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¥  E T  every  American, every lover of liberty, 
'  every w ell-w isher of his posterity, swear 

by the blood o f the R evolution never to  v io 
late in the least fparticular the laws of the  

country and never to  tolerate their violation  
by others. Let reverence for the law s be 

breathed by every American m other to  the 

lisping babe that prattles on her lap; let it be 

taught in the schools, in  seminaries and in  

colleges; let it be written in primers, in spell
ing books, and in almanacs; let it be preached 

from the pulpits, proclaimed in  legislative halls 

and enforced in courts of justice. And, in  
short, let it becom e the political religion of the 

Nation; and let the old and the young, the 

rich and the poor, the grave and the gay of 

all sexes and tongues and colors and condi
tions, sacrifice unceasingly upon its altars.

Abraham Lincoln'.
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Assets «3.999.5M.M m Insurance in Force $55,088,0M.M

I æ e e  M m i i t ü  G o m ^ r r

Offices—Grand Rapids, Mich.

Has an unexcelled reputation for its

Service to Policy Holders
$4,274,473.84

Paid P olicy  Holders Since Organization
C L A U D E  H A M IL T O N  

V ice -P res .
J O H N  A . M c& ELLA R  

V ice -P res .

WM. A. W A T T S  
President

R A N S O M  E. O L D S  
C hairm an o f  Board

R E L L  S . W IL S O N  
S e c 'y

C L A Y  H . H O L L IS T E R  
T reas.

SURPLUS TO POLICY HOLDERS $477,509.40

Do you realize how many more sales you can 
make by explaining to your customers 

the wonderful power of—

Fleischmann’s Yeast?
It is the best known skin clarifier.

T H E  F L E I S C H M A N N  C O M P A N Y

Judson Grocer Co.

Wholesale Distributors

o f

Pure Food 
Products

Grand Rapids, Michigan

L ily  W h ite
“The Flour the Best Cooks Use”

R etains a ll th e  n a tu ra l, delicious flavor o f  th e  w h eat 
b e rry , w hich  in  tu rn  is im p a rted  to  th e  b read  b aked  
from  it.

M ak ing  L IL Y  W H IT E  F L O U R  is m ore th a n  ju s t 
g r in d in g  up th e  w h e a t;  it  is m ore th a n  m erely  ta k in g  
o u t th e  b ran  an d  m idd lings. In  fa c t, m ak in g  L IL Y  
W H IT E  F L O U R  is th e  w’ork  o f a n  e x p ert. T h e  w h e a t 
used is th e  very cho icest o b ta in ab le , w'hich is c leaned  
four tim es, scoured  th re e  tim es an d  ac tu a lly  w ashed be
fore g o ing  on to  th e  rolls for th e  first b reak .

E v ert7 a tom  o f u n d esirab le  m ate ria l an d  d ir t  is e lim i
n a te d  from  L IL Y  W H IT E  F L O U R , an d  th e  n a tu ra l 
flavor o f  th e  g ra in  is re ta in e d , m ak in g  i t  possible to  
produce such delicious b read .

Y our m oney back if  you dtf n o t like  i t  b e tte r .

VALLEY CITY MILLING GO, 
Grand Rapids, Mich,

Ads like th ese áre being run regularly and continuously in th e principal 
papers throughout M ichigan. You w ill profit by carrying L ily W hite  Flour  
in stock  a t  all tim es, thereby being placed in position to supply th e dem and  
w e are helping to create for L ily W hite  Flour.

Washing

Family Size 24s 
Powder Not Hurt the Hands

through the jobber—to Retail Grocers
25 boxes (a> $5.85- 
10 boxes (a),, 5.90- 
5 boxes @ 5.95-

2 boxes (a) 6,00_

_5 boxes FREE, Net $4.87 
.2 boxes FREE, Net 4.91 
1 box FREE, Net 4.95 

,y2 box FREE, Net 5.00
F. O. B. Buffalo: Freight prepaid to your R. R. Station in lots of not less than 5 boxes. 
All orders at above prices must be for immediate delivery.
This inducement is for NEW ORDERS ONLY—subject to withdrawal without notice.

DEAL 1926

Yours very truly, |

Lautz Bros. & Co., Buffalo. N. Y.
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MICHIGAN TRADESMAN
(L'nlike an y  o th e r  p ap er .)

Each Issue Compl et e  in Itself .
DEVOTED TO T H E  B E ST  IN T E R E S T S  

___OF B U SIN ESS MEN.

Published W eek ly  by 
T R A D E SM A N  C O M PA N Y  

Grand Rapids.
E  A. STOW E, E dito r.

Subscrip tion  P rice.
Tw o dollars per y i a r, if paid  s tr ic tly  

in advance.
T hree dollars p e r y ear, if no t pa id  in 

advance.
C anad ian  subscrip tions, $3.04 p e r year, 

payable invariab ly  in advance.
Sam ple copies 5 c en ts  > ach.
E x tra  copies of c u rre n t issues, 5 cen ts ; 

issues a m onth  or m ore old, 10 c en ts ; 
issues a y ea r or m ore old, 25 c en ts ; issues 
five y ea rs  or m ore old. $1 .
E n tered  a t  th e  T'ostofifice of G rand 

R apids u n d er Act of M arch  3. 1S79.

P R O D U C T IO N  IN C R E A S IN G .
By extending longe r disc omits  the
iding factors in tinc prod(action of
ess g inghams have gl veil jobbers a
■tier opportunity foir mere'handismg
id have given enout ragenrcut to the

legitimate function of a jobber in 
placing advance Orders. I ’rices arc 
very high, measured by other times,  
but some of the largest distributors  
have stated that they were not as 
high as t h e y  w e r e  prepared to see for 
fall delivery. In any event, the buy
ers win i have been placing antic
ipatory requests for goods have m an
ifested an absorbing power for m er
chandise quite out of the ordinary, 
and certainly far beyond what was 
anticipated by those who looked for 
a restriction of consum ption due to 
high prices.

The coil on flannel husincs s for fall
is being cl used in vc ry quidkly. T he
largest pioducers 1lave soih.l more
th an they can turn out am 1 will  be
forced to cut down orders. Produc-
tion is sli 11 unable to keep up with
the deman d as inani!iested by the lay-
ing down of orders 1>y reput able buy-

It is si; ited that blcache< l cottons
W i l l  be IX■vised upward in som e in-
stances wlhere price;i have 1)eeu held
below  the parity o f value on gray
cloths.  T he gray c loth markets are
sh o w i 11 g 11 e sitai ion, and tho:se factors
wl io doprili 1 upi. >n tree accès s to bank
capital! for the c¡ouduct i it their future
Du ss are tak; i il g wanning from the
ri>-e ii i rat o. ir1 the IT•den tl reserve
banks. Hi gh imoney is cc•rtain, til-
tilnate ly, 1>) me■an tighlL minicy ,  and
l>rmiei it ha nker s know that high in-
u rest rates mean in their las;t analysis
ani ad ded (pies lion COncer ning the
ah ility to i i■ ay the princi pal.

A rosisi: i n e e that is. Olu inous is
he ing show n in the silk mar ke Is. Re-
ta ih-rs are not iordering silk s as free-
ly as they• die1 last y ear, and silk
in ;aunt actur ers, called o n t<i pay ex-
tr;aord in ary prices for raw s held in
tli is C(mut ry in abundan ce, iire not as
svi lling as 1¡hey were to g o  -on paying
without regard to cost.

T h e  status of  the woolen  industry
Wl mid ho c lean •r if it were certain
th; it the winrst i:s over in dealing with
lai mi-. But it is known that radical
eh ■meats ei imita d labor unionism in
oh »thing am 1 fa brie manufacture and
an outbreak is predicted. 1 his will
in it he trou bluse mie to the leaders of
tin • worker s in many instances,  as
tin •y very ft a likl y state their belief in
a limitation of  production as a means  
of economic war. There is less of 
a desire to push prices up than there  
was, and it remains with the retail 
trade to determine w hether Such ad
vances as  are now talked of are going  
to he permitted.

The Federal Bureau of Chemistry  
i; informed that large quantities of 
teas grown on the island o f  Java  
from seed produced in Ceylon and 
India have recently  been imported  
into this country. These  teas are 
similar to Ceylon and India teas, and 
apparently have to some extent been  
labeled and sold as Ceylon and India 
teas. The regulations for the en-
fore cm <■nt oif the Food aimi Drugs
Act pn »hi hit the iisc of a gee »graph-
irai tun ne in r onn iectimi w itli a food
<>r d h i l:: prill luci  Ul U manuf aetured or
pn iduci •il in the pi; ice indie atei 1. when
s \ ich n ;innç may g ive a fai se ■impres-
>ioil of th > ri gin «of the ar•tifi e. l eas
grown in Ja va slu.mid not he labelo 1
with o theT g e o g n ¡iphical :names, re-
gañiles s üí their similarii[y 'to teas
product ■d in other count rii.w.

T R IB U T E T O  T H E  K N O C K E R .
A iter• ( ;Ulf1 had finished the rattle-

snak e. tin: toad and the vampire, he
had solme awful "s ubstance " k•ft with
which 1 ni aide a knocker. ” A knock-
e r i s a tw 11-leggiod anim al with a
corkscj■ e w soui, a w ater-so g ge d lirain
and a combination backbone made of
jell) and glut Whe re 'other people
ha vie the ir hertr t s, he car ries a tumor
of rotte n prim:iplies. Whe u the knock-
er come s do wn the street, honest
men turn then• hlacks, the angels  weep
tear s in beavitm and the devil shuts
the gate s of In•11 to ke ep him out.
Xo man has a rigln to knock so 1 mg
as there is ;El pool of water deep
elio ugh to dr own hi s 1)ody in or a
rujie to hang his care ass with. Jmías
I scurii »t \Yas a etenti enu in coin j>ared
to a kn octcer., for after 1iet ray ing his
Master he hiad i*nou gh charade■r to
hang hi ms elf. anc1 a 1v not;ker has not.

Joscp h 1>ruwn has retired from the
manage me nt of the ( ii-and R:apids
Salvage c o. t o eMiga,ge in the jtaper
stock and me•tal businesss on his own
account i b ■ ha s a<knitted his two
sons, E manne■1 and Li mis , to the Part-
nership. w hie ll w ni hc known as Joe
Brown & So ns. Th e new firm will
lie loca ted at 4.15i to 441 South Ionia
a v e n u e .

W H Y  SO O N E  SID E D ?
T h e  Federal Court in Grand Rapids  

starts to-day on the trial of a cause 
which involves the good name ot more  
tban a hundred men. the utilization of 
a thousand witnesses and the e x p e n 
diture of several hundred thousand  
dollars. The chief defendant is taken 
from his seat in the United States  
Senate, where the country just now  
needs men ot his type to solve the 
perplexing problems which have been 
precipitated by the war and the ab
sence and illness of the Chief E xecu
tive of the Nation. T h is  man threw  
himself  into war Work with ail the en-
e r g y h e  c o u l d COin m a m 1 a m 1 g a v e Ili;
tw <» s o n s  t o  t h e s e r v i e e o f t h è  c¡ uun-
t ry at a t i m e  w he 11 . \  111 C■rica u e e d t 'il al l
t i le y o u n g  m e i i w h o  w e r e  ;d i t e  t o  ( lo
t he ir d u t y .

11 1  t h e  c i t y ot D e  tri lit ; i t ;  a m a n
W’il o  u t t e r e d arHi T u e ad bri  >a<¡ l east
ov t ■r t h e  X a t i o n l l i d . y a l  ;sent i l ia e n t s
at th.  I i e g i nn i n g  < » t t h e w a r  ; w h o

w e !■; ; he  l i mi t t o  kee l > h i s o n l y • s o n
f n  *m  d o i n g  hi ; . .i lit y du r i ng t h e  ytreat  -
e>t c i s i s  wl l i l •h e v e r  -c o n  ft-onte! 1 t h e
A m e r i c a n  p e o ph •; wi n i |»r< il iahly e X ;
pel i il e l l . e i t 1 1 1 ■r Perse mall . ' ,■ or by
p n i xy,  t w i c e  a ; m u c h m o m ey t o s e e k
an e l e c t i o n  t o t h e  U n i i :ed Sd a t e s S e n -
at e a> hi s  -net e s s i u l a n f ! pat riot  ie

op]p o n e n t ;  wh o u s e d t h e p i ov i •r o f
m e m e y  t o  i n t i m i d a t e  h: i n k s a n d  1b a n k -
ers w h o  h e l d i c l u b o v e i - h i s l i un-
( i n ■ds o f  a g e n ts a n d  fo r c e .1 t h e m  t o

Ml] «port  h i s  inUHd i d a e y i m p e n a l t y  o  f
rei n o v a i .  l i e u try f o r d s i t s  1l a c k  im h i s

va:yv c h a i r  a n d s mi l e •; s; i n l m i ¡cal i  y
oV<er t h e  fact th:at h i ; f r i en dshi j ) w i t h
t in • ( h i e !  l.N VCut  ive o f  Íh e  N[at i on
en;ahl e> h i m t o p u n i s h hi ;  e n e l i d e s
t in o l i g l i  t h e  i■ m p l o y mi ■nt i if ( i l v e r n -
UK■nt m a c h i n e ry a n d  t h e  e Xjiem l i t urc
of t h e  p e o p l e ■*s m o n  v;y ul; i n d e s t i m i  y

list •d b y  po l i t i tea 1 part i [ sans t o  (i h t a i n
d a r k  l a n t e r n ■ s t i m o n y  h►e ( o r e t h e
ill: i>t in f a m m i s j u d i c i a l  tri l u m a i e v e r
toi t era t e d  in i f ree c o u n t  ry• - t h e
gr,a n d  j u r y  sy >t<em.

1; t h i s  fair lay ?

L i n c o l n  an d !>ÎOOSCVI.dt w imit i s c  i »r ii
t o r e s o r t  t o  s uc h mi dierbai t i l ed m e t l i -
0(1 s t o  p u n i s h a pol i t i c ■al P »e an il p a y
a p o l i t i c a l  de ht . Unif or t unat e l y ;. t h e
spirit of fairness and the theory of  
the square deal are not now very  
much in evidence in \ \  ashington.

The Dem and for U niform  Food Law.
There has a lways been a pretty  

strong tendency toward uniformity  
of food, feed and drug laws, with re
spect to adulteration and misbrand  
ing. T hese  terms have been defiined 
in almost verbatim language not only  
by the States and the United States  
but also by the great powers of the 
world. The wonder is that there i 
s o  much uniformity rather than s o  
little uniformity.

Lack of  uniformity obtains almost

so le ly  in connection with questions  
that are generally  conceived to be 
debatable. The laws regulating the

are notable exceptions. But in co n 
sideration of the fact that milk i; a l 
most  a purely local problem, milk 
law; for one locality must of neces-

But even the lack of  uniformity in

most part more apparent than real. 
Most of  these special laws are but 
the “explanation s ” or “interpreta
tions" of general food and drug laws. 
These  special laws are more easily  
and econom ically  adminisered, and 
therefore should he encouraged w ith
in limits.

The Forces for Uniformity.
In addition to the influence of  the 

trade interested in interstate  co m 
merce, the intluenee and effect of

formitv.

o l d  M . . r a , g e  l a w s  a m 1 o t h e r s  h a v e

e i a t - - " : >r t h e  c o m ' ¡ d u r a t i o n  a n d  

b o d i m

"

m a k e  r e c o i n  m e n  d a t i o n : ; t o  t h e  p r o , ) -

e r  a u t h <  »ri t i e ;  c o n c e r t l i n g  t h e  l a w s

w h i c h  t h e y • a r e  a d m i n i

l o b i )  v i s t s . n o r  d o  t h e y

c r e i s c  t h e l e g i s l a t i v e
¡ ‘ ' " i n ’ " " ' '  - n r '

e a c h  o t h e r , , d o  m u c h  t o r

t i o n  o f  i n  
f o o d  i n d  f

t i f o r i n  g e n e i

b y  t h e  a d . - , , -

T h e i r  g r  
i n  thi -s  t h a ï i i n  a n y  d i r e c t  e c o r t  t o  p i t

v e r b a t i m  1a w  ; O i l  t h e s t a t u t e  h o o k s .

1. S .  A t i h o t t .  C h i e f F e d e r a l  h o o d

1 n s , »cet i« m B o a r d .

T h e  U n i t e d  S t a t e ; n o w  d e v e l o p s

s  : n n c t h i n g o v e r  f i v e m i l l i o n  h o r s e -

p o w e r  f r o i n  i t ;  w a t e r s . o r  m u c h  m o r e

t l o u t  a n y  i > t h e r  c o u n t r y ,• i n  t h e  w o r l d .

I n  p r o p o r t i o n  t o  {»opt t l a t i o n  a n d  i n -

( l t i ' t r y .  h o i w c v e r ,  w e  3l a g  f a r  b e h i n d

C a p a d a  a n id S c a n d i n a v ia .  w h i l e  I t a l y

a n d  F r a n o c a r e  e x h i b i t i n g  m u c h  m o r e

a l e r t  n e s s  t o  t h e i r  o p p t i r t u n i t i e s .  T h e

n e w  k r v m ¡¡■Ii l a w  f o r t h e  h a r n e s s i n g

of t h e  Rill m i '  i ;  e x p e c t ¡ e d  t o  g i v e ,  f o r

a n  e x p e n d it t i r e  o f  a  1l a l f - h i l l i o n  d o l -

l a r s ,  e u e r ; g y  é q u i v a l e u t  t o  7 6 0 , 0 0 0

h o r s e ] h »we r.  W e  n e e d 1 a  w e l l - r o u n d -

e d  d e v e l o p i n t e n t  o f  o u r p o w e r  r e s o u r c -

e s .  R e c e i it e v e n t s  h a v e  s h o w n  t h a t

t h e  t a x  u p o n  o u r  o i l  a i i d  c o a l  m u s t  b e

l e s s e n e d  «>r w e  s h a l l f a c e  s e r i o u s

hardships.

An honest  man is hurt by praise 
unjustly bestowed.
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Annual Round-Up o f the W orden  
Forces.

T he annual round-up of the ex
ecutive, office and trave ling  forces of 
the W orden  G rocer C om pany was 
held a t the P en insu lar Club last S a t
u rday  afternoon . A fter an ample 
d inner had been discussed and tbe 
c igars passed, P resid en t Rouse in tro 
duced several speakers, all of whom  
m ade m ost in te res tin g  rem arks, as 
follow s: L ieut. F e rry  K. H eath . C har
les W . Garfield, W m. S. Cooke. M. R. 
C arrie r and H. U. B iggar. L ieut. 
H eath  told of his experiences as an 
executive officer for the l*. S. Grain 
C orporation  in F in land. T he ro ste r 
of those  p resen t is as-fo low s:
G uests of H onor.

F e rry  K. H eath .
H eber A. K nott.
C larence J. Farley.
E. A. Stowe.
W . Carl Battis.
L. F. Pye.
Jo h n  J. Green.

D irectors.
Chas. W . Garfield.
W m . H. Gay.
N. F red  Avery.
Van Cleve Ganson.

Officers.
Guy W . Rouse, P residen t.
R. J. P ren d erg ast, V ice-P resident.
H . P. W incheter, Secretary .
T . J. B arker, T reau rer.

G rand R apids H ouse.
D. F. H elm er, m anager of coffee 

departm ent.
C hester V. Fuller, coffee salesm an.
E. J. H a rt, m anager tea departm ent.
J . J. M cM ahon m anager cigar de

partm en t.
Saul J. Benyas, cigar salesm an.
C. P. Ryan, cigar salesm an.
K ent B uttars, cigar salesm an.
Carl Fink, cigar salesm an.
Glenn M erveau, cigar salesm an.

O laf P ohnson , c igar salesm an.
Jos. L. Petz, cigar salesm an.
E. J. W atson , c igar salesm an.
L. L. Colton, cigar salesm an.
W . H. W heeler, cigar salesm an.
T. B. Carlile, buyer.
J. W . Quinn, house salesm an.
R. Sim ms, house salesm an.
L. R. V ercoe, house salesm an.
W . H. W heeler, house salesm an.
A. C. W alker, cashier.
L. T . H anson, sh ipping clerk.
A. P. A nderson, trave ling  salesm an.
F. E. Beardslee, traveling  salesm an.
L. B erles, trave ling  salesm an.
E. C. Below, trave ling  salesm an. 
W m. D eK uiper, trave ling  salesm an. 
E. A. C randall, trave ling  salesm an. 
A rie D onker, trave ling  salesm an.
P. F. Dykem a, trave ling  salesm an. 
Geo. W . H askell, trave ling  sales

man.
J. J. H a rtg e r, trave ling  salesm an. 
W . W . H ubbard , Jr., trave ling  sales

man.
W ill Jones, traveling  salesm an.
V. M. Johnson , trave ling  salesm an.
E. E. K raai, trave ling  salesm an.
A. L oughery , trave ling  salesm an.
G. A. L indem ulder, trave ling  sales

m an.
A. E. M otley, traveling  salesm an.
W . E. Sawyer, trave ling  salesm an. 
P. Van E ss trave ling  salesm an.
A. V erM erris, trave ling  salesm an. 
Dick W arner, trave ling  salesm an. 
G. A. W inchester, trave ling  sales

man.
K alam azoo Branch.

W m. S. Cooke, M anager.
G. R. Clark, A ssistan t M anager. 
C harles M cC arthy, Office M anager.
F. A. Saville.
J. P. Bosker.
H . Brakem an.
A. M. Hall.
D. G. Fox.
C. B. Cook.
H . Bauer.

’ J. J. L inihan.
M. J. Scott.
W . J. Borden.

J. T. T row bridge.
A. F. Schwalm.

L ansing  Branch.
M. R. C arrier, M anager.
H . U. B iggar, A ssistan t M anager. 

David W . Caldwell, C redit M anager. 
W . E rie  Lem on.
George H. H iggs.
R esell S. Loyd.
C harles C hristopher.
George H. Russell.
A ndrew  C. B arber.
M ervin J. Boyer.
V ictor E. S tephens.

F red  H. W arner.
Laurence A. W righ t.
P e te r  Sum ner.

M usic was furnished by 
Jam es F ran c is Campbell.
George A. M urphy.
H aro ld  Tow er.

Glen Finch and H is N ew  Line.
M ears, Jan. 27—Glen Finch is on 

the road again w ith a different kind 
of ware. No m atte r w hat kind of 
goods he sells Glen is alw ays there. 
He used to  sell H ood rubbers, to  cov
er tbe feet of man. Now he is try ing  
to  cover the o th er end and he will 
do it if he can. Glen called on me 
one day last week, the fourth  day he 
was out. Is he acquain ted  w ith his 
line? H e is, w ithout a doubt. C an’t 
see how he learned  so m uch in so 
sh o rt a tim e as that, but Glen is not 
solid ivory beneath  his Fedora  hat. 
T h a t guy can stop  up both  his ears 
and close his good rig h t eye and 
quicker than  scat distinguish a R ock
ford sock from  a T eck tie. H is goods 
are swell, but, best of all, is his line 
of ladies’ hose. I guess he show s 
them  first of all in every  place he 
goes. Now th is m ay be because 
hosiery  is nearer to  the feet and 
closer to  the rubbers he sold from  
Ionia street. H e goes a fte r stocking 
sales like a baby a fte r m ilk and calls 
each pair by their first nam e, espec- 
iallly those m ade of silk.

C hronic K icker.

Gabby Gleanings From  Grand Rapids
Grand Rapids, Jan . 27—T he E xecu

tive Com m ittee of the M ichigan S tate 
Pharm aceutical A ssociation will hold 
a m eeting  in the H otel M ertens F ri
day afternoon . T he com m ittee is 
com posed of the follow ing gen tle
m en: E. W . Austin, M idland, chair
m an; D. G. Look, Low ell; D. D. 
A lton, F rem o n t; G eorge H. G rom 
m et, D etro it; J. H. W ebster, D etro it; 
C. E. W ilkinson, L ansing ; F. J. 
W heaton, Jackson. A t 6:30 p. m. the 
Com m ittee will be the guests of the 
M ichigan Pharm aceu tica l T rav e le rs’ 
A ssociation at a d inner at the same 
hotel.

Irrep ressib le  W alte r  E. M cllinger, 
form erly of Grand Rapids, but now 
a resident of E ast San Diego, Cali
fornia, has announced his candidacy 
for the office of assem blym an from 
the 80th d istric t. T he d istric t com 
prises all of San D iego county  o u t
side of the city itself. Mr. M ellinger 
has been a residen t of E as t San D iego 
for th ree  years, during  which tim e 
he has taken an active p a rt in civic 
affairs. D uring his term s as secre
tary  of tbe San D iego County Farm  
Bureau F a ir he has come in close 
con tact w ith the g row ers and has 
m ade a study of the needs and possi
bilities of the ag ricu ltu ra l section of 
th is county.

J. S. M acG lashan, for m any years 
w ith the P ra tt  & F arm er Co., N. Y., 
is now located in Chicago and identi
fied with the house of W orm s & 
Loeb. Mr. M acG lashan has m any 
friends in M ichigan who will be glad 
to  learn th a t he has m oved W est.

W ilson H u tch ins has been elected 
A ssistan t T reasu re r of the H azeltine 
& P erk ins D rug Co., a new office 
created  by the stockholders a t the 
annual m eeting  th is m onth. T he new 
official has received a careful tra in ing  
for the position  and en ters upon his 
new duties full of hope and prom ise.

T he W ays and M eans C om m ittee 
of Absal Guild, A. M. O. B., had a

Coffee A nnouncem ent
Beginning this morning our roasters will be in 

operation and we can fill your orders as fast as you 
require the goods, and of course our usual high stan
dards of quality will be maintained regardless of mar
ket conditions.

We wish to take this opportunity of thanking you 
for your patience, and the consumer for his patience 
in waiting for the plant to be rebuilt and started in 
operation, and we can again assure you that from now 
on we shall be able to deliver each day such quan
tities of freshly roasted coffee as your trade demands.

W o r d e n  Q r o c e r  C o m p a n y

G R A N D  RAPIDS—K A L A M A Z O O -L A N SIN G

We are very much pleased to tell our customers 
that we have at last completed the improvements in 
our Coffee Plant.

We have doubled our capacity which now gives 
us an output of roasted coffee per day that will take 
care of the demand.

In addition to this we have installed the most 
complete packaging equipment that is made, and no 
amount of money can purchase a better plant than 
we have now.

TH E PROMPT SHIPPERS
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luncheon and m eeting  Satu rday  and 
gave out the follow ing news for the 
m eeting to  he held Saturday, Feb. 21. 
The business session will be called 
at 2:30 in the a fte rnoon  and there  
will be a  class for initiation. Ju s t 
what will be the na ture  of the en te r
tainm ent features, they  are no t yet 
ready to give out, but as they  m eet 
again next Saturday  to  b ring  their 
plans to m aturity , m ore details will 
be given in next week’s issue of the 
T radesm an. T hey prom ise the  entire  
day will be a hum dinger. W e do not 
know just w hat the w ord m eans, but 
they say it stands for som ething good 
in Bagdad, so le t’s w atch for nex t 
week’s issue and see w hat is in store  
for all Bagmen. T hey did say there  
would be a dandy R oyal easy chair 
given to som eone to  lug home.

R eturned w ar w orkers from  T u r
key report th at the T urk ish  women 
are rapidly m aking the tran sfo rm a
tion front trousers to  sk irts, which 
la tte r  is becom ing the badge and em 
blem of au tho rity  the w orld over, 
and will bear double significance in 
newly epantsim ated Turkey.

W hen the K entucky pro fesso r an 
nounced his discovery of a w ay to 
tu rn  lead in to  gold he found nobody 
listening. H is audience was busy 
searching for som ebody w ho knows 
how to turn  gold into ham  and pan ts 
and eggs and shoes.

Keeping books on the fam ily ex
penses is very fine for a rriv ing  a t the 
am ount of the grocery , laundry  and 
m ilk bills, but it offers no clew con
cerning the m oney th a t ought to  be 
left but isn’t.

W . J. K neisly has taken the S ta te  
agency of the D ayton D isplay F ix 
tu re  Co., D ayton, Ohio. H e will m ake 
his headquarters in D etro it, but is 
devoting a m onth o r so to  the Grand 
Rapids trade, w ith headquarte rs a t 
the Cody H otel.

W alter S. Law ton, chairm an of the 
I ransportation  C om m ittee of Grand 
R apids Council has sent a le tte r  read 

ing as follow s to  J. D. M cD onald, G. 
P. A., Chicago; H. E. W hitten b erg er, 
Federal M anager, D etro it, and H. D. 
C orcoran, G eneral Superin tendent, 
D etro it: “Five hundred com m ercial 
trave lers living in Grand R apids and 
m em bers of Grand Rapids Council 
respectfu lly  petition  you to  use your 
influence in the resto rin g  of passen
ger trains fo rm erly  run and know n as 
Nos. 20, 21, 22 and 55. W ith  the com 
ing of spring  and sum m er traffic we 
cannot bu t believe th a t the  enorm ous 
freigh t and passenger business which 
is aw aiting  th a t service, no t only out 
of G rand R apids and in terven ing  
points, but from  the Saginaw  V alley 
as well, would am ply ju stify  the re 
tu rn  of these trains. W e would also 
call your a tten tio n  to  the leaving 
time of train  No. 58 out of Grand 
Rapids, which m akes it a lm ost im 
possible for m any of our m em bers to  
reach on account of local s tree t car 
service, and also the late a rrival a t 
n igh t of train  No. 57.”

T he m anager of a New Y ork hotel 
has the doorm an hand all m o to rists  
a sm all booklet w hich con tains a 
sm all m ap of the vicinity w ith a black 
line show ing the d irect way to  the 
garage. T he driver, a fte r the party  
has registered , if unfam iliar w ith the 
city, uses the booklet as a guide. H e 
is, therefore, spared the inconven
ience of finding out for him self "how 
to  get to  the nearest garage.” Guests 
are na turally  appreciative of this 
service.

T he  hotel and garage in th is case 
happen to  be under the sam e m an
agem ent, but w here m anagem ent is 
separate  the sam e plan could be used 
to m utual advantage.

I t  is fine to  know th a t the coal 
m iners and opera to rs  are once m ore 
m ining and operating  to  norm al ca 
pacity, and to  feel th a t we m ay get 
th rough  the w in ter in com parative 
com fort. Indeed, such is the  na tio n 
al faith in the coal in dustry  now th a t 
we imagine the M ay and June sales

of coal for next w in ter will break  all 
records for sum m er buying in th at 
com m odity.

In F rance, if there  are six children 
in a family, the whole family, includ
ing the paren ts, m ay travel on half 
fare. In th is country , if there  are 
six children, fa ther sends m other and 
the children on ahead and pays full 
fare for him self on the next train  to 
avoid helping care for the  children.

T he R ohti-R yan Shoe Co., M ilwau
kee m anufactu rer of m en’s welts, will 
be represen ted  in M ichigan and 
N o rth e rn  Ind iana  by W arren  B. 
George, for the past ten years with 
the Rich Shoe Co. Mr. George en
tered  the Rich organization  as m an
ager and buyer for the Julia  M arlowe 
shoe store  which the com pany fo r
m erly conducted on Grand avenue, 
Milwaukee, and for the past seven 
years sold Ju lia  M arlow e shoes in 
M ichigan and Indiana.

Miss E lizabeth  P o rte r, w ho has 
gained an enviable repu tation  as the 
m anager of a ladies’ ready-to-w ear 
house in K alam azoo under the style 
of the E. A. P o rte r  Co., will open a 
sim ilar store  in G rand R apids in 
about two weeks, occupying one of 
the sto res in the M onum ent Square 
building on W est P a rk  street, under 
the style of the P o rte r  Shop. Miss 
P o rte r  will devote two days a week 
to her G rand Rapids establishm ent, 
which will be under the d irect p e r
sonal m anagem ent of her neice. F o r 
years m any G rand Rapids ladies have 
purchased m ost of th e ir garm en ts of 
Miss P o rte r  because of her rem ark 
able judgm en t and excellent taste . 
H e r advent in the Grand Rapids field 
will be the occasion of m uch re jo ic
ing by th is class.

W . E. W allace, who is road rep re 
sentative for the local b ranch of 
B u rr ham, S toepel & Co., Was m arried 
last S aturday  to  M rs. F lorence Do
lan, at the hom e of her m other, M rs. 
M innie L. H odges, 458 Glenwood

avenue. Mr. W allace has been m ak
ing his headquarte rs in Kalam azoo, 
but from  now on he will be located 
at the home of Mrs. H odges.

John  Seven, who has been engaged 
in the wall paper business a t 6 56 
W ealthy  street th irty  y ears—tw enty- 
seven years as re ta ile r and th ree  
years as job b er—has sold the stock 
to  his son, John  H. Seven, and L.
E. Cole, who will continue the busi
ness at the sam e location  under the 
style of the John  Seven Co. M r. 
Seven has been associated w ith his 
fa ther for the past eight years. Mr. 
Cole has been on the road four years 
for the J. B. Pearce Co., wall paper 
jobbers, Cleveland, Ohio, covering  
M ichigan trade. John  II. Seven will 
be office m anager of the business, 
while Mr. Cole and C. B. Seven will 
cover the re ta il trade of M ichigan 
regularly . T he house has secured the 
M ichigan agency for the Benjam in- 
M oore line of paints.

Jam es M. Golding (A. K rolik  & 
Co.), D etroit, spent Sunday in Lake- 
view and came around by Grand 
Rapids to call on his m any friends 
in trade. Mr. Golding looks b e tte r  
than  he has for years—which is say
ing som ething, because he alw ays was 
a good looker. He is very happy in 
his p resen t position, which has g rea t
ly increased in dim ensions and use
fulness under his adro it and energetic  
m anagem ent.

A ddition to  F ac to ry  Building.
F. A. P a trick  & Co., D uluth, m anu

facturers of the w ell-know n line of 
P a trick  m ackinaws, are building a 
large addition to their factory  on 
W est Superior street. T he new build
ing will be th ree  stories, of fire proof 
contruction , and will increase the 
floor space of the p lan t sixty per 
cent.

Mr Retailer:
Table Talk Coffee 
is Cood.

Blended with a view of 
pleasing the L a r g e  st  
number of Consumers.

Recommend
Table Talk Coffee

WATCH YOUR BUSINESS CROW

ASK OUR 
SALESMAN

He Can Tell You 
“O” How Good It Is

H E
H A S

T R I E D
I T

W O N ' T  Y O U ?

SOLD BY ALL OUR HOUSES

N A T IO N A L  GROCER COM PANY
Detroit Grand Rapids Saginaw Bay City Jackson Traverse City
Cadillac Port Huron Escanaba Sault St. Marie Lansing Decatur, III.

South Bend, Ind.
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M ovement of Merchants.
E d g erto n —Bemis & S tan ton  have 

purchased Jo h n  G lanville’s g rocery  
stock.

Ishpem ing— Ed. D. B erg lias open
ed a casli and carry  m eat m arket at 
215 C leveland avenue.

M arquette—G ust E rickson has en 
gaged in the m eat business at the co r
ner of C rescen t and X orth  T hird  
s tree ts

Reed C ity— E. A. Conklin and W . 
J. C ornell have form ed a co -p artn er
ship to  handle Buick cars in this 
te rrito ry .

L eonidas—C. R. W hite has sold his 
grain e levators to  F rank  C. W olf, re 
cently  of W olcottville , Ind., who has 
taken possession.

F rem o n t—A ngus S tew art has sold 
his d rug  stock to  George B aars, who 
has been the reg is te red  pharm acist 
a t the  store  for several years.

Shepardsville — T he grain elevator 
of A. B. Bullard & Son was burned 
to  the ground Jan. 21, causing a loss 
of m ore than $4,000. which is p a rtia l
ly covered by insurance.

Jackson—C harles H. M anzer, g ro 
cer a t 221 E ast Main street, has sold 
his stock and store fixtures to Joseph 
O ’L aughlin , who will continue the 
business as a branch to his M ichigan 
avenue g rocery  store.

