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THE HIGHER FELLOWSHIP
Are ypu one of my gang? 

v  Yes, you’re one of my gang.
The same job is yours and mine- 

To fix up the earth,
And so. forth and so forth,

And make its emptiness shine.
The -world is unfinished; let’s mold it a bit 

‘With pickaxe and shovel and spade;
We are gentlemen delvers, the gentry of brawn, "

And to make the world over our trade.
And I love the.sweet sound of our pickaxes’ clang,
I’m glad to be with you. You’re one of my gang.

Are you one of my crew?
Yes, you’re ode of my crew/

And we steer by the same pilot star, ;
On a trip that is long
And through storms that are strong;

But we sadfor a port that is far.
O, the oceans are: wide,—sand we’re glad they are-wide 

And we know not the thitherward shore,—
But we never have sailed from the Less to the Less 

. But forever from More to the More.'- 
And we deem that our dreams of far islands are true. 
Let us spread every sail. You are one of my crew.

You belong to my club? 
yes, you’re one of my club',

And this is our programme and plan:
To each do his part
To look into the heart *

, And get at the good that’s in man.
Detectives of virtue and spies of the good 

And sleuth>hounds of righteousness we.
Look out there, my brother! we’re hot on your trail.

W eil find out how good you can be.
We would drive from our hearts the snake, tiger and cub; 
We’re the Lodge of the Lovers. You’re One of my club.

Do you go to my school?
Yes, you go to my school,

“ And we’ve, learned the big lesson,'—Be strong!
And to front die loud, noise 
With a spirit of poise 

And'drown down the noise with a song.
We have spelled the first line in the Primer of Fate:

We have spelled it  ̂and dare not to shirk—
For its first and its-greatest commandment to men 

Is, “Work, and rejoice in your work.”
Who is learned in this Primer will not be a fool—
You are one of my classmates. You go to my school.

YOU belong to my chinch?
Yes, you go to my church*— ;

Our names on the same old church roll—
The tide-waves of God 
We believe are abroad 

And .flow into the creeks of each soul.
And the vessel we sail in is strong as the sea 

That buffets and blows it about;
For the sea is God’s sea as. the ship is God’s ship 
. So we know not the meaning -of doubt,
And y?e know, howsoever the vessel may lurch 
We’ve a pilot to trust in.. You go to my church.

Sam Walter Foss
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Dorothy Dalton the star of “Aphrodite” 
has acclaimed Fleischmann’s Yeast a 
wonderful beautifier and aid to Good 
Health.
The demand for Fleischmann’s Yeast is 
very heavy. Be sure your stock is 
sufficient to meet the increased sales.

The Fleischmann Company
Your City.

FRANKLIN 
GOLDEN SY R U P

A Cane Sugar Syrup

For use at the table 
or in cooking. It 
has an all year ’round 
sale. Delicious on 
fruits and ice cream, 
and on wa'ffles, 
m uffins and ho t 
cakes.

The Franklin Sugar Refining Company
PHILAD ELPH IA

“A Franklin Cane Sugar for every use
¡Granulated, Dainty Lumps, Powdered.! 
¡Confectioners, Brown, Golden Syrup

U s e  C itizen s L ong D istan ce  
Service

To Detroit, Jackson. Holland. MuskegGD, 
Grand Haven, Ludington, Traverse City, 
Petoskey, Saginaw and all intermediate 
and connecting points.
Connection with 750,000 telephones in 
Michigan, Indiana and Ohio.

CITIZENS TELEPHONE COMPANY

K eep in g  a G ood  S tore
that conforms to all the sanitary requiie- 

t ments of the law, with everything ar- 
* ranged in apple-pie order, is a source of 

pride to the owner, but will not yield a 
profit unless there is a quick turn-over 
in packaged specialties.

Shredded W heat Biscuit
stands at the top of all packaged foods 
and yields a steady profit because the 
demand is always a little greater than 
the supply. Another new factory now 
under construction with increased manu
facturing facilities in the four model fac
tories now in operation, will soon enable 
us to give your customers all the 
Shredded Wheat they want.

M ADE O N LY  BY

The Shredded Wheat Company, Niagara Falls, N. Y.
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L E A D IN G  T O  L IQ U ID A T IO N .
The rank and hie of those engaged 

in the dry goods trade are now grasp
ing tlie fact tha t  has been pointed out 
to them for m onths past by finan
ciers and great  merchants. Business 
must lie done on a smaller volume of 
credit. 1 his smaller volume can 
Come about through panic, as in la- 
pan, or it can come about through 
a reasonable and steady exercise of 
restrictive influences exerted through 
hanks, as in this country. High 
prices and extravagant buying of lux
uries and necessit ies have exhausted 
many of the normal sources of credit.
I hey are now being contracted in 
various ways. The reta ilers could not 
sell their goods at the high prices 
they were asking, hence there  have 
been reductions. Because of the in
creased calls for more money with 
which to buy food, pay rent and p ro 
vide fuel the average man has learn
ed that lie cannot  go on indulging 
himself in extravagance.

Students of the financial conditions 
in this country affecting industry and 
commerce are positive in their convic
tion that credit will remain costly all
ot this year and will he reflecte■d in
high interest rates. Mone;v is air ea.lv
becoming too costly  to r tieose prudent
mere Hants who In the nature of their
business must make plans soon for
the bong future of sto reke eping. The
cons<tr vati ve financial men ill till1■ dr v
good s industry have It mg since iban-
cloned speculative irleas «of adv i si 11 g
their customers to 1my to pnot.cct
them selves against furthe r advances.
They now take the po sitioin that it is
prudimt for customers to hold o 11 to
their present goods atnd make their
futur e commitments eunse rvativc !y.

An uneconomic plias,c of the imme-
diate dry goods situation is the rush
to cut down product ion. Mills are
running short  time and shutt ing  down, 
notably in the ready-to-wear trades,  
the silk mills and the woolen mills. 
In some degree m anufacturers have 
no confidence in the high prices cur
rent. They will not run their  mills 
and pile up goods. If laborers were 
intending to do a full day’s work for 
a lair day’s pay they would he better

disposed than they are to risk their 
capital and tie tip their resources in 
merchandise .

1 raders will seek to make much 
of this curtailment of production in 
further efforts to scare buyers.

1 lie heads of large mercantile  in
st itu tions will not he a party  to this 
sort oi propaganda in a critical finan
cial period unless they, too, again be
come inoculated with the floating 
germ of speculative business methods.

I here will he no over production 
nor continued under production of 
goods lor some time, and ii credit 
conditions are kept within safe bounds 
m erchants  should he able to do a 
steady  business for a long time on a 
less dangerous margin of profit.

I rnler these circumstances primarv 
market m erchants  look only for m od
erate price recessions to come along 
sometime in the next three or four 
months, on staple s tandard m erchan
dise. During the period of read just
ment in production, transportation, 
and forming ideas of crops, politics, 
and so on, they would seem to he 
acting wisely in advising their cus
tomers to haul in their credits rather 
than sacrifice their merchandise.

I he process of eliminating specu
lators from the dry goods markets is 
going to he slow. Kven where they 
are forced to take great losses as 
some of them have been doing, they 
will he slow to give up their habits 
of trying to boom a steady going 
trade by touting W all Street methods. 
This is one of the penalties of a f te r
war experience and it is nothing new 
to those who have been in business 
for more than a single generation.

L A B O R  P R O D U C T IV IT Y .
L here is real pleasure in the dis

covery ot at least one set of workmen 
who are willing to combine shorter 
hours with undiminished production. 
I'he "congress” ot the American Mul

tigraph Company, at Cleveland, p ledg
ed the workers to maintain the rate 
of production at the ten-hour standard 
it the company would grant the nine- 
hour day. The concession was made 
in October of last year, and the pledge, 
was faithfully carried out. The work
men have again come forward with 
a request I not a dem an d .) for an eight- 
hour day. pledging themselves to a 
peaceable return to the nine-hour s y s 
tem in case of failure to maintain an 
undiminished rate  of production. 
Prepara tory  to the request a comm it
tee appointed by the "congress” had 
gone carefully over the data of p ro 
duction and discovered possible 
changes of method by which the rate 
of production might he increased. 
Here  appears to he a case in which 
workmen are co-operating with their 
employers on the plane of mutual con
fidence and common sense, rather 
than indulge in passion and distrust 
which are the stock in trade of union 
slackers and slovens.

IN S T IL L IN G  C O U R A G E. 
Several ot the largest distributing

houses. in the country h ave recently
sent o ut letter's giving reaso iis why.
in the opinion of the he ads ot such
foncer ns, their customers; sin mid not
look f. >r price reductions be ifire next
spring . and a sserting flirt lar r that
prices for tin ■ coming fall will be
higher than no w. A woo Urn mill has
follow!L'd suit in this dire. and so
have itertaiti elothing m;111 u i;icturers.
In all of tiles.e statements, s■ tress is
laid oi;i the big her cost of pro duction.
especiailly as concerns lai >or ;iinl raw
materi;a Is. ()c casionall y. als. i. re fer
ence is made to alleged inai tility to
produc e all tilat is wanted . which
prohahdy wouh 1 not have heei i lugged
in ha. 1 the st;atements 1been issued
after. instead of before, the partial
shutting down ot so many mills and 
factories. I he idea behind this p ro 
paganda is to pm courage into the
mine Is of ret: ai 1er•S and in fluce them to
put i:i thei r or fiers (carl y. But I he
ver \ fact th at it is de etilicd neee ssary
to iss ; : c ital erne tits of tire kind ri•fer-
red 11 i».rto kens that things are not
goin g th way that pr.riduce rs and
(listi- illtlll:irs like to h;ave them. 1»11 V-
r r s  iiire In tiding 1back h>ecansc cons It 111 -
Cl’S refus e to pay th e prices as ke.l,
and t hey ar e insiisting tli at pro.lu c e r s
shall cut do>wn tile e.\Lori tit ant pn(lilts
they hav e 1>een getting, which 1i a v e
not been ju st i In■d by the prices paid
for labor o r raw materi als. In the
shrinkage .<f market v;aines, wliich
must come :sooner or late r. sonici;tody
will have to hear a !.. ss. That somie -
body will1 Ite th e one lx tiding g. tods
that canti ot he moved at ;i profit. Ber-
haps the re■ taile rs nuity !Ite par.!« med
tor <le sir ing t 1)0.'se to “cairry the 1tag”
who have 1been receivin g the li< til’s
slum/ of til. ■ prolilts whik■ these were
at tl icir i>cak.

L E T  G E O R G E  DO IT. 
hi handing the reorganization of 

vocational training over to’ the Presi
dent the Mouse Committee on e d u 
cation gives him an opportunity  that 
lie must welcome upon every ground. 
It lie chose to look at it front the 
narrow standpoint of partisan politics 
he could not ask for anything better 
or  more timely. To he made the 
agent for doing for the disabled sol
dier wliat ought to have been done 
lor him long ago is to he placed in a 
position that  any party  leader might 
envy. But the President will doub t
less prefer to view the m at te r  in a 
larger way. It is too important to 
serve as a pawn in the political game. 
The thorough and impartial investiga
tion which the House Committee on 
education has made, and tor which 
it deserves the thanks of the country, 
proved conclusively that fundamental 
changes, both of personnel and of 
system, are absolutely essential if we 
are to do for the disabled soldier what

every citizen wishes to see done. The 
natural method for making these 
changes was by legislation. It is to 
he regretted that the Committee did 
not draft  a suitable measure in time 
for enactment on the last session of 
t imgress. Instead it decides that the 
President possesses the power to do 
the job. Let him take the C om m it
tee at its word and with all speed 
order such reorganization and consoli
dation of vocational training as will 
do for those who fought for us what 
both they and the Nation have every 
reason to expect.

F IG H T IN G  C A N C E L L A T IO N S .
Hosiery manufacturers say that an 

unbelievable num ber of reasons are 
o f fend  by jobbers to validate their 
claims for cancellat ions and they are 
all more or less vain and empty. H ow 
ever, in spite of the weakness of 
many, or most, of the claims for can
cellation they are very much of a 
"nuisance”: and they consume most 
of the energy of the mill owners who 
would ordinarily,  at this time of the 
year, lie very much interested in m er
chandising.

Shipments are said' to he tota lly  ig
n o r e d  by buyers,  even when the m an
ufacturers have been able to get them 
t o  t lie point, of destination designated 
in the orders, and only under stress 
will they he received. I nollicial o r 
der to defer shipments of contract* 
are followed by buyers’ claims that 
the g o o d s  are not delivered on time 
as stipulated in the contract and they 
base their cancellation claims on this 
ground.

Just how the tiling is going to work 
out is something that no one can see 
for the moment, hut the m anufactur
ers are agreed that they are going t o  
hold fast and not retrench one inch t o  
help buyers who are not willing to 
meet their share of responsibility in 
a situation which is admitted to he
any tiling hut f. > r t unate.

E T E R N A L  V IG IL A N C E .
i-or the pas t few years the Nation-

al hire Brot eetion Association has
Ilot coi iducte< 1 any special campaign
to curtail use of tire works at hide-
pen deuce Cay celebrations. The rrg-
ulair practice of the Association in
sen ding out b ulletiiis on this hazard a
sho rt time he tore Independence Hav
\v;iíi aliandone d when the losses from
tlii- cause both to life and property 
had been reduced to a very low tig- 
ure, hut last year there was a recu r
rence of dangers because communities 
began again to allow use of tire works 
and tire works displays of all kinds. 
Therefore  the Association this year 
will, as usual, conduct its campaign 
to arouse municipal and state  offic
ials as well as citizens of local com 
munities to the danger of permitting 
indiscriminate use of all kinds of fire 
works.
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National Association Should Stick to  
Its Last.

T here  is an old saw  about the shoe
m aker sticking to  his last and th a t 
when he goes out of his sphere of 
knowledge he usually  m akes a botch 
of it. T he N ational A ssociation of 
Retail G rocers ough t to  heed. W hen  
it was a stra ig h t out association  of 
retail g rocers form ed for the purpose 
of advancing the cause of the retailer, 
it show ed p rogress, but when it en 
gaged in the publish ing business as 
the main issue and perm itted  the a s
sociation to becom e a side show, the 
result was w hat usually happens when 
one em barks upon a field it was not 
designed to cover. Instead  of p ro 
gressing  the reco rds show  th at it has 
been slipping in num erical s treng th  
for several years.

W e have alw ays m aintained th at 
there  is need for a national o rg an 
ization of retail grocers, but it cannot 
hope to continue its effectiveness 
when its pow er is largely  one in nam e 
only. I t  m ust be able to show defi
nite, tangible results , which are ab 
solutely im possible when it rep resen ts 
less than  4 per cent, of the re ta il g ro 
cers of the country . It cannot hope 
to  get anyw here if it cannot grow  
beyond 8.380 m em bers, which its per 
capita tax  receip ts show ed from  the 
rep o rt of the secretary  a t the last 
convention. I t has been in existence 
tw en ty -th ree  years and in th a t tim e 
o ugh t to  be able to make a b e tte r  
show ing than  it has up to date.

A t every convention the California 
delegation p ra tes and repeats about 
its per capita tax  paym ent of $400 a 
y ear and as one delegate rem arked 
th a t state  ge ts back about th ree  tim es 
w hat it pays in. H e was let to m ake 
this rem ark  because Frank  B. Con
nolly, as an officer, m akes tw o or 
th ree  trip s a year across the con tin 
en t a t the expense of the N ational 
A ssociation which cost betw een $800 
and $1,200 a year, hence the per capita 
from  th a t sta te  is a liability  ra th e r 
than  an asset.

I t  is ridiculous th at an organization  
professing  to be national' in scope 
should only be able to collect $2,095 
from its m em bers and be com pelled to 
rely upon publish ing a souvenir p ro 
gram  which has no m erit o r in trinsic 
value to the advertiser and engages 
in the publishing business as its chief 
source of revenue. E ither the A ssocia
tion is useless as an in stru m en t of 
good under p resen t conditions, o r it 
should be m ade self-sustain ing  by hav
ing the m em bers pay a sufficient fee 
per year to  make it w orth while. It 
cannot be independent when it relies 
on outside help for support. T here  
are enough re ta il g rocers in the U n it
ed S ta tes to  make it a bang up o r
ganization, but they  have go t to  be 
show n and in addition m ust pay an 
am ount sufficient to m ake the m em 
bers appreciate it and then it m ust 
accom plish tangible resu lts .—In te r 
state  Grocer.

Some Q uestions For Roland Morrill 
to Answer.

A lm ont, June 5—W e are  very p leas
ed indeed to  crawl out from  under 
ou r toadstoo l.” as Mr. M orrill pu ts 
it, w ith a few questions. W e hope 
th a t he will do as agreed. If we have 
the w rong  conception of the Farm  
B ureau m ovem ent, a fter listening to

argum en t th a t p roves to  be facts, we 
are capable of changing  our ideas.

W ho organ ized  the M ichigan Farm  
B ureau?

W h at is its object?
W h at is and who com posed the 

o rig inal so-called Coalition C om m it
tee?

Does it now  exist?
W h at was its object?
W hy does the  Farm  B ureau aim  to 

keep out of politics?
W h at salaries do the officers of the 

Farm  B ureau receive?
W hy are the  m em bers of m ost co

operative associations (the local units 
of the F arm  B ureau) com pelled to 
deal th rough  their association  o r pay 
a forfeit to  it?

W hy is it the aim  to elim inate com 
petition  betw een associations?

W hy  is it th a t a g reat num ber of 
these associations are no t organized 
on sound business principles?

W e do not believe th a t any business 
of any nature  can be carried  on for 
any great length  of tim e if it is tra n 
sacted for “m utual benefit.” I t  is the 
elem ent of chance in any u n d ertak 
ing th a t lends enchan tm en t to it. If 
th is elem ent is lost, the undertak ing  
becom es stagnant.

If the Farm  Bureau would confine 
its activities to  a conscientious effort 
for an educational, social and political 
uplift, we would be for it. A t the 
p resen t tim e it is on the w rong track  
and surely will not prove to be a bene
ficial o rganization  to  its m em bers or 
to  the people.

A few weeks ago we read an article 
in one of our m agazines th a t set forth  
the fact th a t co-operative o rgan iza
tions were th riv ing  and very success
ful in Russia. T h a t is the place for 
them  if the p resen t p rogram  is ad
hered to. W ho w ants to  live in a 
R ussia? T here  is no place in this 
U nited  S ta tes for radical, socialistic, 
soviet o r class rule. R. S. Bishop.

Two Cleveland Concerns to Avoid.
T he T radesm an w arns its readers 

to go very slow in dealing w ith two 
Cleveland concerns—the C ontinental 
Jew elry  Co. and the Iroquois M anu
facturing  Co.

T he C ontinental Jew elry  Co. has 
been repeated ly  exposed by the 
T radesm an because of the “catch 
co n trac t” it uses in dealing with (vic
tim izing?) its custom ers. It is the 
old con gam e of the confidence man 
who em ploys large type in the body 
of the con tract, but em bodies some 
conditions in sm all type lower down 
which the m erchant who is solicited 
to sign the “o rd e r” seldom  reads until 
a fte r it is too late.

T he Iroquois M anufacturing  Co. 
handles a roofing called Adam ite 
which it sells, w ith the understand ing  
th at it can be th inned down with 
gasoline. A tria l soon convinces the 
person who a ttem pts to use the p rep 
aration  th at it requires m ore than 
gasoline to accom plish the th inning 
process. C orrespondence with the 
C leveland concern discloses the fact 
th a t the stuff can be used for certain 
purposes only by th inn ing  down with 
a special p repara tion  which costs 
about as much as the original article 
and which can be obtained only from 
the same source. T he correspondence 
d ep artm en t is so “sassy” and im 
pudent th a t it p re tty  nearly  causes 
a m an to  lose his self respect to a t
tem pt to  do business w ith c reatures 
of th at stripe.

Shelhy—R obert R. R ogers succeeds 
the Shelby V ariety  Store.

E corse—T he D. J. R yan F oundry  
Co. has increased  its capital stock 
from  $500,000 to $2,000,000.

Have You Enough 
Fire Insurance?

Have you checked your fire in
surance lately ? Have you enough ?

Have you taken an inventory 
within the last year and raised 
your insurance to properly cover 
your stock and building?

Have you taken into account 
the increase in the value of your 
stock during the last six months?

Do you keep your last inven
tory and the daily record of pur
chases and sales in an iron chest 
or safe? [ Does your policy require 
this? ]

Does your policy properly de
scribe your property and are you 
doing the things you agreed to do 
when you accepted the policy?

One of our customers had a 
fire recently and all of these ques
tions were raised. We have just 
readjusted our insurance and 
thought perhaps some of our 
friends had overlooked theirs.

“An ounce of prevention is 
worth a pound of cure.”

Let us act today without fail.

W o r d e n  Q r o c e r  C o m p a n y  

Grand Rapids—Kalamazoo—Lansing 
The Prompt Shippers
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Are You Interested in

JAPAN NIBS
W e have a Large Stock on hand.

Ask our Salesman or write us for 

Samples and Prices.

TH E W IDLAR CO.,

C. W. BRAND, Pres.

Cleveland, Ohio

Packers of C. W. BRAND
Teas, Coffee, Spices, Extract, Mustard,

Salad Dressing
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M ovem ent of M erchants.
D e tro it—The D etoit Candy Co. has 

increased its capital stock from  $50,000 
to- $250,000.

Saugatuck—Fire  destroyed the B a
tavia H otel M ay 31, en ta iling  a loss 
of about $12,000.

D e tro it—The Gray F u rn itu re  Co. 
has changed its nam e to  the H a r t
m an F u rn itu re  Co.

Free land—T he People’s Grain Co. 
has rem oved its business office from  
Freeland  to  Elwell.

D e tro it—The M ichael Foley Land 
Co. has increased its capital stock 
from  $25,000 to  $220,000.

St. Jo h n s—T he Clinton County 
Savings B ank has increased its cap 
ital stock from  $28,000 to  $50,000.

Royal O ak—The F irs t Com m ercial 
S tate Bank has changed its nam e to 
the l 'irs t S tate Bank of Royal Oak.

M ontgom ery — The T ri-S ta te  Co- 
O perative A ssociation has increased 
its capital stock from  $30,000 to $100,- 
000.

Zeeland— 1 he La H uis Co., dealer 
in general m erchandise, has increased 
its capital stock from  $25,000 to  $50,- 
000.

N iles— Bret H. C rockett has filed 
a voluntary  petition  in bankruptcy  in 
d istric t court. A ssets are given as 
$210 and liabilities as $881.34.

M arcellus—T he F arm ers’ C o-O per
ative A ssociation has purchased the 
grain e levato r of Floyd B urlington 
and will take possession July 1.

Greenville — M artin  W elsh, p ro 
p rie to r of H otel Phelps, has sold it 
to  W . F. B urns, recently  of Grand 
Rapids, who has taken possession.

B attle C reek— E. P. Boynton, who 
has been keeping a g rocery  store for 
several years at 154 South Jefferson 
street, has moved his stock to  the 
store at 120 E ast Main street.

A llegan— Mrs. J. B. Fouch has sold 
her d rug  stock to  Bressin & Schad, 
form erly of the W est drug store. 
Grand Rapids. T hey will continue the 
business at the same location.

H ow ard C ity—T he rem ainder of 
the \ \  . H . Collins stock of m erchan
dise and sto re  fixtures has been sold 
to E astern  M ichigan p a rties and re 
moved from  town by m oto r trucks.

W ayland—T he Yeakey A uto Co. 
has b roken ground for a large add i
tion to its garage. T his is the second 
addition the com pany has found it 
necessary to  erect since the  first 
building was com pleted.

Saginaw —T he M orford H otel Co., 
ow ner of the Yeague H otel, 117-119 
Genesee avenue, has purchased the 
S ta r H otel, a t 109 N orth  W ashing ton  
avenue, and will conduct both hotels 
under the general m anagem ent of M, 
J. M orford.

Ion ia—T he G leaners have pu rch as
ed the w arehouse, elevator and o th er 
p roperties of the R. K. Sm ith Co., 
as well as the \  an Sickle grain  ele
vator, and will continue the business 
adding a w ood and coai yard.

P en tw ate r— L ynch Bros, closed out 
the general stock of G ardiner T. 
Sands in a seven day sale. O ’Brien 
& H u n te r have leased one side of the 
double store, fo rm erly  occupied by 
the Sands establishm ent, and will open 
a com plete g rocery  stock therein.

M arcellus—C. H. H udson has clon
ed out his stock of groceries and dry 
goods at special sale and ¿old his 
s to re  building to  C. A. Rose &r Son. 
who will occupy it w ith their h a rd 
w are stock. Mr. H udson has been 
engaged in business here for the past 
fo rty -th ree  years and will now retire.

D e tro it— E rnest K irch ler has m erg 
ed his knit goods m anufacturing  busi
ness into a stock com pany under the 
style of the D etro it K n itting  Mills, 
Inc., with an authorized  capital stock 
of $75,000. of which am ount $62,60C 
has been subscribed and paid in, $11.- 
502.16 in cash and $51,037.84 in p ro p 
erty .

