
Seventh Year GRAND RAPIDS, WEDNESDAY. MARCH.31, 1920 § lum ber 1906

GRAND RAPIDS
PUBLIC LIBRARY

M n t y i t w e  B e  F o r e v e r  S t i f l e d
B y  e x a c t ln g fr p m  its  m erited  rewards a strangling excess-profit tax?
S h a iia n a r c h y  h e  perm itted  to ravage th is  land o f law 'and  order?
Snail th e  peop le ld f.th is  nation choose th eir  own destiny, or shall it be shaped by the m andates  
o f foreign  powers?
Shall th e autocracy o f either labor or capital m aster the dem ocracy o f th e  m ajority?

T H E SE  ARE BURNING , VITAL QUESTIONS
W h i c h  y o u  m u s t  a n s w e r  a p r i l  s 

No prim ary election  has ever been so  m om entous to Am erican business? v  
t f  you  advocate  a  powerful adm inistrator, a cham pion of construction— n ot destruction

l e t  Your Answer be

L E O N A R D  W O O D
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COMPRESSED YEAST A N D  
GOOD HEALTH

For a number of the common ailments 
that affect most of us at intervals—

Fleischmann’s Yeast
is a positive cure.

Increase your sales by telling your cus
tomers about it.

TH E FLEISCHM ANN COM PANY

U se Citizens Long Distance 
Service

To Detroit, Jackson, Holland, MuskegOD, 
Grand Haven, Ludington, Traverse City, 
Petoskey, Saginaw aDd all intermediate 
and connecting points.
Connection with 750,000 telephones in 
Michigan, Indiana and Ohio.

CITIZENS TELEPHONE COMPANY

Five Model Sunlit Factories
The duplication of our newest Niagara Falls 
factory, which practically means a fifth fac
tory added to our already large manufactur
ing facilities, will soon enable us to supply 
the full demand for

Shredded Wheat Biscuit
In the meantime the production facilities of 
our four modern sunlit factories are being 
speeded up as rapidly as industrial conditions * 
will permit. Our extensive and far-r<aching 
advertising campaign for the new year is 
planned to give our distributors the greatest 
amount of help and co-operation. No sub
stitute is acceptable to persons who have 
been taught to eat Shredded Wheat.

M ADE O N LY  BY

The Shredded Wheat Company, Niagara Falls, N. Y.

Losing $10.00 

Means Dropping 

Your Profits on 

$100.00 Worth 

of Business
Can You

LABOR and STOCK are too high for you not to stop every needless 
waste in your business.

EVERY HOUR of TIM E you can save by adopting modern methods 
means just that much more money added to your net profits at 
Hie close of the year.

POSTING ACCOUNTS is TIM E and MONEY wasted and your time 
should be applied to something more profitable.

Why Not Stop All Needless Waste 
With a METZGAR SYSTEM?

It will do your bookkeeping with one writing.
It will relieve you of all Posting of Accounts.
It will eliminate FORGOTTEN CHARGES, M IXING ACCOUNTS, 

and bringing forward of WRONG PAST BALANCES.
It will please your customers and bring you new business.
It wUl FULLY PROTECT YOUR- RECORDS AGAINST FIRE.
Write at once for full information, also get our prices on salesbooks, 

before putting in your next supply.

Metzgar Register Co., Grand Rapids, Mich.

Lily White
“ The Flour the Best Cooks Use”

makes the kind of bread you cafi serve three times 
a day and always have it eaten.-

And good bread is an excellent body-builder, it  is 
a splendid food for children.

In fact, there's nothing better for the kiddies than 
good,bread and butter or bread and milk.
It makes-them grow sturdy and healthy.

But you must have good bread for old or young.
It should be light, tender, flavory and wholesome—* 
just the kind LILY WHITE, "The flour the best 
cooks use," bakes.

Better baking satisfaction or your money back is 
, guaranteed*

VALLEY CITY MILLING CO. 
Grand Rapids, Mich.

Ad« like  th e se  a re  being  ru n  re g u la r ly  a n d  co n tin u o u sly  In th e  principal 
p a p e rs  th ro u g h o u t M ichigan. You w ill p ro fit by  c a r ry in g  L ily  W h ite  ifto iir 
in  s to ck  a t  a l l  tim es , th e re b y  b e in g  p laced  In p o s itio n  to  su p p ly  th e  dem and  
w e  a re  he lp in g  to  c re a te  fo r L ily  W h ite  F lour.

ISO A ccount R oll-top  
F ire -p ro o f  M etzg a r

Afford It?
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Subscrip tion  Price.
T hree  do lla rs  p e r year, it' p a id  s tr ic t ly  

in advance .
F o u r do lla rs  p e r y ear, it' n o t paid in 

advance .
< 'an a d ia n  su b sc rip tio n s , $4.04 p e r y ea r , 

payabb* in v a riab ly  in ad vance .
Sam ple copies lo cen ts  each .
E x tra  copies of c u rre n t issues, 10 cen ts ; 

issues a m onth o r m ore old, 15 cen ts; 
issues a y e a r  o r m ore old. 115 cen ts ; issues  
live y ears  o r m ore old, 50 cen ts.
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R apids u nder A ct of M arch  1S79.

AMPLE FIELD FOR TRADE.
I lie conservatism in business, trace

able directly to financial pressure, has 
spread sufficiently to show that there 
is ample field for t rading in anv vol
ume of merchandise the mills can p r o 

duce in the next few m onths if price 
advances are checked and if some of 
the bloated prices now current are 
modified. While there seems to he 
little prospect of any material a d 
justment of values in cotton goods 
during the remainder of the jobbing 
season, the Resistance that is manifest
ing itself to further tall commitments 
at current values shows that  a pos
sible readjustm ent in May o r  June 
m ust  he considered.

It (Iocs no t appear a s ii producing
costs in cotti ui goods can decline for
some time to come. 1 here are re-
ports in the markets  <>f further agi-
tation for higher wage s to begin in
June, and some m anufacturers  are ad
vising their agents  that they must 
have this in mind before making late 
contracts with cloth buyers. The raw 
material situation does not give much 
promise now of low priced cotton for 
many m onths to come. The rising 
costs of coal, transporta tion  and o t h e r  

incidentals all point to sustained 
values as manufacturers  see them. 
Hut prices for goods can come down 
when producing costs are high and 
there is no doubt that the public 
clamor for lower values in drv goods 
is asserting itself in more complaint
at the retail counter •S.

The East yr retail tr;ade is belated,
hut during tll i e  past we ek it has been
g o o d . The !retailers will tak e all the
goods they have on order because
most 1>f thenin were Ik night at much
lower prices than ;ire now current.
W hether  the y will ilo so foir fall re-
mains to he seen.

The insidie ms infli:leu ce of offerings
of imp•orteil goods is 1icing felt in a
limited way thus far Pressure from
import > is 111>t expei.tei 1 to be widely
man ite sted much bet o r i ■ May or June,
although goo•ds are iDoming in rapidly
and so me retailers ;ire making much
of offerings from foreign countries. 

The conditions in ready-to-wear in-

dustries show that more resistance is 
being shown to high prices than at 
any time in two years. I t  is fre
quently stated that the edge is off the 
wild buying movement in this quar
ter of the market.  More goods are 
being offered and all resident buyers 
agree that they can get merchandise 
at more favorable prices in ready-to- 
wear channels than they can in piece 
goods lines. There  is more competi
t i o n  for business among garment 
makers of almost all kinds.

I lie wisdom shown by m en’s wear 
mills in not pushing for top prices is 
already seen. Revisions of orders  
placed a m onth ago have been com 
mon because of the halt that clothing 
manufacturers  begin to sense among 
their retail customers.  The prudence 
shown by some of the staple dress 
goods manufacturers in not seeking 
still higher prices is already justified, 
as cutte rs  would certainly refuse to 
take in goods it they did not think 
they were moderately priced under all 
the circumstances. There  is not 
enough new business coming forward 
in suits and skirts to warrant hopes 
of great increases in the yardages of 
cloths required this summer.

In the silk trade, while a great  deal 
of the panic am ong small jobbers has 
been allayed, there is as yet no re 
sumption of buying in a careless way, 
Business is better than it was, hut it 
is far from being good with many 
handlers of low grade silks. The p ro 
m oters  of gambling in raw silk are 
receiving no encouragement to take 
hold again.

The Tradesman regrets to note 
that Leonard W ood recently "ducked” 
in the most adroit  and humiliating 
manner when asked it he was in favor 
of the open shop. Instead of answ er
ing ” 'i e s” in a tone so firm it would 
have reverbrated from ocean to ocean 
until  the end of time, he took the 
sidetrack and evasively replied that 
lie was in favor of giving every man, 
whether he was employer or employe, 
a square deal. Theodore  Roosevelt 
would never have faltered in such a 
crisis. He repeatedly stated that the 
"man who stood for the closed shop 
was a sneak, a coward, a demagogue 
or an imbecile." Leonard Wood- 
claiming to he heir to the mantle of 
his illustrious friend—should he equal
ly frank and outspoken. This is no 
time for mincing words or making 
evasive s ta tem ents  on the menace of 
trades unionism. The man who stands 
for the closed shop and collective liar- 
gaining is a dangerous man to en
trust  with any position of responsi
bility, because he will he sure to be
tray  his constituents at the first op
portunity. Leonard W ood is at heart 
a hater  of sham and pretense  and has 
no more use for men of the Gompers 
ilk than he has for a ratt lesnake. Just 
because he is campaigning for the

highest office in the gift of the Ameri-
can people is no re a so n why he should
not speak out hioh lly and s;ly frankly
that he does not so licit the vote of any
trades unionist or 1. W. W. Theo-
(lore■ Roosevelt would be saying as
mue h in the stro nges t language he
coni d command )n e“ very platform
he spoke from if h.e hac1 live d to make
anotber campaign in his own behalf.

The true character of the German 
people is again set forth in unmistak
able clearness by their action in se
questering 12,000 .1 inch field guns 
when the German peace commission
ers signed an agreement in the peace 
treaty to retain only 204. 'I'hey have
also sequestered 0.000 aeroplanes, al
though they agreed to surrender every 
one in Germany to the allies. These 
disclosures, taken in connection with 
other violations of their solemn agree
ment, exhibits the utterly worth less
ness of the German word under all 
circumstances. I lie Hermans are no 
more to he relied upon than the 
Apache Indians were before they were 
practically exterminated. They are 
the scum of the earth  and any one 
who accepts their word or relies on 
their promises will find himself sit 
t ing on the m ourners’ bench. Like 
the eulogy pronounced on the war
like Indian tribes, the only good Ger
man is a dead German. The only re 
gret decent people have, in consider
ing the outcome of the war, is that 
every German was not put to the 
sword and the country they inhabited 
given over to some race which is 
worthy of association with civilized 
people.

General Conditions in W heat  and 
Flour.

W ritten  for the  T rad esm an .
There  have been no new develop

ments of particular importance dur
ing the past week in either flour or 
wheat; although, wheat has shown 
some advance over the previous week 
and flours are stronger.

Some enquiry has materialized and 
a few sales have been consummated, 
hut as yet domestic demand is ra ther 
dormant.

Advices from the Southwest have 
been a little more favorable due to 
recent rains, and seeding lias started 
in the Northwest,  particularly in 
North  Dakota.

Marketing of wheats in the W est  
has been a little heavier than a year 
ago; in fact, receipts at W estern  dis
tr ibuting points exceed those of a 
year ago by 245,000 bushels. Kansas 
City and St. Louis received 108,000 
bushels against  117,000 bushels a year 
ago. Northwest receipts were 77 cars 
larger and the total for the week 
1404 cars against 1457 the same week 
in 1019.

The food situation in Germany is 
had. It is needed immediately to p re 

vent further disorders.  The  British 
Government is considering the s itu
ation sympathetically and will p ro b 
ably agree on relief measures.  Vienna 
is worse oft than ever. During the 
past ten days many inquiries for round 
bos of flour have been received for 
export.  One of these inquiries called 
for 500,000 barrels. Some trad ing  has 
been done and indications are that 
quite a large volume of flour will move 
to Europe, in addition to the 5,000.000 
barrels held by the Graiti Corporation, 
within the next thirty to sixty days.

In fact, everything points to a be t
ter flour demand both domestic and 
abroad in the immediate future.

Sterling exchange in New York sold 
up as high as 595¡A and this improved 
condition of the fo re ign  Exchange 
Market will aid materially in the de
velopment of addit ional business in 
Europe.

Originally it was the general im
pression, not only am ong buyers but 
among conservative people as well, 
that the price of both wheat and flour 
would he lower, particularly after the 
Grain Corporation control was ended. 
However, farmers,  millers and u n 
biased dealers as well, now predict 
that no appreciable decline is possible 
in the immediate future and that 
prices of both wheat and flour in all 
probability will be higher within the 
next sixty days.

The winter has been a had one for 
winter wheat. It has been exceed
ingly cold over a large area with verv 
little snow protection outside of 
Michigan and Wisconsin and large 
winter killing lias occurred. This 
coupled with tile long drought in the 
Southwest is hound to make for a 
low condition of the g rowing crop. 
Some maintain it will he under 81) 
points as against 85.2 in December 
and 98 the preceding December. The 
abandoned acreage will probably he 
large: it is estimated between two 
and four million acres, which would 
leave roughly an acreage of thir ty-  
five million, which would suggest a 
probable yield of about 550,000,000
bushels, or roughly speaking 2,000,000- 
000 less than a year ago from the 
same territory.

As stated heretofore, exporte rs  are 
buying in fair volume. 2,000.001) 
bushels of wheat have been sold in 
the last two days to go abroad and 
big prices have been paid.

I here are inquiries from Europe  
every day tor both flour and wheat 
and under the circumstances, it does 
not seem possible that  lower prices 
can prevail in the immediate future, 
hut on the o ther  hand h igher quo ta 
tions are very likely to materialize 
and we do not hesitate to recom mend 
the purchase of wheat and flour for 
normal requirements to he delivered 
within the next sixty days.

Lloyd E. Smith.
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Shall the Cost of Food Stuffs 
Go Up or Down?

A nsw ering m any inquiries th a t come to us regarding the probable 
m ovem ent of the  price of food stuffs. I am  compelled to say positively th a t 
the outlook is now  th a t agricultural food stuffs will be scarce and m ust sell 
for higher prices.

Unless YOU FA R M ER S change your plans and p lan t your farm s as 
usual instead of reducing your p lan ting  as m any of you contem plate. T he  
price of your produce will and m ust perm it you to  pay  the  w ages th a t are  
necessary to secure help to carry  forw ard your du ty  of raising food,

Unless YOU W O RK ERS w ho have been farm  w orkers in the  past re
tu rn  to the  farm  and help p lan t and raise the  food this year th a t will be neces
sary  ;

Unless YOU M A N U FA C T U R E R S of non-essentials and luxuries re
lease all w orkers of the  above class to the end th a t they m ay go back  to the 
farm  and help grow  food, and

Unless YOU O T H E R  W O R K E R S are willing to  increase your hours 
or your production to the point of supplying the w ork  which will be undone 
by those w ho have gone to  the  country to produce food.

— Judging from  the present supp ly  on hand and the  decreased p ro
duction which w e now  face there m ust be a big increase in the  price of 
agricultural food stuffs unless the  sam e patriotism  th a t saved the day  du r
ing the w ar impels all of us to bend ou r energy to producing this crop, and it 
is m y belief tha t it is the patrio tic d u ty  of all of us to carry  forw ard this 
program .

W e em ployers in the cities m ust help the farm ers obtain the  necessary 
help to  produce the food stuffs and th e  farm er m ust produce or w e shall 
both of us have to take  the responsibility  resulting from  a short crop this 
year.

GUY W . ROUSE.

W o r d e n  C t R Q c e r  C o m p a n v

Grand Rapids—Kalamazoo—Lansing

The Prompt Shippers.
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Revolutionary Tendencies in Whole
sale Grocery Trade.

Is the wholesale grocer being “driv
en from the field” by the rapid expan
sion in the chain store and buying 
exchange? Some of the best observers 
in the field of trade leadership are a r 
rayed on either side of the question 
and when they exchange view’s neither 
appears to convince the other.

1 he plain fact is tha t  chain stores 
do appear to be increasing, not in any 
one spot but in various par ts  of the 
country. I t  is also true that in num 
erous places buying exchanges are 
being formed. So are various types 
of co-operative consumer, shop and 
factory enterprises. Logically, these 
should displace the old-line grocers,  
both wholesalers and retailers,  for the 
two are interlinked.

But the minute one turns to a seri
ous study of the facts it does not  ap
pear that there is any marked dimin
ution of retail grocery stores, and cer
tainly not of jobbers. There  always 
has been a high m orta lity  rate  am ong 
retailers,  and during such an econ
omic upheaval as has resulted from 
the war a lot of “m ushroom s” came 
into existence, who are in logical se
quence and as effect follows cause 
going into the discard. But with rea
sonable discounts for this trend there 
remains no striking and convincing 
evidence that  the retailer of an effi
cient type is being eliminated.

The same is true in the wholesale 
field. There  does appear to be a con
centration trend am ong wholesalers, 
several well established wholesale 
houses in a given terr i to ry  consolidat
ing. But the motive in each case ap
pears to be more in recognition of the 
efficiencies to be gained ra ther  than 
because of forced pressure  of new
time style competit ion. In o ther 
words, it is “tr im m ing the sails for 
the coming gale” ra the r  than clearing 
away the wreckage-, of a hurricane al
ready at hand. W herefore  it becomes 
a hopeful sign ra the r  than one for 
lugubrious solemnity.

I t  is also true that  here and there  
a wholesale house appears to be back
ing the establishment of retail stores, 
either individual or in chains. But, 
functionally, wdiere is this any differ
ent from what  has been going on for 
years past. W h a t  distinction is there 
between giving an aspiring r.etailer 
credit to get started, or actually fitting 
up his shop and lett ing him nominally  
run it for himself but really as a m an 
ager for the retailer? I t  m ay be 
“false to type” and out  of class for a 
genuine wholesaler (rated by past 
standards) but no more so than the 
retailer who joins with o ther  retailers 
in a buying exchange.

And in the retail  field, scores and 
hundreds of retailers are finding them 
selves forced by competitive condi
tions to adopt  the “cash-and-carry!’ 
basis of doing business, either wholly 
or as an alternative plan. T hey  are 
really changing type and coming into 
the same class with the chain store, 
so far as th a t  kind of merchandise 
pleases the customers and is practical.

And, when the three  processes are 
complete—the chain store, the cash 
and carry store, the jobber owned re
tail store—where are they different in 
function or essential economics. The  
chain of stores m ust  have its central

warehouse and the combined unit is 
exactly like the jobbing house and 
its several customers. Those  best 
qualified to judge have firm doubts if 
the chain store economies are any 
greater  than  those of the jobber-re 
tailer system, when the latter  is effi
cient. The one loses by necessary 
supervision and loss of personal push 
by a hired manager, as much as it 
saves. In the end both are drifting 
from opposite directions to a common 
type.

Two well known observers were 
discussing the m at te r  this week; one 
of them a jobber. The latter  s tarted 
out with a panicky belief that the 
jobber is doomed and “must do some
thing about it.” The other was opti
mistic, critical and incisive. Getting 
down to actual facts, the two could 
not recall that  there had been any 
a larming m orta lity  am ong jobbers of 
late, nor am ong retailers of the effi
cient sort.

“But,” said the jobber, “if it wasn’t 
for our selling automobile tires and 
hardware  and '  bakeshop goods and

candy and a lot of general sundries 
we never used to think of handling, 
which, enabled us to keep up our vol
ume, we wouldn’t make any money.”

“But you did sell those things and 
did make money, didn’t you?” queried 
the other. And the jobber admitted 
that he had. So had others. Many 
jobbers he agreed were going in more 
and more for their own production 
and private brands and on the whole 
were prosperous. Only did they get 
blue when they contemplated the 
trade from the perspective of the 
past.

All of which may well suggest that 
hysteria  is a bad th ing  in shaping 
association and trade policies. I t  is 
as useless to buck natural law in the 
economics of merchandising as to t ry  
to sweep back the Atlantic Ocean. So 
long as evolution is going along 
naturally, driven by expediency and 
the natural and inherent resiliency 
and ingenuity of the American m er
chant,  why worry?

Never speak evil of anyone.

m

Order at Once For 
Easter Delivery

Copley last

No. 20—Brown Titan 

Oxford, Copley Last, 
Widths B C & D, 
Sizes 5 to 11 .......  $6.00

No. 10—Mahogany horse 
Oxford, English Last, 
widths C, D & E, 
Sizes 6 to 11 ......... $5.00

No. 24—Glazed colt Blü
cher Oxford Velvet 
Last, Rubber Heel, 
Widths C, D & E, 
Sizes 6 to 11 .......  $6.00

No. 31—Black Vici Blü
cher Oxford, Hiker 
Last, Widths B, C, D 
& E, Sizes 6 to 11 ....$6.75

UJbitcomb Shoe €0« c Chicago
303 W. M onroe St. ccr. Franklin 

CHICAGO
A.M. Goetz, Pres and Treas. 
F. T . Dustin, Mgr.

Chicago's only shoe house featuring exclusively 
SMART SHOES FOR MEN.

W h o  D o e s  Y o u r  
W o rk

The S p e c ia list, 
o f Course—

Then why should you allow  
every clerk in your store to 
make change, be a cashier—•

Some can please your custo
mers and be good salespeople, 
but when it comes to m aking 
change accurately and quickly  
—they simply are N . G. 
That’s w hy we say— Central
ize and guard the heart of 
your business— the Cash and 
Credit.

The Loose System , careless 
handling of money, etc., has 
put many good men out of 
business, made failures out of 
what seemed successes.

D on’t hesitate about putting 
all safeguards around every  
transaction in your store and 
v.) 1 cannot do this without 
having specialists do each 
part.

We are specialists in the man
ufacture of wire cash and 
package carriers— that g ive  
the Best service that money 
can buy. If we could make 
Baldwin Carriers better, we 
would, still you w ill be agree
ably surprised to know what 
a small investment w ill secure 
for you this Best service.

BALDWIN
CARRIERS

James L. Baldwin & Co.
Oldest and Largest Exclusive Man

ufacturer of Cash and Package 
Carriers in the World

354 W est Madison St., CHICAGO
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$EWS OFTHE BUSINESS WORLD

Movement of Merchants.
Bates—Charles R. Estes succeeds 

A. J. Green in the g rocery  business.
How ard City — George Johnson  

succeeds Peter  Hansen in general 
trade.

Paw Paw— S. O. Kenyon has p u r 
chased the Dvkem an hotel and will 
continue the business under the same 
style.

P o r t  H uron—Fire destroyed the 
plant  of the Port  Huron Storage & 
Bean Co.. March 25, entailing a loss 
of about $65,000.

Martin—Guyette  Bros., of Augusta, 
have engaged in the meat business 
here, occupying the store building 
formerly used by Charles Bachman.

Covert— The Covert State  Bank has 
been incorporated with an authorized 
capital stock of $20.000. all of which 
has been subscribed and paid in in 
cash.

A kron—The Grange Co-Operative 
Shipping Association has been incor
porated  with an authorized capital 
stock of $300. all of which has been 
subscribed and $150 paid in in cash.

Lansing—T he Michigan Tire & 
R ubber  Co. has been organized with 
an authorized capital stock of $10,- 
000, of which amount $6,000 has been 
subscribed and $3.000 paid in in cash.

M uskegon—The Moyer Bros. Co. 
has been incorporated to conduct a 
department store, with an authorized 
capital stock of $ 100,000, all of which 
has been subscribed and paid in, $5,- 
000 in cash and $95,000 in property.

I ronw ood—The Elanto Co-Opera
tive Club has been organized to con
duct a general mercantile  business on 
the cooperative plan, with an a u th o r
ized capital stock of $ 10,000, of which 
amount $3,520 has been subscribed 
and paid in in cash.

Manistique—The l lewett  Grain & 
Provision Co. lias merged its business 
into a stock company under the same 
style, with an authorized capital stock 
of $30.00(1, all of which has been sub
scribed and paid in. $140 in cash and 
$29,860 in property.

I ron River—The l l e w e t t  Grain & 
Provision Co. has merged its business 
into a stock company under the same 
s ty l e ,  with an authorized capital 
stock of $30,000, all of which has been 
subscribed and paid in. $1.300 in cash 
and $28.700 in property.

Ishpem ing—The Hewitt  Grain & 
Provision Co. has merged its busi
ness into a stock company under the 
same style with an authorized capital 
stock of $40,000, all of which has been 
subscribed and paid in, $750 in cash 
and $39,250 in property.

Escanaha—The Hewett  Grain & 
Provision Co. has merged its business 
into a stock company under the same 
style, with an authorized capital stock

of $50,000, of which amount $40,000 
has been subscribed and paid in, 
$1.500 in cash and $38,500 in property.

Hillsdale— Berton E. Poor  has 
m erged  his cigar and tobacco busi
ness into a stock company under the 
style of the Berton E. Poor  Co., with 
an authorized capital stock of $80,- 
000. of which am ount $50,000 has been 
subscribed and $8,000 paid in in cash.

Sault Ste. Marie—T he H ew ett  
Grain & Provision Co. has merged 
its business into a stock company 
under the same style, with an au thor
ized capital stock of $30,000. all of 
which has been subscribed and paid 
in, $600 in cash and $29,400 in p rop
erty.

Ann Arbor— George J. Gelenius 
has merged his cigar, tobacco and 
confectionery business into a stock 
company under the style of the G. J. 
Gelenius Co., with an authorized cap
ital stock of $10,000, of which am ount 
$9,000 has been subscribed and $1,000 
paid in in cash.

W est  Branch—A. M. Lewis, who 
has been engaged in the d rug business 
at Grayling for many years, has 
formed a co-partnership with his long
time clerk, Charles Abbott,  and pu r
chased the d rug stock of T. S. Glenn 
at this place. The business will be 
conducted under the style of the Peo 
ple's Drug Store.

Jackson—A rthur E. Green has re 
cently conducted reduction sales on 
the $35,000 clothing stock of the W a t 
ters & Bodell Co., Pembroke, Ontario, 
and on the $65,000 general stock of 
the Larcey-Hicks Co., of Saper, Okla
homa. He also conducted a closing 
out sale on the $ 12,000 dry  goods 
stock of the C. H. Richardson Co., 
Lockwood, Missouri.

Hudson — Consolidation of the 
Boies State  Savings Bank with the 
Hudson State Bank has been effected, 
the lat ter  bank purchasing most of 
the stock of the Boies Bank. Merging 
of the two gives Hudson a bank 
whose assets approach $1,000,000. Ed
ward Frensdorf, President of the 
Boies Bank for the past four years, 
will retire, to be succeeded by Bvron 
J. Foster,  who has been connected 
with the Hudson State  Bank for the 
past  two years, and previous to that 
time was connected with the Boies 
Bank for twenty-eight years.  Valen
tine W . F isher  will act  as cashier of 
the new bank.

Manufacturing Matters.
Detroit—The Frosale t  Corset Co. 

has been incorporated with an au thor
ized capital stock of $50,000, all of 
which has been subscribed and paid 
in in cash.

Albion—The Union Steel P roducts  
Co., manufacturer  of baking machin

ery, has increased its capital stock 
from $200,000 to $500,000.

Petoskey—The Red Star  Oil Co. 
has been incorporated with an au
thorized capital stock of $24,000, $12,- 
000 of which has been subscribed and 
paid in in cash.

Greenville— Directors of the Mich
igan Motor Garment Co. have decided 
to open a branch factory at Lake- 
view. The concern is said to have 
$150,000 worth of orders on its books.

Ionia—The Sorosis Garment Co. 
has been organized to manufacture 
and sell garments , with an authorized 
capital stock of $50,000, all of which 
has been subscribed and paid in in 
cash.

Flint—The A rm strong  Spring Co. 
has been incorporated with an au
thorized capital stock of $ 1,000,000 
common and $500,000 preferred, all of 
which has been subscribed and paid 
in in cash.

Detroit  — The Detroit  Aluminum 
Die Cast Co. has been incorporated 
with an authorized capital stock of 
$5,000, all of which has been sub
scribed, $500 paid in in cash and $1,- 
500 in property.

Detro it—The H anson-W ard  Veneer 
Co. is expanding its business and has 
acquired the plant formerly owned 
by the Bousfield Co., on Thirty-  
Seventh street. Extensive improve
ments are under way. /

Kalamazoo—The Peck Iron & Steel 
W orks has increased its capital stock 
from $30,000 to $60,000 and purchased 
the plant of the Vicksburg Governor 
Co. at Vicksburg and will remove its 
machinery to that place.

Detroit—T he  Ray W heel Corpora
tion has been incorporated with an 
authorized capital stock of $1,000,000, 
of which amount $515,000 has been 
subscribed and paid in, $5.000 in cash 
and $510,000 in property.

Milan— Organization of the new 
American Furnace and Foundry  Co. 
has been completed with a $ 100,000 
capitalization. The company let the 
contract for a concrete  building, 75 
by 200 feet in dimensions.

Detroit  — The M alloy-Pra^g Co. 
has been organized to manufacture 
and sell toys, novelties, etc., with an 
authorized capital stock of $50,000, 
of which amount $25,000 has been 
subscribed and $15,000 paid in in cash.

Detroit—The Xo-Od Chemical Co. 
has been incorporated to manufacture 
and sell non-poisonous deodorant and 
disinfectant,  with an authorized capital 
stock of $50,000, of which amount 
$25,000 has been subscribed and paid 
in in property.

River Rouge—The A. Reno Drug 
Co. has merged its business into a 
stock company under the style of 
the Reno Drug Co., with an au thor
ized capital stock of $250,000, all of 
which has been subscribed and $80,- 
000 paid in in property.

Detroit—The Isko Detroit  Co. has 
been incorporated to manufacture and 
sell refrigerating machinery, parts  
ana accessories, with an authorized 
capital stock of $30,000, of which 
amount $21,000 has been subscribed 
and $6,000 paid in in cash.

Detro it—George X. Baker has 
merged his machinery, tools, etc., 
business into a stock company under 
the style of the George XT. Baker Co.

with an authorized capital stock of 
$25,000, all of which has been sub
scribed and paid in in property.

Detro it—The E dw ard  F. Lyon Co. 
has merged its manufacturing  of m a
chinery, par ts  and accessories, into 
a stock company under the same style, 
with an authorized capital stock of 
$50,000, of which am ount $30,560 has 
been subscribed and paid in, $10,560 
in cash and $20,000 in property.

Detroit—The Sauzedda Manufac
turing Corporation has been incorpor
ated to m anufacture  and sell wire 
wheels, hub locks, etc., with an au
thorized capital stock of $180,000 
common and $30,000 preferred, of 
which amount $ 111,200 has been sub
scribed and paid in, $6,000 in cash and 
$105,200 in property.

Black Taffeta in Hats. .
H ats  of black taffeta express the 

newest note in seasonable chapeaus, 
according to the bulletin of the Retail 
Millinery Association of America. 
T hey  are being pushed especially hard 
by one of the most progressive 
wholesale houses in the city.

“T he  b l a c k ' taffeta hat,” says the 
bulletin, “will be helped in becoming 
popular by the vogue for black taffeta 
frocks. There  is no doubt that this 
material is going to be one of the big 
items in the dress world this spring.

“To these hats the designers for 
the house referred to give a bit of 
color by the addition of flower, ostrich 
and embroidery trims. Some of the 
models show the use of straw with 
the material, but in m ost Of them the 
taffeta is used by itself. A number of 
smart effects are shown, although the 
line is not yet complete.

“ Large m ushroom  types are among 
the shapes now on view. The  edge of 
these is softened with a fine fluting of 
the material in a ruffle about an inch 
wide. Around the crown a wreath of 
vividly colored flowers and fruits is 
placed. The popular scoop shape has 
also been developed in black taffeta 
with a facing of fine accordion pleat
ing. The  only tr im m ing  of these 
models is a pin stuck into the front 
at a ‘dashing’ angle .”

Late Proceedings of Local Bank
ruptcy Court.

G rand  R apids. M arch  30—In th e  m a tte r 
o f Jo h n  H a rriso n  H a rd en , ban k ru p t, a 
v o lu n ta ry  p e titio n  w as filed an d  ad ju d i
cation  m ade M arch  25. H is  schedules 
show  liab ilities  ag g re g a tin g  $739.24 and 
a s s e ts  of $222.00, a ll of w hich  a re  claim ed
a s  exem pt by th e  b an k ru p t. Following
is a  lis t of h is  c re d ito rs :
l*. S. B a t te ry  Shop, G ran d  R apids $ 83.ST
1". S. T ire  Co., D e tro it ___________  184,37
Lee T ire  & S upply  Co., G ran d  R ap. loo.cm
C. L. L itscher, G rand  R a p i d s _'___  7N.S7
Ed. C happie, A lto  ________________  15.00
S in c la ir R efining ('<>., D e tro it ____  20.50
W . 15. J a rv is ,  G rand  R ap ids ______  GO.oo
T isch  A u to  S upply  Co., G rand  R ap. 72.33
In d ian  R elin ing  Co., N ew  Y o r k ___  41.04
V acuum  Oil Co., F is c h e r  Bldg.,

C hicago ________________________ 53.05
T ex as  Oil Co., C hicago __________  30.03
W isconsin A uto  T op Co., R acine,

W is. ___________________________ 14.si
In  th e  m a tte r  of A ndrew  H enderson, 

th e  h e a r in g  on sale  w as he ld  a n d  the  sale 
of a ll a s s e ts  confirm ed to  M cG urrin  Sales 
A gency fo r $1,430. T he firs t m eeting  w; s 
ad jo u rn ed  to  M arch  29, a t  w hich  tim e an 
o rd e r for d is tr ib u tio n  w as m ade, for tin- 
p ay m en t o f c e r ta in  a d m in is tra tio n  e x 
p enses an d  a  firs t d iv idend  of 5 per 
c en t, w as dec lared  a n d  o rd e red  paid.

