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It’s not in distant Asia, in Egypt or Japan,

It’s not in France nor Russia nor on the Isle of Man;

It’s not in Greece nor Italy, nor far away as Nome—

It’s in the county where you live—the town you call your home.

Be always glad to praise it up, no matter where you are;

Be ready to defend its name and spread it near and far;

And when you hear some knocker knock, respond at every rap:
%

“The town where I am living is the best one on the map.”

The little place where I reside js  good enough for me;

I love its shady nooks and dells, its air and open sea.

I know it is a tiny spot, old-fashioned, quaint and odd,

But every tree and leaf and shrub reveals the hand of God;

So when some fellow comes along and gives the place a whack, 

I feel like telling him to go, and nevermore come back,

Because it’s  much too good a spot to harbor such a chap—

“The town where I am living is the best one on the map.”

If any town in which you dwell is backward, dull or slow,

Why don’t you try the boosting plan and help to make it grow? 

It’s little use to vilify, to kick and run it down—

Such antics never built a shack, nor ever made a town.

If you would have your burg become a busy, growing mart,

Just put your shoulder to the wheel and help it get a start;

And let this little motto be enshrined beneath your cap:

“The town where I am living is the best one on the map.”

John C. W right
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GENUINE

Buckwheat Flour
ABSOLUTELY PURE

J. F. E e s le y  M illin g  G o.
T H E  SU N SH IN E MILLS

P L A I N W E L L ,  M I C H I G A N

Fleischmann’s Yeast
is a wonderful remedy for skin 
afflictions and is a highly com
mendable laxative.
Sell your customers more yeast 
by explaining its almost magic 
powers.
You will be doing them a good 
turn and helping yourself.

THE FLEISCHM ANN COMPANY

A S K  Y O U R  JO B B E R  F O R

art Brand Canned Foods
H IG H E S T  Q U A L IT Y

Our products are packed at seven plants in Michigan, in the finest fruit and vegetable 
belts in the Union, grown on lands close to the various plants; packed fresh from the fields 
and orchards, under highest sanitary conditions. Flavor, Texture, Color Superior.

Quality Guaranteed 

T h e  H A R T  B R A N D S  are T ra d e W in n ers  and T rad e M akers
Vegetables:—Peas, Corn, Succotash, Stringless Beans, Lima Beans. Pork and Beans, Pumpkin, Red 

Kidney Beans, Spinach, Beets, Saur Kraut, Squash.
Fruits:—Cherries, Strawberries. Red Raspberries, Black Raspberries, Blackberries, Plums, Pears, Peaches.

W. R. ROACH & CO., Grand Rapids, Mich,
Michigan Factories at

HART, KENT CITY, LEXINGTON, EDMORE, SCOTTVILLE, CROSWELL, NORTHPORT.
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G IV E  US A SQ U A R E  D E A L .
The indictment of Senator New

berry and a host of o thers for alleged 
violations of the election laws of the 
State of Michigan, and against the 
Federal sta tutes as well, comes in 
the nature of a bombshell from the 
skies, and yet this very thing has been 
protended for some time and should 
excite no wonder.

F rom  a purely partisan standpoint 
this may prove good business. On 
tlie o ther  hand, it m ay turn out a 
boomerang in that, reacting against the 
instigators it may serve to bury cer
tain political tr icksters very deep un
der a pile of their own toppling. W e 
shall see what we shall see.

Meantime it may be well enough to 
keep cool and await developments. I t  
m ust be remembered that  none of 
these men under indic tment by the 
grand jury  have been convicted, nor 
has the lav citizen yet been made ac
quainted with the full enormity of 
their shortcomings. W e shall know 
better what to do after the trials take 
place in open court, where some of 
the clandestine prodding of a m yster
ious grand jury  shall be exposed to 
the light of day.

These indicted gentlemen must be 
given the benefit of the doubt until 
something of a criminal nature is fully 
proved. T h a t  partisan bias has had 
much to do with the proceedings does 
not admit of doubt. No one who hon
estly believes in good government 
will condone flagrant violation of elec
tion laws, and if Mr. Newberry  and 
his friends have overstepped the 
bounds of a square deal with the elec
torate  they must,  of course, take the 
consequences.

However, while we are on the sub
ject of honest elections, w hy not 
probe to the quick? I t  is plain that 
the main object of this sudden spasm 
of virtue displayed by the enemies of 
Senator Newberry  is for partisan ad
vantage. If  this were not  so, the prqfie 
would have included H en ry  ford, as 
well as his successful opponent, be

cause it is common knowledge tha t  
his friends (or himself) expended 
enormous sums to further his election 
prospects—sums greatly  in excess of 
the limits established by law.

It  seems to be the consensus of 
opinion of a considerable number that 
Mr. Newberry holds a position won 
for him by the unlawful use of mon
ey. I f  this be true no one will de
fend the act. W e  now, in the name 
of millions of disfranchised voters in 
the Southern States, demand an in
vestigation and an ousting as well as 
punishment of all those senators and 
representatives who now sit in the 
Congress^ of the United States who 
obtained said seatss in an unlawful 
manner, by defying the Constitution 
of our country, which strictly forbids 
the methods by which these men se
cured their election.

This m at te r  is one tha t  concerns 
every citizen under the flag. I t  is a 
m at te r  that  should be investigated 
thoroughly until the right of every 
man, as guaranteed by the Federal  
Constitution, to cast a ballot shall 
have that  r ight secured to him, even 
if by so doing half the body of South
ern senators and representatives are 
evicted from the seats which they 
were never lawfully elected to fill.

Judge Sessions inveighed scathing
ly against the  alleged methods em
ployed to elect a Senator in Michigan, 
which was wholly proper;  yet far 
worse methods have been in vogue 
in the Southern half of our country 
for sending men to the National Con
gress and nothing has been done or 
said about it. T he  Republicans have 
been very complaisant with regard  to 
this matter.  I t  will, doubtless, open 
the eyes of m any who have winked 
at this Southern crime against free 
government to know that  the people 
are awakening to a new sense of duty. 
The  unlawful methods pursued South 
of Mason and Dixon’s line have been 
endured in silence by  tha t  half of the 
Nation which has suffered the most.

Now that  grand juries are in fash
ion for the probing of election frauds, 
let it be known that  it is high time 
to go at the root  of the meanest 
political trickery ever engrafted upon 
a people. L e t  every means under the 
law be used to probe the rottenness 
of so many of the so-called elections 
in the South. Now is the accepted 
time. Since the beneficiaries of these 
unconstitutional methods have s ta r t
ed the ball rolling it is no longer in
cumbent on the people of the North 
to keep silent. By hewing to the 
line, observing a st rict  construction 
of the Federal C onstitution, one-half 
— a small estimate—the seats of 
Southern Democrats would be vacant 
to-day or filled with members of  an 
entirely  different political faith.

Since the friends of the  p re sen t ad

ministration have started a move
m ent for honest elections, let the 
good work go on until every wrong, 
no m tte r  of how long standing, is 
made right, to the end that  justice 
and equality m ay be vindicated and 
the Constitution of our country no 
longer openly defied, as has been the 
case for over half a century.

G overnm ent W ill Now U nload F resh  
M eat Surplus.

The Surplus Property  Division, Of
fice of the Quarterm aster-General  of 
the Army, is offering for sale the en
tire surplus of beef held by the W a r  
Department, consist ing of approxi
mately  34,215,000 pounds of frozen 
beef. The  Departm ent will a ttempt 
to dispose of this exclusively through 
those .established trade channels 
which sell directly to the ultimate 
consumer, until January  15. I f  at the 
expiration of that time any portion 
of this surplus remains unsold, the 
W ar  Department will attempt to dis
pose of the remaining surplus to the 
best advantage of the Government.

The  beef is offered for sale to any 
municipality, community  buying or
ganization, municipal, county or State 
institution, hotel o r  restaurant,  retail
er or o ther  buyer who purchases for 
immediate domestic distribution or 
consumption.

The beef will be sold at 20 per cent, 
less than Chicago quotations on 
dressed beef, medium steers, deliver
ed f. o. b. to any point within the 
territorial limits of the United States 
which has railroad connections. The 
purchaser will be billed at his option 
either at  the price prevailing on date 
of delivery, or  at the price prevailing 
on the date on which order is placed. 
Preference must be stipulated a t  the 
time the order is placed, and a de
posit  to ensure acceptance m ust be 
made. T he  purchaser will be billed 
co'lect on delivery for the remainder 
of the purchase price of his order.

T he  beef is carcass beef in fore and 
hind quarters.  Orders m ust  be for an 
equal num ber of fore and hind quar
ters.

Since the beef, being frozen, must 
be transported in refrigerator cars, 
no order for less than a minimum 
carload lot of 30,000 pounds will be 
considered.

The W ar  Departm ent will encour
age the association of small -buyers 
who desire to place a bulk order for 
a minimum carload lot, and will a t
tempt to fill, by carload shipment, 
orders placed by several communities 
located in the same section of a State  
and on the same transporta tion  line.

The beef offered for sale by the 
W ar  Departm ent was butchered from 
steers of medium and good grades, and 
ranges in w eight fj?om 475 to 600 
pounds per cartass, having been

placed in storage during the  months 
of January, February  and March of 
1919—m onths during which the cat
tle  market is corn and hay fed—its 
average quality is better than that  
of beef which is now on commercial 
markets, since the latter  beef is grass 
fed. The  W a r  Departm ent’s stock 
falls under the classification of the 
highest grades of beef offered to the 
American householder.

Placed in proper refrigeration, the 
beef offered by the W a r  Departm ent 
will keep indefinitely. Before being 
prepared for actual consumption this 
beef must be de-frosted. This is ac
complished by a gradual rais ing of 
temperature  and at this season of the 
year, with temperature  stable, can 
be readily accomplished with com
paratively simple refrigerating facil
ities without risk of spoilage. F roz
en beef is equally as nourishing as the 
fresh or chilled beef, to which the 
American public is more generally 
accustomed, and is equally palatable.

K roger G rocery S tore Chain to  E x 
pand Greatly.

The Kroger  Grocery and Baking 
Co., Cincinnati, which controls a 
chain of 200 stores, is planning a sen
sational expansion with new preferred 
stock to the amount of $5,000,000, 
which has been underwriten by a syn
dicate organized by the Provident 
Bank of that city. I t  is planned to 
sell $2,000,000 of the stock through 
the syndicate ; use $1,000,000 in ex
change for outstanding preferred is
sues, and place the balance in the 
treasury  for future requirements.

The company contemplates increas
ing the number of stores to 1,000, all 
located in the Middle W  est, with 
plans for a combination warehouse 
and cracker, cake and bread bakery, 
located in Detroit,  and another unit 
in Columbus. The  company has close 
to 200 stores in Cincinnati and vicin
ity, with a chain of stores in St. Louis, 
Detroit  and the Michigan terr i tory  
adjacent to tha t  city and Toledo.

L ast year the K roger is reported  to 
have done a gross business of $25.- 
800,000, while the 1919 g ross is ex
pected to exceed $34,000,000. In  1910. 
the last year in which this com pany 
issued securities, the gross volume of 
business was $5 900,000, w ith 120 
stores in operation.

Paper Com pany to  M ake Maple Su
gar.

Vv atertown. N. Y.. Dec. 8— Mark 
S. Wilder, Secretary of the  Diana 
Paper  Company, to-day announced 
that  the company will make maple 
sugar in the spring. Four  thousand 
trees will be tapped on the timber 
t ract  of the company above Harris-  
yille. Sugar scarcity and high prices 
for maple products were given as the 
reason for the move. W orkm en are 
a lready constructing  a 'sifgar house 
an'd making preparations.



t M I C H I G A N  T R A D E S M A N D ecem ber 10, 1919

R IP E  O L IV E  SCARE.

I t  Quickly Subsided A fter a Sensa
tional Run.

A fter throw ing a trem endous scare 
into the olive packing, food canning 
and grocery  trade of the entire  coun
try , because of several deaths in the 
Middle W est, alleged to be due or 
a ttribu ted  to  ripe olives, the facts 
seem to settle  down to one bottle  of 
bad olives and a careless lot of people 
who should have been m ore suspicious 
of them.

A t the dinner in D etroit, given by 
Mrs. M urray W . Sales, eight persons 
ate of the olives. Five of them  died 
w ithin a week. The o ther three are 
still desperately ill. In the Lakeside 
County Club, in Canton, Ohio, seven 
persons died and six are ill. and the 
fault was charged to olives, though a 
la te r exam ination was found to tend 
far m ore strongly  tow ard certain con
coctions of the olden time, known as 
“cocktails” and containing wood al
cohol.

The D etro it case, h o w ev er. was 
traced  unm istakably to the olives 
which were packed by the Curtis Cor
poration  of Los Angeles and New 
York. T he olives were in a glass 
container and adm ittedly of an offen
sive odor th at should have aroused 
suspicion. But food officials in De
tro it and everyw here else got very 
busj’ with em bargoes on the goods, 
while scientists and germ  hunters 
held a general field day. The latest 
em bargo was th at of Food Commis
sioner Jam es Foust of Pennsylvania,

last T hursday, but all have now been 
lifted.

A t the factory, hundreds of samples 
taken proved wholesom e and the only 
lo t under suspicion was one m arked 
G-X2602, com prising 22 cases. An 
offifficial of the Curtis C orporation of 
Food Packers, who assisted in the in
vestigation in D etroit, said the letters 
GX of the code indicated the olives 
were packed in the season of 1913- 
1919. T he num ber 26 refers to  the 
grade and size of the olives. T he 02 
is the lot num ber. A careful tes t of 
these, scattered  over the country, 
proved all to  be wholesom e except 
the one spoiled bottle  th a t caused 
trouble in D eroit and that was diag
nosed as due to a poison known as 
“botulinus"—not, as some jocundly 
suggest, “bottleism  .” A fter several 
food chem ists had sifted the m atter 
they  all agreed that one spoiled bottle 
caused the trouble and the ban was 
lifted. As the Bureau of C hem istry 
at W ashing ton  says of it:

“Successful canning, so far as the 
danger from poisoning by the bacillus 
botulinus is involved, depends not so 
much on the m ethod selected as on 
the rejection  of infected m aterial at 
the start. D irty, wilted, and partly  
ro tted  food carries m ultitudes more 
of organism s into the canning pro
cess than fresh, sound, clean fruit 
and vegetables.

“The m aterial m ay be processed ac
cording to  the best experience avail
able. but it m ust be frankly recogniz
ed th at an occasional ja r  or series of 
jars m ay yet spoil because some fac
to r has escaped in spite of all p recau

tions. Such food as has spoiled 
should be destroyed. Do not salvage 
it. If you do, you do it a t a risk. I t  
is not fit for hum an food.

“Typical spoiled cans are readily 
identified. D oubtful cases, however, 
occur occasionally. A consum er un
fam iliar w ith a particular product is 
frequently puzled by its odor, as it 
comes from  the can in an  apparently  
sound condition. C ooking appears to  
be the practical m ethod of elim inating 
the danger. H eat destroys the toxin 
and if the jar, top, and contents are 
heated until the contents to the very 
center of the ja r are at a boiling point 
there  will be no trouble.

“Suspected foodstuffs should not 
even be tasted, for death has occurred 
after tasting two teaspoons of spoiled 
product which contained the bacilus 
botulinus. No person should take re 
sponsibility of serving o th er people 
any food product which has com 
menced to  decompose. L et your 
nose be your guide and discard food 
with a putrid  odor, warn the expert 
food chem ists of the D epartm ent of 
A griculture.”

Fixed Resale P rices Again.
A little exposition of the status of the 

movement for fixed resale prices, made 
by Chairman Colver of the Federal 
Trade Commision before a convention 
of the American Specialty M anufactur
er’s Association, is being circulated by 
the Fair Trade League. There seems to 
be some doubt in the minds of a numbei 
of persons as to what the courts have 
really decided as to the right of a man
ufacturer of an article to fix the price at

which it should be sold at retail. This 
is one of the things which Mr. Colver 
tried to make clear. The confusion 
arose from the mistaken notion of the 
effect of the decision of the United 
States Supreme Court in the Colgate 
case. W hat that decided was that a 
manufacturer had the right to select his 
customers, such selection not being a 
violation of the Sherman anti-trust law. 
But action of the kind, if done with 
the purpose, intent, or effect of limiting 
competition or creating a monopoly, 
would still be unlawful under the Clay
ton act. Because of this, further legis
lation would have to be had before re
tail resale prices could be fixed by the 
manufacturer. The attitude of the Fed
eral Trade Commission, Mr. Clover ex
plained, is not against such legislation 
“provided the fairness of the price to 
the merchant and to the consumer is 
not challenged as inequitable.” I f  such 
price be challenged, the manufacturer 
should have the opportunity to defend 
it, but if it be found unreasonable “he 
may not continue to defend it by force. 
In such case he may either revise his 
price and force its maintenance, or con
tinue the price but not be permitted to 
force its maintenance.” Along these 
lines there seems to be the possibility of 
a working agreement that may satisfy 
both sides to this long controversy.

Mrs. K. C. Kuhns, proprietor of the 
“Boss Grocery” at St. Johns, renews her 
subscription to the Tradesman and says:

“I find the T radesm an has so m any 
good suggestions it proves very useful 
and I certainly would miss it.”

Smiling Your Way to Success
Warm welcomes are your biggest stock in trade.

Greet everyone from the best customer to the bill collector with the same genial warmth of manner.

And everyone connected with your store—from cashier to errand boy—should be required to be con
tinually pleasant with the trade.

Of course, a pleasant smile alone will not build up business; but combine it with good goods at honest 
prices and it makes one of the best recipes ever known. Few people, no matter how unpleasant they are them

selves, fail to respond to polite handling. The most confirmed pessimist likes wholesome good nature in 
others.

Cordial service—sincere politeness—continual courtesy—build a store personality you can sell. And 
it's a great sale every hour.

W o r d e n  Q r o c e r  C q m p a n v

G rand R ap id s—K alam azoo—L a n sin g  
T h e  P rom p t Sh ippers
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Late N ew s From the Saginaw Valley.
Saginaw, Dec. 9—T he big annual 

venison banquet will be held a t the 
M asonic tem ple next Saturday eve
ning a t 6:30. L iving up to their past 
established custom , M ark S. Brown 
and B ert L. R utherford  have returned 
from  the upper country  w ith the 
m uch-coveted trophy, a fine deer. 
M em bers of Saginaw  Council will re
ceive cards during  the week, inviting 
them  to be on hand. I f  you are not 
blessed w ith a wife, b ring  your “best 
gal.” T he banquet will be put on 
jo in tly  by the m em bers of the e n te r
tainm ent com m ittee of the ladies of 
the U. C. T. and the U. C. T. com m it
tee. S'. C. Dan M cA rthur was ap
pointed general chairm an for this 
event ,as well as of the C hristm as 
party  to be held New Y ear’s n ight for 
the kiddies. Chas. W . A dam s was 
elected general treasurer. R ichard 
(D ick) Brow n and Mrs. Joseph Robe 
were appointed to look a fte r special 
en terta inm en t features for Saturday 
n ight and all can re st assured th at 
there will be plenty  doing. M rs. H.
D. Ranney, wife of H. D. Raney, one 
of the Grand Officers of Michigan, 
will be the toastm istress of the eve
ning, it probably being the first event 
of its kind ever headed by one of our 
fair ladies of the U. C. T. T he madam 
will be equal to  the occasion.

W e take pleasure in announcing to 
Saginaw  travelers and friends th a t 
K irk W illiam s, form erly  traveling  rep 
resentative for the  Sim onds H ardw are 
Co., of Toledo, and John  M cGarry, 
form erly a freigh t conductor on the 
P. M. R. R., have form ed a business 
partnersh ip  and purchased the truck 
service line form erly owned by Milne 
Bros., of Saginaw, located a t 109 
South F ranklin  street. O w ing to the 
m any years th a t Milne Bros, have 
been in Saginaw  the  boys will con
tinue the business under the la tte r’s 
name. Mr. W illiam s is a member of 
No. 43. W hen you need a lift, give 
him a call.

M rs. H azel LaB ar, of Clio, recently  
re tu rned  from  the W est, w here she, 
in com pany with four lady friends, 
spent the past five m onths, sightsee
ing and tou ring  the W estern  coast. 
H e r husband made the suprem e sacri
fice by giving his life for the dem oc
racy of the world. M rs. L aB ar before 
going W est, was secretary  and book
keeper for R obert Jones, one of Clio’s 
live wire grocers, to  which position 
she has returned, much to  the sa tis
faction and pleasure o f  her employer.

G reat in te rest is being aroused 
am ong the traveling  fra te rn ity  in and 
around Saginaw  over the p rospect of 
a probable law suit betw een H orace 
Fox, Lee & Cady’s heavy w eight 
salesman, and “R ed” Egan, the hust
ling representative  of the Blackney 
Cigar Co., also of Saginaw. A few 
weeks ago Mr. Fox, who is a chicken 
fancier, b rought hom e some very fine 
roosters and, in his speculation on 
same, sold Mr. E gan one of the  birds. 
Ju s t w hat kind of a guaran tee  Mr. 
Fox put on the bird he sold no one 
but Mrs. E gan knows. A t any ra te  
the la tte r’s bird lived only a couple 
of days, hence the trouble. T he only 
chance Mr. Fox has in the case ,is 
to show the court th a t he has a license 
to deal w ith chickens. He m ust have 
one, for it is a know n fact he b rough t 
hom e a coop of birds the day before 
T hanksgiving from  up around H a rri
son and used them  for speculative p u r
poses. P robably  the only action th a t 
could be brought against him in this 
case would be for bu tchering  or oper
a ting  a slaughtering  place w ithin the 
city limits. Personally , I would rec
om m end th a t the case be put on the 
table until our next m eeting. M otion 
carried.

Law rence W ooley, resid ing  on E m 
ily street, Saginaw, and rep resen ting  
the T elfer Coffee Co., of D tro it, is 
figuring on taking out stock in the 
A nn A rbor R. R. H e was on an in
spection tour of the road last week. 
Tt took him a whole day to  cover the

mileage betw een D urand and C orun
na. W'hy not buy a little  Saginaw 
s tree t railway. LawTence? T hen  s ta rt 
im provem ents.

V ictor Tatham , Genesee avenue gro 
cer, Saginaw, has purchased the O. A. 
R ogers .grocery  stock on Genesee 
avenue. A bout a year ago Mr. R ogers 
bought the stock from  Mr. T atham , 
the la tte r buying it back last week. 
Mr. R ogers was form erly in business 
in Gagetown, selling his sto re  there 
to P alm er Bros.

A rt F leetw ood, m anager of the F o l
som M ercantile Co., Columbiaville, 
was in D etro it last w eek on business.

Mr. and Mrs. “ Cy” W attles, of L a
peer, are the proud paren ts of a baby 
girl, little  Miss Jane Bell. Mr. W a t
tles is a m em ber of the firm of W a t
tles & Schultz, L apeer’s finest m eat 
m arket.

F rank  Rockwell, salesm an for Sy
m ons Bros. & Co., Saginaw, has been 
very ill. H e is doing nicely. H e re 
sides at 1601 N orth  Fayette .

Mrs. H a rry  Zerwis. 511 S tate street, 
was called to  Illinois last week on 
account of her fa ther’s illness. Mr. 
Zerwis is S ta te  m anager for the M ur
phy Oil Soap Co.

One of the  busy men of the day is 
Tom  P a tte rson , 503 South F o u rth  
avenue. H e is traveling  day and n ight 
at breakneck speed, loading his cus
tom ers w ith Big H ead cigars and hun
dreds of o th er varieties put out by the 
B lackney Cigar Co., Saginaw.

The V incent H otel, which has stood 
vacant for the past year, has been 
bought by A. D. Eddy. T he building 
will be re-m odeled at once and an 
addition  of two extra stories will be 
made, m aking it a 200 room  hotel. 
T here  has been a woeful shortage  of 
hotel accom odations here the past 
year and th is will m ean much to  the 
travelers m aking this te rrito ry . I t  is 
located in one of the best sections of 
the city and it is expected th at it will 
prove popular w ith v isitors to  the city.

W . J. Davis, head of the  W . J. 
Davis music house, on the W est side, 
has bought the O rchard  block, at 317 
C ourt street. He expects to  rem odel 
the building and make it one of the 
finest m usic houses in M ichigan. Mr. 
Davis has been in the music business 
recently  appointed local agent of the 
for fifteen years, the last th ree  years 
located on H am ilton avenue. H e was 
Pathe and V ista  phonographs.

So different from  the ex-kaiser, you 
can say one good th ing  for the reds 
—they don’t claim God is w ith them.

L. M. Stew ard.

F o r a quarte r of a century  the name 
of H enry  C. F rick  was associated 
with coke as was R ockefeller’s with 
oil and Carnegie’s w ith steel; for a 
decade it has been associated w ith a rt 
collecting. H is rise in business was 
only less dram atic than  th a t of the 
two others, for like R ockefeller he 
began as a poor clerk. T hough  Mr. 
Frick gave in m any directions and 
rem em bered P ittsb u rg h  w ith an es
pecially handsom e donation to  her 
public school system , he did no t dis
tinguish him self by the g rea t bene
factions of the o ther two men. H is 
preoccupation w ith a rt grew  as his 
connection with business affairs les
sened. Every  few m onths the papers 
carried an announcement of a notable 
purchase added to  his fine gallery. 
H e has been one m ore exam ple of an 
Am erican em erging rich from  the 
m urk of industry  and show ing not 
only great gusto  for a rt and appreci
ation of expert advice, but fine n a tu r
al taste . W h eth er his collection will 
be one m ore th a t passes to  public 
uses on the collector's death the world 
will be eager to  learn.

A Real Q uality Food!
Backed by continuous 
national advertising,

G r a p e  - N u t s
is a fast-selling specialty  with 
a staple demand.

Good profit to grocers.
Constantly increasing in volume.

P o s t u m  C e r e a l  C o m p a n y
Battle Greek, Michigan
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Movement of Merchants.
Morrice—A. H. McCoy succeeds M. 

C. Newman in the grocery business.
Montrose—Louis Kehoe, formerly of 

Olivet, has engaged in the meat busi
ness here.

Kalamazoo—The Fischer Music Shop 
has changed its name to The Music 
Shop, Inc.

Fowlerville—George D. Hamilton is 
closing out his stock of furniture and 
will retire from business.

Alma—The First State Bank will in
crease its capitalization from $50,000 
to $100,000 and remodel and enlarge its 
bank building

New Hudson—The recently organized 
New Hudson branch of the Wixom Co
operative Association has purchased the 
building and stock of the Bunn & Tem
pleton store and has already taken pos
session.

Eaton Rapids—LaFever & Minnie, 
who recently purchased the F. W . Men- 
dell store building and furniture stock 
have opened their store to the public, 
the remodeling of the building being 
completed.

Lansing—D. E. Lewis has purchased 
the Judd stock of men’s furnishing 
goods and will continue the business at 
the same location, 117 South W ashing
ton avenue, under the style of The 
Lewis Shop.

Detroit—The Aitken-Tremain Elec
tric & Machine Co. has been incorpor
ated with an authorized capital stock of 
$5,000, of which amount $4,000 has been 
subscribed and paid in. $3,600 in cash 
and $400 in property.

Detroit—The Joseph Sales Co. has 
been organized to conduct a wholesale 
and retail automobile accessories busi
ness. with an authorized capital stock 
of $1,000. all of which has been subscrib
ed and paid in in cash.

Cadillac—The garage building of 
Heustis, Baldwin & Shattuck, which 
was wrecked by a storm a few weeks 
ago. will be replaced at once. The new’ 
structure will be one story, instead of 
two. but the dimensions will be larger,

Howell—Floyd and W alter Sawyer 
have purchased the Swann building and 
will remodel it. installing a plate glass 
front, new* fixtures, etc., occupying it as 
soon as completed, with a stock of au
tomobiles and automobile supplies and 
accessories.

St. Johns—T he F. E. M inne Co. 
has been incorporated to  deal in drv 
goods, w om en’s ready-to-w ear c lo th 
ing. etc., w ith an authorized capital 
stock of ¡59.000 comon and ¡57.000 pre
ferred. of which am ount ¡512.000 has 
been subscribed and paid in. ¡58 000 in 
cash and $4,000 in property.

Casnovia—The general store of Jos
eph Hutson burned last Saturday. The

cause of the fire is unknowm. Mr. H ut
son occupied the second story as a resi
dence. Very little of the contents was 
saved. Through strenuous efforts the 
adjoining buildings were saved. The 
loss is between $12,000 and $15,000.

Manufacturing Matters.
Detroit—The Fremont Creamery Co. 

has changed its name to the Royal Oak 
Creamery Co.

Montague — The Montague Iron 
W orks is using pine stumps because of 
a lack of coal.

Lansing—The Michigan Beverage Co. 
has increased its capital stock from 
$5,000 to $30,000.

Jackson—The American Oil Corpor
ation has increased its capital stock from 
$100,000 to $500,000.

Muskegon—The W est Michigan Steel 
Foundry Co. has increased its capitaliza
tion from $400,000 to $600,000.

Eaton Rapids—The Hall Knitting Co. 
is preparing to  install enough new ma
chinery to double its capacity’.

Detroit—The Acme Clay Products 
Co. has been incorporated with an au
thorized capital stock of $20 000, all of 
which has been subscribed and paid in 
in cash.

Detroit—The Mercier-Bryan-Larkins 
Brick Co. has been organized with an 
authorized capital stock of $60,000, all 
of which has been subscribed and paid 
in in cash.

Detroit—The Detroit Power Piping 
Co. has been incorporated with an au
thorized capital stock of $10,000, all of 
which has been subscribed and $1,000 
paid in in cash.

Pontaic—The Coryell Concrete Co. 
has been incorporated with an author
ized capital stock of $50,000. of which 
amount $25 000 has been subscribed and 
$7,000 paid in in cash.

Detroit—The Krukow Process Tool 
Co. has been incorporated with an au
thorized capital stock of $20,000. ot 
which amount $14,000 has been subscrib
ed and paid in in cash.

Detroit—The U. S. Forged Tool Cor
poration has been organized with an 
authorized capital stock of $25,000. of 
which amount $17,500 has been sub
scribed and paid in in cash.

Detroit—The Detroit Structural Steel 
Co. has been incorporated with an au
thorized capital stock of $75,000, of 
which amount $45,000 has been subscrib
ed and $15,000 paid in in cash.

Detroit—The Advance Oil Co. has 
been incorporated with an authorized 
capital stock of $5,000. of which amount 
$2 500 has been subscribed and paid in. 
$100 in cash and $2,400 in property.

Detroit—The Star Tool & Die W orks 
has been incorporated with an author
ized capital sWtfk of ^5fi00, of which

amount $7,500 has been subscribed, $3,- 
000 paid in in cash and $3,000 in prop
erty.

Detroit—The Crescent Tool Co. has 
been incorporated with an authorized 
capital stock of $50,000, of which amount 
$32,000 has been subscribed, $5,845,50 
paid in in cash and $26,817.38 in prop
erty.

Detroit—The Lee-Johnson Builders’ 
Supply Co. has been incorporated with 
an authorized capital stock of $75,000, 
all of which has been subscribed and 
paid in, $10,000 in cash and $65,000 in 
property.

Stockbridge — The Stockbridge 
Cheese & D airy Co. has been incor
porated  w ith an authorized capital 
stock of $5,000, of w hich am ount $2,- 
500 has been subscribed and $2,000 
paid in in cash.

Detroit — The Buraschi-Cline Ma
chine Co. has been incorporated to sell 
labor saving machines, with an author
ized capital stock of $2,000, of which 
amount $1,000 has been subscribed and 
paid in in cash.

Detroit—The Reliable Skirt & Dress 
M anufacturing Co. has been incorpor
ated with an authorized capital stock 
of $25,000, all of which has been sub
scribed, $5,000 paid in in cash and $2,- 
648.75 in property.

Detroit—The Pierce-Moliter Co. has 
been incorporated to deal in refriger
ating machines, etc., with an authorized 
capital stock of $50,000, of which amount 
$30,100 has been subscribed and paid in, 
$3,100 in cash and $27,000 in property.

Buchanan—T he Clark T ru ck trac to r 
Co. has been organized to  m anufac
ture  and sell trac to rs , trucks, etc., 
with an authorized capital stock of 
$500,000, of which am ount $250,000 
has been subscribed and paid in in 
cash.

Detroit—The Wayne Radiator W orks 
has merged its business into a stock 
company under the same style, with an 
authorized capital stock of $10,000. of 
w’hich amount $9,990 has been subscrib
ed. $1,500 paid in in cash and $4,500 in 
property.

Sault Ste. Marie—The Soo Machine 
& Auto Company’s new garage and ser
vice station, at Sault Ste. Marie. Mich., 
is nearing completion, and the opening 
date soon will be announced. The com
pany handles the Buick. Reo. Overland 
and Cadillac cars.

D etro it — T he Flem ing-A m erican 
Co. has been organized to m anufac
ture and sell kitchen cabinets, etc., 
w ith an authorized capital stock of 
$30,000. all of w’hich has been sub
scribed and paid in, $10,000 in cash 
and $20,000 in property.

Im lay City—T he Im lay City Foun
dry’ has m erged its business into a 
stock company under the sty’le of the 
Im lay City Foundry  Co., w ith an au
thorized capital stock of $25,000, of 
w’hich am ount $12,000 has been sub
scribed, $4,500 paid in in cash and 
$4,500 in property.

W hitehall—The Crown Chemical Co.. 
m anufacturers of sweeping compounds, 
polish, floor dressing, etc., has merged 
its business into a stock company under 
the same style, w’ith an authorized capi
tal stock of $5,000. of which amount 
$3,000 has been subscribed and paid in, 
$100 in cash and $2,TOO in property.

Shelby—The new factory of the H ar
rison Basket Co. began operations this 
week, the plant having been completed 
after considerable delay, owing to the 
failure of material and machinery to 
arrive. The old H arrison factory was 
destroyed by fire four months ago. The 
new factory is much more modern and 
efficient than the one it replaces.

Ludington—The Automatic Light Co., 
which manufactures electric light plants 
for farms, ranches and country homes, 
has reached an output of four units a 
day and expects to increase this total 
considerably’ in the near future. L. W. 
Holt, formerly Detroit district manager 
for the old Abbott Motor Car Co., is 
president of the Ludington concern.

D etro it—T he H arry  Svensgaard 
Sales C orporation, m anufacturer of 
m otor cycle parts, has m erged its 
business into a stock com pany under 
the style of the M otor Spindle Cor
poration, w ith an authorized  capital 
stock of $300,000, $200,000 of which 
has been subscribed and paid in in 
property. T he new com pany will 
m anufacture autom otive spindles, ax
les, etc.

Three Rivers—The Hicksville Handle 
Co. will remove to Three Rivers, taking 
possession of the old Major-Glady fac
tory building. The concern employs 
thirty men and has more orders on its 
books than it can turn out for some 
time to come. This is the second en
terprise which the Three Rivers Booster 
Association has located in the town 
within the last two weeks, a garment 
m anufacturing concern having been 
secured last week.

Combination Offer of Mail Order 
H ouse Under Ban.

T he Big Four G rocery Company of 
Chicago, W illiam  L. Pohn, P resident, 
a mail order house, advertising  w ide
ly to  sell a com bination grocery  o r
der, including ten pounds of g ranu
lated sugar for 45 cents is charged 
with deceptive practices by the F ed
eral authorities in Chicago, on com 
plaint of Sol W esterfeld, chairm an of 
the R etailers’ Sub-C om m ittee of the 
Fa ir Price Com m ittee of Illinois.

T his mail o rder house, declared to 
be doing a business as a result of its 
w idespread advertising  cam paign in 
farm  papers and country  weeklies, 
follows the plan of selling sugar in 
com bination w ith o ther item s.

Fear Is the Concession of the Weak.
The only thing to fear is fear.
Fear springs from a lack of confi

dence, from ignorance, or from a lack 
of physical force to back up an idea.

Fear is proof that there is something 
wrong somewhere. Fear is the shadow’ 
that goes before failure. Get rid of fear 
germs.

W hat yrou think you will do, you will 
most likely do. I f  you fear failure, 
good night.

Fear is a monstrous monster with im
mense paws and misshapen claws.

The thing that will rout you, clout 
you, is fear. W hen fear enters, wis
dom makes its exit.

My point is. to be sure you are right 
with reference to right, and then go 
ahead and turn your fear into faith.

Frank Stowell.
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The Grocery Market.
Sugar—John Clark, P residen t of the 

M ichigan W holesale G rocers’ A sso
ciation, has secured a concession 
from  the A ssistan t A tto rney  General 
of the U nited S tates, who has agreed 
th a t the wholesale g rocers should 
have 80c per hundred pound m argin 
on granulated, instead  of 68c. T he 
Grand R apids price has, accordingly, 
been advanced from  $13 per 100 
pounds to  $13.17. O nly about half 
enough sugar is being received to 
m eet the norm al requirem ents of this 
m arket. E very th ing  points to  a h igh
er range of values a fte r the first of 
the year.

Tea—The retail trade has accumulat
ed good reserve stocks through pur
chases made during the past few weeks, 
and the approach of the holiday season 
seems to be having the usual effect. 
However, there has been no abatement 
of the firmness of tone that has been a 
pronounced feature of the situation of 
late, and as it is based on increasing 
costs to import and curtail supplies, the 
upward trend of prices is confidently ex
pected to be renewed after the turn of 
the year, if not sooner, should buyers 
again show a desire to take on addition
al stocks.