South H aven—C hristian  Niffeneg- 
ger has m erged his garage and au to
mobile supply and accessory business 
into a stock com pany under the style 
of the N iffenegger Auto Co. with an 
au thorized  capital stock of $50,000 
com m on and $25,000 preferred  of which 
am ount $40,000 has been subscribed 
and paid in, $15,000 in cash and $25,- 
000 in p roperty .

Charlevoix— Louis Orlow ski, local 
grocer, suffered a badly crushed leg 
and probable in te rnal injuries, when, 
the car he was driving was struck 
by a Pere M arquette  passenger train, 
a t E llsw orth . Mr. O rlow ski, his two 
children, and the daugh ter of Mrs. 
F. E. C artier, were dragged 200 feet 
a fte r the accident.

U tica—T he U tica  S tate Bank, a re
cently  form ed hanking institu tion , is 
filing suit against the F arm ers Co- 
O perative Bank to restra in  co n struc
tion of a banking building alongside 
the building the U tica bank now oc
cupies. T he plaintiffs allege that the 
construction  of the building would 
weaken their building.

L ansing—T he L ansing  E lectrical 
E ngineering  Co. has taken over the 
stock and good will of the South Side 
E lectric  Co., 1204 South W ashing ton  
avenue, and will continue the busi
ness under the same style in con
junction  w ith its re ta il sto re  a t 227 
N orth  W ash ing ton  avenue. T he com 
pany m aintains its m o to r departm ent 
and wholesale business a t 123 E ast 
O ttaw a street.

Manufacturing Matters.
D etro it—T he Stand P at Easel Co. 

has increased its capital stock from  
$10,000 to $60,000.

Saginaw  — T he Saginaw M irror 
W orks has increased its capital stock 
from  $20,000 to $75,000.

K alam azoo—The Kalam azoo C orset 
Co. has increased its capital stock 
from  $250,000 to  $500,000.

D e tro it—T he General Necessities 
C orporation  has increased its capital
ization from  $2,500,000 to $5,000,000.

D e tro it—The V incent C lear-Room  
Steering  W heel Co. has changed its 
nam e to the V incent W heel C orpor
ation.

C harlo tte  — F ire  destroyed the 
buildings of the C harlo tte  Iron  & 
M etal Co., causing a loss of about 
$ 10,000.

C uster—Fire  destroyed the flour 
m ill of L. U. K reider June 2, en ta il
ing a loss of about $17,000. In su r
ance, $10,000.

B enton H arb o r—T he E. L. B rant 
Co., Inc., has changed its name to the 
B enton H arbor Canning Co. and in
creased its capital stock from $15,000 
to $50,000.

M ancelona—N. M. L angdon, m an
ager of the A ntrim  Iron  Co., has re 
signed and S. W. K atzenstein will 
succeed him.

D etro it—T he M orehead M anufac
tu rin g  Co., m anufacturer of steam  
traps and p lum bers’ specialties, has 
increased its capital stock from $45,- 
000 to $125,000.

D etro it—T he H an wood T ire C or
poration  has been incorporated  with 
an authorized  capital stock of $10,- 
000, all of which has been subscribed 
and paid in in cash.

O sseo—The O sseo Oil & Gos Co. 
has been incorporated  w ith an au th o r
ized capital stock of $200,000, all of 
which has been subscribed and paid in 
$900 in cash and $199,100 in property.

A drian—The N uW ay S tre tch  Sus
pender Co., doing a business to ta ling  
$600,000, has announced the paym ent 
of an $1,800 loan made to the com 
pany by Adrian business men and the 
C ham ber of Com m erce tw o years ago. 
It is one of the concerns in the m uni
cipal industrial “incubator.”

Menominee-—The Am erican Rule & 
Block Co., m anufacturer of yard 
sticks and A B C blocks as well as 
o th er wood specialties, has purchas
ed the M enom inee R iver Brewing 
Co. plant and will rem odel it in to  a 
m odern factory  which it will occupy 
as soon as it is com pleted

Bay City—The Clark K nitting  Mills 
have moved from  Niles to Bay City, 
where they are located on the second 
floor of the Central Auto Garage 

building, at M adison and F fth  avenues. 
Besides the m achinery, which has 
been transferred  from Niles, much 
new equipm ent has been ordered  in 
New York and production will be 
doubled. T his is Bay C ity’s fifth k n it
ting  mill.

T hree  R ivers—T he capacity of the 
V assar-Sw iss U nderw ear Co. p lant is 
being increased as rapidly as m aterial 
and m achinery can be brough t to the 
town. Ow ing to the railroad . strike, 
it was necessary to ship several car
loads of m aterial from  Chicago to  
B enton H arb o r by boat. F rom  there 
it was m oved by truck, In  th is m an

ner the industry  was able to keep the 
p lan t running  daily. Now w ord has 
been received th a t a carload of ma
chinery  and m aterial had been ship
ped by freigh t direct to T hree  Rivers. 
T hese supplies are expected to arrive 
shortly  and as soon as possible the 
m achines will be installed  and started  
to  work.

Sm all P runes M uch B e tte r Buy For 
M oney.

Retail g rocers who w ant to  do their 
custom ers a good tu rn  can do it 
now by p u ttin g  some pressure  behind 
sm all prunes, which nobody seems to 
want. M ost consum ers turn  up their 
noses a t “scrubby little  prunes,” 
which they  refer ro as being “all 
stones,” but the fact is there  is much 
m ore m eat for the m oney in a pound 
of little  p runes than  there  is in a 
pound of large  on--s. I t  is a dem on
stra ted  fact th a t the buyer of a pound 
of sm all p runes ge ts nearly  three 
tim es as m uch for his m oney as the
buyer of a pound of large ones

H erew ith  is a table show ing the
■weight of the  p its  and of the meat
in a pound of p runes of all the sizes
from  30-40 up to  120
One Pound W eigh t W eight

Each of P its of Meat
30-40 iy 2 oz. 13 y  oz.
40-50 2 y  oz. 13 K» oz.
50-60 iy 2 oz. 13y> oz.
60-70 2Ya o z . 13J4 o z .
70-80 3 % oz. 12-ki oz.
80-90 3¡Hs oz. 1246 oz.
90-100 3Y  oz. \ 2% oz.

100-120 3J4 oz. 12]4 oz.
120-up 4(Hi oz. 114 6  oz.

T hus to a pound of 120 prunes arc
11 Y& ounces of m eat and to  a pound
of 30-40 are I3y> ounces, and if they
both cost the same, the big prunes
would be the b e tte r buy. But the
difference in price betw een big and
iittie  p runes is very  great, particularly  
now w hen the supply of sm all fruit is 
relatively  so m uch g rea ter than tin- 
supply of large. Based cn to-day's 
quotations the follow ing figures show 
w hat the consum er pays for a pound 
cl m eat from  30-40 prunes, on up 
th rough  the various sizes up to 120,.

3 0 -4 0 s____31.40 cen ts per pound
4 0 -5 0 s____26.96 cents per pound
50 -6 0 s____22.22 cents per pound
6 0 -7 0 s____19.62 cents per pound
70 -8 0 s____19.13 cents per pound
8 0 -9 0 s____18.42 cents per pound
90-100s___17.95 cents per pound

100-120s___13.19 cents per pound
1 2 0 -o v e r_12.65 cen ts per pound
T hus the consum er gets a pound 

of pure m eat from  the sm all fruit for 
12.65 cents, but m ust pay 31.40 cents, 
o r nearly  th ree  tim es as much, for a 
pound of m eat from  the 30-40s. And 
the m eat is identical in both  cases. 
T he average consum er, however, does 
not know th at, nor in fact, does the 
average retailer.

A ndrew  Carnegie once said to a 
class of young college men, “W hen 
beginning life, put all your eggs in 
one basket and then  w atch th at bas
ket.”

N ever m ake excuses. Y our friends 
don’t need them  and your enemies 
w on’t believe them .



June 9, 1920 M I C H I G A N  T R A D E S M A N 5
Review of the Produce M arket.

A pples—W estern  fru it com m ands 
$6 per box.

A sparagus—H om e grow n, $1.50 per 
doz. bunches.

Bananas—9c per lb.
Beets—New, $2.75 per ham per.
B utter—T he price is lc  higher. L o 

cal jobbers hold ex tra  cream ery at 
5dc and first a t 52c. P rin ts  2c per 
lb. additional. Jobbers pay 30c for 
packing stock.

Cabbage—$5 per 100 lbs. for Texas.
Cantaloupes— Im perial Valley stock 

is now in m arket, selling on the fol-
lowing basis
S tandards, 45s ________________ $6.55
Ponys, 5 4 s --------------------------------6.00

C arro ts—$3.25 per ham per.
Cauliflower—$3.50 per doz. for Cali

fornia.
Celery— California, $1.50 per doz.; 

F lorida, $9.50 per crate  of 3, 4, o r 6 
doz.; $9 per crate for 8 and 10 doz.

C ocoanuts—$1.50 per doz. o r $10 
per sack of 100.

Cucum bers — H om e grow n hot 
house, $2 per doz.; Illinois hot house, 
$1.75 per doz.

E ggs—R eceipts are heavy and the 
price is steady. Jobbers pay 36c f. 
o. b. shipping point for fresh, in
cluding cases.

Egg P lan t—$5 per crate of 24 to 36.
Grape F ru its— E x tra  Fancy sells as

follows
28 size, per box _______________ $4.25
36 size, per box ________________ 4.50
46 size, per box ________________ 5.50
54 size, per box ________________ 6.00
64 size, per box ________________ 7.50
70 size, per box ________________ 7.50
80 size, per box ________________ 7.50
96 size, per box ________________ 6.50
126 size, per box _____________6.00

Green O nions—25c per doz. bunch
es for home grown.

Green Peppers—$1 per basket.
Lem ons— E x tra  fancy Californias 

sell as follows
360 size, per box ______________ $6.25
300 size, per box _______________ 6.25
270 size, per box _______________ 6.25
240 size, per box _______________ 6.00

Fancy Californias sell as follow s:
360 size, per box ______________ $5.75
300 size, per box _______________ 5.75
270 size, per box _______________ 5.75
240 size, per box _______________ 5.50

Lettuce— Iceberg  $5 per crate  of 
3 or 4 doz. heads; hot house leaf, 
12J/.C per lb.

New P o ta to es $6.50 per bu. for 
F lorida stock.

O nions—T exas Berm udas, $3 per 
50 lb. crate for W hite  and $2.75 for 
yellow; California 25c per crate 
higher.

O ranges—‘Fancy California V alen
cia now sell as follow s:
126 ____________________________ $6.25
150 _____________________________ 6.25
176 _____________________________ 6.25
200 _____________________________ 6.25
216 _____________________________ 6.25
250 _____________________________ 6.00
288 _____________________________ 5.75
324 _____________________________ 5.50

Choice Valencias, 50c per box less.
Parsley—60c per doz. bunches.
P ieplant—$1.25 per bu. for home 

grown.
Pineapples— Red Spanish are find

ing an outlook on the follow ing basis:
24 size ________________________$6.25
30 size ------------------------------------ 6.25

36 size _________________________ 5.75
42 size _________  5.00
48 size _________________________ 4.75

P lan ts—Now on sale as follows:
Cabbage, per box ______________ $1.25
Tom ato, per box ______________ 1.25
G eranium , assorted , per b o x ___ 2.50
Rose Geranium , potted  _______2.50
Silver Leaf, potted, per d o z .___ 1.50
Pansy, 4 doz. flats ____________ 1.40
Salvia, per box ________________  1.35
A ster, per box ________________  1.35
Pepper, per box ______________ 1.35

P o ta to es— H om e grow n, $5.25 per 
bu.

R adishes— O utdoor grow n, 20c per 
doz. bunches.

Spinach—$1.25 per bu.
S traw berries—$7.50@8.50 per 24 qt. 

case from  Illinois.
Sweet P o ta to es—$3.75 per ham per 

for kiln dried Delawares.
T om atoes—$2.25 per 6 lb. basket 

from  Florida.

T he G rocery  M arket.
Sugar—T he m arket is in the same 

condition as a week ago. Jobbers 
are undertak ing  to  accum ulate small 
stocks for the canning season, but are 
m eeting with little  success, on ac
count of the in te rrup tion  to  ship
m ents by strikers.

T ea—T he m arket has put in a dull 
week, as the influence of the holiday 
has not quite departed. T he m arkets 
in the East, however, are still very 
s tro n g  and there is no w eakening on 
this side. If E ngland resum es busi
ness with Russia, as appears to be 
likely in the near future, the tea m ar
ket in all o ther countries will p ro b 
ably take a decided jump. New crop 
Japan teas which, as recently  stated, 
show an enorm ous advance over last 
year, are very dull. T he large buyers 
are not in terested  at the price.

Coffee— The m arket has put in an 
unsettled  week, the prices, however, 
on spot coffee but little changed. 
T here  is some business doing in milds, 
but no great activ ity  and no particu lar 
change in price. The m arket for Rio 
and Santos coffees still depends upon 
the p rim ary  m arkets in Brazil, which 
are very uncertain these days.

Canned F ru it— Both peaches and 
ap rico ts of the 1919 pack are active 
and the free buying has led to m ore 
firmness, particu larly  in cling peaches 
of the ex tra  and ex tra  standard  
grades. T hese offerings are now in 
sm all com pass here. No. 10 apricots 
of all g rades are m oving in larger 
volume, the syrup grades show ing a 
p ronounced firmness. P ears are a 
m inor factor, as they  are not offered 
freely. W hile there is a disposition 
to regard  the new pack as a bette r 
buy than  m any have expected, there  is 
no rush am ong local buyers to place 
their buying orders. Some business 
a lready has been done s. a. p. and con
firm ations are being secured, but those 
who have taken no action are re luc t
an t to go beyond a p a rt of their future 
requirem ents. T hey are inclined to 
let the packer carry  the load for a 
while a t least. Old pack pineapple is 
to  be had only a sm all way, but there 
is a good m arket for it. B rokers are 
try in g  to  pick up co n tracts for new 
pack as they  have buying orders 
which they  find it difficult to fill, but 
they  are not able to do m uch trad ing  
even though they  are paying 20@25

per cent, over the opening. Gallon 
apples are in m oderate dem and and 
about steady in tone.

Canned V egetables—L ittle  buying 
in terest is show n in future tom atoes. 
B rokers are not urged by packers to 
push their goods as they find the jo b 
ber indifferent. All sizes are un a t
tractive. G row ing conditions in the 
T ri-S ta te  te rrito ry  are unfavorable 
and indicate a light acreage. Corn 
is steady to firm, according to the 
holder, with a m oderate m ovem ent 
under way to  the chain sto res and 
o ther buyers. T here is little future 
offered in e ither quarter. Maine fancy 
sells up to $1.80. Spot supplies are 
light. Peas show firm ness in all lines 
as a result of a shortage here and at 
packing points. Many canners are 
not inclined to sell in the face of un
favorable g row ing conditions as a re 
sult of the backw ard spring  as well 
as a shortage of cans. Standard  
grades are selling freely, particularly  
the sm aller sizes, which are scarce. 
Fancy is about out. A sparagus tips 
of the old pack are all cleaned up. 
New pack Southern  spinach is selling 
well but it is hard  to get the goods 
moved from  the factory  points. All 
sizes are in demand.

Canned F ish— Salmon is quiet and 
firm. M aine sardines are in small 
volume for new packs with no large 
surplus of old goods. The m arket 
in Maine is firm ow ing to the light 
pack but there is no large volume of 
o rd e rs  placed here for either 1919 or 
1920 goods. P roduction  is light as 
cans are short of requirem ents and the 
run of fish so far has not been heavy. 
T una  fish is in m oderate dem and for 
striped, which is the only available 
offering of consequence.

D ried F ru its— R aisins are the ru ling  
factor and the ace of the dried fruit 
line. H oldings are sho rt on spo t and 
there  is no th ing  in sight to indicate 
a reaction  in prices. On the contrary , 
the indications all poin t to a higher 
m arket as the season advances. The 
shortage of stocks and the difficulty 
to fill buying o rders show a tendency 
tow ard  h igher prices, which is fu rther 
streng thened  by the unprecedented  
dem and at the prevailing quotations. 
All grades, foreign and dom estic, are 
being taken. Spot p runes are quiet 
com pared to a week ago. The de
mand is m ore of a routine character 
as the jobber is evidently buying for 
actual needs, ra th e r than to  stock up 
against future requirem ents. T he call 
for all sizes, however, is strong  enough 
to keep large prunes firm and small 
runs steady. C onsiderable quantities 
of future prunes have sold both at 
opening prices and a t subject to ap
proval of prices. The association is 
doing the f. o. b. business, but so far 
has not in tim ated w hat the opening 
prices will be. O nly a few independ
en ts are ready to make contracts at 
p resen t and when they do it is only 
a t the se ller’s assortm ents. L ate  re 
p o rts indicate th at the crop looks fav
orable. O regon prunes are unchanged 
and equally quiet. A big crop is ex 
pected this season. Fancy Bleinheim 
aprico ts are sho rt on spot. Buyers 
have to  scour the m arket carefully 
and then are not able to fill their re 
quirem ents in full. E x tra  choice are 
also scarce. W hat is left has been 
picked over and does not satisfy the

fancy buyer. Southern  ap rico ts are 
steady. C urran ts are selling m ore 
freely and have easily sustained the 
recent ¡/>c advance. T he shortage  of 
1 hom pson raisins in packages ought 

to make itself felt in curran ts. H o ld 
ers are optim istic as to the m arket 
and are confident higher values will 
prevail. Peaches are in b e tte r jobbing 
demand as th is is the season for their 
heavier consum ption. P ears are quiet. 
1 here is little call for them  except in 

a small way.
Sugar Syrups—T he volume and the 

size of jobbing o rders show  that the 
m ovem ent is not speculative but to 
take care of curren t requirem ents, 
which is in line with the general buy
ing policy of all food d istribu ters.

M olasses—G rocery grades are m ov
ing in a norm al m anner. T he m ar
ket is firm under the influence of 
m oderate offerings.

Corn Syrup—'The m arket is steady 
as a result of m oderate jobb ing  de
mand. Supplies are not excessive.

Cheese—The m arket is steady at 
prices ranging about the sam e as a 
week ago, with a light consum ptive 
demand. O w ing to the lateness of the 
season in the cheese producing coun
try, cheese are not quite as good as 
they usually are at this season. W e 
look for b e tte r  quality  and an increas
ed production  at slightly low er prices 
in the near future.

O lives— Dullness continues as a re 
sult of the freight situation coupled 
with the tight m oney m arket.

Rice—Shipping conditions are one 
of the con tro lling  facto rs in the situa
tion, as there is a shortage of the 
fancy grades in consequence, with a 
surplus of o th er offerings. T he la tter 
are no t m oving freely and tend to 
ward accum ulation and weakness. 
Fancy rice is firm.

S tarch—The jobbing  demand for 
corn starch  is fully up to norm al while 
supplies are restric ted  by the freight 
congestion, causing a firm m arket in 
all grades.

Salt— O utside of continued firmness 
there have been no new developm ents 
in the m arket during  the past few 
days.

Prov isions — E very th ing  in the 
sm oked m eat line is steady, with a 
light consum ptive dem and at prices 
rang ing  about the same as last week. 
Both pure lard and lard substitu tes 
are steady, w ith a light dem and and 
no change in price. B arreled pork, 
dried beef and canned m eats are all 
unchanged, with a light dem and at 
unchanged prices.

Salt F ish—T he m arket is unchanged 
as to prices and general conditions 
during  the past few days. T he m ove
m ent from  first hands is light and 
continues to be centered in the be tte r 
grades, which jobbers are taking in a 
routine way as the goods are needed. 
T here  is no heavy dem and for any 
of the offerings. C heaper lines are 
dull and not active. T here  is no d is
position to shade prices, which has 
resulted  in unchanged values.

O ur insane asylum s are full of men 
whose check books are perfectly  good. 
T hey kept their noses to  the g rin d 
stone.

The C entury  F u rn itu re  Co. has in
creased its capital stock from  $200,- 
000 to $350,000.

mailto:7.50@8.50


6 M I C H I G A N  T R A D E S M A N June 9, 19ii

W H A T  A B O U T  T H E  P U B L IC ?

T he Q uestion  W hich B oss G om pers 
Invariab ly  Ignores.

W e have established in K ansas our 
court of industria l relations, no t as 
a court of a rb itra tion  o r conciliation, 
because, obviously, every effort a t a r 
b itra tion  and conciliation has failed 
of its purpose. W hen you select a 
m an rep resen ting  your view point in 
the con troversy , and I choose a m an 
rep resen ting  m y view point and those 
tw o select an um pire, he m ay do one 
of tw o th ings: H e m ay choose your 
side and get a partisan  decision, or 
he m ay choose m y side and ge t a 
partisan  decision, or he m ay dicker 
back and forth  betw een us and get a 
com prom ise. But in to  the concilia
tion of that board  of a rb itra tio n  there 
never has yet come in the g row ing 
h isto ry  of industrial re la tions any 
concern for the party  whose in terest 
is chiefly at stake in an industria l 
controversy , the th ird  pa rty  in the 
triang le—the public.

We have observed during the last 
th irty  or forty  years th at society has 
stratified, so far as its expression in 
industrial life is concerned, and the 
am ount of the stratification  has been 
so great that the larg est group  has 
been entirely  neglected. A t the top 
one and one-half per cent, rep re sen t
ing em ploying capital, a t the bo ttom  
six and one-half per cent, rep re sen t
ing organ ized  labor. T he relation  of 
the top  and the b o ttom  changed as 
the phraseology ebbed and flowed, but 
in the cen ter alw ays there  is 92 per 
cent, rep resen ting  us, held to g e th e r 
by no th ing  s tronger than  our good- 
natured  pow er of passive resistance.

O rganized labor in K ansas, which 
is divided up into tw o separate and 
d istinct classes, the radical and the 
conservative, is going th ro u g h  a new 
form ation  of its lines. T he conserva
tives are linked up w ith the K ansas 
law. W e have a lready made a dozen 
decisions, 90 per cent, of w hich were 
in favor of organized labor. W e have 
done some th ings th a t radical leader
ship has not been able to do for the 
m ining d is tric t and the tran sp o rta tio n  
industry , and the th ings we have done 
we have been able to do because we 
have the pow er of determ ination . The 
causes we settle  stay  settled. A nd 
yet, before th a t law has had an o p 
portun ity  to prove w hether it is a 
blessing  or a curse, here com es a 
general o rder of the A m erican F ed 
eration  of L abor that the K ansas law 
is not to be allowed to  gain a fo o t
hold in the conference of labor.

It is no t a rb itra tio n  such as they 
have in New Zealand and A ustralia. 
T hose industria l co u rts  were created 
for the purpose of enforcing  the de
cisions of arb itration . T hey  have 
been grow ing stronger all the  time. 
T hey were established first in behalf 
of organized labor. T hey  have finally 
grow n to  the point where they  have 
penalties. A t first if a labor o rg an 
ization broke its con tract they  fined 
the labor organization . T hen they 
found there was no source from  
which to collect the fine, and so th a t 
did not work. So they have stiffened 
up the penalties and pu t in th is odd 
thing, th at a party  not satisfied w ith 
the decision is allowed to appeal to

P arliam ent, and a vote in e ither branch 
of the court. W ell, of course, if you 
are .going to  m ake courts the  football 
of politics th rough  legislative exp res
sion, you are no t going to get very 
far.

In K ansas we m ake th is court like 
every  co u rt; we are going upon the 
fundam ental idea th a t society has the 
righ t to  take ju risd ic tion  of offenses 
against it.

A fter m en have exhausted  every  ef
fort to negotia te , a fte r they  have d is
covered that they cannot reach a basis 
of justice then the court steps in and 
offers itself as the substitu te  for the 
strike.

W e do not say th a t men shall not 
quit work. Men m ay quit w ork in 
g ro u p s o r singly. But we do say 
whenever, for the purpose of applying 
econom ic p ressure  to  the public, any 
group  of men consp ires to  shorten  
the p roduction  of a hum an necessity, 
that conspiracy  m ay be dealt with 
under certain  penalties prescribed 
in the crim inal clauses of the law.

T here is going th rough  the K ansas 
m ining d istric t to-day a welfare com 
m ission to determ ine w hether living 
conditions, housing conditions, w ork
ing conditions are such as they  should 
be. In the th ir ty  years th a t radical 
unionism  has held charge of that dis
trict they  have never had a welfare 
survey aud they have never raised the 
issue on these welfare considerations.

L abor says we have taken aw ay 
from  them  the only weapon they ever 
had, the weapon to  strike. I t  is an 
adequate reply to  tell them  in re tu rn  
th a t we have given them  the m ost 
useful and m ore successful weapon— 
the S tate G overnm ent. And, when 
you consider the use they  have made 
of the weapon to strike, in the th irty - 
three m onths th a t preceded the oper
ation  of the K ansas law there had 
been called in the K ansas d istric t 396 
strikes, an average of m ore than  11 
strikes a m onth, and those strikes had 
gained for the m ining population in 
m onetary  victory the to tal sum of 
$778.94. I t had cost them  in loss of 
wages $1,600,000 and they  had paid 
ou t o f their own pockets from  m oney 
they  had earned the sum of $157,000 
on strike benefits. Oh, surely, surely, 
governm ent m ay do b e tte r  for these 
unfortunate  people than that.