A man is king or slave every m om 
ent of his life. H e  is either conquer
ing or being conquered—victor or 
vanquished. E ither  the man or the 
brute  is always on the throne. When 
the man steps down the beast steps 
up.
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The Grocery Market.
Sugar— Beet granulated is nearly 

all marketed. Eas te rn  granulated is 
being marketed on the basis of 16.45c, 
but when purchases which cost 14c in 
New York come in the price will be 
reduced to about 15}^c. The demand 
is by no means as active as it was 
a few weeks ago. It is very evident 
that the era of low priced sugars is 
a long ways in the future.

Canned Fruits—Some of the large 
buyers are showing more interest in 
California peaches and pears, particu
larly the latter,  which is an encourag
ing sign, but the market still faces 
a surplus of poor grades of both 
kinds as well as of apricots. Low 
prices are being quoted, and they 
are often so att ractive that the buyer 
will order goods, subject to the ap 
proval of samples. T hat  is as far as 
the deal goes in many cases as the 
fruit will not meet the requirements 
of the purchaser as to quality. There  
is a moderate demand locally and 
from the interior for extras  and extra  
fancy in the No. 2l/ 2 and No. 10 sizes. 
Some think tha t  the indifferent packs 
will have to be put at prices which 
will move the goods. As a rule re
tailers say tha t  fruits are not selling 
as freely as they have in o ther sea
sons because of the high price. Apri
cots are at a standstil l  and stocks 
are offered as low as 25 per cent, 
under the opening prices. Pineapples 
are in the same position. Actual sales 
of well known brands of good qual
ity are at full figures, hut wide vari
ety of prices is quoted on indifferent 
grades.  No opening prices have been 
named on Hawaiian packs and it is 
not known when they will he made 
public. Some factors think it will 
be June before they are Announced. 
Apples are going in a small way to 
the jobbing market,  but there is no 
interest outside of taking care of the 
hare requirements of the moment. 
The  situation favors the buyer.

Canned Vegetables— Evidently  it 
requires more than the reassuring an
nouncement of the Government as to 
the extent of its surplus food still to 
he sold to restore activity to the can
ned food market.  The  m ovement 
continues light and for immediate re
quirements, with speculative buying 
entirely absent.  The m arke t  is in the 
favor of the buyer and quiet. There  
is a fair diversity of interest  in all 
vegetables from the local and interior 
trade. Corn is not to be had a t  less 
than $1.10 factory for s tandard South
ern. Some off grades are quoted at 
$1.05, but they will not  pass a crit ical 
inspection. Tom atoes  were slow sell
ers all week, even though it has been 
said by many operato rs  tha t  the low

level of prices has likely been reach
ed. Futures are a tt rac t ing  no a t ten 
tion at all. The improvement in peas 
continued th roughout the week. It 
is impossible to buy standards below 
$1.25 on spot, and even that price is 
more difficult to obtain. The  country 
apparently  is cleaning up closely. 
Fancy are no longer to be had, so 
that s tandards and extra  s tandards 
are all that are left. Futures have 
been quiet. Asparagus tips are want
ed, but are not to be had in quan
tity, even in second hands.

Canned b ish— Maine sardines can 
be bought cheaper on spot than down 
East,  where the movement is under 
the handicap of snow and inadequate 
cars. Stocks in all quarte rs  are light 
and there is no disposition to shade 
prices except on 1918 goods, of which 
there are still some packs left. Sal
mon has improved in tone but not 
in price, except that cheap lots are 
not to be had. Pinks are held at 
$1.65 on the Coast and $1.85@1.90 
spot. A small odd lot might be 
bought for a little less money. Chums 
are at their lowest at $1.50 on really 
good lines. Red Alaska is held at 
$3.50@3.60 and medium red around 
$2.85. T una  fish is confined mostly 
to striped. \V hite meat is exhausted 
and there is hardly enough blue fin 
in first hands to make a market.  
While some blue fin is being caught 
in California the season will likely 
not be on until May and until  the 
size of that catch can be determined, 
packers are not specifying what pro
portions of white m eat  and blue fin 
will he accepted on contracts. One 
operato r  has considered 25 and 75 
per cent, as his probably basis.

Dried Fru i ts—Prunes  are active for 
the larger sizes. Smaller sizes have 
not shared to any marked extent in 
the hardening in the larger kinds, as 
the demand so far has been restricted. 
T he  raisin market has been softened 
by the receipt of foreign stock and 
reshipments from abroad, but on the 
basis of present  quotations there is a 
steady and satisfactory movement.  
All grades of California raisins are in 
moderate  supply with little or none 
offered on the Coast. Foreign stock 
in the main has met with satisfac
tion, although some buyers have the 
impression that  some of it is stale 
and old. Apricots sold be tte r  last 
week than formerly, but in the Blen
heim and N orthern  types. The form 
er are closely cleaned up and are 
held at firm prices. The  weakest  in 
the line are royals and San Joaquins,  
which are freely offered. Peaches 
and pears have been dull, a lthough 
there is a growing interest  in peach
es here and practically no Muirs.

Currants arc freely offered in the 
Amalia grade, which is not of desir
able quality in the main. Stocks are 
kept moving by the discounts,  which 
are an inducement to buyers.  The 
better grades are  taken as a substi
tute to seeded raisins.

Rice—The conditions that have con
trolled the market for weeks past are 
still in effect. 1 he only business re 
ported is that necessitated by immed
iate needs of consumption, but the 
relatively short  supply of grades most 
called for keeps prices on a steady 
basis. Demand is reported to be in
creasing in New Orleans and the tone 
there is firm. While there is said to 
be considerable quantity  of rice left 
in Louisiana the requirements of con
sumption during the balance of the 
season are expected to more than 
equal it, the more so as foreign rice 
is almost unobtainable and will grow 
scarcer on account of embargoes on 
shipments from producing countries.

Nuts—Outside of the better  grades 
of walnuts the m arke t  is dead and 
these are only taken at the rate  of a 
few bags at a time. Lower grades 
are dull, as are foreign walnuts. Fil
berts  are as cheap as any nut but are 
in restricted demand. Pecans are de 
cidedly in buyers’ favor but are not 
wanted. Brazil nuts  are moving slow
ly at present on account of the high 
prices. The new crop is smaller than 
that of last season, which was above 
normal and perhaps the largest on 
record in that country. England has 
been taking early shipments freely, 
but her wants are believed to be 
largely filled, so that heavier ship
ments to this country are expected.

Review of the Produce Market. 
Apples—N orthern  Spy, $4.25(5)4-50; 

Greenings, $3.50; Baldwins, $3.75; 
Russets,  $3.25; Starks,  $3; W estern  
box fruit commands $4.50@5, bulk, 
$3.75@4 per bu.

Asparagus — California commands 
90c for large bunch.

Bananas—8c per lb.
Beets— New, $2.75 per hamper.
B utte r—The market is weak and a 

little lower. Local jobbers  hold ex 
tra creamery at 63c and first at 61c. 
Prints, 2c per lb. additional. Jo b 
bers pay 50c for No. 1 dairy in jars,  
55c for prints and 32c for packing 
stock.

Cabbage—$7 per 100 lbs. for home 
grown; California, $5.50 per crate of 
70 lbs.

Carrots—New, $3.25 per hamper. 
Cauliflower—$3.25 per doz. for 

California.
Celery— California, $1.25 per doz.; 

Florida, $6 per crate of 3, 4 or 6 
doz.; $5.50 per crate for 8 and 10 doz.

Cocoanuts—$1.50 per doz. or $10 
per sack of 100.

Cucumbers— H ot house, $3.25 per 
doz.

E ggs—Local jobbers pay 43c for 
fresh, cases included. This  is above 
the parity of o ther  markets, Chicago 
having dropped to 41c Tuesday and 
New York having also declined 2c. 
But on the s trong  consumptive de
mand the price would go to $36@38c, 
which is the basis eggs are expected 
to reach next week, when buying for 
storage begins.

Grape Fruit— Fancy Florida com 

mands $4.50@5 per crate;  Choice, 
$4.25@4.50.

Green Onions—Shallots, $1.40 per 
doz.

Green Peppers—$1.40 per basket.
Lemons—California, $5.50 for 300s 

and $5 for 240s and 360s.
Lettuce— I ceberg $3 per crate of 

3 or 4 doz. heads; hot house leaf, 16c 
per lb.

Onions — California Australian 
Brown, $7.50 per 100 lb. sack; Span
ish, $2.50 per crate for either 50s or 
72s; home grown, $667-6.25 per 100 
lb. sack.

Onion Sets—White, $5 per bu.; yel
low, $4.50 per bu.

Oranges— Navels, $6(5)7 for fancy 
and $5@6 for choice.

Parsley—75c per doz. bunches.
Pieplant— California, 18c per lb.
Pota toes—Hom e grown, $3 per bu. 

Baking from Idaho, $5 per box.
Radishes— H ot house, 45c per doz. 

bunches.
Spinach— 1 exas, $3.25 per bu.
Sweet Potatoes—$3 per hamper for 

kil l dried Delawares.
Tomatoes—$1.40 per 5 lb. basket 

from Florida.

H ow  Retail Profits Should Be Com 
puted.

Cadillac, March 30— Now that Fed
eral control of food stuffs under the 
Lever law has been declared uncon
sti tutional, it is only fair to presume 
that the retailer of foods will so base 
his selling prices that  sufficient m a r 
gin will be allowed to cover the ex
pense of doing business, as well as a 
reasonable profit.

Transporta tion  charges are an ex
pense and should be so handled, yet 
many grocers add freight charges to 
invoice price in order to get the cost 
of the goods; but they base the sell
ing price on the invoice cost, which 
leaves too small a margin. Freight,  
express,  cartage, postage, telegrams, 
rent, light, heat, taxes, insurance, 
wages, etc., should be placed in the 
expense account. Then if you divide 
the total of the expense by the total 
annual sales, you will have the pe r
centage of cost of carry ing on your 
business. You then know the am ount 
you must add to invoice price in order 
to break even. I hen you m ust yet 
add the percentage you expect to 
make on your investment.

1 here is every reason why a right 
profit should be had, for with the re 
turn of sufficient production, prices 
are sure to drop, leaving high priced 
goods on hand on which you will lose 
money. It is your duty to guard 
against misfortune that may overtake 
you and, while we sometimes feel that 
certain manufacturers are ge tt ing  too 
much profit, it is a fact that  the very 
high prices prevent many people from 
buying that for which they might not 
be able to pay.

I his is very clearly shown in the 
lumber business, prices of which are 
so high that building for ren ting  p u r 
poses is almost out of the question 
Manufacturers of lumber cannot pro- 
duce fast enough to supply the de
mand and, were it not for the exceed
ingly high price, many people would 
a ttempt to build homes, which would 
only tend to divide the available sup
ply and hundreds of half finished 
buildings would be the result.  H igh  
prices tend to cut off house building 
leaving the supply of material for 
factories, which, after all, is needed in 
order that there may be g rea ter  p ro 
duction.

I he scarcity of homes in the cities 
will tend to the re turn  to farms of 
many farmers who are now living in 
cities. I his will also produce more 
food tending to reduce the price, so 
that in justice to your business it 
would be wise to so a rrange  your sell
ing price that you will not  need to 
guess at what you are doing.

J. M. Bothwell, Sec’y,

mailto:1.85@1.90
mailto:3.50@3.60
mailto:4.25@4.50
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Gabby Gleanings From Grand Rap
ids.

G ran d  Rapids,  March 30— Graham  
Roys, the ve teran  whip salesman, died 
at B u t te rw orth  hospital Sunday and 
was buried W ednesday  in Garfield 
cemetery.  H e  was 84 years old and 
had traveled out  of Grand Rapids 
for more than forty years.  Up to 
about  a dozen years ago he covered 
his trade by wagon, calling on every 
c rossroads m erchan t  in Michigan and 
N orthe rn  Indiana. He was the soul 
of honor. He never spoke an un
kind word, nor did an unworthy act. 
In middle age he married a widow 
with two children and reared them 
with a father 's  care. He was the 
father of two children by this m ar
riage—a daughter  and a son. Harvey  
C. Roys, who is now professor in the 
University  of Nankin, China. Since 
the death of his wife he has been very 
lonely, but he was cheerful to the last, 
despite partial deafness and the other 
infirmities which accompany old age. 
T he  news of his death will cause a 
feeling of sadness in m any  hearts  in 
the Middle W est where Graham Roys 
traveled so m any  years and came to 
be highly regarded because of his in
nate goodness of heart,  gentleness, 
modesty , strict  honesty and happy 
disposition.

The Allegan Milling Co. is in the 
m arke t  for a traveling salesman to 
cover the retail grocery  and bakery 
trade of W este rn  Michigan.

Charles E. Baker,  who recently  sold 
both  of his drug stores in Battle 
Creek, spent Sunday in Grand R ap
ids as the guest of his b rother,  Clar
ence Baker.  H e  insists that  he is out 
of the drug business for good, having 
recently identified himself with a new
ly-organized m ortgage  loan company 
in the Cereal City and also a very 
energetic housing organization.

Ed. Van Ostrand, who sells bank
ing supplies for a Cleveland house, 
has moved his family from Grand 
Rapids to Allegan, where he was long 
engaged in the retail  d rug business.

The new landlord of the Sherm an 
House, at Allegan, closed his dining 
room Saturday night and announces 
that he will retire from the hotel a l
together as soon as his successor puts 
in an appearance.

Douglas Malloch, who was a con
tr ibutor to the T radesm an for many 
years when employed on the staff of 
the Muskegon Chronicle, is now the 
most popular public lecturer on the 
American stage. As traveling corre
spondent. editorial wri ter  and poet of 
the American Lum berm an (.Chicago), 
he won fame enough to satisfy the 
average man; but the height of his 
ambition was to become the leading 
light on the lecture p latform  of Am eri
ca—and now that  ambition has been 
realized. Mr. Malloch delivered his 
famous lecture on “Seven Sins of 
Business” more than 200 times last 
year and he has urgen t  calls for more 
than 300 dates during 1920. A singu
lar and significant feature of the situ
ation is that more than 100 calls come 
from organizations and societies 
which have heard him before and 
think so well of his topic and his 
method of presenting  it tha t  they seek 
its repetit ion without a change in a 
word or inflection. Mr. Malloch’s 
career as a public lecturer is exceeded 
only by Russell  H. Con well, of Ph il
adelphia, whose “Acres of D iam onds” 
has been heard by nearly every man, 
woman and child in the country.

Hartwell  B. W ilcox one of the most 
widely known of Michigan traveling 
salesmen, died suddenly in Lansing 
recently, probably as the result  of 
complications aris ing from injuries re 
ceived in an automobile  accident 
about eleven years ago. Two Grand 
Rapids physicians conducted an au
topsy, but the cause of death will not 
be determined until the conclusion of 
a pathological examination to be made 
later. He was a m em ber of Valley 
City lodge. No. 86, F. & A. M., De 
W it t  Clinton consistory and Saladin 
temple. Mr. Wilcox was identified 
with the United Commercial Travelers

and the T rave le rs’ Protective  associa
tion, being active in the in teres ts  of 
the former organization. Mr. W il
cox was born at  St. Louis,  Mich., in 
1882 and resided in Grand Rapids for 
twelve years,  being employed by Nel
son, Baker & Co. of Detroit .  He is
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Hartwell B. Wilcox.
survived by a widow. Deceased was 
everywhere  regarded as one of 
na tu re ’s noblemen. He had many 
friends and few enemies. His death 
is a great  loss to the f ratern ity  he 
honored.

B. B. Cushman, Manager of the 
National Grocer Company, Detroit ,  
who came close to the door of death 
during a very serious illness recently, 
is recuperat ing  in Florida. He is still 
very weak.

E dward Kruisenga. Manager of the 
Grand Rapids branch of the National 
Grocer Company, was elected a direc
to r  of the National Grocer Company 
at the ennual meeting, in place of M.

I B. V. D.
Hallmark—Harvard
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D. Elgin, retired. Mr. Kruisenga is- 
naturally greatly  pleased over this 
recognition of his s tanding with his 
house.

L. E. Richards has engaged in the 
grocery business at 445 Bridge street. 
The National Grocer Company fur
nished the stock.

Edward D. Beebe, formerly en
gaged in the d rug business at Ovid, 
was engaged to cover the trade in 
the following towns for the Hazeltine 
& Perking D rug  Co: Flint,  Pontiac, 
Fenton, Chesaning, Linden, Owosso, 
Holly, Battle Creek and St. Charles.

G. W . Williams has opened a g roc
ery store at 639 South Division 
avenue. The National Grocer Com
pany furnished the stock.

H ow ard  Musselman, M anager of 
the Traverse  City branch of the N a
tional Grocer Company, was in town 
yesterday.

Tracy  Hobbs has sold his confec
tionery stock a t  425 Bridge s treet to 
F. W. McNeal.

Gavin Ritchie & Sons, of Battle 
Creek, have been appointed Willys 
light dealers for tha t  vicinity. J. G. 
Davenport will have charge of the 
farm lighting department,  with head
quarters  a t  110 South avenue. The 
3L’s Electric  Co., at T raverse  City, 
has been appointed Willys l ight deal
ers for Grand Traverse  and Leelanau 
counties. This  firm is composed of 
Messrs.  Love, Longnecker and L ou
don, all of whom  are well known in 
the electrical business in W este rn  
Michigan. W. Robinson, of Scottville 
has been appointed Willys light deal
er for Mason county. Mr. Robinson 
has been engaged in the automobile  
business for several years and is very 
well-known by everyone in Mason 
county.

Edw. A. Mechling has engaged in 
the g rocery  business at Burton. The 
W orden  Grocery Company supplied 
the stock.

Joseph A. Po tts ,  formerly engaged 
in the g rocery  business a t  1009 Kala
mazoo avenue, has re-engaged in the

grocery business at 1159 Kalamazoo 
avenue. The W orden  Grocer Com
pany furnished the stock.

John D. Case has opened a grocery 
store a t  DeWitt .  The stock was fur
nished by the W orden  Grocer C om 
pany.

I he W atson-H iggins  Milling Co. 
has sold 50,000 bushels of rye to go 
to Holland, Belgium and Germany. 
The grain going to the latter country 
was not sold direct.

Items From the Cloverland of Mich
igan.

Sault 4 Ste Marie, March 30— Capt. 
Richard'  Ballensinger, the popular 
meat merchant, has one of the finest 
Eas te r  window displays in his m ar 
ket and is receiving many favorable 
comments on his artistic taste.  The 
Captain smiles occasionally and ad
mits that his good wife had som e
thing to do with the planning.

The  many friends of John  Barton, 
the well known plumber, regre t  to 
learn that he is going to Marysville 
to engage in the plumbing business 
with his brother,  Herbert .  The local 
stock here is being disposed of or be
ing transferred. -

Airs. Fred H oldsw orth  and Mrs. 
Boyer opened a mill inery store at 
Brimley last week.

Sometimes a man goes in the right 
direction when he follows his inclin
ation.

I t  takes Calumet to show us how 
to do things. The business men there 
got  together  a short  time ago and 
organized a company to manufacture 
garments .  Local subscriptions were 
started, but it has since been taken 
over by a few copper country  busi
ness men who have agreed to furnish 
the necessary capital Minor details 
of the transaction will be perfected in 
a few days.

A large shoe factory, a branch of 
one of the largest shoe m anufactur
ing plants in the Northwest,  is a pos
sibility for Calumet.  A represen ta
tive of the company will be there 
within a few weeks to look over the

ground and make a general survey 
of the district and, if the report  of 
his observations is favorable, steps 
toward  securing a factory site will be 
taken before midsummer.

The average m an ’s suspicion of 
others is due to the fact of his inti
mate acquaintance of himself.

J. D. Errikson, the live wire m e r 
chant of Allenville, feels very # opti
mistic for the future and may order 
a car of nutmegs to use in connection 
with car of fords en route for the 
spring rush. Business has been good 
all winter and, with the good roads 
movement,  Allenville will be put on 
the map as one of the good towns.

Philip Luepnetz, proprietor of the 
hotel at Moran, has opened a first 
class garage in connection to his pool 
room and soft drink parlors;  also a 
complete  line of candies and cigars. 
The boys will make no mistake on 

paying their election bets this year, 
as his stock of election cigars is en- 
routc and will be there in ample time.

H en ry  Marneau, one of St. Ignace’s 
thrifty merchants, has sold his ford 
car and is in the m arket  for something 
larger to handle his increasing busi
ness.

There  never was more talk  about 
liquor and less liquor than at the pres
ent time.

George Comb, for the past twenty 
years master  mechanic of the Mich
igan Northe rn  Pow er Co., has resign
ed to take a long needed rest  and will 
leave in the near future with his wife 
for the Southern climate. Mrs. Comb 
has been in delicate health for the 
past few years.

The ferry Algoma started on Sat
urday, making schedule trips between 
the two Soos. W ith the quarantine 
removed, there will be much more ac
tivity in business circles.

T he  opening cf the auto show on 
Friday and Saturday by the Soo Ma
chine and Auto Co. was a grand suc
cess. Despite the nasty weather on 
F riday, the place was filled with visi
tors and on Saturday night the Nor-

7

dyke orchestra  furnished the music 
lor dancing in the large show room  
which had been fitted up for the pu r
pose, large floral designs from the 
( ivie and Commercial Association and 
others were presented and the com 
pany has every reason to feel proud 
of the success it has made since its 
organization a few years ago. It now 
has the finest and largest garage and 
salesroom in Cloverland and the show 
was well worthy of a town a dozen 
times the size of this city. There  
was a booth at one end of the build
ing presided over by two good look
ing ladies collecting 1920 Automobile 
Club dues, with Charles H ass  as walk
ing boss leading all eligible applicants 
to the altar.

A. H. Eddy, proprietor of the Soo’s 
big grocery and meat m arke t  with 
five branch stores here announces this 
week that  all of his business is for 
sale and that after many years of suc
cess he is ready to retire.  This is a 
big surprise to the community, as the 
Eddy store is one of the Soo’s d raw
ing cards and the pride of the city, 
which is greatly  admired by the 
scores of visitors from larger cities.

One of the m ost active of the o u t 
door sports is that  of running around 
trying to borrow  enough money to 
pay the income tax.

William G. Tapert.

The  Esteem  is Mutual.
Saginaw, March 25— Because we ap

preciate the courtesy you have always 
shown our organization through the 
columns of the Michigan Tradesman, 
Saginaw Council, on motion of L. M. 
Steward, voted that I write you a 
letter expressing that appreciation. 
We feel that the T radesm an is our 
friend and, in turn, we are its friends.

C. A. Fitts,
Secretary and Treasurer.

Don’t dally with your purpose. Not 
many things indifferently, but one 
thing supremely.

7Jfe
bu t is t¿Xm

¿  M o lM o t o *  C o a t

Our new 1920 spring model Tourist motor coat is making a great hit 

with dealers. Every car owner needs one for working about his machine 

and for driving. Very stylish lines, belted with large bronze finish brass 

buckle, roomy, comfortable, long lapels, can be buttoned snug about neck. 

Made of medium weight khaki, olive green shade. A  great value at the 

price we are now quoting. Write or wire for sample and prices at once.

MICHIGAN MOTOR GARMENT COMPANY
GREENVILLE, MICH.

F A C T O R IE S  a t G reenv ille , M ich .; Carson C ity , M ich .; L ow e ll, M ich .; Lakev iew , M ich.

B R A N C H E S : 405 L ex in g to n  A ve ., New Y o rk ; 615 Locus t S t., Des Moines, la . ;  1016 
M edinah B ldg ., C hicago; 222 M arion  B u ild in g , C leve land; 147 D w ig h t S t., S p ring fie ld , 
M ass.; 45 N. T h ird  S t., P h ila d e lp h ia ; 3425 A sh land  A ve., In d ia n a po lis ; M ayer B lda 
M ilw aukee , W is .

Makers of the famous 
Outerall one piece work 
and play garments.
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FOOL TALK ABOUT FARMERS.
A fan n er  for governor?
Yes, why not? W’e have lawyer 

governors ,  business men governors ,  
schoolmasters  and what  not. W hy 
not a genuine, dyed in the wool fa rm 
er.' Michigan has had several fa rm 
er governors  in the  past, so that  a n 
o ther  one now would not be a novel
ty, hut it can scarcely he said that 
these men were made governors  of 
the Sta te  because they  were farmers, 
nor  is it likely that  we shall elect a 
man to head the Sta te  ticket because 
of his vocation.

One man decries the desires of 
many that we choose this  year  a mili
tary  man for President, hence he sees 
danger  in the choosing of Leonard 
\ \  ood. \ \  hv not have a farmer for 
President?  That would he something 
like: would please all the agr icu ltu r
alists and give the farm ers for once 
a representative  in the presidential 
chair, which has never been granted  
to the landholders of the United 
States.

There  can be no denying that  fa rm 
ers, as a class, are am ong our best  
and most substantial  citizens. The 
liberties of America were wrung from 
the m other  country by the yeomenry 
of our fields and forests in the days 
of the Revolution.

Coming down to the later struggle 
known as the Civil W ar,  a large part  
of the Union a rmy was composed of 
til lers of the soil and the farm boys 
proved their mettle  on many a hotly  
contested field of that great struggle. 
In the Spanish war a goodly repre 
sentation of rural sons met and de
feated the haughty  dons of old Castile, 
and we all m ust admit that  the A m er
ican farmer boy is second to none 
in the ranks of our fighters, whether 
he wears the Union blue or the khaki 
of more recent days.

Furthermore ,  the farmer stands as 
the bulwark of Republican institu
tions, the one great  conservative ele
ment in the National life that  is un 
contaminated by anti-Americans. No 
tra i to r  to the flag is found in their 
ranks. Agriculture feeds the N a
tion: agirculture hacks the a rmy and 
navy: agriculture  stands behind all 
great  efforts for the be tte rm ent of 
the world, boosting for be tte r  gov
ernment,  be tte r  social leadership, be t
ter home lives, be tte r  schools and 
purer religious life.

Then why not a fa rm er for P res i 
dent and a farmer for Governor?

Michigan has a fa rm er candidate 
for the governship in the person of 
Milo D. Campbell, who made a good 
record in the Legislature and earned 
the everlasting grati tude of the in
suring public by bringing the stock 
fire insurance monopoly to its knees, 
while State  Insurance Commissioner 
under Pingree. Unfortunate ly,  Mr. 
Campbell announced his hearty  ap
proval of collection bargaining, which 
is the fetish of labor union conspira
tors, a long with its twin infamy, the 
closed shop. These two unAmerican 
institutions are inseparable, because 
one is impotent without the other. 
Much as the Tradesm an finds to com 
mend in the career of Mr. Campbell,  
it cannot overlook or condone his 
espousal of this  unfair  and vicious

feature of the worst element we have 
to contend with in America to-day.

Michigan also has a candidate of 
the business men in the persons of 
Cassius L. Glasgow, who also made 
a good record in the Legislature and 
served the people with singular fidel
ity during his long te rm  of service 
on the Michigan Railway Commis
sion. M r. Glasgow would make an 
ideal Governor because he would be 
absolute ly impartial in his decisions 
and generous in his judgments.  Mr. 
Glasgow stands for good business, 
whether applied to merchandising, 
farming, hanking or any o ther line of 
human endeavor. He would give 
Michigan the fairest, cleanest  and 
most economical administration she 
has ever had. because he would not 
know how to do otherwise.

If the people should decide that 
t h e y  want a business man for Gov
ernor, they would not have to look 
further than  the Glasgow hardware 
store at Nashville.

There  is something higher and no
bler than a m an’s vocation to recom 
mend him to the highest office in the 
gift of the State or  Nation.

W e  do not want a farmer adminis
tration of our National government,  
neither is it desirable to have a farm 
er Governor and State  Legislature. 
The writer  of this is not carrying 
a club for the ruralite. neither is he 
booming a military man for either 
place in State and Nation.

About the wors t  th ing  that can be 
said of General W ood is tha t  he is 
a military man, and the American 
people are very much sated with mil
itarism at the present time. W e do 
not want a military man for P resi
dent. any more than we are pining for 
a farmer to fill that  important office.

It would be the height of folly to 
advocate  placing ano ther  schoolmas
ter at the head of the Nation. One 
trial has been sufficient to sate the 
public stomach with that sort  of 
thing. Then why this outburst  against 
the farmer and army man?

W e have no antipathy against e ith
er one, no more than we have against 
the lumberman, the merchant, the 
steel manufacturer  or the workman 
in the mines and factories of the 
country. I t  is not meet that  we 
should look to the farm or to the 
a rm y  for our candidate. Neither 
ought we to go among the Wall 
Street m anipulators or am ong the 
pawnbrokers  and landlords for the 
man we seek for the presidency.

At one time a certain naval officer, 
who won laurels at Manilla Bay, was 
a lm ost  asked to take the presidency 
because of his winning a naval battle,  
l ie  was not pressed, however, by 
e ither party  and, finally, his deeds 
subsided to a memory, which was 
be tte r  than to boost a man to high 
civil position because of a single act 
of pra iseworthy heroism.

It is not meet to seek a Governor 
or  a President because of the voca
tion which the man follow's; that 
would be placing business above pe r
sonal character.  A business man 
m ight do for chief executive of this 
g reat  Nation. A man whose life has 
run in mili tary channels m ight be 
every way suitable for President  of

the United State: and again a farmer, 
rugged and honest as so many of 
them are, should not be barred be
cause of his vocation.

The gist of the whole m atter  lies 
in this, that the one chosen as a 
servant to represent the great Am er
ican Nation in the executive chair at 
W ashington, as well as the chair of 
state at Lansing, should be, above all 
things a man. W hatever his voca
tion, if the person chosen fills the 
hill, and is every inch a man, he is the 
one who should represent us. We 
have suffered too much from dream 
ers and theorists. We need hard 
headed men like Cleveland and 
Roosevelt—men who look situations 
squarely in the face and act with 
judgment and fairness: men who are 
willing to give and take: men whose 
visions are so broad that they are 
willing to concede that o ther men 
may sometimes he right in their judg
ments,  even though those opinions 
are not in accord with the distorted 
views of the narrow minded autocrat 
who assumes untenable positions and 
holds fast to them with the tenacity 
of a bulldog, while the w’orld is seeth
ing with anarchy and unrest . There  
never was a time when America and 
the w'orld needed big minded men as 
now. There  never was a time when 
school teachers and arrogan t  single 
minded theorists were at such a dis
count as at present.

The same condition applies to the 
Governorship. W e have had a Gov
ernor for the past four years who 
was a joke—a bitter joke for all con
cerned. He is no more fit to be Gov
ernor than the writer is to be the 
Pope of Rome. He made his bed 
with the worst elements of the Re
publican party  in every community. 
Many of his appointments were in 
keeping with ability and environment. 
Because he is a cheap politician and 
has no more vision than a tadpole, 
his gubernatorial  career has been a 
stench in the nostrils of all decent 
men. T hank  God his term of office 
is nearly ended.

IF WE RUN OUT OF WHEAT.
Prof. P. \ \ . Claassen, of Cornell 

1 niversity, recently called attention 
to a hitherto  neglected source of 
food, viz., the common cat-tail of our 
marshes, says the Scientific Am er
ican. It  appears that the Indians 
made flour from the root stalks of 
the cat-tail, but for some reason 
white men did not adopt this item of 
the Indian dietary as they did maize 
and potatoes.

There  are thousands of acres of 
cat-tail marshes in the United States. 
Prof. Classen finds that  an acre of 
cat-tails yield a total dry weight of 
rhizomes amounting to about 10,300 
pounds. From  this it is possible to 
obtain 5,500 pounds of flour. The 
flour is found on analysis to contain 
approximately  the same amount of 
protein as rice and corn flours, but 
the ash content approximates that  
found in potato, cassava, and dasheen 
flours.

Cat-tail  flour has proved satisfac
tory  as a part  substi tute  for wheat 
flour in baking, and a complete sub
stitu te for cornstarch in puddings.
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KNIT GOODS MARKET SPOTTY.
The knit goods situation is without 

much change. Sellers are willing to 
continue their waiting policy, in some 
instances because they are sold up 
and in o thers  because they recognize 
the futil ity of a ttem pting  to force the 
market.  There  is considerable vari- 
ation in condit ions surrounding vari
ous sorts  of knit  goods,  from the 
strength  in balbriggan underwear to 
the slackness in silk hosiery.

Underwear mill agents feel inde
pendent for the cu rren t  spring sea
son, and m any of them  have satis
factory fall orders  already on their 
books. There  are evidences of re
turning interest,  which taken in con
junction with the trad e ’s belief that 
mills’ capacity to produce is restr ict
ed, gives body to sellers’ optimism. 
Deliveries, as noted in the past, are 
still considerably behind.

I here has been a turn for the bet
ter in staple cotton hosiery. Mill 
agents believe that  distributors over
estimated the consum ers’ 'Willingness 
and desire to buy stockings at above 
50c per pair retail, and underestimat
ed consumer demand for the cheaper 
sorts. T here  has consequently  been 
a reaction from these two extremes. 
T he  first phase was the slump in silk 
and mercerized goods,  and the second 
is the re tu rn  of demand to some of the 
old staple num bers of cotton hosiery.

