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Not Understood, we move asunder,
Our paths grow wider as the seasons creep 
Along the years. We marvel and we wonder 
Why life is life and then we go to sleep—

Not Understood.

Not Understood, we gather false impressions 
And hug them closer as the years go by,
Till virtue oft seems to us transgression 
And thus men rise and fall and live and die—

Not Understood.

Not Understood, poor souls with stunted vision 
Oft measure giants by their narrow gauge;
The poisoned shafts of falsehood and derision 
Are oft impelled ’gainst those who mold the age—

Not Understood.

Not Understood, we make so much of trifles;
The thoughtless sentence or the fancied slight 
Hast oft destroyed a friendship years in making 
And on our souls there falls a chilling blight—

Not Understood.

Not Understood, how many breasts are aching 
For words of sympathy. Ah! yes, to-day 
How many hungry hearts are breaking 
How many noble spirits pass away—

Not Understood.

Oh God, if men could see a little clearer 
Or judge less harshly when they cannot see;
Oh God, if men would draw a little nearer 
To one another, they’d be nearer then to Thee—

And Understood.



Franklin 
Package Sugars

are being extensively advertised 
in newspapers throughout the 
country. Powerful advertise
ments are urging women to 
“Save the Fruit Crop” .

Get your share of the results 
of. this advertising, by stocking 
and pushing Fragklin Package 
Sugars.

The Franklin Sugar Refining Company
PHILADELPHIA

W hy Not 
Let a
Metzgar System 
D o That 
Bookkeeping?

L O O K  H E R E
If You Had a Metzgar Account System

Your accounts would be always posted up-to-the-minute.
Your collections would be kept up much better than ever before.
Your customers would be better satisfied and you would sain new 

trade right along.
You would no longer need to suffer continual loss and worry about 

goods going out without being properly charged.
You would do away with Mixing Accounts, Bringing Forward Wrong 

Past Balances and Losing Bills.
You could go home at night with the clerks feeling sure that all ac

counts had been properly charged and would be properly protected against 
fire during your absence.

It doesn't cost much to own a Metzgar and it will pay for itself in 
your business in a short time.

Write for free catalog and full particulars.

Metzgar Register Co., Grand Rapids, Mich.

A Material Aid to Digestion
Most of us eat too much. And, most of us eat foods which are not easily 

digested.
I t  is. therefore, necessary for us to take a laxative.
Compressed Yeast is a cleansing laxative that will keep the digestive 

organs in proper working order.
Recommend—

Fleischmann’s Yeast
to your customers for this purpose.

Fleischmann's Yeast has also been used successfully to cure boils, car
buncles and other skin afflictions.

Ask our salesman or—
Write for a supply of our booklets—

“Fleischm inn’s Yeast and G ood H ealth.” •

THE FLEISCHMANN COMPANYenow poy
Washing Powder

through the jobber—to Retail Grocers
25 boxes @ $5.35—5 boxes FREE, N et $4.46 
10 boxes @ 5.40—2 boxes FREE, Net 4.50 
5 boxes @ 5.45—1 box FREE, N et 4.54 

2^boxes @ 5.50— #  box FREE, Net 4.58 
F. O. B. Buffalo; Freight prepaid to  your R. R. Station in lots of not loss than 6 boxes.
All orders at above prices must be for immediate delivery.
This inducement is for NEW ORDERS ONLY—subject to withdrawal without notice.

Yours very  truly,

Lautz Bros. & Co., Buffalo, N. Y.

Family Size 24s

Will Not H urt the Hands

CANDY
W ho’s Candy?

T h e  U n i v e r s a l
F O O D

“Double A “

Made by

C A N D Y

Putnam Factory Grand Rapids, Michigan

DEAL 1910
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STRONG PRIM ARY M ARKETS.
There are all kinds of ways of de

term ining the condition of trade. 
Credit men, for example, look at col
lections and reports of business em
barrassm ents, their main concern 
being the financial end. Selling agents 
watch orders, the volume and fre
quency of which are their guide. T raf
fic people keep tab on the m ovem ent 
of freight and govern them selves ac
cordingly. Back of all, however, is 
the buying inclination of the whole 
people, which is not determ ined by 
any one circumstance or gauged by 
any single outlook. Possibly as good 
a test as any is afforded by the m er
chandise m anagers of the big stores 
of the country, who are in direct con
tact with the general public and who 
are served by a legion of buyers. The 
visits of the la tter to purchasing cen
ters give a good idea of the goods 
that are wanted by the stores, because 
they are after w hat the public de
mands. A p re tty  fair index of the 
attitude of these buyers can be gained 
by the statem ent th a t on one day dur
ing the past week there were 553 of 
them  from 136 cities in thirty-seven 
states and the D istrict of Columbia 
in the New York m arket alone. E v
ery portion of the country was rep
resented. T he things they sought to 
buy were finished goods of all kinds 
for wear and household use. I t  was* 
m anifest from this one circum stance 
alone that, in the judgm ent of store 
executives, a strong  buying inclina
tion exists and that goods are none 
too plentiful on the shelves of stores.

This is the kind of evidence- which 
is im parting the confidence in the 
prim ary m arkets so especially notice
able in the case of all the textiles, 
despite the steadily rising scale of 
prices. In  those m arkets the retail 
buying, m onths in the future, has to 
be taken into account, and the only 
indication of its character aside from 
general conditions is the course of 
buying at. the present time. D uring

the present week the jobbers of dress 
fabrics are to meet in New York City 
to compare notes and determ ine on 
their procedure regarding goods that 
will not show up in retail channels 
before next year. D istribution with 
them  has been particularly  good and 
their views are apt to  be ra ther op
timistic, although they are not inclin
ed to  plunge, because they cannot rid 
them selves of the apprehension which 
the present inflated price levels pro
voke. So they are likely to do some 
lookiffg around the m arket before 
venturing  far, even if they had the 
opportunity  to do so. One th ing  they 
will bump up against is that mills are 
very busy in filling orders now in 
hand and are not disposed to  commit 
them selves for future business. W hile 
styles have been pretty  well deter
mined on, m oreover, the actual goods 
are not likely to  be shown for some 
time in m ost instances. L abor and 
o ther conditions which are factors in 
the price situation will have to be 
settled a little more before real for
ward business can s ta rt on a satis
factory basis.

AS TO W OOLS AN D W O OLENS.
So far as the wool situation is con

cerned, little  change is perceptible 
from week to week. Im provem ent in 
shipping facilities has resulted in larg 
er supplies being available every
where except in Germany and the 
countries form erly m aking up Aus
tria-H ungary . The* regular auction 
sales which used to  be a feature at 
A ntw erp have been resumed. In 
Great Britain, allocations of wool 
are being made to the mills at Gov
ernm ent issue prices, which are below 
those obtained at the auction sales. 
Germ ans are again reported  as buying 
wool in Buenos Aires, and supplies 
fo r,th em  held up during the w ar are 
said to  be available in Switzerland 
and o ther contiguous countries. In 
this country the domestic clip has 
been nearly all disposed of to  deal
ers or the mills, and plenty of raw 
m aterial of all descriptions is avail
able for use. T he finer varieties of 
wool are m ost in demand and com
mand quite high prices. T here has 
been a decided easing up in the values 
of the coarser sorts. Auctions of car
pet wools will be resum ed at the end 
of this m onth. In  the goods m arket 
deliveries seem to be im proving to the 
relief of the cutters-up. A strong  de
mand has set in for wom en’s wear 
for fall, and business prospects in that 
line are excellent. Enquiries continue 
to be made by both the m en’s and 
wom en’s wear trades for fabrics for 
spring, but the openings will be later 
than usual because of the necessity 
of providing for the m ore immediate 
needs.

VICTORY DAY IN  FRANCE.
On Monday of this week France 

celebrated both the anniversary of 
the dawn of victory and its full reali
zation. A year ago M onday Luden- 
dorff’s arm ies of bru tes and beasts— 
all G erm ans came under that classi
fication—were throw n forw ard against 
Rheims in w hat was intended to  be 
the final blow. I t  was, indeed, a 
Friedensturm , but it led to a peace 
not in the Germ an calculation. The 
week th a t followed surely has few 
equals in h istory  for the dram atic 
play of Nemesis, for the sudden 
transition of crim inal pride to de
feat and abasem ent. The twelve 
m onths that have passed have been 
epochal with em otion and charged 
w ith a m eaning for the future of the 
world. T he victory was confirmed 
and its results were w ritten  down. 
But just as the w ar had shattered 
m ost of our preconceived notions of 
war, the peace th at has followed does 
not answ er in all respects to  estab
lished conceptions of victory and 
peace. The France which m arched in 
procession under the Arc de T ri- 
omphe is a victor sorely wounded in 
the flesh and weary, although victor 
she undoubtedly is in the proof she 
gave of the genius and the spirit of 
sacrifice th at underlie her national 
life. I t  is symbolic of new condi
tions th a t only a few selected thou
sands 'of the French arm ies m arched 
M onday in Paris. The bulk of the 
French arm ies is still on guard, not 
so much against the defeated enemy 
as against the dangers and difficul
ties which have followed in the wake 
of the war, against the ills o ther 
than those of shot and shell which 
Germ any has let loose in the world. 
But the friends of France m ay look 
forw ard with confidence to the ulti
m ate solution of her prc*blems in 
the same spirit of heroic devotion 
which broke Ludendorff’s assault in 
Champagne a year ago and shattered 
the German defensive five days later 
between Soissons and the Marne.

H O O VER H O L D IN G  ON.
Peace has not b rought the end of 

relief w ork in Europe, and especially 
im portant is the necessity for re
sto ring  and m aintaining the health 
and strength  of undernourished chil
dren. In  the liberated countries there 
has been a frightful decrease in the 
b irth  rate , as m uch as 50 per cent, 
in some cases; and the death rate 
has m aterially  increased. In  the face 
of this situation it is imperatively 
necessary to keep alive and well 
nourished the children that have 
m anaged to  survive.

T he funds appropriated by Con
gress have been exhausted, but m on
ey m ust be had if hundreds of thou
sands of children are to  he kept ajive.

T he Relief A dm inistration appeals 
therefore for contributions.

All of the bulk relief which was 
initiated immediately after the arm is
tice has now been provided for and 
it can be definitely stated that every 
country in Europe is provided with 
sufficient food to last until this year’s 
harvest comes in. But as in the case 
of Belgium, special treatm ent is re
quired in the case of children, and 
this is a problem  that is giving con
cern to Mr. H oover and his asso
ciates, who anticipated th at their re 
lief w ork in Europe would be over 
by June 30.

As distinctive from the general ra
tioning of a population, it m ust be 
understood that while the total 
am ount of food necessary lo r p ro
viding the children with proper nu tri
m ent is not great in com parison with 
the huge quantities running into mil
lions of tons required for general 
relief it is a m atter for specialists 
and1 specialized training. W e are 
beginning to receive from Europe let
ters  and com m ents showing the prog
ress and the results of the work, 
among them  a touching statem ent 
signed by 200 children a t Kovno.

T he Relief Adm inistration is now 
caring directly for 2,700,000 children 
in Europe.

Perhaps the chief benefit of P resi
dent W ilson’s veto of the bill carry
ing as a “rider” the repeal of day
light saving is th at it gives oppor
tunity  to reconsider the whole sub
ject. The President states briefly the 
powerful argum ents for the plan. 
T here are strong  objections to it on 
the p a rt of the farm ers. But now the 
President has opened the way for an 
effort to make a reasonable ad just
m ent of conflicting claims. Now 
th at the veto is to be upheld, Con
gress can see if a new and m ore sa t
isfactory piece of legislation cannot 
be devised. The statu te m ight pro
vide th at the hours of departure ot 
m ilk-trains should be fixed so as not 
to  make daylight saving too incon
venient for dairy farm ers. T he hours 
of labor on farm s could possibly be 
legislated for in a spirit of reason
able compromise. The whole m atter 
is one requirihg careful study and 
fair decision. I t  ought not to  be 
dealt w ith hurriedly by a “rider” on 
an appropriation bill. Ample time 
rem ains for considered action, as the 
repeal would not, in any event, take 
effect this year. By sustaining the 
President’s veto, Congress puts itself 
in position to  legislate on the subject 
with deliberation and with the in ter
ests of the entire country in mind.

The way you handle a custom er the 
first time she comes in governs her 
actions about coming again.
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Fierce Contest Between W holesale 
Grocers and Packers.

I t  is becom ing apparent to  every
body that a terrific light is shaping 
between the organized wholesale g ro 
cers on the one side and the big Chi
cago packers on the other. The job
bers are in a sense backed by the 
Federal T rade Commission, which has 
been very hostile to  the packers for 
m onths, even to the extent of asking 
Congress to pass a law placing the 
packers’ business under Governm ent 
control. Up to  now th at has not been 
done and the movement to do it has 
not given much signs of real life.

The jobbers say the packers are 
grow ing so big they are crowding 
them  out. They sell not only m eats, 
but canned goods and m ost o ther 
things, even coffee. T he packers say 
they are in these other lines in the 
in terest of econom y; they have their 
own nation-wide selling organiza
tions, which can handle side lines at 
little more expense than m eats alone. 
M oreover, the packers, by selling di
rect to  the retailer, as m ost of them 
do, claim th at their plan of d istribu t
ing food products is the m ore eco
nomical and the more desirable, elim
inating  as it does one middleman. The 
jobbers, on the o ther side, say that 
they are perfectly willing to compete 
w ith the packer on equal term s, but 
the packer uses an unfair weapon, 
viz.: he packs his non-perishable 
products in the cars w ith his perish
able products. Cars containing per
ishable products are entitled to  p re f
erence by the railroads, w ith the re
sult that these cars containing both 
perishable and non-perishable prod
ucts go forw ard quickly and the pack
ers are therefore able to make much 
quicker deliveries than  the jobbers 
who have no such opportunity. The 
jobbers w ant the Governm ent to  make 
the packers keep non-perishable prod
ucts out of cars supposed to be de
voted to  perishable products, and in 
order to get th at the N ational W hole
sale Grocers’ Association filed during 
the week a petition with the In te r
state Commerce Commission asking 
that the railroads be forbidden from 
allowing this any further. The fol
lowing is from the petition:

The m aintenance of these unjust 
and discrim inatory provisions in the 
tariffs of the defendant carriers has 
enabled the packers rapidly to extend 
their powerful influence outside <’f the 
sale of the products of slaughtered 
animals. T h at if these provisions are 
pe’m itted to  continue in effect, the 
packers will gradually acquire a d 'm - 
iujating control over the purchase, 
sale and distribution of many >f the 
principal food products of the Amer 
ican Nation.

A general explanation of the whole
sale grocers’ stand in the m atter is 
contained in the follow ing statem ent 
issued by the N ational W holesale 
G rocers' Association:

I t  is believed th a t if we fail in this 
action it is only a question of a short 
‘:me before the packers will control 
the distribution of our food products 
generally th roughout the entire coun
try. This grows out of a discrim ina
tion  in railroad service of a National 
character.

A t the present time the packers 
have a special expedited service in 
th e ’r peddler cars and refrigerator 
cars very analagous to that o j passen
ger train  servk'e as far as fresh m éats

and packing house products are con
cerned. W e do not object to th is; 
but the packers have ingeniously se
cured changes in the  tariffs of the 
railroad companies, perm itting them  
to put into these cars of fresh m eats 
various o ther food products. As a 
result, the packers secure the  same 
expedited service on cheese, rice, cer
eals of all kinds, dried fruits, peanut 
butter, soap, soap powder, talcum  
powder, canned fruits, canned vege
tables, pickles, olives, catsup, beans, 
prunes, table sauce, preserves, jams, 
syrups, crushed fruits, grape juice, 
canned milk and a long list of other 
commodities handled in the ordinary 
grocer’s store.

In large portions of the country the 
packer can practically guarantee the 
delivery within a day or so of the 
time the order is received, while the 
shipm ent from the wholesale grocer is 
delayed from two to ten tim es as long 
in transit. T he grocers insist that 
these o ther food products should not 
be shipped with fresh m eats and pack
ing house products, which results in 
this unjust discrim ination in service.

The wholesale grocer asks for no 
special favors. He simply wants 
equality. And the welfare of the peo
ple demands that he shall have a 
chance to live commercially. I t  ought 
not to  be necessary for a man to be 
a packer in order to  be a successful 
m erchant in prunes.

Gabby Gleanings F rom  Grand Rapids.
Grand Rapids, Ju ly  15—It  takes 

nerve, skill and exceptional ability as 
a sprinter, broncho buster and wild 
horse trainer to  handle some lines of 
trade and travel in M ichigan on the 
various railroads and sundry modes 
of transportation . Of course, it 
wouldn’t do to tell all we know and 
tel! exactly who sells the tea, but 
there is a man in our m idst who re
sembles the billboard pictures of our 
President W ilson, only he isn’t quite 
as good looking, and when it comes 
to a judge of quality of the world’s 
famous beverage he has the rest of us 
creatures back in a corner and calling 
for help. He is also some judge of 
automobiles, runabouts standabouts, 
m otorcycles and fords—but m ostly 
m otorcycles, as they are a favorite 
pastim e with him, and whenever pos
sible avails himself of the opportunity  
of enjoying his favorite sport—that of 
riding in the side car attached to the 
business side of a good healthy m o
torcycle. W e understand he is about 
to bring  out some new im provem ents 
on the sidecar end of the enterprise, 
such as having them  built for a six- 
footer, so he can ride in one w ithout 
pu tting  his feet in his pockets to 
gether witjh his loose change and 
hanging on to his hat with his teeth 
so it will not ja r  off. • T his man of 
Quakeress fame who travels for the 
W orden Grocer Company, drinks 
black Java and is a recognized au thor
ity on the product of th at famous E ast 
Indian isle, Ceylon. He had instruc
tions from his side kick for the week, 
who chanced to be none o ther than 
Orie Hayden, the prune peddler and 
all-round good fellow, and some judge 
of tea, also of tea men, to m eet him 
in Hersey, but to get to this historic 
little ham let it is necessary to  change 
from the slow but careful m oving G. 
R. & I. to  some o ther m eans of trans
portation. I am sure Ed. would have 
preferred a Packard or Paige to  ride 
over to H ersey  from  Reed City, but 
such was not to  be. I t  so happened 
th at the G. R. & I. was slightly behind 
schedule that m orning and Orie was 
patiently  waiting in Hersey, and every 
once in awhile between orders would 
go to  the door to  see if he could see 
anything of his friend, as it was get
ting  nearly tune to  write the tea busi
ness he naturally  was on the anxious 
seat. As he cast his eagle eye down 
the sun baked, dust covered road, he 
could faintly trace th* outline of w{iat 
appeared to him to be a robin picking

worm s just coming into view in the 
d istant horizon. As he kept on look
ing and the object became closer and 
grow ing larger he came to  the con
clusion th at it was an old hen scratch
ing gravel for her chickens. However, 
he changed his mind again as it look
ed as though it were a  man hoeing 
potatoes and was w orking hard, as he 
could hear labored breath ing—the 
breath com ing in chunks—but now 
the object of in terest was w ithin full 
view and getting  larger every minute 
and lo, and behold! to O rie’s surprise 
it was the long-looked-for tea sales
man doing his best to deliver the 
goods. As the m otorcycle and side 
apparatus came to  a full stop and 
Edw ard J. H a rt was eradicated, 
brushed up and sm oothed down, he 
found again the smile that won’t come 
off, because he had satisfied his long
ing desire—th at of navigating the 
wild and woolly north  in an auxiliary 
to the bucking broncho of the m otor 
industry. I t  is a g reat life Ed. if you 
don’t weaken!

George Gane, New England jobbing 
representative for the Valley City 
Milling Co., was in town last week, 
having made the trip  from Southville, 
Mass., by automobile. Mr. Gane has 
been on the road thirty-five years— 
seven years for H annah, Lay & Co., 
T raverse City, seven years for W ash
burn, Crosby & Co. and seventeen 
years for the Valley City Milling Co. 
A t the close of his service w ith H an
nah, Lay & Co., he engaged in the 
grocery business a t T raverse City, 
but sold out at the end of one year. 
Mr. Gane has visited every city of 
consequence from  Portland, Me., to 
Minneapolis and says Grand Rapids 
is the m ost beautiful city he has in
spected.

W. A. Jack. M anager of the Am er
ican Paper Box Co., is expending 
about $20,000 in the developm ent of 
the w ater front of his beautiful home 
on Reed’s Lake. H e is putting  a sea 
wall out into the lake, 60 feet wide 
and 300 feet long, and will utilize the 
space thus gained as a rose garden, 
containing 3.000 rose bushes. Be
tween the driveway and the hill he is 
installing a series of w ater gardens. 
Up the hill to  his residence he is 
building a cut stone stairway, which 
will be the m ost pretentious affair of 
the kind in Michigan. W hen com
pleted. Mr. Jack will have the m ost 
valuable suburban home in W estern  
Michigan, with the exception of the 
T owe home in E ast Grand Rapids and 
the D w ight home on Gull Lake.

T here seems to be a general m ove
m ent among wholesalers, and a very 
good one, to hold their salesmen up 
to sharper responsibility as to  keeping 
tabs on the retail dealers whom they 
sell. If  jobbers can only w ork to 
gether long enough to keep this 
going, it will be a fine thing for every
body, particularly  for the honest, 
energetic, full-of-business retailer 
whose w orst com petition comes from 
weak sisters who are carried by over- 
generous jobbers. Everybody admits 
that the salesman who calls on a re
tailer regularly can size him up better 
than anybody else. He knows the 
kind of store he has, the kind of trade, 
the kind of character and standing in 
the community. The trouble is that 
the salesm an’s income depends on 
selling this man, he wants to  sell him, 
and he therefore makes the sale look 
as good as he can. Every  wholesaler 
whose salesmen are paid on commis
sion feels th at they are apt to  think 
first of the in terest of their buyers, 
and second, of their own em ployer’s 
interest. M any a re ta iler who ought 
never to  be in business, and whose 
presence in the business is a nuisance 
and a menace to his com petitors, is 
kept in by a blind or easy iobber. A 
lot of these nuisances and menaces 
would drop out if iobbers could be 
kept regularly  posted on their real 
standing. T he salesnjen ought to  do 
it. One Cleveland. Ohio, jobber sys
tem atically asks his salesman to  give

definite data as to  his custom ers on 
such subjects as these: W hat sort 
of shape is the stock in? Is the stock 
insured against fire? Is it a cash or 
credit business? How long estab
lished? H as it grown in the past 
year? W h at books of account are 
kept? W h at are the banking rela
tions, what its com petition? W hat is 
the am ount of the rent, of the pay 
roll, of last year’s sales and w hat is 
the date of inventory?

J, J. Dooley spent the m onth of 
June in D etroit, calling on about 300 
druggists. Ju ly  is his vacation m onth. 
Now he and wife are on a m otor trip 
to  D etroit, Cleveland, Bellevue and 
Cedar Point, re tu rn ing  hom e via Day- 
ton Indianapolis, L ogansport and Ft. 
W ayne. John  says the roads in Ohio 
and Indiana are good. T hey are  kept 
up well. He did not have much to 
say about o u r Michigan roads, al
though he would have liked to  if it 
had not been th at he was a law abid
ing citizen and there is a statu te 
in this S tate prohibiting profane 
language.

Selling Near Beer at Grocery Stores.
An in teresting  situation has de

veloped over the sale of w hat is known 
as “near beer.” N ear beer is a prod
uct of prohibition and when it is hon
est it contains no alcohol. Being non
alcoholic, grocers generally have ex
pected to be able to sell it ju st as 
they could freely sell o ther non-alco
holics like ginger ale and grape juice. 
The D istrict A ttorney of Delaware 
county, Pennsylvania, however, thinks 
grocers cannot sell near beer, but that 
it can be sold only at licensed liquor 
stores. His reason does not seem 
very strong. He says the Brooks 
license act forbids the sale of “brew 
ed” liquors anywhere except a t a 
licensed place. N ear beer is “brewed,” 
so only a licensed place can sell it. 
But so is tea brewed when it is served 
in the cup, and if the learned D istrict 
A tto rney’s argum ent is good, it also 
follows that nobody can serve tea 
but a licensed liquor place.

I don’t agree with the opinion at 
all. W hen it passed the Brooks li
cense act thé Legislature was con
sidering only alcoholic drinks. And 
when it referred to  “brewed” liquor 
it m eant alcoholic brewed liquors, as 
beer was then and ale and porter. 
The Brooks law in fact had no appli
cation to anything else. I f  near beer 
contains no alcohol, w hat would be 
the sense of confining its sale, to 
places th at have obtained a license 
to sell alcoholic liquor?

My own view is th at if near beer 
contains no alcohol, any grocer can 
sell it w ithout restriction  and w ithout 
license. F rank  Stowell.

Hotel Bryant Fires Incompetent Man
ager.

Flint. July 15—R egarding your edi- 
* - ra l  on the H otel B ryant in the last 
;ssue of the T radesm an, perm it me 
to say that, after an absence of six 
weeks. I returned the m orning of 
Tu'v f  ar>d got rid of the new m an
ager in the evening and he left the 
same day.

This m anager was recom m ended to 
me by a m anager of a large hotel in 
Chicago as good.

I avree with the man who has made 
bis home here for years th a t there 
w^s opportunity  for com plaint and it 
did not take me long to  discover it.

I am now back on the job for the 
purpose of doing my utp iost fo r the 
boys. C. H. Bliss, Prop.
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Are Our Interests Mutual?
Are you in your community interested in building 

up your own home interests in your own home business?

Are you and the consumers of your community in
terested in continuing the past plan of home dealers con
ducting the home business on a reasonable and com
petitive basis with competitive prices or are the people 
of your community interested in buying their merchan
dise in far away cities, with a small saving on some 
items, which results in building up big interests in big 
cities and tearing down the home interests in the State 
of Michigan?

Are you and the people of your community inter
ested in continuing such policy as shall continue to 
reduce the number of merchants in the different com
munities of our State and eventually lead to the wiping 
out of those smaller merchants and the turning over of 
their business to large interests with a consequential 
effect on the cost of living?

In other words, is the packing industry a question 
which concerns only the jobbers or does it concern the 
retailer and consumer as well?

W o r d e n  (G r o c e r  C o m p a n y
GRAND RAPIDS—KALAMAZOO

THE PROMPT SHIPPERS
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Movement of Merchants.
Petoskey—The F irs t State Bank 

has increased its capital stock from 
$50,000 to $60,000.

Potterville—Angelo Peterson has 
has opened a confectionery and cigar 
store in the Cobb building.

Potterville—Jam es Davis has sold 
his bakery and restauran t to  D. H aw 
ley, who has taken possession.

Moline—The Moline State Savings 
Bank has been organized with an au
thorized capital stock of $20,000.

Dimondale—The Dimondale State 
Bank has been incorporated with an 
authorized capital stock of $20,000.

Olivet—T he O livet Co-Operative 
E levator Co. has been organized with 
an authorized capital stock of $25,000.

Saginaw—The Saginaw Valley P ro 
duce Exchange has changed its name 
to  the Saginaw Produce G row ers’ 
Exchange.

Escanaba—The Anderson Buchanan 
Co. has been organized to  conduct a 
furniture business, with an authorized 
capital stock of $10,000, all of which 
has been subscribed and paid in in 
cash.

Saginaw—The M. W . T anner Co., 
dealer in dry goods, has completed 
plans for adding 10,000 square feet 
to  its floor space and providing an 
entrance to  the store from  Genesee 
avenue.

Jackson—J. H. Seckinger has pur
chased the M yron Stilwell grocery 
stock, a t the  corner of South Me
chanic and W esley streets, and will 
continue the business at the same 
location.

D etro it—T he Q uality T ire & Re
pair Co. has been organized with an 
authorized capital stock of $7,500, all 
of which has been subscribed and 
paid in, $500 in cash and $7,000 in 
property.

M ecosta—E. M. Snyder has rem od
eled the interior of his drug store, in
stalling new, m odern fixtures and add
ing lines of cameras, camera supplies, 
phonographs and phonograph records 
to  his stock.

G ladstone—The Gladstone Union 
Co-Operative Association has been 
incorporated to  conduct a wholesale 
and retail grocery, m eat and general 
m ercantile business, w ith an au th
orized capital stock of $10,000, of 
which am ount $5,000 has been sub
scribed and $1,000 paid in in cash.

P o rt H uron—T he Miller D rug Co. 
has m erged its business into a stock 
company under the style of the Mil- 
ler-W illson W holesale D rug Co., with 
an authorized capital stock of $35,000 
common and $15,000 preferred, of 
which am ount $25,000 has been sub
scribed, $5,000 paid in in cash and 
$15,000 in property.

Saginaw—Archie A. Munson, 
wholesale tobacco dealer, has p u r
chased the old Tuscola House and 
will remodel it to  suit the require
m ents of his wholesale and retail to 
bacco business.

D etroit—The Sol Braiker, Inc., has 
been organized to conduct a general 
contracting  and construction busi
ness, w ith an authorized capital stock 
of $10,000, all of which has been sub
scribed and $5,000 paid in in cash.

D etroit—The U. S. Hom e Supply 
Association has been organized to 
conduct general m ercantile business 
with an authorized capital stock of 
$5,000, all of which has been sub
scribed and $1,000 paid in in cash.

Filion—The Filion Co. has been 
organized to deal in farm products 
and conduct a general m erchandise 
business, with an authorized capital 
stock of $5,000, $2,800 of which has 
been subscribed and paid in in cash.

D etro it—The Nedbury Confection
ery Co. has been incorporated to  con
duct an ice cream, confectionery and 
cigaf store, w ith an authorized cap
ital stock of $2,000, all of which has 
been subscribed and $1,000 paid in in 
cash.

Clinton—W estgabe & Condra, who 
conduct a clothing store a t Adrian, 
have purchased the rem ainder of the 
stock of the Clinton Clothing Co. and 
will continue the business under the 
m anagem ent of a form er clerk, George 
M cDerm ott.

D ecatur—T he D ecatur Co-Opera
tive Association has been organized 
to buy and sell all kinds of agricul
tural and horticultural products, with 
an authorized capital stock of $10,000, 
of which am ount $5,250 has been sub
scribed and $1,350 paid in in cash.

Jackson—E arl M. H a rt, for the 
past three years m anager for M. Pio- 
waty & Sons, fruit and produce deal
ers, has resigned his position and 
purchased the F. L. Hopkins grocery 
stock and will continue the business 
a t the same location, 122 N orth  Me
chanic street.

Bay City—The Board of Commerce 
is undertaking to organize a $100,000 
corporation to help small industries. 
Shares will be sold a t $10, every resi
dent of the city being invited to join. 
T he money, well secured, is to  be 
loaned to approved enterprises. The 
Board hopes eventually to bring the 
city’s population to the 100.000 mark 
through this and sim ilar move^.

D etro it—A 600 room 16 story hotel 
(East of W oodw ard avenue, near 
Grand Circus Park, will be erected 
by M arkus L. Freud, present oper
a to r of the Addison hotel. T he pro
posed structure will cost approx
im ately  $2,01)0,000 and  will he  equip

ped in the m ost m odern way. T his 
is the second new hostelry  announced 
for D etro it within the past six weeks, 
and is an indication of the efforts 
being made to relieve the shortage 
of room s for transients.

Manufacturing Matters.
Jackson—The H aehnle Brewing Co. 

has changed its name to  the Haehnle 
P roducts Co.

D etro it—T he Adams X-Ray Co. has 
increased its capital stock from  $50,- 
000 to  $150,000.

Menominee—The W olverine Paper 
Box Co. has increased its capital stock 
from $1,000 to $100,000.

D etro it—T he Charles B. Foundry 
Co. has increased its capital stock 
from $500,000 to  $1,000,000.

Mt. Clemens—The Mt. Clemens 
Bath Tub Co. has changed its name 
to the Mt. Clemens Truck Body Co.

Albion—T he Gale M anufacturing 
Co. will build a large addition to  its 
plant. The company m anufactures 
autom obile castings.

D etro it—The D etro it L eather Spec
ialty Co. has changed its name to  the 
H orace G. P reston  Co. and increased 
its capital stock from  $75,000 to 
$ 100,000.

Centreville—The Dr. Denton Sleep
ing Garm ent Mills is planning to en
large. A new factory, 60 x 208 feet, 
two stories, will be erected. The cost 
will be about $40,000.

D etroit—The D etro it Paper P ro d 
ucts C orporation has been organized 
with an authorized capital stock of 
$100,000, $80,000 of which has been 
subscribed and paid in in cash.

D etro it—The C arty & M oore E n
gineering Co. has been incorporated 
w ith an authorized capital stock of 
$10,000, all of which has been sub
scribed and $1,000 paid in in cash.

D etro it—The E x-C ell-0  Tool & 
M anufacturing Co. has been incor
porated with an authorized capital 
stock of $40,000, of which am ount 
$21,800 has been subscribed and $8,120 
paid in in cash.

D etro it — The E ureka E levator 
Door Lock Co. has been incorporat
ed with an authorized capital stock 
of $10,000, $8,000 of which has been 
subscribed and paid in, $2,000 in cash 
and $6,000 in property.

D etro it—The M eyer & Mohaske 
Co. has been organized to  do a gen
eral cigar m anufacturing business, 
w ith an authorized capital stock of 
$10,000, $6,300 of which has been sub
scribed and paid in in cash.

S turgis—'The Central W heel Co. 
has been incorporated with an au th
orized capital stock of $45,000 com
mon and $15,000 preferred, of which 
am ount $45,000 has been subscribed 
and $3(2,000 paid in in property.

Saginaw—The Germain M anufac
turing  Co. has re-organized under the 
style of the Germain Bros. Co., with 
an authorized capitalization of $425,- 
000. The company will greatly  in
crease its production of piano backs 
and other parts.

Bay City—Rechlin B rothers, hard
ware dealers, have organized the Bay 
City Spring M attress Co. and have 
purchased the business of E. R. R us
sell, proposing to develop it into an 
institution em ploying a  large num ber

of workers. The company has in con
tem plation a site on which to  erect 
a p lant which will quadruple the out
put of the p resent factory. I t  also 
contem plates the addition of a unit 
for the m anufacture of caskets and 
phonographs.

D etroit—The J. J. Ross E ngineer
ing Co. has been incorporated to 
m anufacture and deal in electrical in
strum ents and apparatus, w ith an 
authorized capital stock of $5,000, of 
which am ount $4,500 has been sub
scribed and paid in in prope- ty.

D etro it—W alter C. Nagel has 
m erged his m etal castings business 
into a stock company under the style 
of the Nagel-W allace Brass W orks, 
with an authorized capital stock of 
$1,500, all of which has been sub
scribed and $1,000 paid in in prop
erty.

D etro it—The P. W. W . M anufac
tu ring  Co. has been organized to  con
duct a general machine shop, m anu
facture tools, jigs, etc., w ith an au
thorized capital stock of $15,000, of 
which am ount $9,200 has been sub
scribed and paid in, $3,800 in cash and 
$5,400 in property.

D etro it—The M cIntyre Concrete 
T ile Co. has been organized to con
duct a wholesale and retail as well as 
m anufacturing business, with an au
thorized capital stock of $50,000, of 
which am ount $25,100 has been sub
scribed, $1,000 paid in in cash and 
$15,000 in property.

Ann A rbor—The Production Foun
dries Co. has been incorporated to  do 
a general foundry business, with an 
authorized capital stock of $85,000 
common and $15,000 preferred, of 
which am ount $50,000 has been sub
scribed and paid in, $10,000 in cash 
and $40,000 in property.

Business Men’s Day at Rock Lake.
V estaburg, July 15—T he Rock Lake 

Assembly of the Church of Christ 
will be held a t Rock Lake, one and 
nne-hplf miles from  this place, July 
20 to  Aug. 3, Thursday, Ju ly  31, has 
teen  set apart as Business M en’s day 
and I w rite you to request your kind
ly offices w ith the wholesale dealers 
of Grand Rapids to secure a repre
sentative attendance on th at occasion.

W e are inviting the m erchants from 
the surrounding towns and I  was 
thinking w hat a good tim e it would 
be for the w holesalers and retailers 
to m eet on that day.

You are the only onejl know to write 
to and if you are not in terested  in 
this undertaking I wish you would 
hand the le tter to  Mr. Rouse, of the 
W orden Grocer Company, or some
one who can let me know if this can 
be done.

I have taken the T radesm an for the 
past six years. If  you feel th a t you 
could give us a little  w rite up, I 
would appreciate it very much, and 
if you come, which I sincerely hope 
you will, we will endeavor to  make 
your visit both pleasant and profitable.

E m ory L. How ard.

The Standard Brick Co. has been 
incorporated w ith an authorized cap
ital stock of $3,000, all of which has 
been subscribed and paid in, $20 in 
cash and $2,980 in property.