H enry  J. Allen,
G overnor of Kansas.

Item s F rom  the C loverland of M ich
igan.

Sault Ste. Marie, June 8— The base
ball fans are w orry ing  these days and 
have long faces, ow ing to  the 
fact th a t the old baseball park will 
be taken over by the Soo’s latest indus
try , the new handle factory , b u t the 
Si.oites in general and especially the 
business com m unity are willing that 
the  fans look up ano ther ball park, as 
it is a g rea t deal easier task  to get a 
baseball park  than a factory.

The plans for the Cass centennial 
exhibition, which will be celebrated in 
the Soo June 15 and 16, are p ro g ress
ing very favorably and from  p resen t 
indications, the celebration of the 
Soo’s peace trea ty  w ith the Indians 
will go down in h isto ry  as one of the 
b iggest events ever pulled off here.

C. O. B row n has purchased one of 
the A. H. E ddy branch stores, known 
as the M cEvoy branch, and one of the 
best locations on the E ast side of the 
city. Mr. B row n is a practical grocer 
and well and favorably know n 
th ro u g h o u t the city.

Mr. Have, the popular represen ta
tive for the O hio M atch Co., is cover
ing Cloverland this week. He m akes 
a favorable report of conditions in 
general.

One of our local prophets predicts 
th at it will not be long before there 
will be dandelion profiteers in this 
p a rt of the State.

T he report th at the Soo m ight pos- 
sibley be short of coal this w inter has 
been relieved by two large cargoes 
which arrived  this week—practically 
enough for the w inters supply, with 
m ore to  hear from.

The Lake Superior Paper Co. of 
the Canadian Sault, has purchased a 
large seaplane which will be used in 
m apping and survey wTork over the 
com pany’s fo rest concessions. Capt. 
Geo. H. Simpson, who was w ith the 
Canadian Air Force, will pilot the new 
m achine and M. Beal is mechanic. 
The plane was christened last T h u rs
day by Miss Doreen W ilson, daughter 
of P. B. W ilson, V ice-President of 
the P aper Co. The plane has been 
nam ed “ D orie” in honor of Miss W il
son. The daily flights have been very 
in te resting  to our residents and the 
m any visitors who are taking advan
tage of the unusual sum m er w eather 
th at we have been having for the past 
two weeks.

The local m erchants have decided 
on T hursday  afternoon as a half-holi
day for the sum m er m onths, which is 
m eeting  with the approval of the com 
m unity. The clerks are thus afforded 
an opportun ity  to enjoy life while it 
is w orth while.

C hester M oran, who moved to Bos
ton a few m onths ago, has re tu rned  
to the city, where he expects to re 
main. C hester says th a t Boston is a 
fine place, but is not in it along side 
of the Soo for a place in which to 
live. The good old Soo looks b e tte r 
to him than it ever did before.

T he reason some people never gc:t 
any th ing  done is because they  wash 
too m uch tim e b o th erin g  with effic
iency m ethods. W illiam  G. Tapert.

D eath  of P ioneer M uskegon Grocer.
M uskegon, June 5— Louis Koike 

ma, p ioneer g rocerym an of Muskegon, 
died Ma}- 30, a t the H olland home for 
the aged, Peck s tree t and Dale avenue, 
a fte r a tw o w eeks’ illness, aged 72 
years. H e had been a resident of 
M uskegon since 1865, w hen he came 
here from  the N etherlands.

Mr. K olkem a w as born  in Uithuizen, 
province of G roningen, Netherlands. 
He em igrated  to  A m erica when 17 
years of age and came directly  to 
M uskegon. As there were no rail 
ways betw een here and Grand Haven 
he walked from  th ere  to  Muskegon. 
He was em ployed in the  lum bering in
dustry  for a tim e and then  opened 
a re ta il g rocery  store.

F o r sixteen years he continued in 
business in M uskegon, then  moved to 
A llegan, w here he had a g rocery  store 
for ten years. Aside from  the time 
spent in A llegan and six years on a 
farm  at F rem ont, M uskegon has been 
his home.

H e m aintained a g rocery  business 
in the building now  occupied by E d
ward Kolkem a, on C atherine street, 
for several years.

Mr. K olkem a is surved by six sons 
and a daughter, E dw ard, Thomas, 
John, A lbert W alter Jacob and Cathe
rine, and tw’o sisters, M rs. J. D. Van 
derw erp, and M rs. D er Dykema.

T he funeral services were held at 
the hom e of E dw ard  Kolkema.

You can m ake yourself like your 
w ork or you can allow  yourself to 
hate it. I t  is up to  you, and the re
sults will be in p ro p ortion  to your 
liking for the  w ork.

W E OFFER FOR SALE
United States and Foreign Government Bonds

Present market conditions make possible exceptionally  
high yields in all Government Bonds. W rite us for 
recomme ndations.

HOWE, SNOW, CORRIGAN & BERTLES
401-6 Grand Rapids Savings Bank Bldg., Grand Rapids. Mich.
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T H E  PRO CESS O F D E F L A T IO N .
As significant a circum stance as 

any ‘o th er in show ing business condi
tions is the closing down for a p o r
tion of the week of a num ber of the 
larger tex tile  mills. T hey  are g e t
ting  down to  a four or five day week 
in m any of the b iggest of these mills, 
and all have v irtually  stopped a g rea t 
deal of the speeding up of p roduction  
by ex tra  shifts. T h is m eans, am ong 
o th er things, th a t there  is a super
abundance of goods, ow ing to  the 
slackened dem and and the inability  
to  deliver finished p roducts because 
of the crim p in tran sp o rta tio n  facil
ities. T he condition is m uch m ore 
m arked in silk and woolen m ills than  
in those tu rn in g  out co ttons, bu t it 
seems only a question of a sho rt 
tim e before it will be as noticeable 
also in the last nam ed. In certain  
specialties it is still possible to  go 
th rough  the m otions of d is tribu ting  
co tton  goods by a llo tm ent, bu t th is is 
only true  w here p roduction  is a rb i
tra rily  restric ted . T he p artia l sh u t
down is in the nature  of a w arning 
by the m anufacturers to  those c lam 
oring  for low er prices, 1)at it is m ore 
•min doubtful if it incites to  active 
buying at the p resen t levc1«. N or is 
it very likely to  induce reconsidera
tion by the g reat num ber who have 
been cancelling o rders for fabrics. 
Its  m ost po ten t effect is ap t to  be on 
the organized labor forces which are 
m eeting  w ith determ ined resistance in 
efforts to  shorten  hours of w oik  and 
increase wages. T he  absolu te col
lapse of such an a ttem p t a t  Passaic 
m ills last week was a s trik ing  in
stance in point. I t  is no tim e to  strike  
when unem ploym ent is im m inent and 
when em ployers would ra th e r w el
come a shutdow n.

In  the processes of deflation and re 
ad justm en t of values now going on 
in various lines, there  is a w holesom e 
prom ise of be tte rm en t in the  efforts 
which are being m ade to  avoid need
less w aste and to  get away from  
evils of long standing which add m a
teria lly  to  the cost of doing business 
and thereby  increase prices. Bad 
shop practices which spell inefficien
cy, ridiculous trade  d iscounts and 
pro tec tion  of buyers against falling 
prices are included in the th ings 
w hich it is now sought to  put in the 
discard. A no ther of the pernicious 
practices now being openly fought is 
th a t of cancellation  of o rders by 
buyers. T h is had becom e a recog
nized trade custom  in m any indus
tries before the war, a lthough  it 
could never be defended on either 
legal or m oral g rounds. By it, the 
g reat risks in business were saddled 
on the sellers, w hether p roducers or 
d istribu tors. T he la tte r  insured against 
those risks by m aking additions to 
their prices w’hich were ultim ately  
paid by consum ers ju st as the excess 
profits tax  now is. W hile  the w ar 
lasted the practice of cancellation  was 
stopped from  necessity  ju s t as were 
o thers of the trad e  evils. Sellers had 
buyers a t their m ercy and w ere able 
to  im pose their own term s. Som e
tim es, these term s were as inequitable 
as had beep the  practices of th e  buy
ers. B ut the condition lasted long

enough to  d em onstra te  the advantage 
to  all concerned in sticking to  a con
trac t, once it w as accepted. I t  r e 
m ains to  he seen w hether m anufac
tu rers , in a buyers’ m arket, w ill act 
to g e th e r for the general w elfare or 
will go in to  a wild scram ble for any 
im m ediate and individual gain.

T H E  CASE O F MR. M ORRILL.
R oland M orrill, P resid en t of the 

M ichigan F arm  Bureau, was in Grand 
Rapids M onday en route to  Lansing. 
H e sta ted  to  friends in this city  th at 
he p roposed to  hand in his re signa
tion T uesday as P resid en t of the o r
ganization  above nam ed. H e did not 
call a t  the T radesm an office. No 
m em ber of the  T radesm an staff has 
ever m et him  personally  o r ever had 
any dealings w ith him.

As Mr. M orrill ev idently  assum es 
th a t he has a grievance against the 
T radesm an, it is only fair th a t this 
publication define its exact position  
tow ard  the gentlem an.

T he T radesm an  lias never ques
tioned the  honesty  or good in tentions 
of Mr. M orrill, who lias the saving 
grace of a charm ing personality  
which a ttrac ts  m en to  him  in spite 
of his shortcom ings in som e direc
tions. He has a hum ane and sym 
pathetic  outlook and a w illingness to  
en terta in  opinions th at m ight be in 
conflict w ith his own. H e is a ready 
talker, a rapid th inker and an ideal 
presid ing  officer. H e has done much 
to  develop fru it g row ing in South
w estern  M ichigan and his rem arkable 
type of cantaloupes has come to be 
knowm and highly regarded over a 
large  a rea  contiguous to  B enton 
H arbor.

In  some o th er respects Mr. M orrill 
is n o t so fo rtunate. H e is over en
thusiastic , over confident and op ti
m istic to  a degree th a t is som etim es 
little  sh o rt of ridiculous. T his de
fect in his charac te r causes him  to 
see some th ings w ith an enlarged 
vision, to  th ink  along  d isto rted  lines 
and to  indulge in oversta tem en t in 
u tterance. As asserted  by the T rad es
m an last week, Mr. M orrill “sees 
profits which cannot be realized and 
discovers abuses which never exist.” 
H e m akes sta tem en ts regard ing  the 
profits of m erchants and m anufactur
ers which are a t variance with the 
facts and fails to  justify  them  when 
given am ple opportun ity  to  do so. 
Because of th is un fo rtunate  defect in 
an o therw ise splendid character, Mr. 
M orrill is not m entally  qualified to 
assum e the m anagem ent of so g igan
tic a com bination of d iscordan t ele
m ents as the  M ichigan F arm  Bureau 
prom ises to  develop into. No m an 
can handle such an aggregation  of 
conflicting in te rests unless he is 
sober m inded, level headed and u t
terly  devoid of the  elem ents of m is
rep resen ta tion  and overstatem ent.

T he T radesm an has received no 
w ord from  L ansing  as to  the outcom e 
of the T uesday  m eeting, bu t the 
T radesm an  feels no hesitation  in 
sta tin g  th a t the  d irec to rs of the Farm  
B ureau cannot go very far w rong  in 
p e rm itting  M r. M orrill to  re tire  from  
a position  w hich he is u tte rly  d is
qualified to  fill, because of the per

sonal peculiarities above described. 
If  perm itted  to  continue at the head 
of the o rganization  they will have 
only them selves to blame if they  find 
th a t people generally  m easure up 
their o rganization  according to  the 
characteris tics of their brilliant, but 
erra tic  and undependable, leader.

NO AC T IV IT Y  A PPA R E N T .
U nless there is some very heavy 

underw ear buying on the p a rt of the 
public during the first couple of weeks 
of the first warm  season th a t we m ay 
have there will be a lot of carry ing  
over of th is m aterial into the m arket 
of next spring, and buyers, the jo b 
bers and the re ta ilers will be even 
m ore conservative about buying than 
they have been so far, even in re 
sponse to any openings which may be 
m ade after the first of July.

M anufacturers of nainsooks say that 
the dem and has been unusually light 
for this class of goods during this 
season, and the w eather is always 
held up as being the main cause for 
the slackness in buying.

The ow ners of the knit goods mills 
are going to make a thorough can
vass of the m arket a t the first oppor
tune m om ent, and if buyers are not 
responsive they are going to close 
down they say. The main cause for 
the continued lack of in terest from the 
trade is th at oft-repeated  low' price 
psychology th at the buyers seem to 
he w orking on. M anufacturers say 
that they  are not going to cater to 
th is line of thought and run the mills 
at a loss. It would be much m ore 
sensible to close the mills and go 
th rough with a season of com plete in
activity  ra th e r than to keep running at 
a loss and hoping against hope that 
eventually  the continuously overpro
duced m arket w'ould reach some sort 
of a position where the m anufactur
ers w’ould begin to make a profit 
again; th at is the line of reasoning 
brought forw ard in m ore than  one 
qu arte r of the m arket.

How'ever, the mill ow ners say th a t 
they  are not going to be pessim istic 
over the situation until they  have 
carefully probed it.

If, afte r all they  have done that they 
can do to  make their lines buyable 
th at are still left on their hands, they 
will then have reached the conclusion 
that, a fter all, there is not justice in 
all things, particularly  in the a ttitude 
th a t the trade is taking, and they will 
see to it th a t production is so cur
tailed th at a dem and of the lively sort 
will be created.

T he unfortunate  p a rt is th a t every 
m anufacturer has come to the con
clusion th a t practically  all of the buy
ers are as well fixed financially as they 
are, or th at they  can get the w here
withal to go on with th ings as usual; 
therein  lies the chief fallacy th at the 
m anufacturers create in their m inds 
when they th ink  th a t the jobbers and 
re ta ilers are being wilfully stubborn  
in th is situation.

W O O L A N D  W O O LEN S.
If any evidence were needed to 

show th a t w'ool prices are on the to 
boggan it would be afforded by w hat 
has been happening a t the auction 
sales of the article conducted by the 
B ritish  governm ent a t London during 
the  past week. A decided decline

am ounting  to  as m uch as 20 per cent, 
was show'll in fine m erinos, and the 
lack of dem and wras show n in the fact 
th a t m uch of the stuff offered wras 
w'ithdraw'ii for lack of bids. The 
G overnm ent has been so much im
pressed  by the change in conditions 
that it has determ ined to  restric t the 
quantities which it will offer a t future 
auctions. N o th ing  has as yet been 
decided as to  the d isposition of the 
large quan tity  of C olonial wool in this 
country , ow ned by the B ritish gov
ernm ent, w hich failed to find buyers 
a t the recen t sales in Boston. In 
A ustralia  the H ughes proposal for 
m arketing  the new' wool has been ac
cepted. U nder it, sales at auction will 
be held a t M elbourne beginning in 
O ctober and no w ool will be allowed 
to be exported  except under license. 
The hope is th a t p rices m ay be upheld 
in spite of the large am ount of wool 
available. But the hope seems illu
sory. T here  is enough wool in sight 
to supply the w orld ’s needs for a 
long period to come and sheep will 
insist on grow ing  m ore regardless of 
m arket prices. A ny a ttem p t to hold 
up prices artificially is bound to fail. 
T he m arket for w oolens rem ains in 
a very  upset condition. U ntil the 
prosecution  for p rofiteering  of the 
principal facto r in the trade is dis
posed of, th ere  will be much caution 
in the upholding of prices. Buyers 
are seem ingly in no h u rry  to  antici
pate their needs and purchasing, there
fore, is likely to  be delayed.

C A N N E D  G OO DS SIT U A T IO N .
T he canned food m arket is rather 

quiet. T here  is a dearth  of spot of
ferings w hich is d iscouraging to the 
jobber who needs im m ediate supplies, 
and while he is buying factory  ship
m ents to some ex ten t he is not oper
a ting  as freely as a w eek or so ago. 
I t is rou tine  business chiefly which 
concerns the trade, as speculative op
erations are lim ited by the refusal of 
the banks to  loan m oney freely. 
W hile quieter, in aspect, the price 
situation  rem ains the sam e as the 
dullness is offset by firm ness on the 
part of the packer in w hat he has left 
of the old pack. T he m ovem ent from 
coun try  po in ts is ligh t as the carriers 
are not shipping freely. Some of the 
delayed cars are  arriv ing  but the in
com ing shipm ents in the aggregate are 
light.

P R E SE N C E  O F M IND .
As a suprem e exam ple of th a t pres

ence of m ind w hich m arks the great 
leaders in every' line of endeavor, a t
ten tion  is d irected  to  the  action of 
a stock fire insurance agen t in a 
W estern  tow n who, seeing a tornado 
approach ing  the tow n in the peculiar
ly a rro g an t m anner th a t to rnadoes af
fect, hastened to  his desk and w’rote 
ou t in due form  a policy of tornado 
insurance to  cover his own property. 
T h at his com pany refused to  admit 
liability under the circum stances and 
th a t a hard  and unfeeling  court up
held its action in no wise detracts 
from  the g lory  of th is attem pted 
achievem ent. I t  stands em balm ed in 
im perishable w ords w ithin the an
nals of insurance law decisions, for 
future generations to  read  and won
der.
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Martha
Washington

S h o e s

More than 70 Numbers— 
all Staple Sellers

No. 27—Glazed Dongcla 
M arth a  W a sh in g to n  
Lace, 7 Vi Inch High Cut, 
Medium Narrow Recede 
Toe, Imitation Tip, 2 
inch Cuban Heel, Turn 
Sole, A-D, 2 ¿<-8-

Martha Washington Shoes possess the style and quality that 
give complete satisfaction and build lasting good will. They are 
quick, sure sellers and will bring bigger business and more profits 
to your women’s department.

Martha Washington Shoes have been extensively advertised 
and this advertising has created a big demand and has established a 
ready market that you can turn to your immediate advantage.

Decide today to place the Martha Washington line in stock- 
over 70 different handsome styles. Ask for the Mayer Catalog and 
information regarding Mayer Co-operation—real selling helps that 
mean profitable business for the Martha Washington dealer.

F. Mayer Boot and Shoe Co., Milwaukee, W is.
EXPORT DEPARTMENT: Bush Terminal Sales Building, 130 West 42nd St., New York City
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Michigan Retail Shoe Dealers’ A sso c ia
tion.

President—J. E. W ilson, D etroit. 
V ice-P resid en ts — H arry W oodworth, 

Lansing; Jam es H . Fox, Grand Rapids; 
Charles W ebber, K alam azoo; A. E. K el
logg, Traverse City.

Secretary-Treasurer-—C. J. P a ige, S a g 
inaw.

T he P re sen t P rice  S lashing M ove
m en t in Shoes.

Philadelphia. June 8—T he presen t 
price slashing m ovem ent is a good 
th ing  for the health o f the shoe trade, 
Philadelphia shoe m erchants were 
to ld  by M elvin M ark, of the Louis 
M ark wholesale and retail stores, a t 
a m eeting  of the local association held 
last week. Mr. M ark’s address, which 
was received with enthusiasm  by the 
dealers, was as follows

Are shoes g e tting  cheaper to-day? 
A re they  already selling below w hat 
they  did for th is tim e last year? H as 
the peak been reached, and are they  
com ing down, o r will there  still be 
a h igher peak of prices in the shoe 
game?

A lm ost every m erchant to-day is 
try ing  to solve th is problem , and we 
are all facing so m any different situ 
ations, th at we do not know w hat to 
say, yes or no. The tru th  of the m at
te r  is th at we cannot say yes o r no, all 
we can say is maybe and that m aybe 
m ight m ean that the prices are going 
up or the prices are com ing down.

L eather in the last th ree  m onths, 
especially  calf skins, show s some 
sligh t reduction, although the first 
selections and second selections are 
very scarce.

T he labor situation is not righ ting  
itself, but is ge ttin g  harder to face 
every day. Labor is still dem anding 
m ore m oney for fu ture business, than 
it had received for the past. \V. H. 
M cKlwain factories are closed now 
with a strike, and several o th er fac
to ries are facing the same situation.

T he coal m iners are about to go 
out. they  dem and 25 per cent, raise, 
they have already been offered 15 per 
cent, and they are refusing  it.

L abor as we know is very erratic. 
W hen th ings are quiet and dull, thev 
seem perfectly  contented  and willing 
to work, but as soon as th ings boom  
and business or m anufacturing  starts , 
they  alw ays feel that they are being 
overw orked and under paid.

Now, ju st w hat condition is this 
country  in. Are we "going to  the 
dogs,” or do we intend to  keep the 
wheels of industry  turn ing.

\  ou and I and alm ost every m er
chant in every line of business has 
been speculating. 1 lie speculating 
fever is the big craze. Now there 
m ust be a time when speculating m ust 
stop, which does not necessarily  mean 
a crash, but it m ight m ean a period 
of read justm ent. I suppose th a t we 
have one point definitely fixed in our 
m inds above o thers, th at th is is no 
m arket to speculate in.

M y version of it is th a t you should 
place y our fall business in a norm al 
way. Once_again go over your stock 
carefully, with a pencil and size sheet, 

ee w hat you have got and instead  of 
buying a case of th is and a case of 
that, till in the sizes th a t you need, 
and in that way you cap decrease 
your stock and in the m eantim e in
crease your sales.

Business for the last few weeks has 
fallen off. The w eather conditions 
have been bad, and we have also had 
no end of propaganda, spread ou t by

new spapers to  try  to  hu rt our busi
ness. Colum n a fte r colum n, sheet 
a fte r sheet, has aroused the coun try  to 
the effect th a t the shoe m erchants 
were not shoe m erchants, but shoe 
robbers , and their whole game was to 
take all and give nothing.

A fter th a t was proven to be false 
in the m ajo rity  of cases, to be abso
lutely w rong, then w hat happened, 
would the new spapers come back and 
give us p ropaganda to  streng then  our 
true  business. No, they  gave us no 
credit for the good of th is business 
a t all.

T hen came a w onderful cam paign 
on the high cost of living, not only 
every th ing  else. P ap ers  came ou t in 
taking shoes, but also clo th ing  and 
a big broad way, advising the people 
not to  buy, sit tigh t, hold and save 
their m oney, the prices were too high, 
to  w ear overalls, and wooden shoes 
and so forth .

T hen on top of that came th ree  or 
four weeks of very poor w eather, 
th ings began to look ra th e r blue. 
Som ething had to s ta rt, that, I mean 
som ething in a very large way, and 
the  man who sta rted  th a t som ething 
was Jo h n  \ \  anam aker. Ju s t rem em 
ber this, th a t 1 am no t try ing  to  ad 
vertise W anam aker’s sale, but what 
I am try in g  to do is to meet m y point.

T his W anam aker realized th at the 
people had m oney, and wanted to  buy. 
He knew th at the public had been fed 
up and read up and was sick and tired 
of hearing  of the high prices. Now 
w hat does he dor He advertises in 
plain E nglish before everyone, adm its 
the prices are too high and offers his 
m erchandise as you know at 20 per 
cent, reduction, and from  what we 
understand  \ \  anam aker is doing one 
of the largest businesses he has ever 
done, and n o t only doing th is large 
business him self but giving the public 
at large an incentive to buy.

It is up to everyone of us, and not 
only to John W anam aker, as good 
m erchan ts to arouse th is incentive 
to  m ake the people discard their old 
clothes, hats and shoes, loosen up and 
spend their m oney. E very  single, 
so litary  m erchant here, including m y
self, in the last th ree  years, made a 
large enough profit and accum ulated 
enough stock to offer the public some 
sort of a reduction  and also to  get 
the people in his neighborhood, o r his 
custom ers to  deal w ith him, ra ther 
than  to  go to  the few sto res th a t are 
offering the reduction.

T ake one, two, three, four or half a 
dozen o r  a dozen num bers, offer them  
a reduction, and .see if you cannot 
stim ulate your business as John  W an
am aker has done to  his.

O w ing to our position as w hole
sale d istrib u to rs as well as retailers, 
we do n o t feel as though we wanted 
to take this step w ithout sharing  and 
versing  our opinion a t la rg e 'w ith  the 
retailers.

\ \  ith all th a t I have said you m ust 
rem em ber this, the people m ust wear 
shoes, and although  the m erchant to 
day m ight have quite a stock on hand, 
still to m eet com petition, he has got 
to have some new sty les for fall. On 
the sty les he is carry ing  over he m ust 
have sizes and w hat we have all got 
to  do is to get together, try  to  d is
pose of the stock we have on hand, 
an ticipate again our w ants for fall and 
fill in our sh o rt sizes.

You know  and I know  th a t it will 
be a to ta l im possibility  for factories

i t  y— H400D-WfiRKSHy
Built Like An A uto Tire

Spceiaf Frihrtc Toe Ban 
heaps lis shspe

P.t fenici . hock -èhsorWri • ‘neutTM tic lied

i ... hherrÿi-d doth, Kl*. .proof

BLUCHER
Brown duck upper. Loose lined to toe. H alf-bellow s tongue. Fibre 

insole anil counter. Leather sock lining. Gray corrugated rubber sole made 
from tire-tread com position. Rubberized toe box. Pneum atic heel.