B attle C reek— Mrs. George S te r
ling. of P ortland , O regon, has sold 
her in te rest in the departm en t store 
of the S terling  Bros. Co., to M artin
S. Sm ith, for the past fifteen years 
associated  with Crow ley-M ilner Co. 
of D etroit.

Reed C ity—G. J. G ingrich has sold 
his stock of groceries and store fix
tu res to S tanley  Voelker, who served 
in F rance eight m onths in the arm y 
of occupation. L ater he accom panied 
Gen. P e rsh in g  on his trip  to E ngland 
and T he L'nited States.

M anufacturing  M atters.
A lbion—Reed & Reed will assum e 

m anagem ent of the Federal Bakery.
Ith aca—\ \  inget & M cK enn have 

purchased the bakery  business of C. 
Beechler.

L ansing—The Dudley Paper C. has 
increased  its capital stock from  $100,- 
(>00 to $140,000.

Low ell—The name of the Cox 
G rocery Co. has been changed to  the 
Kuhn G rocery Co.

M uskegon—T he M aring W ire Co. 
has increased its capital stock from  
$50,000 to  $100.000.

M uskegon — T he Superior Seating 
Co. has changed its name to the Su
perior C abinet Co.

P e toskey—T he B lackm er R o tary  
Pum p Co. has begun to  pour m etal 
a t its new foundry.

G reenville— T he Regie B rass Co. 
has m oved its post office from  Battle 
Creek to Greenville.

L ansing  — T he R epublic M otor 
Sales Co. has increased its capitaliza
tion from  $50,000 to $75,000.

C herry  H om e — T he F rancis H. 
H ase ro t Co. has increased  its capital 
stock from  $25,000 to  $50,000.

C om stock P a rk —The H achm uth  
Pure  hood Co. has increased its cap
ital stock from  $50,000 to $75,000.

L ansing— Stephen Gauss, who is 
e rec ting  a bread factory  and bakery 
on C lark street, will open it for busi
ness about Feb. 21.

M uskegon — T he N on-B reakable 
T oy  Co. has purchased th a t part of 
the brick building which it has been 
occupying for the past two years.

Cadillac—C. A. Saunders has been 
nam ed m anaging d irec to r of the new
ly organized  D etro it V eneer & Panel 
Co. O perations will be begun shortly .

A llegan— L. A. H olley has sold his 
in te rest in the A llegan M illing Co. to 
the o th er stockholders and will go 
South for the benefit of the health of 
Mrs. Holley.

Cadillac—T he Cadillac M etal Parts 
Co. has been incorporated  w ith an 
au thorized  capital stock of $20,000, 
all of which has been subscribed and 
paid in in cash.

P o rt H u ro n —The Ansala Co. of 
Chicago, has purchased a site here 
on which it will erect a p lant to  m an
ufacture its products, consisting  of 
tim ers, anti-freeze and o th er auto ac
cessories.

M anistique — T he C loverland Gar- 
age & M achine W orks has been in
co rpora ted  with an authorized  capital 
stock of $75,000, of which am ount 
$40,000 has been subscribed and paid 
in in cash.

L an s in g — 1 he L ansing Sausage 
W orks has been organized by Anton 
Greilich, of Ow osso, who has p u r
chased the Gilkey p ro p erty  a t 519 
River s tree t and will rem odel it and 
open the factory  for business about 
Feb. 20.

W h at the  N ational R etail G rocers 
Strive for.

S ecretary  Leon M. H attenbach  of 
Denver, of the N ational Association 
of Retail Grocers, is issuing his usual 
call for the per capita dues of 25c p er  
m em ber to  all local and S tate bodies 
and urg ing  large delegations to the 
N ational Convention at A tlan ta  in 
May. In reciting  the hopes and ef
forts of the association for the past 
year he enum erates the follow ing as 
leading en terprises:

E nactm ent into law of price stand
ardization  m easures such as the Ste- 
phens-A shurst bill to p ro tect the inde
pendent re ta ilers and the consum ing

public against the evils and burdens 
of ruinous competition, unfair adver
tising and price-cutting  of branded 
m erchandise as a bait for illegitimate 
practices.

E lim ination of preferred treatm ent 
of chain stores, mail o rder houses 
and o ther large quantity buying con
cerns to  the detrim ent of the inde
pendent retailers.

E lim ination of gift enterprise 
schemes, such as trad ing  stamps, 
prem ium s, coupons, rebates, free 
deals, etc.

Repeal or am endm ent of the N a
tional B ankruptcy law .

E stablishm ent of c red it-ra ting  bu
reaus by every local association fo r 
the protection of the dealers against 
delinquent debtors.

G arnishm ent laws in every State for 
the protection of the dealer and the 
honest debtor.

Perpetuation  of an harm onious re
ciprocal re ’ationship between m anu
facturers, wholesalers, re ta ilers and 
consum ers, assuring all a square deal 
aiif] pro tection  against m any trade 
evils th at now threaten  the welfare 
of the independent dealers and the 
consum ing public.

E levation of the standard of the re 
tail grocery and m eat business, as 
well as all m erchandising business.

O btain ing  shorte r w orking hours 
and Sundav closing.

Protection  of the re ta iler against 
obnoxious and burdensom e legisla
tion, national S tate and local, and the 
enactm ent into law of beneficial 
m easures for the protection of the 
retailers.

M ay Grow O ur Own Figs.
It is not impossible th at this coun

try will soon produce all the figs it 
needs. T his sta tem ent is made by 
the Chief of the Bureau of P lan t In 
dustry, U nited S tates D epartm ent of 
A griculture, in the report on the 
p rogress of Sm yrna fig culture in 
California. Much of the success of 
this en terprise  has been due to the 
fact that the departm ent has been 
able to m aintain a eaprifig orchard  
at Loom is, from  which caprifigs 
have been d istributed  free to grow ers. 
Before this distribution  was a rra n g 
ed for m any small grow ers of Sm yr
na figs became discouraged and some 
even dug up their orchards. The 
relationship  betw een these two vari
eties is th at the Sm yrna fig is fe rtil
ized by an insect which lives on the 
eaprifig. W hen Sm yrna figs and cap
rifigs are planted to gether the cap
rifigs do not bear enough fruits to 
caprify the crop properly  until sev
eral years afte r the trees begin to 
bear. For this reason a young o r
chard  is dependent on im porting  the 
needed caprifigs during the first few 
years. It was to supply th is need 
th at the fig o rchard  a t Loom is was 
leased by the departm ent. M any 
new varieties of caprifigs have been 
brough t to light, some of them  very 
im portan t in com m ercial Sm yrna fig 
culture. M any thousands of seed
ing figs have been d istributed  to  co- 
operato rs in the fig-growing regions 
of California, A rizona and Texas, 
and some prom ising  new varieties 
have been orig inated  by a p roper 
selection o f  male pollen.

In the fall of 1917 the fig insect 
was established in som e old seedling 
eaprifig trees in Brunsw ick, Ga„ and 
since then a num ber of eaprifig trees 
have been sim ilarly  treated . The re
sult is th a t it has been possible to 
caprify and bring  in to  bearing many 
sterile Sm yrna fig trees  growing in 
the sou theastern  S tates. Some of 
these trees bear a very  high grade 
of fruit, p rom ising  for use as fresh 
fruit or for canning. I t is still doubt
ful w hether figs can be grown in the 
sou theastern  U nited  S ta tes to ad
vantage in a com m ercial way, but it 
is a m atte r of m uch in te res t and of 
some econom ic significance that 
m any old sterile fig trees in this re
gion are really  Sm yrna seedlings. 
A pproxim ately  half of the trees are 
Sm yrna figs, and the o th ers  are cap- 
rifig varieties.

M aking Sure of Twine.
The U nited  S ta tes has long de

pended for m uch of its supply of 
binder tw ine on henequen from Yu
catan. T he u n certa in ty  of the sup
ply during  the p ast several years has 
caused serious anx iety  lest there 
should not be enough binder twine 
to harvest the increasing  crops of 
grain in th is country , and the United 
S ta tes D epartm en t of Agriculture 
has been m aking d iligent efforts to 
find new sources of supply or new 
regions w here b inder-tw ine fibres 
m ay be produced. T he chief of the 
Bureau of P lan t In d u stry  reports en
couraging resu lts . T he conditions 
in lim ited areas in ex trem e southern 
F lorida  and on the la rger keys, arc 
regarded  as suitable for the produc
tion of sisal and henequen fibres, 
provided the cost of land and of la 
bor is not too  high to  perm it suc
cessful com petition.

H enequen has been cultivated suc
cessfully for several years in Cuba 
and the p lan ta tions arebeing in
creased, but thus far they  produce 
scarcely enough fibre to supply the 
cordage mills on the island. Condi
tions are regarded  as favorable for 
the production  of b inder twine fibres 
in lim ited areas in H aiti and over a 
much la rger area  in southern  Santo 
Dom ingo. E xperim en tal plantings 
in P o rto  Rico have resulted  in the 
estab lishm ent of a com m ercial plan
tation  near Yauco and trial p lant
ings near Q uebradallas and on Mona 
Island have given prom ising  growth. 
In the V irgin Islands excellent con
ditions for the cultivation of sisal 
have been found on St. Croix. In 
the Philippines the in troduction  of 
m odern fibre-cleaning m achines has 
resulted  in increased  p lantings of 
sisal and private  capital has bought 
and installed m achines to develop 
the indu stry  in a large scale.

C. C. M ather, d ry  goods m erchant 
of C edar Springs, was in Grand R ap
ids Tuesday. H is wife is at Blod
g e tt hospital, w here she underw ent a 
slight operation . She is doing nicely.

A. L. D avenport, Sales M anager 
for Burnham , Stoepel & Co., visited 
the local b ranch office, 48 Ionia 
avenue, T hursday.

C harlo tte— C. A. M urray  has sold 
his g rocery  stock to  F loyd  Raymond, 
who has taken possession.
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Review of the  Produce M arket.
Apples—N o rth ern  Spy, $3.50@4; 

Greenings, $3; Baldwins, $3; R us
sets, $2.50; S tarkks, $2.50.

B utter—T he m arket is active, with 
a good consum ptive dem and, a t an 
advance of about lc  per pound over 
the middle of last week. The advance 
is due entirely  to  sh o rt supply of 
fancy butter. T he quality  arriv ing  is 
fully up to the standard  fo r the 
season. The make is about norm al 
and we do not look for mucii change 
from the p resen t conditions for the 
next few days. A g rea t deal depends 
on w eather conditions. Local dealers 
hold ex tra  cream ery a t 63c and firsts 
a t 6()c. P rin ts, 3c per lb. additional. 
Jobbers pay 55c for No. 1 dairy  in 
ja rs  and 40c for packing stock.

Cabbage—$7 per 100 lbs. for hom e 
grow n; California, $6 per c ra te  of 
70 lbs.

Cauliflower—$2.75 per doz. for Cali
fornia.

Celery—60@75c per bunch.
Cocoanuts—$2 per doz. or $15 per 

sack of 100.
C ranberries—L ate  H ow es com 

m and $10 per bbl. and $5.25 per JZ 
bbl.

Cucum bers—H o t house, $4 per doz.
E ggs—T he m arket on new-laid 

eggs is firm at the m om ent, a fte r a 
decline of about 5c per dozen d u r
ing the past tw o or th ree  days. T he 
receipts are being absorbed on arrival 
and the future m arket depends, con
siderably on w eather conditions. 
S torage eggs are steady  a t prices 
about lc per doz. below  a week ago, 
very little fancy stock rem aining in 
storage. Local jobbers pay 55c for 
strictly  fresh. Cold sto rage  stocks 
are steady a t 53c for candled firsts, 
45c for seconds and 42c fo r checks.

G rapes—C alifornia E m pero rs, $8.25 
per keg; Spanish M alagas, $10@12 
per keg.

Grape F ru it—$4.25@4.50 per case 
for all sizes of F lorida.

Green O nions—Shallots, $1.20 per 
doz.

Green Peppers—90c per basket.
Lem ons—California, $7 foir 300s 

and $5 for 240s and 360s.
L ettuce—Iceberg, $5.50 per c ra te  of 

3 to  4 doz. heads; h o t house leaf, 22c 
per lb.

O nions — California A ustra lian  
Brown, $6.50 per 100 lb. sack; Spanish, 
$3.25 per crate  for e ither 50s o r 72s; 
home grow n, $6.25 per 100 lb. sack.

O ranges— Navals, $6@6.25 fo r fan
cy and $5.25@5.75 fo r choice.

P o ta to es—H om e grow n, $2.75@3 
per bu. B aking from  Idaho, $4.50 
per box.

R adishes— H o t house, 45c per doz. 
bunches.

Squash—$2 per 100 lbs. for H ub
bard.

Sweet P o ta to es—$3 per ham per for 
kiln dried D elawares.

T om atoes—$1.40 per 5 lb. basket 
from  Florida.

T he G rocery  M arket.
Sugar—Jobbers are now able to 

fill o rders m ore satisfactorily , because 
they have lately received m ore liber
al supplies from  M ichigan refineries 
and several cars of cane sugar from  
the East. T he Federal Com mission 
has taken steps to end the practice 
some dealers have of m aking com 
bination sales w ith sugar. B uyers 
who have come from the coun try  to 
o rder goods, and then pu t in the 
proviso th at so much sugar m ust be 
included, are said not to have much 
success w ith the jobbers, who have 
been p ro ra tin g  sugar against o rders 
for some time. It is believed th at re
tail m erchants generally  are dealing 
fairly- w ith their custom ers and taking 
only a fair profit, a lthough instancs 
are reported  frequently  of w hat is 
called profiteering  by the com plain
an ts

T ea—T here  have been no special 
developm ents in the tea m arket d i r 
ing the week. B usiness is still fair 
as January  business goes, w ithout 
anyr change w hatever in price. H ere 
and there  a weak holders develops, 
who is w illing to sell some tea a t a 
shade off, but generally  speaking, the 
undertone is strong . Concessions ap 
pear to be confined to  Ceylons and 
Indias, but are by no m eans general.

Coffee—A lthough the coffee m ar
ket has been exceedingly dull during  
the week, both  as to spot and future, 
there has been no decline in actual 
coflee except a shade off in R ios 7s, 
which probably  will be not affect the 
jobbing price. T here  is, however, a 
ra th e r decided slum p in the price of 
futures, which m ay affect actual cof
fee a little  later. A t the m om ent the 
feeling is ra th e r soft. Santos g rades 
rem ain unchanged for the week. M ilds 
are about w here they have been for 
som e time.

Canned F ru its—California peaches 
and pears are in som ew hat b e tte r  de
m and and steady. B uyers are not 
w illing to  pay asking prices except 
in a sm all way. A pricots are dull. 
Apples are a t a standstill, while pine
apple show s a fair jobb ing  demand.

Canned V egetables—T he m arket is 
long on enquiries, but sh o rt on ac
tual sales. T h a t explains the situa
tion in a nutshell. C onditions in the 
spo t m arket are really  no b e tte r  than  
a m onth  ago. T om atoes m oved 
slowly w ithout change in prices. T he 
jobb ing  trade  is not buying except 
in a sm all way. Corn is lifeless for

all o fferings.' T here  is some enquiry 
for fancy' peas, but stan d ard s are 
neglected. F u tu re s  have m ade no 
new developm ents. O th er vegetable.-* 
are dull.

Canned F ish—T here  is some busi
ness doing in canned fish. Dom estic 
sardines, speaking now of the Maine 
brands, are w orking up a little  on 
account of good ex p o rt dem and and 
the m arket is about 75c per case h igh
er than  the low est point. T here  is 
also a slight im provem ent in the do
m estic business. Salm on is also 
w anted to som e ex ten t and prices are 
just about where they have been, with 
Red A1 aska the firm est th in g  in the 
line. P inks arc inclined to  be weak, 
w ith the m arket in buyers’ favor; the 
same applies to chums.

Dried F ru its—T he raisin  situation 
show s a runaw ay m arket, as there 
was such a stam pede to  buy th a t val
ues hardened all along the line. Spot 
stocks w ere entirely' inadequate, so 
that tran s it cars and resales in o th er 
m arkets w ere in s tro n g  dem and. T he 
outle t seem s unim paired and is phe
nom enally large. Some express the 
belief that the m arket has been ad 
vanced tow ard  dangerous prices, 
while o thers can see no th ing  but a 
g row ing shortage and high values. 
Any change in the prohibition  p ro 
gram m e would seriously affect the 
situation , as a large part of the de
mand is due to the use of raisins for 
wine m aking purposes. A t the m o
m ent the m arket is decidedly active 
and s tro n g  in all descriptions. C ur
ran ts are a ttrac tive  to  buyers as a 
raisin substitu te  and the dem and has 
show n considerable increase of late, 
resu lting  in a firm er and advancing 
m arket. Dried black g rapes are  ac
tive for the  same reason. P runes 
were quiet all week and easy, the 
sm aller sizes inclining tow ard  w eak
ness. L arge stock held firm, but 
showed a lim ited dem and. Peaches, 
apricots, pears and apples are all 
m oving in a sm all way, as asking 
prices are above the level buyers are 
willing to pay. T he entire  line is 
dull, but not weak. California lima 
beans are held at firm er figures on 
the Coast, but there  is no g reat 
am ount of local business utider way.

Sugar Sy'rups—T here  is not much 
dem and at p resen t, but enough to  
take care of such stocks as become 
available from  tim e to time. Q u o ta
tions are nom inally unchanged, v a ry 
ing slightly  as to  seller and condi
tions of sale.

M olasses—Sm all a rrivals afford 
barely enough to  supply cu rren t de
m ands and prices are kept on a firm 
basis.

S auerk rau t—The dem and for both  
bulk and canned continues heavy 
from  all sections, while stocks a t 
shipping points are being rapidly re
duced. T he m arket is active and d is
plays an upw ard tendency.

Rice—A rrivals so far th is week 
have been of fair volume, but stocks 
are not allowed to  accum ulate. W hile 
buyers are not antic ipating  their fu
ture requirem ents, as the high prices 
existing  imply the tieing  up of a 
good deal of capital if m uch stock 
is carried, they are constan tly  in the 
m arket, w ith the resu lt th a t the

m ovem ent of rice, a lthough  in sm all 
lots, is a t all tim es free.

O lives—T he m arket is steadily  ad 
vancing on glass and bulk stocks, in 
line with the situation abroad. The 
crop is sho rt and Seville is inclined 
to hold for advances over 100 pesetas 
on Q ueens and 140 pesetas on stuffed. 
T he jobbing trade  so far th is m onth  
has bought m ore freely than  is usu
ally the case in January . R ealizing 
the shortage, d istrib u te rs are doing 
their best to  cover a t least a portion  
of th e ir season’s requirem ents.

Pickles— F irm ness is reflected in 
all g rades and sizes. Small and large 
sour pickles are under norm al and 
are held at stiff prices. Sw eet pickles 
are grow ing scarcer as the surplus 
put up before the sugar shortage is 
being reduced. Packers are unable 
to keep up w ith their o rders on the 
restric ted  cu rren t production . P r i
m ary m arkets are all active and firm. 
Dills are active for the season.

T obacco— L iggett & M yers advise 
th a t until fu rther notice they will p re 
pay fre igh t on drop shipm ents of 67 
pounds or m ore of their listed brands 
of tobacco, little  cigars and c igaret 
papers, and allow as free goods two 
plugs of S ta r and H orseshoe, or 12 
tins of Velvet or 6 of K ing P in  or 
24 cuts of King Pin. Free goods 
will be allowed on the same basis on 
each additional 34 pounds.

Cheese—T he m arket is dull, w ith 
quotations rem aining about the same 
as last week, with a light consum p
tive dem and and practically  no de
m and for export. If  we do have any 
change in the price of cheese, it is 
likely to be a slight decline.

Prov isions—T he consum ptive de
m and for every th ing  in the sm oked 
m eat line rem ains light. T here  is 
considerable sm oked m eat being ex
ported  and also considerable lard and 
lard substitu te  being exported . T he 
m arket is firm on the p resen t basis 
of quotations, but not likely to  change 
in the im m ediate fu ture. C anned 
m eats, dried beef and barre led  pork  
are all in light supply, firm and the 
local consum ptive dem and is light.

Salt F ish— No increase in the de
m and has developed as ye t on ac
count of the approach of Lent. D e
m and for sa lt fish is fair a t un
changed quotations. H e rrin g  seem s 
to be w anted—this applying to  a ll 
grades, but the situation  is inclined 
to be soft.

T he Em m a Bliss Co. has m erged 
its ch ildren’s garm en t m anufacturing  
business into a stock com pany under 
the style of the Bliss M anufacturing  
Co. w ith an au thorized  capital stock  
of $25,000, all of which has been sub
scribed, $2,500 paid in in cash and 
$12,500 in p roperty .

Saginaw —T he M cConnell Brown 
Glove Co. has been organized to  
m anufacture and sell gloves and m it
tens m ade from  woolen yarn  or co t
ton fabric, with an au thorized  capital 
stock of $20,000, of which am ount 
$10,000 has been subscribed and $5,- 
000 paid in in cash.

E. Van Zoren succeeds Joseph 
P o tts  in the g rocery  business a t 1009 
K alam azoo avenue.

mailto:4.25@4.50
mailto:6@6.25
mailto:5.25@5.75
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WAR DEPARTMENT
Quartermaster Corps

S a l e  o f  F o o d s t u f f s
Canned Tomatoes! Pepper! Ginger!
T he Surplus Property Division, Office of the Quartermaster General 

of the Army, offers for sale the articles described in this advertisement 
Informal bids on this merchandise will be accepted at any of the offices 
named in this advertisement until 3:00 P. M. (Eastern Time) February 14th. 
N o  special bid form is necessary N o  deposit is required. Complete 
conditions of sale are embodied in this advertisement.

Surplus Subsistence List No. 3
Bids on this list close February 14th

Item No. S-303.

500,000 No. 2 Cans Tomatoes.
\  arious packers. C om m ercial packed 24 
cans to case. Stored at B altim ore, Md. 
M inim um  bid considered 10 cases.

Item No. S-307.

87,000 No. 10 Cans Tomatoes.
\  arious packers. Com m ercial packing 12 
cans to case. Stored a t B oston , Mass. 
M inim um  bid considered 10 cases.
—-----------------;---

Item No. S-3II.

200,000 No. 2 Cans Tomatoes.
V arious packers. C om m ercial pack in g  24 
cans to case. Stored at Jefferson v ille , Ind. 
M inim um  bid considered 10 cases.

Item No. S-304.

3,600,000 No. 3 Cans 
Tomatoes.

V arious packers. C om m ercial p a ck in g  24 
cans to case. Stored at B altim ore, Md. 
M inim um  bid considered 10 cases.

Item No. S-308.

1,800,000 No. 2 Cans 
Tomatoes.

V arious packers. C om m ercial pack in g  24 
cans to case. Stored at A tlan ta , Ga. M in
im um  bid considered 10 cases.

Item No. S-3I2.

170,000 No. 3 Cans Tomatoes.
V arious packers. C om m ercial pack in g  24 
cans to case. Stored at Jefferson v ille , Ind. 
M inim um  bid considered 10 cases.

Item No. S-305.

380,000 No. 10 Cans 
Tomatoes.

\  arious packers. Com m ercial p a ck in g  12 
cans to case. Stored at B altim ore, Md. 
M inim um  bid considered 10 cases.

Item No. S-309.

66,000 No. 3 Cans Tomatoes.
V arious packers. C om m ercial pack in g  24 
cans to  case. Stored at A tlan ta , G a. M in
im um  bid considered 10 cases.

Item No. S-3I3*

53,842 No. 10 Cans Tomatoes.
V arious packers. C om m ercial p a ck in g  12 
cans to case. Stored at J e fferson v ille , Ind. 
M inim um  bid considered 10 cases.

Item No. S-306.

360,000 No. 2J Cans 
Tomatoes.

V arious packers. C om m ercial pack in g  24 
cans to  case. Stored at B oston , M ass. 
M inim um  bid considered 10 cases.

Item No. S-310.

120,000 No. 10 Cans 
Tomatoes.

V arious packers. C om m ercial p ack in g  12 
cans to  case. Stored at A tla n ta , G a. M in
im um  bid considered 10 cases.

Item No. S-3J4.

600,000 No. 2 Cans Tomatoes.
V arious packers. C om m ercial pack in g  24 
cans to case. Stored at C h icago, 111. M in
im um  bid considered 10 cases.
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W AR DEPARTMENT—Quartermaster Corps 
Sale of Foodstuffs Bids Close Feb. 14th

Item No» S-3J5.

350,000 No. 2£ Cans 
Tomatoes.

V a rio u s  p a ck e rs . C o m m erc ia l p a c k in g  24 
cans to  case. S to re d  a t  S an  A n to n io , T ex . 
M in im u m  b id  co n sid e red  10 cases.

Item No. S-3Î6.

57,000 No. 10 Cans Tomatoes.
V ario u s  p a ck e rs . C o m m erc ia l p a c k in g  12 

cans to  case. S to red  a t  S an  A n to n io , T ex . 

M in im u m  b id  co n sid e red  10 cases.

Item No. S-3I7.

674,328 No. 2 Cans Tomatoes.
V ario u s  p a ck e rs . C o m m erc ia l p a c k in g  24 

cans to  case. S to re d  a t  N e w p o r t  N ew s, 

V a . M in im u m  b id  co n sid e red  10 cases.

Item No. S-3I8.

2,160 No. 2£ Cans Tomatoes.
V arious packers. Com m ercial pack in g  24 
cans to  case. Stored at N ew p ort N ew s, 
V a. M inim um  bid considered 10 cases.

Item No. S-32J.
44,016, 4 oz. Cans, Ginger.

M a n u fa c tu re d  by  th e  W oolson  Spice  Co. 
P a c k e d  48 4 oz. can s to  case. S to red  a t  
B ro o k ly n , N . Y . M in im u m  b id  co n sid ered , 
1 case.

Item No. S-3J9.

1,550,005 No. 3 Cans 
Tomatoes.

V arious packers. C om m ercial p ack in g  24 
cans to case. Stored at N ew p ort N ew s, 
V a. M inim um  bid considered 10 cases.

Item No. S-320.

23,448 No. 10 Cans Tomatoes.
V a rio u s  p a ck e rs . C o m m erc ia l p a c k in g  12 

can s to  case. S to re d  a t  N e w p o r t  N ew s, 

V a. M in im u m  b id  c o n sid e red  10 cases.

Item No. S-322.

194,016, 4 oz. Cans, Pepper, 
Black.

M anufactured by W oolson Spice Co. P a ck 
ed 48 4 oz. cans to  case. Stored at Port 
N ew a rk , N . J. M inim um  bid considered  
1 case.

Item No. S-323.
31,824, 4 oz. Cans, Pepper, 

Black.
31,392 cans m anufactured by W oolson Spice  
Co. and 432 cans m anufactured by H an ley  
& K in sella  Coffee Co. P ack ed  48 4 oz. 
cans to cast. Stored at B altim ore, Md 
M inim um  bid considered one case.

SPECIAL NOTICE—The Government purchased and accepted these products, as standard or better. No guarantee will be 
given except as to sice and that the products comply with the food laws.

INSPECTION—Goods are sold “as is" at storage point. Samples of practically all articles are displayed at Zone Supply 
Offices and at the Surplus Property Division, Munitions Building, Washington, D. C.

NEGOTIATIONS—No special form is required for the submission of a bid. Bids may be made by letter or telegram.
All bids must be submitted by 3:00 P. M. (EASTERN TIME) February J4th._ They should be addressed to the Zone Supply 

Officer at the nearest address:
Army Supply Base, Boston, Mass.; 46t 8th Avenue, New York City; 2ist Street and Oregon Avenue, Philadelphia, Pa.; 

Coca-Cola Building, Baltimore, Md.; Transportation Building, Atlanta, Ga.; Army Building, J5th and Dodge Streets, Omaha, Neb.; 
Ft. Mason, San Francisco, Cal.; 17th and F Streets, N. W., Washington, D. C.; Newport News, Va.; Jeffersonville, Ind.; J8J9 West 
39th Street, Chicago, 111.; 2nd and Arsenal Streets, St. Louis, Mo.; Audubon Building, New Orleans, La.; San Antonio, Tex.; New 
Cumberland, Pa.; Columbus, Ohio; or to Surplus Property Division, Munitions Bldg., Washington, D. C.

Bids must be for goods at point of storage, as set forth in the specifications of materials advertised.
Each lot offered is identified by a number. Bids should include the lot number or numbers on which the bid is made. Bids 

may be made for any quantity greater than that stipulated as minimum bid which will be considered, or for the total quantity in any 
lot. In bidding stipulate price bid per article (for example, beef per hundred pounds; tomatoes, pepper and ginger, per can) instead 
of for total quantity desired. No bid stipulating “all or none" of any lot will be considered, unless that bid is the highest* No de
posit is required with the submission of a bid.

NOTIFICATION—Successful bidders will be notified by mail on or before February J9th, and advised of the quantity 
awarded to each. A deposit of JO per cent of the amount due unier each award must be made immediately upon receipt of noti
fication*

DELIVERY—The articles offered are for spot delivery. Purchasers will be permitted to leave stocks which they may acquire 
in Government storage for a period of 30 days after receipt of notification. Goods, so held, will be held subject to purchasers' risk.

IMPORTANT—The War Department reserves the right to reject any part or all of any bid or bids. Inquiries relative to 
sales conditions or stocks offered should be addressed to the nearest Zone Supply Office.

ACTION—Take advantage of the extremely unusual oppor ¿unities presented in this advertisement. Give careful consideration 
to each item listed in this and succeeding sales. Every item listed is available for immediate delivery.

~ r ~
Item No. S-30J. Item No. S-302.

3,000,000 Pounds Beef, Fresh, Frozen.
P ack ed  by S w ift  & Co. D ressed as fo llow s: In clud ing  a ll the  
best cu ts; h a n g in g  tenderlo in  and k id n ey  fa t rem oved; no car
cass to  w e ig h  less than  450 pounds w hen  trim m ed; necks to  be 
cut off perpendicu larly  to  the lin e  o f the vertebrae, lea v in g  but 
three cerv ica l vertebrae on the carcass; the shanks o f fore quar
ters to  be cut off tw o  inches above knee jo in t and of h ind quar
ters at the hock  jo in t (com m ercial cu t) and to  com pensate for  
the sh ank bone thus a llow ed  to  rem ain 3 ^  pounds w ill be d e 
ducted from  the w e ig h t o f  each hind quarter. P ut in  freezer  
betw een  Jan u ary  1st and M ay 10th, 1919. E qual qu an tity  of 
hind and fore quarters. Stored at C hicago, 111. M inim um  bid  
considered 30,000 pounds.

2,000,000 Pounds Beef, Fresh, Frozen.
P ack ed  by  S w ift, A rm our, W ilson  and M orris. D ressed as fo l
low s: inclu d ing  a ll the best cuts; h an ging  tenderlo in  and k id n ey  
fa t rem o v ed ; no carcass to  w eigh  less than  450 pounds w hen  
trim m ed; necks to  be cut off perpendicularly to  the lin e  o f the  
vertebrae, lea v in g  but three cervical vertebrae on the carcass; 
the shanks o f fore quarters to  be cut off tw o inches above knee  
jo in t and o f hind quarters at the hock jo in t (com m ercial cu t)  
and to com pensate for the shank bone thus a llow ed  to  rem ain 3l/t 
pounds w ill be deducted from  the w e igh t o f each hind quarter. 
P ut in freezer betw een January 1st and M ay 10th, 1919. E qual 
quantities o f hind and fore quarters. Stored at N e w  Y ork  C ity . 
M inim um  bid considered 30,000 pounds.

SURPLUS PRO PERTY DIVISION,
Office of the Quartermaster General, Director of Purchase & Storage, Munitions Bldg., Washington, D. G
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F E E L IN G  O F IN ST A B IL IT Y . 
W h atev er variance of opinion there  

m ay be as to  p resen t business con
ditions. no one could tru th fu lly  de
scribe them  as being m onotonous. 
T his applies equally well to  those 
affecting  trade  in foreign m arkets as 
it does to  those  th a t influence it here. 
T here  is everyw here the feeling of in
stability , w ith the universal belief 
th a t levels of prices have reached the 
d anger point, but w ith no one ap 
paren tly  able to  predict when the in
evitable b reak  will come. W hile th is 
sta te  of affairs m ay be m entally  stim 
u lating  to  those  once referred  to  by 
the late  P residen t H a rriso n  as “stu 
den ts of m axim s ra th e r  than  of m ar
kets." it is d isquieting  to  those who 
have to  risk th e ir m oney and their 
cred it on an outcom e th a t is uncer
tain in the extrem e. The d isquieting  
e lem ents in the situation  are becom 
ing m ore paten t, and not the  least 
of these is the  g row ing d isinclina
tion of the banks and o th er lending 
in stitu tio n s to  aid in carry ing  m er
chandise as the prices keep rising. 
T hese  concerns are  well aw are th a t 
the  ability to  pay will be finally de
pendent on the ab ility  and w illing
ness of the general public to  do so. 
A lready there  have been m any evi
dences th a t people generally  are be
ginning to cu rta il in their purchases, 
despite  the fact th a t a fair percentage 
still stick to  ex travagance in buying. 
But an analysis seem s to  show  th at 
the am oun t of sales expressed  in 
term s of the dollar does not tru ly  
rep resen t w hat is and has been h ap 
pening. E xpressed  in term s of quan
tity , cu rta ilm en t of buying has a l 
ready come, and m any re ta ile rs have 
given it as th e ir opinion th a t this 
conditions will be accen tuated  as the 
year goes on.

V A N ISH IN G  T IM B E R  SU PPL Y .
T im ber supplies co nstan tly  grow  

shorte r, lum ber prices co n stan tly  go 
higher, but few leg isla to rs yet realize 
the seriousness of the situation fac
ing the country . T he m eeting  of the 
A m erican F o re s try  A ssociation in 
Xew Y ork last week did well to  adopt 
a plan offered by Chief F o re ste r 
Graves for F ederal and S ta te  co-oper
ation  in p reserv ing  and developing 
w oodlands. In steady succession our 
different sections are divesting  th em 
selves of once splendid fo rests as the 
New England and N o rth  A tlantic  
S ta tes long ago did. T he Lake S ta tes 
a generation  ago produced m ore 
lum ber than  any equal area  in the 
w orld 's h isto ry , but now im port the 
g re a te r  p art of what they  use. T he 
Southern  pine lands have for tw enty  
years led in high-grade tim ber p ro 
duction, but w ithin ten years they  
will have been in large p a rt ex h au st
ed. T he Pacific C oast still has much 
tim ber, but is supplying it to  the  in 
sisten t consum ers east of the Rockies, 
and even to Europe.

F 'our-fifths of our tim ber lands are 
privately owned, m uch of them  in 
rem arkably huge parcels— 1,800 ow n
ers co n tro l nearly 80.000,000 acres; 
and private  exp lo iters are too  often 
w asteful in consum ption, indifferent 
to  replacem ent. It takes at least fifty 
years to  m ature  a tim ber crop, and 
fo r our sh o rtsig h ted n ess to-day our

g randchild ren  will pay heavily. Yet 
such im m ense areas in the U nited 
S ta tes are unfit for any th ing  but 
w oodland th at if our s ta tes and N a
tional G overnm ent will com bine to  
re fo rest devasta ted  lands, to  p ro tec t 
na tu ra l g row th  or cut-over sections, 
and to  com pel adoption  of scientific 
lum bering, the country  can largely 
provide for future needs.