Coffee—The market is not substan
tially different from a week ago. The 
Brazil situation continues to be firm. 
There is a rumor that the 3,000,000 bags 
of coffee which the Brazilian Govern
ment have been holding has been taken 
over by the banks, but since they are 
probably as capable of holding it as 
the Government was. there is no reason 
to expect that this will in any sense 
change the situation. Rios 7s command 
from % c  to 54c more this week than 
last, while Santos 4s remain nominally 
about unchanged. High-grade Sa<ntos 
coffee is scarce and commands a prem
ium of probably 1 cent a pound. Mild 
coffees are strong. Bogotas, which 
dropped sometime ago to about 29c per 
pound, green and in a large way. are 
back again to 30c@31c. There is some 
Mocha about the market selling green 
and in a large way at around 36c. I t  is 
not very much wanted, but the trade 
are willing to take Java, which is quot
ed only a few cents more than Santos 
4s. The consumptive demand for coffee 
is moderate.

Canned Fruits—Buyers show more in
terest in the market than they have re
cently, but they have not been willing 
to pay the prices holders are demand
ing. Gallon apples have worked down 
to $5.50, but a t that figure there is a 
better movement than when the market 
was $1 higher. Barrel apples are not 
keeping well, so the canned product has 
a better outlet. Pineapple has been

more freely offered as the rceipt of two 
cargoes from Hawaii has ended the 
previous shortage. As the whole coun
try was short, no break in prices fol
lowed the 200,000 case shipments.

Canned Vegetables—The Tri-S tate to
mato packers, meaning those of Mary
land, Delaware and New' Jersey, have 
announced that their total pack this year 
is in the neighborhood of 2,000,000 cases. 
This is about 6,000,000 below normal. 
In spite of this the market is weak— 
around $11.75 for No. 3s, in a large way. 
Everybody seems to  agree that before 
the season is over they will sell at a 
much higher price, but nobody, or very 
few, are willing to back that opinion up 
with orders now. The demand is very 
ligh t Corn is easy and the presence of 
considerable inferior stuff is unsettling 
the market. Some offers have been 
made of Southern corn as low as $1 
per dozen, but it is stated that this is 
not of very good quality, and that any
one wanting to buy top-notch goods 
w'ould have to pay $1.10. Fancy peas 
are almost unobtainable. O ther grades 
of peas are not very active, although 
they probably will become more so 
when the scarcity of fancy grades be
comes fully understood.

Canned Fish—The principal activity 
in the salmon line is in Chinooks. There 
is a better inquiry for all grades, but 
the main call is for the finest packs. 
Not much stock is offered which makes 
the market nominal. Red Alaska is dull 
at $3.50 @ 3.60. Released Government 
sells at $3.40. and is fairly well tak en , 
medium red is not moving in a spectacu
lar way, but is the object of steady buy
ing at $2.85. Pinks hold close to $2.20, 
and chums $1.90. Maine sardines are 
moving in a fair way. Exporters are 
buying to some extent despite the un
favorable exchange rate. Keyless oils 
are held at $4.25 spot. California packs 
are firm under light offerings. Olive 
oil halves are quoted at 20 @21c. For
eign sardines are held at high prices be
cause of light holdings, and the m ar
ket is quiet. Tuna fish is unchanged. 
Both bluefin and stripped are in active 
demand. Japanese crab meat shows a 
steady demand despite the high range 
which prevails. The best halves bring 
$46 and quarters $65.

Dried Fruits—The dried fru it market 
on the Coast is relatively firmer than on 
spot, and the tendency is to put the 
local market more in harmony with con
ditions in the West. This is being ac
complished as the buying trade more 
universally recognizes the advancing 
market and that Coast stocks of all of 
the leaders are under normal. Values 
have already gone to higher levels than 
those of a short time ago, but the out
look is for still further advances. Ap

ricots, in some respects, are the most 
active in the line and they are selling 
at relatively higher prices. Spot stocks 
are unusually short and there are only 
a few apricots left in California, recent 
advices state. One authority estimates 
that there are not more than 100 tons 
left in growers’ hands in the entire 
State of California. The fact that pack
ers have been buying in the Eastern 
markets shows that they cannot be long. 
Some California letters say that the crop 
is pretty well cleaned up at its source, 
which normally does not occur until the 
summer. Local inquiry is strong. 
Blenheims are scarce, either on spot or 
in the West. Prunes continue to sell in 
an abnormal way. Straight cars of 40s 
are bringing 5c over the opening prices, 
with high premiums on all of the large 
sizes. Association assortments of 40s- 
90s can hardly be picked up at lj4 c  over. 
Holders want 1?4 @2c. Peaches are not 
freely offered either here or on the 
Coast. Local distributers who usually 
have big blocks for reserve have only 
a few which they are working out in a 
conservative way. In the West, packers 
want about as much as what is asked 
on spot, which is true also of prunes. 
Raisins are slow in coming in, and dis
tributers cannot understand the short 
supply on the market when considering 
the production this season. W estern ad
vices emphatically state that the crop 
is not held back except through the lack 
of sufficient cars. Prices vary consid
erably, but on the ordinary grades are 
l@2c over the opening up to 3}4@4c 
for Thompson’s seedless or fancy seed
ed. The market is strongly in the sell
ers’ favor. Apples, according to some 
operators, are soon due for a share in 
the general buying drive. So far they 
have been rather quiet in a domestic 
way. Coast evaporators are firm in 
their views. Exporters are confident 
that a big foreign outlet will ultimately 
prevail and they are sitting tight on 
their holdings.

Nuts—Christmas buying keeps the 
market unusually active. All offerings 
are selling well. W alnuts are not al
lowed to accumulate and short spot 
stocks cause a firm market. Both Cali
fornia and foreign are being taken. 
Almonds are doing better than a month 
ago and show a firm undertone. Fil
berts are urged to sale and. with a 
local accumulation, they are the weak
est offering in the nut line. Brazil nuts 
sell well for all sizes.

Rice—The New Orleans market is 
reported strong, with little or no fu r
ther progress toward higher price 
levels, however. The Louisiana P lant
er believes it to be evident that rice 
wfill bring high prices throughout the 
entire season and that probably even 
another large crop will not make any 
material reduction in values. The whole 
world apparently wants more rice than 
exists.

Molasses—There have been further 
arrivals from New Orleans, but with de
mand exceeding available supplies the 
market has a very strong tone.

Sugar Syrups—A steady demand and 
limited offerings keep prices on a firm 
basis.

Cheese—The market is steady, with 
quotations ranging about the same as

•

previous quotations. Receipts are light 
for this time of the year and there is a 
good consumptive demand.

Provisions—The market on lard is 
fairly steady, there being an increase in 
the production and only moderate de
mand. The quotations have declined 
about 2c per pound over previous quota
tions and we do not look for any ma
terial change in this commodity in the 
immedate future. The market on lard 
substitute is weak and unchanged, there 
being adequate supply to meet the light 
demand. The market on smoked meats 
is steady, with quotations about the same 
as last week’s quotations. There is an 
adequate supply to meet the demand. 
The market on dried beef is very firm 
and unchanged, and is in very light sup
ply. The m arket on barreled pork is 
steady and unchanged. The market on 
canned meats is steady, with unchanged 
quotations.

Paper Stock—Attention is ca’led again 
to the effect of the high price and de
mand for newsprint paper, which leads 
some mills to put the newsprint ahead 
of the wrapping paper, such as K rafts, 
etc. Stock of paper and bags is get
ting short.

Salt Fish—The first importations of 
new Norway mackerel have arrived, but 
the price is so high that they have been 
hard to sell. No. 3 Norway mackerel 
have been sold at $44 per barrel, which 
is so far above normal that comparison 
can hardly be made. There are a few 
hundred more barrels of Norway mack
erel waiting in Norway which could 
come to this country, but importers 
have had such poor success with their 
efforts to make any money, even a living 
profit, out of the importations already 
brought over, that the chance is no 
more will come. Irish mackerel are 
possibly $2 per barrel under highest 
point, the present quotation on No. 3s 
averaging around $30. Demand is fair. 
Codfish is weak and pure cod is now 
quoted, in a large way, around 12c, 
which is a drop of 5(aJ6c from the high
est point.

Fenton, C orrigan & Boyle, invest
m ent bankers, are participating  in the 
offering of $1,500,000 U nited Fuel and 
Supply Company, D etro it, closed first 
m ortgage 6 per cent, gold bonds, m a
tu ring  from  1932 to  1937, price par 
and in terest, the m ortgage being  on 
real estate. T he firm also is offering 
$100,000 G rand T ru n k  Pacific Railway 
first m ortgage 3 per cent, gold bonds, 
guaran teed  by the Canadian govern
m ent, and offered a t 60J4 to  ne t 5Jfj 
per cent.

The Charles J. Bartlett Co. has been 
organized to deal in flour, feeds, fertil
izer, etc., with an authorized capital 
stock of $50,000, of which amount $25,- 
010 has been subscribed, $1,010 paid in 
in cash and $17,000 in property.

The Beckwith Veneer Co. has been in
corporated with an authorized capital 
stock of $25,000. of which amount $19,- 
000 has been subscribed and paid in, 
$15,000 in cash and $4,000 in property.

I f  you are not the  kind of em ployer 
men like to w ork fo r you will n o t be 
able to  hire the kind of m en you like 
to  have w ork  for you.
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Spineless Foreign Policy of Our 
Government.

Grandville, Dec. 9—"B riton  is re 
leased.”

Is not this a m oving tex t for A m 
ericans?

Inform ation  reached W ashington 
concerning the kidnaping of N orm an 
Rowe, a British subject, by rebels, 
who held him for ransom . The B rit
ish vice consul a t Zacatecas im m edi
ately protested  and reported  the af
fair to the British consul general at 
Mexico City. T he Mexican govern
m ent at once effected Rowe's release.

The Mexican rebels undoubtedly 
made the m istake this time of seizing 
a  B ritisher instead of an American. 
As soon as the m istake was known 
quick release and apologies were in 
order.

Com pare this circum stance with the 
im prisonm ent of Am erican Consul 
Jenkins and the contem pt with which 
Mexico treated  the notes and dem ands 
of the W ilson adm inistration.

H um iliating to the last degree is 
it not? The M exicans well under
stand the difference in the two Anglo 
Saxon nations, the one a  cringing, 
cowardly cur while the o ther w ields 
the heavy paw of an angry  lion!

T he lion of old England will stand 
for no foolishness where the righ ts 
of her subjects are concerned. W ith 
all our boasted liberties we have often 
had cause to  blush w ith sham e for 
the pusillanim ous course pursued by 
a weak and vascillating adm inistra
tion.

Away back in slavery days, while 
yet the S tars and Stripes floated over 
a repub'ic half slave and half free, 
an Am erican slave ship off the Ba
ham as found that several of the cargo 
of negroes had secured one of the 
small boats and escaped, row ing to 
ward a ship in the distance. An
o ther boat, m anned by an Am erican 
officer and several men, strted  in p u r
suit. T he Africans reached the o ther 
ship, which proved to  be a British

man of war, in advance of their pur
suers.

W hen the Am erican officer clam 
bered over the side and dem anded of 
the B ritish captain the runaw ay 
slaves, that officer pointed to the peak 
from  which floated the B ritish flag, 
saying in no uncertain tones:

"These men are now free. T here  
are no slaves beneath the B ritish 
Jack !”

W rathful yet im potent to  help him 
self the Am erican re tu rned  to  his 
own ship em pty handed. Even an 
Am erican cannot help applauding the 
sentim ent of the B ritish captain, nor 
can we help, in this la te r day. feeling 
pride in the fact th a t the m other land 
from whose loins sprang  our own 
people, has the sand to p rotect her 
citizens from  insult and bodily harm, 
even from  the hands of such w o rth 
less c reatures as these Mexican ban
dits.

In  ancient days to  be a Rom an 
m eant m ore than  to  be a king. The 
hand of Rome was as a m ailed fist 
in defense of her citizens. T o be 
a B ritisher is to be known the wTorld 
over as a citizen of one of the g reat 
powers of the world, a pow er that 
stands behind her every citizen, be 
he ever so lowly, a power th a t hesi
tates not an instan t to  em ploy her 
arm y and navy in defense of the 
rights of the hum blest of her citizens. 
W e are proud of B rita in’s thorough
going prom ptness in com ing to  the 
defense of her citizens in foreign 
lands. W ould it not be even m ore 
satisfactory if every Am erican felt 
the thrill of pride th a t comes to ev
ery pa trio t heart when the m ight of 
a g reat N ation is exerted to  care for 
its citizens even to the rem otest parts 
of the earth?

The British nation is always on the 
job when insult or harm  comes to  one 
of her subjects. Am erica has been 
equally prom pt to  resen t and punish 
in jury  to  her own in days gone by, 
therefore it gives one an added pain

to see the p resen t spineless foreign 
policy of our G ovrnm ent a t W ash
ington which has been grow ing in 
decision and pusillanim ity during the 
past year in a way to shake the Am 
erican’s faith in the G overnm ent it
self.

T his course of governm entl policy 
cannot last always. Like the presen t 
economic situation, filled w ith peril 
for the stability  of business en te r
prises. there m ust come an end to  the 
spineless actions of the U nited S tates 
w ith regard  to  the protection  of her 
citizens in Mexico.

Not long ago an order was issued 
from  W ashiqgton, th at all A m ericans 
get out of Mexico, an indication th at 
the U nited S ta tes G overnm ent would 
not stand sponsor for her citizens o u t
side her own boundaries. I t  was such 
an o rder as one-tim e Secretary  Bryan 
put forth  requesting  A m ericans to  
keep off the high seas since it was no 
longer the province of the U nited 
S tates to  p ro tec t her citizens outside 
her own domain.

One can little  w onder at the audac
ity of Mexico when dealing w ith her 
N orthern  neighbor. H er leading pol
iticians and soldiers seem to  have a 
suprem e contem pt for all th ings A m 
erican, and such feeling should not 
be cause for w onderm ent on our part. 
The only safety for A m ericans in 
Mexico is to  pose as subjects of 
G reat Britain, when safety is assured.

Is it not hum iliating to  know that 
our only assurance of keeping body 
and soul to gether beyond the Rio 
Grande is by proclaim ing ourselves 
subjects of G reat Britain, even while 
a sho rt distance away, across a n a r
row  stream , there floats beneath the 
sunny sky our own sta rry  banner, be
neath whose folds our gallant dough
boys fought the Germ an hordes to  a 
finish and won everlasting  glory for 
th at old flag?

The Am erican eagle m ay fly along 
the border, but he dares not scream  
defiiance to the d irty  m inions of a

robber governm ent lest he lose his 
liberty  or life w ith no effort a t p ro 
tection on the p a rt of Uncle Sam.

T h at the eagle so near the land of 
the enem y m ust hover and  hide in 
very sham e while the lion, four thous
and miles away, by his simple roar 
sends te rro r and abject subm ission 
to  the cow ards who spit upon A m eri
cans, is the sham e of it all. T h a t a 
G overnm ent of a hundred millions 
stands helpless w ithin a stone’s throw  
of the seat of trouble, while another 
nation thousands of miles d istan t 
compels obedience and safety to  its 
citizens com pletes the hum iliation 
and sham e of A m erica’s p art in the 
whole transaction  down there  inM ex- 
ico. Old T im er.

Honor to  W hom  Honor Is Due.
Casnovia, Dec. 8—T his is to  notify 

you th a t my sto re  and nearly  all of 
m y stock burned on Dec. 4. As we 
take the T radesm an and believe in 
the good faith of the advertisers you 
adm it to  your columns, on your rec
om m endation we took som e insur
ance (nam ely, $1,700 w orth) w ith the 
M ichigan Shoe Dealers M utual F ire 
Insurance Co., of Frem ont. W e n o ti
fied the Secretary, Mr. Bode, last 
Saturday and he came here to-day 
and certainly gave us a square deal. 
He paid me my entire  policy and, 
w hat is m ore, paid me to-day. Keep 
the good w ork up, so th a t every m er
chant will carry  some o r all of his 
insurance with the Shoe Dealers. 
Even though the ra tes were 30 per 
cent, h igher than  stock com pany 
rates, instead of being 30 per .cent, 
cheaper, I would give the m utual 
com panies my entire  insurance. I 
tru s t you m ay see fit to publish this 
letter. Joseph H utson.

E very  good window display you see 
ought to be inspected w ith a view to 
discovering how you can m ake use of 
some such idea in your own store.

I N C R E A S E  Y O U R  B I S C U I T  P R O F I T S

Advantages o f an
ID EA L SUNSHINE BISCU IT D E P A R T M E N T

Perfect D isplay—Clean—Seat—Attractive  
A Complete Stock with Smallest Investment

It Creates Interest and Consumer's Demand 
Ask the Sunshine Salesman—He Knows

I_opsE-\yiLES B iscuit  ( ompany
Bakers of Sunshine Biscuits

C H I C A G O
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Profitable Talk on Salesmanship.
Saginaw, Dec. 9—J. S. Dudley, m an

ager of the local branch of W ilson 
& Co., gave a splendid and  profitable 
talk  on salesm anship before the sales 
force of the D. A. B entley Co. S a tu r
day m orning a t their regular sales 
session. In  p a rt he declared th a t the 
salesm an, in his estim ation, was an 
asset to  the payroll of any com pany, 
while the balance of the force were 
liabilities, so to  speak.

A salesm an’s task  is one of ro 
m ance. H is success depends largely 
on the confidence he has in his firm, 
the confidence he has in his goods and 
the a rt of gaining and holding the 
confidence of his custom er. W hen 
this has been accom plished his task 
will have been to  him, “A Salesm an's 
Rom ance.” H e said the salesm an who 
w ants to keep him self from  grow ing 
stale  and languid in his duties m ust 
be inspired w ith enthusiasm , and this 
enthusiasm  m ust never be allowed to 
run down, for he cannot arouse the 
feeling in o thers when he does not 
possess it himself. E nthusiasm  is an 
infection, and a very tak ing  one if sin
cere.

Be polite, boys. F irs t im pressions 
are often ones which last and the 
salesm an who approaches his custo
m er in a brusk or indifferent m anner 
is doing som eth ing  which often in
ju res his standing.

T he salesm an is often looked upon 
by the m erchant on his first call as a 
burden: but if you are tactful you can 
win this m an’s confidence and be
come in reality  his business partner. 
T here  are some m en who delight in 
tu rn in g  down the salesm an, while 
o thers do it thoughtlessly. O ften it 
is the salesm an’s fault. A pproach 
your man w ith caution, ju st as you 
would approach the city lim its when 
the sign reads, “Be cautious in the 
city lim its.” W atch  your custom er’s 
way of doing business; w atch the sale 
of his stock, offer suggestions where 
you know it would benefit him  and 
his business, but beware in your m eth 
od inparting  such advice to  him. If 
you inspire the m an’s confidence, he 
will accept your suggestions; if not. 
you have lost your point and, in all 
probability, your custom er.

Show me a m an who appears on the 
job a t 10 o’clock a. m. bleary-eyed

M o n e y  Is a t th e  T u r n in g  P o in t
Today its value is starting to rise after five years, during which 

it has been steadily losing buying power.

Do You Realize
That the dollar you own today has the same value that forty or 
fifty cents had in 1914? Do you realize that this forty or fifty 
cent dollar, invested now in bonds, is going to be a 100 cent dollar 
just as soon as the natural swing of conditions re-establishes the 
old order of things? The dollar may not come all the way back, 
but it is our opinion that it will come a long way.

And Remember
T hat money in bonds is a fixed sum of money, paying good inter
est. Our bonds pay six to seven per cent.

F enton, C orrigan &  B oyle
IN V E ST M E N T  BAN K ER S

941 M ICHIGAN T R U S T  BLDG ., G R A N D  RA PIDS  
D E T R O IT  Citizens 4212 CHICAGO

Claud H . Corrigan, V ice  President

Doing Things a Little Better 
Than Most Stores

When a great food distributor, in the 
sturdy maturity of middle age, sets out to 
be a greater distributor and succeeds, is it 
not a wonderful thing to contemplate?

Is it not pardonable to talk, with pride, 
about the things which one has accom
plished through many years of untiring 
effort?

W hen an establishment, through its 
foresight, its everlasting perseverance, its 
continual optimism, succeeds in reaching 
a high goal, is it not worth telling the 
trade about?

W hen a chain of wholesale grocery 
houses has come to take its place as an in
stitution of National interest, should not 
the news be well told?

W hen a house has acquired a reputa
tion for its character, its merchandise and 
its service, not to speak of a multitude of 
minor store features, should not its pa
trons be informed of these things? Should 
not new trade be attracted to its doors?

The National Grocer Company for 
years has been doing things a little better 
than most stores. It has striven hard to 
lead, to be a step in advance of progress 
at all times.

It serves a vast territory in Michigan, 
Indiana and Illinois with a thoroughness 
that bespeaks its greatness. It is rapidly 
acquiring a large and enthusiastic fol
lowing in every city, town and hamlet 
covered by its enterprising and tireless 
travelers.

The result is that to-day the National 
Grocer Company is one of the most talked 
of wholesale houses in the country among 
the merchants who look to it for depend
able merchandise. Famed for the breadth 
of its ideas; famed for its sturdy persist
ence in the things which are right; famed 
for the originality of its methods; famed 
for its efficiency in even the littlest things.

N A T I O N A L  G R O C E R  
C O M P A N Y

Grand Rapids 
Lansing 
Cadillac 
Traverse City

from  a  “big” night before and I ’ll 
show you a failure. A tm ospheric con
ditions are contagious, so bew are and 
travel under the best conditions a l
ways. Self p reservation  spells success. 
T w o of the best assets which a sales
m an can have are a robust constitu 
tion and a cheerful disposition. These 
tw o will enable you to bear some, a t 
least, of the troubles of the road.

D eterm ination  is a big factor in 
sales success. H an g  on in spite of op
position. Study your custom er. R e
tu rn  again and again if need be. 
Change your line of attack. Every 
m erchant has his hobby. Study it and 
win th rough  his own hobby. E n ter 
every m an’s place under contro l and 
avoid trouble.

Sum m ing up his talk, he declared. 
“ I have had a g reat deal to  do with 
salesmen. I have been a salesm an 
m yself for a g reat m any years and I 
have employed and supervised a g reat 
m any men. I believe th at salesm en 
are m ade as well as born, and teach
ing will do a g reat deal tow ard  m ak
ing a salesman. T he principal qual
ities in the m aking of a salesm an are 
health, honesty, ability, know ledge of 
his business, sincerity  and en thus
iasm. And when you can m easure up 
to these you will be a success and 
your success m eans success for your 
em ployer. L. M. S.

Late New s From Bankruptcy Court.
Decem ber 9, 1919—In the m atte r of 

the Grand R apids M otor T ruck Co., 
a special m eeting  was held to  de te r
mine w hether o r not the tru stees 
should take an appeal from  the deci
sion of the Circuit C ourt relative to  
stockholders’ liability. I t  was de te r
m ined by a m ajority  vote of the  c red
itors th a t such appeal be taken. T he 
Grand Rapids T ru st Co., trustee , re 
signed and George B. K ingston was 
elected trustee. H is bond was fixed 
a t $6,000.

D ecem ber 8— In the m atter of the 
Grand R apids F ibre  Furn itu re  Com
pany, a first m eeting  was held this 
day. One hundred claims were p rov
ed and  allowed. G rand Rapids T ru st 
Co. was elected trustee, w ith bond of 
$5,000. M eeting adjourned to  Dec. 23.

In  the m atte r of Paul H enderson, 
the first m eeting  of cred ito rs was 
called for Dec. 18.
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NO TIM E  FOR PESSIM ISM .
Developm ents of the past week give 

every reason why buyers of staple 
dry goods will have to  look closely 
into conditions th a t exist in all p ri
m ary m arkets a t the p resen t time. 
Ju te  and its products are declining 
steadily  from  a high point. Silk and 
its products are clim bing upw ard a t 
a tim e when it has been proved by 
trade investigators th a t there is no 
such shortage of raw  silk as the 
world has been th ink ing  about. W ool 
is not scarce except in certain grades, 
and wool goods for civilian purposes 
are not as scarce as they were a year 
ago. T h ere are certain  grades of co t
ton very scarce and the yield for 
five years has been much below n or
mal. Nevertheless, much is d iscount
ed in a value of 40 cents a pound for 
a raw m aterial th a t could not be sold 
freely before the w ar a t a fourth  of 
th a t price.

T he situation is largely in the con
tro l of the buyer, despite the very 
stro n g  m erchandising position held 
by the seller who has little  or noth ing 
to offer. W hen the buyer ceases an 
ticipating his needs and when he be
gins to do business on nearer a cash 
basis on a sm aller m argin of profit, 
prices will become m ore favorable, 
for it will evidence a passing of the 
feverish speculation th at has im preg
nated all business. The buyer who 
is looking forw ard to  the possible 
resentm ent of consum ers, or their in 
ability to go on paying, will find that 
the g reat m erchants of the country 
handling  mill products are in sym 
pathy with him. Prices are danger
ously high and the stage has been 
reached where fu rther profits restric t 
ra th e r than increase production.

I t is possible to  emphasize m any 
bullish factors in the m erchandising 
situation of the week and the trade 
is in a sta te  of m ind where it prefers 
to  hold things up and even advance 
them . Ju s t as long as the buyer goes 
cn  m aking long com m itm ents a t any 
price he can 'induce a m anufacturer 
to consider, ju st so long will the  up
ward trend  go on.

I t  has been the experience of hu
m anity in its ups and downs of trade 
th a t changes do not come gradually. 
T he m anifestation of price resistance 
acts quickly and it is usually some 
shock outside of the details of buying 
and selling th a t brings on the change. 
A slow exhaustion of buying power 
would be a happy m eans of elim inat
ing the dangerous features of the 
present situation, but the h isto ry  r,f 
all time shows th a t realization of 
such an exhaustion does not come 
gradually. I t  comes upon the m ar
kets like a th ief in the night. T hen 
those who have hoarded goods will 
suffer, and then those who have made 
long engagem ents based upon their 
own o r borrow ed credits will suffer.

The added scarcity of output due 
to  coal shortage will p ro long the 
scarcity of m erchandise in relation 
to the stocks held in norm al times. 
A jum p in coal prices, a  real jum p in 
sugar prices, or a constan t advance in 
the price of flour, will hasten price 
resistance in dry goods channels far 
m ore than price advances in textiles 
them selves.

T h a t the stage is set for serious 
trouble unless all m erchants are more 
careful than  they have been recently, 
is the firm conviction of some of the 
ablest m inds in the trade in this city 
and elsewhere. I t  is not pessimism 
to point this fact out. I t  should be 
the m eans of m aking buyers and 
those who direct them  m ore cautious 
in their estim ates of conditions as 
they  now stand.

POST W AR CO ND ITIO NS.
The financing of the needs of Europe 

amounting to bihions of dollars is a 
pretty knotty problem. The situation is 
not at all clear, but the necessity for 
eliminating speculation \yherever possi
ble is more pressing than at any time 
since the armistice. It may be that the 
situation may relax after the first of 
the year, but the inflated condition both 
here and abroad is the strongest reason 
for an insistant demand for funds so 
long as that condition continues. De
flation, however should begin with the 
Government. The estimated Govern
ment expenses for the next fiscal year 
are so large that a continuation of heavy 
taxes seems inevitable. The diverting 
of all available labor into the ranks of 
production is imperative—but the vicious 
circle still continues. W hen is a halt 
to be made? It is not merely desirable 
—it is necessary—that a policy of econ
omy, an elimination of useless expendi
ture in the business of Uncle Sam should 
be adopted. Let Uncle Sam put on the 
brakes.

\ \  hen the war started the logic of 
our position was plainly apparent. In 
other words, as events proved subse
quently the war stimulated our exports 
and shut off our imports. The question 
uppermost to-day is. Will peace shut off 
our exports and stimulate our imports? 
That brings up the interesting question 
as to the extent of competition from 
abroad which we may expect in our 
home market. From all we can learn 
this competition for some time at least 
will be more imaginary than real. We 
know that Germany is still on a ration 
basis. We are told that England can 
hardly be in a position to produce ef
fectively within a year, while France is 
so short of goods that they are paying 
us the tremendous premium on exchange 
and are still able to sell American goods 
cheaper than they can be sold by French 
manufacturers.

In this connection the position of 
agriculture furnishes an interesting 
problem. Agriculture is naturally the 
first to respond in all programmes of 
reconstruction. Self-preservation is the 
first law of nature. The world cannot 
recover on an empty stomach. In this 
country, by contrast, the area given over 
to agriculture has increased materially 
since 1914 and the farm er has received 
over 100 per cent, more for his prod
ucts. Will over-production, so-called, 
have its manifestation on the farm, and 
will the buying power of our 25,000,000 
farming population be reduced? If  this 
should be the case and its effect be re
flected in our industrial centers we 
would reach a condition similar to the 
convalescing period of a fever-stricken 
patient from which the upbuilding pro
cess along normal lines would begin. 
All these things are merely suggestive

and at best speculative. The big things 
which cannot escape us are the abnormal 
foreign exchanges, the reduced produc
tion of labor and the tightening of the 
money market. There are no signposts 
as yet, however, which indicate any de
cided change in the business situation 
or any lessening in the demand for most 
lines of merchandise.

W O O L GOODS STRONG.
T he scarcity  of fine wools in re la

tion .to  the demand, the high price 
and apparent sold up condition of fine 
w orsted yarns and the effect of these 
conditions on fall, 1920, fabric offer
ings, have occupied much of the a t
tention  of m en’s w ear and dress goods 
selling agents during  the week. T he 
wage advance which was made in 
New England added to the cost of 
m aterials appeals to  mill m en as a 
stro n g  reason for nam ing full prices 
and preventing  the reductions w here
with some had hoped, two months ago, 
the high cost of living m ight be 
fought. M erchants say th a t the mill 
which did not cover early  on fine 
wool or fine yarns is in a difficult 
position to  supply the sort of m er
chandise which popular dem and calls 
for.

C lothiers and jobbers are w atching 
closely for allo tm ents of serges. T his 
fabric gives prom ise of being the 
m arket leader for fall, and it is be
lieved th a t few serges m ade from  
the b e tte r so rts of wool will be avail
able a t under $5 per yard, and th at 
figure will presum ably be possible 
only on the ligh ter fabrics.

Jobbers of wom en’s w ear fabrics 
have had a fine business, w ith o rders 
from  m any quarters and covering a 
wide variety  of goods, although sta 
ples hold the best place. A pparently  
a large d istribution of dress fabrics 
by the yard has been in p rogress ;n 
retail circles. G arm ent m anufactur
ers are -opposed to any fu rther ad 
vance, but there  seems little  they  can 
do about it.

The annual m eeting  and banquet of 
the Am erican A ssociation of W oolen 
and W orsted  M anufacturers, held last 
week, was a largely a ttended affair 
R eports at the m eeting show ed the 
close relations which have been en
tered  into betw een buyer and seller, 
particularly  as regards the settling  
of unavoidable disputes which m ay 
arise betw een them . T he m achinery 
is in action which m inim izes recourse 
to courts of law.

W AGES A N D  COST OF LIVING .
While it seems to be generally con

ceded that wages will not come to those 
of pre-war times for a long period to 
come, if ever, there is almost as general 
a ‘oelief that some recessions are bound 
to follow reductions in the cost of living 
which cannot be delayed much longer. 
All of this holds goods in other coun
tries as well as here. There is, how
ever, one element that has to be taken 
into account which may yet offset the 
natural tendency toward a reduction in 
wages. This is the increased efficiency 
of labor, either through its greater en
ergy or aptitude or through the better 
utilization of mechanical and automatic 
appliances. The tendency, for a century 
or more, has been toward higher wages

coupled with a lower labor cost per unit 
of output. This it is that has enabled 
workmen to improve their condition and 
gain from time to time a larger share 
of the comforts and conveniences, as 
well as the opportunities, which modern 
life affords. And just as labor costs 
are not dependent on the amount of 
wages paid so much as on the quantity 
of output for a given total of wages, 
so also the amount received by a worker 
does not measure his prosperity as much 
as does the quantity of commodities 
which that wage will buy. In the in
evitable adjustment to lower prices 
which the coming of more nearly normal 
times will produce, there will have to be 
a lowering of wages to have them more 
nearly correspond to the greater pur
chasing power they will have. I t is one 
of the advantages of the bonus ana 
profit sharing plans which have been 
put in operation that they will afford a 
greater flexibility in the adjustment to 
the changed conditions which are to 
come.

Mr. Burleson boasts that the Post 
Office has avoided a deficiency, but upon 
its more striking avoidance of efficiency 
he says nothing. His bland report, sum
marizing improvements, contrasting the 
aggregate surplus of $35,000,000 in his 
seven years with the aggregate deficit 
of $59,000,000 in the seven previous, and 
praising our air mail as unique, would 
leave the reader ignorant of the waves 
of protest that have swept the country 
and prompted plans of drastic investiga
tion in Congress. H is passing reference 
to criticism is made only to ascribe it to 
ignorance, the hospitility of men denied 
special privilege, and labor union prej
udice. Doubtless, parts of his report will 
receive strong approval. But that the 
current criticism is founded on more 
than ignorance and prejudice, and that 
the critics have a right to expect a  care
ful defence, not a resort to hasty coun
ter-accusations, the country feels em
phatically. Mr. Burleson has not seized 
in his report the opportunity he neglect
ed in his recent speech. Two boasts 
might be made for him by his friends: 
we have never had a Postmaster-Gen
eral more expert in book-keeping, or 
one who, in slang phrase, was so little 
inclined to hate himself.

Lloyd George’s recent speech on Rus
sia recalls the definition of a metaphysi
cian as a blind man looking in midnight 
darkness for a black hat that isn’t there. 
The British Prim e Minister complains 
that every step taken by the Allies in 
Russia has only led into “a fog.” That 
ought to make it seem like home to a 
London politician. It is supposed to be 
the business of statesmen to get out of 
a fog and find a clear path. But the 
only hope which Lloyd George now 
gives is that some Power “nearer” to 
Russia—everybody will infer that he 
means Japan—will discover and execute 
the true Rusian policy. Though he dis
claims the possibility of direct negotia- 
itons with the Bolshevist regime, we 
suspect that, in the back of his mind, 
the British Prem ier anticipates that 
something will come out of the con
ference of the Baltic States with the 
delegates from Moscow.
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HOLIDAY SPECIALS
There is still time'for you to considerably increase your Holiday Trade by buying some of the Specials we have 

listed below. You w ill be able to do yourself and your trade a lot of good with these items which are especially good 
Holiday Items. We are quoting these ridiculously low prices to clean them up NOW. We would suggest that you advise 
us to ship by Parcel Post, Express or any way that is quickest— to suit you. You may telephone or telegraph your 
orders to us at our expense if  you want to. Of course any of these items are subject to prior sale.

M E N ’ S F U R N IS H IN G S .

27B658 M en’s H oliday  boxed N eckw ear, fancy  packing , boxed 6-12
dozen a sso rted  colors an d  p a tte rn s , p e r dozen ...........................$ 8.50

27B57 M en 's fancy F ren ch  Cuff S h irt, d e tach ab le  co lla r to  m atch , 
pink, blue and  lavender, boxed 3-12 doz. all sizes 14 to  17 
good value, p e r dozen ................................................................................ 39.00

SE N D  US YOUR O RDERS FO R  D R ESS SH IR T S  TO S E L L  YOUR C H R IS T 
MAS TR A D E. W E  H A V E A L L  SIZES A ND A W E L L  B A LA N CED  L IN E , 
IN  P R IC E  RANGING FROM  $16.50 IN  T H E  C H E A P E R  N U M B ER S TO 
$120.00 FO R T H E  SILK  C R E PE . OUR A SSO R TM EN T A N D  S E L E C T IO N  
IS SU B JE C T  TO YOUR A PPRO V A L. YOU CAN R E T U R N  IF  NO T SA T 
ISFACTORY.

28B219 M en 's b lue ch am b ray  W ork  S h irt, only 2 cases to  offer, bid.
1 dozen a sso rted  sizes 14% to  17. a t,  p e r dozen ......................... 13.25

28B540 A PPR O X IM A TE LY  50 M E N 'S  CORDUROY F U L L  S H E E P  
L IN E D  COATS, B E A V E R E T T E  COLLAR, L E A T H E R  
LOOPS. K N IT  W R IST L E T S, SIZES 38 TO 46. T H E  FIR S T
O R D ER S R E C E IV E D  T A K E  T H E S E  AT, EA CH  ................... 12.25

28B730 M en’s 30 oz. heavy  W ool L u m b erm an 's  P a n ts , s tro n g  fo r 
rough  w ork  and  cold w eath e r, all sizes 32 to  42, open stock ,
e x tra o rd in a ry  value, p e r dozen .........................................................  54.00

27B919 to  27B924 An ex tra o rd in a ry  fine lo t of s tr in g  Bow T ies, well
m ade, good looking p a tte rn s , boxed 6-12 doz. a ss t., p t r  dozen 6.00

29B302 W E  H A V E JU S T  R E C E IV E D  A LA RG E Q U A N TITY  O F 
BOYS’ AM CSKEAG T W IL L  SH IR T S W H IC H  H A V E B E E N  
PRA CTICA LLY  O F F  T H E  M A R K E T  TO C LO SE T H E S E
OUT T H IS  SP E C IA L  SH O U LD  A P P E A L , a t. p e r dozen . . 12.871/2 
Boxed 1 doz. 12% to  14, Olive D rab  and  K haki.