For hard work and hard play, where stout, serviceable footw ear is needed. 
M ail-bag duck uppers, joined by live steam  pressure to tire-tread  soles, 
give the ideal combination of durability w ithout ex cess  w eight. Pneum atic  
heels ease the feet and a leather sock lining insures cool com fort.

EE  _________Men’s E and
Boys' __________________________
Youths’ ____ :_________________ _
W om en's ______________________
M isses’ (Spring H eel) _________
Child’s (Spring H eel) _________

We have thousands of cases of HOOD TENNIS on the Floor. 
Write for special Tennis Catalogue.

Sizes Bal.
6 to 12 ___  $2.50
2% to 6 _____ _____ 2.25

11 to 2 _ _____ 2.00
2% to 8 __ ________ 2.00

11 to 2 _____ 1.75
8 to 10%_____ _____ 1.50

HOOD RUBBER PRODUCTS CO., Inc
G R A N D  R A P I D S ,  M I C H I G A N

--KEDS--
Don’t forget we are head
quarters for this popular 
line of Rubber soled canvas 
footwear.

Summer weather is going to 
bring a big demand for them.
For quick service send us 
your orders.

Herold-Bertsch Shoe Co.
Manufacturers of Serviceable Footwear GRAND RAPIDS, MICH.
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to m eet the dem ands of fall buying, 
w ithin a very sho rt specified time, 
especially w ith the u n rest th at is ex is t
ing to-day and will ex is t for quite 
some time am ong the  labor.

Sit tight, keep a stiff upper lip, re 
m em ber again we have no crash  ahead, 
buy your norm al needs, s ta r t som e
thing, do not speculate and you w on’t 
have to  w orry.

Planning For Kalamazoo Convention.
A dinner and sm oker a t the  Burdick 

H ouse recently  was a ttended  by p rac
tically every shoe re ta ile r in the city 
of Kalam azoo, as well as by m em bers 
of the executive com m ittee of the 
S tate Association, p rom inent am ong 
whom  were J. E. W ilson, of D etro it, 
and George Owens, of Saginaw. Cov
ers were laid for forty-five and a m ost 
in te resting  and enthusiastic  g e t- to 
ge ther was staged.

Im m ediately a fter the d inner the 
regu lar business session was opened 
by recently  elected P residen t Geo. 
M oore. T he purpose of the m eeting 
was to lay the foundation for activi
ties prefacing the sta te  convention 
which will be held in Kalam azoo, 
Sept. 7, 8 and 9, according to  plans on 
foot a t the p resen t time. T his con
vention will be the biggest ever held 
in the h isto ry  of the A ssociation and 
the local com m ittees in charge of Gen
eral Chairm an W m . C. S to n e ,'h a v e  
some big th ings in m ind and some big 
ideas which they  expect to carry  out. 
T he follow ing com m ittees were ap
pointed:

E n te rta in m en t — E v ere tt H errick , 
H askill W are, Geo. M oore.

Spaces and B ooths—F ran k  Dill and 
Law rence Muffley.

Publicity—Geo. M artin  and W m. 
V an Dis.

R egistra tion  — John  Muffley and 
H enry  Balman.

T he business p rogram  will be taken 
care of by the State Executive Board. 
H o te l reservations are in charge of 
F red  A ppeldoorn and A. A. Schlafer, 
both of Kalam azoo. T he com m ittees 
have made extensive plans for the 
en terta inm en t of visiting  m erchants 
and travelers.

T he local organ ization  a t K alam a
zoo is now on a firm foundation. The 
m em bership consists of the p ro p rie 
tors, m anagers, buyers and the sales 
force of the different shoe stores. T he 
com m ittee is expecting  the full co-op
eration of the S tate E xecutive Board 
and also of the N ational Shoe T rav e l
le rs’ A ssociation. All com m unications 
should be addressed  to  W m . C. 
Stone, m anager of the Bentley Shoe 
Co., Kalam azoo.

If you take your business w orries 
hom e with you a t night, you m ay ex
pect to b ring  back discouragem ent 
with you in the m orning.

The Case For the Open Shop.
I t is apparen t from  our experiences 

of the past th a t we cannot hope for 
efficient p roduction  under a closed 
shop or organized  labor contro l. U n 
wise leadership has chosen to re stric t 
production  w herever organ ization  had 
secured contro l of an industry  or an 
establishm ent. E ach succeeding in
crease in wage has been follow ed by 
a decrease in ou tpu t under s trin g en t 
rules. T he flagrant abuses in the 
building trades are fam iliar to  all of 
us and are only indicative of sim ilar 
abuses w herever organized  labor has 
secured con tro l over industry . The 
inability  of w ages to  ever overtake 
cost of living under such practice is 
so apparen t th at it is difficult to un
derstand  w hy it is continued. The 
fact th a t there have been so few o r
ganized industries, as com pared with 
the independent ones is all th a t has 
prevented d isaster before this.

I can see but one perm anent rem edy 
for this condition, and th a t is the ad 
option of wage system  based on p ro 
duction. The em ployer m ust assum e 
responsib ility  for developm ent of such 
system s. T hey m ust be fairly based, 
so th a t an honest day’s w ork will p ro 
duce an honest day’s pay. Beyond 
that, the individual workm an should be 
unrestric ted  and every effort made to 
encourage a m axim um  of output. The 
resu lt will be a high real wage, ra th e r 
than a high m oney wage, a participa
tion in profits of industry  and a bene
fit which will teach the public. S h o rt
er hours will be p.ossible and, not 
least of the advantages of such sys
tem , will be contented  men. I t  is un
natu ra l for m en to be con ten ted  un
der a p rogram  of w ork which requires 
them  to kill time, and no th ing  quite 
equals the satisfaction  of accom plish
m ent of a real task.

T he establishm ent, as a unit of p ro 
duction is of equal im portance in our 
responsibilities. It is difficult to de
velop any effective m eans of sym pa
thetic  relationship  where m anage
m ent is far rem oved. I t is danger
ous to such relationship  to perm it an 
outside in te rest to intervene. Such 
in terven tion  or in terference brings a 
separation  ra ther than  a unification. 
I know th a t it is contended that em 
ployes can only express them selves 
th rough  men trained  in fighting their 
battles. But such contention is based 
on a w rong conception of Am erican 
industry . I t  is based on a vision of 
industry  to-day which pictures a g reat 
corpora tion  with m illions of capital 
and m anagem ent far rem oved from  
the individual w orker. Yet 95 per 
cent, of the m anufacturers of the 
U nited  S ta tes employ less than 100 
men, and 98 per cent, less than 250.

Jo h n  W . O ’Leary.

We carry in stock and manu
facture all styles and sizes in 
Loose Leaf Devices. We sell 
direct to you.

Flat Opening 
Loose Leaf Devices

G RAND RAPIDS, MICHIGAN

Comfort Shoes
HIGH IN QUALITY 
LONG ON SERVICE

AND

REAL LOW IN PRICE

2536— Wos. Dong. Comfort Bal., Plain Toe,
McKay Robber Heel, 3-8 E E ______ $3.80

2537— Wos. Dong. Comfort Bal., Stock Tip,
McKay Robber Heel, 3-8 E E ______ $3.80

THE TWO BEST BETS IN OUR COMFORT LINE AT  
PRICES THAT MAKE THEM BY FAR THE GREATEST 
VALUES ON THE MARKET. DON'T LOSE ANY TIME 
ORDERING THESE SHOES OR YOU’LL REGRET IT.'

RINDGE, KALMBACH, LOGIE CO.
10 to 22 Ionia Ave. N. W.

GRAND RAPIDS, MICHIGAN

Prices.

T h e  m c C a s k e y  r e g i s t e r  C o .
A L L IA N C E , OH IO

CORRECT FO O TW EA R
Men and w om en's oxfords this season must be 
just right.

The correct sty les are the ones that w ill be  
shown by the Hirth-K rause dealers.

Every pair is exceptionally attractive.

M rth - K rA u s e
Shoemakers For three Generations

Shoes
Tanners and Shoe Manufacturers Grand Rapids, Michigan
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Increased  Levy on E xcess Profits.
The hum an race hates taxes. T h ere 

fore the adroit ru ler endeavors to 
hide them . Sharp  politicians a lw a y s , 
have tried  to practice a sort of sleight- 
of-hand as they relieved the populace 
of loose change. In the old un reg en 
erate  days of the eighties and nineties, 
Congressm en and leg isla to rs and b o ss
es used to  hoast about their skill in 
levying what they called indirect ta x 
es. T hey got the m oney while the 
people were not looking. T hese s ta tes
men th o u g h t that they  had discovered 
a new trick. A ctually it is as old as 
the ages.

A  hundred years before Julius 
Caesar rose to  pow er R om an Sena
to rs  knew m ore about the popularity  
of indirect taxes than the A m erican 
C ongress was able to learn in the 
nineteenth  century . The Rom an g en
tlem en got com pletely rid of taxes. 
T hey  went out and conquered col
onies and made the vanquished natives 
foot the bills. T hat really  was very 
effective. No m ore perfect exam ple 
of “passing  the buck” could be found. 
Rom an politicians freed Italy  of taxes. 
T he hapless folk of regions E ast. 
W est and South, gen try  w ithout much 
prestige, supported the Rom an State.

T h at arrangem ent, from  the stan d 
point of the  m an who wishes to  carry  
favor with the voters, is ideal. So ad
m irable was it th a t m any of the g reat 
figures in h isto ry  took leaves from  the 
Rom an note hook. M ahom et had a 
sim ilar notion. H e could have given 
an A m erican tariff tinker trum ps and 
still have taken the tricks. U nder the 
p rophet's  rule the true w orshippers 
of Allah paid no taxes. T hese un
com fortable exactions were reserved 
for unw orthy  infidels. T o escape tax 
ation a m an had to get M ahom et’s 
variety of religion in the days when 
the C rescent was th row ing  its 
shadow  around the M editerranean 
Sea. Senator P la tt and his coterie 
used to  take m uch pride in the covert 
form  in which taxes were laid. But 
the man who m ade Mecca fam ous was 
ahead of them . In the good old days 
of the C rusades M oham m edan taxes 
were so indirect th at the  o th er fellow 
actually  paid them . T he best the 
Am erican politician could hope for 
would he to  practice a financial leger
demain. But the tax  was a lw ays there 
and w hether we knew it o r not we 
paid it.

But the statesm en who would like 
to win plaudits by levying sleight-of- 
hand taxes have come upon evil days. 
G overnm ent is too expensive for the 
revenue to  be taken from  som ew hat 
secret sources. Besides th a t the 
W orld  W ar m ust be paid for, and then 
there  is the question of the bonus. 
A ltogether Uncle Sam requires a lot

of m oney, so much that the question 
of discovering  ways of ob tain ing  it 
has becom e very urgent. Congress 
is, indeed, in a sad plight. It will be 
dam ned if it does and dam ned if it 
doesn ’t, and w orst of all we are in the 
m idst of a P residentia l election. It is 
a safe guess th at in their heart of 
hearts the m en who at W ashington 
are figuring on future levies envy the 
ease of the old R om ans o r of the 
p rophet M ahom et. If they could just 
find some conveniently  docile o u t
siders from  whom  to exact the cost 
of runn ing  th is G overnm ent, happi
ness would reign suprem e on the P o 
tom ac. Alas, the halycon days are 
gone. T he buck cannot be passed to 
the conquered, as F rance is lucklessly 
discovering, even when, as in th a t 
case, the conquered enem y is respon
sible for the dam age. W e m ost of all 
m ust pay our own bills.

T he practical question is. how.
T he G overnm ent m ust be kept ru n 

ning, w ar debts m ust be paid g radual
ly, and added to that, perhaps a bonus 
aggreg a tin g  possibly an o th er billion 
dollars m ust be raised. All told, very 
large sum s of m oney will he needed 
for a num ber of years. T h is is re
g re ttab le  but it is a fact. W e can 
blam e it on W illiam  H ohenzollern , but 
even his alleged th rone  has been 
auctioned off. H e is an in ternational 
bankrupt.

At the p resen t tim e the U nited 
S ta tes gets its political income from  
the so-called W ar Revenue act. T hat 
act is ex trem ely  unpopular with sev
eral classes of citizens. I t  is p rob 
ably popular chiefly with those who 
th ink  they  are untouched by it. In
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G RAND RAPIDS N A T IO N A L  C ITY  BANK  
C I T Y  T R U S T  & S A V I N G S  B A N K

A S S O C IA T E D

I

C A M P A U  S Q U A R E
The convenient banks for out of town people. Located at the very center of 

the city . Handy to the street cars—the interurbans—the hotels— the shopping 
district.

On account of our location—our large tran sit facilities— our safe deposit vaults 
and our complete service covering the entire field of banking, our institutions must 
be the ultimate choice of out of town bankers and individuals.

Combined Capital and Surplus ____________________ $-1,724,300.00
Combined Total Deposits ______________________    10,168,700.00
Combined Total Resources __________________________ 13,157,100.00

G R A N D  R A P I D S  N A T I O N A L  C ITY  B A N K  
C I T Y  T R U S T  & S A V I N G S  B A N K

A S S O C IA T E D

A FOOL’S PA R A D ISE

The man who fails to provide for the 
future is living in a fool’s paradise.

The June number of our monthly trust 
message,

You and Yours,
tells of such a man. Read it and learn how  
to prepare against misfortune.

Upon request we will place 
you upon our mailing list.

I t R a n d  R a p i d s T r u s t H o m p a h y
GRAND RAPIDS, MICH.

OTTAWA AT FOUNTAIN BOTH PHONES 4391
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particular several sections of the W ar 
Revenue act are considered horrible 
exam ples of w hat a tax  law o ugh t not 
to be by m any citizens. E specially  
the Excess Profits tax and the  upper 
lim its of the Incom e tax are hated. 
The Excess Profits tax, however, is 
the center of the storm . T he enem ies 
of the E xcess Profits tax  are various. 
D em ocrats and Republicans are in
cluded. M illionaires and som e re la 
tively poor men stand tog eth e r in the 
opposition. T hey propose th a t the 
Excess Profits tax be repealed. B e
fore listening to  w hat they  have to 
say, however, it simplifies m atters to 
exam ine the law itself.

For this year and for subsequent 
years corporations pay first of all a 10 
per cent, incom e tax. T h a t is the 
norm al tax. Certain deductions are 
allowed. I t corresponds to the n o r
mal incom e tax which an individual 
pays. 1 his 10 per cent, tax  is not 
the heart of the controversy . Above 
th at com es the E xcess P rofits tax.

C ongress regarded  an 8 per cent, re
turn  on invested capital the norm al 
re turn . A corporation  which earns 
no m ore than  8 per cent, is no t liable 
to  excess profits taxation . B ut if it 
earns m ore than  8 per cent, on its 
invested capital it m ust pay an excess 
profits tax. If a corporation  earns be
tween 8 per cent, and 20 per cent, on 
its invested capital th is year it m ust 
pa}- 20 per cent, of the profits above 
what Congress considered norm al to 
the Governm ent. If the corporation  
earns m ore than 20 per cent, on its 
invested capital a fter all deductions 
are made it m ust pay 40 per cent, of 
th is excess as taxes. T hese are the 
ra tes of the p resen t time. D uring  
19:18 they were m uch higher in o rder 
to  take care of the w ar profits. But 
the w ar profits provision of the  R ev
enue has a lready been repealed and 
it, therefore, is outside the p resen t 
debate.

T he opponents of the excess profits 
tax  say th a t it increases prices. T hey 
urge th a t it be repealed and th a t a 
sales tax or a consum ption tax be 
im posed in its place. Before jum ping 
overboard  into the sea of their a rg u 
m ent it is helpful also to recall that 
taxes often do have ind irect effects, 
some of which are m ore im portan t 
than  the tax  itself. England, for ex 
ample, used to tax windows. F rance 
did likewise. If  a house- had m any 
w indow s its ow ner paid large taxes. 
T h at m ay have been sound taxation , 
bu t it was poor hygiene. For ra th e r 
than  pay taxes som e house ow ners 
bricked up their windows. O thers re 
frained from  building enough w in
dows to  provide sufficient light and 
air. The consequence is th at some 
san itarians have connected F ran ce’s- 
tax  on windows w ith the high tu b er
culosis rate. A source of revenue 
thus became a source of disease. Sim 
ilarly  in o ther places G overnm ent fees 
for m arriage licenses have been high 
enough to influence m any people not 
to go th rough the legal form s. T hus 
instead of ra ising  revenue such ex
actions have stim ulated loose m arital 
relations. Social effects of these va
rieties and o thers have to be kep t in 
m ind in estim ating  the advantages 
and the d isadvantages of w hatever 
form s of taxation  are proposed.

United Light & 
Railways Company

Davenport - Chicago - Grand Rapids 
Preferred Stock  D ividend N o . 39 
The Board of D irectors has declared a  

dividend of one and one-h alf (1%%) per 
cent, on the F irst Preferred Stock, pay
able out o f the surplus earnings, on 
July  1, 1920, to stockholders of record 
a t the close of business, Tuesday, June
15, 1920.

F irst Preferred Stock transfer books 
w ill reopen for 'transfer of stock certifi
cates a t  the opening of business, June
16, 1920.

L. H . 1 iFIN  K 10, Secretary.
June 1, 1920.

A re Y 
A ll in

our E ggs  
O n e  B asket?

The merchant who finally becomes financially 
well off is the one who takes part of the profits of 
his own and invests them wisely in other businesses.

H e doesn’t stake everything on his own effort 
—he invests his capital and takes his profit from  
the energies of other firms also.

H e follow s a plan of investing regularly part 
of his income in sound securities issued by reput
able concerns in many kinds of industry.

Our business is to recommend such investments. 
W e shall be glad to talk this over with you, without 
obligating you in the least. Our representative is 
in your city frequently. W ould you like to have 
him call?

HEIMR PERKINS, EVERETT Ô'GEISTERT
BELL 1*1 290. SECOND FMOQMIÇJJ30AN TUUSTBLDQ. ClTZ. 4334

H

INVESTMENT BANKERS
VVJGRAND RAP1DJ

B R A N C H  O F F IC E S
Madison Square and H all Street 

W est Leonard and Alpine Avenue 
Monroe Avenue, near Michigan 

E ast Fulton Street and Diamond Avenue 
W ealthy Street and Lake Drive  
Grandville Avenue and B Street 

Grandville Avenue and Cordelia Street 
Bridge, Lexington and Stocking

Kent State Bank
Main Office Ottawa Ave.

Facing Monroe
Grand Rapids, Mich.

Capital - - - $500,000
Surplus and Profit - $750,000

Resources
l \ lA  Million Dollars

3 E  Per Cent.

Paid on Certificates of Deposit
Do Your Banking by Mail

The Home for Savings

Assets $3,572,588 Insurance in Force $66,109,228

lËEBCmOTS 'IZFE llf&DBAHCSE OOiELB&KT

WILLIAM A. WATTS, President

CLAUDE HAMILTON, Vice Pres. RELL S. WILSON, Secretary

JOHN A. McKELLAR, Vice Pres CLAY H. HOLLISTER, Treasurer

RANSOM E. OLDS, Chairman of Board

Offices: 4th floor M ichigan T rust Bldg., Grand Rapids, M ichigan  

GREEN & MORRISON, Agency Managers for Michigan

Constructive Public Accounting
This Department of Our Main Office

P r e p a r e s  Incom e and Excess Profits 
Tax and other Federal Tax 
Returns.

I n s t a l l s  General and Cost A ccount
ing System s.

Makes A udits and Investigations for 
any purpose desired.

T h e
M i c h i g a n  T r u s t  

C o m p a n y
P E A R L  A N D  O T T A W A  

Citz. 4271 Bell M. 408
Grand Rapids, Michigan

Quick Service Safety Vaults on ground floor 
Hours 9 A. M. to 5 P. M.
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Positive Proof That Close Collections 
Increase Sales.

C hicago, June 8—C ollecting close 
has helped o u r sales; and it has re 
leased an am ount of capital sufficient 
to add. th rough  the saving in bank 
in te res t alone, a tidy sum to our divi
dend funds. A t the tim e I w ro te  the 
o ther article  we had reduced the o u t
stand ing  accounts in m ost of our 
branches so th a t they  am ounted  to  
only  75 per cen t of one m o n th ’s sales, 
when the figure was nearer 150 per 
cent, th roughou t the w holesale g ro 
cery business. T he average figure for 
1918 was 77 per cent, for our two o r
ganizations. The best b ranch  could 
boast of 50 per cent, as its record.

W e have kept everlasting ly  at it. 
O ur show ing a t th a t tim e—it was a l
m ost rem arkable for our line of busi
ness—did not satisfy us. And we 
have proved to ourselves th a t we had 
no reason to  feel con ten t w ith the 
figure which was then regarded  as 
good. O ur average of o u tstand ing  ac
counts for 1919 is 72 per cent, of one 
m o n th ’s business. And the best 
show ing of any of our houses, during  
the m onth of D ecem ber, 1919, was 31 
per cent.

O ur four best branches m ade D e
cem ber show ings of 31, 34, 37 and 42 
per cent., respectively. So m uch for 
the general results. I shall conclude 
th is little  article  with excerp ts from  
th ree  le tters which I have received 
w ithin the last few days.

T he m anager of the branch w ith the 
uncollected ligure of 37 per cent, 
w rites: “ You will notice some un
usual features in the D ecem ber s ta te 
m ent which will be of particu lar in 
terest to you, I believe—notab ly  our 
pecentage of ou tstand ings for D ecem 
ber, 37 per cent. O ur sales were 
$256,205.30; our ou tstand ings, $96,- 
238.80. R egardless of this close col
lection policy, we increased our sales 
for the m onth  of D ecem ber $114,000 
and m ade an increase for the year of 
$500,000. This, 1 think, m ight supply 
a tex t for a first-class serm on on the 
subject of collections.”

T he m anager of the house which 
m ade the best show ing, 31 per cent., 
has th is to say: “O ur sales for the 
m onth  of D ecem ber were $85,342.84 
and o u r ou tstand ings were $26,176.70, 
which m akes the percentage of o u t
stand ings 31 per cent. \Ye increased 
our sales over D ecem ber a year ago 
by $17,532.19; our sales for the entire  
year were $1,031,261.57, or an increase 
of $116,448.04 over 1918.

“As you know, \ve have been close 
collectors at this branch for the past 
four o r five years. In spite of this, 
our sales have increased steadily every 
vear until a t last we have passed the 
$1,000,000 m ark.

“ l'he lirst year th a t I was m anager 
of th is branch our sales were a little 
over $400,000. Of course, a good p o r
tion of th is increase is due to increas
ed prices and be tte r general condi
tions, but we feel th at a lot of it may 
be credited to the fact th a t we have 
insisted on ge ttin g  our m oney when 
it is due. T hereby we have made our 
re ta ile rs collect their m oney and be
come be tte r m erchants, with their 
bills cleaned up and ready to  buy 
when our salesm an calls—instead of 
try ing  to avoid him.

“O ur D ecem ber report will also 
show th a t we had only eighteen ac
counts on our books over th irty  days 
old; the to ta l of these was only $1,- 
327.02. These are the fellows on 
whom  we are p u ttin g  the work now 
adays. \ \  e are determ ined to get 
down to a po in t w here we shall have 
no accounts on our books over th irty  
days. T hat is the goal we have set 
and everyone at th is branch is w ork
ing to w ard  it.

“W e have one salesm an who a t the 
end of D ecem ber had no accounts on 
the books over th ir ty  days, and tw o 
o th ers with one or tw o accounts each, 
so you see we have not far to  go until 
we reach our goal. In closing our 
books on January  1 for the year, we 
only charged off on 1919 business 
$222.42. D uring  the year w-e collected 
$202.80 on old accounts charged off

before 1919. So we have collected 
nearly  as m uch on old accounts as we 
charged off in 1919.”

And here is ano ther letter, from  a 
m an outside our o rganization . H e is 
a wholesale g rocer in an Iow a city, 
a m erchant who came to  me two or 
th ree  years ago for help w ith  his col
lections. A t the tim e, his concern ’s 
ou tstand ings were runn ing  from  150 
to  175 per cent, of a m o n th ’s business. 
H e saw  the ligh t; and I have kept on 
w orking w ith him. H ere  is w hat he 
w rites:

"L et me congratu la te  you on the 
w onderful show ing of some of jo u r  
houses on their D ecem ber business. 
O ur average ou tstand ing  for the je a r  
1919 was 58 per cent, of a m o n th ’s 
business. W e, like j'ou, have done an 
increased volum e; we have m ore cus
tom ers on our books than a t any time 
in the h isto ry  of our business—bet
te r  satisfied custom ers.

“T he am ount we lost by bad debts 
is verj- small. W e issued instructions 
a day or tw o ago th a t we m ust be 
m ore rigid th is j'ea r than we were 
last; and we prophesied th a t we should 
do a g rea ter volum e of business.