E F FO R T S TO R E D U C E  PRICES.
E fforts tow ards reducing prices 

continue unabated  in the efforts to  
reduce the  high cost of living. A t
ten tion  is m ore d iverted  now. how 
ever. tow ard  reductions in the prices 
of th ings to  w ear than  in those of 
eatables. T he conferences a t W ash 
ington betw een Mr. F'igg, the special 
assis tan t to  the A tto rney  General, and 
the  re ta ile rs have been of a friendly 
ch aracter. A general disposition was 
shown to help out in p rocuring  re 
duction of prices and to  put a stop 
to  the endless b idding up of them . 
T he erad ication  of the speculative 
elem ent is one of the th ings aimed 
at. A nother, and a very serious m at
ter. is th a t of stopping the continued 
incitem ent tow ard  h igher labor costs. 
It is charged, and w ith much evidence 
to support it, th a t several classes of 
m anufactu rers have been none to  
eager in opposing h igher prices so 
long as they  could get the re ta ilers 
to pay them  and have them  in tu rn  
pass them  on to  the  consum ers. T hey 
have been especially in te rested  in 
g e ttin g  ou t goods for delivery, and, 
in o rder to  do this, have not h esita t
ed to  lure aw ay w orkm en from  com 
petitive shops by the offer of h igher 
wages. T his has led not only to  
h igher labor costs but has d iso rgan
ized labor conditions and has had 
a m ateria l effect in elevating  prices. 
It w orked all rig h t for some m anu
factu rers and would continue to  do 
so ju st as long as re ta ile rs and con
sum ers were w illing to  pay the high 
prices which this course m ade neces
sary. B ut re ta ile rs have been re 
ceiving th e ir w arning th at the cus
tom ers are rebelling, and they have 
now taken  the stand that, in the fu
ture, ex tra  labor costs m ust be borne 
by the  m anufacturers. If they  stick 
to  th is quick resu lts  will come.

T here  is danger bo th  of ex ag g era t
ing and und erra tin g  the woes of 
China. M ore than a m illion men were 
under arm s last fall. Yet the forces 
are a lm ost purely  m ercenary , the 
Chinese people of bo th  sections being 
largely  indifferent. T he C hinam an 
is indom itably  pacific, and the arm ies 
do little  m ore th an  look a t one an 
o th er: m ost so-called ba ttles  involve 
m uch m ore noise than  blood. O n the 
o th er hand, the  tro o p s have an eye 
to  loot and devour whole regions, 
while the political condition of the 
coun try  is in m any w ays pitiful. 
W ithou t the civil w ar the m aladm in
istra tion , unchecked pestilences, and 
band itry  would be bad enough, and 
the conflict m akes them  w orse. T he 
W este rn  Pow ers should feel a keen 
responsib ility  to assist in the rescue 
of China. T he c learing  up of the 
S hantung  question and the  em ploy
m ent of capital in developm ent are 
the tw o p rim ary  steps.

FAIR PRICE F O O L ISH N E SS.
All th rough  the w ar one of the 

reasons why “regulation’’ succeeded 
was the spirit of fairness and p a tr io t
ism on the part of the men regulated; 
especially in the case of the grocer. 
W hen “Fair Price" com m ittees later 
came into con tro l of the reform ers, 
and their m otives of reform  went far 
wild of the necessities or the tru th , 
it was inevitable that there  would 
come about controversy  and an u lti
mate test as to ju st w hat righ ts such 
com m ittees have to com pel obedience. 
O ut in Topeka, Kan., there  was a 
price com m ittee which set "fair 
prices ju st about to  their own liking 
and tried to  force grocers to  comply.

Five grocers refused to  obey and 
figured out the list of 103 articles, 
show ing th a t on a tangible overhead 
cost of doing business of 18 per cent, 
they would actually lose m oney on 
eighty-six of them . \ \  herefore 
they asked the local court to enjoin 
the com m ittee from  enforcing its list. 
F o r instance, the fresh egg price was 
50 cents a dozen at retail, when it 
was plainly shown th at a t th at time 
the re ta iler could not buy such eggs 
for less than  60 cents wholesale. All 
the com m ittee would say was that 
“it had a theory  to w ork out” in its 
price operations. W hereupon the 
court played its own theory  by is
suing the injunction asked for.

L IN E N  M ARKET IS Q UIET.
T he linen trade has rem ained quiet 

am ong im porters during the week, 
although there are orders pending 
which could be put th rough  if m anu
facturers on the o ther side would take 
them . As it stands, however, Irish  
and Scotch mills are well soid ahead 
on nearly all lines and the  p resen t 
scarcity  of raw  m aterial m akes it im
possible to expand production.

Efforts being made in various parts 
of the world to  develop flax culture 
will probably bear fruit w ithin the 
next two years in a g rea ter availabil
ity cf raw m aterial, but it is so far 
too d istan t to  count upon. T he open
ing of trade with Russia may result 
in the acquisition of m ore Russian 
flax, and developm ent of E ast A fri
can lands fo r flax grow ing m ay be 
heard m ore of next season.

R etailers find good absorbing pow 
er am ong their custom ers and m any 
are conserving their stocks against 
the high replacem ent cost.

The U nited  S ta tes is a free gold 
m arket. Gold is in such dem and th a t 
a considerable prem ium  is paid for 
it in London. M any of the nations 
have an em bargo on the exports of 
yellow  m etal. H olland and o ther 
countries are exacting a prem ium  for 
the use of gold in the a rts . I t  is 
reported  th a t Spain has been selling 
ste rling  in this m arket in o rder to  
receive gold in paym ent of debts due 
Spain from  G reat B ritain. W e have 
been paying our trade balance to  the 
A rgentine in gold. A gold se ttle 
m ent fund cannot function properly  
if one of the m em bers pays in gold 
and ano th er in I. O. U ’s. T he 
stro n g er m em bers of the clearing 
house have go t to  lend their credit 
to the w eaker m em bers until the la t
te r  can establish  their clearances in

the usual way. T he Am erican dollar 
has a pu rchasing  prem ium  of 28 per 
cent, in E ngland, 97 per Cent, in 
F'ranee, 150 per cent, in Italy  and 980 
per cent, in Germ ny. I t is absurd, of 
course, to  th ink  th a t those countries 
would not pay a h igher premium in 
their paper cu rrency  for purchase of 
gold ou trigh t. As a m atte r of fact, 
exchanges on these countries have 
lost all re la tion  to the gold standard 
for the tim e being. If the exchanges 
represen ted  the ability  of Europe to 
pay its deb ts in gold the effect on the 
in te rnational m oney m arkets would 
be m ost d isastrous. W e are banking 
on the collective ab ility  of these na
tions to  produce and on their ability 
to pay in goods.

Butte is probably  the only city in 
the world th a t can boast of houses 
built of silver and m anganese, almost 
as good as a g ingerbread  residence 
or an A rabian N ights palace wailed 
with gems. Should the steel indus
try a tta in  the m agnitude which econo
m ists presage, these homes may 
tem pt the assaver. T he outcroppings 
of an unusually  long and rich ledge 
of m anganese and silver have been 
used for building stone in finite for 
some tim e. T he rock is beautifully 
colored and of a w eight and bar Incss 
destined to w ith stan d  any weather, 
having been baked in earth ’s own 
brick-ovens. I t  show s evidences of 
the intense heat to which it was sub
jected before a cataclysm  of nature 
th rew  it to the surface. This ledge 
was the o rig inal guide of the pros
pector to  the spot which later proved 
to be the en trance  to  th a t vast treas
ure-house of silver called the L're- 
vonia mine, tapp ing  perhaps the long
est lode ever w orked. T he Trevonia 
b rough t Butte back from  a deserted 
village—afte r p lacer m ining had be
come a th in g  of the  past and gold - 
seekers had drifted  fu rther \ \  cst— 
to the p rosperous city  th at saw new 
m illions draw n from  the depths.

W henever C anada wishes to make 
A m ericans jealous she can call a t
tention  to  the success of her land- 
se ttlem ent scheme for soldiers. 1 bus 
far 338,000 sold iers have returned 
from  overseas, and 33,496—one m 
ten—have qualified for Dominion as
sistance in farm ing. A nother 10,000 
have filed applications, and this spring 
a w idespread m ovem ent to the land 
is expected. In all, it is believed that 
eventually 50,000 ve terans will have 
become farm ers w ith governm ent as
sistance. T he real te s t of the scheme 
will come when the  se ttle rs  lose their 
first en thusiasm  and are faced by the 
inevitable hardsh ips of the pioneer. 
However, the D om inion and Provin
cial governm ents have tried  especial
ly to  a ttra c t experienced m en; have 
required  the inexperienced to take 
tho rough  tra in in g ; and by settlem ent 
in com m unities the  provision of stan
dardized houses a t low ra te s  in some 
places, and arran g em en ts  for contin
ued help when needed, have guarded 
against failure. W hile our Congress 
has done nothing, C anada has at 
once rew arded her fighters, brought 
m illions of acres u nder cultivation, 
and contribu ted  to  the reduction of 
food costs..
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Quality is Always Maintained

No, 48—G lazed D ongola  M arth a  W a s h 
in g to n  L ace , S inch  H igh  C ut, P la in  N a r
row  Recede Toe, 2 inch Louis L e a th e r  
H eel, T u rn  Sole, A -D , 2%-S.
No. 49—Brow n, Sam e a s  N o. IS.

F. Mayer Boot & Shoe Co.
M ILW A U K EE, W IS.

O u,R . rigid policy of using only the best 
leathers and employing on ly  ex p er t  

shoemakers has kept, and will continue to 
keep, the quality of Honorbilt Shoes at the 
high mark T he style, fit, comfort and reserve 
wear insure maximum satisfaction.

Such high standards of manufacture offer 
protection and profits to the dealer carry
ing the Honorbilt line. It will pay you 
to investigate our proposition. It obli
gates you in no way. Prepare now for a 
year of bigger business.

Send for our catalog showing 
the Honorbilt quality line for 
men, women and children.
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M ichigan  Retail Shoe Dealer»’ Aaaocla- 
tion.

President—J. E. W ilson, D etroit. 
V ice-P resid en ts — H arry W oodworth, 

Lansing; Jam es H. Fox, Grand Rapids; 
Charles W ebber, K alam azoo; A. E. K el
logg, Traverse City.

Secretary-T reasurer—C. J*. Paige, Sag
inaw.

Shoe Dealer’s Service H is B est Asset.
W ritten for the Tradesm an.

B etw een the old rule-of-thum b 
m ethods which used to  prevail in the 
business w orld and the p resen t-day  
policy of scientific m erchandising  
there  is a vast difference. It m ay lie 
connoted  in the single wro rd—service.

T he o ld-fashioned m erchan t used 
to  th ink  th a t all th a t was expected  
of him  was to  buy certain  lines, add 
his g ross profit on same, m ark  each 
item , pass them  on to  his custom ers, 
and  then  fo rget it. T h a t was p re tty  
m uch the beginning, the m iddle and 
the end of his m erchandising  philos
ophy  and practice. Of service he 
knew  little  and th o ugh t less.

O f course here were b rillian t ex 
ceptions. A lways, and in every field 
of hum an endeavor, these exceptions 
will be found. In shoe retailing , the 
exceptions to the general run of shoe 
dealers were those  born  m erchandis
e rs; m en who instinctively  knew  the 
fundam entals of m erchandising , and 
unconsciously  p racticed  them  in so 
far as circum stances allowed. It 
was w hat I m ay call the unconscious 
cerebration  of such m en—happy ac
cidents as E m erson would say—that 
eventually  hardened in to  business 
custom s, and from  which law s and 
principles have been evolved and 
finally form ulated.

B ut Mr. A verage Shoe D ealer of 
o th er days was p re tty  ap t to  be 
th ink ing  only of im m ediate results. 
He was a fte r the business of to-day, 
but not g reatly  concerned about trade 
for to -m orrow —probably  tak ing  lite r
ally the adm onition, “Take no though t 
for your life e tc .” C onsequently  it 
was considered both  good e th ics and 
good business to  talk  a m an in to  buy
ing a pair of shoes a full size too 
small for his feet, if one could get 
away with it. U nload, pass ’em on— 
to whom  it m a tte rs  not, ge t rid of 
your goods and acquire the coin of 
the net profits—th a t was the way it 
was being done in those halcyon days.

T he business eth ics of the tim es 
was ju st about neck-and-neck w ith 
eth ics in general. I t  was a vast im 
provem ent—the e th ics of th a t period 
—over the e th ics of the Stone Age, 
bu t science was in its sw addling- 
clo thes and nobody dream t th a t there  
was a science of business. I t  was a 
so rt of m erry  tit-fo r-ta t time. I t 
was dog-eat-dog. Service in those 
pip ing  days? W ell, hardly.

But now  everybody realizes that 
the  expansion of business re s ts  upon

the basis of service. N o t only its 
expansion, bu t we m ay say its very 
life and perpetu ity . T he law of ser
vice has becom e a very  law of life. 
W ith o u t it, your business in stitu tion  
of to -day  is runn ing  on a flat wheel. 
I t  can’t run far.

Service includes a g rea t m any 
th ings— far m ore than  can be touched 
upon in th is place, even in the m ost 
casual way. W e can h it only a few 
high points.

F o r one thing, it involves consider
ation for the consum er’s rights. Ser
vice, from  the dealer’s standpoint, 
looks m ainly tow ards the custom er. 
T he shoe dealer shoulld th ink  of 
him  (the  cusom er) a t every step of 
the process. W h at does he w ant in 
the w ay of shoes? W h at is he able 
to  pay for? H ow  m uch value per 
pair can I ge t him  to see and want? 
H ow  can 1 show  him  the difference 
betw een good shoes and poor ones? 
Betw een the best and the nex t best? 
H ow  can I help him  to get the m axi
m um  of value ou t of his individual 
footw ear purchases? H ow  can I im 
p ress it upon him to take care of 
shoes, once he buys a pair? And a 
whole lot m ore of the same kind.

Instead  of being sim ply a business 
m an in terested  in the acquisition of 
a certain  am ount of m oney per year 
—the m ore the b e tte r—because of 
the fact th at one has shoes to sell to 
people who m ust buy shoes, the m od
ern idea is to  look upon shoe re ta il
ing as a function. The shoe dealer 
serves a need in the social and econ
om ic w orlds. A nd th is shoe re ta il
ing function, when one com es to look 
into it, involves a g rea t m any things. 
The shoe dealer stands betw een the 
custom er and a g rea t m any possible 
sources of footw ear m is-inform ation 
and m istakes in buying. Since a 
pair of shoes is a m uch m ore complex 
th in g  than, say a hat o r a sh irt; and 
since the man who m akes a m istake 
in buying footw ear is liable to pay

Shoes
that meet the 
demands of fashion.

Shoes
that best serve the 
man who works.

HIRTH-KRAUSE
S H O E S

Tanners and Shoe Manufacturers

REAL PROFITS are made and a perma

nent business established by the mer

chant who handles the H. B. HARD PAN  

as his standard work shoe.

H. B. HARD PAN are strong, sturdy 

shoes for the man who works. YOU can 

recommend and sell them as the best—  

because they are the best service giving 

shoe.

Herold-Bertsch Shoe Co.
Manufacturers of Serviceable Footwear GRAND RAPIDS, MICH.

Prepare for the Spring Rush by placing 
your order now for Women’s, Miss and 
Children’s light weight rubbers.
All orders for Rubbers in Stock shipped SAME 
D A Y  as received.

Defenders 1st Quality

Light W eight High Instep Over

Women's Defender Vogue—C ity—O pera........................................................ $0.75
In the following lasts and heels: Vogue (new last for new e x 
treme high heel.) City (for 12-8 heels Cuban or M ilitary.)
Opera for low heel and full toe.

Misses—Opera, 1 1 -2 ....................................................................................................... 65
Children’s—Opera, 5-10^. 6-10J4,7-10^i................................................................55

SEND YOUR ORDERS TO-DAY

Hood Rubber Products Co., Inc.
Succ. Grand Rapids Shoe & Rubber Co.

The Michigan People Grand Rapids
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the price in tem porary , o r even p e r
m anent, in ju ries to his feet; and since 
the cost of a pair of shoes is consid
erable—so th a t a foolish buy hu rts  
the pocket-book—for all these rea 
sons, and a g rea t m any m ore th a t 
m ight be enum erated , the shoe dealer 
m ust be a m an of footw ear sense to 
fit in; i. e. he m ust have a lo t of 
know ledge about shoes and the hu
m an foot and how to fit shoes righ t, 
and all th a t so rt of thing.

A few years ago the  shoe trade 
publications g o t to  talk ing  about shoe 
re ta iling  as a sem i-profession. I t  is 
ra th e r a cum bersom e phrase, bu t i t ’s 
n o t so bad a t that. I t  expresses, a t 
all events, a big tru th . Selling shoes 
rig h t is no t a boy’s job, nor a task  
for ju st anybody. I t  requ ires in te l
ligence, im agination, and conscience. 
I t  also involves experience and tech 
nical train ing—train ing , I mean, in 
the a rt of fitting. Selling shoes is a 
m erchandising  p roposition  plus. I t ’s 
th is  plus som eth ing  the trade  chaps 
had in m ind when they  go t to  ta lk 
ing about the trade  as a sem i-profes
sion.

Now the m an who w ants to m ake 
the m ost of the gam e of shoe re ta il
ing will na turally  th ink  of all th is; 
and everyth ing th a t he considers and 
approves and sooner o r la te r tries to 
w ork out in his ow n establishm ent, 
will fall under the  head of service. 
T h a t’s w hat it is; he ’s sim ply try ing  
to serve his constituency.

I t will p rom pt him  to reg ard  the 
righ ts of o th er people. And it will 
m ake him  w ant to  do the rig h t th ing  
by little  people.

Some shoe dealers were talk ing  
about their m istakes the  o th er day. 
I t ’s a good th in g  now and then  to 
talk  about m istakes as well as suc
cesses—though the la tte r is the eas
ier topic, of course. E ach m an in 
the group of half a dozen recounted  
some costly  m istake th a t he had 
m ade—and they  w ere all m en of m id
dle life o r beyond. I w as especially 
im pressed w ith the confession of one 
of the older m en in the crowd. He 
has a big sto re  handling  m en’s and 
w om en’s lines. H e said:

“My b iggest m istake as a dealer 
has been th a t I haven’t tried  to  cu lti
vate the kids. I don’t know  why— 
maybe it ’s because I haven’t any of 
my own. A nd w hen I was a younger 
man, I supposed m y tim e was too 
valuable to  w aste on g e ttin g  ac
quainted w ith them  and try in g  to 
m aster the a r t of pleasing  the little

<A>
fellows.

“I t  was a pity. I see it now. But 
of course I d idn’t see it a t the  time. 
I guess it’s too late now. A nd th a t’s 
the reason  we do no t handle fo o t
wear for children. W e go t sta rted  
w rong. And it was m y fault. My 
p artn e r—you know  I used to  have a 
p a rtn e r—years ago w anted  to  take 
on juvenile lines; bu t I w ouldn’t let 
him. I ’d be b e tte r  off to -day  finan
cially, if I ’d listened to his advice; 
and I guess I ’d been b e tte r ofif in 
o th er ways, too ; for little  people are 
are the  best people a fte r all.”

Cid M cKay.

I t  is usually  b e tte r  to  concede a 
lo t of non-essentia l th ings than  to 
w aste tim e argu ing  about them .

MICHIGAN’S METROPOLIS.

Late News From the City of the 
Straits.

D etro it, Jan . 27—Jam es W ilson, 
M anager of B urnham , Stoepel & Co., 
is very  ill a t his residence, 107 E east 
F e rry  avenue.

L. P. L aurandeau, buyer for A. 
K ro lik  & Co., is in Nw York.

P ercy  C. Palm er, departm en t m an
ager for B urnham , S toepel & Co., is 
in N ew  York.

M rs. Jam es G olding has gone to 
Lakeview  to assist in runn ing  the 
general sto re  of A. M. G oldstein. The 
la tte r is very  ill in Chicago and M rs. 
Goldstein is constan tly  a t his bed
side.

T he H udson L um ber Co. has ac
quired tw enty  acres located on W ar
ren  avenue a t the Pennsylvania and 
P ere  M arquette  railroads. I t  is es
tim ated  th a t the purchase price ap 
prox im ated  $130,000. L einbach-H um - 
phrey  Co. acted as agen ts for all 
p arties concerned.

C harles D. Vail, who for years rep 
resen ted  the  V assar Swiss U n d er
w ear Co., Chicago, in the principal 
cities of Ohio, Ind iana and M ichigan, 
died recen tly  a t his hom e in D etro it. 
H e was born  in 1848 a t D eR uyter, 
New Y ork, and his first em ploym ent 
was in the haberdashery  shop of 
B lackm an & Com pany, Syracuse, N. 
Y. H ere  w as laid he foundation  of 
his life w ork, which was devoted to  
haberdashery . T he m erchandising  of 
m en’s goods was his chief study. 
L a te r  he purchased  a sto re  in Bay 
C ity and th rough  his ability  raised 
the appreciation  of b e tte r-g rade  m er
chandise w ith even the rough  and 
rugged lum ber jacks by selling the 
very  best goods in those early  days. 
A fter th irty -six  years he gave up this 
business and becam e identified with 
the V assar Co., w ith which he was 
associated  to the end of his life. He 
left a wife and tw o daugh ters and a 
host of friends.

P lans have been accepted for the 
developm ent a t a cost of $2,000,000 
the p ro p erty  a t the n o rthw est corner 
of G rand R iver avenue and G rand 
boulevard  west. A syndicate has 
been form ed of N ew  Y ork  cap ital
ists, w ith whom  are  associated  
C harles F. Clippert, T hom as P. Pen- 
nim an, George H . L escher, T hom as 
J. T hom pson, George J. Finn, H e r
m an F. Schneider, W illiam  W reford , 
John  A tkinson, W alte r H aas, H a rry  
B lickm an, as D e tro it represen ta tives 
M r. H aas is ac ting  as a tto rn ey  for 
the syndicate. T he developm ent con
tem plates a th ea te r and office build
ing. T he th ea ter will hold 3,600 peo
ple. A fron tage  of 419 feet on Grand 
R iver avenue and 131 feet on Grand 
boulevard  w est yields som e w onder
ful sto re  and office space which is 
ren tin g  very  rapidly. T here  will be 
a dance hall on the second floor in 
addition  to  office space. One of the 
features in connection w ith p ro p erty  
is the fact th a t the th ea ter and office 
building takes only p art of the p ro p 
erty , a piece 150 by 200 feet a t the 
co rner of D exter boulevard and L oth- 
rop  avenue, being  available for a big 
ap artm en t house la te r on. T em por
arily  th is space will be covered w ith 
asphalt to  provide park ing  space for 
th ea ter patrons.

WM. D. BATT

F U R S
Hides, Wool and Tallow

28-30 Louis St.
GRAND RAPIDS, MICHIGAN

OXFORDS
ARE THE STYLE LEADERS

HAVE YOU BOUGHT YOURS?

8762-Dark Russia Calf Bal. O xford ............................................. 102 Last A-D.......... *8.15
876J—Mahogany Side Bal. O xford ................................................. 10S Last U K.......... 7.25
8719- Gun Metal Veal Bal. O xford ................................................105 Last C-E 7 25

ORDER NOW  FOR MARCH DELIVERY

Rindge, Kalmbach, Logie Co.
10 to 22 Ionia Ave. N. W.

GRAND RAPIDS, MICHIGAN

Our salesmen are now on the 
road with our complete line of 
Knit Goods. Please do not buy 
until you have made an inspec
tion of our line.
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M ake C om m ercial B ribery  Illegal.
W . B. Colver of the Federal T rade 

Com m ission, in an address before the 
P urch asin g  A g en ts’ A ssociation of 
N ew  Y ork, urged the enac tm ent of a 
Federal law to p reven t w hat is called 
“com m ercial b ribery ,” advocated  the 
revision of a certain  type of “blue 
sky” legislation  and called for the 
abolition  of the Federal E xcess In 
com e Tax.

“ Seventeen or e ighteen  of the 
S ta tes now  have law s on com m ercial 
b rib ery ,” he said, but so far as I 
know  they  are w holly o r p a rtly  dead 
le tte rs  in nearly  all of the S tates, and 
for th is reason the business m an go
ing  in to  com petition  in a S tate where 
th ere  is no such law says th a t he is 
under a handicap; th a t he cannot 
m eet his com petito r on the same 
grounds his com petito rs can occupy, 
because the S ta te  law s against com 
m ercial b ribery  are no t equally  en 
forced. W e feel th a t if the Federal 
law was m ade the g roundw ork  for the 
whole coun try  and everybody applied 
it the sam e th ro u g h o u t the S ta tes it 
would save m illions of dollars yearly  
for the business public and m ore than 
th a t for the consum ing public.

"L e t me tell you w hat I m ean by 
com m ercial b ribery . Some of the 
people who com m ented  on our w ork 
said th a t we were try in g  to  p revent 
a m an from  giving his custom er a 
cigar o r before the first of last Ju ly  
buying him a d rink  or tak ing  him to 
a th ea ter. T h a t is not it a t all.

I 'o r  instance, there  is one concern 
in Chicago, and I w on’t m ention  its 
name, whose presiden t has an account 
of $8,000 a year for perfum ery. T hat is 
the way it goes th rough  the books. 
He said it w as for C hristm as p re s
en ts but couldn’t explain exactly  why 
he spent about a tw elfth  of the ‘p e r
fum ery’ m oney in F ebruary . T hat 
was too much to  get by on even the 
theo ry  of doing C hristm as shopping 
early. O f course, it w asn ’t perfum 
ery  a t all.

“T here  was an o th er concern w here 
we found th a t the secret com m issions 
given to  the em ployes o f  custom ers 
and custom ers of com petito rs 
am ounted  in two years to som ething 
ike $1,400,000, and the custom ers of 
course paid it a ll; and the custom ers 
pay for th a t ‘perfum ery ’ I m entioned

all of it, and then he passes it on to 
his custom er and finally you or I or 
some o th er ultim ate consum er pays 
for th is ‘perfum ery ,’ but we don’t 
know it and we don’t even smell it.”

W ith  respect to blue sky laws, he 
stressed  the im portance of enforced 
publicity.

“W hen a security  is issued,” he 
said, “there  should be m ade public a 
p rospectus which should contain an 
exact s ta tem en t of facts, and especial

ly should it show  ju s t how much 
m oney is actually  go ing  into 
the  en terprise, and how much is go
ing to the b roker and how m uch is 
go ing to the underly ing  syndicate and 
how m uch is going to advertising, 
and how  m uch is going to  leading 
citizens who sign le tte rs  of recom 
m endation .”

Relative to the excess profits tax, 
he asserted , “I t is one of the founda
tion stones upon which the p resen t 
in to lerable  price struc tu re  has been 
raised, and which w orks such hard 
ships upon the consum ing public, and 
so, of course, upon business concerns.

“Since, as a matter of  fact, the e x 
cess profits tax was created as an 
equalizer, in cases o f  price fixation, 
and for no other reason, and since  
prices are no longer being  fixed, even  
that reason for its continuance is 
gone, and I am  waiting for som ebody  
to give me a reason for continuing it. 
N o b o d y  can say that it continues be
cause we need the m oney, because  
w e can find w ays to provide the 
m oney  without losing 80 per cent, of 
the m oney  that is collected from the 
public as a tax.

“L eaky as tax  m ethods may be, I 
do not go along w ith th is 80 per cent, 
loss, in g e ttin g  20 per cent, into the 
treasu ry , thus ex trac tin g  from  the 
public, you and I and all of us 80 
per cent, in the process. T h at is all 
w rong .”

C ustom ers P ay  for A dvertising. 
W ritten  fo r the  T rad esm an .

\  our custom ers pay for your ad
vertising. Are you g iving them  full 
value for their m oney? P erhaps this 
is a new way to look at the m atter, 
but who can say it is not the right 
way?

All inte ll igent and reasonable p eo 
ple admit that there are legitimate  
ex penses  which m ust be paid for out  
of  a margin above wholesale  prices, 
but many there be w ho look upon ad
vertising as largely unnecessary, B e
yond a certain limited space or e x 
penditure they look  upon it as e x 
travagance— as m oney  wasted— and 
they s a y : “W e pay for it, but it does  
ns no g o o d .” And this leads them to 
more c lose ly  scan the prices and 
quality of  g ood s  offered by those who  
advertise largely, or else it keeps  
them away from such stores.

H ow  im portan t th a t every m er
chant be careful to  exclude from  his 
advertisem ents sta tem en ts  which tend 
to  create doubt or d istrust.

M inion.

M oral sentim ent, if no t the law. 
ought to  have its say about the  em 
ployer who leaves his m oney where 
clerks can help them selves if they 
w ant to  do so.

O P E R A T IN G  M A R G IN
T H E  necessities o f  w ar an d  th e  p re v a len t h igh 

prices caused a w ide gap  b e tw een  m an u 
factu ring  costs and se llin g  prices, k n ow n  as 

op era tin g  m arg in .”  T h is gap  has s ta r te d  to 
grow  sm aller, re su ltin g  in  a  s lig h t in crease  in 
business failures. T h e  p re sen t condition  m akes it 
im perative  th a t  every  business m an k eep  posted. 
R eading our m o n th ly  D igest o f T rad e  w ill assist 
th e  m an who is looking for d e p en d a b le  basic in 
form ation on business conditions. You d o n ’t  have 
to be a custom er o f  th is  b ank  to  g e t th e se  re p o rts— 
th ey  are vours w hen you w an t th em .

THE OLD
M onroe a t Pearl G rand Rapids

G R A N D  R A P ID S N A T IO N A L  C IT Y  BANK  
C I T Y  T R U S T  & S A V I N G S  B A N K

CAMPAU SQUARE
The convenient banks for out of town people. Located at the very center of 

j,®  f'ty* Handy to the street cars— the Interurbans-^the hotels— t̂he shopping 
district.

On account of our location— our large transit facilities— our safe depoelt vault« 
and our complete service covering the entire field of banking, our Institutions must 
be the ultimate choice of out of town bankers and Individuals.-  - ------- ~ WHimgi « auu inuiviuuai*.

combined Capital and Surplus ..................... %  1,724,300.00
Combined Total Deposit« .............................. . 10,168,700.00
Combined Total Resources ............................. 13,167,100.00

G R A N D  r a p i d s  n a t i o n a l  c i t y  b a n k
C I T Y  T R U S T  & S A Y I N G S  B A N K
_____ ASSOCIATED
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Reply F rom  H on. M ilo D. Campbell.
C oldwater, Jan . 20— I am  in receipt 

of your le tte r of Jan. 19 and m ake it 
the first to  answ er.

I am quite sure th a t “m isunder
stand ing” aris ing  from  b rev ity  of 
sta tem ent has led you to differ w ith 
me about the th ird  plank of m y p la t
form.

“T he rig h t of collective bargain ing 
for both farm  and indusrial labor.” 

T his is a subject th a t cannot be 
discussed in a paragraph . I have not 
changed a w hit in my position  and 
do not believe you differ w ith me.

By collective bargain ing, I do not 
espouse the closed shop, nor the 
rig h t of organized  labor or the  o r
ganized farm er to  say to  the em ploy
er and the buyer of products, th a t 
they  m ust deal w ith the rep resen ta 
tive.

1 conceive th a t each has the righ t 
to  collect in unions and, when collect
ed, to agree am ong them selves w hat 
their products o r their labor ought 
to be w orth, to  select represen tatives 
to  p resen t their offer to  buyers of 
labor or products.

But here the rig h t of collective b a r
gaining ends.

I t  is ju s t as m uch the r ig h t of the 
em ployer and of the buyer of p ro d 
ucts to refuse to deal w ith the agen ts 
as it was their r ig h t to  ge t toge th e r 
collectively.

I do no t seek any th ing  unA m erican 
n o r would I stand  for it.

T hrough  the  co rpora tions of th is 
country, there  has been sold and col
lected g ross a t least $125,000,000,000 
during  the year 1919.

T his is show n by the estim ates of 
the R evenue D epartm en t upon in
come taxes.

Every  dollar of th is is th rough  col
lective bargaining, for every co rp o r
ation is a collective bargain ing  in 
stitu tion  created  by the  State.

W e have two co rpora tions in M ich
igan th a t have grow n w ithin the last 
fifteen years from  alm ost no th ing  
until their m arket value is one fourth  
the  to ta l value of the  en tire  State. 
All th rough  collective bargaining.

O ur p rogress as a N ation  has been 
largely  founded upon th is principle. 
Space will not perm it me to  explain 
fully. But this collective bargain ing 
by the corporation  cannot be allowed 
th rough  law or o th er m eans to im 
pose any m andato ry  duty  upon the 
purchaser of labor or com m odities 
to  buy.
.T h e re  m ust be the rig h t to farm ers 

to  get to gether in the m arketing  of 
their products. T h is is to the  in te r
est of the consum er as well as the 
producer.

E very  grocer in the  coun try  fixes 
the price of bu tte r, eggs, sugar and 
staple p roducts by som e so rt of un
derstand ing  w ith his b ro th er grocers.

N ew spapers raise the price of the 
m orning and evening papers on the 
sam e day by som e so rt of un d erstan d 
ing. T hese th ings m ust be to  save 
from  ruin and failures.

T he farm ers canno t inco rpora te  
their business. T he seven m illions of 
them  sca ttered  ou t over th ree  m il
lions of square m iles cannot be run 
tog eth e r into co rporations. T hey 
m ust be allow ed to ge t to g e th e r into 
sm all g roups and sell by the carload 
or in quantities their products. As 
the law is now, if a half dozen fa r
m ers should collect th e ir p roducts 
and appoint an ag en t to  sell them  a t 
a price fixed by the farm ers talk ing  
the m atte r over, they  could all be 
sen t to  jail.

T here  will soon come com m unity  
buying, and w ith com m unity  buying 
there  m ust be com m unity selling 
un its in the  country , to  save the ex 
pense in betw een.

Every  m anufacturer buys labor sav
ing m achinery and there  should be 
accorded to  the fa rm er and the con
sum er the r ig h t to  em ploy the sam e 
m eans.

I am  e ternally  opposed to  the  red 
elem ent in th is coun try  and believe 
th a t the g rea t m ajo rity  of laboring  
m en are opposed to  it as well.

I  shall no t deviate from  m y se t

tled convictions along  the  line of 
Am ericanism , the m aintenance of o r
der, the enforcm ent of p ro p erty  rig h ts  
and personal righ ts. T he G overnor
ship will have no a ttrac tio n , if to 
secure it I m ust su rren d er my con
victions along  these lines.

But the righ t of the laboring  m an 
m ust alw ays be held sacred. Let us 
hope the sw eat shop, the small wage, 
the forcing of g irls and women into 
lives of im m orality  th rough  small 
pay for services m ay never re urn.

Some tim e, I w ant to  talk  to  you 
about a b roader way of ad justing  
these im p o rtan t differences betw een 
labor and capital, a m ethod by which 
bo th  thej em ployer and labor will 
reach a sjatisfactory basis; an A m eri
can way and one th at will not m en
ace the coun try  w ith paralysis, the 
pangs of cold o r hunger. I believe 
th is is the end to  be sought and am 
confident th a t it can be attained.

I appreciate your letter, and the 
m ore so because I know your genu
ine Am ericanism .

M ilton D. Campbell.

Penny P ostage fo r D rop  L etters.
T here  is a big drive on to secure 

the passage of a penny drop-letter 
postage bill a t the presen t session. 
S enator Dial of South Carolina has 
introduced such a m easure and is 
urg ing  early consideration.

T he Senate P ost Office Com m ittee 
is being im portuned to report favor
ably at an early  date, but has decided 
to wait until the annual post office 
appropriation  bill has been com pleted 
T he com m ittee is alive to  the fact 
th at you cannot spend the same dol
lar twice, and apparently  is decidedly 
skeptical as to the  substantial char
acter of Mr. B urleson’s la test “su r
plus.”

Speaking of surpluses, Mr. H ines, 
our accom plished D irecto r General of 
R ailroads, has ju s t pricked another 
bubble. In an official statem ent he 
adm its th a t the tw o-m illion-dollar 
railroad  surplus for O ctober was not 
a surplus a t all, but really  a deficit.