The K ent Foundry  Co. has been in
corporated with an authorized capital 
stock of $5,000, of which am ount 
$4,500 has been subscribed and $2,100 
paid in in cash.
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The Grocery Market.
An expected event was export em

bargo on sugar. T his will give for 
dom estic consum ption 50,000 tons ad
ditional in th irty  days. M erchants 
went so strong  on sugar for some 
reason th a t a shortage was apparent 
in sections of the country.

T o  provide sufficient sugar it was 
expected the Sugar Equalization 
Board would head off the outgo until 
there was enough to go around do
m estically. This action has been 
taken.

I t  was not given out how long this 
em bargo would last to  provide sugar 
where local shortages have m anifest
ed. The board stated  unequivocally 
that “there  is no general shortage of 
sugar in the U nited S tates to  justify  
an increase in price. T here  is plenty 
of raw sugar and it will continue to 
come in as fast as the refineries can 
handle it. T he stopping of export 
will give the refineries a chance to 
catch up with dom estic orders.

As a m atter of fact m ore sugar has 
been distributed in the U nited S tates 
this year than  was d istributed up  to  
the same time last year, but although 
the Sugar Equalization board began „ 
to send out w arnings to Am erican 
dealers as long ago as last M arch 
th at the heavy European orders al
ready in hand made it necessary for 
them  to  get in their own orders 
prom ptly, many failed to lay in stocks 
before the European demands fell on 
the refineries, and as a result find 
them selves unable now to  meet their 
custom ers’ needs.

Steps likely will be taken to  get 
after grocers who profiteer on- sugar 
taking advantage of the  evident in
tention of some consum ers to  hoard 
stocks, for some unknown reason, un
less it is unfounded fear of a  general 
shortage. Enough beet seems to  be 
on hand to fill ordinary orders, but 
cane is sho rt and cut loaf and domino 
is running low.

A ttention is being called by the 
jobbers and salesmen th a t goods th a t 
are seasonal are w orth  attention. Ju s t 
now picnic goods continue to  sell well 
and preserving and canning m ater
ials are w orth  while giving special 
a ttention  ju st now, to  increase sales.*

W hether the Governm ent will un
load its food supplies to  lower prices 
is being discussed by the trade. I t  
is believed there are enough foods 
held by the Governm ent to relieve the 
situation if they are released, and 
th a t business would not suffer much.

Sugar — The m arket shows no 
change as to  price, although the de
mand is light—everybody is filled up. 
T here is no indication of any change 
in sugar in the near -future: Still

w orking to  capacity, Am erican refin
ers are rushing deliveries on over
sales, and apportioning them  as equit
ably as possible am ong buyers, but 
despite the heavy m ovem ent of re
fined in all directions there is an 
acute shortage in some sections, and 
in none does the available supply 
appear to be anywhere near normal. 
The scarcity is especially 'pronounced 
in the Central W est. The American 
and Franklin , both of which have 
been accepting lim ited orders for 
August, have announced that they in
tend to  take business for Septem ber 
ill the near future, also in lim ited 
quantities. T he Federal expects to  
soon be in shape to  book orders for 
A ugust delivery.

T ea—T here  is no sign of abate
m ent of the demand th at was stim u
lated a week or m ore ago by the 
strong character of advices from  pri
m ary m arkets. T he black varieties 
come in for the larger share of a t
tention  and are particularly  active 
for export account, but the o ther 
kinds are by no m eans neglected. 
Ceylons have been especially sought 
by exporters, and a t the close were 
still in active demand, but business 
done earlier in the week seems to 
have cleared the m arket of stock on 
spot and afloat, while so far as could 
be learned no offerings for shipm ent 
from  Ceylon were being made.

Coffee—Rio 7s are selling a t 24c 
and Santos 4s a t 29j4c, which m eans 
an advance all along the line. Mild 
coffees are still very strong, w ith an 
upward tendency. B ogotas anyw here 
from  3054@,31J^c, and everything 
points to  a very high m arket.

Canned F ru it—T he only th ing  of 
in terest is th a t prices on California 
canned fruits for 1919 pack, named 
last week, are approxim ately $1 per 
dozen higher than last year. T he ex
p o rt demand is so very heavy that 
everybody seems perfectly  satisfied 
w ith the prices, because if we do not 
w ant them  the exporters will be very 
glad to  get them.

Canned Vegetables—Packers every
where outside of California are facing 
short acreage, lessened packs and, 
particularly  in peas, an extrem e 
shortage of fancy grades. T here  are 
very few offerings of anything out
side of tom atoes, and there was no 
active buying in terest in th a t line.

Canned F ish—N orw egian sardines 
are  coming in quite freely, and 
while the prices are high, they are 
nevertheless selling quite well. W e 
do no t look for any low er prices. 
T he trade is now getting  acquainted 
w ith a substitute for im ported sar
dines, said to  be an improvem ent. 
T he product- is from  California arra

is packed in olive oil. I t  is said to 
be better because handled in m ost 
sanitary m anner and by m ethods 
which get it from  the w ater to the 
can in quicker time, and the fish is 
a regular sardine to s ta rt with. I t  
is a Select brand. The price is 17c 
to  the retailer, 100 cans to the case, 
as com pared w ith 26c for the N orsk 
article imported. New pack Japanese 
crabm eat has reached the Pacific 
Coast and should be in this m arket 
by A ugust 1. The pack is about 50 
per cent, short, and some packers 
have w ithdraw n on account of the 
sho rt catch and the difficulty of ob
taining fancy m eat crabs. E xtra  
fancy and fancy grades are practical
ly unobtainable. Indications are for 
a short pack of Columbia River 
salmon. P ink is not abundant on 
spot; purchasable a t $1.90, but with 
some holders asking $1.95. Alaska 
red is also in demand at $2.05@$2.70, 
w ith less than enough to  satisfy 
buyers. A lbacore tuna prom ises to 
be nearly absent from  the new pack.

D ried Fru its—Dried fruits reman 
unchanged w ith the exception of 
raisins, which are showing much 
activity and advancing all the time. 
Prunes and peaches are about the 
same. Prices are ju st as high as they 
were—no decline either spot or fu
ture.

M olasses — The m arket rem ains 
dull and featureless, w ith prices un
changed and nominal.

Sugar Syrups— Prices are kept at 
high levels by the steady demand 
from  exporters and the limited sup
ply on the m arket.

Rice—W ith  the raising of the Al
lied blockade the enquiries from  Ger
m any th at have been in evidence for 
a week or m ore are expected to 
crystallize into actual tenders of o r
ders for shipm ent a t the earliest pos
sible date. A gainst this is the pos
sibility th a t Scandinavian m erchants, 
who have been accum ulating heavy 
stocks in anticipation of the event, 
m ay prevent direct business from  
coming here by underbidding 'th e  
Am erican trade, which they are in a 
position to  do since a large percent
age of their holdings was bought at 
prices averaging considerably less 
than  those now prevailing in this 
m arket. However, the securing of 
German trade by direct sales is not 
a m atter of vital concern to A m er
ican sellers as there is already more 
urgent export business from  other 
quarters in sight than  can be readily 
supplied out of rem aining stocks m 
this country. T he New O rleans 
m arket continues to  advance late 
mail advices reporting  sales on the 
B oard of T rade a t 13c for Blue Rose.

Cheese—The m arket is steady to 
firm, there  being a m oderate supply 
on hand a t th is time and a fairly 
active demand. T he average quality 
for this tim e of year is good and with 
a continued good demand we do not 
look for any m aterial change in the 
near future.

Provisions—T he m arket on hog 
lard is slightly  firmer. T here is no 
m aterial change in the quotations, but 
the general feeling is for higher 
prices. T he make is m oderate for

this time of year, with m ore o r less 
of an export demand. The m arket 
on lard substitute is firm and un
changed. T here is a m oderate supply 
on hand and a fair demand. The 
m arket on smoked m eats is very firm, 
due to  extrem ely heavy demand, with 
a light supply. Smoked m eats will 
probably be firmer during the next 
two or three weeks. The m arket on 
dried beef is very firm and we do not 
look for any relief on account of 
shortage in this commodity. The 
m arket on barreled pork is firm at un
changed quotations, there being a 
light supply and a fair demand. The 
m arket on canned m eats is firm at 
unchanged quotations.

Salt Fish—Receipts of new Cape 
Cod Shore mackerel are coming in 
and the demand is about the same as 
usual at this time. The quality is not 
as desirable as what we shall get later 
on. T he receipts of mackerel at pres
ent are very light, in fact, alm ost nil, 
on account of the strike am ong the 
fishermen. Efforts are being made to 
have the strike ended shortly. Stocks 
of Irish mackerel are about exhaust
ed. No prospects of any mackerel 
from Norway, on account of extrem e
ly high prices.

Peace Makes Advance in Soaps In
evitable.

T he coming of peace has had a 
curious effect in the soap field, a t 
least in Canada, actually causing high
er cost of production at a time when 
its consum ption is less. I t  all comes 
out of the fact that the value of 
glycerine—a by-product of soap m ak
ing—has declined and actually made 
its companion products pay their own 
way, as they did not during the war.

As explanied by a soap man, the 
lack of demand for glycerine has 
dropped the price of the crude article 
from  48 cents to 8 cents per pound. 
D uring the war soap m anufacturers 
received a good figure for their 
glycerine, thus enabling them  to keep 
the price of soap down to w hat they 
claimed were reasonable levels. The 
fact that there is about 10 per cent, 
glycerine in m ost soap m aking fats 
and oils m akes a difference of about 
4 cents per pound on tallows and 
fats. F a ts and oils declined in price 
in the early m onths of this year, but 
are now held at and above war-tim e 
"figures. T he better grades of tallow 
are fully 5 cents per pound higher 
than during the period of the war.

From the President of* the Irish
League.

Grand Rapids, Ju ly  15—I entirely 
agree with you th at in this country, 
“we are com m itted to the separation 
of church and sta te” and personally I 
firmly believe in this doctrine.

This is not a  religious question, in 
m y judgm ent, but a question of try 
ing to  get a fair share of hom e gov
ernm ent for Ireland. I am aware 
th at we have very m any radicals on 
this question, but I am not one of 
them, and shall only go so far as I 
would be perm itted to go as an Am er
ican citizen. I yield to no m an a 
g reater degree of loyalty to  our 
country, America, than I give myself. 
I am an American, first, last and all 
the  time, w ithout any m ental reserva
tion whatsoever, as I believe you to 
be. T hom as F. Carroll.
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MUCH IN T H E  LIM ELIGHT.

Rolling Up Millions Neither Safe Nor 
Sane.

Does efficiency really pay? Ask the 
“Big Five” in Chicago. Judging by 
the recent events in their careers, 
when efficiency gets too doggone ef
ficient, it doesn’t pay at all. T here
fore it isn’t efficient. And if the 
packers had been humane ra ther than 
merely efficient they m ight have ‘ ore- 
seen it all the time.

M aking money is not the sole end 
and aim of business. Serving the 
public, in the way the public wants 
to  be served, is a ra ther im portant 
consideration, judged by the standard 
of ultim ate success. Looked a t in the 
light of the present situation the pack
ers are enjoying the logical outcome 
of past policies and it isn’t over-er.- 
joyable, even if it does foot up well 
on the cash account.

On one side they are assailed by 
press and public indiscriminately. 
Logically th at carries the politician 
along with the tide, and fifty-seven 
varieties of bills to reform  the packing 
industry, are heard of a t W ashington. 
Every sta te  and city official joins in 
w ith a pot-shot. Then comes the 
Federal T rade Commission opening 
a whole broadside of arraignm ent— 
some of it shell of p re tty  heavy cali
ber. And on another side appears the 
N ational W holesale G rocers’ Associa
tion with a really form idable attack 
through the In ters ta te  Commerce 
Commission, to  force a “fair field and 
no favors” in transporta tion , with the 
Railroad A dm inistration as the nom 
inal target, but really aim ing hot-shot 
at the packers.

W hy couldn’t  they have seen it be
fore? Anyone with an eye open for 
the past twenty-five years could have 
known th at rolling up private wealth 
in a field essentially of concern to the 
whole public is not safe—nor sane. 
Alm ost th irty  years ago the resen t
m ent was strong  enough to  enact a 
Sherm an law, and m ore than one 
tru st went down before it or mended 
its ways. But the packers went righ t 
on and rolled up power in one new 
field after another until to -da\ they 
stand accused of exercising sway in 
762 industries; ra ther the biggest m o
nopoly in Am erica’s history.

And, w orst of all, these are pecu
liarly sore spots w ith every American 
man, woman and child. T h is i s ' a 
m onopoly th a t controls their daily 
food and the grow th not onlv appals 
but angers them. H istory  records 
instances of inflamed public sentim ent 
accomplishing revolutions on less des
perate provocation. If the packers 
escape w ith nothing m ore violent fhan 
strongly  restrictive legislation o r pa
ternalistic public confiscation they 
will be fortunate.

So far as the attack  of the  whole
sale grocers is concerned, it m ight 
turn  out—if some of the rum ors are 
not wholly false—th at the packers 
may shortly  sign up some kind of 
armistice. You never can tel! —and 
those who m ight, won’t.

W eeks ago, before the N ational 
W holesalers m et a t Cincinnati and 
declared w ar on the packers, there 
were strange whisperings of secret

conferences at Chicago betw een pack
ers’ representatives and leaders of 
the grocery trade. I t  was impossible 
to get at the bottom  of the rum ors, 
but th at conferences were held few 
have any doubt.

And now these rum ors are renewed 
until they perm eate trade circles. 
Those who have tried to dig out the 
tru th  have frankly failed, but have 
come forth  convinced th at there is 
still an active flirtation in progress 
between Chicago packers and New 
York wholesalers, looking tow ard 
some form of truce, if not a genuine 
peace pact. M eetings have been held 
here within the past week between 
the “men higher up,” but the fact 
th at they are men who have been in
tim ate personal friends for years 
makes it hard to  differentiate between 
personal sociability and form al busi
ness.

The rum ors afloat have been of var
ied color. Two of the “Big Five” 
from Chicago are said to  have ap 
proached two of the “Big F our” with 
offers to buy out the jobbers, but in
tim ates of the latter ridicule the idea 
and darkly h in t th at one of the job
bers here m ight possibly absorb one 
of the Chicago houses. T he m ost 
logical guess, however, seems to be 
th at the Chicago men are weakening 
on their idea of being both producers 
and distributers and are negotiating 
to elect certain wholesale grocers— 
possibly one in each large center— 
as their distributive agents.

Such an arrangem ent would be in
teresting. Very likely it would save 
the packers money, for it is generally 
believed th a t the wholesale grocer is 
the cheapest dependable d istributer a 
m anufacturer can have. I t  m ight also 
draw off the force of antagonistic fire 
f;om  one or more big factors in each 
city; possibly cripple the destructive
ness of the jobbers’ direct fire, for 
the W holesalers’ Association is not 
supposed to  be in the deal. On the 
o ther hand such a plan would not 
remove the objection of the National 
A ssociation as to the preferential 
privileges on the railroads; nor re
duce—but ra ther increase—the force 
of the a ttack  by the Federal Trade 
Commission. And it would ..surely 
intensify the w rath of such jobbers 
as were not let in on the new deal 
in each center.

I t  is regrettable th a t so little def
initeness as to the rum ors is avail
able. T h at negotiations are on is 
not denied, but ju st what the proposi
tion likely to  be hatched out is no 
one knows save those directly in
volved, and they are as communicative 
as the Sphinx.

Late News From the Cloverland of 
Michigan.

Sault Ste. Marie, July 15—T h o m p 
son & W ashburn, the enterprising  
m erchants of Brimley, have opened a 
new cheese factory which means an
o ther industry for th at thriving vil
lage. Mr. Thom pson, one of the firm, 
is an experienced cheesemaker, re
ceiving his knowledge from  the Mich
igan Agricultural College and the 
new venture prom ises to  be a suc
cess in. consequence.

G. J. Johanson, for the past five 
years m anager for the H olland F ur
nace here, has moved to Pontiac, 
where he has been prom oted to  a 
more responsible position a t the

plant. Mr. Johanson has been suc
ceeded by A. E. Redford, of Racine, 
who will retain  his headquarters here 
in the same building. Mr. Johanson 
has made many friends while here 
who will regret his departure and who 
will wish him success in his new 
field.

The E astern Michigan Pikers— 
one hundred strong—arrived here 
last Thursday, as scheduled, having 
spent a few hours as the guests of 
the m erchants of Pickford, where an 
elaborate dinner was waiting for them  
prior to  their entrance to  the Soo. 
A lthough the w eather was som ewhat 
chilly, it soon warm ed up when the 
pikers arrived and they had a real 
hot time during the rem ainder of their 
stay. They were banqueted by the 
Soo Auto Club a t the Country Club 
on T hursday n ight and on Friday 
were escorted down the beautiful Soo 
River as far as Garden River through 
the old Channel into l ake George 
and brought back in time for a buffet 
luncheon, being the guests of the Soo 
Civic and Commercial Club. In the 
afternoon the pikers were escorted 
to the Canadian side, where the Can
adian A uto Club were in waiting, and, 
after taking in the magnificent route 
to  Crystal Falls, whence they were 
taken to  Bell’s Point, one of the pic
turesque groves on the Canadian 
shore, where a “dog” feast was pull
ed off. T hat this was a real treat, in 
which near beer was a side line, can 
be vouched for by the way it was en- 
ioved. The enterta inm ent by real 
Indians was a sight many of the P ik
ers had not seen before. T hey reach
ed the Soo for the ni<rfit and, after 
expressing their appreciation of the

The good fishing a t the Soo is 
being well advertised. T ourists are 
arriving from  all parts of the coun
try, which indicate that there will be 
a decrease in the finny tribe in con
sequence. The latest arrival is a 
tourist arriving from  St. Louis in a 
Curtis aeroplane with four passengers 
who came all th is way to  try  their 
luck.

“I t  is easier to  make a new quarrel 
than to patch up an old one.”

M. G. Mills, who for the past year 
has been in charge of the Grinnell 
B rothers music house here, has been 
prom oted to  traveling  auditor for 
Grinnell B rothers at Detroit. He will 
be succeeded by Clyde Trow bridge, 
m anager of the H oughton branch. 
Mr. T row bridge has been a form er 
Sooite and his many friends are more 
than pleased to see him back again.

W ith the shortness of sugar, much 
anxiety is being felt by the berry 
pickers who are ready to  s ta rt on this 
season’s crop. H eretofore m any of 
the residents spent their vacation and 
spare time in the berry patches, pu t
ting in a stock for the w inter, which 
will be of little account, however, 
sugar being an im portant ingredient 
and it is hoped that the shortage will 
be of short duration.

Bert Bye, one of our well-known 
butchers, experienced the sensation of 
being w ithout an auto for one whole 
week. Having had a good offer for 
his Buick six, he decided th a t he 
could use the m oney to b e tte r advan
tage, not realizing th a t being w ithout 
an auto is alm ost as lonesome as 
1 eing w ithout a country. A fter w atch
ing the thousands of autos going by 
his residence on a Sunday afternoon.

i win . o-’s rris'iiram y ana assuring 
us of another visit in 1920 in which 
the trin will he made to Duluth by 
way of the Soo, the iolly bunch de
parted from whence they came, F ri
day morning.

“M<-me men are ruined by prosperity 
than by adversity.”

he could not stand the thought of 
being so handicapped and was tem pt
ed to appropriate one of the neigh
bor’s little fords, which was lying 
•die near by, so Bert resolved right 
then and there to have ano ther auto 
’ efere the next Sunday. Consequent
ly, he is driving a new six cylinder

Michigan State Fair
DETROIT

August 29—Sept. 7, 1919

Michigan's Greatest Market
The Michigan State Fair has come to be the leading 

market of the state. It is the great common gathering 
ground of the agricultural, commercial and industrial in
terests. The large manufacturing concerns of the countiy 
recognize this exposition as the most appropriate place to 
bring their products to the attention of the people of the 
state. In 1918 the Michigan State Fair entertained more 
than one-half million visitors in ten days and preparations 
are being made to care for a fifty per cent increase in 
1919 at the

Seventieth Annual Exposition 
August 29—September 7, 1919

10 DAYS 10 NIGHTS
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and is doing business in the usual 
cheerful mood this week.

Joseph McClurg, a retired arm y 
tailor at F o rt Brady, is th inking about 
getting  a paten t on his new fish bait, 
which he discovered was a success on 
his fishing expedition last week. Run
ning out of bait, he appropriated his 
gum, which was in commission a t the 
time, try ing  out the finny tribe on this 
new bait. He did not have long to 
wait. The tem ptation was too great 
and the first speckled trou t that tack
led it weighed six pounds. Some bait. 
Some fish.

“W hile some men practice what 
they  preach, the m ajority  would be

ashamed to preach half they practice.” 
A. E. M arriott, for the past eighteen 

years the popular m anager of the 
Park Hotel, tended his resignation 
and departed for his sum m er home 
on Sugar Island, where Mr. and Mrs. 
M arriott will spend the sum m er and 
enjoy a m uch-needed period of rest. 
Mr. M arrio tt has made many friends 
here and is one of the best known 
hotel men in Cloverland. He has 
fu ilt  up a reputation for the P ark  H o
tel which compares favorably with 
any hotel in the State for table and 
service. W hile Mr. M arrio tt has made 
no definite announcem ents for the 
future, he may consider going into

the game again in one of the winter 
hotels in the South later. J. R. Hayes, 
proprietor of the hotel, will succeed 
Mr. M arriott as m anager and give 
his personal attention  to the m anage
m ent of this popular hostelry. I t  is 
needless to say that under the per
sonal m anagem ent and supervision o.' 
Mr. Hayes, who is one of the m ost 
popular hotel men in the country, the 
Park H otel will continue to be popu
lar w.th the traveling public.

The Gowan H ardw are Co. has pur- 
ch ased the stock of the late A. Pare, 
on Po tage avenue, and will re-open 
the place and continue the business 
as heretofore. The entire building

was purchased by P. T. M cKinney & 
Sons, who will conduct a grocery 
store in the o ther part of the building, 

W illiam G. Tapert.

Peter Torbeson and H arry Benson, 
both of Cadillac, have purchased the 
Toney H arnau confectionery stock, 
corner of Pine and Apple streets, 
Muskegon and will convert it into a 
retail drug store under the name of 
the Benson D rug Co. The Hazeltine 
& Perkins D rug Co. has the fixture 
order.

P etosk ey  Portland C em ent C om pany
AUTHORIZED CAPITAL STOCK $1,500,000

All Full-Paid and Non-Assessable Common Stock
N o Watered Stock. N o  Preferred Stock. N o.B onds. N o Debts.

An Unusual Investment Opportunity
This s tock  Is being  offered to  th e  public. T he raw  m ate ria ls  alone 

possessed  by th e  Com pany, accord ing  to  v e ry  re liab le  geologists, a re  w orth  
$5,000,000. T h is  is over th re e  tim es th e  cap ita liza tion . In  o th e r words, un 
developed th e  stock  is w o rth  $33 p e r sh are . T h is  g ives a n  idea  of w h a t is 
back  of a n  in v estm en t in  th e  stock  o f th e  above com pany.

T he s tock  is  being  offered and  is being  pu rchased  as  a  rea l investm en t 
because  i t  h a s  pa id  d iv idends fo r  y e a rs  from  crushed  stone  sale alone, and  
to  th is , w hen  th e  new  m ill Is com pleted, will be added d iv idends com ing 
from  th e  m an u fac tu re  of cem ent.

W ith  cem ent com panies pay ing  from  30 p e r cent, to  40 p e r cent, per y ea r 
a f te r  buy ing  raw  m a te ria l and  pay ing  heavy  fre ig h t charges  to  hau l sam e 
to  th e ir  p lan ts , w h a t w ill th e  P e to sk ey  P o rtlan d  C em ent C om pany be re a 
sonably  able to  do w ith  a  sav in g  of $150,000 above such o th e r com panies? To

THE FUTURE OF THE
No in d u s try  h as  a  b rig h te r outlook and  th e  dem and  fo r  cem ent is 

grow ing very  fa s t  and  w ill grow  even f a s te r  a 3 soon a s  all s ta te s  s ta r t  doing 
w h a t Illinois and  M ichigan have  a lread y  done—voted $60,000,000 and  $50,000,000 
respectively , bond issues fo r good roads. W hile concrete  roads w ill consum e 
m uch cem ent i t  is only one of th e  m any  uses.

GOOD ROADS
GOOD ROADS BOOM in  g ig an tic  p roportions is now a t  hand.
C em ent is th e  e ssen tia l m a te ria l used  in  th e  building.
T H E  COMING DEM AND fo r th is  com m odity fo r th is  purpose seem s a p 

pa ren tly  to  g rea tly  exceed th e  cap ac ity  of all ex isting  m ills fo r m any y ears  
to  come.

GOOD ROADS CONSTRUCTION is com ing fa s t, an d  is th e  stepp ing  stone 
to  rehab ilita tion .

GOOD ROAD D EV E LO PM EN T m eans in d u s tria l p rogress and  a  dem and 
fo r C EM EN T for th is  req u irem en t and  m an y  o th e rs  unparalle led .

th is  add th e  a lready  su re  dividend th a t  com es from  th e  sale of crushed 
lim estone.

I t  canno t be d ispu ted  th a t  th e  P o rtlan d  Cem ent Com pany h as  m ore th an  
sufficient raw  m ateria l, both  shale and  high calcium  lim estone, to  m a in ta in  
a  cem ent p lan t for 100 y ears  and  s till continue to  sell crushed  lim estone 
to  o th e r concerns.

I t  s a  fa c t th a t  its  location  on L ittle  T rav e rse  B ay g ives it  th e  best 
poss.ble tra n sp o rta tio n  facilities. Besides w a te r tran sp o rta tio n , it  h as  tw o 
ra ilroads.

I t  is a lso  a n  acknow ledged fac t th a t  its  m anagem en t is a s  strong , honest 
and  capable as  could be had.

T his com pany possesses every  requ is ite  fo r success.

CEMENT INDUSTRY
C em ent a u th o ritie s  a re  m ak ing  no idle p rediction  in  s ta t in g  th a t  in 

a  few  years  th e re  will be a  very  g re a t sh o rtag e  of cem ent.
T h i3 in d u stry  will have to  ru n  full cap ac ity  fo r y e a rs  and  even th en  the  

o u tp u t of th e  p re sen t cem en t p lan ts  will be en tire ly  inadequate  to  supply 
the  dem and.

VND CEMENT
T H IN K  O P  T H E  VA STN ESS OF TH IS INDUSTRY, under such  condi

tions; i t  h a sn ’t  a  com petitor.
W ith  H IG H -G R A D E SH A LE AND LIM E STO N E IN ABUNDANCE, 

s tra te g ica lly  located  and  w ith  CEM EN T MILT, to  econom ically m anufac tu re  
CEM ENT, all s .tu a te d  on its  t)W N  PR O PE RT Y , is a  ra re  com bination, m ost 
ideal and  a  nucleus fo r a  GREAT M ONEY EA RN ER.

T H E  PE TO SK E Y  PO RTLA ND  C EM EN T COMPANY, w hen its  m ill is 
com pleted will possess all th ese  requ isites.

T H E  FU T U R E  O F T H E  PETO SK E Y  PO R TLAND CEM ENT CO.

T he Petoskey Portland  Cement Com pany is destined to  become one 
of M ichigan’s large concerns. I ts  location, supply of raw m aterials and 
m anagem ent, all point to  th a t fact.

IT  IS N O W  PAYING  GOOD D IV ID E N D S.
I t  should pay large re tu rn s very soon and is destined to become a 

Big Dividend payer, but is not a get-rich-quick proposition because it 
is not speculative enough, but a possibility of 30 per cent, to  40 per cent, 
each year when its cem ent plant is com pleted is within reason, because 
a large num ber of cem ent companies are doing as well after buying raw 
m aterial and paying freigh t on same. T he future of cem ent companies 
as regards dividends is much b e tte r than it has been in the past.

T H E  LIM EST O N E IN DUSTRY.
The lim estone industry is as essential as the w heat industry, for all 

foundries need limestone, as well as paper mills. W ithout limestone, 
no pig iron, no steel, no sugar. Any num ber of o ther m anufactured 
articles require limestone.

The Petoskey Portland Cement Company has large contracts for all 
these purposes. W ork upon the dock was started  April 1st, and upon 
completion the lim estone business alone will annually pay from 15 per 
cent, to 20 per cent, on the entire capital stock of the Company.

Investigate this proposition now before the stock advances in price, 
as it can sell a t the p resent price only until April 21st. I t  is a good 
purchase a t $25 per share, but a bette r one a t the present price.

T he M ichigan S ecurities  Com m ission does n o t recom m end th e  p u rchase  

of an y  secu rity  and  i ts  app roval m u s t n o t be construed  by  in v esto rs  a s  an  

endorsem ent of the value.

F A. SAWALL COMPANY, Inc.
405-6-7 Murray Bldg, Grand Rapids, Mich.

Gentlemen: Without any obligation on my part, send me all infor
mation you have regarding the Petoskey Portland Cement Company.

Nam e...................................................................................................................

Address
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T H E  N O BLEST W ORK OF GOD.
I t is a pity we do not see m ore of 

these creations in the world about us. 
H onesty is the best policy. Unde
niably this is true. Even the man 
who palms off ro tten  apples or small 
potatoes beneath big ones in the bas
ket to the unsuspecting m erchant or 
helpless consum er will tell you with 
a pious drawl and an uplift of the 
eyebrow th a t he knows that to  be 
true. I t  was well drilled into his 
consciousness while in the prim ary 
class a t school, for it was w ritten  in 
his copybook by his teacher time and 
again.

W hat we learn a t school is some
times forgotten  or, perhaps, not acted 
upon if remembered. Be honest and 
you will be happy. Isn ’t th a t equally 
true? The saying is be virtuous and 
you will be happy, but the word hon
est includes all virtue—all there is in 
m orality  and true religion.

The simple act of being honest in
cludes all th at is good and true  and 
religious in our hum an makeup. One 
can not be a Christian w ithout being 
honest. Then, again, if you are hon
est—really honest, not seemingly so 
only—you will be a Christian. D oubt
ing Thom ases abound on every hand, 
nevertheless it is easy of dem onstra
tion th at the honest man o r woman 
is as near perfect as it is possible for 
the human being to  a tta in  in this 
world of ours.

H onesty leads all o ther v irtues; in 
fact, includes them  all. T he honest 
m erchant, the honest lawyer, the hon
est farm er and w orker a t desk or 
bench is God’s own nobleman, a fit 
subject for wings when it comes to 
donning these appendages in the world 
to come, providing we ever get there.

The strictly  honest person will not 
skimp the tru th , even though it may 
never be known of his doing so save 
to  himself. H onest w ith self is the 
prime requisite for honesty in its 
strictest form.

I t  is well known th a t little  white 
lies crop out here and there among 
the best people. T hese may be m ean
ingless, m ayhap harm less, yet one im
bued with the virtue of honesty will 
not tell them, even though no one is 
injured by their utterance. Keep to 
the right, face everybody and, best of 
all, your ow n secret soul with the firm 
determ ination to  stand honestly for 
righ t doing until the  heavens fall.

H onesty  of purpose, honesty of 
heart, honesty in your every deal 
m eans th a t you are a good citizen, 
an exem plary Christian, whose word 
is as good as his bond. Furtherm ore, 
there are no great men o r women who 
are habitually dishonest. Can you put 
your finger on one? L incoln’s hon
esty was proverbial. As “H onest Abe 
of the W est,” he won the presidency 
of the U nited States. N or was the 
confidence of the country misplaced. 
Old Abe’s honesty was more than  an 
offset to  the chicanery and sharp deal
ing of shifty politicians of his day. He 
was so tru ly  an honest man, he was 
held up to  ridicule by some of the 
sleek m anipulators of the political 
game.

Abraham  Lincoln will rem em 
bered for his incorruptible honesty 
for ages after his detractors have

m ouldered in forgotten  graves. I t  
pays to  be honest, and yet it is far 
more w orthy to  be honest w ithout 
expecting paym ent either in coin or 
the good will of your fellow men.

The statem ent by one that “all men 
are liars,” seems to  have many be
lievers—men who in them selves find 
this supposed fact abundantly dem on
strated. I t  is not true, however, and 
the world is better because it is an 
untru th .

I t  is uplifting to  meet an honest 
man. How much g reater is the re
spect felt for th a t farm er who tells 
you he has some fine specimens of 
fruit, and his record as an honest man 
leads you to  know th at w hat he says 
tallies w ith fact? If you take his 
word and the fruit you are abundantly 
satisfied because the one you deal with 
is an honest man.

I t  would be ju st as reasonable and 
just as true to  say that all men arc 
honest as to  repeat th at o ther false
hood about all men being liars. Being 
honest covers all things worth living 
or w orth dying for. T hat the U nited 
S tates entered the war against Ger
m any for the purpose of m aintaining 
an honest standing before the world 
cannot be gainsaid, nor can it be dis
proved th at honesty won in the con
tes t on the battlefield. How ever much 
we may d istrust the true honesty of 
all the participators around the peace 
table, we are satisfied th a t our en
trance into the European struggle was 
an honest endeavor to right wrongs 
heaped upon us by the barbarians of 
Hunland. Am erica fought the good 
fight, coming out victorious, and we 
believe will garner those victories 
by refusing to  sign away the liberties 
of our country a t the  beck and nod 
of the crowned heads of o ther lands.

H onesty not only covers a m ulti
tude of virtues. I t  covers all things 
and when we come to recognize this 
all powerful m eaning of the word we 
will become more than ever deter
mined to see th at we try  in our own 
persons to  exemplify the true m ean
ing of this comprehensive word.

Ask the m erchant who is the best 
man in the comm unity and he will 
smile and tell you there is no best 
man, but the true salt of the earth  
in his community are the men who 
are honest.

H onesty  is above rubies. B'ribes 
have no tem ptation for the honest 
man. T here are honest men in all 
callings, from the farms, workshops 
and desks of our people to the halls 
of Congress. Yes, there are honest 
congressm en and you who affect to 
doubt may well look to yourselves 
lest there be a mote in your own eye.

A business man was once handed 
a letter of recom mendation by a 
stranger.

“The bearer of this, John Dop, wc 
have found after a year’s employment, 
to  be an honest man.”

Short and sweet, yet directly to the 
point. No am ount of camouflage of 
words could have covered the situa
tion more fully. Just honest, th a t’s 
all. So far as the m orality and stand
ing of the man were concerned nothing 
could have been more comprehensive 
than these eighteen words of recom 
m endation and introduction.

An honest man!
The noblest work of God! How 

true. W hat m ore need one ask than 
to be honest. Get the true meaning 
of the word and you will fully under
stand that the single word H onest in
cludes everything worth while, and is 
as necessary in the pulpit as behind 
the m erchant’s counter, the m anufac
tu rer’s desk or in fields and homes of 
the tiller of the soil. I t  is difficult 
to find words sufficient to give a  full 
comprehension of how much this one 
word covers.

A MOCKERY OF W ORDS.
The claim agents of the American 

Railway E xpress Co. sign their letters 
nowadays “ Yours for B etter Service.” 
In so doing they are m aking a mock
ery o f words, for nothing co.uld be 
m ore w retched than the service the 
company is rendering these days, un
less it m ight be the u tterly  w retched 
m anner in vtfhich claims are being 
handled by the officers of the claim 
departm ent.

Nearly every m erchant who has had 
any business dealings with the ex
press company has m et with an unfor
tunate experience—som etim es many 
of them. H ere is a case in point:

An E astern  Michigan m erchant sent 
a C. O. D. shipm ent of eggs to  De
tro it last November. T he man who 
was entrusted  with the delivery made 
a m istake and delivered the goods on 
open account. Claim was im m ediate
ly made for the am ount, but although 
eight m onths have elapsed, no resti
tution has yet been made. May 14 
“Your for B etter Service, J. S. Bab
cock, Claim A gent” w rote that 
the claim would be paid “in a few 
days,” but m ore than  two m onths 
later no progress had been made in 
the m atter, which furnishes an ac
curate index of the m entality  of the 
claim agent.

T he T radesm an has nothing but 
contem pt for the dilatory and dishon
est m ethods of the Am erican Railway 
Express Co. and proposes to  devote 
much time and m oney to  discovering 
wherein the infamous m ethods of the 
claim departm ent can be abolished. 
No more crying need for reform  is 
presented in any departm ent of the 
public service.

SAVING AT T H E  SPIGOT.
T here has come about a peculiar 

reversal o f trade opinion tow ard the 
proposition to legally authorize price 
m aintenance on specialties since the 
Colgate decision established the right 
of a m anufacturer to  refuse to  sell 
his goods to  a price cutter. I t  would 
therefore not be surprising to find 
many specialty men opposing the 
enactm ent of the “denatured” Stevens 
bill proposed by the Federal T rade 
Commission to Congress.

