to  powder 
and pressed into cakes. Sheep and 
oxen lost weight rapidly on this diet, 
and there was no nourishm ent in their 
meat.

T ea was made from apple peelings 
and the leaves of trees; tobacco was 
obtained from chestnut and oak 
leaves. The tobacco was first (er
satz) cousin to the coffee, which was 
m anufactured from  acorns. Cigars 
had to contain 5 per cent, of real to 
bacco, otherw ise they were not al
lowed to  be called cigars.

I have only touched on a few of the 
infinite quantities of substitutes made 
and used by the Germans. F o r four 
m onths I have been living on ersatz 
foodstuffs, and the effects of it are 
ghastly. R estaurant desserts look ap
petizing enough, but they nearly all 
have their foundation in coal tar. 
Germ any tried to  fight nature and the 
Allies but it never pays to  combat 
nature.” H. J. Greenwall.

T^W eJ&uy
G G S EW e Store 

G G S
ß  W e Sell

G G S

W e are a lw ays in the m arket to buy  
F R E S H  E G G S and fresh m ade D A IR Y  
B U T T E R  and P A C K IN G  ST O C K . Ship
pers w ill find it  to their interests to com
m unicate w ith us when seek ing  an outlet. 
W e also offer you our new modern facilities 
for the storing of such products for your  
own account. W rite us for rate schedules 
covering storage charges, etc. W E  SE L L  
E g g  Cases and E g g  Case m aterial o f all 
kinds. G et our quotations.

W e are W estern M idhigan agents for 
G rant D a-L ite  E gg  Candler and carry in  
stock all models. A sk  for prices.

KENT STORAGE COMPANY, Grand Rapids, Michigan

2 P. MILLER, PrMfatent F. H. HALLOCK, Vice Pret. FRANK T. MILLER. Sec. and Tree»

Miller Michigan Potato Co.
W H O L E SA L E  P R O D U C E  SH IPPER S

Potatoes, Apples, Onions
Correspondence Solicited

Wm. Alden Smith Bldg. Grand Rapids, Mich.

W E  A R E  H E A D Q U A R T E R S  

W H O L E SA L E

Fruits and 
V egetables
Prompt Service Right Prices 

Courteous Treatment

Vinkemulder Company
G R A N D  R A P ID S M IC H IG A N

1 3 9 -1 4 1  Monro-' S t 
Bofh P  ho ruts

iKAND RA P ID S . MICH.

I t ’s a G ood  B u s in e ss  P o lic y
to know that

Your Source of Supply is Dependable
You can

Depend on Piowaty
M. Piowaty & Sons of Michigan

M AIN OFFICE, G R A N D  RAPIDS, MICH.
Branches: M uskegon, Lansing, Bay C ity, Saginaw, Jackson, Battle 

Creek, Kalamazoo, Benton Har’.o r , Mioh.; South Bend, Ind.
O U R  N E A R E S T  B R A N C H  W IL L  S E R V E  Y O U
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Make the United States Safe For 
Democracy.

Grandville, May 6—The recent a t
tem pt a t wholesale assassination by 
Reds in this country by sending in
fernal machines through the mails 
serves to  give pause to m any of the 
wild ideas prom ulgated by certain 
visionary reform ers who would set 
out at once to make over the world.

One of the m ost senseless declara
tions was th at we made w ar on the 
Hun for the sole purpose of making 
the world safe for democracy. Of 
course, men in their right minds knew 
this to  be only a figure of speech 
m eant to enthuse the populace. I t  
could have no real bearing as regard
ed our position on the field of battle. 
Some of the less intelligent actually 
construed this to mean that the war 
was waged to make the world safe 
for the Dem ocratic party!

Of course, th a t m ight enthuse some 
good patrio ts and depress others. In  
any event the U nited S tates was safe 
enough for the party  of W oodrow  
W ilson so long as he kept within 
bounds, but his assertion th a t a man 
could not be a good citizen and op
pose the D em ocrats running for Con
gress proved of boom erang effect in 
the elections immediately following.

N evertheless and notw ithstanding 
all this talk about m aking over the 
w orld into a loving dem ocratic 
household—em anating as the idea 
does from some of the leading lights 
of the 20th) century—it is chim er
ical in nature, as recent events prove.

The United States would do well 
to look closer to home before a t
tem pting to evangelize the world on 
dem ocratic lines.

W e have so long regarded the red 
peril as existing only in o ther lands 
it comes as som ething of a shock 
when our own newspapers record on 
the m orning of May 2, rio ts in sev
eral large cities of the U nited States, 
and even a touch of such diabolism 
lifts its slimy head in the goodly city 
of Grand Rapids.

Bomb shippers, bomb throw ers, 
secret p lottings of assassination of 
prom inent men in this country, un
der the very shadow of the Capitol. 
M eetings of an anarchistic nature and 
the flaunting of the red flag in this 
land of the free all rem ind us th at 
it would be a good idea to  take 
stock of our own condition, perhaps 
see to it th a t the home of Uncle 
Sam is made safe for democracy be
fore we set out on a crusade to give 
dem ocratic governm ent to  o ther na
tions of the world.

Among those who were honored 
by receiving a bomb through the 
mail was M ayor Hanson, of Seattle, 
whose offense consisted in rigidly 
enforcing the law against the mob 
of I. W. W . and trades unionists at 
the time of a strike th a t threatened 
to tie up all business and cripple the 
verv m achinery of Governm ent it- 
'■elf. All honor to  the plucky m ayor 
of Seattle. H is latest word comes 
to us from K ansas City, where he 
addressed an appeal to all United 
States m ayors to close all I. W . W . 
halls, im prison the leaders and sup
press the red flag.

M ayor H anson’s is that so rt of 
dem ocracy th at talks to some pur
pose and does not fear to act when 
*he em ergency arrives. Let; it be 
known that we of Amercia propose 
to niake the U nited States safe for 
dem ocracy by suppressing every
th ing  of an anarchistic nature, try 
ing and punishing the leaders and 
breeders of assassination, sending 
them  either to  the gallows or the 
electric chair.

The time for palaver has gone 
by. E very  red-handed Bolshevist 
caught in the act of a ttem pting  the 
lives and property  of a citizen, be 
that citizen high or low, should be 
a t once dealt w ith in a m anner to 
out the crim inal out of the running 
forever. In  th is land of democratic 
institutions there is no room  for any 
flag but the Stars and Stripes, no

citizens but those who swear al
legiance to  our C onstitution and our 
flag. W hen once it is known that 
condign punishm ent awaits the man 
who even prates of treason  and as
sassination, there will be less of I. 
W. W. defiance of law and order.

The sneaking low-down assassin 
has no fear of anything but capital 
punishm ent. T he authorities have 
too long played w ith fire. T he time 
has come for a show of force th a t 
m eans m ore than a few weeks or 
m onths’ im prisonm ent. Free speech 
need not be restrained, but license to 
do those things that stab a t the very 
heart of our fre*e institu tions m ust 
be outlawed.

The red rio ting  th a t is going on 
over seas has become as a con
tagion, s tirrin g  into venom ous life all 
the m alcontents in America. M ak
ing the world safe for democracy is 
easily advised, but to carry  such 
m uch-to-be-w ished-for consum mation 
into effect is wholly another propo
sition—one th a t will, doubtless, en
gage the atten tion  of statesm en for 
ages yet to come, not to be realized 
during the lifetime of any person 
living to-day.

T he caldron of discontent s ta rt
ed boiling within our borders even 
before the g reat war. W ith the Na
tion in the th roes of a trem endous 
world conflict ■ the anarchists under 
the disguise of socialism, unionism 
and I. YV. W .ism broke loose and 
began to make Rome howl with 
their incendiary meetings.

Make the world safe for de
m ocracy? Yes, th at will perhaps be 
well enough sometime, but at pres
ent we shall have our hands full 
m ak’ng the good old United States 
safe for decent, law-abiding men and 
women. Old Tim er.

M ost photographers would have to  
shut up shop if people could see them 
selves as o thers see them.

C O L E M A N  (Brand)
Terpeneless

LEMON
and Pure H igh Grade

VANILLA EXTRACTS
Made on ly  by

F O O T E  &  J E N K S
Jackson, Mich.

G rocers G en era lly  A re  
I n t e r e s t e d  in  S e l l in g  
I. B. G. Bran C ook ies.

Their experience should prove to you 
that this product is worth handiiog. 
Bran Cookies are meeting with great 
favor owing to their fine eating quali
ties and healthful properties. We 
suggest buying a trial order.

You can buy Bran Cookies in 4 dozen 
lots, shipments going forward by ex
press prepaid, delivered to your 
store, at $1.57 'A  per dozen, they 
retail at 18c per package. Free sam
ple upon request. Do not delay this, 
but order at once.

IN D E P E N D E N T  BAKING CO.
D A V EN PO R T, IO W A

WE BUY AND SELL
Beans, Potatoes, O nions, Apples, C lover Seed, T im othy Seed, Field 
Seeds, Eggs. W hen you  have goods for sale or w ish  to purchase 

W R ITE , W IR E O R  T E LE PH O N E US

Both Telephone« 1317 M oseley  Brothers, GRAg.?.^A?^?-^Sg.If:

P a ck in g  S to ck  B u tter
We offer FORTY-ONE cents a pound, 

net delivered Chicago, for any

Good Packing Stock Butter
up to 5,000 pounds from any one shipper, to be 

shipped up to and including May 6th.
Mail invoice and make draft for 80%, with 

Bill of Lading attached, if you wish.

J . H . W H I T E  &  C O .
221 W. South Water St. CHICAGO, ILLINOIS

M O O R E ’S S P I C E S
We pack spices in 15c, 10c and 5c sizes, we are also pre

pared to furnish bulk spices at attractive prices.
The quality of our spices are simply the best the mar

ket affords, our spice buyer is very particular as to quality.
It is a great relief to the retail merchant to know that 

what he sells will give his customer complete satisfaction, 
Moore’s products have that reputation with Moore’s cus
tomers. why not join our list of happy buyers?

T H E  M O O RE C O M P A N Y , T em p eran ce, M ich.

These Bright Spring Days
when customer« are looking for 
something new to coax back worn- 
out appetites, tell them about

Mapleine
The Golden Flavor 

It makes dainties daintier and im
parts a delicious "mapley" taste 
to all sweets and desserts.

It is as essential on your shelves 
as lemon or vanilla. Order of your 
jobber or Louis Hilfcr Co., 1205 
Peoples Life Bldg., Chicago.

C rescen t M fg. C o ., 
(M-407) S eattle , W ash .

BelCarMo 
Peanut 
Butter

The demand for this elegant 
product is already created

The “Bel-Car-Mo” adver- 
8 oz to tising campaign reaches
100 lb every corner of Western
Tins Michigan. S h o w  your

customers that your store 
can supply them.

Order from your Jobber

M oney Saved by Buying Your

E G G  T E S T E R
of

S. J . FISH oCO ., '
W rite  for catalogue. Ja c k so n , M ich.

ffatson-HiggmsMlg.ro,
GRAND RAPIDS. MICH.

Merchant
Millers

Owacdby Merchaata

Predicts sold by 
Merchants

Brand Recommended 
by Merchants

NewPerfectionFlour
Packed In  SAXOLINPaper-lined 

Cotton, Sanitary Sacks

Write us for
1919 W holesale Price List of

Seeds, Fertilizer and Insecticides 
Reed & Cheney Company

Grand Rapids, Michigan
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M ichigan R etail H ardw are  Association. 
P res id en t—Geo. W. Leedle, M arshall. 
V ice-P res iden t—J . H . Lee, M uskegon. 
S ec re ta ry—A rth u r J . Scott. M arine 

City.
T rea su re r—W illiam  M oore, D etro it.

Flies May Be Plentiful—Help Swat 
Them.

W ritte n  fo r th e  T radesm an .
T radition  is th a t after a com par

atively mild w inter, insect pests of 
all kinds are exceptionally active. 
H eavy snows and extrem e cold are 
supposed to  kill them  off, or a t least, 
the larger portion of them ; while 
mild w eather favors their survival 
in larger numbers.

The past w inter has in m ost places 
been som ewhat milder than  usual, 
and as a result—if the old belief is 
correct—the common housefly should 
be m ore in evidence this year than 
for a long time. I t  is generally 
adm itted, and serves to  help cor
roborate the prevalent belief, that 
last summer, after a severe winter, 
flies were not so thick as usual.

If  you have not put on a Swat the 
Fly display so far this season, now 
is a good time to  do so. T rue, the 
fly pest does not reach its w orst and 
m ost vexatious stages until far on 
into the sum m er; but in this con
nection the hardw are dealer’s slogan 
should be “ Prevention is be tte r than 
cure.” I t  is better to  sell fly 
screens and garbage cans than  it is 
to  sell fly poisons and fly sw atters.

W e can m ost of us rem em ber when 
the fly was regarded in a ra ther 
lenient light. As children, that 
familiar story  of “W ill you walk into 
my parlor, said the  spider to  the 
fly” used to  thrill us w ith terrific 
antipathy tow ard the spider. Now, 
we realize th a t the poor spider, in 
the callous pursuit of a livelihood, 
is a benefactor of m ankind; and that 
the fly is a m iniature Zeppelin 
loaded with m icrobes instead of 
bombs.

I t  will be w orth while, in design
ing your “Swat the F ly” display and 
the incidental selling campaign, to 
have before you a few of the familiar 
scientific facts regarding this pest. 
F o r one thing, it pays to  kill the first 
fly. Flies breed rapidly. A female 
fly lays 150 eggs in 10 days. Accord
ing to  the law of probabilities, 75 of 
these 150 new flies are females, each 
w ith the identical egg capacity and 
production in the same space of time. 
Figure it out, and you will find th at 
in 40 days the one female fly has 
provided herself w ith 64,136,401 de
scendants. And she, herself, is still 
alive and reproductive. T hus it is 
th a t the few flies of April and May 
produce the m any of A ugust and 
September.

You can use these figures on a show 
card in your window. U se them  as 
the justification for Sw atting the Fly 
now—to-day—at once. A little  bit 
of verse on a show-card m ight help 
to drive home the idea of Do I t  Now. 

If you’d ra ther live than  die 
Roll up your sleeves and Swat the 

Fly.
Now, how can the hardw are dealer 

contribute to  this campaign? W hat 
has he to sell?

T o begin with, prevention is better 
than cure. The one way to  prevent 
flies from breeding is to  wipe out their 
breeding places. Hence, the regula
tions in m any cities dem anding cov
ered garbage cans. Flies breed in 
garbage. Garbage cans can be a 
feature of your display.

Cracks in walls, and ro tten  wood
work, also provide refuges for flies, 
and breeding places. T hey breed, too, 
in out of the way, neglected, dirty  
corners. Hence, the Swat the Fly 
campaign becomes a phase of the 
Clean Up and Pain t Up Campaign. 
You can work in in terio r paints and 
floor finishes w ith a card explaining 
why they are there.

So, too, paint brushes and w hite
wash brushes dovetail into the cam
paign.

Good preventive work can also be 
done by the treatm ent of m anure 
piles to  kill the eggs and prevent the 
flies from breeding. Paris green in 
solution is stated to be good for this 
purpose, and kerosene, o r kerosene 
with water, is also recommended. 
Both these are item s in the hardw are 
stock.

Bowser Oil Storage Outfits keep oils 
without loss, measure accurate quantities. 
W rite for descriptive bulletins.

S. F. BOWSER & COMPANY, Inc.
Ft. W ayne. Indiana, U. S. A .

Store and W indow  
Awnings

Made to order of white or khaki dnek. 
plain and fancy stripes. 

Cotton and Wool Banting Flags. 
W rite for prices.

Chas. A . G o y e, Inc.
Grand Rapids, Michigan

ANGLEFOO
The Non-Polsonous Fly Destroyer A m
T b a  United S ta te s  Public H ealth S erv ice  a d v ise s  i 
-A rsen ica l Fly •  D estroy in g  d e v ic e s  m u st b e  rated  n s  M  

ex trem ely  dan gerou s, and should n ever  b e  u s e d .-

Sand Lime Brick
N othing  as Durable 
Nothing es Fireproof 

Makee Structure# Beautiful.
N o  Painting 

N o C ost fo r Repairs 
Fire P roof 

W eather Proof 
W arm  la  W inter 
C ool ia  Summer

Brick is Everlasting

Grand* Brick Co., Grand Rapid«
So. Mich. Brick Co„ Kalamuoo 
Saginaw Brick Co., Saginaw 
Jackaon-Lanainf Brick Co. Rhrea 

Junction

M ORE PO W ER—LESS G A SO LIN E

McQUAY-NORRIS
\*A £ r \W O O V

PISTON RINGS
Increase Power—Save Fuel. Decrease carbon 

trouble-cut down running expense.

Distributors. SHERWOOD HALL CO.. Ltd. 
30-32 Ionia Avé., N. W. Grand Rapidi. Michigan

Signs of the Times
Are

Electric Signs
Progressive merchants and manufao- 

turers now realize the valaa of Electric 
M rtriltlaf.

Wo furaiah you with aketehos. prices 
and operating coat for the asking.

THE POWER CO.
BeU M 797 Citizens 47(1

A sk abont ou r w ay
BARLOW  BROS. Grand Rapids. Mich.

Jobbers in A ll Kinds of
B IT U M IN O U S C O A L S  

A N D  COKE
A. B. Knowison Go.

283-207 Powers'Theatre Bldg.. Grand Rapids. Mich.

Michigan Hardware Co.
Exclusively Wholesale

Grand Rapids, Mich.

Foster, Stevens & Co.
Wholesale Hardware

d

I '57-159 Monroe Ave. 151 to 161 Louis N. W.

Grand Rapids, Mich.
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N ext to preventing  the flies from 
breeding, comes the m atter of pre
venting them  securing access to  the 
house. For this purpose in the warm 
weather, good fly-tight screens are 
necessary. Now, while the windows 
and doors can still be kept closed, is 
the time for the prudent householder 
to see th a t his windows are all equip
ped with screens, and that his screen 
doors are fly-proof.

Every Swat the Fly display will 
naturally  include screen wire, as well 
as screen doors and ready-m ade win
dow screens. I t  is im portant to  have 
the screens on before the first flies 
appear, as otherw ise they will get 
into the house and breed there. 
Hence, the hardw are dealer is ju sti
fied in urging the early purchase of 
screen equipm ent of all kinds.

Finally, there are fly sw atters, fly 
papers and fly pads. Many hardware 
dealers now handle the sticky fly pa
pers and the poison pads, although 
usually people look for these articles 
in the drug stores. F ly  sw atters are 
always good sellers, and are probably 
the m ost effective form  of fly ex ter
m inator. A lively boy can use his 
spare tim e to  good advantage in 
wielding a fly sw atter. Swat the first 
fly th at appears in the house. Swat 
him at once. This should be one of 
the slogans of your window display.