‘i 'ro m p t paym ent m akes longer 
friendships and b e tte r friendships.’ 
You are abso lu te lj- rig h t.”

F ran k  C. Letts,
P residen t N ational G rocer Com 

pany.

Fourth National Bank
United States Depositary

Sayings Deposits

Commercial Deposits

3
P#r C en t In te rest Paid on  

Savings D eposits 
C om pounded  Sem i-Annually

3lA■ m
¡Per C en t In te res t Paid on  

Certificate« o f D eposit 
Left O ne Y ear

Capital Stock and Surplus

$580,000
WM. H  A N D ERSO N . President L A V A N T  Z. C A U K IN , Vice President
i .  C L IN T O N  BISHOP, C sshier A LV A  T .  ED ISO N . Asa’t  Cashier

Marooned
A man marooned on a desert island will not get far without a boat ; 

neither will he be much good to himself or anybody else.
A telephone company without sufficient income 

to meet expenses is in just about the same con
dition as a man marooned. Without fair rates tel
ephone material can not be bought and wages can 
not be paid. Without material and employees the 
telephone can not operate.

The telephone cannot get along without money to 
meet all necessary expenses any easier than you can. 

Unless you are fair with the telephone the telephone can not give 
you proper service. So the answer to the operation of the telephone 
is in your hands. You must decide.

WE MUST HAVE 
YOUR SUPPORT 
IF YO U ARE  
TO HAVE THE 
T E L E P H O N E

MICHIGAN STATE telephone com pan y

Ir
1
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Getting the M ost Protection From  
Town W atchmen.

A few weeks ago fire destroyed  one 
of the principal business houses in a 
small town in Indiana. T he n ight 
watchm an em ployed by the town said 
that when he discovered the blaze it 
was very small and could have been 
extinguished with a few pails of water,. 
H e did not know th a t ju st inside the 
door of this particu lar building there 
was a barrel of w ater and several 
pails, placed there  for the express 
purpose of fire ex tinguishm ent. So 
instead of extinguishing the fire, he 
began to arouse the citizens of the 
com m unity and by the time they  a r
rived—they could do no th ing  of 
course but enjoy the glorious spec
tacle.

Now the watchm an, if he had the 
faculty of exercising any initiative, 
could have investigated  the p roperties 
in that town and made him self ac
quainted w ith the conditions in the 
various p roperties under his^guard so 
th a t he would know  w hat I was the 
best th ing  to do should he discover 
a fire. But this is no doubt too much 
to expect of a w atchm an and so the 
responsibility  m ust be shifted to the 
p roperty  owner.

M any of the sm aller tow ns and 
cities, even up to ten and fifteen th o u s
and population, em ploy a night w atch
man who is partly  paid by the city 
and partly  paid also by the business 
men of the com m unity. T his n ight 
watchm an is expected to  patro l the 
streets and safeguard the p roperty , 
particularly  the high value district, 
against loss by fire or burglarly . H ow
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many p ro p erty  ow ners in these small 
tow ns have even consulted  with this 
w atchm an as to w hat should be done 
in the event of any em ergency con
cerning their own p roperty?  U sually 
the conversation  extends to  passing  
the time of the day when the w atch
man comes in to collect his one or 
two dollars a week.

H ere  is a real oppo rtu n ity  for a 
vast im provem ent in the small town 
and city  w atch service. Let every 
p ro p erty  ow ner in te rested  in any com 
mon w atchm an show th is man what 
facilities are on his prem ises for fire 
ex tinguishm ent so th at he m ay have 
som e room  for exercising  judgm ent 
as to  what is the best th ing  to  be done 
when fire is discovered. T his is p a r
ticularly  desirable in the sm aller 
tow ns where the fire departm ent m ay 
not be m ore than a bucket brigade 
when it is called. T his offers a way 
to get increased pro tection  w ithout 
increased cost.

Boost.
Boost for every forw ard m ovem ent. 
Boost for every new im provem ent, 
B oost the man for whom  you labor. 
Boost the s tran g er and the neigh

bor,
Cease to be a chronic knocker, 
Cease to  be a p rogress blocker,
If you’d make your city better. 
Boost it to the final letter,

Getting Back at Him.
‘‘You couldn 't m ake a good dog 

biscuit,” he grow led. "W h at have 
you to  say to  th a t? ”

“I guess you’re a good judge,” re
plied his wife.

Michigan Shoe Dealers Mutual 
Fire Insurance Company

Frem ont, M ichigan

Insurance in Force $4,921,150
STATEMENT FOR JUNE I, 1920.

Insurance in force May i, 1920 _________________ $4,482,100.00
New Business in May, 1920 ___________________  439,150.00

Total__________________________$4,921,150.00

Cash on hand May i, 1920 ________________________$22,128.18
Cash received in May, 1920 ______________________ 6,629.55

Total______________________________$28,757.75
Cash paid out in May, J920 _____________________  4,459. \ \

Cash on hand June i, 1920 _______________________$24,298.62
ONE OF THE STRONGEST COMPANIES IN THE STATE. 

Dividend for 1920, 30 per cent.
If you want the best. Place your Insurance in our Company. 

We write Insurance on all kinds of mercantile stocks and build
ings.

THE PIONEER

Michigan Shoe Dealers Mutual Fire Insurance Company
F R E M O N T ,  M I C H I G A N

HAVE YOU A GOOD MEMORY?
TH EN  REMEMBER THIS NAME:

Michigan Bankers and Merchants Fire Insurance Co,
OF FREMONT, MICHIGAN

TH EN  REMEMBER THIS ALSO:
That they make you an immediate saving of 25 to 45% on cost of your Fire Insurance. Repeat 

this advertisement word for word. If you can’t, read it over until you can. It will help you mentally 
as well as financially. Wm N SENp SecreUly

Bristol Insurance A gency
“T h e  A g en cy  o f Personal Service"

Inspectors and State Agents for Mutual Companies

Savings to Our Policy Holders
On Tornado Insurance 40%

General M ercantile and Shoe Stores 30%
Drug Stores, F ire  and L iab ility , 36% to 40%

Hardware and Implement Stores, and Dwellings 50%
Garages, B lacksm iths, H arness and Furnitu re  Stores 40%

A ll Com panies licensed to do business In M ichigan. It  w ill pay you to 
Investigate our proposition. W rite  us for particu lars.

C. N . BRISTO L, Manager A . T . M O N SO N , Secretary
F R E M O N T .  M I C H I G A N

The Grand Rapids Merchants Mutual 
Fire Insurance Co.

STRICTLY MUTUAL
Operated foi benefit ot m embers onlv.

Endorsed by The Michigan Retail Drv Goods Association.

Issues policies in amounts up to Si 5,000.

Associated w ith several m illion dollar companies.

Offices: 319-320 Houseman Bldg, Grand Rapids, Michigan
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End of Season Bargains
The dry goods market—especially in Colton Goods—is much firmer. Primary markets are sold far ahead and 

are not soliciting business. The following items are Spring merchandise which we want to clean up now and not carry 
over. At these exceptionally low prices, they will not last long. Our salesmen can tell you about these or you can buy 
them in the House or by telegraph, or telepnone. Remember that mail orders are our specialty. At this season you 
can doubtless use many of these items. SEND US YOUR ORDER NOW.

BASEMENT SPECIALS.
CHALLIE D E  M OUSELLINE, Short pieces from 10 to 40 yds.

A sst, patterns and colors, per yard --------------------------------------------$
U N B L E A H E D  POCKET DRILL,, full p ieces, per y a r d -----------------

Short pcs. from 10 to 40 yds., also bdls. 50 to 75 yds., per yard 
BIR D SEY E D IA PER  CLOTH, 10 yd pcs, S light seconds, 10 pcs.

THIRD FLOOR SPECIALS—Notions.

.30

.31

.30

Slight seconds, 10 pcs

and P lains, per y a r d _
ount cloth, 2 to 10 yds.

1.97^2
2.125/2
.371/2

40"
40"
40"
No.
No.
No.
No.
No.
No.
No.
No.
No.
39"
40"

to bdl.. per piece -----------------------------
B IR D SEY E D IA PER  CLOTH, 10 yd. P'

to bdl.. per piece ----------------------------
ANDOVER CHEVIOT, Full pcs.. Stripes 
F IN E  STR IPED  SHIRTINGS, 88 x  88

to pc.. 200 yds to bdl., per y a r d ----------------------------------------------- -425/2
W AM SUTTA NAINSOOK seconds, subject to s ligh t sta ins, yard .36!/2
C H EESE CLOTH, No. S, W hite, 60 yd. bolts, per y a r d ---------------  -095/2
C H EESE CLOTH, No. A, W hite, 60 yd. bolts,-per y a r d --------------- .115/2
C H EESE CLOTH, No. 1, W hite, 60 yd. bolts, per y a r d ---------------  -12/2
STR IPED  GLASS TOW ELING, Slight seconds, subject to sm all

holes, per yard ----------------------------------------------------- --------------------- .225/2
BROWN DENIM , F u ll pcs., perfect quality, per y a r d ----------------  ,37!/2

FIRST FLOOR SPECIALS—Piece Goods,
V O IL E S.

La France V oile, Fancy, per yard ------------------------------------------------ $ .525/2
Favorite Voile, Fancy, per y a r d ---------------------------------------------------  .36%
V ictoria V oile, Fancy, per y a r d ------------------------------------------------------  .025/2
5000— 40" Printed V oiles, per y a r d ------------------------------------------------  .575/2
5000—40" Printed V oiles, Gold on N avy  ground, per y a r d -----------  .60
100—W hite Voile, per yard ______________________________________  .39
1400— N ovelty  W hite V oile, per y a r d -------------------------------------- .475/2
1401— N ovelty  W hite Voile __________________________________  -47*/2
1413-1414—N ovelty  W hite V o i l e ___________________________________  .59
1434-1435—N ovelty  W hite Voile, per yard---------------------------------------  .425/2
1437—N ovelty  W hite V oile, per y a r d ______________________________  .375/2
9114—Cheeked V oile, per yard __________________________________  .425/2

Fairw ay W hite V oile, per yard __________________________________  .475/2
P atria  W hite V oile, per yard -----------------------------------------------------  .37!/2

O R G A N D IES.
No. 4068—Fancy Check Organdie, per yard __________________________$ .62>/2
No. 100—O rgandie, W hite and colors, per yard ______________________  .84
No. 101—Organdie, W hite and colors, per yard ______________________  .57/ z
No. 4022—t^heck Organdies, per yard ________________________________  .55
No. 4012—Check Organdies, per yard ________________________________  .51

W H IT E  G OO DS, ETC.
36" R ex Poplin, all colors, per yard __________________________________  .525/2
No. 520—W hite Repp, per yard ______________________________________  .471/2
No. 1226—W hite Gabardine, per yard __________________________ :____  .535/2
N o. 46950—36" W hite Pique, per yard _______________________________  .60
No. 212—India Linen, w hite, per yard ________________________________
No. X X X —F an cy W hite Goods, per y a r d _____________________________  .425/2
27" W hite P lisse  Crepe, per y a r d ______________________________________  .45

PERCA LES.
Gloria Percales, darks only, per yard ________________________________$ .335/2
Pacific Percales, darks o n l y ____________ .__________ ___________________  -3752
Prem ier Percales, stripes and darks, per yard _______ ______________ •375/2

M ISC ELLA N E O U S.
27" M agnolia Silk, all colors, per yard _______________________________ $ .375/2
No. 1—27" W hite Satine, per y a r d ____________________________________  .345/2

"No. 4061—40" French Serge, per yard ________________________________2.17!/2
Old Glory Cambric, per yard _________________________________________ 2.17/2

SECOND FLOOR SPECIALS—Piece Goods.
825-829—F an cy Turkish Tow els 18x36", pink, blue, gold, lavender, doz. $7.62'/2
400-500—F an cy  Turkish T ow els, 21x41, pink and blue, per d o z . ___ 9.25
4005—Pattern  cloth, 58x72, each  _______________________________________ 1.75
5001—H uck Tow els, 17x30, each _______________________________________ 2.90
7422—H ack Tow els, 17x32, per doz. ________________________________ 3.171/2
316—54" Merc, dam ask heavy quality, per y a r d ______________________ .875/2
R enfrew —58" Merc, dam ask, per yard ________________________________ ,92i/2
58x58 Ligerwood pattern cloths, each ________________________________ 1.75
No. 1—Lace K nit W ash cloths, per doz. ____________________________  .80
400—T urknit shell edged w ash cloths, per doz. ______________________1.35
403—W ash cloths, plain design, per doz. _____________________________  1.62!/2
No. 5— Red and blue checked g la ss  tow eling, 17", per y a r d ____________ .31
17" Irish H uckabuck B leached tow eling, per y a r d ____________________ .24
No. 4—17" Lunhuck Bid. tow elling, per yard ________________________ .21
29" Tudor D raperies, choice patterns, per yard ______________________  .371/2
6000—Curtain voiles colored fe lt figured, per yard _________________ .65
5155—W CE Merc. Marq. 36" wide w ith 1%" tape border, per yard__ .525/2
B ates Crochet H em m ed Bed Spreads, 70x88", each __________________3.00
12" Scalloped edge M eritas Shelf oil cloth, pi. w hite and blue figured

per piece ------------------------------------------------------------------------------------2.12i/2
Snowy Owl 3 lb. B atts , P lain, per c a s e _______________________________  13.50
26" W arrior W hite Shaker, per yard _________________________________  .28

%" Loom Lisle E lastic W hite, per gross ---------------------------------$14.00
Loom Lisle E lastic Black, per gross ---------------------------- 14.00

No. 15—Round Arm Bands, per doz. ------------------------------------------------  .90
Collingbourne Darning Cotton, w hite, per doz. ---------------------------------  .75
Presto Snap Blk. or W hite, 1-0, 2-0, 3-0, per G G --------------------------- 3.50
Harm ony Snap Blk. or W hite, per G G -----------------------------------------7.80
Bonnie B, Snap F asteners, Blk. or W h., 100 E nvelopes to Cab., Cab. 3.00 
Superior H ose Supporter, W hite, %" Loom Lisle E lastic, 1 doz. to box,

Size A, per doz. _________________________________________ 1-35
Size B, per doz. -------------------------------------------------------------- 1*30
Size C, per doz. _________________________________________ 1-25

13-68—Shell Hair Pins, 8 on card, per doz-------------------------------------------  -725/2
B est Y ett Veil, Blk, Brown, Taupe, per doz. ------------------------------------  .72!/2
Job Lot Collars, A sst. P atterns to doz., per doz. ------------------------------  .85
M-K K nitting Cotton, W hite, per doz. --------------------------------------------- 1.80
P  F C—Ecru 5 to 50, per doz. ------------------------------------------------------------- .85
5000—D resser Scarfs A sst., per doz. __________________________________ 2.25
773—Emb. 100 yds., 5 patterns to box, per yard ___________________  .095/2
1056—Cluny Lace, 4 doz. yards to piece, A sst, patterns, per d o z .__  -525/2
No. 5—Spec. A sst. Emb. 25 pcs., 1000 yards, per yard ______________ .O65/2
716—T attin g Val, A sst, o f 18 doz., per doz. __________________________  .39
708—V al lace, A sst, of 18 doz., per doz. _____________________________  .40
651—Val Lace w ith beading, IS doz. A sst., per d o z ._________________  .525/2
631—Val Lace with beading, 18 doz. A sst., per d o z ._________________  .525/2
Spec. Six Fancy Ribbons (6 pieces to box), per b o x __________________ 4.90__
M argurete Fancy Ribbons (6 pieces to box), per b o x ________________3.90

FOURTH FLOOR SPECIALS—Hosiery and Underwear.

IN F A N T S’ H O SIE R Y .
21B1170—Infants Silk H ose, IXI, ribbed, colors black, w hite and

brown, sizes 4 to 6%, boxed 6-12 d o z .___________________ :_____ $ 7&7/2
21B44-30—Infants Lam bs W ool H ose in w hite, silk  heel and toe, sizes  

4 to 6%, boxed 6-12 d o z .___________________ ___________________  4.75

C H IL D R E N ’S H O SIE R Y .

19.75

21B100—Children’s Mercerized H ose, “English ribbed” in black and
w hite, boxed 6-12 doz. _______ _________________________________
Black, S izes 5% to 9%; W hite, S izes 5 to 7%; $4.00 on 7, rise  
10 fall 5.

21B0900—Children’s  M ercerized H ose in IXI ribbed, B lack only, boxed  
6-12 doz. These H ose are Seconds, but very  good and prices 
a t less  than the yarn in them , S izes 5% to 9%, for a ll s izes

L A D IE S’ H O SIE R Y .
21B921—Ladies 12-strand Silk H ose, 21-inch boot fashioned ankle,

Black, W hite Cordovan, N avy, Grey, boxed 3-12 doz., sizes  
8% to 10 __________________________________________________

21B918—Ladies 12-strand Silk H ose, sam e as 921 only 18-inch boot 18.00
21C1200—Ladies 10-strand Silk H ose, 21 inch boot, boxed 6-12 doz.,

Black, W hite, Cordovan, N avy and Grey, sizes 8% to 1 0 ___ 13.50
21A400—Ladies Silk and Lisle mixed, W hite, N avy, Grey, due to con

struction th is is an ideal Hose for wear, boxed 3-12 doz..
S izes 8% to 10 ________________________________' _____________________ 12.00

21B226—Ladies “Ipsw ich” N o. 2305 M ercerized L isle, S izes 8%-9-9%,
boxed 1 doz. __________________________________________________  4.50

M E N ’S H O SIE R Y .
21B513—M en’s  Ipswich H ose, 2~20 needle combed m aco yarn, boxed  

6-12 doz., S izes 9% to 11%, black only. Priced less  than present 
cost to m a n u fa c tu rer___________________________________________  2.50

M EN ’S U N D E R W E A R .
22C70—Mens A thletic IT Suits, 64x60 N ainsook, full cut, S izes 34 to

46, boxed 6-12 doz. ________________________________ 8.75
22C698—Mens Balbriggan Shirts and Drawers, Shirts come short or 

long sleeves. These are the Lawrence brand and prices a t  
less than Mill prices. Shirts 34 to 46, D rawers 32 to 44, Boxed  
6-12 doz. -----------------------------------------------------------------------------------  8.87 J/2

L A D IE S’ U N D E R W E A R .
22C682—Ladies V est IXI rib. Bodice top, band trim . The popular

sty le today, Boxed 1 doz., S izes 34-36-38 @$2.75; S izes 40-42-44 3.25
22A235—Ladies Pants, band top, Lace Knee, B oxed 1 doz, S izes 34 

to 44. A real Special for your July  C learance Sale. Strictly  
Firsts. All sizes ____________________________________________ _ 3.87\/2

C O N TIN U ED  ON N EX T  P A G E

GRAND RAPIDS DRY GOODS CO.
GRAND RAPIDS, MICHIGAN

EX C LU SIV ELY  W H O LESA LE NO R ETA IL CO N N ECTIO N S
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End of Season Bargains—Continued
FIFTH FLOOR SPECIALS—Men’s Furnishings.

M EN ’S F U R N ISH IN G  SPECIALS.

D R E SS SH IR TS.
27C22—French Cuff D ress Shirt, made of 68x72 “Slater & M orrills”

Percale, assorted patterns to box, packed 6-12 doz. solid, all 
sizes 14 to 17, per doz. _________________________________________$18.50

27(734 —French Guff Dress Shirt, matle of Imported English M adras,
boxed 3-112 doz., all sizes 14 ti0 17, VERY SPECIAL, per doz. 37.5027B47—French Cuff I )ress Shirt, ma de of silk and cotton, “H aber-
dasher Birand, ” boxe <1 3-12 doz, solid sizes 14 to 16%, per doz. 52.50

27BS6—French Cuff D ress Shirt, ''Crt■st Brand,” fancy dark patterns,
good Spr in s  novelty , extra liar to m atch, boxed 3-12 doz..
all sizes 14 to 17, 1».pr doz. 22.50

27BS5—French Cuff I>ress1 Shirt, “C’rest B rand,” fancy str. boxed
6-12 doz. assor•ted colors, all siz es 14 to 17, SPECIAL, per doz__ 22.50

27B220—Launde•red Stiff (Tiff Dr‘ess Shirt, made of 80x80 percale,
fast colors, neia.t str.. boxed :3-12 doz., all sizes 14 to 17. WORTH
AT LEA!3T $25.50, TODAY . P'er doz. ___ __ 23.50

M EN ’S PAJAM AS.
27C1253—M uslin Pajam as, assorted str. in 6 ranges of various colors,

68x72 percale, good m ake and w ell finished, boxed 6-12 doz.,
solid sizes, A -B -C -D , per doz. __________ ________________________ 27.50

27C1254-—Muslin Pajam a, made in fancy w eave, 5 colors to box as  
lavender, pink, blue, w hite and tan, 6-12 doz. to box, solid
sizes, A -B -C -D , SPECIAL, per doz. _____________________________27.50

2701255—Muslin Pajam a, Solid colors as blue, lavender, tan, pink and 
w hite assorted to box, boxed 6-12 doz., sizes A -B -C -D , VERY  

SPECIAL, per doz. ______________________________________________27.50

W O RK  SH IR T S! ! W O RK  SH IR T S! !
2SC210—W e have about 200 doz. blue Cheviot W ork Shirts, sizes 14% 

to 16, GOOD MAKE, 1 pocket, large size, FIRST ORDERS 
RECEIVED, GET THEM TO CLOSE, per doz. ________________12.25

M E N ’S O VERA LLS.
28010.5—Men's “U. L. S .” Union-m ade one-piece Khaki Coverall, dou

ble stitched throughout for Garage men, etc. GIVE YOUR 
TRADE A GOOD SUIT, sizes 34 to 46. SAVE SOME MONEY 
BY BUYING THIS SPECIAL, per doz. __________________________45.00

BO YS’ W A SH  SU IT S.
29C3—Boy’s  2 piece sty le  W ash Suit, pleated Coat made of Beach

Cloth, boxed 1 doz.. sizes 3 to 8 to box, per doz. _____________ $26.50
29C4—B oy’s  2 piece sty le  W ash Suit, Norfolk style, assorted stripes  

to box, packed 1 doz. assorted, sizes 3 to 8. A LIMITED Q UAN
TITY, per doz. __________________________________________________ 24.50

29C5—Boy’s  2 piece Wash Suit, Middy sty le  Coat, made of Beach
Cloth, boxed 1 doz., assorted sizes and colors. 3 to 8, per doz. 22.50 

29C6—B oy’s 1 piece W ash Suit, fancy blue trimm ed, fa st colors, boxed
1 doz. assorted, sizes 3 to 6, per doz. ___________________________19.50

29C20—Boy's 2 piece W ash Suit, belted model, packed 2 colors as grey
and blue, boxed 1 doz. assorted, sizes 3 to 8, per doz. _________ 14.25

29C21—B oy’s 2 piece W ash Suit, belted model, pencil stripe, 2 colors
as blue and tan, s izes 3 to 8, per doz. _________ :_______________  ¡5.00

RO M PERS! ! ! RO M PERS! ! ! RO M PER S! ! !
290105—“M cCawley’s ” one piece sty le  Romper, boxed 1 doz., sizes

2 to 6 assorted, per doz. _____________________________________$12.37}^
29C108— “M cCawley’s ” Overall sty le  Romper, shoulder straps, bid. 1

doz. assorted, 3 to 6, EXTRA SPECIAL, per doz. ___________  8.12J/2
29C109— “M cCawley’s ” Overall sty le Romper, bid. 1 doz., assorted,

sizes 3 to 8, SPECIAL, per d o z .________________________________ 8.875/2
29C110—“M cCawley’s ” Overall sty le  Romper, plain blue, demin, bid.

1 doz. assorted, sizes 6 to 12, per doz. ________________________10.50
29C111—“M cCawley’s ” one piece Coverall, red piped, bid. 1 doz. a s 

sorted, sizes 3 to 8, EXTRA SPECIAL, per d o z . ______________12.37J/2
29C112—“M cCawley’s” one piece Coverall, plain blue denim , patent

buttons, bid. 1 doz. assorted, sizes 3 to 8, per d o z ._____________13.50

“O V E R A L L S” “O V E R A L L S”
28C5—Men’s  260 w eight Stife ls “Club & Spade” patterns Overall.