W hen the Stevens bill was first pro
posed m anufacturers favored it as es
tablishing an abstract right to  regu
late resale prices a t a time when 
courts, the press and public officials 
were antagonizing the principle, large
ly through lack of- light on the sub
ject. But much argum ent and per
sistent logic has brought its educa
tional effect. W hen the Fa ir T rade

League, preferring  to comprom ise a 
principle ra ther than educate a sen
tim ent, commenced com prom ising 
with the officials and finally conclud
ed a deal by which prices could be 
m aintained subject to  governm ental 
supervision of their costs and profits, 
the privilege seemed too dearly 
bought and m any m anufacturers saw 
more of danger in the scheme than 
benefit.

If any one idea is now dom inant 
in well-balanced trade minds more 
than  others, it is that the less gov
ernm ental interference there is with 
the business man the better. I f  a 
price, found in an open competitive 
field w ith similar products to  be fair, 
can only be m aintained after a lot of 
political satellites of a governm ental 
board have browsed a t will through 
the m anufacturer’s books and secrets, 
few m anufacturers will care to exer
cise the privilege accorded under the 
law. M ost m anufacturers regard  it 
as an insidious bit of paternalism , 
hatched in ambitious official m inds or 
contrived by some desperate theorist, 
willing to  sell his very constitutional 
b irth righ t—such as the Colgate de
cree and o ther recent court decision 
discussions have shown to be the 
trend of judicial minds of late—for a 
mess of socialistic pottage. W hen 
judicial logic is sw inging into a new 
and correct groove is no time to  stick 
to the m istaken ideals of the past.

One of the in teresting  industries of 
this State- is the Adirondack M oun
tain Silver Black Fox ranch at Rem- 
sen. The original ten pairs of foxes 
were purchased in Maine a t a cost of 
$40,000 and now these imprisoned 
sum m er furs num ber fiftyfive. They 
are all aristocrats, whose ancestors 
for fifty generations have been do
m esticated. T hey have 214 acres on 
which to amuse them selves and on 
a hill called the observatory, which 
overlooks the paddocks, the keepers 
sit, when they have leisure, ana 
through powerful opera glasses try  to 
acquire an intim ate acquaintance with 
the habits and dispositions of their 
charges. Naturally, considering the 
price, each one is an im portan t in
dividual. Black silver fox fur is ex
ceedingly expensive because it is the 
only fur in the world which cannot 
be im itated, since no process can re 
produce the silver bands which ap
pear here and there  on the hairs. 
The menu of the foxes consist of 
raisins, rice, rolled oats, milk, eggs, 
granum , fish, beef, veal, liver, horse 
meat, bone, berries of all kinds, char
coal, bread, potatoes, carro ts, cab
bage, bro th  and w ater.

T he to rnado which desolated F er
gus Falls, Minn., sw ept whole into 
Lake Alice and the O tte r  Tail River, 
sum m er hom es w ith families inside 
them. T he funnel-shaped cloud which 
sucked up churches, a  library, a 
thea ter aqd a hotel, succeeded in 
m aking a kindling-pile of half of a 
city which was p lanning to  celebrate 
its fiftieth anniversary  next spring 
and which has been noted in N orth 
ern M innesota for its beautiful tree- 
shaded lawns. Now the fine trees 
are tw isted up by the roots.

* 0 4 *

I



Ju ly  16. 1919 M I C H I G A N  T R A D E S M A N 9

Michigan Retail Shoe Dealer*’ A ssocia
tion.

P residen t—J. E. W ilson, D etro it. 
V ice-P residen ts  — H a rry  W oodworth, 

L ansing ; Jam es  H . Fox, G rand R apids; 
C harles W ebber, K alam azoo; A. E. K el
logg, T rav e rse  City.

S e c re ta ry -T rea su re r—C. J . P aige, S ag
inaw.

Side L igh ts on  P resen t Shoe Condi
tions.

W ritte n  for th e  T radesm an .
I have a very pessim istic friend who 

is the m anager of shoes in a big de
partm ent store. He is strongly  of 
the opinion th a t the price of shoes 
will go so high he’ll have to  m ark his 
wom en’s and m isses’ shoes to sell a t 
$25 a pair. He says the retail shoe 
game in too m any cases has ceased 
to  be business and degenerated into 
a species of profiteering; he says he 
is sick and tired  of these excessive 
prices, and longs for the good old 
days when he didn’t have to  rob the 
public. He also says if things get 
much worse he’s going to resign his 
position and go back to  the farm.

But he is only jollying himself 
along; he isn’t going back to the 
farm. He has been in the game too 
long. I t  has become second nature 
to  him. He isn’t robbing the. people, 
for his profits are reasonable. H is 
trade demands high grade footwear, 
and, naturally  under existing condi
tions, this kind costs him  about 150 
per cent, more than it used to. For 
instance, he was telling me the o ther 
day of a young woman who came in 
and ordered a pair of silver gray shoes 
to  m atch a certain gown. My m an
ager-friend had to order them, and 
they cost him $13. H is price to  her 
was eighteen, which is not an unreas
onable profit on shoes of th a t price.

Some Custom ers H it H ard.
U ntil tw o years ago this shoe m an

ager conducted, in addition to  his 
main shoe departm ent on the first 
floor, a cheap shoe departm ent in the 
basem ent; but two years ago he dis
continued it because he couldn’t find 
any good cheap shoes on the m arket. 
He was unwilling to  handle the com
modities in th at line that are now 
being shown. F or th a t reason some 
of the old custom ers of the econom 
ical basem ent frequently drop in to  his 
upstairs departm ent and ask to look 
at the regular lines. Sometimes when 
they hear the prices they don’t look 
long. My friend it is for them  espec
ially th at he feels so sorry.

And this is one angle to  the present 
situation th a t makes a really conscien
tious dealer feel sorry. But of course 
the dealer is not responsible for these 
prices.

Cheap—or relatively cheap—plain 
shoes for women’s and m isses’ wear 
m ay be found, and rough, heavy types 
pf serviceable shoes, but the average

patron  of the wom an’s popular-priced 
shoe section is not looking for this 
kind of a shoe. W hat they w ant is 
a snappy, good-looking cheap shoe— 
one that carries style, and looks to be 
of a much higher grade than it ac
tually is. And it is th a t kind of a shoe 
that has largely disappeared. T he in
creased cost of m aterials and labor 
have caused it largely to  disappear— 
or, if it still exists, it m ust be sold 
for twice its form er price.

Custom ers who are forced by cir
cum stances beyond their control to 
stretch  their dollars to the limit, na
turally  miss the pre-w ar basem ent 
bargains in shoes. They are not to 
be had to-day. I t may be a long time 
before they re-appear—if, indeed, they 
ever do.

O f course there is this to  be said: 
retail shoe prices in the days of which 
we are th inking were too low; that 
is to say, shoes as wear commodities, 
were alm ost universally m arked dis
proportionately low—i. e. low as com
pared with o ther m erchandise. I t  
was a selling condition brought on 
largely by keen but unwise competi
tion am ongst shoe dealers—and per
haps the shoe m anagers of depart
m ent stores were m ore to blame for 
this situation than  exclusive shoe 
dealers. Anyhow th at was the situa
tion. And as we now look back on 
th at period we can see th at shoes 
were sold too cheaply. And that was 
w hat spoiled the average customer.

But all of that now is ancient his
tory. He isn’t being spoiled to-day.

Cleaning U p Odds and End.
As regards both the shoe m anufac

turer, jobber, and retailer, this is, we 
m ay say, a sellers’ m arket; and one 
of the collateral benefits of this situa
tion insofar as the shoe dealer is con
cerned is th at it enables him to make 
a clean sweep as he goes.

T here is little excuse to-day for an 
accumulation of unsalable stock. This 
incident came under my observation 
the o ther day. A woman and her 
daughter appeared in the shoe depart
m ent of a big down-town store and 
the woman called for a pair of white 
canvas pumps for her little girl of 
fifteen. The clerk showed her two 
or three styles, ranging in price from  
$3.75 to  $5.50. T he pair priced at $3.75 
really fit the little girl better, but the 
right had been soiled somewhat. For 
another thing the toe was ju st a trifle 
6roader than  the nifty little pair at 
$5.50. And, furtherm ore doubtless, 
the psychology of the h igher price 
had its effect. Anyhow the little  girl 
preferred the higher priced pumps.

“T his pump really fits your foot 
better.” said the clerk indicating the 
one slightly  soiled.

Don’t Govern Yourself
By Last Year’s Sales or 

Any Other Year
This is an unusual year. There 

will be more white low shoes 
sold in July and August this 
year than any other two years.

Don’t forget when the women 
started wearing low shoes. They are 
going to wear then just as late.

See our ad in last week’s Trades
man. Our stock is more complete 
today and more coming.

Hirth-Krause Company
Tanners and Shoe Manufacturers

Grand Rapids - - Michigan

What style of

Tennis
do you need? 

Without doubt we have it.
In Hood Tennis are all good selling styles. 
In our stock are all styles of Hood Tennis.

Keep in touch with Michigan’s 
Largest Rubber Dealers.

This is the big tennis month.
Keep ready.

Grand T̂ apidsvShoe StRabteCh
The Michigan People Grand Rapids
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“ But is it as good a value?” asked 
the m other.

“ I t  is,” returned the clerk. “To 
tell you the plain tru th , it is very 
much be.tter than this one your 
daughter seems to prefer. The can
vas is heavier and closer woven, and 
it is a welt shoe, while the narrow er- 
toed last is a McKay. W e have about 
two dozen pairs of this style from last 
year. I t  ju st happens th at we have 
her size. She’s one of the lucky ones. 
If we bought this shoe a t present 
prices, we’d have to  ask $6.50 for it.”

“T hen you consider this the better 
value, do you?” asked the woman.

“I certainly do,” answered the clerk 
fervently. “A little white liquid pol
ish will make it as fresh as its mate, 
which is absolutely free from  soils, 
as you see; and you’ll get a real shoe 
bargain. I t  isn’t every time we can 
offer our custom ers such a value. 
Y ou’ve asked my advice; and I advise 
you to  buy these, for they fit her per
fectly.”

W ise woman that she was, she 
bought the last sum m er’s pumps at 
$3.75.

All of which shows that this is a 
m ighty good time for the shoe dealer 
to  clean up his odds and ends. One 
doesn’t have to  resort to fiction, one 
can stick to  facts and tell a story  of 
ascending prices th at will m ake left
overs, stickers, discontinued styles 
and all o ther slow-movers appear for 
w hat they are, namely, real values to 
those who can use them.

Cid McKay.

Shifting Unsalable Goods From  Store 
to  Store.

Falmouth, Ju ly  15—I have learned 
from ten year’s experience that m er
chants pay too high a price for goods 
by buying entirely  from wholesalers 
—so much so that small stores like 
mine have goods left on our hands 
which are impossible to move a t a 
profit, and m ighty hard som etim es to 
get cost out of. Goods which are not 
salable at some places meet with 
ready sale at others, therefore I am 
of the opinion th at it would pay to 
move stocks from place to place by 
consigning them  for a short period. 
A dvertising the goods would be to 
advantage of many small m erchants.

In fact, I think this is the best way 
to meet mail order competition. H av
ing a variety  of goods and changing 
stocks about every th irty  days would 
create an interest in our stores with 
our buying public, and from the fact 
that our stocks are seen daily and are 
of about the same nature and price, 
the buying public want to try  mail 
orders to  get som ething new, as they 
say, and different.

I know from the money orders I 
w rite that there is a large am ount of 
business getting away from us and 
believe when m erchants begin to  ex- 
change^ stocks or consign goods more 
they will begin to do much more busi
ness. for certainly the state offers 
much more opportunity  for business 
than any one locality.

J. W. Aldrich.

G etting the Crowd to Come.
T o  drum up business a m erchant in 

a W estern city decided to slash prices 
on some articles in stock to a point 
where he was practically giving them 
away. Accordingly he set in his win
dow a household utensil valued at $20. 
but m arked a t $5. Several other a r
ticles that appealed to me as well as 
housewives were marked ridiculously 
low and displayed in the window.

The sale was scheduled for the fol
lowing Monday m orning at 8 o’clock. 
This gave the town a whole week to 
talk about it.

Of course the first person in the 
store on Monday m orning would get 
the best bargain—no reservation 
would be made—and have a good op
portunity  to pick off some of the o th 
ers as well. D uring the week the ad
vertising created by the window dis
play was reinforced by newspaper 
copy suggesting that people “try  to 
get in” on the Monday m orning of 
the sale.

“T ry  to  get in” happened to fit the 
situation, for the sidewalk was block
ed. I he losses on the specially pric
ed articles were accounted for many 
times over in the extra business done 
on that day and during the rest of the 
week. Charles A. Singler.

The kind of energy that makes a 
success of a business is the kind that 
works every day, not by fits and 
starts.

THE • RENDESVOUS OF- REFINED A M U S E M E N T  • SEEKERS

The same popular prices prevail this year. Mati
nees, except Holidays and Sundays, 10 and 25 cents. 
Evenings. 10, 25. 35 and 50 cents, plus the war tax. For the 
convenience of patrons, choice seats may be reserved at 
The Pantlind Style Shop, Peck's and Wurzburg’s at no ad
vance in prices, or your seat orders will be promptly and 
courteously attended to, if telephoned direct to the Park 
Theatre Office.

R . K . L. R . K .

Remember if there is anything 
in the shoe line you need, phone 
or wire us.

We have a complete line and 
take care of your requirements 
promptly.

t  R-

Rindge, Kalmbach, Logie Company
Grand Rapids, Mich.

R- K . L . R . K . L . j

Mayer Honorbilt Shoes prac
tically eliminate the “come
back” evil.

'T 'H IS  is because Honorbilt Quality n ot on ly  satisfies 
for style, fit and com fort but g ives your custom er  

a big value in long wearing service.

I  F* MAYER BOOT & SHOE CO. Milwaukee, Wis. 1
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Luxury T ax Repeal Bill T o Be Urged.
A quiet canvass of the House Rep

resentatives made by the W ays and 
Means Committee lead to the belief 
that the luxury tax  repeal bill can be 
enacted whenever they are ready to 
push the button. In  the interval, 
much evidence has been gathered by 
federal officials, and it all goes to 
show, not only that it will cost an 
enormous sum to collect this luxury 
tax, but also that this tax ing system  
which depends upon the honesty, 
scrupulous care and unceasing vigi
lance of retail m erchants and all their 
employes, may make a potential crim 
inal of every salesman in the country.

The next bills to  be considered are 
those relating  to m anufacturers’ taxes 
and consum ption imposts. These in
clude the taxes on automobiles, spo rt
ing goods, cameras, cutlery, fire-arms, 
am m unition, furs, candy, soft drinks, 
etc.

D elegations of business men repre
senting these various in terests have 
m aintained headquarters in W ashing
ton since the new Congress convened 
and are ready to descend upon the 
House as soon as it is apparent that 
the W ays and M eans Com mittee is 
ready to report. H ow ever the rank 
and file of the House may view this 
legislation, the m em bers of the W ays 
and Means Committee are now con
vinced th a t it is shortsighted  and that 
it should be stricken from the statute 
books as soon as the condition of the 
T reasury  will w arrant, or as soon as 
some o ther form  of taxation can be 
substituted for it.

The present leaders are opposed 
prim arily to direct taxation, except so 
far as the income tax  is concerned, 
and they have also become convinced, 
as a result of the financial legislation 
during the war period, th a t the im
position of taxes upon special indus
tries is unjust and calculated to in
fluence adversely the patriotism  of the 
business men of the country.

I t has been brought home to the 
leaders th at the m anufacturers of 
fire-arms, amm unition, autom obiles, 
cutlery, etc., are paying their full 
share of income, excess profits and 
other taxes and that, therefore, it is 
unfair to  load them  up with a special 
burden which is a clear Uiscrimina- 
tion against a few com paratively small 
class of producers. In  fact, there are 
some good law yers in the House who 
believe that such taxes are repugnant 
to constitutional provisions against 
the enactm ent of taxes which discrim 
inate between various classes of citi
zens. T his is a fine legal point, but 
there can be no doubt about the moral 
aspect of a law which singles out a 
few m anufacturers to  pay very much 
more than their fair share for the 
support of the Government.

I t  may be found necessary to  hold 
back some of these repeal bills until 
the tariff revision program m e has 
been pre tty  well worked out. The 
enactm ent of all the proposed repeals 
would deprive the treasury  of not 
less than  $300,000,000 of revenue, and 
while the pruning of the budget m eas
ures will save a lot of money, much 
of this saving is necessary to  keep 
within the to tal of the absolutely neces
sary appropriations. On this account

Mr. Fordney desires to feel the 
ground firm under his feet before he 
launches his comprehensive repeal 
programme.

Acting in accordance with in
structions from the W ays and Means 
Committee, the U nited S tates Tariff 
Commission, the D epartm ent of Com
merce, and the T reasury  have detailed 
num erous experts to  gather inform a
tion covering a variety of subjects. 
Much of the desired data will be ready 
before the end of the present year, 
but some of it will necessitate enquiry 
abroad, and will not be available un
til late in August.

The Tariff Commission is giving 
comprehensive attention  to both in
dustrial conditions in the leading in
dustries of the United S tates and the 
foreign com petition th a t m ust be met 
during the coming two or three years. 
T he study of post-w ar conditions 
abroad is probably the m ost difficult 
feature of this work, as developments 
are moving rapidly and kaleidoscopic 
changes are occurring from day to 
day.

T he D epartm ent of Commerce has 
already gathered  a g reat deal of in
form ation through its agents abroad. 
Valuable data have also been assem 
bled respecting foreign tariff trea t
m ent of American goods which will 
have an im portant bearing upon the 
reciprocity features of the proposed 
tariff law which prom ise to  be of 
g reat im portance to the industries of 
the country.

The work of the T reasury  is being 
directed chiefly to determ ining total 
revenues under existing laws and es
pecially with reference to the possible 
repeal of obnoxious tax provisions 
of the act of February 25, 1919. The 
W ays and Means Committee is par
ticularly anxious to obtain the most 
reliable estim ate of the cost of col
lecting the various m anufactures and 
consum ption taxes which it is pro
posed to  repeal.

I t  goes w ithout saying th a t no 
m atter how much m oney a given tax 
schedule will produce, it is not worth 
while to retain it on the sta tu te  books 
if the cost of collection prom ises to 
absorb the revenue thus secured. 
Some of the schedules will hardly 
m ore than break even and as these 
are am ong the m ost unpopular of all 
existing form s of taxation, there is 
no reason why they should not be 
am ong the first to  be eliminated.

—Keds—
Ea rly  warm weather has 
created a big demand for 
“ Keds,”  the popular widely 
advertised line of rubber soled 
canvas footwear.

Keep your stock complete.

Send us your orders. We 
are still in position to make 
prompt deliveries.

Herold-Bertsch Shoe Co.
Manufacturers of Serviceable Footwear GRAND RAPIDS, MICH.

Assets $3,099,5W.W: Inaurane« in Fore« $55,M8,IM.M

M ebghahts L if e  I nsubaííce Go m iä n y
O ffices—Grand Rapids, Mich.

Has an unexcelled reputation for its

Service to Policy Holders
$4,274,473.84

Paid Policy Holders Since Organization
CLAUDE HAMILTON 

Vic«-Pres.
JO H N  A. McKELLAR

Vice-Preg.

WM. A. W A T T S  
President

RANSOM E. OLDS 
Chairman of Board

RELL S. WILSON 
Scc'y

CLAY H. HOLLISTER 
Treaa.

SURPLUS T O  POLICY HOLDERS $477,509.40

Never put your hand out further 
than you can draw  it back.

Signs of the Times
Are

Electric Signs
Progressive merchants and manufac

turers now realize the valaa of lliefrh  
Advertising.

We furnish yon with sketches, prices 
and operating cost for the asking.

THE POWER CO.
BeU M 797 Citizens 42(1

United Motors Co., Grand Rapids

We want responsible agents in every town. Write us 
for terms. In towns where we are not represented, we will 
make truck buyers an exceptionally attractive offer.

Send for illustrated catalogue. 690 North St.
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Effect of H igh Prices R esulting From  
the W ar.

Business generally throughout the 
U nited  S tates is active, and the out
look is good. The prom ise of large 
crops, the continuance of an active 
dom estic demand for goods, and the 
prospective broadening of our export 
trade even beyond the present large 
volume, have encouraged bright hopes 
for the immediate as well as the re
m ote future.

However, as m ight be expected un
der the circum stances of a post-war 
period, prices, wages and all the costs 
of doing business are so inflated that 
in our efforts to read the future we 
re tu rn  repeatedly to  the m atter of 
prices. Prices of m aterials are high 
everyw here and in a g reat m any in
stances business is held severely in 
check, ju st as has been the case ever 
since the armistice, eight m onths ago, 
because of a persistent fear that 
sooner or later they will collapse.

Up to  this tim e no collapse has oc
curred; as a rule, since the opening 
of 1919 prices have been maintained 
w ith only a small decline, while com
pared with a year ago, when the war 
demand was a t its g reatest pressure, 
the recession, according to accepted 
“index num bers,” has equalled no 
m ore than 5 per cent. Prices are well 
up to  those of the war period,—which 
were the highest in our m em ory— 
while, going back five years to June, 
1914, the m onth preceding the out
break of the war, considerably more 
than a doubling of prices is denoted, 
the average increase having been 110 
per cent.

W ill Prices Come Down?
W hen a certain course of events, 

long expected, fails to develop, active 
enquiry is bound to occur regarding 
the possible developm ent of another 
course of events. So  that now in 
place of the question, “ Is not an early 
and general decline in prices in
evitable?” the question is com ing to 
be m ore and m ore frequently asked, 
“ Is not the combination of circum 
stances supporting prices so firmly 
established that prices will remain 
where they are, or go even higher?”

A careful canvass dem onstrates a 
grow ing assurance am ong business 
men in an affirmative answer to the 
second question. I t is coming to be 
agreed more and m ore th at w hatever 
fluctuations occur, w hether prices do 
or do not go som ewhat lower in 
the near future, as a general rule they 
are established on an elevated plane, 
and will remain there for a long time 
to  come. J

This assurance is based on a belief 
in the indefinite continuation of the 
world’s currency and credit inflation

and the prevailing shortage of food, 
goods and transporta tion  facilities. 
Broadly speaking, prices are de
term ined, and will be determined 
henceforward, by,

The volume of money in circula
tion.

T he expansion of bank credits.
The supply of raw and finished ma

terials necessary for human life.
The facility of distribution, and
T he rate of the w orld’s consum p

tion.
All of these factors operated during 

the w ar to lift prices. All of them 
are operating in conjunction to-day 
to m aintain prices. And all of them 
are expected by a growing body of 
opinion to  m aintain prices for a long 
tim e to  come. W e know, of course, 
th at no one can argue dogm atically 
on the various cross influences that 
make up the factors which determine 
present prices and will determine 
them  hereafter, for no one is in a 
position to say just how far these 
influences are artificial, how far they 
are supported by tem porary condi
tions, and how far, after all, they 
are perm anent.

Influences for the Decline.
W e know that powerful influences 

will be enlisted eventually in favor of 
a definitely downward turn in prices, 
bringing a return  to some kind of a 
stable level. The experience of o ther 
post-w ar periods leads us to expect 
that. Eventually 20,000,000 men 
throughout Europe, now m ore or less 
idle, will re turn  to their pre-war oc
cupation, all eager to  re-establish 
themselves. Every producer of food
stuffs and o ther m aterials necessary 
to life will be eager to  increase his 
output, and will be encouraged and 
possibly—like our own farm ers in the 
past two years—subsidized by his 
governm ent to such a degree that 
ultim ately the point will be reached
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where the w orld’s shortage of food 
and goods has been remedied, and the 
old-tim e balance between supply and 
demand restored. Then, again, the 
developm ent of entirely  novel m eth
ods of production, distribution and 
substitution, by science and invention, 
m ust be counted upon. The possi
bilities for increasing efficiency and 
reducing the cost of production and 
distribution are large.

Influences for High Prices.
I t  is true that, with the war ended, 

the situation governing prices lias 
changed greatly. T he forces that 
made for inflation of the currencies 
and the exhaustion of the w orld’s 
stock of food and goods have re 
laxed, to be replaced eventually by 
forces that make for a restoration  of 
norm al conditions. But it is also true 
that the forces that make for a resto r
ation of norm al conditions have not 
yet come into play in full swing. No 
intelligent observer can fail to  recog
nize any longer that the paper money 
printed during the war and the resort 
by governm ents to bank credit, have 
resulted in chaotic conditions. Cur
rency inflation and. credit expansion 
in the U nited S tates are relatively 
less than in any country th at took 
an active p a rt in the war, b u t in 
Europe the supply of paper money— 
estim ated to am ount to  $50,000,000,- 
000 as com pared with $5,000,000,000 
when the war began—can not possi
bly be b rought down to an amount 
that corresponds with business needs 
for a long time to come. Strive as 
they m ay to  retire  these obligations, 
the governm ents and banks will make 
inroads upon the huge m ass of out
standing credit currency only up to 
their streng th  and ability, and until 
these inroads are successful in estab
lishing some form of sound-money 
basis, prices abroad will of necessity 
be quoted in the debased currency 
th at is in circulation.

No lengthy discussion is required 
here of the w orld’s shortage of food, 
industrial equipm ent and tran sp o rta 
tion facilities. Because of the de
struction  of the war, a whole conti-

m ent is oppressed by a m ost harass
ing situation—one in which industry 
is benumbed because tools and raw 
m aterials actually do not exist.

H aving gone a long way down the 
road of destruction and waste, Europe 
m ust now pay the price of retracing 
its way back up that road. T h at the 
price will be high is the indication 
of to-day. T here is a grow ing recog
nition that the dislocation brought 
about by the war was too far-reach
ing to  be overcome as readily as it 
was brought about. Finance has to 
dispose of, or establish on a fiflm 
basis, the bond and currency obliga
tions that are now outstanding in 
excess of the world’s capacity to  ab
sorb or use. Industry  has to  replace 
what was destroyed. Commerce has 
to open avenues of new wealth. A gri
culture has to feed famished popu
lations.

Solution of the Problem.
W hatever the m ethods are by 

which the world seeks ultim ately to 
correct its present dislocation, they 
will be helped or hindered according 
to the ability and willingness of peo
ple to produce and save. D uring the 
war the nations had to  use goods 
more rapidly than people were able 
to  produce them, and borrow  faster 
than the people were able to save. 
T hat order has now been reversed. 
T here is a point beyond which no 
people can go in using goods for cur
ren t consum ption, if production is re
stricted, for the world at any time is 
only a few m onths ahead of consum p
tion in its stored-up supplies, and 
once these are used up, it can not 
continue currently  to consume more 
than it currently  produces. Large 
parts of Europe reached that point 
some time ago, and are now under 
a compulsion to restore again their 
surplus.

As for factories, m achinery, railway 
equipm ent and all those things which, 
while not “consum ed” literally, have 
worn out, these, too, will have to be 
restored through work and saving. 
All the belligerent nations have been 
forced for several years to  go on
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w ithout producing, im proving or re
pairing their factories, m achinery and 
transporta tion  facilities, with the re 
sult that there is now a serious sho rt
age of these things.

The cure for high prices th at pre
sents itself to-day is to  reverse the 
process of the war period. Serious 
econom y and the use of a sm aller 
proportion of our energies for tu rn 
ing out goods to be immediately con
sumed, are needed. Efforts are re
quired to  produce goods like m achin
ery and railroad equipment, that will 
resto re  and increase wealth produc
ing powers of the form er belligerents.

I t is essential hereafter th at the 
income of the people be spent less 
in satisfying immediate desires than 
in producing goods that will enrich 
the future. The principle will have 
its direct reaction on banking as well 
as industry. F o r if evil came during 
the war from spending freely and 
placing an unprecedented tension on 
credit, it stands to reason th a t profit 
will come during peace if econom y 
rules and som ething like the old 
banking order is restored. O nly by 
saving, in conjunction with active 
production, can a check be put upon 
advancing prices and the losing race 
between the cost of living and the 
level of wages that follows in their 
train.

Econom y on the p a rt of the rank 
and file of the w orld's people— 
econom y and undiminished w ork— 
is the solution to  the w orld’s g reatest 
economic problem  of to-day.

Seven State Legislatures have pass
ed laws this year against the use of 
German or o ther foreign tongues in 
elem entary schools. In  seventeen 
o ther states such bills were consider
ed, and in some the issue is not yet 
decided. In  Pennsylvania a hap
hazard enactm ent, which would have 
shut German out of even norm al 
schools, was vetoed; while in Cali
fornia the defeat of another drastic 
bill was followed by a ruling by the 
State Board prohibiting German in 
all public schools but leaving it un
touched in private schools and uni
versities. I t  is notew orthy th at the 
Middle W estern States, despite their 
strong  Germ an-Am erican population, 
have led in such law-making: In 
diana, Iowa, Nebraska, M innesota, 
South Dakota, and Oklahom a are on 
the list. The laws demand a t the u t
m ost th at the sole medium of instruc
tion shall be English, and th at no 
foreign tongue shall be taught until 
the child has passed the eighth grade. 
None but Indiana restric ts high-school 
teaching of foreign languages, and 
religious instruction in them  seems 
generally perm itted. T he parochial 
schools resent the idea of w hat they 
are pleased to  call dictation, but which 
thinking people properly a ttribu te  to  
pro-Germ anism , because m ost A m eri
cans are unable to see why they 
should not be put on the same basis 
a s  public schools, in the m atter of 
English.

You can restrain  the bold, guide the 
impetuous, encourage the timid, bu t 
for the weak there  is no help. You 
m ight as well undertake to stand a 
wet string  up on end.

T H E  SAGINAW  VALLEY.

Late News From That Center of In
dustry.

Saginaw, Ju ly  15—Jack Towney, the 
boy who always made you feel at 
home, while he was behind the desk 
a t the H otel Kerns, Lansing, is now 
day clerk a t the Dresden Hotel, Flint. 
He is a natural born hotel clerk and 
if he does nothing more for the m an
ager of the Dresden than stand behind 
the counter, he will prove a valuable 
asset to  this hotel. Sad to say, the 
hotel situation in F lin t the past few 
years has been all for the cold dollar 
and the m any thousand visitors who 
go to  F lin t each year leave said city 
g reatly  enthused a t her industrial 
grow th, but invariably the recollec
tions of the hotel hospitality  accorded 
them  stand as a joke. The Dresden 
is now under the m anagem ent of E. 
L. W ebb, form erly of the Ponchar- 
train. W ith his experience in the 
business, it is to  be hoped that the 
Dresden will give the traveling public 
service unsurpassed and send them 
away with the feeling that it was not 
for the dollar alone th a t they were 
in business, but that the m anagem ent 
endeavored to make it a home for 
them, thereby making it profitable to 
all concerned th at they met. W hen 
in Flint, boys, stop with Jack and we 
feel safe in our prediction th at you 
will leave the Dresden a booster.

A t this point I w ant to  back up the 
statem ent made by the Grand Rapids 
scribe in last week’s issue of this pa
per regarding the B ryant Hotel. 
Truly, it is unfortunate tor the fair 
Vehicle City to  have such men in con
trol of her hotels. 1 happened to be 
in the B ryant H otel the same day the 
gentlem an was who made the report, 
to our friend, L. E. Stranahan, and 
th at day i  w itnessed an incident that 
looked very small on the part of the 
hotel manager. An overseas soldier 
spent 15 cents for lavatory service, 
placing a nickle in the locker for the 
third time. He then made com plaint 
to the m anager, who replied th at he 
didn’t believe he (the soldier) had 
put any money in a t all. The boy in 
khaki was very courteous, but left the 
hotel in disgust. ■ T his is the trea t
m ent accorded a soldier who went 
and did his bit. T here is no towel 
service in the hotel a t all, not even 
paper towels. However, if you go to 
the desk and ask the clerk for one, 
he will hand out one of the old time 
roller towels. If you care to  place 
a coat or sample case in the check 
room, it costs you the small sum of 
10 cents. I ’ll agree probably at times 
advantage is taken of such liberties, 
but to a. traveling man who has spent 
dollars upon dollars a t that hotel and 
perchance who does not happen to be 
there over night and is then charged 
for such services is m ighty little. 
The w riter happened to be caught 
this way and when I objected to it 
the reply was all th at money went 
to the porter. All I have to say is, 
it is a p re tty  cheap house which can
not afford to  pay ou trigh t for porter 
service. Mr. Stenger, the new m an
ager is from the W est, I understand, 
and I can assure him that the W est
ern hotels are not in the habit of 
doing as he is doing. I t  is to be 
hoped th a t he will endeavor to  do 
better by the public a t large and there
by help do his p a rt in upholding the 
fair name of Flint. I m ust say, in 
conclusion, th a t this m ay look ra ther 
strong  in print, but I know whereof 
I speak and can produce the necessary 
w itnesses to back me.

I t is said Mr. Dem psey is running 
true  to  form, having entered vaude
ville and signed a contract w ith a cir
cus. The next question is, where can 
he s ta rt a saloon?

Mrs. M. Kahn, of Pigeon, is spend
ing a few weeks in New Y ork with 
relatives. Mr. Kahn is p roprietor of 
a general m erchandise establishm ent.

E. M. Skinner, of Lapeer, has pur-
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S ig ler sp en t five y ea rs  and  
$80,000 p e rfe c tin g  a su p e r
ior p la y e r  ac tio n , b u t th e  
p a te n ts  do n o t rep re se n t a 
d o lla r o f th e  c ap ita liz a tio n , 
thus sh ow ing  th e  co n se rv a
tiv e  m ethods used  in  fin an 
c ing  th e  co rp o ra tio n . M r. 
S ig ler cam e to  G ra n d  R a p 
ids because th e  m ach in ery  
of th e  M eta l P a r ts  C om 
p any  w as a d a p te d  to  th e

m an u fac tu re  of th e  actions, 
an d  because 60%  of a ll p i
anos a r e  m an u fac tu red  
w ith in  200 m iles of C h i
cago , m a k in g  th is  location  
ad v an tag eo u s  to  m ark e t. 
S ig le r  p la y e r  actions are  
so ld  ex c lusively  to  p iano  
m an u fa c tu re rs , concerns of 
la rg e  resources w ho con
tra c t  fo r a n n u a l supplies, 
th u s  a ssu rin g  fixed o u tle t 
fo r  p ro d uction . T h e  fu tu re  
o f th e  p la y e r  action  field 
is show n b y  th e  fa c t th a t  
80%  of a ll p ianos m an u 
fa c tu red  a t  p re sen t are  
eq u ip p ed  w ith  p la y e r  ac
tions, a n d  th e  e stim a ted  
1919 sh o rtag e  w ill be over 
50,000.
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chased the restau ran t and confection
ery business of F red  E. Stiles, at 
Columbiaville. Mr. Skinner was for
m erly in the mail service. He expects 
in the near future to  open to the pub
lic a hotel, som ething the town is bad
ly in need of and this will be welcome 
news to  those travelers who have to 
spend the night in town.

Allen Cooley, 1305 Federal avenue, 
Saginaw, left the sales force of the 
Clark & M cCaren Co., wholesale g ro
cers of Bad Axe, about a year ago 
and took up the flour game, but evi
dently it was not to his liking, so he 
now represents Lee & Cady (Saginaw 
branch) W est of Saginaw, the te rri
tory form erly covered by A. E. D on
nelley, the later having accepted a 
position in D etroit.

All U. C. T .’s who would like an
o ther good cigar should be on hand 
next Saturday night. Yes, it is a boy. 
And who do you suppose is the proud 
daddy? _ O rin Leidlein. champion 
prune dispenser of the Saginaw V al
ley and our w orthy and able Con
ductor of Saginaw Council. H is home 
is at 1307 Federal avenue and to him 
and L ady Leidlein we extend hearty  
congratulations.

A. R. M eredith, of Caro, has pur
chased the in terest of his partner in 
the A. R. M eredith & Co. grocery 
business, which from now on will go 
under the new proprieto r’s name. The 
form er partner, J. L. St. John, is now 
m anager of the Cadillac branch of 
the National Grocer Co. and became 
a m em ber of the firm while traveling 
in the Saginaw Valley several years 
ago. Mr. St. John sold out owing 
to business conditions in Cadillac. 
Mr.  ̂M eredith has spent m ost of his 
life in and around Caro the past seven 
vears devoted to his present business. 
H e is one of the forem ost m erchants 
in his line in Caro and enjovs a fine 
and profitable business. W e wish 
him success.