In addition to fly sw atters, there 
are several kinds of fly traps on the 
m arket, and these are also good sell
ers; although the cheap little  sw atter 
is probably the best seller of the lot.

I t  will be good policy for the hard
ware dealer to give these lines a dis
play quite early in the season, in the 
accom panying show cards laying 
stress on the idea of prevention. L a
ter, another display can be put on 
when the flies begin to  get really 
busy. And, of course, at the height 
of the fly season, these, lines will 
sell like hot-cakes—particularly  the 
“cures.” By th at time, prevention 
will be too late.

One hardw are dealer went to some 
trouble to  contrive an effective win
dow display, but it had the advantage 
th at it drew the crowds. The center 
of attraction  was a figure of a man 
with a sw atter in one hand, the arm 
w :th the sw atter being worked up 
and down by means of an attachm ent 
to a small m otor placed above the 
window. To accentuate the idea, a

tin  fly from the top counter was so 
placed th a t the sw atter h it it  every 
time. A cross the top of the display, 
a t the back, was spread a big banner 
with the words

“Swat the Fly—Get Y our Equip
m ent H ere.”

T he background contained screen 
doors and windows, garbage cans, and 
o ther item s essential to a Swat the 
F ly campaign.

Naturally, on the principle of 
“ Physician, H eal thyself!” the hard
ware store should live up to  the prin
ciples it preaches. Fortunately, flies 
are not so much a ttrac ted  to  the 
hardw are store as they are to soda 
fountains and fruit stores. But it 
will be w orth while to  clean out ana 
disinfect the dark corners, and to 
dem onstrate the sw atters you sell 
upon such flies as m anage to  get in
side your screen doors.

The presence of flies in a store is 
a bad advertisem ent, even if the store 
does not handle edibles.

V ictor L auriston.

W hen the Customer Has a Grouch.
W hen a custom er has a grouch, 

w hat then?
In  the first place, listen. D on’t 

talk. Pay a ttention  to the grouch. 
L et the custom er tell the whole story  
to the last word.

Let him find fault. Let him abuse 
your firm. L et him swear. L et him 
explode, if he insists upon it.

Let him get the grouch out of his 
system. Then—

In  the second place, begin gently 
to put some pleasant ideas into him, 
to take the place of the grouch.
. Appreciate his troubles; talk  to him 
from his own point of view.

T h is  will surprise him. He has 
come at you as an enemy and, presto! 
—you are transform ed into sym pa
thetic friends.

A t once he begins to  reg re t his bad 
temper. He m akes some stum bling 
apologies—you have won him over.

Fine clothes do not make the wom 
an, but they  sometimes break the 
husband.

S A N IT A R Y  R E F R IG E R A T O R S
F o r A ll P u rp o ses  
Send fo r  C a ta lo g  

M cCRAY R E FR IG E R A T O R  C O .
M4 L ak e  S t. K endallv ille . Ind

United Motors Go., Grand Rapids

We want responsible agents in every town. Write us 
for terms. In towns where we are not represented, we will 
make truck buyers an exceptionally attiactive offer.

Send for illustrated catalogue. 690 North St

Who Likes Roast Beef?
Everybody! Y es, and every  woman who 

tries Red Crown Fresh Roasted Beef is en
thusiastic  because it  is ju st as tender, ju icy  
and delicious as her butcher’s beef; because 
i t ’s a lot more economical; because i t ’s ready- 
to-serve.

Red Crownem1atT
are the highest quality  m eats, trimmed of skin  
and superfluous fa t, cooked by our exclu sive  
process in a vacuum  right in the can. No  
parboiling—all the natural juices and flavor are 
kept right there in the can.

Read our roast beef advertisement in May Good 
Housekeeping. Link your store with our monthly 
full-page advertisements by a strong Red Crown 
display in your window and store.

If you do not sell Red Crown 
Meats, ask your jobber now for 
prices and samples.

ACME PACKING COMPANY 
Chicago, U. S. A.

Food for the Nation
The grocers are the great distributors of 
the Nation’s food. The Nation depends 
upon the efficiency and integrity of these 
distributors. During the war they made 
great sacrifices and stood for all S( rts of 
regulation. They could not supply the 
normal demand for

Shredded Wheat
but all restrictions on its manufacture 
are now removed and you should have 
no difficulty in supplying the demand for 
this product. It is the same Shredded 
Wheat you have always sold—made of 
the whole wheat grain—clean, pure, 
wholesome, nutritious. National adver
tising is now being resumed on a large 
scale.

The Shredded Wheat Company, Niagara Falls, N. Y.
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G rand Council of M ichigan U. C. T.
G rand  Counselor—W . T. Ballam y, B ay 

C ity.
G rand Ju n io r  C ounselor—C. O. S ta rk 

w eather, D etro it.
G rand P a s t  C ounselo r--John  A. H ach, 

Cold w ater.
G rand  S ec re ta ry —M. H eum an, Jackson.
G rand  T rea su re r—Lou J . B urch , D e

tro it.
G rand C onductor—H . D. R anney, S ag

inaw .
G rand  P age—A. W . Stevenson, M us

kegon.
G rand  Sentinel—H . D. Builen, Lansing.
G rand C haplain—J. H . B elknap, B ay 

City.

Gabby Gleanings From Grand Rapids.
Grand Rapids, May 6—The U. C. T . 

m eeting for May was called to  order 
Saturday afternoon a t 1:30 w ith all 
officers present. The m eeting was 
christened D. E. Keyes’ day in honor 
of D. E. Keyes, the first full term  
Senior Counselor of No. 131. A fter 
the regular business and initiation of 
candidates, a pot luck feed under the 
m anagem ent of Chef Borden and his 
assistants was spread before the hun
gry mass and full justice was done 
the bountiful feed. Follow ing the 
supper a program m e was carried out 
under the m anagem ent of O. T. Hein- 
zelman, the enterta iner De Luxe of 
131. The program m e was started  off 
by Private De Kraker, who has just 
returned from France, having seen 
service with the railway artillery on 
the various fronts. H e told his ex
periences in his own way and made 
a big impression on his audience. He 
represented one of the seventeen 
sta rs on our service flag. Following 
the address by Private De Kraker, 
L ora and D orothy W ells presided a t 
the piano in a duet, which brought 
words of applause. L ittle  Helen Mc
Laughlin gave a solo dance with Mrs. 
R. A. W aite presiding at the piano. 
John D. M artin, toastm aster, in tro 
duced Secretary A. F. Rockwell, who 
presented Mr. Keyes with a gold em
blem of the order, a gift from  131 
to show their appreciation and love 
for a m em ber who has been a faithful 
worker for the order. Mr. Keyes re
sponded with a nice talk, interlined 
with good sound advice to the young
er m em bers of the  order. These 
words were appreciated by the young
er brothers, as Mr. Keyes, or Ed., as 
he is known to many of the boys, is in 
his 70th year and has traveled the 
trails for forty-five years. He knows 
and we appreciate him. The next 
num ber was a reading by Mrs. R. E. 
Aylworth, followed by Miss Maurice 
Joslyn in a selection of vocal solos. 
Pep songs were sung by the bunch 
throughout the program m e, with 
Mrs. R. A. W aite a t the piano and 
“O ttie” Heinzelm an directing. T o 
complete the stage program m e, Chef 
Borden’s nationality  was questioned 
and he gave an Italian  story about his 
coo zin Sylves. W e are voting for 
him. No U. C. T. program m e is 
complete w ithout a little  informal 
dance, so the floor was cleared and 
old and young did the light fan tast:c. 
Those who did not attend will be 
the regretful ones and all who a t
tended were happy and glad th a t old 
131 is still up and doing.

Listen, we are going to  let you atl 
in on th is: The m anager of the ball 
team  happened to overhear the con
versation th at Mr. W ilcox was hold
ing with some of. his b ro ther travel

ers Saturday night after the big feed 
and he was inform ing them  the way 
he used to get in the circus, down in 
his old home town by carrying water 
to  the elephants. I t  has been put to 
a vote, seconded and carried, th at 
W ilcox be elected official w ater boy 
for the coming ball season. No 
doubt the good Q uaker coffee Chef 
Borden made, s ta rted  Mr. W ilcox on 
this rampage.

The big packers held a convention 
a t the yards Saturday and we are in
form ed Charley Perkins was called 
in to Chicago to  pass out some in
form ation in regard  to the soap busi
ness. W e hope Mr. Perkins will not 
have to  eat a t the W hite K itchen 
after this trip.

Perry  Larabee, while out driving 
in his big new Studebaker last Sun
day, was going out the Division road 
about 89 miles per hour. H earing  a 
com m otion he thought he had lost 
his tool box. A fter going back the 
road some steen miles, he found Clyde 
H art coming along in his new ford. 
This, no doubt, was the big noise. 
Some gas wagons, these 131 boys are 
getting.

Ed. W ykkel, our popular tea and 
coffee salesman, is having his tro u 
bles try ing  to  control the eccentrici
ties of a perfectly new and docile gas 
buggy. Ed. is a persevering cuss and 
we have no doubt but w hat the horse
less vehicle will soon be eating out 
of Eddie’s tender hands. Luck to 
you, Ed., as we sym pathize with your 
patience.

A rem inder: The Grand Council 
m eeting will be held a t Kalam azoo 
June 6 and 7 with a big dance on the 
night of June 6 and entertainm ents 
for the ladies during the two days. 
Those who contem plate going please 
notify Jim  Bolen, who is chairman of 
the hotel, transporta tion  and parade 
comm ittee, as he w ants to  know in 

. time to  make reservations a t the ho
tels. L et’s all go and show ’em 131 
is a regular bunch of fellows. Jim ’s 
phone num ber is Citz. 35389.

GOODRICH 
1 BOATS r

TO CHICAGO — Sunday, 
Monday, Wednesday and 
Friday Nights.

FROM CHICAGO — Tues
day, Thursday and Satur
day Nights and Monday 
10 a m.

FARE $3.50 Plus 28c W ar Tax.
Boat C ar L eaves M uskegon Electric 

Station 7:19 p. m.

Goodrich C'ty Office, 127 Pearl St. N. W. 
Powers Theater Bldg.

T ickets sold to  all poin ts w est. 
Baggage checked thru .

W. S. NIXON,
City Pass. Agent.

OCCIDENTAL HOTEL
FIRE PROOF 

CEN TRA LLY  LO CA TED  
Rate* tl .a s  and op 

ED W A RD  R. S W E T T , M gr. 
Muskegon Michigan

H O T E L  H E R K IM E R
G R A N D  RAPIDS. M ICHIGAN 

European Plan. 75c Up 
Attractive Rates to Permanent Gueata 

Popular Priced Lunch Hoorn 
COURTESY SERVICE VALUE

Bell Phone 596 Cits. Phone I1IM

Lynch Brothers 
Sales Go.

Special Sale E xp erts
Expert Advertising  

Expert Merchandising

2*9-219-211 M urray B 
GRAND RAPIDS. M ICHIGAN

A Quality Cigar 
D orn b os S in g le  B inder  

One Way to Havana
Sold by All Jobbers

P eter D orn b os
Cigar Manufacturer 

65-67 Market A v e ., N . W . 
Grand Rapids M ichigan

CODY
HOTEL

IN  T H E  H E A R T  OF T H E  CITY  
D ivision and Fulton

RATES $1.00 without bath
01.50 up with bath 

C O D Y  C A F E T E R I A  I N  C O N N E C T I O N

GRAND RAPIDS

U n io n  
St&ti o n

Follow the Natural Impulse
Telephone

Citizens Long Distance Lines connect 
with practically every City, Village, 
Hamlet and Cross Roads in Michigan. 
Also Points Outside.

USE C IT IZ E N S  S E R V I C E
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Did you ever try landing in the lap 

of time? Eh?
H ear ye! H ear ye! Bill Sawyer 

off of church for life. W hile a ttend
ing services one night last week some 
big cop had the audacity to  pin a 
white card on Bill’s car. Bill went 
down and said, “Good m orning 
judge.” W e do not know how big 
the fine was and Bill’s not telling. 
The cop inform s us if he had seen 
the size of our Bill he would never 
have taken the chance.

A big m instrel show composed of 
mem bers of No. 131 will be pulled 
off in October. Look out, talent, as 
A. W . Borden, O t H einzelm an and 
L. E. Stranahan are on your trail.

H olm quist Bros, have opened a 
new grocery store at Cadillac. E. A. 
Crandell, of the W orden Grocery 
Company, sold them  their stock.

H ere’s a good one on our w orthy 
Senior Counselor, L. V. Pilkington. 
T ry ing  to save expense, he took his 
ford to  his room  the o ther n igh t and 
the blamed th ing  kicked on it, very 
near pu tting  him out of commission. 
Now the ladies know why L. V. was 
not there w ith the bear hug in the 
fox trot.

Senior Counselor L. V. P ilkington 
has appointed the w riter as manager 
of the U. C. T. ball team  to go to  
Kalam azoo June 6 and 7. Those who 
are in terested  please get in touch w ith 
the w riter Citizens phone 32240. W e 
want ball players.

A m eeting of the U. C. T.’s is call
ed for Saturday, May 31, a t 7:30 sharp. 
Every one should be on hand who 
can, as im portant m atters regarding 
the Grand Council m eeting will be 
brought up. D on’t forget the date, 
Saturday evening, 7:30, May 31.

W e w ant ball players.
Mrs. H arvey Gish is on a short 

business trip  to  Pioneer, Ohio.
Just as soon as we can get the 

Grand Rapids band together they  a r t  
to lead the comm ittee which has been 
appointed to  present Floyd Thom pson 
with the blue ribbon as champion 
egg dodger of No. 131 and I dare say 
we are not taking in too  much te r
ritory  when we say the State. Mrs. 
Thom pson knows som ething about 
this little stunt.

John Hach, Jr., Southern M ichigan 
and N orthern  Ohio representative 
for the shoe m anufacturing house of 
the Val. D uttenhofer Sons Co., Cin
cinnati, Ohio, was in Grand Rapids 
one day last week. He was m ourning 
f' ver the defeat of the am endm ent to 
the H enry  law, which he says was 
accomplished by Boyd Pantlind, 
working in unison w ith R epresenta
tive Geo. W elsh.

Frank T. Quinn, form erly engaged 
in the stationery  business ¡here, later 
Secretary of^ the Board of T rade ot 
St. Joseph, is now Secretary of the 
Board of T rade of York, Penn. 
F rank  is a hustler from Hustlerville 
and will furnish the staid old Penn
sylvania city an inspiring example of 
W estern  push, pep and progressive
ness.

Thom as B. Carlisle (W orden Gro
cer Company) has purchased the 
handsom e residence property  at the 
N orthw est corner of Paris avenue 
and Logan street and has already 
taken immediate possession. Mr. 
Carlisle is an energetic and hard
w orking young business man who is 
achieving success earlv in life. H is 
new home is in th at locality of the 
city  designated as the “home of the 
idle rich.” I t  is reported that someone 
asked him the o ther day how far he 
resided from  ex-Senator W illiam Al- 
den Smith and th a t he replied: 
“Smith, oh, yes. He lives ju st back 
of me.”

Smith & Lake, the  Petoskey gro- 
cerymen, are off on a m onth’s trip  
to  W ashington and New York via 
automobile. T hey are accompanied 
by their wives.

O nly twelve Grand Rapids grocers 
have joined the Retail Grocers and 
M erchants’ Association of Michigan 
since the m em bership was changed

from  a per capita to  an individual 
basis. T here ought to  be 300 mem
bers in this city, especially as the next 
annual m eeting will be held in this 
city next February.

Edw ard Telfer, founder of the Tel- 
fer Coffee Co., D etroit, has sold his 
stock in the corporation to  his sons 
and will retire  from  business a lto 
gether. He will be succeeded as 
President by Eugene Telfer, who has 
heretofore served the com pany as 
Secretary and Treasurer. The new 
President has been identified w ith the 
business from  the tim e it was estab
lished and knows all the ins and outs 
of the coffee game.

Ladd J. Lewis, P residen t of the 
Adrian K nitting  Co., proposes to  be 
in Grand Rapids Oct. 11, which will 
be the fiftieth anniversary of his land
ing in the Second city. H e is com
ing to  note the changes which half 
a century has w rought. Mr. Lewis 
was first associated w ith the late 
H enry  S. Sm ith in the m anufacture 
of saleratus and agricultural imple
m ents. H e later form ed a copartner
ship with A. D. Plum b and engaged 
in the m anufacture of carpet sweep
ers under the style of the Plum b & 
Lewis M anufacturing Co. The busi
ness developed rapidly, but was final
ly absorbed by the Bissell Carpet 
Sweeper Co. Mr. Lewis was a m em 
ber of the B oard of Education fot 
many years and was President of that 
organization during the crucial per
iod in the educational h isto ry  of this 
city.

T hom as B. Ford, who has been 
connected w ith Y. M. C. A. w ork in 
France and this country for the past 
year, has doffed his w ar clothes and 
gone on the road for a patent roofing 
house in Cleveland. Tom  is a hustler 
and is doing well in his new position.

A widower who was m arried re
cently for the th ird  time, and whose 
bride had been m arried once before, 
wrote across the bottom  of the wed
ding invitations: “Be sure and come; 
this is no am ateur perform ance.”

I t  is quite natural th at the trade 
paper should endeavor to be con
structive, to  do its p art in the prom o
tion of com m unity welfare; but how 
this can be done m ost effectively and 
m ost successfully is a problem. I t  
m ust be rem em bered th a t no publica
tion can hope to  live on this earth  
if it fails to  in terest its subscribers; 
and trade papers th roughout the coun
try  have had a rem arkable grow th in 
recent years because they have not 
only interested their subscribers, but 
have rendered them  a special service 
not to be obtained elsewhere. The 
trade papers of to-day are  highly 
specialized—they seek not only to  
cover the news of their line, but they 
tell their subscribers the how and 
the w herefore of their own business.

T he last year and a half has been 
notably a sellers’ m arket in prac
tically all lines, and, in the jargon of 
the trade, it has been the buyers’ 
turn to buy. In  reality, while the 
keys and the freedom  of the city 
have not been turned over to the 
salesman, yet he has received fairer 
treatm ent in this period than he can 
'•’m em ber as ever having been his 
lot before. He has even been able 
to go “righ t up to  the boss,” show 
his samples, and make his sale in
stead of having to sneak up the back 
stairs, answ er the questions of an 
■nnumerable host of supernum erar
ies, and turn sadly on his heel when 
that same “boss” sent word, o r pur
ported  to  send word, from  some in
ner sanctum  to the effect th at he 
“was busy with a custom er.” Of 
course, there are plenty of lines 
where the salesman is treated  w ith 
all due courtesy, where days are 
scheduled for his com ing and he is al
ways seen and his samples politely 
examined. N otably the retail buy
ers have im proved their m ethods in 
the last few years] under pressure 
from the heads of departm ents who 
had the fact im pressed on them  th at 
they  were m issing some good things

in the m arket because of the Prus- 
s'an-like m ethods of their buying 
staffs. L. E. Stranahan.