Good full sizes, TR IPLE  stitched throughout, suspender back, 
with wide elastic, 2 front sw ing pockets, 2 rear patch pockets, 
also change and w atch pockets, s izes 32 to 42, GOOD VALUE,
per doz. _____________________________________,__________________  27.50

2 8 0 0 --Jackets to match “Club it  Spade” Overalls, sizes 34 to 44, doz. 27.50

SIXTH FLOOR SPECIALS—Ready-to-wear.
35C2—W hite Middy Blouse made with N avy Wool detachable collar,

sizes 16-18-20-38-40-42 and 44. R egular price $27.00 per dozen_$24.00
37C11S—Ladies' W hite W ash Skirt made of fine quality Gabardine— 

two deep pockets, w ith  Haps trim m ed with buttons, sizes 26 to
30 w aist ___________________________________________________________ 31.50

37C1I7—Ladies' W hite W ash Skirt made of fine quality Gabardine—  
two pockets w ith tabs extending from w a ist to pockets, sizes
26 to 30 w a i s t ____________________________________________________   25.50

A sst. B W hite M uslin P etticoa t w ith  embroidered flounce, boxed
6-12 dozen, assorted sizes and p a t te r n s __________________________ 14.75

A sst. C W hite Muslin P etticoa t w ith dust and embroidered flounces,
Boxed 6-12 dozen assorted sizes and patterns __________________16.50

A sst. E  W hite Muslin P etticoat w ith dust and embroidered
flounces. Boxed 1 dozen assorted sizes and patterns _________ 21.00

38C15—L adies’ W hite Muslin Gowns. Boxed 1 dozen assorted sizes,
assorted round, V  and square necks _______________,_________________41.75

40C81—Children’s  Voile D resses, fine quality Voile, assorted patterns
and colors, trim m ed with belt and sash , s izes 8 -10 -12 -14_______ 28.50

CORSETS.
-621—W -T Corset, medium to average figure and medium bust, s izes

19 to 3 0 ___________________________________________________________  14.75
536—W -T  Corset, average figure and medium bust. Triple Sta-bone

boning. S izes 19 to 3 0 _______________________________________________,t________ 19.75
“The cloth in the above num bers of Corsets w ill not wrinkle and the 

bones will not push up and com e through the binding.”

GRAND RAPIDS DRY GOODS CO. 
Grand Rapids, Mich.

Exclusively Wholesale No Retail Connections*

Little Things W hich Make Up Sum 
of Patriotism.

W ritten for the Tradesm an.
So m any people seem  to th ink  that 

patrio tism  consists of m aking some 
kind of noise a t sight of an a rran g e 
m ent of colored bunting, stand ing  up 
and letting  o ther people who rem em 
ber the w ords—or some of them —sing 
“T he S tar Spangled B anner,” and in
sisting  th at your own country  is in 
all respects perfect and can win and 
alw ays has won in w ar w ith any and 
every country. All this is well enough 
I suppose; like the o th er A m ericans, 
m y own h eart “with rap tu re  th rills” 
when I see our beautiful S tars and 
S tripes floating in the breeze, and I do 
believe we have, or a t any ra te  ought 
to  have, and I w ant to help all of us 
to have, the best coun try  in the world. 
N ot so m uch the coun try  th a t can 
“lick” any o ther country  as the best 
coun try  in the w orld to  live and to 
grow  up in— so fine a coun try  th a t the 
peoples of o th er countries no t only 
will w ant to  come here to  live but 
will w ant to  m ake their own countries 
as m uch like ours as possible. I w on
der, by the way, how m uch the  o ther 
peoples rig h t now wish their coun
tries were exactly  like ours, and in 
w hat respects they  are g lad they  
are not.

T hese th ings are w orth  th inking 
about to-day, on the eve of F lag  Day, 
June 14, the 143d anniversary  of the 
adoption by C ongress of the flag of 
the U nited S ta tes of Am erica. On 
th a t day in 1777, in the C ontinental 
Congress, a resolu tion  provided “th at 
the flag of the U nited  S ta tes be th ir
teen stripes, a lte rna te  red and white, 
th a t the union be th irteen  s ta rs white, 
in a blue field, represen ting  a new 
constellation .” I t  is claimed, I believe 
th a t th is flag was first unfurled at 
the cam p of W ash in g to n ’s arm y near 
Bound Brook, N. J.

H ow ever loud the shouting  and the 
talk  about patrio tism , I guess every
body will adm it th a t the source of all 
public sp irit is the individual home. 
I t is alm ost unim aginable th a t a child 
could get a b e tte r im pression of his 
coun try  than  he got of the su rround
ings in which he was b rough t up. So 
far as he is concerned his own hom e is 
his country. As the old saying has it,

a stream  cannot rise h igher than  its 
source,” and the final source of the 
citizenry of any country  is the home 
in which the individual citizen is born 
and in which he gets his first and m ost 
lasting  im pression of the world.

If the child is to  becom e an un 
selfish, public-spirited m an o r woman 
the  atm osphere  of the hom e m ust be 
unselfish and public spirited. The 
m utual consideration, the sharing  of 
duties and happiness, the ideals, ex
hibited in the hom e or the  absence 
of them , to  a g rea t ex ten t fix the 
standards th a t will guide the indi
vidual in his conduct as a citizen. I 
don’t care how well he know s the 
w ords of “The Star-Spangled  B anner” 
or the details of battles o r the nam es 
of the P residen ts in the h isto ry  of the 
U nited S tates—if his experiences a t 
hom e have m ade him selfish, incon
siderate, wasteful, indolent, he isn’t 
and can’t be really  a good citizen or 
patrio tic  in any sense w orth  talk ing  
about or being.

I t  is well th a t children and elders, 
too, should know and observe the 
courtesies due to  the flag of their 
country , to uncover as it passes them  
in a parade and to trea t it w ith the 
respect that is custom ary ; but unless 
there is a real and in te lligent under
standing of w hat it m eans to  be an 
A m erican and w hat the flag stands 
for in the affections and ideals of the 
people, all these observances are 
ra ther em pty.

I t  would be a good th ing  on F lag  
Day to  have the A m erican flag, o r 
several of them , displayed as conspic
uously as possible in the house, in the 
window or on a flagstaff if you have 
one. You can get little  paper flags 
to  use as table decorations. Some 
m em ber of the family m ight p repare  
and tell or read to  the rest the sto ry  
of the flag, which you can ge t from  
such a book as the W orld  A lm anac 
o r from  an encyclopaedia o r a t the 
public library. I t  would be well a t 
the family table o r a t some o th er con
venient tim e in the day to let each 
m em ber of the group give his idea of 
w hat the flag stands for and w hat 
each, young and old, can do to show 
why and how he loves the coun try  for 
which the flag stands. Every  such 
celebration helps to fix ideas and in 
spire conduct.

But it is the conduct th a t counts. 
And conduct consists of sm all th ings 
done hour by hour, day by day. T he 
tes t of pa trio tism  is the kind of th ings 
th at the individual does as affecting 
his fellow citizens. H is fellow citizens 
are the people about him. W hen he 
does w hat he can to p reven t the scat
tering  of papers or the in jury  of g rass 
and shrubbery  in the park ; when he 
obeys the laws and regu lations th a t 
are m ade for the general convenience; 
when he tries to understand  the th ings 
th a t are being done in the city gov
ernm ent, the S tate L egislature and 
in Congress, o r by the N ational Gov
ernm ent, and to  help in their d iscus
sion and co-operate in the public life, 
he is exhibiting  patriotism .

On the o ther hand, the m en and 
women who are doing their best to  
dodge and evade the prohibition law, 
for instance, and who offer drink  to  
young people in their hom es, are do
ing, I believe, m ore harm  to their 
country  than  any of the m uch-dis
cussed B olshevists; because they  are 
teaching their children con tem pt for 
law, inspiring  them  to m ake their own 
will the tes t of their com pliance with 
the public will. T h a t is the essence 
of anarchism , and I don’t care m uch 
w hat such people say about e ither 
Bolshevism  o r patrio tism .

C hildren are quick to  sense these 
things. Keeping the fron t yard  clean, 
picking up papers and eggshells in 
the w oods a fte r a picnic, and all th at 
so rt of thing, seem sm all m a tte rs ;.b u t 
it is small m atters th a t m ake up life. 
T he habits th a t children ge t about 
their conduct in the com m unity  
m easure the reality  of their degree of 
patrio tism  and give the m eaning to  
w hatever they  m ay say o r th ink  about 
the flag of their country.

Prudence Bradish. 
(C opyrigh ted  1920.)

A hen th a t m akes a lo t of fuss over 
an egg is seldom  a good layer.
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Definition of W o rd  M ay Decide 
W ood’s Fate.

Judicial in te rp re ta tio n  of the in ten t 
of C ongress in the enac tm ent of the 
L ever Law and the Act of O ct. 22, 
1919, which am ended the original act, 
will determ ine w hether or no t W ill
iam M. W ood, indicted woolen chief, 
wut be p rosecuted  on ind ic tm ents re 
tu rned  last week by the Federal G rand 
Jury , charging profiteering  in the sale 
of woolen cloth.

T his salient feature of the con tem 
plated proceeding was b ro u g h t out be
fore Judge Julian  M. M ack in the 
U nited  S ta tes D istrict C ourt of New 
Y ork when C harles E. H ughes, coun
sel for W ood and the A m erican W ool
en Com pany m oved th a t the ind ic t
m ents be vacated. C ounsel for the de
fense m aintained th a t the am endm ent 
of the L ever A ct by the A ct of Oct. 
22, 1919, did no t vest the  G overnm ent 
w ith pow er to  b ring  an indic tm ent 
against the defendants.

In  ask ing  th a t the ind ic tm ents be 
vacated Mr. H ughes said th a t the p ro 
posed prosecution  could not be con
ducted because the ind ic tm ents re tu rn 
ed did not not state  facts th a t show ed 
defendants had m ade unreasonable 
profits. C ontinuing he said th a t sell
ing woolen cloth did no t come w ithin 
the act, as it specifies p rosecu tion  for 
p rofiteering  can only  be in stitu ted  
when it has been proved conclusively 
th a t ex orb itan t profits have been m ade 
in clothing, food, fertilizer and o th er 
necessities of life.

“ Pieces of cloth do no t constitu te  
w earing apparel,” explained Mr. 
H ughes in answ ering  a question of the 
C ourt. “To ascertain  the true  m ean
ing of the w ord we m ust use the dic
tionary . W e will find th ere  th a t w ear
ing apparel m eans garm ents, cloth ing  
and dress.”

A fter quoting  several definitions 
from  recognized dictionaries, Mr. 
H ughes said his con ten tion  of the 
definition of “w earing  appare l” signi
fied the trad e  m eaning of the word. 
“ I t  would create  no end of m errim ent 
in th is city,” he added, “if the defend
an ts  had held them selves out as the 
m anufactu rers and dealers of w earing  
apparel.”

M r. H ughes to  support his a rg u 
m ent cited the tariff ac ts of 1846 and 
1864. In concluding his rem arks the 
defendan t’s counsel in tim ated  th a t the 
indictm ents were no t re tu rned  in ac
cord  w ith a s tric t in te rp re ta tio n  of the 
sta tu te . A t th is po in t of the p roceed
ing Mr. H ughes to clarify  his con ten
tion  said th a t the G overnm ent had no 
rig h t to  read  into the  Penal law, or 
the sta tu te  under which the  ind ic t
m ents w ere found, the m eaning of 
Congress, to  a ssist in its  p rosecution  
when there  is no law to sustain its 
charges. “T he co u rt,” he added, 
“should judicially  construe  the m ean
ing  of w ords “w earing  apparel,” in the 
same language as intended by Con
gress.

H e rb ert E. Sym the, who appeared 
in behalf of A tto rney  G eneral Palm er, 
ob jected  strenuously  to  M r. H u g h es’ 
argum ents, s ta ting  th a t to  delay the  
p rosecu tion  of the defendants until 
nex t fall would affect the  in te res t of 
m illions in te rested  in the  question, 
w hich will be decided by  the  im m ed
iate  tria l of the accused profiteers. “ I t

is ju s t and p roper th a t th ere  should 
be no delay,” he said in a ttem p tin g  to 
em phasize his argum ent.

T he p ro secu to r said th a t the courts 
on num erous occasions had de term in 
ed th a t w earing  apparel and cloth are 
synonym ous. In discussing the defini
tion of the w ord he added th a t there 
could be no possible d istinction be
tw een cloth p rio r to  being m anufac
tu red  in to  a suit, then  when it was 
placed on the m arket for sale.

“T he in ten t of C ongress in passing  
the Lever law ,” Mr. Sm ythe continued, 
“was to  provide an am ple supply of 
c lothing. In  co n stru ing  the sta tu te  no 
o th er m eaning can be defined. T here  
is no doubt as to  the in ten t of th is 
sta tu te , and despite the assertions of 
the defendan t’s counsel the Lever law 
is applicable in proceedings and p rose
cutions based upon indictm ents such 
as have been re tu rned  in th is case.”

Decision was reserved.

“F o u r Seasons” P lan  A ppeals T o  
D ress M anufacturers.

Ind ications po in t to  the adoption  by 
the m anufacturers of d resses in the 
U nited  S ta tes of the system  in vogue 
in E urope for the p roduction  of wo
m en’s w earing  apparel on a basis of 
the four seasons of the year, accord
ing to a sta tem en t issued yesterday  by 
the A ssociated Dre^s Industries of 
Am erica. Suggestions for the p ro 
m ulgation of the “four seasons” m ove
m ent have reached E xecutive D irector 
David N. M osessohn, and it was said 
by him yesterday  th a t the o rgan iza
tion  reg ard s the m ovem ent w ith favor. 
W hile no official action  has ye t been 
taken in the  m atter, the  subject will 
come before the Executive B oard of 
the  organ ization  in the near future.

F rom  every view point the  “four sea
sons” idea will benefit the consum er 
as well as the re ta ile r and m anufac
tu rer. I t  will do m ore to  stabilize 
conditions in the  w om en’s g a rm en t in
dustry  than  any th in g  th a t has ever 
been a ttem pted , according to  the 
sponsors of the m ovem ent in th is 
country . F irs t of all, it is contended, 
it will enable the m anufacturer of 
d resses to place his o rd e rs  for “raw ” 
m aterial w ith m ore confidence and in 
la rg e r quantities than  under existing  
conditions'.

In the second place, the re ta iler will 
fill his needs for a particu lar season 
a t one tim e instead  of placing the 
spasm odic o rd ers  which he has been 
forced to  by prevailing  conditions. 
F u rth e rm o re , the  styles, instead  of 
changing frequently , will be lim ited to 
the four seasons of the year. I t  is 
also contended th at the labor end of 
the industry  will be m ateria lly  bene
fited by the inauguration  of the “four 
seasons” m ovem ent because it will 
resu lt in steady em ploym ent for the 
thousands of w orkers in the industry  
on a twelve m o n th s’ basis instead  of 
six o r seven m onths, as is the case a t 
the  p resen t time.

“W hile the associated  D ress In d u s
trie s  of A m erica is n o t sponsoring  the 
“four seasons” idea in the  needle in
dustry , it  is ready  to  co-operate w ith 
any p ro jec t th a t has for its  purpose 
the  b e tte rm en t of conditions and the 
stabilization  of the  d ress trad es.” said 
Mr. M osessohn yesterday . “T h ere  is 
no doubt b u t th a t the  “four seasons”

m ovem ent has som e very splendid 
features, and from  inform ation  which 
we have received—it was subm itted  
to  us by those who are confident of 
its success—it would appear as though 
the dress industry  m ight do well to 
follow' E urope in th is connection .”

C harlo tte— Fire  dam aged the plant 
of the  C harlo tte  I ro n  & M etal Co. 
to the  ex ten t of about $10,000 June 1 
and destroyed the tin shop of the R. 
S. Spencer hardw are store, en tailing 
a loss of about $15,000.

We are manufacturer* of

Trimmed & Untrimmed HATS
for Ladies, Misses and Children, 
especially adapted to the general 
store trade. Trial order solicited.

CORL- KNOTT COMPANY,
Comer Commerce Ave. and 

Island S t
Grand Rapids, Mich.

Just when you want them most

W e have all styles of

Pointed Soft Collars
on the floor!

Snappy Shirts to  go  w ith  them  to o .

T)oniel 7*. ‘P otion  &  C^ompony
G R A N D  R A P I D S

T h e  M en's Furnishing Goods House of M ichigan

W e  a re  r e c e iv in g  d a ily  g o o d  
a sso r tm e n ts  of:

Utility G ingham s @ 35c
Red Seal G ingham s (3 37j^c

A lso good shipm ents of plain and figured voiles.
C om e in and see them.

Quality Merchandise—Right Prices—Prompt Service

Paul Steketee & Sons
WHOLESALE DRY GOODS GRAND RAPIDS, MICH.

Wilmarth show cases and store fixtures In West Michigan’s biggest store

In Show Cases and Store Fixtures 
Wilmarth is the best buy—bar none.

Catalog—to merchants

Wilmarth Show Case Company 
1542 Jefferson Avenue Grand Rapids, Michigan

M a d e  Jn G r a n d  R a p i d s
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Blue Buckle 
O ver Al Is

I

Blue Buckle OverAlls unvarying quality and 
persistent advertising will back dealers to the limit 
in building bigger business and surer profits.

Blue Buckles advertising is cultivating every sec
tion of the national sales-field. It is going right into 
the homes of men in your district, your own cus
tomers. Make your store their headquarters for 
Blue Buckles.

Stock Blue Buckles and get the advantage of the 
greatest sales-making force e^er put back of a work 
garment In newspapers, magazines, farm papers, 
brotherhood magazines, on billboards in over 1500 
towns and cities, millions of people are being tipped 
off to Blue Buckles’ superiority in wear and in 
comfort

Order Blue Buckles through your jobber. If 
they’re not in stock he can easily get them for you.

Largest manufacturers of overalls in the world

Jobbers Over All Co., Inc., Lynchburg, Va.
New York Office: 63 Leonard Street Wm. T. Stewart, Representative

Blue Buckle O verAlls and Coats a re  sold only 
through the jobbing trade— the m ost economical, 
practical and satisfactory method o f  distribution  
for both reta iler and manufacturer. Samples, 
prices and other information are now  available in  
practically e ve ry  jobbing house in America. W e 
request that you  w rite  your jobber. Should he not 
carry  Blue Bucklea he can order them for you .

S t r o n g - f o r - W o r k
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C O N T E N T S O F CORN COBS.

Adhesive, Dynamite, Paper, D yes and 
Bug Poison.

O ur D epartm ent of A gricu ltu re  is 
for m aking the  business of farm ing 
m ore profitable by m aking production  
and m arketing  m ore efficient and 
econom ical.
Tw enty-five million dollars w orth  of 
sw eet po tatoes were wasted in 1919. 
One hundred million bushels of sweet 
po tatoes ro tted  instead of being eaten. 
T hey ro tted  because they  were put 
on the ground in small heaps and 
covered with dirt, instead of being 
stored  in p roperly  constructed  w are
houses. Specialists of the D epart
m ent of A griculture developed a s to r
age bouse th at reduced the loss when 
used from  50 per cent, to  2 per cent. 
M ore than  600 such storage houses, 
recom m ended by the Bureau of M ar
kets, were e rected—enough to  take 
care of about 9 per cent of the sw eet 
po ta toes stored  every  year. T hen we 
had practically  to discontinue the edu
cational cam paign because our ap p ro 
priations were decreased to  such an 
ex ten t th at we had no m oney for the 
the purpose.

F rom  $50,000,000 to  $75,000,000 is 
lost every year because baled cotton  
is left ou t in the w eather instead  of 
being pu t in p roperly  regu lated  s to r
age houses. T ests  m ade by the D e
p artm en t have show n losses by ex
posing cotton  to  the w eather rang ing  
as high as $100.48 a bale, and the  
low est shown was $8.80 a bale. T he 
D epartm ent of A griculture  is try in g  to  
elim inate th is loss, bu t the funds a t 
its com m and for dem onstra tion  and 
educational w ork m ake it im possible 
to  cover tbe g round in any adequate 
way.

M ultiplied m illions of dollars w orth  
of fru its and vegetables ro t every 
year in ra ilroad  cars. In  tw o m on ths 
last w inter, $3,000,000 w orth  of apples 
from  hte Pacific Northw’est w ere fro 
zen in transit. L osses from  heat are 
ju st about as heavy as those from  
cold. A new7 type of re frig e ra to r car 
was designed by D epartm en t special
ists. I t  was so efficient th a t the R ail
road A dm inistra tion  adopted  it as a 
standard . P rac tica lly  all re frig e ra to r 
cars built in the U nited  S ta tes d u r
ing the past tw o years are  built in 
accordance with those specifications. 
E fforts are now being m ade to  perfect 
a m eans for heating  the standard  re 
frig era to r car in cold w eather. Speci
fications to cover th is have been w ork- 
ed out and were adopted  by the R ail
road  A dm inistration .

L osses caused by im proper loading 
and packing of fru its  and vegetables 
frequently  run  as high as 40 to  50 per 
cent, of the car load. Specifications 
for loading cars w ith certain  fru its 
and vegetables have been w orked out 
by the D epartm ent. T here  has no t 
yet been opportun ity  for checking up 
on all of them  in operation , but we 
have checked up on potatoes, which 
form erly  suffered very severely.

T he D epartm en t of A griculture  is 
elim inating  w aste along  m any o th er 
im p ortan t lines, by discovering  uses 
for p roducts th a t form erly  served no 
useful purpose. T he m ost notable 
recen t illustra tion  is th a t of corncobs. 
A bout a bushel of cobs is produced

for every bushel of shelled corn, and 
they  have alw ays been a lm ost a com 
plete waste.

D uring  the past few m onths, chem 
ists in the D epartm ent of A griculture 
have discovered th a t the entire  con
ten t of corn cobs can be converted 
into highly useful p roducts. Com 
m ercial p lan ts are now being equipped 
to  m anufacture half a dozen products 
from  them . O ne of these products 
is an adhesive of exceptionally  high 
quality . A no ther is cellulose, suitable 
for use in the m anufacture  of dyna
m ite and various o th er things. W e 
have m ade very good paper, using a 
part of the corncob p roduct as filler. 
A nother p roduct th a t the  p lan ts will 
turn  out from  cobs is aceta te  of lime, 
from  which acetic acid is made.

And, a fte r all these th ings had been 
dem onstra ted , our chem ists discover
ed a very valuable by-product—fu rfu r
al. Up to  this tim e furfural has been 
so ra re  th a t it has sold as high as $20 
a pound. E very  ton of corn cobs will 
yield about 30 pounds of furfural as 
ft by-product, and our specialists esti
m ate th at it can be m anufactured  in 
th is way for less than  20 cents a pound 
F urfural is w hat the chem ists call a 
basic in term ediary  in dyes. I t  is use
ful in the m anufacture of m any pain ts 
and lacquers and in the m aking of 
bakolite, the substance used in pipe- 
stem s and o ther articles, even though 
the price was $20 a pound. So the 
corn cob, instead  of a dead waste, is 
likely to becom e a com m odity on the 
m arket. Edwin T. M eredith,

S ecretary  of A griculture.

Keeps Customers Informed About 
Canning Industry.

D etro it, June 8— O nce a week du r
ing the  sum m er I enclose a slip w ith 
purchase tickets o r bills. On th is slip I 
tell m y custom ers w hat fru it o r vege
tables can b est be preserved  a t th a t 
particu lar period of the season. E ither 
th rough  ignorance o r thoughtlessness 
a g rea t deal of canning is let slip past 
by housew ives everj7 sum m er. T hey 
m ean to  do it, but fo rget the exact 
tim e of the season a t which the m a
terial can be purchased m ost cheaply. 
W hen they discover it, the tim e has 
passed; and the g rocer has lost a sale 
th a t m ight easily have been made.

I co-operate honestly  w ith m y reg 
ular custom ers in. th is respect. T he 
m ore I save them  in price the m ore I 
gain in the quantity  they  buy—be
sides adding considerably  to  m y a s
set of good will and gain ing a repu
tation  for absolu te honesty  am ong 
m y custom ers. C. H . Lym an.

W e would need less sugar if we 
made m ore use of sirups.

COLEMAN (Brand)
Terpeneless

L E M O N
and Pure High Grade

VANILLA EXTRACTS
Made only by

FOOTE & JENKS
Jackson, Mich.

G R O C E R S and BU T C H E R S
The 20th Century  Com putino Scale  

W orld’s Best.
Liberal exch ange a llow ances for told 

sca les. W rite for details.
W . J .  K ling

843 S igsbee S t., Grand Rapids, Mich.

{'Calls the Appetite ” Iz DINNER BELL
r\__N U T  MARGARIN 

OLEOMARGARINE
i 1 I I

f’1'*  OUDOEN NUT BUTTE, CO, auCKO

M J
Mjm
U \

z
i o *u

WE ARE
E X C L U S I V E
DISTRIBUTORS

FOR

“Dinner B ell”
A LW A YS F R E S H  AND S W E E T

M. Piowaty & Sons of Michigan
M AIN O FFIC E, G RAND R A PID S, M ICH.

Branches: Muskegon, Lansing, Bay City, Saginaw, Jackson, 
Battle Creek, Kalamazoo, Benton Harbor, Mich.; South Bend, Ind. 

OU R N E A R E S T  BRA N CH  W IL L  SERVE YOU

K ent Storage Company
Wholesale Dealers in

BUTTER EGGS CHEESE

PRODUCE
We are always in the market to BUY 
or SELL the above products. Always 
pay full market for Packing Stock 
Butter date of arrival.

Phone, write or wire us.

G R A N D  R A P I D S ,  M I C H I G A N

M. J. Dark & Sons
Wholesale

Fruits and Produce
106-108 Fulton St., W.

1 and 3 Ionia Ave., S. W.