H enry  Schaffer, grocer of Pigeon, 
has sold his grocery stock to  E. A. 
Campbell. The la tte r will continue 
the business in the same location.

Mr. and Mrs. W . E. Johnson, of 
the M artin apartm ents, Janes avenue, 
Saginaw, have re turned from  a 
m onth’s trip  to W isconsin, their for
m er home. Mr. Johnson represents 
the Jam es M anufacturing Co., of F t. 
A tkinson, W isconsin, dairy farm 
equipment specialists. He has charge 
of the entire State and enjoys a splen
did business.

J- F. Flintoft, at one time super
intendent and m erchandise m anager 
of Wm. Barie’s departm ent store, Sag
inaw, and for the past two years 
employed in the same capacity at 
T aylor Sons & Co., Cleveland, Ohio, 
has returned and purchased the g ro 
cery stock of B. G. A therton, at 
Bridgeport, where he will continue 
the business. He contem plates sev
eral changes in the store and with his 
general experience should make a suc
cess in the line. W e extend to  him 
our best wishes.

I have been w atching the State pa
pers very closely the past ten days 
to see if I could locate a lost m er
chant of Bad Axe. Of course, he may 
not be lost, but George W. L ittleton 
and wife (the form er a m em ber of 
the firm of L ittle ton  & Graham, prom 
inent general m erchants of Bad Axe) 
left Bad Axe on what they term ed a 
tw o week vacation. Since that time 
they have not been heard of. They 
left the keys and all troubles behind 
and away they went. I ’ll agree that is 
the way for a real vacation. No one 
is w orrying about them  and I am sure 
they are w orrying about no one or 
their business. On Mr. L ittle ton ’s re
turn, no doubt he will have many in
teresting  experiences to relate, about 
how big the one was th at fell back in 
or the num ber of miles made on a 
gallon of gasoline. Maybe how he 
found things down at Swanton, Ohio, 
his form er place of business and of 
how Adrian has improved since living 
there, his form er home. J. F. Gra
ham, the partner he left behind at 
Bad Axe, has lost little sleep as to his 
whereabouts, figuring, no doubt, to 
play the same kind of a trick on Mr. 
L ittleton a little later. The latter 
was, p rio r to  his business relations 
with Mr. L ittleton, a m em ber of the 
Michigan sales force of the John V. 
Farwell Co., of Chicago.

W e don’t understand why scribe E. 
P. M onroe has to go around digging 
up bear stories when there are so 
many o ther im portant topics to talk 
and write about. W hy, there is Demp
sey, the H. C. L. and the League of 
Nations. A bear story  from the fish
ing region is w asting time.

Says the D etroit News: “L ittle  did 
we dream  we would ever see the day 
when sowbelly would be a luxury.” 
I m ight add th at liver is an articie 
°_f food now intended only for mil
lionaires.

Have you made your reservations 
in London for a ttending Kaiser Bill’s 
Vial? L. M. Steward.

Tim ely H int To All Bankers.
The Vandalia State Bank owes to 

a quart of form aldehyde the preserva
tion of a large sum of money in its 
safe. Robbers entered the Bank last 
Friday. The explosion broke the for
maldehyde bottle which was inside 
and its fumes quickly drove the bur
glars away.

YY hat with railroad adm inistration 
officials telling the public to mind its 
own business and stay at home on 
holidays, and with expressm en more 
flip and carefree every hour, and mails 
and cables what they are—the sooner 
we get out of U topia and back to the 
oppression of private ownership, the 
better.

Michigan Shoe Dealers 
Mutual Fire Insurance Company

Fremont, Mich.

Note the Wonderful Growth of This 
Company During the Past Seven 

and One-half Years

Members
Amount at 

Risk

Gross
Premiums at 
Board Rate.

Losses
Incurred.

Dividends or 
Savinas to 

Policy Holders

Balance
on

Hand.
Dec. 31, 11)13 91 $ 141,350.00 $2,232.78 None. $ 744.26 $ 460.29
Dec. 31, 1913 168 305,150.00 4,985.04 None. 1,424.30 1,258.98
Dec. 31, 1914 311 401,450.00 5,316.22 $2,381.48 1,518.99 1,202.96
Dec. 31, 1915 391 926,150.00 13,561.04 3,201.82 3,874.58 3,087.11
Dec. 31, 1916 553 1 353,925.00 19,621.40 9,049.61 5,606.11 5,885.33
Dec. 31, 1917 633 1 671.900.00 23,266.16 11,193.54 6,647.47 7,191.96
Dec. 31, 1918 901 2 211,775.00 38,122.25 8,137.59 10,519.98 12,110.81
For 6 m onths
July 1, 1919 1,040 2 667,475.00 27,032.04 7,594.15 9,010.68 17,110.71

T otal .................................. $134,136.93 $41,558.19 $39,346.37

Increase for the Past Six Months: M73b9ers A*$75j*k lncre|^ ^ se,ve
Insurance on all kinds of stocks and buildings written 

by us at regular board rates, with a dividend of 30 per 
cent, returned to the policy holders.

No membership fee charges.
GEO. BODE, Secretary.

Fire Insurance that Really Insures
T he first consideration in buying your fire insurance is SAFETY. 

You w ant your protection from a com pany w hich really protects you, 
not from a com pany w hich can be wiped out o f existence by heavy  
losses, as som e companies have been.

Our Company is so  organized that it C A N  N O T  Ibse heavily in 
any one fire. Its invariable poUcy is to accept o n ly  a limited amount of 
insurance on any one building, In any one block in any one tow n.

Our Company divides its profits equally w ith its policy holders, 
thus reducing your premiums about one-third under the regular old Une 
charge for fire insurance.

MICHIGAN BANKERS AND MERCHANTS* 
MUTUAL FIRE INSURANCE CO.

Wm. N. Senf, Secretary FREMONT, MICHIGAN

W hat is Mutual Fire Insurance?
It is the principle of self-government of gov
ernment “of the people, by the people and for 
the people” applied to the fire insurance business.
Do you believe in that principle?
Then co-operate with the

Grand Rapids Merchants Mutual 
Fire Insurance Co.

327 Houseman Bldg., Grand Rapids, and save 
25% on your premium. For 10 years we saved 
our members thousands of dollars annually.

We pay our losses in full, and charge no membership fee. Join us.

Bristol Insurance Agency
FIRE, TO RNADO AND AUTOMOBILE

Insurance
FREMONT, MICH.

We specialize in Mutual Fire Insurance and represent three of the best Michigan 
Mutuals which write genera! mercantile lines at 25% to 30% off Michigan Inspections 
Bureau rates, we are also State Agents for the Hardware and Implement Mutuals which 
are allowing 50% to 55% dividends on hardware, implement and garage lines.

We inspect your risk, prepare your form, write your policy and adjust and pay your 
loss promptly, if you meet with disaster. If your rate is too high, we will show you 
how to get it reduced.

Why submit to the high rates and unjust exactions of the stock fire insurance com
panies, when you can insure in old reliable Mutuals at one-half to two-thirds the cost?

Write us for further information. All letters promptly answered.

G. N BRISTOL, Manager and State Agent.
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I W O M A N S W ORLD 
L i d ,  t  .

Rich and Delicious Desserts For 
Warm Weather.

L ots of times last sum m er I wanted 
to  write about nice things to  eat; but 
it seemed out of tune with the re
strictions made necessary by the war; 
so I left over for another year the 
question of “Frozen D esserts.” I t is 
all right to have them  now, and even 
if the high cost of everything does 
compel economy, there is som ething 
in the air these sum m er days that 
m akes it pleasant to  talk about cool 
things, however conservative we have 
to be in carrying out the thought. 
And this story can be worked out in 
w inter ju st as well.

Frozen things take no m ore time, 
and are no m ore expensive on the 
whole than cooked desserts, and if 
you have a m odern freezer the work 
is light. But certain rules have to  be 
observed. To make even freezing the 
ice and rock salt m ust be in lavera 
around the can of liquid. The propor
tions should be one part of salt to 
two parts of ra ther finely chopped 
ice; the crank should be turned slow
ly at first and then faster gradually 
up to full speed. You are lucky if 
you have an electric m otor to turn 
your freezer and can make it work; 
but a curren t of one-boy-power, or a 
properly enlisted husband will answer 
very well. There are a few cooks left 
who are not above tu rn ing  a freezer. 
A very small am ount of housekeep
ing knowledge on the part of either 
boy or husband can be put to effec
tive use in this endeavor.

The liquid should never be put into 
the freezer hot; it is not good any
way, and it w astes the ice—and the 
boy-voltage, to say nothing of its not 
being economical of husband-tem per. 
T he liquid m ust be cooled first, and if 
any kind of liquor were added—such 
as brandy or sherry if any by chance 
were left over from  days when such 
things were available!—the cream 
m ust be frozen solid first, for the 
liquor will soften the mass.

A good foundation cream for all 
kinds of flavors is this: Scald a pint 
of rich m ilk in a double-boiler; mix 
half a cup of sugar, two teaspoonsful 
of flour and a dash of sa lt; beat the 
yolk of one egg and add to the dry 
m ixture; then pour over it the scald
ing milk; beat until smooth. Pu t all 
in the double-boiler and cook for ten 
minutes, or until it coats the spoon. 
T hen cool it, and when cool add one 
cup of cream, half a cup of sugar and 
a  teaspoonful of vanilla and freeze.

T his is your plain cream. But you 
can try  o ther flavors in great variety, 
if you are in terested  in anything but 
routine. B lackberry ice cream is not 
only good to  eat but beautiful to  look

at, it is a soft lavender color. W hen 
your cream is alm ost solid, turn in 
blackberry juice sufficient to  give a 
strong  color of lavender. Any o ther 
berry  juice—'raspberry, blueberry, cur
rent, straw berry—m akes a good mix
ture.

W hen chopped fruits are added, 
they m ust be put into the hot m ixture 
and cooled with it; otherw ise they 
will make little icy chunks in your 
cream. Figs and nuts chopped will 
make a rich ice cream ; raisins are 
good, especially in the w inter when 
fresh fruits are scarce and expensive.

T utti-fru tti ice cream  is good; if 
you can collect a cupful of all kinds 
of fruit, even bits of ripe w aterm elon 
or whatnot, pack your hot mixture, 
when you take it off the stove, full 
of fruit and let it all cool together; 
then freeze and see how good it is.

If you care to take the trouble and 
tim e—you can’t do this sort of thing 
in a lazy, careless spirit and do it 
well—take half of your ice cream 
m ixture, color it a light green with 
the harm less vegetable coloring, add 
chopped pistachio nuts, and when it is 
frozen line your mould with it. Then 
freeze the rest flavored and colored 
with a chocolate, vanilla, or raisin 
flavoring, and pack the center with 
this. O r the center can be filled with 
a plain whipped cream, flavored to 
taste, which makes a mousee filling.

A very unusual ice cream is made 
by adding to the plain foundation 
cream recipe a cup of orange m arm a
lade, juice of a lem on and a table
spoonful of apple jelly. Freeze as 
usual, serve with chopped n u ts ' 
sprinkled on top. W hen you use par
ticularly sweet fruits, such as raisins 
or figs, you will of course need less 
sugar. I t  is easy to get these things 
too sweet.

Prune and grape-nut ice cream is 
often given to  convalescents, and 
both are very palatable. Boiled rice 
can be used in ice cream and is whole
some and nourishing for a sick child. 
You may wish to flavor the rice with 
a pinch of cinnamon, or w ith lemon 
or vanilla. A cup of apple sauce flav
ored w ith lemon offers a pleasant 
change in ice cream for a patient. I t  
is p re tty  good for a well person, too.

Bananas, a cupful pressed through 
a sieve w ith a cupful of chopped gin
ger and the ginger syrup, m akes a 
good combination. M acaroon ice 
cream is made by adding powdered 
m acaroons to the hot m ixture and 
freezing.

The sherbets and ices are very easy 
to  make, and take no milk, unless 
you w ant to  make a regular milk 
sherbet. T he proportions for the 
simple orange sherbet m ust be fol

lowed exactly, substitu ting  if you 
like o ther juices for the orange:

One p int of orange juice.
One cup of sugar.
One-half cup of boiling water.
One and one-half cups of cold 

water.
One teaspoonful of gelatine.
Soak the gelatine in one-half cup 

of the cold w ater for five m inutes; 
add the boiling water, and when it is 
dissolved add the sugar, one cup of 
cold water, and the orange juice. 
Strain and freeze.

Straw berry, raspberry, grape, lem 
on, apricot sherbet are all made eas
ily from this basic recipe. A little 
lemon juice added to  some of these 
improves its flavor. W ith the gela
tine this m akes a sm ooth, foamy sher
bet; but if you w ant ju st a water-ice, 
leave out the gelatine—as in this 
recipe for raspberry  ice:

Two cups of water.
One cup of sugar.
Juice of two lemons.
One can of red raspberries.
Boil the sugar and w ater ten m in

utes, cool, add the lemon juice, juice 
of the red raspberries—a pint or a 
little less will do—and freeze.

Lemon and curran t ice are both re
freshing. Pineapple ice, made from 
the grated  fruit, is always good.

T here are many o ther rich and de
licious desserts that can be made on 
these principles with a little ingenuity 
and spontaneous enthusiasm  in the 
subject. You have to have brains 
and use them  and you have to be in
terested in your work and in your 
homemaking. Prudence Bradish.

[Copyrighted, 1919.]

Distance Lends Safety.
Mr. M cjones was driving through 

the country, try ing  to buy a mule. He 
was directed to a colored man who 
had one for sale.

“Do you want to sell a m ule?” 
asked M cjones.

“Yaas, sah,” replied the owner. 
“May I ask w har yo’ live, sah?” 

“W hat has that got to do with it?” 
queried M cjones.

‘Well, explained the negro, “I ain’t 
gwine ter transfer dat mule to no
body dat lives less dan two hundred 
miles away from here. W hen I sells 
dat mule I w ants to get rid not only 
of de mule, but of all conversation
apperta nin’ to  him.”

Blondine Now For Hats.
Blondine, after many years of ob

scurity, was recently re-introduced by 
a clever French feather m anufacturer 
and widely taken up in this country. 
To-day, according to  the bulletin of 
the Retail Millinery Association of 
America, it is v irtually  assured that 
blondine is to  be used for fall to a 
considerable extent. C oncerning it 
the bulletin continues:

“W hat is blondine? Because we 
felt that m any of our m em bers were 
not quite certain as to  the source of 
this popular trim m ings, we asked one 
of the forem ost experts in the field 
to give us the answer. He says that 
blondine comes from the rhea, a South 
American bird. I t  is often called a 
vulture, but th a t is a misnomer. D ur
ing the years when the m illinery trade 
was not using blondine the coarser 
type of it was favored by the feather 
duster m anufacturers. Now that this 
plumage has again been adopted by 
the m illinery trade, feather dusters are 
getting  scarce and blondine more 
prom inent.”

Typical Scotch Story.
The tickets for the raffle were sell

ing in thousands. M cGregor w asn’t 
buying any, however. H e called the 
whole th ing  a swindle. Eventually 
his friends persuaded him to buy one 
ticket. W ho should win the pony but 
McGregor.

W hen the prize was brought to him 
he surveyed it gloomily, and finally 
said:

“I told you the whole th ing  was a 
swindle!”

“W h at’s the m atter?” asked his 
friends.

“W here’s the whip?” hissed Mc
Gregor.

H aving a good time as you go 
along is all right if you .don’t care 
about getting  very far along.

W e are manufacturers of

Trimmed & Untrimmed HATS
for Ladies, M isses and Children, 
especially adapted to the genera] 
store trade. Trial order solicited.

CORL, KNOTT & CO., Ltd.
Comer Commerce Ave. and 

Island St.
Grand Rapids, Mich.

July Clearance Sale
Specials in 

All Departments
[ Quality Merchandise—Right Prices—Prompt Service |

Paul Steketee & Sons
W HOLESALE D R Y  GOODS G R A N D  RAPIDS, MICH.

H9»
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“Apex” Underwear
For Men, Women and Children 

Are Proven Sales Getters
“ A P E X garments have that unmis
takable mark of value which is found 
only in high-grade merchandise.
“ A P E X ” wearers like the snug man
ner in which the garments conform to 
the contour of the body; also the neat 
trimmings which are so evident.
Ask to see the “A P E X ” line N O W — 
it will promote sales and profits in 
your store.

The Adrian Knitting Co
Adrian, Michigan
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Many Departments of the Trade 
W ildly Excited.

T he gray goods m arket is active in 
the p rin t cloth division and some large 
sales are being made for deliveries 
carrying to the end of the year. Fur
ther purchases are also being made 
by some of the large m anufacturing 
concerns, using cloths and the feeling 
in the m arkets was one of g reat buoy
ancy. T o quote one m erchant, “An 
experience of fifty years counts for 
nothing under present conditions.”

T here are reports about the m ar
kets to  the effect that some large 
export business in cotton goods is 
pending with Europe to be financed 
within the next two or three months. 
English mills are undble to meet the 
demands made on them  and costs 
there are certain to  be high for a 
long time, the recent wage advance 
of 30 per cent, and the shortening of 
hours bringing values perm anently 
nearer those current here than has 
been the case at any previous time. 
T he prices that exporters will pay are 
equal to  the prices that domestic job
bers will consider so that the p repara
tions for a foreign trade are going on 
with the thought in mind that, for a 
time a t least, sales abroad will be 
easily made for those who have goods 
to deliver. I t  is confirmed in some 
places that requests have come into 
this m arket for lots of brown and 
bleached cottons running into 1,500,- 
000 yards of different staple construc
tions, but the m atter of sales is not 
confirmed. Some of the recent buy
ers of gray cloths have been the 
houses th at are in closest touch with 
recent foreign export developments.

Some of the regular U nited States 
foreign m arkets are short of m erchan
dise—such m arkets as the Philippines, 
Mexico, Cuba, and o ther m arkets— 
where American goods are known 
and are being sold freely.

A nother explanation offered of the 
renewed buying for late delivery was 
as follows: A great many goods were 
sold early in the year a t low prices 
and they have been resold to  those 
who have put the goods into con
sumption. Paym ents have been 
prom pter than usual because of the 
desire of buyers to anticipate where 
they have actually resold the goods 
bought and delivered. T his has plac
ed many handlers in a place where 
they can operate for longer term  de
livery w ithout any violence to  their 
own financial arrangem ents. I t  is 
stated  in this connection th a t while 
the buying was large in the second 
quarter of the year it a t no time pro
vided for the dearth  of m aterials de
veloped since through the active sales 
a t retail.

Those who do not take kindly to  
the present situation point out that 
while recent purchases have run into 
large sums of money, and seem very 
large in the to ta l of sales reported  
th rough  credit and o ther agencies, the 
actual volume of m erchandise pass
ing on has been restricted  greatly  by 
the lim ited production, due in part to  
sho rte r hours but perhaps in as large 
part of the indifference or scarcity of 
workers.

T he eagerness of m any buyers to  
know  m ore about aeroplane cloths of

linen and cotton increases. Dozens of 
enquiries were made concerning sam 
ples and qualities, show ing th at the 
trade is ready to handle the goods if 
it appears that they are as readily 
m arketable as they seem to be to 
many m erchants. W hile the cloths 
are different from many of the stan
dard commercial fabrics the linens 
are of super-excellent quality and can 
be bleached and converted here. Some 
of the cottons have already been used 
in made up garm ents. W herever a 
change is wanted from  the inferior 
qualities of substitute m erchandise to 
cloths that will give real service the 
goods will be found desirable.

Mills Buy W ools At Full Market 
Bast's.

High prices in the dom estic raw 
wool m arket have induced caution 
am ong many dealers, but the basis is 
being fairly well established by mill 
purchases, especially on the fine end. 
Local sellers have moved wool a t 
over $2 per pound on the scoured 
basis. I t  is said th a t fu rther im prove
m ent is on foot in medium wools, but 
dealers do not find, any m arked 
change which could be taken as a 
reflection of this. The medium sorts 
have moved up during the last few 
weeks in keeping with the rise in the 
finer sorts. Dealers report the m ar
ket strong  and fairly active.

Conditions on the South American 
m arket are reported strong  with 
prices m ounting. F o r some time it 
has been reported that operations on 
behalf of German in terests have been 
in progress. I t  is now stated that 
these have expanded and that they are 
the basis for the advancing trend. I t 
is understood that m ost dealings are 
in old clip wools. New clip shearing 
does not begin until Septem ber and 
with the upw ard tendency grow ers 
will probably have little inclination 
to sell their wool on the sheep’s back.

W hy He Knew the Hat.
A well-known judge dined recen t

ly at a noted hotel, where the man 
who takes care of the hats is cele
brated for his m em ory about the 
ownership of headgear.

“ How do you know th at is my 
hat?” insisted the bewildered 
judge, as his silk hat was p resen t
ed to  him.

“I don’t know it, sir,” said the
man.

“T hen why do you give it to
me?” the judge asked nervously.

“Because you gave it to me, sir,”
replied the man, w ithout m oving a 
muscle of his face.

N ot In Harmony W ith- American 
Ideas.

Mrs. HI Latsch, grocer a t 271 Pine 
street, Muskegon, o rders the T rades
man discontinued because she does 
not approve of the  statem ents we 
have made regarding Germ any and 
the brutal practices of the German 
people. She owns up to  being 100 per 
cent. Germ an and the le tte r she sends 
the T radesm an clearly shows th at 
she is out of place in the land o f  
the free and the home of the brave. 
She should be sent back to  Germany 
to  act as lick spittle for the Kaiser.

Co-operation Between You and U s 
Means Better Merchandising and 

Better Profits for Both of U s
Since we have effected a great many changes in our institution, 

it has been our policy to distribute well known standard brands of 
merchandise. Experience shows that the Manufacturer does not 
place his brand upon his merchandise until he is satisfied that he 
has the best product for the money and one which will run uniform 
all the timet This means quantity and quality production and the 
ability to sell at the lowest prices possible. It also means that those 
who sell his merchandise will have the benefit of his constant adver
tising and publicity and a strong steady demand created thereby, 
not only once but time after time. Repeat orders mean a smaller 
investment, a better turn-over and naturally a better profit. Hence, 
it is but the part of wisdom on your part and ours to take advantage 
of these circumstances and handle such merchandise.

Many of our men are merchandise experts and have helped' a 
great many of our customers in properly merchandising their stores. 
W e are gathering figures as to conditions and our salesmen are se
curing additional information as to  each city and each customer, 
which we expect to use in the intensive merchandising service, we 
have adopted for the benefit of our customers to help them makej 
better profits. W e will appreciate and thank you for giving our 
salesmen such help and information as you can.

This is the Building That We Occupy 
But W ATCH US GROW

City Day Is One of the Reasons Why.
W e are getting in a lo t of new merchandise for Fall which you 

should take in at once, in order to  take care of your customers later 
on. W e will give you September 1st dating and regular terms there
after. At this time of the year you often need a little merchandise 
for your July Clearance Sales and we have some lots which are! 
broken or too small to sample to the salesmen, which we put on sale 
on CITY DAY at clean up prices. It is for out-of-town as well as 
city customers. On EVERY W E D N E SD A Y  you will find REAL  
BARGAINS in EVERY DEPARTM ENT.

If you can not wait for our salesman, phone or write us. Our 
SERVICE DEPA R TM EN T will see that your order is shipped 
exactly as you Want it and at just as reasonable prices as if yo u  
bought from our salesmen or came in to the House personally. 
Don’t forget that this is your headquarters and we want to see you 
whenever you are in Grand Rapids.

QUALITY MERCHANDISE PROMPT SERVICE
Exclusively Wholesale No Retail Connections

\
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Outeralls for Summer
Work and Play

The Children's Vacation 
Garment

TH E ST A N D A R D  OUTERALL (at the right)
This is the Standard Outerall working garment, the Uni

form of Modern Industry. For shop men, laborers, garage 
men, farmers, factory workers, and the man of the house.

Sample Assortment on Approval
Over 2400 dealers sell the Outerall line. Let us 

send you a sample assortment on approval. Look it 
over, and return if you do not wish to handle it.
Write today. No cost, no obligation.

Our dealers are doing a big business in 
the Children’s Outerall this summer.

All you need is to put the Children’s 
Outeralls in your windows where mothers 
can see them.

Outeralls save children's clothes, save 
washing, save mending.

Outeralls wear longest.

Here is the newest addition to the Outerall line of longest 
wearing one piece garments made.

It is the SUMMER OUTERALL, 
a standard garment in every respect, 
but containing special features appro
priate for summer wear.

The low neck and short sleeves 
add greatly to its comfort in warm 
weather.

Stock is now ready for prompt 
delivery. Phone, wire or mail your 
order now.

Get these SUMMER OUTERALLS 
in your windows at once. Laborers and 
shop men will jump at the chance to work 
in these cool, roomy garments. Nothing 
need be worn underneath. A great relief 
from hot overalls, shirt and underclothes.

The OUTERALL is the most complete 
line of one piece garments. Made in vari
ous fabrics, colors, styles and prices, for 
both adults and children.

They give satisfaction because they 
are made better and wear longer.

N o . 016

M I C H I G A N  M O T O R
H o m e  O f f i c e :  

FACTORIES:
Greenville, Carson City and Lowell 

Michigan.

G A R M E N T  C O M P A N Y
G r e e n v i l l e ,  M i c h .

BRA NCH  OFFICES:
405 Lexington Ave., New York; 1016 Medinah Bldg., Chicago; 3429 Ashland 
Ave., Indianapolis; 222 Marion Bldg., Cleveland; 615 Locust St.. Des Moines.
Ia.: 147 Dwight St., Soringfield, Mass.; 618 Lyceum Bldg.. Pittsburg, Pa.;
661 W. Baltimore St., Baltimore* Md.; 45 N. Third St., Philadelphia.
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B utterm ilk Day Now a N ational 
Event.

Buttermilk., the United S tates De
partm ent of A griculture thinks, is one 
of the best drinks in the world— 
nutritious, palatable and full of zest 
and vim. The man who drinks but
term ilk regularly  and copiously is 
doing a good turn  for himself. T hat 
was one of the purposes of proclaim 
ing National Butterm ilk Day. The 
o ther was that the dairy industry in 
the United S tates will be encouraged.

Butterm ilk Day (July 1) reminded 
many people of this drink, introduced 
it to others, and it is hoped will be 
the beginning of a g reater consum p
tion of butterm ilk that will contribute 
to the health and happiness of the 
consum ers and, at the same time, help 
dairy farm ers to develop production.

To ensure an ample supply of but
termilk, both for hom es and for hotels 
and restaurants, the D epartm ent of 
A griculture requests creameries, milk 
plants, and other dairy establishm ents 
to co-operate in the plan to  popularize 
the drink.

I t is pointed out that, while stra igh t 
butterm ilk is an excellent drink, there 
are a num ber of delicious combina
tions. B utterm ilk lemonade is ob
tained by adding the juice of two or 
three lem ons to a quart of butterm ilk, 
with sugar to taste. Butterm ilk may 
be combined with lemon juice, orange 
juice or eggs and sugar for m aking 
frozen dainties.

Aside from  its foods and beverage 
qualities, butterm ilk is said to possess 
medical qualities. Many physicians 
prescribe it in the treatm ent of cer
tain intestinal disorders. The bac
teria  that brings about the chemical 
change by which butterm ilk is p ro
duced is believed by many physicians 
and bacteriologists to destroy certain 
o ther organism s that, in the human 
body, tend to hasten senility. Many 
prom inent men drink butterm ilk  reg
ularly as a tonic. One of the most 
widely known lecturers and w riters 
in the United States drinks butterm ilk 
as regularly as he brushes his teeth— 
and declares that he feels himself get
ting  younger w ith every glassful.

W hen You Carry A nother Brand.
A grocer who receives m ost of his 

o rders over the telephone instructs his 
salesmen not to tell custom ers that 
the store does not have the specific 
brand for which the custom er asks, 
when she requests a line th a t he does 
no t carry  in stock.

He sends w hat he knows is sim 
ilar to  the line the custom er has re 
quested, and takes particular pains 
to  have the delivery m an say to  the 
housewife, in effect: “Mr. Blank sent

this instead of the brand you o rder
ed. l ie  hopes you will care to  try 
this, because many of our custom ers 
like it so well.”

If the custom er then insists upon 
the particular brand she had in mind, 
the delivery man offers to re tu rn  the 
article he delivered and obtain the 
o ther for her. But the custom ers 
rarely insist.

“A good deal depends,” says the 
grocer, “upon the honesty of the 
m erchant who makes the substitu 
tion. If a m an tries to  substitute in
ferior goods, then neither this nor 
any o ther plan will succeed. I t  is 
therefore im portant to know about 
the quality of goods we do not have, 
as well as the quality of the things 
we do have, so that it will be possible 
really to  give the custom er as good 
a product as what she asks for.” 

Charles H unter.

Laws and food o r health depart
m ent regulations requiring the can
dling of eggs bought from  producers, 
and such im provem ents in cooling fa
cilities a t the plants of packers as 
have so far been installed, have not 
yet served to preserve a large part 
of the egg supply from  the effects of 
a long spell of intense hot weather. 
Dark yolks, weak body, shrinkage and 
considerable dead lo^s characterize 
much of the supply recently arriving 
here and as these defects, when 
shown in a large percentage of a ship
ment, compel the acceptance of rela
tively low prices as com pared with 
the value of high qualities, shippers 
should examine their goods closely 
to ascertain  their character before 
determ ining a proper paying price.

If you have to  oversee every bit 
of work done by your employes, you 
haven’t the right kind of employes 
or you have trained them  poorly.

SEEDS
B U Y THE B EST  

Reed & Cheney Company
Grand Rapids, Michigan

Rebuilt
.Cash
Register

pCo.
(Incorporated)

122 North 
Washington Ave.

■ Saginaw, Mich.
We bur, sell, exchange and rebnild all makes.

Not a member of any association or trust.
Our prices and terms are right.

Our Motto:—Service—Satisfaction.

M. J. Dark & Sons
W holesale

Fruits and Produce
1 and 3 Ionia A ve., S. W .

Citz. Phone 4227 Bell Phone M. 4227

Grand Rapids, Michigan
Correspond with us regarding Huckleberries. 

Located one block north of Union Depot—call 
and see us.

M. J. DARK
Better known as Mose WE HANDLE THE BEST GOODS OBTAINABLE
22 years experience AND ALWAYS SELL AT REASONABLE PRICES

I t’s a G ood B u sin ess P o l i c y
to know that

Your Source of Supply is Dependable
You can

Depend on Piowaty
M. Piowaty & Sons of Michigan

M AIN OFFICE, G R A N D  RAPIDS, MICH.
Branches: M uskegon, Lansing, Bay C ity, Saginaw, Jackson, Battle 

Creek, Kalamazoo, Benton Harbor, Mioh.; South Bend, Ind.
OUR N E A R EST BRANCH W ILL SERVE YOU

BW e Buy T ?  W e Store T ?  W e Sell 
G G S  H / G G S  JlL / G G S

We are always in the market to buy 
FRESH EGGS and fresh made DAIRY 
BUTTER and PACKING STOCK. Ship
pers will find it to their interests to com
municate with us when seeking an outlet.
We also offer you our new modern facilities 
for the storing of such products for your 
own account. Write us for rate schedules 
covering storage charges, etc. WE SELL 
Egg Cases and Egg Case material of all 
kinds. Get our quotations.

We are Western Michigan agents for 
Grant Da-Lite Egg Candler and carry in 
stock all models. Ask for prices.

KENT STORAGE COMPANY, Grand Rapids, Michigan

R. P. MILLER. President F. H. HALLOCK. Vice Pre*. FRANK T. MILLER. Sec. end Tree»

Miller Michigan Potato Co.
WHOLESALE PRODUCE SHIPPERS

Potatoes, Apples, Onions
Correspondence Solicited i

Wm. Alden Smith Bldg. Grand Rapids, Mich.
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Responsibility of Being M oral M entor 
of W orld.

Grandville, July 15— President W il
son is in our m idst again after an 
absence of several m on ths’ sojourn 
in foreign, lands. He returns to his 
post, hale, hearty  and m ore than ever 
determ ined to carry through his ideal
istic plan for a league of nations 
which will bring peace and brotherly  
love to a long suffering world.

W e are led to believe, accepting the 
P resident’s version of conditions, that 
the world’s heart will be broken un
less the U nited  States becomes a 
party  to the covenant Mr. W ilson 
has so cleverly engineered through 
the quicksands of foreign diplomacy. 
M oral leadership of the world is of
fered America. How heartless it 
would be not to  accept the goods the 
gods have provided. T o w hat a pin
nacle the United S tates is invited by 
the glowing prospect outlined by our 
leader.

To become the m 6ral leader of the 
world is not to  be idly considered. 
Those recalcitrant senators who are 
so obtuse as not to see the grandeur 
of the situation ought to be penalized 
for their contrariness at this opportune 
m om ent when the whole civilized 
world is w atching and w aiting for the 
decision of the great w estern republic.

W e should not be glued to our seats 
at a time like this. W e ought to be 
up and doing lest the opportunity  for 
making the whole world our debtor 
be lost forever. O pportunity  knocks 
but once at any m an’s door. I t  m ay 
be with nations as w ith individuals, 
which, if true, behooves us to at once 
accept the position of m onitor and 
godfather to the nations of the old 
world.

The picture as held up to view by 
Mr. W ilson is certainly a very agree
able one, with none of the after tro u 
bles that m ay come loom ing up to 
frighten us from doing, as the P resi
dent sees it, our bounden duty. If 
we can become the m oral m entor of 
the world, leading the old world na
tions along the path of C hristian rec
titude we certainly ought not to  hesi
tate or shirk such a plain duty.

Am ong the nations m ost in need of 
moral suasion is that one which 
plunged the world into the m ost wick
ed w ar of all time. W e should see to 
it while we are in the m oral leader
ship business that Germ any has a re 
vival—a spiritual uplift which will 
cleanse her body politic from the dark 
and sanguinary stains th at fairly sa t
urate her garm ents. Furtherm ore, 
m orality  is at a low ebb in adjacent 
Russia, as well as in some of the less
er states of Europe. A fter we make 
over the Germans, we m ay well take 
under our m oral wings the clashing, 
m urdering Bolshevik clans and bring 
them  speedily within the fold. To 
refuse to do these things will. Mr. 
W ilson assures us. serve to break the 
heaft of the world.

T hat the great, throbbing heart of 
the world sees in America its only 
escape from the ills th at beset m an
kind is tru ly  a wonderful condition in 
mundane affairs. I t  certainly requir
ed an extraordinarily  keen vision to 
discover all the ins and outs of Ani"r- 
i~a’s position before the o ther govern
m ents of the world. Even we m ust 
not except T urkey from  the general 
love feast of redeemed nationalities 
who are to  be made m orally clean 
under the tutelage of the U nited 
States.

I t  mav well be adm itted th at the 
picture is an alluring one which Mr.

W ilson throw s on the screen, and 
hard of heart m ust be the man who 
will not a t once accept the conditions 
and urge the necessity for this league 
covenant which is to  reform  the world 
by  the stroke of a pen. The only won
der is that som eone had not thought 
of this beatific way out of all worldly 
troubles long years ago. H ad  this 
only come to pass before the fatal 
year 1914 w hat m isery and untold 
suffering m ight have been avoided.

The argum ents of the President are 
entitled to a respectful hearing as he 
shall swing around the circle in his 
country wide speech-m aking tour. 
Even the theories of our most aca
demical executive are w orthy of being 
noted.

Theoretically, some years ago, a 
gentleman high up in the esteem of 
his countrym en, laid himself out in 
a series of articles in the Saturday 
Evening Post to  dem onstrate the 
m anifest destiny of the Muscovite 
empire, then considered the m ost 
powerful nation in Europe, if not in 
the world. I t  was pleasing reading, 
in which the march of the Russian 
bear was detailed as his paw reached 
out to the eastw ard, destined to cover 
and make tribu tary  to  Russia all that 
E astern  lyorld included in China and 
Japan.

I t  seemed to the mind of this Am er
ican statesm an that noth ing could stop 
the onward m arch of Im perial Russia, 
and when at length the w ar broke 
out between this great empire and the 
sea-bound islands of Japan, many 
there were who felt that the theories 
of the w riter were about to be real
ized and th at the insignificant Nip
ponese would ere long become a de
pendency of the larger nation.

The outcome, as we all know, dis
proved the theories of A lbert J. Bev
eridge, disappointing and surprising 
the great m ajority of Am ericans who 
thought they saw the future making 
of history  in the F ar E ast as it had 
been m arked out by the Post writer.

W e all at one time or another make 
mistakes. No one man has all knowl
edge, nor is it safe to pin one’s faith 
entirely on the judgm ent o f one man, 
be he ever so clever, even so wise a 
personage as W oodrow  W ilson. 
Am ericans nufst learn to think for 
themselves. I t  is not the part of 
wisdom to let others do your thinking 
for you. Learn to put two and two 
together and note the result.