29B907 P la in  blue B row nie O verall, bid. 1 dz. a ss t, sizes 5 to  15 doz. 7.50 
H E R E  IS  S O M E  B U Y —

29B726 BOY’S C orduroy P a n ts , bdl. 1 doz sizes 8 to  16, a  very
lim ited  q u a n tity  to close ou t, p e r dozen .........................................  19.25

30B311 M en's C ham ois Cap, belted  top  w ith  buckle, silk  lined, To
close o u t very  specia l, a t,  p e r dozen .............................................  10.50

A VERY L IM IT E D  Q U A N TITY  O F BOYS' O N E P IE C E  TO P CAPS,
M ADE W IT H  T H E  P IL O T  FR O N T S A N D  EA R  L A P S doz. 12.00 

31B505 A “ B oss" b ran d  b lack  fleece lined M itten . A bout 3 cases
left, boxed 1 dozen, close out, p e r dozen ...........................................  3.87/2

31B614 M en’s m o ttled  grey , d a rk  m ixed No. 1 com bed y a rn  M itten ,
b lack  k n it w ris t, good seasonab le  m erchand ise , dozen 1 0 .3 7 /j

31A10 M E N ’S 8 oz. CANVAS GLOVE. W H IT E  A ND BROW N K N IT
W RISTS, 1,000 DOZEN TO SE L L , P E R  DOZEN ....................... 1.75

32B104 L ad ies’ U m brella  26 inch p a rag o n  fram es  w ith  B akelite  
handle, good q u a lity  m a te r ia l and  is a n  e x tra o rd in a ry  buy 
on th e  m a rk e t of to -day . Send us an  open o rder. O ur s e 
lection  is su b jec t to  yo u r app roval, bid. 6-12 doz., p e r dozen 32.00

L A D IE S ’ R E A D Y - T O - W E A R .

V o ile  W a is ts '.
Lot No. 1 A very  fine a sso rtm e n t, p e r dozen ........................................... $13.12/ j
Lot No. 2 F ine q u a lity  Voile, ind iv idually  boxed, p e r dozen ............  23.25
L o t No. 3 E x tra  fine qua lity , indiv idually  boxed, p e r  dozen ............. 28.50

S i lk  W a is ts .
35B16 F ine  q u a lity  C repe de C hine W ais t in colors B lack. N avy,

F lesh  and  W hite . H igh  and  low neck com bina tion  effect
an d  very  p re tty . S izes 38 to  46, each  .............................................  4.75

35B190 B eaded G eorgette . E xcep tiona lly  p re tty  in  B row n, F lesh
T aupe, N avy  and  W hite. S izes 38 to  46, each  ............................. 4.75

L ot No. 9 C ons’s ts  of th re e  b eau tifu l G eorge tte  W a is ts  in th re e -
color com bina tion  effect w ith  h a rm on iz ing  colors such  as  
T au p e  and  Copen, N avy and  D ark  Red, B row n an d  M ahog
any, B row n and  G reen, W hite  and  G reen, F lesh  an d  G reen.
R ound neck. Sizes 38 to  46. Ind iv idually  boxed, each  ..............  4.75

L ot No. 5 An a sso rtm e n t of G eorge tte  W a is ts  w hich hav e  been se ll
ing  from  $4.12% to  $5.00 in colors F lesh , W hite . F ren ch  Blue 
and  B isque. Sizes 38 to  46, each  .........................................................  3.75

M id d y  B louses.
35A80 All W h ite  M iddy B louse w ith  U. S. N avy  In s ign ia  on left

a rm . Boxed % dozen. A sso rted  sizes 6 to  14, p e r dozen . . .  .$13.50
O u tin g  G ow ns .

910 L ad ies ’ O u ting  Gowns m ade of F a irv iew  an d  P e a rl G uting  
F lannel. S izes 16-17. Com es in V, round  an d  sq u are  necks 
an d  p rac tic a lly  12 d ifferen t p a tte rn s  to  th e  dozen, p e r dozen $16.50

L a d ie s ’ H o use  D resses.
36A171 H ouse D ress. A sst, p la id  G ingham . Sizes 38 to  46, dozen . .$20.50
36A162 H ouse D ress. M ade of R en frew  G ingham . A sst, p la ids in

sizes 38 to  44, pe r dozen .......................................................................... 34.50

S i lk  and  S a teen  P e tt ic o a ts .
37B101 Good q u a lity  B lack  S a teen  an d  good looking, p e r dozen $17.50
37B77 M ade of fine heavy  q u a lity  S a teen  in a ss t, colors N avy, P ink , 

P u rp le  and  G reen. 34 to  40 len g th s . V ery  a t tra c tiv e  and  
m ade w ith  a  d u s t flounce. P e r  dozen .......................................  16.50

37B97 and  37B98 Tw o verv  a ttra c tiv e  s ty le s  of the  well know n 
A N N A B E L L E  SA T E E N  PE T T IC O A T S. Ind iv idually  boxed 
and  yo u r choice of th e  follow ing colors: B lack, N avy, P u r 
ple, R u ssian  G reen and  E m erald , each  .........................................  1.95

37B86 Silk M essaline  in B lack, E m erald , C erise, B elgium  B lue and
Purp le , each  ............ .......................................................................................  6.25

37BSS M ade of the  well know n qua lity  Belding S a tin  Silk in Black,
Kelly G reen, Copen Blue, T aupe and  P urple, c ach  ................... 7.75

37B87 All Silk T affe ta  in B lack, E m erald , Cerise, B. Blue and  P u r 
ple. E ach  ........................................................................................................  6.50

37B81 All Je rse y  Silk in B lack, N avy, P lum , Rose, Sand, Copen
Blue. P. Grey, E m erald  and  Brown. E ach  .....................................  6.50

37B84 All Je rse y  Silk in E m erald , P. Grey. Peacock Blue, P lum  and
Brow n. A very good style. E ach  .......................................................  7.50

37B85 H eavy  Je rse y  Silk top  w ith  Taff« ta  flounce in Black. Purple,
E m erald . Copen Blue, N avy  and  Rose. E ach  ............................. 6.25

37B83 H eavy  Je rse y  Silk top w ith  T a ffe ta  flounce in B lack, N avy,
R ussian  Blue, P lum  and  Rose. E ach  .............................................  7.50

B la n k e t B a th ro b e s .
40A86 Assort« d colors and  p a tte rn s . C hild 's sizes 2. 4, 6, p e r dozen $18.00
40AS6 A ssorted  colors and  p a tte rn s . C hild's, sizes 8. 10, 12, 14, dozen 29.00
36B142 A ssorted  colors and  p a tte rn s . L adies ' sizes 36 to 44, per dozen 39.00

A  C H R IS T M A S  C O M B IN A T IO N  S P E C IA L .

S p ec ia l N o . 38 C o n s is ts  o f 1 L a d ie s ' S a tin  S ilk  B lo o m e r, 1 S a tin  S ilk  
C a m iso le , 1 S a tin  S i lk  En. C h em ise  and  1 C repe de C h in e  E n . 
C h em ise . T h e  s ty le , q u a lity  and  s izes a ll m a tc h . T hese  g a r 
m e n ts  a re  w e ll m ade and  c u t  good and  f u l l  in  s ize and  o f good
q d a lity  S ilk .  T h e y  com e In d iv id u a l ly  boxed w i th  th e  fo u r  
boxes p u t  up in  one la rg e  box. T h e  se t co m p le te  ....................$15.75

P IE C E  G OO DS.

21x42 F a n c y  B ath  Towels, P ink  and  Blue per dozen ...........................$ 8.00
18x36 F ancy  B ath  Tow els, P ink  and  Blue, per dozen ..............................  6.00
72x84 N ovelty  P la id  Bed B lankets , p a ir  ....................................................... 5.25

B re ak fa s t C lo ths come in a  b eau tifu l q u a lity , Snow D ot and  S tripe  only.
36x36 B re ak fa s t C loths, p e r dozen ................................................................... 7.25
45x45 B re ak fa s t C loths, p e r dozen ................................................................... 10.50

W E  A R E  R EC EIV IN G  S H IP M E N T S  OF VERY F IN E  W ASH GOODS 
DAILY. SE N D  US YOUR O R D ER S FO R  YOUR HOLIDAY W A NTS.

B .a u t f u l  floral K im ona Silks. J u s t  w h a t you r tra d e  will w an t for 
C h ris tm as  g ifts . Com es in colored g rounds such  a s  Ros,e Grey, N avy , Gold, 
Copen, M td ium  Blue, W iste r ia , B ergundy, and  B lack, per yard , 85c.

H O S IE R Y .

H osiery  of b e tte r  g rad es  h as  n e v er failed to  be one of th e  la rg e st 
H oliday  Item s  in a  D ry Goods o r D ep ar tm e n t Store.

W e th e re fo re , a sk  you to  consider th e  item s he re in  m entioned  w hich  
a re  priced  fa r  below the  p re sen t m a rk e t:
366 M en 's E gypt. L isle H ose, B lack, boxed 1 dozen, a t  .......................$ 3.25
490 L ad ies ' 2 1 - nch, 12 s tra n d  pure  th re a d  Silk H ose, A n ti rave l top,

M erc L isle g a r te r  hem . re in fo rced  toe, sole and  heel, boxed 
% doz. Colors. B lack, N avy , Cordovan, Grey. Big Special, a t  18.50 

Colonial Girl. H eavy  tine Silk and  F ib re  M ixed L ad ies ’ H ose, seam  
back, na rrow ed  ankle , m ercerized  top, 20-inch  boot, re in 
forced toe, sole and  heel, boxed % dozen. Colors, Black,
W h ite , G rey an d  Cordovan. One of th e  best H oliday  Item s
th a t  can  be had . Special price, p e r dozen ................................... 16.50

21B414 A  L ad ies’ fine guage  F ib re  Silk H ose in B lack, W hite  and  
Brow n, double w ide g a r te r  hem . Ipsw ich  B rand. Boxed % 
dozen. A  good $1.25 seller a t  a profit. Special, a t  p e r dozen 10.50 

21B702 M en's F ib re  Silk Socks in Black, W hite , B row n. N avy. Boxed 
% dozen. T h is  c la ss  of m erch an d ise  is very  sca rce  and  th e  
p rice  in a few w eeks will be m uch h igher. H oliday  Special, doz. 5.75

485 L ad ies’ 220 needle full m ercerized  H ose in B lack, W h ite  and  
Cordovan. W ide double g a r te r  hem , double toe. sole and  
heel, seam  back. Boxed % dozen to  box. W ith  Silks so 
high, L isles a re  selling  rap id ly . Special p rice , p e r dozen . . . .  6.00

N O T IO N S .

400 W om en 's  B lack  C ash m ere tte  Gloves, fine tex tu re , p la in  w ris t dz. $2.12*/2
450 W om en 's  B lack  C ash m e re tte  Gloves, 2-clasp  w ris t, dozen ..........  3.15
A ngorina, a ll colors (12 balls  p e r box) per box ...................................................87/2
1 L o t of V al L aces, p e r dozen ..................................................................................... 45
600 L ad ies ' Boxed H an d k erch ie fs  (2 in  box) p e r doz. boxes ..............  2.15

. 604 L a d 'e s ' Boxed H an d k erch ie fs  (3 in box) Col. Em b. Corners,
per dozen boxes ............................................................................................  2-25

B luebird C rochet C otton, C ream  and  Colors, p e r box .....................................45
A irfioat T a lcum  Pow der, p e r dozen ......................................................................... 77/2
600 dozen Em b. C orner H an d k erch ie fs  <12 doz. in cab .) p e r dozen .62/2 
600 dozen Em b. C orner H an d k erch ie fs , W h ite  and  Colors, a sso rted

25 dozen in cab., p e r dozen .................................................................. 1.25
L ad ies ’ O rgand ie  Collars, a sso rted  p a tte rn s , p e r dozen ........................... 2.00
M en’s B lue C otton  H an d k erch ie fs , p e r dozen ...........................................  ,82l/2
T H IS  SA L E  ONLY CO LLIN GBO U RN ES DARNING COTTON (3 doz.

in box) W h ite  o r B lack, pe r dozen .......................................................25

IF  YOU D E S IR E  A L IN E  OF H OLIDAY H A N D K E R C H IE FS ', T E L L  
US H O W  M UCH AND W H A T  V A R IE T IE S  YOU W ANT, A ND W E  W IL L
SE N D  YOU AN A SSO R TM EN T W H IC H  W E  A R E SU R E W IL L  R E 
SU L T TO YOUR PR O FIT .

G R A N D
Exclusively Wholesale

R A P ID S  D R Y  G O O D S
GRAND RAPIDS, MICH.

CO .
No Retail Connections
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M ichigan R etail Shoe D ealer*’ A ssocia
tion .

P res id e n t—J . E . W ilson, D etro it.
V ice-P res iden t*  — H a rry  W oodw orth, 

L ansing ; Jam e s  H . Fox, G rand  R apids; 
C harles W ebber, K alam azoo; A. E . K e l
logg, T rav e rse  C ity.

S e c re ta ry -T re a s u re r—C. J . Pa ige , S ag 
inaw .

Shoe Store Snap Shots. 
W ritte n  for th e  T radesm an .

W orsted  stockings are being dis
played in the m ore enterprising  city 
shoe shops. L ater on m any of the 
sam e stockings will be show n on 
windy corners.

T he so-called French last and the 
reincarnated  old “stage last” are but 
a flash in the pan: but don’t you get 
into a panic over them.

D on’t show a child a shoe that does
n ’t fit its m other’s pocket-book for 
thereby  you are liable to create diffi
culties you cannot overcome.

Sell footw ear on the basis of so 
m any m on ths’ wear for about so much 
ra th e r than allow the custom er to 
think only of the original cost per pair.

T rain  your employes to  trea t the 
poorest and shabbiest custom er w ith 
as much courtesy  and consideration 
as they would a welcome guest in 
their own home.

You can’t always tell from  the kind 
of clothes a man wears how much 
m oney he has in his pocket. You'd 
be surprised to  see the thick roll of 
greenbacks some of those old shabby 
fell ows are carry ing  around.

Know the stock and how  your shoes 
run—w hat shoes carry  length, and 
what w idth: know the easy-fitters for 
folks with sensitive feet: know the 
long-w ear sort for people who re 
quire miximum wear-qualities.

If  people demand style in a shoe, 
and you are able to show them w hat 
they want, don’t think it is w rong to 
charge them  for what they get: for 
you are paying for th a t style. D on 't 
forget that.

H ow  much time do you squander 
each day on chores—little  odds and 
ends, m atters of sheer routine, un 
profitable. pesky little  jobs of m any 
kinds—which ought to he turned over 
to  subordinates?

Do you know the structural differ
ences betw een a wom an’s shoe and a 
grow ing g irl’s shoe? Can you give 
an intelligent explanation of the m er
its of a grow ing girl’s shoe, and show 
the m other w hy her daughter should
n’t w ear a wom an’s shoe?

M other pays $12 for her shoes and 
she expects them  to last a whole sea
son m aybe two seasons: she gives 
?5 for her daughter’s shoes and thinks 
they  ought to  last as long as her own 
—when the fact is daughter takes five 
steps to m other’s one. Can you beat 
it?

The sportsm an polishes his gun in

side and out, and the autom obilist 
rubs and lubricates and polishes his 
autom obile—why not remove the fine 
coat of g rit from  the surface of shoes: 
it would make them  look b e tte r and 
last longer.

W hen the h a tte r tells his custom er 
the next advance on a certain  crush 
hat will be $2 per, m aking the price 
$2 plus 70 cents w ar tax, the custom er 
says softly, “ Is  th a t so?” But when 
the shoe dealer has to advance a cer
tain line of shoes $1 a pair, th is sam e 
fellow throw's a fit.

If  the profiteering hounds would 
hunt in som ebory else’s place p art of 
the tim e instead of trailing  around al
ways in the shoe m anufacturers’ and 
shoe dealer’s premises, they ’d get up 
m ore big game and have a  much m ore 
exciting time.

T here are a good m any different 
ways and m eans of exploiting shoes, 
and some of them  cost a w'hole lot 
m ore than o thers; but one of the o ld
est and best, one of the least expen
sive and m ost fruitful, is the show' 
window.

Im agination  is the finest business 
asset in the world, and you ought to  
cultivate this quality. I t  can be cul
tivated the same as any o ther endow- 
ment. But don’t let it run aw ay with 
sound judgm ent. Analyze and criti
cise the business-getting  plans and 
m ethods th a t flash into your m ind; 
check them  up hv experience and ob
servation: and ^finally m odify and 
adapt them  to your requirem ents.

Cid Mcay.

Five Succeed Out of a Hundred.
Statistics present some om inous 

facts. T he life insurance com panies 
claim th a t the follow ing schedule is 
based on long experience:

T ake 100 young men at 25 and fol
low' their lives for 40 years. At 65 
years of age the follow ing result is 
presented:

One is rich.
F o u r have a small accumulation.
Five are w orking hard for a living.
T hirty -six  are dead.
F ifty -four are dowm and out and 

dependent on the charity  of relatives 
or friends.

If you pay your clerks too little they 
will always be sho rt of monev, and 
th a t leaves them  tem pted to  m ake up 
the deficiency from  the funds passing 
through their hands.

The STAYING QUALITIES of the

H. B. Hard Pan Shoe
w ill bring to the merchant handling i t  a prestige 

that w ill do much to establish him as the leading 

business man in his community.

For many years the name H. B. Hard Pan has stood 

for the very highest quality in men’s service shoes.

With Farmers, Railroad men, Shop men, Miners— 

in fact wherever extraordinary service is demanded,

H. B. Hard Pan shoes have made good.

We urge dealers during the present high prices to 

resist the temptation to handle inferior goods. 

STANDARD QUALITY service shoes w ill stand up 

and give your customer the service expected.

Herold-Bertsch Shoe Co.
Manufacturers of Serviceable Footwear GRAND RAPIDS, MICH.

When i f  Storms 
think of

Hood Rubbers
Be ready

Have you our full set 
of Hood Catalogs?
If not, let us know at 
once and they will 
be sent.

Largest Rubber Dealers in Michigan 

Grand RapidsiShoe ̂ Rubber (b
The Michigan People Grand Rapids
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Advertising the Shoe Store. 
W ritte n  fo r th e  T rad esm an .

Perhaps every fellow th a t w rites 
shoe ads th inks he’s pu ttin g  out top- 
notch  publicity; bu t the unbiased 
reader of shoe sto re  announcem ents 
in the new spapers and the various 
form s of advertising  lite ra tu re  mailed 
out directly  from  shoe stores, knows 
th a t some are be tte r than  others. 
W hy?

Good advertising  for the  shoe store 
—the kind th a t really pu ts it over— 
isn’t an accident; it complies w ith 
certain  conditions, or is go tten  up in 
accordance w ith certain  rules o r p rin 
ciples.

I t  m ay sound obvious o r trite  to 
say th a t the m an who undertakes to  
advertise  a re ta il shoe proposition 
ought to  know his m erchandise, but 
m any a chap th a t w rites new spaper 
copy for some shoe sto re  o r o ther 
doesn’t know the  m erchandise: or 
having such knowledge, fails to  make 
use of it in his announcem ents.

Get the story. T echnical descrip
tions are  all r ig h t to  s ta rt with. E x
trac t all th is technical stuff from  the 
salesm an, bu t don’t stop  there. D ig 
a little  deeper and ge t the in te res t
ing facts—m anufacturing  processes, 
sources of raw  m aterials, perfection 
of the last, past achievem ents, tra 
ditions, etc.

I have a friend who is a t the head 
of the shoe departm ent in a b ig  es
tablishm ent, who fairly  radia tes en
thusiasm  about his principal line of 
w om en’s shoes. H e know s th a t shoe 
absolutely, outside and inside. H e’s 
been th rough  the factory, b reathed 
the a tm osphere of the estab lishm ent, 
talked w ith forem an and  operatives, 
looked a t the m edals and trophies 
and testim onials in the offices of the 
plant—and it has all combined to  make 
him the firm est little  old believer in 
th a t particu lar line one could find.

And th a t enthusiasm  of the depart
m ent head has natu ra lly  been com 
m unicated to  his salespeople; but the 
point I am here especially in terested  
in, is th a t it gets into his advertising.

W hen he gets a new  batch of shoes 
from  th a t dow n-east concern he plays 
it up as a real event.

Good shoe advertising  not only 
knows the m erchndise, it also knows 
the people to  whom  it is addressed. 
I t  speaks to  them  on their level. I t  
doesn’t shoot over their heads. T h a t’s 
the fatal w eakness in too  much shoe 
advertising: it’s too technical; it’s got 
too m uch “shop talk” in it; doesn’t 
speak in the vernacular of big crowd 
outside the store.

One of the best 6hoe advertisers I 
ever knew was trained  in a new spaper 
office. H e was first feature article 
man, then  city  editor. H e  was tem pt- 
td  by a fla ttering  offer from  a big 
specialty  shoe shop to  quit the  new s
paper game and spent his tim e w riting  
new spaper ads fo r this one establish
m ent. H is ads w ere corkers. H e 
seemed to  have a never-failing supply 
of fresh ideas—presented  alw ays in 
th a t terse, pointed, gripping new s
paper style th a t had become second 
nature  to  him.

In  every line of shoes featured, in 
every m id-season special, even in the 
batch o f odds afrd ends specially

priced for quick selling, he go t the 
g ist of the sto ry  and pu t it across. 
H e knew the custom er; and he talked 
righ t stra ig h t to him in a heart-to - 
heart m anner.

T he m ore you know  about your 
constituency—their likes and their dis
likes, and especially their buying ca
pacity—the m ore likely you are to  
appeal to  the rig h t m otives.

If  they are people of m oderate cir
cum stances who m ust s tre tch  every 
dollar, then  “ta lk  service, w earing  
qualities, and the adaptability  of your 
m erchandise to  the lives of these cus
tom ers.” I f  they  are in easy circum 
stances—such as substantia l farm ers 
of to-day, m ost of w hom  can buy any
th ing  they  w ant and pay cash—you 
can appeal to  o th er motives.

I f  they  are folks who na turally  go 
in for style, then  sell them  style in 
y our new spaper ads.

In  the nex t place, know how  to  use 
the new spaper as an advertising  m edi
um.

Throughout the above, continual re f
erence has been m ade to  the new s
paper, and  practically  n o th ing  has 
been said of any o ther m edium  so 
far as th is topic is concerned. T here  
are o ther medium s, of course; but 
m ost shoe m erchants have come to  
the conclusion that, fo r them , the 
new spaper is the  best medium. I t  is 
not w orth  our while here to  point out 
why th a t is so.

But know  how to  use the  new s
papers.

T he value of the new spaper as a 
medium depends upon the th o ro u g h 
ness w ith which it covers your te rri
tory.

And much depends also upon the 
location of your advertisem ent. Some 
places are from  50 to  100 per cent, 
b e tte r  than  o th er places.

Insist always on being rig h t nex t 
to  live read ing  m atte r—not bo ile r
plate m aterial th a t nobody reads.

T he preferred  position is nex t to 
locals, for everybody reads the  locals.

T he ad th a t contains a good cut 
carries a punch.

T h e  trouble w ith so many shoe ads 
is th a t the cuts are old and out of 
date.

New ones add a little  m ore to  your 
advertising  expense, but the addition
al outlay  is m ore than  justified in the 
increase of re tu rns. Cid M cKay.

It H as Its Limitations.
“I alw ays liked th a t catch-line: 

‘You can’t can’t get any better, no 
m atte r w hat you pay.’ ”

“Yes, but did you ever think w hat 
a poor advertisem ent it would be for 
a sanitarium ?”

WM. D. BATT

F U R S
H id e s,  W o o l  and T a l lo w

28-30 Louis St.
G R A N D  R A PIDS, M ICH IG AN

Built to give 
more than the 
usual amount of

Service, comfort 
and style.

ffirth'Knuse
Shoemakers' for three Generations

Shoes^~
T anners and  

Shoe M anufacturers

GRAND RAPIDS 
SAVINGS BANK 

FAMILY!

3 3 ,0 0 0  □
□ S a tis f ie d  

C u s to m e rs
k n o w  th a t  w e  
s p e c i a l i z e  in  *

accommodu tion 
am i service.

THE BANK W HERE YOU FEEL AT HOME

WC WILL APPRECIATE YOUR ACCOUNT 
TRY U S !

Was Our 
City Day a Success?

W ell, w e’d say so. Even our most optim istic ex

pectations were exceeded  when we received orders 

.  for a larger amount in a single day than any pre

vious day in our long career o f fifty-five years’ 
standing.

Naturally we are elated. We feel we have a 

right to be. D on’t you?

W e just want you to know that we appreciate 

very much the courtesy shown us, and are going to 

do everything we can in the future to  convince you 

that your confidence has not been misplaced.

Rindge, Kalmbach, Logie Co.
10-22 N o . Ionia A ve.

Grand Rapids, M ich

Papers of A ll Kinds
For Wrapping Purposes

Before placing your next order, 
write us for prices.

T h e  D udley Paper Company
Lansing, Michigan

OUR MOTTO— Prompt Shipments—Quality Stock.
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As the vear 1919 draws to its cl«
men a re ho pelili and dlepre ssed
turn rie gar di 11 g th e outl 0 0 k for t
year allead. The 1m i vers al social a
political unrest, the labo r settleme;
the high co:-t of living; the dislot
tion of the wrorld's trade and fidane
relati oiIS—til ese ar e the proh le ms 1
shall have to grapple with in 1920 
just  as we have done throughout 
1919.

conflicts, have brought a return of 
sanity to industry and compelled a 
moderation of the radical leadership 
that previously had gained an exalted 
sense of its own power. Factors bred 
by the war emergency that contr ib
uted the most to elevate commodity 
prices are coming under c on tro l : the 
law of supply and demand is prevail
ing. and if production and thrift in
crease prices must inevitably fall.

Lookin g into the Xew Year, no two
men will agree on \vhat they see be-
fore us. W ere it po> sibl e to view the
outlook iin the same m;inner as was
formerly the cus tom w lien we were
taking st ock in antici pat ion of a New
Y ear. th ere might be some agree-
ment. Throughout the h nited States 
the people are well fed and generous
ly supplied with what they requ ire ; 
there is comfort and plenty, and the 
advantage of opportunity has been 
largely realized. Could the outlook 
be viewed without considering cir
cumstances other than the bountiful 
re turn of our crops, the large rewards 
for labor, and the prevailing industri
al prosperity of our country, proph
ecy regarding 1920 would he an easy 
matter.

But there are other circumstances 
that hulk large before our vision. 
There is the circumstance of a social 
disquiet, fed 'by agitators who deride 
the dignity of toil and honest  labor 
and preach an overturning of the pre
vailing system. There is the circum
stance of labor un settlement that 
makes itself articulate in demands for 
greater pay for less work. There is 
the circumstance of high cost of liv
ing. growing out of an excessive de
mand for goods, an unbridled extrav
agance and an extraordinary inflation 
of currency and credit. There is the 
circumstance of new and strange fin
ancial relations. And there is the cir
cumstance. in addition to and over
shadowing all the others,  of an entire 
continent oversea, exhausted from the 
effort of a great war. torn with disor
der and unable to compose itself.

Mere recital of these circumstances 
indicates the difficulty of reading the 
future, even a little way ahead. It is 
true that some of the problems with 
which we contended in 1919 are grad
ually resolving themselves. W ar  and 
the destruction of war are definitely 
behind us. Peace and reconstruct! n 
a re here. Our nation stands unshak
en in the world's  political storm. 
“ Red" agitation, helped by the grew-
some lesson of Bolsi:levisi Russia, is
defeat ing itself. Labor unrest has
passe«1 its peak: defe■at of the steel
strike and the Be>ston police and New
York harbor strikes. together with

Signs That are Favorable.
There are favorable signs all about 

us, and if these continue to multiply 
we shall need have no fear regarding 
the character of the year ahead. The 
prescription that has been given for 
making the year a notable one is s im 
ple; Clemenceau, the !• rencli premier, 
has pronounced it in a single word. 
It is "work." For the United States 
this prescription implies supreme op
portunity. never given to a nation on 
such a scale before. It is to supply 
the things that Europe urgently re
quires. and give millions of people 
oil that continent an opportunity to 
again take their place in the world's 
established order. The opportunity 
carries within itself a special signifi
cance that we cannot possibly ignore. 
It is this: our prosperity or adversity 
next year will he largely influenced 
by the manner in which we press our 
export trade. \ \  e can hardly expect 
to continue having comfort, plenty, 
ease and success if we do not carry 
°n our exports,  and if. through our 
default, prostration abroad continues, 
leaving people who might he our cus
tomers to poverty and disorder.

Europe s Dependence I  pon Us.
Work, that will produce a large 

surplus of goods for export;  economy, 
that will permit those goods to be 
exported instead of being consumed 
at h om e: credit, that  will give foreign 
buyers an opportunity to secure what 
they need; these are the American ne 
cessities of 1920.

1 he extraordinary discounts at 
which the exchanges of foreign coun
tries are quoted in our markets are a 
measure of Europe's present credit 
position as related to our own. The 
pound sterling was quoted in New 
^ °rk lately at less than $4.00. against  
a normal par of S4.S65/<j. The franc 
:md lire arc far below par: the mark 
has been at 2■/ cents, against  a no r
mal par of 23.8.

Beyond that part of the discount in 
exchange that is due to actual depre
ciation of the foreign currencies, the 
inability of foreign buyers to balance 
their purchases with goods, gold or 
credit is the factor underlying the 
current situation. It is this inability 
that concerns us the most just  now.

Plans for Tomorrow
Business plans for To-

comprehensive Report 
on Trade conditions. Established 1853

It probably will make next m onth’s work 
easier and more profitable. No charge is 
made for the Report. It is part of our ser
vice and gladly furnished to any who care 
to profit through it.

morrow s h o u l d  be 
m a d e  with a full 
understand ing  of 
a c t u a l  conditions 
today. Ask for our

THE OLD
MONROE AT PEARL GRAND RAPIDS

“ THE CLOCK CORNER”
PEARL & OTTAWA

Come to b u t few , and  do not stay  
long. I t is th e  Slow D o lla rs”  
th a t  c o n stitu te  th e  g rea t m ajority  
o f E sta tes  in  our charge.

T he ‘ ‘S udden  D o lla rs ,”  how ever, 
would c rea te  noble  tru s t  funds, 
a n d , it  is ju s t as sim ple to  ded icate  
th em  w hile th e  tide  is h igh .

S ta r t a fund in a “ liv ing  t r u s t ,”  
and  add  in sta llm en ts . T h is is 
good insurance.

Send for Vtth Edition of “ Descent and Distribution of Property," 
first printed by us twenty-eight years ago.

Send for a blank Will.

The Michigan Trust Co
OF G R A N D  RAPIDS

KEEP UP WITH THE TIMES

Sudden
riches
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I t  must be remedied if Europe is to 
go on buying from us in large quan
tities, and if a freedom of economic 
intercourse is again to rule. The pre
vailing discounts in the foreign ex
changes impose trade barriers that no 
protective tariffs ever before imposed. 
They operate directly against the 
United States, and for certain com
modities and buyers they have already 
made ours a prohibit ively expensive 
market in which to buy.

If the discounts that  operate against  
a liberal buying of goods in the United 
States are to be modified, we shall 
have to take what Europe has to offer 
in payment—goods of her own pro
duction and credit, to the fullest ex
tent that is necessary.

Our Present Responsibility.
Europe’s economic affairs are to 

day a m atter  of grave concern to us: 
nothing can be gained by minimizing 
the significance of their present inse
curity or by ignoring the sta tements 
repeatedly made that ours is the only 
country in the world immediately able 
to help. The depreciation in the for
eign exchange is symptomatic  of an 
inability to produce—an inability due 
not alone to lack of materials  but to 
a weakened morale as well.

"The missing link between the raw 
materials  and the European work
man," it is correctly said, “is credit.’’ 
Europe's  salvation depends upon an 
ability to export, and she cannot ex
port  until she has first imported enor
mously. As for importing enormous
ly. she cannot go on doing that unless 
some satisfactory basis of credit is es
tablished. To  set in motion the ma
chinery of civilization in Europe, then 
American finance and statesmanship, 
as well as American industry, must 
be called into service. Poverty in 
Europe,  intensified by inactivity on 
our part,  m ight even threaten collapse 
of the exis ting economic system in 
some of the most seriously weakened 
countries. Let us recognize this, and 
we will at once recognize that what 
we do in the m onths immediately 
ahead, either to help Europe or let 
her drift, will be fraught with immense 
consequence to mankind.

W hat  is Germany’s Position?
W ith  respect to accepting goods 

from Europe in return for goods sent, 
there are many people who still be
lieve that trade with the Germans 
would be unpatriotic. The principle 
involved, however, is simple. Ger
many, vanquished in the war. is a 
comparatively small country, not rich 
in natural resources, with a dense pop
ulation* that depends to a considerable 
extent for its livelihood upon markets 
beyond the German border.

The Germans are expected not only 
to live in the days that  are ahead, but 
to bear the culprit’s cost of the war. 
If then, Germany is to make repara
tion for her crimes, and if her indem
nity is to be paid, her exports  for a 
long time must exceed her imports. 
Instead of being crushed, she must 
be helped to recover. Otherwise, 
what profit will come out of the peace 
terms that have been imposed?

Germany cannot pay an indemnity 
in gold. She has only $226,000,000 of 
the  metal in her central  bank, which 
probably includes nearly all the free

gold in the country. The proportion 
of gold to notes and deposits is now 
only 2 l/>  per cent., compared with a 
reserve of about 60 per cent, kept be
fore the war. To demand Germany's 
gold now would involve a collapse of 
Germany's credit structure, and the 
former Allies, in their own interest,  
are called upon to protect that s truc
ture. Resolutions that were made 
during the war never to buy anything 
made by German hands are already 
giving way in certain European coun
tries before the necessity. The Al
lies could never, in the words of a 
Dutch banker,  milk their cow and cut 
its throat  at the same time.

1 he Money Market.
An increase in discount rates went 

into effect at the Federal Reserve 
Banks in the middle of November, co
incident with the sta tement on behalf 
of the federa l  Reserve Board that the 
purpose was to curtail the expansion 
of bank credits that was contributing 
to excessive speculation. Indicating 
what was thought to be a definite 
policy that would be followed indefin
itely. the increase in ra tes—followed 
as it was by a sharp downward re 
vision of stock values—was made the 
subject of widespread comment and 
criticism.

The nature of much of this criticism 
revealed that there still exists a wide
spread misunderstanding of the Fed
eral Reserve System. Many persons 
have seemed to think that the purpose 
of the system was to stabilize the rate 
for call money for speculation, or 
that it was intended as a credit m a 
chine with unlimited capacity and no 
cost of production. They could see 
no reason why member hanks, which 
were already borrowing to the limit 
of prudence, might not keep on taking 
commercial paper or war paper to the 
central inst itution for rediscount: they 
could see no reason why the Federal 
Reserve Banks should not accept all 
the paper thus offered and grant a 
deposit  credit or issue Federal  Re
serve notes against  it.

I  util recently there was enterta in
ed an unfortunate  idea that  neither 
the member banks nor the Federal 
Reserve Banks needed to become con
servative or think of taking in sail 
until their legal limit is reached. The 
legal reserves seemed to be regarded 
not as minimum rserves, but as s tan
dard or normal: this conception was 
due in some measure to the habit of 
calling anything above the legal bank 
reserve minimum an “excess” reserve.

The Banking Position.
The more general causes of expand

ed bank credit throughout the United 
States have been the funds absorbed 
by Government financing, the unprec
edented demand for purely com m er
cial loans, the rise in prices, the crop 
moving, and the borrowing of funds 
for speculation in stocks, commodities 
and land. The urgent Government 
borrowing of the war period having 
ended, it might be thought  that la t ter
ly a curtailment of bank credit had 
been in order.  The contrary, how
ever. was the case. The extent to 
which credit had been expanded at 
New York prior to the Federal Re
serve Board s action can be apprecia t
ed by a s ta tement that  in the middle

G R A N D  R A P ID S  N A T IO N A L  C IT Y  B A N K  
C I T Y  T R U S T  & S A V I N G S  B A N K

A SSOCIATED

C A M P A U  S Q U A R E  •
T h e  c o n v e n ie n t b a n k s  f o r  o u t  o f to w n  peop le . L o c a te d  a t th e  v e ry  c e n te r  o f  

th e  c it y .  H a n d y  to  th e  s tre e t  c a rs — th e  In te ru rb a n s — th e  h o te ls — th e  s h o p p in g  
d is t r ic t .  |

O n a c c o u n t o f  o u r  lo c a t io n — o u r  la rg e  t r a n s i t  f a c i l i t ie s — o u r  sa fe  d e p o s it  v a u lts  
and  o u r  co m p le te  s e rv ic e  c o v e r in g  th e  e n t ire  f ie ld  o f b a n k in g ,  o u r  In s t i tu t io n s  m u s t  
be th e  u l t im a te  ch o ice  o f  o u t  o f  to w n  b a n k e rs  an d  In d iv id u a ls .

C o m b in e d  C a p ita l an d  S u rp lu s  .......................... . .$  1,724,300.00
C o m b in e d  T o ta l D e p o s its  ..............................................  10,168,700.00
C o m b in e d  T o ta l R e sou rces  ............... ..........................  13,157,100.00

G R A N D  R A P I D S  N A T I O N A L  C I T Y  B A N K  
C I T Y  T R U S T  & S A V I N G S  B A N K

ASSOCIATED

W here T here’s 
N o W ill

Failure to  m ake a w ill  o ften  resu lts in  a 
heritage o f w o rry , ex p en se , in ju stice , d is
appointm ent and unhappiness.

R ead ou r m o n th ly  tru st le tters,

“You and Y ours”
as th e y  con ta in  m an y  valuable ideas for m en  
and w o m e n  h av in g  eith er  large or sm all 
estates.

T h e  le tter  w ill be sen t to  y o u  each  m onth  
up on  request.

Brand RapidsTrust Company
G R A N D  R A P ID S, M ICH.

O T T A W A  A T  F O U N T A IN  BOTH PHONES 4391
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of Novem ber the to tal volume of 
loans of the New Y ork Clearing 
H ouse banks was $490,000,000 more 
than  a t  the highest point of the war 
period, when the governm ent was 
borrow ing m ost heavily and when 
the country  was s tra ir 'n g  its produc
tive forces to  the lim it. C arrying 
com parisons to a pre-w ar period, the 
show ing is even m ore striking. The 
volume of loans of the  New Y ork 
C learing H ouse banks' in the middle 
of November. 1913, was $1,905,494.- 
000; in the middle of last m onth the 
loans of the same banks were $5,260,- 
297,000. F rom  these figures we gain 
some conception of the structure  of 
credit built up. over which it has be
come necessary to  exercise some de
gree of contro l if inflation is a t all to 
be checked.