Grand Rapids, Michigan

M. J D A RK
Better known as Most WE HANDLE THE BEST GOODS OBTAINABLE

22 rear, esperleece AND ALWAYS SELL AT REASONABLE PRICES
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Old T im er Replies T o  M r .Rockwell.
G randville, June 8—Ju s t a word 

w ith regard  to Mr. A. F. R ockw ell’s 
slash at Old T im er in the T radesm an 
of June 2. H e devotes m ore than  a 
colum n to berating  the w riter for 
b ringing up the wage scale for teach
ers in this State over fifty years ago. 
T hat scale was sa tisfactory  a t the 
time, nor would it have enlarged the 
personal funds of said teacher to jum p 
the job  and engage in the business of 
tunn ing  a peanut stand.

Mr. Rockw ell is pleased to be 
facetious and carries the idea th at the 
s ta tem en t I m ade with regard  to 
those old tim e contracts m ay be m at
te r of fiction ra th e r than  fact. I have 
the con tracts, however, and rem em ber 
d istinctly  those days when a fair d e 
gree of con ten tm ent pervaded the pop
ulation in general.

H e sneers at $75 per m onth  as 
“calico w ages;” in tim ating  th a t the 
young women teachers of long ago. 
were not m entally capable of appre
ciating som ething m ore costly. Ad
m itting  th at those early  day teachers 
wore neat p rin t gow ns while in the 
school room , 1 can testify  to the fact

teaching people are concerned, is th a t 
stric t honesty  in the living up to  con
trac ts  o ugh t to  be observed W e read 
of m any teachers strik ing  for a  raise 
a id even qu itting  their jobs where 
the school board  refused to g ran t 
the raise. T hese teachers broke sign
ed con tracts, thus je tt in g  a bad ex
am ple for the  young  folk- they  were 
leaching.

‘ T he inventor of the little hooks on 
shoes becam e a m illionaire,” hence 
reasons Mr. Rockwell the teachei; is 
underpaid. Yes, Old T im er frankly 
adm its he would oppose pensioning 
school teachers or any o ther class of 
w orkers from  th e  public purse. If 
anyone goes th rough  life w ork ing  at 
a sa ary  and fails to lay up enough 
lo r old age, it certain ly  is n o t the 
p in ilc ’s b u s in t.s  to  pension him. 
L egisla ting  pensions for teachers 
would be unjust to those w orkers in 
o ther lines of e n r ta v o r  who have to 
fish o r cut bait. Cold T im er.

H ow  Some H a rtfo rd  M erchants R e
gard  the T radesm an.

O lds Bros., g rocers: “ W e like it 
fine. It is a good paper. W e would

that they  looked every way as neat 
and w holesom e as do the m odern silk- 
begow ned m isses, either in our schools 
or outside in o th er walks in life.

I t is not the dress that m akes the 
m an or woman, although I have not 
advocated calico for the school m a’am. 
One can be becom ingly clad in either 
costly  garm ents or those less expen
sive. Such th ings are m atters of in
dividual taste  and I am a contender 
for individuality. I believe the la
bo rer is w orthy  of his hire, he he 
teacher, p residen t or hod carrier. I 
believe in paym g wrhat one earns, re 
gardless of the job he is doing.

T w en ty  (lollai s per m onth in the 
early  sixties was a fair wage and no
body found fault writh it. T o-day 
from  three to six tim es tiiat am ount 
seem s to be cause for dissatisfaction.

My contention, where the school

hate to he w ithout the T radesm an .”
W . H. D unbar, m eat m arket: “ I 

have taken the paper and find it pays 
me well and am pleased to renew  at 
the advanced price. I t  is well worth 
it.”

A. Z. Perry , g rocer: W e all like 
the T radesm an. I t  is a g reat help to 
us in our sto re  business and m any of 
the articles in it are fine. As I said 
before, we all enjoy the T radesm an ”

A
Ö

/ InGetting

/C O S T SJ  Write to
J  Ba r l o w  B r o s .

,5 HORT CUT,5 ” Oran d Rapids. Mich.

RED CROWN
PORK A N D  BEANS

WITH RICH RED TOMATO SAUCE
A WINNING ITEM FOR RETAILERS

BED CROWN I’ORK AND BEANS is a 
very high-grade product—a combination of the 
choicest small beans and tenderest pork, care
fully cooked, perfectly seasoned and scientific
ally prepared with the proper portion of de
licious, rich, red, piquant sauce made of pure 
ripe tomatoes.
Because of quality and genuine satisfaction the 
consumer constantly demands this item, which 
makes it a fast-repeating seller.
The Red Crown line, including this item, is 
being nationally advertised—colored, full-page 
advertisements being used.

and Beans dominate because of pure merit and

p o r k  j
BEANS
*'W RICH TOMATO ■** W

PACKING
t t l l C A G O ,  U -S  ,!« ; 

OF CONlE'fLL, '

Red Crown Pork 
consumer appeal.

Sold by Wholesale Grocers

STRAWBERRIES
PINEAPPLES

You can handle them profitably because 
you are sure of having the best obtainable 
shipped you promptly by the

I /INKEMULDER COMPANY
G R A N D  R A P I D S ,  M I C H I G A N

Watson-HiggiiisBOg.Co.
OS. MICH.GRAND RAPIDS. MICH.

Merchant
Millers

Owned by M erchant!

P roducts sold by 
M erchants

Brand Recommended 
by M erchants

NewPerfectionFIour
Packed In SAXOLINPaper-lined 

Cotton, Sanitary Sacks

You Make
Satisfied Customers

when you sell

“SUNSHINE”
F L O U R

BLENDED FOR FAMILY USE
THE QUALITY IS STANDARD AND THE 

PRICE REASONABLE

Genuine Buckwheat Flour 
Graham and Corn Meal

J. F. Eesley Milling Co.
The Sunshine Mills 

PLAINWELL, MICHIGAN

Improved

Honey Comb Chocolate Chips

You’ve tried the rest 

Now Buy 

the Best

W . E. TAYLOR, Maker Battle Creek, Michigan

Bel-Car-Mo
P E A N U T  BUTTER

A high grade food staple of guaranteed 
quality and always issues a quick turnover 
because of its ability as a repeater. A product 
that makes friends for the store that sells it.

All Good Jobbers
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Michigan Retail H ardw are Association.
P resident—Geo. W . Leedle, M arshall.
V ice-P resid en t—J. H . L ee, M uskegon.
Secretary—A rthur J. Scott, M arine 

City.
Treasurer—W illiam  Moore, D etroit.

It is Customers That Count in Build
ing a Business.

W ritten for the Tradesm an.
‘C ustom ers count a lot m ore than 

sales,” said an experienced hardw are  
dealer the o th er day. “T h a t’s why I 
alw ays look beyond the im m ediate 
sale, and never try  to  put across any
th ing  th a t m ight p reven t me co n v ert
ing a transien t pu rchaser into a steady 
custom er.”

T hen he instanced an experience of 
ano ther dealer to  illustra te  his point. 
T h is dealer—it was in the old days 
before the w ar—got a chance to  h an 
dle a food chopper. T he regu lar chop
pers were selling then a t prices ran g 
ing from  $1.50 to $2.50, o r thereabouts, 
depending on size. T hey  were sub
stantial. serviceable articles, go t up 
by  reliable com panies. But th is com 
peting  article looked p re tty  much the 
same, and could be sold for 89 cen ts— 
a bargain  sale feature.

“ W ell,” pursued the hardw are deal
er, “th is fellow I was speaking of— 
W atk ins—took  them  on. He o rd e r
ed a lo t of the im itation choppers, 
for they  were an im itation—noth ing  
less. H e featured  them . H e sold 
them , too, and m ade m oney, and his 
choppers helped to  sell o th er goods. 
And he took care no t to openly m is
rep resen t the th ings. In  fact, he 
d idn’t need to  do that. O th er firms 
were featuring  the real th ing  in food 
choppers, and these looked enough 
like it to  deceive anyone. H e sold 
them  to regu lar custom ers, and he 
sold to a lo t of transien ts, who had 
been a ttrac ted  to  his store  by the 
chopper advertised  a t th is excep tion
ally low price.

“ If the th ings had been any good 
a t all, they  would have given th a t 
m an’s business an uncom m on spurt. 
But they  were flimsy, and weak, and 
useless. T he average chopper I handle 
has four knives for different classes 
of chopping. T his one had one, and it 
hadn’t any edge to  it. T he m aterial 
was poor, b rittle  stuff. You know 
there is a p re tty  heavy pull on a food 
chopper, and w hat is worse, a variable 
pull, especially when a youngster is 
running  it. I t  has got to  be p re tty  
substantia l to  stand the s tra in ; and 
if it isn’t substantial, it is ap t to  break.

“Now, these 89 cent choppers 
hadn’t any th ing  back of them . I sup
pose 50 per cent, of them  were ou t 
of com m ission in a few m onths. W a t
kins got a lo t of kicks direct, and 
w hat he did about the th ing  I don’t 
know. I think he tried  to  blam e the 
custom er, and m ade th ings all the  
w orse. A lo t of people came to  me

and b ough t real food choppers th a t 
are still doing the w ork afte r six or 
seven years and ju st as sound and 
serviceable as ever. O th er hardw are  
dealers m ade sales in the sam e way, 
to  people who w ere dissatisfied w ith 
the a rticle  W atk ins had sold them .

“ I know I go t a t least a score of 
W atk in s’ old, steady custom ers as a 
result of th a t one stunt. H e m ust 
have lost some to  the o th er dealers. 
D uring  the sale w here the 89 cent 
chopper w as featured, he had a lot of 
tran s ien ts  come to  his store, and some 
of m y regu lar custom ers, as I later 
learned. I am w illing to  bet one of 
m y food choppers against one of his 
th a t he d idn’t convert a single one of 
those tran s ien ts  into a regu lar custo
mer.

“ W hich,” concluded the hardw are 
dealer, “proves ju s t w hat I was say
ing: you’ve g o t to  look ahead of the 
im m ediate sale to  the steady busi
ness. A ny fool can get people into 
a store  and sell them  th ings, but it 
takes a wise m an to  keep them  com 
ing.”

H erein  lies the secret of the failure 
•—from  a stric tly  business po in t of 
view’—of a lot of m ore o r less spectac
u lar selling stunts. It is like the case 
of the hardw are  dealer who put some 
bunny rabb its in his window, blocked 
the s treet with a crowd, and expected 
to  do business. E verybody stopped 
to  look a t the rabbits, but nobody 
came in to  buy anyth ing— sim ply be
cause the hardw are  dealer w asn’t sell
ing rabb its and, to  put the th ing  g en t
ly, w asn’t p roperly  try in g  to  sell h a rd 
ware. An in te lligen t hardw are  d is
play th a t would have stopped a dozen 
people, b ro u g h t four o r five inside the 
store, m ade two sales and resu lted  in 
one new steady custom er for the store, 
would have been w orth  a lot m ore to 
the business.

I t will pay  the hardw are  dealer to 
give some a tten tio n  to  th is phase of 
his business—the m atte r no t m erely of 
m aking sales but of securing  steady 
custom ers. F o r it is the  steady cus
to m ers th a t can be counted  on year in 
and y ear out for a relatively  certain  
volum e of trade. T h eir trade  is the 
backbone of the business.

M ost people tend to  g e t into fixed

B ell Phono 806 C its. Phone 01886

Lynch Brothers 
Sales Go.

Special Sale Experts
Expert Advertising 

Exprrt Merchandising

288-218-211 M urray B ids. 
G R A N D  R A PID S. M ICHIG A N

Foster, Stevens & Co.
Wholesale Hardware

« i t

157-159 Monroe Ave. 151 to 161 Louis N. W.

Grand Rapids, Mich.

Store and Window

A W N I N G S
made to order of white or khaki duck, 
plain and fancy stripes.

Auto Ten ts, Cots, C h a irs, E tc.
Send for booklet.

evEREADy
STORAGE BATTERY

P E P
G uaranteed years 

and a size for 
YOUR car

SH E R W O O D  H A L L  CO., LTD.,
Distributors

Local Service Station, 
Quality Tire Shop,

117 Island Street,
Grand Rapids, Michigan.

CHAS A. CO YE, Inc.
GRAND RAPIDS, MICHIGAN

Announcement!
■  E  A R E  P L E A S E D  T O  A N 

N O U N C E  T H A T  W E  A R E  
N O W  L O C A T E D  A T O U R  N E W  

H O M E —57-59 D IV IS IO N  AVE., 
SO.—W H E R E  W E  W IL L  CAR
RY A C O M P L E T E  L IN E  O F  
L E A T H E R  F IN D IN G S  A N D  
S H O E  S T O R E  S U P P L IE S .

“ The Best of Everything”
Prices quoted on application. 

C orrespondence solicited.
SCHWARTZBERG &  GLASER

Leather Go.
G R A N D  R A P ID S , M IC H IG A N

W A T C H  US G R O W !
1912-..200 S Q U A R E  F E E T

1913—1500 S Q U A R E  F E E T  
1916—3000 S Q U A R E  F E E T  

1920—10000 S Q U A R E  F E E T

Sand Lime Brick
Nothing as Durable 

Nothing as Fireproof 
Makes Structures Beautiful 

No Painting  
No Cost for Repairs  

F ire  Proof 
W eather Proof 

W arm  in W inter  
Cool in Sum m er

Brick is Everlasting

Grande Brick Co., Grand Rapids 
So. Mich. Brick Co., Kalamazoo 
S ig im tv  r ic k  Co..Saginaw  
Jackson-Lansing Brick Co., Rives 

Junction

Jobbers in Ail Kinds of
BITUM INOUS CO ALS  

AND CO K E
A. B. Knowlson Co.

203-207 Powers'Theatre Bldg., Grand Rapids, Mich.

Brown & Sehler Co.
“Home of Sunbeam Goods“

Manufacturers of

HARNESS, HORSE COLLARS
Jobbers in

Saddlery Hardware, Blankets, Robes, Summer Goods, Mackinaws, 
Sheep-Lined and Blanket-Lined Coats, Sweaters, Shirts, Socks, 

Farm Machinery and Garden Tools, Automobile Tires and 
Tubes, and a Full Line of Automobile Accessories.

G R A N D  R A P I D S ,  M I C H I G A N
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habits of buying. Even cash custo
m ers, who are financially foot-loose, 
will continue, year in and year out, 
to buy a t the same store, until buy
ing there gets to  be a habit.

To illustra te : there is a certain  store 
where I have been buying shoes since 
I first came to  tow n as a boy of 13. 
I like to prow l a round different stores, 
and study selling m ethods from  the 
custom er’s side of the counter, and I 
dislike the th o ugh t of being tied down 
to one particu lar store. I pay cash— 
I am under no credit obligations to this 
particu lar shoe m erchant. I like him 
no bette r, personally , than  any of his 
com petitors. T here  are even tim es 
w hen I suspect he is tak ing advantage 
of m y confidence to hit me too hard 
in the m atter of prices, and I go som e
where else to trade. I have bought 
a t five o th er shoe sto res besides his. 
But I have alw ays come back to th at 
particu lar store where I dealt w ith 
first. The trouble  sim ply is, I ’m 
hab ituated  to th a t store, and I feel a 
so rt of hom ey confidence in getting  
well served there.

I t  is the same with a lot of people. 
Once you get them  to like your store, 
they  will subconsciously tu rn  that 
way when they w ant any th ing  in your 
line. I t  isn’t s'o m uch a m atter of 
your personal popularity  o r your ad 
vertising  o r the quality of your goods, 
as it is of th is subconscious realiza
tion on the custom er’s p a rt th a t he 
can rely on your store service.

W hen a man gets to th at stage, 
he is a steady, dependable custom er. 
The m ore you have of that kind, the 
b e tte r  for your business. And it is 
business—good business—to convert 
your tran s ien t trade into th a t sort 
of steady custom er.

W hen another store gets the inside 
track, it is hard to p ry  its custom ers 
away. W indow  display, new spaper 
advertising, advertising  occasional 
price features, personal canvassing— 
all these are vital factors in business 
building. O ccasionally a slip on the 
p a rt of your com petito r will send you 
business; as did the featuring  of a 
flimsy food chopper in W atk in s’ case. 
But as a rule, particu larly  in small 
com m unities, the satisfied custom er is 
difficult to dislodge from  his a lleg
iance.

So it is all the m ore desirable to 
m ake a big effort to secure new busi
ness. W atch  for new families m ov
ing to town, and get into touch w ith 
them  personally  im m ediately they a r

rive. P u t your sto re  a t their disposal, 
pay special a tten tion  to their hurry-up 
o rders when they are ge ttin g  settled, 
and help them  get acquain ted  in town. 
In  short, devise a system atic, in te l
l ig e n t ,  m ore-friendly-than-business 
plan for ge ttin g  on the good side of 
these newcom ers.

T hen, too, the new ly-w eds rep re 
sent new households in the com m un
ity  to  which you can cater to  advan
tage. T heir business allegiance is not 
yet fixed, and it is no t hereditary . 
H ere, again, service counts for a g rea t 
deal in securing  and re ta in ing  busi
ness.

Keep regu lar prospect lists of the 
new hom es in your com m unity, and 
devise a special follow-up plan for 
reaching them  and in te res ting  them  
in your store. I t  is upon these classes 
th a t your business-getting  efforts 
should be particularly  centered , since 
they  represen t your best p rospect of 
securing additional steady custom ers.

V ictor L auriston .

E scanaba—T he B rennan G underson 
F itzh arris  Co. has been incorporated  
to  m anufacture and sell flavoring ex
trac ts , baking pow der, etc., w ith an 
au thorized  capital stock  of $25,000 
com m on and $25,000 preferred , all of 
which has been subscribed and paid 
in, $25,000 in cash and $25,000 in p ro p 
erty .

D e tro it—T he M otor N ecessities 
C orporation  has been incorporated  to 
m anufacture and sell autom obile parts, 
supplies, etc., w ith an authorized  cap
ital stock  of $50,000, of which am ount 
$40,000 has been subscribed and paid 
in in p roperty .

Saugatuck— O ur village is soon to 
have tw o serve self g rocery  stores. 
A rchy M cDougall opened his place 
in the H eath  block last Saturday  and 
L eland’s will open theirs of a like 
kind in the nex t few days.

IF YOU KNOW  
A FELLOW

W ho is “ Keeping S tore” without 
reading the Tradesman, send him 
your copy for a “once over” after 
you have read it.

DICKINSON’S

SEEDS
T he Albert Dickinson Co.

MINNEAPOLIS CHICAGO

“ECLIPSE” STANDS

Berries, Fruits and Vegetables

Michigan Hardware Co.
Exclusively Wholesale

Grand Rapids, Mich.

These Stands are Steel Sectional Revolving Ball Bearing* 

Occupy 60 inches floor space—save two-thirds the space now 
used*

Manufactured by

The Wellston Manufacturing Co.
WELLSTON, OHIO, U* S. A.
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Nine Laws That Govern Salesman
ship.

Understand your business. A car
penter who does not understand how  
to carpenter will make botch work; 
a teacher who does not understand 
the subject he is trying to discuss 
will never be successful; the man who 
does not understand how to run an 
automobile would probably cause an 
accident unless he learned before go 
ing into traffic, and so it is with a 
salesman—you cannot be successful 
selling unless you understand thor
oughly the subject you have in hand. 
Just make up your mind definitely up
on that point and whatever you are 
trying to do, first learn all there is to 
know about it. Become a master 
of the subject—know more about it 
than the man you are trying to sell 
knows. Study hard—devote all your 
spare time to it—become a walking 
encyclopedia about your business.

Understand yourself. W e could 
write a book on this subject. Very 
rarely does a man understand himself 
—but that isn’t because it is so diffi
cult a task—it is because it is so diffi
cult a task—it is because it is so un
pleasant a job. No man likes to put 
himself under the cold scrutiny of 
close analysis. It is tiresome to think 
about yourself—it is unpleasant to 
consider your own faults and weak
nesses. But that is what you ought 
to do. Now let me tell you a few  
things about yourself that you should 
understand:

Understand y<?ur disposition. You 
do not have to be cross and surly 
and unpleasant. It is easy to be agree
able and it pa3'S dividends. W hen 
you are selling you must be agree
able. You must be friendly and gen
erous with your smiles. There is 
nothing that wins like friendliness. I 
walked into a place of business in 
Chicago the other day and the presi
dent of the firm saw me and came all 
the way across the large office to 
shake hands and say he was glad to 
see me. It made me feel that I was 
somebody. W hen you are selling  
remember that it will pay you to 
make your customer think that you  
think he is somebody.

Control your patience. You have 
to be patient with a customer who is 
considering buying. If you show im
patience you will probably spoil every
thing. Impatience is nothing but un
controlled “nerves.”

Learn how to use words effective
ly. The successful salesman is usual
ly a master hand with words; he 
knows how to express his ideas in 
such a way as to stimulate interest 
and arouse desire; he knows how to 
talk so that it doesn’t seem he is 
using “blarney,” but on the other hand 
he makes the proposition so attrac
tive that it is desired. He does not 
have a “sing-song” line of talk that 
sounds like he had committed it to 
memory that has an even, effective 
expression that lends confidence be
cause it gives his prospect the im
pression that he knows what he is 
talking about. The salesman who has 
to stop and think for words to convey  
his thoughts is working under a handi
cap. It will pay everyone to study 
words and no better way of getting  
an effective command of language can

be em ployed than to spend thirty 
m inutes each day in writing upon 
some subject.

Be polite. You have in you som e
where the spirit of gallantry and po
liteness. Em ploy it because it will 
pay you. L eivr to show at every 
turn little acts of courtesy and po
liteness that will show good breeding. 
You will be surprised if you take the 
time to watch the effect of politeness.

Keep your thinking machinery go
ing. W hen you are in the business 
c f  selling you are handling a job 
that requires keen mentality. N oth
ing requires headwork more than 
salesmanship. You must keep your 
mind keyed up to the situation and 
watch closely every action and every 
expression on the part of your pros
pect and also watch carefully your 
owrn expressions and actions. Con
stant vigilance is necessary—but som e
thing more than vigilance is required, 
and that is mind action—sound think
ing.

Do not overlook cultivating your 
humorous element. Many salesmen 
try to be “funny” and spoil things. 
You must be serious in your work 
but not so serious that you can’t ap
preciate a joke or see the humor in 
a situation. Orators know the value 
of humor. It has its value in sales 
work, but must not be overlooked. A 
little humor often makes the prospect 
forget that you are a salesman and 
gets you onto a more intimate basis 
of friendliness with him.

Understand your prospect. Now  
here is probably the m ost important 
part of the whole business. You must 
understand human nature. You must 
realize that your prospect is subject 
to the points of appeal that all other 
human beings are subject to. For 
instance, he likes to be humored. 
He likes to have his own way. You 
must not argue with him—or if you 
do, you must be clever enough to not 
let him know that you are arguing 
with him. You m ust show him all the 
attention possible. You must show  
him courtesy—he likes it. You will 
not go wrong if you let him know that 
you think he has good judgment or 
that some other attributes of his are 
superfine. D on’t slush, but remember 
that every man has piid^ and io \e s  
praise. Study people. Learn their 
whims and weak points. Remember 
that all people like to have you say 
nice things about them.

Selling is not a difficult thing —it is 
simple. The main thing is to have 
sense enough to go about it in the 
right way. George W. Robnett.

You only get credit for knowing 
what you can tell, but don’t tell it 
without a purpose.

Beach's Restaurant
Four doors from Tradesman office

Q U A L I T Y  T H E  B E S T

IGOODRICH 
I  BOATS I
T O  CHICAGO
Sunday, Monday, Wednesday and 

Friday Nights
7:15 P.M . ST A N D A R D  TIME

FROM CHICAGO
Tuesday .Thursday & Sat’day Nights

7:15 P. M ST A N D A R D  TIME 
Fare  $3.85 P lus 31 Cents W ar T ax . 

B o a t Car leaves M uskegon Electric  
Station  7:15 P . M.

Daily Service Effective Soon. 
Route Yo u r Fre ig h t Shipm ents 

“ The Goodrich w ay .” 
O ver-night service.

Goodrich C ity Of- || Interurban  
flee, 127 Pearl St., h Station,

N . W ., Pow ers I 156 Ottawa  
T heater B ldg. il Ave., N . W. 

W . S. N IX O N , C ity  Passenger Agt.

O C C ID EN TA L HOTEL
FIRE PR O O F 

C E N T R A L L Y  LO C A T E D  
R ates $1.M and up 

E D W A R D  R . S W E T T , Mgr. 
Muskegon Michigan

KED CROWN Gaso- 
 ̂ line is made espe

cially for automobiles. 
It will deliver all the 
power your engine is 
capable of developing. 
It starts quickly, it accel
erates smoothly, it will 
run your car at the least 
cost per mile, and it is 
easily procurable every
where you go.

Standard Oil Company
(Indiana)

Chicago, 111.

Livingston Hotel
and Cafeteria 

G R A N D  R A P I D S
Nearer than anything to everything. 

Opposite Monument Square.
New progressive management.

Rates $1.00 to $2.50

BERT A. HAYES. Propr.

GRAHAM & MORTON 
Transportation Co.

C H I C A G O
In connection with

Michigan Railroad
BOAT TRAIN 7 P. M.