I t  is certainly not wise to  accept 
the theory of one man when the facts 
of h istory are all against him. B etter 
be wise in time than to act in haste 
and repent at leisure. Old Timer.

W e Manufacture Five Different 
Styles of

EGG TESTERS

S. J. Fish Egg Tester Co.
Write for catalog. Jackson, Mich.

WE BUY AND SELL
Beans, Potatoes, O nions, Apples, C lover Seed, T im othy Seed, Field 
Seeds, Eggs. W hen you  have goods for sale or w ish  to  purchase 

W R ITE , W IR E  O R  TE LE PH O N E US

B othrr elephonet 1217 M oseley Brothers,

W E ARE HEADQUARTERS 
WHOLESALE

Fruits and 
V egetab les
Prompt Service Right Prices 

Courteous Treatment

Yinkemulder Company
GRAND RAPIDS MICHIGAN

Moore’s Mentholated 
Horehound and Tar Cough Syrup

This remedy has gained an enviable reputation during the past 6 years. 
Grocerymen everywhere are making a nice profit on its sale and have satis
fied customers and a constantly increased demand.

If  our salesman does not call on you, your jobber 
can get it for you.

We are liberal with samples for you to give away, the samples create a 
positive demand.

Be progressive and sell the latest up-to-the-minute cough and cold 
remedy. Join our delighted list of retailers.

THE MOORE COMPANY, Temperance, Mich.

Therefore, Buy

“RED CROWN
Ready-to-Serve Meats

The motive of being in business—the founda
tion of successful merchandising—is to sell 
goods.
If the goods are right—if they satisfy, it means 
REPEAT orders—more business year by year.
RED CROWN Ready-to-Serve Meats are a 
mighty good line—a trade-winning line.
RED CROWN Ready-to-Serve Meats are the 
best that money can buy. Raw materials of 
the highest quality plus our years of experi
ence and modern cooking methods are the rea
sons for “RED CROWN” Supremacy.

22 Varieties

Packed by
ACME PACKING COMPANY

CHICAGO
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Boston Straight and 
T ran s Michigan Cigars

H. VAN EENENAAM & BRO., Makers 
Sample Order Solicited. ZEELAND, MICH.

OFFICE OUTFITTERS
LOOSE LEAF SPECIALISTS

237-239 Pearl '  t. (near bridge) Grand Rapid». Mich.

SIDNEY ELEVATORS
Will reduce handling expense and speed 
np work—will make money for you. Easily 
installed. Plans and instructions sent with 
each elevator. Write stating requirements, 
giving kind machine and size platform 
wanted, as well as height. We will quote 
a money saving price.

Sidney E levator Mnfg. C o., Sidney, Ohio

Michigan Retail H ardw are  Association. 
P res id en t—Geo. W. Leedle, M arshall. 
V ice-P res iden t—J . H . Lee, M uskegon. 
S ecre ta ry—A rth u r J . Scott. M arine 

City.
T reasu re r—W illiam  Moore, D etro it.

H o t W eather H in ts for the H ardw are 
Dealer.

W ritte n  for th e  T radesm an .
W ith the advent of hot weather, 

the norm al hum an tendency is to  let 
the energies slacken, and to  take 
things easy. The spring rush is over, 
and the hardw are dealer has more 
time on his hands than  in April, May 
and June. I t  is an easy m atter to 
let business run along in a rut.

T his tendency the hardw are dealer 
should fight. If  he has “ time to  turn 
around” he has tim e for a variety  of 
activities for which there was no time 
in the spring m onths and for which 
there will be little time between Sep
tem ber and Christmas. And while it 
is easy to  make only perfunctory win
dow displays, to  put m erely half- 
energies into advertising copy, and 
to  sell only w hat is asked for, the 
norm al am ount of sum m er business 
can be considerably increased by well 
directed effort.

Because business does not come as 
readily as in the spring, is all the 
g reater reason why ex tra  efforts 
should be made to a ttrac t attention  to 
the store. One means is to link up 
your window displays w ith local 
events of importance. Race meetings, 
m ilitary events, the hom ecom ing of 
the boys from France, ball games, 
conventions—all these are excellent 
pegs on w'hich to hang good window 
displays. Y our display is doubly ef
fective for the reason th a t you get 
the benefit of the widespread public 
in terest in the convention, race meet 
or o ther event with which it is linked 
up.

Take the re tu rn  of the fighting men 
—even if the men coming home are 
only half a dozen. A lot of returned 
men are going on the soil. W ith  your 
“W elcom e” window, given a decided 
patrio tic  coloring, link up som ething 
suggestive of the farm. O r you could 
put on a different style o f ,“W elcome 
H om e” display—a corner of a home 
in midsumm er, w ith table set, electric 
cooking devices, a refrigerator, ice
cream freezer, and sim ilar accessor
ies. O r a corner of a lawn with 
lawn seats, swings, and sim ilar a rti
cles of sum m er com fort; and with 
real tu rf to  give the display the ap
pearance of reality.

T he ingenious window trim m er can 
invent and devise innumerable good 
effects if he allows his fancy free rein. 
O f course, his invention m ust neces
sarily be lim ited by his facilities for 
display; but new ideas linked up with

local events can often produce a very 
effective window trim  with very little 
effort or expense. T he idea is the 
thing. An effective trim  does not 
need to be elaborate.

On particularly  hot days, try  some 
displays especially suggestive of cool 
refreshm ent—refrigerators, ice cream 
freezers, etc., o r lawn seats, ham 
mocks, and sim ilar lines, for out-of- 
doors.

I t  will be timely, also, to  give your 
Sw at the Fly campaign another boost. 
By m id-July the chance fly of April 
will have increased and multiplied to 
a trem endous extent. Y et there are 
a host of hom es not yet equipped with 
screen doors and window screens. 
Now is the tim e to  pick up some of 
this belated business; and nothing is 
more effective than a good display.

A nother effective display, in places 
where there are m anufacturing in
dustries, is a “Made in H om etow n” 
feature. If there is any line of hard
ware made in your town o r city, you 
can co-operate with the m anufactur
ers in pu tting  on a display th at will 
be of real value as a business boos
ter. Such displays appeal to  local pa
triotism , and are good business- 
builders.

The cam ping-out trade should be 
followed up. A good m any cam pers- 
out have already gone, but the ma
jo rity  have still to go. Camping is a 
fine way to  spend a holiday, and as 
the equipm ent all belongs in the hard
ware business, it is to your advantage 
to encourage this form  of holidaying, 
to the extent of one good display at 
least. A tent, an im itation camp-fire, 
some camp enam elware and chairs, 
with fishing rods, picnic baskets and 
the like will stim ulate this trade. 
W ork  in some artificial accessories, 
such as grass, branches, logs, etc.

In  this connection do not rely sole
ly on your display, or your newspaper 
advertising; try  to get a line on peo
ple who make a practice of camping 
out every year. Perhaps you have a

Sand Lime Brick
N othing as Durable 
Nothing aa Fireproof 

Makoa Structure* Beautiful;
N o  Painting 

N o Coat for R epain  
Fire Proof 

W eather Proof 
W arm  in  W inter 
C ool in  Summer

Brick is Everlasting

Grande Brick Co., Grand Rapids 
So. Midi. Brick Co., Kalamazoo 
Saginaw Bride Co., Saginaw 
Jackaon-Lansing Brick Co. Rhros 

Junction

Jobbers in A ll Kinds of
B ITU M IN O U S COALS 

AND COKE
A. B. Knowlaon Go.

MS-307 Power«'Theatre BMg., Grand Rapid«, Mich.

A Special King for the Control of Excess Oil

M cQUAY-NORRIS
S u p e r o u C '

RINGS
Use one in the top groove of each piston. Leaves 

just the film necessary for proper lubrication.

Distributors, SHERWOOD HALL CO., Ltd. 
30-32 Ionia Ave., N. W. Grand Rapids, Michigan

Foster. Stevens & Co.
" #

Wholesale Hardware

157-159 Monroe Ave. 151 to 161 Louis N. W.

Grand Rapids, Mich.

Brown & Sehler Co,
“Home of Sunbeam Goods”

Manufacturers of

HARNESS, HORSE COLLARS
Jobbers in

Saddlery Hardware, B lank ets Robes, Summer G oods, M ackinaws, 
Sheep-Lined and Blan' et-L ined Coats, Sweaters, Shirts, Socks, 

Farm M achinery and Garden T oo ls, Aut m obile T ires and 
T ubes, and a Full Line o f Autom obile A ccessories.

G R A N D  R A P I D S , M I C H I G A N

Michigan Hardware Co.
Exclusiveiy Wholesale

Grand Rapids, Mich.
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list of those who camped out last 
year. Get after these people person
ally. T hey will often be able to  give 
you the names of o ther prospects, 
who should be followed up in the 
same way.

W arm  w eather goods of all kinds 
should be pushed now, and pushed 
hard. Hammocks, lawn seats, swings, 
lawn mowers, ice cream freezers and 
similar articles should be pushed for 
all they are w orth. F requent changes 
in your displays enable you to  keep 
these sum m er lines before your cus
tomers.

Later, it may be necessary to  clear 
out by m eans of special sales quite a 
bit of seasonable stuff th a t has not 
caught on, as well as broken lines. 
The money invested in these lines 
will be needed, while it is necessary 
also to make room  for new stock. 
But it is a little early yet for th is; 
and in the m eantim e it is still possible 
by pushful and persistent efforts to  
get rid of a great deal of seasonable 
stuff at regular prices.

A nother word of seasonable w arn
ing: watch your collections. You will 
need the cash between now and 
Christmas, and in these changeful and 
uncertain tim es it is a good th ing  to 
keep close tab on your credit cus
tomers.

The books should be gone over 
carefully, and all long standing ac
counts put to  one side for strong  
measures. T hen either by a series 
of letters or by personal calls, get 
right after the overdue accounts. If 
a m an has a good reason fo r non
payment, you are entitled to  know it. 
If  he has the m oney and w on’t pay, 
he ought to be made to pay. And if 
he has not the m oney and has not 
any intention of paying—if he is, in 
o ther words, a dead beat—the sooner 
you know it, the better. In any event, 
curtail credits as much as possible. 
If  a man wants m ore time, make more 
tim e conditional on p a rt payment. I t  
isn’t the pleasantest business in the 
world to  get after overdue accounts, 
but the alternative is often worse 
even than the getting  after them.

Incidentally, it is w orth rem em ber
ing that the best rem edy for bad ac
counts is to never let credits run too 
l-me. Have a clear-cut understanding 
with every debtor as to  the tim e-lim it 
for his account, and see th at se ttle
ments are made prom ptly. You may 
be afraid that keeping after your 
debtors this way will make enemies 
of them and lose you their business. 
In  nine cases out of ten, it does not 
—they have a wholesome respect for 
you. and at the worse they stall off 
someone else in order to settle your 
bill, so th at you are not the sufferer. 
By all m eans get after your collec
tions now. when you have time to  a t
tend to the m atter, ra ther than a 
couple of m onths from now, when you 
will need the m oney but m ay lack 
the spare time to  hustle for it.

T he keynote of the sum m er m onths 
is sustained effort—effort a b it diffi
cult on account of hot w eather con
ditions and general lassitude, but for 
that very reason all the m ore worth 
while. V ictor Lauriston.

The sun will shine after every 
storm .

The Old Order Changeth.
A nother good old custom  is attack» 

ed—th at of “sw eetening” employes of 
custom ers or prospective custom ers 
so th at they will continue to become 
custom ers. T he Federal T rade Com
mission, as reported  last week, has 
sued th irteen  soap concerns for doing 
this and the cases are to  be heard 
August 11.

I have always regarded this busi
ness of bribing a buyer’s employe as 
the m eanest kind of underhanded 
competition. F raud results in some 
form  every time it is done. The seller 
who has the order sewed up because 
of a secret bribe to the buyer’s em
ploye, isn’t going to be careful either 
with his price o r with his quality. 
And honest com petitors, possibly with 
better prices and b e tte r goods, are 
shut out. I t  is low business and 1 
hope the Commission will be able to  
kill it.

Happily the retail grocery business 
doesn’t get much of this. I t  happens 
som etim es in the large cities where 
the buying is done by servants. In

the average town o r small city one 
never hears of it. In  the wholesale 
grocery business where there are buy
ers not m em bers of the  firm, there 
are instances of it, but no so many 
as in o ther lines. I have reason to 
believe it is m ost prevalent in lines 
like m achinery equipment, in other 
words, m achinery and m anufacturing 
lines. All these th irteen  soap con
cerns sell m anufacturing products 
ra ther than consum ers’ soaps.

Frank  Stowell.

Christmas and Vacation Toys for Children
To Retail from 5c and 10c to $10.00 Each

A  Complete Line of Each Item Below
A ssortm ent W agons.
Fire D epartm ent Toys.
Steel Safes, T rains, Ranges.
Steel M echanical Toys.
Doll Beds, Bassinettes, Cradles.
Drums, all sizes and prices.
Pianos, M ettallophones, Musical Toys.
Tool Chests, T runks, K itchen Cabinets.
Blocks.
Toy W atches, Jewelry, Pocket Knives.
Christm as T rees and O rnam ents.
T oy Furniture, Doll Furniture.
Dolls Dresses, Doll Heads, Teddy Bears. 
Celluloid Rattles, Toys, Dolls.
Celluloid T ea Sets, T oilet Sets, Photo  Frames^ 
Doll C arriages and Carts.
Velocipedes, Bicycles, Tricycles.
Tables, T runks, Beds, Boats.
B irthday Candles, H olders and M ottces.
Ouija Boards, Harm onicas.
Moving Picture Machines.
Cannons, Soldiers, Tents.
Sleds and Coasters.
Spelling Boards.
Dominoes, Checkers, Chess.
K indergarten Crayons, Paints.
Needle W ork, K nitting  Sets.
Painting Sets, P rin ter Sets, N ursing Sets. 
Fancy Boxes, Flowers, W reaths.
Christm as Bells, Garlands.
C hildren’s Desks, Chairs, Blackboards. 
Aeroplanes, Flying Toys, Tops.
Celluloid Combs, T ray, Manicure pieces.
Big Bang H arm less Cannons.
*5 00 Phonograph’s, Records.
W ood and Metal E xpress W agons.
Balky Mule, T ap Tap, Coon Jiggers.

Kiddy Kars, Adjustable Kars, W heelbarrows. 
Dolls, Bureaus, Chiffoniers, Costumers.
Ten Pins, B'owling Alleys, Fish Ponds.
Nested Blocks, Paper Dolls, Puzzles.
Limp and Linen P icture Books.
10c Board Cover Books, Paper Novels.
Books of Fiction, H istory, Biography.
Pain ting  and D raw ing and T racing Books.
Cut Out Picture Books of Objects, Dolls, Etc. 
Sand Toys, Pails and Shovels, T in Tea Sets. 
Steam and E lectric Toys.
M erry Go Rounds, Engines, Pumps.
Friction Toys, Locomotives, Roadsters.
Cruisers, F ire Engines, Autos.
Combination Board Games, 67 Games in One 
Tinker Toys, Educator Slates.
Balloons, Basket Balls, Foot Balls.
Stuffed Animals, Trum pets, M otors.
Card Games, Board Games.
Backgammon, Bagatelle Boards.
Mosaics, Bead Stringing, Maps.
Games of Tennis, Basket Ball, Base Ball. 
Books of Games, Sports, Travel.
Books of W ar, Adventure, Campfire.
Boys and Girls Books, 7 to 11 Ages.
Boys and Girls Books, 10 to 15 Ages.
Board Cover Toy Books, all prices.
Bibles and Testam ents.
Masks for Men, W om en and Children.
F ighting  Tanks and Aeroplanes.
Mechanical T rains and Tracks. ,
Boys Reins, Jum ping Rope, Pacifiers. 
T ransparen t Slates, M irrors, Horns.
Aluminum Tea and Kitchen Sets.
Erector, Structo, Construction Toys.
Rocking Horses, Shoo Flies, Scooters.

Don’t forget to look at our 350 different samples of dolls. Hundreds of 
men and women have worked for months to get out this great variety. Pret
tiest faces ever shown on dolls have been made for us for this year's sale.

H. L E O N A R D  & S O N S
G R A N D  R A P I D S M I C H I G A N
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Grand Council of Michigan U. C. T.
G rand Counselor—C. C. S ta rk w ea th e r, 

D etro it.
G rand  Ju n io r C ounselor—H . D. R an - 

ney, Saginaw . _
G rand P a s t  Counselor—W. T. BaUamy, 

B ay City. . __
G rand  S ec re ta ry —M aurice H eum an,

G rand  T rea su re r—Lou J . B urch , of D e
tro it.

G rand  C onductor—A. W. Stevenson, 
M uskegon.

G rand  P ag e—H . D. Bullen, L ansing .
G rand  Sentinel—George E . Kelly, K a la 

mazoo.

L ette r F rom  a  Self-Made Failure.
It is a great deal better for you 

to be friendless and out of debt than 
popular and in the hole. ,

You have been in and out of a half 
a dozen jobs in the last year and, to 
m y way of thinking, without excuse.
I am not one of those who believe 
in sticking to one thing for. life. If 
a man has not got a good bank bal
ance or an interest in the business 
after he has served a house for ten 
years, then there’s som ething w rong 
with either the m an or the job.

On the o ther hand you can make 
a change every six m onths, prov.ded 
each movement- is a step in advance.

A rolling stone gathers no moss, 
but a rolling stone is undirected en
ergy; a speeding train, however, 
which is going somewhere, usually 
picks up a lot o f'dust.

People never question the ability 
of a man whose services are in de
m and; he can go from  one place to 
another; but the fellow who slips in 
and out of positions, like he changes 
his clothes, is w ritten down as a 
quitter, and the man who won’t “stay 
put” is unpopular in all walks of life.

You hear a good deal of nonsense 
about certain people having drifted 
about in the byways of failure until 
they suddenly found their proper 
level. Then the rest was easy. W ith  
bearings well oiled they slid the gear 
on high, and passed everything on 
the road to  progress until they fin
ished first in the race and walked 
away w ith Fortune’s diam ond-stud
ded trophy.

No doubt there is a short cut to 
m ost places we are try ing  to reach, 
but the days we waste and the en
ergy we expend in seeking it are a 
g reater loss of time and effort in the 
end than if we had struck out boldly 
through the underbrush.

Seek your proper sphere, but hus
tle while you look; sitting by the 
roadside and wishing you had a 
m otor car w on’t get you home.

I believe w ith you that every man 
is fitted to  do a certain thing bette r 
th a n ' some o ther m an; but the trou 
ble with that is that the work we are 
cleverest at, we often decline to do 
as a m atter of pride. I never yet

have seen 'a man who didn’t think his 
own line was the toughest in the 
world, and who didn’t believe he 
would have been happier or m ore of 
a success had he followed another 
business or profession. Some poor 
lawyers are good m echanics; good 
mechanics leave the bench to  read 
law; the surgeon aspires to  literary 
honors; the literary  success gets into 
trade and goes broke, and so it p ro
gresses ad infinitum.

Your theory—th at of being un
lucky is not getting  with the righ t 
house—does not appeal to  me. I 
m ight have sym pathized w ith you a 
dozen years ago. I don’t deny that 
the elem ent of luck plays a part, and 
an im portant one in some cases. But 
good health, industry and frugality is 
a com bination th at has luck beaten to 
a standstill. W ithout those three 
factors no man can achieve any kind 
of lasting independence unless he is 
lucky, and just w hat chance you have 
to  be that particularly fortunate in
dividual is a question th at m ay be 
answered by some trance-m edium , 
but not by your affectionate brother.

Maurice Switzer.

The Ten Commandments on Sales
manship.

Thou shalt be a man first of all. 
T hou shalt be all there.
T hou shalt smile even though there 

is pain in thy  heart.
T hou shalt not radiate thy doubts 

to thy prospect’s mind.
T hou shalt not talk down, nor speak 

disparangingly of a competitor.
T hou shalt size up they prospect 

and adapt thyself to  his mood.
T hou shalt have confidence in thy 

self and in what thou a rt selling.
T hou shalt always approach thy 

prospect like a conqueror, like a man 
in the habit of winning.

Thou shalt know thy goods and be 
able to speak convincingly about 
them.

Thou shalt keep thyself fit every 
day to tackle the m ost difficult p ros
pect, to do the biggest th ing  possible 
to thee.

Econom y is one thing, stinginess is 
another. Econom y saves from  ex
travagance, purchases wisely and 
spends money prudently. Stinginess 
buys cheap things because they cost 
little, goes w ithout necessities and 
frequently saves money when it m ight 
be spent in such a m anner as to bring 
returns that would increase itself in 
a short time. Mere money saving is 
a vice; economy is a virtue.

Talking about what you are “go
ing to do” may be a pleasant occupa
tion, but it gets nothing done.

Bell Phone 696 Cits. Phone 61M6

L y n c h  Brothers 
S ales G o.

Special Sale Experts
Expert Advertising  

Expert Merchandising

299-210-211 Murray B < k 
GRAND RAPIDS, M ICHIGAN

GOODRICH 
■  BOATS I
To Chicago

Daily—8:05 p. m.
Daylight T rip  Every Saturday. 
Leave Grand Rapids 7:39 a. m.

From Chicago
Daily—7:45 p. m. 

FARE $3.50 Plus 28c War Tax.
Boat Car Leaves M uskegon Electric 

Station 8:05 p. m.
Goodrich City Office, 127 Pearl St., N. W. 

Powers Theater Bidg.
Tickets sold to all points west. 

Baggage checked thru.
W. S. NIXON,

City Pass. Agent.

A Quality Cigar 
Dornbos Single Binder 

One Way to Havana
Sold by AllJJobbers

Peter Dornbos
Cigar Manufacturer 

65-67 Market A ve., N . W . 
Grand Rapids M ichigan

H O T E L  HERKIM ER
G R A N D  RAPIDS. M ICHIGAN 

European Plan, 75c Up 
Attractive Rates to Permanent Guests 

Popular Priced Lunch Room 
COURTESY SERVICE VALUE

M E R
Rater i  Lm 
Wdh Shower H *

C O D Y  H O T E L
G R A N D  RAPIDS

o  ,  ipijic ( SI without bath
j SI.50 up with bath

CA FETERIA  IN  C O N N E CT IO N

O C C ID E N T A L  H O T E L
FIRE PROOF 

C EN TRA LLY  LOCATED 
Ratea $1.99 and up 

ED W A RD  R . S W E T T . M ar. 
M uskegon i-: Michigan

GRAHAM & MORTON  
Transportation Co.

CHICAGO
d h '2  C A  P i“ »

U  W ar T ax

Michigan R a i lw a y
Boat Flyer 9.00 P. M.

________DAILY
Leave Holland 9.30 p. m. DAILY 

Leave Chicago 7 p. m. DAILY

ProRep1IaWed for Freight Shipments

H O T E L  M cK IN N O N
CADILLAC. MICH. 
EUROPEAN PLAN 

Rooms with Running W ater—  $1.00 and up
Rooms with B ath .........................31.50 and up

DINING SERVICE UNEXCELLED

Use Citizens Long Distance 
Service

To Detroit, Jackson, Holland, Muskegon. 
Grand Haven, Ludington. Traverse City. 
Petoskey, Saginaw and all Intermediate 
and Connecting Points.
Connection with 750,000 Telephones in 
Michigan, Indiana and Ohio.

C ITIZEN S TELEPHONE COMPANY
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Gabby Gleanings From Grand Rapids.
Grand Rapids, July 16—Irving F. 

Hopkins, who traveled many years 
for the Hazeltine & Perkins D rug Co., 
died at his home in this city last Sat
urday as the result of an abdominal 
cancer. Funeral services were held at 
the residence of the deceased Sunday 
afternoon. The following m orning 
the rem ains were taken to  Muskegon, 
where services were held in St. Paul’s 
church, being conducted by Rev. 
W alter Tunk. In term ent followed in 
Oakwood cemetery. The pall bearers 
were E. P. Monroe, Mat. Steiner, 
Charles Oviatt, H erm an Anderson, 
H arry  F ro st and Mr. Bower.

Mrs. J. H arvey Mann, 805 M adison 
avenue, an a ttendant and guild w orker 
a t Grace Episcopal church, died at 
Blenheim, Ont., Sunday night. H er 
husband occupies a responsible posi
tion in the wholesale departm ent of 
Foster, Stevens & Co. and one son, 
H. M orris Mann, who served with the 
339th ambulance unit, also survives. 
The funeral was held at Blenheim 
W ednesday afternoon. Many mes
sages of condolence were sent to be
reaved husband and son by Grand 

.Rapids friends. Deceased was born 
at Blenheim July  12, 1865, but had 
lived in Grand Rapids since Jan. 1, 
1886.

H ow ard Morley, the veteran Cedar 
Springs m erchant, who has been con
valescing a t the home of his sister 
in this city from a recent serious run 
of pneumonia, has returned to  his 
home in Cedar- Springs, greatly  im
proved in both health and strength. 
I t  is impossible to  keep a good man 
down.

Show me a successful man who is 
not industrious, and I will show you 
a man whose success is a bluff.

John Doe is supposed to  have died 
in England about 400 years ago, but 
such a supposition is entirely incor
rect. John Doe exists to-day in the 
person of the Cashier of the Bank 
of Custer. N otw ithstanding his an
cient antecedents, the Custer man is 
thoroughly up-to-date and is rapidly 
building up a financial institution 
which is a g reat credit and conven
ience to  the com m unity it serves so 
acceptably.

M erchants are com m enting on the 
fact th a t buyers no longer haggle over 
prices. Form erly country customers 

^enquired carefully into prices and 
“shopped all over town before buving. 

Now prices are scandalously high, 
but they  buy.

B ottom .Facts From Booming Boyne 
City.

Boyne City, July 15—S. A. Flem ing 
(Boyne City H ouse Furnishing Co.) 
is absent from town on a furniture 
buying trip  to Grand Rapids and Chi
cago.

M ayor Jno. J. B'ergy (B ergy BrosA 
is taking a vacation trip, combined 
with business, to  D etroit. T he over
burdened condition of the railroad 
service compelled him to go by the 
gasoline route. John  says th at D e
tro it real estate is m oving very satis
factorily.

Queer condition, isn’t it? W hen we 
sret our tax receipts the biggest one 
item listed is “Schools” and still out 
of approxim ately 2,000 voters in 
Boyne City, only a bare 100 were 
present and voting at the annual 
school meeting. The school board is 
charged with the expenditure of the 
largest item of the city’s budget and 
has the welfare of the m ajority  of the 
population, the children, under its 
supervision. Still the election of the 
m em bers of the board is invariably 
left to an insignificant m inority of the 
c:tizens. However, a b e tte r selection 
for the new m em bers could not have 
been made. W . W . Bailey and J. M. 
H arris are the men who are to  help 
keep the schools in order for the 
next th ree  years.

The Path  F inders of the M ichigan 
T ouris t Association paid our town a 
visit on their route South from Mack

inaw last Friday. W e are wondering 
why it was necessary for a special 
com m ittee of Boyne City m en to  in
tercep t them  on their up trip  to  ensure 
the inclusion of this town in their 
itinerary. No less than four of our 
m ost prom inent industries are Grand 
Rapids organizations and we send to 
Grand R apids a goodly bunch of 
money every year and there are more 
good roads leading to  and from the 
popular resorts of three counties than 
any one town in the district. H ow 
ever, we are glad they came, were 
sorry th a t dinner prevented them 
staying longer and will certainly ex
pect them  to come again next year. 
Meantime, we will endeavor to fix 
our pace so that they m ay have still 
g reater encouragem ent, as to their 
future health  and longevity. Maxy.

Dry Goods Men to Meet at Lansing.
Lansing, Ju ly  15—A nother big con

vention for L ansing is assured in the 
annual m eeting of the M ichigan Re
tail D ry Goods Association which is 
to  be held in this city Sept. 9 and 10. 
According to  Jason E. Hammond, 
newly elected M anager of the A sso
ciation, the m eet will bring over 200 
m em bers to  L ansing in addition to  
their wives and representatives of the 
various m em bers’ clerical organiza
tion.

T he program m e com m ittee consists 
of O scar W ebber, D etroit, represent
ing the J. L. H udson in terests; J. W. 
Knapp, Lansing, head of the J. W. 
Knapp sto res; D. W . Robinson, Alma, 
and C. W . Carpenter, Kalamazoo, 
representing  the Gilmore B ro thers’ 
interests. T he program m e of the big 
m eet is now being planned and will 
soon be ready for distribution.

The association’s charter provides 
that, while m em bers only have a vote 
in the convention, yet m em bers’ em
ployes have the same floor privileges 
as m em bers w ith votes. T he nomi
nating  com m ittee has subm itted the 
list of candidates which are to  be 
balloted upon by mail.

W hile the Association is but about 
a year old, it has made rapid strides 
in its m em bership growth. I ts  mem
bership includes some of the largest 
houses in Michigan. M anager H am 
mond purposes to  get all the dry 
goods dealers in the S tate into the 
organization within the next twelve 
m onths. T here are, he says, 2,500 
prospects in Michigan.

The Association will take up, among 
other m atters, the plan for organ
ization of a m utual fire insurance com
pany. T his proposition will be one 
of the main features of the business 
session and sentim ent, according to 
M anager Jason E. Ham m ond, of this 
citv, seems strong  for it.

I t  is proposed to organize along 
the same lines as have the hardw are 
dealers and o ther retail interests. I t  
has been dem onstrated that such in
surance can be carried much cheaper 
<-t>au in the stock fire insurance com
panies.

Paying for Army Swells.
T he National C anners’ Association 

is advised by the Subsistence Division 
of the A rm y th a t canners have the 
option of either paying the swells and 
leakers in the hands of the A rm y on 
July 1, or, if they  choose, they have 
the privilege of replacing the spoiled 
goods with sound goods of the same 
grade.

Jacob Jonker has engaged in the 
grocery  business a t 1057 Sherm an 
street, the W orden Grocer Company 
furnishing the stock.

Owosso—Archie T . Beebe succeeds 
K etchum  Bros, in the grocery busi
ness.

M erit may not always win. But it 
can stand it if it does' not.

Stock Fire Insurance Companies Show 
Cloven Hoof.

The stock fire insurance companies 
are still hanging onto the 10 per cent, 
surcharge granted  them  as a war 
measure. In  its en tirety  more than  
a million dollars are represented.

T he immediate effect clause of an 
act passed by the Legislature which 
prohibits insurance companies from 
m aking a surcharge on policyholders 
in addition to  the regular published 
ra tes was held invalid by Judge C. B*. 
Collingwood in Ingham  Circuit Court 
last T hursday and unless the A tto r
ney General succeeds in defeating the 
injunction suit of 145 interested fire 
insurance companies now pending in 
that court, the companies will con
tinue to make such charges until the 
act in question goes into effect Sept. 
23.

L ast April F rank  H. Ellsw orth, 
State Insurance Commissioner, issued 
an order that on and after May 1, 
1919, the surcharge of 10 per cent, 
granted the companies for the twelve 
preceding m onths to  meet w ar condi
tions, should be abolished and the 
companies re turn  to the regular prem 
ium. An injunction suit against the 
enforcem ent of this order was filed 
by the companies and a tem porary 
restrain ing  order issued by the court 
against the commissioner.

Pending final determ ination of the 
case the court required the companies 
to pay all surcharges into the State 
T reasury, and in event the suit went 
against them  they would be required 
to  refund th a t 10 per cent, to  the 
policyholders paying it in.

The act of the Legislature was 
passed to  put a sum m ary stop to the 
whole m atter and bar the companies 
from  m aking such charge. I t was 
given immediate effect, being signed 
by the Governor before the close of 
the extra session.

The constitution of the State em
powers the Legislature to give imme
diate effect to  any law it deems nec
essary for the “health, peace and 
safety” of the public, as follows:

No law shall embrace more than 
one obiect, which shall be expressed 
in its title. No law shall be revised, 
altered or amended by reference to 
its title only; but the act revised and 
the section or sections of the act 
altered or amended shall be re-enact
ed and published a t length. No act 
shall take effect or be in force until 
the expiration of ninety days from 
the end o f  the session a t which the 
same is passed, except th a t the legis
lature may give imm ediate effect to 
acts m aking appropriations and acts 
imm ediately necessary for the preser
vation of the public peace, health or 
safetv by a tw o-thirds vote of the 
mem bers elected to  each house.

A ttorneys for the companies a ttack
ed the immediate effect clause in this 
act on the ground it did no t come 
within any of those m eanings and 
the court so held. T he result is the 
act will not become effective until 
n inety days after final adjournm ent of 
the L egislature which was on June 25.

T he injunction suit is now at issue, 
the answer of the A ttorney  General 
for the Insurance Com missioner set
ting  up th a t such charge is illegal, 
failing to  m eet the requirem ents of 
the law th a t all rates and charges be 
filed w ith the insurance departm ent, 
and the m atter will come oh for trial

and final decision in the Ingham  Cir
cuit C ourt in the near future.

This surcharge means at least $100,- 
000 a m onth extra, paid in to  the 
insurance companies by policyhold
ers of the State. The companies have 
proposed to give a bond for the re
fund of this money to policyholders 
in lieu of paying it into the State 
Treasury, but it is pointed ou t that 
in all probability much of this big 
sum, running into hundreds of thous
ands of dollars, may never be claimed 
by the insured, and in that case if 
held by the State would rem ain with 
it. If  held by the companies and 
unclaimed, they would be th a t much 
ahead.

The presentation of F rank O. 
Lowden’s name for the Presidency 
by an Illinois Representative gives 
a confident answer to the question, 
W h at’s the m atter with the United 
States? I t needs a  dose of the Mid
dle W est. F o r years literary  men 
and sociologists have described the 
Middle W est as spiritually the heart 
of the Nation—full of common
sense, enterprise, patriotism  and char
acter. Mr. Smith discerns real polit
ical capital in the impressive trad i
tion th at between Indiana and Kan
sas is to  be found our soundest 
Americanism. Lowden was born in 
M innesota, educated in Iow a and be
came Governor of Illinois; and “be
cause he is of the Middle W est he 
is inspired by the unfrilled Am erican
ism of the Mississippi Valley.” The 
Middle W est is “entirely surrounded 
by the U nited  States.” Lowden’s 
“ideas have been fashioned in an 
environm ent purely Am erican.” W hile 
men on the Pacific Coast are obsess
ed by Japanese and Mexican preju
dices and men from  the E ast are 
swayed by European influences, we 
can remember1 w ith Lowell th at to  
make the first American nature tu rn 
ed to prairie soil. Mr. Smith show» 
judgm ent. “Am ericanism ” in this 
connection is meaningless, and one 
section has as much as another. But 
the Republicans see no com m anding 
figure, and under ju st such a cry they 
may turn  to ju st such a m an as 
Lowden—who, for the rest, has 
shown adm inistrative ability and 
political skill.

E ighteen million pounds of granu
lated sugar are now piled up in New 
Orleans warehouses and o ther s to r
ages, captive and idle. This was 
bought for the use of the arm y and 
navy during the war, but it is no long
er needed for that purpose, although 
it rem ains under the jurisdiction of 
the Sugar Equalization Board, which 
has been swamped with requests and 
bids since news of the huge stock 
leaked out.

I t  is getting  behind the hard tasks 
and pushing th at makes them  go 
through easily. Anybody can put 
through the easy things.

D on’t m erely give your clerks per
mission to read the trade papers th at 
come to  the store. U rge them  to 
read them.

The streng th  of a nation is in the 
homes of its people.
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Michigan Board of Pharmacy. 
P res id en t—L eonard  A. Seltzer, D etroit. 
S ec re ta ry —Edw in T. Boden, Bay City. 
T rea su re r—George F . Snyder, D etroit. 
O ther M em bers—H erb e rt H. Hoffm an, 

Sandusky; C harles S. Koon, M uskegon.
E xam ina tion  Sessions—D etro it, Ju n e  

17, 18 and  19.________________________

Efficacy of Some F orgo tten  Drugs. 
M ateria Medica is the arm am entar

ium of the physician. I t  is the am 
m unition which he shoots a t the pa
tient and with which he combats dis
ease. In these days of intensive ad
vertising of p roprietary  and semi
proprietary  medicines by which the 
newer remedies are constantly  kept 
before the a ttention  of physicians, the 
tendency has been to overlook the 
many “tried and proven” remedies of 
the past, some of which are far super
ior, therapeutically, to  the much 
lauded synthetic and o ther remedies, 
the m any antipyretics, sedatives, etc., 
th at are nowadays being employed. 
The num ber of such preparations that 
have appeared on the m arket has been 
legion, still as I look back I see that 
so many of them  have had w hat m ight 
be term ed a m eteoric flight, and have 
disappeared beyond the medical hori
zon or have sunk into oblivion. Do 
not m isunderstand me. O ut of the 
great num ber of new remedies, good, 
bad and indifferent, th a t have appear
ed on the m arket m any have proven 
invaluable and have taken the place 
they deserve in M ateria Medica.