T he slight m istake occurred  th r ugh 
com paring the earnings for the m onth 
with one-tw elfth  of the annual Gov
ernm ent guaranty . T he statistician 
overlobked the fact that during the 
fall m onths all the railroads m ust 
earn a g reat deal m ore than durin ; 
the w inter and spring  in o rder to 
break even.

T hus ano ther happy dream  is sh a t
tered.

I t  is easier to  break the will of a 
dead man than it is to break  the will 
of a live woman.

Kent State Bank
M ain  O ffice O tta w a  A v e .

F acin g  M onroe

Grand Rapids, Mich.

Capital - $500,000
Surplus and Profits - $750,000

Resources
\ \y 2 Million Dollars

3 k  Per Cent 

Paid on Certificates of Deposit
Do Your Banking by Mail

The Home for Savings

The
• Public A ccounting Department

of

T he
Michigan T rust 

Company

Prepares Incom e an d  E xcess Profits 
T ax and  o th e r  F ed eral Tax 
R etu rns.

Installs G eneral and  Cost A cco u n t
ing  System s.

Makes A udits an d  In v estig a tio n s for 
any  purpose desired .

Room 211
Michigan Trust Company Building 

Citz. 4271 Bell M. 408
Grand Rapids, Michigan

Riches Bring 
Responsibilities

The accumulation of riches brings 'with it 
many responsibilities that often involve  
much routine and detail work when time is 
most valuable.
Under a Living Trust Agreement w ith the 
GRAND RAPIDS TRUST COMPANY you  
can keep and control your wealth while 
shifting the burden of care to us.
Such an agreement enables you to know that 
whatever demands are made upon you, the 
carrying out of the details can be entrusted 
to our care with the certain knowledge that 
everything will be attended to promptly and 
efficiently.
Our officers will be pleased to talk the mat
ter over w ith you in strict confidence.

B rand  Ra p i d s Tr u s t  Ro m p a n y

GRAND RAPIDS, MICH.
OTTAWA AT FOUNTAIN BOTH PHONES 4391
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T he Small M erchant and the Incom e 
Tax.

Ju s t how  a sm all m erchan t o r shop
keeper, who has no real bookkeeping 
m ethods, should proceed in figuring 
his annual profit o r loss for the p u r
poses of the incom e tax  is explained 
in a sta tem en t issued to -day  by the 
B ureau of In te rn a l Revenue.

T he experience of the bureau is th a t 
m ost shopkeepers have a t  hand, o r 
can co n stru c t w ith reasonable  ac
curacy, the data necessary  for prop- 
ly com puting  the net incom e for each 
year.

W hile the rule-of-thum b is em ploy
ed in m any instances w here the shop
keeper does all the w ork  and h ires no 
help, the principles adopted  by the 
G overnm ent can be m ade applicable 
to nearly  every  case of th is  kind. If 
som e evening a fte r locking the door 
he will spend an hour o r tw o w ith an 
incom e tax  blank on the coun ter and 
the  th o u g h t in his head th a t th is in 
com e tax  is a g rea t A m erican duty  
to perform  he will learn som ething, 
even if the resu lt of his honest com 
pu ta tio n s is th a t he owes no re tu rn  
o r tax  to  the G overnm ent.

H e will discover th a t the G overn
m ent plan is applicable to  his busi
ness in its m ethod of ge ttin g  a t the 
resu lt of the y ea r’s transactions. He 
will m ore clearly  see his relationship  
as the  little  b ro th e r of the g rea t city 
m erchan t who sells in m illions in
stead  of hundreds of dollars. A nd he 
will realize th a t there  is a tangible 
re la tion  betw een his little  shop and a 
country-w ide A m erican law\

T he data  w hich he will need is con
tained in the g ro ss  sales, the p u r
chases of the year, the inven tories a t 
beginning and end of the year, and 
the selling expenses of the shop.

T he g ross sales over the counter 
are  know n to every progressive store 
o r shopkeeper. In  m any cases he has 
his cash -reg ister m em oranda. Even 
if he has no reg iste r, he usually  has 
som e o th e r reco rds of his intake.

A side from  cash sales, m ost small 
s to res have runn ing  accounts with 
custom ers. In  the case of a brand 
new' business it is im p o rtan t th a t ac
coun ts receivable for goods or se r
vices furnished during  the taxable 
y ear be added to  the cash receipts, 
the  resu lt to  be taken as the g ross 
sales of the year.

In  the case of a long-established 
business in which the balances due 
from  cu stom ers will average about 
the sam e am ount each year, the s to re 
keeper has the privilege of figuring 
his net incom e on a “cash basis. 
T h at is, by ignoring  the balances due 
him from  custom ers and including in 
his cash receip ts the to ta l of intake 
regard less of when his goods were 
sold, he will arrive, by proceeding 
along  the steps prescribed  by the bu
reau, a t an acceptable com putation  of 
the net resu lt of the y e a r’s tran sac 
tions.

In  any case w here bo th  the cash 
in take and the accounts receivable 
created  during  the year are taken in
to  consideration  as the g ro ss  sales, 
the sto rekeeper should guard  against 
duplication of the sam e incom e by 
om itting  the paym ents received on 
back accounts th a t were taken up in 
p rio r years as accrued incom e.

T here  are, therefo re , tw o m ethods 
of arriv ing  a t g ro ss  sales for the year. 
On the one hand is the “cash basis,” 
w hich is m ore practical for a long- 
established store, and on the o ther 
hand is the “accrual basis,” which is 
m ore accurate  from  an accounting  
standpo in t as show ing the co rrec t 
earn ings of the sto re  during  the  year.

T he purchases of goods and sup
plies during  the year are obtainable 
from  the im vard invoices, which m ost 
shopkeepers re ta in  for their own use 
in fixing re ta il prices Invoices of 
goods no t received a t the end of the 
year should be included, and in these 
cases such goods m ust be included in 
the inven tory  for the end of the year; 
for, a lthough  in transit, the title  to 
the goods has passed  to  the shopkeep
e r  and they  are  considered  as on 
hand. G oods o r local p roducts re 

ceived in exchange for o th e r goods 
should no t be included; ne ither should 
cash pu rchases be considered  if the 
in take for the  year is figured on the 
basis of the daily gain show n in the 
cash draw er.

T he construction  of inven tories of 
goods on hand unsold  a t the begin
ning and a t the end of the year is no t 
a difficult m atte r in sm all m erchan
dising. T he stock on hand is g en 
erally  wrell knowm to the ow ner, who, 
if he is wide-aw'ake, keeps an eagle 
eye on his shelves and storehouse. 
The pricing  of th is stock  is the th ing  
th a t he m ust be m ost careful about, 
particu larly  in these years of fluctuat
ing costs. T he pricing  should be by  
one of tw o m ethods: (1) C ost in each 
item  o r (2) cost o r m arket w hichever 
is low er on each item . In  e ither case 
he can no t value the stock a t any price 
h igher than  cost and by the second 
m ethod the shopkeeper m ay use m ar
ket price if it is low er than  his ac
tual purchase price, on any or all 
item s.

In  p ricing  inven tories there  is an 
o th er im p ortan t rule of the Goven- 
m ent to be observed ; th a t is w here 
goods are so in term ingled  th a t they  
can no t be identified w ith specific in
voices they  are deem ed to  be the m sot 
recen tly  purchased, and the la test in
voice prices on those particu lar item s 
should be used

As to  selling expenses, these are 
easily figured, for a shopkeeper keeps 
a close w atch  on his till and know's 
w hat it has cost to pay his help, to  
light and heat his store, to  pay his 
ren t, if any, and to  m aintain his de
livery service T hen there  is the 
telephone, telegraph, postage, expres- 
sage, freight, and repairs H e is also 
to  include in te res t paid on borrow ed 
m oney, taxes on his business p ro p erty  
and a reasonable allow ance for wrear 
and tea r on his fixtures, wages, h o rs
es, delivery auto, o r any m achinery  
o r o th er equipm ent w hich he ow ns 
and uses in the business

W ith the above data  a t hand, any 
small dealer m ay m ake the same com 
putation  as his big-tow n fellow m er
chan t to  figure the net incom e of the  
business The procedure  is as fol
low s:

Add the  inven tory  for the begin
ning of the year to  the pu rchases for 
the year; from  th is  sum  sub trac t the 
inven tory  for the end of the year, 
and the balance is the  cost of goods 
sold T ak ing  th is cost from  the g ross 
sales for the year he reaches a figure 
which is his g ro ss  operating  profit for 
the  year. F rom  th is g ro ss  profit he 
is allow ed to  deduct his selling ex 
penses. T he resu lt is ne t profit, to  
which he should add any in te res t o r 
o th er business incom e not included 
in his g ross sales, and the  resu lt will 
be the am ount which he will consider 
as his business ne t income.

By pursu ing  the above m ethod the 
shopkeeper elim inates consideration  
of his own salary  o r w ithdraw als from  
the business. If  he m ade w ithdraw als 
from  the business, w hether daily, 
weekly, m onthly, annually  o r irreg u 
larly, in the form  of cash or in goods 
for his hom e consum ption, th is 
am ount m ust e ither be added back 
into the net incom e as com puted by 
the m ethod explained above o r he 
should consider it as a salary  w ith
draw n, and therefo re  taxable income. 
The point to  be borne in m ind is th a t 
Mr. S torekeeper is taxable on his en 
tire  incom e, w hether w ithdraw n o r 
not.

A m erchant m ay have w ithdraw n a 
considerable am ount of m oney from  
his business and ye t have actually  
suffered a ne t loss in his y ea r’s tra n s
actions, his shelves having been de
pleted  of their stocks. On the o th er 
hand, a m illion m erchan ts are  build
ing  up and ex tending  their business
es, w ithdraw ing  only enough for liv
ing  expenses. T heir goods for sale, 
piled up a t high purchase prices, m ay 
contain a goodly incom e earned  d u r
ing  the year in the business done 
over the counter. W h eth er the  earn 
ings are  pu t back in to  goods o r are 
placed in the bank, o r w hether they

Fourth National Bank
United States Depositary

WM. H. ANDERSON. President 
1 CLINTON BISHOP. Cashier

Savings Deposits

Commercial Deposits

3
Per Cent Interest Paid on 

Savinas Deposits 
Compounded Semi-Annually

3'Am m
!Per Cent Interest Paid on 

Certificates o f Deposit 
Left One Year

Capital Stock and Surplus
$580,000

L A V A N T  Z. CAUKIN, Vice President 
ALVA T . EDISON. A ss’t Cashier

Petoskey Portland Cement Company

Authorized Capital Stock $1,500,000

All Common Stock N o Preferred Stock
Fully Paid and Non-Assessable N o Bonds

This Company is alm ost com pletely financed and w ill w ithin a 

week or so start work on its cem ent plant.

The future of the Cement industry never was as bright as is’ 

shown by the fact that the United States Government w ill spend 

$1,000,000,000 in 1920 for good roads besides what w ill be spent by 
the states, counties and townships.

Building permits from one end of the United States to the other 

show that a very great building boom  is under way.

This all has a direct bearing on the cem ent industry as there is 

no construction work of any kind these days that does not call for 
cement.

The Petoskey Portland Cement Company is building a 2,500 

barrel per day cement plant and has sufficient raw material to main
tain a large cem ent plant for over 100 years.

Those purchasing stock in this Company have the strongest 

kind of reason to  expect substantial dividends and they w ill not be 
disappointed.

Investigate his stock at once.

F. A. Sawall Com pany, Inc.,
405-6-7 M urray Bldg.,

G rand Rapids, Mich.
G entlem en : W ithou t any obligation  on m y part, p lease send 
me all the  inform ation  you have regard ing  the P e toskey  P o rt
land Cem ent Co.

Nam e .....................................................................

A ddress .............................................................

The Michigan Securities Commission does not recommend the purchase of an ; security and its 
approval must not be construed by investors as an endorsement of the value.
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are used to m aintain the shopkeeper 
and his fam ily o r w ithdraw n by him 
for o ther purposes, the net resu lt of 
the y ear’s business m ust be identified 
and considered in its en tire ty  when 
the incom e-tax season arrives.

I t  is also poin ted  out by the In te rn 
al Revenue B ureau th a t if the shop 
or store is operated  by- a partnersh ip  
a re tu rn  m ust be m ade on Form  1065, 
regard less of the am ount of its net 
income his share of the net profits, 
w hether d istribu ted  to him  o r not, to 
ge ther w ith his o th er taxable income.

If the store  is incorporated  a re 
turn m ust be m ade annually  on Form  
1120, regard less of the am ount of its 
net income.

If operated  by one p ro p rie to r he 
m ust consider the net incom e of the 
store, to gether w ith all of his taxable 
income from  o th er sources, in d e te r
m ining w hether a re tu rn  is required. 
And, if he m ust file a re tu rn , Form  
1040 or 1040-A should be p repared  
w ith due care and accuracy and filed 
on or before M arch 15.

In addition to  the above re tu rn s 
there is ano ther re tu rn  required  if 
any em ployee, landlord, m ortgagee, 
o r o ther person, or any fiduciary or 
partnersh ip  was paid in wages, sal
ary, com m ission, bonus, rent, in te r
est, or o ther determ inable incom e, a 
to ta l am ount of $1,000 o r over during 
the year 1919. F o rm s 1099 and 1096 
are furnished for th is purpose.

Vital Topics to be D iscussed N ext 
Month.

Cadillac, Jan. 27—Since the last is
sue of the T radesm an the question 
has come up relative to sta tem en ts 
m ade in certain  publications th a t are 
circulated in our schools w herein re 
f e r s  in foods are re ferred  to  as be
ing m ore to blam e for the high prices 
than any o th er agency; and the s ta te 
m ent contains the astound ing  in for
m ation th a t the profits of the re ta iler 
are from  200 to 300 per cent, m ore 
than  the w holesalers’ prices. The 
article  fu rth er s ta tes th a t the profits 
of the re ta il m eat dealer are g reater

than  the com bined profits of the far
m er who grow s the anim als, the pack
ers, the com m ission men, the ra il
roads and the storage men. If  this 
sta tem en t is true, Mr. M eat Dealer, 
we have no reason to say a w ord 
in your defense; but if th is s ta te 
m ent is no t true, then  we should 
m ake the au th o r produce his au th o r
ity and the A ssociation stands ready 
to run down these a la rm ists who 
publish such m isleading articles, m ore 
particu larly  in school papers.

The convention which will be held 
a t G rand Rapids, Feb. 24-26, acts as 
a c learing  house for the problem s 
which affect your business and it will 
a t th is particu lar tim e give you a new 
conception of the im portance of the 
business m an in politics. T here  will 
be th ree  days filled to  overflow ing on 
such sub jects as these:

1. W hy business m en m ust w ork 
hand in hand if the com m ercial and 
industria l fabric of the coun try  is to  
come out of the reconstruc tion  period 
on a b e tte r foundation.

2. T he necessity  for few er non- 
essential office holders and m ore p ro 
ducers.

3. T he best way to  conduct a re 
tail m eat and grocery  business.

4. T he im portance of using  m ore 
fru its and the profits to be gained by 
selling them .

5. W hy reconstruc tion  of business 
conditions should enable you to  sell 
sugar and flour a t a profit.

6. T he im portance of co-operation 
from  an association  standpoin t will 
im part a new view point of th is im 
p o rtan t question.

7. “H ow  My F ire  L oss W as A d
ju s ted ” is a subject th a t will be p re 
sented by one who has had the ex 
perience.

W atch  for the com plete p rogram  
and, in the m eantim e, send in your 
questions for the com m ittees to  act 
on in o rd er th a t we m ay get th rough 
w ith the  business w ithin the three 
days a rranged  for. J. M. Bothwell, 
Sec’y R etail G rocers and General 
M erchants A ss’n.

D I C K I N S O N ’S

S E E D S
The Albert Dickinson Co.

MINNEAPOLIS CHICAGO

Domino 
Golden Syrup

fills an appreciated place in your 
customers’ daily menu. It has so 
many uses—as a table syrup over 
¿riddle cakes, waffles and fried 
mush, and in the kitchen for candies, 
cookies, baked beans, muffins, pud
dings and sauces.

D om ino G olden Syrup  m eans 
quality to the housewife because 
she is familiar with Domino Pack
age Sugars. It is a product of pure 
cane sugar, and of pleasing con
sistency.

Am erican Sugar Refining Company
“Sweeten it with Domino**

Granulated, Tablet, Powdered, Confectioner*. Brown, 
Golden Syrup.

USE
RED CROWN  

GASOLINE
It starts easily even in the 

coldest weather.
And it will deliver all the 

power your engine was de
signed to develop.

For sale everywhere.

STANDARD OIL 
COMPANY

(INDIANA)
Chicago Illinois
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tria ls  and tribu la tions—ju s t as seri
ous as our own.

“T h e  little  flowers of the earth — 
m y h eart goes ou t to  them . I fear we 
women are so busy  in th is reconstruc
tion period  g e ttin g  ad jus ted  to the 
g rea t changes a fte r the w orld war 
th a t we are fo rg e ttin g  the grandest,
noblest, m ost im po rtan t w ork  of all__
m othering  our young  w ith love and 
sym pathy.”

I t  is ju st an in te lligen t understand
ing of child-life th a t is needed, a 
spiritual und erstan d in g  of soul needs 
th a t leads to the rig h t so rt of free
dom  and com radship. Even an adult 
cannot deveop to full capacity  w ith
out an a tm osphere  of understanding 
and freedom . E v ery th in g  you do, 
m ental, m oral, physical, in caring  for 
the w ell-being of your child m arks 
his life. H e is developing, like a 
flower, and you can give him  freedom 
to open out like a full-blown rose or 
you can w arp o r even tram ple. Be
fore long you will see the results, 
and then  it will be too late to change 
them . Prudence Bradish.

(C opyrigh ted  1919.)

The Ten Commandments of Adver
tising.

Be human.
Be interesting.
Be easy to understand.
Be easy to read.
Be humorous, when you can.
Be unusual.
Be unexpected.
Be tempting.
Be subtle.
Be positive.

ASK YOUR JOBBER FOR

Hart Brand Canned Foods
HIGHEST QUALITY

° ur Products are packed at seven plants in Michigan, in the finest fruit and vegetable 
belts m the Union, grown on lands close to the various plants; packed fresh from the fields 
and orchards, under highest sanitary conditions. Flavor, Texture. Color Superior.

Qualify Guaranteed

The HART BRANDS are Trade Winners and Trade Makers
Vegetables—Peas, Corn, Succotash, Stringless Beans, Lima Beans, Pork and Beans, Pumpkin, Red 

Kidney Beans, Spinach, Beets, Saur Kraut, Squash.
Fruits: Cherries, Strawberries, Red Raspberries. Black Raspberries, Blackberries. Plums, Pears, Peaches.

W. R. ROACH & CO., Grand Rapids, Mich.
Michigan Factories at

HA.RT, K E N T  CITY, LEXINGTON, EDMORE, SCOTTVILLE, CROSW ELL, N O R T H PO R T

N ecessity  of In te llig en t U n d erstan d 
ing  of Child Life.

W ritte n  for th e  T rad esm an .
H ere is a le tte r th a t I received 

ju s t before C hristm as. It speaks for 
itself:

D ear Prudence B radish— I read the 
a rticle  on Bad T em per and T an trum s 
in Children and am  w riting  th is in 
answ er to  it. 1 canno t help th ink ing  
of the child you depicted as having 
tan tru m s, a bad tem per! 1 feel very 
tru ly  th a t there  is no such child, or 
ra th e r I should say. no such child 
would be possible under the rig h t in
fluences.

1 know  a darling  child who is be
ing daily put into a nervous, irritab le  
sta te  (tan trum s, if you will) by her 
own m other. I his m other in losing  
her own tem per ven ts her feelings 
on the child, and when the la tte r  was 
only tw o years old she had her little 
hands tied behind her back and was 
made to get down on her knees and 
beg her m o th er’s pardon for sim plv 
show ing in different childish ways 
(such as n o t obey ing  im m ediately 
when her m other called her, etc.) 
her nervous irra tib ilitv  caused by her 
m o th er’s lack of self-contro l and 
vicious tem per.

T his h eartren d in g  tragedy  is going 
on, day by day. N o th ing  can be done 
to  the cruel m other, who claim s the

rig h t to  do as she pleases w ith her 
own child. T here  are no m arks to 
prove th is kind of violence, excepting  
a poor, nervous, frigh tened  child, who 
jum ps a t her m o th er’s approach, and 
who is happy only when her m other 
is away.

I am  sure there  are instances of a 
sim ilar kind—so, for the sake of these 
helpless little ones, and especially 
a t th is C hristm astide, I beg of you 
to w rite a series of articles, condem n
ing such practices, such m others, and 
so help save the children.

A F riend  of Children.
I canno t say th is le tte r  g reatly  

surprised  me, because I know of 
such cases w ithin m y own circle of 
acquaintances. W hy is it th at m o th 
ers are so blind to the real child-life, 
the real child-m ind, over which they  
have such trem endous pow er to make 
o r m ar? T oo busy, too tired, or half- 
sick or nervous them selves?

In the cases where the children are 
not welcom e when they  come it takes 
years often  to b ring  about any th ing  
like a righ t rela tionsh ip  betw een 
m other and child. Som etim es the re 
lationship  never becom es even nom i
nally right. The m other is cold and 
cruel th rough  all the childhood and

never wins any th ing  resem bling  love. 
W hen the tim e com es th a t she know's 
her need of th a t love it is too late.

“Bestowr a wise love upon thy  
child,” ought to  be hung up before the 
eyes of every m other. A wdse love, 
thoughtfu l, considerate, well-poised. 
A sentim ental, osten ta tious affection, 
th a t takes no though t of consequen
ces—all gush and kisses a t one m om 
ent, nervous, irritab le, inconsistent 
the next— is wholly bad for the child, 
and for the m other, too.

Do not take yourself too seriously; 
have a sense of hum or and p ro p o r
tion w ith your child. Do not trea t its 
little  m istakes, m ishaps and foibles as 
if they  were the deliberate offences of 
an adult. Children are made nervous 
by the trea tm en t they get a t home 
m ore than  by any th ing  else. W atch  
your own fussing of the child; p ro b 
ably that alone accounts for his be
ing cross! O r is the child sim ply im 
ita ting  you?

A nother le tte r which I recen tly  re 
ceived expresses the wish th a t wo
m en m ight understand  child-nature; 
th a t there m ight be fewer punish
m ents, fewer bad nervous days for 
both  m others and children. H ere  is 
a p a rt of th is le tte r:

1 am a fem inist, was a suffragist for 
m any years. I t  seems, however, th a t 
I am what would be term ed ‘old- 
fashioned’ in my ideas of the duties of 
m otherhood. W hen I read your a r
ticle CTt H om e to the C hildren’) I 
was delightd to find my ideas so
identically  expressed .................................
I w'ould be delighted to see m ore wo
men take a deep in te res t in the studv 
of childhood, its joys and sorrow s,
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Do You Know Everything?
jC 'V E R Y T H IN G  about your business that you ought to 

know in order to make this your banner year? Every
thing about the fundamentals of merchandising? Every
thing about the perplexing civic and economic problems 
which are before the nation today?

If you do, the Presidential chair is too small for you.

If you don’t, you ought without fail to attend the

NORTHWESTERN

“PRODUCTION PLUS”
CONVENTION

It will be held at Duluth on February 11 and 12, under the 
auspices of the Associated Advertising Clubs of Minnesota.

T he same class of alert business men who last year heard the 
inspiring addresses and discussions at the Better Business 
Convention in Minneapolis will this year meet for equally 
valuable and interesting expressions of clear thinking by 
men of national importance.

W e consider it a privilege, on behalf of the Advertising 
Clubs of Minnesota to urge all of our friends in the N orth
west to attend the convention.

Tuesday and Wednesday, February 11 and 12
W rite Us For Full Particulars and Reservations.

F. A. PATRICK & CO.
M a n u f a c t u r e r s  a n d  W h o l e s a l e r s  o f  D r y  G o o d s

DULUTH
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S h o o t H im  B ecause H e’s O nly  an  
A m erican.

G randville, Jan . 27—T he apathy  of 
our G overnm ent tow ard  the  spoli
a tion  of A m ericans in M exico is 
som eth ing  th a t passeth  u n d e rstan d 
ing. T h ere  is, there  can be no p o l
itics in it. I t  is sim ply a m atte r of 
A m ericanism , pure and sim ple, w ith 
out regard  to  p a rty  affiliations w h a t
ever.

W hy the  ad m in istra tio n  a t W ash 
ington has failed to  p ro tec t A m eri
can citizens in th e ir r ig h ts  on M exi
can soil—and on U n ited  S ta tes soil 
for th a t m a tte r—is beyond the com 
prehension of the m ost o rd inary  c it
izen. I t is know n to be a fact th a t 
C arranza so ld iers have m urdered 
A m ericans in cold blood and no th ing  
done about it.

T he A m erican Senate is investi
gating . Some of the  evidence th at 
has come to  ligh t is s ta rtlin g  enough 
to  give pause to  all o th er questions 
fo r the tim e being and a ttra c t our a t 
ten tion  to  the Rio G rande, and be 
yond, w here th is law lessness is still 
go ing  on w ithout let o r hindrance.

T he p resen t adm in istration  is cer
tain ly  to  blam e for trea tin g  th is m a t
te r  w ith an a ir of inconsequential in
difference. I t  is no sm all m a tte r th a t 
A m ericans are foully m urdered, 
o th e rs  driven from  th e ir  hom es 
which are confiscated to  the uses of 
a m erciless banditti, even though 
som e of these M exicans tra in  under 
the  head of C arranzitas. W hatever 
th e ir nam e they are no less outlaw s 
and m urderers, and a governm ent 
th a t will pay no heed to  the call of 
its  m aim ed and w ounded citizens 
across the bo rder is not fit to  class 
itse lf as am ong the civilized nations 
of the earth .

O ur g lorious deeds of valor across 
the sea are being in a njeasure d is
counted by the supineness on our 
sou thern  border. A fter aid ing  in 
d o in g to  death the m ost absolu te m on
archy  in all Europe, it seem s the 
very heigh t of absu rd ity  as well as 
topno tch  pusillan im ity  to. perm it 
A m erican m en and wom en to  be 
done to  death  w ithin s igh t of the 
old flag on the Rio Grande. H ow  
long, oh L ord , how  long are these 
th ings to  be?

T estim ony  of A m ericans driven 
out of M exico before the  Senate 
com m ittee is of such a na tu re  as to  
cause the  blood of every A m erican 
to  boil w ith indignation  th a t such 
th ings are suffered by the g rea tes t 
republic on earth .

1 he testim ony of w itnesses goes 
to  show  th a t C aranza’s toops are  
no w hit b e tte r than  the outlaw s who 
follow  the lead of Villa. T w o A m eri
cans, F. J. R oney and E arle  Bowles, 
w ere both  killed by C arranza so l
d iers w ithin C arranza lines. W hat 
has been done by our G overnm ent 
about th is? N othing. Tw o ca ttle 
m en from  a bo rd er tow n w ere seized 
roped and dragged  to  death  by M exi
cans. A n y th ing  done about it by

the p resen t adm in istra tion?  A bso
lu tely  nothing.

O ne hundred  O klahom a fam ilies 
colonized in the T am ico d istric t. 
1 hese fled, leaving all th e ir p ro perty  
behind a t the instance and advice of 
the A m erican consul a t Tam pico, 
suffering unto ld  indignities, abuses 
and robberies.

T his is not m ere hearsay  but is 
substan tia ted  by the best of evidence. 
T hese A m ercans m ust feel proud of 
their co u n try  th a t will accept such 
diabolism  as a m atte r of course, seem 
ing ra th e r to raise a g rea t hullabaloo 
over a league of na tions com pact 
than  to p ro tec t their own citizens 
who are being  robbed and m urdered  
by the score all a long  the sou thw est 
border.

P e rh ap s by the tim e every  A m eri
can is m urdered  or driven out of 
our siste r republic we shall be in a 
m ood to  ask why, and seek red ress 
for the m ost infam ous s ta te  of af
fairs th a t ever existed w ithin the 
confines of a C hristian  nation.

Some people- are m ad enough to  
fight over c linching the trea ty  of E u 
ropean peace. N one seem  imbued 
w ith the fighting sp irit over the vil
lainous su rren d er the U nited  S ta tes 
has m ade to  Mexico. O u r s ta te s
m an said a t the late Jackson  dinner, 
in W ash ing ton  th a t his p a rty  was 
know n for its firm stand  in defense 
of A m erican citizens in foreign 
lands. D oubtless th is gentlem an does 
not consider our Southern  neighbor 
as a foreign land. If  he does, then  
his flam boyant o u tb u rst was the  
acme of hum or, and on a very  seri
ous subject a t that.

T he A m erican w ho steps foot on 
the  south  bank of the  R io G rande 
leaves hope behind; leaves his na
tiona lity  behind, and stands on a 
par w ith the wild coyote of the 
plains, fit subject for the  death  shot 
of any passing  G reaser. O nce upon 
a tim e the sto ry  is told of an A m eri
can w ho fell am ong M exican bandits. 
They decided to  se t him  up fo r a 
m ark, bu t beth ink ing  him of a sm all 
A m erican flag, he produced this, 
th row ing  the banner of S tripes and 
S ta rs across his b reast. “S hoo t!” ex
claim ed he, “shoot, but rem em ber 
your sh o t will pierce the  h eart of 
m y coun try  and th a t coun try  will 
exact even-handed justice  fo r m y 
m urder!”

We are manufacturers of

Trimmed & Untrimmed HATS
for Ladies, Misses and Children, 
especially adapted to the general 
store trade. Trial order solicited.

CORL- KNOTT COMPANY,
Corner Commerce Ave. and

Island St
Grand Rapids, Mich.
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| Laces and Embroidery |
|  A  complete assortment of all §
|  best selling edges, flouncing, |
I  insertions, etc., either open 1
i  stock or assorted lots at very j
|  reasonable prices. (

I  1 Quality M erchandise-Right Prices-P rom pt Service [ |

I Paul Steketee & Sons |
I  WHOLESALE DRY GOODS GRAND RAPIDS, MICH. |

Fruits
Come in Jiffy-Jell

Jiffy-Jell desserts are real-fruit dainties.
Each package contains a bottle of liquid fruit 

essence.

We crush the fruit, condense the juice and seal it. 
So you get the fresh-fruit taste.

The flavors are rich and abundant. Jiffy-Jell 
desserts seem filled with fruit.

Yet the whole desserts costs less than the fruit 
alone would cost to give an equal flavor.

Millions Enjoy Them
Millions have adopted these new-grade quick 

gelatine desserts.

Compare them with the old styles. Jiffy-Jell will 
bring you a new conception of these healthful, eco
nomical dainties.

Lime-fruit flavor makes tart, green salad jell. 
Mint flavor makes mint jell to serve with meats.

10 Flavors in Glass Vials
A  Bottle in Each Package

Strawberry Cherry Loganberry
Pineapple Lemon Raspberry
Orange Coffee Lime—Mint

Jiffy Dessert Co.
Waukesha, Wis,
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The name of A m erica was p o ten t 

then and the M exicans se t the p ris
oner free. Such an act now would 
only arouse laughter, and the sneer, 
“H e’s only an A m erican,” hasten  the 
death  shots.

Because we are tru ly  a g rea t and 
pow erful N ation is no excuse for 
toadying to  a fo u rth -ra te  pow er like 
Mexico. W hy m ust we continue in
active while our b ro th ers  and sis
ters, even little  children, are being 
slain to make a G reaser holiday?

T he unctuous im becility of the 
p resen t adm in istration , so far as 
p ro tec ting  the lives and liberties of 
its citizens are concerned, is m ost 
m ortifying. W ith  sw orn evidence 
piling up on every hand; w ith m aim 
ed and broken w recks of M exican 
devilshness visible to  the eye, the au
thorities a t W ashing ton  continue to 
close th e ir eyes to  all th a t is going 
on below the Rio Grande.

O ld T im er.

W hy Co-Operative Stores are Doom- 
ed.

R etailers need w aste no w orry  on 
the epidem ic of co-operative store  
p ropositions which the U nited  S ta tes 
is experiencing to -day  if the N ation 
al A ssociation of C redit Men has the 
situation sized up correctly .

In a recen t bulletin  to  its m em bers 
the A ssociation w arns them  th a t such 
o rgan izations are  an exotic  g row th  in 
th is coun try  and th a t a negligible p ro 
portion  of them  is likely to survive. 
I t  consequently  w arns its  m em bers to 
be very strin g en t in th e ir c redit ex 
am inations of such enterprises.

C haracterizing  the principle of the 
co-operative sto re  as fundam entally  
unsound, the bulletin  says in p a rt:

“T he buying and selling of com 
m odities in such m anner as to  give 
steady profit requ ires tra in ing  and 
skill, and w ith every th ing  extrem ely  
com plex as to-day, the business of 
buying and selling  p resen ts problem s 
whose solution calls for ta len t th a t 
is deserving of p roper rem uneration .

“W hen farm ers o r m en of o th er 
crafts com bine for the purpose of 
buying and selling m erchandise for 
their own requirem ents and thus 
elim inating  the re ta ile r’s profit, con
ducting  thereby  a co-operative en te r
prise, we have an in stitu tion  su r
rounded by serious hazards, the  rule 
being th a t the enterprise  fails despite 
the a ttrac tiv en ess of the theo ry  of 
the co-operative sto re  on paper.

“T he ra rity  of success in co-opera
tive s to res is especiallly m arked in 
th is country  because of our peculiar 
personal initiative, and our intensive 
specialization, which has resu lted  in 
building up large businesses in the va
rious lines the principals of which 
becom e highly tra ined  and can fairly 
dem and a p roper com pensation  for 
skill in m anagem ent and econom ics. 
Such skill can ra re ly  be had when 
different lines are in term ingled , so 
th a t the hope of saving by e lim inating 
a class which has been found to  be 
generally  useful in the conom ic 
fram ew ork is doom ed from  the  sta rt.

C redits to  co-operative s to res  are 
thus trea ted  by the association:

“T he co-operative en te rp rise  should 
alw ays be critically  scanned by the 
credit g ran to r, for there  seem s to  be 
no well-defined place for it in our 
com m ercial system . W ith  the p rinci
ples of the square deal estab lished  for 
the buyer and seller of com m odities, 
w hether it be fa rm er o r o p era to r in 
any line, each should be left to  its 
own function.

“E very  line m akes the u tm o st de
m ands upon its w orkers now adays, 
and division of energy  m eans lessen
ed skill all around. P a s t h is to ry  and 
sound business ju d g m en t are to  the 
effect th a t co-operative sto res  are 
ra re ly  conducted  w ith profit—rare ly  
approach the glow ing expecta tions 
of their m em bers.”

Afraid to Branch Out.
“A fraid  to branch o u t!” W ould 

th is n o t m ake a fitting  epitaph for 
thousands of people w ho have m ade 
a botch of their lives? T hey  d idn 't 
dare to  branch ou t; they  w ere afraid 
to a ttem p t the th in g  they  felt they 
could do best, and so they  postponed 
doing it until the habit of p u ttin g  off 
had becom e stro n g er than  the  de te r
m ination to  ge t ahead.

T hink  of the m illions of people in 
the world who are satisfied to  go 
th rough  life carry ing  out o th er peo
ple’s orders, who are underlings in
stead of m asters, sim ply because they 
have never had the courage to  branch 
out for them selves. In stead  of de
veloping their individuality and stan d 
ing for som eth ing  on th e ir own ac- 
count, they  are  carry ing  out o ther 
people’s ideas.

T h ink  of the men of m arvelous abil
ity  who are, to-day, p lodding along 
in m ediocrity, dissatisfied w ith  w hat 
they are doing, but who have not 
dare enough in them  to  break  away 
and en ter w ider fields of endeavor!