Changes at Foster, Stevens & Co.
W . E. Beason, who for more than 

tw enty years has been m anager of 
Foster, Stevens & Co.’s sporting  goods 
departm ent has been obliged to  re
sign his position on account of ill 
health, and expects soon to leave lor 
M ontana and the W est.

H enry  Tepper, who for more than 
fifteen years has been connected with 
Foster, Stevens & Co.’s sporting  goods 
departm ent, has been appointed m an
ager of same to succeed Mr. Beason, 
who was obliged to give it up on ac
count of ill health.

O ra  A. Gibson, who for several 
years was in Foster, Stevens & Co.’s 
retail hardw are departm ent, and who 
later went to Central Lake to  engage 
in business for himself, has sold out 
and returned to  Grand Rapids and 
accepted a position in their sporting 
goods departm ent.

Lawrence Pettengill, who was with 
the Bump & McCabe H ardw are Co., 
of Petoskey, and later with the Page 
H ardw are Co., of Grand Rapids, has 
taken a position in Foster, Stevens & 
Co.’s retail hardw are departm ent.

“Your reference to the early day 
m erchants of Lowell in the last 
T radesm an,” rem arked Richard J. 
P rendergast, “reminded me of my first 
visit to  Lowell in the capacity of 
traveling salesman while in the em
ploy of the late John Caulfield, who 
was then engaged in the wholesale 
grocery business at the corner of 
Canal and Erie streets. W henever 
one of our regular salesmen was ill, 
Mr. Caulfield was in the habit of send
ing me out to cover the territory. 
This is how I happened to go to 
Lowell. W e had done business w th 
Charley M cCarty for years and I was 
confident I would secure a good order 
from him, so I made my first call at 
his store. He was as bland and ef
fusive a I could ask. He showed me 
over his store and took me through 
his bean warehouse and his produce 
departm ent, pointing out features I 
m ight be inclined to  overlook. The 
first thing I knew I  was dismissed 
at the front door, w ithout the order 
I had expected to receive. My next 
call was on John Giles, who welcom 
ed me with the quiet dignity charac
teristic of the man, gave me an order 
for twenty-five barrels of sugar and 
a long list of o ther articles he had 
on his w ant book and then took me 
back to his office and gave me the 
finest talk I ever received in my life. 
The words of encouragem ent and ad
vice he gave me are as clear to  me 
to-day as they  were thirty-five years 
ago. T h at talk  and th at order gave 
hie a new vision and I w ent back to 
M cCarty w ith a soul full of determ i
nation. I went out of the store a sec
ond time w ith a long order in m y side 
pocket and I have never ceased to  
th ink  th a t the generous act of John 
Giles was the tu rn ing  point in my 
career. He was a wonderful m an and 
his m em ory is w orthy  of the hearty  
tribute you paid him as a m an and 
a m erchant.”

Plea For Greater Unity of Action.
Kalamazoo, May 6—“M eeting up” 

with two of our nobly-made U. C. T. 
brothers, they both expressed them 
selves as thoroughly pleased with the 
“work,” as given by No. 156, as well 
as being thoroughly in accord w ith 
the ritualistic work and especially 
with the obligation. I t  would seem 
that the commercial travelers as a 
whole are treading paths along high
er planes than  ever before and cer
tainly the United Commercial T rav 
elers are proving a wonderful help 
and safeguard to  many, as well as 
being a strictly  first-class financial 
investm ent. W hat a power for good 
and w hat a wonderful drawing m ag
net this splendid organization is? How 
much greater it m ight be if every one 
of us would clasp hands in our pur
pose to  attain  yet g reater and grand
er things? L et every U. C. T. be
think himself of how he can help. 
The ways are many. A kindly word 
for the order, a thoughtful suggestion, 
a kindness shown, the warm  hand 
grasp and the genial smile. The year 
for the Grand Council of the S tate is 
about to close. Draw near, stand 
close, stand firmly a t the shoulder 
of these generous and hard working 
officers who have guided our fra te r
nal craft so successfully during the 
year ju st past. Let the se tting  sun’s 
last rays silhouette us together against 
a background of good deeds—kind
ness in word and deed to our fellow 
m an—betterm ents for each of us and 
reflect a year spent in unselfish work, 
for our order and its individual num
bers.

The “get together” a t Kalamazoo 
this June prom ises to  be not only the 
m ost enjoyable but m ost helpful and 
instructive of any like m eeting we 
have ever held in Michigan.

W e hope 1,000 m em bers will be 
present. The invitations will be out 
May 10. John  D. Clement.

New Voice Discovered at Saginaw.
Saginaw, May 6—No doubt the 

friends of L. M. Steward, the popular 
salesman for the D. A. Bentley Co., 
also correspondent for the  Michigan 
Tradesm an, will be glad to learn of 
his sudden springing into prom inence 
as a singer. Being asked to sing be
fore a small but appreciative audience 
in E lkton last week, it developed that 
he has a voice which shows careful 
train ing  and very wide range. I t  i$ 
to  be hoped th at the entertainm ent 
comm ittee of Saginaw Council will 
get in touch with Mr. Steward and 
make arrangem ents for him to  sing 
at our next regular entertainm ent.

Canners Not Happy.
Private letters from  State canners 

complain of delay in sta rting  the 
p lanting season fo r such crops as 
peas and spinach, by the long con
tinued rains which have soaked the 
ground, m aking it unworkable. I t  is 
feared th at the spinach pack will be 
curtailed, and that the output of fancy 
peas will suffer on account of the 
delay, as it will force the m aturing 
season into hot weather.

Caplon & M organ have engaged in 
the grocery business at Glendora. The 
National Grocer Co. furnishing the 
stock.

Vogt’s Rebuilt 
Gash Registers
Get our prices.
All makes and styles. 
Hundreds of satisfied 
customers brought to 
us through Michigan 
Tradesman. Aak for 
information.
J. C. VOGT SALES CO. 

Saginaw, Mich.
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DRUGSAND DRUGGISTS SUNDRIES
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M ichigan Board of P harm acy . 
P res id en t—L eonard  A. Seltzer, D etroit. 
S ec re ta ry —Edw in T. Boden, Bay City. 
T rea su re r—George F . Snyder, D etro it. 
O the r M em bers—H e rb e rt H . Hoffm an, 

Sandusky ; C harles S. Koon, M uskegon.
E x am in a tio n  Sessions—G rand R apids, 

M arch 18, 19 and  20; D etro it, Ju n e  17, 
18 and  19. ___________________

Drug Stores in Transition.
D rug stores are gradually being 

transform ed into cafeterias, to ile t-ar
ticle emporiums, fountain pen and 
stationery dispensaries, cigar stands, 
soda fountains, et* cetera. Liver pills 
and pain killers are occupying less 
and less space on the shelves. The 
old time apothecary shop that looked 
like a rogue’s gallery, with its form id
able array  of photographed medical 
quacks on the dollar boxes of the 
famous “cure-alls,” is now a thing 
of picturesque memory. The m ortar 
and pestle th at used to advertise m a
gic compounds for the alleviation of 
human ills has been pulled down from 
its swinging eminence above the front 
door. E xcept in certain sections of 
the country drug stores would have 
to  go out of business if they depended 
wholly upon their incomes from  the 
sale of patent medicines.

Reputable newspapers no longer 
accept alluring advertisem ents of 
m aster rem edies and paten t com
pounds w ith their ex travagant claims 
and spurious testim onials. Postal 
laws have also elim inated to  a large 
ex ten t the circulation of advertising 
hand-books and alm anacs of the once 
familiar type w ith their lurid accounts 
of m iraculous cures and instantaneous 
reliefs. More stringent regulations 
are needed to  p ro tect a highly sus
ceptible public against wholesale 
fraud and deception.

M ost of the southern states are 
extrem ely lax in their regulation of 
this evil. T he patent medicine busi
ness flourishes there to an extent 
unknown in the N orth. In  one issue 
of a prom inent Nashville daily the 
w riter clipped th irty -th ree  of the 
rankest possible medicine advertise
m ents. Im agine the effect of these 
nefarious appeals upon the crude, 
superstitious m inds of ignorant col
ored people and the less intelligent 
whites. I t  is to be hoped th a t in time 
public opinion will force the issue and 
put an end to  the w retched business.

Did you ever visit a typical negro 
drug store in the South? If you have 
you will never fo rget th a t curious a r
ray  of m otley colored bottles dis
played on the rickety, dust-covered 
shelves of a tiny room  on one of the 
side streets in the negro section. No 
o ther apothecary shop in all the 
world is quite like this. H ere  is in
dividuality of a d istinctly  novel sort. 
W e m ight call it a sym phony in col
ors, w ithout any punning allusion to

the light and dark hued gen try  drawn 
to this medical rendezvous by an im
plicit faith in the curative properties 
of its wierd preparations. T he color 
we have in mind is on the shelves in 
the zigzag row of oddly assorted  bo t
tles, each filled with a different color
ed liquid according to  the nature of 
the disease it is m eant to cure. Scar
lets, deep blues, and pinks usually 
predom inate amid a rainbow setting 
of more neutral tints.

A glance a t the labels tells a story  
of ignorant credulity difficult to m atch 
in the annals of chicanery. H ere is a 
cure for snake bite, there  an infalli
ble remedy for rheumatism, ague 
chills, worms and o ther m aladies too 
gruesom e to mention. The maximum 
price for health and long life a t this 
pharm aceutical jo in t is 50 cents. T em 
porary relief from  the m ost distres
sing physical disorder m ay be had 
for the small sum of two-bits.

The Robin’s Song.
W ritten  fo r th e  T radesm an .
W hen  adaw n  th e  ea s te rn  sk y  
E re  th e  shades of n ig h t do die 
E a rly  th ro u g h  m y w indow  pane 
O ften prophesy ing  ra in  

Comes th e  rob in ’s song.

M ore th a n  b ird  I know  thou a rt!
Thou reveales t th e re  a  h e a r t 
Overflowing w ith  its  joy 
Seeking sadness to  destroy  

W ith  you r robin-song.

D ream s d ispelling from  my bed 
I en joy yo u r no te  in s tead  
A nd th e  livelong day you cheer 
If  on w ak ing  th e re  I  h ea r 

T hen  th e  robin-song.

T hus in  sp ring  you sing  to  me 
Y onder from  yo u r n estin g  tree  
M ore th a n  bird! Thou sure ly  a r t  
W ing -ed  joy! T hou p lay ed st th e  p a r t 

A t day b reak  w ith  you r song!
C harles A. H eath .

The Store of 10,000 Items.
In  these queer days, when the drug

gist sells package handkerchiefs, the 
book store trades in seeds and g a r
den tools and the hardw arem an stocks 
razors and shaving soaps, the poor 
public is som ewhat perplexed as to 
which way to turn.

A K entucky pharm acy, recognizing 
the shifting boundary lines, recently 
ran an advertisem ent listing odd kinds 
of m erchandise he sold, such as collar 
buttons, fishing tackle, flashlights, 
garters, etc. Needless to  say, the 
sales of such articles picked up con
siderably.

An optim ist has been defined as a 
man who goes into a restau ran t w ith
out a cent in his pocket and orders up 
a p late of oysters, expecting to  pay 
for the meal with the pearl he hopes 
to  find in the oyster. M ost eating- 
house proprietors would be content to 
lose a plate of succulent bi-valves for 
the tonic effect of m eeting a m an of 
such sublime faith. Ju s t in passing 
it m ay be observed th at in the mind 
of the average hotel or restauran t 
w aiter a pessim ist is one who orders 
a plate of oysters, finds a pearl, and 
kicks because the coffee is cold.

Grape-Nuts Ice Cream
The New Craze

G rape-N uts Ice  C ream  is a d ish  that lo o k s  
lik e  nuts and tastes lik e  n u ts, o n ly  b etter. In  
a d d itio n  to  its  h ig h ly  d e lic io u s  flavor , ic e  
cream  m ade w ith  grape-nuts has a doubled  
fo o d  va lue.

E v e ry b o d y , ch ild ren  as w e ll  as grow n u p s, 
lik e  it.

It shou ld  be hand led  by e v e r y  drug store, 
c o n fe c tio n e r y  store , cafe , h o te l and th e  p laces  
w h ic h  se ll  so ft  drinks.

PIPER ICE CREAM CO.
408-10 E. S o u th  Street

Kalamazoo Michigan

Red Crown 
Gasoline for Power

The m odem  m otor and improved carburetors have demon
strated beyond question that gasoline made especially for 
motor fuel—as Red Crown is made—will give the m ost 
power—the m ost speed and the m ost miles per gallon.
Red Crown, like your automobile, is built to specifica
tions and Red Crown specifications have been worked out 
by the m ost eminent petroleum chemists and automobile 
engineers available.

Red Crown contains a continuous chain of boiling point 
fractions, starting at about 95 degrees and continuing to 
above 400 degrees. I t  contains the correct proportion of 
low boiling point fractions to  insure easy starting in any 
temperature—the correct proportion of intermediate boil
ing point fractions to insure smooth acceleration—and the 
correct proportion of high boiling point fractions with  
their predominance of heat units to insure the maximum  
power, miles and speed.

These are the things that make Red! Crown the m ost effi
cient gasoline possible to manufacture w ith present day 
knowledge.

For sale everywhere and by all agents and agencies of

STAN DA R D  OIL COMPANY
(IN D IA N A )

Chicago U. S. A.
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B i g g e s t  Profit  in _  A  *1
Staples

The successful grocer knows this—that’s why he 
keeps stocked up on Fels-Nspths Soap has kept 
stocked up on this fast-selling staple for years.

FELS-NAPTHA SOAP J r  T /
is the housewife's first choice because she knows 
that with Fels-Naptha Soap she does not have to boil 
the clothes unless she really wants to. She uses 
Fels-Naptha continuously as tittle rubbing is re
quire'*. The known usefulness of Fels-Naptha 
means repeat orders to the dealer. Chocolates

Stock up on FELS-NAPTHA at once.

Package Goods of 
Paramount Quality 

and
Artistic Design

IC E  C R E A M
M ADE IN  GRAND RAPIDS

A R C T IC  IC E C R EA M  CO. Claude G. Piper, Mgr.

1919
Guarantee Iceless Soda Fountains

Wilmarth Show Gases and 
Store Fixtures

Fountain Supplies of Every Nature

We are taking this last opportunity to remind the 
trade that it is not too late to make the purchase of that 
new fountain, or those new show cases, prescription 
cases, or store fixtures. However, any who may have 
such inclinations or desires would do well to put them 
into execution in the near future before the demand for 
such commodities too far exceeds the supply.

Do not forget that there is every indication of the 
biggest soda fountain trade that this section of the coun
try has ever seen for this COMING SEASON. It is 
only fair to yourself to get in touch with our Mr. A. W. 
Olds at once, and to let him put you in line to take ad
vantage of this unprecedented trade for the 1919-1920 
season.

Hazeltine & Perkins Drug Co.
Grand R apids, M ich igan

W H O L ESA LE DRUG PRICE C U R R E N T
Prices quoted are nominal, based on market the day ot issue

Acida
Boric (Pow d.) . .  18® 25
Boric (X ta l) . . . .  18® 2B
C arbolic ..............  21® 25
C itric  ..................  1 35@1 45
M uriatic  ..............  3%® 9
N itric  ......................  10® 15
Oxalic . . . .  ............. 63® 60
Sulphuric ............  3%@ 5
T a rta r ic  ........... 1 12@1 20

Ammonia
W ater , 26 deg. . .  10@ 20 
W ate r , 18 deg. . .  9%@ 18 
W ater , 14 deg. . .  9© 17
C arbonate  ............  19® 25
Chloride (G ran .) 17% ®  25

Baiaama
C opaiba ............. 1 20@1 40
F ir (C anada) . .  1 75©2 00 
F ir  (O regon) . . . .  SO® 75
P e ru  ..................  4 75©5 00
Tolu ....................  2 00@2 25

B arks
C assia  (o rd inary ) 40® 45 
C assia  (S aigon) 90®1 00 
S assa fra s  (pow. 50c) ® 45
Soap C u t (pow d.)