T he outlook for the imm ediate fu
ture is not th at credit will hencefor
ward be curtailed rapidly and forcibly, 
in defiance of good sense and to the 
detrim ent of our prosperity . But a 
stand has been taken against unw ar
ran ted  inflation, and it is reasonable 
to  assum e that, in the best in terest 
of all. th is will be m aintained.

Commends the Advice of Grand Rap
ids Advertiser.

Lansing, Dec. S—I w an ' jo com 
mend the Grand Rapids D ry Goods 
Co. for their advertisem ent in this 
week’s T radesm an. I t is conserva-. 
tive. constructive and correct. T here 
has been a ltogether too much blue- 
sky advertising  and we are now reap
ing the fruits of it in abnorm al prices, 
bad labor conditions and an uncertain 
future. T he retail .dry goods and 
clothing dealers have really  been the 
w orst offenders. T hey have run an 
enormQus am ount of unnecessary sen
sational advertising, especially the big 
departm ent stores, encouraging ex
travagance and cam ouflaging present 
high prices by claims th a t they were 
to  be higher and to  hu rry  up and buy 
goods while obtainable. As a result 
there has been an enorm ous demand 
especia’ly from the w orking people, 
that has had much to do w ith p resent 
shortage brought on by poor produc
tion. N othing will rem edy this con
dition but increased production and 
thrift. An enorm ous am ount of p rin t 
paper has been wasted by the sensa- 
tioal advertising  departm ent stores 
and o ther retailers and we now face 
a paper famine th at this has had its 
share in bringing about.

The attached advertisem ent run by 
us last week was severely criticised 
by a Michigan m anufacturer who call
ed us to an account for preaching 
econom y when people had lots of 
money to spend and it was the oppor
tunity  of the retailer to  get it. I can’t 
help but feel th at conservative adver
tising  and conservative m erchandis
ing is just as essential now as any
th ing  else to  bring  about a  norm al 
condition and th a t is why I am com 
m ending the Grand Rapids Day Goods 
Co. advertisem ent. T here is no ques
tion but aggressive dealers can in
crease their business tem porarily  by 
sensational advertising  m ethods, but 
if that increase is not built on service 
to  their custom ers and with regard 
for the future the reaction will only 
be the worse for them  and everyone 
else when it comes.

A. T. V andervoort.

The advertisem ent above referred  
to  is as follows:

W O R K  A N D  SA V E 
Is the Gospel of R econstruction, the 
Salvation of Freedom . T o w ork is 
the duty, the privilege and pleasure 
of constructive m anhood, w hether la 
borer or capitalist. T o  shirk is the

am bition, the desire and the disgrace 
of all slackers and agitators.

H onest, earnest w ork brings con
ten tm ent and real pleasure. Idleness 
and slacking curtails production, in
creasing the cost of living and breeds 
treason, crime and disaster.

Experience has proven 10 hours a 
logical, honest day’s work, m ore is 
unnecessary, less is abortive—no poor 
m an can afford to  work shorte r hours, 
few rich men w ant to  do less, m ost 
w ork far longer. M any a m illionaire 
will w ork 15 hours to-day.

Brawn can accomplish little  w ith
out brains to invent and direct. The 
best citizen is the man who does best 
the task he is best fitted for by tra in 
ing and environm ent, w hether that 
work be manual, executive or profes
sional.

T o save is an economic necessity, 
as econom y and th rift is the only 
rem edy for the cancer of w aste and 
extravagance now eating  a t the vitals 
of prosperity.

A few years ago a mechanic earned 
$3 a day. saved a little  and was an 
asset to  society. To-day he earns 
$6 00 for half his old production, 
spends it all, perhaps even buys on 
installm ents and piles up debt instead 
of savings and becom es a liability, 
helping to  increase the demand for 
the decreasing supply of m erchandise 
and m aking the endless chain of in
creasing  prices.

Strikes aggravate  a .bad situation, 
no th ing  but m ore production and less 
consum ption will remedy.

M oral courage is needed to  m eet 
the crisis.

P etoskey  P o rtla n d  Cem ent 
C om pany

Capital Stock $1,500,000
A ll C om m on S to ck , F ully-P aid  and N o n -A ssessa b le

N o  B onds. N o  W atered S tock .
N o  Preferred S tock . N o  D ebts.

L et us send you  fu ll inform ation regarding the unusual in 
vestm ent opportunity presented in the offering o f the above  
stock and convince yourse lf before it  is too late.

T h is  request w ill incur no ob ligation  on the part o f the in 
quirer.

F. A . S A W  A LL C O M P A N Y , Inc.
405-6-7 M urray Bldg. Grand R apids, M ichigan

F. A. Sawall Company, Inc.,
405-6-7 M urray  Bldg.,

Grand Rapids, Mich.
Gentlemen: W ithout any obligation on my part, please send 
me all the information you have regarding the Petoskey Port
land Cement Co.

Name .......................................................... .....................................................

Address ..................................................................................................

The Michigan Securities Commission does not recommend the purchase of any security and its 
approval must not be construed by investors as an endorsement of the value.

Have You Made Your Reservation for Any of the

Valley City Milling Company
7% Cumulative Sinking Fund Preferred Stock

Authorized Preferred ....................................................  $500,000
Previous Issue to be converted.....................  ...................................  $200,000
To be held as Treasury S tock .......................................................... 50,000
New Issue already Subscribed.......................................................... 175,000
BALANCE NOW OFFERED .............................................. .........  75,000

$500,000 $500,000
At the present rate of demand for these shares the entire issue will be subscribed in a few days.
Those looking for a thoroughly safe, remunerative investment, preferred both as to assets and divi
dends, free from State Personal Property Tax and the normal Federal Income Tax, will profit by im
mediately reserving whatever amount they desire to purchase, which may be paid for any time to suit 
their convenience up to the first of April, J92i.
Our PARTIAL PAYMENT PLAN, made possible through our Building operations extending over a 
considerable period of time, places this high grade investment within the reach of all.
Write to-day for particulars. Suggest you fill out the attached coupon and mail at once.

VALLEY CITY MILLING COMPANY,
Fred N. Rowe, Secretary.

„  ,  _  „  „  Issued  in  M u lt ip le s  o f  T e n .F red  N. Rowe, S ec re ta ry , V alley C ity  M illing Co., G rand  R apids, Mich.

D ear S ir—P lease  e n te r  m y o rder fo r th e  follow ing am o u n t o f V alley  C ity  M illing C om pany 7% C um ula tive  
S ink ing  F und  P re fe rre d  S tock a t  par, $10 p e r  sh a re  and  accrued  d iv idend :

N um ber of sh a res  .........................................................................  to  be issued  ..........................................■......... ........................ 1 9 ...
N um ber of sh a res  ...........................i ............................................  to  be issued  ............................................................ ” " "  iq ...........
N um ber of sh a res  .......................................................................... to  be issued  ........................................................, . . ! ! ! ! ! ! ”  1 9 !!” ”

I am  in te re s ted  in  th is  in v estm en t. P lea se  send l i te ra tu re  ................................................... „ ......................................

I  am  in te re s ted  in y o u r P A R T IA L  PA Y M EN T P L A N  .............................................................................. ..................
Y ours v e ry  tru ly .

N am e ....................................................................................................

P . O. A ddress ......................................................... ...........................
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Keep Fire Extinguishers in Good 
Order.

I t  should be p a rt of your business 
to  see th a t the w ater p ro tections a- 
gainst fire in your vicinity are known 
to be in good w orking o rder and not 
frozen, or rusted  so th a t gates cannot 
be turned. If  the public fire plugs 
are not known to be all right, get the 
proper authorities to  tes t them  out. 
D on’t take it for g ran ted  th a t every
th ing  will w ork all rig h t when 
there  is a fire. In  a large percentage 
of cases, som ething does not work.

And see th a t your fire extinguishers 
are in good order. H ave them  in your 
sto re  in several convenient places and 
see th a t every employe knows how to 
handle them , not m erely from  reading 
the direction, but from  tak ing  them  
down from  the wall and going as far 
as possible w ithout using  contents. 
W hy, I know of a place where there 
a re adequate fire ex tinguishers and 
half the girl help cannot ge t them  
down from  their racks! T hey  don’t 
know anyth ing  bout how they work.

T he extinguishers should be kept 
filled properly  w ith suitable fluids. 
Some of these kinds of fluid deterio r
ate and ought to be changed annually. 
O thers, carbon tetrachloride , for ex
ample, used in sm all hand extinguish
ers, evaporate, and a leaky extinguish
er m ay be empty.

In  connection w ith the sto re  ligh t
ing system  there  are alw ays fire haz
ards to  be considered. If  gas is used, 
we allow a gas je t back of the pre
scription desk or down cellar or in 
some odd corner to  go with a broken 
tip or w ithout a m antle, and we have 
gas je ts  on sw inging brackets where 
they  m ay get shoved around into con
tact w ith some inflam mable m aterial, 
and we som etim es use pendant gas 
m antles w ithout any th in g  beneath to  
catch any particles of hot carbon th at 
m ay drop from  them . And we have 
even known d ruggists who looked for 
a gas leak w ith a lighted m atch o r a 
lam p!

T here  are a few sto res w here kero
sene is still the ligh ting  medium, or 
w here a lam p is used in certain  places 
where the gas o r electric  system  does 
no t reach. W ell, it is the easiest 
th ing  in the world to  let a  lam p get 
foul and d irty  w here it is sim ply an 
em ergency light, used occasionally. 
But th a t lam p is ju st as dangerous 
when lighted for the em ergency as 
when used regularly . Some of the 
big s to re  lam ps develop heat enough 
to  w arm  a sm all room  in cold w eather 
and thesa  are hung  close enough to  
the ceiling o r to  a wall so th a t there  
ought to  be a m an ready rig h t there  
w ith a fire extinguisher. A d irty  lam p 
with a little  oil in it is unsafe, so are 
lam ps w ith loose burners o r ill fitted 
wicks. I t  is n o t the  expense th at 
keeps a d ruggist using such lam ps. I t  
is sheer carelessness. See th a t th a t 
em ergency lam p is ju s t as clean and 
properly  adjusted  as if you w ere using 
it all the time.

D on’t  use paper shades on lam ps 
or electric ligh t bulbs. T h is is done 
som etim es w hen a ligh t is to  be tem 
porarily  shaded. I t  m ight be all righ t 
for you to  take th e  chance of a fire 
if nobody’s p ro p erty  bu t y o u r own

w ere to be considered, but consider 
your neighbors.

The danger in electricity  is usually 
hidden. See th a t the w iring  in the 
sto re  is p roperly  installed and p roper
ly insulated and w atch it to see th at 
in no place does it become d isarrang
ed. Friction  m ay w ear off insulation. 
R ats m ay gnaw it off. Some people 
carelessly hang w ires over nails or 
hooks where a little  w ear will p ro 
duce a short circuit. Fuses are safety 
valves for your electric current. If 
too much cu rren t blows out a fuse, 
don’t insert ,a copper cent or a big 
piece of copper wire th a t will carry  
much m ore cu rren t than the fuse 
would, and go on, fo rgetting  all about 
the dangerous m akeshift adopted. 
Y our w iring system  is designed to 
carry a certain  load or current. T he 
fuse m easures its limit.

In  changing lights or w iring in w in
dow trim m ing, be careful. D on’t de
velop w ear on the insulation and don 't 
hang lam ps close to  inflam mable dec
orations. Ju s t because an electric 
lam p may be handled w ithout b u rn 
ing, don’t get the idea th a t it develops 
no heat. Some of them  are danger
ous.

In the s to ring  of inflam mable and 
explosive substances the druggist has 
a responsibility  beyond th a t of o ther 
m erchants. H e deals in much of that 
so rt of stock, but fo rtunately  he real
izes the accom panying risks and is 
cautious about the stuff.

H ere are a few pertinen t questions 
about fire risks and fires:

H ave you ever asked your employes 
w hether they  know how to handle the 
s to re ’s fire extinguishers?

W here is your nearest fire alarm  
box?

Do you allow the use of the danger
ous parlo r m atch?

A re your w aste baskets and your 
ash containers m etal?

H ave yau ever told your employes 
w hat to  do first in case of fire?

Does everyone in the store  know 
how to turn in a fire alarm ?

H ave you noticed your neighbors 
allow ing conditions th a t breed fire 
and have you notified the proper au
thorities?

H ave you read your fire insurance 
policy clear th rough, fine p rin t and 
all?

SAVE MONEY by insuring in the

Michigan Mercantile Fire 
Insurance Go.

Mich. Trust Bldg. Grand Rapids, 5. ich.

Signs of the Times
Are

Electric Signs
ProgrewiTe merchants and 

turera now realize the ra/ae of ffacfrfc 
A d ttrtlt lag .

We forniah yon with aketchea. pricea 
and operating coat for the asking.

THE POWER CO.
B*ll M 797 C l t l l . i l ,  4241

Fire Insurance that Really Insures
T h e first consideration in buying your fire insurance is SA FE T Y . 

Y ou w ant your protection from a com pany w h ich  really protects you , 
not from  a com pany w h ich  can be wiped out o f  ex isten ce  by heavy  
losses, as som e com panies have been.

Our Com pany is so  organized that it C A N  N O T  lose  heavily  in 
any one fire. Its invariable policy is to accept on ly  a limited am ount of 
insurance on  any one building, in any one block in any one tow n .

Our Com pany divides its profits equally w ith its policy  holders, 
thus reducing your premiums about one-third under the regular old Une 
charge for fire insurance.

MICHIGAN BANKERS AND MERCHANTS’ 
MUTUAL FIRE INSURANCE CO.

W m . N . Senf, Secretary FR E M O N T , M IC H IG A N

W hat is Mutual Fire Insurance?
It is  th e principle of self-govern m en t of gov- 
ernm ent ^of th e people, by the people and for 
th e people” applied to the fire insurance business.
Do y o u  b e lieve  in  th a t principle?
Then co-operate w ith  the

G rand R ap id s M erch an ts M utual 
F ire In su ra n ce  C o .

327 H ousem an Bldg., Grand R apids, and save  
25% on your premium. For 10 years w e saved  
our m em bers thousands of dollars annually.

We pay our losses in full, and charge no membership fee. Join us.

IN SU R A N C E A T  CO ST
On all kinds of stocks and buildings w ritten  
b y  us at regular board rates, w ith  a d ividend of 
30 per cent, returned to the policy holders.
N o m em bership fe e  charges.
Insurance that w e h ave in force over $2.500.000

MICHIGAN SHOE DEALERS MUTUAL 
FIRE INSURANCE COMPANY 

FR E M O N T , M ICH.

One of the Strongest Companies in the State

C. N . BRISTO L, Manager A . T . M O N SO N, Secretary

Bristol Insurance A gency
“ T h e  A g en cy  of Personal S erv ice”

Inspectors and State Agents for Mutual Companies

Savings to Policy Holders
On General M ercantile Lines 25 to  35 Per Cent. 

Hardware, Im plem ent and Garage L ines 40 to  55 Per Cent.

F R E M O N T ,  M I C H I G A N
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The Spirit in Which W e Approach 
Christinas.

W ritte n  for th e  T radesm an .
E^•erybodv has experienced that

feeli:ng of irritation at the whc>le busi-
ness of Chris:tmas giving: of coming
up t<a the last week.. the last d;ivs, and
fin di ng one’s -self swamped with a
sense of helplessness in the m agni
tude of the rnimbit  of perseni s who
“ous lit to be rem embered ;” of not
beili;g able to afford half of the ex-
pens e that  must be undergone, of re-
belli on agains t the whole ins titution.
Then is when we sputter about how
the '"old spiri't" is gone out cif it all.
and join, in our hearts at le ast. the
“Society for ithe V ’revention of Use-
less Giving."

Well, there is a good dea 1 to he
sa id on that  siide of the quest ion; it is
true-—I have said it myself, repeatedly.
in these articles—that the business of 
Christmas giving has greatly  degen
erated: there is far too much of a 
senseless “swapping"—giving to this 
i r that one because she gave us same- 
tiling last year, or is sure to give us 
something this year: th inking of what 
that  o ther one will think or say if our 
tit-for-tat gift is not sufficiently ex
pensive.

One remedy for much of this feel
ing lies in the good sense behind the 
“Shop Early" slogan. It is not only 
a question of consideration for the 
weary shopgirls or generally of reliev
ing the strain upon the Christmas 
week traffic. It goes to the roots of 
our own attitude toward our friends. 
The attitude of mind in which we a p 
proach the whole subject colors our 
acction. A sense of panic in the pres
ence of neerlessly delayed action, of 
hurrv in the doing of a thing we 
should be glad to do if we did it with 
a mind at ease, spoils the doing and 
poisons the spirit in which it is done. 
Perhaps you may have noticed that 
the people who come to the Christmas 
festival with cheerfulness, joy and love 
are almost invariably those who have 
prepared for it at lesiure. Those who 
are cross about it are usually tho-e 
who have left everything till the last 
minute and are nagged and hurried 
because of their own procrastination, 
which is only another name for lazi
ness.

“The gift without the giver is bare." 
wrote Lowell in his wonderful “Vis
ion of Sir Launfal.” W ho gives him
self with his gift feeds three." And 
the chief beneficiary is the giver. 
W hat is the use. unless I feel myself 
as a part of the gift?

This rebellion against the mechani
cal spirit in Christmas giving is no th
ing new. Emerson talked about it— 
in your mind’s eye can’t you see him

discussing with the ever genial Lowell 
and the rebellious Thoreau what the 
world was coming to when the Christ
mas giving had come to such a pass 
that people felt that they m ust give in 
a swapping spirit? See Emerson sit
t ing back in his chair before the fire 
in that prim Xew England study and 
remarking upon “the difficulty expe
rienced at Christmas and New Years 
and o ther times in bestowing gifts;  
since it is always so pleasant to be 
generous, though vexatious to pay
debts............The impediment lies ;n
the choosing. If  at any time it comes 
into my head that a present is due 
from me to somebody. I am puzzled 
what to give, until the opportunity is 
gone.’’

“ Flowers and fruits." he observes 
in his kindly voice, “are always fit 
p resen ts : flowers, because they are a 
proud assertion that  a ray of beauty 
outvalues all the utilities to the world. 
Fruits are acceptable gifts, because 
they are the flower of commodities 
and admit of fantastic values being 
attached to them." Then with his 
dry humor he adds: "One is glad 
when an imperative leaves him no 
option; since if the man at the door 
has no shoes, you have not to con
sider whether you could procure him 
a paint-box!”

No doubt Thoreau, with his love of 
nature and his fashion of seeing 
through civilized nonsense to the 
roots of things, would acquiesce in 
this.

Lowell at this point suggests that 
the gift given to a person might be 
something belonging to that person’s 
character and easily associated with 
him in thought.

"Ah, yes." says Emerson again, “but 
our tokens of compliment and love 
are for the most part  barbarous. 
Rings and other jewels are not gifts 
but apologies for gifts."

“The only gift is a portion of thy
self!'" breaks in Lowell.

"Thou must bleed for me." responds 
Emerson, and “therefore the poet 
brings his poem, the shepherd his 
lamb------”

“Or the girl a handkerchief of her 
own sewing: the miner or the gold
smith with the jewelled ring—that  is 
his own work; this is r ight and pleas
ing, for it restores society in so far 
to its primary basis, when a m an’s 
biography is conveyed in his gift.
.......... It is a cold, lifeless business
when you go to the shops to buy me 
something which does not represent 
your life and talent, but a gold
smith’s.

Of the recipient’s attitude, they 
agreed that  this, too, was a th ing re 

lated t o . the mutual feeling of both 
parties.

“I should be ashamed," says E m er
son, “that  the’ donor should read my 
heart and see that I love his commod
ity and not  him.”

“You are right,” assents Lowell. 
“As you say, ‘the gift, to be true, must 
be the flowing of the  giver unto me, 
correspondent to m y flowing unto 
him.' ”

So they come to the question of 
grati tude, when one has tried hard to 
make a fitting gift in the right spirit.

“Well,” says Emerson, “the expecta
tion of grati tude is mean, and is con
tinually punished by the tota l insen
sibility of the obliged person.”

T hat  sounds modern e nough : how 
many times have we been hurt  by the 
lack of appreciation on the part  of 
some friend to whom we have sent a 
gift. As a man friend of mine puts it:

“Blessed are those who expect 
nothing, because tha t’s what they’re 
going to get!" It applies especially to 
those who make Christmas gifts with 
an eye to the measure of grati tude 
they will evoke.

But Emerson, standing now with 
tall, thin figure before his fire, says it 
in his more kindly fashion

"I fear to breathe any treason 
against the majesty of love, which is 
the genius and god of gifts, and to 
whom we must not affect to prescribe. 
There  are persons from whom we al
ways expect fairy tokens; let us not 
cease to expect them.”

It comes at last, as a t  first, to the 
question of the spirit in which we 
approach the Christmas interchange 
of tokens. If we are hurried and 
grudging, or  perfunctory, doing what 
we do in the mood of tit-for—tat, or 
from a sense of compulsion, we de
serve a sour a tmosphere  for our re 
ward. If we put our hearts into it, 
and make sure that  our gifts really 
embody something of ourselves, in 
forethought, loving preparation, and 
leisured thought  of what we want 
them to carry to the recipients, we 
shall have little trouble with vanish
ing of the “old spirit:” for that spirit 
is love, and love is the one everlasting 
thing. Prudence Bradish.

[Copyrighted, 1919.]

Too much system in your selling 
methods will prove almost as much 
of a disadvantage to the business as 
too little.

W e Fiddle and Fiddle W hile Rome 
Burns!

Chicago, Dec. 9—The world is hun
gry for the things we eat, wear and 
use. S ta rk  hungry,! The cupboard 
is bare as a bone. Prices mount to 
s taggering figures and the cry of our 
worker is always on—more pay and 
shorter hours—and then a shortage 
shoots the price of things up another 
notch; again the cry—more pay; less 
hours.

Ye g o d s ! Must the vicious circle 
continue? Shall we never see that  it 
is more hours we need, that to reduce 
the cost of things we use, we must 
produce not less but  more?

I just received a cablegram from 
my brother in London, reading, “M ar
ket bare, prices awful, hopeless, sail
ing home. Oh, if Americans would 
grasp their opportunity.”

Prices had gotten so high in this 
■country and merchandise so scarce, 
we sent two of our firm abroad, hop
ing to find what we needed and at 
lower prices. The  cable message is 
the an sw e r ! Merchandise is even 
shorter on the o ther  side than here. 
They have nothing to sell and  their 
shelves are bare. T hey  want to buy 
the things that Americans make—and 
the answer of our workers is reduce 
our hours— 14 hours a week instead 
of 60—a cut in production of 25 per 
cent.

The writer sympathises with those 
who work. He understands what 
hard work, privation and the struggle 
of life is—he has lived it. He has 
walked eight miles a day to earn 50 
cents, carrying water  for the workers 
who built the town of Pullman. He 
has gotten out of bed at 3 o’clock to 
milk fifteen cows on a winter’s m orn 
ing. He has put in fifteen hours a 
day in a store. He is not a natural 
born plutocrat; ra ther  he is the son 
of a steel worker. He feels tha t  he 
knows the needs of those who strug
gle, but anyone would be indeed fool
ish who failed to see that  the waste 
of time by carpenter, plumber or 
o ther worker in turn raised the price 
of rent, raised the price of the very 
clothes that  he himself wore and ev
erything used by him or his fellow 
worker.

Short hours in the city has made 
the farm worker restless. He. too, 
wants short hours and increased pay. 
May Kind Providence preserve us if 
farm workers insist on forty-four 
hours per week, or an eight-hour day. 
You and I, my friend, will go hun- 
gry. I farm 800 acres and I know 
what short  hours in the city is doing 
for the farm.

W e may keep high wages, we may 
keep our present scale, and still re 
duce the  cost of living by a simple 
remedy—work—good, hard,  honest,  
fathful service—not eight hours, ra th 
er ten and  then some. Let us for one 
year, at least, resolve to work, and 
work like h . . . !  Jno. S. Capper.

Blue Buckle O ver A ! Is
‘Strong-for-Work’

D ealers are urged in a good-business w a y  to  
in vestiga te  the BLUE BUCKLE work-garm ents; 
to exam in e them  w ith  th e  utm ost care and to com 
pare them  w ith  a n y  overalls th e y  ever sold, or 
wore themselves.

W e carry them  in stock  for im m ediate shipm ent.

G R A N D

BROWN & SEHLER CO.
Wholesale Distributors

R A P I D S  M I C H I G A N
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Strong-f  or-W ork

H e re ’s  the B lu e  B u c k le  
s a le s - s to r y  in  th e  S a t 
u rd a y  E v e n in g  P o s t  o f  

D ecem ber 20th .

TH E S A T U R D A Y  E V E N IN G  P O S T

Blue Buckle Over Alls
■UT yourself into Blue Buckles if you want to know 

what wear-service and work-comfort can he yours 
in overalls. They anticipate every demand you or any 

other man ever made of a  work-garment i
Blue Buckles are as unusual in the generous oversize 

of their carefully cut lines as they are distinctive in qual
ity of denim and best Union workmanship.

You will be as delighted to wear Blue Buckle Over Alls 
and Coats as we are proud to make them. For, every 
garment that carries ttfe famous Blue Buckle trade mark 
must measure to an ideal—the highest standard ever  
attained in overalls /

Dealers who have not yet been supplied with Blue Buckles 
should write at once to nearest jobber lor complete infcrmatioi

JOBBERS OVERALL COMPANY LYNCHBURG. VIRGINIAInc

I

>*»Ot MAP*

"•4" S

B lu e  B u c k l e  O v e r  A l l s  
and  Coats are so ld  o n ly  
through the jo b b in g  trade  
—  th e  m o s t  e co n o m ica l, 
p ra c tic a l and  sa tis fa c to ry  
m e th o d  o f  d is t r ib u t io n  
f o r  b o th  r e t a i  1 er a n d  
m anufacturer. S a m p le s ,  
p r ic e s  a n d  o th e r  i n f o r 
m ation  are n o w  available  
in  p ra c tic a lly  e v e r y  j o b 
bing house  in  A m erica . 
W e  r e q u e s t  th a t  y o u  
w r i t e  y o u r  j o b b e r .  
S h ou ld  he n o t carry  B lue  
B u c k le s  h e  c a n  o r d e r  

them  fo r  yo u .

Blue Buckles win bigger sales!
Blue Buckle sales opportunities are greater than on 

any other line of overalls and workcoats sold. Because, 
Blue Buckles exceed in wear and comfort value any over
alls you ever laid hands on. They are the fastest selling 
work-garments in America. The quicker you get in on 
this market the speedier your profits will pile up.

W e have put a quarter million dollars advertising cam
paign back of Blue Buckles — powerful color pages in 
the Saturday Evening Post, convincing salesmaking ad
vertisements in the Brotherhood Magazines and smash
ing bill boards in over 1500 towns and cities.

Examine the quality materials and workmanship that 
go into Blue Buckle OverAlls and Coats. Get the big,

L a rg es t m anufacturers

J o b b e r s  O v e r A l l  C o m p a n y , In c ..

generous roominess that lets a man work in real com
fort! Then, examine the burly indigo-blue denim; the 
non-rusting brass fittings; wide, easy, can’t slip suspend
ers; reinforced backhand instead of “V ” shaped vent; 
unbreakable seams, with heavy tacking at every strain 
point; roomy pockets sewed on to stay; fly cu t in to  the 
garment! These are only a few of Blue Buckle features 
that w in y o u r  confidence absolutely  and make new 
and steady customers!

Get Blue Buckles in your store now. Start the New 
Year right by selling the kind of overalls and coats you 
would pick for your own use! Your jobber can supply 
Blue Buckles, or get them for you right away!

o f  overalls in the w orld

L y n c h b u r g ,  V a . N e w  York O ffice: 63 Leonard Street 
W m . T . Stewart, Representative
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Speculation in Raw Silk.
For quite a long tim e after prices 

of general com m odities had gone up 
by leaps and bounds, it was the boast 
of the m anufacturers of silks th at 
their products had shown a sm aller 
percentage of rise than had o ther tex
tiles. C om paratively speaking, silk 
goods were cheaper than  those of 
wool, cotton  or linen. T his kept on 
being true in spite of the pegging up 
of raw  silk values in Japan, whence 
comes m ost of the m aterial used in 
the industry  here and where the Gov
ernm ent lent its aid tow ard support
ing prices. The demand for raw silk 
became so great after while, however, 
th at prices needed no official bo lster
ing. T hen the Japanese speculators, 
aided by their banks, w ent on with 
the game until record prices were es
tablished for the raw  silk—between 
three and four tim es as g reat as those 
in norm al times. F rom  certain in
dications recently  b rought to  light, it 
looks as though the speculators are 
som ew hat insatiate  in their pursuit 
of profit, and are resorting  to  hoard
ing as a m eans of increasing the same. 
Repeated and persisten t a ttem pts to 
secure fu rther insurance of raw  silk 
held in storage in this city are w hat 
has given rise to  this suspicion. T hey 
seem to show  an accum ulation here 
of about a five m onths’ supply of the 
raw m aterial and, concurrently  w?ith 
this, has come a steady rise in price. 
T his is having its effect on the cost of 
the finished products. W hile silk 
goods are usually classed as luxuries, 
as distinguished from  necessities, 
there seems to  be no reason why the 
public should be needlessly exploited 
even as to  them . T he D epartm ent of 
Justice, it is reported, is now looking 
into th is m atte r w ith a view to ap
propriate  action.

As to Cotton and Cotton Goods.
I t  seems to  have been pure m anipu

lation which forced up D ecem ber co t
ton  quotations during  the week to 
their high peak. Aside from  this 
there were the usual big and little 
wabbles due to the various speculative 
contingents. In  the grow ing districts 
there  was much encouragem ent in the 
fact th at the end of the dockw orkers’ 
strike has helped exports taken under 
order some time before. A t the same 
tim e a num ber of Southern m erchants 
who had bought cotton  and were 
holding it for rises showed a disposi

tion to  let go of their holdings. Con
fidence is expressed in the ability of 
cotton  ow ners to get all the bank ac
com odation they need for as long a 
period as is desired. T here  a re  still 
guesses as to howr large the crop wfill 
finally prove to  be, w ith a p reponder
ance favoring about 10,700,000 bales. 
T he quantity  on hand is show ing a 
steady increase, but spots are s tro n g 
ly held. T he goods m arket evidences 
some feverishness. T he failure of the 
strikes a t Fall R iver and New Bed
ford has been received w ith m arked 
satisfaction as rem oving w hat m ight 
have proved a  bad factor. Prices for 
p rin tc lo ths stiffened during the week 
and a num ber of sales were m ade a t 
record prices. Dem and is constant 
for a num ber of specialties such as 
those required in the autom obile 
trade. O rders are insistent for flan
nelettes and gingham s as well. M ak
ers of knit goods, including under
wear and sw eaters, have had no diffi
culty in disposing of w hat they were 
willing to  sell. In  hosiery a  ra ther 
active call for goods for export is a 
feature.

Supplies of W ool and W oolens.
As was expected, the prices have 

been ru ling  high a t the Colonial auc
tion sales in London. Advances were 
noted  in m erinos, and  even certain  
g rades o f crossbreds w ent up. A m eri
cans w ere am ong the buyers. T he re
sults foreshadow  sim ilar ones as like
ly a t the G overnm ent wool sales 
which begin in B oston day a fte r to 
m orrow . A t those sales over 26,000,- 
000 pounds will be offered, which in
clude the bulk of the choice m erinos 
held by the G overnm ent. An esti
m ate of the dom estic wool clip for 
the last season puts it a t about 267,- 
000,000 pounds, which is a little  under 
last year’s total, but th is m ay be add
ed to  later. Im ports fo r O ctober

We are manufacturer! of

Trimmed & Untrimmed HATS
for Ladies, Misses and Children, 
especially adapted to the general 
store trade. Trial order solicited.

CORL- KNOTT COMPANY,
Corner Commerce Ave. and 

Island S t
Grand Rapids, Mich.

To Dealers Only

W rite for our la test  
SPECIAL CATALOGS  

No. M. T. 1919

JohnVfarwell Company
C H I C A G O

Wholesale Dry Goods & 
General M erchandise

D on’t  O verlook

Spring Hosiery
"Level up” your stock  for SP R IN G  trade. 
Inspect Our Line of S ilk  and Lisle H osiery  
for Men and W omen; M isses and Children. 
W onderful A ssortm ent of K iddies’ Top 
Socks. Season’s Late; so G et Busy!

N obby S ty le s  and B eau tifu l Colorings in  
Christm as TIES. The SM A R T K ind that 
S u it th e M EN. Liberal A ssortm ent.

T R U -F IT  and P U R IT A N  U nderw ear for 
M EN and W OM EN for Im m ediate U se.

Burnham , Stoepel & Co.
Wholesale Dry Goods

D E T R O I T ,  M I C H I G A N

W e h ave th e  goods on hand and 
m ake prompt shipm ents.

H o c k e y  C aps fo r  M en , W o m e n  
and C h ild ren

G lo v e s  and M itten s
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am ount to  ab o u t 44,000,000 pounds, 
grease equivalent. T he goods m arket 
is in an expectant mood, aw aiting the 
announcem ents for the nex t heavy
w eight season, which are likely to 
come w ithin a  week or two. I t  does 
not ye t seem to be se ttled  w hether 
there  is to  be an a llo tm ent of goods 
or not. T hose favoring such a m eth
od of disposition say it is useful in 
p reven ting  speculation in fabrics, 
which has assum ed large proportions 
in the last year o r two. But, unfor
tunately, th is kind of speculation has 
not been confined to  jobbers, some of 
the cu tters-up  having been quite con
spicuous offenders in th is regard. The 
call in the  m en’s w ear trade, it is said, 
will run largely  to  fine w orsteds. If 
there  is too much concentra tion  on 
these the a llo tm ent system  m ay be 
found to  be a necessity.

New Styles in  H ats.
R ibbon effects in “ Palm  Beach” 

m illinery are m ost a ttrac tive  th is year, 
according to the bulletin  of the R e
tail M illinery A ssociation of Am erica. 
N arrow  faille ribbons, edged w ith 
straw , are m ade up into especially 
na tty  shapes, it says, and a p re tty  
effect is seen in navy blue ribbon edg
ed w ith narrow  natural straw  braid. 
T he bulletin goes on:

“Soft hem p bodies in a ttrac tive  
ligh t shades of pink, rose blond, etc., 
are being m ade up in com bination 
w ith faille taffeta  for Southern  wear. 
T here  is some indication th a t white 
hats are going to  come in for a share 
of popularity  a t  the resorts. In  these, 
w hite maline will doubtless replace 
black m aline in fine dress models. 
F rench  m odistes are show ing a p ref
erence for solid w hite hats in lace, 
georgette  and maline.

“L eghorn  hats are also included in 
the lines being show n here for re so rt 
wear. One m odel th a t is well 
though t of is trim m ed w ith a  flat band 
and tailored  bow  of brow n maline 
over yellow  m aline. V ari-colored flat 
ostrich  quills a re  inserted  betw een 
the layers of maline, producing a very 
novel effect. A nother leghorn  hat is 
w reathed w ith a ruche of maline, fine
ly p leated  and made up in a range of 
pastel colorings.”

In  a recen t issue the T radesm an 
sta ted  th a t diam onds could be pur
chased a t the m ines in South Africa 
a t $14 a carat. T h a t sta tem ent gives 
rise to  a false im pression regard ing  
the prices of stones a t the m ines and 
those asked in the  trade. T he facts 
are, as we ge t them , th a t the dia
m onds th a t sells a t $14 a t  the  m ines 
are m erely the cheap stones used for 
cu tting  purposes, drills, etc., and not 
the gem s sold by the re ta il jew elery 
trade. I t  is said th a t gem s form  a 
very  sm all p a rt of the ou tpu t of the 
m ines and th a t they  are  becom ing 
scarcer as the  m ines increase in depth. 
As a m atte r of fact, the  sm all p ropor
tion of the  diam onds m ined th a t can 
be used for gem  stones m ust carry  
the g rea te r  part, if no t all, of the cost 
of m ining and the profit to  the  stock
holders. T he s ta tem en t m ade in a 
recen t issue was based on inform ation 
from  w hat we deem ed a reliable 
trade source. W e are glad to  make 
the correction  in  th is  issue.

For Making Artificial Silk.
A m ericans righ ts in pa ten ts cover

ing the m anufacture of artificial silk 
by the C hardonnet process have been 
purchased by O tto  B. Shulhof of O tto  
B. Shulhof & Co. of New York City, and 
the m anufacture of the silk will begin 
as soon as the required plants can be 
erected and the necessary equipm ent 
installed. T he process, which was in
vented by C ount H illaire de C hardon
net, m akes use of a co tton  base, the 
cotton  being so trea ted  w ith certain  
acids and e ther th a t it takes the form  
of collodion. T he .thread  is form ed 
by forcing  this solution th rough  m in
ute apertures. T he cost of the A m 
erican pa ten t rights, according to  the 
announcem ent of their purchase, was 
$1,000,000. T he ' cost of the  plants 
and equipm ent to  m ake the silk will 
probably require the expenditure of 
an additional $10,000,000.

If  you overw ork your clerks during 
the hot w eather, you m ust expect them  
to be sho rt of energy and am bition 
when the fall rush  begins.

<" ■ 1 <■ ......... ........ ....................................................... I— —■

W ar and A fter War;

For one year tne Bell Telephone System, as well 
as other telephone, telegraph, cable and radio 
systems, was under control and supervision of 
the government of the United States. This was 
a war measure, designed to give the war agencies 
of the country the fullest use of all facilities of 
communication.