Playing Square.
W ritten for the Tradesman.
The hest th ing which we do today  
Is not expressed in cash  
Nor in the gain we turn our w ay  
B ecause we hold the lash.
There is  a  th ing a  man can do,
ITnconsciously perhaps,
W hich rolls up big the revenue:
B e square w ith other chaps.
It’s possible to play the gam e  
Of life so all can win 
For honors are about the sam e 
W hen tricks don’t enter in.
The good old gam e of being square 
All men should play to-day  
B ut som e w e fear are p laying where 
’T w ere  better they s ta y  aw ay.
In a fter years count up your pile 
W hen former friends you m eet 
W ho pay you off w ith sm ile on sm ile 
B ecause you didn’t cheat.

Charels A. H eath .

It is evident that the Merchants of Michigan 
are pleased that there is to be a House in 
Grand Rapids “think around” and cater
ing to

M E N
Daniel T. Patton & Company

W holesale Men's W ear
59-65 Market Ave. N. W. Grand Rapids

THE MEN’S  FURNISHING GOODS HOUSE OF MICHIGAN

Follow ing the Precepts 
of the Prophet

The prophet of old said, “Your young men shall see visions and 
your old men shall dream dreams.” W e need them both. W e need 
the visions of the to-m orrows and the dreams of yesterdays. Wei 
need the dreams of yesterday that we can gather up the wealth off 
the experiences of the past, so that we do not enter the future un
prepared. W e need those visions and we need those dreams.

Acting on the precepts of the prophet, we have reluctantly re
linquished Christian Bertsch and W m. M. Lemke from our Board 
of Directors and added thereto three of our department heads, as 
follow s:

Cady S. Simkins, manager piece goods department.
Frank J. Siebel, sales manager.
Frank J. Neuman, credit manager.

These men are well known to the custom ers of our house and 
their election to the Board of Directors is a recognition of the 
splendid service they have rendered us in the past and the increased 
usefulness they w ill be to the company and its custom ers in the 
future.

The entire Board is now as follow s:
Guy W . Rouse, President W orden Grocer Co.
Lee M. Hutchins, Treasurer Hazeltine & Perkins Drug Co.
Robert W . Irwin, President Irwin Furniture Co.
Heber A. Knott, Manager Corl, Knott & Co.
Charles W . Garfield, Chairman Grand Rapids Savings Bank.
E. A. Stowe, President Tradesman Company.
Clarence J. Farley, President Grand Rapids Dry Goods Co.
Frank J. Neuman.
C. S. Simkins.
Frank J. Seibel.

The new alignm ent of officers is as follow s:
President—C. J. Farley.
Vice-President— C. S. Simkins.
Secretary—F. J. Seibel.
Treasurer—F. J. Neuman.
Chairman of the Board—E. A. Stowe.

Our sales for 1919 show an increase of 55 per cent, over the 
volume for 1918. From present indications, we shall make a cor
responding increase during 1920 over the remarkable record of 1919.

W e are now making many material changes in the building we 
acquired last September and by June 1 at the latest we expect to be 
able to show our customers one of the largest and m ost com plete dry 
goods establishm ents in the country.

E. A. STO W E,
Chairman of the Board.

Grand Rapids Dry Goods Co.



20 M I C H I G A N T R A D E S M A N January 28, 1920

M ic h ig a n  P o u lt ry ,  B u t t e r  and  E g g  A s s o 
c ia t io n .

President—J. W. Lyons, Jackson.
V ice-P resid en t—Patrick  H urley, D e

troit.
Secretary and Treasurer—D. A. B en t

ley, Saginaw .
E xecutive Com m ittee—F. A Johnson, 

D etroit; H. L. W illiam s, H ow ell; C. J 
Chandler, D etroit.

U se of D eceptive C on tainers Scored.
S ta te  law s requ iring  the candling 

of eggs near the source of p roduc
tion, ensuring  the co rrec t labeling  of 
stock feeds as to  ingredients, and 
b ring ing  about m ore effective con
tro l of the soft drink  industry , m ark  
the  chief steps in food legislation  
during  the last year, a lthough  even 
m ore than  the usual num ber of bills 
looking to  the m ore effective con tro l 
of the m anufacture and sale of foods 
were in troduced in C ongress and in 
those sta te  leg isla tu res th a t were in 
session.

S ta te  legislation  requ iring  the 
candling  of eggs is largely  the  resu lt 
of w ork  on the conservation  of eggs 
during  the war, w hich was the o u t
come of recom m endations of the 
Food A dm inistra tion  m ade by  the 
Food R esearch  L ab o ra to ry  of the 
B ureau of C hem istry. C andling of 
all eggs as near as possible to  the 
source of p roduction  was required  
under au th o rity  of the  food con tro l 
act du ring  the  war. T h is requ ire
m ent w as enforced th ro u g h  co llabor
ation  of the Food A dm inistration , 
the B ureau of C hem istry, and S ta te  
food officials. T he resu lts  w ere so 
gratify ing , bo th  in the im proved 
quality  of the eggs on the m arket 
and in the p revention  of loss from 
spoilage, th a t m any of the sta tes  are 
tak ing  up the m atte r as a perm anent 
feature  of th e ir food contro l v o rk . 
Som e of the sta tes  a re  accom plish
ing it by regu lation  under ex isting  
s ta tu te s; o th ers have passed law s es
pecially for the  purpose.

C andling eggs near the source of 
p roduction  preven ts loss by sep ara t
ing out fo r local consum ption  those 
eggs which because of cracks, loss of 
bloom , w etness, incip ient spoilage, 
o r o th er defects, are likely to  spoil 
in the channels of com m erce before 
reach ing  the  final consum ers. Such 
eggs are  edible if used a t once, but 
they  will no t stand  tran sp o rta tio n . 
T he e lim ination a t the  po in t of p ro 
duction of eggs which are  no t a t all 
su itable for food saves tran sp o rta 
tion and sto rage  charges w hich would 
accrue if the spoiled eggs w ere sent 
in to  the channels of com m erce be
fore being rejected .

L egisla tion  looking tow ards the  
co n tro l of com m ercial stock  feeds 
has been under consideration  P ro 
posals have been m ade to  confer 
au th o rity  to  fix stan d ard s of classifi

cation  for the various g rades to  
require a sta tem en t on the label or 
invoice of the kinds of ingred ien ts 
used and the percen tage by w eight of 
the ing red ien ts of little  feeding value, 
and to  p ro h ib it m isbranding and 
adulte ra tion . The high cost of ail 
feeding stuffs has increased the tem p
tation  for d ishonest dealers to  use 
cheaper substances of little  o r  no 
feeding value for the m ore costly  in
gred ien ts of know n w orth. In  m any 
such instances claim s of high feed
ing value are m ade on the labels by 
the m anufacturers. F ederal and 
S ta te  food officials are co-operating  
to  co rrec t these abuses inso far as 
possible under ex is ting  legislation. 
1 he new S tate  laws will aid m ate r
ially in th is w ork  in the s ta tes  w here 
they are applicable. A dditonal F ed 
eral and S ta te  legislation is neces
sary  in o rder to  co n tro l fully traffic 
in adu lte ra ted  and m isbranded com 
m ercial feeds.

Since the p roh ib ition  laws have 
given added im portance to  the  soft 
drink  industry , the  m arket has been 
flooded w ith a g rea t varie ty  of con
coctions, som e of which are  unob
jectionable, but m any have no m erit, 
and a few m ay be harm ful to  health. 
Any kind of a m ixture  sold as a soft 
drink m ay becom e harm ful to  health  
if no t put up and handled in a sani
ta ry  m anner. Some of the bills in
troduced in S ta te  leg isla tu res on th is 
subject provide à S ta te  license sys
tem  for soft d rink  m anufacturers and 
b o ttle rs as a m eans of san ita ry  con
trol. Some such provision is n eces
sa ry  fo r an effective co n tro l of th is 
im portan t industry .

W ith  the exception of proh ib ition  
laws, and w ar tim e em ergency legis
lation aim ed a t price con tro l, there  
has been little  Federal leg islation  re 
gard ing  food during  the last year.

C arl L. A lsberg, 
Chief B ureau of C hem istry.

USE

“S U N S H I N E ”
F L O U R

A perfectly blended flour of 
standard quality at a 

reasonable price.

Buckwheat Flour
Graham and Corn Meal

J. F. E esley M illing Co.
The Sunshine Mills 

PLAINWELL, MICHIGAN
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O nly O ne W ay to  Do B usiness T o- 

Day.
1 o-day, when grocers are co n stan t

ly being accused by uninform ed lime- 
ligh ters of belonging to  the profiteer
ing class, they  can ill-afford to  take 
chances by w inking a t sharp prac
tices, tru s t tricks, and any kind of 
com m ercial cam ouflage th a t is in
tended to  slip som eth ing  over on 
their patrons.

“Caveat em pto r” m ay still retain  
some legal stand ing  but has no place 
in the policy of the honest business 
man. M odern business is no battle  
of wits. Instead , it is an offer to  
serve, backed up by a pledge of good 
faith. M ost goods are sold now 
adays on the m oney-back guaran tee  
and every sale carries a t least an 
implied guarantee.

To fail an iota is cheating. Giving 
custom ers full value is no th ing  m ore 
than  w hat they  have a rig h t to  ex
pect. It is not w hat a dealer says 
to his trade bu t w hat they  say to 
him th at finally fixes his rank.

T he g rocer who has a reputation  
for fair dealing secured it by dealing 
frankly. I t  pays to assum e the cus
tom ers’ view point and to  p ro tec t 
them  and th e ir in te res ts  in every 
question. Jeky l-H yde policies w on’t 
stand the scru tiny  of 20th century  
housewives. A g rocer cannot hope 
to  get a w om an’s pa tronage  unless 
he has her confidence.

T he quickest way to  bankruptcy  
courts is to  d isregard  o th ers’ rights. 
T he g rea tes t business axiom  ever 
littered  is the Golden Rule. Gains 
m ade w ithout regard  for the Golden 
Rule w ither in the till. A g rocer can
not be fair to  him self and his neigh
bors unless he is clean and above
board in his m ethods. No grocer 
should make a p roposition  th a t he 
cannot endorse and th a t he would be 
asham ed to  explain to  his custom ers 
if called upon to  do so.

U nfortunate ly , there  are a few big 
concerns in this coun try  possessed 
w ith the idea they  are big enough 
and stro n g  enough to defy the rules 
of honest m erchandising  so long as 
they m anage to keep out of jail. 
N ever before was there  a m ore u rg 
ent need for dealers who will play 
the business gam e on s tra igh tfo rw ard  
business lines.

N othing could crush  unfair busi
ness m ethods m ore quickly o r accom 
plish a g rea t purification of the com 
m ercial a tm osphere  and contribu te  
m ore to the uplifting  and stand ing  
of business e th ics in th is country  
than  a calm  and firm refusal to  be 
a party  to the pe tty  larceny  plans of 
unscrupulous m anufacturers.

K. K. Bell.

E m ployers’ “Sell a t C ost” P lan  Fails.
Should em ployers conduct food 

sto res to  lower the cost of living to  
th e ir em ployes? T h is question  has 
ag ita ted  the m inds of the  heads of 
big business in p ractically  every sec
tion of the coun try  and in every line 
of business, including the banks and 
insurance com panies. T o  the unini
tia ted  the idea alw ays m akes a s tro n g  
appeal of offering a m edium  to em 
ployes w hereby they  can secure foods 
and o th er m erchandise a t cost. T hose 
who have tried  the experim ent, how 

ever, have proven conclusively to  
them selves and th e ir em ployes th a t 
the plan does no t w ork out. a lthough  
it seem s to, beautifully, on paper.

Selling goods a t cost m ust alw ays 
include the cost of the m erchandise, 
plus tran sp o rta tio n , plus the cost of 
drayage, w arehousing, handling, 
storekeeping and selling. M any firms, 
while adm itting  th a t freigh t and cost 
of handling  rightfu lly  belong to  the 
cost of the goods, m islead them 
selves by w ithholding som e of the 
charges, such as rent, light, heat, 
power, etc., believing these item s 
would lift a large p a rt of the high 
cost of living. But the saving, even 
when these item s are charged  up to  
advertising  or to some o th er b ranch 
of the business, can ra re ly  be noticed 
by the consum er.

Few  people outside of the g rocery  
business realize how efficiently the 
average chain sto re  and o ther large 
g rocery  business is m anaged. I t  is 
often the opinion of men engaged in 
o th er lines of business th a t there  is 
a big profit in the g rocery  business 
and therefore  an a ttrac tiv e  field for 
every large em ployer of labor to 
open a g rocery  and general supply 
store  and sell a t cost. B ut those  
who have tried  the experim ent have 
bought and paid for the answ er.

E m ployes do not patron ize  these 
selling a t cost sto res, p referring  to 
purchase in the regu lar channels be
cause they  have found by experience 
th a t they can purchase the same 
goods for less m oney; and the goods 
em ployes w ant are not carried  in the 
a t cost to em ployes’ stores.

Gerald Byrne.

People will buy m ore in a store 
th at is light, cheerful and com fortable 
because they feel m ore like buying, 
and because clerks feel m ore like sell
ing.

OFFICE OUTFITTERS
L O O S E  L E A F  S P E C IA L IS T S

•= /J is ic /littiflC  Co.
237-239 Pearl St. (near the bridge) Grand Rapids

Pr ic es .

T H E  MCCASKEY REGISTER CO. 
A L L IA N C E , O H IO

W E ARE HEADQUARTERS  

WHOLESALE

Fruits and 
V egetab les
Prompt Service Right Prices 

Courteous Treatment

Yinkemulder Company
G R A N D  RAPIDS MICHIGAN

In all sizes from 
8 oz. to 100 lbs.

Car-Mo”
— The last word in fresh, 

pure, clean, sanitarily 
packed Peanut Butter.

Order from your jobber.

Quality and economy that 
builds confidence in the 
store that sells it.

Im proved

Honey Comb Chocolate Chips

W . E. TAYLOR, Maker Battle Creek, Michigan

The Best, Cheapest
and Most / -  / s  / „
Convenient E g g  L a m e r  ln  Existence

Made in 
3, 6, 9, 12, 15 
Dozen Sizes

Sold by

AH W holesale G rocers. If your dealers do not have 
them, enquire of the C U M M E R  M F C . C O .,  
Cadillac, Mich., manufacturers.

“ J-jum pty  £ )u m p ty ”
R EO IST E K E O  U . S . PATENT O FFIC E

i ,  folded flat; 2, set up closed; 3 , set up open; 
4 , half dozen complete, ready for shipment.



22 M I C H I G A N  T R A D E S M A N January 28, 1920

M ich igan  Retail Hardw are Association.
President—Geo. W . Leedle, M arshall.
V ice-P resid en t—J. H . Lee. M uskegon.
Secretary—A rthur J. Scott, Marine 

City.
Treasurer—W illiam  Moore, D etroit.

Largest Exhibit Ever Held in Grand 
Rapids.

W hen the M ichigan R etail H a rd 
w are A ssociation m et in G rand R ap
ids, four years ago, there  w ere 102 
exhib its of goods in the exhibition 
hall. So far th is year Local Secre
ta ry  Ju dson  has sold ISO spaces, w ith 
every  p ro sp ect th a t the en tire  a llo t
m en t of 162 spaces will be placed be
fore the  end of the  p resen t week. T he 
exh ib ito rs a lready  booked are as 
follow s:

A llith -P rou ty , Dansville, 111.
A utom atic  Elec. W asher, N ew ton, 

Iowa.
A m erican Steel & W ire  Co., Chi

cago.
A utom atic  Cradle Mfg. Co., S tev

ens Po in t, W is.
Allen, S. L. & Co., Philadelphia.
A lum inum  G oods Mfg. Co., M an

itow oc, W is.
A tlan tic  S tam ping Co., R ochester, 

N. Y.
A lum inum  C ooking U tensil Co., 

N ew  K ensing ton , Pa.
A tk ins Saw  Co., Indianapolis, Ind.
Buhl Sons Co., D etro it.
B a rre tt Co., Chicago.
B ostw ick-B raun Co., Toledo.
Barlow -Seeling, Ripon, W is.
Brow n & Sehler, G rand Rapids.
B eckm an Co., Indianapolis, Ind.
W m . B ingham  Co., Cleveland.
B eecher, Peck  & Lewis, D etro it.
B urgess B a tte ry  Co., Chicago.
B urlington B lanket Co., B urlington, 

W is.
Cleveland M etal P ro d u c ts  Co., 

Cleveland.
C rane & Co., G rand Rapids.
C erta in -T eed  Products, G rand R ap

ids.
Cham pion Spark  P lu g  Co., Toledo.
D eLayal Separator, N ew Y ork  City.
D e tro it A utom atic  Scale Co., D e

tro it.
R. E. D ietz Co., N ew  Y ork City.
H en ry  D isston  & Sons, Ph ilade l

phia.
Evinrude M otor Co., M ilwaukee.
E ngm an M atthew s R ange Co., 

South Bend, Ind.
H . E ikenhout & Sons, G rand R ap

ids.
E dw ards & C ham berlin, K alam a

zoo
F ederal Sign System , D e tro it
Follansbee Bros., P ittsb u rg h
F lin t-W alling  Mfg. Co., K endal- 

ville, Ind.
Gas Oil Stove Co., D etro it.
G oodyear T ire  & R ubber Co., D e

tro it.
L. Gould Co., Chicago.
E xcelsior Furnace Co., Chicago.
H ercu les Gas Engine Co., E vans

ville, Ind.
H opson  Co., G rand Rapids.
H azen  Mfg. Co., H om er, Mich.
H eystek  & Canfield Co., Grand 

Rapids.
H o m er F urnace Co., H om er, Mich
H olland  L adder Co., H olland, Mich.
Independen t Stove Co., Ow osso, 

Mich.
In tern a tio n a l Seeder Co., L iberty  

Mills, Ind.
W . B. Ja rv is  & Co., G rand Rapids.
Jackson  Stove & Stam ping  Co., 

Jackson .

Jackson  P rison , Jackson.
L u th er G rinder Co., M ilwaukee.
H . L eonard  & Sons, G rand Rapids. 
L itsch er E lectric  Co., G rand R ap

ids.
L ouden Mfg. Co., Fairfield, Iowa. 
M cL aren-S leigh t Co., Chicago. 
M ichigan L adder Co., Ypsilanti. 
M ueller Furnace Co., M ilwaukee. 
M ilwaukee C orrugating  Co., M il

waukee.
M ajestic  Mfg. Co., St. Louis. 
M alleable Iro n  R ange Co., B eaver 

Dam, W is.
M ichigan H ardw are  Co., Grand 

Rapids.
M artin -S enour Co., Chicago. 
M alleable Steel R ange Co., South 

Bend, Ind.
M aytag  Mfg. Co., N ew ton, Iowa. 
M orley Bros., Saginaw.
M onitor Stove Co., C incinnati. 
N o rth land  Ski Mfg. Co., St. Paul, 

Minn.
N ational B rass Co., G rand Rapids. 
New P ro cess Stove Co., Toledo. 
N orton  D oor Check, Chicago.
P a tek  Bros., M ilwaukee.
P ioneer B room  Co., A m sterdam , N.

Perfec tion  Mfg. Co., M inneapolis. 
Pyrex , C orning, N. Y.
Rich Pum p Co., C incinnati. 
R em ington A rm s Co., N ew  Y ork 

City.
R ochester S tam ping  Co., R oches

ter, N. Y.
R oseberry -H enry , G rand Rapids. 
Reed Mfg. Co., N ew ark, N. J. 
R ubber C ity C learing H ouse, D e

tro it.
R ichardsA V ilcox Mfg. Co., A urora,

M. F. S teelw agen, M inneapolis. 
Sim m ons H ardw are  Co., Toledo.
S im plicity  W heel Co., G rand R ap

ids.
Stanley  W orks, N ew  B ritain , Conn. 
R. J . SchwTab & Sons, M ilwaukee. 
Shakespeare Co., K alam azoo. 
Sharpless S ep arato r Co., Chicago. 
S chw artzberg-G lasser Co., G rand 

Rapids.
S tan d art Bros., D etro it. 
Sherw in-W illiam s Co., Chicago. 
Sharpleigh  H ardw are , St. Louis. 
Saginaw  H ardw are , Saginaw . 
S im onds Mfg. Co., Chicago. 
Sm ith-L ockw ood Mfg. Co., O m aha 

Neb.
S tandard  V arnish  Co., N ew  Y ork 

City.
T oledo C ooker Co., Toledo.
U nited  E ngine Co., L ansing.
U nion Steel P ro d u c ts  Co., A lbion. 
V an Camp H ardw are  Co., Ind ian 

apolis, Ind.
V aughn-B ushnell Co., Chicago. 
V ictor Mfg. Co., L eavenw orth  Kas. 
V alspar V arnish  Co., D etro it. 
W agner Mfg. Co., Sidney, Ohio. 
W arren  P a in t Co., Chicago.
W hite L ily  Mfg. Co., D avenport, 

Iowa.
W ilm ette  T ool Co., W ilm ette , 111. 
W estern  C artridge  Co., A lton, 111.

There are more opportunities, in 
every line, to-day than ever before. 
Success is largely a question of choos
ing an opportunity in the right line 
and realizing on it first. Pioneers in 
every line have certain difficulties to 
overcome. But in the end the big 
rewards are theirs. Everything com es 
to the man who does things and lets 
the other fellow do the waiting.

Foster, Stevens & Co.
Wholesale Hardware

% c£

157-159 Monroe Ave. :: 151 to 161 Louis N. W.

Grand Rapids, Mich.

Michigan Hardware Co.
Exclusively Wholesale

Grand Rapids, Mich.

Brown & Sehler Co.
“ Hom e of Sunbeam G oods“

Manufacturers of

H A R N E S S , H O R S E  C O L L A R S
Jobbers in

Saddlery Hardware, Blankets, Robes, Summer Goods, Mackinaws, 
Sheep-Lined and Blan'<et-Lined Coats, Sweaters, Shirts, Socks 

Farm Machinery and Garden Tools, Aut< mobile Tires and 
Tubes, and a Full Line of Automobile Accessories.

G R A N D  R A P I D S ,  M I C H I G A N

TOLEDO SCALES
H o n e st  w e ig h t . N o  sp r in gs. For th e  G ro

cer. B u tch er and M an u factu rer. W e h a v e  a 
f e w  u sed  sc a le s  a t  bargain p rices. C om p u t
in g  s c a le s  o f  a il k in d s repaired and  adjusted  

W . J . K L IN G .
813 S 'g sb e e  S t . G rand R ap id s. M ich

A sk about our way
BARLOW  BROS. Grand Rapida. Mich

Jobbers in All Kinds of
BITUMINOUS COALS 

AND COKE
A. B. Knowlson Co.

203-207 Power»"Theatre Bldg., Grand Rapids. Mich.

Toilet
and
Bath
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DELCO-LIGHT COMPANY 
DAYTON, OHIO

Gentlemen:
I am interested in electric service for my store. 

Please send me your “ Store Booklet ” immediately.
It is understood that this request places me 

under no obligation.

T T U N D R E D S  of progress ive  
•I* store-keepers are increasing 
their profits by the use of Delco- 
Light electric service in their stores.
At night and on dark days the goods on 
their counters and shelves are as well dis
played as they could be in the brightest of 
daylight In the evenings their store win
dows, lighted electrically by Delco-Light, 
attract trade,—bring dollars into the store.

The Store Booklet tells how Delco-Light 
does these things and why it is the electric 
light and power plant for your store.

Tear off the coupon at the bottom of this 
page and mail it today.

D E L C O -L IG H T  C O M P A N Y
MAKERS OF DELCO-LIGHT PRODUCTS

DAYTON, OHIO

Name___

Street and Number

or R. F. D____________________

T  own   _________ State
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Grand Council of Michigan U. C. T.
Grand Counselor—C. C. Starkweather, 

Detroit.
Grand Junior Counselor—H. D. R an- 

ney, Saginaw.
Grand Secretary—M aurice H eum an, 

Jackson.
Grand Treasurer—Lou J. Burch, o f D e

troit.
Grand Conductor—A. W . Stevenson, 

Muskegon.
Grand P age—H. D. Bullen, Lansing.
Grand Sentinel—George E. K elly, K ala

mazoo.

classed as o rder-tak ers , ye t a sa les
m an can take an o rd er w ithout being 
called an order-taker.

No. 20. A m an who takes m ore 
o rd e rs  from  the house than  he does 
from  the trade  cannot be classed as 
a salesm an.

No. 21. F o r all tim e: A salesm an 
is one who sells; one who is sold is
a diplom at.

Rules for the Guidance of Traveling 
Salesmen.

No. 1. No salesm an is com pelled 
to laugh m ore than  th ree  tim es a t a 
b uyer’s stock joke.

No. 2. Salesm en rep o rtin g  to  their 
offices during  the dull season before 
tw elve noon are en titled  to a th ir ty  
per cent, increase.

No. 3. T he com pany m ust p ro 
vide salesm en w ith a m odern desk and 
chair and no t com pel them  to use a 
sh ipping case.

No. 4. S tenographers shall take 
le tters , both  social and business, any 
tim e the salesm en elect to d ictate, and 
not say th ey  are  too busy.

No. 5. W hile on the road  sales
men can touch the  house as well as 
be in touch w ith the house.

No. 6. Salesm en com ing in off the 
road  on F riday  are no t expected  to 
rep o rt until M onday.

No. 7. Salesm en agree to a ttend  
all the  firm ’s banquets, but reserve 
the rig h t to  leave before the speeches 
sta rt.

No. 8. The firm is to pay all card 
losses when buyers sit in the game.

No. 9. All personal mail is to be 
held a t the office pending  the  sa les
m en’s re tu rn  and no t sent to their 
hom e addresses.

No. 10. No m oney is to be draw n 
by  the salesm an’s wife unless the o r
der is O. K .’d by him.

No. 11. Salesm en are no t required  
to  w ear the firm ’s m erchandise.

No. 12. Salesm en have the righ t 
to  criticize the advertis ing  and say it 
is pu trid  w ithout being discharged.

No. 13. Salesm en are n o t expected 
to  m ake m uch ado over the b o ss’s 
re la tives unless th ey  really  care to.

No. 14. Salesm en are not com pel
led to  “Y es” the boss.

No. 15. Salesm en are  essentially  
salesm en and not e n try  clerks when 
off the road.

No. 16. W hen salesm en in troduce 
custom ers to  the boss he is expected 
to  m ake a fuss over them , also tell 
w hat a g rea t fellow the salesm an is 
and how they  couldn’t dispense w ith 
his services.

17. Salesm en w ith a follow ing 
are no t to  be follow ed from  the office.

No. 18. Salesm en who tu rn  in 
early  every  n igh t are no t expected  to 
m eet any prom inen t buyers.

No. 19. Salesm en are n o t to  be

J. H a rry  Connor.

Commandments of Salesmanship.
T hink  Success—Success begins in 

the m ind. W hy  th ink  fifty 'cents, 
when it is ju s t as easy to  th ink  fifty 
dollars? Tell success stories, n o t in
cidents of failure and hard  luck. R adi
ate p rosperity . Feel prosperous. I t ’s 
catching. Keep your chin up.

Be H um an.—'The reason you are 
hired to sell goods is th a t you are a 
hum an being. O therw ise  your em 
ployer would have sent a catalogue. 
So be a hum an being, likable, engag- 
ing, full of hum an electricity . F o r I 
patron ize  as a rule the salesm an I 
like.

Selling goods is the g rea tes t busi
ness in the world. I t  takes all there  
is in a man. You need to  know 
psychology, you need tact, in te lli
gence, self-control, courage, p e rs is t
ence and  inexhaustible good 'hum or. 
I t  is not a job  for a second ra ter. 
Y ou sim ply  have to m ake good or go 
under.

I adm ire a good salesm an because 
I never was able to sell an y th in g  in 
m v life. But I ’m a good buyer.

F ran k  Crane.

A Glimpse of Georgia.
W ritten for the Tradesm an.
W hat are those th ings a  fellow  sees  
I .'vonder if  they're G eorgia's trees  
W ith kinky tops o f tangled hair  
T hey look to me like darkies there.
J heir bodies seem  so short and th ick  
g onle kent like leaning on a  stick  
hom e poor, som e slim , som e ragged—tall 
I think they're darkies a fter  all.

J h -y  re gnarled and knotted in their form  
Though tem p est lashed survived  the 

storm ,
Old patriarchs th ey  seem  to me 
u  ho long have had their liberty
A glim pse o f Georgia in the gray  
ho fasc in ates a t  dawn o f day  
¿ h a t there I know a  fellow  sees  
Real darkies turning into trees.

Charles A. H eath .

Bowser Oil Storage Outfits keep oils 
without loss, measure accurate quantities. 
Write for descriptive bulletins.

S. F. BOWSER & COMPANY, Inc.
Ft. W ayne. Indiana, U. S. A .

SIDNEY ELEVATORS
Will reduce handling expense and speed 
up work—will make money for you. Easily 
installed. Plans and instructions sent with 
each elevator. Write stating requirements, 
giving kind machine and size platform 
wanted, as well as height. We will quote 
a money saving price.

Sidnev Elevator Mnfg C o., Sidney, Ohio

Rebuilt 
Cash 
Register 
Co.

(Incorporated)
122 North 

Washington Ave. 
S a g in a w . M ich .

We buy, sell, exchange and rebuild all makes.
Not a member of any association or trust.

Our prices and terms are right.
Our Motto:—Service— Satisfaction.

OCCIDENTAL HOTEL
FIRE PROOF 

CENTRALLY LOCATED  
Rates $1.00 and up 

EDW ARD R. SW ETT, Mgr. 
Muskegon Michigan

IF YOU HAVE A N  OIL PUMPING  
MOTOR INSTALL

McQUAY-NORRIS
8 u j m m u i

R I N G S
Use one in the top groove of each piston. Allows 

perfect lubrications—controls excess oil.

Distributors, SHERWOOD HALL CO., Ltd. 
30-32 Ionia Ave.. N. W. Grand Rapids. Michigan

MRS. G H. FORD 
P U B L IC  S T E N O G R A P H E R  

Work of traveling fraternity solicited 

332K Michigan Trust Bldg, Grand Rapids, Mich.

CO DY HOTEL
G R A N D  RAPIDS

R A TER  f *1 without bath 
K A 1 1 *1.50 up with bath

CAFETERIA IN  CONNECTION

“T h e Quality School”
A. E. HOWELL, Manager 

110-118 Pearl St. Grand Rapids, Mich.
School the year round. Catalog free.

Chocolates

Package Goods of 
Paramount Quality 

and
Artistic Design

Signs of the Times
Are

Electric Signs
Progressive merchants and manufac

turers now realize the value of Efacfrfc 
Advertising.

Wo furnish you with sketches, prices 
and operating coat for the asking.

THE POWER CO.
Bell M 797 Citizen, 4211

U se Citizens Long Distance 
Service

To Detroit, Jackson, Holland, Muskegon, 
Grand Haven, Ludington, Traverse City, 
Petoskey, Saginaw and all intermediate 
and connecting points.
Connection with 750,000 telephones in 
Michigan, Indiana and Ohio.

CITIZENS TELEPHONE COMPANY
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M ercantile  M ethod of the O ld L o g 

ging Days.
G randville, Jan. 27—In  old logging 

days the sto re  business was confind 
to isolated stands in the diffre-nt se t
tlem ents along the lum bering  stream s.

The store in which I clerked was 
erected  in I860, the year th a t A bra
ham Lincoln m ade his successful run 
for the Presidency. T he tow n was 
new, a lum ber town with very little 
farm er custom . T here  were holes in 
the woods on the hardw ood lands, 
m iles hack from  the river, and these 
farm ers patronized  the m illtow n 
store.

T here  were no package goods in 
those days. Sugar came in barre ls 
and hogsheads and was sold over the 
counter, not in paper sacks, but done 
up in brow n paper, by the m erchant 
himself. No granu la ted  sugar then. 
T he nearest to it was Coffee A, which 
was a white sugar which usually 
baked solidly down in the barre l and 
required a coldchisel to  loosen it up. 
D ried apples came packed in barre ls 
and packed so solid we had our black
sm ith m ake a special claw rake to 
dig them  out. Som etim es these ap
ples were worm y, no t infrequently  un
cored, so th a t even a fte r being cook
ed there wras a scratch iness about 
them  not quite agreeable to the 
th roat.

And the bu tte r! T his came in large 
oak firkins from  across the lake, Its  
freshness was of doubtful order. I 
d istinctly  rem em ber to th is day th a t 
firkin b u tte r from  Chicago was so 
stro n g  a t tim es as to  give one a shud
der, yet it was all the b u tte r we got. 
F rom  my childhood until the teen 
age I tasted  no o th er kind than  fir
kin b u tte r w ith its peculiar rank  odor, 
so th at when we had our first cow 
and m other m ade some b u tte r from  
that cow’s milk, I was unable to tell 
w hat the new brand  was. Ah, but it 
was a delectable m orsel a fte r ten 
years of Chicago firkin b u tte r which 
to -day  would be adjudged too rank 
for any th ing  under the  sun bu t axle 
grease.

1 long ago lost m y craving for nice, 
streaked Chicago firkin bu tte r. O ne’s 
taste  changes so w ith advancing 
years.

Maple sugar was a staple article  in 
the logging woods. O ur sto re  usual- 
absorbed a ton of the sw'eets, w hich 
sold to the mill hands and loggers 
when they gathered  n igh ts and Sun
days a t the store.

One Bill Badwell (no t his real 
nam e) was alw ays the first to  fetch 
in maple sugar. T he men delighted 
to to rm en t the fellow, who was som e
w hat light in the upper story , yet, 
who presum ed him self to be one of 
the sm art A lecks of the time.

One spring  he b ro u g h t to  tow n 
half a dozen cakes of m aple sugar 
carried  across his shoulder in the 
bo tto m  of a grain  bag H aving  to 
pass the mill on his way to the store, 
the man stopped in to  chat w ith any 
w orkm an who m ight chance to  be 
for the m om ent idle

“Maple sugar, eh, Bill,” said the 
bolt saw yer w ith a grin. “ I th ink  the 
filer w ants some. Set the bag over 
there  and I ’ll see th a t it’s safe until 
you talk  w ith Sam .”

T he countrym an did as requested, 
passing  down the side of the long 
room , en te ring  a side door th a t led 
to the fo rem an’s office and sawroom .

“Sam ’ll keep the cuss busy  for a 
spell,” chuckled the bolt saw yer as 
he p repared  to  investigate. H e slid 
the con ten ts of the bag into a corner, 
draw ing half a bushel of saw dust over 
the cakes of sugar. B locks of wood 
sawed from  the ends of shingle bolts 
suggested  m ischief which the saw yer 
carried  into execution w ithout com 
punction.

W hen Bill Badwell cam e from  his 
visit w ith the forem an, his bag  of 
sugar stood w here he had left it. 
W ith  a grin  the  m an tossed  it over 
his shoulder and departed . A t the 
sto re  came the denouem ent.

“I ’ve b ro u g h t you som e sugar, Jay ,” 
said the se ttle r as he dropped the 
bag on the counter. I was g lad to

get the first m akings and as soon as 
I had finished w aiting  on a custom er, 
w ent over to the bag and em ptied its 
con ten ts on the head of a barrel at 
the end of the counter. T here  were 
six cakes, but they  w ere all wooden 
o n e s!

“W here did you stop, Bill, before 
com ing h ere?” I queried, sm elling a 
mouse. W hen he to ld  me, I u nder
stood. T he boys have tricked you, 
Bill.”

T he m an was very angry—could 
you blame him? H e w ent back to 
the mill with blood in his eye and 
m urder in his heart, but no trace  of 
his sugar could he find. E very  mill- 
man affected ignoranc, and w hat 
could the fellow do? Such tricks 
were considered clearly  legitim ate in 
the lum ber w oods and the sugar m ak
er had no redress. M eantim e the 
boys in the mill enjoyed maple sugar 
sw eets for a fo rtn ig h t afterw ard .

Codfish and salt pork  w ere two 
very essentia l p roducts in th a t day. 
The se ttle rs on the new lands hack 
from  the river lived on salt pork  and 
salera tus biscuit m ostly. Now and 
then one who was sufficiently fo re
handed would have a cow from  which 
b u tte r of eatable quality  was p ro 
duced. In  the m ain, however, these 
new residen ts of the w oods made the 
grease from  the salt pork  do for b u t
ter.