Manufacturers  of silk and mercer
ized goods have been scrupulous in 
ge tt ing  out deliveries promptly. A 
market slump so often provides temp
tat ion to the buyer to cancel that 
mills are careful to give no pretext. 
As a m at te r  of fact selling agents 
state  that few, if any, difficulties have 
been encountered  during  the last few 
weeks a long this line.

An example of a manufacturer  com
ing up to schedule is told by a buy
er  who contracted  for several thou
sand dozen silk hose last November 
to be delivered by March. The manu
facturer at first discouraged the buy
er from believing that  he would get 
the goods when expected and the 
early deliveries were scant and de
layed. T hey  have since been speeded 
up and the con tract  was completed 
on time.

The two ou tstand ing  outcasts 
the world war are William Hohen- 
zoellern and W oodrow  Wilson. Both 
have been repudiated by their people 
and have no longer any standing in 
their respective countries. Deserted 
by their former friends; detested for 
their bad judgm ent and narrow' vision: 
repudiated by their  associates and 
suspected of being mentally unsound, 
they both stand in the position o: 
Ishmaelites in the eyes of the world, 
with their hands raised against every 
o ther m an ’s hands—victims of their 
ow'n pride and perfidy. William could 
have won undying fame by leading 
his people into the paths of peace 
W oodrow  could have placed his name 
high in the temple of fame by listen 
ing to the advice of his friends, instead 
of yielding to the pride of the pett i
coat. Both failed to pursue the pain 
of duty and now find themselves 
relegated in the scrap heap of obliqu
ity  and oblivion.
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Tendency of the Shoe Market For 
1920.

These are very t ry ing  ami uncer
tain times for all of us. Prices are 
high, deliveries uncertain, interest  
ra tes high. It is requiring more and 
more money to handle your individ
ual businesses—your custom ers are 
dissatisfied, both  on account  of your 
inability to give them  the m erchan
dise which they want  and also the 
prices which you m ust  ask. and you 
all know you m ust  ask still higher 
prices, as you have already purchas
ed merchandise at higher prices than 
you are now asking for the same a r 
ticle. Therefore,  the question you 
m ust  answer is: “Are the present  
prices of shoes justified and, if so, 
how long will they remain at their 
present  high level, and will they go 
higher?” All of these questions can 
be answered by you m ost emphatic 
ally in the affirmative, but in analyz
ing the price situation at this time 
you cannot argue that  because one 
commodity e ither advances or de
clines that  ano ther  will do likewise. 
Each commodity must be considered 
separately and the conditions under
lying that particular commodity care
fully analyzed before you decide it 
will advance or decline in price.

Sum m ing  up, the high prices of 
shoes in the United Sta tes have re 
sulted from unavoidable causes. Cat
tle and goat herds were destroyed 
in Europe during the war, population 
has increased while the live animals 
have decreased. If a start  were 
made to-day it would take years to 
overcome this situation. America is 
dependent for a large percentage of 
its hides on Europe, where prices 
have advanced 500 per cent. O ur  only 
relief is a Russia rehabili tated and 
cattle herds all over the world re 
built. P resen t  labor prices, with a 
decreased production and an exorbi
tant buying demand, mean high 
prices, with no relief in sight. Prices 
cannot go lower until all these con
ditions have been overcome, until the 
supply of cattle has been produced 
in proport ion  to our  increased popu
lation, which means years.  On the 
o ther hand, prices m ust  go higher, as 
no branch of the leather and shoe 
industry has yet m arke ted  their goods 
on a replacement basis. The m ate r 
ials in a shoe constitute about 62 per 
cent, of the cost  of a pair of shoes. 
These have advanced 400 per cent. 
Labor, overhead expense, etc., con
sti tuting the remaining 38 per cent., 
have advanced from 90 to 150 per 
cent., which make the average fac
to ry  advance about  300 per cent., 
whereas the average advance in shoes 
has been about 200 per cent. The 
raw material m arke ts  in the past 
th ir ty  days have advanced—cow hides

about 10 cents per pound,goatskins 
about 15 per cent. There  is no p ros
pect of a cheaper labor cost. Shoes 
made on this new cost basis are not 
yet on the market,  as it takes on an 
average of six m onths for a raw m a
terial price to be reflected in the re 
tail cost, and when they arrive their 
price will be higher.

In this situation there are two 
things which you can do to help out:

1. Purchase  shoes of a conserva
tive style. Never before have Am eri
can women demanded so many rapid 
style changes, all of which has a 
heavy bearing upon the cost  of shoes. 
Fo r  1920 the manufacturers are show
ing very few new styles, and will not 
unless the retailers force them  to do 
it. Most m anufacturers  are sold for 
m onths ahead and, under such condi
tions, are not  anxious to put in new 
styles which mean new lasts and ad
ditional expense. The  French “stage” 
last, which appeared last fall, only 
lasted for a few weeks, and proves 
how expensive it is, e ither from the 
re ta ilers’ or the m anufacturers’ stand
point, to a ttem pt to cater to such 
“freak” styles under present condi
tions. Most wom en’s lines are show
ing cloth tops in boots, as there is 
now a difference of about $2.00 per 
pair between an all-leather boot and 
a cloth top boot,  but even at this dif
ference they are not selling readily 
to the consumer. Low cuts, especial
ly oxfords,  are very strong, and on 
account of the price, as compared 
with boots,  will be big sellers for fall 
and winter. In m en’s lines there is 
noth ing new except a dark brown 
glazed horse, as a substi tute  for the 
dark brown kid shoes which have 
been so popular.  These shoes can 
sell from three to four dollars cheaper 
than the brown kid. Otherwise there 
will be practically noth ing  in new 
styles showm for the fall of 1920, and 
the reta ilers can help to keep down 
prices by confining their orders to 
the present  styles and not demanding 
any extreme styles, at least while 
business remains at its present high 
volume and the present high level of 
prices.

2. By buying closer to your home 
market you can cut down your in
vestment,  turn your stock oftener, in
sure quicker and more prom pt deliv
eries, and be in position to get in 
closer touch with the goods which 
you will need to reorder. Place your 
orders  as far ahead as you can legiti
mately, without speculating, as the 
business of this  country  cannot be 
manufactured  or shipped on a spot 
basis. You are going to have a big 
business this fall and, therefore, must 
be prepared  for same with suitable 
merchandise.

M ost shoe lines are now sending

Shoes that sell winter and summer are a mighty 
profitable line to handle.

The BERTSCH GOODYEAR WELT 
SHOE LINE is about the best your 
money can buy.

Here is a line that is an all year round seller, 
wtth extra quality and extra value throughout.

We have always striven to make them the best 
that money can buy, and our increased business 
is proof of what we have accomplished.

For building up your trade and holding it  you 
won't find a better line on the market. OTHER 
DEALERS ARE MAKING FRIENDS AND PROFIT 
WITH THESE SHOES— WHY NOT YOU?

H e rold-B ertsch  S h o e  C o .
Manufacturers of Serviceable Footwear GRAND’RAPIDS, MICH.

H O O D  R U BB E R  P R O D U C T S  C O ., Inc.

BULLSEYE B O O T
(PRESSURE CURE)

IN STOCK
Red or Black Gum Upper

Tough gray sole joined by Hood 
Tire process to high grade upper

LONG W EA R

Men’s Bullseye Black or Red Short B o o t .....................................  $4.00
Boys’ Bullseye Black or Red Short B oot.......................................  3.30
Yonths’ Bullseye Black or Red Short Boot...................................  2.45

SEND IN YOUR ORDER TO-DAY

Shipped Same Day as Received

H O O D  R U B B E R  P R O D U C T S  C O ., In c .
M I C H I G A NG R A N D  R A P I D S ,
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their salesmen out with their fall 
lines. Many merchants, weary of 
carrying such a heavy financial load 
as they have during 1919, have de
cided not to buy early again this sea
son, but let me urge you m ost  s t rong
ly to cover your legitimate fall and 
winter requirements N O W , because:

1. Prices are not  now on a re 
placement basis. If  you buy now at 
the beginning of the trip you will find 
prices still the same or only a m oder
ate advance over last season. As 
soon as each manufacturer  accepts 
orders  to cut up the leather that these 
prices are based on he will have to 
advance prices as he already owns 
high priced leather. There  is no 
prospect of this leather declining, but 
based on to-day’s prices of hides, it 
will go still higher.

2- If  you don’t order now you will 
not get deliveries later on. W e have 
seen that production has been curta il 
ed, with every prospect that  it will not 
care for even a normal buying de
mand during 1920, let alone the p res
ent demands. The first week’s busi
ness done by our southern travelers 
showed an increase of 500 per cent, 
over the same week last year. These 
Southern m erchants  are buying fully 
alive to the situation and realize that 
by buying now they are not  only 
buying cheaper but  are insuring them 
selves the merchandise will be on 
hand in time for their fall business, 
without any additional financial load 
to themselves.

3. W ith  labor fully employed at 
high prices and with every prospect of 
a big crop, br inging big prices both 
in this country  and in Europe (regard 
less of the rate  of exchange),  your 
fall business will be enormous. In 
sure yourself your full share by buy
ing your fall merchandise now before 
it is too late.

There  are two lines closely related 
with shoes which are going to be even 
more scarce during 1920 than during 
1919:

Felts.  The shortage in felts is 
caused primarily by the fact that there 
are only a few manufacturers  of felt 
cloth in the United States making felt 
for manufacturing felt slippers. In 
addit ion to this there has been an 
enormous increase in the demand for 
felt slippers as the price of leather 
slippers has steadily advanced. Every  
handler of left slippers will be sold up 
within the nex t  th ir ty  days if not al
ready and if you have not yet covered 
your fall requirements in this line you 
should do so at once with some re
sponsible house whom you can ab
solutely depend on for delivery, as 
deliveries will be even more slow and 
uncertain than they were during 1919.

Rubbers.  The  mills have a llotted 
practically the same quantities for 
1920 as for 1919, as they claim that  
under present labor conditions it will 
be impossible for them  to increase 
their output  any. In fact, it is very 
doubtful if they can maintain their 
1919 output.  Practically  every jo b 
ber of rubber footwear will be sold up 
on his a llotment some time during 
February,  as the advanced business 
on this line has been enormous, due 
to the early and severe winter  weather 
which they have had all over the en
tire United Sta tes this  season. I t  is

therefore, necessary for you to anti
cipate your entire winter require
ments a t  once and place them  with 
some jobber on whom you can de
pend upon delivering the goods.

It  is the fashion now to talk 
“gloom ”—the most often heard a rgu
m ent being all great  wars were fol
lowed by disaster.  Experience shows, 
a lthough the past war gloom has 
worked its chain of fright for a cer
tain time, after each war it has taken 
to its heels as soon as the people 
s tarted  acting instead of brooding. 
I t  is in teres ting  to note that  in the 
presence of the threa tened evils of 
to-day, such as radicalism, labor un
rest, high prices and speculation, we 
are unnecessarily  cringing before the 
same ghosts that arose and went their 
way between 1860 and 1877.

The business outlook for 1920 is 
m ost  optimistic. The two great  un
solved questions to-day. are the rail
road situation and the Peace Treaty,  
but present reports  indicate both will 
be worked out this month. As soon 
as these are out of the way this  coun
t ry  will settle into a stride that  will 
carry  business beyond the expecta
tions of any of us. This  is especially 
true in your terr i tory.  The average 
income of farm families in the United 
States in 1919 is estimated at $4,000, 
as compared with an estimation of ap
proximately $1,500 for all families.

As long as labor is paid the p res
ent wage, as long as the farmer is 
producing record crops at high prices, 
so long we 'w il l  have a continued era 
of prosperi ty  and heavy buying, es
pecially in this great  agricultural belt. 
If you are to share in it you must 
be prepared with suitable stocks of 
merchandise to meet the heavy de
mands of your customers. This is 
not a time for fear or pessimism. Shoe 
prices cannot — until  fuundamental 
conditions change radically—go low
er, but must go higher to even meet 
to-day’s replacement cost. Stocks of 
footwear in the hands of wholesalers 
and retailers are low. Plan for the 
future with confidence. Be sure your 
requirements are placed with some 
responsible m anufacturer  before it is 
too late. The retail trade will have 
more trouble  with deficient stocks 
than over-stocks of goods.

Glenn C. W harton .

Avoid temptation, through fear you 
may not  w ithstand it.

HONOBBtLT 
SH O ES I

Bell Phone 596 Cits. Phone 61366

Lynch Brothers 
Sales Co.

Special Sale Experts
Expert Advertising 

Expert Merchandising

269-210-211 Murray B i-g  
G RAND RAPIDS. MICHIGAN
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TANNERS m o  SHOE MANUFACTURERS

A  B ig  N e w s p a p e r C am paign
is making H irth  K rause more mileage shoes the 
state’s fastest selling shoes.
G et in on this now. Phone, w ire or write.

Hirth'Kriuse
Shoemakers For th ree  G e n e ra t io n s

Shoes
TANNERS SHOE MANUFACTURERS

The Man Who Wears an R.K.L 
Dress Shoe

enjoys the distinction of having all that is new 
in shoe style, combined with that wonderful feel
ing of comfort that goes with good fitting foot
wear.

Are you, Mr. Shoe Retailer, prepared to meet 
this demand? Is your stock of men’s fine dress 
shoes complete? Are you ready for this man 
when he calls? If not you’d better get busy and 
connect with our in-stock department, and secure 
some of our fast selling styles.

Send for samples, or ask our salesman to show 
you our in-stock oxfords; they’re the best yet.

RINDGE, KALMBACH, LOGIE CO.
10 to 22 Ionia A ve. N . W .

GRAND RAPIDS, MICHIGAN
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The Industrial and Economic Unrest 
of To-day.

T here  is a tide in the affairs of 
nations,  as of men. Taken at the 
nood. Shakespeare assures us, this 
tide leads on to fortune. Neglected 
or unrecognized, "all the voyage is 
hound in shallows and in miseries ” 
and constant  effort fails to achieve 
the result which was within easy 
reach in the hour of advantage. 
W orse  yet, the chance m ay he seized 
hy another m ore  alert and the a d 
vantage turned against ou r  nation.

i lie Lnited  States,  it seems to me, 
is facing one of the great  emergencies 
of its history. Two years ago we 
confronted ano ther—a situation which 
we all agreed was the most serious 
since the Civil War. Though wholly 
unprepared, we had taken up arms 
against Germ any in defense of our 
national honor and the safety of our 
citizens. W e had upset tradition by 
enacting a universal service law. W'e 
had launched a colossal p rogram  of 
a rm y and navy expansion, of ship
building and big gun making. W'e 
had oversubscribed two huge Liberty 
loans. All along the line we had sur
prised ourselves and amazed the world 
by  file vigor and deadly earnestness 
of our response—the people’s response 
— to all the demands put upon us.

l e t  we had serious misgivings. 
Our  experience in business organiza
tion and our knowledge of govern
ment red tape and delay in forward
ing undertakings, told us that the m a
chinery for carry ing out these tasks 
could not be improvised quickly 
enough even by the master  executives 
of the country.  There  was grave 
danger that our  allies would he over
whelmed by weight of num bers be
fore we could make our aid effective 
—could transform  our untrained mil
lions and our peace-time resources 
into fighting units  and rush them to 
France.

\ o u  all know how we rose to the 
occasion. F rom  Chateau-Thierry  to 
the A rgonne—our aid was evervwhere 
decisive. The power of the German 
war machine was broken— smashed 
forever by demonstra t ion  that  the 
highly trained levies of an autocracy 
were no match for the citizen soldiers 
of a republic when their patr iotism 
was aroused and their country  a unit 
behind them.

. Fo r  it was unity  of purpose, of 
vision and understanding of the things 
at stake which made our people in
vincible and our armies irresistible in 
attack. There  were those am ong us 
whose knowledge of American insti
tutions was new and imperfect.  But 
the flaming faith of our  American 
citizens in the r ighteousness of our 
cause kindled the same uncom pro
mising spirit in millions of for
eign-born folk in our land whose con
ception of Am erica’s mission and 
meaning had, before, been vague and 
formless.

America—democracy—an ideal—all 
were in danger. No sacrifice was too 
great  in such a cause. F o r  the first 
time since our g reat  immigration be
gan, we were a united people. E very
one — soldier, farmer, professional 
man, mechanic, laborer, merchant, 
m anufacturer  — everyone was an 
American first.

So the emergency was met and vic
to ry  was won by American solidarity 
and American devotion to a cause 
I t  was made clear tha t  social, politi
cal, and economic differences in the

United States m ust go into the scrap 
heap—perhaps it is more correct to 
say cold s torage—whenever the real 
interests of the country  are th rea ten 
ed and the facts at issue understood 
by all our peojfle.

I nderstanding. mind you, is vital It 
is lack of understanding of ano ther  
emergency, confronting  us at present, 
which makes the country’s situation 
now more critical than any which the 
world war brought 'upon us Then 
the threat was from the outside. The 
peril was imminent and plain as a 
pikestaff. The enemy was a tangible 
group against which we could unite. 
I he e lem ents  in our population, 
therefore, were drawn together  and 
moved to common action bv a motive 
so big that it dwarfed every other 
consideration.

Our present trouble, on the con
trary. has som ething of the nature  of 
a family quarrel.  W e have settled 
with the aggressive outsider and the 
family is safe again. But the reaction 
from our war efforts and anxieties has 
left the nation’s nerves on edge and its 
thought confused on many funda
mental things.

For five years  the country  has been 
more than prosperous. Everyone has 
been making money—employers  and 
workers alike. W ages have gone up 
and up until their present level is be
yond the wildest fancy of labor lead
ers in 1914. f r o m  the position of a 
debtor country. America has taken a 
leading place am ong  the creditor na 
tions of the world, and new foreign 
requisitions on our wealth are being 
made daily. \  et the irr ita ting fact 
remains that, for most  of us. our extra 
wages or profits are balanced bv an 
increased cost of living.

During the war, the sharp line 
drawn between essential and non-es
sential industries almost eliminated 
the c oun try ’s reserves of many a r t i 
cles we normally consider necessary 
to our comfort and happiness. In 
dividuals also held their purchases to 
a minimum. Because of our depleted 
stocks of things considered non-es
sential during the war, and because of
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KEEP UP WITH THE TIMES

The
first
step

THE CLOCK CORNER”
PEARL & OTTAWA

In  safeguard ing  th e  fu tu re  welfare  of  
Jo u r  family ,  is to  have your  Will 
made hy a co m p e ten t  a t to rn ey .  Th is  
is one th in g  t h a t  it pays to have 
done well.  Look a t  it  from all 
sides.

H aving  t been  T ru s tee  u n d e r  m any  
wills we can possibly a id  you in 
arriv ing  a t  a solution o f  y our  p e r 
plexities.  L e t  us sit a t  t h e  same 
tab leaw i t h ‘you*and ta lk  it over.

The Michigan Trust Co.
OF G RAND RAPIDS
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Europe s insistent demand for goods 
V W n *  movement has developed 
wh1Ch has completely outrun produc
tion. As a consequence prices have 
been pushed up to levels never ex
perienced by this generation.

Individually we make more money; 
m our hearts we feel that we ought to 
he able to save more or afford luxur
ies formerly beyond our reach. W hen 
we have difficulty in doing either, we 
feel that something is w rong and 
somebody is to blame. We do not 
stop to calculate how much our ad
vanced wages or salaries and our 
shortened hours have added to the 
selhng cost of the things we produce, 
distribute and consume. We have 
heard and read so much about the 
billions and billions of dollars worth 
of goods sent abroad, of enormous 
trade balances “in our favor” that  we 
begin to wonder what has happened 
to our own particular share in the 
national dividend. If  all the world 
is m debt to America, we ask, why 
haven’t vve more money ourselves.

In trying to find the answer, we 
overlook four important  facts. First,  
a large part  of this foreign debt to us 
represents war loans of our Govern
ment to o ther governments;  it does 
not belong to individuals. Second, 
our exports in recent years have been 
made up largely of foodstuffs, raw 
materials and munitions, the profits 
on which have gone ra ther  directly 
to farmers and o ther restricted groups 
of producers.  Third, much of the 
national dividend has been absorbed 
in wage and salary advances, high 
rentals  and heavy expenditures for 
new construction and equipment for 
temporary  war uses. Fourth,  the 
enormous shipments of foods, c lo th
ing, shoes and o ther  necessaries to 
Europe—-which m ust continue for a 
time until Europe has again restored 
something like a balance between p ro 
duction and consumption—have been 
responsible for the rise in prices 
which has neutralized the advance in 
wages, salaries and profits.

The trouble is that we have thought  
and talked too much about pleasing 
but incidental things like our volume 
of export sales, and have quite lost 
sight of the big main problem of ge t
ting production back to a sound, pay- 
as-we-go basis—the basis on which 
American trade and industry  got  its 
growth.

Restoration of this old value-for- 
value basis is also the only way in 
which we can hope to retain a share 
of the overseas business which was 
dropped into our laps through E u
rope’s pre-occupation with her own 
industrial war needs. All the lead
ing British and Continental w ork
shops have been “Americanized” since 
1914, in the sense that  they have a d 
opted our machine tools and factory 
methods and have learned how to 
meet us in our own province of quan
tity production. W hat  chance, then, 
will American m anufacturers have 
to win out against E urope’s intensive 
competit ion in foreign m arke ts  and 
so retain full employm ent for our 
people, unless we sober down im
mediately and recognize the inevit
able relations between unit wages, 
unit production cost and final selling 
price? W e are all consumers as well 
as producers, and we can’t escape 
from the “vicious circle” of higher 
prices until  each of us contributes 
his par t  by increasing his personal

________________M I C H I G A N

efficiency and augmenting  the volume 
of p roducts  which he turns out and 
by limiting his purchases to essentials.  
Thereby we can cut this unit cost of 
products , on the one hand, and on 
tlie o ther prom ote  a normal replenish
ment of stocks—both operat ing  to 
reduce the high cost of living.

For the time being, the whole 
civilized world is in the same fix. 
Due to the lack of production during 
the period of the war, there is scar
city everywhere of commodities and 
materials. Until  world stocks are re 
placed and properly distributed, there 
can be no considerable reduction in 
price levels at home or everseas. How 
much more serious is the shortage 
abroad is shown by the recent ex tra 
ordinary slump in foreign exchange. 
The value of English money, for in
stance, dropped one dollar and twenty 
centy in the pound sterling, and 
French francs b rought  less than 
eight and a half cents apiece. In 
terms of trade, an English merchant 
or manufacturer, buying in this m ar 
ket now finds his money has depre
ciated twenty-six per cent., while the 
Frenchman has to contend with a 
depreciation of fifty-six per cent. So 
badly do France and England and 
o ther  countr ies need our goods and 
materials,  however, and so little have 
they to sell us in re turn that the bulk 
of the traffic is still eastbound. 
Until  E urope’s rate  of production is 
increased, the world shortage of 
commodities will continue, and the 
high cost of living remain.

Increased production, then, is every 
American’s first duty to-day — as 
definitely a duty as fighting or build
ing ships or  making shells or some 
way fitting into the war machine was 
a personal obligation during the war. 
And his second big job—as during 
the war again—is to pass his faith 
and conviction along to o thers and 
do. all that he can to develop a public 
opinion which will put a drive for 
greater  production across like a Lib
erty  loan.

This will not be easy. We will have 
to stir up enthusiasm for an abstract 
idea instead of selling Government 
war bonds with a solid investment 
value as well as a patriotic  purpose. 
W e will have to make head against a 
spirit of cynical selfishness which has 
sprung up since the armistice. I t  has 
for part  of its background our con
stant boasting about the tremendous 
totals of our foreign trade and the 
mistaken impression that every kind 
and class of business made and kept 
enormous profits out of the war.

“ Let’s get ours” was the password 
when Bolshevism first showed its 
ugly head in tangible form in Seattle 
last spring. I t  has been the key to 
the agitation for shorte r  hours and 
higher wages and the general disposi
tion to loaf on the job. I t  has been 
the countersign for a score of other 
strikes from the wholesale desertion 
of the Boston police to the recent 
steel and coal strikes. All of these 
were based on the s tr ikers’ belief 
that their control of labor gave them 
pow'er to dictate the term s on which 
the machinery of industry m ight be 
permitted to operate.

The  surrender of Congress and the 
National Government to the railroad 
bro therhoods in 1916, when the A d
amson law was rushed to enactment 
under th rea t  of a general t ranspor ta 
tion strike, showed what a class in-

PETOSKEY PORTLAND CEMENT CO.
PETOSKEY, MICHIGAN.

Authorized Capital S to c k ___________ $1,500,000.
TO TH E STOCKHOLDERS:

We wish to advise the stockholders of the above company to 
hang on to their stock. There is quite an active trading going on in 
this stock and a good many have allowed their stock to go on the 
strength of certain false rumors. In every case it would be wise to 
write the Cement Company and get the truth.

Those who sell their stock now are certain to regret it in the 
near future.

F. A. Sawall Company, Inc.
405-6-7 Murray Bldg.____________________GRAND RAPIDS, MICH.
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JO IN  T H E

GRAND RAPIDS 
SAVINGS BANK 

FAM ILY!
33,000 □
□ S a tisf ied  

C u stom ers
know  th a t  wo 
s p e c i a l i z e  in

accommodation 
and service.

THE BANK WHERE YOU FEEL AT HOME
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W E  W IL L  A P P R E C IA T E  Y O U R  A C C O U N T  
T R Y  U S  I

3
G o o d  In v e s tm e n ts

7 *> y ie ld
Continental Motors Corporation 
Notes. Maturing serially 1922 to 
1925. Continental is the largest 
gasoline m otor  building organiza
tion in the United States.

7'/2% yield
Downey Shipbuilding Corporation 
First  Mortgage Sinking Fund  Ser
ial Gold Bonds. Net earnings 
over 7 times maximum annual in
terest charge.

8% yield
Toledo Traction, Light & Po\ver 
Company 3 year Debenture Gold 
Bonds. Coupon bonds in $100, 
$500 and $1,000 denominations. 
Contain an attractive  limited 
speculative feature.

HILLIKER, PERKINS, 
EVERETT & GEISTERT

INVESTMENT BANKERS

Direct Wires to Leading Markets 
GRAND RAPIDS

2nd Floor Michigan Trust Building

Do Not H esitate!
Some men hesitate to create a Living Trust be
cause they do not wish the management of their 
property to pass out of their hands entirely and 
they believe that in creating a Trust they would 
tie up their property irrevocably. This is a mis
taken idea.

You can create a Living Trust which is revoc
able at any time. You can give over the man
agement of your property to us for so long as 
you see fit. Whenever you wish to resume 
charge of your property, you may terminate the 
Trust with us—not through a complicated, long- 
drawn-out process, but simply by giving such 
notice as shall be provided for in the Trust.

flR A N O  R A P ID s T R U S T f!n H P A W Y
GRAND RAPIDS, MICH.

O TTA W A  A T  FOUNTAIN BOTH PHONES 4391
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terest can selfishly accomplish to the 
disadvantage of the entire country, 
when they control an essential in
dustry  or public utility. The attitude 
of the politicians towards union labor 
during and since the war—including 
state and local administrat ions—had 
been generally sympathetic . High 
tide in a class’s assumption of power 
came with the August demand of five 
railway unions, all beneficiaries of the 
Adamson Act, for Governm ent p u r 
chase of the roads and their operation 
under a tripartite  board which would 
give employes control, a share of the 
profits and no risks whatever in the 
event of possible deficits.

The epidemic of monopoly strikes 
culminated in the walkouts in the 
steel and coal trades—the fundamental 
producers supplying m anufacturers  in 
nearly all other lines. The  challenge 
to national pride and national p a tr io t 
ism was too clear to be mistaken, too 
direct to be overlooked. W e  may 
be slow, we Americans—they som e
times say we are stupid—but usually, 
somehow, given a little time, we do 
get the case right, and when we make 
our decision, our national power of 
response leaves but little to be desired. 
Public opinion found itself over-night. 
In self defense.the country  decided 
against a dominating minority rep re 
senting  any class. The plain people 
took m atte rs  in hand and asserted the 
good old American principle of m a
jor ity  rule. The coun try  made up its 
mind to continue American—to be a 
governm ent of the people, by the peo
ple and for the people—and not the 
unresisting victim of any organized 
m inority  which sets a class purpose 
above the common good.

O ther  times may see o ther clashes 
of class interests with the general 
welfare: but each time public opinion 
asserts itself it fixes another limit 
beyond which any selfish purpose 
may not go and so brings nearer  the 
final adjus tm ent of an urgent  and 
serious problem.

The saving factor in the American 
situation is the readiness of the great 
m ajority  to sacrifice their own in te r
ests and lives, if need be, to the safety 
and welfare of the whole nation. 
We are still too near the bloody 
wildernesses of the Marne and the 
Meuse to need o ther  evidences of 
this patr iotism: if we did need proof, 
the devotion of the volunteer citizens 
of Seattle, the volunteer policemen 
of Boston and the volunteer coal dig
gers of Kansas would supply it.

At the same time we have colonies 
of anarchists and Bolshevis ts  sca tte r
ed about the country, to whom Am eri
ca signifies noth ing except a force to 
be grappled with, tricked and, if pos
sible, destroyed. Fugitives from E u 
ropean absolutism, doctr inaire op 
ponents  of organized society and 
haters of government because to them 
government had meant oppression, 
they had brought  their European 
backgrounds and hatreds with them, 
seeing in our institutions only coun
terpar ts  of the autocratic  systems 
they fought and ran away from.

In this  distorted conception of our 
government and society, they have 
had the sympathy of many native- 
born radicals and parlor  Bolsheviks 
whose Americanism has curdled in 
their veins. They have had the sy m 
pathy. too, of not a few teachers and 
educators, whose dissatisfaction with 
present conditions is due in part  to 
their difficult economic position be
tween advancing prices and stationary 
salaries and in par t  to indulgence in 
theories not always consistent with 
the realities of life.

The full duty of citizenship is not 
always clear or  agreeable. There  is 
no denying that we older, better- 
schooled Americans in the years be
fore the war failed to recognize the 
possibilities, good and bad, in our 
immigrant population. W e treated 
them as something apart,  an element 
to be recognized but not utilized. We 
did little or noth ing to develop their 
consciousness as citizens or to as
similate them into the body of our 
people. Our communities kept them

SIDNEY ELEVATORS
Will reduce handling expense and speed 
up work—will make money for you. Easily 
installed. Plans and instructions sent with 
each elevator. Write stating requirements, 
giving kind machine and size platform 
wanted, as well as height. We will quote 
a money saving price.

Sidney Elevator Mnfg C o., Sidney, Ohio

IF YOU HAVE A N  OIL PUMPING  
MOTOR INSTALL

McQUAY-NORRIS
S u p c r e u l 'R I N G »

Use one in the top groove of each piston. Allows 
perfect lubrications—controls excess oil.

Distributors, SHERWOOD HALL CO., Ltd. 
30-32 Ionia Ave,, N. W. Grand Rapids, Michigan

All  k in d s .
G r a d e s . As k  f o r  S a m p l e s  a n d  

Pr ic e s .

T h e  m c C a s k e y  r e g i s t e r  C o .
ALLIANCE. OHIO

Fourth National Bank
United States Depositary

i Savings Deposits 

Commercial Deposits

Per Cent Interest Paid on 
Savings Deposits 

Compounded Semi-Annually

3lA
¡Per Cent Interest Paid on 

Certificates o f Deposit 
Left One Year

Capital Stock and Surplus

$580,000
WM. H. ANDERSON. President 
J. CLINTON BISHOP. Cashier

L A V A N T  Z. CAUKIN, Vice President 
ALVA T . EDISO N. A ss’t Cashier

When you invest your funds in a bond your money 
goes to the corporation, the municipality, the state 
or government behind the bond.

N aturally our service to you must not only include 
a sound knowledge of our own business but a fun
damental knowledge of many industries.

Russell J. Boyle, secretary and treasurer of Fenton, 
Corrigan & Boyle, has spent fifteen years in ob
taining just such a knowledge of Michigan business. 
H is knowledge is the true knowledge that comes 
not from superficial study but by actual contact with 
work and workers. Since it is a knowledge of 
M ichigan business it is especially valuable to a 
M ichigan corporation, such as ours, serving Michi
gan investors.

FENTON,CORRIGAN&BOYLE
U n d e rw rite rs  and  D is tr ib u te rs  of 

BONDS E X C L U S IV E L Y
Congress B u ild in g  
Congress S tree t —DETROIT—

Offices:
D e tro it, G rand R apids, Chicago

Telephone 
M ain  3862

_____/ V
G ran d  R ap id s  Office

Kennecott Copper 
Corporation 

10 Y e a r 7% Gold Bonds
D ated  F eb . 1, 1920

D ue F eb . 1, 1930
T h is  issue  o f $15,000,000 is  s e 
cu red  by  d ep o sits  w ith  th e  
T ru s te e  o f 500,000 s h a re s  o f th e  
U tah  C opper C om pany  S to ck  a t  
th e  r a te  o f $30 p e r  s h a re .
T he  p re s e n t m a rk e t p ric e  o f th e  
com m on s to ck  a t  $75 p e r  sh a re  
g iv es  a  p re s e n t m a rk e t v a lu e  o f 
$37,500,000. T h ese  bonds con 
s t i tu te  th e  sole o b lig a tio n  on 
th e  p ro p e rty  o f th e  co rp o ra tio n .

P rice  9954 and In te re s t 
To  Y ie ld  1X1%

C ircu la r on  R eq u e s t
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at a rm ’s length; our industries treated 
them as raw labor, and made few ef
forts to tie them into their organiza
tions as permanent work units.