35c ....................... 26® SO
B erries

Cubeb ................ 1 75® 1 80
F ish  ............................... 1 00
Ju n ip e r ................... 10® 18
Prick ley  A sh  . . . .  ® 80

E x tra c ts
L icorice ................  60® 65
Licorice powd. . .  1 25®l  50 

F low ers
A rn ica  ................. 1 20®1 25
C ham om ile (G er.) 70® 80 
Cham om ile Rom. 1 50® 1 60

Gums
A cacia, 1st ........... 65® 70
A cacia, 2nd ..........  55® 60
A cacia, S o rts  . . . .  35® 40
A cacia, pow dered 45® 50 
Aloe3 (.Barb. Pow ) 30® 40
Aloes (Cape Pow .) 30® 85 
Aloes (Soc Pow ) 1 30® 1 36
A safoe tida  ............. @6 50

P ow ......................... ®6 75
C am phor ..........  3 20® 3 30
G uaiac ................... ®2 15
G uaiac, pow dered @2 25
Kino ....................... © 85
Kino, pow dered . .  ®1 00
M yrrh  ..................... ©1 40
M ^T h , Pow ...........  ©1 50
Opium  ............  25 50@26 00
Opium, powd. 27 00© 28 00 
Opium, g ran . 27 00@28 00
Shellac ..................  65® 75
Shellac, B leached 75® 85
T rag a c a n th  . . . .  4 25©4 50 
T rag a c a n th  pow der @4 00 
T u rp en tin e  ..........  15® 25

Insecticides
A rsenic ..................  16© 20
Blue V itriol, bbl. ©09% 
Blue V itriol, less 10%©15 
B ordeaux  M ix D ry  23® 38 
H ellebore, W hile

pow uered 31>® <5
In sec t P ow der . .  45® 70
Lead, A rsen a te  P o  32® 48 
Lim e and  Sulphur

Solution, gal. . .  20® 85
P a r is  G reen  ...........46® 52

Ice Cream
P ip e r Ice C ream  Co., 

K alam azoo
Bulk, V anilla  ............... 1 00
Bulk, Chocolate ........... 1 10
Bulk, C a r a m e l ................. 1 10
Bulk, G rap e-N u t ...........1 10
Bulk, S traw b erry  . . . .  1 20
Bulk, T u tti  F ru it!  . .  1.20
Brick, V a n i l l a ............1 20
Brick, C hocolate . . . .  1 60
Brick, C aram el ..........  1 60
Brick, S traw b erry  . . . .  1 60 
Brick, T u t ti  F ru it!  . .  1 60 
B rick any  com bination  1 60 

Leaves
B uchu ................... @3 00
B uchu, pow dered @3 25 
Sage, bulk . . . . . .  67© 70
Sage, % loose . . . .7 2 ®  78
Sage, pow dered . .  65® 60 
Senna, Alex . . . .  1 40®1 60
Senna, T inn ...........30® 35
Senna, T inn. pow. 35® 40
U va U rsi ..............  25® 30

Oils
A lm onds, B itte r,

tru e  ..............  18 50®18 75
A lm onds. B itte r,

a rtif ic ia l ......... 7 00®7 20
Alm onds, Sw eet,

tru e  ................. 3 50@3 75
A lm onds, Sw eet,

im ita tio n  ......... 75@1 00
Am ber, crude . .  4 00@4 25 
Am ber, rectified 6 50@5 75
A nise ................... 2 60@2 75
B ergam ont ......... 9 60@9 75
C ajepu t .................1 75®2 00
C assia  ................. 4 50® 4 75
C a s t o r .................. 2 60® 2 80
C edar L ea f . . . .  1 75@2 00
C itronella  ..............  90® 1 20
Cloves ................  3 00@3 25
C ocoanut ........... 40® 60
Cod L i v e r ........... 6 6005  75
C roton  ................. 2 00@2 26

C otton Seed . . . .  2 05®2 20
Eigeron ..............  6 50® 6 75
Cubebs ..........  11 50@11 T”>
E igeron  ................  7 50®7 75
E ucalyp tus . . . .  1 25® 1 35 
Hem lock, pure 2 00® 2 26 
Ju n ip e r B erries  16 00®16 25 
Ju n ip e r  W ood . .  3 00®3 25 
L ard , e x tra  . . . .  1 50® 1 70
L ard , No. 1 ____ 1 30® 1 50
Lavender. Flow. 9 00® 9 25 
Lavender, G ar'n  1 50® 1 75
Lem on .................. 2 25@2 50
Linseed, boiled, bbl. @1 75 
L inseed, bid less 1 85© 1 90 
L inseed, raw , bbl. @1 73 
L inseed raw  less 1 83@1 90 
M ustard , tru e . oz. ©2 95 
M ustard , artifil, oz. @1 60
N eatsfo o t ..........  1 30® 1 50
Olive, pu re  . . . .  4 00®7 50
Olive. M alaga, 

yellow . . . . . . .  3 75@4 00
Olive, M alaga,

g reen  ..............  3 75® 4 00
O range, Sw eet . .  4 00®4 25 
O riganum , pu re  ®2 60 
O riganum , com 'l © 75
P ennyroyal . . . .  2 50®2 76 
P ep p e rm in t . .  12 00® 12 20 
Rose, p u re  . . .  38 00®40 00 
R osem ary  Flow s 2 00®2 25 
Sandalw ood. E.

1.......................  18 50® 18 76
S assa fras , tru e  3 50 @3 75 
S assa fras , a rtlf i’l 90® 1 20 
S p ea rm in t . . . .  12 00® 12 25
Sperm  ................... 2 40®2 60
T an sy  ................. 5 50®5 75
T ar. U SP  ................  45® 60
T urpen tine , bbls. ® 88 
T urpen tine , less 93@1 00 
W in tergreen , tr .  800®8 25 
W in tergreen , sw eet

b irch  ................. 7 00®7 25
W in te rg reen , a r t  90®1 20 
W orm seed . . . . .  6 60®6 76 
W orm w ood . . . .  7 60®7 75

Po tassium
B icarb o n ate  . . . .  70® 75
B ich rom ate  ..........  62® 60
B rom ide ..............  70® 75
C arbonate  .............1 00@1 10
C hlorate, g ra n ’r  70® 76
C hlorate, x ta l or

pow d...................... 45® 50
Cyanide ................  32 %@ 50
Iodide ................. 4 2»@4 36
P e rm an g an a te  . .  1 50® 1 75 
P ru ss la te , yellow 1 20©1 30 
P ru ss ia te , red  . .  2 00@2 50 
S u lphate  ..............  © 85

Roots
A lkanet ............... 4 50®4 75
Blood, pow dered 1 10©1 20
C alam us ................  60©2 50
Elecam pane, pwd. 22® 25
G entian , powd. 25® 30
G inger, A frican,

powdered ..........  25® 80
Ginger, J am a ica  35® 40
Ginger, Jam aica ,

powdered ..........  32® 35
Goldenseal, pow. 8 00®8 20 
ipecac, powd. . .  5 00@5 50
Licorice ................  45® 50
Licorice, powd. 40® 50
U rn s , pow dered 40<qi 46
Poke, pow dered 20® 25
R hubarb  ........ .. @1 85
R hubarb , powd. 2 00 @2 25 
Rosinweed, powd. 26® 30 
S arsaparilla , H ond.

g r o u n d .............. 1 25® 1 40
S a rsap arilla  M exican, 

g round  . . . . . . . .  75® . 80
Squills ..................... 35® 40
Squills, pow dered 45® 65 
Tum eric, powd. 25© 80
V alerian, powd. . @2 00

Seeds
A nise ..................... 42® 45
Anise, pow dered 47© 50
Bird, i s  ..................  13© 19
C anary  ................... 28® 15
C araw ay, Po. .80 70® 76
C ardam on ........  1 80®2 00
Celery, powd. 1.00 90®1 00 
C oriander powd .30 22%©25
D ill ......................... 30® 35
Fennell ............... 1 00@1 20
F lax  ....................   10® 15
Flax, g round . . . .  10© 15 
Foenugreek  pow. 22® 30
Hem p ................... 11%@ 16
Lobelia ..................  70® 75
M ustard , yellow . .  4»w Ml 
M ustard , b lack  . .  30® 35
Poppy ................... ©1 00
Q uince . . . . . . . .  1 50©1 75
R ape  ......................  15® 20
Sabadilla  ............. @ 35
Sabadilla, powd. 30® 35
Sunflow er ..............  22® 30
W orm  A m erican  . .  @ 2 5
W orm  L ev an t . .  1 65@1 76

T lnctu ree
A c o n i te ..................  @1 70
Aloes ...........   @1 20
A rnica  ..................  @1 50
A safoetida  ..........  @3 90
B elladonna . . . . .  @1 40
B enzoin ..............  @ 180
B enzoin Compo’d @8 00
B uchu ................... 0 3  70
C an th arad ies  . . .  @2 90

Capsicum  .......... @1 95
C ardam on .......... @1 50
C ardam on, Comp. @1 35
C atechu .............. ©1 50
C inchona ............ @1 80
Colchicum .......... ©2 40
Cubebs .................. @2 60
D igitalis .............. @1 60
G entian  .............. @1 20
Ginger .................. ©1 50
Guaiac ................ @2 65
Guaiac, Ammon. ©2 40
ludine .................. ©1 50
Iodine, Colorless ®2 on
Iron, clo............... @1 45
Kino .................... @1 35
M yrrh  ................ @2 25
N ux V om ica . . . . @1 95
Opium ................ @8 00
Opium, Camph. @1 50
Opium, D eodorz’d @8 00
R hubarb  .............. @1 80

P a in ts
Lead, red  d ry  . . . .  13® 13% 
Lead, w hite  d ry  13®13% 
Lead, w hite  oil . .  13®13%
Ochre, yellow bbl. ® 1% 
Ochre, yellow  less 2 @ 6
P u tty  ..................  4%@ 7
Red V enet’n A m er. 2® 6
Red V enet’n, E n g  2%® 6
V erm illion, A m er. 25® 30
W hiting , bbl............... ® 2%
W h itin g  ..............  3%@ 6
L. H . P . P rep . 3 00@3 25

M iscellaneous
A cetanalid  ............  66® 75
Alum ......................  17® 20
Alum, pow dered and

ground ..............  18® 21
B ism uth , S ubni

tra te  ............... 4 00®4 10
B orax  x ta l o r

pow dered ........... 10® 15
C an tharades  po 2 00 @6 50
Calom el ..............  2 20®2 30
C apsicum  ..............  38® 45
C arm ine ............  6 50®7 00
C assia B uds ......... 50® 60
Cloves ..................  67® 65
C halk P repa red  . .  12® 16 
Chalk P rec ip ita ted  12® 15
Chloroform  ..........  53® 60
Chloral H y d ra te  1 80@2 00
Cocaine ..........  12 30® 12 86
Cocoa B u t t e r ........ 65® 76
Corks, list, less 40%
Copperas, bbls...........® 2%
Copperas, less . .  3%@ 8
Copperas, powd. 4%© 10
Corrosive Sublm  2 00@2 10 
C ream  T a r ta r  . . . .  65® 75 
C uttiebone . . . . .  96® 1 00
D extrine  . . . ___ 8® 15
D over's Pow der 5 76©6 00 
Em ery, All Nos. 10® 15 
Em ery, Pow dered 8® 10
Epsom  Salts, bbls. @ 3%  
Epsom  Salts, less 5© lu
E rg o t ......................   ©4 00
E rg o t, pow dered ® 4 00 
F lake W hite  . . . .  16© 20
Form aldehyde, lb. 27® 30
G elatine ..........  1 76® 1 90
G lassw are, full case  68% 
G lassw are, less 50% 
G lauber Salts, bbl. ® 3
G lauber Sa lts  less 4® 8
Glue, Brow n ...........25® 35
Glue, B row n Grd. 20® 30 
Glue, W hite  . . . .  30® 35 
Glue, W hite  Grd. SO® 36
G lycerine ..............  24® 38
Hops ........................  65® 75
Iodine .............. ... 5 60®6 90
Iodoform ..........  6 59®6 74
Lead, A ceta te  . . .  25® SO
Lycopdium  ----- 2 00@2 25
Mace ......................  86® 90
Mace, powdered 96®1 00
M enthol ............  8 00® 8 20
M orphine . . . .  14 30@15 00
N ux Vomica ........  ® SO
N ux Vomica, pow. 28 0  85 
Pepper black pow. 58® 68
Pepper, w hite  ........  @ 80
P itch , B urgundy ® 16
Q uassia  ..................  18® is
Q uinine -----. . . .  l  09@1 59
Rochelle S a lts  . .  55® 60
Saccharine ..........  @ 56
S alt P e te r  ............  30® 40
Seidlitz  M ix tu re .. 43® 50
Soap, green  ..........  20© 80
Soap m o tt castile  22% @ 25 
Soap, w h ite  cas tile

case  ......................  @25 00
Soap, w hite  cas tile

less, p e r b a r ..........  @2 65
Soda A sh 4%@ 10
Soda B icarbonate  8% © 10
Soda, S a l .................   2© 6
Sp irits  C am phor . .  @2 00
Sulphur, roll . . . .  4%@ 10 
Sulphur, Subl. . .  4%@ 10
T am arinds  ............  25® 80
T a r ta r  E m etic  1 0301 10 
T urpen tine , Ven. 5006  00 
V anilla  Ex. pu re  1 6 0 0  2 00 
W itch  H azel . . .  1 8 8 0 1  76 
Zinc S u lpha te  . . . .  16© 18
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, w ithin six  hours of m ailing, 

and are intended to be correct at tim e of going to press. Prices, however, are 
liable to «•hang« at any tim e, and country merchants w ill have their orders filled 
at market prices at date of purchase.

ADVANCED D EC LINED
Cheese. G reen Peas.
M azóla. Split P eas.
Rolled O ats. C anary  Seed.
Some Soaps.

AMMONIA
A rctic B rand M ustard,

12 oz. 16c, 2 doz. box 2 80 M ustard,
16 oz. 25c, 1 doz. box 1 76
22 oz., 40c, 1 doz. box 2 85 

A X LE GREASE
Mica, 25 lb. p a i l ...........1 60

BAKED BEANS
No. 1, per doz. ...............1 95
No. 2. p e r doz.............  2 00
No. 3, p e r doz............. 8 15

b a t h  b r i c k
E ng lish  ........................... 95

BLUING 
Jen n in g s '

Condensed P e a rl B luing 
Sm all, 8 doz. box . . . .  8 66 
L arge , 2 doz. box . . . .  2 70

BREA K FA ST FOODS 
Cracked W heat, 24-2 4 60
C ream  of W h ea t . . . .
P illsbu ry ’s B eet C er’l 
Q uaker Puffed Klee . .
Q uaker Puffed W h ea t 
Q uaker B rk fs t B iscu it 
Q uaker Corn F lakes  . .
R alston  P u r in a  ........... 4 00
R alston  B r a n z o s .......... 2 JU
R alston  Food, la rge  .
R alston  Food, sm all .
Saxon W heat Food . 
g h red  W h ea t B iscu it
T riscu it, 1 8 ..............8 26

Kellogg’s  B rands 
T oasted C orn F lakes  4 20 
T oasted  Corn F lak es  

Ind iv idual . . . . . . . .  2 00
(Crumbles ......................  4 20
(Crumbles, Indv....  8 00
Biscuit ............................  |  00

P e a n u t B u tte r  ........... * 6 6
B ran  ................................. 3 60

BROOMS
F an cy  P a rlo r , 26 lb. 9 00
P arlo r, 6 S tring , 25 lb. 8 75
S tan d a rd  P a rlo r . 23 lb. 8 60
Common, 23 lb .............. 8 00
Special. 23 lb .................. 7 26
W arehouse, 23 lb. . .  10 00

M ackerel
1 lb ..........
2 lb.

1 80 
2 80

Soused, 1% l b . ........... 1 60
. . . .  2 76

7 50 
2 60 
4 36 
4 35
1 90
2 90

8 80 
2 30 
4 80 
4 60

BRU SHES
Sorub

Solid B ack, 8 in. . 
Solid B ack, 11 in. . 
P o in ted  E n d s  . . . .

1 60 
1 76 
1 26

No. S 
No. I  
No. 1

Stove

No.
No.
No.
No.

Shoo

1 N  
1 69 
» 09

1 99 
1 89 
1 79 
X 99

Soused, 2 lb.
Tom ato, 1 lb. .................
Tom ato , 2 lb.....................

M ushroom s
B uttons, M* ...............
B u ttons, Is  ................... § 6 0
H otels, Is  ..................... ©44

Plum s
P lum s ................... 2 50©S 00

P ea rs  In Syrup 
No. 8 own pe rd s. 8 26©8 76

P e a t
M arrow fa t ........  1 7601 86
E arly  J u n e  . . . .  1 9002 10 
E arly  J u n e  s iftd  2 1602  SO

P esohss
P ie  .............................. ..
No. 10 size can  pie 0 6  00

P ineapple
G rated , No. 2 ..............  2 86
Sliced No. 2 E x tra  . .  2 90

Pum pkin
GOOd ................... 1 30
F an cy  ............................... f  «
No. 1 0 ...............................4 60

R aspberries
No. 2, B lack  Syrup  . .  8 00
No. 10, B lack  ............. 12 60
No. 2, R ed P reserved  
No. 10, R ed, W a te r  . .  14 00 

Salm on
W arren s, 1 lb. T a ll . .  8 65 
W arrens, 1 lb. F la t  . .  •  76
Red A laska  ................... 2 85
M ed. R ed A lask a  . . . .  2 60 
P in k  A laska  ............... 2 20

Sard ines
D om estic Ms ............... 6 76
D om estic, M M u sta rd  6 50 
D om estic, % M u sta rd  8 80 
N orw egian , M* •••• 15018 
Po rtuguese , Ms . . . .  80035

S au er K ra u t
No. 3, c an s  ................... 1 46
No. 10, c a n s ....................

S hrim ps
D unbar, I s  doz. ............. 1 99
D unbar, 1M* doz. . . . .  8 40

S traw b err ies
S tan d a rd  ...........   8 60
F an cy  . . . . . . . . . . . . . . .  2 89

T om atoes
No. 2 ...................................1 45
No. 3 ................................  1 39

B U T T E R  COLOR 
Dandelion, 26o size  . .  2 00

CA N D L E8
Paraffine, 6 a .................. I f
Paraffine, 12s . . . . . . . .  16
W ic k in g ........................... 40

CA NN ED  GOODS 
A pples

2 lb. S ta n d a rd s  . . . .  0 1  46 
No. 10 ..................... • *  09

B lackberries

No. 10 ...............................6 76

C A TSU P
V an C am p’s, M p in ts  1 80 
V an C am p 's  p in ts  . . . .  2 70

2 lb ..........................
S ta n d a rd  No. 10 .12 60

Been*
B aked  ................... 1 2502  26
R ed K idney  . . . .  1 8601  86
S t r i n g ......................8 *9#8  60
W ax  .....................  1 9002  69

Blueberries
S t a n d a r d .............. 0
No. 1 0 .......................0 U  69

C lam s
Little Neck, 1 l b . ...........

C lam  B eulllen 
B u rn h am ’s  U  pL  . . . .  2 26
B urnham ’s  p ts ................. 8 76
R n rn h am ’s  a te . . . . . . .  T 69

Corn
F a i r .........................
Good .....................
F an cy  .................—

H om iny
S tan d a rd  ..............

L obster
M lb . .....................   2 10
M lb. *

C H E E S E
P eerle ss  ..................
B rick  ......................
L eiden  ................
L im burge r ...........
P ineapp le  ............
E d am  ...................
Bap Sago .............
Sw iss, D om estic

CH EW IN G  GUM 
A dam s B lack  J a c k  . . . .  70
B eem an’s  P epsin  ........... 70
B eechnu t ........................... 76
D oublem int ....................... 79
F la g  S p r u c e ......................... 70
Ju icy  F r u i t  .................. . .  79

@37
@33
0
02

Spearm in t, 
Y ucatan  
Zeno . . .

W rig leys

1 86 
2 16 
2 SO

1 26

2 86
P icn ic  Flat ................  2 76

CHOCOLATE 
W alte r  B ak er Sc Co.