P o rk  was salted in chunks w eigh
ing from  20 to  25 pounds, ribs u n re 
moved. I t was no strange sight to 
see a stu rdy  backw oodsm an, w ith a 
bag of flour across his shoulder and 
a big hunk of pork  sw inging a t his 
side, tram ping  half a dozen miles 
hom ew ard th rough  the woods. F lour 
alw ays came in barre ls and was 
weighed out to custom ers who 
fetched bags for the purpose.

T ea came in chests d irect from 
China or Japan, coffee in coarse 
sacks w eighing usually about 200 
pounds, and th is coffee was in the 
green state , no roasted  coffee being 
on the m arket. Package coffee came 
in w ith the necessities of the war, 
when packages labeled “coffee,” but 
com posed m ostly  of peas and grains, 
form ed a p a rt of the m erchan t’s shelf 
goods.

Sm oking tobacco in barrels, fine 
cut in kegs and Scotch snuff were in 
evidence in every well stocked store 
of the time. T he w ork of the presen t 
day sto rekeeper is lessened by one- 
half because of m odern m ethods of 
fixing goods for the m arket. Canned 
goods hadn’t come to any extent, all 
fru its being e ither p reserved or dried. 
E very  housewife m ade her own p re 
serves and roasted  her own coffee.

Ready made ch ild ren’s clothing 
was non-ex istan t in those ante-bellum  
days, now past and gone forever. I 
rem em ber w ith w hat pride I wore 
the new satinet jacket and trousers 
m other m ade when I w'as a boy a t 
school. R ight here I wish to state  
th a t our school, the particu lar one of 
which I have personal knowledge, 
was first-class in every respect. T here 
were a round e ighty  pupils in the w in
te r  tim e and a learned p rofessor from  
outside was hired, his wage verging 
close upon $100 per m onth, a very 
high salary  for th a t day. M any stud 
ies tau g h t were such as now are in 
the curriculum  of high schools and 
colleges only.

N early  one-half of the teach er’s 
sa lary  was paid by individual citizens 
who were anxious to  have their boys 
taugh t in the h igher branches. T here 
were th ree  lum ber and shingle mills 
in the village a t one time. T o-day 
the place is a back num ber and has 
relapsed into a Rip V anW inkle slum 
ber. O ld T im er.

Jo h n  P u tt, for a num ber of years 
m anager of the bargain basem ent for 
H erpolsheim er Co., leaves Feb. 1 to  
accept a position w ith E. K ern  Co., 
(sam e capacity) D etro it.

T he K ent Fuel C. has increased  its 
capital stock  from $10,000 to $100,000.

Sturdy  P lea  F o r U nited  Effort.
Cass City, Jan. 27— Fellow m er

chants,  I want each one of you to 
take your pencil and draw a circle 
a round Feb. 24, 25 and 26 on your 
calendar and then make your plans 
to spend these days in Grand Rapids.

As a State organization, we urge 
you to be there, whether you are a 
member or not. W e know that if 
you a ttend one convention you will 
he only too glad to become a m em 
ber of this Association th a t  is con
stantly working to improve your 
conditions and it is only through 
united effort, through co-operation, 
through your personal help, that we 
as retailers can receive our just  dues.

This is an age of organization. 
Manufacturers are organized. Labor 
is organized and at present the far
mers are organizing s tronger than 
ever through the Farm  Bureau, 
which is sweeping over the State in 
rapid strides. I am wondering if we 
as retailers are going to be the last 
to lock arm s and stand as a unit for 
justice.

H isto ry  has proven that  a great 
deal of legislation in the past has been 
introduced favoring organization and 
often the unorganized have had to 
suffer by it. I think now of the way 
we have been called profiteers and I 
am anxious that  we, as retailers,  by 
our honest endeavor, fair and square 
dealing and clean living shall prove 
to the American public that  the slur 
of profiteer which has been hurled 
at us so often was simply an insult 
that was passed to us by those who 
wished to shift the blame of the high 
cost  of living to the grocer and meat 
dealer. W e who have met every de
mand made by the Government, borne 
the burden and heat of the day and 
as retailers have shouldered 50 per 
cent, of the taxes are entitled,  I be
lieve, to consideration and better  
legislation.

Will you join with us? If  so, plan 
to be in Grand Rapids, Feb. 24, 25 
and 26.

E. W. Jones,
Pres.  Retail Grocers & General M er
chants Ass’n.

L ate N ew s F rom  C ereal City.
Battle Creek, Jan. 27—An increase 

in the capital stock of the Battle 
Creek Building Co from $150,000 to 
$250,000 was authorized T hursday 
night at a meeting of the s tockhold
ers held in the room s of the Chamber 
of Commerce.

The Grand T runk  Railroad has 
plans to move its head offices for the 
United  States to Batt le Creek and 
officials were in the city Jan. 19 look- 
over the business district for avail
able office rooms.

Mrs. Dorea D. Cronk, wife of Past  
Senior Counselor F. J. Kronk, of B at
tle Creek Council, passed away 
T hursday  morning, Jan. 22, a t  their  
home on East  Main street. Mrs. 
Cronk died after fifteen weeks’ ill
ness. The funeral was held Sa tur
day afternoon at the family residence.

The Goshen division of the Mich
igan Central Railroad is giving the 
pa trons the same service it did about 
six years ago. One train leaves Bat
tle Creek at 6:50 a. m. and the even
ing train leaves at 5 p. m. T he  train 
from Goshen arrives a t  12:50 o’clock 
noon and the evening train a t  6:45 p. 
m., making two trains each way each 
day. This is good news for the peo
ple wanting to come to Battle Creek 
from the South and re tu rn ing  the 
same day.

T he high price of flour has forced

the price of bread up in Battle Creek 
two cents per loaf. This change took 
effect last week.

1 he par ty  given T hursday  evening 
at the E lk ’s Temple by the American 
Legion was a wonderful success and 
$500 was netted for the Post.  This  
practically was all realized by the 
booths which were operated all even
ing- _ Jack.

T he E vening G rosbeak R are in M ich
igan.

Ann Arbor, Jan. 2—The Evening 
Grosbeak, mentioned in a recent is
sue of the Tradesman, is a rare bird 
for Michigan. It breeds in the m oun
tains of W estern  British Columbia 
and the Northwestern  part  of the 
b nited States,  m igrat ing  in small 
flocks South and East in winter as 
far as the Mississippi river, rarely 
farther East. The University  of 
Michigan Bird Club has records of 
its having been seen in W ash tenaw  
county eleven times in th ir ty  years, 
the first time on January  10, 1887, 
by Prof. J. B. Steere.

The classical name is Hesperiphona 
Vespertina. It  is eight inches in 
length, larger than the junco and 
smaller than the robin; has a short, 
broad beak and feeds mostly  on 
seeds; in Michigan it is invariably 
found eating seeds of the ash maple. 
The  male is yellow, with black wings, 
the upper front portion white and 
black on top of head. Individuals 
differ in the proportion of colors and 
in the markings. The  female is light 
gray, drab or slate, with markings of 
white and black.

A flock of these birds numbering 
twenty-four has made a lmost daily 
visits to the home of the wri ter  since 
Dec. 27, 1919, at times coming with
in a few feet of the house, so tha t  
they could be closely studied. T heir  
song is a clear, robin-like whist le;  
the call, a short  whistle.

E. E. Whitney.

D ried G rapes Selling W ell.
The scarcity and advancing prices 

of California raisins has increased the 
demand for dried grapes. Early  in 
the season black grapes were selling 
for 8c a pound, but now they are  hard 
to get a t  23@23j/2c and some desir
able blacks are held up to 25c. T hey  
are being taken for wine making pur
poses and are hard to get even a t  the 
advanced prices. The  demand is 
enormous compared to o ther  seasons. 
Anything which bears name of raisin 
thing which bears the name of raisin 
sells to advantage. Dealers when they 
send on their orders to the W es t  are 
nearly always greeted with a  wire, 
“Sold out;  can’t fill order.” I t  is a 
bullish market if there  ever was one. 
Shipments of Turkish  Sultanas are 
due to arrive short ly  to relieve the 
shortage in California stocks. T hey  
were a popular seller in pre-war days 
but they have not been offered here 
since 1914 to any extent.  These  stocks 
and the possible withholding of Cali
fornia raisins from the m arke t  for 
speculative purposes are  the  only re 
lief in sight.

Albert Holmes has sold his grocery 
stock at 637 Michigan street  to P. D. 
McNaughton & Son.

W e Buy or Sell

L I B E R T Y  B O N D S
in any amounts

HOWE, SNOW, CORRIGAN & BERTLES
401-6 Grand Rapids Savings Bank Bldg., Grand Rapids, Mich.
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L ate  N ew s of a M anufacturing  C har
acter.

K alam azoo—T he K alam azoo M otor 
C orpora tion  has increased  its capital 
stock  from  $250,000 to $1,000,000.

Three R ivers—J. T enenbaum  has 
sold his bakery  to  Paul Sabrosky  re 
cently  of E lkhart, Ind., w ho has tak 
en possession.

K alam azoo—M. E. M aher & Co., 
Inc., w holesale c igar and tobacco 
dealer, has increased its cap ital stock 
from  $35,000 to  $75,000.

L ansing—T he M oto r W heel C or
poration  has been organ ized  w ith an 
au tho rized  capital stock of $1,000, all 
of which has been subscribed and 
paid in in cash.

H illsdale—T he H illsdale B aking 
Co. has been inco rpora ted  w ith an 
au thorized  cap ital stock  of $30,000, 
$16,000 of which has been subscribed 
and paid in in cash.

M enom inee — T he H ask in-M orain- 
ville P ap er Co. has been incorporated  
w ith an au tho rized  capital stock  of 
$500,000, all of w hich has been sub
scribed and $50,000 paid in in cash.

Zeeland—T he Zeeland C anning Co. 
has been inco rpora ted  w ith an au
thorized  capital stock  of $25,000, of 
which am ount $14,000 has been sub
scribed and $2,500 paid in in cash.

D e tro it—T he D etro it Steel Sales 
C orporation  has been inco rpora ted  
w ith an au thorized  capital stock  of 
$10,000, of which am ount $5,000 has 
been subscribed and paid in in cash.

W ay  land— H arry  D. A llgeo has 
sold his d rug  stock and sto re  fixtures 
to  Dr. E. O. H anlon  and R. E. H an 
lon, who will continue the business 
under the style of H an lon’s D rug  
Store.

K alam azoo—The M cIn ty re  M otor 
Sales Co. has been inco rpora ted  with 
an au thorized  capital stock of $250,- 
000, of which am ount $125,000 has 
been subscribed and $25,000 paid in 
in cash.

B angor—T he W est M ichigan Sav
ings Bank has increased  its capital 
stock  from  $25,000 to  $50,000 and 
taken in tw en ty -th ree  new stock • 
holders, including nearly  all of the 
business m en of Bangor.

K alam azoo — T he H o ek stra  Sales 
Co. has been inco rpora ted  to  deal in 
general m erchandise and specialties, 
w ith an authorized  capital stock  of 
$10,000, $5,000 of which has been sub
scribed and paid in in cash.

Shelby— C. S. Sore nson has sold 
his g rocery  stock and sto re  fixtures 
to  K arl Plum hoff, who will continue 
the business a t the sam e location. 
Mr. Plum hoff will continue his jew - 
elery  store  in connection w ith the 
stock he has ju s t purchased.

Pullm an — T he Pullm an M anufac- 
u ring  Co. has been inco rpora ted  to 
m anufacture and sell a t wholesale 
and retail wooden w are and wood 
products, w ith an au thorized  capital 
stock of $6,000, $3,000 of which has 
been subscribed and paid in in cash.

D e tro it—T he F irs t  D e tro it Com
m ercial C orporation  has been o rg an 
ized to  deal in all k inds of clothing, 
jew elery , m illinery,, shoes, house 
furnishings, etc., w ith an authorized  
capital stock  of $50,000, of which 
am oun t $25,000 has been subscribed 
and  $5,000 paid in in cash 

B angor—T he B angor S torage Co..

Ltd., has been organized to  deal in 
farm  products, fruit, etc., w ith an au 
thorized  capital stock  of $20,GOO, of 
which am ount $12,500 has been sub
scribed and paid in in cash.

P ontiac— T he Ferguson-M udge Co. 
has been in co rpora ted  to  conduct a 
general m ercan tile  business, w ith an 
au tho rized  capital stock  of $20,000, 
of w hich am ount $14,000 has been 
subscribed and paid in in cash.

B urr Oak—T he Sheffield M anufac
tu rin g  Co. has m erged its business 
into a stock com pany under the same 
style, w ith an au thorized  capital 
stock of $70,000, all of which has been 
subscribed and paid in in p roperty .

R osebush—T he R osebush C o-O per
ative A ssociation  has been inco rpor
a ted  to  deal in farm  p roducts and 
supplies, w ith an au tho rized  capital 
stock of $1,000, all of w hich has been 
subscribed and $500 paid in in cash.

D e tro it—T he B. D. N. M anufac
tu rin g  Co. has been organ ized  to 
m anufacture  tool steel forgings, with 
an au thorized  capital stock of $10,000, 
of which am ount $5,100 has been

subscribed and $1,000 paid in in cash.
H ow ell—C harles P . A dam s has 

sold his in te res t in the clo th ing  stock 
of Pe ttibone  & A dam s to  P ercy  C. 
W ilson, recen tly  of Clare and the 
business will be continued under the 
style of the Pe ttibone  & W ilson Co.

Belding—T he A rt W indow  F ix 
tu re  M anufacturing  Co. has been in
co rporated  w ith an authorized  capi
tal stock  of $9,000, of which am ount 
$4,500 has been subscribed and paid 
in, $3,500 in cash and $1,000 in p rop
erty .

Bay City—The W ilson Body Co., 
which is erec ting  a m am m oth addition  
to  its p lan t here, has ju s t closed deals 
for nine acres of additional land, ju st 
ju s t outside the  city  and adjoining 
its p roperty . I t  w ill be used for a 
second addition.

K alam azoo—T he R. P. W arn er Co. 
has m erged its business into a stock 
com pany under the style of the W ar
ner E lectric  Co., w ith an authorized  
capital stock of $14,000, of which 
am ount $7,120 has been subscribed 
and $2,085 paid in.

Ann A rb o r—W illiam  Schultz has 
m erged his g ro cery  business into a 
stock  com pany under the  style of the 
Schultz  G rocery, w ith an authorized 
capital stock  of $15,000, of which 
am ount $12,000 has been subscribed 
and paid in in p roperty .

NewPerfectionFlour

i Packed In SAXOLINPaper-lined 
Cotton, Sanitary Sacks

Customers’ Co-operation

The equipment of all public service enterprises in Europe, 
whether publicly or privately operated, disintegrated 
terribly during the Great War.

There were not funds sufficient to keep them up to 
standard.

As a result the service of public utilities was greatly 
impaired and much time and money will be required 
for their restoration.

In the meantime the public is inconvenienced.

America has been more fortunate. Her wire using com
panies have been excellently well maintained. This 
has been due to untiring effort and vigilance upon the 
part of operating officials and the public’s willingness 
to pay liberal rates. The Telephone Company must 
continue to charge rates sufficient to maintain good 
service, since every element entering into that service 
costs more than it did six months ago, and costs are 
still advancing.

The successful telephone company must have the cordial 
co-operation of its patrons, particularly with respect to 
the payment of fair rates.

MICHIGAN STA TE TELEPHONE COMPANY
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You Know All Three
But we want to formally introduce you to the three 
leading sundry salesmen of Michigan—

L. W. Hoskins 
Alva Cruzen 

T. B. Ford
One of these will call on you in the near future with 
our complete line of Staple and Fancy Sundries and 
Stationery. May we ask you to reserve your orders 
for them?

Hazeltine & Perkins Drug Co.
G r a n d  R a p i d s ,  M i c h i g a n

Losing $10.00 

Means Dropping 

Your Profits on 

$100.00 Worth 

of Business
150 Account Roll-top  
Fire-proof M etzgar

Can You Afford It?
LABOR and STOCK are too high for you not to stop every needless 

waste in your business.
EVERY HOUR of TIME you can save by adopting modern methods 

means just that much more money added to your net profits at 
the close of the year.

POSTING ACCOUNTS is TIME and MONEY wasted and your time 
should be applied to something more profitable.

Why Not Stop All Needless Waste 
With a METZGAR SY ST EM ?

It will do your bookkeeping with one writing.
It will relieve you of all Posting of Accounts.
It wiU eliminate FORGOTTEN CHARGES, MIXING ACCOUNTS, 

and bringing forward of WRONG PAST BALANCES.
It will please your customers and bring you new business.
It will FULLY PROTECT YOUR RECORDS AGAINST FIRE.
Write at once for full information, also get our prices on salesbooks, 

before putting in your next supply.

Metzgar Register Co., Grand Rapids, Mich.

G R A N D  R A P I D S  S A F E  C O .
Agent for the Celebrated Y O R K  M A N G A N E S E  B A N K  S A F E  

Taking an insurance rate of 50c per $1,000 per year. What is your rate?
Particulars mailed. Safe experts.

T R A D E S M A N  B U IL D IN G  G R A N D  R A P ID S . M IC H IG A N

WHOLESALE DRUG PRICE CURRENT
Prices quoted are

Acldn
Boric (Powd.) 16%® 25
Boric (X tal) . . . 16%® 25
Carbolic _ 29® 33
Citric ................... 1 02© 1 10
Muriatic .............. . 3%@ 5
Nitric ................... .. .  10® 15
Oxalic ...................,. 40® 50
Sulphuric ............ . 3%© 5
Tartaric ............... . .  90® 95

Ammoni¡a
W ater, 26 deg. . .  12® 20
W ater, 18 deg. . . .  10© 17
W ater, 14 deg. ,. .  9® 16
Carbonate ........... . 22® 26
Chloride (Gran.) 18© 25

Balsam a
Copaiba ............. 1 00® 1 20
Fir (Canada) _ 2 50®2 75
Pir 1 O re g o n ) . . . Id
Peru ..................... 6 50©6 75
Tolu ................... 2 25 ©2 50

B arks
C assia (ordinary) 45® 50 
C assia (Saigon) 90©1 00 
Sassafras (pow. 70c) © 6»
Soap Cut (powd.)

40c .........................  30® 35
Berries

Cubeb ................... 1 76@1 80
Fish .........................  90© 1 00
Juniper ............... 12 Vi (O' 20
P n cx ley  A sh . .  © 30

Ex tracts
Licorice ................. 60(g) 65
Licorice powd. 1 20(g) 1 25 

Flowers
Arnica .....................  75(g) 80
Chamomile (Ger.) 70(g) 75
Chamumile Horn. 1 00(g) 1 20

Gum s
Acacia, 1st ........... 60(g) 65
Acacia, 2nd ........... 55(g) 60
Acacia, Sorts . . . .  35(g) 40
A cacia, powdered 45© 50
A loes (Barb. Bow) 30(g) 40 
Aloes (Cape Bow.) 3Uiu* 3a 
Aloes (Soc Bow) 1 40® 1 50
A safoetida ..........  4 50g)5 00

Bow......................  ©7 60
Camphor ............. 4 25(g) 4 30
Guaiac .....................  ©2 25
Guaiac, powdered g)2 60
Kino .......................  (g) 85
Kino, powdered . .  <g)l 00
Myrrh .....................  @1 40
Myrrh, Bow ...........  @1 60
Opium ............. 10 00g)10 40
p.um , powd. 11 50© 11 80 
pium, gran. 11 50(g)ll 80

Shellac .................  1 70(g)! 80
Shellac B leached 1 75(g) 1 85
T r a g a c a n th ___  6 50@7 00
T ragacanth powder iy/5 00 
Turpentine ........... 35(g) 40

Insecticides
Arsenic ........... 13%(g) 20
Blue Vitriol, bbl. ©  11
Blue Vitriol less  12® 17
Bordeaux Mix Dry 18® 38
Hellebore, W hite

powdered ........... 38® 45
Insect Powder . . .  65® 1 10 
Lead, A rsenate Bo 32® 49
Lim e and Sulphur

Solution, gal. . .  20® 25 
P aris G r e e n _____ 46® 56

Ice Cream
Piper ic e  Cream Co., 

K alam azoo
Bulk, V anilla ............... 1 10
Bulk, C h o c o la te ...........  1 20
Bulk, Caramel ...........  1 20
Bulk, G rape-N ut . . . .  1 20 
Bulk, Strawberry . . . .  1 30 
Bulk, Tutti F ru itl . . .  1 SO
Brick, V anilla ............. 1 20
Brick, Chocolate . . . .  1 60
Br.ck, Caramel ........... 1 60
Brick, Strawberry . . . .  1 60 
Brick, T utti Fruitl . .  1 60
Brick any com bination 1 60 

Leaves
Buchu ...................  @3 25
Buchu, powdered @3 60
Sage, bulk ........... 67® 70
Sage, % loose . . .  72® 78 
Sage, powdered . .  55® <0 
Senna, A lex . . . .  1 40® 1 60
Senna, T inn...........  80® IS
Senna, Tinn. pow. 86® 40
U va Ursi ............... 26® 30

Oils
Almonds, B itter,

true ............. 13 50@13 75
Almonds, B itter,

artificial ......... 2 50@2 75
Almonds, Sw eet,

true ................. 1 75@2 00
Almonds, Sweet,

im itation ......... 75® 1 00
Amber, crude . .  3 00@3 25 
Amber, rectified 3 50@3 75
A nise ...................  2 75@3 00
Bergam ont . . . .  7 50®7 76
Cajeput ............... 1 75®2 00
Cassia ................. 4 50® 4 75
Castor .................  2 25®2 50
Cedar L eaf . . . .  3 25®3 50
Citronella ............. 90® 1 20
Cloves ................. 5 00®6 25
Cocoanut ............... 40® 50
Cod Liver . . . .  5 60@5 75 
Croton ............... 2 25® 2 60

nominal, based on market the day ot issue.
Cotton Seed . . .  2 35@2 55
Eigeron ........... 15 00® 15 25
Cubebs ........... 12 00®12 25
Eucalyptus . . . .  1 60®1 76 
Hemlock, pure 2 uu®2 25 
Juniper B erries 14 00® 14 25 
Juniper Wood . .  3 50®3 75 
Lard, extra . . . .  2 25®2 40 
Lard, No. 1 . . .  1 75® 1 95 
Lavender Flow 15 0U®15 25 
Lavender, Gar’n 1 75®2 00
Lem on ________  2 50®2 75
L inseed, boiled, bbl. ®1 96
Linseed, bid less  2 06®2 16 
Linseed, raw, bbl. ®1 94 
L inseed raw less 2 04^2 16
A iU d U U  U , U ’U c , 0 2 .  U  « J o
M ustard, artifil, oz. @1 00
Neausfoot ........... 1 70® 1 90
Olive, pure . . . .  4 75®6 00 
Olive, Malaga,

yellow  ............... 3 76® 4 00
Olive, M alaga,

green ............... 3 75®4 00
Orange, S w eet 7 00©7 25 
biifeanuiu, pure ,y.z uu
Origanum, com 'l 1 00®1 25 
Pennyroyal . . . .  2 75®3 00 
Pepperm int . .  11 00®11 25 
Bose, pure . . .  38 UU®40 UU 
Rosemary Flows 2 0U®2 25 
Sanuaiwood, E

L ...................  15 00® 15 20
Sassafras, true 3 uu©3 25 
Sassafras, artiii’i 1 25®1 50 
Spearm int . . .  15 U0©15 25
Sperm ...................  2 4uiy2 bu
Tansy ................... 9 00 ©9 25
Tar, USB ............... 48® 6U
Turpentine, bbls. ®2 03
Turpentine, less  2 13®2 23 
W in lei green, u .

12 00®12 25 
W intergreen, sw eet

birch ................. 9 00®9 25
W intergreen, art 1 20@1 40 
W ormseed . . . .  8 5uiy/S <5
W ormwood . .  14 50® 14 75

Potassium
Bicarbonate . . . .  55® 60
Bichrom ate . . . .  37%© 50
Brom iue ............. 1 Ua®l 10
Carbonate ............. 92®1 00
Chlorate, gran ’r 48® 55
Chlorate, x ta l or

powd.......................  28® 35
Cyanide ............... 32 %© 50
Iodide ................... 4 09@4 24
P erm anganate . . .  80®1 00 
P russiate, yellow  80® 90
Prussiate, red . .  1 85®2 00 
Sulphate ............... ® 85

Roots
A lkanet ............... 3 75®4 00
Blood, powdered 6u® 75 
Calam us -----------  60itfl 00
iLiitiUUIlpilDti p WU
Gentian, powd. 25® 30 
Ginger, African.

powdered ........... 29® 36
Ginger, Jam aica 40® 45
Ginger, j am aica,

powdered ........... 45® 50
Goldenseal, pow. 8 50®8 80 
ipecac, -powd. . .  4 50®5 00 
Licorice, powd. 35® 40
Licorice, powd. 40® 60 
Orris, powdered 40•</ 4fi 
Poke, powdered 30® 35
Rhubarb ............... iy,3 uu
Rhubarb, powd. 2 60®2 75 
Rosinwood, powd. 30® 36 
Sarsaparilla, Hond.

g r o u n d ...............1 25@1 40
Sarsaparilla M exican,

ground ............... 75® 80
Squills .....................  35® 40
Squills, powdered 60® 70 
Tumeric, powd. 25® 3(
Valerian, powd. . .  @2 00

Seeds
A nise .......................  35® 40
A nise, powdered 37® 40
Bird, I s  ................... 13® 19
Canary ...................  16® 20
Caraway, Po. .35 28® 30
Cardamon ........... 2 25®2 50
Celery, powd. .65 57® 60
Coriander powd .30 22% ©25
D ill ...........................  25® 30
Fennell .................  30® 40
F lax .........................  13® is
Flax, ground . . . .  13® 18 
Foenugreek pow. 15® 25
Hemp ................... 12% @ 18
Lobelia ...................  90® 1 00
Mustard, yellow  . .  45® 50
Mustard, black . .  36® 40
Poppy ................... @1 00
Qu.nce ............... 1 50@1 75
Rape .......................  15® 20
Sabadilla ............. ®  35
Sabadilla, powd. 30® 35
Sunflower ............. 15® 20
Worm A m erican ® 45 
Worm Levant . .  1 65@1 75 

Tinctures
A conite ...............  @1 70
A loes .....................  ®1 20
Arnica ...................  @1 50
A safoetida ............. @3 90
Belladonna ......... ®1 40
Benzoin ............... @1 80
Benzoin Compo’d @3 00
Buchu ................... ©J 70
Cantharadies . . .  @2 90

Capsicum ........... ®1 95
Cardamon ..........  ®1 50
Cardamon, Comp. @1 35
Catechu ............... ®1 50
Cinchona ............. ®1 80
Colchicum ..........  ®2 40
Cubebs ................... ®2 60
D igita lis ............... @1 60
Gentian ............  © i 20
G in g e r ................... ® l  50
Guaiac ................. @2 66
Guaiac, Ammon. ®2 40
Iodine ................... @1 50
iodine. Colorless ®2 00
Iron, clo................ @1 45
Kino ..................... ®1 35
Myrrh .................  @2 25
Nux Vomica . . . .  @1 95
Opium ................... ®4 50
Opium, Camph. @1 25
Opium, Deodorz'd ®4 50
Rhubarb ............... @1 80

Paints
Lead, red dry . .  14 %@ 15
Lead, w hite dry 14%@ 15
Lead, w h.te oil 14%@ 15
Ochre, yellow obi. ®  2
Ochre, yellow  le3s 2%® 6
P u tty  .........................  5® 8
Red V enet’n Am. 2% $ 6
Red Venet'n Eng. 3® 6
Vermillion, Amer. 25® 30
W hiting, bbl...............  @ 2%
W hiting ............... 3 %® 6
L. H . P. Prep. 3 75®4 00

M iscellaneous
Acetanalid ........... 75® 90
Alum ....................... 16® 20
Alum, powdered and

ground ............... 17® 20
Bism uth, Subni

trate ................. 3 50@3 80
Borax xta l or

powdered ........... 9%@ 15
Cantharades, po 2 25@6 50
Calomel ............... 2 37®2 45
Capsicum ............... 38® 45
Carmine ............. 7 25® 7 60
Cassia Buds ........  50® 60
Cloves .....................  67® 76
Chalk Prepared . .  12® 15 
Chalk Precipitated 12® 15
Chloroform ........... 45® 65
Chloral H ydrate 1 70®2 10
Cocaine ......... 13 55®14 10
Cocoa B u t t e r .........65® 76
Corks, list, less 60%
Copperas, bbls...........® 03
Copperas, less . .  3%® 8
Copperas, powd. 4%@ 10
Corrosive Sublm 2 22@2 30 
Cream Tartar . . .  70® 76
Cuttlebone . . . .  1 00® 1 10
D extrine ________ 9® 15
Dover s  Powder 5 75ig/6 00 
Emery, All Nos. 10® 15
Emery, Powdered 8® 10
Epsom Salts, bbls. ®8% 
Epsom  Salts, less  4® lu
Ergot .........................  @6 25
Ergot, powdered . .  @6 50
Flake W hite ___  15® 20
Form aldehyde, lb. 31® 40
Gelatine ............. 1 66® 1 75
Glassware, full case  68% 
Glassware, less 50% 
Glauber Salts, bbl. ®  2% 
Glauber Sa lts less 3%® 8
Glue, Brown ........... 25® 35
Glue. Brown Grd. 20*r> an
Glue, W hite ___ 35® 40
Glue, W hite Grd. 35® 40
Glycerine ............... 33® 47
Hops .........................  85 @1 00
Iodine ...................  5 45@5 70
Iodoform ........... 6 50®6 80
Lead, A c e t a t e _20® 30
Lycopodium . . .  2 7»®3 00
Mace ...................... 85 igi 9U
Mace, powdered 95® 1 00
M enthol ......... 17 00® 17 40
Morphine . . . .  l l  95©12 35
Nux Vomica ........  ® 30
Nux Vomica, pow. 20© $0 
Pepper black, pow. 87© 40
Pepper, white ......... ©  50
Pitch, Burgundy @ 15
Quassia ................... 12® 15
Quinine ............... 1 22@1 72
Rochelle Salts . . .  51® 56
Saccharine ........... © 40
Salt Peter ............. 20® 30
Seidlitz M ixture . 40® 45
Soap, green ----- 22 %@ 30
Soap m ott castile  22%® 25 
Soap, w hite castile

case .......................  ®20 00
Soap, w hite castile

less, per b a r ......... @2 25
Soda Ash ............. 4%@ ID
Soda Bicarbonate 3%@ in
Soda. Sal ............. 2%@ 5
Spirits Camphor @2 00 
Sulphur, roll . . . .  4%@ 10 
Sulphur, Subl. . .  4%@ 10
Tam arinds ............. 25® 30
Tartar E m etic 1 03@1 10 
Turpentine, Ven. 50@6 00 
Vanilla Ex. pure 1 Bn'ffi 00
W itch H a z e l __1 40@2 00
Zinc Sulphate . . . .  10© i§
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six  hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled 
at market prices at date of purchase.

A D VAN CED D E C L IN E D
N e w  Y o r k  C h e e se

S a rd in e sR a is in s
P ru n e s H o m in y
S p l it  P e a s S a g o

M in c e  M e a t

A M M O N IA  
Arctic Brand

12 oz. 16c. 2 doz. box 2 70
16 oz. 25c, 1 doz. box 1 75
22 oz. 40c, 1 doz. box 2 85
Moore's Household Brand  

12 oz., 2 doz. to case  . .2  70

A X L E  G R E A S E

Standard Oil ö> ¿

25 lb. pails, per doz. 18 80

B A K E D  G O O D S  
Loose-W iles Brands

Krispy Crackers ........... 18
L. W. Soda Crackers . .  16 
L. W. B utter Crackers 18
Graham Crackers ......... 18
F ig  s n i Bar .....................  25
L W. Ginger Snap3 . . . .  18
H oney Girl P lain  ...........  25
H oney Girl Iced ........... 26
Cocoanut Taffy ...............  28
Vanilla W afer . .*............ 40

Subject to quantity d is 
count.

B L U IN G
Jennings’ Condensed Pearl
Sm all, 3 doz. b o x ___ 2 55
Large, % doz. b o x ___ 2 7U

B R E A K F A S T  F O O D S  
Cracked W heat, 24-2 4 60
Cream of W heat ___  9 00
G rape-N uts ................... 3 SO
Pillsbury s B est Cer’l 2 90 
Quaker Puffed R ice . .  5 60 
Quaker Puffed VVheat 4 30 
Quaker B rk lst B iscu it 1 90 
Quaker Corn F lakes 3 35
Ralston Purina ...........  4 00
Kalston Branzos ......... 2 20
Kaiston Food, large . .  3 60 
Kalston Food, sm all . .  2 60 
Saxon VV heat Food . .  4 80 
Shred W heat B iscu it 4 50 
Triscuit, 18 ...................  2 25

K e llo gg ’s Brands  
Toasted Corn F lakes 4 20 
Toasted Corn F lakes

Individual .....................2 00
¿Crumbles .......................  4 20
¿Crumbles, Individual 2 00
B iscuit .............................  2 00
D rinket ...........................  2 60
Peanut B utter ........... 3 65
No. 1412, doz.................  1 80
Bran .................................  3 60

B R O O M S
Standard Parlor, 23 lb. 5 50 
Fancy Parlor, 23 lb. . .  8 00 
Ex. Fancy Parlor 25 lb. 9 50 
Ex. Fey. Parlor 26 lb. 10 00

B R U S H E 8
Scrub

Solid Back, 8 In...........
Solid Back, 11 in. . . .
Pointed En d s ...........

Stove
No. 1 .....................
No. 2 ...............................

•ho#
No. 1 .......................
No. > .....................
No. 8 ........................

1 50 
1 75 
1 25

1 10 
1 35

»0 
1 85 
I  M

B U T T E R  C O L O R
Dandelion, 25c size  . .  2 00 
Perfection, per do*. . .  l  30

C A N D L E S
Paraffine, 6s ..................  15
Paraffine, 12s ................  16
W icklng .............................  40

C A N N E D  G O O D S  
Apples

3 lb. Standards  @2 10
N o. 10 ------------------ @7 25

Blackberries
3 lb. Standards .........
No. lu ------------------ @14 00

B e a n s— B a k e d
Brown Beauty, No. 2 1 35
Campbell. No. 2 ......... 1 50
Frem ont, No. 2 ........... 1 35
Van Camp, % lb. . . . .  75
V'an Camp, 1 lb...........1 25
Van Camp, 1% lb. . . .  1 60
van Camp. 2 lb........... 4 go

Beans— Canned
Red K idney
String .........
W ax ............
L im a ...........
Red .............