It was not until after our entry  into 
the world war gave a new significance 
to man power that  we realized the 
importance of our foreign-born 
groups as citizens, as soldiers and as 
workers.  Their response to the coun
t ry ’s appeals for money and for serv
ice was loyal and generous.  While 
the war was on, they did their full 
part.  Since the armistice,  however, 
and the lifting of the war tension, 
they have slackened like the rest  of 
us in the general confusion of m o
tives and purposes; and radical agi
tators have been able to substi tute  
for the call of patriotism the appeal 
of selfish and subversive class de
mands.

The only way to check this sub
versive propaganda, it seems to me, 
is a campaign of education—with 

’ every one of us a teacher—to lay 
fundamentals to our national situa
tion before all our citizens to p ro 
mote among our own people the gen
eral understanding of our own insti
tutions. W ithout  this a re turn  to our 
normal efficiency in production and 
a decrease in the high cost of living 
are both impossible.

As war Americans, we were as 
nearly 100 per cent, effective as men 
and women could be. As peace 
Americans, we are too much inclined 
to let the state or community or the 
policeman on the beat take over a 
good many of our responsibilities as 
citizens.

There  are times when decision and 
action are up to the Government, as 
when an alien force or a disgruntled 
minority a t  home threa tens the well
being of the nation. There  are under
takings, too, which are peculiarly the 
obligation of so-called “big business,” 
as the organizing of a Liberty loan 
drive or the financing of the day-to- 
day needs of the country in time of 
stress.  But in this present emergency 
it is up to every sincere American— 
big or little business man, farmer, 
lawyer, laborer, teacher, mechanic, 
truck driver or clerk—to bear his part 
of the nation’s burden—to make his 
personal weight count for the stabil
izing of social and industrial condi
tions and the restoration of p roduc
tion s tandards which will again p ro 
vide for our own and E urope’s needs.

This is the steady, everyday job 
of every American, whatever his place, 
however narrow  his sphere of influ
ence. In our anxie ty to live up to the 
new world position and opportunity  
which the o ther nations have been 
assigning us, we have been getting 
away from the fundamental American 
idea. W e are a democracy, with a 
faith in the right thinking and right 
action of our own people W e have 
our own future to work out—a com 
plex future because of the diverse 
races and cultures, or  lack of cultures, 
which have come to us in our later 
immigration, but a future rich in pos
sibilities because of that  mingling of 
so many old-world bloods and apti
tudes.

After all, the collective judgment 
of a democracy is to be trusted  be
cause it is rooted  in the aspirations 
and the instinctive common sense of 
the race. O ur  present  task is to bring 
within the influence of this collective 
judgment our millions of late-come 
citizens whose lack is understanding 
ra ther  than right intentions, and to 
replace their blind group loyalty with 
an Americanism so big and lasting 
that  it cannot be diverted to the sup
port  of any selfish interest  or class 
advantage. Lewis E. Pierson.

4 j

.139-141 Monro.- Sfr.
Both Phonos

GRAND RAPIDS. MICH.

Book keeper 
Wanted

An old-established Grand R ap
ids house desires to engage an ex
perienced book-keeper and ac
countant who has an ambition to 
develop into an efficient executive. 
Expected to act as house sales
man for interesting side line. 
Position now open, but can be 
held open, if necessary, until 
April 15. Address Accountant,  
care Michigan Tradesman.

Assets $3,572,588 Insurance in Force $66,109,220

Mebohaots Life  In m m M G E  Ooamyor

WILLIAM A. WATTS, President

CLAUDE HAMILTON, Vice Pres. RELL S. WILSON, Secretary

JOHN A. McKELLAR, Vice Pres. CLAY H. HOLLISTER, Treasurer

RANSOM E. OLDS, Chairman of Board

O ff ic e s :  4 th  f lo o r  M ic h ig a n  T r u s t  B ld g ., G ra n d  R a p id s , M ic h ig a n  

GREEN & MORRISON, Agency Managers for Michigan

O u t g r o w n !
This modern factory is outgrown. It sup
plies a demand which requires multiplied 
production. Its product is used in all parts 
of the world and it is needed in over 6,000,- 
000 American farm houses alone, to say 
nothing of camps, cottages, suburban homes 
—all human habitations outside of the city.

AtiÀùooow'A1 ' '. „

Here’s The Reason
The suburban citizen is demanding electric light 
for his home. The Litscher Lite plant is an in
dividual power plant which not only supplies elec
tricity, but furnishes belt power to operate belt 
driven machinery at the same time. It operates 
lights, electric washers, vacuum cleaners, electric 
irons, belt driven churns, cream separators, mills 
and pumps. Having these advantages, the Litscher 
Lite plant is preferred by the farmer TO OUR 
MUTUAL BENEFIT. How great benefit we will 
derive depends on our ability to keep production 
ahead of the ever-increasing demand. We now 
need to multiply production far in excess of the 
expansion which precedent dictated was necessary. 
Therefore, we need more working capital. We have 
prepared complete data to acquaint the careful in
vestor with our finances, our product, and the or
ganization behind our company. Our officers are 
men of sterling repute in Central Michigan financial 
circles, and their proposition will prove of excep
tional interest to you.

Write us for complete data regarding this first 
public issue of Litscher Lite Stock. This is your 
opportunity to enjoy a share in the benefits to be 
derived from becoming interested, now, in Amer
ica’s newest industry built around the gas engine.

II T S C H E R  
I T E

L IT S C H E R  L IT E  S P E C IF IC A T IO N S — A  sing le  c y lin d e r 
4 H . P. kerosene engine, d ire c tly  connected to  a 1 K . W . 
gene ra to r and be lt power p u lle y ; 130 to  330 am pere h ou r 
b a tte r ie s ; occupies on ly  1 9 x3 2  in. o f flo o r space; supp lies 
2 H . P. in excess o f dynam o re q u ire m e n ts ; v ib ra tio n le ss .

L itsch er  L i t e  C o r p o r a t i o n
G R A N D  R A P I D S , M I C H I G A N

O F FIC E R S  A N D  D IR E TO R S
O. J. L IT S C H E R —P res . L i tsc h e r  L ite  

C orpo ra tion , P re s . C. J .  L i tsch e r 
E lec tr ic  Co., D irec to r M orris  P la n  
B ank .

F R E D  N. R O W E -V ic e -P re s .  L itsc h e r  
L ite  C orpo ra tion , Secy. V alley  C ity  
M illing Co., D irec to r M orris  P lan  
B ank .

A. K . IIA N C H E T T —V ice-P re s . L i t 
sch e r L ite  C orpo ra tion , V ice-P res .
H a n c h e tt  Sw age W orks , B ig  R ap ids,
M ichigan; D irec to r B ig R ap id s  S av 
ings B ank .

L E W IS  H E A T H —G eneral M anager L i tsc h e r  L ite  C orpora tion

H . J .  B E N N E T T —Secy. L itsc h e r  L ite  
C orpora tion , Secy. A n trim  Iro n  Co., 
V ice -P re s . M orris P la n  B ank .

T. J . B A R K E R —T reas . L i tsc h e r  L ite  
C orpo ra tion , T rea s . W orden  G rocer 
Co.

E . L. K IN SE Y —-D irector L itsc h e r  L ite  
C orpora tion , D irec to r M orris P la n  
B ank , M an u fac tu re r  a n d  C ap ita lis t.

DR. W M . N O R T H R U P—D irec to r L i t 
sch e r L ite  C orpora tion .

L its c h e r L ite  C o rp o ra tion , 7
G rand R apids, M ich igan .

G entlem en—K ind ly  sen d  m e a ll 
fa c ts  a n d  figures b ea r in g  on the  
L itsc h e r  L ite  s to ck  issue .
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““War Department 
Quartermaster Corps

Subsistence List No.
Offers a Wide Range of Salable Items 

to All Retailers of Foodstuffs

T he Surplus P roperty  Division, Office of the Q uarterm aster General of the  A rm y, offers for 
sale the  articles described in this advertisem ent. Informal bids on this m erchandise will be 
accepted a t any of the offices nam ed in this advertisem ent until 3:00 P. M (E astern  T im e) 
A pril 19th.

No deposit will be required w hen aggregate of bid or bids of any one bidder is $1,000.00 or 
less. W hen bid or aggregate bids is for m ore than  $1,000.00 a 10% deposit thereof m ust be 
subm itted w ith  the bid. Such bidders as m ay desire to do a continuous business w ith  the  Sur
plus P roperty  Division, a term  guarantee in the sum  of not less than $25,000.00 m ay be de
posited w ith the  Surplus P roperty  Division a t W ashington, D. C ,  or w ith the  Z one Supply 
Officers; such term  guaran tee  is to be so w orded as to bind the  bidder to full com pliances w ith 
the conditions of any sale w ith  regard to  which he m ay subm it proposals, th a t is proposals on 
any p roperty  offered for sale by the Surplus P roperty  Division during the lifetim e of th e  guar
antee. A  term  guarantee will not relieve the bidder from  the forw arding of his certified 
check for 10% of the  am ount of his purchase w ithin  10 days from  the notification of aw ard
No special bid form  is necessary. Com plete conditions of sale are  em bodied in this advertise
ment.

Subsistence List No. 7—Bids Close April 19th
The minimum bid acceptable on these items should make them especially attractive to the

small retailer.

No. 70Ï-S. j No. 7 0 « .  j No. 705-S.

6,180 No. 10 Cans Apples. | 3,840 No. 1 Cans Baked j 2,216 No. 10 Cans Green
Packed 6 cans to case. Stored as follows 
1.200, Ft. Leavenworth, K ans.; 3,000, Camp 
Knox, K y .; 1,800, Camp Taylor, K y .; 132, 
Park Field, Tenn.; 48, Ft. Reno, Okla. 
Minimum bid— 5 cases.

Beans. String Beans.
Packed 48 cans to case. Stored at St. Louis, Packed 6 cans to case. Stored at St Louis 
Mo. Minimum bid— 5 cases. ! Mo. Minimum bid— 5 cases. *

No. 702-S.

11,808 No. 2 \  Cans Apricots.
37,728

No. 704-S.

No. 3 Cans
BEANS.

Baked

Packed 24 cans to case. Stored at St. Packed 24 cans to case. Stored at St. 
Louis, Mo. Minimum bid— 5 cases. Louis, Mo. Minimum bid— 5 cases.

* No. 706-S.

5,016 Pkgs. Cinnamon, £lb. 
Pkgs.

Packed 48 packages to case. Stored at St. 
Louis, Mo. Minimum bid— 5 cases.

FULL DETAILS ON NEXT TWO PAGES.
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War Department Sale of
Foodstuffs

Subsistence List No. 7—Bids Close April 19th

No. 707-S.

480 Pkgs. Chocolate, Plain, 
I  lb. Pkgs.

Packed 95 and 141 packages to case. Stored 
at St. Louis, Mo. Minimum bid— lot.

No. 708-S.

1,800 Pkgs. Cloves, 4 lb. Pkgs.
Packed 48 packages to case. Stored at St. 
Louis, Mo. Minimum bid— 2 cases.

No. 709-S.

700 Pounds Cornmeal, Yel
low.

In 100 lb. sacks. Stored at St. Louis, Mo. 
Minimum bid—lot.

No. 7Î0-S.

1,922 No. 10 Cans Apple 
Butter.

Packed 6 cans to case. Stored at St. Louis, 
Mo. Minimum bid— 5 cases.

No. 71Î-S.

2,064,628 Pounds Bacon, Ser
ial No. 10.

12 lb. cans. Packed 6 cans to case. Stored 
at St. Louis, Mo. Minimum bid— 5 cases.

No. 7I2-S.

4,148 Cans Baking Powder, 
5 lb. Cans.

Packed 6 cans to case. Stored at St. Louis, 
Mo. Minimum bid— 2 cases.

No. 713-S.

5,973 Cartons Farina, No. 1 
Cartons.

Packed 18, 24, and 36 pkgs. to case. Stored 
at St. Louis, Mo. Minimum bid— 5 cases.

No. 7J4-S.

500 Pounds Flour, Edible 
Cornstarch.

In 100 lb. sacks. Stored at St. Louis, Mo. 
Minimum bid—lot.

No. 715-S.

12,000 Pounds Candles, Issue.
40 lb. cases. Stored at Newport N ew s, Va. 
Minimum bid— 10 cases.

No. 7J6-S.

368,000 Lbs. Candles, Issue.
40 lb. cases. Stored at Army Reserve D e
pot, Columbus, Ohio. Minimum bid— 10 
cases.

No. 7J7-S.

163,260 Pounds Carrots, De
hydrated.

Packed 2 15 lb. cans per case. Manufac
tured by Williamson D ehy. Packing Co., 
and Chilliwack Evap. Pkg. Co. Stored at 
Army Supply Base, Brooklyn, N . Y. Min
imum bid— 2 cases.

No. 7J8-S.

9,000 Bars Soap.
Packed 100 bars to box. Manufactured by 
Larkin & Co. This is not a laundry soap. 
Used by carpenters and mechanics for 
greasing screws, bolts, etc. Stored at 
Schenectady, N . Y . Minimum bid— 1 box.

No. 7Î9-S.

107,705 Boxes Matches.
“Blazer” Wind Safety. Packed in cases, 
324 cartons of 12 boxes each. Each box 
containing approximately 36 matches in 
excellent condition. Stored at Army Re
serve Depot, N ew  Cumberland, Pa. Mini
mum bid— 1 case.

No. 720-S.

77,700 Jars Beef Extract, 4 oz.
100 jars to case. Packed by Morris & Co. 
Stored at Storehouse N o. 5, W ashington,
D. C. Minimum bid— 5 cases.

No. 72Î-S.

39,100 Jars Beef Extract, 2 oz.
12 jars to case. Packed by Armour Co. and 
Cudahy Co. Stored at Storehouse N o. 5, 
W ashington, D . C. Minimum bid— 5 cases.

No. 722-S.

50,000 Lbs Rock Salt, Retsoff.
Stored at Warehouse N o. 2, Boston, Mass. 
Minimum bid— 1 ton.

No. 723-S.

2.800.000 No. 3 Cans Toma
toes.

Packed 24 cans to the case. Various pack
ers. Stored at Baltimore, Md. Minimum  
bid— 10 cases.

No. 724-S.

120.00 No. 10 Cans Tomatoes.
1918 pack. Various packers. Stored at 
Boston, Mass. Minimum bid— 5 cases.

CONDITIONS OF SALE ON NEXT PAGE.
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War Department Sale of Foodstuffs
Subsistence List No. 7—Bids Close April 19th

No. 725-S. No. 727-S.
13,000 Pkgs. Puffed Corn.

Size of package l/o lb. Packed 36 to case. Manufactured by 
Quaker Oats Co. Stored at A tlanta Warehouse, A tlanta, Ga. 
Minimum bid— 5 cases.

100 lb. b 
bags.

235,800 Pounds Table Salt.
ags. Stored at N ew  York, N . Y. Minimum bid— 10

No. 726-S. No. 728-S.
3,000 Cans Shoe Polish.

Shoe-russet-paste. Packed 141 to container. Manufactured bv 
Herriot S. Polish Co. Stored at Atlanta Warehouse, Atlanta, 
Ga. Minimum bid— 1 container.

60,000 No. 10 Cans Tomatoes.
1918 pack. Packed 6 and 12 cans to the case. Various packers. 
Stored at Charleston, S. C. Minimum bid— 10 cases.

SPECIAL NOTE; The Government purchased and accepted the canned foods on this list as standards or better. No guarantee of 
sale will be given except as to size and that they comply with food laws as to condition*

Each successful bidder on all the foregoing items, except candies and dehydrated carrots, will be required to certify, before delivery 
is made that they will not be sold or offered for sale, directly or indirectly, for export.

INSPECTION;
Goods are sold "as is” at storage point. Samples of practically all articles are displayed at Zone Supply Offices and at the Surplus 
Property Division, Munitions Building, Washington, D. C

NEGOTIATIONS;
No special form is required for the submission of a bid. Bids may be made by letter or telegram.

All bids must be submitted by 3;00 p. m. (Eastern Time) April 19th. They should be addressed to the Zone Supply Officer at the 
nearest address:

Army Supply Base, Boston, Mass.; 46f Eighth Avenue, New York City; Twenty-first Street and Oregon Avenue, Philadelphia, 
Pa.; Coca-Cola Building, Baltimore, Md.; Transportation Building, Atlanta, Ga.; Army Building, Fifteenth and Dodge Streets, 
Omaha, Neb.; Ft. Mason, San Francisco, Cal.; Seventeenth and F. Streets, N . W., Washington, D. C ;  Newport News, Va.; Jeffer
sonville, Ind.; 1819 West Thirty-ninth Street, Chicago, I1L; Second and Arsenal Streets, St. Louis, Mo.; Army Supply Base, 
New Orleans, La.; San Antonio, Tex.; New Cumberland, Pa.; Columbus, Ohio, Schenectady, N . Y., or to Surplus Property 
Division, Munitions Building, Washington, D. C

Bids must be for goods at point of storage, as set forth in the specifications of materials advertised.
Each lot offered is identified by a number. Bids should include the lot number or numbers on which the bid is made. Bids may be 
made for any quantity greater than that stipulated as minimum bid which will be considered, or for the total quantity in any lot. 
In bidding stipulate price bid per article, instead of for total quantity desired. No bid stipulating "all or none” of any lot will 
be considered, unless that bid is the highest.

NOTIFICATION:
Successful bidder will be notified by mail on or before April 24th and advised of the quantity awarded to each. A  deposit of. 
JO per cent, of the amount due under each award must be made immediately upon receipt of notification.

DELIVERY:
The articles offered are for spot delivery. Purchasers will be permitted to leave stocks which they may acquire in Government 
storage for a period of thirty days after receipt of notification. Goods so held will be held subject to purchasers» risk. 

IMPORTANT:
The War Department reserves the right to reject any part or all of any bid or bids. Inquiries relative to sales conditions or stocks 
offered should be addressed to the nearest Zone Supply Office.

ACTION:
Take advantage of the extremely unusual opportunities presented in this advertisement. Give careful consideration to each item 
listed in this and succeeding sales. Every item listed is available for immediate delivery.

SURPLUS PROPERTY DIVISION
Office of the Quartermaster General, Director of Purchase & Storage, 

Munitions Bldg., Washington, D. C
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Mail Competition Holds No Terrors 
For Thedieck.

Sidney, Ohio, March 30— In this 
city of 10,000 population the Thedieck 
departm ent store, one of the largest  
stores in Southern Ohio, has captured 
the trade of a large majority  of the 
inhabitants and of the farmers within 
a radius of fifteen to twenty miles 
through rigorous following of princi
ples laid down when J. H. Thedieck 
first opened a small store in Sidney 
forty-five years ago.

The Thedieck store has no fear of 
mail-order competition. I ts  consistent 
advertis ing policy, coupled with cir
cular letters,  moving picture slides 
and educational campaigns, has con
verted the farmer as well as the city 
resident to the belief that better m er
chandise at fairer prices can be ob
tained at home.

Through  judicious buying of m er 
chandise, frequent trips to markets , 
careful study of leading trade journals 
and close personal association with all 
elements of the community , The- 
dieck’s store has become something 
of a show place in this section of the 
country. His success is based upon 
a number of progressive policies 
which have brought  him an ever-in
creasing business.

Buying proper merchandise in 
large quantities,  with a view to offer
ing special sales inducements, has 
been a leading feature of Thedick’s 
merchandising policy. This  was es
pecially valuable during periods in 
which it was the habit  of farmers to 
visit the city, with the consequence 
that  more goods were disposed of at 
a fair profit, sales being often made 
to entire families at a time. But the 
m odern trend is to buy merchandise 
that  is stylish and novel and people 
will pay virtually any prices if the 
article i s . becoming, says Thedieck. 
Th is  necessitates keeping in close 
touch with fashion centers and more 
attention  being paid to styles.

W ith  regard to salespeople, T h e 
dieck believes tha t  the training of 
help is as important  as knowledge of 
goods. One of the m ost  common 
shortcomings is that salespeople are 
often too anxious to sell and not 
anxious enough to know what they 
are selling, he says.

Using moving pictures to enlighten 
his customers as to how goods are 
made is a popular method employed 
by the Thedieck store, which will rent 
a thea ter  for the forenoon, to which 
complimentary tickets have been giv
en to all persons visiting the store.

Twice a year a great  sale of rem 
nants is held, all short  lengths and 
leftovers being assembled in July and 
January  and marked with the original 
price and the price for quantity  sales 
during the event. Invariably the ad
vertisements announce that  these 
goods will be sold at half price. The 
rem nants  are piled high on counters 
and within two or three hours are 
disposed of.

One of the Reasons.
The young girl was visiting her 

m other  for the first time after her 
marriage.

“And does your husband give you 
all the money you want?” she asked.

“W hy, n-no—there isn’t tha t  much 
money.”

We are manufacturers of

Trimmed & Untrimmed HATS
for Ladies, Misses and Children, 
especially adapted to the general 
store trade. Trial order solicited.

CORL-KNOTT COMPANY,
Comer Commerce Ave. and 

Island St.
Grand Rapids, Mich.

A CONFUSING MARKET
There has been a great deal said lately both theoretical and practical as to the future of the 

market. Several of our buyers have just returned from New York and the following facts may be 
useful in giving you a better understanding of the situation.

1. COTTON GOODS.
The supply of raw cotton is very short and the price of Midlands cotton is now 43c with long 

staple cotton as high as $1.00 per pound. Cotton yarns became so excessively high that the Mills re
fused to buy with the result that yarn fell off some but is again strengthening. Gray goods is strength
ening and 64 x 60 5.35's are now selling at 23%c. Practically all the mills on Cotton Piece Goods 
and Underwear and Hosiery are sold up until the latter part of the year. Our buyers were not able 
to buy any merchandise from them except a scattering case or two here and there. We must apologize for 
our inability to fill orders on Ginghams, etc. The mills are running far behind in the production of this 
merchandise and we have received practically none of our orders, with the result that we are unable 
to take care* of your orders. There are a great many other items of Cotton Piece Goods on which 
the production is falling far behind. This is a universal situation and we trust that you will bear with 
us. Production instead of picking up seems to be falling behind and so long as this situation con
tinues, it is an important factor in keeping prices at the present or higher levels.

Our buyers succeeded in buying some merchandise from second hands, which are now practically 
cleaned out. The reason this merchandise could be bought was that the banks are refusing to accept 
merchandise as collateral for loans and insist on real estate or Liberty Bonds, with the result that 
these speculators of second hands are now being forced to sell the little remaining merchandise that 
they have. This situation means that the supply of merchandise for Spring and into the Fall will be 
comparatively very short. It has been estimated at 65 per cent, of normal. As to the demand, wanted 
merchandise is very hard to get and held strongly and is snapped up as fast as it arrives. We have 
talked with many merchants and the majority tell us that their business is running far in advance of 
last year, but some merchants have taken the position that they will not buy until they need the 
merchandise. This is prudent up to a certain point. Many selling agents have indicated that it is the 
intention of the Mills to refuse to manufacture merchandise until they have orders on their books 
for same. With the tendency on the part of some merchants to refuse to buy until they have a cus
tomer for the merchandise, this means that we and other Jobbers will be asked to carry the burden. 
A few Mills have opened their production for Spring J92i on Ginghams at prices at 20 to 25 per cent, 
in advance of prices made for Fall 1920 and with the proviso that we must take in the merchandise 
and pay for it when ready with absolutely no guarantees or any of the protective features which we 
expect to give you. Many Mills are shortening their terms and datings and we call your attention to the 
fact that we are absorbing these unfair items and treating you the same as in normal times. We believe 
that this will be appreciated and it is our intention to stand by these principles during this period of stress.

2. WOOL.
Wool is the most reasonably priced merchandise on the market today. The supply of raw wool 

in the country is approaching the usual totals in normal times and if it were not for the high wages 
paid to labor, it is believed that there would be no kick on the price on Woolen Goods. Wool Serges 
for Fall 1920 have opened at quite reasonable prices as compared with Cotton Goods.

3. SILK.
Raw Silk dropped from $18.00 per pound to $15.00 per pound but has again strengthened and 

recovered part of the loss. This drop and the tightening of credit by the banks has forced the elim
ination of many small Jobbers and speculators who pushed the prices up unduly and who are now 
causing the drop to go further than it should. The larger Houses are well sold up and sitting tight, 
but, as we have said before, we are still staying out of Silks until we think the situation looks more 
favorable. We believe that Voiles and Colored Wash Goods will largely replace Silk Dress Goods 
this Spring. We have a large and complete stock of this merchandise at prices below any you can 
get anywhere else. As the result of the drop in Silk, such items as Waists and Silk Hosiery slowed 
up, but with the coming of better weather the demand is again picking up.

4. MISCELLANEOUS.
The market cannot be considered as a whole—each item must be taken on its own basis. If you 

follow the plan of getting out of an item when you think it is too high, you will save money event
ually. While we have some shorts, remnants etc. in our Basement, these items are very hard to get. 
See us for what you need.

Draperies are opening higher for Fall but we have a nice stock at reasonable prices for Spring. 
Whenever we get a little Thread we distribute it proportionately as best we can. On other items of 
Notions, we are fairly well stocked and can take care of your demands. Ribbon especially will be 
hard to get. We suggest that you cover yourself.

Our stock of Spring Underwear is very complete. Let us take care of your needs on this and 
Hosiery, Knit Goods, etc.

If we can get delivery of merchandise which has been held up by embargo, which we expect 
shortly, you can get from us all the Men's Furnishings that you need.

Our stock of Ladies Ready-to-wear is most complete. We have been building it up for quite a 
while and are now prepared to offer you what you need at exceptionally low prices. When you need 
Corsets, Bungalow Aprons, House Dresses, Shirt Waists and any other items, such as these, think of us.

WANTED SIX—SIX-CYLINDER SALESMEN.
We are desirous of having a Sales Force which will compare with any. We desire to divide cer

tain territories and need six experienced Dry Goods Salesmen. If you know of men we should have, 
we will appreciate the favor if you will tell us about them or tell them to make application to us. 
WE W ANT REAL SALESMEN—NOT “COMMERCIAL TOURISTS.”

Grand Rapids Dry Goods Company, Grand Rapids. Michigan



BUTTER, EGGS an» PROVISIONS

Only Known M ethod of P roperly  
Classifying Eggs.

As important  as is the egg  product 
of the country— second to no o ther  
food product—a product  without 
which no table is complete , less is 
known by the consum ing public  of 
the m ethods of handling and m ar 
keting this p roduct  than is known 
of any o ther of  our staple products .

The one fact more responsible 
for this than any o ther  is tha t  egg 
dealers are not good advertis ing p ros
pects and, in consequence,  whenever 
it is necessary to mention eggs a t  all 
the reporte rs  or editors,  being th em 
selves not well informed, generally 
manage to say a lot, but give no real 
facts about the egg business and yet 
leave the reader with an entirely 
wrong  idea of the matter.

The fair price lists, as they have 
been appearing in the daily papers, 
have contained quotat ions on “fresh 
eggs” and “candled eggs,” quoting 
the former from 10 to 20c per dozen 
higher than the latter—and this all 
after  the nation-wide campaign for a 
universal candling law and the war 
order  to candle all eggs bought, as 
well as many other  steps tha t  have 
been taken to bring  before the trade 
the necessity to candle all eggs, even 
those known to be fresh.

Housewives will, of course, notice 
the much lower price quoted on can- 
died eggs and conclude thy  are  nec
essarily  of an inferior grade, while it 
is a fact that  only by candling all eggs 
can we become reasonably sure that 
they are edible, for, even if we ga ther  
from our own hen '  coop and use at 
once, we will find an occasional egg 
that  is full of blood clots and o ther 
foreign m at te r  tha t  would render its 
use out  of the question.

Of course, we of the egg trade 
know that  we could not  hold any of 
the best trade, like the dining car or 
cafe trade, if we did not carefully 
candle the eggs a t  all seasons of the 
year;  and some steps should be taken 
to impress upon the mind of the aver
age housewife the importance of in
sisting upon ge tt ing  eggs tha t  have 
passed through the hands of a whole
sale egg m erchant  who carefully can
dles all eggs sold a t  all times of the 
year.

T h a t  a Government agent, holding 
the important  position of fair price 
commissioner should allow anything 
like this  unfair quotation in his fair 
price list to go out wreek after wreek, 
and right after all the agitation by the 
D epartm en t  of Agriculture and the 
extension workers  in various state 
universities, actively engaged in edu
cating the people up to the importance 
of candling, is almost unbelievable.

W e need candling, more and better

candling, and yet there are plenty of 
grocers  who still insist  they “don’t 
want them  candled eggs.” They  
want fresh eggs.” And why should 
we expect otherwise, when the daily 
papers seem to delight in making 
light of a really im portan t  question?

If all egg candling were done in 
full sight of the passer-by, so tha t  it 
would be a daily reminder to the pub
lic that  men and women, thousands 
of them, are earning their living by 
s tudying the m any stages of decom
position of eggs and throwing out 
those unfit for food, wre would soon 
impress upon the minds of all that 
egg candling is a work  of importance.

1 here should be no secrets of this 
business withheld from the public. 
Consumers have a r ight to know all 
m ethods of handling, candling and 
grading;  and, if they were fully in
formed, the egg business would not 
be surrounded by so much mystery. 
YV hen im portan t  questions come up 
like the m at te r  of profiteering and 
speculating, the m at te r  could be satis
factorily explained.

Candling, according to the bulletins 
issued by the Departm ent of Agricul
ture, is the only known m ethod  of 
de termining the quali ty of eggs inside 
the shell. Commercial egg candling 
is becoming more generally recogniz
ed as a necessity than ever before, 
and candlers are expected to become 
more expert  a t  the  work. Candling 
should be generally understood as a 
necessity by the public a t  large. If  
farmers and union labor eliminate the 
middle man, e ither the farmer o r  the 
consumer will have to be taught  how 
to candle eggs, and they will then 
find it is not a simple process that  
can be learned in a week.

L. W . Smith.

The small boy who is being cor
rected never goes to sleep a t  the 
switch.

You Make
Satisfied Customers

when you sell

“SUNSHINE”
FLOUR

BLENDED FOR FAMILY USE 
THE QUALITY IS STANDARD AND THE 

PRICE REASONABLE

Genuine Buckwheat Flour 
Graham and Corn Meal

J. F. Eesley M illing Co.
T he Sunshine Mills 

PLAIN WELL, MICHIGAN

M I L L E R  M I C H I G A N  P O T A T O  C O .  
Wholesale Potatoes, Onioos

Correspondence Solicited

Frank T. Miller, Sec’y and Treas. Wm. Alden Smith Building
______ Grand Rapids. Michigan

WE BUY AND SELL
_Potat°e». Onions, Apples, Clover Seed, T im othy Seed, Field 

Seeds, Eggs. W hen you have goods for sale or w ish to purchase 
W RITE, W IRE OR TELEPHONE US

Both Telephone« 1217 M O S e l e V  B r o t h e r s .  GRAN D  RAPIDS. MICH. 
_____________________  J  " ,  Pleaiant St. aad Radroadi

M. J. Dark & Sons
W holesale

Fruits and Produce
106-108 Fulton St., W .

1 and 3 Ionia A ve., S. W .

Grand Rapids, Michigan

M. J. DARK  
Better known as Most 
22 fears esperitaci

WE HANDLE THE BEST GOODS OBTAINABLE 
AND ALWAYS SELL AT REASONABLE PRICES

Always Maintaining
A policy founded on modern methods with service as the para
mount feature has brought to us success. Your order with us for

Fruits and Vegetables
insures you a profitable fruit department.

M. Piowaty & Sons of Michigan
MAIN OFFICE, GRAND RAPIDS, MICH.

Branches: Muskegon, Lansing, Bay City, Saginaw, Jackson, 
Battle Creek, Kalamazoo, Benton Harbor, Mich.; South Bend, Ind. 

OUR N EAR EST BRANCH W ILL SERVE YOU

Kent Storage Company
W holesale Dealers in

BUTTER EGGS CHEESE

PRODUCE
We are always in the market to BUY  
or SELL the above products. A lways 
pay full market for Packing Stock  
Butter date of arrival.

Phone, write or wire us.

G R A N D  R A P I D S ,  M I C H I G A N
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Shipping Poultry to Market.
Live poultry  is shipped in crates 

by express or  in carlots by  freight. 
Dressed  poultry is packed in ice in 
barre ls or  is dry-packed in boxes and 
shipped in refrigerator cars.

These are the four principal ways 
of ge tt ing  poultry  to the big markets . 
Each came into general practice be
cause of conditions which at the time 
made each method of shipping a nec
essity.

For  many years express shippers 
used large, heavy re turnable coops or 
crates, weighing nearly 50 per cent, 
of the weight of the poultry they car
ried. T h a t  old, heavy crate was used 
over and over again, and, since the 
express agent, in the old day of fierce 
competit ion, agen ts’ commissions and 
secret rebates, billed the poultry at 
net weights or  at guess weights,  those 
crates were not uneconomical—at 
least  for the shipper. Nowadays all 
shipments are billed a t  actual gross 
weights, so a light, cheap, one-trip 
crate, weighing not more than 15 per 
cent, of the weight of the poultry, 
came into use.

These crates in one-trip service are 
cheaper than the heavy crates in mul
tiple service, and are always clean 
and sanitary. Sanitation is im port
ant, for undoubtedly poultry diseases 
were widely scattered by those old, 
dirty, foul, re-used crates; besides, 
o ther  foods shipped in express cars 
were no t  immune from their flying 
dirt.