G erm an’s  S w eet.........
P rem ium   .........  86
C aracas  ....................  28

W h ite r M. Low ney Co.
P rem ium , k s  ................  86
P rem ium , % s ...............  86

CIGARS
P e te r  D ornbos B rands  

D ornbos Single B ndr. 48 00 
D ornbos P e rfec to  . .  42 60 
V an  D am , Sc . . . . . . .  87 60
V an  D am , 6c . . . . . . . .  42 50
V an  D am , 7 c ............... 60 00
Van Dam, lOe .........  76 60

N ational G rocer Co. B rands 
A ntonella C igars, 50

foil ..........................  37 50
A ntonella  C igars, 100

foil ..........................  37 50
A ntonelia  C igars, 25

t i n s ..........................  37 50
El R ajah , D ip lom át

icas, 100s ..............  7 00
E l R ajah , corona, 50

p er 100 ................. 7 75
E l R ajah , E p icure, 50

p er 1000 ............... 74 00
El R ajah , E picure, 25,

p e r 100 ................. 8 30
E l R ajah , A rk, 50,

per 100 .................  7 30
El R ajah , P res iden t,

50, p e r 100 ............... 10 00
Cdin, M onarch, 50,

wood, per 100 . . . .  5 00 
Odin, M onarch, 25 t in  5 00 
M ungo P a rk , 2500 lo ts 67 20 
M ungo P a rk , 1000 lo ts  68 87 
M ungo P a rk , 500 lo ts  70 56 
M ungo P ark , less th a n

500 ..........................  73 00
M ungo P a rk , 25 wood 73 00

Johnson  C igar Co. B rands  
D u tch  M aste rs  Club 87 50 
D utch  M aste rs  B anq. 87 50 
D utch  M aste rs  Inv . 87 60 
D u tch  M aste rs  P an . 75 00 
D u tch  M as te r G rande 75 00 
D u tch  M as te r Special 70 00
E l P o r ta n a  ................... 47 00
Gee J a y  ....................... 43 00
D utch  M aste rs  S ix  50 00 
D utch  M aste rs  H and

M ade ........................... 48 00
D utch  M aste rs  B aby

G rand  ......................... 43 00
L ittle  D utch  M aste rs  36 50 
S. C. W . new  size . .36 50 
D utch  M aste rs  Sec

onds, new  size . . . .  43 00

W orden G rocer Co. B rands
B oston  S tra ig h t . . . .  45 00 
T ran s  M ichigan . . . .  45 00
C ourt R oyal ............... 50 00
H em m eter’s  C ham 

pion ............................. 48 00
Iroquois ....................... 47 00
Q ualex  ........................... 48 00
L a  Q u a la t in c ia ........... 73 00
W orden’s  H an d  M ade 87 60
B. L. ............................. 45 00
R oyal M ajo r ............... 47 00
L a  V alla R o s a ........... 88 00
L a  V alla  Ro3a, K ids 47 00
V alla G rande ..........  49 00
K uppenheim er, No. 2 45 00 
F ir s t  N a tio n a l ........... 33 00

C LO TH E S LIN E
P e r  dos.

No. 40 T w isted  C otton  2 00 
No. 60 T w isted  C otton  8 60 
No. 60 T w isted  C otton  I  00 
No. 80 T w isted  C otton  8 86 
No. 60 B raided  C otton  2 60 
No. 60 B raided  C otton  8 00 
No. 80 B raided  C otton  8 60 
No. 60 Bush Cord . . . .  6 40
No. 60 S ash  Cord . . . .  4 60
No. 60 J u te  ...... 1 76
No. 72 J u te  ...... 2 00
No. 60 S i s a l ..................... X 86

G alvanized W ire  
No. 20, each  100ft. long 1 69 
No. 19, each  lOOfL long 2 10 
No. 20, each  100ft. long 1 00 
No. 10, each  100ft. long  2 10

COCOA
B ak er’s  ............................... 89
B unte , 10c sise  ............... 88
B unte , M lb. ........... . .  2 2ft
B unte , 1 lb .....................  4 00
C leveland ......................... 41
Colonial, 14a ..................... 26
Colonial, M s .................... 83
Eppa ..................................... 42
H erabey’s  Ms ................... 22
H e ra h e y s  Ms ..................... 20
H u y le r ................................. 26
Low ney, M s ........................28
Low ney, M s ........................37
Low ney, m  .................... 27
Low ney, 6 lb. can s  . . . .  87
V an H outen , Ms .............12
V an H outen , M s .............. 18
V an H outen , ...............26
V an H outen , I s ................66
W & n-E ta ........................... 86
W ebb . ; . . . . . ....................  83
W ilbur, Ms ....................... 88
W ilbur, M s ....................... 28

COCOANUT
Ms, 5 lb. case  ............... 88
Ms, 5 lb. case  ............... 37
Ms, 15 lb. case  ............. 36
Ms, 15 lb. case ............. 36
Ms & Ms. 10 lb. case 35M
6 and  12c pails ..........  4 35
Bulk, palls  ..................... 28
Bulk, barre ls  ................... 26
70 8c pkgs., pe r case  4 25 
70 4 oz. pkgs., p e r case  4 80 
B akers C anned, doz. 1 20

C O FFE E S ROASTED 
Rio

Common ......................  27 M
F a ir  ............................ ... 28.%
Choice ............................  29%
F ancy  ............................  30 M

S an to S
Common ........................  32
Ffeir ............................... 33
Choice ..........................  34
F ancy  ............................  35
P eaberry  ......................  34

M araca ib o
F a ir  ................................  36
Choice ............................  38

C hocolates Pa ils
A ssorted  Choc................. 32
A m azon C aram els . . . .  30
C ham pion .........................28
Choc. Chips, E u rek a  35 
K londike C hocolates 35
N abobs ............................  35
Nibble Sticks, box ..2  26
N u t W afers  ....................  36
Ocoro Choc. C aram els 84 
P e a n u t C lusters  . . . . . .  40
Q u in te tte  ........................  82
R egina ............................... 27

Pop Corn Goods 
C rack e r-Jack  P rize  . .  6 00
C heckers P rize  .............5 00

Cough Drops
Boxes

P u tn am  M enthol . . . .  1 50
S m ith  B ros....................... 1 60

COOKING COMPOUNDS 
Crlsco

36 1 lb. cans . . . . . . . 1 0 35
24 1M lb. cans . . . . . . 1 0 35
6 6 lb. cans  .......... . . . 1 0 35
4 9 lb. cans . . . . . . . 1 0 35

M exican
Choice ....................
F ancy  ............................  38

F a ir  . 
Fancy

G uatem ala

Jav a
P r iv a te  G row th
M andling ..........
A nkola ................

Mazóla
36 P in ts , tin , 2 doz. . . . .  8 00
38 Q uarts, tin , 1 doz. . . .  7 50

% gal. tins, 1 doz. ..14  25
Gal. tins, % doz. . . ..13 80

38 5 Gal. tins , 1-6 doz. ..20  50
40

CREAM TARTAR
B arre ls  o r D rum 3 .,. . . .  78

as Boxes .......................... .. . . .  80

S an  S a lv a d o r  
Good ..............................  36

M ocha
S hort B ean ....................  50
ì.ong B ean  ....................  50

B ogo ta
F a ir  .................................  40
F an cy  ............................... 42

P a c k a g e  C offee
New Y ork B asis  

A rbuckle ....................  32 00

M cL a u g h lin ’s  X X X X  
M cL aughlin’s  XX X X  p ack 
age cotiee is sold to  re ta il
e rs  only. M ail a ll o rders  
d irec t to W . F . M cL augh
lin  & Co., Chicago.

D RIED  FR U IT S 
Apples

E v ap ’ed, Choice, blk 017  
E vap 'd  F an cy  b lk ..  0

E x tra c ts
H olland, % g ross bxs.
Felix , M g ro ss  ...........
H um m el’s  foil, M gro. 
H um m el’s  tin , % gro.

1 30 
1 15 

85 
1 43

CONDENSED M ILK
C arnation , Tall, 4 doz. 6 60
C arnation , Baby, 8 doz. 5 95
P e t. T a ll ....................... 6 35
P e t, B aby ....................... 4 30
V an  Cam p, T a ll ......... 6 26
V an Cam p, B aby . . . . 4 30

M ILK COMPOUND
H ebe, Tall, 6 doz........... 6 00
H ebe, Baby, 8 d o n  ... 4 75

CONFECTIONERY
S tick  C andy P a lls

H orehound  ................... 26
S ta n d a rd  ....................... 25

Cases
¿lim bo ........................ 26

Mixed C andy
P a ils

B roken .......................... 25
C u t L oaf ..................... . 26
G rocers .......................... . 20
K in d e rg a rten  .............. . 29
L ead er ........................ . 26
N ovelty  ......................... . 26
P rem io  C ream s ........ . >6
R oyal ............................. . 24
X  L  O .......................... . 22

Specialties P a ils
A uto  K isses (b ask e ts) 26 
B onnie B u tte r  B ite s . .  32 
B u tte r  C ream  Corn . .  82 
C aram el Bon Bona . .  82 
C aram el C roquettes  . .  80 
C ocoanut W affles . . . .  28 
Ooffy Toffy . . . . . . . . . .  SO
Fudge, W aln u t ........... 82
Fudge, Choc. P e a n u t 28 
C ham pion G um  D rops 26 
R asp b erry  Gum  D rops 26 
Iced O range Jellies  . . 2 7  
Ita lia n  Bon Bons . . . .  27 
AA Licorice D rops

5 lb. box ................... 2 26
Lozenges, P ep ..............  29
Lozenges, P in k  ......... 29
M anchus ....................... 27
M olasses K isses, No.

B ask e ts  ................... 25 No.
N u t B u tte r  Puffs  . . .  80 No.

A prlcote
C aliforn ia  ..................... 02 3

Citron
C aliforn ia  ....................... 045

C u rran ts
Im ported. 1 lb. pkg. . .
Im ported , bulk  ...............

P eaches
M uirs—Choice, 25 lb. ..10  
M uirs—F ancy , 25 lb. . .  
Fancy , 48 11 oz. pkgs. 0 60 

Peel
Lem on, A m e r ic a n ............. 20
O range, A m erican  . . . .  82

R aisins
C luster, 20 c a r to n s  . . .  
Loose M uscatels, 4 Cr. 
Loose M uscatels, 2 Cr. 11 
L. M. Seeded 1 lb. 11011%

C aliforn ia P ru n es  
90-100 25 lb. boxes . .0 1 2  
80- 90 25 lb. boxes . .
70- 80 25 lb. boxes ..0 1 6 M  
60- 70 25 lb. boxes ..0 1 7 %  
50- 60 25 lb. boxes . .0 1 8 %  
40- 50 25 lb. boxes . .
30- 40 26 lb. boxes ..0 1 9 %

FA R IN A C EO U a GOODS 
B eans

C alifo rn ia  L im as . . . .  10 
M ed. H an d  P icked  . .  9 
B row n, H o l l a n d ...........

F a rin a
25 1 lb, packages  . . . .  2 55
Bulk, p e r  100 lbB..........

O riginal Holland R usk 
P ack ed  12 ro lls to  co n ta in er 
8 co n ta in ers  (86) ro lls  4 32 

H om iny
Pearl, 100 lb. s ack  . . . .  0% 

M acaroni
Dom estic, 10 lb. box . .1  10 
Dom estic, b roken  bbls. 8% 
S k inner’s  24s, case  1 37% 

P ea rl B arley
C h este r ........................... 4 65
P o r t a g e ............................

Peas
Green, W isconsin, lb. 8
Split, lb. ..........................  8

Sago
E a s t  In d ia  ....................... 16
G erm an, sack s  ...............  16
G erm an, b roken  pkg. 

Taplooa
Flake, loo lb. sacks  . .  16 
P ea rl, 100 lb. sack s  . .  16% 
M inute, S u b stitu te , 8 

os., 8 doz. ...............8 66

FISH IN G  TA CK LE 
C otton  L ines

No. 2. 16 fe a t .................. 10
No. 8, 16 fe e t .................. 11
No. 4, 15 fe e t ..................  12
No. 6, 16 fe e t ................ 14■  - - . . . .  j j

H ooks—K irby
Size 1-12, pe r 100 ........... •
Size 1-0, p e r  100 .............  0
Size 2-0, p e r 100 ............... 10
Size 3-0, p e r 1 0 0 .............U
Size 4-0, p e r 100 ................14
Size 5-0, p e r 100 ................16

S inkers
No. 1, p e r g ross ..........60
No. 2, p e r  g ross ......... 60
No. 3, p e r g ross ..........65
No. 4, p e r g ross ......... 75
No. 5, p e r g ross ......... 80
No. 6. pe r g ross ..........90
No. 7, p e r g ross ..... 1 26
No. 8, p e r gross ..... 1 65
No. 9, pe r g ross ..... 2 40

FLAVORING EXTRACTS 
Jsn n ln g s  D C B rand 

P u re  V an lia  
Terpeneleaa 
P u re  Lem on

P e r  Dos.
7 D ram  15 C e n t ...........1 26
1M O unce 20 C ent . .  1 80
2 Ounce, 85 C en t . . . .  2 70 
2M O unce 85 C ent . .  2 85 
2M O unce 46 C ent . .  8 10 
4 O unce 56 C en t . . . .  6 80
8 O unce 90 C ent . . . .  8 60 
7 D ram  A ssorted  . . . .  1 28 
1% Ounce A sso rted  . .  2 00

Moore’s  D U B rand
P e r  Doz.

1 oz. V an illa  15 C en t 1 25 
1M oz. V anilla  26 C en t 2 00
3 oz. V anilla  85 C ent 3 00 
1 oz. L em on 15 C ent 1 25 
1% oz. Lem on 25 C ent 2 00 
3 oz. Lem on 35 C ent 8 00

FLOUR AND F E E D  
Valley C ity  M illing Co.

Lily  W h ite  ................... 14 35
G raham  25 lb. p e r cw t. 6 20
R ow ena B olted  M eal.

25 lbs., p e r  cw t.......... 6 70
Golden G ranu la ted  M eal.

25 lbs., p e r  cw t..........4 80
R ow ena P a n c ak e  6 lb.

p e r  cw t. ................... 6 20
R ow ena B u ckw heat

Com pound ................. 6 20
R ow ena Corn F lour,

W atso n  H ig g in s  M illing 
Co.

N ew  P erfec tion , % s . .  14 35
W orden G rooer Co. 

Q uaker, Ms p a p e r  . .  11 76

K ansas H ard  W h aa t 
W orden G rocer Co. 

100%.
A m erican  E agle, Ms 14 40 
A m erican  E agle, Ms 14 20 
A m erican  Eagle, %s 14 20

Spring  W hea t 
W orden G rooer Co. 

100%.
W ingold, Ms F ey  P a t  11 85 
W ingold, %3 P a p e r  14 00 
W ingold, %s P a p e r  13 80

Meal
B olted ........................
Golden G ranu la ted

4 60 
4 80

W h ea t

No. 6. 16 fee t

L inen L ines 
Sm all, p e r  100 fe e t . .  
M edium , p e r  100 fee t 
L arge , p e r  109 fe e t . .

F loa ts
1%, p e r  dozen . . . .  18
2, p e r  dozen ........... 16
8, per dozen . . . . . .  20

W hite  ..............................  2 58

O ats
M ichigan C a r lo t s ..........  74
L ess th a n  carlo ts  ........  78

Corn
C arlo ts  ............................  1 80
L ess th a n  carlo ts  . . . .  1 82

Hay
C arlo ts  ........................... 38 40
L ess th a n  carlo ts  . . .  40 42

Feed
S tree t C ar F eed  . . . .  67 00 
No. C orn & O a t Fd . 67 00
C racked Corn ............  70 00
C oarse C om  M eal . . ,  70 00

FRUIT JAR8 
M ason, p ts ., p e r  gro. 7 60 
M ason, q ti . ,  p e r gro. 8 00 
M ason, % gal. p e r  g r. 10 36 
M ason, c an  tops, gro. 2 80

GELATINS
Cox’s, 1 doz. la rg e  . . .  1 46 
Cox’s, 1 doz. sm all . .  00
K nox’s  S parkling , dos. 1 00 
K nox’s  A cldu 'd  doe. . .  2 #0
M inute, 1 doz. ........... 1 25
M inute, 8 dos. ..........  8 76
N elson’s  .......................  1 6 0
O xford ........................... 76
P lym ou th  Rock, Phoe. 1 Si 
P ly m o u th  Rook, P la in  1 6# 
W au k esh a  .....................  I f #

H ER B S
S ag s ................................... 16
H ops ...............   16
L a u re l L eav es  ................. 29
Senna Leaves ...........  OK
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H ID E 8 AND PE L T S  
H ides

G reen, No. i  .............. 20
Green. No. 2 .............  19
Cured. No. 1 .............. 22
Cured, No. 2 .............. 21
C alfskin, green , No, 1 35 
Calfskin, green , No. 2 33% 
Calfskin, cured, No. 1 38 
C alfskin, cured , No. 2 36%
H orse, No. 1 ..........  7.50
H orse, No. 2 ..........  6.50

P slts
Old W ool ................  76@2 00
L am bs ................... 50@1 00
Shearlings ............  50@1 00

Tallow
P rim e  ........................  @09
No. 1 ....................... @08
No. 2 ......................  @07

w ool
U nw ashed, med. . .  @45 
U nw ashed, fine  . . . .  @37

H O N E Y
A. G. W oodm an’s  B rand.
7 os., p e r doz. ..............
16 oz., p e r doz..................4 80

HORSE RADISH 
P a r  doz. ............................  90

J E L L Y
101b. Kanatoin, p e r pa ll 1 40 
301b. pails, p e r p a il . .  2 60

J E L L -O
A ssorted  Case, 3 doz. 3 40
Lem on, 3 doz........... .. . 3 40
O range, 3 doz................. 3 40
R aspberry , 3 doz. . . .  3 40 
S traw berry , 3 doz. . .  3 40
C herry, 3 doz................. 3 40
Chocolate, 3 doz...........3 40

W eigh t 11 lbs. to  case. 
F re ig h t ra te , 3d class. 

Jell-O  Ice C ream  Pow der 
A ssorted Case, 3 doz. 3 40
Chocolate, 3 doz...........3 40
Vanilla, 3 doz..................3 40
S traw berry , 3 doz..........3 40
Lem on, 3 doz..................3 40
Unflavored, 3 doz..........3 40

W eigh t 15 lbs. to  case.
F re ig h t ra te , 3d class.

JE L L Y  GLASSES 
8 oz. capped In bbls., 

p e r doz.............................  40
M APLEIN E

2 oz. bottles, p e r doz. 8 00 
1 oz. bo ttles , p e r doz. 1 75 
16 oz. bo ttles , p e r dz. 16 60 
32 oz. bottles, p e r dz. 30 00

M INCE M EAT 
P e r  case  ......................... 4 IS

M OLASSES 
New O rleans

F ancy  Open K e ttle  . . . .  68
Choice ................................. 58
Good ................................
S tock  .................................

H a lf b a rre ls  5c e x tra
Red H en , No. 2 ........... 2 75
Red H en, No. 2% . . . . 3 35
R ed H en, No. 5 . . . . 3 25
Red H en, No. 10 ----- 3 16
Uncle Ben, No. 2 . . . . 2 75
Uncle Ben, No. 2% . . 3 35
U ncle Ben, No. 5 . . . . 3 25
Uncle Ben, No. 10 . . . 3 15
G inger Cake, No. 2 . . . 3 10
G inger Cake, No. 2% 4 00
G inger Cake, No. 5 . . 3 90
O. & L. Open K ettle ,

No. 2% ...................... 6 60
M USTARD

% lb. 6 lb. box . . . . . . .  80

N U TS—W hole 
Almonds, T e rrag o n a  30 
B razils, la rg e  w ashed
F an cy  M ixed .................
F ilb erts , B arcelona . .  22 
P ean u ts , V irg in ia  . . .  13 
P eanu ts, V irg in ia,

R oasted  ....................  15
P ean u ts , Span ish  . .  15
W alnuts C alifo rn ia  36@37 
W alnu ts. F ren ch  ..........