Every school of medicine has its 
good points—the alopathic, the hom e
opathic, as well as the eclectic, and 
one school can learn from  the other. 
T he hom eopathic principle of “similia, 
similibus, curan tur” is, up to  a certain 
point, valuable, but it cannot be ap
plied to all remedies. T he alopath 
usually trea ts according to  symptoms.
I am som ewhat inclined to  favor the 
eclectic school which, as a rule, uses 
long tried and proven remedies, gen
erally of plant origin. W e all know 
th at there are certain drugs which 
produce certain effects, and they  can 
be relied upon. I m ight m ention Bel
ladonna, Digitalis, H enbane, Cicuta, 
Collinsonia, Stram onium  and a num 
ber of botanical drugs which are used 
to-day. T here is a long list of o ther 
valuable drugs which have been more 
or less displaced by rem edies of chem
ical origin. M any of them , and many 
good things, too, in the course of 
tim e have fallen in disuse simply 
because they  have been forgotten, the 
medical colleges having failed to  keep 
them  before the atten tion  of the stu
dents.

L et me give you an illustration. 
Some years ago a professor of phar
macy asked me if I could suggest 
some haem ostatic different from  the 
usual run, such as absorbent cotton, 
styptic cotton, iron salt, etc. H e said

th a t a physician was trea ting  a case 
of cancer and that he could not stop 
the flow of blood, notw ithstanding 
having tried all the usual m ethods and 
every agent known to him. 1 was 
nonplussed for a time. I had m en
tioned all the blood stopping agents 
I thought I knew. Suddenly there 
came to my mind the recollection of 
an article which I had read was par
ticularly effective, a forgotten  old-time 
remedy, namely a silky hirsute grow th 
of fibre of a fern which grows in 
Java and is known by the natives 
under the name of penghaw ar djambi 
or cibotium. T his was form erly used 
to a large extent in European and 
O riental countries and it is said was 
employed by the Roman Legions. 
The professor asked me to  obtain 
some for him, which I did, and do you 
know th at this stopped the hem or
rhage, som ething which none other 
of the haem ostatics would do? I 
could name a g reat num ber of drugs, 
chemicals and oils th a t form erly were 
used considerably, but somehow have 
dropped out of sight. Some of the 
drugs, such as agrim bonia, drosera, 
bryonia, oxydendron and m any others 
were esteemed for their therapeutic 
properties. R obert R. Lampa.

W hite Straw Hat Dye.
W hite shellac ......................  4 ounces
Sandarac ................................. 1 ounce
Gum thus (white turpen tine) 1 ounce
W ood alcohol ....................... 16 ounces
Zinc oxide ............................. 2 ounces

A ccording to  the condition of the 
straw, the am ount of zinc oxide may 
be increased or diminished. The zinc 
oxide m ay also be replaced by o ther 
pigments, as w hite lead, calcined m ag
nesia, starch, and so on. W hen a 
good white color (or dye) is obtained, 
the ha t should be coated w ith the 
above varnish, om itting  the pigment.

Chlorinated Salve.
D ichloram ine-T ................... 30 grains
Cam phorated oil ..................  1 drachm
Sperm aceti ............................. 1 drachm
Petrolatum , to  make . . . . . .  2 ounces

Rub the chlorine com pound with 
cam phor linim ent and incorporate 
with the spermaceti, melted and m ix
ed with the petrolatum .

Household Ointment.
Liquefied phenol ..................  2 mils
Ichthyol ................................... 4 gram s
Calomel ...........    4 gram s
Zinc oxide ................  25 gram s
Starch ....................................... 25 gram s
W hite petroleum  jelly, to  

make ..................................... 100 gram s

Birney’s Chocolate Cabin, of this 
city, has installed a new soda foun
tain purchased from the Hazeltine & 
Perkins Drug Co.

Recent Transactions of the Bank
ruptcy Court.

G rand R apids, Ju ly  15—Joseph  M alone, 
of th e  c ity  of G rand  R apids, h a s  filed a  
vo lu n ta ry  p e tition  in bank rup tcy . T he 
o rder of ad ju d ica tio n  h as  been m ade, th e  
m a tte r  re fe rred  to  R eferee  Corw in and  
th e  firs t m eeting  of c red ito rs  called fo r 
Ju ly  24. T he schedules of th e  b an k ru p t 
show  liab ilities  am o u n tin g  to  $911.41 and  
a sse ts  am o u n tin g  to  $395.93, of w hich 
$278.14 is claim ed as  exem pt. Follow ing
is a  lis t of th e  c red ito rs :
Jam e s  B enton, G rand R apids . . . . $  22.60
Noble H eft, G rand R apids ............... 15.00
R. L. B urrel, M arne ........................... 22.00
Bluik B ro thers , M arne ....................... 25.00
C ora Goodenow E s ta te , M arne . .  57.00
Jo h n  K ram er, L am on t ......................  6.00
G eorge Root, G rand R apids . . . . . . .  60.00
S tan ley  K w ithkow ski, M arne . . . .  60.00
H arm  B auw cam p, L am on t ............  25 00
W illiam  Cappell, G rand R apids . . .  10.00 
Joseph  Sylv istra, G rand R apids . .  599.42
W . M ohrhard t, Coopersville ..........  10.00

In  th e  m a tte r  of th e  V eit M anufac
tu r in g  Co., b an k ru p t, H olland, th e  final 
m eeting  of c red ito rs  h as  been held. T he 
tru s te e 's  final re p o rt an d  accoun t w as  
approved and  allow ed. A n o rd e r fo r th e  
d is trib u tio n  of a sse ts  w as m ade, d ire c t
ing  p aym en t of ad m in is tra tio n  expenses 
an d  a  final div idend of 16.1 p e r cen t. 
T he firs t d ividend am ounted  to  8 per 
cent.

In  th e  m a tte r  of S ulim an Sheehan, 
ban k ru p t, G rand R apids, th e  a sse ts  of 
th is  e s ta te  w ere all sold to  A bram  C at- 
ta n  fo r $1,250. O rder w as  m ade con
firm ing th e  sale  fo rthw ith .

Mosquito Exterminator.
Oil of cinnam on .................  1 dram
Oil of santal .........................  1 dram
Oil of pennyroyal ..............  4 dram s
Alcohol ..........   1 pint
W ater .......................................  3 ounces

T his may be m ixed w ith two drams 
of m agnesium  carbonate, allowed to 
stand tw enty-four hours, and then 
filtered. Applied to persons, clothing, 
screens, and so on, w ith atom izer, 
is probably the m ost effective m ethod 
to keep away m osquitoes. F o r m os
quito bites, amm onia w ater or solu
tion of form aldehyde, gives immediate 
relief if applied at once.

O m t e ®  A o t c t
ACCURATE - RELIABLE

UP-TO-DATE *'
CREDIT INFORMATION

G E N E R A L  R A T I N G  B O O K S  
now  ready  con ta in ing  1,750,000 
nam es—fully ra ted —no blanks— 
EIGHT POINTS o f v ita l c red it 

.inform ation on each  nam e.
Superior Special Reporting Service 

F u rth e r d e ta ils  by addressing  
GENERAL O FFIC ES

CHICAGO, - ILLINOIS
1 Gunther Bldg. - 1018-24 S. Wabash Avenue

Aak about ou r way
B \R L O W  BROS. Grand Rapida. Mich.

Chocolates

Package Goods of 
Paramount Quality 

and
Artistic Design

The 1919 Holiday Season
We have made our usual arrangements to care 

for the Holiday wants of our customers. The 
retail druggist should get the largest proportion 
of the Holiday business throughout this state. 
We have the merchandise and we should be de
lighted to have you inspect it.

In the Soo from July seventh to July tw enty- 
second.

In Saginaw from the last of July to the 
twentieth of August.

In Grand Rapids from September first right 
up to Xmas.

Buy, Buy Enough, and Buy Early

Hazeltine & Perkins Drug Co. 
G r a n d  R a p i d s ,  M i c h i g a n
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Destroying Ants.
Solomon told some of us to go to 

the ant, but what is evidently needed 
in this case is som ething to  prevent 
these industrious insects from coming 
to  us. The following are recom m end
ed as discouragers:

Boil aloes in water; add camphor, 
and sprinkle around the places fre
quented by the ants.

Chalk on the shelves along which 
ants travel to and fro about the house 
will cause them  to seek new routes. 
Perhaps their well-known habits of 
industry cause them  to avoid the ap
pearance of having been about a bil
liard o r pool room. Some drug clerks 
would do well to take this “tip.”

Cracked walnuts or hickory nuts 
will a ttrac t ants, and fire may be made 
to do the rest.

Bread crumbs soaked in tincture of 
quassia will poison such ants as eat 
it.

Smear a “dead-line” about the 
places ants frequent, with carbolated 
petrolatum .

Sprinkle the haunts of the insects 
with a m ixture of one part of cam
phor and tw enty parts of quick lime.

Spuirt oil of turpentine in to  the 
cracks and holes in which the pests 
hide, by m eans of an ordinary sewing 
machine oil can.

Keep an anteater.
Pour carbon disulphide down the 

burrow s of the ants and then stop the 
entrance of the burrows. T his liquid 
is also quite inflammable and should 
be used with caution.

To poison ants, feed them  on borax 
and sugar, or yeast cake and sugar.

To drive an ts out of a room  and 
keep them  out use good insect pow
der, ground m ustard, sulphur, cam
phor, tobacco, cloves, oil of cedar, 
kerosene, persistence.

H ow Three Muskegon Merchants 
Regard the Tradesman.

Fred C. Taylor, 498 Lake street: 
“I t  is a good paper.”

O. C. Sunquist, 258 Lake street: 
“ I t is a dandy paper I like it.”

H . P. W illiams, 369 Lake street: 
“ I like the paper. Look for it as 
I look for m y meals. W ould not 
be w ithout it. Like your stand on 
the Irish  question. You certainly are 
dead righ t.”

Retort Courteous Again.
Back in the old home town again, 

the young sailor had already wearied 
of answ ering fool questions about his 
service in foreign waters. So when 
the village gossip stopped him in the 
road and enquired: “Been a sailor, 
have ye?” he said: “Oh no! I ’ve been 
a nurse m aid; rocking the cradle of 
the deep, you know.”

A Three-In-One Flavor is
Mapleine

It imparts the “maplejr” taste 
folks are so fond of to desserts 
and sweet dishes.
It makes a delicious syrup.
It's a tempting savor in gravies, 
soups, sauces, meats and vegeta
bles-
Your stock is not complete with
out Mapleine. Order of your Job
ber or Louis Hilfer Co., 1205 Peo
ples Life Bldg., Chicago, HI.

C rescent Mfgr. Co. 
(M-408) Seattle. W ash

LITTLE
DUTCH MASTERS 

CIGARS
Made in a Model Factory

Handled by All Jobbers Sold by All Dealers
Enjoyed by Discriminating Smokers

They are so good we are compelled to work full capacity 
to supply the demand

G. J. JOHNSON CIGAR CO., Makers
GRAND RAPIDS

WHOLESALE DRUG PRICE CURRENT
Prices quoted are nom inal, based on m arket the day oi issue.

Aclda
B oric (Pow d.) . .  18® 25 
B oric (Xt&l) . .  . .18® 25
Carbolic ................  23® 27
C itric  ..................  1 15@1 25
M uriatic ............... 314® 5
N itric  ......................  i0@ 15
Oxalic ....................  35® 40
Sulphuric ............  3)«.@ &
T a rta r ic  ............  1 12@1 20

Ammonia
W ater, 26 deg. . .  10® 20 
W ater, 18 deg. . .  9Mi® 18 
W ater, 14 deg. . .  9m> 1 /
C arbonate  ............  19® 26
Chloride (G ran.) 17)9® 25

B alsam s
Copaiba ............  1 20® 1 40
F ir (C anada) . ,  1 75®2 00 
F ir  (O regon) . . . .  50® 75
P e ru  .........   4 75@5 00
Tolu ....................  2 0U®2 25

B arks
C assia  (o rd inary) 40® 45 
C assia  (Saigon) 90®1 00 
S assa fras  fpow. 55c) ® 50
Soap C ut (powd.)

40c ......................  29® 35
Berries

Cubeb ..................  1 75®1 80
F ish  ......................  @1 25
Ju n ip e r ............  12)9® 30
P rick ley  A sh . .  @ 3 0

Extracts
Licorice ................  60® 65
Licorice powd. . .  1 25® 1 50 

Flowers
A rn ica  ..............  1 20® 1 25
Cham om ile (Ger.) 8U®1 0U 
C ham om ile Rom. 1 00® 1 20

Gums
A cacia, 1st ........... 65® 70
A cacia, 2nd ..........  55® 60
A cacia, S orts  . . . .  35® 40
A cacia, pow dered 46® 50 
Aloes (B arb . Pow ) 80® 40 
Aloes (Cape Pow .) 30® 85 
Aloes (Soc Pow ) 1 40@1 50
A saioe tida  ............  @6 50

Pow ...................... @7 50
C am phor ........... 3 2a@3 SO
G uaiac ................... @2 15
G uaiac, pow dered @2 25
Kino ......................  0  86
Kino, pow dered . .  @1 00
M yrrh  ..................... @1 40
M yrrh , Pow ...........  @1 60
Opium  ............. 15 00@15 50
Opium, powd. 16 50® 17 00 
Opium, g ra n . 20 00@20 50
Shellac ..............  1 25® 1 35
Shellac B leached 1 30® 1 40 
T rag a c a n th  . . . .  4 25®4 50 
T rag acan th  pow der @4 00 
T u rp en tin e  ........... 15® 25

Insecticides
A rsenic  ............... 13)9® 30
Blue V itriol, bbl. @09)9 
Blue V itriol, less 10)9@16 
B ordeaux M ix D ry  20® 37 
H ellebore, W hite

pow dered ........... 38® 46
In sec t P ow der . ,  45® 70 
Lead, A rsenace F o  32® 49 
L im e an d  Sulphur 

Solution, gal. . .  20® 25 
P a r is  G reen ........  46® 52

Ice Cream
P ip er Ice C ream  Co.,

K alam azoo
Bulk, V anilla  ............... 1 00
Bulk, C h o c o la te ........... 1 10
Bulk, C a r a m e l .................1 10
Bulk, G rap e-N u t ...........1 10
Bulk, S traw b erry  . . . .  1  20 
Bulk, T u t ti  F ru it!  . .  1 20
B rick, V a n i l la .................1 20
Brick, Chocolate . . . .  1 60
Brick, C aram el ........... 1 60
Brick, S traw b erry  . . . .  1 00 
Brick, T u tti  F ru itl . .  1 80 
B rick  an y  com bination  1 60

Leavee
B uchu  ........ .. @3 00
B uchu, pow dered @3 25 
Sage, bulk . . . . . .  67® 70
Sage, )4 loose . . .  72® 78 
Sage, pow dered . .  55® 60 
Senna, A lex . . . .  1 40@1 50
Senna, T in n ...........30® 86
Senna, T inn. pow. 35® 40
U va U rsi ..............  25® 30

Oils
Alm onds, B itte r,

tru e  .......... 15 00@16 00
Almonds, B itte r, 

a rtificia l . . . . .  7 00@7 20 
A lm onds, Sw eet,

tru e  ................  1 75@2 00
Alm onds, Sw eet.

Im ita tion  ........  75@1 00
Am ber, crude . .  3 50@3 75 
Am ber, rectified 4 00 @4 25
A nise ................. 2 50@2 75
B ergam on t . . . .  8 50® 8 75
C ajep u t ............... 1 75@2 00
C assia  ................. 4 50@4 75
C asto r ................. 2 60@2 80
C edar L ea f ___  2 00@2 25
C itronella  ........... 80® 1  20
Cloves ................. 3 00® 3 25
C ocoanut ............... 40® 60
Cod L iv er . . . . . .  5 60®5 76
C roton  ............... 2 00@2 25

C otton  Seed . . .  2 45@2 60
Eigeron ..........  12 50@12 75
Ciibebs . . . . . .  11 50® 11 75
E igeron  ..............  7 50@7 75
E ucalyp tus  . . . .  1 25@1 35 
Hem lock, pure  2 00@2 25 
Ju n ip e r B erries  16 00@16 25 
Ju n ip e r  W ood . .  3 00@3 25 
L ard , e x tra  . . . .  1 80®2 00 
Lift'd. No. 1  . . . .  1 60® 1 70 
Lavender, Flow . 9 00@9 25 
L avender, G ar’n 1 50@1 75
Lemon ................  2 26@2 60
Linseed, boiled, bbl. @2 36 
Linseed, bid less 2 46@2 51 
L inseed, raw , bbl. @2 34 
L inseed raw  less  2 44@2 49 
M ustard. true . oz. tu2 95 
M ustard , artifU, bz. @1 25
N eatsfo o t ..........  1 35@1 55
Olive, pu re  . . . .  4 50®6 00 
Olive, M alaga,

yellow ............  8 75@4 00
Olive, M alaga, 

g reen  . . . . . . . .  3 75®4 00
O range, Sw eet . .  4 00® 4 25 
O riganum , pure  @2 60
O riganum , com ’l @ 75
Pennyroyal . . . .  2 50®2 75
P epperm in t . .  12 00@12 20 
Hose, pure  . . .  38 00@40 00 
R osem ary F low s 2 00@2 25 
Sanoalw ood, B.

1.......................  18 50@18 75
S assafras , t ru e  3 00@3 25 
S assafras , artUiT 90® 1 20 
S p ea rm in t . . . .  12 00® 12 25
Sperm  ..................  2 40@2 60
T ansy  ................  5 500 6 76
T ar, U SP ............ .. 48® 60
T urpen tine , bbls. @ 1  32 
T urpen tine, less 1 42@i 47 
W m tergreen , tr.

12 0Q@12 25 
W in terg reen , sw eet

birch ..............  7 50® 7 75
W intergreen , a r t  iS0@l 2U
W orm seed ........  6 60® 6 76
W orm w ood . . . .  7 50@7 75

Potassium
B icarbonate  ........... 75@1 00
B ich rom ate  . . . .  42)9 @50
B rom ide ..............  70® 75
C arbonate  .......... 1 00® 1 10
C hlorate, g ra n ’r  70® 76
C hlorate, x ta l  o r

powd...................... 45® 50
Cyanide ..............  32)9® 50
Iodide ................  4 29@4 36
P erm an g an a te  . .  1 50® 1 75
P ru ss la te , yellow 1 20@1 30 
P ru ss ia te , red  . .  2 0002 50 
S u lphate  ..............  @ 86

Roots
A lkanet ............  4 50@4 75
Blood, pow dered 1 10® 1 20
C alam us ................  60® 2 60
E lecam pane, pwd. 22® 25 
G entian , powd. 25® 30
Ginger, A frican,

p o w d e re d ..........  25® 80
Ginger, J am a ic a  35® 40 
G inger, Jam aica ,

pow dered ..........  32® 36
Goldenseal, pow. 8 00® 8 20 
Ipecac, powd. . .  6 00@6 60 
Licorice, powd. 35® 40 
L icorice, powd. 40® 60
O rris, pow dered 40® 45
Poke, pow dered 20® 25
R hubarb  ..............  @2 00
R hubarb , powd. 2 50@2 75 
Rosinweed, powd. 26® 30 
S arsaparilla , H ond.

g r o u n d ........... 1 25® 1 40
S a rsap arilla  M exican,

g round  .............. 75® 80
Squills .................... 35® 40
Squills, pow dered 60® 70
Tum eric, powd. 25® 30
V alerian , powd. . . @2 00

Seeds
A nise .................... 42® 45
A nise, pow dered 47® 50
Bird, I s  .................. 13® 19
C anary  .................. 28® 35
C araw ay, Po. .75 60® 65
C ardam on ........  1 75@2 00
Celery, powd. 85c 75® 80
C oriander powd .3u 22VS@20
DUl ........................ 30® 35
Fennell ..............  1 0U® 1 20
F lax  ...................... 12 ® 16
Flax, g round  . . . . 12 ® lo
F oenugreek  pow. 15® 25
H em p ..................  11)9® 15
Lobelia .................. 70® 75
M ustard, yellow . . 45® 50
M ustard , black . . 36® 40
Poppy .................... @ 1 00
Q uince ................ 1 50@1 75
R ape ...................... 15® 20
Sabadilla  ............ @ 35
Sabadilla , powd. 30® 35
Sunflow er .............. 22® 30
W orm  A m erican @ 85
W orm  L evan t . .  1 6501 75

Tinctures
A c o n ite .................. @ 1 70
Aloes .................. @ 1 20
A rnica .................. <Q) 1 60
A safoetida  .......... @3 90
B elladonna ........ <8>l 40
Benzoin .............. 0  180
Benzoin Compo’d @3 00
B uchu .................. @2 70
C an th a rad ie s  . . . @2 90

Capsicum  ........... @ 1 95
C ardam on ..........  @1 59
Cardam on, Comp. @1 35
C atechu  ............... @ l 50
C inchona ............  @ 1 80
Colchicum ..........  @2 40
Cubebs ................... @2 60
D ig ita lis  ............... @ 1 60
G en tian  ..............  @ 1 20
Ginger ..................  @ 1 60
G uaiac ................. @2 65
G uaiac, Am m on. @2 40
Iodine ..................  @ 1 50
iodine, Colorless @2 00
Iron , clo................ @ 1 46
K ino ....................  @1 36
M yrrh  ................  @2 25
N ux Vom ica . . . .  @ 1 96
Opium ................  @8 00
Opium, Cam ph. @ 1 50
Opium, Deodorz’d @8 00
R hubarb  ..............  @ 1 80

Paints
Lead, red  d ry  . . . .  13@13)5 
Lead, w h ite  d ry  13@13)9 
Lead, w h ite  oil . .  13® 13)9
Ochre, yellow bbl. @ 2
Ochre, yellow  less 2)9® 6
P u tty  ........................  5® 8
Red V enet’n Am. 2)9® 5
Red V enet’n  Eng. 8® 6
Verm illion, A m er. 26® 30
W hiting , bbL ........... @ 2%
W hiting  .............   3)4® 6
L. H . p .  P rep . 8 00@3 26

Miscellaneous
A cetanalid  ..........  60® 66
A lum  ......................  15® 18
Alum, pow dered and

ground ..............  16® 20
B ism uth , Subni

t r a te  ..............  4 02@4 10
Borax x ta l or

pow dered ..........  io@ 15
C an tharades  po 2 00 @6 5"
Calom el ..............  2 25 @2 30
C apsicum  ..............  38® 46
C arm ine ............  6 50@7 00
Cassia Buds ......... 60® 6<i
Cloves ..................  67® 65
Chalk P rep a red  . .  12® 16 
Chalk P rec ip ita ted  12® la
Chloroform  ..........  45® 65
C hloral H y d ra te  1 70@2 10
Cocaine ..........  12 SO® 12 $6
Cocoa B u t t e r ........ 65® 75
Corks, h s t, less 60%
C opperas, bbls...........@ 2)9
Copperas, less . .  3)4® 8
C opperas, powd. 4)9® 10 
Corrosive Suolm  2 07 @2 10 
C ream  T a r ta r  . . . .  68® 76
C uuieboue ........  95® 1  ou
D ex trine  ............  8)9® 15
D over's Pow der 5 ia® 6  uu 
E m ery , All Nos. 10® 15
E m ery , Pow dered  8® 10
E psom  Salts, bbls. @ 3)9 
Epsom  Salts, less 4® 10
E rg o t .........................  @4 50
E rgo t, pow dered @4 50
F lak e  U n ite  . . . .  16® 2U
Form aldehyde, lb. 27® 30
G elatine ..........  1 75@1 90
G lassw are, full case  68% 
G lassw are, less 50% 
G lauber Salts, bbl. @ 2% 
G lauber S a lts  less 3)9® 8
Glue, Brow n ...........2u® 3s
Glue, B row n Grd. 20® 30 
Glue, W hite . . . .  30® 36 
Glue, W hite  Grd. SO® 85
Glycerine ............... 24® 40
H ops ......................  65® 80
Iodine ..................  5 6006 90
Iodoform  ..........  6 59@6 74
Lead, A ceta te  . . .  25® 80 
Lycopodium  . . . .  1  75@2 00
Mace ......................  8s®  9U
Mace, powdered 95® 1 oo
M enthol ..........  9 50®9 75
M orphine . . . .  14 30® 16 00
Nux Vomica ........  @
N ux Vom ica, pow. 20® 30 
Pepper black pow. 53® s i
Pepper, w hite ........  @ 50
Pitch , Burgundy @ 15
Q uassia ..................  12® II
Q uinine ..............  1  09@1 59
Rochelle S a lts  . .  65® 60
S acch a rin e  ..........  @ 45
S a lt P e te r  ..........  22® 30
Seidlitz  M ix tu re .. 43® 60
Soap, g reen  ..........  20® SO
Soap m o tt castile  22)9® 25 
Soap, w hite  castile

case  .....................  @26 06
Soap, w hite  castile

less, p e r b a r ........  @2 66
Soda A sh ............  4)9® 16
Soda B icarbonate  8 )9 0  10
Soda, Sal ............  2)9® 5
S pirits  C am phor . .  @1 60
Sulphur, roll . . . .  4)4® 10 
Sulphur, Subl. . .  449® 10
T am arinds  ............  25® 30
T a r ta r  E m etic  1 03@1 10
T u rp en tine , Ven. 50® 6 00 
V anilla  Ex. pu re  1 50@2 00 
W itch  H azel . .  1 3601 75 
Zinc S u lphate  . . . .  10® 16
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mailing, 

• n d  are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled 
•t market prices at date of purchase.

COCOANUT

*4s, 5 lb. c a3e D unham  44
*4s, 5 lb. case  .............  43
*4s & %s, 15 lb. case  43 
6 an d  12c pkg. in p a ils  4 75
Bulk, pa ils  ....................... 30
Bulk, b a rre ls  ..................  28
24 8 oz. pkgs., p e r case 5 30 
48 4 oz. pkgs. p e r case  5 40

ADVANCED DECLINED
Canned Lobsters Puffed Rice
Mazola 
Roiled Oats 
Soaps
Wooden Bowls 
Coupon Books 
Baker’s Chocolate 
Baker’s  Cocoa

Canned Apples

AMMONIA 
Arctic Brand

12 oz. 16c, 2 doz. box 2 80 
16 oz. 25c. 1 doz. box 1 75 
32 oz., 40c. 1 doz. box 2 85

AXLE GREASE 
M ica, 25 lb. pa il . . . .  1 60

BAKED BEANS 
Cam pbell, No. 2 . . . .  1 50
D aggett, No. 2 ........... 1 25
F rem ont, No. 2 ..........  1 45

BAKED GOODS 
Loose-W iles Brands

K rispy C rackers  ..........  18
L. W. Soda C rackers  . .  17 
L. W. B u tte r  C rackers  17
G raham  C rackers  ........... 18
F ig  Sm  B ar ................... 18
L. W. G inger Snaps . . . .  17
H oney G irl P la in  ........... 23
H oney G irl Iced ........... 24
Coconut T a lly  ..............  27
V anilla W afer ................  35

Sub jec t to  q u a n tity  d is
count.

BLUING
Jennings’

Condensed P e a rl B luing 
Sm all, 3 doz. box . . . .  2 55 
L arge, 2 doz. box . . . .  2 70

BREAKFAST FOODS 
C racked W heat, 24-2 4 60
C ream  of W heat . . . .  7 60 
P illsbu ry 's  B est C er'l 2 50 
Q uaker Puffed R ice . .4  85 
Q uaker Puffed W heat 4 30 
Q uaker B rk ts t B iscu it 1 90 
Q uaker Corn F lak es  . .  2 90
R alston  P u r in a  ........... 4 00
U&lston B r a n z o s ...........2 20
R alston  Food, la rge  . .  3 80 
R alston  Food, sm all . .  2 30 
Saxon W heat Food . 4 80
Shred  W h ea t B iscu it 4 6o 
T riscu it, 1 8 .........   8 25

Kellogg’s  B rands 
Toasted C orn F lakes  4 20 
T oasted  Corn FlakeB

Ind iv idual ..............  2 00
g ru m b les  ......................  4 20
grum bles , Indv. . . . .  2 00
Biscuit ............................  2 00
U rinket ........................  2 60
P e a n u t B u tte r  ..........  3 35
B ran  .............    8 60

BROOMS
F ancy  P a rlo r , 25 lb. 9 00 
P a rlo r, 5 S tring , 25 lb. 8 75 
S tan d a rd  P a rlo r , 23 lb. 8 50
Common, 23 lb ................. 5 25
Special, 23 lb ...............  5 50
W arehouse, 23 lb. . .  10 00

BRUSHES
Scrub

Solid B ack, 8 in. . 
Solid B ack, 11 in.

1 50
________ _  H H H  _ 1 76
P oin ted  .Ends ..............  1 2 5

No. 1
Stove

1 10
No. 2 ............................. 1 85

Beane—Canned 
Red K idney . . . .  1 35@1 45,
S trin g  ................  1 35@2 70
W ax ..................... 1 85@2 70
Lim a ..................  1 204^2 35
Red ........................  95® 1 25

Clam Bouillon 
B urnham ’s  7 oz. . . . . .  2 50

Corn
C ountry  G entlem an  . .  1 75
M aine ............................. 2 00

H om iny
Van Cam p ....................  1 35
Jackson  ...................... 1 20

L obster
*£ lb.................................. 2 25
*4 lb ....................... o -----  4 00
1 lb.....................................  7 50

M ackerel
M ustard , 1 lb ................. 1 80
M ustard , 2 lb ...............  2 80
Soused, 1ft lb ................... 1 60
Soused, 2 lb . . . . . . . . .  2 75

M ushroom s
B uttons, Is , p e r  case  1 26 

P lum s
C alifornia, No. 3 . . . .  2 40 

P e a rs  In Syrup
M ichigan ....................... 1 75
C aliforn ia  ....................  2 35

P eas
M arrow fa t ......... 1 76® 1 90
E arly  Ju n e  . . . .  1 45@1 90 
E arly  Ju n e  s iftd  1 80®2 25

Peaches
C aliforn ia, No. 2*5 . .  4 00 
C aliforn ia, No. l  . . . .  2 40 
P ie, gallons . . .  7 60®9 50

Pinuntiif
G rated , No. 2 .................3 00
Sliced No. 2 E x t r a  . .  4 00

Pum pkin
V an Cam p, No. 3 . . . .  1 35 
V an Cam p, No. 10 . .  4 60 
L ake  Shore, No. 3 . . .  1 35 
V esper, No. 10 ........... 3 90

Salmon
W arrens, 1 lb. Tall . .  3 65 
W arren s, *5 lb . F la t  2 35 
W arreus, 1 lb. F la t  . .  8 76
Red A lask a  .....................2 90
Med. R ed A la sk a  . .  2 65 
P in k  A laska  ..............  2 10

S ard ines
D om estic, *4s . . .6  75®8 00 
D om estic, *4s . .  7 00®8 00 
D om estic, % s . .  7 00® 8 00 
C aliforn ia  Soused . . . .  2 25 
C aliforn ia  M u sta rd  . .  2 25 
C aliforn ia  T om ato  . .  2 25

Sauerkraut
H ackm uth , No. 3 . . . .  1 40 

Shrim pa
D unbar, I s  doz................. 1 85
D unbar, l*4s doz. . . . .  3 40

S traw b erries
8hoe

No 1  ......................... 90
S tan d a rd  ......................
Fancy

No. 2 ............................ 1 25
No. 3 ............................... . 2 00 Tom atoes

No. 2 ..................  1 35® 1 60
BUTTER COLOR No. 3 ..................  2 00@2 35

D andelion, 25c size . . 2 00 n o . J.V .............................

CANDLES CATSUP
Paraffine, 6s  .............. . . .  17 S nider’s, 8 oz............... 1 80
Paraffine, 12s ......... . .  17 Snider's, 16 oz............... 2 85
W ieking ......................... . .  40 Nedro, 10*4 oz............... 1 40

CANNED GOODS CHEESE
Apples B rick  ................................ 36

3 lb. S ta n d a rd s  . . . . @ 1 60 W isconsin F la ts  ........ 37
No. 10 ........................ @6 40 L onghorn ........................ 37

Blackberries M ichigan F u ll C ream •• 37
2 lb................................... CHEWING GUMS ta n d a rd  No. 10 . . . . 14 00 A dam s B lack Ja c k  . . . 70

B eans—Baked B eem an 's  P epsin  ........ 70
B row n B eau ty  No. 2 1 35 B eechnut ........................ 75
Cam pbell, No. 2 . . . . 1 50 D oublem int .................... 70
F rem ont, No. 2 . . . . . . . 1 45 F lag  Spruce ................ 70
Van Camp, *4 lb. . . . 75 Ju icy  F ru it  .................. 70
Van Camp, 1  lb. . . . . 1  25 S pearm in t, W rlg leys 70
Van Camp, 1*4 lb. . . . , 1 M Y ucatan  ........................ . 70
Van Camp, 2 lb. . . . . 1 Si Zeno ................................ . 70

CHOCOLATE 
W alte r B ak er & Co.

P rem ium  ........................  39
C aracas ............................... 34

W alte r M. Low ney Co.
P rem ium , *4s ..............   38
Prem ium , %s ........  38

CIGARS
P e te r  D ornbos B rands  

D ornbos Single B ndr. 48 00 
D ornbos P e rfec to  . .  42 50
V an  Dam , 6c ..........  37 50
V an Dam, 6c ...........  42 60
V an D am . 7c ........... 60 00
V an D am , 10c ........... 70 00

National Grocer Co. Brands
A ntonella C igar3, 50

foil ..........................  37 60
A ntonella C igars, 100

foil ..........................  37 50
A ntonella  C igars, 25

t i n s ..........................  37 50
E l R ajah , D ip lom át

icas, 100s ....................7 00
E l R ajah , corona, 50

p er 100 .................  7 75
E l R ajah , Epicure, 60

per 1000 ................74 00
E l R ajah , E picure, 25,

p e r 100 .................  8 30
E l R ajah , A rk , 50,

p e r 100 .................  7 30
E l R ajah , P res iden t,

50, p e r  100 ................. 10 00
Cdin, M onarch, 60,

wood, p e r 100 . . . .  5 00
Odin, M onarch, 25 t in  6 00 
M ungo P a rk , 2500 lo ts  67 20 
M ungo P a rk , 1000 lo ts 68 87 
M ungo P a rk , 500 lo ts  70 56 
M ungo P a rk , less th a n

600 ..........................  73 00
M ungo P a rk , 25 wood 73 00

Johnson  C igar Co. B rands. 
D utch  M asters  Snyd 105 00 
D utch  M aste rs  Club 90 00 
D utch  M aste rs  B anq 90 00 
D utch  M aste rs  In v ’le 90 00 
D utch  M aste rs  P a n  76 00 
D utch  M aste rs  Spec 70 00
E l P o r ta n a  ................  60 00
D utch  M aste rs  Six . .  60 00 
L ittle  D utch  M aste rs  36 $0 
S. C. W . (new  size) 36 SO 
D u tch  M aste rs  Seconds 

(new  size) .........   43 00

W orden G rocer Co. B rands
F ir s t  N a tio n a l . . . . 35 00
W orden’s H and  M ade 37 6v
P arte llo  .................... 47 00
Q ualex ...................... 48 «0
H em eter C ham pion 48 00
C ourt R oyal ........... 50 00
Boston S tra ig h t . . . 45 00
T ran s  M ichigan . . . 45 00
K uppenheim er, No. 2 45 00
R oyal M ajor ............ 48 00
L a  V alla R osa K ids 48 00
L a  V alla R osa B lun t 72 00
B. L ............................... 45 00
V alla G rande ........ 49 00

CLOTHES LINE
H em p, 50 f t .............. Z ou
T w isted  C otton, 50 f t . 3 25
T w isted  C otton, 60 f t . 3 90
B raided , 50 ft. . . . . 3 75
B raided, 80 f t. . . . . 4 25
S ash  Cord ........  2 75@4 00

COCOA
B ak er’s  ...................... 43
B unte, 10c size  . . . 88
B unte, *4 lb- .......... 2 20
B unte , 1 lb ............... 4 00
C leveland ................ 41
Colonial, *4s .......... 35
Colonial, *43 .......... 33
E pps .......................... 42
H ersheys, *&s . . . . . 37
H ershey ’s  *4s . . . . 35
H uyler ...................... 36
Low ney, *4s .......... 38
Low ney, *4s .......... 87
Low ney, *£s .......... 37
Lowney, 5 lb. cans • • 87
V an H outen , *4s . 12
V an  H outen , *fcs . 18
V an H outen , *4s . 86
V an  H outen , Is  . . . «5
W an -E ta  ................ . 36
W ebb ........................ S3
W ilbur, *4s ............ S3
W ilbur, *4s ............. S3

COFFEES ROASTED.
Rio

Common ........................... 30
F a ir  ..................................... 31
Choice ................................. 32
F ancy  ................................. 33

Santos
Common ............................. 88
F a ir  ..................................... 39
Choice ............................... 37
F ancy  ................................. 38
P eab erry  .......... * ............. 39

M aracaibo
F a ir  ..................................... 39
Choice ....................   41

M exican
Choice ................................. 39
F ancy  ................................. 41

G uatem ala
F a ir  . .  v ............................. 39
F ancy  ................................. 41

Ja v a
P r iv a te  G row th ............. 46
M andling ........................... 48
Ankola ...............................  48

San S alvador
Good ..................................... 45

Mocha
Short B ean  ..................... 53
Long B ean  ....................... 53

Bogota
F a ir  .................................
F an cy  ................................. 48

P ack ag e  Coffee 
N ew  Y ork B asis  

A rbuckle ....................  36 00

M cL aughlin’s  XXXX 
M cL aughlin 's XX X X  p ack 
age coffee is sold to  re ta il
e rs  only. M ail a ll orders  
d irec t to  W . F . M cL augh
lin & Co., Chicago.