Express  shipping is limited to about 
a 24-hour haul because of lack of re 
liability in feeding and watering  en 
route, with its resulting big shrinkage 
in weight. Long  distance shipping of 
live poultry  is monopolized by con
centrators ,  who ga ther  in poultry  at 
a central point and ship in carlots  by 
freight. A patented, specially-designed 
car is used for this purpose. A care
taker  accompanies the load, feeds and 
waters  en route, watches for sick 
birds and cares for them, and checks 
out  the weight at destination. An 
expert  caretaker will carry a load of 
poultry  to m arke t  and by careful feed
ing gain weight enroute. The volume 
of this shipping is heavy. New York 
City receives, on an average, about 
200 cars (17,000 pounds per car) each 
week.

In  the dressed poultry b ranch of 
this  industry some packers continue 
to pack poultry  in ice in barrels, but 
those water-soaked birds are not  of 
the best  quali ty and do not  secure 
the  best markets .

In the early days, before railroad 
refrigeration was developed to its 
p resen t  efficiency, and before the ad
vent of the pa tented live poultry cars 
for long distance shipping, the only 
possible way of m arke ting  surplus in 
the distant m arke ts  was to pack in 
ice in barre ls and rush it to the s to r 
age houses. The loss was enormous, 
for, if by any reason delays occurred 
en route, the ice melted away and the 
poultry  spoiled.

This  packing is frowned upon by the 
United  Sta tes Departm ent  of Agricul
ture, who have threa tened more than 
once to prohibit  sh ipping iced poul
t ry  interstate , under  authori ty  of the 
pure food laws. W ater-soaked  birds 
are adulterated, so they claim. W ate r  
sold a t  poultry prices is no mean

profit. Up to this  time, the depart
ment has confined its activities, how
ever, to educating and persuading 
the smaller packers to install  the 
necessary equipment for freezing and 
dry packing their poultry.

Live poultry shippers and packers 
of iced poultry  have an aggressive 
and powerful competitor in the feed
ers and dressers of dry-packed poul
try  (called dry-packed as against 
that  packed in ice). The leaders in 
this industry feed the poultry  from 
five to fifteen days on a scientific diet 
that adds sufficient fat and softens 
and sweetens the meat. The stock 
is killed, dressed, chilled and packed, 
and frozen in accordance with a defin
ite practice. The birds are packed in 
a neat, clean, odorless box lined with 
paraffined paper,  so that  they reach 
the consumer in a sanitary condition 
and without loss of their delicious 
qualities. The birds are graded as to 
quality and size and packed 12 to the 
box. The  buyer has only to specify 
the number of boxes, the quality and 
weights he wants,  and he gets what 
he orders. The quality is uniform, 
and the weights of the birds do not 
vary more than a few ounces one 
from another.

This  is unquestionably the best 
method of marketing  high-grade 
poultry. Most housewives have a 
hang-over prejudice against frozen 
poultry, a lthough they are usually 
quite appreciative of the milk-fed 
delicacies served them in the high- 
grade hotels and cafes.

The Jews continue with the live 
•poultry chiefly because their ancient 
Kosher laws provide that poultry 
m ust be fresh-killed and be killed by 
a rabbi. If  they could “get by ” the 
time limit, packers of poultry  in the 
producing sections would not hesitate 
to employ rabbis to superintend the 
killing and the inspecting.

Housewives don’t buy dressed 
poultry  by the box. There  is a ten 
dency toward packing a single bird 
to a carton and a dozen cartons to a 
box, so that  dressed poultry can go 
from the producer to the ultimate con
sumer in the original package, and 
this will come about as soon as the 
housewives learn to appreciate frozen 
poultry and demand it of their m ar
ket men. D. L. Quinn.

The boy who plays t ruan t  from 
school seldom brags about it after he 
grows' up.

W E ARE HEADQUARTERS  

W HOLESALE

Fruits and 
Vegetables
Prompt Service Right Prices 

Courteous Treatment

Vinkemulder Company
G R A N D  RAPIDS MICHIGAN

“Bel-Car-Mo”
PEANUT BUTTER

Y0U f T/ie delicious popular delicacy that repeals wherever
Jobber sold. Display the attractive packages in your store.

Improved
f t

Honey Comb Chocolate Chips

You’ve tried the rest 
Now Buy 

+  the Best

W . E. TA Y LO R, M aker B attle  C reek , M ichigan

“ i-Jumpty £)umpty”
REGISTERED U. S. PATENT OFFICE

The Best, Cheapest
and M ost p  p r  - fn  
Convenient f L g g  C C U T l C r  Existence

Made in 
3, 6, 9, 12. IS 
Dozen Sizes

Sold by

All Wholesale Grocers. If your dealers do not have 
them, enquire of the CUMMER MFG. CO., 
Cadillac, Mich., manufacturers.

I , folded flat; 2, set up closed; 3. set up open; 
4, half dozen complete. ready for shipment.
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Suggestions F o r  the  H ard w are  Dealer 
in April.

W ritte n  fo r th e  T rad e sm a n .
W ith the advent of April, the p rob

lem as to the m ost  suitable lines to 
display is readily  solved. The  main 
problem is where to find space for all 
the lines that  ought to be displayed 
prominently .

In April the dealer should s ta r t  the 
season by a good housecleaning dis
play. Housecleaning in a few homes 
has a lready begun; in o thers  it is be
ing postponed from day to day and 
may be postponed until May or June;  
but the great  m ajor i ty  of housewives 
will tackle the great  annual task w ith 
in the next few weeks. Successful ad
vertising should not  wait for the de
mand to come; it should anticipate  
and stimulate  the demand.

So a housecleaning display will 
s tart  the m onth  very nicely. I t  will 
—if it is properly  put together— start  
the housewife th inking upon the in
adequacy of her equipment for the 
big job ahead of her. That,  indeed, 
should be the suggestive note in your 
first housecleaning display. I t  should 
say to the housewife, in effect: 
“ Housecleaning is coming. Now is 
the time and here are the goods,  to 
get ready.”

Most housewives if they put  off buy
ing until  the season actually begins 
will t ry  to get a long with the old 
scrubbing brushes, b room s and pails.
I t  is for the hardware  store to fit 
them  out for more efficient work.

Here  is a good, suggestive window. 
Get together  the usual outfit— the 
worn out broom, the bald scrubbing 
brush, the tin pail with a rag  plugging 
the inevitable leak, and the broken 
mop. Pu t  them  on one side of the 
window.

On the o ther show the m odern way 
vacuum cleaner, a nice line of 

brushes for various purposes, a p e r 
fectly sound galvanized pail, a good, 
serviceable mop for scrubbing and a 
dustless mop for use on fine floors 
and—well, a complete, up to date o u t
fit of stuff that  will make the chore 
of housecleaning relatively easy. Pu t  
in a show card something like this: 

Which is Y O U R  W ay?
In your displays of housecleaning 

articles, give prominence to any new 
lines you m ay be handling; though 
it is desirable a t  the same time to 
present  a well-assorted display.

Sometimes it is worth  while to put 
on two displays—successively if nec

essary,  simultaneously where  you have 
the window space. First ,  a house
cleaning window proper,  consisting 
of brushes of all kinds, wall dusters,  
window cleaners, step-ladders, mops, 
pails, carpet sweepers and polishes; 
and, second, a laundry  window, show
ing washing machines, wringers , 
wash-boards,  dippers, tubs, i roning 
and sleeve boards, curtain stretchers , 
clothes horses and lines, pullers,  reels 
and pegs.
In  this  connection drive home the 
idea of saving time and labor by using 
m odern  household equipment.  This  
is a vital issue at a t ime when hired 
help is hard to secure.

The  housecleaning display links up 
naturally  with the “paint up and 
clean up campaign. Even before 
the time comes for exter ior  work, the 
spring housecleaning will reveal the 
need of interior paints—varnish, stains, 
enamels,  floor finishes and similar 
lines. These  can be shown, together  
with color cards, brushes and o ther  
necessary accessories. The slogan of 

Brighten U p ' can be driven home 
by such a display which, with the ad 
vertising material  furnished by m anu
facturers can be made very colorful 
and attractive.

L ater  the m erchan t  can take up ex
terior  painting. April should see one 
or two good paint displays; and the 
aggressive following up of the paint 
campaign a lready launched. H ere  is 
a place where persistence is a vital 
factor. You have to do a lot of edu
cating to bring the average individual 
to the point where he will be really in
terested in house painting. One cir
cular or  booklet is not  enough follow 
up your prospect  list aggressively, 
get in all the personal work  you can, 
and put your best efforts into the 
campaign. You ought  to be pushing 
paint th roughout the season.

In addition to your window dis
plays, give the paint stock a p rom in
ent place inside the store, so that  it 
may at all times be before the notice 
of your customers.

W ith the real breaking up of the 
weather, the m erchan t  can pay con
siderable a tten tion  to his tool depar t
ment.  Both carpentering  and ga rden
ing tools make very a ttractive dis
plays.

In the garden ing  windows, green 
effects can be introduced which light
en up the store with an appropria te  
touch o f  spring. After  the long win
ter, such a  spring effect is irresistible

Michigan Hardware Co.
Exclusively Wholesale

G ra n d  R a p id s , M ic h .

Brown & Sehler Co.
“Hom e of Sunbeam G oods“

Manufacturers of

HARNESS, HORSE COLLARS
Jobbers in

Saddlery Hardware, Blankets, Robes, Summer Goods, Mackinaws, 
Sheep-Lined and Blanket-Lined Coats, Sweaters, Shirts, Socks, 

Farm Machinery and Garden T ools, Automobile Tires and 
Tubes, and a Full Line of Automobile Accessories.

G R A N D  R A P I D S , M I C H I G A N

Foster, Stevens & Co.
Wholesale Hardware

157-159 Monroe Ave. :: 151 to 161 Louis N. W.

Grand Rapids, Mich.

DICK INSO N’S

TRADE J i  M ARK 

IT STANDS ALONE

SEEDS
The Albert Dickinson Co.

M INNEAPOLIS CHICAGO
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to the average passerby. Artificial 
flowers and leaves, or, better  still, a 
little g rowth of grass  seed or corn 
in a box, will give the gardening dis
play an added touch of realism.

Some very elaborate displays of 
carpenter ing  tools can be made, with 
due attention  to a r rangem ent and 
background. H ere  there  are two 
lines of trade to which the m erchant  
can appeal—the carpenter, who wants 
the  best  tools his money can buy; 
and the “handy man about the house” 
who is expected to w ork miracles 
with a ham m er and a can-opener, and 
who has often felt the need of a good 
general purpose saw, a reliable 
wrench, and a few other common 
tools. Th is  lat ter  trade has no t  been 
catered to as it m ight be.

Tow ard  the end of April, the m er
chant  can give attention to his spo rt 
ing goods. By that time the various 
athletic organizations will be busily 
engaged in making preparations for 
the  season. Outfits of various kinds 
will be wanted and the merchant who 
is p repared  to meet the demand will 
secure the trade.

I t  m ight  be a good th ing to over
haul the sport ing  goods stock now, 
and to see tha t  you are in shape to 
meet all likely demands upon you. 
The  am ateur  athletic is always in a 
hu rry  for his new bat, mitts,  or  w hat
ever else he m ay need; and the store 
th a t  has the goods when he wants 
them  is p re t ty  sure to get the p ref
erence. In ths line, it pays, where- 
ever possible, to anticipate the demand 
and to be prepared to meet it.

L a ter  still, warm  weather lines 
will come into vogue—refrigerators, 
ice cream freezers,  screen doors,  and 
similar lines. Indeed, April is not 
too early to s ta rt  your “Swat the F ly” 
campaign. At this  stage you will 
sound the note that “Prevention is 
be tte r  than cure.” Prevention takes 
the form of screen doors and window 
screens, covered garbage cans, dis
infectants,  fresh paint,  and the like, 
all of which form par t  of the ha rd 
ware dealer’s stock in trade.

. Most hardware  dealers earlier in 
the year outlined some more or less 
definite plans for handling the spring 
business. It  will be worth while to 
keep these plans in mind. E m ergen
cies always arise, and the best-con
ceived plans quite often have to be 
adapted to new and unexpected con
ditions.

Above all, do not  allow mere cir
cumstances to jostle  your good res
olutions this way and that.  Quite 
often a m erchant  sta rts  the spring 
drive with a determination to use 
more systematic and more efficient 
m ethods in handling his business. 
Some difficulty arises, and he forgets 
his resolutions and drops back into 
the old hap-hazard rut. D o n ’t do 
that.  D o n ’t let minor circumstances 
beat you in the game of business.

Normally, spring is a busy time; 
but  the hardware  dealer who hustles 
to his u tm os t  capacity gets bigger 
results  than the man who is satisfied 
to wait for business to come to him. 
You have probably sta rted  the sea
son well; keep it up. Pu t  your very 
best energies into your business, and 
encourage your helpers to maintain 
the top-notch  of enthusiasm and in
terest.  Victor Lauriston.

Sand Lime Brick
Nothing u  Durable 
Nothing aa Fireproof 

Make* Structure* Beautiful 
N o  Painting 

N o Coat for Repair* 
Fire Proof 

Weather Proof 
Warm in Winter 
C ool in Summer

Brick is Everlasting

Grande Brick Co., Grand Rapids 
So. Mich. Brick Co., Kalamasoo 
Saginaw Brick Co., Saginaw 
Jackaon-Lansing Brick Co. Rives 

Junction

Signs of the Times
Are

Electric Signs
Progreaaive merchant* and manufac

turer! now realize the vain« of Eftcfrir 
Sdvarfis/ag.

We furaiah you with aketchea. price* 
and operating coat for the aaking.

THE POWER CO.
B oll M 797 C itizen s 42(1

A ttention, Mr. Retailer, please
Do y o u r B ooks show , in  connection  w ith  y o u r A nnua l In v en to ry , E xa c t Gross 
P ro fits  on M erchandise  Sold? Incom e T a x  R e tu rn s  re q u ire  th is  fac t.

T H E  E L Y ’S C O M P L E T E  B U S IN E S S  RECORD 
(P ric e  $5.00. C ash  w ith  o rd e r)

F u rn ish e s  n o t only th is , b u t o th e r  e sse n tia l d e ta ils  o f y o u r b usiness, re a d y  to  
han d , fo r T en  y ea rs , w hich  a re  w o rth  m ore th a n  th e  book costs .

L . A . E L Y , 262 G rand B ou leva rd , W est,
D e tro it, M ichigan.

“ The Q u a lity  School”
A . E. H O W E L L , M anager 

110-118 Pearl S t. G rand R apids, M ich . 
School the  year round . Catalog free .

The John Seven Co.
Grand Rapids, Michigan

W holesale

Paints and 
Wall Paper
Distributors: Benj. Moore’s Paints, 

Muresco and Varnishes
The J. B. Pearce C o.’s Wall Papers

Columbus Architechural and 
Automobile Varnishes

W H O L E S A L E  O N L Y

Note cleanliness and orderly 
arrangement of store. Tanks 
in basement or underground 
insures safety.

Profit in Cleanliness
If, by chance, a customer looks into your oil room, what 

is revealed?
Cleanliness?
Neatness and Order?
Or is the look within merely depressing and disgusting?

b OSSEr
SYSTEMS

installed in your store for the storage and distributing of oils, 
kerosene and gasoline, assures your customer the cleanliness 
and orderly arrangement of your Oil Department are character
istics of your entire establishment

Bowser pumps are accurate, clean and economical.
Bowser tanks are safe, clean and neat. A combination 

that means Satisfaction and Profit.
Signify your interest by asking for literature.

S. F. BOWSER & CO., Inc. F0RT ,ND
Canadian Office and F a c to ry , T o ro n to , Canada.

66-68 F ra ze r Ave.
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Listen to the Traveling Man.
I t  costs a g reat  deal of m oney to 

send a high-class t raveling man over 
his route year after year. He  p a tro n 
izes good hotels, his railway fare 
m ounts  into goodly  figures, and his 
salary is by  no means small. His 
house is not  spending all this money 
to send him around the country  m ere 
ly to jolly people. He  m ust  have 
som ething to sell that  is worth while 
o r  he could not keep on the road very 
long, and he m ust  have som eth ing  to 
say tha t  is worth  l is tening to. Now 
and then one may meet an exception, 
but they are so rare  as to be practic
ally non-exis tent.  The traveling man 
may have som ething to say to you of 
vital importance to your business. He 
knows about business conditions over 
the country, he knows about prices 
and fluctuations. He  may be able to 
g i \e  you a tip about  a d rug going up 
that will save you hundreds of dollars. 
He may be able to tell you of a store 
for sale at a bargain, o r  of a g reat  
opportunity  to lease a valuable room. 
He can nearly always tell you where 
you can get a good clerk.

The  good traveling man does not 
pursue the tactics of a backdoor ped
dler. He does not  importune you to 
buy goods. He  has a business p ropo
sition, puts it before the druggist  as 
att ractively as he can, advances his a r 
guments, and then puts  it up to the 
druggist .  As a rule he makes an ad
mirable adviser in general matters .  
Certainly it is to his interest  to see 
you succeed. If  a druggist  goes out 
of business, the traveling man loses a 
customer, so naturally  he wants to see 
the druggist  succeed. If he fixes you 
up with a good line and it sells well, 
he knows he is going to make a friend 
and thus be able to sell more goods. 
Now you can’t buy from every travel
ing man who comes a long every time 
he comes along. But you can listen 
to \\ hat he has to say. And, unless 
something very important  interferes,  
it will pay you to listen, not  for his 
sake, but for your own sake. I t  is a 
purely business proposition; you listen 
on account of your own interests,  and 
not  merely to be a good fellow.

A druggist  once had a branch store, 
closed it, sold the fixtures, and t rans
ferred the stock to his main store. 
H e  had a nice soda fountain for 
which he could not find a buyer in 
his own town. I t  was small, but 
handsome and in good repair.  As he 
could not use two fountains in one 
store, the  small apparatus went to the 
cellar. There  it remained for three 
years,  ga ther ing  cobwebs and dust. 
The  druggist  thought  about it now 
and then, but he had to stick closely 
to his store, and didn’t know where 
to find a purchaser. At any rate , there  
the fountain remained and there it bid

fair to remain until  the end of time, 
bu t  the druggist  one day happened to 
mention it to a t raveling man; and 
he h adn’t given the man an order,  
either,  by the way.

“ I t  is worth  $400 easily,” declared 
the druggist.  “W ish  I could get rid 
of it a t  $300. I t  is w orth  less than 
no th ing  to me, ga the r ing  dust in the 
cellar.”

Let  s have a look a t  it,” suggested 
the cheerful t raveling man. So they 
brushed off the dust, and did have a 
look.

“ In good condition,” was the trav
eling man s verdict. “All it needs is 
cleaning. Til have it sold for you in
side of ten days.”

And he did, too.
In ano ther  instance a druggist  hap

pened to say tha t  a certain line of 
medicines he was carry ing was not 
selling well.

T h a t  stuff goes like hot cakes 
over in the next  state ,” declared the 
traveling man. And a little later he 
put the druggist  in touch with ano ther  
druggist,  an exchange of goods being 
a rranged  tha t  was profitable for both 
dealers. W e  could multiply  these 
cases indefinitely. The  old idea tha t  
the traveling man is mainly a  purvey
o r  of funny stories m ust  no t  be dis
counted. H e  can, it is true, come 
forward  with a funny sto ry  upon oc
casion, and this helps to lighten life.
A hear ty  laugh is always good medi
cine. But for the m ost  pa r t  the trav
eling man wants to talk business.

W e are a progressive Nation. Dis
coveries and improvem ents  are com
ing into vogue all the time. An 
American will scrap valuable m achin
ery  merely because he is shown som e
th ing  better.  The  traveling man is 
the herald of m any  new things. Those 
who listen to him are often enabled 
to be first in the field, and thus reap 
the harvest.  Electrical devices, in 
particular, are showing improvement 
all the time, and druggists are going 
to do much business with these de
vices in the future. I t  a lways pays to 
be first in the field. You get a good 
s ta r t  before o thers  find out  what you 
are doing. Thus,  even though  they 
fall into line, you can hold the bulk 
of the business A business man need 
not  say “Yes” to every proposition 
tha t  is put before him I t  should be 
a pa r t  of his mental equipment to 
know when to say “No.” W e  all 
make mistakes and any  man m ay turn 
down a proposition which af terwards 
proves to be a winner. A m an is not 
always in a position to take up a 
proposition which he is satisfied will 
be a winner. But a merchant needs 
contact  with the  outside world. And 
so it is good business policy to listen 
to the traveling man.

Boston Straight and 
T ra n s Michigan Cigars

H. VAN EENENAAM & BRO., Makers
Sample O rder Solicited. ZEELAND. MICH.

CODY HOTEL
G R A N D  RAPIDS

RATES 1 f } without bathI *1.50 up with bath 

CAFETERIA IN  CONNECTION

Rebuilt 
Cash 
Register 
Co.

(Irco rp o ra ted )
122 North 

Washington Ave. 
Saginaw . Mich. 

We buy. sell, exchange and rebuild all makes.
Not s member of any association or trust.

Our prices and terms ere right.
Our Motto:—Service—Satisfaction.

M E R
H p fC
■ M l
■  Rat«* $ i»  

WrtK Show er St

B A R L O W  BROS. G rand Rapids, M ich. 
A s k  abou t o u r w ay

Jobbers in A ll Kinds of
B ITU M IN O U S  COALS  

A ND COKE
A . B. Knowlson Co.

W - m  Powers 'Theatre Bldg.. Grand Rapids, Mich.

C O M P U T IN G  SC A L E S
a t  b a r g a i n  p r i c e s

S ligh tly  used grocers and butchers scales 
atless than one-half the price o f new ones 

S c a le s  repaired and adjusted.
W . J . K L IN G .

843Sigsbee S t ________  Grand Rapids. Mich.

O FFICE O U T F IT T E R S
LOOSE LEAF SPECIALISTS

The, Co,
237-239 Pearl St. (near the bridge) Grand Rapids

OCCIDENTAL HOTEL
FIRE PROOF 

CENTRALLY LOCATED  
Rates |1.M  and up 

EDW ARD R. SW E T T. Mgr. 
Muskegon Michigan

F L Y  S W A  T T E R S  
G IV E  t h e m  t o  y o u r  c u s t o m e r s
FO R  H E A L T H ’S SA K E . "T R A D E  
B O O S T E R S” H O U SE W IV E S GLAD TO 
G E T  T H E M . M A D E O P H IG H  G R A D E 
W IR E -T A P E  BOUND. YOUR N A M E 
O N  H A N D L E  IN  BO LD  T Y P E .
-50-$10, 500-$17.50. F . O. B. F a c to ry . 
C ash  w ith  o rd e r. F R E D  E. B U TTO N  
208 SU N  BU ILD IN G , D E T R O IT . ’

B e a ch ’ s R e sta u ra n t
Four doors from Tradesman office

Q U A L I T Y  T H E  B E S T

USE
RED CROWN 

GASOLINE
It starts easily even in the 

coldest weather.
And it will deliver all the 

power your engine was de
signed to develop.

For sale everywhere.

STANDARD OIL 
COMPANY

(INDIANA)
Chicago Illinois
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Late News F ro m  the Saginaw Valley.
Saginaw, Nov. 30—Saginaw Coun

cil’s annual ball will take place F r i 
day night,  April 23. at the Masonic 
Temple, not the auditorium as for
merly planned. Owing to the flu 
epidemic and a mixup of dates with 
the auditorium management,  the en
ter ta inm ent committee has had a 
very unpleasant time putting  the fin
ishing touches on for this big annual 
affair; hut just  leave it with the hoys, 
and I ’ll assure you that April 23 will 
be a night not soon forgotten.

S. H irshberg, Saginaw’s up-to-date 
ladies’ wearing apparel merchant, has 
moved from 414 Genesee avenue to 
his new store at 422 W es t  Genesee 
avenue.

Robbins Jones, grocer at Clio, is at 
Mt. Clemens. He has been in poor 
health for some time and is there 
taking ba ths  and a much-deserved 
rest.

Mrs. T  .J. McCullough, of Bridge
port,  has sold her general store to 
J. L. Feish.

Clyde R. Jennings, for a number 
of years connected with the sales 
force of the Schust Baking Co., re 
signed last week to accept a position 
with the Burroughs Adding Machine 
Co., Saginaw.

Howard L. Barker, of Akron, is 
traveling for Symons Bros. & Co., of 
Saginaw. Mr. Barker at one time 
traveled for the National Biscuit Co., 
but  for the past two years was in the 
grocery business in Akron. He  is a 
very genial gentleman and very pop
ular with the trade.

E. A. Jochen, proprietor of one of 
Saginaw’s best  shoe shops, has va
cated his old location a t  314 Genesee 
avenue and moved into his new store 
at 420 Genesee avenue. The  building 
was formerly occupied by the H. W a t 
son Co. The  store has been rem od
eled and the latest in equipment and 
fixtures has made it one of the most 
a ttractive  shoe stores in the city. 
Mr. Jochen was for many years in the 
shoe department of Heavenrick Bros. 
& Co. He has a large following and 
justly  deserves the success he has a t 
tained in the short  period of five 
years.

F- R. Skinner, druggist  of St. 
Charles,  was in Saginaw and Flint 
last Friday on business. Mr. Skinner 
conducts a very firm pharmaceutical 
establishm ent in the flourishing little 
mining town.

Statesmen talk of a flat income 
tax. The  present one leaves the 
average fellow flat enough as it is.

W. H. Clay, popular dispenser of 
meats at St. Charles, was a business 
visitor in Saginaw last Friday.

F ran k  A. Miller, 1138 Chippewa 
street , Flint, on the sales force of 
Hetchler-Raab Co., real estate deal
ers, is one of the old boys on the 
road. He still possesses that  busi
ness ge tt ing  smile and from all re
ports  is ge tt ing  the business, too.

T he  big noise of Saginaw this week 
is the auto show. They have a $200,- 
000 equipment on the auditorium floor 
and the a ttendance will break all 
records of the past.

J. W . Symonds, Jr., campaign m an
ager  for H erber t  Hoover, was in Bad 
Axe last week in the interest  of the 
Presidential  candidate.

William (Billy) Rice, sa lesman for 
Symons Bros. & Co., is covering his 
terr i to ry  in a fine Paige coupe. If 
appearance goes for anything, he 
should make a killing, but don’t w or
ry, Billy’s many years of service with 
the above house has won him a host 
of friends and an enviable business.

Bear traps are being used in Ala
bama as a protection against revenue 
agents. If  such a thing were a t tem p t
ed in certain parts of Michigan we 
would have to re-open some of our 
emergency hospitals.

Adding insult upon injury: A paper 
towel rack, minus the paper towels. 
Example: The  B ryant  Hotel,  Flint.

R. E. Duncan, 510 Millard St, Sagi
naw, is the proud owner of a Reo. 
Mr. Duncan represents the Johns-  
Manville Co. in Michigan.

Once again we are glad to see the 
signature of Milton Steindler from 
the Electric City.

John Haley, head of the Chesaning 
Produce Co., Chesaning, has returned 
from his regular  winter  trip in the 
South.

W. E. Choate, 405 Helena street, 
Saginaw, is confined to his bed, but 
doing nicely at this writing. He rep
resents Ham m ond-S tand ish  Co.

Mrs. F ran k  Bremer, 248 How ard 
street, is reported as doing nicely. 
She recently underwent an operation 
at a Grand Rapids hospital.

W. C. Lanahan and W. C. Johnson 
have formed a partnership  and open
ed what is to be known as the Durand 
Produce Co., at Durand. Both gen
tlemen are very' familiar with the 
business, having been connected with 
A rm our & Co. for several years, hold
ing various positions in different parts 
of the country.

Durand should prove a good open
ing in this line from the standpoint 
of shipping facilities. A be tte r  loca
tion could not be found.

Joseph Rabe, proprietor of Sagi
naw s finest electrical shop and fix
ture store spent the week end with 
friends at Pontiac. He was accom 
panied by' his family.

V. Steele, form er grocer at Sag

inaw, is now city salesman for Swartz 
Bros., Saginaw.

H enry  Schafer, Pigeon, has taken 
over the grocery stock of E. Camp
bell, who failed two weeks ago and 
will continue operations in the same 
place.

M. P  iowathy & Sons have purchas
ed the Callum Mills property, Sagi
naw. They expect to remodel same 
to suit their business.

H a rry  Zierves, 511 State  street, 
Saginaw, has resigned as State sales 
m anager  for the Phoenix Oil Soap 
Co., of Cleveland, and entered a real 
estate business with A. E. Clampitt, 
of Saginaw. H a r ry ’s sales experience 
should stand him well in line for suc
cess in his new field.

L. M. Steward.

B ottom  Facts  F ro m  Booming Boyne 
City.

Boyne City, March 30— After two 
years of experimental work, the T rac 
tion Engine Company, having devel
oped a m otor  of superior merit, has 
definitely begun production on a com 
mercial scale. C. O. Klingholtz, from 
Bataria, 111., has been retained as 
production manager and has begun 
the finishing and assembling of the 
m otors  which will be incorporated 
in a new trac to r  of late and efficient 
design.

F. O. Barden, for the Crozed Stave 
Co., is beginning the assembling of 
material for the new stave and head
ing plant which will begin production 
of their specialty on the site recently 
leased from the city' on the old W . H. 
W hite  Co. mill site. Boyne City is 
welcoming this addit ion to its indus
trial activities, both for itself and as 
a precursor of future development.

Send us a good live laundry man!
Monroe & Hughes,  contractors,  

have resumed operations on the E as t  
s treet bridge. The  early and severe 
setting in of winter left them  with 
a large par t  of the contemplated work 
unfinished last fall. They have m a
terial on hand to rush the work to 
a quick completion and we are look
ing forward to having the use of this 
important  bridge, which has been 
closed for almost two y'ears, before 
the season opens in June.

W e have information that  the 
Michigan Transit  Co. will resume 
operations between Chicago and this 
port  about May 1. Th is  will be wel
come news to shippers,  who have 
the delays of railroad freight service, 
been aggravated  beyond measure by 

_ Maxy.

Never run into debt unless you see 
a way to get out again.

You Can’t Run a Train Without Tracks
Everybody knows you can’t run a train without tracks; and every

body ought to know you can’t run a telephone company without money.
Sometimes people seem to forget this fact concerning the telephone. 

The business man knows he must have money to run his business.
The housewife knows she must have money 
to run the home. They both know that it 
costs more to run anything, these days, than 
it did two or three years ago.

It is just the same with those of us who go 
to make up the telephone company; we line
men, operators, electricians and engineers; 
the cost of living has hit us just as hard as it 

has hit you. And the cost of the materials with which we work has 
just about doubled.

These are plain, everyday facts. Without enough money to pay 
expenses it is just as impossible for us to run the telephone company 
as it is impossible to run a train without tracks.

Rates must meet expenses.

TELEPHONE COMPANYM I C H I G A N  S T A T E

WE MUST HAVE 
YOUR SUPPORT 
IF  Y O U  A R E  
TO HAVE TH E  
T E L E P H O N E
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I h e  curbing of profits by the Gov
ernm en t  is proposed in a bill in tro 
duced into Congress by R epresen ta 
tive l*rear of Wisconsin,  which 
would apply to commercial  organ iza
tions, regula tory  powers similar to 
those held by the in tersta te  commerce 
commission in regard  to railroads.

Under  the term s of the measure, 
the bederal Trade Commission would 
be empowered to fix the maximum 
wholesale prices and license big cor
porations. The m axim um  prices so 
fixed would permit reasonable e a rn 
ings based on the actual value of 
the necessary producing proper
ties. To determine these values, 
the commission would consider the 
reasonable value of patents  and in
ventions that  enter  into the finished 
product  and all o ther  properties tang
ible and intangible  norm ally  entering  
into production costs.

W henever,  upon complaint,  the 
Commission shall determine that  any 
person, partnership  o r  corporation  is 
charging or receiving unreasonable 
profits on any  products  or  com 
modities produced and sold by any 
producer,  wholesaler or  retailer, it 
may examine the books of the of
fender and if it finds tha t  the  prev
ious yea r’s financial s ta tem ent dis
closes a profit received in excess of 
25 per cent, per annum  in addition to 
taxes paid on the actual value of la
bor and p roperty  necessarily  engaged 
in production, such excess would be 
declared usurious,  unreasonable and 
profiteering, and the business would 
be permit ted  to go on only under a

M I C H I G A  N

license issued on te rm s th a t  would 
reduce these earnings to a reason
able profit. The offending firm would 
be unable to do business until  a li
cense was issued, and the license 
would be in effect for a period of two 
3 tars ,  d he transaction of business 
without a license, under such c ircum
stances.  would be subject to a fine 
of not less than one hundred or more 
than one thousand dollars per day, 
together with imprisonment of officers 
of the company in the discretion of 
the court.

The enorm ous increase in great 
wealth holdings by a comparatively 
limited num ber of persons a t  the ex
pense of the m any  is a cause for 
nation alarm, ’ declared R epresen ta
tive I* rear. “Large increases in the 
cost  of  living and of goods generally, 
not justified by economic conditions, 
have been reported since the close of 
the war.”

‘According to the Shoe and leather 
Reporte r  of Boston, the agreement 
between the big packers and the Gov
ernm en t  is not likely to induce lower 
prices for hides and skins because 
the packers have received an im
munity  b a t h . and will now sell their 
hides under strictly mercantile  con
ditions. According to the New York 
W orld ,  it costs $5.58 to manufacture 
a certain kind of shoe which wras 
sold to the retailer for $6.50 a pair 
and thereafter  sold to the public for 
$10.50 per pair, which price the Fed
eral food administration determined 
was not  profiteering. I t  is to meet 
these conditions tha t  my bill is p ro 
posed.”

WHITE HOUSE

1-3-5 Lbs. Only:
New Up-to-date Packing 

— —Same Splendid Quality as Always

W O N ’T  E V E R Y B O D Y  
BE G L A D

WHEN THERE’S “WHITE HOUSE” 
ENOUGH TO GO ’ROUND? 