Shelled
A lm o n d s .......................... 56
P eanuts, Spanish,

10 lb. box *..........  1 85
P eanuts, Spanish,

10 lb. bbl...................  16%
P eanuts, Spanish,

200 lb. bbl................ 16
P ecan s  ....................... 1 60
W aln u ts  ........................  90

PETRO LEUM  PRODUCT8 
Iro n  B arre ls  

P e rfec tion  ..................... 13.7
Red Crown Gasoline 23.7 
G as M achine Gasoline 44.2 
V. M. & P . N a p h th a  23.7 
Capitol Cylinder, Iron

B bls.................................  39.8
A tlan tic  Red Engine,

Iron  Bbls. ................... 24.8
W in te r B lack , Iron

Bbls. ........................... 14.3
Polarine. Iron  Bbls. . .  44.8 

PICK LES 
Medium

B arre ls, 1,200 count 12 00 
H alf bbls., M0 count 6 60 
5 gallon kegs , , , , , , , ,  3 W

Small
B arre ls  ........................ 14 00
H alf b a rre ls  .............. . 7 60
5 gallon kegs .......... . 2 80

G herkins
B arre ls  ........................ 25 00
H alf b a rre ls  .............. 13 00
5 gallon  kegs ............ . 4 60

S w sst Small
B arre ls  ....................... 28 00
5 gallon kegs .......... . 6 00
H alf b a rre ls  .............. 14 60

P IP E S
Clay, No. 216, p e r  box 
Clay, T . D. fu& coun t 
Cob, 3 doz. in  box . .  1 26

PLAYING CARD8 
No. 90 S team boa t . . . .  2 25 
No. 808, B icycle . . . .  8 60 
P e n n a n t ....................... 8 25

POTASH
B ab b itt’s, 2 doz................ 2 75

PROVISIONS 
B arreled  P ork  

C lear B ack  . .  54 00@56 00 
S h o rt C u t Clr. 51 00@52 00 
B risket, C lear 65 00@56 00

C lear F am ily  ............. 43 00

Dry S a lt M eats 
S P  Bellies . . .  31 00@82 00

Lard
P u re  in  tie rce s  32%@33 
Com pound L a rd  24 @24% 
80 lb tu b s  . . .a d v a n c e  % 
60 lb. tu b s  . . .a d v a n c e  % 
50 lb. tu b s  . . .a d v a n c e  % 
20 lb. pails  . . .a d v a n c e  % 
10 lb. pa ils  . . .a d v a n c e  % 
5 lb. pa ils  . . .a d v a n c e  1 
3 lb. p a lls  . . .a d v a n c e  1

Sm oked M eats 
H am s, 14-16 lb. 85 @86 
H am s, 16-18 lb. 84%@SS 
H am s, 18-20 lb. 83 @84 
H am , d ried  beef

se ts  ................  41 @42
C aliforn ia  H am s 26 @27 
P icnic  Boiled

H am s ..............  85 @40
Boiled H am s . .  51 @52 
M inced H am s . .  22 @28
B acon ................... 89 @62

S ausages
Bologna ........................... 18
L iv er ............................... 12
F ran k fo rt ..................... 19
P o rk  ......................  14@15
V eal ................................. 11
T ongue ......................... 11
H eadcheese ................... 14

Beef
Boneless ........  25 00@27 00
Rum p, new  . .  80 00@81 00

P ig’s  F ee t
% bb ls ................... .
% bbls., 40 lbs. .
% bb ls .....................
1 hh l........................

........  1 75
........  3 40
........  9 00_____ 1ft AA

T r ip e
K its , 15 lbs............ ..........  90
% bbls., 40 lbs. . ........  1 60
% bbls., 80 lbs. ___  3 00

Casings
Hogs, p e r  lb. . . . ....60068
Beef, round  se t . . . .  19@20
Beef, m iddles, -set . .  45@55
Sheep .................. 1 15@1 35

Uncolored O leom argarine
Solid D a iry  ........ . . .  28029
C ountry  Rolls . . . . . .  .80031

C anned M eats 
R ed Crown B rand

Corned B eef ................  5 00
R oast B eef ..................  4 75
R oast M utton  .................4 20
V eal L oaf ....................  1 40
V ienna Sty le Sausage 1 40
Sausage M eat ..............  3 65
P o tted  M ea t ................... 57%
D eviled M eat ................. 57%
G erm an D eviled H am  3 00
H am b u rg  S teak  and

Onions ....................  1 70
Corned B eef H ash  ' . .  1 70
Cooked B ra in s  ...............3 10
Cooked L unch  Tongues 3 35 
Cooked Ox T ongues .15 65 
Chili Con C am e . . . .  1 80 
Sliced Bacon, m edium  3 35 
Sliced Bacon, la rge  . 5 55 
Sliced Beef, 2% oz. . 1 80 
Sliced Beef, 3% oz. 2 25 
Sliced Beef, 5 oz. . . .  8 00 
Sliced Beef, 7 oz. . . .  3 90 
Sliced Beef, tin , 3% oz. 2 25 
Sliced Beef, tin , 7 oz. 3 90

RICE
F an cy  ......................  @10%
Blue Rose ..........  9%@ 9%
B roken ........................

RO LLED  OATS
M onarch, bbls...............  8 00
Rolled A vena, bbls. . .  8 25 
S teel C ut, 100 lb. sks. 5 00 
M onarch, 90 lb. sks. 4 00 
Q uaker, 18 R egu lar . .  1 85 
Q uaker, 20 F am ily  , ,  6 30

SALAD D RE88IN G

Colum bia, % p in t . . . .  2 25
Columbia, 1 p in t ........ 4 00
D urkee’s  large, 1 doz. 5 25
D urkee’s  m ed., 2 doz. 5 80 
D urkee’s  P icnic , 2 doz. 2 75 
Snider’s, large, 1 doz. 2 40 
Snider’s, sm all, 2 doz. 1 45

S A L E R A T U S

P acked  m  lbs. in  box
A rm  and  H am m er . .  3 25 
W yandotte. 100 % s . .  3 00

S “\L  SOD A
G ranulated , bbls...........1 95
G ranule ted, 100 lbs. cs. 2 10 
G ranu la ted , 363 pkgs. 2 25

S A L T  
S o la r  R ock

56 lb. sacks ....................  52
C om m on

G ranulated . F ine  ___2 10
M edium . F ine  ..............  2 20

S A L T  F IS H  
Cod

L arge, W hole ..........  @14%
Small, whole ..........  @14
S trip s o r b ricks  . .  20038 
Pollock ......................  @14

H olland H erring  
S tandards , bbls. . . . .
T. M „ bbls ....................
S tandard , k e g s ..........
T. M. kegs ................

Herr in g
Full F a t  H erring , 880

to  400 c o u n t ..........
Spiced, 8 lb. pa lls  ........  98

T ro u t
No. t  100 lb s ...............
No. 1. 40 lbs..................
No. 1, 10 lb s ..................
No. 1, 8 lbs ......................

M ackerel
Mess, 100 lbs............... 28 00
Mess, 50 lbs.....................18 25
M ess. 10 lb s ..................  2 95
M ess, 8 lbs ................... 8 80
No. 1, 100 lb s ..............  24 00
No. 1, 60 lbs...............  12 75
No. 1, 10 lbs...................... 2 80

L akg H erring  
8 lbs................................

•B E D E
Anise ............................... 45
C anary , -Sm yrna ...........  20
C araw ay  .................      85
Cardom on, M alabar 1 28
C elery ............................  65
Hem p, R u ssian  ..........  18
M ixed B ird  ................... 12%
M ustard , w h ite  ........... 40
P oppy ............................. go
R ape ................................. 18

SHOE BLACKING 
H andy  Box, la rgo  2 dz. 8 8# 
H andy  B o x  sm all . .  1 SB 
Bixby’s  R oyal P o lish  1 20 
M iller’s Crown Polish  90 

SN U FF
Sw edish R apee, 10c 8 fo r  64 
Sw edish Rapee. 1 lb. gls 80 
N orkoplng, 10c, 8 fo r ..64 
Norkoning. 1 Tb. g lass  . .  60 
Copenhagen, 10c. 8 fo r 64 
Copenhagen. 1 lb. g lass  60

SOAP
Jam es  S. K irk  A Com pany
A m erican  Fam ily , 100 6 00 
.Tap Rose. 50 cakes . .  4 00 
K irk ’s W hite  F lake  . .  5 40

L au tz  Bro». & Co.
Acme. 100 cakes ___ 5 00
B ig  M as te r 100 blocks 6 00 
Climax, 100s and  120s 5 00 
Q ueen W hite , 100 cks. 5 00 
O ak L eaf. 100 cakes . .  5 00 
Queen Anne. 100 cakes 5 00 
L a u tz  N ap h th a , 100s 5 90

P ro c to r A G am ble Co.
L enox ............................  R 50
Ivory, 6 oz......................... 6 25
Ivory, 10 oz..................  10 40
S ta r  ..................................  5 00

S w ift A Com pany 
S w ift’s  P ride , 100, 8 oz. 5 60 
W h ite  L aundry , 100 8

oz..................................... 5 65
W ool, 24 bars , 6 oz. . .  1 40 
W ool. 100 bars , 6 oz. 6 00
W ool, 100 bars , 10 oz. 10 00 
C lassic, 100 ba rs , 8 oz. 5 25

T radesm an  Com pany 
B lack  H aw k , one box 3 75 
B lack  H aw k, five bxs. 3 70 
B lack H aw k, ten  bxs. 3 65 

Box con ta in s 72 cakes. I t  
is a  m ost rem ark ab le  d ir t  
and g rease  rem over, w ith 
out in ju ry  to  th e  skin.

Scouring Pow ders 
Sapolio, gross lo ts  . . . , 9  50 
Sapolio. h a lf  gro. lo ts  4 85 
Sapolio. single boxes 2 40
Sapolio, b and  ..............  2 40
Q ueen Anne, 30 cans  1 80 
Queen Anne, 60 can s  3 60 
Snow  M aid. 30 can s  -.. 1 80 
Snow  M aid, 60 cans  . .  3 60

W ashing  Pow ders

Snow Boy, 100 pkgs. .,. 3 75
Snow Boy, 60 pkgs. .. 3 00
Snow Boy, 24 pkgs. ... 4 75
Snow Boy, 20 pkgs. . . 5 15

Soap Pow ders

Johnson’s  F ine, 48 2 6 75
Johnson ’s XXX 100 . . 6 76
R ub-N o-M ore .............. 6 00
N ine O’c lock  .............. 4 25
L au tz  N ap h th a , 60s . . 3 45
O ak L e a f Soap Pow der,

24 pkgs..........................  4 75
O ak L ea f Soap Pow der.

100 pkgs.......................  5 00
Queen A nne Soap P ow 

der, 60 pkgs....................2 90
Old D utch  C leanser,

100s ..............................  4 00

SODA
Ri Carb, K egs ..........  9%

SPIC ES 
W hole Sploas 

A llspice, J am a ic a  . .  @18 
Allspice, lg. G arden  @11 
Cloves, Z anzibar . .  @42 
C assia, C an ton  . . . .  @29 
C assia, Bo pkg. doz. @86 
Ginger, A frican  . . . .  @16 
Ginger, Cochin . . . .  @80
M ace, P e n a n g ........... @90
M ixed, No. 1 ........... @17
Mixed, No. 2 ............. @16
Mixed, So pkgs: dz. @48 
N utm egs, 70-8 . . . .  @50 
N utm egs. 105-110 . .  @46
Pepper, B lack  ......... @27
Pepper, W h ite  ......... @40
Pepper, C ayenne . .  @22 
P ap rik a . H u n g a rian

P u rs  G round In Bulk 
Allspice, J a m a ic a  . .  @16 
Cloves, Z an z ib a r . .  @50 
C assia, C an ton  . . . .  @88 
Ginger, A frican  . . . .  @25 
Mace, P en an g  . . . . .  @1 00
N utm egs ..................  @46
Pepper. B lack  ..........  @28
Pepper, W h ite  ........  @52
Pepper, C ayenne . .  @20 
P ap rik a , H u n g a rian  @45

STARCH
Corn

K lngsford, 40 lbs. . .  9%
Muzxy, 48 lib . pkgs. 6%

K lngsford
Bllysr Gloss, 46 lib . . .  9% 

Gloss
Argo, 48 Be p k g s.......... 2 40
Silver Gloss, 16 Bibs. . .  9% 
8ilver Gloss. 18 Bibs. . .  9%

48 lib . packages  .......... 9%
16 81b. packages .......... 9%
12 81b. packages .......... 9%
50 lb. boxes ................  6%

SYRUPS
Corn

B arre ls  ..............................  76
H a lf b a rre ls  ................... 81
Blue K aro , No. 1%,

2 doz............................3 20
Blue K aro , No. 2, 2 dz. 3 70
Blue K aro, No. 2%, 2

doz............................... 4 80
Blue K aro , No. 5, 1 dz. 4 80
Blue K aro  No. 10%

doz.................................  4 55
Red K aro , No. 1%, 2

doz.................................  3 35
R ed K aro , No. 2, 2 dz. 4 15
Red K aro, No.2%, 2 dz. 5 10
Red K aro, No. 5, 1 dz. 5 00
Red K aro , No. 10 % 

doz................................. 4 75

P u re  C ans
F a ir  ............................
Good ...........................r«Hr. ..............

TA B LE SAUCES
H alford , l a r g e ..............  3 76
H alford, sm all ..........  2 26

TE A
Uncolored Jap an

M edium  .............. 34@38
Choice ......................... 35@38
F an cy  ..................... 45@55
B ask e t-F ired  M ed’n. 
B ask e t-F ired  Choice 
B ask e t-F ired  F ancy
No. 1 N ibbs ................. @45
Siftings, bu lk  ............. @21
Siftings, 1 lb. pkgs. @23

G unpow der
M oyune, M edium  . .  35@40
M oyune, Choice . . . .  40@45

Young Hyson
Choice ........................  35@40
F an cy  ......................... 50@60

Oolong
Form osa, M edium  . .  40@46 
Form osa, Choice . .  45@50 
Form osa, F an cy  . .  65@76

English B reak fast 
Congou, M edium . .  40045. 
Congou, Choice . . . .  45950 
Congou, F an cy  . . . .  50@60 
Congou, Ex. F an cy  60@80

Ceylon
Pekoe, M edium  . . . .  40®45 
Dr. Pekoe, Choice . .  45048 
F low ery  O. P . F an ey  66060

TW IN E
Cotton. 3 ply  cone . . . .  55 
C otton, 3 ply balls . . . .  66 
H em p, 6 p l y ...................... 25

VINEGAR
W h ite  W ine, 40 g ra in  20 
W h ite  W ine, 80 g ra in  26 
W h ite  W ine. 100 g ra in  29
O akland V inegar A P ickle 

Co.’s B rands
O akland apple c ider . .  36 
B lue R ibbon Corn . . . .  25 
O akland w h ite  plcklg 20 

P ack ag es  no  charge.

W ICKING
No. 0, p e r  g ross ............  60
No. 1, p e r  gross  ..........  70
No. 2, p e r g r o s s .......... 1 00
No. 3, p e r g r o s s .......... 1 75

W O ODENW ARS
B askets

B ushels, w ide band,
w ire  hand les ............  2 15

Bushels,- w ide band,
wood hand les .......... 2 25

M arket, drop  hand le  . .  85
M arket, s ing le  hand le  90
Splint, la rg e  .............  8 00
Splint, m edium  . . . . . .  7 25
Splint, sm all .............  6 76

B u tte r P la te s  
W ire  E nd

% lb., 250 in  c ra te  ___55
1 lb.. 250 in  c ra te  ........ 65
2 lb., 250 In c ra te  .............76
3 1b„ 250 In c r a t e .......... 90
5 lb., 250 In c ra te  . . . .  1 25

C hurns
B arrel, 5 gal., each  . .  2 40 
B arrel, 10 gal. each  . .  2 55

C lothes P in s 
Round H ead

4% inch, 5 gross . . . .  1 50 
C artons, 20-36s, b o x . . 1 70

Egg C ra tes  and  F illers  
H um pty  D um pty , 12 d x  24
No. 1 com plete ............... 50
No. 2 com plete ..........  40
Case, m edium , 12 s e ts  1 80

F au o sts
Cork lined, 8 in ...................T9
Cork lined, 9 in ................. 80
Cork lined. 10 in .................90

Mop 8tleka
T ro jan  sp rin g  ............  1 60
E clipse  p a te n t sp rin g  1 60
No. 1 com m on ........ .. 1 60
No. 2, p a t. b ru sh  hold 1 60
Ideal. No. 7 ..................  1 60
12oz. co tton  mop heads 3 10

Palls
10 qt. G alvanized . . . .  3 40 
12 q t. G alvanized . . . .  3 75 
14 qt. G alvanized . . . .  4 25 
F ib re  ..............................  9 75

T oothp icks
Ideal ................................. 85

T rap s
M ouse, wood, 4 holes . .  60 
Mouse, wood, 6 holes . .  70 
Mouse, tin , 5 holes . . . .  65
R at, wood ........................... 80
R at. sp ring  ......................... 76

T ubs
1 F ib re  .............. 42 00

No. 2 F ib re  .............  38 00
No. 3 F ib re  . , ...........  33 00
L arg e  G alvanized . . .  12 00
M edium  G alvanized 10 00 
Sm all G alvanized . . .  9 00

W ashboards
B an n er Globe ..............  4 75
B rass, Single ..............  6 25
Glass, Single ..............  5 50
Double P ee rle ss  . . . . . .  7 00
Single P ee rle ss  ..........  6 25
N o rth e rn  Queen ........  6 00
U n iv e r s a l ...........................5 75

W indow C leaners
12 In........................  1 66
14 In..........................  1 85
16 In................................... 1 80

Wood B o w l*
13 In. B utter ........   1 99
15 In. B utler .............  T 09
17 in. B u tte r  ............  8 00
19 in. B u tte r  ..............U  09

29
W RA PPIN G  P A PE R  

F ibre, M anila, w h ite  5% 
F ibre, M anila, colored
No. l  F ib re  ............ .. 7%
B utchers’ M anila  . . . .  6%
K ra ft ..............................  11%
W ax B u tte r, sh o r t c ’n t 20 
P a rch m ’t  B u tte r, ro lls 22

Y EA 8T CAKE
M agic, 3 doz. ..............  1 IS
Sunlight, 3 doz.............. 1 69
S u n lig h t 1% doz. . . . .  59 
T eaa t Foam , 8 doz. . .  1 16 
T e a s t Foam , 1% doz. IS

Y E A S T — C O M P R E S S E D  
Flelschm an, p e r do*. . .  24

SPE C IA L  
P rice Current

AX LE GREASE

26 lb. palla, p e r doz. ..18  8f

KITCHEN
KLENZER

I

Jr

B0 can  cases, $4 p e r case

PE A N U T  BU TTER

B sl-C ar-M o B rand 
8 oz., 2 doz. in case ..3  00 
12 oz. 1 doz. in case . .
24 1 lb. pails  ............... 5 60
12 2 lb. pails ...............5 00
5 lb. pails, 6 in c ra te  5 85
10 lb. palls ...................18%
15 lb. pails  ...................18
25 lb. palls ....................  17%
50 lb. tin s  ....................  17

SALT
Morton’a Salt

P e r  case, 24 2 lbs..........l  80
Fhra c u e  lota ........... 1 70
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Fun and Mutual Benefit That Some 
Bachelors Miss.