1 35 @1 45 
1 36©2 70 
1 35(3/2 70 
1 20©2 35 

95©1 25

Clam  Bouillon  
Burnham 's 7 oz......... 2 60

Corn
Standard _____________ 1 65
Country G e n tlem a n_2 00
Maine ________________2 25

Hom iny
Van Camp .....................  1 35
Jackson ...........................  1 30

Lobster
K n>.....................................  2 <5
ht lb....................................  4 60

Mackerel
Mustard, 1 lb. ............. 1 80
Mustard, 2 lb.................  2 80
Soused, life lb...............  1 60
Soused, 2 ib...................  2 75

Mushroom s
B uttons, is , per can 1 40 
H otels, I s  per can 1 16

Plum s
California, No. 3 . . . .  2 40 

Pears In Syrup
M ichigan _____________4 50
C alifornia ____________5 50

Peas -
M arrowfat ___  1 75(g) 1 90
Early June . . . .  1 65©1 90 
Early June siftd  1 90@2 4U

Peaches
California, No. 2% . .  4 75 
California, No. 1 . . . .  2 40
M ichigan No. 2 ........... 4 25
Pie, gallons ...............  12 00

Pineapple
Grated. No. Z ..........  4 00
Sliced No. 2 E xtra  . .  4 76

Pum pkin
Van Camp, N o. 3 ___ 1 45
Van Camp, No. 10 . . .  4 60 
Lake Shore, No. 3 . . .  1 45 
Vesper, No. 10 ........... 3 90

Salmon
W arren's 1 lb. Tall . .  4 10 
W arren s % lb. F la t 2 60 
W arren's 1 lb. F la t . .  4 25
Red A laska ...................  3 90
Med. Red A laska . . . .  3 50 
Pink A laska ...............  2 65

Sardines
D om estic, M s _ 5 00@ 6 50
D om estic, %s . .  7 uuiys uu 
D om estic, ^ s  . .  7 00(0/8 00 
California Soused . . . .  2 25 
California M ustard . .  2 25 
California Tom ato . .  2 25

Sauerkraut
H ackm uth, No. 3 . . . .  1 45 

Shrim ps
Dunbar, is  doz ......... l  90
Dunbar, l% s doz...........3 75

Strawberries
Standard N o. 2 _______4 50
Fancy, No. 2 _________5 50

No.
No.
No.

Tomatoes
2 ...................  1 45@1 75
3 ...................  2 00@2 35
10 ...................  ©7 00

C A T S U P
Snider’s  8 0*. .............  1 80
Snider’s  16 oz................2 90
Royal Red, 10 o*...........1 35
Nedrow, 10% o*. . . . .  1 40
Nedrow, gai. g la ss  Jar 11 60

CH EESE
Brick .................................  36
W isconsin F la ts  ............. 36
Dongiiuin .......................  37
N ew  York _____________ 38
Mich gan Full C ream .. 36 

CHEWING GUM 
Adam s B lack Jack . . . .  70
Beem an's P epsin  ...........  70
Beechnut ......................   80
Doubiem int .......................  JQ
Flag Spruce ...................  70
Juicy F ruit .....................  70
Spearm int, VVrigleys . .  70
1 uo&tan .............................  70
Zeno ...................................  ¿5

CHOCOLATE 
W aller Baker & Co.

Caracas .............................  42
Prem ium , %s or %s . .  47

W alter M. Downey Co.
Pr._m.um, %s ...............  44
Prem ium , %s ...............  44

CIGARS
National Grocer Co. Brands 
A ntonelia Cigars, 50

foil ...........................  37 50
A ntonelia Cigars, 100

foil ...........................  37 50
A ntonelia  Cigars, 25

t i n s ...........................  37 50
El Rajah, D iplom át

icas, 100s ............... 7 00
El Rajah, corona, 50

per 100 ...................  7 75
E l Rajah, Epicure, 50

per 1000 ..................74 00
El Rajah, Epicure, 25,

per 100 ...................  8 30
El Rajah, Ark, 60,

per 100 ...................  7 80
E l Rajah, President,

50, per 100 ............... 10 00
Gdic. M onarch, 60,

wood, per 100 . . . .  5 60
Odin, M onarch, 26 tin  5 60 
Mungo Park, 2500 lots 69 12 
M ungo Park, 1000 lots 70 81 
M unga Park, 500 lo ts  72 5$ 
Mungo Park, le ss  than

500   75 00
Mu;.go Park, 25 wood 76 00
Worden Grocer Co. Brands 
H arvester (Shade Grown) 
Record Breaker, 50s

foil .............................  75 00
Delm onico 50s ........... 75 00
P anatella , 50s ............. 75 00
Epicure, 50s ............... 95 00
F avorita E xtra, 503 95 00
P residents, 50s ___  112 50
(L a Azora Broadleaf Cigar) 
W ashington, 50s . . . .  75.00 
P an atelia  Foil, 50s . .  75 00 
Perfecto  Grande, 50s 95 00
Opera, 50s ________ 57 00
Sanchez Ale H aya Clear 
H avana Cigars. Made in 

Tampa, Florida
R othch.lds, 50s ............75.00
B. Panatella , 5 0 s ___  75 00
D iplom atics, 5 0 s ___  95 00
Bishops, 50s ............. 115 u0
R eina Fina, 50s T ins 115 00
Queens, 5us ............... 135 00
Perfectionados, 25s 150 00

Ignacia H aya
Made in Tampa, Florida. 
E xtra Fancy Clear H avana
D elicados, 50s ____  120 00
Prim eros, 5 0 s _____  140 00

R osenthal Bros.
R. B. Cigar (wrapped

in tissu e) 50s ..........  60 00
Imported Sum atra wrapper 

Mai) ,11a Cigars 
From Philippine Islands
Lioba, 100s ....................  37 50

Other Brands 
Charles the E ighth (D o

m estic), 50s ..............  70 00
B. L., 50s ......................  52 00
H em m eter Champions,

50s ................................. 56 00
Court Royal, 5 0 s ____  60 00
Court Royal, 25 tin s 60 00
Qualex, 50s ..................  50 00
Knickerbocker, 503 . .  54 00 

Stogies  
Tip Top, 50s tins,

2 for 5 ....................... 19 50
CLOTHES LINE

Hemp. 60 ft .....................  2 60
Tw isted Cotton, 50 ft. 3 25 
Tw isted Cotton, 60 fL 3 90
Braided, 50 f t .................  4 00
Braided, 80 f t  ............. 4 25
Sash Cord ....................... 4 50

COCOA
Baker’s  ...............................  48
Bunte, 15c s ize  ............... 56
Bunte, % lb.......................  60
Bunte, 1 lb...........................  48
Cleveland .......................  41
Colonial, %a ...................  16
Colonial, %a ...................  83
Epps ...................................  42
H ersheys, %s ...................  42
H ershey3, %s ................... 40
H uyler ...............................  36
Lowney, %s .....................  48
Lowney, %s ....................... 47
Lowney, %a ....................... 47
Lowney, 5 lb. c a n s .........44
Van H outen %s ............... 12
Van H outen, %s ............... 18
Van H outen, %3 ............... 36
Van H outen, Is ...............  65
W an-Eta ...........................  36
Webb .................................  33
Wilbur, %s .......................  33
Wilbur, %s .......................  33

COCOANUT
%s, 5 lb. case  Dunham  46
Ms, 5 lb. case  ................. 45
V«s & %s, 15 lb. case 45
6 and Tic pkg. in pail3 4 75
Bulk, pa.ls .....................  38
Bulk, barrels ................. 35
48 2 oz. pkgs., per case 4 00
4t, 4 oz. pngs., per case 7 50

C O F F E E  ROASTED 
Bu lkBu lk

Rio .....................
Santos ...............
M aracabo .........
M exican ...........

......... 26©28

......... 37© 40

................. 43
................. 43

G uta  m a la  ......... ................. 42
Java ....................................  50
M ocha ............... ................. 60
Bogota ............................... 43
Peaberry ........... ................. 41

Package Coffee 
N ew  York B asis  

Arbuckie .....................  38 50
M cLaughlin’s  X X X X  

McDaughlm's X X X X  pack
age co liee  is sold to reta il
ers only. Mail a ll orders 
direct to  W. F. M cLaugh
lin  Ac Co., Chicago.

Coffee Extracts
N. Y.. per 10O ...............  9%
Frank's 250 packages 14 60
H um m el's 50 1 lb ...........10

C O N D E N S E D  M IL K
Eagle, 4 doz..................... 11 00
Leader, 4 doz................. 8 60

E V A P O R A T E D  M IL K  
Carnation, Tall, 4 doz. 7 50 
Carnation, Baby 8 doz. 7 00
P et, Tail ......................  7 60
P et, Baby .................... 6 26
Van Camp, T a ll . . . .  7 26
Van Camp, B ab y  . . . .  6 36
Dundee, Tall, 4 doz. . .  7 40 
Dunuee, Baby, 8 doz. 6 85 
Silver Cow, Tall 4 doz. 7 50 
Silver Cow Baby 6 dz. 5 25 

M IL K  C O M P O U N D
Hebe, Tall, 6 doz.......... 6 90
Hebe, Baby, 8 doz. . .  5 60 
Caroleiie, Tall, 4 doz. 5 65 

C O N F E C T IO N E R Y

Stick Candy Pails
Horehound ...................... 28
Standard ....................... 28

J umbo .............................
Cases

29
Mixed Candy  

Broken ...........................
Palls
29

Cut Loaf ....................... 29
Grocers ........................... 23
K inuergarten ............... 32
Leader ............................. 28
N ovelty ........................... 29
Prem io Cream s ........... 40
R oyal ............................... 28
X  L O ............................. 27

Specialties Pails
A uto K isses (b askets) 28
Bonnie B utter  B ites . .36
B utter Cream Corn . . 36
Caramel Bon Bona . . 84
Caram el C roquettes . . 32
Cocoanut W affles . . . 32
Coffy Toffy ................... 33
Fudge, W alnut ........... 34
Fudge, W alnut Choc. 35
Champion Gum Drops 27
Raspberry Gum Drops 27
Iced Orange Jellies . . 31
Italian Bon Bons . . . . 28
AA Licorice Drops 

5 lb. box ..................... 2 16
Lozenges, Pep............... SO
Lozenges, P ink ......... 30
M anchus ......................... 28
M anchut ......................... 30

Basket-. ..................... ST
N ut B utter  P uffs . . . . 32

Chocolates Palls
Assorted Choc. ........... 26
Champion ....................... 33
Choc. Chips, Eureka 41
K londike Chocolates 40
N abobs ........................... 40
N ibble Sticks, box .. 2 60
Nut W afers ................. 40
Ocoro Choc. Caramels 40
Peanut C lusters ......... 46
Q uintette ..................... 26
Regina  .................... 19
V ictoria  Caram els ... 89

Pop Corn Goods

Cracker-Jack Prize . .  7 00 
Checkers P rize ........... 7 00

Cough Drops
B oxes

Putnam  M enthol ......... l  6u
Sm ith Bros. .................  1 60
C O O K IN G  C O M P O U N D S  

Mazola
Pints, tin, 2 doz...........8 60
Quarts, tin, 1 doz. . .  8 00 
% Gal. tins, 1 doz. . .  16 25
Gal. tins, % doz.......... 14 80
5 Gal. tins. % doz. . .  22 00

C O U P O N  B O O K S

60 Econom ic grade . .  2 26 
100 Econom ic grade 3 75 
600 Econom ic grade 17 00 
1,000 Econom ic grade 30 00 

W here 1,000 books are  
ordered a t a  tim e, sp ecia l
ly printed front cover Is 
furnished w ithout charge.

C R E A M  O F  T A R T A R
6 lb. boxes .......................  65
8 lb. boxes .......................  (6

D R IE D  F R U IT 8  

Apples
Evcp'ed, Choice, blk . .  22 

Apricots
Evaporated, C h o ic e   35
Evaporated, Fancy . . . .  44

Citron
10 lb. box ____________50

Floats
No. 1%, per gross . .  
No. 2. per gross . . . .  
No. 2%. per gross . . . .

1 50
1 76
2 25

Hooks— K irby
Size 1-12, per 1,000 . . . .  »4 
Size 1-0, per 1.000 . . . ” 9«
Size 2-0, per 1,000 . .  1 15
Size. 3-0, per 1,000 . .  1 3J
Size 4-0, per 1,000 . .  1 «5
Size 5-0, per 1,000 . . 1 9 »

Sinkers 
No. 1, per gross  
No. 2, per gross  
No. 3, per gross  
No. 4, per gross  
No. 5, per gross  
No. 6, per gross  
No. 7, per gross  
No. 8, per gross 
No. 9, per gross

65

.....  86

. . .  1 10 

. . .  1 46 

. . .  1 86 

. . .  2 30 

. . .  8 31 

. . .  4 et

F L A V O R IN G  E X T R A C T S  
Jennings O C  Brand  

t’ure Vanila  
Terpeneless 
1’ure Lemon

7 1 .  t . Per Do*.
1 Dram 15 . e n t ........... 4 j>6
D/4 Dunce jo Gent . .  1 H)
2 Ounce, 35 Cent . . . .  3 79 
2% Ounce 35 Cent . .  2 86 
2% Ounce 45 Cent . .  3 10 
4 o u n ce  65 Cent . . . .  5 30
8 Ounce 90 Cent ___ 8 66
7 Dram A ssorted . . . .  1 j |  
1 % Ounce A ssorted . .  2 os

Currants
P ackages, 16 oz. ____ 27
Boxes, Bulk, per lb. . . .  26

Peaches
Evap. Choice, Unpeeled 22 
Evap. Fancy, Unpeeled 24 
Evap. Choice, P eeled  24
Evap. Fancy, Peeled  26

Peel

Lem on, Am erican _____38
Orange, A m erican _____38

Ra is in s
Choice S'ded 1 lb. pkg. 23 
Fancy S'ded, 1 lb. pag. 24 
Thompson seed less,

1 lb. pkg. ---------------- 22
1 nompson

bulk .................................  ja

F L O U R  A N D  F E E D  
Valley City M illing Co.

Lily W hite ................. 14 50
Granam ¿5 lb. per cwt. 6 00 
Goiueu Granulated Meal,

¿0 ibs., per cw t..............5 20
R ow ena Rancane 6 lb.

Couipounu ............... 5 go
R owena B uckw heat

Compound ............... 6 00
R ow ena Corn Flour,

W atson H igg in s Milling 
Co.

N ew  Perfection , %s 14 35 

Meal

P it ie d  .............................  5 yo
Goluen Granulated . .  6 20

California Prunes

80- 90 25 lb. boxes ..© 18%  
<0- 80 25 lb. boxes ..© 1 9  
60- 70 25 lb. boxes ..© 2 0  
6u- 60 25 lb. boxes . .©21%
10- 50 25 lb. b o x e s_@25
3U- 40 25 ib. boxes ..ig/28

W heat
No. 1 Red .......................
No. 1 W h it e ..............."

O ats

M ichigan Carlots ........
■Less m an  c a n o ts  . . .

2 35 
2 33

. 90 
. y3

F A R IN A C E O U S  G O O D S  
Baa ns

Med. Hand Picked . . . .  8%
California L im as ...........
Brown, Holland ........... 6%

Farina
25 1 lb. packages . . . .  2 80 
Bulk, per 100 lbs...........

Corn
Carlots ...........................  1 55
L ess than Carlots . . . .  1 65

H ay

Carlots .........................  31 00
D ess than Carlots . .  33 U0

Feed

Hominy
Pearl, 100 lb. s a c k ___ 4 50

Macaroni
Dom estic, 10 lb. box . .1  10 
Dom estic, broken bbis. 8% 
Skinner s  24s, case 1 37% 
Golden A ge, 2 dos. . .  1 9U
Fould's, 2 doz...............  1 90

Pearl Barley
Chester .........................  6 25

Peae
Scotch, lb .........................  7
Split, lb. ______________9

Sago
E ast I n d ia _____________ 12

Tapioca

Pearl, 100 lb. sack s . . . .  12 
M inute, Substitute, 8

oz., 3 doz.....................  4 06
Dromedary Instant, 3 

doz., per case ......... 2 70

F IS H IN G  T A C K L E
Cotton Lines

No. 2, 16 fee t .........
No. 8, 16 fee t .........
No. 4, 15 feet .........
No. 5, 16 feet .........
No. 6, 15 fee t .........

1 45 
1 70
1 85
2 16 
2 45

Linen Linee
Fudge, Choc. Peanut 28 
Small, per 100 yards 6 65 
Medium, per 100 yards 7 25 Large, per 100 yarda 9 00

Street Car Feed . . . .  63 00 
No. 1 Corn & Oat Fd 63 00
Cracked Corn ........... 64 00
Coarse Corn M eal . .  64 00

F R U IT  J A R S  
M ason, % pints, gro 8 00 
Mason, pts., per gross 8 40 
Mason, qts.. per gro. 8 76 
Mason, % gal., gro. 11 00 
M ason, can top3, gro. 2 86 
Ideal G lass Top, pts. 9 60 
Ideal G lass Top. qts. 9 90 
Ideal G lass Top % 

gallon .......................  12 00

G E L A T IN E

Cox’s  1 doz. large . . .  1 90 
Cox’s  1 doz. sm all . .  1 25 
K nox's Sparkling, doz. 2 00 
K nox’s  Acldu'd doz. . .  2 10
Minute, 1 doz................ 1 26
M inute, 3 doz................ 3 75
N elson 's .........................  1 60
Oxford ...........................  75
Plym outh Rock, Phos. 1 65 
Plym outh Rock, P lain  1 36 
W aukesha .....................  l  60

H ID E S  A N D  P E L T S  
Hides

Green, N o. 1 ___________30
Green, N o. 2 ___________29
Cured, N o. 1 ___________32
Cured, No. 2 __________ 31
Calfskin, green. No. 1, <5 
Calfskin, green. No. 2, <2% 
Calfskin, cured, No. 1, 68 
Calfskin, cured, No. 2, 66%
H orse, No. 1 ........... .... 10 00
Horse. No. 1  .............  999
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Pelts
Old W ool ................. 75@2 00
Lam bs ...................  60@2 00
Shearlings ........... 50@1 50

Tallow
Prim e .............................  @io
No. 1 .............................  @ 9
No. 2 ...............................  @ 8

Wool
U nwashed, m e d .  @50
U nwashed, f i n e ___ @45

R A W  F U R S
No. 1 Skunk _______ . 7 00
No. 2 Skunk ................. 5 00
No. 3 S'kunk ............... 3 00
No. 4 Skunk ............... 1 50
No. 4 Unprime . . . . ^ 75
M uskrats, W inter ___ 3 75
M uskrats, Fall ..........
M uskrats, K itts  ......... 25
No. 1 Raccoon, Large 7 50
No. 1 Raccoon, Mecf. 5 00
No. 1 Raccoon, Small 2 50
No. 1 Mink, Large . . 14 00
No. 1 Mink, Medium 10 00
No. 1 Mink, Sm all 7 00

Above prices on prime
goods.

H O N E Y
Airline. No. 10 ........ 4 00
Airline, No. 15 ........... 6 00
Airline, No. 25 ........... 9 00

H O R S E  R A D IS H
P er doz............................. 1 00

J E L L Y
Pure, per pail, 30 lb. 5 50

J E L L Y  G L A S 8 E 8
8 oz., per doz................. . 40

M A P L E IN E
1 oz. bottles, per doz. 1 75
2 oz. bottles, per doz. 3 00
4 oz. bottles, per doz 5 50
8 oz. bottles, per doz. 10 50
Pints, per doz..................18 00
Quart3, per doz........... 33 00
% Gallons, per doz. 5 25 
Gallons, per doz.......... 10 00

P E T R O L E U M  P R O D U C T S  
Iron Barrels

P erfection  __________ 17.7
Red Crown Gasoline 23.7 
Gas M achine Gasoline 39.3 
V. M. & P. N aphtha 23.7 
Capitol Cylinder, Iron

Bbls................................. 41.8
Atlantic Ked Engine,

Iron B bls.......................  24.8
W inter Black, Iron

Bbls................................. 14.3
Polarine, Iron Bbls. . .  47.8

P IC K L E S
Medium

Barrels, 1,200 count 12 00 
H alf bbls., 600 count 7 50
5 gallon kegs ............... 2 50

Sm all
Barrels ......................... 14 00
Half barrels ..............  7 50
5 gallon kegs ............... 2 80

Gherkins
B arre ls  .........................  25 00
Half barrels ............... 13 00
5 gallon kegs ............... 4 60

Sweet Sm all
Barrels .........................  28 00
5 gallon kegs ...............  5 75
H alf barrels ............... 15 00

P IP E S
Cob, 3 doz. in box . .  1 25

P L A Y IN G  C A R D S  
No. 90 Steam boat . . . .  2 25
No. 808, B icycle ........... 3 75
P ick ett ...........................  3i OO

P O T A S H
Babbitt’s, 2 doz. ......... 2 75

P R O V IS IO N S  
Barreled Pork  

Clear Back . .  50 00@52 00 
Short Cut Clear . .  @45 00
Pig . . .  .........................
Clear Fam ily ............. 48 00

M IN C E  M E A T  
None Such, 3 doz.

ease f o r ------------------ 4 30
Quaker, 3 doz. case  

for .................................  3 25

M O L A S S E S  
New Orleans

Fancy Open K e t t l e ___  85
Choice ...............................  68
Good ...................................  56
Stock ...................................  28

H alf barrels 6c extra

N U T S — Whole  
Almonds, Terragona 35 
Brazils, large w ashed 26
Fancy Mixed ...............
Filberts, Barcelona . .  32 
Peanuts, V irginia raw 16 
Peanuts, Virginia,

roasted .....................  18
Peanuts, Spanish . . .  25 
W alnuts California . .  39 
W alnuts, French ___

D ry Salt Meats 
S P  B ellies 32 00@34 00 

Lard
Pure in tierces . .  29@29% 
Compound Lard 27@27% 
80 lb tubs ...a d v a n c e  Vs 
60 lb. tubs . .  .advance Vii 
50 lb. tubs . ..a d v a n c e  % 
20 lb. pails . ..a d v a n c e  % 
10 lb. pails ...a d v a n c e  % 
5 lb. pails ...a d v a n c e  1 
3 lb. pails ...a d v a n c e  1

Smoked Meats 
H am s, 14-16 lb. 30 @31 
H am s, 16-18 lb. 28 @29 
Ham s, 18-20 lb. 27 @28 
Ham, dried beef

sets  ................... 41 04 2
California H am s 19%@20 
P icnic Boiled

Ham3 ............... 35 @40
Boiled Hama . . . 42  @44 
Minced H am s . .  22 @28 
Bacon ................. 31 ~ @48

Shelled
Almonds ................  65
Peanuts, Spanish,

10 lb. box ............... 2 76
Peanuts, Spanish,

100 lb. bbl................  25
Peanuts, Spanish,

200 lb. bbl................  24%
P ecans ...........................  95
W alnuts ............... 85

Sausages
Bologna .......... ............. 18
Liver ................. ............. 12
Frankfort . . . . ............  19
Pork ................... . .  14 @15
Veal ................... ............. 11
Tongue ............ .............  11
H eadcheese . . . ............. 14

Beef
B oneless ......... 30 00@35 00
Rump, new  . .  40 00@42 00

O L IV E S
Bulk, 2 gal. kegs, each 3 25 
Bulk, 5 gal. kegs, each 8 00
Stuffed, 4 oz...................  1 80
Stuffed, 15 oz.....................4 60
Pitted (not stuffed)

14 oz...............................  3 00
M anzanilla, 8 oz........... 1 45
Lunch, 10 oz................... 2 00
Lunch, 16 oz...................  3 25
yueen , Mammoth, 19

oz..................................... 5 50
Queen, M ammoth, 28

oz...................................... 6 75
Olive Chow, 2 doz. cs. 

per doz. .....................  2 50

P E A N U T  B U T T E R

Be l-C ar-M o  Brand

8 oz., 2 doz. in case . .
24 1 lb. pails .................
12 2 lb. pails ...................
5 lb. pails, 6 in crate
10 lb. pails .......................
15 lb. pails .......................
25 lb. pails .....................
50 lb. tins .........................
100 lb. drum s ............

P ig ’s Feet
% bbls................................  1 75
% bbls., 35 lbs.................. 3 40
% bbls.............................  11 50
1 bbl.................................. 19 00

Canned Meats 
Red Crown Brand 

Corned Beef, 24 Is . .  3 90
R oast Beef, 24 Is ___3 90
Veal Loaf, 48 %s, 5%

oz......................................  1 65
Veal Loaf, 24%s, 7 oz. 2 60 
V ienna Style Sausage,

48%s .............................  1 40
Sausage M eat, 24 Is  3 35 
Potted M eat. 48%3 . .  52% 
Potted  Meat, 48 %s 90 
Ham burger Steak and

Onions, 48 % s ...........1 75
Corned B eef Hash,

48 %s ...........................  1 75
Cooked Lunch Tongue,

48 %s ......................... 4 00
Cooked Cx Tongues,

Chili Con C am e, 48 Is  1 80 
Pork and B eans, 48 13 1 80 
Sliced Bacon, medium 4 00 
Sliced Bacon, large 6 25 
Sliced Beef, 2% oz. . .  2 05
Sliced Beef, 5 oz...........3 60
Sliced Beef, 3% oz. . .  2 70 
Sliced Beef, 7 oz. . . . .  4 65

Mince Meat
Condensed No. 1 car. 1 80 
Condensed Bakers brick 25 
M oist in g la ss  ............. 25

Tripe
K its, 16 lbs......................... so
% bbls., 40 lbs............... 1 60
% bbls., 80 lb»...........  3 00

C a s in g s
H ogs, per lb ............. @65
Beef, roumi ___  19<gi20
B eef, m iddles, set . ,50@60
Sheep, a  skein 1 75@2 00

Uncolored Oleomargarine
Solid Dai ly  ............... 28@29
Country Hulls .............30 @3]

R IC E
Fan cy Head . . .  
Blue Rose .........

16
14

R O L L E D  O A T S
Monarch, bbls...............  9 75
Rolled Avena, bbls. 10 00 
Steel Cut, 100 lb. sks. 5 00 
Monarch, 90 lb. sacks 5 00 
Quaker, 18 R egular . .  2 10 
Quaker, 20 Fam ily . .  5 50

8 N U F F
Swedish Rapee 10c 8 for 64 
Swedish Rapee, 1 lb. gls 60 
Norkoping, 10c, 8 for . .  64 
Norkoplng, 1 lb. glasB . .  60 
Copenhagen, 10c, 8 for 64 
Copenhagen, 1 lb. g lass 60

8 0  A  P
Jam es S. Kirk & Company
American Fam ily, 100 7 85 
Jap Rose, 50 cakes . .  4 85 
Kirk’s W hite Flake . .  7 00 

Lautz Bros. Jk Co.
Acme, 100 cakes ___  6 75
B ig M aster, 100 blocks 8 00
Climax,. 100s ............... 6 00
Climax, 120s ............... 5 25
Queen W hite, 80 cakes 6 00 
Oak Leaf, 100 cakes 6 75 
Queen Anne, 100 cakes 6 75 
Lautz Naphtha, 100s 8 00

Proctor & Gamble Co.
Lenox ........... __ 8 00
Ivory, 6 doz. . . . ........  8 15
Ivory, 10 oz. . . . . . .  13 50
Star ......................... . . . .  7 85

S A L A D  D R E S S IN G  
Columbia, % pints . .  2 25 
Columbia, 1 pint . . . .  4 00 
Durkee’s  large, 1 doz. 5 80 
Durkee s med., 2 doz. 6 30 
Durkee s P icnic, 2 doz. 2 90 
Snider's large, 1 doz. 2 40 
Snider's sm all. 2 doz. 1 45

S A L E R A T U S

Packed 60 lbs In box 
Arm  and Ham m er .. J 25 
Wyandotte. 100 % 3 .. 3 00

8 A L  S O D A
Granulated, bbls...........1 95
Granulated 100 lbs. o*. 3 10 
Granulated, 36 2% lb. 

packages ............... 2 25

S A L T  
So lar Rock

66 lb. sacks .......................  55
Comm on

Granulated, F ine ___  2 35
Medium, Fine ............... 2 40

Per case, 24 2 lbs.......... 2 00
Five case lots ..........  1 90

S A L T  F IS H  
Cod

Middles ...............................  23
Tablets, 1 lb.......................  25
Tablets, % lb................. 1 75
W ood boxes ...................  19

Holland Herring
Standards, bbls.............. 19 50
Y. M., bbls...................  22 50
Standards, kegs ........  1 20
Y. M., kegs ...................  1 50

Herring
K K  K  K, N orw ay . .  20 00
8 lb. palls .....................  1 40
Cut Lunch .....................  1 26
Boned, 10 lb. boxes . . . .  29

Trout
No. 1, 100 lbs...................  12
No. 1, 40 lbs.....................
No. 1, 10 lbs...................
No. 1, 3 lbs.......................

Mackerel
Mess, 100 lbs............... 25 00
Mess, 50 lbs.................. IS 25
M ess, 10 lbs.............. . 2 95
Mes3, 8 lb s ................. . 2 30
No. 1, 100 lbs............. 24 00
No. J, 50 lbs............... 12 75
No. 1, 10 lbs................. . 2 80

Lake Herring
% bbl., 100 lbs............ , . 7  6©

S E E D S
A nise ........................... . 45
Canary. Sm yrna . . . . . 20
Canary. Sm yrna . . . . 16
Cardomon, Malabar 1 20
Celery ......................... .. 65
Hemp, R ussian ........ . 12%
Mixed Bird ................. . 13%
M ustard, w hite ___ . 40
Poppy ........................... . 65
Rape ............................... 16

S H O E  B L A C K IN G  
H andy Box, large 3 dz. 8 60 
Handy Box, sm all . . .  1 25 
B ixby’s  Royal Poli3h 1 25 
Miller’s Crown Polsh 90

Sw ift & Company 
Classic, 100 bars, 8 oz. 7 50 
S w ift’s Pride. 100 8 oz. 6 00
Quick Naptha ............... 6 50
W hite Laundry, 100 8

oz..................................... 5 90
Wool, 24 bare, 6 oz 1 70 
W ool, 100 bars, 6 oz. 7 00 
Wool, 100 bars, 10 oz. 11 00

Tradesm an Company 
Black H aw k, one box 4 60 
Black Hawk, five bxs 4 25 
Black H awk, ten  bxs 4 00 

Box contains 72 cakes. Ii 
Is a m ost rem arkable dirt 
and grease remover, w ith 
out injury to the skin.

Scouring Powders 
Sapolio, gross lots . . . . 9  50 
Sapolio. half gro. lots 4 85 
Sapolio. single boxe3 2 40
Sapolio, hand ..............  2 40
Queen Anne, 60 cans 3 60 
Snow Maid, 60 cans . .  3 60

W ash ing  Powders 
Snow Boy, 100 5c . . .  4 10 
Snow Boy, 60 14 oz. 4 20 
Snow Boy, 24 pkgs 6 00
Snow Boy. 20 pkgs 7 00

Soap Powders 
Johnson’s  Fine. 48 2 6 75
Johnson’s X X X  100 . .  6 75 
Lautz N aphtha, 60s . .  2 60
Nine O’c lock  ............... 4 25
Oak Leaf. 100 pkgs. 6 50 
Old Dutch C leanser 4 00 
Queen Anne, 60 pkgs. 3 60
Ruh-No-M ore ............... 5 50
Sunbrite. 100 cans . . . .  4 50 
Sunbrlte, 60 cans ___  2 30

Kit c h e n  
lenzer

80 can cases, $4 per case  

S O D A
Bi Carb. K egs ...........  4

SPICES 
W hole Spices

Allspice, Jam aica . . . .  @18
Cloves, Zanzibar ......... @60
Cassia, Canton ............. @30
Cassia, 6c pkg. doz. @40
Ginger, African ......... @16
Ginger, Cochin ............. @20
Mace, Penang ..............  @75
Mixed, No. 1 ................. @17
Mixed, No. 2 ...............  @16
Mixed, 6c pkgs. doz. @45
N utm egs, 70-8 ............. @50
N utm egs, 105-110 . . .  @45
Pepper, Black ............. @30
Pepper, W hite ............. @40
Pepper, Cayenne . . . .  @22 
Paprika, Hungarian  

Pure Ground In Bulk 
Allspice, Jam aica . . .  @18
Cloves, Zanzibar ___  @65
Cassia, Canton ...........  @40
Ginger, African ......... @28
Mustard .........................  @38
Mace, Penang ............. @85
N utm egs .......................  @36
Pepper, Black .............  @34
Pepper, W hite ............. @52
Pepper, Cayenne . . . .  @29 
Paprika, H ungarian . .  0 8 0

Seasoning
Chili Powder, 15c . . . . 1 35
Celery Salt, 3 oz. . . . 95
Sage, 2 oz ....................... 90
Onion Salt ................... 1 35
Garlic ............................. 1 35
Ponelty, 3% oz............ . 2 25
K itchen Bouquet . . 2 60
Laurel Leaves .......... . 20
Marjoram, 1 oz........... 90
Savory, 1 oz................... 90
Thym e, 1 oz................. 90
Tumeric, 2% oz. 90

S T A R C H
Corn

Klngsford, 40 lbs. . . 11%
Muzzy, 48 1 lb. pkgs. . .  9%
Powdered, barrels .. 7%Argo, 48 1 lb. pkgs. . . 4 15

Klngsford
Silver Gloss. 40 lib. . .  11% 

Gloss
Argo, 48 1 lb. pkgs. . .  4 15
Argo, 12 3 lbs.................3 0*
Argo, 8 6 lbs...................3 40
Silver Gloss, 16 Slbs. ..11%  
Sliver Gloss, 12 61b3. ..11%

Muzzy
48 11b. packages ...........  9%
16 31b. packages ...........  9%
12 61b. packages ...........  9%
50 lb. boxe3 ..................  7%

W O O D E N W A R E
Baskets

Bushels, wide band.
wire handles 2 20

Bushels1, wide band,
wood handles 2 35

Market,, drop Ytändle 95
Market, single handle 1 00
Market, extra . 1 35
Splint, large . . 8 50
Splint, mi dium 7 75
Spl nt. sm all . 7 00

Butter Plates 
E scanaba M anufacturing  

Co.
Standard W ire End

Per 1.000
No. % ...............................  2 86
No. % ...............................  3 17
No. 1 ...............................  3 39
No. 2 ...............................  3 99
No. 3 ...............................  4 97
No 5 ...............................  6 91
No. 8-50 extra  sm cart 1 21 
No. 8-50 sm all carton 1 27 
No. 8-50 m ed’m carton 1 32 
No. 8-50 large carton 1 60 
No. 8-50 extra Ig cart 1 93 
No. 4-50 jumbo carton 1 32

Churns
Barrel. 5 gal., each . .  2 40 
Barrel, 10 gal. each . .  2 55
Stone, 3 gal........................ 39
Stone. 6 g a l........................ 78

S Y R U P S
Corn

B a r r e l ...............................  75
H alf Barrels ..................... ¿1
Blue Karo, No. 1%,

2 doz........................... 3 40
Blue Karo, No. 2 2 dz. 4 05
Blue Karo, No. 2%, 2

doz................................  4 95
Blue Karo, No. 5 1 dz. 4 90
Blue Karo, No. 10,

% doz......................... 4 65
Red Karo, No. 1%, 2 

doz................................. 3 65

Clothes Pins. 
Escanaba M anufacturing

Co.
No. 60-24, W rapped . .  4 75 
No. 30-24. W ranped . .  2 42 
No. 25-60, W rapped . .  75

E gg  Cases
No. 1, Star ...................  4 00
No. 2. S t a r .....................  8 00
12 oz. s ize  .......................  4 50
9 oz size .......................  4 25
6 oz. size .......................  8 90

Red Karo, No. 2, 2 dz. 4 60 
Red Karo, No. 2%, 2

doz.................................... 5 25
Red Karo, No. 5, 2 dz. 5 10 
Red Karo, No. 10, % 

doz..................................  4 95

Faucets
Cork lined, 3 In. ...........  70
Cork lined. 9 in ....................90
Cork lined, 10 In............. 90

P u re  C a n e
Fair ...........................
Good ...........................
Choice .......................