E x tra c ts
N . Y.. per 100 ............... 9*4
F ra n k ’s  250 packages  14 SO

CONDENSED MILK

Eagle , 4 doz...............  10 50
L eader, 4 doz...............  8 25

EVAPORATED MILK

C arnation , Tall, 4 doz. 7 15 
C arnation , B aby 8 doz. 6 50
P e t, T all .....................  7 15
P e t, B aby ........ 4 95
V an Cam p, T all ____  7 15
Van Cam p, B aby . . . .  4 95

MILK COMPOUND
H ebe, Tall, 6 doz.......... 6 50
H ebe, B aby, 8 doz. . .  5 25

CONFECTIONERY
Stick  Candy Pa lls

H orehound  ..................... 26
S ta n d a rd  ......................... 25

Cases
Jum bo  ..............................  26

Mlxsd Candy
P a lls

B roken ......................    25
C u t Loaf ........................  25
G rocers ............................  30
K in d erg a rten  ................  29
L eader ..............................  21
N ovelty  ............................. 26
P rem lo  C ream s ............  15
Royal ............................  14
X L O ............................... 33

Specialties P a ils
A uto  K isses (b a sk e ts ) 26 
Bonnie B u tte r  B ite s . .  82 
B u tte r C ream  Corn . .  82 
C aram el Bon Bona . .  32 
C aram el C roquettes  . .  30 
Cocoanut W affles . . . .  38
Obffy Toffy ................... 30
Fudge, W aln u t M aple 39 
Fudge W aln u t Choc. 31 
Fudge, Choc. P e a n u t 28 
C ham pion Gum  D rops 25 
R asp b erry  Gum D rops 26
Iced O range Jellies  . .  37 
Ita lian  Bon Bons . . . .  17 
A A Licorice D rops

5 lb. box ................... 2 25
- Lozenges, P e p ................. 26

Lozenges, P in k  ............  26
M anchus ......................... 27
M olasses K isses,

B a s k e ts . . . . . . . . . .  . .  *»
N u t B u tte r  P u ffs  . . . .  23

Chocolates Pall«
A ssorted  Choc................. 32
Am azon C aram els . . . .  30
Cham pion ......................  28
Choc. Chips, E u reka  35 
Klondike C hocolates 35
N abobs ............................  35
Nibble Sticks, box ..2  26
N ut W afers  .................... 35
Ocoro Choc. C aram els 34
P e an u t C lu s t e r s .......... 40
Q u in te tte  ......................  32
R egina ............................  27

Pop Corn Good*

C rack e r-Jack  P rize  . .  5 00 
C heckers P rize  ............. 5 00

Cough Drops
Boxes

P u tn a m  M enthol . . . .  1 50 
Sm ith  B ros................. . .  1 50

COOKING COMPOUNDS

Mazola
P in ts. tin , 2 doz...........8 50
Q uuris. tin , 1 doz. . .  8 00 
*v gal. tin s , 1 doz. . .  15 25 
Gal. tins , *4 doz. . .  14 80 
5 Gal. t in 3, 1-6 dop. 22 50

COUPON BOOKS
50 Econom ic g rad e  . .  2 25 
100 Econom ic g rad e  3 75 
500 Econom ic g rad e  17 00 
1,000 Econom ic g rade  30 00 

W h ere  1,000 books a re  
ordered  a t  a  tim e, specia l
ly p rin ted  fro n t cover is 
fu rn ished  w ithou t charge.

CREAM CF TARTAR
6 lb. boxes ....................... 65
3 lb. boxes ......................  66

DRIED FRUITS 

Apples
E v ap ’ed, Choice, blk . .  17 

Citron

C alifo rn ia  ......................... 35

Peel
Lem on, A m erican  . . . .  30 
O range, A m erican  . . . .  30

Raisins
Choice S’ded, 1 lb. pkg. 12*4 
F an cy  S ’ded, 1 lb. pkg. 14 
Thom pson Seedless,

1  lb. pkg ................... 20
Thom pson Seedless, 

bu lk  ............................. 19
California Prunas

Floats
No. 1*4, p e r gross . .  1  50 
No. 2, pe r g ross . . . .  1 75 
No. 2*4, p e r g ross . . . .  3 25

Hooks—Kirby
Size 1-12, p e r 1,000 . . . .  84 
bize 1-0, per 1,000 . . . .  96 
Size 2-0, per 1,000 . .  1 15 
Size. 3-0, p e r 1,000 . .  1 32 
Size 4-0, per 1,000 . .  1 65 
bize 5-0, p e r 1,000 . .  1 95

Sinkers
No. 1, p e r g ross ...........  65
No. 2, p e r g ro s3 ...........  72
No. 3, p e r gross . . . . . .  85
No. 4, p e r g ross . . . .  1 10
No. 5, per g ross . . . .  1 45
No. 6. p e r gross . . . .  1 85
No. 7, p e r g ro ss  . . . .  2 30
No. 8, p e r g ross . . . .  8 86
No. 9, p e r gross . . . .  4 66

FLAVORING EXTRACTS 
Jennings D C Brand 

Pure  V anlla 
Terpeneleas 
P ure  Lemon

P e r Dos.
7 D ram  15 C e n t ........... 1 25
iv4 Ounce 20 C ent . .  1 *0 
2 Ounce, 35 C en t . . . .  2 70 
2*4 O unce 35 C ent . .  2 86 
2*4 O unce 45 C ent . .  8 10 
4 Ounce 55 C ent . . . ' .  6 20
8 Ounce 90 C ent . . . .  8 69 
7 Dram  A ssorted  . . . .  1 SI 
1*4 Ounce A ssorted  . .  3 00

Moore’s D U Brand
P e r Doz.

1 oz. V anilla  16 C ent 1 25 
1*4 oz. V anilla  25 C en t 2 00 
3 oz. V anilla  36 C ent 3 00 
1 oz. Lem on 15 C ent 1 25 
1*4 oz. Lem on 26 C ent 3 00 
8 oz. Lem on 86 C ent 3 00

FLOUR AND FEED

V alley C ity M illing Co.
Lily W h ite  ................. 12 85
G raham  25 lb. per cw t 5 25
R ow ena B olted Meal,

25 lbs., p e r cw t..........4 90
Golden G ran u la ted  M eal,

25 lbs., p e r cwL . . . .  5 25 
R ow ena P an cak e  6 lb.

p e r cw t........................ 5 60
R ow ena B uckw heat

Com pound ..................  6 60
R ow ena C orn F lour.

W atson  H iggins Milling 
Co.

New P erfec tio n , *4s 12 65

90-100 25 k>. boxo3 . .  ®18 
80- 90 25 lb. boxes . .
70- 80 25 lb. boxes ..@ 19 
60- 70 25 lb. boxes ..@ 28 
50- 60 25 lb. boxes ..@ 25 
40- 50 25 lb. boxes . .
30- 40 25 lb. boxes ..@ 30

FARINACEOUS GOODS

Beans
C alifo rn ia  L im as ........... 11
Med. H an d  P icked  . . . .  9
Brown, H o l la n d ............... 8

Mast
B olted ............................. 4 M
Golden G ran u la ted  . .  4 90

t  W heat

R ed ................................. 2 13
W h ite  ............................... 2 11

O sts

Farina
25 1 b. packages  . . . .  2 80 
Bulk, p e r  100 lbs..........

Hominy
Pearl, 100 lb. sack  . ’. 4 00 

M acaroni
D om estic, 10 lb. box . .1 10 
D om estic, b roken  bbls. 8*4
S k inner’s  24s, case  1 37*4 
Golden Age, 2 doz. . .  1 90
Fould’s, 2 doz................. i  90

Pearl Barley
C heste r ............................  4 75

P eas
G reen, W isconsin, lb. 8
Split, lb ................................ 10

Sago
E a s t  In d ia  ......................... 15

Tapioca
P earl, 100 lb. sacks  . . . .  12 
M inute, S u b stitu te , 8 

oz., 3 doz. ..............  8 55

f i s h i n g  T a c k l e

Cotton Lines

No. 2, 15 fee t ............. 1 45
No. 3, 15 fee t ............. 1 70
No. 4. 15 fee t ............. 1 85
No. 5, 15 fee t ............. 2 15
No. 6, 15 fe e t ............. 2 45

Linen Lines
Sm all, p e r 100 y a rd s  6 65 
M edium , p e r  1P0 y a rd s  7 25 
L arge , p e r 100 y a rd s  9 00

M ichigan C arlo ts  ........... 83
L ess th a n  C arlo ts  . . . .  85

Corn

C arlo ts  ........................... 2 08
L ess th a n  ca rlo ts  . . . .  2 15

Hay

C arlo ts  ......................... 30 32
L ess th a n  carlo ts  . . .  32 34

Fasd

Street Car Feed . . .  76 00 
No. 1 Corn ¿TOat Fd. 75 00
C racked C orn ........... 78 00
C oarse C orn M eal . .  78 00

FRUIT JARS

M ason, 14 p ts ., gro. 8 00 
M ason, p ts ., p e r  gro. 8 20 
M ason, n ta ., p e r  gro. 8 60 
M ason, *4 gal. gro . 11 00 
M ason, can  tops, gro. 2 85

GELATINE

Cox’s, 1 doz. la rg e  . . .  1 60 
Cox’s, 1  doz. sm all . .  1  00 
K nox’s S parkling , doz. 2 00 
K nox 's  A cidu’d  doz. . .2  10
M inute, 1 doz..............   1 25
M inute, 3 doz. . . . . . .  3 76
N elson’s  ..................  1  80
Oxford ........................... 76
P lym ou th  Rock. P hos. 1  55 
P lym ou th  Rock, P la in  1 36 
W au k esh a  1  M
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HIDES AND PELTS  
Hide*

Green, No. 1 ............... 35
Green, No. 2 ..............  34
Cured, No. 1 ..................37
Cured, No. 2 ..........  36
Calfskin, green , No. 1, 70
Calfskin, green , No. 2, 68%
Calfskin, cured, No. 1, 73
Calfskin, cured , No. 2, 71%
Horse, No. 1 ............. 12 00
H orse, No. 2 .............. . 11 00

Pelta
Old W o o l ...................7602 00
L am bs ..................  50@1 00
Shearling* ...........  5001 00

Tallow
P rim e  ......................... @09
No. 1 ....................... @08
No. 2 ....................... @07

W eal
U nw ashed, med. . . .  @55 
U nw ashed, fine . . .  @49

HONEY
Airline, No. 10 . 4 00
Airline, No. 15 . 16 00
A irline. No. 25 . 8 75

HORSE RADISH 
P e r  doz............................... 95

JELLY
P u re , p e r pail, 30 lb. 4 40 
P u re , p e r pail, 10 lb. 1 40

JELLY GLASSES 
8 oz., p e r doz................... 40

MAPLEINE
2 oz. bo ttles , p e r doz. 3 00 
1 oz bottles, pe r doz. 1 80 
16 oz. bottles, p e r dz. 18 00 
32 oz. bo ttles , p e r  dz. 30 00

MINCE MEAT
None Such, 3 doz.

case  fo r ................. 4 30
Q uaker, 3 doz. case  

fo r ............................... 3 25

MOLASSES 
New Orleans

F an cy  Open K e ttle  . . . .  65
Choice ............................... 50
Good ...........................   46
Stock ................................. 40

H a lf b a rre ls  5c e x tra

MUSTARD
% lb. 6 lb. b o x .................  30

NUTS—Whole 
Almonds, T e rrag o n a  30 
B razils, la rge  w ashed
F ancy  M ixed .................
F ilberts, B arcelona . .  22 
Pean u ts, V irg in ia  . . .  13 
Peanuts, V irginia,

R oasted  ....................  15
P ean u ts , S pan ish  . .  15
W alnuts C alifo rn ia  36@37 
W alnu ts, F ren ch  ..........

Shelled
A lm o n d s ...........................55
P eanuts, Spanish,

10 lb. box ........... 1 85
P eanuts, Spanish,

10 lb. bbl...................  16%
P eanuts, Spanish,

200 lb. bbl...............  16
P ecans  ......................  1 50
W aln u ts  ...................  90

OLIVES
Bulk, 1 gal. kegs, g a l  1 70 
Bulk, 2 gal. kegs, gal. 1 45 
Bulk, 5 gal. kegs, gal. 1 35
Stuffed, 5 oz..................... 1 30
Stuffed, 14 oz................  3 00
P itted  (no t stuffed)

14 oz............................... 3 00
M anzanilla, 8 oz.......... 1 45
L unch, 10 oz..................  2 00
Lunch, 16 oz.................. 3 25
Queen, M am m oth, 19

oz.......................   6 50
Queen, M am m oth, 28

oz....................................  6 75
Olive Chow, 2 doz. cs. 

pe r doz. .......... .. 2 50

PETROLEUM PRODUCTS 
Iron  B arrels

P erfec tion  ......................  14.7
R ed Crow n G asoline 22.7 
G as M achine G asoline 44.3 
V. M. & P . N a p h th a  22.7 
cap ito l Cylinder, Iron

B b ls ...................................  3». 8
A tlan tic  Red Engine,

Iron  B bls......................  22.8
W in te r  B lack . Iron

Bbls................................ 13.3
Polarine, Iro n  Bbls. . .  44.8

PICK L ES
Medium

B arrels, 1,200 coun t 12 00 
H alf bbls., 600 count 7 50
5 gallon kegs ............  2 50

Small
B arre ls  . . . . . . . ..........  14 00
H alf b a rre ls  ..............  7 50
5 gallon kegs ...........   2 80

Gherkins
B arre ls  .............. - • • • 25 00Hhff barrels . . . . . . . .  18 oo
5 gallon kegs . . . . . . .  4 59

Sw eet Small
B arre ls  ......................  28 00
6 gallon kegs ............  5 75
H alf b a rre ls  ............... 15 00

PIPES
Clay, No. 216, p e r box 
Clay, T. D. full coun t 
Cob, 3 doz. in  box . .  1 25

PLAYING CARDS 
No. 90 S team boa t . . . .  2 35 
No. 808, Bicycle . . . .  4 00 
P e n n a n t ....................... 3 25

POTASH
B ab b itt’s. 2 doz................ 2 71

PROVISIONS 
Barreled Pork 

C lear B ack . .  54 00@66 00 
S hort C u t Clr. 61 00@62 00 
B risket, C lear 65 00@66 00

C lear F am ily  ............. 48 00

Ory Salt Meats 
S P  Bellies . .  32 00@34 00

Lard
P u re  In tie rce s  86%@37 
Com pound L a rd  26%@26% 
80 lb tu b s  . . .a d v a n c e  % 
60 lb. tu b s  . . .a d v a n c e  % 
60 lb. tu b s  . . .a d v a n c e  % 
20 lb. pa lls  . . .a d v a n c e  % 
10 lb. pails  . . .a d v a n c e  % 
6 lb. pails  . . .a d v a n c e  1 
3 lb. pa lls  . . .a d v a n c e  1

Sm oked Maats
H am s, 14-16 lb. 85 @86
H am s. 16-18 lb. 34% @85
H am s, 18-20 lb. 88 @84
H am , d ried  beef

s e ts  ................ 41 @42
C alifo rn ia  H am s 26 @27
Picnic  Boiled

H am s .............. SB @40
Boiled Hama . . 61 @62
Minced H am a . . 22 @28
Bacon .................. . 39 @52

Saueagee
Bologna ........................... 18
L iver ..............................  13
F ran k fo rt ..................... 19
P o rk  ......................  14 @15
Veal ...................... ......... 11
T ongue ........................ 11
H eadcheese .................. 14

Bear
Boneless ........  26 000
Rum p, new  . .  80 060

27 00 
81 00

Pig's Past
% bbl............................... 1 76
% bbls., 40 lbs.............. 8 40
% bbls. .......................... 9 00
1 bbl................................. 16 0*

Trip*
K its, 15 lbs. ......... ..........  00
% bbls., 40 lbs. . ........  1 60
% bbls., 80 lbs. . . . .  8 00

Casings
Hogs, p e r  lb. . . . -----58 @86
Beef, round  se t . . . .  19@20
Beef, m iddles, s e t . .  45@56
Sheep .................. 1 15 @1 85

Uncolored Oleomargarine
Solid D a iry  ..............  88@39
C ountry  Rolls ............30031

Canned Meats
Red Crown B rand

Corned B eef ................. 4 26
R oast B eef - ..................  4 25
R oast M utton  .................4 20
V eal L oaf ....................  1 40
V ienna Sty le Sausage 1 40
S ausage M eat .................3 65
P o tted  M ea t ...................67%
D eviled M eat ................. 67%
G erm an Deviled H am  3 00 
H am b u rg  S teak  and

Onions ....................  1 70
Corned B eef H ash  . .  1 70
Cooked B ra in s  ...............3 10
Cooked L unch T ongues 3 35 
Cooked Ox Tongues .15 55 
Chill Con C arne . . . .  1 80 
Sliced Bacon, m edium  3 35 
Sliced Bacon, large . 5 55 
Sliced Beef, 2% oz. . 1 80 
Sliced Beef, 3% oz. 2 25
Sliced Beef, 5 oz.......... 3 00
Sliced Beef, 7 oz. . . .  8 90 
Sliced Be'ef, tin , 3% oz. 2 25 
Sliced Beef, tin , 7 oz. 8 90

RICE
F ancy  H ead  ................  12%
Blue Rose ......................  12

ROLLED OATS
M onarch, bb ls ............ .. 10 00
Rolled A vena, bbls. 10 25 
S teel C ut, 100 lb. sks. 5 20 
M onarch, 90 lb. sacks 4 90 
Q uaker, 18 R egu lar . .  2 10 
Q uaker, 20 F am ily  . .  5 50

SALAD DRESSING  
Columbia, % p in ts  . .  2 25 
Columbia, 1 p in t . . . .  4 00 
D urkee’s large, 1 doz. 5 25 
'D urkee’s m ed., 2 doz. 6 00 
D urkee’s P icnic. 2  doz. 2 90 
S n ider’s large.- l  ooz. 2 40 
S n ider's , Small, 2 dog. I  45

SALERATUS
P acked  60 lbs. in  box 

A rm  and  H am m er . .  3 25 
W yandotte, 100 %s . .  3 00

SAL SODA
G ranula ted , bbls...........1 95
G ranu la ted  100 lbs. ca. 2 10 
G ranu lated , 363 pkgs. 2 26

SALT  
Solar Rock

56 lb. sacks  ......................  55
Common

G ranulated , F i n e ........  2 20
M edium . F ine ..............  2 25

SALT FISH 
Cod

M iddles ............................... 23
T ablets , 1 lb ....................... 25
T able ts , % lb ................  1 75
W ood boxes ................... 19

Holland Herring
S tandards , bbls............
T. M„ bbls......................
S tandard , kegs ..........
Y. M., kegs ................

H erring
K  K  K  K, N orw ay  . .  20 00
8 lb. pails  . ................  1 40
C ut L unch  ....................  1 25
Boned, 10 lb. boxes . . . .  29 

T ro u t
No. 1, 100 lbs................... 12
No. 1, 40 lbs....................
No. 1, 10 lbs...................
No. 1, 3 lbs......................

M ackerel
M ess, 100 lbs.............  25 00
M ess, 50 lbs................  13 26
M ess, 10 lbs...............  2 95
Mes3, 8 lbs..................  2 30
No. 1, 100 lbs.............  24 00
No. 1, 50 lbs..............  12 75
No. 1, 10 lbs.....................2 80

Lake H erring  
% bbl., 100 lbs.................7 50

SE ED S
A nise ............................  45
C anary . S'm yrna ........  20
C araw ay  ......................  55
Cardom on, M alabar 1 20
Celery ................ ............ 65
Hem p, R ussian  ..........  12
M ixed B ird  ..................  13%
M ustard , w hite  ........  40
Poppy ............................  75
R ape ..............................  15

SHOE BLACKING 
H andy  Box, la rge  3 dz. 3 50 
H andy  Box, sm all . . .  1 25
B ixby’s R oyal Polish  1 20 
M iller’s Crow n P olsh  90 

SNUFF
Sw edish R apee 10c 8 fo r 64 
Sw edish Rapee, l  lb. gls 60 
N orkoping, 10c, 8 for . .  64 
Norkoping, 1 lb. g lass  . .  60 
Copenhagen, 10c, 8 fo r 64 
Copenhagen, 1 lb. g lass  60

SOAP
Jam es  S. K irk  & Com pany
A m erican  Fam ily , 100 7 00 
Jap  Rose, 50 cakes . .  4 30 
K irk ’s W h ite  F lake  . .  6 00

L au tz  Bros. & Co. 
Acme, 100 cake3 . . . .  61 25 
Big M aster, 100 blocks 7 00
Climax, 100s ..............  6 55
Climax, 120s .........   5 00
Queen W hite , 100 cks. 5 40 
Oak L eaf, 100 cakes 6 25 
Queen Anne, 100 cakes 6 25 
L au tz  N ap h th a , 100s 7 00

P ro c to r & Gam ble Co.
Lenox ............................  6 00
Ivory, 6 oz......................  8 00
Ivory, 10 oz.......... ....... 13 40
S ta r  .............................. ." 6 25

Sw ift & Com pany 
Classic, 100 bars, 8 oz. 6 75 
Sw ift’s P ride, 100 8 oz. 5 75
Quick N ap th a  ..............  6 50
W hite  L aundry , 100 8

oz.................................... h 90
Wool, 24 bars, 6 oz. 1 60 
Wool, 100 bars, 6 oz. 6 50 
Wool, 100 bars , 10 oz. 11 00 
C lassic, 100 bars, 8 oz. 6 75

T radesm an  Com pany 
B lack  H aw k, one box 4.50 
B lack H aw k, five bxs 4 25 
B lack  H aw k , te n  bxs 4 00 

B ox co n ta in s  72 cakes. I t  
Is a  m ost rem ark ab le  d ir t  
and  g rease  rem over, w ith 
out in ju ry  to  th e  skin.

Scouring Pow ders 
Sapolio, gross lo ts  . . . . 9  50 
Sapolio. h a lf  gro. lo ts  4 85 
Sapolio. single boxes 2 40
Sapolio, h and  ..............  2 40
Q ueen A nne, 30 can s  1 80 
Queen Anne, 60 cans  3 60 
Snow M aid, 30 cans  . .  1 80 
Snow M aid, 60 cans  . .  3 60

W ashing Powders 
Snow Boy, 100 5c . .  3 95 
Snow  Bby, J.00 14 oz. 6 00 
SnbW Boy, 24 pkgs, 5 50 
Snow Bby, 20 pkgs. 6 00

Soap Pow ders
Johnson’s F ine, 48 2 5 75
Johnson’s  XXX 100 .. 5 75
L au tz  N aph tha, 60s .. 3 60
Nine O’c lock  .............. 4 25
O ak Leaf, 100 pkg3. 6 00
Old D utch  C leanser 4 00
Queen Anne, 60 pkgs. 3 60
R ubrN o-M ore .............. 5 00
Sunbrite, 100 cans . . . . 4 50
Sunibrite, 50 cans  . . . . 2 30

SODA
Bi Carb, K egs ............ . 3%

« p ic E a
W hole Sploee

Allspice, J am a ic a  . . . . @18
Cloves, Z anzibar . . . . @40
Cassia, C anton .......... @30
C assia, 6c pkg. doz. @40
G inger, A frican  ........ @15
G inger, Cochin .......... @20
Mace, P en an g  ............ @90
Mixed, No. 1 .............. @17
Mixed, No. 2 .............. @16
Mixed, 5c pkgs. doz. @45
N utm egs, 70-8 .......... @50
N utm egs, 105-110 . . . @45
Pepper, B lack ............ @30
Pepper, W hite  ............ , @40
Pepper, Cayenne ___
P ap rik a , H u n g arian

@22

P ure  Ground In Bulk
Allspice, J am a ic a  . . . @20
Clove3, Z anzibar . . . . @50
Cassia, C anton ........ @40
Ginger, A frican  ........ @28
M ustard  ........................ @42
M ace, P en an g  ---- @1 00
N utm egs ...................... @42
Pepper, B lack .......... @34
Pepper, W hite .......... @43
Pepper, C ayenne . . . . . @29
P ap rik a , H u n g arian ..@ 60

Seasoning
. . . 9 0Chill Pow der, 10c . . .

Celery Salt, 3 oz. . . . . . . 9 5
Sage, 2 oz ...................... . . . 9 0
Onion S a lt .................. 1 35
G arlic .................... ........ 1 35
Ponelty , 3% oz............ . 2 25
K itchen  B ouquet ___. 2 60
L au re l L eaves .......... . . .  20
M arjoram , 1 oz............ . .  90
Savory, 1 oz.................
Thym e, 1 oz................

. . .  90

. . .  90
Tum eric, 2% oz. . . . . . .  90

STARCH
Corn

K ingsford, 40 lbs. ... 11%
Muzzy, 48 1 lb. pkgs. • • 9%
Pow dered, b a rre ls  .. 16
Argo, 48 l  lb. pkgs. . . 4 00

Kingsford
. 11%Silver Gloss, 40 lib . .

Glow
Argo, 48 1 lb. pkgs. . . 4 00
Argo. 12 8 lb s ............ . 2 80
Argo, 8 5 lbs................ . 3 15
Silver Gloss, 16 31bs. . .11%
Silver Gloss, 12 61bs. ..11%

Muzzy
48 lib . packages . . . . • • 9%
16 31b. packages ---- . . 9»A
12 61b. packages . . . . . .  9%
50 lb. boxes .............. . .  6%

SYRUPS
Corn

. . .  75
H alf B arre ls  ..............
Blue K aro, No. 1%,

. . . 8 1

2 doz............................ . 3 30
Blue K aro, No. 2, 2 dz. 3 90
Blue K i.ro, No. 2%, 2

dnx......................... .. 4 85
Blue K aro, No. 5, 1 dz. 4 95
B lue K aro, No. 10%,

1 doz. ........................ . 4 70
R ed K aro, No. 1%, 2

doz................................ . 3 45
R ed K aro, No. 2, 2 dz. 4 25
Red K aro  No. 2% 2 dz. 5 30 
R ed K aro, No. 5, 1  dz. 5 15
Red K aro, No. 10, %

doz.................................. 4 90
P ure  Cane

F a ir ..............................
Good ..............................
Choice ..........................

TA BLE SAUCES
L ea & P err in , large . .  5 75
L ea  & P err in , sm all ..  3 25
Pepper .......................... . 1 25
Royal M int ................ . 1 50

. 3 00
E ngland’s P rid e  . . . . 1 25
A -l, large .................. . 5 00
A -l, sm all .................. . 2 90
C apers ........................ . 1 80

TEA
Japan

M edium  .................... 34@38
Choice ........................ 35@38
F an cy  ...................... ..
B asket - F ired  M ed’n.

45055

B ask e t-F ired  Choice 
B ask e t-F ired  F ancy  
No. 1 N ibbs ............ . @50
Siftings, bulk .......... ,. @21
Siftings, 1 lb. pkgs. @23

G unpow der
M oyune, M edium .. 35@40
M oyune, Choice . . . . 40@45

Young Hyson
35040
50060

Choice .............. ..
F ancy  ........................

Oolong
Form osa, Medium . .  40 @45 
Form osa, Choice . .  46@50 
Form osa, F an cy  . .  65@76

English Breakfast 
Congou, M edium . .  40@45 
Congou, Choice . . . .  45@50 
Congou, F ancy  . . . .  50@60 
Congou, Ex. F an cy  60@80

Ceylon
Pekoe. M edium  . . . .  40@45 
Dr. Pekoe, Choice ,.46@48 
F low ery  O. P . F an cy  55@60

TWINE
C otton, 3 p ly  cone . . . .  60 
C otton, 3 ply balls . . . .  60 
H em p , 6 p l y .......................25

WRAPPING PAPER
F ibre, M anila, w h ite  5 
F ibre, M anila, colored
N d. 1 F ib re  ..................  7
B u tchers’ M anila . . . ' . .  6
K ra ft .............. ............... 8%
W ax B u tte r, sh o rt c’n t  20 
P a rch m ’t  B u tte r, rolls 20

YEAST CAKE
Magic, 3 doz...................1 15
Sunlight, 3 doz.............. 1 00
Sunlight, 1% doz........... 50
Y east Foam , 3 doz. . .  1 15 
Y east Foam , 1% doz. 58

YEAST—COMPRESSED 
F le ischm an, p e r doz. . .  2*

VINEGAR
Cider, B en ton  H arb o r . .  29 
W hite  W ine, 40 g ra in  20 
W hite  W ine, 80 g ra in  26 
W h ite  W ine, 100 g ra in  29 
O akland V inegar & P ickle

Co.’s  B rands.
O akland Apple C ider . .  35 
B lue R ibbon Corn . . . .  25 
O akland W h ite  P ick ling  20 

P ack ag es  no charge.
W ICKING

No. 0, p e r g ross ..........  70
No. 1, p e r gross ........... 80
No. 2, p e r gro3s . . . .  1 20 
No. 3, p e r gross . . . .  1 90

W OODENW ARE
B askets

Bushels, wide band,
w ire  hand les ..........  2 00

B ushels, w ide band,
wood handles ..........  2 25

M arket, drop handle . .  85
M arket, single handle 90
M arket, e x t r a ............... 1 35
Splint, la rg e  ..............  8 00
Splint, m edium  ..........  7 00
Splint, sm all ..............  6 00

B u tte r P la te s  
W ire  E nd

% lb., 250 in  c ra te  . . . .  60
1 lb., 250 in  c ra te  . . . .  65
2 lb., 250 in c ra te  . . . .  75
3 lb., 250 in  c ra te  . . . .  85
5 lb., 250 in  c ra te  . . . .  1 15

C hurns
B arrel, 5 gal., each  . .  2 40 
B arrel, 10 gal. each  . .  2 55
Stone, 3 ga l.......................  39
Stone, 6 ga l.......................  78

C lothes P ins 
Round H ead

4% inch, 5 gross . . . .  1 60
C artons, 60 24s ........  4 50
Carton3, 25 60s ..........  4 40

Egg C ases
No. 1, S ta r  ..................  4 00
No. 2, S t a r ....................  8 00
12 oz. size ...................  4 50
9 oz. size ....................  4 25
6 oz. size ......................  3 90

F aucets
Cork lined, 3 in ............... 70
C ork lined, 9 in .................... 90
Cork lined, 10 in. . . . . .  90

Mop Sticks
T ro jan  sp rin g  ..........  1 75
Eclipse p a te n t sp rin g  1 75
No. 1 com m on ..........  1 75
No. 2, pa t. b ru sh  hold 1 75
Ideal, No. 7 ................... 1 75
121b. co tton  mop h eads 3 00
9 lb. co tton  mop heads 2 40

P a ils
10 q t. G alvanized . . . .  3 50
12 q t. G alvanized . . . .  3 75 
14 qt. G alvanized . . . .  4 25 
F ibre ..............................  8 00

Toothpicks
Ideal ..................................  65

T rap s
Mouse, wood, 4 holes . .  60 
Mouse, wood, 6 holes . .  70 
Mou3e, tin , 5 holes . . . .  65
R at, wood ..................  80
R at, sp ring  ..................... 80
Mouse, sp ring  ................. 20

Tubs
No. 1 F ib re  ................. 42 00
No. 2 F ib re  ................  38 00
No. 3 F ib re  ............... 33 00
L arg e  G alvanized . .  12 00
M edium  G alvanized 10 50 
Sm all G alvanized . . . .  9 50

W ashboards
B an n er Globe ..............  4 75
B rass, Single . ............. 6 00
Glass, Single ..............  5 50
Double P ee rle ss  ........  7 00
Single P ee rle ss  ..........  6 25
N o rth e rn  Q ueen . . . .  5 50
U niversal .............   6 25

W indow C leaners
12 in ......................................... 1 65
14 in ......................................... 1 85
16 in ......................................... 2 30

Wood Bowls
13 in. B u tte r  .............   3 00
15 in .  . B u tte r  ..............  7 90
17 in. B u t t e r ..............  U  00
19 in. B u t t e r ............ . 12 00

SPECIAL 
Price Current

AXLE GREASE

KITCHEN
KLENZER

80 c a n je a s e s ,  $4 p e r case

PEANUT BUTTER
1 v a r —

Bel-Car-Mo Brand
8 oz.. 2 doz. in case  ..3  10
24 1 lb. pa ils  ..............  6 10
12 2 lb. pails  .............. 5 90
5 lb. pails, 6 in  c ra te  6 10
10 lb. pails  .................  20%
15 lb. pails .................  20%
25 lb. pails  .................  20
50 lb. tin s  '...................  19%
100 lb. d rum s 19%

SALT
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Big Savings Out of Little Things.
I t  was a wise man who first as

serted that it is the little things in 
life which count. A lm ost every day 
there is proof of it in the business 
world, and in many cases it m akes 
for the further enrichm ent of indiv- 
uals o r firms. O ften these little 
things are, on their face, so small 
that they appear too trivial to give 
a second thought, but, given this 
thought, they turn out to  be of con
siderable financial importance.

F o r years on end buyers of propri
etary  medicines have been afforded 
an opportunity  of whiling away time 
by reading labels on the bottles, find
ing am ong the inform ation given 
there everything from the form ula of 
the contents to directions in Turkish 
as to  the best m anner in which the 
medicine can be introduced into the 
human system. Frequently, in fact 
generally, the literary  efforts of the 
label w riters are so extensive as to 
require m ore than one paster per bot
tle, with the a ttendant expense of 
turn ing them  out.

Not so very long ago, however, 
some bright mind figured out a way 
of delivering the m aker’s m essage to 
the public with a considerable saving 
of time and money to the form er. I t  
is a m ethod that can be used only on 
bottles containing colorless medi
cines, such as m ineral oils, certain 
mouth washes, etc., but in connection 
with these it has saved thousands of 
dollars and prom ises to  save many 
thousands more. The scheme is to 
print one label on both sides, thereby 
not only saving on paper stock— 
which is very expensive at the pres
ent tim e—but saving on labor by 
having to paste only one label on 
each bottle in place of two. I t  is sur
prisingly easy to read the prin ting  on 
the reverse side of the label through 
the contents, the liquid, in fact, hav
ing a tendency to magnify th t letters. 
W hile there m ight be some objection 
to  this plan where there was need of 
considerable .m atter on the back of 
the label, and it is lim ited in scope, 
there is no question of its saving 
money in cases where it can be used.

A certain m anufacturer of high 
grade shoes for men, about two years 
ago engaged an active young man as 
production m anager. H is chief duty 
was to see that the factory turned 
out as many pairs of shoes a day as 
possible, but no obstacles were 
placed in his way in case he sought 
a way to  save money w ithout lessen
ing the quality of the shoes. The 
young.m an, being eager to show his 
mettle, figuratively went over the 
prem ises and processes of the factory 
with a fine comb.