W ritte n  for th e  T radesm an .
Uncle Dan never could make me 

believe he did not look forw ard just 
as much as the boys did to  the com
ing of the circus. O r to  the county 
fair. H e ju st had to go every time, 
w hether business was pressing or not. 
And how he did enjoy it! H e con
fided to me th at he ra ther preferred  
the old-fashioned one-ring circus; it 
was so hard to  keep track  of w hat 
was going on in all three rings of the 
m odern m am m oth affair, w ith the 
clowns besides, going round all three 
on the big ring. And he got alm ost 
as much fun out of the boys th a t he 
took with him—they were as funny 
as the clowns.

F o r weeks in advance Uncle Dan 
and the boys planned for the circus 
and the fair in tn rn—whom they 
would invite to go with them, what 
they would take along for lunch, and 
when and where they would eat it. 
And for weeks afterw ard they would 
all enjoy it in retrospect:

“Oh, Uncle Dan, don’t you rem em 
ber the clown in the  baggy red pants? 
The one who did this?” And amid 
roars of laughter the boy would per
form the well-remem bered “monkey 
trick” or acrobatic “stunt.”

Uncle Dan was a rare man. G ray
haired and really-serious-m inded, he 
nevertheless had kept his youthful 
spirits and enjoyed nothing m ore than 
being playm ate with his young 
nephews, who adored him and made 
him chum and playfellow and confi
dant.

H ow  can uncles afford to miss the 
fun of ju st tak ing one boy, even, to 
a ball game or to  the Zoo, or for a 
long tram p in the woods? You, un
cle, prem aturely  old, tired and dis
couraged, didn’t you ever enjoy the 
things th at boys do? W ere you al
ways a solemn, stiff-faced old owl? 
W hy don’t you try  getting  out in the 
woods w ith two or three of your 
nephews, or somebody else’s nephews, 
if you haven’t any of your own; cook 
some bacon and eggs over an open 
fire, and swap experiences? D on’t 
you know anything; didn’t you ever 
do any th ing  or go anywhere that 
would make a tale w orth telling? T ry  
it. and see how much younger you 
will feel when you get home.

Yes, you do owe these boys som e
th ing  besides things. Christm as pres
ent, jaickknives, footballs, tops, or 
even bicycles, once a year, are all 
very well, but you can do very much 
more. You can give your nephew 
som ething of yourself. He is w atch
ing you a g reat deal m ore than you 
realize, and the door is open for you 
to enter if you will.

Did you ever wish you could live 
your life over, up-to-date, improving 
it in m any respects and profiting by 
experience? W ell, you can’t, but you 
can live it over in the lives of your 
young friends. I t  can’t be done as a 
job, or in an artificial way; you have 
to  do it system atically. You have to 
know your boy and keep near him. 
Ju s t before Christm as last year I 
heard a boy say:

“Gee, I do hope Uncle Ned gives 
me a decent present this Christmas.

Yes, he gives me nice things th a t cost 
a lot of m oney; but they are such 
baby th ings—doesn’t he know that 
I ’m a big boy now?”

I happened to  know th a t boy and 
his Uncle Ned. The uncle was very 
fond of the lad in an absent-m inded 
way, but saw little of him and was 
too much engrossed with his business 
and his golf—especially golf—to
spend any time with him except on 
stated occasions, like Christmas.

M others can co-operate in th is m at
ter and bring things to  pass, as they 
are adepts in doing in o ther direc
tions. F a ther is a wonderful man 
to  his sons—or m ight be if he chose 
—but uncles have their function too. 
M others can invite the uncles to the 
house a b it m ore frequently, and in
cite their in terest and help, not in 
the giving of things, but in bringing 
out what is in the boys.

T he mere interchange of ideas is 
of benefit. The give-and-take of con
versation is educational; and uncle, 
if he am ounts to  any th ing  and really 
does anything w orth  while in the 
world, brings in a new fund of in
form ation and opens new vistas of 
real life.

T here are so m any th ings a bache
lor uncle can do with a boy. Have 
you a good, wholesome fad o r recrea
tional in terest? Do you fish, for in
stances? H as it never occurred to  
you that you could take one of these 
nephews with you, teach him the 
ways of the woods, im parting to  him 
as a treasured  M asonry the secrets 
of N ature’s life th a t have m eant so 
much to  you? I know a boy, a p re t
ty  big boy now, who w ent along in
stead of one of the guides w ith his 
uncle. T hat middle-aged man looked 
ra ther askance a t the idea a t first; but 
now you couldn’t induce him to make 
his annual Canadian fishing trip  w ith
out his nephew Jack. H e confessed 
to me a while ago that Jack had be
come a b e tte r fisherman and cam per 
than he!

The boys would like to  go through 
U ncle’s factory, or go w ith him to the 
Huseum. or to  see some wonderful 
th ing  in the life of the world. If uncle 
is wise he will open his heart to  the 
lads, and take them  really in. Then 
he will find th at they have done the 
same for him. You older men can 
hardly realize how trem endously in
teresting  to an open-eyed boy or trio 
of boys would be the th ing  th at has 
become comm onplace and hum drum  
to you. Im agine yourself saying to 
the lads:

“Come down to-m orrow  and I ’ll 
show you how the coffee comes in 
in bags from Brazil, and w hat we do 
with it.”

The processes of a woolen mill, a 
chemical laboratory, a watch-factory, 
a newspaper office, a g reat grocery 
house, will be full of absorbing in ter
est to these young minds.

W ho bothered with you when you 
were a kid? No one? W ell, are you 
any the b e tte r for that? c uppose a 
jolly uncle had interested him self in 
you; helped to  fill in the gaps in your 
life, w ritten you letters when he was 
traveling or when you were a t school. 
W ouldn’t you be thinking gratefully 
of him now?

Look the nephews over, and see if 
you a ren 't m issing an opportunity  to 
help some w orth-while lads along— 
and open up your own life a t the 
same time. Prudence Bradish.

[Copyrighted, 1919.]

For You and Me.
If you an d  I—ju s t  you and  I—

Should laugh In stead  of w orry ;
If we should grow —just ycru and  I— 

K in d er and  sw ee te r hearted ,
P e rh ap s  In som e n e a r  by -an d -b y  

A good .tim e m ig h t g e t s ta r te d ;
T hen  w h a t a  happy  w orld ’tw ould  be 
F o r  you an d  m e—fo r you an d  me.

A Wrong Idea
Some grocers are expecting drops in 

prices that will not come in all cases for a 

long time.

It was our idea, when the price of

Jell-0
went up to meet advanced costs, that when 

the war ended the price would go back 

immediately.

Now we find there is no prospect of any

thing of the kind and the price of Jell-0 will 

remain unchanged so long that grocers do 

not run any risk in placing their orders for 

all the Jell-0 they can handle.

TH E G ENESEE PURE FOOD COMPANY,

Le Roy, N. Y.

WVlmsrth show cases and store fixtures in W est Michigan's biggest store

In Show Cases and Store Fixtures 
Wilmarth is the best buy—bar none

Catalog—to merchants

W ilm arth  S h o w  C ase C om p an y  
1542 Jefferson Avenue Grand Rapida, Mich.

T ^ a d e  In G r a n d  R a p i d s
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BUSINESS WANTS DEPARTMENT
A d vertisem en ts Inserted under th is  head fo r  th re e  cents a w ord  

Insertion and tw o  cents a w ord fo r  each subsequent c o n t i g u a  Insertion . 
I f  set In cap ita l le tters , double price. No charge less th a n  25 cents. Caen  
m ust accom pany a ll orders.

BUSINESS CHANCES.

F o r Sale—F ifty -ro o m  hotel; re n t $360; 
four y ea r lease ; p ro fits  $8,500 annually ; 
price  $20,000. Fowell-M cCord, W itch ita ,
K ansas.________________ ___________  259

W an ted  to  h ea r from  ow ner of good 
general m erchand ise  s to re  for sale. Cash 
price, descrip tion . D. F . B ush, M inne
a p o l i s , ^ _________________  172

W an ted—T inner. S teady  em ploym ent. 
One capable of d ra ftin g  p a tte rn s , w arm  
a ir  h ea tin g  and  plum bing. C. C. B ruscke 
and Son, Good Thunder, M innesota.

260
G E T  MY TA N K S—M ake big  m oney 

developing film s. P a rticu la rs  free. 
G IL L E T T, Boscobel, W isconsin. 261 

FOR SALE—B lacksm ith  p roperty  and 
business stock, pow er and  m ach inery ; 
full line of s tock  w ith  equ ipm ent; good 
business and  p rices; lo ts  of w ork. See 
me a t  once for p a rtic u la rs  an d  prices.
F . S. Clegg, St. Louis, M ichigan. 262 

F o r Sale—W ell-estab lished  business in 
general m erchandise  located  on th e  G lad
win b ranch  of th e  M ichigan C entra l. 
S tock will inven tory  abou t $4,000, exclu
sive of fix tu res, w hich a re  n o t expen- 
s 've . P re fe r to  sell s to re  bu ild ing  also. 
H ave hand led  abou t $7,500 w orth  of 
cream  per year. C orrespondence so lic it
ed. A ddress No. 263, care  M ichigan
T radesm an ._________ ________________ 263

FO R  SALE—One B ow ser Long D is
tan ce  gasoline pum p and  tank , in  firs t 
class w orking  order, ta n k  cap ac ity  170 
gallons. W o rth  to -d ay  $250. W e offer 
sam e a t  $125. B eck’s S tore, F . O B.,
H illsboro, K ansas. _______________  ¿b4

Young m an, age 32, good h ab its  and  
energetic, w ishes to  m ake a  change. 
Salesm an 12 y ears  of clo th ing  and  fu r
n ish ing  goods and m en’s ta ilo red  g a r 
m ents. H as  general know ledge of m e r
chandise. W ould consider position  to  
trave l fo r drv  goods house o r o th e r r e 
liable line. A ddress No. 265, care  M ich-
igan  T radesm an . _______________ 265

S’alesm an  W an ted —M an capab le  of 
selling lad ies and  ch ild ren’3 d resses, 
sk irts , etc. Salesm an w ith  te rr i to ry  es
tab lished  in e ith e r Iow a, Illinois o r  In 
d iana, w ith  p roper references, can  m ake 
profitable connection on a  com m ission 
basis. RICHARDSON GARM ENT CO.,
K alam azoo, M ich ig an ._____ ________ 266

FOR SA LE—H otel in good tow n on 
m ain corner, 36 room s, 3-11 stea-in h63.t6u, 
ho t and  cold w a ter , abso lu tely  new  
fu rn itu re  th roughou t. L arge  din ing  
room  and  lobby w ith  p la te  g lass fron t. 
D oing a la rg e  business. L ease  $60 p e r 
m onth. O w ner m u s t q u it on accoun t of 
health  F o r p a rtic u la rs  a sk  D ecker &
D ecker, P aw  P aw, M ichigan.______ 267

F o r Sale—A job tinshop  in  a  good tow n 
of ab o u t 700 population. R eason for 
w an ting  to  sell, old age and  no help. 
F o r  fu r th e r  info rm ation , ad d ress  T . H .
B. G arner, Spickard. M issouri.______244

W an ted  — F irs t-c la s s  fune ra l d irec to r 
and  fu rn itu re  salesm an. M oney in te re s t 
preferred . B est opportun ity  in Sou thern  
M ichigan. F . W . B alch  & Son, T hree
R ivers, M i c h i g a n . ______________245

Spot C ash  fo r en tire  o r p a r t  stocks of 
clothing, d ry  goods and  shoes. Give full 
p a r tic u la rs  to  save  tim e. H . B uyer, 335 
E a s t  W a te r  S tree t, M ilw aukee, W iscon-
sin. _____ ___________________________ __

F o r Sale—D ep artm en t s to re  s tock  and  
lease. Old estab lished  business  in  fa c 
to ry  city , su rrounded  by  b e st fa rm in g  
co u n try  in C en tra l M ichigan. S tock and  
fix tu re s  inven tory  abou t $12,000. U p -to - 
d a te  building. R en t very  reasonable . 
T h is is  a  rea l opportun ity  fo r a  live w ire. 
O w ner h as  o th e r in te re s ts . A ddress No. 
235, care  M ichigan T radesm an . 235 

F o r Sale—L aundry  estab lished  fifteen  
y e a rs  in tow n of 6.000 population. B est 
opportun ity  in M ichigan. One of la rg e st 
chem ical p lan ts  in  U nited  S ta te s  located  
he re  O w ner m u s t g e t outside w ork. 
A ddress R. E . Lee, M idland, M ichigan.

F o r Sale—A w ell-estab lished  d ep art - 
m en t s to re  in  a  tow n of 1,200. Stock, 
$20,000, doing $60,000 p e r y ear. One of 
th e  b e st lit t le  tow ns in  Ind iana . S tric tly  
c ash -a n d -c a rry  business. F o r  in fo rm a
tion , ad d ress  No. 248, care  M ichigan
T radesm an . __________________248

F o r R en t—Store  building, th a t  w as a l- 
w ays ren ted  fo r a  d ru g  s to re  and  w as 
closed on accoun t of th e  w ar. B est loca
tion  in  tow n of 3.500. Only one o th e r 
d ru g  s to re  in tow n. H as  fine soda foun 
ta in . Wtould sell cheap. A ddress No.
257, care  M ichigan T radesm an._____ 257

W an ted —A com plete se t of office and  
s to re  f ix tu re s  fo r  cash , such  as  cash  re g 
is te rs , accoun t reg is te rs , scales, coffee 
mills, re fr ig e ra to r, etc. I  have a n  add ing  
m achine fo r sale. A ddress Jo seph  W biler, 
Olney, Illinois.

P a y  spo t cash  fo r c lo th ing  and  fu rn ish 
ing  goods stocks. L.. S ilberm an, 106 E. 
H ancock, D etro it. 219

W A N T ED —R eliaM i m an, w ith  some 
cap ital, to  ta k e  charge  of estab lished  
business in severa l M ichigan c ities  W e 
g u aran tee  25 p e r  c en t sav ing  of fuel, big  
p rofits, business unlim ited . V an  W agon - 
e r & D avis Co., Jackson , M ichigan. 246

F O R  SALE—P rac tic a lly  new  and  m od
e rn  saw  m ill p lan t, cap ac ity  ab o u t 30 
million fee t p e r annum , located  in  th e  
in te rio r of B ritish  Colum bia on a  b e au ti
ful in land lake and  on th e  m ain  line of 
th e  G rand T ru n k  P ac ific  R ailw ay. A bout 
500 m illion fee t of tim b er on and  a d ja c 
e n t to  lake (ab o u t 90 p e r cent, spruce) 
an d  an o th e r  billion fee t availab le  a t  
reasonable  prices. N a tu ra l conditiofcis 
ideal fo r econom ical logging, m a n u fa c tu r
ing, piling  an d  shipping. A n ad v an tag e  
of abou t $4 p e r thousand  fee t in  fre ig h t 
ra te s  to  th e  P ra ir ie  P rov inces over 
co ast sh ipm en ts. T h is  p roperty  offers u n 
lim ited  possib ilities a s  a  lum ber, pulp 
and  p ap er property . W ould consider 
selling a  h a lf in te res t. T erm s rea so n 
able. A. C. FR O ST COMPANY, 134 
South  L aSalle S tree t. Chicago, Illinois.

_________________226
W ill pay  cash  fo r w hole o r p a r t  stocks 

of m erchandise. Louis Levinsohn, Sagi-
naw , M ichigan. _________________  757

F o r Sale—M eat m ark e t in good loca
tion  in c en te r of city. W ill give p u r
ch ase r a  good deal. R. D. Cone. B attle  
Creek. M ichigan._______________  214

FO R  SALE—ONLY BAKERY IN  A 
TOW N O F 5.600 DOING CASH B U SI
N E SS O F $30.000 ANNUALLY. A -l 
O PENIN G  FOR A L IV E  BA KER. M UST 
SE LI- ON ACCOUNT O F SICKNESS. 
W IL L  S E L L  REA SO N A BLE A ND CN  
SATISFACTORY TERM S. ADDRESS, 
BRUNO JA E G ER , M ENOM CNIE, WIS'-
CONSIN. ______________________ 251

F o r Sale— W ell-equipped re s ta u ra n t in 
good fa rm ing  tow n of tw elve thousand  
in h ab itan ts . B ig re so rt and  autom obile 
business. O w ner h as  o th e r business. A d
d ress Lock Box 43. T rav e rse  City, M ich- 
igan.______________ __________________ 253

F o r Sale—W ell-estab lished  m ea t m a r
k e t in  K alam azoo. M ichigan. F in e  loca
tion. O ak an d  tile  fix tu res. D oing good 
business. R eason fo r selling, sickness. 
A. W . Howell, 210 W . M ain St., K a lam a- 
zoo, M ichigan. . ___________________254

F o r  Sale—F in e  b rick  hotel. Only one 
in fac to ry  tow n of 3,500. C ontains 45 
room s com pletely fu rn ished ; s team  h e a t 
and  e lectric  lig h ts ; th re e  s to res  b ring ing  
in  good re n t and  garage. R eason fo r 
selling, old age. A ddress No. 256, care
M ichigan T radesm an ._____________  256

B ig  O pportun ity—In  Saginaw , M ichigan. 
To p u rch ase  a  th riv in g  general s to re  
business in  th e  very  h e a r t  of fac to ry  d is
tr ic t.  Surrounded by P. M. R. R. shops 
and  offices, big  ship yards, C arlisle ta n 
nery, new  Grey iron foundry  and  G eneral 
M otor A uto P a r ts  fac to ry . W ill sell s tock  
a t  inven tory . Will sell o r lease  building, 
w hich  is on m ain  paved thorofare . R. W .
K y n ast, Saginaw . M ichigan.________ 249

H ig h est p rices paid  fo r all Kinds of 
stocks of m erchandise . C harles Gold-
stone, 1173 B ru sh  St.. D etro it._______ 149

F o r Sale—M ichigan d ru g  stock, floor 
fix tu res and  foun ta in . In ven to ry  le ss  40 
p e r cent, o r $1,800. Can be m oved re a d 
ily P e rso n a l Inspection solicited. A d
dress  No. 71, care  M ichigan T radesm an .