AND WON’T _WE, TOO, 
WHEN OUR ORDERS 

ARE ALL FILLED?
OH, BOY!

NONE  ^ BE T T E R AT ANY P R I C E

DISTRIBUTED A T  WHOLESALE BY

L E E  6  C A D Y
DETROIT. BAY CITY. SAGINAW AND KALAMAZOO

Q v i m \ t y

'-Distinctive Ele g a n c e  
in the q u ality o f these

ICE CREAMS
Plain and Fancy

Arctic appeals to the dealer, not only because of its 
vast superior qualities but also because being an 
Arctic Dealer” places him in a class of careful dis

criminating dealers who consider their customers in
terest as well as their own.

ARCTIC ICE CREAM CO.
Grand Rapid., Mich. Claude G. Piper, Manager

sum-oi*

2s,

FRANKLIN 
GOLDEN SYRUP
A Table Syrup of the Finest Quality

Sugar RefiningPHILADELPHIA

For use on grid- 
die cakes, waffles, 
and bread, and for 
cooking where a 
high-grade syrup 
is needed.

.Sü**.

I n  F o u r  S izes  
N u m b e r s  / % ,  2 ,  5 ,  &  1 0

The Franklin Sugar Refining Company
PHILADELPHIA

■ A F ranklin  Cane Sugar fo r every  u se5
Granulated, Dainty Lu^-i?, Powdered. 
Confectioners. Brown, Golden Syrup
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A  Smile Follows the Spoon 
W hen It’s Piper’s

PIPER ICE CREAM CO. 
Kalamazoo Michigan

I N S E C T I C I D E S
Corona, Sherwin Williams, Ansbacher

TH E QUALITY BRANDS

This is the season at which to make your purchases of 
the quick deaths to insect pests such as—
Paris Green 

Tuber Tonic 
Insecto 

Arsenic 
Sulphur

Arsenate Lead 
Lime and Sulphur 

Rose Nicotine
Blue 
Vitriol 
Lime and 
Sulphur Solution

Dry Fungi Bordo. 
Calcium Arsenate 

Fish Oil

We can price these goods by the ton or carload.

Hazeltine & Perkins Drug Co.
G r a n d  R a p i d s ,  M i c h i g a n

ANGLEFOO
The Non-Poisonous Fly Destroyer
Thu U. S, D ep t, o f A gricu ltu re  says In th e  bu lle tin : "S pecia l 
pains should be ta ke n  to  p re ve n t children from  drin king  poi
soned ha lts  and poisoned flie s  dropping In to  foods o r drinks.’'

Wholesale Drug Price Current
Prices quoted are nominal, based on market the day of issue.

Acids
B oric  ( P o w d . )_17%@ 25
B oric  (X ta l) __ 17%@ 25
C arbo lic  _______  3 0 0  :;4
C itric  __________ 1 2501  35
M u ria tic  ______  3%@ 5
N itr ic  __________  10© 15
O x a l ic _____________ 55@ 65
S u lp h u ric  _____  3%@ 5
T a r ta r ic  _______  95@1 05

A m m onia
W ate r , 26 d e g ._12@ 20
W a te r , 18 d e g ._10@ 17
W ate r , 14 d e g . __  9© 16
C arb o n ate  _____  22 @ 26
C hloride (G ran ) __ 20@ 30

B alsam s
C opaiba ___  1 00@1 20
F ir  ( C a n a d a )_ 2 50@2 75
F ir  (O regon) __  50@ 75
P e ru  __________  8 00(3)8 25
T olu  _________  2 50@2 75

B arks
C assia  (o rd in ary ) 45@ 50
C assia  (S aigon) 90@1 00 
S a s sa fra s  (pow. 70c) @ 65 
Soap C u t (pow d.)

40c ____________ 30(3) 35

B erries
C ubeb _______  1 90@2 00
F ish  ____________ 9001  00
J u n ip e r  _________  10© 20
P rick ley  A sh __  @ 30

E x tra c ts
L icorice ________  60© 65
L icorice  powd. 1 20@1 25

F low ers
A rn ica  _________  75© 80
C ham om ile (G er.) 80@1 00 
C ham om ile  Rom  60@ 75

Gums
A cacia , 1 s t _____  60@ 65
A cacia , 2nd ____  55@ 60
A cacia , S o r t s ___ 35 @ 40
A cacia , pow dered  45© 50
Aloes (B a rb  Pow ) 30@ 40
A loes C ape Pow ) 30(5) 35
Aloes (Soc Pow ) 1 40@1 50
A safo e tid a  ___  4 50@5 00

Pow . ________  @7 50
C am phor ■_____  4 25@4 30
G ua iac  ________  @2 00
G uaiac , pow dered  @2 00
K ino __________  0  85
K ino, pow dered  @1 00
M y rrh  _________  @1 40
M yrrh , P o w . __  @1 50
O pium  ______  10 00@10 40
O pium , pow d. 11 50(5)11 80 
O pium , g ra n . 11 50@11 80
Shellac _______  2 00@2 10
Shellac  B leached  2 1502  25
T r a g a c a n t h ___  6 50 @7 25
T ra g a c a n th  powd. @5 00
T u rp en tin e  _____  35@ 40

Insectic ides
A rsen ic  ________  18© 25
B lue V itrio l, bbl. @ 10
B lue V itrio l, le ss  11@ 16
B ord eau x  M ix D ry  18© 38
H ellebore , W h ite

pow dered  _____  38(3) 45
In se c t P o w d e r_90® 1 40
L ead  A rsen a te  P o  30© 50
Lim e a n d  S u lp h u r

D ry  _________  10%@ 25
P a r is  G reen  ___  46© 56

Ice C ream
A rc tic  Ice C ream  Co.

B ulk , V an illa  _________1 25
B ulk , C hocolate  _____1 35
B ulk , C aram el _______1 45
B ulk , G r a p e - N u t___ 1 35
B ulk , S t r a w b e r r y ___ 1 35
B ulk , T u t t i  F r u i t i _1 35
B rick , V an illa  ________1 40
B rick , C hocolate  _____1 40
B rick , C aram el _______1 60
B rick , S t r a w b e r r y __ 1 60
B rick , E u t t i  F r u i t i _1 60

P ip e r  Ice  C ream  Co.
B ulk , V an illa  ________1 25
B ulk , C hocolate  _____1 30
B ulk , C aram el _______1 30
B ulk , G ra p e -N u t _____1 30
B ulk , S t r a w b e r r y ___ 1 35
B ulk, T u t t i  F r u it i  __ 1 35
B rick , V an illa  _______1 40
B rick , C hocolate  ___  1 60
B rick , C aram el ____  1 60
B rick , S t r a w b e r r y _1 60
B rick , T u t t i  F r u i t i _1 60
B rick  a n y  co m b in a t’n  1 60

Leaves
B uchu  __________  @4 00
B uchu , pow dered  @4 25
Sage, bu lk  _____  67@ 70
Sage, % l o o s e __ 72© 78
Sage, p o w d e re d _55© 60
S enna, A l e x __ 1 40@1 50
S enna, T inn . __  30@ 35
S enna , T inn . pow. 35© 40
U v a  U rsi ______  25® 30

Oils
A lm onds, B itte r ,

tru e  ______  16 00© 16 25
A lm onds, B itte r ,

a rtif ic ia l ___  2 50@2 75
A lm onds, Sw eet, 

tru e  ________  1 76(3>2 00

A lm onds, Sw eet,
i m i t a t i o n 8501 00

A m ber, c r u d e _ 3 0003
A m ber, rectified 3 50@3 75
A nise _________ 2 7503 00
B erg am o n t ___ 8 0008 20
C ajep u t _____ 1 75(5)2 01)
C assia  _____ __ 4 50@4 75
C as to r ________ 2 2502 50
C edar L ea f _ 3 25@3 50
C itro n e lla  ___ i 25@1 50
C lo v e s 5 (10@5 25
Ooe.oa.nnt 4 0 0 50
Cod L iv er ___ 4 75@5 00
C ro ton  _______ 2 25<<i>2 50
C otton  S e e d __ 2 3502 55
E ig ero n  ___  12 00012 25
C ubebs _ _ 12 30013 75
E u c a ly p tu s  ___ 1 5001 75
H em lock , pu re  
J u n ip e r  B errie s

2 00@2 25

_ _ 10 00010 25
J u n ip e r  W ood 3 50@3 75
L ard , e x t r a ___ 2 1502 25
L ard , No. 1 __ 1 8002 00
L av en d e r F low  15 00(5)15 25 
L av en d e r G a r’n 1'75(3>2 00
L em on _______  3 00(3)3 25
L inseed  boiled bbl. (3)2 08 
L inseed  bid less 2 18@2 28 
L inseed  raw  bbl. @2 06 
L inseed  ra w  less  2 16@2 21 
M u sta rd , tru e , oz. @2 95 
M usta rd , a rtif il, oz. @1 10
N ea ts fo o t ____  1 75 @1 95
Olive, p u r e ___  4 75@6 00
Olive, M alaga,

yellow  ______  3 75@4 00
Olive, M alaga,

g reen  ______  3 75© 4 00
O range, S w eet 10 50@10 75 
O riganum , pu re  ~@2 50 
O riganum , com ’l 1 00(5)1 25
P en n y ro y a l __  3 00@3 25
P e p p e r m in t_ 12 00@12 25
Rose, p u r e _ 24 00@25 00
R osem ary  F low s 2 00@2 25 
Sandalw ood, E .

I. _________  15 00(5)15 20
S a ssa fra s , tru e  3 00@3 25
S a ssa fra s , a r t i 'l  1 5001 75
S p e a r m i n t_17 ! 50017 75
Sperm  ________  2 40 0  2 60
T an sy  ________ 9 0009 2K
T a r. U S P  ______ 48© 60
T u rp en tin e , bbls. (a 2 53
T u rp en tin e , less (5)2 63
\ \  in te rg reen , t r .

------------------ 12 00@12
W in te rg reen , sw eet

25
birch  _______  9 00@9 25

W in te rg reen  a r t  J 2001 40
W orm seed ___  8 5008 75
W o rm w o o d _ 16 00@16 25

P o tassium
B ica rb o n a te  ____ 550 60
B ich rom ate  ___ 47© 55
B r o m i d e _____1 0501 10
C arb o n ate  _____ 92@1 00
C hlo ra te , g ra n 'r  
C h lo ra te , x ta l o r

48@ 55
pow d. ________ 28@ 35

C yanide ______  27%© 50
Iodide ________  3 S504 00
P e r m a n g a n a t e _ 8001 00
P ru ss ia tc . yellow 50© 65
P ru ss ia te ,  red  1 8502 00
S u lp h a te  ______ © 85

Roots
A lk an e t _____  3 75@4 00
Blood, pow dered  60© 75
C alam us _______  6001  00
E lecam pane , pw d. 22@ 25 
G en tian , powd. 27%@ 35
G inger, A frican ,

pow dered  _____  29@ 36
G inger, J a m a ic a  40(g) 45
G inger, Jam a ic a ,

pow dered  _____  45@ 50
G oldenseal, pow. 8 50@8 80
Ipecac, p o w d ._ 4 75@5 00
L icorice , powd. 35© 40 
L icorice , powd. 40@ 50 
O rris, pow dered  40© 45
P oke , pow dered  40© 45
R h u b arb  ______  @3 00
R h u b arb , powd. 2 60@2 75 
Rosinw ood, powd. 30 0  35
S a rsa p a r illa , H ond.

g ro u n d  _____  1 25@1 40
S a rsa p a r illa  M exican ,

g ro u n d  _____  @ 80
Squills _________  35@ 40
Squills, pow dered  60(3) 70 
T u m eric , powd. 25© 30
V alerian , powd. @2 00

Seeds
A nise __________  35@ 40
A nise, pow dered  40@ 45
B ird , I s  ________  13@ 19
C an a ry  ________  15© 20
C araw ay , Po . .35 28© 30
C ardam on  ___  2 25@2 50
C elery, powd. .65 57@ 60
C o rian d er pow d 30 22%@25
Dill ______________ 25© 30
F en n e ll ________  30© 40
F la x  _____________ 14(g) 18
F lax , g r o u n d __  14@ 18
F o en u g reek  pow . 10© 20
H em p ________  12%@ 18
L obelia  ______  1 75@2 00
M u sta rd , y e l l o w _45(g) 50
M u sta rd , b l a c k _36@ 40
P oppy  _________  @1 00
Q uince _______  1 50© 1 75
R ape ___________  15© 20
S ab ad illa  ______  @ 35
S abad illa , pow d. 30@ 35
Sunflow er ______  15@ 20
W orm  A m erican  45@ 50
W orm  L e v a n t 1 65© 1 75

T in c tu re s
A conite  _____ @1 70
Aloes ________ @1 20
A rn ica  ___ 0 1
A safo e tid a  _ @3 9«
B elladonna  ___ @1 4 \)
Benzoin ____ @1 80
B enzoin Com po’d 0 3 00
B uchu  _ _ __ @2 70
C an th a rad ie s 0 2 9 0
C apsicum  ___ @1 95
C ardam on ___ 0 1 50
C ardam on, Comp. 0 1
C atech u  ______ 0 1 50
C inchona  _ @1 80
Colchicum @2 40C ubebs __ (o)2 60
D i g i t a l i s ___ 0 1 60
G en tian  _____ @1 20
G inger _ _ 0 1 50
G uaiac __ @2 65
G uaiac, A m m on. @2 40Iodine _____ 01 50
Iodine, C olorless @2 00
Iron , clo. ____ @1 45Kino _ _ @1 35M y r r h ____
N u x  V om ica @1 95Opium  ___ @4 50O pium , C am ph. @1 25
O pium , D eodorz’d 0 4 50
R h u b arb  ______ @1 SO

P a in ts
L ead, red  d ry  __ 15%© 
Lead, w h ite  d ry  15%@ 
L ead, w hite  oil 15%© 
O chre, yellow  bbl. ©  2
O chre, yellow  less 2%@ 5
P u tty  ------------------ 5@ 8
R ed V en et n A m . 2%@ 5
R ed V en et'n  E n g . 3@ 6
\  erm illion , A m er. 25© 30
W hiting , b b l . -----  @ 2%
W h itin g  -----------  3%@ 10
L. H . P . P rep . 3 75@4 00

16
16
16

M iscellaneous
A cetan a lid  _____
A lum  ___________
A lum , pow dered

g round  _______
B ism u th , S u b n i

tra te  _______
B o rax  x ta l o r

- 7D@ 90
-  16@ 20 
an d

- 17 @ 20 

3 50@3 80
p o w d e r e d ___  ll% @  lo

C an tlia rad es , po 2 25 ©6 50
C a lo m e l ------------2 14@2 16
C apsicum  ______  3S@ 45
C arm ine  --------- 7 25@7 60
C ass ia  B u d s ____ 50© 60
Cloves ----------------  67© 75
C halk  P rep a re d  13@ 15
C halk  P re c ip ita te d  12© 15
C hloroform  _____  45© 55
C hloral H y d ra te  1 70@2 10
C ocaine -------  13 60© 14 05
Cocoa B u t t e r ___ 65© 75
C orks, lis t, le ss  50%.
C opperas, b b l s ._ @ 03
C opperas, l e s s _3%@ 8
C opperas, pow d. 4%@ 10
C orrosive  S ublm  1 95@2 00
C ream  T a r t a r __ 70© 75
C u ttlebone  _____  9001  00
D ex trin e  _______  9© 15
D o v er's  P o w d er 5 75© 6 00 
E m ery , All N os. 10© 15
E m ery , Pow dered  8© 10
E psom  S a lts , bbls @04% 
E psom  S a lts , less  5© 10
E rg o t ------------------ @6 25
E rg o t, P ow dered  @6 50
F lak e  W h ite  ___  15© 20
F o rm aldehyde , lb. 67@ 70
G elatine  _____  1 55@1 75
G lassw are, less 53%. 
G lassw are, full case  58%. 
G lauber S a lts , bbl. @ 2% 
G lau b er S a lts  less 3%@ 8
Glue, B r o w n ___ 21© 30
Glue, B row n G rd. 19© 25
Glue, W h ite  ___  35© 40
Glue, W h ite  G rd. 35© 40
G lycerine _______  31© 45
Hops _________  1 00@1 20
Iodine _________ 5 45@5 70
Iodoform  _____  6 50©6 80
L ead, A ce ta te  __20© 30
L y c o p o d iu m __  3 0003  25
M ace ___________ 85© 90
M ace, Pow dered  95@1 00
M entho l ___  18 00@18 20
M orphine _____ 11 95@12 35
N u x  V o m i c a ___  @ 30
N ux  V om ica, pow. 20© 30 
P e p p e r b lack  pow. 37© 40
P epper, w h i t e ___  @ 50
P itch , B u rg u n d y  @ 15
Q u ass ia  _________ 12© 15
Q uin ine ______  1 22@1 72
R ochelle S a l t s _53© 60
S acch arin e  _____ ©  40
S a lt P e t e r ________ 20© 30
Seid litz  M ix tu re  40© 45
Soap, g r e e n ___ 22%@ 30
Soap m o tt c as tile  22%@ 25 
Soap, w h ite  cas tile

case @17 00
Soap, w h ite  c as tile

less , p e r  b a r  ■_ @1 85
Soda A sh _____  3%@ 10
Soda B ica rb o n a te  3%@ 10
Soda, S a l ______  2%@ 5
S p ir its  C am p h o r @2 00
S u lphu r, r o l l ___ 4%@ 10
S u lp h u r, S u b i ._4%@ 10
T a m a rin d s  _____ 25© 30
T a r t a r  E m etic  1 03 @1 10 
T u rp en tin e , V en. 50@6 00 
V an illa  E x . p u re  1 5002  00 
W itch  H aze l __ 1 47@2 15 
Zinc S u l p h a t e _ 10© 15
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GROCERY PRICE CURRENT
imr ar!  Carefully corr« te d  weekly, within six hours of mail-
are liable tn “i ended *° be COrrect at time of going to press. Prices, however,
filled i t  m i f nge an3l tlme’ and country merchants will have their orders filled at market prices at date of purchase.

ADVANCED
B ric k  Cheese 
C lothes L ines 
Cream  T a r ta r  
C itron  
Chocolate

DECLINED
Condensed M ilk  
Canned M ilk  
Lem on Peel 
Orange Peel 
Rolled Oats

AMMONIA  
Arctic Brand

12 ox. 16c, 2 doz. box 2 70
16 ox. 25c, 1 dox. box 1 75
12 oz. 40c, 1 doz. box 2 85
Moore’* Household Brand 

12 ox., 2 dox. to  case  . .2  70

AXLE GREASE

Blackberries
3 lb. S ta n d a rd s  .........
No. 10 ------------------  @13 oo

Beans— Baked 
B row n B eau ty , No. 2 1 35
Cam pbell, No. 2 ......... 1 50
F rem o n t, No. 2 ........... l  35
V an C am p. 44 l b . ___  SO
V an C am p, l  lb ........... l  25
V an C am p. 144 lb. . . .  1 60
Van C am p. 2 lb ...........  i  80

Beans—Canned
lied  K id n t.
S t r i n g ___ ~
W ax ______
L im a ____
lie d  _____ I

Clam
B u rn h a m 's

35 (il l  4 
35 @2 7 
3502  7 
20@2 35 
95® 1 25

C H E E S E
B rick  ________________
W isconsin  F la ts  _I
L onghorn ______
N ew  York
M ich igan  F u ll C ream  _ 

C H E W IN G  GUM 
A dam s B lack  Ja c k  
B eem an 's  P ep s in
B e e c h n u t  ______________
D ouhlem in t ______ ZZZZ.
F lag  S p ru ce  _____ ___
J u ic y  F ru it  _____ H I .
S p ea rm in t. W rig leys
Y u c a ta n ____
Zeno _ ___ 70

B ou illon —_ 43 
1

Corn
S ta n d a rd  _____  1 4;
C o u n try  G en tlem an
M aine 1 90@2

7 1 65 
2 00

25 lb. pails , p e r  do*. IS 80

BAKED GOODS 
L oose-W iles Brands

K risp y  C rack e rs  ...........  18
L. W. Soda C ra ck e rs  . .  16 
L. W . B u tte r  C rack e rs  18
G ra h a m  C rack e rs  ......... 18
F ig  Sn i B a r  .....................  26
L. W . G inger S naps  . . . .  18
H oney  G irl P la in  ...........  25
H oney  G irl Iced  ...........  26
C ocoanu t T a lly  ...............  28
V an illa  W afe r .................  40

S u b jec t to  q u a n tity  d is - 
oounL

BLUING
Jenn ings ' Condensed Pearl
Sm all, doz. b o x ___ 2 55
L arge , 2 doz. b o x ___ 2 70

BREAK FAST FOODS 
C racked W h ea t. 24-2 4 60
C ream  of W h ea t . . . .  9 00
G ra p e -N u ts  ...................3 80
P illsb u ry ’s  B est C er’l 2 90 
Q u ak er Puffed  R ice . .  6 60 
Q u ak er Puffed  W h ea t 4 30 
Q uaker B rk fs t B iscu it 1 90 
Q uaker C orn  F la k e s  3 35
R alston  P u r in a  ...........  4 00
R alston  B r a n z o s ____ 2 70
R alston  Food, la rge  
R alston  Food, sm all 
S axon  W h ea t Food 
■Shred W h ea t B iscu it

H om iny
V an C am p .....................  1
Jac k so n  ...........................  j  39

C H O C O LA T E  
W alte r B ak e r  & Co.

C a rac a s  _______
P rem iu m , 14s o r  44s 

W aite r M. L ow ney  Co.
Prem ium , 44s ...............  44
P rem iu m , 44s _________ 44

CIGARS
N a tio n a l G rocer Co. B rands

Lobster
2 45 
4 60

A ntonella , 
A ntonella , 
A ntonella , 
E l R a jah , 

i cas

50 f o i l __
100 foil __
25 t i n s _
D ip lom at-

37 50

50

o ro n a

Mackerel 
M u sta rd , 1 lb. . . .  
M u sta rd , 2 lb. . . . .  
Soused , 1% lb. . . ,  
Soused, 2 lb .............

70 00 
77 50 
74 00 
S3 00

M ushrooms 
B u tto n s , is , p e r  can  
H otels, Is, p e r can_.

Plum s
C alifo rn ia , No. 3 . . . .  2 40 
. . .  , .Pears In Syrup
M ichigan  ------------------4 50
C a l i f o r n i a ___________5 50

P m
M a r r o w f a t -------  l 60@1 90
E arly  J u n e -----  1 45® 1 90
E a rly  J u n e  s lid  1 75®2 49

1 60 Odin, A lonan3 76 M ungo P k „  P
M ungo 1 'a rk ,
M ungo P a rk ,

1 40 S ta nd, 50
1 00 Alungo P a rk ,

S ta nd, 25

2 90 10 
4 50

Peaches
C alifo rn ia , No. 244 
C alifo rn ia , No, 1 , 
M ich igan  N o. 2 . . .  
F ie , g a llons  .........

Pineapple

, 4 76 
. 2 40 
. 4 25 
12 00

T riscu lt, 18 ...................  2 26

K ellogg’s  Brands 
T oasted  C orn F lak es  4 20 
T oasted  Corn Flakes

Ind iv id u a l .................... 2 00
(Crumbles .......................  4 20
Krumbles, Individual 2 00
B iscu it .............................  2 00
D rin k e t ...........................  2 60
P e a n u t B u tte r  ...........  3 65
No. 1412, dox.................  1 80
B ran  .................................  8 $0

BROOMS
S ta n d a rd  P a r lo r  23 lb. 5 75 
F a n c y  P a rlo r , 23 lb. . .  8 00 
BSx. F a n c y  P a r lo r  26 lb. 9 60 
E x. Fey . P a r lo r  26 lb. 10 00

B R U S H E S
Scrub

Solid B ack, S i n . ___ 1 50
Solid B ack. 11 i n . _1 75
P o in ted  E n d s  _________1 25

Stove

G ra ted , N< 
Sliced No. 2 E x t ra

4 00 
4 75

Pumpkin  
V an Cam p, No. 3 
Van Cam p, N o. 10 
L ak e  Shore, No. 3 
V esper, No. 10 . . .

Salmon
W arre n ’s  1 lb. T ali 
W arre n  s  *  lb. F la t  
W a rre n 's  1 lb. F la t  . .  .  « ,
Red A la sk a  ...................  3 go
Med. R ed  Aia»irn __ _ 3 59 
P in k  A l a s k a _ 2 400 2 65

4 10 
2 60 
4 25

D om estic,
D om estic,
D om estic,
C alifo rn ia
C alifo rn ia
C alifo rn ia

Sardines

44»
Soused
M u sta rd
T om ato

6 0006  50
7 00 @8 00 
7 00@8 00

—  2 00
—  2 00
—  2 00

o. 1 ------------------------- 1 10
------------------------- 1 35

Shoe
--------------------  90
----------------------2 Ö0

Sauerkraut
H a ck m u th , N o. 3 __
S ilv er F leece , No. 3

Shrim ps
D u n b a r, Is  doz. 
D unbar, 144 s  doz.

1 50 
1 60

2 10 
3 75

B U T T E R  COLOR 
D andelion, 25c size 
P erfec tion , p e r doz.

C A N D L E S

2 00 
1 75

Straw berries
S ta n d a rd  N o. 2 ______4 so
F an cy , N o. 2 ________5 50

Tomatoes

E l R a jah . ______
E l R a jah , E p icu re ,
El R a jah , E p ie u r  
E l R a jah , A rk , 5_ __ „„
El R a jah , P res id en t,

----------  100 00
eh, 50_ 56 00
’e rfec to s  75 00 
A frican  90 00 

, Gold
----------- 100 00

Gold
_ .  ------- 105 00
D iscount on M ungo P a rk .
L o ts  o f 500, $1 p e r 1,000 
L o ts  o f 1.000, $3 p e r 1,000 
L ots o f 2,500, $3 p e r 1,000
W orden G rocer Co. B rands 
H a rv e s te r  (S hade  G row n) 
R ecord  B reak e r, 50s

7oil .............................  75 00
D elm om co 50s ........... 75 00
P a n a te lla , 50s ............. 75 00
E p icu re , 50s ...............  95 00
F a v o r ita  E x tra , 50s 95 00
P res id e n ts , 50s . . . .  112 50 
(L a  A zora  B ro ad leaf C igar) 
W ash ing ton , 50s . . . .  75.00 
P a n a te lla  Foil, 50s . .  75 00
A r i s to c r a t s ___________ 75 00
P e rfec to  G rande , 50s 95 00
O pera , 60s ________ 57 00
S anchez  & H a y a  C lear
H a v a n a  C igars. M ade in 

T am pa , F lo rid a
D ip lom atic s, 6 0 s ___  95 00
R osa, 20s ---------------- 115 00
B ishops, 50s .............  115 00
R e in a  F in a , 50s T in s  115 00
Q ueens, 50s ...............  135 00
W o rd en ’s  S pecial __ 150.00 

Ig n a c ia  H a y a
M ade in T am p a , F lo rida . 
E x t r a  F a n c y  C lear H a v a n a
D ehcados, 6 0 s _____120 00
P rim e ro s , 5 0 s ______140 00

R o sen th a l B ros.
R. B. C ig a r (w rapped

in  tis su e )  50s ......... 60 00
Im p o rted  S u m a tra  w ra p p e r  

M an illa  C iga rs  
F rom  P h ilip p in e  Is lan d s
L ioba, 100s ...................  37 50

O th e r  B ran d s  
C harles  th e  E ig h th  (D o

m estic ) . 50s .............  70 00
B. L., 50s --------------- 56 00
H em m e te r  C ham pions,

50s ------------------------  59.00
S c a rle t R u n n er , 20s__ 36.00
E l D ependo, 2 0 s ____ 37 50
C o u rt R oyal. 6 0 s ____ 60 00
C o u rt R oyal, 25 t in s  60 00
Q ualex , 50s ................. 50 00
K n ick erb o ck er, 5 0 s _ 56 00

COCOA
B a k e r 's  _______________ 53
B un ts, 15c s ise  ...............  66
B u n ts, 44 lb ....................  60
B u n ts , 1 lb .........................  48
C levsland  ..................  41
Colonial, 44* ................... S i
Colonial, 44* ................... SS
E p p s  ...................................  41
H ersheys , '4 s  __________ 42
H ersh ey s , 44s __________ 40
H u y le r ...............................  36
Low ney, 44s ....................  48
Low ney, Ü* .................... 47
Low ney, 44* .................... 47
Low ney, 5 lb . c a n s ___48
V an H o u ten  44 s .............  12
V an H ou ten , 44* ............. 18
V an H ou ten , 44s ............. 36
V an  H o u ten , I s  . 66
W a n -E ta  ..................... 36
W ebb .................................  83
W ilbur, 44s .......................  33
W ilbur. Ü b ....................... 33

COCOANUT
44®. 6 lb. case  D unham  46
14s. 5 lb. case  ...............  45
44s & 148, 15 lb. case  45 
6 an d  12c pkg. In p a ils  4 75
B ulk, p a ils  .....................  38
B ulk, b a rre ls  ................. 35
48 2 oz. pkgs., p e r case  4 00 
48 4 oz. pkgs., p e r case  7 50

COFFEE ROASTED  
Bulk

R i o -------------------------  250)28
S an to s  .........................  37@40
M aracabo  ...........................  43
M exican .............................  43
G u tam a la  ...........................  42
J a v a  ...................................  50
M ocha .................................  50
B ogota ...............................  43
P ea b erry  .............................  41

P ackage  Coffee 
N ew  Y ork B asis  

A rbuckle  ___________  3s 50
M cL aughlin ’s XXXX 

M cL aughlin ’s X X X X  p a ck 
ag e  coffee is sold to  r e ta i l 
e rs  only. M ail a ll o rd e rs  
d ire c t to  W . F . M cL augh 
lin & Co.. C hicago.

Gum D rops
C ham pion ___________ 28
R asp b e rry  ___________ 28
F a v o rite  ____________ 30
S u p erio r ____________ 29
O range Je llie s  _____  32

Lozenges
A A P ep . L o z e n g e s_32
A A P in n  L o z e n g e s_32
A A Choc. L ozenges 32
M otto  L o z e n g e s _____ 34
M otto  H e a r ts  _____  34

H ard  Goods
L em on D r o p s ________ 32
O. F . H oreh o u n d  D rp s  32
A nise S q u a re s  _____  32
P e a n u t S q u a r e s ____ 32
R ock C a n d y _________  40
S unsh ine  A s s t . _______ 43

Pop C orn Goods
C ra c k e r- Ja c k  P r i z e _7 00
C heckers P r i z e _____ 7 00

Cough Drops
B oxes

P u tn a m  M entho l ----- 1 65
S m ith  B ros. ________ 1 65

COOKING COM POUNDS 
Mazola

P in ts , tin , 2 d o z . ___ 7 75
Q u a rts , tin , 1 doz. — 7 25
14 Gal. tin s , 1 d o z ._13 75
Gal. tin s , 14 doz. —  13 50 
5 Gal. tin s , 46 doz. —20 50

F IS H IN G
C otton

No.
No.
No.
No.
No.

T A C K L E
Lines

2, 15
3, 15
4, 15
5, 15
6, 15

fee t
fee t
fee t
fee t
fee t

1 45 
1 70
1 85
2 15 
2 45

L inen  L ines
Sm all, pe r  100 y a rd  6 
M edium , p e r 100 
I.«arge, p e r loo l r d s  7 25 

y a r d s  9 00

F loats
}  Ms. p e r  g ro ss  
2, p e r  g ross 

P er g ross214.

Size
Size
Size
Size,
Size
Size

Hooks— K irb y
1-12
1- 0 ,
2 - 0 ,
3- 0,

4 - 0,
5 - 0.

Per 1,000 
Per 1,000 
P er 1,000 
P er 1,000 
Per 1,000 
p e r  1,000

No.
No.
No.
No.
No.
No.
No.
No.
No.

S inkers
I, p e r g ro ss  .
3, p e r  g ro ss
3, p e r  g r o s s __
* •  P er g ro ss  ____
Of p e r  g ro ss  
6, p e r  g ro ss  ~

P er g r o s s __
\  p e r  g ro ss  __
J, p e r  g ro ss  _

S4 
96 

1 15 
1 32 
1 65 
1 95

1 10 
1 45 
1 S5

N. Y. 
F ran ) 
H um m el'

Coffee E x tra c ts  
p e r 1 0 0 --------  1014

0 p ack ag es  14 50
1 l b . ___  10

COUPON BOOKS
50 Econom ic g rad e  2 25 

100 Econom ic g rad e  3 75 
500 Econom ic g rad e  17 00 

1000 Econom ic g rad e  30 00 
W here  1,000 books a re  

o rde red  a t  a  tim e, sp ec ia l
ly p rin ted  fro n t cover is 
fu rn ish ed  w ith o u t ch arg e .