During this time the normal development and ex
pansion of all telephone systems was necessarily 
subordinated to governmental needs. Materials 
and equipment had to be utilized first in the 
construction and maintenance of lines for war 
purposes. Ordinary development and expan
sion waited.

The Bell Telephone System is making headway 
in its effort to overtake the demand for service 
which developed during this period of suspen
sion, but some time will yet be required before 
the expansion of the business can proceed at 
normal speed.

MICHIGAN STATE TELEPHONE COMPANY

F ou rth  N a tio n a l B an k
United States Depositary

Savings Deposits 

Commercial Deposits

Per Cent Interest Paid on 
Savinas Deposits 

Compounded Semi-Annually

3 lA
¡Per Cent Interest Paid on 

Certificates o f Deposit 
Left One Year

Capital Stock and Surplus
$580,000

WM. H. ANDERSON. President 
J. CLINTON BISHOP. Cashier

L A V A N T  Z. CAUKIN. Vice President 
ALVA T . EDISON. A ss’t Cashier
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BUTTER, EGGS PROVISIONS

M ic h ig a n  P o u lt ry ,  B u t te r  and E g g  A s s o 
c ia t io n .

P res id e n t—J. W . Lyons, Jackson . 
V ice-P res id en t—P a tr ic k  H urley , D e

tro it.
S ec re ta ry  and  T rea su re r—D. A. B ent- 

l .v ,  Saginaw .
E xecu tive  C om m ittee—F. A Johnson. 

D e tro it; H. D. W illiam s, H ow ell; C. J. 
C handler, D etro it.

Scientific F acts Concerning D ressed 
Poultry .

Egg-laying Contest.
They have been having an egg- 

laying contest out in the State of Wash
ington. They called it the All-Xorth 
west E gg  Laying Contest for 1918- 
1919. It is closed, and after they 
have counted and candled the eggs, 
they find that five White W yandottes
o\v ned up in Britis h Columbia have
pn educed 1.211 eggs for the year end-
illiir Nove mber• 4. 1919i. The real
ch;impion hen was a w hite Le¿rhorn
ow ned by J. L. Crai b of Seattle. She
lai<J 290 e ggs. And the second place
\va s won 1by a W hit e Lc“ghorn owned
by D. Tancret1 of Ken t. She came
through with 2TS eggs. T he third 
hen was a Rhode Island W hite with 
271 eggs to  her credit. All of which 
is m entioned to show that the hens 
are still laying, and th at some of 
them  are W hite Leghorns.

U ndraw n poultry, contrary  to the 
public's general im pression keeps bet
te r in cold storage and while passing 
through trade channels than does 
draw n poultry. This the specialists 
of the Burea of Chemistry. United 
S tates D epartm ent of A griculture, 
who have made extensive studies of 
the handling of poultry  from  the time 
it is killed to the time it reaches the 
consum er, can vouch for.

Careful observations of a large 
num ber of shipm ents of both drawn 
and undraw n poultry, made under 
comm ercial conditions, showed that 
the undraw n poultry  reached the con
sum er with fewer bacteria and with 
less chemical change in com position 
than did the drawn poultry. The 
shipm ents were accompanied by the 
scientists from the time the poultry 
was killed, while en route on trains, 
and until placed in the cold storage 
warehouses, and after being taken 
out of cold storage were followed 
while being handled by the w hole
salers. comm ission men and the re 
tail dealers. R ecording therm om eters 
accompanied the shipm ents through 
their entire course and the varying 
tem peratures to  which the shipm ents 
were subjected were recorded.

Samples were taken from  the ship
m ents a t the time the poultry  was 
killed, at the time it entered cold 
storage, a t intervals while in storage, 
at the time it reached the commission 
men, again when the shipm ents reach

ed the retailers, and finally when sold 
to the ultim ate consum er. B acterio
logical exam ination and chemical an
alysis were made of all these samples. 
Changes were noted and studied. 
Com parisons were made of the sam 
ples taken from the undraw n poultry 
with samples taken from the drawn 
poultry. It was found th at bacterio 
logical and chemical indications of 
deterioration  developed much quick
er in the drawn poultry : and as the 
shipm ents progressed th rough the 
various steps of comm ercial handling, 
the difference in the signs of d e terio r
ation became m ore marked. By the 
tim e the shipm ents reached the con
sumer. much of the drawn poultry 
was unfit for food.

The experim ents revealed th a t the 
draw ing of poultry  as practiced com 
m ercially always resulted in the bird 
becom ing contam inated w ith bacteria, 
which caused spoilage. These bacter
ia m ultiply rapidly, and, while their 
grow th is checked by cold storage, it 
is not entirely  stopped. If it were 
practicable to  draw poultry with the 
same precautions to avoid contamination 
that a surgeon uses in perform ing an 
operation—that is, w ith the use of 
sterile instrum ents and rubber gloves 
and under strictly  scientific and sani
tary  conditions, so that there would 
be no bacterial contam ination in the 
process of draw ing—the drawn poul
try  would be preferable to the un
drawn. However, it is not practicable 
under o rdinary  com m ercial conditions 
to prevent some bacterial contam ina
tion in the draw ing of poultry. To 
produce this result a trained bacterio
logist and highly skilled workm en 
would be required in every poultry 
killing establishm ent. T he cost of 
such a process would be prohibitive.

It is the opinion of the specialists, 
therefore, that, under usual com m er
cial conditions, undraw n poultry  will 
keep much be tte r than drawn poul
try. The experim ents upon which 
this conclusion is based were con
ducted several years ago. but con
tinued observation of thousands of 
shipm ents of poultry  under ordinary 
comm ercial conditions since then has 
served to streng then  the opinion of 
the specialists who made the original 
experim ents.

Factory Location W anted
E stablished m anufacturer desires 

factory  location where girl labor 
is plentiful. P refer good hustling  
town with good shipping facilities. 
W ill buy o r lease and rem odel idle 
plant. Now em ploying about one 
hundred. A ddress M anufacturer, 
care M ichigan Tradesm an.

Kent Storage Company
Wholesale Dealers in

BUTTER EGGS CHEESE
PRODUCE

We are always in the market to BUY 
or SELL the above products. Always 
pay full market for Packing Stock 
Butter date of arrival.

Phone, write or wire us.

G R A N D  R A P I D S ,  M I C H I G A N
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Poultry Dealer Robbed of $45,000.
George Alexander, one of the largest 

butchers and poultry dealers in W ash
ington Market, New York, was robbed 
of a satchel containing upward of $45,- 
000 as he was leaving his home at 680 
West End avenue the morning of Nov. 
28. Mr. Alexander did a tremendous re
tail business in Thanksgiving poultry 
and when he closed late Wednesday night 
he had on hand over $45,000. He fear
ed to leave so large a sum in the market 
stand over the holiday so the money 
was placed in a satchel and taken home.

Friday morning he informed his 
chauffeur that he would leave early and 
call at the bank to deposit the money. 
He left the house and entered the auto
mobile which was standing at the curb. 
The chauffeur then took his seat. Sud
denly before the car started to move 
the door of the machine was opened and 
a squad of gunmen ordered Mr. Alex
ander and his chauffeur onto the side
walk. the car, with money and bandits 
disappeared. Another car. standing 
nearby was pressed into service and 
took up the chase, but the bandits, after 
wrecking the car, made their escape.

The police, who were called immed
iately, suspected the chauffeur of com
plicity and after close questioning se
cured from him information which led 
to a raid on an up-town flat and the 
recovery of about $15,000 of the stolen 
funds.

Several arrests have been made and 
there is a possibility of further develop
ments.

Albumen in Cheese.
A good deal of attention has lately 

been attracted to a process developed by 
a Wisconsin operator of precipitating 
the albumen from the cheese factory 
whey and adding it to the curd from 
the next day’s milk, thus increasing the 
yield of cheese. The legality of the 
process has been questioned by Dairy 
and Food Commissioner George I. W ei- 
gle of that State who holds that the 
Wisconsin law defines cheese in such a 
way that the addition of albumen con
stitutes an adulteration. He warns that 
makers using the process will be prose
cuted as manufacturers of adulterated 
cheese.

A news item from Wisconsin says:
“Examination of cheese made with al

bumen reveals the fact that the avowed 
purpose of the makers, which is to over
come acidity in the milk, is not achieved. 
The effect of the added albumen is to 
retain moisture and thus increase the 
weight of the cheese at the expense ot 
the fat content.

“Cheese dealers and operators of high 
class factories are co-operating with 
the Dairy and Food Commissioner in 
checking this adulteration. They real
ize the danger which threatens the repu
tation of Wisconsin cheese if standards 
are lowered, a reputation which it has 
taken years to build up.”

Gestures.
In  w hatsoever degree one uses 

gestures in speaking, we judge the 
distance back to  his ancestors who 
conversed  only by signs, provided, of 
course, th at the gesticulation is n a t
ural. not the result of instruction  as 
in the case of the trained e locution
ist.

G estures are a ttem pts by bodily 
exertion  to  convey im pressions 
which the mind, th rough  lack of 
train ing  or poverty of vocabulary, is 
unable to express.

T he educated speaker addressing 
intelligent persons has no need for 
gestures. W ell chosen words, em 
phasis, expression, tone, are sufficient 
and far m ore acceptable to cultured 
listeners than  gestures.

G estures denote ju st the opposite 
of pow er of mind, poise, self-control, 
education, refinem ent, dignity.

The man of tru th  need never back 
his declarations w ith oaths: the ges
tu res of a speaker add no force to 
his ideas, nor do they convince a 
discerning mind of his earnestness.

Minion.

Unprecedented demands upon the 
nurseries of Fresno county, Calif., for 
all vines, citrus, and deciduous fruits, 
have caused an acute shortage never 
before experienced among the farmers 
and nurserymen of the county. Although 
the planting season has not commenced, 
practically all vines and trees have been 
sold. I f  the nurseries had the stock, the 
planting this year would have amounted 
to 50 per cent, more than in any preced
ing year. One of the principal reasons 
for the lack of nursery stock has been 
the shortage of rain in the past year. 
Farm ers who planted their own stock 
were forced to let them die on account 
of all available water being used for the 
producing trees. This has thrown the 
burden of supply upon the nurserymen, 
who are entirely unable to take care of 
the present abnormal demand.

Bel-Car-Mo
Peanut
Butter

A cqua in t your cus
tomers with the high 
food value of “ Bel- 
Car-Mo.”  This means 
sustaining power that 
promotes health and 
strength.

In “ Bel-Car-Mo”  the 
protein molecule is so 
encased in o il as to 
be germ proof. I t ’s a 
h i g h l y  concentrated 
food that is delicious.

Order from 
Your Jobber

Chocolates

Package Goods of 
Param ount Q uality  

and
A rtistic  Design

Grand Rapids Forcing Tomato
Selected for usa In our 

ow n greenhouses
$9 per oz.

Reed & Cheney Company
Grand Rapid«, Michigan

P r ic e s .

T h e  m c C a s k e y  r e g i s t e r  C o .
ALLIANCE. OHIO

A sk about our w ay
BARLOW BROS. Grand Rapida. Mich.

Watson-HigginsBOg.Co.
DS. MICH.GRAND RAPIDS. MICH.

Merchant
Millers

Owaed by Merchaata

Products sold by 
Merchants

Brand Recommeaded 
by Merchants

¿Muffili * 
I

S

3
NewPerfectionFlour
Packed In SAXOLINPaper-lined 

Cotton, Sanitary Sacks

Toilet
and
Bath

WE ARE HEADQUARTERS 
WHOLESALE

Fruits and 
V egetab les
Prompt Service Right Prices 

Courteous Treatment

V in k em u ld er  C o m p a n y
GRAND RAPIDS. MICHIGAN

A STOCK OF

WNGOLD
" FLOUR

w ill assure y ou  a Q uick Turn
over and a B etter Profit, be
cause of Satisfied  Custom ers.

-------- a s k  u s --------

W o r d e n  G r o c e r  C o m p a n y  
Distributors

Grand Rapids Kalamazoo
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M ic h ig a n  R e ta i l H a rd w a re  A s s o c ia t io n . 
P res id en t—Geo. W . Leedle, M arshall. 
V ice-P res id en t—J . H . Lee, M uskegon. 
S ec re ta ry —A rth u r  J . Scott, M arine 

C ity.
T rea su re r—W illiam  M oore, D e tro it.

Last Minute Suggestions About 
Christmas Displays.

W ritte n  fo r th e  T radesm an .
A t this season of the year m ore 

than  at any other, hardw are dealers 
should put their heart and soul into 
their window displays.

T he old adage “W h at is w orth  do
ing is w orth  doing well” applies with 
ex tra  force to  window dressing. Of 
course it is easy to argue, “ Every
body is buying righ t now, and any 
so rt of display will help to  b ring  them  
in.” But it should be rem em bered 
th a t com peting stores are pu tting  
their best efforts into their window 
trim s, and th at a large share of the 
buying public will go where the  a t
traction  is the strongest.

Particu larly  is this the case in the 
gift business. T he everyday custom er 
who w ants a new stove, o r a lock-set, 
or needs some plum bing a ttended to, 
is p re tty  sure to  go to  the m erchant 
he patronizes righ t along; for he 
knows from  experience th at he can 
get satisfaction there. But the gift 
trade is different. T he m an or wom an 
looking for C hristm s gifts is looking 
for new ideas; and is apt for th at 
very reason to  pass by the old store 
and try  elsewhere, unless there is an 
extra a ttractive  showing.

In  m any stores, the idea still per
sists th a t no window is w orth  while 
unless the dealer can stage a  spectac
u lar display. By “spectacular” I m ean 
som ething in the nature  of a novelty 
—som ething decidedly different. M ost 
hardw are dealers will rem em ber, sev
eral years ago, the vogue of “aero 
plane displays”—aeroplane m odels 
m ade up of various articles of h ard 
ware. These possessed the spectac
ular element, ad were d istinctly  novel.

Yet I doubt if the best of these 
aeroplane displays in those days ac
complished a g reat deal. T hey help
ed to set people talking, and to bring  
the name of the m erchant and his 
sto re  to  the fron t; but did they  sell 
goods? T h at is the tes t—the final 
and decisive tes t—of every hardw are 
window display. Does it sell the 
goods? Does it b ring  people inside 
the store to  look a t the goods?

So, when you find yourself obsessed 
with the idea that because you can’t 
put on any th ing  spectacular, then  it 
isn 't w orth  while to  put on m ore than  
a perfunctory  display— iust get rid of 
th a t idea. F o r the spectacular isn’t 
necessary. T he great object in any 
display is to  in te rest people in the 
goods you have to  sell. T o th at end 
you m ust show the goods. The

spectacular elem ent is desirable only 
in so far as it a ttrac ts  a tten tion  to 
the stuff you have to sell.

In  p u ttin g  to gether any display, 
this double function should be re 
m em bered. T he window as a whole 
m ust a ttrac t a tten tion  and cause peo
ple to stop and take a second and 
closer look; and the individual item s 
shown m ust be such as to  induce the 
passerby to come inside and look at 
them.

T his is true  of the C hristm as win
dow display. T he Santa Claus acces
sories are alw ays w orth  while, a t 
least w here you are catering  to  chil
dren’s trade  w ith a toy  departm ent. 
But the hardw are dealer has no need 
to  use this spectacular stuff, to  run a 
Santa Claus w ith reindeer, aeroplanes, 
toboggan slides or railroad trains run 
ning th rough  the Rockies laden w ith 
C hristm as goods. H e can, w ith the 
ordinary  lines th a t he is carrying, 
helped out by a few simple C hristm as 
decorations, so display his goods th a t 
they  will not m erely com m and a tte n 
tion but will b ring  in stra ig h t busi
ness, som ething a spectacular window 
not always accomplishes.

O f course, I am not discounting the 
spectacular window. A design of this 
type is wonderfully attractive, and is 
a g reat advertisem ent for the m er
chant. But I wish to  em phasize the 
pulling power th a t m ay be pu t into 
the non-spectacular window, for the 
very reason th a t m any m erchants) 
seem to feel th a t unless they  can do 
som ething ou t of the ordinary, their 
windows m ight as well not be given 
atten tion  a t all.

In  window display, w hatever is 
done should be done w ith enthusiasm , 
and not half-heatedly. N oth ing  shuld 
be a ttem pted  which is beyond the 
ability of the dealer to  accomplish. 
If  a m erchant has a spectacular w in
dow, let it be spectacular w ithout any 
doubt. Do not have som ething th at 
is neither one nor the other. Do not 
utilize some bit of m echanism  that

Sand Lime Brick
Nothing «• Durable 
Nothing aa Fireproof 

Makes Structures Beautiful 
N o  Painting 

N o Coat for Repairs 
Fire Proof 

Weather Proof 
Warm in Winter 
C ool in Summer

Brick is Everlasting

Grande Brick Co., Grand Rapids 
So. Mich. Brick Co., Kalamazoo 
Saginaw Brick Co., Saginaw
Jackson-Lansing Brick Co. Rlvea 

Junction

Foster, Stevens & Co.
Wholesale Hardware

157-159 Monroe Ave. s  151 to 161 Louis N. W.

Grand Rapids, Mich.

Michigan Hardware Co.
Exclusively Wholesale

Grand Rapids, Mich.

A U T O M O B I L E
A C C E S S O R IE S

Dealers, garage men and others entitled to whole
sale prices w ill find the right merchandise plus 
personal co-operation and real selling help in fea
turing this line of goods. I give a line of service to 
my customers quite different from the average whole
sale jobber in my line.
My new catalog w ill be out the early part of 1920, 
and I do not intend to feature a single item that w ill 
not sell and give satisfaction, leaving reasonable 
margin for the dealer. I am recognized as a com
petent buyer and every dollar’s worth of merchan
dise sold represents my personal selection. When 
you place your orders with me I become practically 
your hired man, giving you the benefit of my servi
ces as a buyer.

My catalog w ill be sent only to customers or deal
ers making requests for same on their letter head.

Let the names ro ll in.

E. A. BOWMAN
"IN  BUSINESS FOR HIMSELF."

719 John R Street. DETROIT, MICHIGAN
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w orks one m om ent and stops the 
next. Do no t a ttem p t any elaborate 
lighting  effect th a t fails ju s t when 
you w ant it to  look its best. In  fact, 
do it well, or leave it stric tly  alone.

T he g reat th ing  to  be aim ed at is 
the C hristm as spirit. If  the windows 
represen t the feeling th a t obtains 
am ongst us all a t th is period of the 
year, then the m erchant’s battle  is 
half won. People are on the lookout 
fo r som ething pretty . T hey  go 
th rough  the s tree ts  prim ed w ith the 
anticipation th a t they  will see lo ts of 
holly, im itation snow, C hristm as bells, 
and a g littering  array  of p re tty  p res
ents suitable for all pockets; and su r
m ounting  it all th a t feeling of good 
cheer and kindliness tow ard  everyone 
th at is associated w ith the season. 
T he m erchant w ith ju st the ordinary  
lines of C hristm as goods and a little 
ingenuity  can easily give his windows 
this desired appearance.

U nless a m erchant has two w in
dows to  devote to display, and unless 
he has secured a  reputation  in previ
ous years for C hristm as gift lines, he 
would be well advised not to devote 
the whole space to  any spectacular 
design, even though he is in a posi
tion to put on good one. A window 
filled w ith stock gives the observer 
a far be tte r idea of w hat so rt of goods 
you handle than  a window whose 
chief v irtue is its elaborate design. 
In  addition, the m erchant has this 
advantage, th a t w ithout spoiling the 
effect, he can price-m ark his goods.

T hen there  m ust be absolute co
ordination betw een the window and 
the interior. T he in te rest of the ob
server m ust not be aroused m erely 
to be quenched directly  he en ters the 
store. T h at is fatal to  good business.

In  fact, the whole secret of C hrist
m as advertising  is a happy com bin
ation betw een new spaper and circu
lar announcem ents, w indow display 
and in terio r display. A ll these ele
m ents in advertising  m ust w ork h a r
m oniously to  the g reat end, the  sale 
of the biggest bunch of goods in your 
s to re ’s history.

T he window poorly arranged, the 
store  in terio r half decorated, the 
salespeople who take only the m ildest 
and m ost d ispassionate in te res t in 
in tending purchasers—these th ings 
spoil C hristm as trade. A nd often a 
store  in te rio r th a t fails to  back up a 
first-class window display, or a sales
m an w ho doesn’t know  the price of 
some article  on display or any th ing  
about it, will drive away a custom er 
as quickly as the  smallpox.

I t  will pay you, even th is late in 
the season, to  give a tten tion  to this 
m atte r of co-ordination. I t  has been 
no unusual experience for me to  go 
to a store, ask for some article  adver
tised, and be re ferred  from  one clerk 
to ano ther—ju st because the  sales
people d idn’t know  w hat was being 
advertised for th a t particu lar day. I 
have gone into a sto re  and asked for 
some article in the window, and had 
to poin t it ou t before I could get it— 
ju s t because the salespeople didn’t 
even know w hat was being displayed.

T h a t is w hat I  call poor co-ordina
tion of effort; and th a t is a danger 
the dealer should guard  against, p a r

ticu larly  w ith inexperienced o r tem 
porary  salespeople.

See to  it th a t the C hristm as dis
play is properly  illum inated. Good 
lighting  is a big elem ent in adding to  
the effectiveness of any window. See 
th a t the “dead” electric bulbs are re
placed by live ones, th a t the d irty  
glasses are  cleaned, and th a t the il
lum ination is A -l. I t  is a t n igh t when 
the window is lit up th a t it a ttrac ts  
the m ost atten tion . T his is particu
larly  true  of holiday displays. Illum 
ination, brightness, decoration, seem 
to harm onize w ith the C hristm as 
sp irit; and w ithout these elem ents 
the seasonable display is apt to prove 
flat, stale and unprofitable.

V ic to r Lauriston.

Clerks Must Know Multiplication 
Table.

Each fraction of an inch given over 
the correct yardage and each fraction 
w rongly m ultiplied spells a consider
able loss a t the end of a  year. If  
such e rro rs w ere m ade by a num ber

of clerks, the loss would assum e gi
gantic proportions.

T o  overcom e this, however, M andel 
B rothers, of Chicago, supply appli
cants for this position w ith a test 
sheet giving several exam ples in frac
tional m ultiplication. No clerk is p e r
m itted  to  sell th is class of m erchan
dise unless he can pass the som ew hat 
in tricate tes t contained on the forms. 
T his test, according to  the vocational 
d irector of M andel B ro thers, has 
saved the concern thousands of dol-

Boston Straight and 
Trans Michigan Cigars

H. VAN EENENAAM & BRO., Makers 
ample Order Solicited. ZEELAND. MICH.

“T he Quality School”
A. E. HOWELL, Manager

US-118 Pearl St. Grand Rapids, Mich,
School the year round. Catalog free.

IF YOU HAVE A N  OIL PUMPING 
MOTOR INSTALL

M c Q U A Y - N O R R I S

Supepptii
RINGS

Use one in the top groove of each piston. Allows 
perfect lubrications—controls excess oil.

Distributors. SHERWOOD HALL CO., Ltd. 
30-32 Ionia Ave.. N. W. Grand Rapids, Michigan

They Stop the Leaks

Fig. 41

For gasoline, ~ker- 
osene or other oils. 
Pump where con
venient and attrac
tive. Tank in base
ment or under
ground.

Even the little leaks in business play 
havoc with profits. Present every day— 
so easily unnoticed—yet they amount up 
in the year’s total.
LOOK INTO YOUR O IL  BUSI
NESS. Study it—you will find great 
opportunity for improvement and profit— 
cut out all unnecessary labor—offensive 
oil odors in the store. By installing

ESTABLISHED 1 8 8 5
F" T ~ T ..'.J WC T T3

Oil Storage Outfits
you make oil as easy, clean and pleasant 
to handle as tea or coffee. The BOW SER 
is accurate—always ready for use—no 
costly up-keep—makes your profits sure. 
Write us for particulars.

S. F. BOWSER & CO., Inc.
Fort Wayne, Indiana, U. S. A. 

Canadian Office and Factory, Toronto, Ont.

Fig. 241

4 4 Red ”  S e n t r y  
gasoline pum p. 
M e a s u r e s and 
meters all gasoline 
pumped. T a n k  
underground.
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IfHE COMMERCIAL TRAVELEi

G ra n d  C o u n c il o f  M ic h ig a n  U. C. T .
G rand  C ounselor—C. C. S ta rk w ea th e r, 

D etro it.
G rand J u n io r  C ounselor—H. D. R an - 

ney, Saginaw .
G rand  S ec re ta ry —M aurice  H eum an ,

Jackson .
G rand  T rea su re r—Lou J . B urch , of D e

tro it.
G rand C onductor—A. W . Stevenson, 

M uskegon.
G rand  P age—H. D. Bullen, L ansing .
G rand  Sen tinel—G eorge E . Kelly, K a la 

mazoo.

Pet ty  Lies and Funny Stories.
Some salesmen have as a part of 

their repertoire a lot of stale jokes, 
funny stories and tales of their ex
periences. the most of which never 
happened. Using such methods in 
selling may be a help sometimes, pe r
haps. but as a rule it detracts from 
rather than adds to selling efficiency.

The average customer is too busy 
to listen to a job of tommy-rot.  but 
through courtesy often pretends to 
be interested in what the salesman is 
saying, which leads the salesman to 
believe that such tactics are effective, 
and he keeps it up. springing hashed 
over jokes and lying about every 
thing in general.  And thus the habit 
grows on him. until his real selling 
efforts become a side line.

All jokes and stories, moral or im
moral. truths or  untruths, tend to di
vert the customer's  mind away from 
the merits of the article and his need 
of it. Immoral stories, particularly, 
have no influence on the customer in 
the way of inducing him to buy: for 
the reason that they are seldom, if 
ever, applicable and cannot be used 
as illustrations.

Petty  lying will genarally be detec
ted at the time by the prospective 
customer, but if not, sooner or later, 
the customer will find that the sales
man lied and even though a lie might 
not seem to be injurious or told for 
the purpose of injuring anybody, it 
causes the customer to lose confidence 
in the salesman, his goods and the 
house he represents.

The same is true of false promise«.
Salesmen often Jose orders that 

they would have otherwise secured 
had they been frank and stuck to the 
facts in place of try ing  to dodge the 
issue when asked a question regard
ing the articles, terms, conditions or 
part  of the sale. The wise, clever 
salesman will come right straight out. 
above board, with a frank answer to 
any question that the customer might 
ask even though, at the time, it might 
seem, at first impulse, that it would 
be better to evade the question until 
a more favorable opportunity to im
part that information. A man who is 
try ing  to evade or misrepresent pos
sesses a different attitude than the 
man who is frank, above board and 
speaking the truth. An attitude of

deceit can be detected very quickly by 
the average customer, even though 
the salesman might feel that that pa r
ticular customer was exceedingly slow 
to comprehend. One cause for this 
is the salesman does not credit the 
customer with knowing much, but, if 
he would stop to think he would have 
to credit the customer with having 
enough brains to accumulate  more of 
the world's good than the salesman 
possesses, which is generally the case.

A man cannot tell something that 
is not true with the same degree of 
iorcefulness and with as convincing 
a manner as he can when telling the 
tru th  and is not try ing  to dodge the 
issue. He hasn’t the same ring in 
his voice, the same convincing ex
pression of the eye and the same posi
tive manner that he has when he 
knows he is telling the truth, and even 
though the customer m ight not doubt 
his sincerity, the customer is not in
spired with the same kind of convic
tion that he would be if the salesman 
was sticking to facts.

The best way to make sales is to 
win the customer's confidence and 
convert him to your way of th inking 
by a short,  yet thorough description 
of the merits of the article you are 
selling and by convincing him why he 
needs that article or should have it 
and why he should buy it now. These 
are the principal essential points. All 
the clap trap ratt le head methods are 
that much wasted energy that most 
generally kicks back with more force 
than forward.

It is difficult to inject stories or 
jokes and fairy tales that are foreign 
to the subject at hand with any effect 
and as a confidence getter  they are 
more detrimentaal than beneficial, so 
why handicap yourself by their use?

The old idea that you've got to jolly 
your customer along, tell him some 
funny stories and take him out and 
get him drunk, etc., is more imagin
ary than real. It consumes unneces
sary time, and as a whole will de
crease the salesman's efficiency and 
on the average decrease the number 
of sales that you would make with 
the same length of time, if all such 
junk was omitted.

Learn the merits of the article you 
are selling, the reason why your cus
tomers should have it. why they 
should buy now. be frank and t ru th 
ful and present your proposition in
telligently with energy and enthusi
asm. and you will have no need for 
petty lies, funny stories, stale jokes, 
nor joshing and kidding in general.

E. H. Eggleston.

A crank is a person who gets an 
idea and has the courage to stick 
tc it. right or  wrong.

H O T E L  HERKIMER
G RAND RAPIDS. MICHIGAN 

European Plan. 75c Up 
Attractive Rates to Permanent Guests 

Popular Priced Lunch Room 
COURTESY SERVICE VALUE

OCCIDENTAL HOTEL
FIRE PROOF 

CENTRALLY LOCATED  
Rates $I.M and up 

EDW ARD R. SW ETT, Mgr. 
M uskegon M ichigan

a
 SIDNEY ELEVATORS
Will reduce handling expense and speed 
up work—will make money for you. Easily 
installed. Plans and instructions sent with 
each elevator. Write stating requirements, 
giving kind machine and size platform 
wanted, as well as height. We will quote 
a money saving price.

Sidney Elevator Mnfg. Co., Sidney, Ohio

CODY HOTEL
G R A N D  RAPIDS

p  a t v c  f  51 without bath n.A l  r .3 } w M up with bath

CAFETERLA IN CONNECTION

Bell Phone 596 Cits. Phone HIM

L ynch Brothers 
Sales Go.

Special Sale Experts
Expert A dvertising  

Expert M erchandising

219-210-211 Murray Bldg. 
GRAND RAPIDS, MICHIGAN

Rebuilt■  fee M̂p S

.Cash
Register
Co.

(Incorporated)
122 North 

Washington Ave.
u saginaw. Mien.

We buy, sell, exchange and rebuild all makes.
Not a member of any association or trust.

Our prices and terms are right.
Our Motto:—Service—Satisfaction.

PREPARE for WINTER 
Don’t Get Cold Feet

An Extension Telephone at the Head of the 
Stairs will save many unnecessary steps.

The call in the night may be the important one.

An extension telephone costs but a few cents 
a day!

Gall Contract Dept. 4416.

CITIZENS TELEPHONE COMPANY

Assets $3,099,500.00 Insurance in Force $55,080,000.00

O ffices—Grand Rapids, Mich.

Has an unexcelled reputation for its

S erv ice  to  P o lic y  H o ld ers
$4,274,473.84

Paid Policy Holders Since Organization
CLAUDE HAMILTON 

Vice-Pres.
JOHN A. McKELLAR 

Vioe-Pres.

WM. A. W A T T S RELL S. WILSON
President Sec'y

RANSOM E. OLDS CLAY H. HOLLISTER
Chairman of Board Treas.

S U R P L U S  T O  P O L I C Y  H O L D E R S  $ 4 7 7 ,5 0 9 .4 $
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The Future as an Observant Drum
mer Sees It.

Grandville, Dec. 9—“ I ’ll tell you, 
Mose, I was up country  the o ther day 
and I saw which m ade me w onder at 
the w ay things are m anaged in this 
old world of ours.”

Mose Brinker, the C orners sto re
keeper. passed the cigars while Dan 
Id leford  was squaring  him self for a 
chat beside the cozy heater of the big 
store. No custom ers were in ju st 
now, and as Id leford  had to w ait for 
ano ther drum m er, who had gone 
farther up the road, the tim e was ripe 
for a little  exchange of ideas.

“ Now then, Dan, let’s have it,” from  
Brinker.

“Do you know, old man, from  w hat 
I have observed in my trips about the 
country. I have come to the conclu
sion that th ere ’s a lm ost as much good 
farm ing land lying idle as there is 
under the plow, and w hat is being 
worked isn’t being m ade the m ost of. 
Do you know, I ran across a queer 
old duck near H ooker Dam who was 
w orth  listening to, and he talked 
right out loud.

“I t  was a mild day and th is duck 
stood leaning on a pitchfork  and gave 
me a h istory  of his p a rt of the coun
try, and of the m en who m ade it. 
In teresting?  W ell I should th ink  so. 
You know the late P residen t R oose
velt had a lot of friends am ong the 
W estern  ranchers. H e used to  get 
righ t down to the ground and m ake 
friends w ith the veriest clodhoppers 
on the farm s. Some of the stanchest 
friends Roosevelt had were of the 
common m an variety, and he m ined 
a lot of hom ely wisdom  from  just 
such people as th a t; and nobody 
m ourned the death of the late presi
dent m ore deeply than  these rude 
W estern  chums of his.”

“O f course th a t’s so,” adm itted 
M erchant Brinker. “ I alw ays liked 
the way Roosevelt got down to the 
bottom  in his cam paigning, although 
I didn’t always follow w here he led. 
But about this queer duck a t H ooker 
D am ?”

“H is name was Pete Lally. and a 
m ore rare  specim en of the old time 
sod-buster I never met. H e was con
tented  w ith his lot, perfectly  so. H e 
lived on a stum p land forty, about 
tw o-th irds under the plow, and m ade 
it a point to w ork just enough to  keep 
him self and family clothed and fed, 
not caring  to  put a red cent in the 
bank. H e seemed to  th ink  his small 
farm did its full duty when it p ro 
duced wheat, ‘ta te rs ,’ pork and a few 
vegetables for the table and a little  
m oney for the purchase of clothing.

“ ‘T h ere ’s no use talkin,’ he said, 
‘all’s necessary to  live is te r  tickle 
this ere land w ith the plow and drag, 
put in yer crops and the trick  is done.’ 
He was as garru lous as any old 
housewife I ever met, and I gave him 
respectful a tten tion . All about him 
were o th er farm s, the soil m erely 
scratched over, the ow ners living 
from hand to  m outh, perfectly  happy 
in the knowledge th a t when the w in
te r came their cellars would be full of 
good th ings to eat, the  woodpile m ak
ing the old w oodshed bulge, ensuring  
p lenty of heat during  the cold 
m onths.

“A cow', tw o or th ree  pigs, a horse 
team, an old w agon and buggy, to 
ge ther w ith a road sleigh and a pung, 
the la tte r  for sleigh-riding to  tow n or 
to the various g range m eetings and 
spelling m atches satisfied all needs. 
And the  whole family w ere happy. 
Now of course such farm ing isn’t 
really  an asset to the N ation. Such 
farm ing brings no g rist to the public, 
fills no flour bins and cellars of tow ns
people. in fact sim ply gives a sort of 
low' anim al existence th a t isn’t m ak
ing for the perpetu ity  of republican 
institutions.

“From  w hat the o ’d duck told me 
I realized th at the country  was over- 
supplied w'ith his so rt of farm ers. 
Besides the w orked farm s—poorly 
worked let me say—there  w ere wide

stre tchs of land which hadn’t felt the 
gash of a plow in years. P len ty  of 
acres, which a t one tim e responded 
to  the husbandm an’s im plem ents, lay 
now grow ing up to  low land willows 
and stunted  undergrow th, being of 
service to  no m an sim ply because the 
ones who had owned and  tried  w ork
ing these lands hadn’t the knack of 
m aking th ings agricu ltu ra l go.

“ ‘A lot of th a t land was bought by 
Chicago chaps,’ explained Lally when 
I questioned him. ‘Yeh see, them  fel
lers from  the city didn’t know a bless
ed th ing  about farm ing. T hey  came 
in here fetching team s, lo ts of farm  
m achinery such as they  use on the 
W estern  prairies. O f course such 
tools w ouldn’t w ork am ong pine 
stum ps. T he sillies plowed some of 
the land, dragged it over, planted 
’ta te rs and corn, then w ent fishin* 
‘spectin’ of course they’d done it all. 
W hen they didn’t get no th in’ but nub
bins in the fall them  fellers got plumb 
discouraged, sold out and left. T h ere ’s 
lots of jes’ such places along  up and 
down W estern  M ichigan let m e tell 
yeh. M ister!”

“T he m an trea ted  th is failure of the 
city m en to  m ake good as a joke, 
when in fact it was the m ost hope
less kind of tragedy. F rom  w hat I 
see in m y m eanderings about the 
country  I ’ve learned to  know  th at 
fully half our farm s are not p roperly  
fed and worked, consequently  not 
producing a tithe of w hat they  are 
capable.”

“T h a t’s a p re tty  tough sto ry  your 
telling, Dan. I don’t think you ought 
to  be so hard on the farm ers, who are 
our best class of citizens.”

“ I am not going back on the gen
uine article, M ose,” defended the 
drum m er. “I realize th a t the farm ing 
business is the m ost im portan t of all 
our industries, if it m ay be called 
such. N evertheless th ere ’s a lam en
tably  small per cent, of tillers of the 
soil who a re g e tting  the full capacity  
of ou tput they should. T he agricul
tu ral schools are helping no doubt, 
and the future is surely b righ t for the 
m an who farm s it as he ought, but 
m eantim e th ere ’s bound to be a lack 
of production in the im m ediate future 
th a t’s going to  make for pinching 
tim es in city and non-producing 
hom es.”

“ ‘T rue ’tis, and pity ’tis ’tis t r u e , '” 
quoted the m erchant with a laugh.

“ I t ’s not a laughing m atter. Mose. 
T here are in non-producing industries 
to-day—th a t is non-food producing 
industries—too m any men, m en who 
are consum ers who ought to  be w ork
ing these unproductive lands th a t lay 
exposed to storm  an d sunshine, 
w orth less so far as productiv ity  of 
any th ing  useful is concerned. T oo 
few m en on the farm s, th a t’s m y idea, 
Mose. and I am fearful the  country  
will come to  realize this before many 
m onths roll round.”

“I am no t quite so pessim istic as 
all that, Dan.”