______ ________ 71
C ash R eg iste rs  (ail m akes) bought, 

sold, exchanged and  repaired . R E B U IL T  
CASH R E G IS T E R  CO., Inco rpo rated , 122 
N o rth  W ash in g to n  Ave., Saginaw , M ich
ig a n _______________________________ 128

FO R  SA L E in  Jacksonville , F lorida, 
souven ir an d  novelty  business, h a ir  
d ressin g  p a rlo rs  in  connection. E s ta b 
lished  fif teen  years. B est location  in 
tow n. D oing business a ll y e a r  round. 
F in e  fix tu res. Good reason  fo r  selling. 
B ig b a rg a in  to  qu ick  buyer. A ddress 
K EA TIN G S, 220 H ogan S tree t, Jack so n 
ville, F lorida, o r 2520 B roadw ay, New
Y ork C ity. __________________________220

F o r Sale—A t B ay  C ity, M ichigan, a  
solid b rick  cold sto rag e  build ing  25 f t. by 
150 ft. w ith  fram e  add ition  25 ft. by  75 
f t.  No o th e r cold s to rag e  in city . A d
dress J . C. H ine, care  H ine  L u m b er Co., 
D etro it, M ichigan. 224

COLLECTIONS.
Collections—W e collect anyw here. Send 

fo r ou r “No Collection, N o C harge” offer. 
A rrow  M ercan tile  Service. M urray  B uild
ing. Gran d  R apids, Mich. 390

S E E  N EX T PAGE.
A dvertisem en ts received  too  la te  to  ru n  

on th is  page a p p ea r on th e  following 
page.

Increase Your Net 
Sugar Profits

The less it costs you to handle 
sugar, the greater your net sugar 
profits. Sell

<j)otnino
Package Sugars

The sturdy machine-packed  
cartons and strong cotton bags 
save time in handling and prevent 
spillage losses.

A m erican  Sugar R efuting C om pany
**Sweeten it with Domino”

Granulated, Tablet, Powdered, Confectioneri, Brown, 
Golden Syrup, Kanelasses

Why Not Do 
Away with 
Posting Those 
Accounts?

LISTE N !
The Metzgar Account System does away with all post

ing and gives you just the results you need and have 
always wanted.

T H IS  IS H O W  IT  IS D O N E
The accounts are kept in separate duplicate or triplicate books. 

These books fit into m etal back containers. T he upper ends of these 
m etal backs are arranged with slo ts to hold index bristol-board name- 
cards (Preferably  yellow and blue, a lternating  for the different letters 
of the alphabet). T he names of your custom ers are printed on these 
nam e-cards, and alphabetically arranged in the register. The purchase 
is itemized directly in the custom er’s book (either in duplicate or trip li
cate) and added to  the p resent purchase righ t while you en ter the 
order while it is fresh in your mind, and fresh in your sight. The serial 
num bered duplicate slip goes to  your custom er (which slip agrees ex
actly both w ith book num ber and slip num ber with the original th a t is 
left in the book for your record) and you have given your custom er 
an itemized bill and sta tem ent to date, and your bookkeeping is all done 
with one writing.

Write for catalog and full information.

Metzgar Register Co., Grand Rapids, Mich.
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CANNED GOODS MARKET.
Canned corn is evidently destined 

for a sharp advance, due to the de
creased acreage and the fact that 
canners are refusing to  accept any 
orders which they are not satisfied 
they can handle a t a profit.

Tom atoes are still in the dumps, 
both spot and future. T he trade is 
no t buying and the entire situation is 
about unchanged. As to the acreage 
in tom atoes, it looks good, so far as 
can be told now. If there is a 75 per 
cent, acreage, as com pared with last 
year, the pack will be large enough.

Peas are wanted to  some extent and 
the sale of futures has been ra ther 
large.

All sizes of grated and No. 2 sliced 
pineapples still m ay be had from  the 
w inter pack of H awaiian mills. No 
%XA  sliced pineapple is off the m arket.

Salmon is very dull and inclined to 
be weak. The m ooted question is still 
w hether the Governm ent intends to 
release any of the large stock of sal
mon which it holds. The trade arc 
afraid of it and do not seem to be 
able to  get any definite statem ent on 
the subject.

Dom estic sardines are dull. The 
new season has opened, but there has 
been little or no packing as yet, be
cause the fishermen are asking too 
much for their fish.

MORE UNDERWEAR DEMAND.
The underw ear m arket is still bet

te r  off than it was a week ago, and 
while the new developm ents are few 
and far between there is a steady in
crease in in terest throughout the m ar
ket. Buyers who were in town some 
little tim e ago are now sending in 
their duplicate orders, and so far these 
are com ing along in good volume, 
with indications th at they  will con
tinue to  increase as jobbers’ traveling 
representatives continue to  find busi
ness improving.

On cotton lines, especially those 
that were priced a t levels th a t were 
low are in for some advances. Mills 
reduced them  in order to  a ttrac t busi
ness and now th a t it is coming in in 
good shape a re-adjustm ent is felt 
to be necessary to bring  prices up to 
a w arranted  level. T he steady trend 
of cotton is giving mills a basis for 
such a revision.

The talk  of the mills and selling 
agents of a shortage of underwear 
is beginning to be the talk  of the 
buyers as well and some anticipation 
is being shown. Business seems to 
be good th roughout the country and 
with mills fairly well taken care of 
as far as orders are concerned it be
gins to  look as if some of the hesi
tating  buyers m ight have to hustle 
to locate m erchandise, especially for 
delivery a t the tim e th at it is wanted.

MISSES’ LOW END HOSIERY.
M isses’ low end hosiery is selling 

in a m ost satisfactory  way and sev
eral selling agents are considering 
advancing their prices nex t week. One 
representative of a fairly large mill 
whose line is now priced a t $1.25 a 
dozen, rem arked a day or tw o ago 
that his prices would m ost likely be 
advanced to $1.35 a dozen next week, 
in order to  put them  on a proper

basis, and others are w orking along 
the same line.

T he demand for wom en’s low end 
stockings is im proving and the up
swing in demand th a t was reported 
about a week ago looks as if it would 
develop into some real business. Buy
ers are showing some caution in their 
purchases but there is a w ider call 
than has been the case for some little 
tim e back.

LOYALTY.
Loyalty  is the finest fiber in the 

human breast. I t  awards alike the 
humble and the great. I t  m akes a 
small man big and the big man big
ger.

T he greatest th ing  in life is m an’s 
loyalty to m an—th at heart quality 
of true  m anhood—th at innate stam p of 
fair play that prom pts us to hand out 
a square deal instead of the double 
cross. Take loyalty from  the heart 
of a saint and you have the likeness 
of the devil.

W hen a man is loyal to  himself, to 
his country, to  his home or to  his 
employer, he believes in th a t which 
he is loyal to. H e boosts for it. He 
is true to  it. H e gives his whole- 
souled efforts. L oyalty  m akes you 
happier in your endeavor and helps 
you to  produce your best results.

Loyalty  to  your company, likewise, 
produces a better man, a happier 
being, and puts a man on the sure 
road to prom otion. A disloyal man 
cannot get a responsible position and 
cannot rem ain in the position he holds. 
L oyalty  is a stepping stone to  suc
cess.

R eports from m ercantile agencies, 
bankers, and credit bodies show that 
business conditions th roughout the 
country during the last m onth were 
quite favorable. T he num ber of fail
ures in the period were the low est in 
more than a quarter of a century, 
and the evidences of unem ploym ent 
are grow ing fewer with the coming 
of b e tte r w eather for outdoor work. 
All portions of the country, however, 
are not alike in business activity. The 
E ast and the South lead in volume 
of purchases. The Credit Clearing 
H ouse reports as to  the la tte r section 
that indications point to  a sp’endid 
m erchandising campaign during the 
sum m er and fall. Indebtedness is 
very low there, and purchases are bet
ter than a t any com parative period, 
while paym ents are also better than 
at any such excepting last year. 
Things are a little slow as yet in the 
N orth agricultural, mountain, and Far 
W est sections, but the trend is up
ward. M erchants continue to  meet 
their obligations prom ptly, but are 
still buying with g reat caution. R e
tail business in the larger centers, es
pecially in the lines of wom en’s wear 
and house furnishings, continues quite 
satisfactory.

The atrocious crime of being m id
dle-aged or elderly will never be for
given to the statesm en in Paris by 
our leaders of ultra-radical opinion. 
I t is enough to  make one trem ble 
for the future of democracy when one 
thinks th a t the average age in the 
Peace Conference is sixty-one. By 
contrast we need only look to  the

ideal state of things in Soviet Russia, 
where comm issaries aged eighteen or 
thereabouts are waging the war 
against the bourgeoisie and building 
up a new industrial system. T he ad
vantage of being eighteen years old 
in constructing  a new world order 
is th at one has, say, th irty  years in 
which to  make the generous m istakes 
of youth before the criminal impulses 
of old age set in. If  anything were 
needed to clinch the case it would be 
the appearance of an Italian  Senator 
101 years old am ong the m anifestants 
in favor of the occupation of Fiume. 
The only apparent inconsistency is 
th a t ultra-radicals always re ject our 
own C onstitution as a doddering in
strum ent 132 years old, but persist in 
quoting from  a D eclaration of In 
dependence th at is eleven years older 
still.

D uring 1918 sixty-seven persons 
were lynched in the United States, 
four of them  being white. T his is 
slightly below the yearly  average for 
the past eighteen years, the to ta l from 
1900 to  1917 being 1,427. N either of 
these figures accounts for the victims 
of mob rio ts like th a t in E ast St. 
Louis in 1917. O f the negroes only 
a small proportion were accused of 
crim es ordinarily cited as justifica
tion for lynching, the o ther charges 
including m urder, shooting, aiding 
mob-victim  to escape, quarrel with 
employer, creating  disturbance, and 
stealing hogs. Two of the whites 
were accused of m urder, the o ther 
two of disloyalty. In  only a few of 
the cases was guilt conclusively 
shown. Five of the victims were 
women. A m other and her five chil
dren were lynched by one mob, the 
m other being shot as she was a ttem pt
ing to drag  the bodies of her four 
sons from their burning cabin.

F lin t—As the result of the activi
ties of the General M otors Co., Flint 
is enjoying a building boom th at 
prom ises to  increase as the season 
advances. In  order to accomm odate 
its thousands of employes, the Gen
eral M otors Co. has found it neces
sary to em bark upon an extensive 
housing scheme and a program m e of 
building has been inaugurated th at 
will resu lt in the erection of not less 
than 1,000 hom es by this company 
alone. The General M otors Co. is 
doing this building itself and as it 
believes in boosting the business of 
the town in which it is located, its 
purchases of m aterial are being made 
through the local retail lumbermen 
and building m aterial dealers. The 
hom es are five and six room  m odern 
houses, each with full basem ent and 
all m odern conveniences. T hey are 
to be sold to  the employes of the 
General M otors Co. on a m onthly 
instalm ent plan. I t  is thought that 
this housing scheme will utilize not 
less than 10,000,000 feet of lumber. 
In the buildings now under construc
tion hemlock and southern pine are 
being used very largely, with redwood 
siding and hardw ood in terior finish.

As long as the average wom an’s 
instinct is in good w orking order she 
doesn’t have much use for brain 
power.

Dry Goods Dealers Oppose Sur
charge.

Lansing, May 6— Here is a m atter 
which concerns every fire insurance 
buyer in the State. Hon. Frank H. 
E llsw orth, Com m issioner of In su r
ance, has instructed  the insurance 
companies to discontinue the sur
charge of 10 per cent, on policies on 
and after May 1.

The Insurance Companies, for no 
good reason except th a t they wish 
to continue the charge, have obtained 
an injunction prohibiting Mr. E lls
worth from carry ing out his order. 
The hearing on the case will be in 
the Ingham  County Circuit Court 
May 16.

This is a m atter concerning every 
business in the State. Since the charge 
is unjust, I suggest that you write 
Hon. F rank  H. E llsw orth, Insurance 
Commissioner, and ask him to stand 
pat and commend him for the splen
did stand he has taken in this m atter.

Records of earnings of insurance 
companies in the S tate in the past 
year disapprove the necessity of the 
10 per cent, surcharge. Michigan was 
one of the first states which perm itted 
the insurance companies to add the 
10 per cent, surcharge and even now 
there are states in the Union in which 
companies are not collecting the sur
charge because the insurance depart
m ents of those states would not au
thorize the increase. T here is no 
reason why our insurance buyers 
should be penalized.

The Com missioner states th at the 
ex tra  am ount collected by the com 
panies during the past year exceeds 
$100,000 per month, o r more than one 
and. one-fourth millions during the 
year. Please comm unicate with Mr. 
E llsw orth a t once and extend youf 
encouragem ent and support.

Jason E. Ham mond, 
M anager M ichigan Retail Dry 

Goods Assn.

Building Up Your Home Town.
If you like th e  old tow n best,

Tell ’em  so!
If you’d have h e r  lead  th e  re s t,

H elp  h e r grow
W hen th e re ’s a n y th in g  to  do
L et th e  fellows coun t on you—
You’ll feel bully w hen i ts  th rough ,

D on’t  you know.

If you w a n t to  m ake  a  h it,
G et a  nam e;

If th e  o th e r fellow’s it  
W ho’s to  blam e?

Spend you r dollars in the  tow n
W here  you pull y ou r do lla rs  down.
Give th e  m ail concern  th e  frow n,

T h a t’s  th e  gam e.
If  you’re  used  to  g iv ing  knocks,

C hange your style,
T hrow  bouquets  in s tead  of rocks 

F o r  aw hile.
L e t th e  o th e r  feljow ro ast,
Shun him  a s  you w ould a  ghost,

W ith  a  sm ile.
W hen  a  s tra n g e r  from  a fa r  com es along.
Tell h im  w ho and  w h a t we are ,

M ake i t  strong .
N eedn’t  f la tte r, n ev er bluff;
Tell th e  tru th , t h a t ’s enough.
Jo in  th e  boosters. T hey ’re  th e  stuff,
________We belong._______________________
_________ BU SIN ESS CHANCES._________

FOR R E N T  — A t Dodge C ity, K ansas, 
tw o ad jo in ing  25x125 2 -sto ry  b rick  sto re  
buildings, f ro n tin g  on tw o s tre e ts . F ine  
b asem en t and  e levato r in each  building. 
W ill re n t singly  o r to g e th e r. Good loca
tion  fo r an y  kind  of business. B ig w h ea t 
prospects. F o r  full p a rtic u la rs  w rite  o r 
w ire T. F . G arner, ow ner, Dodge City,
K ansas.______________________________ 268

F o r Sale—Or exchange fo r 200 accoun t 
M cC askey account reg is te r. One M acey 
invoice file, 2 d raw er golden oak, also 
one 200 accoun t Cham pion accoun t reg is 
te r. B o th  n early  new . W . F . H un te r,
Rosebush, M ichigan._________________ 269

F o r Sale—Profit m ak ing  re ta il  cash  
clo th ing  and  m en’s fu rn ish in g  goods s to re  
located  in a  live m an u fac tu rin g  tow n 
su rrounded  by  finest fa rm in g  com m unity  
in M ichigan. B usiness should increase  
50 p e r cen t, th is  year. E xpenses low. 
No indebtedness. W ill sell a t  inven tory  
ab o u t $15,000. F u lles t inv estig a tio n  in 
vited. A ddress No. 270, c a re  M ichigan
T radesm an ._____ ____________________ 270

F o r Sale—C hain of fo u r s to res, m en’s 
and  boy’s  clothing, fu rn ish in g  goods and 
shoes; a ll located  in live M ichigan town3. 
D oing a  cash  business of ab o u t $400,000 
a  year. C an be bought fo r less  th a n  
inven tory  ab o u t $130.000. T h is is a  
splendid o p p ortun ity  w ith  a  b ig  fu tu re . 
Books open to  inspection. A ddress No. 
271, care  M ichigan T radesm an . 271
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spinach

They Always Come Back for More
D e l  M o n t e  Canned Spinach is just what every housewife 
is looking for. Delicious -  healthful -  convenient -  eco
n om ica l-every  can sells another. Get your share of 
this easy, profitable business. Make a D e l  M o n t e  Spinach 
window display when our big color page Spinach 

advertisement appears in the Satur
day Evening Post, May 17, 1919-

Ask us for a free 
Spinach hanger.

CALIFORNIA PACKING CORPORATION 
S u  Francisco , California

A n d  remember, too, tha t in the W omen's 
Publications o f  largest national circula
tion our advertising is making bustness 
f o r  you on the whole D el M onte lino.

«elHontr
B R A N O

’QUALITT

“Hilco” Profit Sharing System
The Perfect Premium Plan

for merchaqts everywhere

The one sure method of—

Increasing Profits and Sales,
Beating the Mail Order House, 
Building up Cash Sales.
Securing new business from friends 

and neighbors of your customers. 
Cost will not exceed the cash dis

counts you are able to save be
cause of it.

As “HILCO” Plan is on a redemption basis you 
don’t have to buy a single premium until 
you have received in cash trade 33^ times 
its cost. We will send to any merchant upon 
receipt of request a copy of our handsome 
new Catalog containing oyer 600 high qual
ity Premiums, also a pamphlet relating the 
experience of Mr. C. Albert Garver, the 
merchant prince of Strasburg, Ohio, who 
has built up a half million dollar business 
in a town of 1,000 population.

Hinkle-Leadstone Co.
180 N o. Wabash Ave. Chicago, Illinois

To Be Healthful
Food Must Be Uniformly Cooked
The good cook slices the potatoes so that all pieces will be of equal size 
and cook uniformly.
Otherwise some portions of the potato would be cooked to pieces while 
others would be underdone.
This principle is one of the most important to consider when buying flour.
If the flour is unevenly ground, the granulation will be uneven and con
sequently will not bake uniformly, which is bound to result in poor 
success.
Bake day has no terrors for the cook using

Lily White
“ The Flour the Best Cooks Use”

because it is so uniformly good that success is assured in advance.
By placing LILY WHITE ¿’LOUR under a powerful magnifying glass 
you will be greatly impressed by the absolute uniformity of the granu
lation.
This evenness of granulation insures positively uniform baking qualities 
which means the best possible results with the least effort.
Besides the uniformity of the flour, please note in particular the flavor 
of everything baked from LILY WHITE.
Right there is another pleasant surprise for you.

VALLEY CITY MILLING CO.
Grand Rapids, Mich.

A d a  l i k e  these are being r u n  regularly and continuously in the principal 
papers th ro u |h o u i Mich"Ian. You will profit by carrying Lily W hite Flour 
in stock a t  all times, thereby being placed in position to supply the demand 
we are  helping to create for Lily W hite Flour.