T A B L E  S A U C E S
Lea & Perrin, large . .  6 75 
Lea & Perrin, sm all . .  3 25
Pepper .............................  1 25
Royal Mint ................... 1 50
Tobasco .....................  3 00
England’s Pride ___  1 25
A -l, large .....................  5 00
A -l, sm all .....................  2 90
Capers ........................... l  80

T E A
Japan

Medium ..................... 40@42
Choice .........................  49@52
Fancy .........................  60@61
B asket-F ired  Med’n. 
B asket-Fired Choice 
Basket Fired Fancy
No. 1 Nibbs ................... @55
Siftings, hulk ............. @21
Siftings, 1 lb. pkgs. @23

Gunpowder
Moyune. Medium . .  35@40
Moyune. Choice ___  40@45

Young Hyson
Choice .........................  35@40
Fancy .........................  50 @60

Oolong
Formosa. Medium . .  40@45 
Form osa, Choice . .  45@50 
Form osa. Fancy . .  55@75

English Breakfast 
Congou, Medium . .  40@45
Congou, Choice ___  45@50
Congou, Fancy . . . .  50@60 
Congou, Ex. Fancy 60@80

Ceylon
Pekoe. Medium . . . .  40@45 
Dr. Pekoe, Choice . .45@48 
Flowery O. P. Fancy 55@60

TWINE
Cotton, 3 ply cone . . . .  75 
Cotton, 3 ply balls . . . .  75 
Hemp, 6 ply ................... 25

VINEGAR
Cider, Benton Harbor . .  35
W hite W ine, 40 grain 20 
W hite W ine, 80 grain 27 
W hite W ine, 100 grain 29

Oakland V inegar & Pickle  
Co.’s Brands.

Oakland Apple Cider . .  40 
Blue Ribbon Corn . . . .  28 
Oakland W hite Pickling 20 

P ackages no charge.

W IC K IN G
No. 0, per gross ........... 70
No. 1, per gross ........... 80
No. 2, per gross . . . .  1 20 
No. 3, per gross . . . .  1 90

Mop Sticks
Trojan spring ................. 2 50
Eclipse pat' nt spring 2 50
No. 1 common ..........  2 50
No. 2, pat. brush hold 2 50
Ideal, No. 7 ................... 2 50
20oz. cotton mop heads 4 30 
12oz. cotton mop heads 2 60

Pa lls
10 cit Galvanized . . . .  5 50 
12 nt. Galvanized . . . .  5 75 
14 cit. Galvanized . . . .  6 25 
Fibre ............................... 9 75

T o o th p ic k s
Escanaba M anufacturing  

Co.
No. 48, Em co ..............  1 80
No. 100. Em co ..........  3 50
No. 50-2500 Em co . . .  3 50

Traps
Mouse, wood. 4 holes . .  60 
Mouse, wood. 6 holes . .  70 
Mouse, tin, 5 holes . . . .  65
Rat, wood .........................  80
Rat, spring .....................  80
Mouse, spring .................  20

Tubs
No. 1 Fibre ................. 42 00
No. 2 Fibre ................. 38 00
No. 3 Fibre ...............  33 00
Large Galvanized . .  13 25 
Medium Galvanized 11 25 
Sm all Galvanized . . .  10 25

W ashboards
Banner Globe ............... 5 50
Brass, S ingle ............... 7 50
Glass, S ngle ............... 8 50
Double P eerless ......... 8 50
Single P eerless ........... 7 50
Northern Queen ......... 7 00
U niversal .......................  7 25

W indow Cleaners
12 In. ...............................  1 65
14 In.................................... 1 85
16 in .................................... 2 30

Wood Bowls
13 in. B utter ...............  3 00
15 in Butter ............... 7 00
17 in. B u t t e r ...............  11 00
19 In B u f f e r ............... 12 09

WRAPPING PAPER  
Fibre, Manila, w hite 7%
No. 1 Fibre ________  8%
B utchers Manila ___  8 “
K raft ________________13
W ax Butter, short c ’n t 25 
Parchm ’t Butter, rolls 26 

YEAST CAKE
M agic. 3 doz...................  1 45
Sunlight, 3 doz..................1 00
Sunlight, 1% doz.................50
Y east Foam , 3 doz. . .  1 45 
Y east Foam , 1% doz. 73

YEAST—COM PRESSED  
Fleischm an, per doz. . .  24



Late Business N ew s From the Upper 
Peninsula.

George Shields, p ro p rie to r o f one 
° f . A lgonquin’s leading sto res, su r
prised  his m any friends las t w eek 
while on a supposed vacation, m aking 
a trip  th rough  Canada, w hen he re 
tu rn ed  w ith a bride, who was fo rm er
ly M iss Grace A tkins, of Sault Ste. 
M arie, O ntario . T he couple were 
quietly  m arried  in Soo, O ntario , and 
are a t p resen t spending th e ir honey
m oon in T o ro n to  and o th er C anad
ian cities. Mr. Shields was born  in 
the Soo and has lived here p ractically  
all his life and is one of the  c ity ’s 
fo rem ost business m en. A w arm  re 
ception is aw aiting  them  upon their 
re tu rn  from  their m any friends.

J. V anderhook, und ertak er and fu r
n itu re  dealer, has m oved in to  the F a ir 
block, a lm ost d irectly  opposite  his 
fo rm er quarte rs. T he Soo C o-opera
tive Co. will occupy the  building fo r
m erly occupied by Mr. V anderhook, 
w here it expects to  s ta rt a display 
bakery.

“P rohib ition  doesn ’t h u rt the sail
o rs verjr much. T hey  alw ays live on 
w ater.”

M anistique has suffered ano ther 
severe loss of 60 gallons of raisin  
m ash which was confiscated by the 
sheriff last week. T his will put a 
dam per on the m oonshine business. 
I t  is ev ident th a t the  M anistiqueites 
do no t apprecia te  the beautiful Lake 
Superior w ater, which is far superior 
to the cam ouflage which they  are 
try in g  to  make.

“So far they  haven’t p roh ib ited  us 
us from  talk ing  about prohibition. 
.That is the only healthy  kick rem ain
ing  in the whole situation .”

T he citizens and m erchan ts of D e
to u r are p lann ing  for a la rger and 
b e tte r  village and have form ed the 
D etour Civic Im provem ent League, 
w ith som e of its best citizens back 
of the m ovem ent.

-The m any friends of H . D. W ym an, 
the  popular soap salesm an for Sw ift 
& Com pany, w ere p leased to  note 
th a t he was one of the successful 
Swift salesm en who was given the 
trip  to  Chicago and en terta ined  and 
banqueted  by the soap departm ent. 
H e is receiving the congratu la tions 
of his fellow travelers.

“A violinist w orks a bow—and 
some girls do likewise, but they  spell 
it d ifferently .”

Chas. Field, the popular c igar m er
chant on A shm un s tree t for the past 
ten years, has sold his business to 
Catel & Pesto les, who took  possess
ion Jan . 19. Mr. Catel was fo rm erly  
in te res ted  in the confectionery  busi
ness here w ith his b ro th e r and father. 
T he la tte r  will continue business at 
the old stand  of Catel Bros. Mr. 
P esto les com es from  Chicago and has 
had previous experience. Mr. Field 
will devote m ost of his tim e to  the 
office of S ta te  Oil In specto r, to  which 
he was appoin ted  last year.

T he Soo C o-operative M erchants 
A ssociation is installing  an up-to-date 
oven for its new bakery  which will 
soon be in operation  in the building 
form erly  occupied by J. V anderhook. 
T his will be the first e lectric  bakery  
in the city  and the second one in 
Cloverland. I t has also purchased  
the stock of the M cM aster grocery , 
recen tly  dam aged by fire, and expects 
to  open up a new branch a t the old 
stand, having taken a five-year lease 
on. the M cM aster building, which is 
being  repaired  and will soon be ready  
for business again.

O ur new show house, to be know n 
as the S trand , is nearing  com pletion 
and expects to  be opened to  the pub
lic about the m iddle of Feb. I t  is 
p roposed  to  p lay vaudeville and m ov
ies only.

T he m any friends of George Schel- 
ler, w hose death  occurred  a t St. 
M ary ’s hospital, a t Saginaw , S a tu r
day, were shocked, as his illness was 
no t considered serious. H e has been 
w ith the C ornwell Co., a t Saginaw, 
th irty  years, ho ld ing the position of 
au d ito r for the past fifteen years.
H e w as wrell and favorably  know n 
th ro u g h o u t the S tate. H e  is surviv

ed by  ifis widow' and a son, Rolland, 
living a t San Francisco , and a daugh- 
ter, M rs. M artin  Schm idt, resid ing  
a t P lym outh , W is.

A. H . Eddy, one of our leading 
grocers, is spending a few days th is 
w eek a t Chicago.

A good carpen ter is know n by his 
chips. So is a good poker player.

C harles H aas, the U needa b iscuit 
traveler, re tu rn ed  from  a business 
trip  from  G rand R apids last week 
feeling m uch b e tte r. H is  fellow  trav 
elers seem to have an inking th a t the 
boss m ust have had soften ing  of the 
heart, as Charlie has bough t a new 
hat

N. La Dow, the w ell-know n rep re 
sentative of Libby, M cNeil & Libby, 
is here on his first trip  th is year. H e 
is an op tim ist and can see only  a 
banner year for the canned goods 
people th is year.

^  has been th ree  years since the 
w orld has heard  of any m an choaking 
to death on a piece of beef steak  and 
it was once quite a popular pastim e.

N ick M acPhee, p ro p rie to r of the 
M urray  H ill H otel, was a D e tro it 
v isito r last week. W hile there  he 
was a guest a t the H o te l T uller, he 
had to  acknow ledge th a t the hotel 
business was b e tte r in Mr. fo rd ’s 
tow n than a t the hom e ¡.own th is 
v inter.

Cam paign lies are now' in style 
A bout tim e to hear the ru m o r th a t 
- i  Johnson  is a relative of Jack ’s and 
th a t G eneral W ood is a relative of the 
m an who invented  wood alcohol.

W illiam  G. T apert.
M inistering  to  the  N eeds of Im pov

erished  Peoples.
H a rry  C. R indge, fo rm erly  w ith 

Rindge, K alm back, Logie Co., who 
left Grand Rapids tw o years ago to 
take up Red C ross w ork in Europe, 
i.-' now  in charge  of a Red Cross sup
ply depot at D orpat, E sthonia . A 
recen t le tte r from  him gives some 
p articu lars reg ard ing  his work: 

D orpat, E sthonia , Dec. 21—Please 
on y our subscrip tion  list one 

tra d e sm a n  to  be sent for one y ear 
L ieu tenan t Paaune, Prom enade 

M., D orpat, E sthonia , and collect for 
same trom  me a t the  G rand R apids 
1 rust Co.

L ieu tenan t Paaune is in the E s
t o n i a n  arm y and has been detailed 
to  me here, where a t p resen t I have 
the job  of clo th ing  som e thousand  
refugees and m any m ore children  
who are  quite d estitu te  of w arm  
c lo th ing  in this ra th e r cold country .
In civil life the L ieu tenan t is a 
m erchant—and a good one—and his 
assistance to  me has been quite val
uable. I know  the paper will appeal 
to  him. H is sto ry  some day when 
th is w ar stricken  coun try  is again a t 
peace will be quite in te res tin g  read
ing. H e is an exam ple of a pa trio tic  
citizen  w ho is a self-m ade m an and 
is a cred it to  his com m unity.

As to  m yself, 1 have had quite an 
in te res tin g  career ever since I sailed 
for E urope. I ran  a one-m an bank 
in F ranee for the Red Cross.

I have traveled  over a good p a rt 
of G erm any, go ing  in there  am ong

Sand Lime Brick
N othing a* Durable 
Nothing as Fireproof 

Makes Structures Beautiful 
N o  Painting 

N o Cost for Repairs 
Fire Proof 

Weather Proof 
Warm in Winter 
C ool in Summer

Brick is Everlasting

Grande Brick Co., Grand Rapids 
So. Micb. Brick Co., Kalamazoo 
Saginaw Brick Co., Saginaw 
Jackson-Lansing Brick Co. Rives 

Jonction

25* Immediate Saving 
on Cost of Fire 

Insurance
M ICHIGAN BANKERS A N D  M ERCH ANTS’ 

M UTUAL FIRE INSURANCE CO.

Wm. N. Senf, Secretary FREMONT, MICHIGAN

The Grand Rapids Merchants Mutual 
Fire Insurance Co.

STRICTLY MUTUAL
Operated foi benefit of members only.

Endorsed by The Michigan Retail’Drv Goods Association.
Issues policies in amounts up to S i5,000.

Backed by several million dollar companies.

Offices: 319-320 Houseman Bldg. Grand Rapids, Michigan

INSURANCE AT COST
On all kinds of stocks and buildiDgs written 
by us at regular board rates, with a dividend of 
¿0 per cent, returned to the policy holders.
No membership fee charges.
Insurance that we have in force over $3.600,000 
Surplus larger than average stock company.

M ICHIGAN SHOE DEALERS M UTUAL  
FIRE INSURANCE COM PANY  

FREMONT, MICH.
One of the Strongest Companies in the State

Bristol Insurance Agency
“The Agency of Personal Service”

Inspectors and State Agents for Mutual Companies

Savings to Our P olicy  Holders
On Tornado Insurance 40%

General Mercantile and Shoe Stores 30%
Drug Stores, Fire and Liability, 36% to 40%

G a r a a ^ W| i L ak*dm ! ^ leM ent Stores- and Dw ellings 50%Garages, Blacksm iths, Harness and Furn ture Stores 40%
A ll Com panies licensed to do business in M ichinan u  __

investigate our proposition. W rite  us for ptrt"culars. 4 pay yOU

C. N. BRISTOL, Manager
F R E M O N T .

A. T. MONSON, Secretary
M I C H I G A N
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the first of the Americans. I have 
been in Russia  since September. I 
was in Riga when it was abandoned. 
I was up with the Northw estern  R us
sian army, ready to go into  Pe tro- 
grad, if it had fallen.

Now I am in this in teres ting  little 
city doing what  good I can, with a 
warehouse of Red Cross stores. I 
am busy and have quite an office 
force going all the time. My health 
is splendid. T he  weather  here is like 
ours at home. Right  now it is very 
cold. H a r ry  C. Rindge.

Dorpat is located about 135 miles 
N ortheast  of Riga. I t  is chiefly re 
markable for its university, which 
was founded in 1632 by Gustavus 
Adolphus, when the Swedes were 
masters. I t  was suppressed in 1650 
by the Muscovites. I t  was re-estab
lished by E m pero r  Alexander in 1802. 
T o  this institution is attached an ob
servatory, which the labors of Dr. 
Struve have made famous, and a 
library with about 300,000 volumes. 
The  population of the city is about 
45,000.

Esthonia, which was a pa r t  of R us
sia until the revolution in th a t  coun
try. I t  borders on the Gulf of Finland 
and the Baltic Sea. I ts  a rea  is about 
7,818 square miles. T h e  peasantry  
are almost all of Finnish origin and 
speak a Finnish dialect. In  the 10th 
and 12th centuries it belonged lo 
Denmark. I t  was afterward  annexed 
to Sweden and in 1710 was seized by 
Russia. The capital is Reval, a city 
of 416,580.

New Alignment of Grand Rapids 
Dry Goods Co.

At the annual meeting of the Grand 
Rapids D ry  Goods Co., held last 
Thursday, the following were elected 
directors for the ensuing year:  
Clarence J. Farley, Guy W . Rouse, 
Lee M. Hutchins,  Charles W . Gar
field, R obert  W . Irwin, H eb er  A. 
Knott,  F. J. Seibel, F ran k  J.  Neu
man, C. S. Simkins and E. A. Stowe. 
Simkins, Neuman and Seibel are new 
men on the board. Christian Bertsch 
and W m . M. Lemke voluntarily  re 
tired a t  their own request.  Election 
of officers resulted as follows:

President— C. J. Farley.
Vice-President— C. S. Simkins.
Secretary— F. J. Seibel.
T reasu re r— F. J. Neuman.
Chairman of Board— E. A. Stowe.
Sales the past year showed a gain 

of 56 per cent, over 1918. P rospec ts  
for 1920 are regarded as exceedingly 
flattering.

I t  was decided to increase the  cap
ital stock from $400,000 to $1,000,000 
to provide capital for the expansion 
of the business planned by the of
ficers. Of the new stock $200,000, 
one-half preferred and one-half com 
mon, will be placed a t  once.

COLEMAN (Brand)
Terpeneless

LEM ON
and Pure H igh Grade

VANILLA EXTRACTS
Made o n ly  by

F O O T E  & JE N K S
Jackson, Mich.

BUSINESS WANTS DEPARTMENT
Advertisements Inserted under this head for three cents a word the first 

Insertion and two cents a word for each subsequent continuous Insertion 
If  set in capital letters, double price. No charge ess than 25 cents. Cash  
must accompany all orders.

F o r  R e n t
Fine Store and Fixtures, 

lately vacated by Netjorg. 
Ithaca, Mich. Fine location 
—suitable for General Dry 
Goods, Clothing, etc. Size 
32x80 and 18x50.

McCall Bros, Agents 
Ithaca, Mich.

W E  O F F E R  T H E  F O L L O W IN G  IN V E S 
T IG A T E D  B U S IN E S S E S :

IOWA.
E xceptionally  Good Drug Store.
General M erchandise B usiness.
W ell equipped high class Laundry. 

NEBR A SK A .
Hardware B usiness, well established. 
General M erchandise. Good town.
D rug Store, (Sm all T ow n).

K ANSAS.
B est equipped Laundry in the sta te . 
Autom obile A ccessory, T ires, etc.

ILLINOIS.
Hardware, old established town 100,000. 
H ardware B usiness, also Real E state . 

OHIO.
E xclusive agency for “P resto  L ight” 

large city, and surrounding territory. 
Two R estaurants (C incinnati).
T H E  O ’D O N N E L L  IN V E S T M E N T  CO., 
105 N. C lark  St., Chicago.

W anted—F irst-c la ss  com bination tin 
ner and plumber. Steady em ploym ent to  
right man. P lease sta te  w ages w anted. 
Randolph H ardware Company, Randolph, 
W isconsin .____________________________677

Life of the Crucified (S tigm atized) 
Anne. Cath. Em m erich, and her splendid  
ecsta tic  v isions. N ativ ity , E gypt, and  
Cana; 4 books, for 20c. K lein Co., Bran- 
don, Minn.___________________________ 678

FOR SALE—Modern th ree-story  brick  
building, “Four stores. Four flats,” In a  
boom ing village o f 2,500 inhabitants in a  
thriving dairy section . Enquire o f H. H. 
Fox, Cobleskill, N . Y.____________ 679 _

For Sale—V ariety  store in W estern  
M ichigan. City o f 5,000 population. T his  
is not a  run down stock, but a clean, 
going business. Can show  in teresting  
and profitable proposition. Address No. 
680 care M ichigan Tradesm an.______680

For Sale—One steel rug rack of G reen
ville m ake. W ill hold 25 rugs 11-3 x 12, 
75 9 x 12, 10 8-3 x  10-6. P erfect condition. 
If interested  wire for special low  price. 
D. M. Christian Co., Owosso, Mich. 681 _

For Sale—Grocery store. W ell e sta b 
lished business. Good fixtures. Clean 
stock. L ive town. Good reason for se ll
ing. Address N o. 682 care M ichigan  
Tradesm an. 682

FOR SA LE—LAMSON PERFECTION  
CABLE. Cash carrier, five station s, 
com plete w ith  h a lf horsepower, D. C. 
motor. The F . W . R oberts Co., Prospect 
and E. 4th St., C leveland O. 684

For Sale—H otel. W ell established bu si
ness in a  good town. A t a  bargain. Ad
dress No. 685 care M ichigan Tradesm an. 
______________________________________ 685

If you are th inking of going In busi
ness, selling out nr m aking an exchange, 
place an advertisem ent In our business  
chances colum ns, a s It w ill bring you In 
touch with the man for whom  you are 
looking—T H E  BU SIN ESS MAN._________

For Sale—100 lb. D etroit A utom atic  
Scales. A s good as new . 1210 Plainfield  
A ve. 686

For Sale—F irst c lass shoe stock. E s 
tablished 17 years. W ill sell a t invoice  
to party leasing or buying building. Mrs. 
Anna H asselbach, W ayne, Mich. 687

For Sale—Grocery and sm all stock of 
dry goods. Stock w ith  fixtures. Inven
tory about $4,000. No trades considered. 
Good reason for selling. Address P . O. 
Box 206, Lebanon, So. D ak .________ 688

For Sale or E xchange—$5,500 stock  of 
groceries, m eat and hardware. Good lo 
cation. E lectric ligh ts. In sm all town. 
W ill exchange for house and lot In L an
sing. A ddress No. 689 care M ichigan  
Tradesm an.__________________________ 689

For Sale—D rug store. Good business. 
Clean stock. N ew  brick building, m edal 
plate front. U . S. P osta l Station. W ell 
located, being near K alam azoo College 
and W estern M ichigan S tate Norm al 
School. N o better c lass o f trade a n y 
where. This is a  splendid opportunity  
to g e t established paying business. Price  
$4,000. In vestigate . D unw ell’s  W est E nd  
Drug Store, 747 W . Main, Kalam azoo, 
Mich. 690

feet long w ith sliding plate g lass doors. 
Photo for the asking. Eugene Parker, 
201 S. W ashington Avenue, Lansing, 
M ichigan. 664

FOR SALE—An old established retail 
m eat business in a  town o f 17,000 inhab
itan ts. R eason for selling  w ant to m ove 
on m y ranch and go in the Thorough
bred H ereford business. My shop has 
been a  cash business of $100 per day, 6 
days out o f a  w eek. I also have a  sm all 
packing plant. All cooled by Sterling  
Ice M achines. One 5 tons a t shop and 
the other 25 tons a t the plant. W ill sell 
one or both. Come and spend a  w eek  
or m onth w ith  me and you will appre
ciate th is business. Address H . D. B ar
nett, Coffeyville, K ansas. 665

Store for Sale—Including Dry Goods, 
Groceries and Shoes located in a  thriving  
little  town in H illsdale Co. Stock worth  
about $13,500 and is  in alm ost perfect 
condition. Modern store building, low  
rent, best location and the business  
m akes a  splendid profit every year. 
Reason for selling  owner has other bu si
ness. Store m ust be continued in pres
ent location, stock  can be reduced to 
su it purchaser. Address No. 666 care 
M ichigan Tradesm an.________________ 666

W anted- Secona-nand sa fes Will pay 
spot cash for any safe, if in reasonably 
good condition. Grand Rapids Sale  Co., 
Grand Rapids.

W ill E xchange 5 drawer N ational Cash 
R egister  for potatoes, navy beans or 
apples. J. A. Sandiford, W atseka, I lli
nois. 670

For Sale—M eat m arket and sm all stock  
of groceries in one of the best c ities  in 
M ichigan doing a  cash business a t $2,000 
a w eek. Address 671 care M ichigan  
Tradesm an. 671

For Sale—Large refrigerator 5 x 7 x 8%. 
N ew . N ational Cash R egister 6 drawer. 
All im provem ents. N ew . R ight prices 
if taken a t once. Kuhn Gro. Co., Lowell, 
Michigan.____________________________ 673

If you w ant to sell or exchange your 
business, no m atter where located, write 
me. John J Black, 130th St., Chippewa 
Falls, W isconsin. 598

For S'ale—H obert electric motor w ith  
peanut butter grinder, new, only used 
one day. Single phase motor, a ltern at
ing current, 60 cycle, 110 or 220 volts. 
Can be used as a  coffee grinder or w  th 
any H obert attachm ent. Going cheap. 
W rite Jung B aking Company, W aseca, 
M innesota.____________________________643

ATTENTION M ERCHANTS—W hen In 
need of duplicating books, coupon books, 
or counter pads, drop us a  card. We 
can supply either blank or printed. 
Prices on application. Tradesm an Com
pany, Grand Rapids.

W A N TE D —Experienced m anager, w ith  
best references, for a 50 room resort 
hotel on L ittle Traverse Bay. Address 
A. L. Deuel, Harbor Springs, Mich. 646

Get My T anks—Make big money de
veloping films; cost %c per roll; particu
lars free. Gillett, Boscobel, W isconsin.

BANISH TH E RATS—Order a can of 
Rat and Mouse Embalm er and get rid of 
the nests in one n ight Price $3. Trades
man Company, Grand Rapids Michigan.

W ill pay cash for w hole or part stock« 
of m erchandise. Louis Levtnsohn, S agi
naw. M ichigan. _____  767

Cash R egisters tan rimn.es> Dougni 
sold, exchanged and repaired. REBUILT  
CASH REGISTER CO., incorporated, 122 
North W ashington Ave.. Saginaw. Mich- 
igan. __________________________128

n ishing goods stocks. L. Silberm an, Id# 
E. H ancock, Detroit. M#

For Sale—My stock of ary goous. vv ill 
invoice about $25,000. Annual sa les $75,- 
000. Established tw elve years. Moderate 
rent. Good opportunity to launch into a 
good paying business. For particulars, 
address T. Bergey, 212 South M echanic 
Street, Jackson, M ichigan. 654

For Sale— Small stock gen t’s fu rn ish
ings, also com plete fixtures. Exceptional 
bargain. Address peoples Bank, Boyne  
City, M ichigan. 660

For Sale—A clean, u p -to-d ate  3tock of 
hardware. Plum bing and heating in con
nection. Located in prosperous dairy 
section of Northern Illinois. Town of 
2,500. L ast years business $38,000. W ill 
invoice betw een $8,000 to $9,000. U p-to- 
date fixtures and tools. B est of location. 
Reasonable rent. An opportunity of a  
lifetim e. Good reason for selling. Only 
cash  deal considered. Address No. 661, 
care M ichigan Tradesm an. 661

Grand opportunity for boot and shoe  
and g en ts  furnishing, Springport, Mich. 
Prosperous farm ers. Double business of 
any town its  size. Address No. 691 M ich
igan Tradesm an. 691

$1 DOES IT. T exas oil land m aking  
holders big m oney everyday. Bank ref
erences furnished. Investigate  us thor-
oughly, tiliat;’S all we ask. R esults count.
Our plan $i down, t>alan m onthiy, few
m onths g:ives yo»U War:ranty Deed to
land. Mitv pay profits $-200 or more
m onthly. M:aps, re poi•ts , established
facts FR Ei0. A ildress So urlake T exas
Oil Co., 318 Di ■Menil,. St. Louis, Mo. 692

Wanted-—]Po:BitiC>n as traiveling sa les-
man for £C)0(Jl relkible hiruse. Exper-
ienced. IT€•sent pos it ion a s m anager of
retail sto re. All ot fers CO nsidered con-
fidential. p re:1 e r Tli umb T erritory. Ad-
dress Box 1.05 Ak ron, Mich . Can supply
bi s t ot R eferences. 683

For Sale—Two oak wall cases seven  
Som ething Special For Sale—Stock of 

dry goods and groceries, located in th riv 
ing tow n of 800. surrounded by the best 
farm ing country in the S tate. Town is 
on trunk line road. H as factories and  
electric lights. 1919 sa les over $50,000. 
A grand opportunity for som ebody. A d
dress No. 675 care M ichigan Tradesm an.

675

SANITARY
REFRIGERATORS

For All Purposes 
Send for Catalog

McCRAY REFRIGERATOR 
CO.

944 Lake St. Kendallville, Ind.

CANDY

The “ DOUBLE A” Kind
Made by

People W ho Know How
Our record of over fifty years of 

continuous growing business, not 
only in Michigan but all over the 
United States, speaks for itself.

You take no chances when you 
buy “Double A ” Brand.

Good
Candy

M ade in G rand R ap ids by

N A T IO N A L  C A N D Y  CO.

P U T N A M  FA C T O R Y
Grand Rapids, Michigan

Ask for a copy of our 
latest price list.

We are agents for LOWNEY’S 
in Western Michigan.
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General Conditions in Wheat and 
Flour.

W ritten fo r the T rade i sman.
The In terna tiona l  Inst i tu te  of Agri

culture a t  Rome placed the world’s 
wheat production for 1919 at 2,074,- 
761,000 bushels or an am ount equal 
to 92.7 per cent, of the 1918 crop 
and 96.5 per cent, of the five year 
average.

This would indicate there  is not  
going to he much of a carry  over, as 
last year’s crop was not up to the 
average and the demand from all sec
tions was very insistent.

I t  is true tha t  certain varieties of 
cash wheat, particularly  Dark  K an 
sas and Xo. 1 N o r th e rn  Spring, have 
declined as much as 3 or  4 cents per 
bushel during the past  three  or four 
weeks; in fact, there  has been quite 
a noticeable decline in these varieties 
of grain during  the past  three  or four 
days, but an advance of from 5 to 
8 cents per bushel was scored to-day.

Financial condit ions in Europe  are 
practically responsible for what  re 
ductions in prices have been brought  
about.  In  o ther  words, European 
countries have not the money, nor 
apparen tly  the credit  either, with 
which to purchase sufficient quan
tities of food supplies as well as 
manufactured articles and o ther  lines 
to meet norm al requirements.

If Europe were in a position to 
finance the purchase of her require
ments, an immediate and especially 
s t rong  demand would be created and 
an advance in prices would be sure 
to materialize but,  of course until 
such exchange ra tes  become stabil
ized and suitable financial and credit 
a r rangem en ts  have been made, the 
m arke ts  will very likely have their 
ups and downs.

This  country  certainly lias a sm'fic- 
ient supply of foodstuffs and raw m a
terials to more than care for its own 
requirements and if we are not  able 
to secure suitable m arke ts  abroad 
for the surplus,  materially lower 
prices would soon result in all lines. 
However. Europe is going to adjust 
itself, credit lines will be a rranged  
and goods will be purchased and 
prices will be governed by the vol
ume of business transac ted  with E u 
rope m ore  than by the volume t ran s 
acted a t  home.

Low prices are practically out of 
the question for some time to come. 
The  war actually cost the lives of 
9,998,771 men, representing  an eco
nomic value of $33,351,276,000. I t  is 
going to take some time to over
come the loss of man power occa
sioned by the war. Furtherm ore ,  
hundreds of thousands of o ther  men 
have had their productive capacity 
materially  reduced by exposures, 
wounds, etc.

I nder present conditions, it is not 
advisable to purchase flour or  wheat 
to cover more than normal require
m ents  as heavy buying would advance 
prices without in any way providing 
any more w’heat  or  flour. In  the sec
ond place there is a possibility, should 
European conditions become w-orse 
instead of be tte r  of having those 
m arke ts  closed temporarily  which 
would result in reduced prices and 
cause the purchaser some loss.

O f  course, as heretofore  stated, the 
wheat and flour m arke ts  are going 
to be governed in a large measure  by 
the conditions of t h e 'g r o w in g  crop 
of wheat and the harvest  outlook, 
i lie be tte r  plan is to buy conserva
tively. At least until  the situation is 
clarified. Lloyd E. Smith.

Popular-Priced Hats.
Manufacturers of popular-priced 

hats for women are showing a w-ide 
variety of merchandise for the com 
ing season. Am ong them, according 
to the bulletin of the Retail Millinery 
Association of America, are hats of 
oilcloth, ribbon, rafia, cired satin, cel- 
aphane braid, etc.

“ In one of the m ost extensive pop
ular-priced lines seen here,” says the 
bulletin, “a very p rom inen t  position 
is given to oilcloth. There  are a num 
ber of small close-fitting models on 
the turban order  shown in this m a
terial. An exceptionally ‘sm ar t ’ lit
tle hat is a four-section tarn of patent 
lea ther with the seams bound in a 
sti tching of bright-colored wool. 
O ther  hats in this line show patent 
lea ther crowns poised on piping brims', 
some of which are of the cushion va
riety. Still o thers  have large brims 
that  are i rregular  in contour. There  
is a lot of embroidery  work seen on 
these models, in fact, this  is the chief 
form of ornamentat ion . W ool and 
rafia embroideries are used extensive
ly, for the m ost  part  in Egyptian col
orings.”

Of the ribbon hats,  the Bulletin 
says that  there are a lot of p re tty  
ideas developed in them, m any  show
ing facings of straw or s traw  band
ings which cover the joining of the 
rows of ribbon. H a ts  of rafia and 
celophane braid are also described 
in detail by the bulletin. One of the 
unusual models seen here in the lat
ter material is an extreme off-the- 
face shape with a high-pleated front 
turn. The right side runs out  to a 
long sharp point, with the o ther  side 
ra ther  short  and rounded. F o r  t r im 
ming there  is a very " sm a r t” pin of 
celophane, which sticks out rakishly 
in front.

High Prices of Cotton and Goods.
Cross currents  of one kind or an

other  were responsible for the ups 
and downs in cotton quotations, 
which were ra the r  numerous during 
the last week. Most of the exciting 
news regarding cotton came from 
the Liverpool market,  where the 
fluctuations were m ost pronounced. 
At times it began to look as though 
the m arke t  there was becoming glu t
ted with supplies coming in faster 
than production and a proper reserve 
warranted. Here  an improvement in 
sterling exchange acted as a factor in 
keeping up prices. But the main ele
ment in support of high figures for 
«.otton is the financial support the 
\ctual  holders of the article are re 
ceiving from the banks in the g row 
ing districts.  The goods market,  
while displaying many signs of firm
ness, shows at times a sensitiveness 
to respond to the quotations of the 
raw' material. W hen  the price of 
quoted cotton drops,  second hands 
s tart  selling goods belo\y the lei els 
a t  which the mills are holding them. 
Despite these instances, howeve:, 
new records w'ere made during the 
week for certain constructions in the 
gray, and converted goods have been 
raised in price to correspond. I t  is 
realized tha t  all the prices are a r ti 
ficial, in the sense tha t  they are not 
warranted  by the cost o t  the cotton 
plus that  of the labor and a fair profit. 
Many are wondering where and when 
it will all stop, but they are all do
ing their best to get the biggest 
profits they can while it lasts. In 
knit goods sales are being made for 
the second half of the year without 
recessions of price.

Wool Prices and Woolens.
Very naturally, the auction sales at 

Boston and London have been the 
principal features of interest in the 
wool situation during the week just 
past. The one th ing that  stands out 
uppermost  in both of them  is that 
the keen demand for the finer Aus
tralian wools show's no signs of abate
ment.  A t London some of the coarser 
crossbreds w'ere more in demand than 
hitherto, but here, a t  the sale of the

British Governm ent owned wool, 
many crossbreds had to be with
draw'!! for lack of satisfactory bids. 
At the Boston sale the mill men were 
most in evidence. Domestic  wool 
grow ers  are keeping up their agita
tion, which has now become a p rop
aganda, for the so-called tru th  in fab
ric law', by means of which they hope 
to get higher prices for their p rod
ucts. As such prices are higher than 
they ought  to be, considering the 
huge stocks of wool in this country,  
their viewpoint is hardly one to meet 
with sympathy. The  goods market 
still remains in a state  of expectancy. 
All are awrait ing the announcement 
of what the American W oolen Com
pany purposes doing. I t  is the prin
cipal factor in the trade and has at 
times showm a disposition to astonish 
its competitors by cutting  prices to 
test the market.  T he  general  suppo
sition has been that  its prices for the 
next heavyweight season would show- 
marked increases, but no one can tell 
just  now what the policy will be in 
view of the various campaigns, offi
cial and otherwise, for reducing the 
cost  of apparel.

Some m anufacturers  are placing on 
the market packages of codfish label
ed as “boneless” from which only a 
few of the larger bones have been re
moved. O ther  similar p roducts  from 
which all or  practically all the bones 
have been removed are sold under 
such labelings as “absolutely bone
less,” "strictly boneless” and “no 
bones.” Investigation by the Feder
al Bureau of Chemistry has shown 
that a very small part,  if any, of the 
retail trade and consum ing public is 
familiar with the distinction, and that 
a practically boneless fish is expected 
by them whenever the word “bone
less” appears on the label. The word 
“boneless” should be limited to the 
labeling of those products  from which 
all or practically all the bones have 
been removed.

Make your store br ight and a t t rac 
tive, but not so much so that people 
think of the shine and forget the 
goods.

The Retail Power of Premiums
is testified to by such mighty successes as 
Wm. Wrigley, United Cigar Stores, 
Larkin Co,, and many others.

The “ Hilco” Profit Sharing System is 
a co-operative Premium Plan accomplish
ing great things for small retailers 
throughout the United States—gets the 
cash, keeps the trade at home and kills 
the mail order house menace.

Information upon request. No obliga
tion incurred.

HINKLE-LE\D S T O N E  CO.
180 N. Wabash Ave. Chicago, 111.