“You would be if you’d seen w hat 
I have. W hy, besides those farm ers 
who produce only enough to care for 
their own families, there are o thers 
who in the past did not have a lot 
to  sell who in the im m ediate future 
will drop out of th at class altogether, 
and become consum ers and non-pro
ducers.”

“Do you believe that, D an?”
“ I not only believe it I know it. 

W hy. there are men to-day w orking 
for high wages in city plants who last 
year were producers of foodstuffs to 
sell. N ext year their farm s will be 
run by the women and boys, p roduc
ing a hom e living only, while the 
head of the family holds down a city 
job that nets him  a nice sum in cash. 
H is big wages will be pure velvet, 
since the hom e folks will get enough 
out of the farm  to feed and cloth the 
occupants while dad is laying up the 
shekels for a bank account.”

“Th eoutlook isn’t pleasing  accord
ing to your figuring, D an.”

“ I t isn’t, yet I ’m basing my opin

ions on a know ledge th a t cannot be 
gainsaid,” re tu rned  the drum m er ris
ing to  go out and m eet his friend who 
was ju st m otoring  up to  the fron t of 
the store. O ld T im er.

Battle Creek Grocer Predicted Fall 
of Kaiser.

B attle  Creek, Dec. 9—As one of 
your subscribers and a careful reader 
of the T radesm an. I desire to  com 
plim ent you upon the editorials and 
m any of the o th er good features of 
your publication. I t  is all right.

T he articles on Germ any during  the 
past year have been all to the good. 
T hey hit the nail squarely on the 
head.

Old T im er is a keen and resource
ful w riter; also, and his articles in 
last week’s issue on T he Small Tow n 
and A m erica’s O pportunities are A 1 
stuff, believe me.

Now I have w ritten  and lectured 
some m yself and have m ade a careful 
first hand study of the Am erican peo
ple, conferring  w ith the highest and 
the lowest, from  the seat of govern
m ent to  the open prairies and bad 
lands of the W est, have m et and con
versed w ith Roosevelt, Bryan, George 
V., Lord Shaughnessy, Adm iral Ber- 
esford, General M urray, U. S. A., 
V ice-President Fairbanks, Edison, 
Carnegie, Dr. E llio tt of H arvard , W . 
L. M cKenzie King, leader of the op
position in the Canadian governm ent, 
Sir W ilifrid  Laurier. P rem ier Borden, 
L ord  R oberts, General B ooth and 
scores of o ther fam ous m en and w om 
en during  my travels.

Ralph P. Simonsen.

I enclose a copy of a prophetic 
poem w ritten  by me when a school 
boy, at the age of 16. when M cKinley 
signed the declaration of w ar against 
Spain. In  this little  poem  I foretold 
the destruction  of the Spanish fleet, 
the freedom  of Cuba, the aid of Uncle 
Sam to F rance in paym ent of our 
debt to L afayette  and his nation  and 
the rising  of Canada, w ith the aid of 
the U nited S tates, to  com plete inde
pendence. T he last feature of my 
prophecy is com ing into fulfillment 
before m any years. I have not of
fered this poem  to any publisher since 
1898, and it lay alm ost fo rgo tten  
am ong scores of sim ilar little  w ritings 
of mine while I covered America.

I enclose, also, advertising  m atter 
bearing  upon my w ork as a grocer, 
to  show you th at I am ju s t an o r
dinary hard w orking m em ber of the 
g rocers’ guild.

T he T radesm an gets exclusive pub
lication of this little  ripple if you 
care to have same.

Ralph P. Simonsen.

CUBA LIBRE.
N e ar c en tu rie s  fo u r of va ried  s tr ife  
H ave  lapsed  since C uba’s  y ounger life 
W as th ra lled  by S p an ia rd  yoke and  

c rim es
W hich  rav ag ed  th e n  in m an y  clim es.

ftft

And now  b ru te  W ey ler lead s  th e  foe 
And th e re  re p e a ts  C a lcu tta 's  woe;
B u t w a it! th e  H and  of God w ill s ta y  
A nd cruel deeds will su re  repay.
Ju s tic e  is m ine and  R ig h t is M ight!
See! U. S. A. is in th e  figh t:
C olum bia is freedom ’s pow er 
To m ark  th y  doom —th e  fa ta l  hour.
As K oskiusko, P o lan d ’s p rid e  
As G arabald i fo ugh t an d  d ied;
As L incoln freed  an d  saved  a  race  
A nd m ade  th e  w orld  a  b e tte r  p lace,
Now b rav e  M cK inley feels  th e  pain , 
A nd know s th e  pan g s  of s in k in g  M aine 
R eaches h is  pen an d  s igns th y  fa te  
As h ead  of a  N a tio n  g ra n d  an d  g re a t

Q ueen of A ntilles, now w ith  zeal 
T hy  rig h teo u s  cau se  th e  n a tio n s  feel. 
A m erica sh a ll m ake  th ee  free,
F o r  U ncle Sam  is now  fo r thee.

A rise! A nd see  y o u r sh ack les  fall,
Come fo rth , no r be a  slave  a t  a ll 
Once m ore th e  ch a in s  of ty ra n ts  b reak  
A nd cause  old e a r th  ag a in  to  quake.

N ow  loose th e  dogs of fe a rfu l w a r 
Now come o u r d read n au g h t3  to  th y  shore  
W hile Long shall tr a in  o u r g u n s  am ain , 
A nd s h a t te r  now th e  pow er of Spain.

Cuba! th o u  w ronged, oppressed , enslaved, 
L ike u n to  G rece before she w aved 
T he flag of freedom  from  h e r  sho res 
A nd sm o te  th e  T u rk  in m an y  w ars.

T he P ilg rim  F a th e r ’s lan d  shall sh a re  
T h y  fa te  an d  p luck  th ee  from  th e  snare , 
A nd e’en fo r us, in tim es  to  come 
Shall call to  a rm s  an d  b ea t th e  d rum .

As D estiny—th e  Voice of God—
W ill lead  u s on and  from  o u r sod 
B rav e  sons a n d  d a u g h te rs  sh a ll dem and  
A b e tte r  deal, a  f re e r  land.

B u t now p rep a re ! fo r soon fo r F ran c e  
Shall keen  A m erica  advance!
To s tem  th e  tide  of T eu ton  greed,
T he u n iv e rsa l peace to  speed.

L e t all repub lic  pow ers u n ite  
And m onarchs  trem b le  a t  th e  s igh t. 
U neasy  lie th e  crow ned head— 
D em ocracy  m u s t r e ;gn  instead .

Gabby Gleanings From Grand Rapids.
Grand Rapids, Dec. 9—T he prefer

red stock offering of the V alley City 
M illing Co. is going like “hot cakes.” 
Up to this m orn ing  $180,000 of the 
new issue had been placed, leaving 
only $70,000 unsold. F rom  presen t 
indications this offering will all be 
absorbed by M ichigan investors— 
m ostly custom ers of the com pany— 
before the end of the p resen t m onth.

E. B. Stebbins, the Carson City 
banker, was in the city T uesday on 
business connected w ith the develop
m ent of the dam p ro ject on F ish 
Creek at H ubbardston. By ra ising  
the height of the dam it is com puted 
that 350 horse pow er can be secured. 
T his will be sufficient to  light and 
furnish pow er for H ubbardston . M a
ple Rapids, C arson City, M iddleton 
and P erring ton . The undertak ing  
contem plates the raising  of $122,000 
by popular subscription. T he head
quarters of the com pany will be at 
Carson City, where it is expected the 
steam  plant now in operation  will be 
acquired and changed over to  a hy
draulic proposition. T he engineering 
features of the undertak ing  have been 
w orked out w ith g reat care and detail.

Mr. H. P. H arrsen , who has lately  
rem oved to this city to  take the posi
tion of Superin tendent of the M ichi
gan Railroad Co., is a m an of excep
tionally  stro n g  parts. F o r several 
years he was located a t M exico City, 
where he superintended the develop
m ent of an enorm ous w ater power. 
W hile there  he was visited by Gen. 
Goethals, who m ade a trip  to M exico 
City to  obtain poin ters regard ing  the 
construction  of the G atun dam on 
the Canal zone. H e was forced to  
leave M erico because of the insurrec
tion there  seven years ago. T he next 
six years were spent a t Barcelona, 
Spain, where he suprin tended the de
velopm ent of an enorm ous w ater pow 
er trib u ta ry  to  th a t city of a million 
people. Mr. H arssen  has a  large 
and in teresting  collection of Chinese, 
Mexican, Spanish and M oorish cur
ios. including som e very valuable 
Spanish paintings which are rich in 
coloring and broad in conception and 
execution. T here  is no finer collec
tion of Spanish a rt in M ichigan than 
Mr. H a rrsen ’s priceless possessions.
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M ic h ig a n  B o a rd  o f P h a rm a c y . 
P res id e n t—H. H  H offm an, Sandusky. 
S ec re ta ry  an d  T rea su re r—E . T. Boden, 

B ay  C ity.
O th e r M em bers—C. S. Koon, M uske

gon; Geo. F . Snyder, D e tro it; J am e s  
W ay, Jackson .

W hy I Like the Drug Business.
If I didn’t like the d rug business 

I ’d get out of it.
N ot since I had the pleasure of 

bringing back to  health  a person who 
had had a severe cough of th ree  years’ 
standing.

I sold him  a bottle  of My Own 
Cough Remedy.

T he o ther day a friend came in with 
a limp that caused all the clerks in 
the store to  smile. He had visited a 
num ber of chiropodists w ithout suc
cess.

I fixed him up w ith ju st one bottle  
of Freezone.

It has also been m y pleasure (as it 
has been yours) to  assist in the beau
tification of sundry “young ladies”— 
thirty-seven sum m ers, perhaps. Ju s t 
a short while ago a certain  represen
tative of this m uch-abused class came 
to  me for some of Dr. B row n’s Bloom 
of Youth. A half-dozen bottles. She 
has been resto red  to  her youthful ap
pearance and has been taken back 
into the village choir.

A m an’s w ork shall live a fte r him, 
we are told.

I recall also th a t a few m onths since 
a young friends came to  me, having 
greater confidence in me than  in his 
family physiciaan, and complained 
that his girl did not reciprocate suffi
ciently. He asked if some love pow
ders would not help m atters along a 
little. I t  took only a m om ent for me 
to  decide th a t he m ust n o t be sent 
aw ay em pty-handed, so I m ade up a 
few pow ders of saccharum  lactis— 
purely to  satisfy the very susceptible 
mind of this young  man, and with the 
hope also th a t the young lady wrould 
soon develop a little  m ore friendli
ness.

I received an invitation to  the wed
ding yesterday.

T here  are o ther pleasant features 
connected w ith the  d rug  business, 
such as selling postage stam ps; but I 
shall leave m ention of these to  o ther 
and perhaps b e tte r heads than  mine. 
I don’t w ant to  hog the whole sub
ject.

How ever, th is article would not be 
com plete if I didn’t touch up the ex
trem e pleasure one gets out of going 
to  the sto re  on a Sunday afternoon 
to  get a good custom er a bo ttle  of 
Castoria. N evertheless I  believe th a t 
Sunday calls are a  trifle m ore pleas
ant than the nocturnal ones, when oc
casionally som e slow-pay w ants a 
box of cough drops fo r grandpa.

The writer recalls a  certain Sunday 
night when, being stripped for the 
weekly bath, he was called to the 
store. He dressed and w en t Re
turning, he undressed again, only to 
be called again. The two sales are 
vividly remembered also. One was 
ten cents’ worth of turpentine and the 
other a box of corn-pads.

Yet with all thy faults, old drug 
store, I love thee still! A. E. Pratt.

Let the Tradesman Help You.
The Tradesman continues to receive 

many enquiries about investments, so- 
called, but which are pure speculations 
based 99 per cent, on prospects and a 
clever use of the king’s English. In 
most of these cases the prospectus con
tains no financial statement at all, no 
mention of working capital and nothing 
that would enable one to get even a hazy 
idea of what part the dear public is 
asked to assume in the financing of the 
enterprise. W e venture to say there 
is not one in a hundred of this same 
dear public who if asked to invest in a 
legitimate business enterprise in the or
dinary course of events would not in
sist on full particulars before parting 
with his money, but who seems to forget 
the first principles of judicious invest
ment when confronted with the glitter
ing promises of the get-rich-quick 
scheme. A man who haggles over a 
cent’s worth of value in an everyday 
purchase may forget all he ever knew 
about values in taking a long chance 
where far greater amounts are involved. 
I t is a fair guess that many obscure 
stocks which have been boomed on the 
strength of prospective earnings, based 
on prosperous conditions in many lines 
of industry, will gradually sink into 
oblivion. Taking two concerns in the 
same line there is a fundamental d if
ference between a stock such as the 
United States Steel or any number of 
stocks listed on the exchange and a 
mushroom enterprise started with a 
great blowing of trumpets for stock- 
jobbing purposes and w’ith no real foun
dation in the industrial life of the coun
try. Resources, organization, personnel, 
management, financial stability—these 
with trade conditions and prospects 
surely constitute factors which should 
all in turn be carefully scanned before 
any adequate idea of value can be prop
erly determined.

The Tradesman will cheerfully fur
nish any of its patrons with full infor
mation regarding any security offered 
for sale by Michigan brokers or stock 
sellers. The Tradesman never volun
teers any advise on matter of this char
acter. It compiles the facts and pre
sents a summary of conditions as it

finds them, thus enabling the enquirer 
to reach his own conclusions.

The Salesman’s Creed.
I believe that this is a just world 

and that even salesmen will get all 
they deserve. I believe -that sales
manship is a Science, and its practice 
an Art, worthy of my best thought 
and highest effort.

Give me time in which to study the 
books of the masters, and the liesure 
for quiet thought; an open mind to
ward the wisdom of Seasoned Exper
ience, and keep my heart true to the 
good in all men.

Protect me from the Cant of the 
Unfailing System, from the tempta
tion to belittle the work or character 
of another, from the Belief that I am 
superior in knowledge or performance 
to my Brother, from the necessity of 
advocating a damnably bad cause for 
good wages in preference to a  good 
one for poor

Give me Charity, Good Cheer, and 
a minute or so for the Beginner and 
the Plodder, while practicing at all 
time the Noble Art of Minding my 
Own Business.

Give me strength to be a Booster 
always—a ki ekcatteerrv—nhd-)iindffi. 
always—a kicker never—that I may 
always play the game like a gentle
man. And in the end, find me a place 
in the Sacred City of our Ideals.

Harold A. Holmes.

Only one more installment on your 
income tax this year, and then you 
begin on another year.

CANDY

The “ DOUBLE A” Kind
Made by

People Who Know How
Our record of over fifty years  of 

continuous growing business, not 
only in Michigan but all over the 
United States, speaks for itself.

You take no chances when you 
buy “Double A" Brand.

T h e / M M \  Good
Sign of W W W  Candy

Made in Grand Rapids by

N A T IO N A L  C A N D Y  CO.

PUTNAM  FACTORY 
Grand Rapids, Michigan

Ask for a copy of our 
latest price list.

We are agents for LOWNEY’S 
in Western Michigan.

Hot Drinks
M ake Y o u r  F o u n ta in  Earn  

E v e r y  D a y  T h is  W in ter

Remember, we carry a full line of specialties which should 
be on sale at your fountain in addition to your regular ice cream 
and soft drink trade this winter. Buy now; beat the other fellow 
to it, and establish the hot drink stand for your town*

Your trade will demand such as,

Clam Bouillons
Dutch Process Cocoa

Steero Bouillon Cubes
Armour's Beef Extract

Geo* Washington Coffee 
Tomato Bouillons

o r d e r  t o -d a y  ...  1

H azeltin e  & P erk in s  D ru g  C o . 
G r a n d  R a p i d s ,  M i c h i g a n
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W ould you rather 
ride in a nice smooth, 
easy-going automo
bile or in an old-fash
ioned horse-drawn 
vehicle? It wouldn’t 
take you one minute 
to make your decision 
—would it? 150 A ccount R oll-top  

F ire -p ro o f M etzg a r

Consider This Also
If  you had  an  im p o rtan t en g ag em en t to  fill, involv ing  sev e ra l h u n d red s  

of do lla rs—had  a  fifteen-m ile  d riv e  before you an d  only a. sh o rt tim e  to  m ake  
i t  in, you w o u ld n 't ta k e  chances  of le ttin g  th e  o th e r  fellow  b e a t you o u t by 
u s in g  th e  slow est m eans  of locom otion to  g e t to  th e  m eeting  place w ould you?

P e rh a p s  you d o n 't rea lize  i t  b u t you a re  in  a  race  w ith  y o u r co m p e tito rs  
on every  inch of th e  road of your business  c a ree r  an d  if you don’t  m easu re  
up to  th e  s itu a tio n  w ith  th e  m ost safe, a cc u ra te  an d  rap id  m ean3 of do ing  
business  you a re  go ing  to  le t th e  o th e r  fellow  o u td is tan ce  you.

You c a n 't  do a  2 by  4 b u sin ess  an d  m ake  m oney.
You m u st h av e  volum e.
You c an ’t  secu re  th a t  volum e needed only by  follow ing th e  lin es  o f le a s t 

re s is tan ce .
You m u st m ake it easy  fo r yo u r goods to  be bough t and delivered to your 

cu sto m ers’ hom es.
B u t you m u st p ro tec t you rse lf a g a in s t  u n n ecessa ry  loss in  ex ten d in g  

Judicious c red it, and  th e  sim ple, safe  w ay  to  do th is  is to  in s ta ll a  M etzgar 
System .

O ur ca ta lo g  is f ree  and  g ives full in fo rm ation .
W e can  a lso  save  you m oney on o u r com plete  line  o f d u p lica te  an d  tr ip li

c a te  salesbooks.

Metzgar Register Co., Grand Rapids, Mich.

Dickinson’s Popcorn
In  P a ck a g es

SNOW BALL SANTA CLAUS

There is an increasing de
mand for good Popcorn in 
the home. Your custom ers 
will appreciate the qual
i ty  of Snow Ball and 
San ta  Claus — I t pops — 
crisp, tender, sweet.

40-1 lb. packages 
per case

100-10 oz. packages 
50-10 oz. packages

Packed by

THE ALBERT DICKINSON CO.
CHICAGO, ILLINOIS

WHOLESALE DRUG PRICE CURRENT
Prices quoted are nominal, based on market the day ot issue.

A cids
B oric (P ow d.) 16%@ 25 
B oric (X ta l)  . . .  16%@ 25
C arbolic ................. 33® 36
C itric  ................. 1 10@1 20
M uria tic  ...............  6
N itric  .......................  10® 15
O xalic .....................  31® 40
Sulphu ric  ............. 3Vt@ 6
T a r ta r ic  ................. 94® 1 00

A m m o n ia
W ate r , 26 deg. . .  10® 20 
W ater, 18 deg. . .  7%@ 15 
W ate r , 14 deg. . .  5 % @12
C arbonate  ............. 19® 25
C hloride (G ran .) 17Vi® 25

B a lsa m s
C opaiba ............. 1 00® 1 20
F ir  (C anada) . .  2 25 @2 50
F ir  (O regon) . . . .  50® 75
P e ru  ................... 5 50@5 75
Tolu ................... 2 25@2 50

B a rk s
C assia  (o rd in a ry ) 45® 50 
C ass ia  (S aigon) 90®1 00 
S a ssa fra s  (pow. 70c) @ 65 
Soap C u t (pow d.)

40c .........................  30® 25
B e rr ie s

Cubeb ...................  1 75@1 80
F ish  .........................  90® 1 00
Ju n ip e r  ............... 12%@ 20
P rick ley  A sh  . .  @ 2 0

E x t r a c ts
L icorice  ................. 60® 65
L icorice powd. 1 20® 1 25 

F low ers
A rn ica  .....................  75® 80
C ham om ile (G er.) 70® 75 
C ham om ile Rom . 1 00® 1 20

G um s
A cacia , 1st ........... 60® 65
A cacia, 2nd ........... 55® 60
A cacia, S o r ts  . . . .  35® 40
A cacia, pow dered  45® 50 
Aloe3 (B arb . P ow ) 30® 40 
A loes (C ape Pow .) 30® 35 
A loes (Soc Pow ) 1 40® 1 50
A safo e tid a  ......... 4 50® 5 00

P ow ......................  @7 50
C am phor ........... 4 25® 4 30
G uaiac  .....................  @2 25
G uaiac, pow dered  @2 50
K ino .......................  @ 85
Kino, pow dered  . .  @ 100
M yrrh  .....................  @1 40
M yrrh , P o w ...........  @1 50
O pium  ............. 10 00® 10 40

pium , powd. 11 50® 11 80 
p ium , g ran . 11 50® 11 80

S hellac  ............... 1 30® 1 40
Shellac  B leached  1 40® 1 50 
r r a g a c a n th  . . . .  5 00® 5 50 
T ra g a c a n th  pow der @4 00 
T u rp en tin e  ........... 15® 26

I n sec tlc ldes
A rsen ic  ............... 13Vs® 20
B lue V itrio l, bbL @ 11 
B lue V itrio l le ss  12® 17 
B ord eau x  M ix D ry  18® 38
H ellebore, W h ite

pow dered  ........... 38® 46
In se c t P ow der . .  55@1 00 
Lead, A rsen a te  P o  32® 49 
L im e a n d  S u lp h u r

Solution, ga l. . .  20® 25 
P a ri9  G reen  ......... 46® 62

Ice  C re a m
P ip e r  ic e  C ream  Co., 

K alam azoo
B ulk, V an illa  .............. 1 10
Bulk, C hocolate  .........  1 20
Bulk, C aram el ..........  1 20
Bulk, G ra p e -N u t . . . .  1 20
Bulk, s t ra w b e r ry  . . . .  1 30
Bulk, T u t t i  F r u i t i  . . .  1 80
B rick , V an illa  ............. 1 20
B rick, C hocolate . . . .  1 60
B rick , C aram el ........... 1 60
B rick , S traw b e rry  . . . .  1 60 
B rick , T u t t i  F r u i t i  . .  1 60
B rick  an y  com bina tion  1 60 

Leave«
B uchu ...................  @3 25
B uchu, pow dered  @3 50
Sage, bulk  ........... 67® 76
Sage, % loose . . .  72® 72 
Sage, pow dered  . .  66® 60 
Senna, A lex . . . .  l  40® 1 50
Senna, T in n ........... 30® 26
Senna, T inn . pow . 26® 46
U va U rs i ...............  25® 20

O ils
A lm onds, B itte r ,

t ru e  .............  16 06®16 66
A lm onds, B itte r ,

a r tif ic ia l ......... 7 60®7 26
A lm onds, Sw eet,

t ru e  ................. 1 76®2 66
A lm onds, Sw eet,

Im ita tio n  ......... 75®1 06
A m ber, c ru d e  . .  3 0002  26
A m ber, rec tified  2 60@S 76
A nise  ...................  2 75@3 00
B erg am o n t _ 7 50@7 75
C ajep u t ............... 1 75@2 00
C assia  ................. 4 50@4 75
C as to r ................. 2 25@2 50
C ed ar L ea f . . . .  3 25@S 50
C itrone lla  ...............  90® 1 20
Cloves ................. 5 00@5 25
C ocoanut ...............  40® 50
Cod L i v e r . 6 60@6 76
C ro ton  ............... 3 25@2 60

C otton  Seed . . .  2 35@2 55
E igeron  ........... 15 00® 15 25
C ubebs ........... 12 00@12 25
E u c a ly p tu s  . . . .  1 50® 1 75 
H em lock, p u re  2 00® 2 25 
J u n ip e r  B errie s  14 00® 14 25 
J u n ip e r  W ood . .  3 50@3 75 
L ard , e x tra  . . . .  2 25®2 40 
L a rd , No. 1 . . .  1 75® 1 95 
L av en d er F low  13 00® 13 25 
L avender, G a r’n  1 75@2 00
L em on ..................  2 25® 2 50
L inseed , boiled, bbL @1 96 
L inseed , laid less 2 06@2 16 
L inseed , raw , bbL @1 94 
L inseed  ra w  less  2 04@2 14 
M ustard , tru e , oz. @2 95 
M u sta rd , a rtif il, oz. @1 15
N eat3 foo t ............. 1 70®1 90
Olive, p u re  . . . .  4 75®6 00 
Olive, M alaga,

yellow  .............  3 75@4 00
Olive, M alaga,

g reen  ................  3 76® 4 00
O range, S w eet 4 75@5 00 
O riganum , p u re  @2 60 
O riganum , com ’l 1 00® 1 25
P en n y ro y a l . . . .  2 75@3 00
P e p p e rm in t . .  11 00@11 25 
Rose, p u re  . . .  38 00®40 00 
R osem ary  F low s 2 00@2 25 
Sandalw ood, E.

L  ...................  15 00®15 20
S a ssa fra s , t ru e  3 00® 3 25 
S a ssa fra s , a r tif i’l 1 25@1 50 
S p ea rm in t . . .  15 00® 15 25
Sperm  ....................  2 4U@2 60
T an sy  ...................  7 00® 7 25
T a r, U S P  ............... 48® 60
T u rp en tin e , bbls. @1 69 
T u rp en tin e , less  1 79@1 89 
W in te rg reen , tr .

12 00® 12 25 
W in te rg reen , sweet

b irch  ................. 9 00 @9 25
W in te rg reen , a r t  1 10® 1 40
W orm seed ......... 6 60® 6 75
W orm w ood . .  14 50@14 75

P o tassiu m
B ic a rb o n a te  . . . .  55® 60
B ich rom ate  . . . .  37%® 50
B rom ide .................  95@1 00
C arb o n ate  ............. 92 @1 00
C h lo ra te , g ra n ’r  48® 55 
C h lo ra te , x ta l  or

pow d.......................  28® 35
C yanide ............... 32 %@ 50
Iodide ................. 4 29® 4 44
P e rm a n g a n a te  . . .  75@1 00 
P ru ss ia te , yellow  80® 90
P ru ss ia te , red  . .  1 85® 2 00 
S u lp h a te  ............... @ 85

R oots
A lk an et ............... 3 75® 4 00
Blood, pow dered  60® 75
C alam us ................. 60^2
E lecam pane , pwd. 22® 25 
G en tian , powd. 25® 30
G inger, A frican ,

pow dered  ........... 29® 36
G inger, J a m a ic a  40® 45
G inger, .J am a ica ,

pow dered  ........... 45® 50
G oldenseal, pow. 8 50® 8 80 
Ipecac, powd. . .  4 50® 5 00 
L icorice, powd. 35® 40 
L icorice, powd. 40® 50
U rn s , pow dered  40® 45
Poke, pow dered  25® 30
R h u b arb  ............... @3 00
R hubarb , powd. . .  @3 25
Rosinwood, powd. 30® 35 
S a rsap a rilla , H ond.

g r o u n d ...............1 25® 1 40
S a rsa p a r illa  M exican,

g round  ............... 76® 80
Squills .....................  35® 40
Squills, pow dered  60® 70 
T um eric, powd. 25® 30
V alerian , powd. . .  @2 00

Seeds
A nise .......................  35® 40
A nise, pow dered  37® 40
B ird , I s  ................... 13® 19
C an ary  ...................  15® 20
C araw ay , Po. .40 30® 35
C ardam on  ........... 2 00@2 25
Celery, powd. .65 57® 60 
C oriander pow d .30 22%@25
D ill ...........................  25® 30
F e n n e l l .................. 30® 40
F la x  .....................  12%@ 18
F lax , g round  . .  12% @ 18 
F oen u g reek  pow. 15® 25
H em p ................... 12% @ 18
L obelia  ................... 90® 1 00
M ustard , yellow  . .  46® 60 
M usta rd , b lack  . .  36® 46
P oppy  .....................  @1 00
Q uince .................1 60@1 75
R ap e  .......................  15® 20
Sab&dilla ............. @ 35
Sabad ilia , powd. 80® 35
Sunflow er ............. 15® 20
W orm  A m erican  @ 45 
W orm  L ev an t . .  1 65@1 75

T in ctu re«
A c o n i te ......  @1 70
A loes .....................  @1 20
A rn ica  ................... @1 60
A safo e tid a  ........... @3 90
B elladonna  ......... @ l 40
B enzoin  ............... @ iso
B enzoin  Com po’d  @8 66
B uchu  ...................  0 3  70
C an th a rad ie s  . . .  @2 90

C apsicum  ........... @1 95
C ardam on  ........... @1 59
C ardam on, Comp. @1 35
C atech u  ............... @1 50
C inchona ............. @1 80
Colchicum  ........... @2 40
C ubebs ................... ®2 60
D ig ita lis  ............... @1 6«
G en tian  ............... @1 20
G inger ................... @1 50
G uaiac  ................. @2 65
G uaiac, A m m on. @2 40
Iodine ................... @1 50
iodine, Colorless @2 00
Iron , clo................ @1 46
K ino ..................... @1 35
M y rrh  ................. @2 25
N u x  V om ica ___ @1 95
O pium  ................... @4 50
Opium , C am ph. @1 25
Opium , D eodorz’d @4 50
R h u b arb  ............... @1 80

P a in ts
Lead, red  d ry  . .  13%@ 14 
L ead , w h ite  d ry  13%@ 14 
L ead, w h ite  oil 13 %@ 14 
O chre, yellow  bbl. @ 2
Gchre, yellow  le3S 2%@ 5
P u tty  .........................  6® 3
R ed V en et’n  Am. 2%@ 5
R ed V en et’n  E ng . 3® <
V erm illion, A m er. 25® 30
W hiting , bbl...............  @ 2%
W h itin g  ............... 3%@ 6
L. H . P . P rep . 3 75@4 00

M iscellaneous
A cetana lid  ............  70® 85
A lum  ...........................16® 20
Alum , pow dered and

ground  ............... 17® 20
B ism uth , S u b n i

t r a te  ................. 4 03 @4 10
B orax  x ta l o r

p o w d e re d ...........9%@ 15
C an th arad es  po 2 00 @6 50
Calom el ............... 2 27@2 35
C apsicum  ............... 38® 45
C arm ine  ............. 7 25 @7 60
C assia B uds ......... 50® 60
Cloves .....................  67® 75
C halk  P rep a re d  . .  12® 15
C halk P rec ip ita te d  12® 15
C hloroform  ........... 45® 65
C hloral H y d ra te  1 70® 2 10
Cocaine ........... 12 80® 12 86
Cocoa B u t t e r ........  65® 75
Corks, List, less  50%
C opperas, bb ls...........@ 03
C opperas, less  . .  8%@ 8
C opperas, powd. 4%@ 10
C orrosive Sublm  2 11@2 20 
C ream  T a r ta r  . . .  70® 75 
C uttlebone  . . . .  1 00 @1 10
D extrine  ............. 10% @ 15
D over's  P ow der 5 75@6 00 
E m ery , Ail Nos. 10® 15 
E m ery , P ow dered  8® 10 
E psom  S alts , bbls. @8% 
Epsom  S alts , less  4® 16
E rg o t ........................... @6 75
E rg o t, pow dered  @6 00 
F lak e  W hite  . . . .  15® 20
Form aldehyde , lb. 27® 31
G elatine ............. 1 55@1 75
G lassw are, fu ll case  68% 
G lassw are, less 50% 
G lauber S a lts , bbl. @ 2% 
G lauber S a lts  lose 3%@ 8
Glue, B row n ........... 25® 35
Glue, B row n G rd. 20® 30 
Glue, W h ite  . . . .  30® 35 
Glue, W h ite  Grd. 30® 35
G lycerine ............... 28® 42
H ops .......................  86® 1 00
Iodine ................. 5 85@6 10
Iodoform  ......... 6 90 @7 20
Lead, A ceta te  . . .  26® 30 
Lycopodium  . . .  2 50@2 75
M ace ....................... 85® 90
M ace, pow dered 96@1 00
M enthol ......... 17 00@17 40
M orphine . . . .  11 95® 12 35
N ux V om ica ......... @ 30
N ux V om ica, pow . 20® 80 
P ep p e r b lack , pow. 37® 40
P epper, w h ite  ......... @ 60
P itch , B urgundy  @ 16
Q uassia  ................... 12® 15
Q uin ine ............... 1 65@2 15
Rochelle S a lts  . . .  51® 56
S acch arin e  ........... @ 40
S alt P e t e r ................. 20® 86
Seid litz  M ix ture  .4 0 ®  45
Soap, g reen  ........... 20® 36
Soap m o tt c a s t lie 22% @ 25 
Soap, w h ite  c as tlle

case  ....................... @20 00
Soap, w h ite  cas tile

less, p e r  b a r ......... @2 25
Soda A sh  ............. 4 % 0  10
Soda B icarb o n ate  3%@ 10
Soda, S a l ............. 2%® 6
S p ir its  C am phor @2 00 
Su lphur, ro ll . . . .  4%@ 10 
S u lphur, SubL . .  4%@ 10
T a m arin d s  ............. t l f  80
T a r t a r  Bhaetlo 1 M f l  10 
T u r p e n t in e  Ven. M 6 6  66 
V anilla  Kx. p u re  1 I M 1  60 
W lta h  H azel . .  1 8 6 # 1  75 
Z inc  S u lp h a te  . . . .  10® 15
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six  hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled 
a t  market prices at date of purchase.

AD VAN CED D E C L IN E D
C anned Apples
Cheese
S au er K rau t

COCOANUT

%s, 5 lb. case  D unham  46
%s, 5 lb. case  ............. 45
14s & %s, 15 lb. case  45
6 an d  12c pkg. in  pails  4 75
Bulk, pails  .......................  40
B ulk, b a rre ls  ................... 39
24 8 oz. pkgs., p e r  case  5 30 
48 4 oz. pkgs., p e r case  5 40

C O F F E E  R O A8TED  
Bulk

Rio ...............................  26@28
S an tos  .........................  37 @40
M araoabo ...........................  43
M exican .............................  43
G u tam ala  ...........................  42
J a v a  ...................................  50
M ocha .................................  50
B ogota ...............................  43
P ea b erry  .............................  41

AMMONIA 
A rctic  B rand

12 oz. 16c, 2 doz. box 2 70
16 oz. 25c, 1 doz. box 1 75
32 oz. 40c, 1 doz. box 2 85
M oore’s  Household B rand

12 oz.. 2 doz. to case  . .2  73 
A X LE GREA SE 

Mica, 25 lb. pa il ........  1 85

BAKED GOODS 
L oose-W iles B rands

K rispy  C rackers  ........... 18
L. vy. Soda C rackers  . .  16 
L. W . B u tte r  C rack ers  18
G rah am  C rack ers  ......... 18
p ig  s n i  B ar .....................  25
jb. W. G inger S naps . . . .  IS
H oney G irl P la in  ........... 25
H oney G irl Iced ........... 26
C ocuanut Taffy ............... 28
V anilla  W afer ................. 40

S ub jec t to  q u a n tity  d is 
count.

BLUING
J e n n in g s ’ C ondensed P e a rl
S mall, j  doz. box . . . .  2 55 
L arge , 2 doz. box . . . .  2 70 

M o o re 's  N o n -F re e z in g  
4 oz., 3 doz. to  case  . .  2 55 
8 oz. 3 doz. to  case  . .  3 75

Bean»—C anned 
Red K idney  . . . .  1 35@1 45
S tr in g  ................... 1 36@2 70
W ax ......................  1 3502  70
L im a ..................... 1 2002  S5
Red ......................... 9501 25

Clam  Bouillon 
B u rn h am ’s  7 oz. ........ 2 50

Corn
S tan d a rd  ....................... 1 56
C oun try  G en tlem an  . .  1 76
M aine .............................  2 00

H om iny
V an C am p ..................... 1 35
Jack so n  ......................... 1 20

L obster
% lb..................................... 2 45
% lb...................................  4 60

M ackerel
M ustard , 1 lb ................. 1 80
M ustard , 2 lb.................  2 80
Soused, 1% lb...............  1 60
Soused, 2 lb ...................  2 75

M ushroom s
B uttons , Is, p e r c an  1 40 
H otels, Is  p e r can  1 15

B RE A K FA ST FOODS
C racked W heat, 24-2 4 60
C ream  of W heat . . . .  9 00 
P J ls b u ry 's  B est C er 'l 2 90 
^ u a x e r  Puffed  R ice . .  4 85 
(juaK cr P u tted  R ice . .  5 60 
qiuaKer P u tted  U h e a t 4 8a 
«¿uaKer B rk ls t  B iscu it 1 90 
«juaker C orn F lak es  3 35
Karston P u r in a  ........... 4 00
tta is tou  B ranzos ........  2 20
R alston  Poou, la rg e  . .  3 60 
R alston Pood, sm all . .  2 60 
Saxon W h ea t t  ood . .  4 8u 
Shred W h ea t B iscu it 4 50 
r r is c u it ,  18 ................... 2 25

K ellogg’s B rands 
T oasted  Corn F lak es  4 20 
T oasted  Corn F lak es

ind iv idua l .....................2 00
K rum bles .......................  4 20
¿¿.rumbles, ln d .v id u a l 2 00
B iscu it ............................. 2 00
D rin k e t ........................... 2 60
P e a n u t B u tte r  ........... 3 65
No. 1412, doz................. 1 80
B ran  .................................  3 60

BROOMS
S ta n d a rd  P a rlo r , 23 lb. 5 50 
F ancy  P a rlo r , 23 lb. . .  8 00 
Fiv F an cy  P a rlo r  25 lb. 9 50 
Ex. Fey . P a rlo r  26 lb. 10 00

B R U SH E 8
Scrub

Solid B ack, 8 in, . . . .  
Solid B ack, 11 in. . . .
P o in ted  E n d s ...............

Stove
No. 1 .............................
No. 2 ...............................

•ho»
No. 1 ...............................
No. 2 .............................
No. 8 .................................