F o r some tim e his best efforts to 
save m oney were fruitless, but one 
day an idea occurred to him sudden
ly. W ithout saying much about it he 
had a special pair of shoes made for 
the head of the business and induced 
the la tte r to give them  a thorough 
try ing  out. A fter the “big boss” had 
worn the shoes long enough for 
them  to show any defects that m ight 
be expected to  appear in a really 
good shoe, the production m anager 
asked his chief w hat he thought of 
them. Still in the dark as to where

a change had been made, the latter 
adm itted th a t they seemed all right 
to him. T hen the young fellow un
covered his hand. W hat he had done 
was to back the tongue with a some
what less expensive fabric than had 
previously been used, and the general 
adoption of the cheaper cloth which 
followed saved the company consid
erably m ore than his salary within a 
year. I t  was not a case of lessening 
the value of the shoe to the wearer, 
even to the slightest extent, for later 
experim ents showed conclusively th a t 
the first cloth was too good for the 
purpose tb  which it had been put 
and that it had not been a wise th ing  
to  use it that way in the first place.

Some years ago, as much as to pre
vent crowding of its files as to save 
the cost of the paper involved, one of 
the best-known of the trade associa-. 
tions hit upon the plan of having car
bon copies of letters received by it 
made on the backs of these letters, 
ra ther than on separate sheets. W hile 
a com paratively little thing, as busi
ness goes, this scheme fulfilled) a 
triple duty. Not only did it save 
space, which in turn saved rent, but 
it did away with the loss of separate 
carbon copies—a thing which often 
happens in the best regulated offices 
and which generally causes consid
erable less, of time tem per, and effort 
to  overcome. In  addition to  this, 
with the coming of the war and the 
consequent increase in the cost of 
paper, the scheme had the virtue of 
actually saving a lot of m oney that 
otherw ise would have had to  be 
spent. So well did the W ar Indus
tries Board think of the plan that it 
suggested it be employed as general
ly as possible.

Also along the line of saving 
money in relation to their co rres
pondence, although some critics of 
the plan aver that it is made at the 
expense of courtesy, is the practice 
that has been adopted by some busi
ness houses of om itting all “compli
m entary” salutations and endings to 
letters. Am ong the term s tabooed 
are the “Dear Sirs,” “ Gentlem en,” 
“Yjours tru ly ,” etc. By defenders of 
the plan it is pointed out th a t to  write 
the first and last of the foregoing 
term s in each of the thousands of 
letters sent out in the course of a 
year takes up considerable tfmel— 
which also m eans money—w ithout 
adding anything to the value of the 
missives.

Perhaps less directly a money 
saver than the instances related here
tofore, but w orthy of m ention be
cause of the num ber of com plaints it 
saves his employer, is an idea con
ceived by a delivery boy for one of 
the so-called neighborhood dry goods 
stores. This young man, who made 
the bulk of his deliveries a fter school 
hours, frequently found the custom er 
not a t home when he called w ith the 
goods. N ot w ishing to carry the 
m erchandise back to the store and 
make a second delivery later—and 
also not w ishing to leave the cus
tom er in doubt as to the w hereabouts 
of her purchase—he hit upon the plan 
of w riting a note in which he stated 
with whom he had left the package.

Build Now
The U. S. Department of Labor is making a 

strong plea for a build-now campaign related to 

home, factory, church, school and road building.

The prosperity of the building trades brings 

prosperity to grocers generally and it therefore 

should be encouraged by the food trades.

Build N ow
In your own business this is a good slogan, 

for many grocers build one month and tear down 

the next. They build when they sell high 

quality goods bearing standard brands and they 

tear down when they sell poor quality goods 

under little known brands.

You build when you buy and sell Light

house and Red Cap brands, for these are high 

grade goods and are largely advertised so that 

consumers call for them.

To build steadily a gradually increasing 

grocery business you must sell Lighthouse and 

Red Cap brands, month in and month out; so 

that people may know they are sure to get goods 

of standard quality and uniform excellence when 

they buy at your store.

N A T IO N A L  G R O C E R  
C O M PA N Y

Grand Rapids 
Lansing 
Cadillac 
Traverse City
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BUSINESS WANTS DEPARTMENT
Advertisem ents Inserted under th is  head for three cen ts a word th e first 

Insertion and tw o cents a word for each subsequent continuous Insertion. 
If se t In capital letters, double price. No charge less than 25 cents. Cash 
must accompany all orders.

If ’ie had to re tu rn  the package to  
the store, he said so.

T his not only made it possible for 
the custom er to  locate her stuff a t 
once but, in case it was not possible 
to  leave it with any one, it saved the 
store from  the charge that no a t
tem pt to  deliver it had been made. 
Possibly because he did not realize 
its value, the boy did not make the 
scheme known to the owner of the 
store. W hen is was called to his 
attention  by a pleased shopper, how
ever, the p roprieto r took up the idea 
a t once and had cards printed in 
order to reduce to a minimum the 
tim e and work of telling a customer 
where her purchase had been left. 
These cards are now used by all of 
the store’s delivery men.

Looks Like Too Great Disparity in 
Price.

F orty  cents a pound is demanded 
for Oregon prunes in the East.

T hey are necessarily last year’s 
O regon prunes, for which the h igh
est price paid O regon grow ers was 
eleven cents.

H ere you have example of profiteer
ing of the rankest kind. F o r all his 
toil, all his investm ent, all his years 
of nonprofit in prune growing, the 
grow er got eleven cents, while the 
transporta tion  companies and m ostly 
the speculators and food gam blers 
take the tw enty-nine cents between 
the grow er’s price and the consum er’s 
price.

The Pacific coast produces all the 
prunes grown in America. The Pa
cific coast is en titled  to  the fruit of 
its industry. T here is a reasonable 
profit th at the E ast should receive in 
handling the Oregon prunes. But 
there is no reason why E astern  specu
lators should take three tim es as 
much profit out of O regon prunes as 
the grow er gets.

H ere is a profit of 300 per cent, be
tween the tim e the prunes leave the 
farm and the time they reach the con
sumer. The New Y ork housewife 
sighs as she pays the price for a few 
pounds of prunes and supposes the 
high price is accounted for in the gen
eral advance in the high cost of liv
ing. O ut here in Oregon, where the 
prunes are grown, we know th at there 
is not the slightest excuse for the 
price she is compelled to pay and th at 
it is a case of outrageous and ex to r
tionate profiteering.

And here is the point: On how 
many articles for which all of us are 
paying outlandish prices is there the 
same kind, of profiteering and goug
ing?

Is the Governm ent not under obli
gation to  deal with the situation? If 
the gam bling goes on, will there be 
a limit reached, against which the 
people will rebel?

In  O regon fruit grow ers have o r
ganized a state-wide association for 
m arketing their own product. I t  is 
an effort to  circum vent the  gam blers 
and establish sane distribution. I t  
will combat the highly speculative 
and gam bling practices from which 
both producer and consum er suffer. 
The association m erits the support 
and good will of all Oregon.—O regon 
Journal.

W A N TED  
CLOTHING  
BUSINESS 

WILL PAY  
CASH

Will pay spot cash for a food established 
Clothing. H at & Gents Furnishing business. 
Must stand the strictest investigation and 
has been a money maker for years. Give 
all particulars to

No. 1001, care Michigan Tradesman.

F o r Sale—V arie ty  and  w all paper 
s tock , located  in a  good u p -to -d a te  tow n 
of 3,000 people. Fu ll p a rticu la rs  given to  
an y  in te re s ted  p a rty . A ddress No. 367, 
c a re  Mich igan  T radesm an .__________ 367

GARAGE EQ U IPM E N T — F o rd  and  
Dodge p a r ts ;  a lso accessories  and  com 
plete  se t of tools. R. P. Jeavons, New
Boston, M ichigan.___________________ 368_
_ W A N T E D —T inners  fo r inside an d  o u t
side w ork. S teady job. N ationa l Cornice
Co., L im a, Ohio._____________________ 369
- F o r  Sale—B est sm all s tock  of shoes, 

ru b b ers  a n d  m en’s  fu rn ish ings, in  b e s t 
location  and  b e s t c ity  of i ts  size in  
S ou the rn  M ichigan. Selling reason , ill 
health . L ive w ire proposition. In v e s ti
gation  solicited. A ddress No. 370, care  
M ichigan T radesm an ._______________ 370

A d m in is tra to r’s Sale—Stock of general 
m erchandise  and  s to re  fixtures, belonging 
to  th e  la te  W . B. F ishbeck  of Howell, 
M ichigan, for sale  to  close up  th e  e s ta te . 
T h is  s tock  is in  firs t c lass  condition. A d
dress  F red  P. D ean, A dm in is tra to r, 
Howell, M ichigan. 371

FOR L E A SE —ST O RE ROOM 30 x  1 0 0 -  
T H R E E  floors an d  basem en t in th e  h e a r t 
of th e  re ta il  cen ter. W onderful oppor
tu n ity  fo r fu rn itu re , shoes, general store, 
m illinery an d  read y -to -w ear. F o r  fu r th e r  
pa rticu la rs , add ress  J . J . Reib, Quincy, 
Illinois. __________________________ 372 

W an ted —T inner. M u3t be good fu r 
nace m an. U nion shop. S teady  w ork. 
T elephone o r w rite  a t  once to  G. B. 
W atro u s  Sons, W aukegan , Illinois. 373 
W an ted —H u stle r  trav e lin g  re ta il  grocery  
trad e , G rand R apids, K alam azoo an d  a d 
ja c e n t te rr i to ry  to  hand le  a ttra c tiv e  line 
on liberal com m ission basis. W ill a r 
ran g e  fo r in terv iew . A ddress No. 374,
ca re  M ichigan T radesm an .__________ 374__
"" W anted—C ream ery  o r cheese factory , 
ru n n in g  o r idle, o r good location. A d
dress  No. 375, care  M ichigan T radesm an. 
_____________________________________ 375_

F o r Sale—A live an d  grow ing d rug  
sto re , estab lished  25 y ears; exchange for 
rea l e tsa te ; p a r t  paym ent, on tim e; con
tro ls  th e  A m erican  D ru g g is ts’ Syndicate 
B ranch ; build ing  and  conditions su itab le  
to  e stab lish  w holesaling. A ddress P . G. 
L ucas, 717 So. A lamo, San Antonio, 
Texas._______________________________ 376

FO R  SALE!—1 GOOD MOGUL ROAD 
GRADER, 5 R ussell w agons, su itab le  fo r 
h au lin g  w ith  a  tra c to r ; a ll in first class 
condition. INGRAM -DAY LUM BER 
COMPANY, Lym an, M ississippi. 377

F o r Sale—One of th e  b e s t equipped 
p laces in  M ichigan; w holesale and  re ta il  
bakery , no foreign  b read  sold in tow n; 
re s tau ran t, only e a tin g  p lace in tow n; 
confectionery; soda foun ta in . Located  in 
b e s t build ing  on b u sies t corner of tow n 
of 1,700 population. M ust be seen  to  a p 
prec ia te . G. W . Lutz, 246 Garfield Ave., 
B a ttle  Creek, M ichigan._____________ 378

Do you w an t to  loca te  in  rich  a g r i
cu ltu ra l sec tion?  H ave  tw o  2 -sto ry  b rick  
s to res, 66 x  20 f t. each, located  a t  R ead 
ing, M ichigan, w hich I w ill sell a t  low 
price, on te rm s. S to res could be vm ade 
double. L ive business tow n of 1,100 w ith  
splendid  tra d in g  te rr i to ry  ex tend ing  from  
five to  e ig h t m iles. B. J . K ingston, 
Jackson , M ichigan._________________  879

F o r Sale—P rosperous  general m erch an 
dise business in live tow n. A ddress No. 
380, care  T radesm an . 380

F o r Sale—Going o u t of business, will 
sell o u r en tire  s tock  a t  invoice o r  job  it  
a t  $25,000. W ill sell o r lease  s to re  25 x 90. 
S to re  and  fixtures, $5,000. A profitable 
business, b u t have  served  m y tim e and  
w a n t to  g e t out. Stock includes 3,000 
p a irs  shoes, s ta n d a rd  quality . Good 
stock  of groceries bought righ t. B usi
ness  of $50,000 p e r  y e a r  c an  be handled 
a t  10 p e r cen t, n e t  profit. Ideal location. 
H arm on ious business re la tio n s  an d  good 
w ill of prosperous com m unity  go w ith  
th e  job. A. H . A bram s, Law rence, 
M ichigan. 381

F o r Sale—Stock of general m erchandise  
consisting  of boots, shoes, rubbers, ladies 
and  g en ts ’ fu rn ish ings, d ry  goods, g ro 
ceries, etc. W ill invoice w ith  fix tures 
ab o u t $11,000. L ocated  in th e  b est little  
tow n in  M ichigan. R eason fo r selling, 
hea lth  failing. J. A. Zulauf, Ubly, M ich
ig a n ________________________________ 356

F o r Sale—G eneral s tock  and  sto re
building. P ro p erty  w o rth  $15,000. Stock
can be reduced. W ill sell on easy  te rm s. 
R eason fo r selling, o th e r  business. V. 
Thom sen E s ta te , Gowen, Mich. 382

FO R SA L E —GROCERY AND M AR
K E T ; $10,000; one-ha lf cash ; s tock  and  
fixtures, $13,000; $150,000 yearly  business. 
H . S. SNYDER, JR .. G ary  Jnd. 283

STOCK of general m erchand ise  fo r 
sale, a  business  opportun ity  fo r an y  one 
w ith  from  $25,000 to  $30,000, located  In 
th e  best and  m ost th riv in g  tow n In 
K ansas, population  7,000. T h is  stock  
consists  of d ry  goods, m en’s fu rn ish ings, 
shoes and  groceries. W ould sell any  po r
tion  an d  stock  could be reduced to  su it 
pu rchaser. R eason for selling, closing an 
e sta te . B usiness estab lished  since 1898. 
A ddress Box 16, W ellington, K ansas.

384
FO R SALE—FOR CASH ONLY, GRO

CERY AND M EA T M ARK ET located  in 
th e  b e st lead  and  zinc tow n in tjie  world. 
P opula tion  9,000. Stock and  fix tures will 
mvolce abou t $6,000. Doing $100,000 cash  
business a  year. Also new  concrete  
building, tw o  sto ry , size 25 x  100, will 
sell o r ren t. M ust sell a t  once on a c 
count of poor health . A ddress E . P . M. 
GROCERY, PIC H E R , OKLAHOMA. 385

F o r Sale—H ard w are  and  fu rn itu re
stock. T w o-th ird s  of w holesale price. 
11 E . Springfield Ave., C ham paign, Illi
nois. 386

W an ted—Sm all s tock  m erchandise . 
N o rth e rn  M ichigan, p referab ly  U pper 
P eninsula . A. E . G reene, M echanic & 
Pearl, Jackson , M ichigan. 387

Special Sales Conductors. A. E . G reene 
Sales Co., Jackson , M ichigan. 388

F o r Sale—H ave com plete ou tfit fo r 
m an u fac tu re  of Ice cream . B argain  if 
ta k e n  now. Box 52, N orthville, M ich
igan. 358

Vogt’s Rebuilt 
Cash Registers
Get our prices.
All makes and styles. 
Hundreds of satisfied 
customers brought to 
us through Michigan 
Tradesman. Ask for 
information.
J. C. VOGT SALES CO. 

Saginaw, Mich.

FOR SA LE—ONE SIX -D RA W ER  R IB 
BON CASE, tw o good W eiss coun ter 
cases. A ddress J . E . Lugibill, Bluffton, 
Ohio._______________________________  354

E X P E R IE N C E D  m erchan t, age 25, 
w an ts  place a s  trav e lin g  salesm an  in 
A rk an sas  w ith  d ry  goods o r g e n ts ’ fu r
n ish ing  o r overalls, sh irts , etc. ELTO N  
BRONSON, A tkins, A rkansas. 359

Cash R eg iste rs  (all m akes) bought,
sold, exchanged and  repaired . R E B U IL T  
CASH R E G IS T E R  CO., Incorporated , 122 
N orth  W ash ing ton  Ave., Saginaw , M ich
ig a n _____________________________________128 •

W ill p ay  cash  fo r w hole o r  p a r t  stocks 
of m erchandise. L ou is  Levlnsohn, Sagt- 
iniw, M ichigan.______________________787

H ighest p rices paid  fo r a ll Kinds of 
s tocks of m erchandise. C harles Gold- 
stone, 1173 B ru sh  S t., D etro it. 149

P ay  spo t cash  fo t  clo th ing  and  fu rn ish ' 
ing goods stocks. L . S ilberm an, 106 E  
H ancock, D etro it. 219

F o r Sale—Two la rg e  and  fu lly  equip
ped w oodw orking au to  an d  tru c k  body 
p lan ts , w ith  s teelw ork ing  m ach inery  fot 
tru c k s  an d  tra ile rs , if desired. F u ll la 
bor g u a ran teed . B est of sh ipp ing  fac il
ities. See th ese  p lan ts  a t  once. W . J . 
P a rk e r, Owner, C orunna, M ichigan. 334

W anted—M eat c u tte r  a t  once. P re fe r  
a ll around  m ea t m an. Good w ages. W ire  
m y expense. C has. H . John, N orthpo rt, 
M ichigan.___________________________ 361

F o r Sale—Shoe s tock  and  business in 
live c ity  of 5,000 population; s to ck  in  fine 
condition, a b o u t $9,000; will reduce  to  
s u it  pu rchase r. Reason; ow ner has o th e r 
int^tfsbcB. Lock Box 81, Laffyatnifm \y is - 
conain. 363

SPA R TA  P ik e  G arage fo r sale, one of 
th e  b e st pay ing  g a rag es  in th e  S ta te , 
full equipm ent, tires , accessories, e tc .; 
te rm s  to  su it. A ddress S parta , M ichigan.

'_______ __ __________  364
F o r Sale—Serviceable co tton  khak i

breeches, all sizes, bought from  G overn
m en t salvage d ep artm en t. $6 dozen, cash  
w ith  order. No C. O. D. George J . M ann, 
S p artan b u rg , South  C arolina. 365

COLEMAN «Brand)
T erpeneless

LEMON
and Pure High Grade

VANILLA EXTRACTS
Made on ly  by

FOOTE & JENKS
Jackson, Mich.

Bel-Car-M o
Peanut
B u tter

A product that pleases the cus
tomer and brings you a good 
return. Advertising campaign 
now on. Link up with it.

Ask Your Jobber

Watson-HiggmsMlg.Co.
GRAND RAPIDS. MICH.

Merchant ^ e'”’ ^  
Millers

Owned by Merchant*

Products sold by 
Merchants

Brand Recommended 
by Merchants

NewPerfectionFlour
Packed In SAXOLINPaper-lined 

Cotton, Sanitary Sacks

Washing Machines Are Making 
More Money For Grocers

Washing machines are showing how easy and 
economical it is to wash at home. Washing ma
chines are helping to increase the sale < I 
Fels-Naptha Soap, because Fels-Naptha Soap makes 
even a washing machine do better work. The 
naptha it contains is churned into every fibre of a 
garment and all the dirt is removed.

Keep FELS-N A PTH A  SOAP  
prominently displayed. Keep plenty on your shelves 
and in the stock room. The demand is heavy in hot 
weather because Fels-Naptha saves time and work. 
Women know they don't have to boil the clothes 
when they use Fels-Naptha, nor is hard-rubbing 
necessary.
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ESTIM ATING T H E  CROP.
The G overnm ent’s estim ate of an 

aggregate wheat crop of 1,161,000,000 
bushels for this year indicates a loss 
of 75,000,000 bushels during June, 
due to rust and o ther causes. The 
reduction is larger than was expect
ed, but it leaves a prom ise of an 
unprecedented crop, 244,000,000 bush
els in excess of last y ear’s and 135,- 
000,000 bushels above the bumper1 
yield of 1915. In  Ohio, Indiana, Illi
nois and M issouri there are 232,000,- 
000 bushels, or 33,000,000 bushels 
m ore than were harvested last year; 
K ansas has a yield of 193,713,000 
bushels. All these are record figures 
for the S tates mentioned.

The fact that combined yields in 
Kansas, Oklahom a and Nebraska ag 
gregate 319,011,000 bushels; 151,893,- 
000 m ore than last year, indicates 
th a t the Gulf ports, which are to  get 
a good p a rt of the  export business 
in th a t section, will be kept very 
busy this season. In the three big 
w heat States, M innesota and the Da
kotas, the indicated crop is 200,261,- 
000 bushels, or nearly 4,000,000 bush
els m ore than suggested a m onth ago.

T aking the w inter w heat crop, 
which is practically all cut, of 839,- 
000,000 bushels, there was a loss last 
m onth of 54,000,000 bushels, which 
still leaves it the largest yield yet 
recorded. In spring wheat the crop 
is 322,000,000 bushels, a loss of 21,- 
000,000 bushels last m onth, and of 
37,000,000 bushels compared with last 
year.

W ith  a wheat crop of 1,161,000,001» 
bushels and a carry-over of 57,539,000 
bushels, there is in prospect a total 
supply of 1,218,000,000 bushels, which 
is sufficient to  allow 618,000,000 bush
els for dom estic consum ption and an 
exportable surplus of 600,000,000 
bushels. T his is m ore than can be 
shipped. If export are actually 400,- 
000,000 bushels, there would be a 
carry-over in July 1, 1920, of 200,000,- 
000 bushels, which would place the 
trade in a  healthy condition and re
duce the cost of bread to  consumers, 
unless there should be a m aterial fall
ing off in the crop next year. Such 
a falling off is likely, as there is not 
the stim ulus for farm ers to  put in as 
much w heat as this year when 71,- 
526,000 acres were seeded. This is 
the largest acreage known.

PRICE REGULATIONS.
W h at m akes for caution in the 

m inds of m any is the possibility of 
a check being put to  inflated prices 
by some form  of official regulation 
in case restric tion  of buying is not 
caused by the inability or unwilling
ness of large num bers of people to 
pay what is asked. In  Italy  the 
o ther day the authorities put a stop 
to  food profiteering, and they have 
also intervened to fix the prices or 
profits of certain articles of wear. 
France and G reat Britain are doing 
m ore or less in similar directions. In 
M assachusetts last week punishm ents 
were m eted out for inflating fish 
prices. W hile the w ar was on, cer
tain m axim um  prices were fixed for a 
num ber of com m odities vritually at 
the request of the producers, who 
were afraid of the consequences of a

runaw ay m arket, and these prices—by 
no m eans m oderate—have now been 
exceeded in m any instances. T here 
is always a chance that the consum 
ing public, if goaded far enough, will 
rebel and insist on official regula
tions to  curb profiteers. An example 
in this sentim ent m ay be taken from  
Canada, when the House of Com
mons, after getting  the report of a 
special com m ittee which investigated 
the high cost of living, has passed 
a bill for the appointm ent of a tribunal 
som ewhat sim ilar to  the Federal 
T rade Commission in this country, 
but with g reater powers. The tribunal 
will have au thority  to restrain  
and prohibit “the m aking or taking 
of unfair profits for or upon the 
holding o r disposing of the neces
saries of life and all such practices 
w ith respect to  the holding o r dis
position of necessaries of life as in 
the opinion of the board are de
signed or calculated to  unfairly en
hance the cost or price.” R egula
tion of this kind is apt to spread, and 
it is not safe to  reckon on the con
tinued good-natured toleration  of the 
general public when it is getting  ex
ploited.

POLITICAL CHICANERY.
Governor Sleeper sent a represen

tative to  a Grand Rapids man with 
this enquiry:

“W ill you support G overnor Sleep
er for U nited S tates Senator to suc
ceed Senator Tow nsend if he will ap
point you a m em ber,o f the U tilities 
Commission?”

As the Grand Rapids m an happened 
to be a personal friend of Senator 
Townsend, he spurned the offer.

This action confirms the opinion the 
T radesm an has frequently expressed 
regarding G overnor Sleeper—th at he 
is a political shyster, because he 
makes no denial of the sta tem ent fre
quently prom ulgated th a t he under
takes to p rostitu te  the high office he 
disgraces by using his appointive 
power as a club to fu rther his own 
political ambition.

A man who will resort to  such 
m ethods is unfit to  hold any office of 
public tru st or responsibility.

His appointm ents have been uni
form ly bad because they have been 
dictated by political expediency, per
sonal ambition and party  degradation.

H is adm inistration has been the 
cheapest one from which Michigan 
has ever suffered—and we have had 
some m ighty cheap men in the  Gov
ernor’s chair in the past.

N ot content with the havoc he has 
w rought and the m iserable record he 
has made, Sleeper now threatens to 
become a candidate for a th ird  term  
I t  is to be hoped that his friends w ’.ll 
dissuade him from  such a course.

M ichigan has suffered enough in the 
past from men who make prom ises 
they do not keep; who misuse their 
position to  foist them selves into jobs 
they are not qualified to fill because 
of their m ediocrity and mendacity.

D on’t rush to the door and open it 
for Mrs. Banker when she goes out 
unless you are prepared  to  do the 
same for Mrs. W ashlady who goes 
out soon after.

T H E  SITUAT IO N IN  COTTON.
In the main, the trend of cotton 

quotations during the past week was 
upward. Sometimes this was because 
of and som etim es in spite of the 
w eather conditions and indications in 
the grow ing districts. From  all ac
counts the crop is in better shape than 
it was a t the time the Governm ent 
estim ates were prepared. I t  also 
seems certain th at the carryover to 
the new cotton year beginning Aug. 
1 will exceed 3,500,000 bales. Thus 
far no large consum ption in either 
dom estic o r foreign mills is indicated. 
But against these statistical data are 
the large possibilities of w hat may 
occur now that trad ing  with Germany 
may be resumed. A nother circum 
stance th a t m ay have a bearing in 
upholding prices is the  form ation of 
the bodies to  control the financing 
and sto ring  of cotton. T he la test of 
the projects, under the direction of 
the American Cotton Association, 
calls for subscriptions of $100,000 000. 
T he fund is to be used to m arket and 
handle dom estic cotton, including 
provision for storing  at least one-third 
of the crop. T his is to  be distinct 
from  the export organization which 
will a ttend to the financing of ship
m ents abroad. The goods m arket has 
continued exceedingly buoyant. Sales 
have been made by the  mills for de
liveries in volume up to  the end of 
the year, and, in combed yarn goods, 
up to the w inter of next year. F in 
ished goods are being rapidly ad
vanced in value to correspond to  the 
prices for those asked in the gray. 
Ginghams and o ther colored fabrics, 
as well as voiles and sim ilar goods, 
have been in strong  request. In  knit 
goods, sales for spring of certain 
kinds have been made, and more 
could be if the mills were willing.

Review of the Produce Market.
Apples—T ransparents, $3.75 per bu.
A sparagus—$1.25 per doz. bunches 

for home grown.
Bananas—$7.50 per 100 lbs.
Beets—New command 40c per doz
Beet Greens—85c per bu.
B utter—The m arket is steady, quo

tations having advanced 2c per pound, 
due to an increase in the consum p
tion of fresh cream ery bu tter and a 
slight decrease in the daily receipts. 
T here is a good demand for all grades 
of cream ery b u tte r and the average 
quality is showing up well for this 
time of year. W e look for continued 
firm prices and do not see very much 
relief from  the present high prices 
in the immediate future. Local deal
ers hold fancy cream ery a t 51c in tubs 
and 53c in prints. Jobbers pay 45c 
for No. 1 dairy in jars and. pay 37c 
for packing stock.

Cabbage—Louisville, $4.75 per 100 
lb. crate; Kankakee, $2.75 per 50 lb. 
crate; home grown, $2 per bu.

Cantaloupes — Arizona, $2.50 for 
Flats, $5*for Ponies and $5.50 for 
Standards.

C arro ts—25c per doz. for new.
Celery— Hom e grown, 40c per 

bunch.
Cherries—Sweet, $3.50 per 16 qt. 

c rate; sour, $3; California, $2.75 per 
box.

Cocoanuts—$1.25 per doz. or $9.50 
per sack of 100:

Cucumbers—$1.65 per doz. for No. 
1 and $1.40 for No. 2.

C urrants—$3.50 per 16 qt. crate for 
either white or red.

Eggs—T he m arket is very firm, due 
to a scarcity of strictly fancy eggs. 
Receipts are norm al for this time of 
year, but the receipts of good eggs 
are very light. T here is a good active 
demand and we look for continued 
firm m arket on eggs in the near fu
ture. Local jobbers are paying 4 ij£c  
for fresh, loss off, including cases.

Garlick—60c per lb.
Gooseberries—$3.25 per crate of 16 

qts.
Green Onions—20c per dozen.
Green Peas—Telephones, $3.75 per 

bu. j
Green Peppers—60c per basket for 

Texas.
Honey Dew Melons—$3.50 per 

crate of either 6 or 8.
Huckleberries—$4.50 per 16 quart 

crate.
Lem ons—'California, $7 for choice 

and $7.50 for fancy.
Lettuce—Hom e grown head, $3 per 

bu.; garden grown leaf, $1 per bu.
Onions—California, $4.50 per crate 

for yellow or $7.75 per 100 lb. sack; 
Louisville, $4 per 4 lb. hamper.

O ranges— Late Valencias, $5.50@ 
6.25; Sunkist Valencias, $6.25@6.75.

Peaches — California Trium phs, 
$1.65 per 6 basket crate: Georgia El- 
bertas, $3.75 per crate.

Pieplant—5c per pound for home 
grown.

Plum s—$3.50 per box for Cali
fornia.

Potatoes—Old command 90c per 
bu.; V irginia Cobblers, $8.50 per bb l.; 
Louisville, $7.50 per 150 lb. sack.

Radishes—H om e grown, 12@15c 
per doz. bunches.

R aspberries—$5 per crate for red; 
$4.50 per crate for black.

Spinach—85c per bu.
String  Beans—$2.75 per bu.
T om atoes—Hom e grown, $1.50 for 

7 lb. basket.
W ater Melons—40@50c apiece for 

Georgia.
W ax Beans—Hom e grown com

mand $2.75 per bu.

Recent electrification of a railway 
stretch in our N orthw est attracted  
much attention, but it will look small 
beside the Italian  project—the elec
trification of 4,000 miles by use of 
T rentino  waterfalls. In  tw o of I ta ly ’s 
g reatest m anufacturing cities, Milan 
and Turin, there is already extensive 
use of w ater power. T he available 
horsepow er was in 1914 less than 
A ustria-H ungary’s, but territoria l ac
quisitions have changed the balance, 
and Ita ly  should now be able to de
velop m ore hydroelectric energy than 
any o ther European nation save N or
way and Sweden. Even before the 
w ar she utilized m ore w ater than  any 
o ther countries except France and 
Norway. Ita ly  was then im porting 
nearly $40,000,000 w orth of coal a 
year from Britain, and her chief com
plaint has ever since been th a t she 
could not get enough. T o dig coal 
in England and laboriously transport 
it to  the Fo Valley while river energy 
th e re  runs unused to  sea typifies a 
kind of waste of which the world will 
hereafter be more impatient,

mailto:6.25@6.75


T he Grocer and H is Problems
Peace brings many problems. There are 
nearly four hundred thousand distribu
tors of our product in this country. They 
co-operated loyally and patriotically 
with the Government. They made many 
sacrifices. Among the blessings of Peace 
is the return of

Shredded Wheat
to normal production, which enables all 
our distributors to supply the demand for 
the world's standard cereal breakfast 
food. Shredded Wheat comes out of the 
war pure, clean, wholesome and unadul
terated. There is no “substitute” for it.
It is the same Shredded Wheat you have 
always sold, made of the whole wheat, 
nothing added, nothing taken away.

The Shredded Wheat Company, Niagara Falls, N. Y.

Judson Grocer C o.

Wholesale Distributors
of

Pure Food 
Products

Grand Rapids, Michigan

Blessings on the 
Good Cook

She certainly makes life worth living.

What is money, or position, or popularity, or anything else to) 

any one where food is unobtainable?

To a man in that position any cook would be satisfactory, or the 

cook could be dispensed w ith altogether and the food taken, 
without preparation.

But why not appreciate our good cooks in this land of plenty 

without waiting until we lose them before we come to an under
standing of their real value.

Appreciate them enough to provide them with the really good 

materials with which to work. Encourage them with a little 

warranted praise occasionally.

T ell them what a splendid meal they prepared and how you en

joyed it, then see to it that they have

Lily White
“ The Flour the Best Cooks Use”

on hand at all times, and you w ill be amazed at the goodness 
of your Breads, Biscuits and Pastries.

A  little appreciation and the right kind of materials w ill make a 

lot of difference*

Of course a good cook w ill be able to bake good Bread from the 

ordinarily good flour, but if you desire something a little better, 
more light, flakier, w ith a delicious flavor and splendid color 

LILY W HITE FLOUR should be used.

Remember, LILY W HITE FLOUR is sold with the under

standing that the purchase price w ill be refunded if it does not 

give as good OR BETTER satisfaction than any Sour you have 
ever used.

This guarantee is backed up by thirty-five years of successful 
m illing and an investment of more than a million dollars*

A nyway, show your cook you appreciate her by providing her 

with LILY W HITE FLOUR, “The flour the best cooks use,”

V A L L E Y  C IT Y  M IL L IN G  C O .
,9

Grand Rapids, Mich.

A ds like th ese  a re  being  ru n  regu la rly  and  continuously  in  th e  principal 
p ap ers  th ro u g h o u t M ichigan. You w ill p ro fit by c a rry in g  L ily  W hite  F lo u r 
in  s to ck  a t  a ll tim es, th e reb y  being  placed in  position  to  supply th e  dem and 
w e a re  help ing  to  c re a te  fo r  L ily  W h ite  F lour.



An Easy Seller
—A Money-Maker

Good Profit, based on steady, sure demand

You get it in KELLOGG’S, 
the original toasted Corn 
Flakes—not only profit, but 
real food-value and delicious 
taste which make its sale as 
staple as sugar or flour.

Stock KELLOGG’S; push 
it in your neighborhood. Let 
this more than famous food 
work for you.

Kellogg Toasted Corn 
Flake Go.

B a ttle  G re e k , M ich .

o f  K ru m b le s , K e llo g g ’s  C o o k e d  
D r in k e t—all m o n e y -m a k e rs  f o r  

r.

R E P E A T S  - - NO D E A D  S T O C K

Another Popular Premium

• No. 439/12 Pocket Camera. 
An “E astm an” fitted w ith 
M eniscus A chrom atic Lens, 
K odak Ball Bearing Shutter, 
graduated for Time, Bulb, 
and Snapshot exposures. 
Takes pictures 2$4x3i4  in.

Given free to  their custom 
ers by “H lL C O ” m erchants 
for 540 certificates. Retail 
value, $10.00.

Our premium Catalog contains 
600 other articles of just such 
quality goods as this “Eastman” 
Camera—something interesting 
for every member of the family.

Can’t you imagine how such 
Premiums as this will keep cus
tomers coming to your store over 
and over again when they might 
otherwise be influenced to trade 
elsewhere?

The “HILCO” Plan is the mag
net that draws and holds trade— 
it is the best Mail. Order House 
Killer ever devised.

HOW MUCH DOES IT COST?
Not to exceed the cash dis

count it enables you to take ad
vantage of.

Let us tell you more about it.

Hinkle-Leadstone Co.
180 N . Wabash Ave. Chicago, IUinois

What We Might Do 
What We Don’t  Do 

What We Do Do
A N D  W H Y

We might make matches out of cheaper wood

We might save money by using cheaper chemicals

We might shut down our scientific department and cease 
trying to make the BEST match ever made BETTER

But We Don't. 

But We Haven’t.

But We Won’t.

B E C A U S E
40 years of pre-eminence as the leading match makers of 
the world is something to live up to, so

The safest match science can produce is none too good for 
the greatest nation on Earth, and so - -

There’s no such thing as standing still if one is determined j 
to march at the head of the' procession nowadays, so - f

f|
} We’re Doing It.

If That’s What We Make.

We’re On The Move.

A n y  American g rocer w ho  is progressive enough to  place du ty  and responsi
bility above a m ere fraction of a cen t in price, in giving his custom ers the  best and 
the  safest and the  greatest value for the  m oney w ill pin his destinies to

DIAMOND MATCHES

Red Crown 
Gasoline for Power

The modem motor and improved carburetors have demon
strated beyond question that gasoline made especially for 
motor fuel—as Red Crown is made—will give the most 
power—the most speed and the most miles per gallon.
Red Crown, like your automobile, is built to specifica
tions and Red Crown specifications have been worked out 
by the most eminent petroleum chemists and automobile 
engineers available.
Red Crown contains a continuous chain of boiling point 
fractions, starting at about 95 degrees and continuing to 
above’400 degrees. I t contains the correct proportion of 
low boiling point fractions to insure easy starting in any 
temperature—the correct proportion of intermediate boil
ing point fractions to insure smooth acceleration—and the 
correct proportion of high boiling point fractions with 
their predominance o f heat units to insure the maximum 
power, miles and speed.

These are the things that make Red Crown the most effi
cient gasoline possible to manufacture with present day 
knowledge.
For sale everywhere and by all agents and agencies of

STANDARD OIL COMPANY
(INDIANA)

Chicago U. S. A.