C R E A M  OF T A R T A R
6 lh. boxes ___________ 75
3 lb. boxes _________  76

D R IE D  F R U IT S  
Apples

eel, Choice, b l k _22

C O N D E N S E D  M IL K
E agle, 4 d o z . _______ 11 00
L eader. 4 d o z . _____  8 00

E V A P O R A T E D  M IL K

E vas

Apricots
E v ap o ra ted , Choice 
E v ap o ra ted , F an cy

Citron
10 lb. box

C arn a tio n , T all, 4 doz. 5 50
C arn a tio n . B aby, S dz. 5 00
P e t, T all -------------  5 50
P et, B aby if 75
V an C am p , T all ___ 5 50
A an  Cam p, B aby  _ 3 75
D undee, T a ll, doz. 5 50
D undee. B;thy , 8 doz. 5 00
S ilver Cow, T all, 4 dz. 5 50
S ilver Cow B aby  6 dz. 3 75

M IL K C O M PO UND
H ebe, Tall, 6 doz. ____4 20
H ebe, Bab>\  8 doz. _ 4 00
C arolene, 1"all, 4 doz. 4 35

C O N F E C T IO N E R Y
S tick Candy P a ils

H orehound ------------------30

f l a v o r i n g  EXTRACTS 
Jennings

P u re  Food  V anila  
le rp e n e le s s  

P u re  F ood  L em on

1 D ra m  17 C e n t_? ° 4(J
l \ .  ° unce„ 25 C en t „  2 00
2 O unce. 37 C e n t ___ 3 00
i \ i  G unce 40 C en t 3 20 
214 O unce, 45 C en t __ 3 40
4 O unce, 65 C e n t ___ 5 59
8 O unce $ 1 .0 0 _________9 ¡ft
it/D r?'m ’ 17 A sso rted — 1 40 
1 '* O unce, 25 A sso rted  2 00

F L O U R  A N D  F E E D
L ily  W h ite  ________  14 49
G rah am  25 lb. p e r  cw t. 5 80 

oc G ra n u la te d  M eal,
-o  lbs., p e r  c w t . __ 5 13

K ow ena P a n c ak e  6 lb.
C o m p o u n d ---------------- 5 99

K ow ena  B u ck w h e a t
C om pound _________ « 00

lio w e n a  C orn  F lour”
Currants

P ack ag es , 12 o z . __ _20 M illing
Boxes, B ulk, p e r lb. 23 0  27 

Peaches
E v ap . Choice, U npeeled  22 
E v ap . F a n cy , U npeeled  24 
E v ap . Choice, P ee led  23 
E vap . F an cy , P e e l e d _25

Lem o
O ran t

Peel
A m erican
A m erican

P ara ffine , 
Paraffine! 
W 'icking

C A N N E D  GOODS 
APPles

■> lb. S ta n d a rd s  __ 0  2 25
No. 10 ------------------ @7 00

No. 2 
No. 3 _ 
No. 10

-------  1 350)1 75
-------  1 8002  35
-------- @7 00

C A TS U P
S n id e r 's  S oz. ______ 1 35
S n id e r 's  16 oz. ______ 3 10
R oyal R ed. 10 oz. _ 1 35
N>drow% 1014 oz. : : : :  140  
R oyal Red. T i n s ____ 10 00

B oston  S tra ig h t, 
T ra n s  M ichigan, 
T em p la r P erfec to , 
Iriquo is, 50s
__ S tog ies
T ip  Top, 50s tin s , 

2 fo r  5 ...........

50s 56 00 
50s 58 00 
50s 95 00 
----  56 00

19 50

C LO T H E S  L IN E
H em p, 50 f t. ------------3 00
T w is ted  C otton , 50 ft. 3 25 
T w isted  C otton , 60 f t. 3 90
B ra id ed , 50 f t .  ______4 00
S ash  C ord ------------- - 5' 25

S ta n d a rd  ______________30
_ C ases
J um bo ________________29
B oston  S u g a r  S tick  „ 3 6

M ixed C andy
„  . P a llsB roken ________________31
C ut L o a f _____________31
G rocers ______________24
K in d e rg a rte n  _______ 33
L ea d e r ______________30
N ovelty  _____________I  31
P rem io  C r e a m s _____ 44
R oyal ________________30
X  L  O _______________27
F ren c h  C r e a m s ______32

S pec ia ltie s  P a lls  
A uto  K isse s  (b a sk e ts )  31 
B onnie B u tte r  B ite s— 35 
B u tte r  C ream  C orn  __ 38 
C aram el Bon B ons __ 35 
C aram el C ro q u e tte s  __ 32
C ocoanu t W affles ____33
Coffy T o f f y ___________35
F udge , W a ln u t _______35
F u d g e , W a ln u t Choc. 35 
C ham pion  G um  D rops 28 
R asp b e rry  G um  D rops 28 
Iced O range  Je llie s  __ 32
Ita lia n  Bon B o n s ___ 30
AA L icorice  D rops

5 lb. box. ________ 2 15
L ozenges, P ep . _____ 32
L ozenges, P in k  ______32
M anchus ___________ 34
N u t B u tte r  P uffs 33

C hocolates P a lls
A sso rted  C h o c .______ 37
C ham pion ____________35
H oneysuck le  C hips _  60 
K londike C hoco lates— 45
N ab o b s ______________45
N ibble  S tick s , box ' — 2 60
N u t W a fe rs  ________45
O coro Choc. C aram els  43
P e a n u t C l u s t e r s _____50
Q u in te tte  ____________37
R e g i n a _______ 34
V ic to ria  C aram els  _ _  43

R aisins
Choice Sided 1 lb. 
F an cy  S ’ded, 1 lb. 
T hom pson ¡seedless,

1 lb. pkg . ______
T hom pson Seedless, 

bulk ___________

pkg . 24 
pkg. 25

W a tso n  H ig g in s  
Co.

N ew  l ’e rfec tio n , %s 14 49 
Meal

~  , G r* G ra in  M. Co.B o lted  _____________ 6 29
G olden G ra n u la te d ” " 5 40

W h e at
No. 1 R e d ........... 2 35
No. 1 W h i t e .............. "  2 33

Oats
M ich igan  C a r l o t s ___  97
L ess  th a n  C a r lo t s ___ l  02

California Prune*
80- 90 25 lb. boxes ..@1844 
70- 80 25 lb. boxes ..@ 19 
60- 70 25 lb. boxes ..@ 20 
50- 60 25 lb. boxes ..@2144 
10- 50 25 lb. boxes —@25 
30- 40 25 lb. boxes ..@ 28

F A R IN A C E O U S  GOODS
Beans

M ed. H an d  P ic k e d ___
C alifo rn ia  L i m a s ___ 844

1644

25 1 lb 
B ulk , i

P e a rl,

H olland _____  644

Fa rina
p a c k a g e s ___ 2 80

per 100 lbs. ___
H om in y

100 lb. s ack  — 5 25
M acaroni

D om estic, 10 lb. box_
D om estic, b roken  bbls. 
S k in n e r 's  24s, case  1 
G olden Age, 2 doz. _ 
F o u ld ’s , 2 doz.

1 10 
844 

3744 
1 90 
1 90

C h es te r
Pearl B a rley

6 50

Corn
C ar lo ts    --------------- 1  65
L ess  th a n  C a r lo t s ___ 1 79

H ay
C arlo ts  --------------------- 34 99
L ess  th a n  C a r l o t s _ 36 00

Feed
S tr e e t  C ar F e e d __  65 00
N o. 1 C orn  & O a t F d  65 00
C racked  C orn  ______  65 00
L oarse  C orn  M eal _ 65 00

FRUIT JARS
M ason, 44 p in ts , g ro  8 00 
M ason, p ts ., p e r g ro ss  8 40 
M ason, q ts .,  p e r g ro  8 75 
M ason, 44 ga l., g ro  11 00 
M ason, can  tops, gro  2 85 
Idea l G lass T op, p ts . 9 50 
idea l G lass Top, q ts . 9 90 
Idea l G lass T op 44 

gallon  ______________12 00

GELATINE
C ox |s 1 doz. l a r g e _1 45
Cox s  1 doz. s m a l l_ 90
K n o x ’s S p ark lin g , doz. 2 25 
K nox  s  A c id u ’d doz. 2 25
M inu te , 1 doz. _____  l  35
M inu te , 3 d o z . ______4 05
N elson ’s _________  1 50
O xford  ________  75
P ly m o u th  R ock, PhosT 1 55 
P ly m o u th  R ock, P la in  1 as 
W a u k e s h a ___________ 1 60

Scotch , lb. 
S p lit, lb. _

h i d e s  a n d  p e l t s

Sago
Elast In d ia  ____________ x i

Tapioca
P e a rl, 100 lb. s a c k s ____11
M inute , 8 oz., 3 doz. 4 05 
D rom edary  In s ta n t,  3

doz., p e r  c a s e _____ 2 70

H ides
G reen , N o. 1 ___________20
G reen , N o. 2 19
C ured , N o. 1 _____  22
C ured , No. 2 __  21
C alfsk in , g re e n , N o. 1 45
C a fsk in , g reen , N o. 2 4344
C alfsk in , cu red . No. 1 47
C alfsk in , cu red . N o. 2 4544
H o rse , N o. 1 _______ 10 00
H o rse , No. 2 9 00
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Pelt«

Old W o o l ................... 76@2 00
L am b s  ...................  50® 2 00
S h ea rlin g s  ........... 50@1 60

T allow
P rim e  .............................  @io
No. 1 .............................  @ 9
No. 2 ...............................  @ 8

Wool
U nw ashed , m e d .  @50
U nw ashed , f i n e ___ @45

RAW  FU RS
Xo. 1 S kunk  _______ 5 00
N o. 2 S k u n k  ________3 00
No. 3 S kunk  ________2 00
No. 4 S kunk  ________1 00
No. 4 P n p rim e  _____  25
M u sk ra ts , W i n t e r ___ 4 25
M u sk ra ts , F a ll _____ 3 00
M u sk ra ts , K itts  ......... 25
No. 1 R accoon, L a rg e  8 00 
No. 1 R accoon, Med. 6 00 
No. 1 R accoon, Sm all 4 00 
No. 1 M ink, L arge  __ 15 00 
No. 1 M ink, M edium  12 00 
No. 1 M ink, Sm all __ 9 00

A bove p rices  on p rim e 
goods.

HONEY
A irline, No. 10 ........... 4 00
A irline, No. 15 ........... 6 00
A irline, No. 25 ........... 9 00

HORSE RADISH 
P e r  doz.............................  1 00

J E L L Y
P u re , p e r pail, 30 lb. 5 00

J E L L Y  GLASSES  
8 oz., p e r  doz...................  40

M A P L E IN E

P E T R O L E U M  P R O D U C T8  
Iron Barrels

P e rfec tio n  ___________ 18.7
R ed C row n G asoline 26.9 
G as M achine G osaline 41.3 
V. M. & P . N a p h th a  26.9 
C apito l C ylinder, Iron

B bls. ________________49.8
A tlan tic  Red E ngine,

Iron  B b l s . ____ ,____ 31.8
W in te r B lack, Iron

B bls. ------------------------19.3
P o la rin e , Iro n  B b l s ._51.8

P IC K L E S
Medium

B arre l, 1,200 co u n t 14 50
H alf bbls., 600 co u n t 8 00
5 gallon kegs 3 00

Small
B arre ls  ___ _________ 18 00
H alf b a rre ls 10 00
5 gallon  kegs 3 50

Gherkins
B arre ls  ......................... 25 00
H alf b a rre ls  . . . . . . . . 13 00
5 gallon  kegs ............... 4 60

Sweet Small
B arre ls  ......................... 28 00
5 gallon  kegs  .............. , 5 75
H a lf b a rre ls  ............... 15 00

P IP E S
Cob, 3 doz. in  box . . 1 25

P L A Y IN G  CARDS
No. 90 S team b o a t . . . , . 2 25
No. 80S, B icycle ____.  4 00
P ic k e tt  ......................... .. 3> oo

Trip®
K its , 15 lb s .........................  90
% bbls., 40 lb s ...............1 60
% bbls., 80 lbs............ 3 00

C asings
H ogs, p e r  lb .................  @65
Beef, ro u n d  aet . . . .  19@20 
B eef, m iddles, s e t  . .60@60 
Sheep, a  sk e in  1 75@2 00

Uncolored Oleomargarine
Solid D airy  ...............  28@29
C oun try  Rolls ............. 30@3l

R IC E
F a n c y  H ead  ................... 16
B lue R ose ....................... 14

R O L L E D  O A TS
M onarch , bb ls ...............  9 75
Rolled A vena, bbls. 10 00 
S teel C ut, 100 lb. sk s. 5 00 
M onarch , 90 11). sack s  4 75
Q uaker, 18 R e g u l a r_2 15
Q uaker, 20 F am ily  . .  5 50

.S A L A D  D RESSING  
Colum bia, % p in ts  . .  2 25
Colum bia, 1 p in t ____  4 00
D urkee ’s  la rge , 1 doz. 5 80 
D u rk ee ’s  m ed., 2 doz. 6 75 
D u rk ee ’s P icn ic , 2 dz. 3 00 
S n id e r 's  large, 1 doz. 2 40 
S n id e r's  sm all, 2 doz. 1 45

S A L E R A T U 8

Packed 60 lbs. In box 
Arm and H am m er . .  3 25 
W yandotte, 100 % s . .  3 40

1 oz. bo ttle s , p e r  doz. 1 75
2 oz. bo ttle s , p e r doz. 3 00
4 oz. b o ttle s , p e r doz. 5 50
8 oz. bo ttle s , p e r doz. 10 50
P in ts , p e r  doz..................18 00
Q uart3 , p e r  doz...........  33 00
% G allons, p e r doz. 5 25 
G allons, p e r  doz .......... 10 00

M IN C E  M E A T  
N one Such, 3 doz.

case  f o r _____________5 60
Q uaker, 3 doz. case

for ________________  4 75

M OLASSES  
N ew Orleans

F a n c y  O pen K e ttle  . . . .  85
Choice ...............................  68
Good ...................................  56
S tock  .................................... 28

H alf barrels 6c extra

N U TS — Whole
A lm onds, T e rrag o n a 35
B razils, la rg e  w ashed 26
F an cy  M ixed ...............
F ilb erts , B arce lo n a  . . 32
P e a n u ts , V irg in ia  raw 16
P e a n u ts , V irg in ia,

ro a s ted  ..................... 18
P e a n u ts , S p an ish  . . . 25
W aln u ts  C alifo rn ia  . . 39
W aln u ts , F ren c h  . . . .

Shelled
A lm onds ......................... 66
P e a n u ts , S panish ,

10 lb. box ............... 2 76
P e a n u ts , S panish ,

100 lb. bbl................... 25
P e a n u ts , S panish ,

200 lb. b b l................... 24%
P e c an s  ........................... 95
W aln u ts  ....................... 85

O L IV E S
Bulk. 2 ga l. kegs, each 4 50
B ulk , 5 gal. kegs each 10 50
Stuffed , 4 oz................... 1 80
Stuffed , 16 oz.................. 4 60
;,it te d  (n o t s tu ffed)

14 oz............................... 3 00
M anzanilla , 8 oz........... 1 45
Lunch, 10 oz................... 2 00
Lunch, 16 oz. ............. 3 26
Q ueen, M am m oth, 19

oz..................................... 5 50
Q ueen, M am m oth , 28

OZ...................................... 6 75
Olive Chow, 2 doz. cs.

per doz. ..................... 2 60

P E A N U T  B U T T E R

B el-C ar- Mo Brand

8 oz., 2 doz. in case  . .
24 1 lb. p a ils  .................
12 2 lb. p a ils  ...................
5 lb. palls. 6 in  c ra te
10 lb. p a ils  .......................
15 lb. p a lls  .......................
25 lb. p a ils  .....................
50 lb .’ t in s  .........................
100 lb. d ru m s

POTASH
B a b b itt’s, 2 doz. ......... 2 75

P R O V IS IO N S  
Barreled Pork  

C lear B ack  __ 48 00@49 00 
S h o rt C u t C lear 40 00@41 00
Pig . . .  .........................
C lear F am ily  ............. 48 04

Dry Salt Meats 
S P  B ellies . .  32 00@34 00 

Lard
P u re  in t i e r c e s _24@25
Com pound L a rd  24%@25

lb 
60 lb. 
50 lb.

tubs
tu b s
tu b s

20 lb. palls  
10 lb. pails  
5 lb. pails  
3 lb. pa lls

. .ad v an ce  
. . .a d v a n c e  
..  .ad v an ce  
. . .a d v a n c e  
,.  .ad v an ce  
,.  .ad v an ce  1 
. . .a d v a n c e  1

Smoked Meate
H am s, 14-16 lb. 
H am s, 16-18 lb. 
H am s, 18-20 lb. 
H am , d ried  beef 

s e ts  ...................

@29

41 @42

8 A L  SODA
Granulated, bbls........... l  95
Granulated 100 lbs. os. 2 10
G ran u la ted , 36 2% lb.

p ack ag es  ............... 2 25

S A L T  
Solar Rock

56 lb. sack s  __________ 65
Common

G ran u la ted . F ine  ____ 2 60
M edium . F in e  _______ 2 65

P icn ic  Boiled P e r  case, 24 2 l b s . _ 2 25
H am 3 .......... . .  35 @40 F ive  case  lo ts  _____ 2 15

Boiled H am s .. .4 2 @44
M inced H am s . .  18 @20 8 A L T  F I8 H
Bacon _______ 32 @48 Cod

Middles .......................... . .  28
Sausages T ab le ts , 1 lb. ---------- 3 20

B ologna ........... . . 1 8 Tablets, % lb................ 1 76
L iver ............... . .  19 Wood boxes .............. .. .  19
F ra n k fo r t  . . . . .  19
P o rk  .............. ___ 14015 Holland Herring
V eal ................. . .  11 S ta n d a rd s , bb ls .............. 19 50
T ongue .......... . .  11 Y. M., bb ls ................... 22 50
H eadcheese  . . . .  14 S tan d a rd s , kegs  ........ 1 20

Y. M ., kegs ................... 1 60
Beef

B oneless ......... 30 00@35 00
R um p, new  . .  40 00@42 00

Pig’s Feet
% bbls...............................  1 76
% bbls., 35 lb s ................. 3 40
% bb ls ..............................  11 60
1 bb l...................................  19 00

Canned Meats 
Red C row n B ran d  

C orned B eef, 24 I s  . .  3 90 
R o ast B eef, 24 I s  . . . .  3 90 
V eal Loaf, 48 %s, 5%

oz................................... 1 6b
V eal Loaf, 24% s, 7 oz. 2 60
V ienna S ty le  Sausage ,

48%s .............................  1 40
S au sag e  M eat, V i s _3 35
P o tted  M eat, 48%s . .  52% 
P o tted  M eat, 48 % s 90 
H a m b u rg e r S te a k  an d

Onions, 48 % s ........... 1 75
C orned B eef H ash ,

48 % s ...........................  1 75
Cooked L u n ch  T ongue,

48 %s .........................  4 00
Cooked Ox Tongues,

12 2s ...........................  22 60
Chili Con C arne, 48 I s  1 40
Pork  and  B eans, 48 I s  1 80
Sliced B acon, m edium  4 00
Sliced B acon, la rg e  6 25
Sliced B eef. 2% oz. 2 20
Sliced B eef, 5 o z . _______4 00

M ince M eat
C ondensed No. 1 c a r . 1 80 
C ondensed B ak e rs  b rick  25 
M oist in g la ss  ______ 6 50

H erring
K  K  K  K , N orw ay . . 80 00
8 lb. palls .................. . 1 40
Cut Lunch .................. . 1 25
Scaled, p e r  box ___ ._ 21
Boned, 10 lb. boxes __ 24

T ro u t
No. 1, 100 lbs............. . . .  18
No. 1. 40 lbs.................
No. 1, 10 lbs...............
No. 1, 9 lbs...................

Mackerel
M ess, 100 lbs............... 26 00
Mess, 50 lbs .................. IS 2 i
M ess, 10 lb s ............. . 2 95
M ess, 8 lb s ................. . 2 SO
No. 1, 100 lbs ............. 24 00
No. 1, 50 lbs ............... 12 76
No. 1, 10 lbs ................ . I SO

Lake H erring
% bbl., 100 lbe............ ,. 7 60

S E E D S
. 45

C anary , S m y rn a  — .  12
Cardomon, Malabar 1 20
C elery  .............. .......... . 65
H em p, R u ss ian  ___ - 11
Mixed Bird ................ . 18%
M ustard, w hite . . . . . 40
P oppy  .............................  66
R ape  ...............................  16

S H O E  B L A C K IN G  
H andy Box, large 8 dz. 8 59 
H andy Box, sm all . . .  1 25 
B ixby’s  R oyal P o lish  1 25 
M iller’s Crown Polsb 90

8 N U F P
Sw edish  R apee  10c 8 fo r  64 
Sw edish  R apee, 1 lb. g ls  85 
N orkoplng , 10c, 8 fo r  . .  64
N orkoping, 1 lb. g l a s s _85
C openhagen, 10c, g fo r  64 
C openhagen. 1 lb. g la ss  85

SOAP
J a m e s  S. K irk  f t  C om pany 
A m erican  F am ily , 100 7 85 
J a p  Rose, 50 c ak es  . .  4 85 
K irk ’s  W h ite  F lak e  . .  7 00

L a u tz  B ros, f t  Co. 
Acm e, 100 cak es  . . . .  6 76 
B ig M aste r, 100 b locks 8 00
C lim ax,. 100s ............... 6 00
C lim ax, 120s ............... 5 25
Q ueen W hite , 80 cak es  6 00
O ak L eaf, 100 cak es  6 75 
Q ueen A nne, 100 cak es  6 75 
L a u tz  N a p h th a , 100s 8 00

P ro c to r  f t  G am ble Co.
L enox .............................  6 00
Ivory , 6 doz...................  8 15
Ivory , 10 oz................  13 50
S t a r _________________  8 00

S w ift & C om pany 
C lassic , loo b a rs  10 oz. 7 25 
S w ift’s P r id e , 100 9 oz. 6 00
Q uick  N a p h th a  ____  7 85
W h ite  L a u n d ry , 1008% oz. ____________ 6 75
W ool, 24 b a rs , 6 oz. 1 85 
W ool, 100 b a rs , 6 oz. 7 65 
W ool, 100 b a rs , 10 oz. 12 75

T rad e sm a n  C om pany 
B lack  H aw k , one  box 4 50 
B lack  H aw k , five b x s  4 26 
B lack  H aw k , te n  b x s  4 00 

Box c o n ta in s  72 cakes. I t  
Is a  m ost rem a rk a b le  d ir t  
and  g re a se  rem over, w ith 
o u t In ju ry  to  th e  sk in .

Scouring Powders
Sapolio, g ro ss  l o t s _11 00
Sapolio, h a lf  g ro . lo ts  5 50 
Sapolio, s ing le  boxes 2 75
Sapolio, h an d  _________3 00
Q ueen A nne, 60 can s  3 60 
Snow  M aid, 60 can s  . .  3 60

W ash ing  P ow ders
Snow Boy, 100 5 c ___ 4 00
Snow  Boy, 60 14 oa. 4 20 
Snow  Bdy, 24 pkgs. 6 00 
Snow  Boy, 20 pk g s  7 00

Soap Powders
Jo h n so n ’s F in e , 48 2 5 75
Jo h n so n ’s X X X  1 0 0 _5 75
L au tz  N ap h th a , 6 0 s _3 60
N ine O’c lo ck  _______  4 25
O ak L eaf, 100 pkgs. 6 50 
Old D utch  C lean se r 4 30 
Q ueen A nne. 60 pkgs. 3 60
R ub-N o-M ore  ______  5 50
S u n b rite , 72 c a n s ___ 3 40

80 can  cases, $4 p e r case  

SODA
Bi C arb. K egs ......... 4

SP IC E S 
W hole Spices

A llspice, J a m a ic a  . . . .  @18
Cloves, Z an z ib a r ..........  @60
C assia, C an ton  ............. @80
C assia, 6c pkg. doz. @40
G inger, A frican  ........... @16
G inger, C ochin ............. @20
M ace, P e n a n g  ............... @75
M ixed, No. 1 ................. @17
M ixed, No. 2 ................. @16
M ixed, 5c pkgs. doz. @46
N u tm egs, 70-8 .............  @50
N u tm eg s, 105-110 . . .  @46
P epper, B lack  ............... @30
P epper, W h ite  ..............  @40
P epper, C ayenne . . . .  @22 
P ap rik a , H u n g a ria n

P u re  G round In Bulk 
A llspice, J a m a ic a  . . .  @18 
Cloves, Z an z ib a r . . . .  @65
C assia, C an ton  ........... @40
G inger, A frican  ........... @28
M u sta rd  ...........................  @38
M ace, P e n a n g  ............. @85
N u tm eg s .........................  @36
P ep p er, B lack  .............  0 8 4
P ep p er, W h ite  ............. @52
P epper, C ayenne  . . . .  0 2 9
Paprika, H ungarian . .# 9 9

Seasoning
Chili Powder, 15c . . . .  1 35
Celery Salt, 9 o s..................95
Sage, 2 oz. .........................  90
Onion Salt ...................  1 95
Garlic .............................  l  35
Ponelty, 8% o s ...............2 26
K itchen Bouquet . . . .  2 60
Laurel L eaves .................  20
Marjoram, 1 oa................ 90
Savory, 1 os. ...................  90
Thym e, 1 o s...................... 90
Tumeric, 2% oz...............  90

STARCH
Corn

K lngsford, 40 lbs.......... 11%
Muzzy, 48 1 lb. pkgs. . .  9% 
Powdered, barrels . . . .  7% 
Argo, 48 1 lb. pkgs. . .  4 15

Klngsford
Silver Gloss. 40 lib . . .  11% 

Gloss
Argo, 48 1 lb. pkgs. . .  4 16
Argo, 12 3 lbs.................3 Or
Argo, 8 6 lbs...................3 40
Silver Gloss, 16 Slbs. ..11%  
Silver Gloss, 12 61bs. ..11%

Muzzy
48 lib . packages ..........  9%
16 81b. packages ..........  9%
12 61b. packages ..........  9%
50 lb. boxes .................  7%

SYRUPS
Corn

B arrels ...............................  75
H alf Barrels .....................  81
Blue Karo, No. !%,

2 doz.............................. 3 40
Blue Karo, No. 2 2 dz. 4 05 
Blue Karo, No. 2%, 2

doz...................................  4 95
Blue Karo, No. 5 1 dz. 4 90 
Blue Karo, No. 10,

% doz............................ 4 65
Red Karo, N o. 1%, 2

doz.................................... 3 65
Red Karo, No. 2, 2 dz. 4 60 
Red Karo, No. 2%, 2

doz.................................... 5 25
Red Karo, No. 5, 2 dz. 5 10 
Red Karo, No. 10, % 

doz..................................  4 85

Pure Cane
F a ir  ...........................
Good ...........................
Choice .......................

T A B L E  SAUCES
L ea f t  P e rr in , la rg e  . .  5 76 
L ea  f t P e rr in , sm all . .  3 25
P ep p er .............................  1 25
Royal M in t ...................  1 50
T obasco  .....................  3 00
E n g lan d ’s  P r id e  . . . .  1 25
A -l, la rg e  .....................  i  00
A -l, sm aU .....................  2 90
C ap ers  ...........................  1 80

TE A
Jap a n

M edium  .....................  40@42
Choice .........................  49@52
F an cy  .........................  60@61
B asket - F ired  M ed’n.
B ask e t-F ire d  Choice 
B ask e t-F ire d  F an cy
No. l  N i b b s ...................  @55
S iftings , bulk .............  @21
Siftings, 1 lb. pkgs. @23

G unpow der
M oyune, M edium  . .  35@40 
M oyune. Choice . . . .  40@45 

Young Hyson
Choice .........................  35@40
F a n c y  .........................  50@60

Oolong
F orm osa. M edium  . .  40045 
F orm osa, Choice . .  45@50 
F orm osa , F an cy  . .  55@75

English Breakfast
Congou, M edium  . .  40@45 
Congou, Choice . . . .  45@50
Congou, F an cy  ___  50@60
Congou. Ex. F a n c y  60@80

Ceylon
Pekoe. M edium  . . . .  40®45 
Dr. Pekoe. C hoice ,.45@ 48 
F low ery  O. P . F an cy  65@60

T W IN E
C otton , 3 p ly  cone . . . .  76 
C otton , 3 p ly  ba lls  . . . .  75 
H em p, 6 ply ...................  25

V IN EG A R
C ider, B en ton  H a rb o r_40
W h ite  W ine, 40 g ra in  20 
W hite  W ine, 80 g ra in  27 
W hite  W ine, 100 g ra in  29

O akland  V in eg ar & P ick le
Co.’s  B rands.

O akland  A pple C ider — 45 
Blue R ibbon Corn . . . .  28 
O akland  W hite  P ick ling  20 

P ack ag es  no charge.

W IC K IN G
No. 0, per gross ...........  70
No. 1, per gross ...........  80
No. 2, per gross . . . .  1 80 
No. 9, per gross . . . .  1 90

W O O D E N W A R E
Baskets

Bushels, wide band,
w ire  h an d les  ............. 2 20

Bushels, w ide band,
wood h an d les  ........... 2 35

M arket, d rop  h an d le  95 
M arket, s ing le  h an d le  1 00
M arket, e x tra  ________1 40
Splin t, la rg e  .................  8 50
Splin t, m edium  ........... 7 75
S p l’.nt, sm all ............... 7 00

B utter Plates  
E sc an a b a  M an u fac tu rin g  

Co.
S ta n d a rd  W ire  E nd

P e r  1.000
No. % ...............................  2 86
No. % ...............................  3 17
No. 1 ..................................3 39
No. 2 ...............................  3 99
No. 3 ...............................  4 97
No. 5 ...............................  6 91
No. 8-50 e x tra  sm  c a r t  1 21 
No. 8-50 sm all c a r to n  1 27 
No. 8-50 m ed’m  c a r to n  1 32 
No. 8-50 la rg e  c a r to n  1 60 
No. 8-50 e x tr a  lg  c a r t  1 93 
No. 4-50 jum bo  c a r to n  1 32

Churns
B arre l, 5 gal., each  . .  2 49 
B arre l, 10 g a l. each  . .  2 55
Stone, 3 g a l........................ 39
Stone, 6 g a l........................ 78

Clothed Pins. 
E sc an a b a  M an u fac tu rin g  

Co.
No. 60-24, W rap p ed  . .  4 75 
No. 30-24, W rap p ed  . .  2 42 
No. 25-60, W rap p ed  . .  75

Egg Cases
No. 1, S ta r  ...................  4 00
No. 2, S t a r .....................  8 00
12 ox. s i z e ..........................4 60
9 oz. s ize  .......................  4 256 oz. s ize  .......................  8 90

Faucets
C ork lined, 8 In .................. 79
C ork  lined, 9 In .......... .......... 90
C ork lined , 10 In ............. 90

Mop Sticks
T ro ja n  sp rin g  _____  2 75
E clipse  p a te n t  s p rin g  2 75
No. 1 com m on _____  2 75
No. 2, p a t. b ru sh  hold  2 75
Ideal. No. 7 _________  2 90
20oz co tto n  m op h e ad s  4 80 
12oz co tto n  m op h e ad s  2 85

Palls
10 q t. G alvan ized  ___  4 50
12 «it. Galvanize«! __  4 75
14 q t. G a lv a n iz e d ___ 6 00
F ib re  _________________ 8 50

Toothpicks
E sc an a b a  M an u fac tu rin g

Co.
No. 48. Em co _______  1 60
No. 100, E m co  ............. 3 50
No. 50-2500 E m co  . . .  3 50

Traps
M ouse, wood, 4 ho les . .  89 
M ouse, wood, 6 holes . .  70 
M ouse, tin , 6 holes . . . .  66
R at. w o o d _____________1 00
R at. sp rin g  ___________1 00
M ouse, sp rin g  ______  30

Tubs
No. 1 Fibre .................  48 00
No. 2 Fibre .................  88 00
No. 3 Fibre ...............  38 00
L arge  G a lv a n i z e d ___ 16 00
M edium  G alvan ized  13 50
Sm all G a lv a n iz e d __ 12 00

Washboards
B anner Globe --------  8 00
B ra ss , S ingle _______ 9 50
G lass. S ingle ________ 8 50
Single P e e r l e s s _______ 9 00
D ouble P e e r l e s s __ 11 00
N o rth e rn  Q u e e n ___  9 00
U n iv e rsa l __________ 10 00
< >1

live 
ir I

I Sell ____
U'st . 10 00

W indow C leaners
12 In. .................  1 85
14 in. .................  1 85
16 in. .................  3 30

Wood Bowls
13 in. B u tte r ...............  8 0J
15 in B u tte r ___ . . . .  7 22IT in. B u tte r ...............  U ot
19 In B ntfllf ...............  I I 00

W R A P P IN G  P A P E R  
F ibre, M anila, w hite  8
No. 1 F ib re  _______  9
B u tc h e rs  M anila  ___  8%
K ra f t  ________________13
W ax  B u tte r , s h o r t  c’n t  26 
P a rc h m ’t  B u tte r ,  ro lls  26 

Y EA ST C A K E
M agic. 3 doz...................... 1 45
S u n lig h t, 3 doz. ____ 1 45
S u n ligh t, 1% d o z . ____ 73
T e a s t  F oam , 3 doz. . .  1 45 
Y eas t F o am , 1% doz. 73

Y EA ST—C O M PR E SSE D  
Fleischm & n, p e r  doz. . .  24
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TAKE YOUR CHOICE.

The Irish Question From Two Dif
ferent Viewpoints.

Merrill, March 26— You will have 
to show me why in your sta tem ent 
in this week’s issue, tha t  DeValera is 
of  the bogus Irish republic.  He  is 
pleading for one of the greates t  
causes ever put before the world. 
\ e s ,  one of the most essential reasons 
w hy this good old United States went 
into this world conflict was to p re 
serve the rights  of small nations and 
see that  not  might but right  should 
be exemplified. I don’t like to cast 
any reflections upon nationali ty, but 
I really believe you are of the John  
Bull type of an American from the 
different editorials I have read the 
past year regarding the way you are 
handing it out about Ireland. If  ever 
there was a country  on the face of 
this world who needed a  boost it is 
Ireland. Instead  of knocking, as you 
are doing in your  en te rpr is ing  paper,  
y o u  are a t  a loss to know the tru th  
of the situation or else you are just  
making known that  you still have 
some of that  John  Bull left.