1 60 
1 76 
1 26

1 16 
1 36

90
1 25
2 00

Plum »
C aliforn ia , No. 3 . . . .  2 40 

P e a rs  In Syrup
M ichigan ....................... 1 75
C alifo rn ia  ..................... 2 35

P eas
M arro w fa t . . . .  1 7501 90 
E a rly  J u n e  . . . .  1 6501  90 
E a rly  J u n e  s if td  1 80 0  2 25

Peaches
C aliforn ia , No. 2% . .  4 75 
C aliforn ia , No. 1 . . . .  2 40
M ichigan No. 2 ........... 4 25
P ie , gallons ............... 12 00

P ineapp le
G rated . No. 2 ...............4 00
Sliced No. 2 E x tra  . .  4 76

Pum pkin
V an Cam p, No. 3 . . . .  1 35 
V an Cam p, No. 10 . . .  4 60 
L ak e  Shore, No. 3 . . .  1 45 
V esper, No. 10 ........... 3 90

Salm on
W arren ’s  1 lb. T all . .  4 10 
W arre n 's  % lb. F la t  2 60 
W arren  s  1 lb. F la t  . .  4 25
Red A lask a  ................... 3 90
Med. Red A lask a  . . . .  3 50 
F in k  A la sk a  ............... 2 65

S ard ines
D om estic, %3 . .  5 5007 50 
D om estic, % s . .  7 0 00  8 00 
D om estic, 3*s . .  7 0 0 0 8  00 
C alifo rn ia  Soused . . . .  2 25 
C alifo rn ia  M u sta rd  . .  2 25 
C alifo rn ia  T om ato  . .  2 25

B U T T E R  COLOR 
D andelion, 25c size . .  2 00 
P e rfec tion , p e r  doz. . .  1 30

S a u e rk ra u t
H aek m u th , No. 3 . . . . 1 45

C H E E S E
B rick  ...................................  38
W isconsin  F la ts  ............. 37
L onghorn  ...........................  37
N ew  Y ork ......................... 3S
M ich igan  F u ll C ream  . .  37

C H EW IN G  g u m  
A dam s B lack  J a c k  . . . .  70
Beem&n’a P ep s in  ........... 70
B eechnut ...........................  80
D oublem int .......................  70
F lag  Spruce ................... 70
Ju icy  F r u i t  .....................  70
S p earm in t, W rig leya . .  70
Y ucatan  .............................  70
Zeno ...................................  65

CHOCOLATE
C aracas  ...............................  41

W alte r  B ak e r Sc Co.
C aracas  .........................  40

W a lte r  M. Low ney Co.
P rem ium , %s .................. 43
P rem ium , % s .................. 43

CIGARS

N ational G rocer Co. B rands
A ntonella  C igars, 50

foU ........................... 37 50
A ntonella  C igars, 100

foU ........................... 37 60
A n to n e lia  C igars, 26

t i n s ...........................  37 60
E l R a jah , D ip lom át

icas, 100s ............... 7 00
E l R a jah , corona, 60

p e r 100 ................... 7 75
E l R a jah , E p icure, 60

p e r 1000 ................. 74 00
El R ajah , E p icure, 25,

p e r  100 ...................  8 30
E l R ajah , A rk , 60,

pe r 100 ................... 7 80
E l R a jah , P res id en t,

50, p e r  100 ............... 10 00
C dic. M onarch , 60,

wood, p e r 100 . . . .  5 60
Odin, M onarch , 25 t in  6 60 
M ungo P a rk , 2500 lo ts  69 12 
M ungo P a rk , 1000 lo ts  70 81 
M unga P a rk , 500 lo ts  72 62 
M ungo P a rk , less  th a n

600   76 00
M usgo P a rk , 25 wood 76 00

W orden G rocer Co. B ran d s
C harles th e  8th  ......... 70 00
P a n e llo  .........................  47 00
H em eter C ham pion 56 00
C ourt R oyal ............... 67 00
B oston  S tra ig h t . . . .  52 00 
T ra n s  M ichigan . . . .  53 00 
K uppenheim er, No. 2 45 00
R oyal M ajor ............... 52 00
L a V alla R osa  K ids 50 00 
L a  V alla  R osa  B lu n t 75 00 
L a  V alla R osa K ids 50 00

C L O T H E S L IN E

H em p, 50 ft. ............... 2 50
T w isted  C otton , 50 ft. 3 25
T w isted  C otton , 60 f t. 3 90
B raided , 50 f t .............. 4 00
B ra ided , 80 f t. ..  4 25
S ash  Cord ..................... 4 50

P ack ag e  Coffee

N ew  Y ork B asis  
A rbuck le  ..................... 40 00

M cL aughlin’s  XX X X  
M cL aughlin 's  X X X X  p a ck 
age coffee Is so ld  to  re ta i l 
e rs  only. M all a ll o rd e rs  
d irec t to  W . F . M cL augh
lin  Sc Co., Chicago.

Coffee E x tra c ts

N . Y.. p e r  100 ...............  9%
¿Y ank’s 250 p ack ag es  14 60 
H um m el’s  50 1 lb ...........10

CO N D EN SED  M ILK

E agle, 4 doz..................... 11 00
Leader, 4 doz................. 8 60

EV A PO R A TED  M ILK

C arnation , Tall, 4 doz. 7 50 
C arnation , B aby 8 doz. 7 00
P e t, T a ll .......................  7 60
P e t,  B aby .....................  6 26
V an Cam p, T all . . . .  7 26 
V an C am p, B aby  . . . .  6 26 
D undee, Tall, 4 doz. . .  7 40 
D undee, B aby, 8 doz. 6 85 
S ilver Cow, T a ll 4 doz. 7 75 
S ilver Cow B aby 6 dz. 5 40

M ILK COMPOUND
H ebe, T all, 6 doz.......... 5 90
H ebe, B aby, 8 doz. . .  6 tiu 
C arotene, T all, 4 doz. o 50

CO N FEC TIO N ERY

S tick  C andy P a ils
H orehound  ................... . 28
S ta n d a rd  ..................... . 28

Ju m b o  ...........................
C ases 
. 29

Mixed C andy 

B roken .........................
P a ils  

. 29
C ut L oaf ..................... . 29
G rocers ......................... . 23
K in d e rg a rten  ............. . 32
L ead er ........................... . 28
N ovelty  ......................... . 29
P rem io  C ream s ........ 4Ü
R oyal ............................. . 28
X  L  O .......................... ,. 27

Specia lties P a lls
A uto  K isses  (b a sk e ts ) 28 
B onnie B u tte r  B ite s  . .35 
B u tte r  C ream  C orn . .  36 
C aram el Bon B ons . .  34 
C aram el C ro q u e tte s  . .  32 
C ocoanut W affles . . .  32
Coffy Toffy ................... 33
Fudge, W aln u t ............  34
Fudge, W aln u t Choc. 35 
C ham pion Gum  D rops 27 
R asp b erry  Gum  D rops 27 
Iced O range Je llies  . .  31 
I ta l ia n  Bon Bons . . . .  28 
AA L icorice  D rops

5 ib. box .....................  2 15
Lozenges, P ep ............... 30
Lozenges, P in k  ......... 80
M ancbus ........................... 28
M anchus .........................  30

B ask e ts  .....................  27
N u t B u tte r  P u ffs  . . . .  32

COCOA C hocolates P a lls

COOKING COM POUNDS 

M azola
P in ts , tin , 2 doz...........8 60
Q u arts , tin , 1 doz. . .  8 00 
% Gal. tin s , 1 doz. . .  15 25
Gal. tin s , % doz.......... 14 80
5 Gal. tin s , % doz. . .  22 00

COUPON BOOKS
60 B conom ic g rad »  . .  2 26 
100 Econom ic g ra d e  S 75 
600 E conom ic g ra d e  17 00 
1,000 Econom ic g rad e  30 00 

W h ere  1,000 books a re  
o rdered  a t  a  tim e, sp ec ia l
ly p r in ted  f ro n t cover Is 
fu rn ish ed  w ith o u t charge.

CREAM O F TA RTA R
6 lb. boxes ....................... 66
3 lb. boxes .......................  66

D R IED  FR U IT S  

A pples
Ev&p’ed, Choice, b lk  . .  22

A prico ts
E v ap o ra ted , Choice . . . .  38 
E v ap o ra ted , F an cy  . . . .  44

C itron
10 lb. box ...........................  60

P eaches
E vap . Choice, U npeeled 24
E vap . F an cy , U npeeled 26 
E vap . Choice, Pee led  27 
E vap . F ancy , Pee led  29

Peel
Lem on, A m erican  . . . .  35 
O range, A m erican  ......... 36

R aisiné
Choice S’ded 1 lb. pkg. 21 
F an cy  S ’ded, 1 lb. pkg. 22 
T hom pson Seedless,

1 lb. p k g ........................... 23
Thom pson Seedless.

b u lk  .................................  22
C alifo rn ia  P ru n es

80- 90 25 lb. boxes . .0 1 8 %  
70- 80 25 lb. boxes . .0 1 9  
60- 70 25 lb. boxes . .0 2 0  
50- 60 25 lb. boxes . .0 2 1 %  
40- 50 25 lb. boxes . .0 2 4  
30- 40 25 lb. boxes . .0 2 8

FA RIN A CEO U S GOODS

B eans

Med. H an d  P icked  . . . .  9
C au fo rn ia  L im as ...........
B row n, H olland  ........... 8

F a rin a
25 1 lb. packages  . . . .  2 80 
B ulk , p e r  100 lbs...........

H om iny
P earl, 100 lb. sack  . . . .  5 25

M acaroni
D om estic, 10 lb. box . .1  10 
D om estic, b ro k en  bbla. 8% 
S k in n e r’s  24s, case  1 37% 
Golden Age, 2 doe. . .  1 90 
Fou ld 's, 2 doz. ........... l  90

P earl B arlay
C h es te r ...........................  6 00

P eas
Scotch, lb .........................  7
Split, lb ...............................  8

Sago
Plast In d ia  .......................  15

T apioca

P e a rl, 100 lb. sack s  . . . .  12 
M inute, S u b s titu te , 8

oz., 3 doz.....................  4 05
D rom edary  In s ta n t,  3 

doz., p e r  case  ......... 2 70

C A N D L ES
P araffine, 6s .................  15
P araffine, 12s ...............  16
W ick ing  .............................  40

CA NN ED  GOODS 
Apples

3 lb. S ta n d a rd s  . . . .  0 2  00 
No. 10 ......................... 0 7  00

B lackberries
3 lb. S ta n d a rd s  .........
No. 10 ......................... ©7 25

B eans— Baked 
B row n B eau ty , No. 2 1 35
Cam pbell, No. 2 ' ......... 1 50
F rem on t, No. 2 ........... 1 35
V an  Cam p, % lb ..........  75
V an  Cam p, 1 lb ...........1 25
V an  Cam p, 1% lb. . . .  1 60 
V an C am p, 2 lb ...........1 80

S hrim ps
D unbar, I s  doz. ......... 1 90
D unbar, l% s  doz.......... 3 50

S traw b e rr ie s
S tan d a rd  No. 2 ........... 4 25
F ancy , No. 2 ............... 4 50

T om atoes
No. 2 ........ ........  1 4501  75
No. 3 ......... ........  2 000  2 35
No. 10 ..................  ©7 00

CA TSU P
S n id e r’s 8 oz. ............. 1 80
S n ide r’s, 16 oz............ 2 85
Royal Red, 10 oz...........1 35
N edrow , 10% o z  . . . .  1 40 
N edrow , g a l  g la ss  j a r  11 60

B ak e r’s  ...............................  48
B unte , 15c s ize  ...............  65
B unte , % lb ....................  60
B un te , 1 lb .........................  48
C leveland ................... 41
C o lon ia l %■ ...................  26
C o lo n ia l %» ...................  28
E p p s ...................................  42
H ersheys , %s ..................  42
H ersheys , %s ..................  40
H u y le r ...............................  36
Low ney, %s .....................  48
Low ney, %s .....................  47
Low ney, %s .....................  47
Low ney, 5 lb. c an s  . . . .  47
V an H o u ten  % s ............. 12
V an  H outen , %s ............. 18
V an  H ou ten , % s ............. 36
V an H o u ten , I s  .............  65
W a n -E ta   .....................  36
W ebb .................................  33
W ilbur, % s .......................  S3
W ilbur, % s .......................  33

A ssorted  Choc. ...........  35
C ham pion .......................  33
Choc. Chip3, E u re k a  41 
K londike C hocolates 40
N abobs ...........................  40
N ibble S ticks, box . .  2 60
N ut W afe rs  ................. 40
Ocoro Choc. C aram els  40
P e a n u t C lu ste rs  ......... 46
Q u in te tte  .....................  26
R eg ina  ...........................  30
V ic to ria  C aram els  . . .  39

Pop C orn Goods

C ra ck e r-Ja c k  P rize  . .  7 00 
C heckers P rize  ........... 7 00

Cough Drops
B oxes

P u tn a m  M e n th o l .........1 60
S m ith  B ros. .................  1 60

FISH IN G  TA C K L E

C otton  L ines

No. 2, 15 fe e t . . . . . .  1 45
No. 3, 15 fe e t . . . . . .  1 70
No. 4. 15 fee t . . . . . .  1 85
No. 5. 16 fee t . . . . . .  2 16
No. 6, 15 fe e t  . . . . . .  2 45

Linen L ines

F udge , Choc. P e a n u t 28 
Sm all, p e r 100 y a rd s  6 66 
M edium , p e r  100 y a rd s  7 25 
L arge , p e r  100 y a rd s  9 00

F lo a ts
No. 1%, p e r  g ro ss  . .  1 50 
No. 2, p e r  g ro ss  . . . .  1 76 
N o. 2%, p e r  g ro ss  . . . .  2 25

Hooke—Kirby
Size 1-12, p e r  1,000 ___  84
Size 1-0, p e r  1,000 . . . .  96 
Size 2-0, p e r 1,000 . .  1 15 
Size. 3-0, p e r  1,000 . .  1 3J 
Size 4-0, p e r  1,000 . .  1 66 
Size 5-0, p e r 1,000 . .  1 9/

Sinkers
■No. 1, p e r g ro ss  ...........  65
No. 2, p e r g ro ss  ...........  72
No. a, p e r  g ro ss  ............ 86
No. 4, pe r g ro ss  . . . .  1 10
No. 5, p e r  g ro ss  . . . .  l  4a
No. 6, p e r g ro ss  . . . .  1 «5
No. 7, p e r  g ro ss  . . . .  2 3<l
No. S, p e r  g ross . . . .  331
No. 9, p e r g ro ss  . . . .  4 66

FLAVORING EX TRA CTS 
Jen n in g s  D C B rand 

P u re  Van 11a 
T erpeneleas
ir'UTe L«U)Oa

P e r  Do».
J Dram id V e n t ........... i  2a
1% o u n ce  «(/ Gent . .  i  so 
2 Ounce, 3a C en t . . . .  2 , u 
2% O unce 35 C ent . .  * bb 
3% O unce 45 C ent . .  3 xti 
4 o u n c e  55 C en t . . . .  ■ ¿u 
9 O unce 90 C ent . . . .  e ¡>« 
i D ram  A sso rted  . . . .  i  
1% O unce A sso rted  . .  a nu

M oore’s  D U B rand
P e r  Doz.

1 oz. V anilla  15 C en t 1 35 
1% oz. V anilla  25 C en t 2 00 
3 oz. V anilla  35 C en t 3 00 
1 oz. L em on 15 C en t 1 35 
1% oz. L em on 25 C ent 2 00 
3 oz. L em on 35 C ent 3 00

FLO U R  A ND F E E D  
\  alley  C ity M illing Co.

L ily  U n ite  ................... 13 00
G raham  25 lb. p e r cw t. 5 90
Goiuen G ran u la ted  M eal,

2o ins., p e r  cw t.......o 00
R ow ena  P a n c ak e  6 lb.

C om pound .........  5 60
R ow ena B u ck w h ea t 

Com pound ......... 6 00
R ow ena Corn ¿ lo u r ,

W atson  H ig g in s  M ill in g  
Co.

N ew  P erfec tio n , % s 14 00 

Meal
J il te d  .........................  6 oc
Golden G ran u la ted  . .  5 20

W h ea t
R ed .........................
W hite  ................... 2 17 

2 15

O ats

M ichigan C arlo ts  ........... 86
L ess tn a n  C arlo ts  . . . .  88

Corn
C arlo ts  ...........................  1 S3
L ess  th a n  C arlo ts  . . . .  1 65

H ay
C arlo ts  .........................  30 00
L ess  th a n  C arlo ts  . .  32 00

Feed

S tree t C ar F eed  ___  63 00
No. 1 Corn & O at F d  63 00
C racked  C orn  ........... 64 00
C oarse  C orn  M eal . .  64 00

FR U IT  JA R S

M ason, % p in ts , g ro  8 00 
M ason, p ts ., p e r g ro ss  8 40 
M ason, q ts ., p e r gro. 8 75 
M ason, % ga l., g ro . 11 00 
M ason, c an  tops, gro. 2 85 
Id ea l G lass Top, p ts . 9 50 
Idea l G lass Top. q ts . 9 90 
id e a l G lass T op %

gallon  .......................  12 00

G E L A T IN E

Cox’s 1 doz. la rg e  . . .  1 60 
Cox’s  1 doz. sm all . .  1 00 
K nox’s S park ling , doz. 2 00 
K n o x ’s  A cidu’d doz. . .  2 10
M inute, 1 doz...............  1 26
M inute, 3 doz...............  3 75
N elson’s  .........................  l  50
O xford ...........................  75
P ly m o u th  Rock, P hos. 1 55 
P ly m o u th  Rock, P la in  1 35 
W au k esh a  .....................  l  60

H ID E S A ND P E L T 8  
H ides

G reen, No. 1 ...................  25
G reen. No. 2 ...................  24
Cured, No. 1 ................... 27
Cured, No. 2 ...................  26
C alfsk in , g reen . No. 1, 65 
C alfsk in , g reen , No. 2. 63% 
C alfsk in , cu red , No. 1, 70 
C alfsk in , cu red . N o. 2, 06%
H orse, No. 1 ..............  i a m
H orse, N o, 2 . . . . . . . .  $ 00
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P e lts S w eet Sm all 8 A L E R A T U 8
Old W ool ................ . 75® 2 00 B arre ls  ......................... 28 00
L am b s ................... 60@2 00 5 gallon kegs  ............. . 5 75 P ack ed  80 lbs. In  box
S h earlin g s  .......... 50@1 50 H alf b a rre ls  ............... 15 00 A rm  and  H a m m er . .  8 25

Tallow W yan d o tte , 100 % s . .  3 40
P rim e  ..................... ___  @10 P IP E S
No. 1 ..................... ___  @ 9 Cob, 3 doz in box . . 1 25 S A L SODA
No. 2 ....................... . . . .  @ 8 P L A Y IN G  C A R D S G ran u la ted , bbls...........1 96

Wool No. 90 S team b o a t . . . 9. 25 G ran u la ted  100 lbs. os. 2 10
U nw ashed, med. . . .  @55 No. 808, B icycle . . . . . 4 00 G ran u la ted , 36 2% lb.
U nw ashed , fine . . . .  @45 P e n n a n t ....................... . 3 25 p ack ag es  ............... 2 25

R A W  F U R S P O T A S H S A L TNo. 1 Skunk  ........ ........  6 00 B a b b itt’s, 2 doz. . . . . 75 S o lar RockNo. 2 Skunk  . . . . 56 lb. sac k s  ....................... 65No. 3 S'kunk . . . ........ 3 00 PROVISIONS
No. 4 Skunk  ............... 1 50
No. 4 U nprim e ........... 75
M uskrat3 , W in te r  . . . .  3 25
M uskra ts , F a ll ........... 2 25
M uskra ts , K i t t s ........... 25
No. 1 Raccoon, L a rg e  7 50 
No. 1 R accoon, M ed. 5 00 
No. 1 Raccoon, Sm all 2 50 
No. 1 M ink, L a rg e  . .  14 00 
No. 1 M ink, M edium  10 00 
No. 1 M ink, Sm all . .  7 00 

Above p rices on p rim e 
goods.

HONEY
A irline, No. 10 ..........  4 00
A irline, No. 15 ........... 16 00
A irline, No. 25 ........... 8 75

HORSE RADISH 
P e r  doz.............................  1 00

JE L L Y
P u re , p e r  pall, SO lb. 4 <0

JE L L Y  G LA SSE8 
8 oz., p e r doz...................  40

M A PLE IN E
1 oz. bo ttles , p e r doz. 1 75
2 oz. b o ttle s , p e r doz. 3 00 
4 oz. bo ttles , p e r doz. 5 50 
8 oz. bo ttles , p e r doz. 10 50
P in ts , p e r  doz................. 18 00
Q uarts , p e r  doz........... 33 00
% G allons, p e r doz. 5 25 
G allons, p e r  doz.......... 10 00

M INCE M EAT 
N one Such, 3 doz.

case  fo r ..................... 4 30
Q uaker, 3 doz. case  

fo r  .................................  3 25
M OLASSES 

New O rleans
F an cy  O pen K e ttle  . . . .  74
Choice .................................  62
Good ...................................  52
S tock  ...................................  28

H a lf b a rre ls  6c e x tra
NUTS—W hole 

Almonds, T e rrag o n a  35 
B razils, la rge  w ashed  26
F ancy  M ixed ...............
F ilb erts , B arce lona  . .  32 
P ean u ts , V irg in ia  ra w  16 
P e a n u ts , V irg in ia,

ro as ted  ..................... 18
P ean u ts , Span ish  . . .  25
W alnu ts  C alifo rn ia  . .  39
W alnu ts, F ren ch  ___

Shelled
A lm onds ........................  65
P ean u ts , S panish ,

10 lb. box ............... 2 75
P ean u ts , Spanish ,

100 lb. bbl............  25
P ean u ts , Spanish ,

200 lb. bb l........... 24%
Pecan3 ......................... 1 50
W aln u ts  ..................... 1 20

O LIV ES
Bulk, 2 gal. kegs, each  3 25 
Bulk, 5 gal. kegs, each  8 00
Stuffed, 4 oz................... 1 80
Stuffed, 15 oz.................. 4 60
P itted  (n o t s tu ffed)

14 oz...............................  3 00
M anzanilla , 8 oz...........1 45
L unch, 10 oz................... 2 00
L unch, 16 oz................... 3 25
Queen, M am m oth, 19

oz....................................  5 50
Queen, M am m oth, 28

oz.....................................  6 75
Olive Chow, 2 doz. cs. 

p e r doz.........................  2 50

PE TR O LE U M  PRO D U CTS 
Iron  B arrels

P e rfec tio n  ..................... 15.7
R ed Crow n G asoline 22.7 
G as M achine G asoline 44.3 
V. M. & P . N a p h th a  22.7 
C apito l C ylinder, Iron

B b ls .................................  39.8
A tlan tic  R ed E ngine,

Iro n  B bls.......................  22.8
W in te r B lack, Iron

B bls................................. 12.3
P o larlne , Iro n  Bbls. . .  44.8

PIC K L E S
Medium

B arrels, 1,200 coun t 12 00
H alf bbls., 600 co u n t 7 50
5 gallon kegs ............... 2 50

Sm all
B arre ls  ................... 14 00
H alf b a rre ls  ............... 7 50
5 gallon kegs ............... 2 80

G herkins
B a rre ls  ................... 25 00
H a lf  b a rre ls  ............... 13 00
5 gallon  k eg s  ...............  4 50

B arre led  P o rk  
C lear B ack  . .  50 00@52 00 
S hort C ut C lear . .  @45 00
P ig  .................................
C lear F am ily  ............. 48 00

D ry S a lt M eats 
S P  B ellies . .  32 00@34 00 

L ard
P u re  in  tie rce s  . .  29@29% 
Com pound L a rd  27@27% 
80 lb tu b s  . . .a d v a n c e  %
60 lb. tu b s  . .  .ad v an ce  
50 lb. tu b s  . . .a d v a n c e

%

%
20 lb. pa ils  . . .a d v a n c e  84
10 lb. pa ils  . . .a d v a n c e  %

5 lb. pails  . . .a d v a n c e  1
3 lb. p a ils  . .  .ad v an ce  1

Sm oked M eats 
H am s, 14-16 lb. 30 @31 
H am s, 16-18 lb. 28 @29 
H am s, 18-20 lb. 27 @28 
H am , d ried  beef

se ts  ................... 41 @42
C alifo rn ia  H a m s  19%@20 
P icn ic  Boiled

H a m 3 ............... 35 @40
Boiled H am s . . .4 2  @44 
M inced H am s . .  22 @23
B acon ................. 31 @48

S ausages
Bologna ...........................  18
L iv er ...............................  12
F ra n k fo rt .....................  19
P ork  ....................... 14@ 15
V eal .................................  11
T ongue  .........................  n
H eadcheese  ................... 14

Beef
B oneless ....* . 30 00@35 00 
R um p, new  . .  40 00@42 00 

P ig 's  F ee t
% bbl3...............................  i  75
% bbls., 35 lb s ................. 3 40
% bb ls.............................  11 50
1 bbl.................................  19 00

T ripe
K its , 15 lb s ......................... 90
% bbls., 40 lb s ..................1 60
% bbls., 80 lbs...........  3 00

C asings
H ogs, p e r lb ................. @65
Beef, round  se t . . . .  19@20 
Beef, m iddles, s e t ,.50@60 
Sheep, a  skein  1 75@2 00

U ncolored O leom argarine
Solid D a iry  ................  28@29
C oun try  Rolls ............. 30@31

C anned M eats 
Red C row n B rand  

C orned Beef, 24 Is  . .  4 25
R oa3t  Beef, 24 I s  ____ 4 25
V eal Loaf, 48 %s, 5%

oz.......................................  1 65
V eal Loaf, 24%s, 7 oz. 2 60 
V ienna S ty le  S ausage.

48%s ............................... 1 40
S au sag e  M eat, 24 I s  3 35 
P o tted  M eat, 48%s . .  55
P o tted  M eat, 48 % s 92% 
H a m b u rg e r S teak  and

Onions, 48 % s ............ 1 75
C orned B eef H ash ,

48 %s ............................. 1 75
Cooked L u n ch  Tongue,

48 % s ........................... 4 50
Cooked C x T ongues,

12 2s ........................... 22 50
Chili Con C am e, 48 I s  1 80 
Pork  and  B eans, 48 13 1 80 
Sliced B acon, m edium  4 00 
Sliced Bacon, la rg e  6 25 
Sliced Beef, 2% oz. . .  2 05
Sliced Beef, 5 oz.......... 3 60
Sliced Beef, 3% oz. . .  2 70 
Sliced Beef, 7 oz. . . . .  4 55 

M ince M eat
Condensed No 1 ca r. 1 40 
C ondensed B ak ers  b rick  19 
W et. 30 lb. k a n ak in s  20% 
W et. 50 lb. k a n ak in s  20% 
W- t, 150 lb. k a n ak in s  20% 
W et. 300 lb. b a rre ls  20 
W et, 500 lb. tie rc e s  . .  19% 

RICE
F an cy  H ead  ..................  16
B lue R ose .....................  13%
B roken ...............................  8

R O LLED  OATS
M onarch , bb ls...............  9 25
Rolled A vena, bbls. 10 00 
S teel C ut, 100 lb. sks. 5 00 
M onarch . 90 lb. sacks  4 35 
Q uaker, 18 R eg u la r . .  2 10 
Q uaker, 20 F am ily  . .  5 50

SALAD DRESSIN G  
Colum bia, % p in ts  . .  2 26 
Colum bia, 1 p in t  . . . .  4 00 
B u rk ee ’s large, 1 doz. 5 80 
P u rk e e ’s m ed.. 2 doz. 6 30 
D u rk ee ’s P icnic . 2 doz. 2 90 
S n ide r’s la rge . 1 doz. 2 40 
S n id e r’s sm all, 2 doz. 1 46

G ran u la ted , F in e  . . . .  2 35 
M edium . F in e  ............... 2 40

SA L T FISH  
Cod

M iddles ...............................  23
T ab le ts , 1 lb .......................  25
T ab le ts , % lb ................... 1 76
W ood boxes ...................  19

H olland H erring
S tan d a rd s , bb ls ................19 50
Y. M., bb ls ..................... 22 50
S tan d ard s , kegs ........  1 20
Y. M., kegs ...................  1 50

H erring
K  K  K  K . N orw ay  . .  20 00
8 lb. p a ils  .................... 1 40
C u t L unch  ..................... 1 25
Boned, 10 lb. boxes . . . .  29

T ro u t
No. 1, 100 lb s ...................  12
No. 1, 40 lbs.....................
No. 1, 10 lb s ...................
No. 1, 3 lb s .......................

M ackerel
M ess, 100 lb s ..............  25 00
M ess, 60 lb s .................... 18 26
M ess. 10 lb s ................  2 95
Mes3, 8 lb s ...................  2 30
No. 1, 100 lb s ..............  24 00
No. 1, 50 lb s ................  12 75
No. 1, 10 lb s ................... 2 80

L ake H errin g  
% bbl., 100 lb s ...............7 60

SE E D S
A nise  .............................  45
C anary . S m y rn a  ......... 20
C anary . S m y rn a  ___  16
C ardom on, M alab a r 1 20
C elery  ...........................  65
H em p, R u ss ian  ........... 12%
M ixed B ird  ...................  18%
M usta rd , w h ite  ......... 40
P oppy  ............................. 65
R ape ...............................  16

SH O E BLACKING 
H an d y  Box, la rg e  3 dz. 8 66 
H an d y  Box, sm all . . .  1 25 
B ixby’s  R oyal Po lish  1 25 
M iller’s C row n P o lsh  90

S N U F F
Sw edish  R apee  10c 8 fo r 64 
Sw edish  R apee, l  lb. g ls  60 
N orkoping, 10c, 8 fo r . .  64 
N orkoping, 1 lb. g la ss  . .  60 
C openhagen, 10c, 8 fo r  64 
C openhagen, 1 lb. g la ss  60

SOAP
J am e s  S. K irk  & C om pany 
A m erican  F am ily , 100 7 85 
J a p  Rose, 50 cak es  . .  4 85 
K irk ’s W h ite  F lak e  . .  7 00

L a u tz  B ros. & Co. 
Acme. 100 cak es  . . . .  6 75 
Big M aste r, 100 b locks 8 00
Clim ax,. 100s ..............  6 00
Clim ax, 120s ............... 5 25
Q ueen W hite . 80 cak es  6 00 
O ak L eaf, 100 cak es  6 75 
Q ueen Anne, 100 cakes  6 75 
L au tz  N ap h th a , 100s 8 00

P ro c to r  & G am ble Co.
L enox .............................  6 00
Ivory, 6 oz.......................  8 00
Ivory , 10 oz................... 13 35
S ta r  .................................  7 85

S w ift & C om pany 
C lassic, 100 ba rs , 8 oz. 7 50 
S w ift’s P rid e , 100 8 oz. 6 00
Q uick N a p th a  ............... 6 50
W h ite  L au n d ry , 100 8

oz..................................... 5 90
W ool. 24 bar3, 6 oz 1 70 
W ool, 100 ba rs , 6 oz. 7 00 
W ool, 100 ba rs , 10 oz 11 00

T rad esm an  Com pany 
B lack  H aw k , one box 4 50 
B lack  H aw k , five b x s  4 25 
B lack  H aw k , te n  bx s  4 00 

Box co n ta in s  72 cakes. I t  
is  a  m ost rem ark ab le  d ir t  
and  g rea se  rem over, w ith 
out in ju ry  to  th e  sk in .

Scouring Pow ders 
Sapolio, g ross lo ts  . . . .  9 50 
Sapolio, h a lf  gro. lo ts  4 85 
Sapolio. single boxes 2 40
Sapolio, h and  ............... 2 40
Queen A nne. 50 can s  3 6(1 
Snow M aid, 60 can s  . .  3 60

W ash ing  Pow ders 
Snow Boy, 100 5c . . .  4 10 
Snow Boy, 60 14 o z  4 20 
Snow  Boy, 24 pkga. 6 00 
Snow Boy, 20 pkgs. 7 00

Soap P ow dara  
Johnson ’s  F in e , 48 2 f  78 
Johnson ’s  X X X  100 . .  6 76 
L au tz  N a p h th a , 60s . .  3 60
N ine O’Clock ............... 4 25
O ak L eaf, 100 p k g a  6 60 
Old D u tch  C lean se r 4 00 
Q ueen A nne, 60 pkgs. 3 60
R ub-N o-M ore ............... 5 50
S unbrite , 100 can s  . . . .  4 50 
S u nbrite , 50 c an s  . . . .  2 30

SODA
Bi C arb. K egs ........  4

SP IC E S 
W hole Spices

Allspice, J a m a ic a  . . . .  0 1 8
Cloves, Z an z ib a r ......... @60
C assia, C an ton  ........... @30
C assia, 5c pkg. doz. @40
G inger, A frican  ......... 01 5
G inger, C ochin ........... O20
M ace, P e n a n g  ............. @75
M ixed, No. 1 ............... @17
M ixed, No. 2 ...............  @16
M ixed, 6c pkgs. doz. @45
N utm egs, 70-8 ...........  @50
N u tm egs, 105-110 . . .  @46
P epper, B lack  ............. @30
P epper, W h ite  ............. @40
P epper, C ayenne  ___  @22
P a p rik a , H u n g a ria n  

P u re  G round In Bulk 
A llspice. J a m a ic a  . . .  @18 
Cloves, Z an z ib a r . . . .  @65
C assia, C an ton  ......... @40
G inger, A frican  ......... @28
M u sta rd  .........................  @38
M ace, P e n a n g  ........... @85
N u tm eg s .......................  @36
P epper, B lack  ........... @84
P epper, W h ite  ........... @52
P epper, C ayenne ___  @29
P a p rik a , H u n g a ria n  ..@ 60 

Seasoning
Chill Pow der, 15c . . . .  1 35
C elery  Sa lt, 3 oz..................95
Sage, 2 oz. .........................  90
Onion S a lt .............  1 35
G arlic  .............................  1 35
P onelty , 3% oz............ 2 25
K itch en  B o u q u et . . . .  2 60
L a u re l L eaves  ................. 20
M arjo ram , 1 oz.............  90
Savory, 1 o x  ................  90
T hym e, 1 oz...................... 90
T um eric, 2% oz...............  90

STARCH
C om

K ingsford . 40 lb s ......... 11%
M uzzy, 48 1 lb. pkgs. . .  9% 
Pow dered , b a rre ls  . . . .  7% 
Argo, 48 1 lb. pkgs. . .  4 15

K ingsford
S ilver Gloss, 40 lib . . .  11% 

Gloss
A rgo, 48 1 lb. pkgs. . .  4 15
A rgo, 12 3 lb s .................3 04
A rgo. 8 5 lb s ...................3 40
S ilver Gloss, 16 31bs. ..11%  
S ilver Gloss, 12 61bs. ..11%  

Muzzy
48 lib . p ack ag es  ............  9%
16 31b. p ack ag es  ............  9%
12 61b. p ackages  ............  9%
50 lb. boxes ............  7%

s y r u p s
Corn

B arre ls  ...............................  75
H a lf  B arre ls  .....................  81
B lue K aro , No. 1%,

2 doz..........................  3 40
Blue K aro , No. 2 2 dz. 4 05
Blue K aro , No. 2%, 2

doz................................  4 95
B lue K aro , No. 5 1 dz. 4 90
Blue K aro , No. 10,

% doz........................  4 65
Red K aro , No. 1%, 2

doz................................  3 65
Red K aro , No. 2, 2 dz. 4 60
Red K aro , No. 2%, 2

doz................................  5 25
Red K aro , No. 5, 2 dz. 5 10
Red K aro , No. 10, %

doz............................... 4 85
P u re  C ane

F a ir  ...................................
Good ...................................
Choice ...............................

T A B L E  SA U CES 
L ea & P e rr in , la rg e  . .  5 75 
L ea  & P e rr in , sm all . .  3 25
P ep p er .............................  1 25
Royal M int ................... 1 50
T obasco  .....................  3 00
E n g lan d ’s P r id e  ___  1 25
A -l, la rg e  ..................... 5 00
A -l, sm all .....................  2 90
C apers ...........................  l  80

TEA
Jap an

M edium  ....................  40@42
Choice .........................  49@52
F an cy  .........................  60@61
B asket - F’ired  M ed'n.
B ask e t-F ire d  Choice 
B asket F ired  F an cy
No. 1 N ibbs ................... @55
S iftings, bulk ............. @21
Siftings, 1 lb. pkgs. @23

G unpow der
M oyune, M edium  . .  35@40
M oyune. Choice . . . .  40 @45

Young Hyson
Choice ......................... 35@40

F a n c y  .........................  50@60

Oolong W indow Cleaners
F orm osa , M edium  . . 40@46 12 in .................................... 1 65
F orm osa, Choice . . 45 @50 14 in ................................... 1 86
F orm osa, F an cy  . . 55 @75 16 in .................................... 2 39

E nglish  Breakfast Wood Bowls
Congou, M edium  . . 40@45 > 09
Congou, Choice . . . . 45@50 15 ii) B u tte r  ............... 7 00Congou, F an cy  . . . . 50@60 1T u  OftCongou, E x. F an cy 60@80 19 In B utfW  ............... i f  09

Ceylon
Pekoe. M edium  . . . .  40@46 
D r. Pekoe, Choice ,.45@48 
F low ery  O. P . F an cy  65@60

T W IN E
C otton, 3 p ly  cone . . . .  75 
C otton, 3 p ly  balls  . . . .  75 
H em p, 6 ply ...................  25

W R A P P IN G  P A P E R  
F ib re , M anila, w h ite  6%
No. 1 F ib re  ................... 8
B u tch e rs  M anila  ........  7%
K ra f t  ...............................  12
W ax B u tte r , sh o rt c’n t  26 
P a rc h m ’t  B u tte r , ro lls  25

VINEGAR
Cider, B en ton  H a rb o r . .  35 
W h ite  W ine, 40 g ra in  20 
W hite  W ine, 80 g ra in  27 
W hite  W ine, 100 g ra in  29
O akland  V in eg ar & P ick le  

Co.’s B rands.
O akland A pple C ider . . 40
Blue R ibbon Corn ___. 28
O akland W hite  P ick ling  20

P ack ag es  no charge.
W ICK IN G

No. 0, p e r g ross ........ . 70
No. 1, p e r  g ro ss  ......... 80
No. 2, p e r  g ro ss  . . . . 1 20
No. 3, p e r g ro ss  . . . . 1 90

W O OD EN W A RE
B ask e ts

B ushels, w ide band,
w ire  h and les  ............ 2 10

B ushels, w ide band,
wood h and les  ........... 2 25

M arket, drop  hand le  . . 85
M arket, single hand le 90
M arket, e x t r a ............... 1 85
Splin t, la rg e  .............. 8 25
Splin t, m edium  .......... 7 25
Splin t, sm all ............... 6 75

B u tte r  P la te s  
E sc an a b a  M an u fac tu rin g  

Co.
S ta n d a rd  W ire  E nd

No.
No.

y.
% ..  
1 .

P e r 1,000
2 69 
2 88
3 08

No. 2 3 63
No. 3 . . . 4 52
No. 5 . 6 28
No. 8-50 e x tra  sm  c a r t 1 10
No. 8-50 sm all ca r to n 1 15
No. 8-50 m ed’m ca r to n 1 20
No. 8-50 la rg e  carto n 1 45
No. 8-50 e x tra  lg  c a r t 1 75
No. 4-50 jum bo  ca rto n 1 20

C hurns
B arre l, 5 gal., each  .. 2 40
B arre l, 10 ga l. each  . . 2 55
Stone, 3 ç a l..................... 39
Stone, 6 g a l..................... 78

C lothes P ins. 
E sc an a b a  M an u fac tu rin g  

Co.
5 g ross b u l k ..................... 1 90
No. 60-24, W rap p ed  . .  4 50 
No. 30-24, W rapped  . .  2 30 
No. 25-60, W rap p ed  . .  4 50

Egg C a tes
No. 1, S ta r  ...................  4 00
No. 2, S t a r .....................  8 00
12 oz. s ize  . . . ................. 4 50
9 oz. size .......................  4 25
6 oz. size ....................... 8 90

F au ce ts
Cork lined, 3 in ...............70
C ork lined, 9 in .......... ........ 90
C ork lined, 10 in .............  90

Mop S ticks
T ro jan  sp rin g  ............. 2 00
E clip se  p a te n t sp rin g  2 00
No. 1 com m on ............. 2 00
No. 2, p a t. b ru sh  hold 2 00
Ideal, No. 7 ................... 2 00
20oz. co tto n  m op h ead s  4 SO 
12oz. co tto n  m op h ead s  2 60

P a lls
10 qt. G alvanized  . . . .  3 75
12 q t. G alvanized  . . . .  4 00 
14 q t. G alvanized  . . . .  4 50 
F ib re  ...............................  8 00

T oothp icks
E sc an ab a  M an u fac tu rin g  

Co.
No. 48, E m co  ............. 1 75
No. 100, E m c o ............. 3 25
No. 50-2500 Em co . . . 3 25
No. 100-2500, E m co  .,, 6 25

Traps
M ouse, wood, 4 holes 60
M ouse, wood. 6 holes 70
M ouse, tin , 5 holes .. 65
R at, wood ..................... 80
R at, sp rin g  ................. 80
M ouse, sp rin g  ............. 20

Tubs
No. 1 F ib re  ................. 42 00
No. 2 F ib re  ................. 38 00
No. 3 F ib re  ............... 33 00
L arg e  G alvanized  . . 13 25
M edium  G alvanized 11 25
Sm all G alvanized  . . . 10 25

W ashboards
B an n er Globe .............. , 4 75
B rass , S ingle .............. , 6 50
G lass. S ingle ............... 6 00
D ouble P ee rle ss  ........ 7 00
Single P ee rle ss  .......... 6 50
N o rth e rn  Q ueen ........ , 5 75
U niversal ....................... 6 25

Y EA ST CAKE
M agic, 3 doz...................  1 45
Sunligh t, 3 doz...............1 00
Sunligh t, 1% doz.............50
Y east Foam , 3 doz. . .  1 45 
Y east Foam , 1% doz. 73

Y EA ST—C O M PR E SSE D  
F le ischm an , p e r doz. . .  24

SPECIAL 
Price Current

A X L E  G R EA SE

25 lb. pails, p e r  doz. 18 80

K IT C H E NKLENZER

SO can  cases, $4 p e r case  

PE A N U T  B U TTE R

B el-C ar-M o B rand
8 oz., 2 doz. in case  . .
24 1 lb. pa ils  .................
12 2 lb. pails  ...................
5 lb. pails , 6 in  c ra te
10 lb. p a ils  .......................
15 lb. pa ils  .......................
25 lb. p a ils  .....................
50 lb. tin s  .........................
100 lb. d ru m s .................

P e r  case, 24 2 lbs.......... 2 00
F ive  case  lo ts  ........... 1 90
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Late News From the Cereal City.
B attle Creek. Dec. 9—General P e r

shing will arrive in B attle Creek at 
3:15 a. m. Friday, Dec. 19. He also 
brings ten staff officers for inspection 
purposes.

Colonel Pardee, Camp C uster exe
cutive. has been transferred  to  H ola- 
bird, Md.. on his own request, to  the 
m otor transport.

T he Cham ber of Commerce is lay
ing ground w ork for big th ings for 
next year. T hey are laying plans for 
the construction  of 1,000 homes.

T hree hundred of Battle Creek's 
business m en gathered Friday night 
at the Masonic tem ple for the big re
organization and expansion banquet 
of the Cham ber of Commerce. I t  was 
the final wind-up affair of the m em ber
ship cam paign of th at organization 
and. as well, the beginning of -the 
m ovem ent for the increased activities 
of the organization for the coming 
year.

The m em bership contest for No. 253 
is p rogressing  along the righ t lines.

The follow ing regulations were is
sued by the M ayor for the conserva
tion of fuel in Battle Creek, which 
went into effect Monday. Dec. S: dry 
goods, hardw are, shoe, clothing, 
music, jewelry, book and m illinery 
stores open a t 9 a. m. and close at 
5 :30 p. m. daily, except Saturday, when 
they close a t 9 p. m. All provision 
stores open a t 7 a. m. and close a t  4:30 
p. m. daily, except Saturday, when 
they close a t 9 p. m. Confectionery 
stores, pool and billiard halls and ci
gar stores open at noon and close a t 
10 p. m. daily, except Saturday, when 
they close at 11 p. m. D rug  stores 
open at noon and close at 10 p. m. 
daily. They are to make arrangem ents 
am ong them selves to have tw o stores 
open each m orning. One in the resi- 
dental d istric t and one in the business 
district. R estauran ts open a t 5 a. m. 
and close at 10 p. m. daily. Churches, 
through the m inisterial association, 
to arrange for a union service on Sun
day and to prohibit any society or 
m issionary m eetings during the week. 
On Sunday. Dec. 14, all stores except 
theaters, re stau ran ts and two drug 
stores, the la tte r for medicinal purpos
es only, will be closed. These regula
tions will last until fuel relief is to 
be had here.

The M ichigan Railway Com pany is 
to  install a new m ethod of locom tion 
in the form  of the one-man car.

The B attle Creek tax  ra te  will be 
$15.99. T his sum on each $1,000 of 
valuation is the dizzy am ount th at 
faces the local tax  payers. T he total 
am ount of tax  to  be raised in Battle 
Creek is $703,621.64.

T he savings clubs of our little city 
will pay a huge sum in a few days. 
T he am ount in one bank is in excess 
of $155,000, w ith 5,200 depositors list
ed. So far the savings of 1919 have 
been g reater than in any o ther year 
since the plan was put into effect.

All slot m achines have been rem ov
ed by the local police in the last week.

H arold  Sharpsteen, B attle Creek 
high school studen t of not so m any 
years ago. is K alam azoo’s new chief 
of police.

Dr. Kellogg, of the Sanitarium , pla 
ed an o rder for $500 w orth of C hrist
m as seals for use on its mail.

Battle Creek is disposing of its sec
ond car of Governm ent food.

The city is p lanning to buy a new 
fire alarm  system, the expense to be 
$15,931. I t will be placed in the new 
city  hall.

I t  has been noticed th at a new idea 
has come to the conductors on the 
T.ake Shore main line of calling the 
tim e when the stations are called. 
T his would be appreciated on all 
lines if adopted by railway conduc
tors. ' Tack.

Items From the Cloverland of Mich
igan.

Sault Ste. Marie. Dec. 8—The town 
of D after is fast com ing to the front 
as a shipping point. As high as fif

teen cars of hay are  being shipped out 
of there daily, to  say no th ing  about 
the large num ber of cattle  shipped 
from  there every week.

T he usual num ber of Sooites are 
m igrating  to  California again to  spend 
the w inter, providing that trains are 
no t all taken off. Mr. and Mrs. O tto  
Fow le left last week and o thers are 
ready to  s ta rt soon. If any th ing  was 
needed to  emphasize both the need 
and effectiveness of the com m unity 
service in this country, it was had last 
week in the p resenta tion  of the com 
m unity pageant. Both nights the 
large high school auditorium  was fill
ed to overflowing with m en and wom 
en from  every walk of life, of every 
creed and alm ost every race and na
tionality. W ith  but little  advertising 
it found a responsive chord in the 
hearts of the entire  com m unity as if 
it had hungered for som ething of the 
kind. The cast was “T he Spirit of 
the Rapids,” the characters including 
real old genuine Indians from  Garden 
River, Ont., and our best local talent. 
Those fo rtunate  enough to w itness 
the production pronounced it one of 
the best they had ever w itnessed.

Charles Field, one of our popular 
cigar m erchants, was the happiest 
m an in the city last week. H e is the 
proud fa ther of a daughter. O f course, 
it was easy on Charlie, as he buys all 
of his cigars a t wholesale.

The sm allpox scare in O ntario  is 
dem oralizing the ferry  business be
tween the tw o Soos. W hile there  is 
no evidence of the disease in either 
place, the red-tape restric tions m ak
ing it com pulsory to  be vaccinated 
or have a certificate of vacination 
before landing in the Soo practically  
puts a stop to travel and it is now a 
serious problem  to  know w hether or 
not the ferry  company will continue 
a t a loss.

T he C entral Paper Co., a t M oran, 
which has been running camps there 
for the past ten years, has opened up 
a new set of camps a t P o rt A rthur, 
in Canada.

W . D. W ym an, soap salesm an for 
Swift & Co., Chicago, is giving the 
trade the once over before Christm as.

Jim  M cKenzie, the well-known 
traveler, a lm ost got in w rong  w ith 
his physician when Jim  docked 25 
cents front his bill for breaking six 
cigars w h ile . thum ping his chest in 
the exam ination.

F. Allison asks the T radesm an 
w hat has become of the usual con tro
versy betw een the Kronic K icker and 
E. P. M onroe and if a com prom ise 
has been arrived at.

If  you would criticize your boss, 
get fully a mile away from  everybody. 
Then whisper to yourself. *

W illiam  G. T apert.

N ew Methods of Dehydrated Foods.
Meats, eggs, vegetables and fruits can 

now be dried in a manner which pre
serves their original properties and nu
tritive value and still have an appearance 
of freshness when prepared for the ta
ble. Although in form er years there 
were dried fruits and vegetables of fine 
appearance, it was often found that they 
had been treated with sulphites and oth
er materials, the use of which had been 
questioned by food experts

Dr. K. George Falk of the Harrim an 
Research Laboratory, Roosevelt H os
pital, New York. N. Y., explained the 
new methods as worked out at that in
stitution in an address before the New 
York section of the American Chemical 
Society, of which he is a member, last 
night. He announced that following the 
experimental stage in this process meats 
and vegetables had been thoroughly 
dried in the industrial chemistry labora
tory of Columbia University under the 
supervision of Professor Ralph H. Mc
Kee and had been shipped to different

B u rn h am . S toepel & Co.

W h o lesa le  D r y  G o o d s

48 North Ionia Ave.

Citizens Phone 1474

G r a n d  R a p i d s ,  M i c h i g a n

A Quick Meal Item That 
Moves Fast

—just one of those “in and gone again” sellers that pleases every dealer
who values quick turnover profits:

RED CROWN
VIENNA STYLE

SAUSAGE
stands high in the estimation of 
those who have learned the de
licious quality. For a nourishing 
meal “in a jiffy”—for breakfast, 
lunch or dinner, this wholesome 
canned delicacy has won approval 
everywhere. It is but one of 24 
varieties of Red Crown Ready- 
to-Serve Pure Food Products.

through Wholesale Grocers EXCLUSIVELY.

ACME PACKING COMPANY
IN D E P E N D E N T  PACKERS OF PURE 

FO O D  PR O D U CTS

CHICAGO, U. S. A.
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BUSINESS WANTS DEPARTMENT
A d v ertisem en ts  Inserted  u n d e r th is  head  fo r  th re e  cen ts  a w ord th e  first 

Insertion  and  tw o  cen ts  a w ord  fo r  each  su b seq u en t con tinuous Insertion . 
If s e t in c ap ita l le tte rs , double p rice. No ch a rg e  less th a n  25 cen ts . Cash 
m u s t accom pany  all orders .

parts of the world, where they have 
been used with success. One consign
ment of the meat dried in this manner 
gave great satisfaction in Armenia, 
where it was distributed by the Near 
East Relief Fund. O ther products had 
been taken to distant parts of the world 
by exploring parties and found to ans
wer all the requirements. Dr. Falk said 
that from these meats and other foods 
which were dried in a vacuum delicious 
dishes could be made the taste of 
which would commend them to any 
housewife.

It would be possible by means of this 
process to  dry beef in vacuum ovens 
where cattle may be raised very cheaply, 
as in the Argentine, and to transport 
the dried products thousands of miles 
at very low freight cost.

Dr. Falk said that usually sundried 
meats and other foods were discolored 
and their nutritive values were 
impaired. W hile even with fairly good 
methods of dehydration it would have 
been found necessary to use bleaching 
agents, a recourse which was not re
quired according to the process develop
ed at the Harrim an laboratories. The 
incentive to develop this method of pres
ervation for food products was given 
early in November, 1917, by Col. John 
R. Murlin, in charge of the division of 
food and nutrition of the United States 
army and was developed by D r Falk, 
Dr. Edward M. Frankel and Prof. Ralph 
H. McKee.

“In the dehydration of -meats,” said 
Dr. Falk, “the temperature must be kept 
below the point at which the proteins 
coagulate; yet if there is too low a tem

perature the process of dehydration will 
be unnecessarily prolonged, with the re
sult that often spoilage will occur and 
the overhead cost be greatly increased. 
I t is possible to solve this problem of 
dehydration by the use of a suitable va
cuum drier in which the meat or other 
food product is introduced after having 
been cut in pieces of suitable size and 
kept in the vacuum at a temperature 
w'hich is below that of cooking or which 
makes any appreciable change.”

Dr. Falk said that 50 per cent, of the 
fruits and vegetables grown in this 
country never reach the consumer as a 
result of poor transportation facilities, 
irregularities in marketing or other 
causes. A t the same time, greatly be
cause of recent work on such questions 
as food hormones, the tendency is to use 
fresh foods wherever possible. The 
newer dehydration processes approach 
more nearly the requisite standards of 
fresh foods than do the older methods 
of preservation.

The whole question is in a state of 
development. Dehydration, greatly be
cause of the transportation factors, o f
fers the most promising outlook for the 
future. A ir dehydration marks a great 
advance over the older methods of food 
preservation, and it would appear now 
that vacuum dehydration possesses in 
its turn certain advantages over air 
dehydration.

Dr. Falk exhibited many specimens of 
meats, fish, fruits, vegetables and eggs 
dried by the new dehydration process.

T o  find work, go to  w ork  and look) 
for it.

F o r  Sale—A n a lm o s t new  H olcom b & 
H oke B u tte r -K is t  p op -co rn  m ach ine a t  a  
g re a tly  reduced  p rice  o r m ig h t conside r 
a  lease  on p e rcen tag e  plan. A ct quick  
a s  th is  m ach ine  will be sold soon. A d
dress  J . E . Bow en, c a re  R eynolds Shingle 
Co., G rand  R apids, M ichigan. 603

F o r  R en t—A n ideal loca tion  fo r a  
g e n ts ’ fu rn ish in g s  s to re  o r  con fectionery  
and  ice c ream  p a rlo r in v illage of 1,200. 
B rick  build ing , m odern  m e ta l fro n t. 
V ery  l ittle  com petition  fo r  a  live  w ire. 
R easonab le  re n t. A ddress No. 604, care  
M ichigan T rad esm an . 604

F o r Sale—G rocery. G row ing d is tric t. 
Sales $75,000 yearly . F o u r people em 
ployed. F ir s t-c la s s , u p - to -d a te  s to re  w ith  
w onderfu l possib ilities. P rice , $12,000 or 
inven to ry . H u n t, 330 B risb an e  B uilding, 
Buffalo, N ew  Y ork. 605

F o r  Sale— M achine shop. M an u fac tu r
ing  and  rep a irin g . C en tra l location. 
C om pletely  equipped. E s tab lish ed  five 
y ears . R en t $25 m o n th . P r ic e  fo r quick 
sale, $2,500. H u n t, 339 B risb an e  B u ild 
ing. Buffalo, N ew  Y ork. 606

W an ted —Second-hand  safes. W ill pay  
sp o t c ash  fo r a n y  safe , if in reaso n ab ly  
good condition . G rand  R ap id s  Safe  Co., 
G rand  R apids.

T o T rad e—F o r  g en era l s tock  of m e r
chan d ise ; 600 ac re s  un im proved  land, 350 
in w ild hay , 250 in p a s tu re  an d  tim b e r 
and  fine res id en ce  on L ak e  s tre e t . J . K.
U nderhill, Box 488, O sakis, M inn. 607

S ub-lease  space  in m y new  b u d d in g  fo r 
hosiery , u n d erw ear, gloves, to ile t a r t i 
cles, e tc .; a lso  ch ild ren ’3 d ep artm en t. 
N ow  doing th e  la rg e s t re a d y -to -w e a r  
bu sin ess  in  C en tra l M ichigan. N ew  lo 
cation , th e  best. A ttra c tiv e  p ro p o s it!on 
to  r ig h t p a rty . M. I. JACOBSON, J a c k -  
son, M ichigan. 608

F o r Sale—O w ing to  in ju rie s  caused  by  
re c en t au tom obile  acc iden t, w ill sell one 
of th e  b e s t p ay in g  s to ck s  of g en eral 
m e rch an d ise  in C en tra l M ichigan, in a  
tow n  of 1,500. Low  re n t an d  b ig  sales. 
M ust sell. L . A. Spald ing , Ovid, M ich- 
igan._________________________________ 609

F o r  Sale—40 m iles from  D e tro it (T he 
T av e rn ) 18-room b rick  hotel, w ith  all th e  
conven iences, on D e tro it & C hicago m ain  
h ’ghw ay. D oing a  f irs t-c la ss  business, 
w ell a d v ertised  th ro u g h o u t th e  co u n try ; 
a lso  9 a c re s  p o u ltry  an d  v egetab le  fa rm  
in connection  w ith  f ru it  and  b e rrie s  (no 
b e t te r  so il). T h is  is w o rth  alone w h a t 
I a sk  fo r  it. W ill conside r D e tro it 
p ro p erty . T h is  m ay  n o t la s t  long, so a c t 
quick . Call o r  w rite  T he T avern , C arl 
Schleh, Saline. M ichigan. 610

F o r T rad e— Splendid fa rm , 94 acres, 
n e a r  P o r t  H uron , level, b lack  loam , 25 
a c re s  tim ber, good build ings, good o rc h 
a rd ; w ill tra d e  w ith  som e cash  fo r good 
s tock  g en era l m erchand ise . A ddress No. 
611, care  M ichigan T rad esm an . 611

F o r  Sale—A n estab lish ed  g en era l m e r
chand ise  s to re  loca ted  in th e  h e a r t  of a 
fa rm in g  and  lu m b erin g  d is tr ic t In N o rth 
e rn  M ichigan. W rite  to  Box 97, J o h an n e s 
burg , M ichigan. 592

W A N T E D —E stab lish ed  bu sin ess  e a rn 
in g  o v er $6,000; n o th in g  else considered ; 
am  no a g en t. P . O. Box 354, D ayton, 
Ohio._________________________________ 596

If  you a re  th in k in g  o f go ing  in  b u s i
ness, selling  o u t o r m ak in g  a n  exchange, 
p lace a n  a d v e r tis em e n t in o u r bu sin ess  
ch an ces  colum ns, a s  i t  w ill b rin g  you in 
touch  w ith  th e  m an  fo r w hom  you a re  
looking—T H E  B U SIN E S S MAN._________

F o r R en t—B rick  d ry  goods s to re  com 
p lete ly  fu rn ish ed  ad jo in in g  m en ’s c lo th 
ing  sto re . Only fo u r s to re s  in fa s t  g row 
in g  c ity  o f tw elve  th o u san d  su rrounded  
by  rich  fa rm s . I f  y o u r location  is n o t th e  
best, w hy n o t m ove Sere? A. J . W ilhelm , 
T rav e rse  C ity, M ichigan. 599

A T T E N T IO N  M ER CH A N TS—W hen  in 
need o f d u p lic a tin g  books, coupon books, 
o r co u n te r  pads, drop  u s  a  card . We 
can  supp ly  e ith e r  b lan k  o r  p rin ted . 
P rice s  on app lication . T rad esm an  Com- 
pany . G rand  R apids._____________________

A  BA RGAIN—A h ig h -c la ss  g rocery  and  
m a rk e t w ill be  sold a t  once. O w ner 
go ing  to  re tire . B est location . B ig 
p rofits  yearly . $12,000 w ill sw ing  it. A d
d ress  No. 601, c a re  M ichigan T rad esm an .

601
F o r  Sale—One of th e  b e s t g en e ra l 

s to re s  in  th e  S ta te , c a rry in g  groceries, 
d ry  goods, fu rn ish in g s , shoes an d  ru b 
bers. W ill do over $70,000 bu s in ess  th is  
y ear. S tock  will invoice from  $12,000 to  
$14,000. L oca ted  on m ain  ra ilro ad  line 
in tow n  of 700 population , su rro u n d ed  by  
fine fa rm in g  coun try . B u ild ing  can  be 
b o u g h t o r ren ted . O w ners w ish  to  re 
tire . A ddress No. 602, c a re  M ichigan 
T rad esm an . 602

F o r Sale—S tock  g en era l m erchand ise , 
shoes, ru b b ers , g roce rie s  an d  crockery , 
a lso  fix tu res. A good business, doing  
$50,000 p e r y ear. $20,000 buys th e  outfit. 
S to re  25 x  90, can  be leased  a t  $400 p e r 
y e a r  o r bo u g h t fo r $4,500. A  ba rg a in . 
A ddress No. 568, c a re  M ichigan T ra d e s 
m an. 568

W an ted —Live salesm en, who call on 
th e  re ta il  g roce rs  and  b u tch e rs  tra d e  
th ro u g h o u t th e  S ta te , to  sell a n  e s ta b 
lished  food p ro d u c t in  con junction  w ith  
th e ir  o th e r  line. Only those  w ith  A -l  
selling  a b ility  considered  A ddress P o s t 
Office Box 542, D e tro it, M ichigan. 571

W ill p ay  cash  fo r  w hole o r  p a r t  s tocks 
of m erchand ise . L ou is  L ev lnsohn , Sagi
naw . M ichigan. 787

C ash R eg is te rs  (a ll m ak es) bough t, 
sold, exch an g ed a n d repa ired . R E B U IL T  
C A SH  R E G IS T E R  CO., In co rp o ra ted , 121 
N o rth  W ash in g to n  Ave., S ag inaw , M ich
igan. 128

P a y  sp o t c ash  fo r c lo th ing  a n d  fu r 
n ish ing  goods stocks. L. S ilberm an , 106 
E . H ancock, D e tro it. 566

W E  sell all k inds  of m erchand ise  s tocks  
and  fix tu res  fo r cash  a t  a  profit over an d  
above cost. W rite  u s  fo r d e ta ils. Robt. 
J. W illiam s Sales Co., Independence, 
M issouri. 583

W an ted  — C om m unication  w ith  an y  
d ru g g is t w ho w ishes a  re lie f clerk. 
T w e n ty -e ig h t y e a rs  in th e  d ru g  business. 
J . L. Congdon, P e n tw a te r , M ichigan. 585

F o r Sale O r R en t—Good, clean, p ro fit
ab le  business and  m odern  building, e s ta b 
lished  over tw e n ty  y ears , in N o r th 
w este rn  M ichigan. S tock  co n sis ts  of 
s tap le  d ry  goods, gen t3 ’ an d  lad ies ’ f u r 
n ish ings, shoes, etc. I w ish  to  re tire . 
A bout $12,000 w ill hand le  th is  m oney
m ak in g  business. F o r  p a rtic u la rs , a d 
d ress  No. 587, c a re  M ichigan T radesm an .

587

F o r Sale— L ocated  on cem en t d rivew ay  
on one of m ain  business  s tre e ts  o f G rand 
R apids, we w ill sell o u r g en eral s tock  and  
s to re  build ing , w ith  e stab lish ed  tra d e  
and  good will. S tock  will in v en to ry  
ab o u t $5,000. A ddress  No. 473, care  M ich
ig an  T radesm an . 473

Kent State Bank
Main Office Ottawa Ave.

Facing Monroe
Grand Rapid«, Mich.

Capital - $500,000
Surplus and Profits - $700,000

Resource«
10 Million Dollars

3^ Per Cent-
Paid on Certificates of Deposit

The Home for Savings

D E N A T U R E D  A LC O H O L  
P O ISO N  L A B E L S

In  conform ity  with the requ ire
m ents of the new regulations of 
the In tern a l Revenue D epartm ent, 
we are prepared  to  furnish special 
poison labels for use in selling D e
natured  Alcohol, prin ted  w ith red 
ink on regular gum m ed label paper, 
as follow s:
500 .....................................................  $1.25

1,000 ......................................... 2.00
2.000 ...................................................... 3.50
5.000 .....................................................  7.50

All o rders prom ptly  executed.
Tradesman Company

Grand Rapids

Judson Grocer C o.

Wholesale Distributors
o f

Pure Food
Proilucís

Grand Rapids, Michigan
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W HITE COAL.

What It Would Mean in the Present 
Emergency.

Grand Rapids, Dec. 8—I wish to 
thank  you very much for your edi
torial regard ing  W hite  Coal which 
you have put forw ard in such an able 
and concise m anner. I am going to  
endeavor to  have some of the  tech
nical papers re-prin t your article, be
cause I feel th at a concentra ted  effort 
in behalf of the editors on th is im
p o rtan t subject is the only way in 
which these w onderful resources of 
ours will be developed.

I t  would seem to me th a t the p res
ent coal strike would serve as a m ost 
practical dem onstration  of the neces
sity  of the developm ent of our hydro 
electric resources. Just consider in 
the case of a N ational calam ity, such 
as w ar or a general railroad strike, 
w hat a trem endous help our practical
ly unlim ited resources of w ater pow er 
in a sta te  of efficient developm ent 
would mean to  our country.

I thank you for having put your 
shoulder to  the wheel in this m atter.

H. P. H arrsen .

T hree days a fter the T radesm an 
sounded the note of w arning last 
week in its editorial on W hite Coal, 
the m atter was form ally presented  to 
the U. S. Senate, according to  the 
follow ing Associated P ress report:

W ashington. Dec. 6— IIow  a coal 
crisis, such as the country now faces, 
would be alleviated by the develop
m ent of electric power by w ater, was 
pictured to  the Senate to-day by Sen
a to r Jones, Republican, of W ashing
ton. who urged the Senate anew to 
act on the pending legislation to  per
m it hydro electric developm ent in 
navigable stream s.

T he bill a lready passed in the 
H ouse was laid aside in the Senate 
a t the extra session to  make way for 
the peace treaty.

T he ultim ate developm ent of all the 
power available in navigable stream s, 
the senator declared, would be equal 
to  780.000.000 tons of coal, represen t
ing a value of m ore than 8500.000.000 
—m ore coal than the country  now ac
tually  consumes. A t the same time 
Senator Jones declared, the ultim ate 
developm ent would m ean the im 
provem ent for navigation of more 
than 4.000 miles of the upper reaches 
of navigable stream s and besides de
veloping pow er would develop sys
tem s of w ater transporta tion .

Tw enty-tw o states, m ost of them  
in the W est and South. Senator Jones 
declared, needed the legislation to 
unlock natural resources. Calling a t
tention  to  w ater developm ent which 
he said was now going ahead a t re 
newed speed in Europe and South 
America. Senator Jones declared th at 
if C ongress waited too long before 
acting  it would find Am erican engi
neers. capitalists and m achinery m ak 
ers too busy w ith foreign orders to 
take up the work at home.

T he prospective end of the m iners’ 
strike m akes it easier to  take the long 
look ahead dem anded by Secretary 
Lane as requisite for the solution of 
future coal problem s. Dwelling, in 
his annual report, on the high value 
of coal to ourselves and needy E u
rope. he inform s us th at if we gave 
proper care to  the industrial use of 
coal we could save as much as we 
use for all dom estic purposes:

“In one establishm ent visited by 
the fuel engineers of this departm ent 
during  the w ar a preventable waste 
of 40,000 tons a  year was discovered. 
By changes in the admission of air to 
the furnaces and in the “baffling” of 
the boilers the engineers of the Bu

reau of M ines are confident th a t they 
have been able to  increase the econ
omy of coal in the ships of the E m er
gency F leet C orporation by 16 per 
cent. If  such econom y could be gen
erally  effected, it would m ean the sav
ing of as much coal as France and 
Ita ly  to gether will need in this year 
of their g reatest d istress.”

But we have not m astered  the al
phabet of econom y so long as we con
tinue indifferent to  our w ater power, 
which could furnish 54.000,000 con
tinuous horsepow er, and does furnish 
not m ore than 6.000,000. As Secre
ta ry  Lane says, Germ any. F rance and 
Ita ly  have been forced by the w ar 
to  give m ore a tten tion  than ever to 
hydro electric energy. H ere it is not 
private corporations but the G overn
m ent th a t is inert. Secretary  L ane 
can only express the belief th at “it is 
likely th a t the  long-pending pow er 
bill will soon have becom e law .” Even 
in dealing w ith Congress, hope 
springs eternal in the b reast of Sec
retaries of the In terior.

John A. Lee Effects Change.
M any retail grocers will be in te res t

ed in know ing th at John  A. Lee, an 
old and tried friend of retail grocers 
everywhere, has changed his business 
connection.

He has in the past edited grocery 
jo u rnals—been buyer for wholesale 
g rocery  houses—m anaged the big 
Canned Foods W eek in 1914—ad
dressed m any conventions of retail 
grocers and in later years he has been 
a canned foods broker, selling to  the 
wholesale trade. H e is a recognized 
au tho rity  in canned foods, being the 
au thor of a book, the title  of which 
is How to Buy and Sell Canned 
Foods. T he book has circulated 
widely, being known to canned foods 
brokers and buyers th roughout the 
U nited States, Canada, E ngland, A us
tralia  and British South Africa, A las
ka. etc.

F o r several years past he has been 
connected with the Louis H ilfer Co.. 
Chicago, but has accepted the vice
presidency of C. L. Jones & Co.. Chi
cago, Canned Foods B rokers, Suite 
1503. 130 N. W ells street.

H is new firm is well established 
and has a high reputation  for relia
bility and responsibility.

Mr. Frick’s magnificent public be
quests surprised everybody, not in his 
confidence, by their amount. But they 
also compel admiration for their large
ness of conception. They are splendid 
legacies splendidly bestowed. Having 
himself served as a college trustee, Mr. 
Frick was aware of the hampering con
ditions too often attached to gifts to 
universities. The large sums which he 
willed to Princeton and H arvard appear 
to be almost entirely free from such 
limitations on their use. And his pro
visions for the control and develop
ment of his great art collection in New 
York equally bespeak a mind accustom
ed to think broadly and far ahead. I t 
is little to say that New York nevei 
had a benefaction approaching Mr. 
Frick’s. There is no evidence that he 
ever attended a school of philanthropy, 
but its finest teachings are embodied in 
the terms of his will.

Review of th e  P roduce M arket.
Apples—N orthern  Spy, $3@3.50; 

Greenings, $2.50; Baldwins, $2.50; 
Russets, $2; Stark, $2.25.

B utter—T he m arket is very firm, 
with quotations som ew hat h igher than 
previous quotations. T here  is a par
ticularly  active dem and for fancy 
cream ery a t this time, which is in 
sho rt supply. W e are now having 
the shortest m ake of the year and 
receipts are extrem ely  light. W e do 
not look for any increase in produc
tion until the end of the year. Local 
dealers hold ex tra  cream ery a t 69c 
and firsts a t 63c. P rin ts, 2c per lb. 
additional. Jobbers pay 50c for No. 
1 dairy in jars  and 40c for packing 
stock.

Cabbage—$6 per 100 lbs.
C arro ts—Local produce dealers pay 

90c and sell a t $1 per bu.
Celery— 40c per bunch, stock is ge t

ting  very scarce.
C ocoanuts—$1.40 per doz. or $10.50 

per sack of 100.
C ranberries— L ate H ow es com 

m and $11 per bbl. and $5.75 per y i 
bbl.

Cucum bers—H o t house, $2.50 per 
doz.

E ggs—Receipts of fresh are so 
m eager as to  be scarcely quotable. 
Local jobbers are paying 65c for can- 
died fresh, loss off, including cases. 
Cold storage holders are feeding out 
their stocks on the basis of 54c for 
candled firsts, 47c for seconds and 42c 
for checks.

Garlick—90c per lb.
G rapes— California E m perors, $8.50 

per keg; Spanish M alagas, $10@12 
per keg.

Grape F ru it—$4.25 per case for all 
sizes of F lorida.

Green O nions—Shallots, $1 per 
doz.

Lem ons—California, $6 for 300s and 
$5.50 for 240s and 360s.

L ettuce—Iceberg, $7.50 per crate of 
3 to 4 doz. heads; hot house leaf has 
been advanced in price by the new 
g row ers’ association to 26c per lb.

M elons— Casaba, $3.25.
O nions — California A ustralian  

Brown. $5.50 per 100 lb. sack; Cali
fornia W hite, $5.50 d itto ; Spanish, 
$3.25 per crate for either 50s or 72s; 
hom e grown, $5.25 per 100 lb. sack.

O ranges—L ate Valencias, $5.50@6; 
Sunkist Valencias, $6@6.50; Navals. 
$6.25@6.75.

Potatoes— H om e grown, $1.75 per 
b u .; B aking from  Idaho, $4 per box.

Poultry—R eceipts are sm all and 
are cleaned up on arrival. Local deal
ers pay as follow s:
Turkeys, young T om s and h e n s ..  32c
T urkeys, old T om s .......................  28c
Dux, fancy ..........................................  24c
Geese .................................................... 20c
Fowl, heavy, over 4 lbs..................... 22c
Fowl, light, under 4 lbs..................... 17c
Springs, all average ..........................22c
Old Cox .............................................. 14c

R adishes— H ot house, 40c per doz. 
bunches.

Squash—$2 per 100 lb. for H ub
bard.

Sweet P o ta to es—$2.85 per ham per 
o r $6.50 per bbl. for kiln dried D ela
wares.

T o m a s e s —51.10 per 5 lb. basket 
from  Florida.

The Disturbing E lem ent
All unnecessary friction should be 

elim inated from  a business and the 
people connected 'w ith  it. I t  is de
m oralizing, and life is too sh o rt to 
spent it in an a tm osphere of continual 
discord. Also it is poor business. 
No w orker can do his best under 
such conditions. I f  em ployers should 
estim ate in m oney w hat portion  of 
the pay roll is paid out in exchange 
for time and energy th a t are consum 
ed by unnecessary  friction it would 
place good nature  a t a high premium .

In speaking of th is recently, the 
p roprie to r of a large business rem ark 
ed: “I have figured it out as a plain 
business principle and I can’t afford 
to keep in m y employ people who 
prove to  be a disturbing, discordant, 
disagreeable elem ent. Y ears ago 1 
saw th a t m ost friction in business 
could be traced to  a few individuals 
who upset and discourage m ost of the 
people around them . W e have a rule 
which gives the chronic disturber, sa r
castic kicker, o r knocker, an oppor
tunity  to  reform  or resign.

W e have had to  lose some capable 
men, some of them  high up in the o r 
ganization, but I am sure the business 
has gained by the loss. I t  m ay be 
hard on the individuals, but it is cer
tainly a boon to the people around 
them  whose lives are m ade m iserable 
by those who fostered  disagreeable 
natures. Elim inate friction, ‘In  U nity  
there  is S treng th .’ Pull together. 
You can 't where there  is a knocker, 
chronic kicker, pin sticker, or gallery 
player—so oust him .”

W aldo Pondray  W arren .

Hard Luck.
Clerk—W e can’t pay you the tw en

ty-five dollars ,on this m oney order 
until you are identified.

M an—T h a t’s tough. T h ere ’s only 
one m an in towrn who can identify me 
and I owe him twenty.

i HCBIIL

A N A T IO N A L  CASH R E G IS 
T E R  A N D  N. C. R. C R E D IT  
F IL E  will help you m ake more 
money. T here is an N. C. R. Sys
tem  built to fit your business. Call, 
Phone or W rite  for com plete in
form ation. L iberal exchange p rop
osition.

R epairs m ade here by A uthoriz
ed Fac to ry  M echanics. Com plete 
L ine of Supplies.

T H E  N A T IO N A L  C A SH  
R E G IST E R  CO.

Downey Hotel Block, LANSING, MICH. 
(Main Office for Central Michigan)
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