W h y  is there so much disturbance 
in Ireland at  the present time? Tell 
me where there  is more trouble to 
day. H o w  about our  own United 
States? H o w  about Germany? How 
about our o ther  countr ies? Not one 
country on the face of this  old globe 
is there less freedom exercised than 
in Ireland. She is suppressed by 
England. She wants to govern by 
might,  not right. She has done it 
for the last 700 years. She wants  to 
do it for 700 years more. But. thank  
< iod. we have a man who like DeVal
era—and I only wish we had some 
more like him here in the United 
States—to explain the condition now 
exis ting in Ireland. England has ex 
ecuted. imprisoned and killed more 
Irish than she can ever account for.

Yes. kick him out of America. No
body but a cussed Englishman would 
make this s ta tem ent—not a true blue

American. DeValera  has come as a 
Saviour to save Ireland. Ju s t  as W . 
\ \  ilson came as a Saviour with the 
American a rm y  to save old E ng land’s 
scalp from being taken. Now you 
come out with your ro t ten  sta tem ents  
in a business paper to  let us know 
what  a big Jo h n  Bull you are. I will 
be willing to bet you $100 tha t  our 
Jo h n  Bull has pu t  it over on W . W., 
just  as you are t ry ing  to put  it over 
on us 100 per cent. Americans. De- 
Valera is a gentleman in every r e 
spect. If  he was not,  he could not 
cem ent the Roman Catholic people 
of _ America  as he has succeeded in 
doing.

England  has robbed Ireland of all 
she ever had. Now she is not  sa tis
fied. She was saved by America. Now 
listen to hear what  she has done. 
She won this  war. England won this 
war. Do you get that?  DeValera 
and his dynamiting  trouble  makers  
should re tu rn  to Ireland, so England 
m ight  th row  them into prison like 
she has every o ther  Ir ishm an who 
ever tried to stand up for his rights. 
Thank God, it takes an Ir ishm an to 
do it. so don’t w orry  over DeValera. 
He  is one of the best types of m an
hood ever produced to plea for r igh t
eousness and, do n ’t worry, we are 
going to make old England look sick 
before this  peace t rea ty  is settled 
yet. Please keep your John  Bull 
under cover or  else one of these I r ish 
men that go over the top might  show 
you how. J. J. O ’Toole.

The O ther  Viewpoint.
Grand Rapids,  M arch 26— 1 wish 

to thank  you for your article on De
Valera in this  week’s issue of the 
T radesm an.

I do not know of any th ing  more 
mischievous than the p ropaganda  now 
being so unwisely disseminated by 
Irish of a certain type in the country, 
which we have as a result  of the war,

If there  is any really big asset 
it is the g rowing friendship between 
Great Britain and the United States.

Before we got  into the war the 
British were fighting our batt le,  do
ing it with a heroism and a sacrifice 
of her best blood, for which we can 
never be too grateful. The  Sinn 
Pinners, the cowardly curs, not  only 
refused to help in the hour of hum an
ity’s g reat  peril, but  plotted with the 
foe and against those who were fight
ing our battles.

Thank  you again for tha t  article. 
I wish the country  had more editors 
of your caliber and courage.

A. E. Driscoll.

The T radesm an is perfectly willing 
to leave the question of its Am erican
ism to the readers of this publication. 
Mr. O ’Toole assumes tha t  a man can
not be a good American unless he is 
a partisan of the cheap assassins and 
dynamiters  who seek to secure the 
so-called freedom of Ireland by the 
torch of the incendiary and the blud
geon of the assassin. England stands 
ready to accord Ireland any reason

able form of governm ent whenever 
the Irish people can agree am ong 
themselves. Could any th ing  be more 
reasonable? Could any reasonable 
m an ask more? T he  T radesm an feels 
no hesitation in s ta ting  th a t  any man 
who seeks to foment trouble between 
this country  and the homeland across 
the seas is not a good American. He  
should wash the dust of America 
from his feet and cast his fortunes 
with the cheap assassins of Dublin. 
The cheap Spaniard who pretends to 
be president of the bogus Irish repub
lic is abusing his privileges in this 
country  by belching forth treason to 
England and America  and ought  to 
be turned over to England for trial 
and punishment.

The  more the customer tries your 
patience the be tte r  it will be to keep 
in the r igh t  hum or yourself. Good- 
tempered reasoning is be t te r  than 
warm  argument.

Bristol Insurance Agency
“The Agency of Personal Service”

Inspectors and State Agents for Mutual Companies

Savings to Our P olicy  Holders
On Tornado  Insurance 40%

General M e rcan tile  and Shoe S tores 30%
D rug  Stores, F ire  and L ia b il i ty ,  36% to  40%

H ardw are  and Im p lem e n t S tores, and D w e llin g s  50%
Garages, B lacksm ith s , H arness and F u rn itu re  S tores 40%

A ll Com panies licensed to  do business In M ich ig an . I t  w i l l  pay  you to  
In ve s tig a te  o u r p rop o s ition . W r ite  us fo r  p a rt ic u la rs .

C. N. BRISTOL, Manager A. T. MONSON, Secretary
F R E M O N T .  M I C H I G A N

Listen! Don’t let your local insurance man lead you to believe that 
your protection and prosperity depends on his trade—

Jones increased his business 50% in six months after mak
ing a clean saving of 25% on cost of his fire insurance

It D on’t!

Yes Sir! It got him out of that rut. Try it, it will prove itself.

Michigan Bankers and Merchants Mutual Fire
W m . N . Senf, Secretary,

Insurance Co.
F R E M O N T , M IC H IG A N

The G ra n d  R a p id s  M e rch a n ts M u tu a l  
F ire  Insurance C o .

STRICTLY MUTUAL
Operated foi benefit of members only.

Endorsed by The Michigan Retail Dry Goods Association.
Issues policies in amounts up to Si 5,000.

Backed by several million dollar companies.

Offices: 319-320 Houseman Bldg. Grand Rapids, Michigan

INSURANCE AT COST
On all kinds of stocks and buildings written  
by us at regular board rates, with a dividend of 
30 per cent, returned to the policy holders.
N o membership fee charges.

Insurance that we have in force over $3,600,000.
Surplus larger than average stock company.

MICHIGAN SHOE D EA LER S M U T U A L  
FIR E IN SU R A N C E COM PANY  

FREMONT, MICH.

One of the Strongest Companies in the State
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BUSINESS WANTS DEPARTMENT
. A d ve rtise m e n ts  inserted  under th is  head fo r  five  cents a w ord  the  f ir s t  

and fo u r cents a w ord  fo r  each subsequent co n tin u o us  in se rtio n . 
Ie tt* rs : double price . No charge less th a n  50 cents. S m all 

d isp lay  adve rtisem ents  in th is  dep a rtm e n t, $5 per Inch. P aym en t w ith  o rde r 
is requ ired , as am oun ts are too sm a ll to  open accounts.

W an ted  to  h e a r  from  ow ner of good 
g en era l m erch an d ise  s to re  fo r sa le . S ta te  
p rice , desc rip tio n . D. P . B ush , M inne-
apo lis, M inneso ta ._________ 638

If  you w a n t to  sell o r exchange  yo u r 
b u sin ess , no m a tte r  w here  loca ted , w rite  
m e. Jo h n  J .  B lack , 130th S t., C hippew a
F a lls . W isconsin ._____  725

F o r R en t—S plendid ly  equ ipped  b rick  
s to re  bu ild ing  in N ashv ille , M ichigan. 
F it te d  fo r d ry  goods o r g en era l s to re . 
F in e  loca tion  an d  reaso n ab le  re n t.  B en
W . F e ig h n er._________________________785

F o r Sale—M eat m a rk e t, g roce r, no tion , 
d ry  goods s to ck  an d  fix tu res. D oing 
good bu sin ess  b u t w ish to  change . W ish  
to  sell w ith in  30 o r 60 days. W rite  No. 
792 care  M ichigan T rad esm an . 792

F o r Sale—One L igon ier g ro ce r re f r ig e r 
a to r , one L igon ier d isp lay  re fr ig e ra to r . 
F ir s t-c la s s  condition . One Toledo b u tc h e r  
scale . C ash  only. R. S. K nepp , School- 
c ra f t,  M ich.__________  793

W an ted —A  good com bina tion  m an  to  
do p lum bing  and  fu rn ace  w ork . S tead y  
w ork  fo r th e  r ig h t m an . $30 p e r  w eek. 
A ddress E d w ard  Kellv, C arth ag e , 111.
_____ ________________________________794

W A N T E D —L ad y  c le rk  fo r g en era l 
sto re . R eferences req u ired , good w ages. 
W m . P . M cG regor, B irch  R un, M ich. 796 

F orS a le—C ash a n d  C arry  g en era l stock . 
B ig m oney m ak er. S tock  a n d  fix tu res  
a b o u t $8,500 a t  F e b ru a ry  in v en to ry . 1919 
bu s in ess  $34,400. F a c to ry  tow n, in fine 
fa rm in g  co u n try . S tock  ow ned a t  10 to  
50 p e r cen t, below  m a rk e t. W ill sell 
r ig h t p rice. B es t of reaso n s . A ddress 
No. 70S care  M ichigan T rad esm an . 798

BANISH T H E  R A TS—O rder a  can  of 
fla t and  M ouse E m balm er and  get rid  of 
the  pests  in one n ig h t P rice $3. T ra d e s 
man Com pany. B rand  R apids M ichigan.

F o r Sale—A te n  y e a r e s tab lish ed  cash  
b u sin ess: co u n ty  s e a t; p opu la tion  1000: 
in v en to rie s  $4,000, co n sis tin g  m ostly  of 
d ry  goods, m illinery , w om en’s a n d  ch il
d re n ’s w ear. R eason  fo r selling, d ea th  
in fam ily . A ddress  I. C. C rusoe, M ora, 
M innesota. 799

JE W E L R Y  ST O R E—F o r  sale , w ell lo
ca ted  in  a  boom ing oil tow n of 3,000 p o p u 
la tio n : good bu s in ess  a n d  p len ty  of 
w ork ; h av e  reaso n s  for w a n tin g  to  sell. 
W ill tra d e  for farm  a b o u t sam e value . 
W rite  W. W . Spauld ing , Peabody , K a n 
sas . 800

F o r  Sale—U p -to  d a te , w ell-equipped
d ru g  s to re , soda  fo u n ta in , exclusive E a s t 
m an  K odak  an d  C olum bia G rafan o ia  
agency . Tow n of 900, fo r ty  m iles from  
D etro it, on tru n k  lines in p o p u la r re s o r t  
sec tion . G ross sales  over $15,000. B ig 
o p p o rtu n ity  fo r r ig h t m an . A ddress  No. 
SOI care  M ichigan T rad esm an . 801

GROCERY s to ck  and  fix tu res: w ill in 
voice $20,000; p rofits  $1,000 m onth ly . O. 
G. M au rer, 604 K a n sa s  Ave., K a n sa s  
C ity , K a n sa s ._______________________ 803

P a y  sp o t c ash  fo r c lo th in g  a n d  fu r 
n ish in g  goods s to ck s . L . S ilberm an , 106 
E . H ancock , D e tro it. 566

W H Y  T A K E  C H A N C ES w hen  you 
can  have  o u r g u a ra n te e d  check  p ro tec to r 
for on ly  one do llar. Eddo S pec ia lty  Co., 
Sag inaw , M ich. 804

W A N T E D —A n a ll-ro u n d  sa le sm an  who 
u n d e rs ta n d s  th e  c lo th ing , shoes a n d  fu r 
n ish in g  bu s in ess  th o rough ly . M ust be 
ab le  to  tr im  w indow s. Good s tea d y  p o si
tio n  a n d  good w ages to  th e  r ig h t  p a rty . 
W rite  full p a r tic u la rs  in firs t le tte r . 
A ddress  A. L ow enberg , B a ttle  C reek ,
M ich._________________________________ 806

F o r  Sale—G eneral s to re  house a d jo in 
in g  re s o r t  tow n. $5,000. V. Pow ell,
O den, M ich. 807

M ER C H A N TS—FO R  R ED U C TIO N  o r 
CLOSING OUT sales  w rite  A r th u r  E . 
G reene, Jack so n , M ich. 808

A T T E N T IO N  M E R C H A N T S—W hen in 
need o f d u p lic a tin g  books, coupon books, 
o r  co u n te r  pads, drop  u s a  card . We 
can  supp ly  e ith e r  b lan k  o r  p rin ted . 
P rice s  on  ap p lication . T rad esm an  Com 
pany , G rand  R apids.

FO R  SA L E —A w holesom e a n d  re ta il  
b a k e ry  in T u r tle  C reek , P a ., n e a r  the  
W estin g h o u se  E lec tr ic  W orks, w here  
20,000 m en  a re  em ployed. H av e  good 
bu s in ess  location . B ake  shop  fully  
equ ipped  w ith  m odern  m ach in ery . Also 
have  a u to  tru c k . Good rea so n  fo r se ll
ing. F o r  p a r tic u la rs  w rite  to  R. L e th am , 
918 P en n  Ave., T u r tle  C reek , A llegheny  
Co., P e n n sy lv a n ia .___________________ 778

F o r Sale—G rocery  bu s in ess  in B a ttle  
C reek  doing  $50,000 bu sin ess  la s t  y ea r . 
Invoice  a b o u t $4,500. R eason  fo r selling , 
leav in g  c ity . T e rm s  cash . No. 771, care  
M ich igan  T rad esm an .________________ 771

G rocery  F o r  Sale—B arg a in  if  ta k e n  a t  
once. Sm all co u n try  tow n  in  S ou the rn  
M ichigan, close to Toledo. Good fa rm ing  
co u n try . N e a r  th re e  M ich igan  p lan ts . 
A ddress No. 776, M ich igan  T rad esm an .

776

Silko T y p ew rite r R ibbons—L a s t longer, 
will n o t fill type  o r  d ry  o u t. R eg u la r $1— 
each g ra d e , 2 for $1; dozen, $5. F u ll 
leng th  sam ple , 60 cen ts , p o stp a id . G u a r
an te ed  to  p lease  o r m oney back . S ta te  
ty p e w rite r  used . OfHc ■ S pec ia lty  Co., 
D ep’t. M T, B irm in g h a m . A labam a. 810 

F o r Sale—R e s ta u ra n t an d  pool room  
com bined. Old e s t  b lished  b usiness. 
E v e ry th in g  first c lass . W ill invoice close 
to $3,000. L oca ted  in c ity  in 2,000, s u r 
rounded  by s tro n g  fa rm in g  co u n try . A 
ch an ce  fo r som eone to m ake good. M ust 
sell, ow ing to poor h ea lth . A ddress  No. 
811 c-o  M ichigan T rad esm an . 811

FO R SA L E —Good clean  s to ck  o f g ro 
ceries  lo ca ted  in S o u th e rn  M ichigan.
S tock  an d  fix tu res  invoice a b o u t $3,500. 
C ream  s ta t io n  in connec tion  pays  a b o u t 
$75 a  m onth  profit. A ddress  No. 812, care
M ichigan T rad esm an .____________  812

For Sale in D e tro it—C lean s tap le  s tock  
of m e n 's  and  lad ies ’ fu rn ish in g  goods an d  
shoes. $15,000 an d  fix tu res. E x ce llen t
location , w ith in  one-m ile  from  c ity  hall.
E s tab lish ed  n in e  y e a rs . M ust sell a t  
once. A ddress  No. 813, c a re  M ichigan
T radesm an '._____  813

F o r Sale o r L ease—N ew  m odern  b rick  
bu ild ing  c en tra lly  loca ted  in G rand  R ap 
ids. 10,000 sq . ft. Good e lev a to r . M er
cer R eal E s ta te  Co., 203 A sh ton  B uild ing .

814
W A N T ED —E xp erien ced  m an  o r w om an 

a s  b u y er of laces, trim m in g s, le a th e r  
goods, neck w ear, jew elry , e tc . In  a n s 
w ering  g ive d e ta ils  of business  e x p e r
ience, p re s e n t position , a n d  exp ec ted  
sa la ry . C h arle s  T ra n k la  & Co., G rand
R apids, M ichigan. .__________________815

If  you a re  th in k in g  of go ing  in busi- 
n ess , selling  o u t o r  m ak in g  a n  exchange , 
place a n  a d v e r tis em e n t in o u r bu sin ess  
ch an ces  co lum ns, a s  i t  w ill b rin g  you in  
touch  w ith  th e  m an  fo r w hom  you a re  
looking—T H E  B U SIN E S S MAN.

F o r Sa le—G rocery  s to ck  an d  fix tu res  
in b e st co u n try  tow n in M ichigan, o r w ill 
h ire  m an ag er . S tock  will invoice a b o u t 
$5,000; fix tu res  a b o u t $800. D oing big  
bu s in ess  a t  sm all expense . M u st sell o r 
secu re  serv ices  of good m an ag er . A d
d ress  E . O. S pau ld ing  & Son, C aro, M ich.
_____________________________816_

F o r Sale—A p a te n t on a  com bina tion  
be lt loop an d  b u tto n . R easonab le  if sold 
a t  once. P a te n t  No. 1,315,816. W rite  
for p a r t ic u la rs  to  J a s .  H . O tto , K ellogg,
Idaho . ______________________________ 817

F o r Sale—One acco u n t re g is te r , a n d  
one m e a t cooler size 8 x 10 fee t. O. M. 
Reigle, G obleville, M ich.____________  818

F o r  Sale—G rocerie s  a n d  fix tu res; one 
of b e s t lo ca tio n s  in K alam azoo . Invoice  
$1,000. On acco u n t o f s ick n ess  w ill s a c 
rifice for cost. A ddress No. 819 care  
M ich igan  T rad esm an . 819.

F o r  Sale—Clean ' s to ck  o f g en era l m e r
chand ise  invoicing  $16,000; fix tu res  $1,400; 
will sell o r re n t bu ild ing ; did $50,000 b u s i
ness  in 1919. R eason fo r selling , poor 
h e a lth . T h is  c an ’t  be b e a ten  if looking 
fo r a  b u siness . A c t qu ick ly . A d d ress  
Alcid JV lornsse tte , P lum m er, M inn. 820

F o r Sale—Good re ta il  b ak ery , fu lly  
equ ipped  w ith good m ach in ery , in h u s t 
ling  tow n of 10,000. Good bu sin ess  loca
tion . E x ce llen t fo r w indow  bak ery . D id 
20,000 b u s in ess  la s t  y ear. Invoice s tock  
a b o u t $1,500. T e rm s  cash . R eason for 
selling , ill h e a lth . A ddress  No. 821 care  
M ichigan T rad esm an . 821

F o r Sale—My stock  of g roceries, h a rd 
w are  and  shoes. Good s to ck  on h an d — 
good business. W rite  C hris  E bels , M od- 
dersv ille . M ich. ____________________ 822

D ru g  S tore  fo r Sale, in c o u n try  tow n 
w ith  tru c k  line, in c en tra l M ichigan. 
Splendid fa rm in g  com m unity , good b u s i
ness. W ill ta k e  $3,500 for stock , f ix tu res  
an d  bu ild ing , o r $2,500 an d  re n t bu ild ing  
if sold by A pril 15, 1920. M ust be seen 
to  be a p p rec ia ted . A ddress  No. 823 care  
M ichigan T rad esm an .________ 823

I ’L L  BUY T H E  T A IL  E N D  O F YOUR 
STO CK  OR a n y  ju n k  you have  in  s tock  
an d  pay  cash . O r I ’ll bu y  th e  w hole 
s to re . W h a t have  you? J .  H . B oyer, 
F a r ina , Illinois. 760

F o r Sale—Good live e s tab lish ed  g ro 
cery , s to ck  an d  fix tu res, doing  b e tte r  
th a n  $50,000 bu s in ess  an n u ally . A ddress 
No, 764, c a re  M ichigan T rad e sm a n. 764

F o r Sale—Old estab lish ed  business, 
h a rd w are , p lum bing  an d  h e a tin g  b u s i
n ess , only  one of its  k ind  in tow n of 
700 popu la tion . A rea l m oney m a k e r for 
som eone. A ddress  No. 766, care  M ichi- 
gan  T rad esm an . 766

F o r Sale—In  B u sin ess  S ection  o f M ain 
St., F lin t, M ich. An A - l  g ro ce ry  s to re  
a n d  m e a t m a rk e t. Idea l loca tion  an d  
ev ery  d ay  m oney  m ak e r. O w ner m u s t 
sell w ith in  30 d ay s  an d  w ill m ake  ex ce l
le n t p roposition  fo r c ash . D irec t c o rre 
spondence to  M ark e t, 811 S outh  S ag inaw  
S t., F lin t. M ich igan . 726

W an ted —S econa-nand  sa fes  Will pay 
spo t cash  fo r an y  safe. If in reasonab ly  
good condition . G rand  R ap ids S a te  Co., 
G rand  R apids.

C ash  R eg is te rs  (a ll m ak es) bough t,
sold, exch an g ed  a n d  rep a ired . R E B U IL T  
C A SH  R E G IS T E R  CO., Inco rp o ra ted , 122 
N o rth  W ash in g to n  A ve., Sag inaw , M ich-
Igan .______________ ________ '__________ 128

FO R  R E N T —Second floor o f a  su cce ss 
ful re ad y  to w ear a n d  m illinery  sp ec ia lty  
shop on th e  lead ing  s t re e t  in a  p ro sp e r
ous c ity  of 110,000 popu la tion . Size of 
room  40 x 80 feet. W ell lig h ted  a n d  h e a t 
ed a n d  a ll m odern  im provem en ts . A pply 
C has. R osen tha l, C h attan o o g a , T ennessee. 
________________________________________  788

F o r Sale—Clean s to ck  H a rd w are  and  
Im p lem en ts  w ell loca ted  in v illage  s u r 
rounded  by good fa rm s , in S o u th e rn  
M ichigan. W ould ta k e  som e land  in p a r t  
exchange , o th e r  b u sin ess  in v iew . A d
d ress  No. 789 ca re  M ichigan T rad esm an .

789

Puritan Flour
M ade a t Schuyler, N ebraska. A  stric t

ly Short P aten t F lour w ith a Positive 

G uarantee on each sack.

Mr. W illiam  J. A ugst, the Puritan  

Salesman, w ho has a special advertis

ing features, will call on you soon.

JUDSON GROCER CO.
W holesale Distributors

G R A N D  R A P I D S  M I C H I G A N

Chocolates

Package Goods of 
Paramount Quality 

and
Artistic Design

CANDY

The “DOUBLE A” Kind
Made by

People Who Know How
Our record of over f i f ty  years of 

continuous growing business, not 
only in Michigan but all over the 
United States, speaks for itself.

You take no chances when you 
buy “Double A” Brand.

Good
Candy

M ade in  G rand R apids by

N ATIO NAL CANDY CO.

P U T N A M  FA C T O R Y
Grand Rapids, Michigan

Ask for a copy of our 
latest price list.

We are agents for LOWNEY’S 
in Western Michigan.
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Review of Some of the Principal 
Hardware Staples.

Alarm  C l o c k s - T h e r e  has been no 
change in the situation as to a larm 
clocks since last reported. The sh o r t 
age is just  as acute as ever and the 
demand far exceeds the available sup
ply. M anufacturers  are f rom  four to 
six m onths  behind with their  orders  
and can make no promises as to de
liveries. Jobbers  report  that  they are 
receiving a few alarm clocks from the 
manufacturers,  but as soon as they 
reach the shipping platform, they are 
immediately portioned out to the 
trade, with results  that  they have been 
unable to accumulate  stocks of any 
kind.

Axes Jobbers  report  that  their 
salesmen are sending in a g reat  many 
orders  for future shipment. Jobbers  
state  that their stocks are badly b rok
en and have very few axes on hand 
for immediate requirements.  Prices 
have held firm.

Baseball Goods—Judg ing  from the 
o rders  being received by jobbers  from 
retail hardware  dealers for baseball  
goods it will be the biggest season or. 
record for such merchandise. The 
jobbers  are fairly well stocked up or 
will be within a month, provided the 
Xew England railroad transporta tion  
systems do not become tied up again 
with snow and ice, and there is nc’ ------v. 1 3  U U

reason why the retail  dealer should 
not  get his baseball  goods require
ments.

Eaves 1 rough and Conductor Pipe 
— As expected at this  time of the 
year, the demand would be unusually 
heavy. Jobbers  state that  their sales 
are better  than normal and while de
liveries from the m anufacturers are 
slow, they were able to accumulate  
stocks earlier in the season, with the 
result  that they  have been able to 
fill orders  promptly.

biles Prices continue to be very 
firm. Sales are reported  excellent 
with heavy demand from the manufac
tur ing  districts. Jobbers  state that 
they are securing very satisfactory 
deliveries from the m anufacturers  and 
on all standard  sizes are able to make 
p rom pt deliveries.

Fly T raps  and Sw atters—These 
items are developing somewhat more 
than their fair share of interest in the 
spring buying orders  that  jobbers  are 
receiving and much more attention 
is expected as w arm er weather ap
proaches.

Galvanized W are— The situation is 
about tbe same as last reported. Jo b 
bers are out of stock on nearly all of 
the best selling items, and have not 
been able to replenish them from the 
manufacturer.  Several manufacturers  
have withdrawn from the m arke t  en
tirely, owing to the shortage of steel 
sheets. Jobbers  continue to limit the 
quantity  of one dozen to a customer.

Glass—There  is a serious shortage 
and shipments from the m anufactur
ers  are not ample to meet the present 
requirements,  say noth ing  about en
abling the jobbers to accumulate  a 
stock. P resen t  prices are held firm.

H am m ers—Some of the manufac
tu rers  of heavy ham m ers and crow
bars  have advanced their price lists 
approxim ately  IS per cent. The ad
vance was made necessary by the in
creasing costs o f - raw  material.

H angers  and T racks— One of the 
m anufacturers  of the m ost popular 
bnes of barn door hangers  and tracks 
has advanced prices about 7y2 per 
cent., which is simply i„ l i„e " with 
the general t rend of hardware  values. 
T hat  the advance did not  come soon
er, is surpris ing  to the trade here.

L an terns— Dealers who have not 
sent in specifications for future ship
ments  should do so a t  once, as there 
no doubt will be a shortage later on 
m the season. Jobbers  state  that  a 
g reat  m any dealers have taken ad
vantage of their term s which are for 
shipment at their option after July 1, 
invoice to date Sept. 1. Sales * on 
lanterns for this season are expected 
to be heavier than ever.

Xuts  and Bolts—There  continues to 
)e a shortage and jobbers  state  that 

they are out of stock on nearly all of 
the s tandard  sizes and are not able 
to get much encouragem ent from the 
m anufacturers  as to deliveries. The 
demand continues to be very heavy 
and at present  prices are well main
tained.

Raints and Oils—The outlook for 
Spfm g and Sum m er paint and varnish 
business was never brighter. M anu
facturers state that  their business is 
good a t this time and is ge tt ing  better  
each day. The market price on lin
seed oil has jumped 5c. per gallon in 
response to the general demand and 
unsatis factory  immediate supply of 
seed. W hite lead continues to be in 
very good demand and there is not 
much new to report ,  unless it is that 
conditions, so far as manufactured 
products  are concerned, is becoming 
more complexed as the season ad
vances. The turpentine market is 
\ e r \  firm and an advance of 12c per 
gallon was noted this week. There 
lias been no change in the price of 
shellac, m anufacturers  have offered 
lower prices for the last half of the 
year and there are indications of a 
movement towards a lower market.

Ricks and M attocks—A further ad
vance in railroad picks and mattocks 
amounting  to about 10 per cent is 
announced here. The demand is not 
especially active, but stocks from the 
makers are coming forward slowly 
and those in jobbing hands are brok- 
en.

Roofing Paper—There  has been 
very little, if any  roofing paper ship
ped into this m arket  during the week. 
Jobbers  and re ta ile rs’ stocks are very 
low and all orders  are taken subject 
to stock on hand. Prices on tarred 
felt advanced 50c per hundred; o ther  
prices are same as last quoted.

Rope—The expected advance in 
price on rope was put into effect last 
week. I his new advance shows an 
increase of 3c per pound on manila 
rope only. Price on sisal remains the 
same. Jobbers  state  that  their  sales 
on rope are very satisfactory and they 
report  fair deliveries from manufac
turer.

Screws h o r  some unknown reason, 
the demand for round head blued 
screws far exceeds the available sup
ply. Jobbers  report  tha t  they have 
fair stocks of flat head bright on hand, 
but are unable to supply the trade, 
say noth ing  of accumulating a stock 
of blued screws. T here  has been no 
change in price since last reported.

T R A D E S M A N

Scythes and Snathes—Some of the 
leading manufacturers of scythes have 
advanced their prices about $1 per 
dozen, and those on snathes about $3. 
O rders  for such farm tools are not 
coming in very fast and it is believed 
in some quarters  the new prices pos
sibly may restrict buying to smallest 
possible quantities.

Spark Plugs—Sales are very heavy. 
Both retailers and jobbers report  that 
their business during the past ten 
days shows a great improvement. A 
great  many cars which were laid -up 
for the winter were put into service 
during the past two weeks. Retailers 
should check up their stocks very 
carefully and see that  they are amply 
supplied with all sizes, as the sale of 
plugs should prove very profitable.

Springs—Jobbers  report  a better 
call for wagon and carriage springs, 
with prices on common kinds un- * 
changed, but those on malleable 
higher.

Stove Board— Orders  are being 
placed very freely by retailers for 
future delivery. Jobbers  state that 
they have more orders  booked than 
ever before. Dealers should order 
now for their fall requirements, as 
there no doubt will be a shortage 
later in the season.

Stoves—The leading manufacturers 
of oil cook stoves have advanced
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prices approximately  10 per cent 
Local jobbing lists have been revised 
correspondingly.

Wire Cloth and Poultry Netting_
Jobbers  state  that their stocks are 
about exhausted aiid as they cannot 
get any positive information from the 
factory regarding future shipments, 
they therefore do not want to take 
more orders  until they have the ne t
t ing m sight. T hey  have, therefore, 
withdrawn their prices from the cata
log. The same situation practically 
applies to wire cloth. Manufactur
ers have withdrawn from the market 
s ta ting that they have all the wire 
cloth sold that they possibly can de
liver.

W’ire Nails—There  is very little, if 
any improvement in deliveries from 
the mills and the shortage of nails 
continues to be very acute.  While 
several firms have adopted the new 
nail card, the larger jobbers  are still 
basing their prices 011 the old card.

*4 ™ T m inh<̂ % ? m V lry- .goo,lK- in v en to ry  Sacrifice  a cc o u n t s ick - 
2,es®\ E s ta b lish ed  bu s in ess  in good town 
P a r tic u la rs . B u tle r  & B u tle r. L ake View
— __________ ____________ 824

F o r Sale—T he M cN ulty  s tock  a t  Biv
oVlock" K r Sday’- A pril 14- a t  11:00' k tfick co n sis tin g  of d rv  goods 
h a rd w are , shoes, g roce rie s , lad ies ’ readv'- 
to ’.« ? a r \  fu rn 'lu re ,  f ix tu res  and  d “Iiverv 
ou tfit. A p p ro x im atin g  $04,000. S tock can 
be seen  a t  a n y  tim e. T he tru s te e  r e s e t s  
the  r ig h t to  a cc e p t o r re je c t bids. A B 
^ o u n g . T ru s te e , B ig R ap ids, M ich. S25 '

We offer and recommend oar participation in

$15,000,000
Anglo-American Oil Company, Ltd.

5 -Year 7% %  N otes
Due April l, t925.

PRICE 100 and Interest TO  N E T  7

the St!mda” GO a " to ^ f t s Ci î ” li? IU ,ii? e d ^ A '5Y' LT? 1  " J " “ « *

in the U n i ted PK?ngdomhe laree:,t d ,s tn l)utor of petroleum products

CAN O I Ï  t y -  A N G L ° - A M E R I -
Profits available for interest diinno- loc* 

exchange average over $7 500 000 aS aS* t ^ ree years a t  parity  of 
of $1,125,000. The nmfit  a ! S l f  f gai' f  a n n .ual »Rerest charges 
mated, amount,  ^
rent exchange rates are equivalent fo  $7,200 00<l ’ ’ ^

of $85,000,000,*' ail'd * has "pa id’ dïv i d in  dt of Pr! Sf nt has a market value 
dissolution of the Old Standard Oil Company a n V f e

distribmingdSf a d l i t Î s Se ” ° teS W,U he Used to " g re a s e  and develop

R' r s/  NatiionaPlian k . ^ N . ^ \ \ i ¡ o r l a  1**cft v^Coi°^ & C° ’:T rust  Company, X. V. ^  Company, X. Y.; Guaranty

obligation of°one ^f^the4 Standard S P e r o u 115̂  ftC the ° nly fuïlded exceptionally high financial sta n d in g • groups 9* companies, witostf 
world, we highly recommend them and^h *i*cognîfcd throughout the 
attractive on a basis to net 7y2%. believe them to be especially

w r i t ï ï ' L t Î S r i l m t m f ^ , r c l e ,abU “  ° f <»e s trong  uuder-

generally°ackirowl°edgedn° h l t  the ,his. ' ssue «hat It is
of t rem endous demands and expansion S b e n te n n g  into a Period 

Wrire or telephone orders at our expense.

PRICE 100—TO  N E T  7% %

H o w e , S n o w , C o r r i g a n  & B e r t l e s
INVESTM ENT BANKERS

G rand Rapids Savings Bank Bldg. G rand Rapi<Js ^
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