D A I L Y

Freight for CHICAGO ONLY
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W h at F lag  D ay M eans to  the  A m eri
can People.

Grandville, June 8—June 14 is as 
m uch an Am erican day as is the 
F ourth  of July. I t  is the day the 
flag was dedicated to liberty  by the 
old C ontinentalers and favored by 
\ \  ash ing ton  as the sym bol of the new 
nation born into the world with the 
first guns a t L exington and Bunker 
Hill.

The name of Betsy Ross, as the 
m aker of the first A m erican N ational 
flag, has been handed down to us 
from  the past and we honor the flag 
her deft fingers -formed th a t it m ight 
wave over the pa trio t arm y of W ash 
ington and Greene.

It is not a m ere b readth  of striped 
bunting  th a t the B ritish T hunderer 
proclaim ed as a rag  th a t B rita in ’s tars  
would soon wipe off the face of the 
ocean. I t  is far m ore than a m ere 
sym bol of nationality. I t  represen ts 
all th a t is w orth  living o r dying for 
in th is Republic of fo rty -eigh t states.

“Follow  the flag” has been the 
slogan in m ore than one instance of 
Yankee daring  in the past, and its 
b road stripes and brigh t s ta rs have 
acted  as an encouragem ent to  deeds 
w orthy  the Rom an heroes of old. In 
all the w ars th is country  has fought 
to a successful conclusion and she 
has won all of them  in which she has 
engaged—the flag has been the in 
centive to  deathless courage. As was 
said of a certain  man, we love it (the 
flag) for the enem ies it has made.

T he S tars and S tripes stand  for 
every th ing  in the life of our citizens 
w orthy  of em ulation. Beside the 
hearthstone  the A m erican soldier has 
paused long enough to bid goodby to 
his m other, father, sw eetheart or sis
ter. N erved to  desperate deeds of 
daring  in the name of liberty  and 
Old Glory our A m erican volunteer has 
m ade for him self a name as im perish
able as are the stars in their heavenly 
spheres. N one who have fallen in de
fense of th a t flag will be fo rgo tten  
while the earth  ro lls on its axis and 
speeds th rough  space around the sun. 
No m an who falls ba ttlin g  for the 
S ta rs and S tripes will ever die. On 
fam e’s e ternal cam ping ground their 
num erous ten ts are spread and if, 
as we believe, m en live beyond the 
grave, these im m ortal heroes m ust 
stand high am ong the host of m orta ls 
gone before who left us from  o ther 
under our flag fights for the righ ts of 
his fellow m an and not to aggrandize 
som e m onarch or d icta tor, as have so 
m any E uropean  w ars in the w orld’s 
past history.

T he rig h t to life, liberty  and the 
pursu it of happiness is guaran teed  by 
the banner of the free, w herefore we 
regard  th a t banner as sacred, and not 
sim ply a painted cloth to be d isre
garded a t the option  of the individual 
observer.

“N othing but flags,” lightly  rem ark 
ed one who passed th ro u g h  the ro 
tunda of one of our sta te  capitols 
some years ago.

Those ta tte red  battle  flags were 
ga thered  from  the various com m ands 
of troops who fought for the p re se r
vation of the A m erican U nion. T hey  
were no t m erely b its  of s ta rred  and 
striped  bunting, but represen ta tive  of 
the life blood of the N ation, poured  
out th a t such N ation  should no t be 
b lo tted  from  off the earth .

T he flag first fashioned by the hand 
of Dam e Ross in days of old no t only 
rep resen ts the patrio tism  of a N ation  
a hundred m illion strong , bu t is the 
em blem  of hope to  the dow ntrodden 
of the old w orld who look across the 
sea scanning the skyline in hope of 
catching a d istan t view of th a t old 
flag which m eans so m uch for all 
m ankind. T he republic established in 
A m erica in 1776 has been the beacon 
light of the oppressed  people of all 
the world, tow ard  which their hearts 
tu rn  in hopeful beating, know ing th a t 
once they  set foot beneath  the banner 
of the free they  are no m ore the slaves 
of king o r em peror, but free m en as 
is every native born  A m erican under 
the  flag.

F lag  Day!

L et us observe it in patrio tic  m an
ner, since if there had been no flag, 
w ith its w hite sta rs  and crim son bars, 
there  would no t now be a U nited 
S ta tes of Am erica, but instead a lot of 
British colonies ow ing allegiance to 
a m onarch  on the o th er side of the 
ocean. Old T im er.

E cho No. 3 F ro m  the  N ational Con
vention.

Cass City, June 8—A cting Secre
ta ry  h rank B. Connolly gave his re 
port, in which he show ed some of the 
un just practices th a t the G overnm ent 
has carried  out. F o r instance, it 
bought a large quantity  of p ineap
ple a t $4.50 per case and sold it for 
$10.80 per case. I t  bought 3,000,000 
pounds of prunes a t 9c per pound and 
sold them  for 22c per pound. T his 
w asn’t  profiteering, because the Gov
ernm en t did it. Then, on the o ther 
hand, it sold a large quantity  of to 
m atoes th a t had cost 13)4c per can 
for 9c per can, thereby  giving the pub
lic the im pression th a t the re ta iler was 
skinning them  if he even endeavor
ed to get his cost out of his tom atoes. 
As the Secretary , he had been kept 
busy w atching all bills th a t were in
troduced th a t affected the retailer. H e 
stated th a t the L ever act was not 
m andatory, but suggestive.

R eport of the T reasu rer, John  H. 
Spress, was given and referred  to the 
A uditing Com m ittee.

M onday evening we enjoyed an ex
cellent banquet given by the A spara
gus Club, E x-Senator George P e te r
son, of D uluth, acted as toastm aster.

T uesday a. m. Mr. W estphall, of 
M issouri, in speaking of co-operative 
buying, said the average sm all re 
tailer had to  pay the long price, while 
m any large buyers and chain sto res 
had been show n a preference and 
often given a m anufactu rer’s discount. 
K now ing th a t a g rea t m any of the 
m anufacturers are looking tow ard  
selling the re ta ile r direct, the jobbers 
of St. Louis are now advertising  for 
the retailer. H e sta ted  th a t 75 per 
cent, of the business in D etro it was 
done by the chain stores, and they  
would d ictate to the m anufacturers 
unless the m anufacturers would will
ingly come to their term s. I t  was 
very noticeable in the discussions th at 
the retail owned w holesale house had 
the preference over the co-operative 
buying associations.
Com mission, was the next to address

W . B. Culver, of the  Federal l i a d e  
us. H e stated  th at the re ta il grocer 
was like the w hipping boy of years 
ago who had to suffer for the w rongs 
com m itteed by o thers. The Federal 
T rade  Com m ission is constan tly  in
vestiga ting  unfair and deceitful m eth 
ods th a t any firm m ay use and nearly 
all of these firms are willing to desist 
from  these m ethods as soon as in
vestigation sta rts . T axation  was one 
of the big th ings th a t he touched. 
T his, he said, m ust be given careful 
study. W e m ust decide upon the 
policy, w hether we shall face them  
and pay them  quickly, clearing  up our 
indebtedness o r shall it be prolonged 
over a period of years. N ational 
childhood is over, wild oa ts have been 
sown and now we m ust face these 
taxes. H e show ed very plainly how 
the excess profit tax  law was a penalty  
and he felt it should be repealed. T he 
m anufacturer has been pu tting  his 
m oney into non-taxable bonds a t 4)4 
per cent., instead  of using it in busi
ness, thus curtailing  production. H e 
sta ted  we m ust have quantity  p roduc
tion in o rder to  get low er prices, as 
it is the law of supply and dem and 
th a t regulates the  prices and no t the 
re ta iler.

W e w ere en terta ined  T uesday by 
the Fleischm an Co. a t an excellent 
bread  luncheon.

M r. L innehan, of the  School of 
B usiness R esearch of H arvard  U ni
versity , gave us a very in te resting  
talk. Of the  200 o r 300 re ta il grocery  
sto res th a t they  investigated  in 1919, 
they  found the average overhead 
expense was 14 6-10 per cent, and the 
average ne t profit was 2 per cent. 
T hey  also found th a t the average net 
p rofit on shoes was 7 per cent., on

hardw are 6 per cent., on general 
sto res 3 4-10 per cent, and on w hole
sale groceries 1)4 Per cent.

Paul F indlay  was next in troduced 
and gave us the same good talk  that 
we had the pleasure of hearing  at our 
own S tate convention in Grand R apids 
last February . E. W . Jones.

G eneral C onditions in W h ea t and 
F lour.

W ritten for the Tradesm an.
T he G overnm ent crop report, ju st 

issued, show s the condition of w in
te r w heat to  be 78.2 per cent, of n o r
mal and indicates a to ta l yield ot
504.000. 000 bushels, an increase of
20.000. 000 over the M ay estim ate.

T he condition of spring  w heat is
shown to  be 89.1 per cent., indicating 
a yield of 277,000,000 bushels. T he 
average condition of all w heat is 
shown to be 81.7 per cent., indicating 
a to ta l yield of spring  and w inter 
wheat, 781,000,000 bushels.

I t is to  be hoped conditions will 
continue to  im prove to  such an ex
ten t th a t we will actually harvest 800,- 
000,000 bushels, as th is am ount of 
grain, w ith the carry-over of around
200.000. 000 bushels, will give u? a p 
proxim ately  1,000,000,000 bushels of 
wheat, of which 600,000,000 will be re
quired for home consum ption and 
seed requirem ents, leaving 300,000,000 
bushels to  export, the sm allest 
am ount th a t E urope can very well get 
along with from  Am erica, and a su r
plus of 100,000,000 bushels to  carry  
over into the 1921 crop.

T h is report, of course, show s im 
provem ent over earlier estim ates, and 
yet the  large grain  people construe 
it as bullish.

O f course, there is doubt th a t m ore 
w heat will be actually  harvested  than  
is indicated by th is report, for while 
w heat in the Southw est and N o rth 
w est has shown rem arkable im prove
m ent, the grain  in the soft w in ter 
w heat sta tes in some sections is badly 
infested w ith H essian Fly, and it is 
feared the actual am ount harvested  
will be less than  indicated.

F lo u r prices have held reasonably  
firm for the past week. How ever, we 
believe there  is no reason for buying 
heavily, as prices, we feel, are  going 
to  be som ew hat low er betw een now 
and the first of August.

I t  seem s to  us the “hand to  m ou th” 
policy, o r buying for norm al requ ire
m ents and im m ediate shipm ent, is the 
p roper policy to pursue for the next 
couple m onths. L loyd E. Sm ith.

New R etail H ardw are  Store.
Jam es B. Shaughnessy, form erly  

Secretary  of the M ichigan H ardw are  
Company, will sho rtly  engage in the 
retail business a t 45 South Division 
avenue under the style of the J. B. 
Shaughnessy Co. T he corporation  has 
an authorized  capital stock of $20,000, 
of which $10,000 is subscribed and
$6,000 paid in in cash. T h e  stock 
holders are as follow s:

Jam es B. Shaughnessy, Grand
Rapids ___________________  49

Lulu A. Shaughnessy, G rand
R apids ___________________  1

E lizabeth  Shaughnessy , Saginaw  50

Do your w ork b e tte r than any one 
else and you will soon have som e
th ing  b e tte r to do.

WHY WE SELL
BRAENDER TIRES

We are not recommending the 
BRA EN D ER T IR E S just be
cause we sell them.
We sell them because we can 
recommend them. There’s a differ
ence.
Back of the B RA EN D ER  prod
uct is a conscientious desire, not 
merely to “ make tires,”  but to 
make tires right. And it is that 
determination, more than any
thing else, which puts the extra 
miles under your car.
Cord and fabric tires, and tubes.

MICHIGAN HARDWARE CO.
GRAN D R A P ID S , M ICH.

BRA EN D ER  R U B B ER  & T IR E  CO.
FACTORY: RUTHERFORD, N. J.
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Michigan Board of Pharm acy.
President—H. H. Hoffman. Sandusky.
Secretary and Treasurer—E. T. Boden, 

Bay City.
Other M em bers—Charles S. Koon,

M uskegon; Geo. F . Snyder, Detroit; 
Janies E. W ay, Jackson.

Guerilla Warfare Against A lleged  
Profiteers.

A gents of the D epartm en t of Ju s 
tice are reported  to be m aking a 
"ra id” against “profiteers” as a resu lt 
of their study of d rug prices in some 
sections of the U nited  States. T hey  
have received com plaints from  some 
persons who believe they  have been 
overcharged and are said occasionally  
to have proceeded against som e who 
are found to have asked m ore for 
their goods than is perm itted  by law 
or thought best by the investiga to rs 
them selves. Some of th is w ork  is 
being done under w hat is called the 
L ever act and some of it is un d er
taken by virtue of general pow ers con
veyed in price-fixing legislation still 
theoretically  in effect.

If all th is guerilla  w arfare  w ould 
do any good we m ight be disposed to 
overlook the very slender legal basis 
upon which the actions taken  seem  to 
rest. T he trouble  is th a t there  is 
no th ing to  indicate th a t any d irect 
benefit is to be looked for. P rices are 
high, not because of “p rofiteering”— 
although th a t undoubtedly  ex ists— 
but because of underly ing  conditions 
th at have given rise to  p rofiteering  
or have offered an oppo rtu n ity  for it. 
\ \  hat these underly ing  causes are 
has been so often and so fuly p o in t
ed out that they  ought to  require no 
further discussion. Inflation of cu r
rency, unsound banking, excessive 
G overnm ent expenditures and failure 
of labor to produce as well as inability  
of income recip ients to save, have 
been set forth  in their effects so often 
th at they ought to be fam iliar to  any
one who has the sligh test in te res t 
in the m atte r—certain ly  to  the agen ts 
of the Governm ent.

I t should be d istinctly  understood  
th a t the G overnm ent has in its own 
hands the pow er to  set a very  definite 
check to  the excessive advance of 
prices. I t  needs only to  refra in  from  
excessive expenditures and to  assist 
in the  effort to  get long  te rm  paper 
ou t of the banks, to  reform  its m eth- 
ods of taxation  and generally  to  cease 
the in terferences w ith legitim ate in 
dustry  which have been a staple of 
G overnm ent policy for so long.

Articles F it for Beverage Purposes.
T he prohibition enforcem ent divis- 

ion of the  In tern a l R evenue B ureau 
in W ashing ton  is considering  w hat to 
do about to ile t and sim ilar articles 
fit for beverage purposes which were 
manufactured before national pro
hibition and modifying agents were

even dream ed of. T he V olstead  Act 
requ ires all toilet, an tisep tic  and sim i
lar p rep ara tio n s to be modified so as 
to render them  unfit fo r beverage p u r
poses in all cases w here they  are fit 
for such purposes. T he difficulty is 
th at goods of th is description which 
are tit for use as beverages have been 
in the hands of dealers for years, hav
ing been m anufactured  in m any in
stances especially for the C hristm as 
trade and having been carried  from  
year to year for the C hristm as holi
day season when n o t sold. In  o th er 
cases to ile t articles, particu larly  p e r
fum ery, were in process of m anufac
tu re  before the  trad e  had any notice 
th a t national p roh ib ition  would be 
fo rthcom ing, o r m odify ing agen ts 
would be requ ired  to  ren d er them  un
fit for beverage purposes. T hese goods 
are in com m erce. T hey  are  m ixed 
w ith newly m ade goods of the sam e 
description, m odified w hen necessary, 
b u t in m ost cases th ey  are no t dis
tinguishable. R eta ilers do n o t know 
and cannot be expected  to  know  which 
of the goods on th e ir shelves contain 
m odifying agen ts and w hich do no t 
contain them , and if th ey  w ere com 
pelled to separate  them , it would be 
im possible. Even if it w ere possible 
for dealers to  separate  them , it would 
be im possible for them  to  open o r
iginal packages, o r  con tainers, and in
troduce m odify ing agen ts, w here nec
essary. T he d epartm en t is particular
ly anxious to know  w hether a date 
cannot be fixed a fte r w hich the  sale 
of these a rticles will be unlaw ful un
less modified to  ren d er them  unfit for 
beverage purposes. All persons in the 
trad e  who have expressed  them selves 
are agreed th a t th is would no t be 
p racticab le  because it is im possible 
to  determ ine when a dealer will o r 
can dispose of his stock.

Ready to Save or Destroy.
An announcement made by the du 

Pont de Nemours Company is to the 
effect that its chem ists have found a 
new, or rather an improved, anaesthe
tic. Coming from an organization 
commanding all the resources of 
chemical knowledge, this is important 
news, for, enormous as is the value of 
the anaesthetics already available for 
use in surgery, none of them is perfect 
and none is as free from danger as 
will be the ideal bringer of uncon
sciousness and abolisher of pain.

It would be held strange if a com 
pany m ost of whose activities have 
been in the line of providing means 
of destruction should have been able 
to give the world a better protection  
than it previously had from the hurts 
the com pany’s other products often 
inflicted. But that is, or is becoming, 
a familiar inconsistency o f science.

T he sam e a rt th a t helps to kill is often 
tu rned  to  the saving of life o r the 
m itigation  of suffering.

And the Cat W as Out of the Bag.
Several m em bers of a wom en’s war 

w orking pa rty  had assem bled a t the 
house of ano ther m em ber, and were 
chatting  with the little  daughter of 
their hostess.

“ I hear you are a g rea t help to  
your m other,” said one.

“Oh, yes,” replied the little  girl, 
“m am m a gives me a task  to do every 
day.”

"In d eed !” rem arked the lady, “and 
w hat is your task  for to-day?”

“I have to  count the  spoons after 
you have all gone.”

Shaving notes is a barber-ous way 
of m aking a living.

CANDY

The “DOUBLE A” Kind
Made by

People Who Know How
Our record of over fifty years of 

continuous growing business, not 
only in Michigan but all over the 
United States, speaks for itself.

\Woolf 
¡Soap  I

Toilet and B a th  \M
W oolen, and Fine f  eWic. A  

O O Z . S 0 4 P  Tm.tm' M

1"oilet
and
Bath

You take no chances when you 
buy “Double A ” Brand.

The 
Sign of

Good
Candy

Made in Grand Rapids by

NATIONAL CANDY CO.
PUTNAM FACTORY

Grand Rapids, Michigan
Ask for a copy of our 

latest price list.

We are agents for LOWNEY'S 
in Western Michigan.

The delicious quality of 
Arctic Ice Cream is known 
everywhere and the store 
that sells it profits by be
ing known as an 
D e a l e r A r e  you inter
ested? 99

Write us for information re
garding the necessary steps 
to take for you to become 
an Arctic Dealer.

ARCTIC ICE CREAM CO.
Grand Rapida, Mich. Claude G. Piper, Manager
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All en Q ualley
Chocolates

SAINT PAUL, MINNESOTA 
THE BEST BY TEST

W e are featuring such popular numbers, as:

RIP VAN WINKLE RADISSON
HINDUSTAN DELLWOOD

BLACKSTONE FRIVOLITE
JOAN OF ARC ADELE

POPPIES BITTERS WEETS
NUT MEATS TOWN AND COUNTRY
MARGUERITE CHERRY ALLYNS
NUT NOUGATS CAMBRIDGE

In half pound, 1 pound and 2 pound packages.

Hazeltine & Perkins Drug Co.
G r a n d  R a p i d s ,  M i c h i g a n

M arket  R e p o r ts  S a y
Prairie fire w ith half a gale behind it never 
w ent faster! The demand for these wonder
ful new. A bsolutely Pure, flavoring extracts  
grows every day.

Extracts
Vanilla ISO% Strength 

20 other Flavors Double Strength

A big increase in profits for you, be
cause they mean an enormous increase in 
your sales of everything for culinary use. 
21 Flavors.
Watch the advertising—Ask your Jobber.

Consumer satisfaction absolutely guaranteed. M oney 
refunded by us on the sligh test com plaint.

GARRETT & CO., Inc.
Food Products Established 1835
Bush T erm inal—Bldgs. 9 and 10, B rooklyn, N . Y.

I ANGLEFOO
. The Non-Poisonous Fly Destroyer

M is The U. S. Dept, o f  A g r i c u l t u r e  sa y s  In the  bulletin: “Special 
peine should be taken to  prevent children from drinking pol- 

'  sen ed  b elts and poisoned flie s  dropping Into foods or drinks."

Wholesale Drug Price Current
Prices quoted are nominal, based on market the day of issue.

Acids
Boric (Pow d.) __17%® 25
Boric ( X t a l )_17%® 25
Carbolic _______  32® 38
Citric _________  1 2501  35
M uriatic ______  3%® 5
N itric __________  10@ 15
O x a lic _____________75® 85
Sulphuric _____  3%® 5
Tartaric ________  9801  10

Ammonia
W ater, 26 d e g ._12® 20
W ater, 18 d e g ._10@ 17
W ater, 14 d e g ._ 9® 16
Carbonate _____  22® 26
Chloride (G r a n )_20@ 30

Balsam s
Copaiba ___  1 00@1 20
Fir (C a n a d a )_ 2 5002  75
Fir (Oregon) ____ 50@ 75
Peru __________  8 00@8 25
Tolu __________ 2 5002  75

Barks
C assia (ordinary) 45(g) 50
C assia (S aigon) 50(g) 60
Sassafras (pow. 70c) ® 65
Soap Cut (powd.)

40c ____________ 30(g) 35

Berries
Cubeb ________ 1 90@2 00
Fish  ___________  90@1 00
Juniper __________ 10® 20
Prickley Ash __  @ 30

Extracts
________  60® 65
powd. 1 20@1 25

Licorice
Licorice

50@1
5004  
2502  
5003  
75@2
5005  
40® 
7505  
2502  
3502

2 0002  
8 0 0 0  8 
3 0003  
2 1502

Flowers
Arnica __________ 75® 80
Chamom ile (Ger.) 8001  00 
Chamomile Rom 50® 60

Gums
A cacia, 1 s t _____ 60® 65
A cacia, 2nd ____ 55® 60
Acacia, S o r t s __ 35® 40
A cacia, powdered 45® 50
A loes (Barb Pow ) 30® 40
Aloes Cape Pow ) 30® 35
A loes (Soc Pow ) 1 4001  50
A safoetida ___  4 5 0 0  5 00

Pow. _______  6 7507  00
Camphor _____  2 9 5 0  3 00
Guaiac ____________ 0 1  40
Guaiac, powdered ® 1 50
Kino ___________ © 85
Kino, powdered 0 1  00
Myrrh _________  0 1  40
Myrrh, P o w .__  0 1  50
Opium ______  11 50012 00
Opium, powd. 13 0 0 0  13 60 
Opium, gran. 13 0 0 0  13 60
Shellac _______  1 7 5 0 1  85
Shellac B leached 2 1502 25
T r a g a c a n th ___  6 5 0 0  7 25
Tragacanth powd. 0 5  00
Turpentine _____  35® 40

Insecticides
Arsenic _________ 20© 30
Blue V itriol, bbl. ©  10
Blue V itriol, le ss  11® 16
Bordeaux Mix Dry 18® 38
H ellebore, W hite

powdered _____  38® 45
Insect P o w d e r _ 9 0 0  1 40
Lead A rsenate Po 35® 55
Lime and Sulphur

D r y _________  12%® 27
P aris Green ___  48® 58

ice Cream
Arctic Ice Cream Co.

Bulk, V anilla  _________1 25
Bulk, Chocolate _____1 35
Bulk, Caramel ______ 1 45
Bulk, G r a p e -N u t___ 1 35
Bulk, S tr a w b e r r y ___ 1 35
Bulk, T utti Fruiti __ 1 35
Brick, Vanilla ________1 40
Brick, Chocolate _____1 40
Brick, Caramel _______1 60
Brick, S tr a w b e r r y__ 1 60
Brick. E utti F r u i t i_1 60

Piper Ice Cream Co.
Bulk, Vanilla ________1 25
Bulk, Chocolate _____1 30
Bulk, Caramel _______1 30
Bulk, G r a p e -N u t___ 1 30
Bulk, S tr a w b e r r y ___ 1 35
Bulk, T utti F r u i t i_1 35
Brick, V anilla _______1 40
Brick, C h o c o la te ___  1 60
Brick, Caramel ____  1 60
Brick, S tr a w b e r r y_1 60
Brick, T utti F r u i t i_1 60
Brick any com binat’n 1 60

Leaves
Buchu ______  5 5006  00
Buchu, powdered ®6 00
Sage, bulk _____  67® 70
Sage, % l o o s e __ 72® 78
Sage, p o w d ered_55® 60
Senna, A l e x ___  1 4001  50
Senna, Tinn. __  30® 35
Senna, Tinn. pow. 35® 40
U va U rsi ______  25® 30

Oils
Almonds, B itter,

true ______  16 00016 25
Almonds, B itter,

artificial ___  2 6002  76
Almonds, Sw eet, 

t r u e ________  1 7502  00

Almonds, Sw eet,
im itation ____  8501

Amber, c r u d e _ 3 0003
Amber, rectified 3 5003
Anise __________  2 7 5 0  3
Bergam ont ____  9 0009
Cajeput _______  1
Cassia ________  4
Castor ______
Cedar L eaf —
C itr o n e lla ___
Cloves ______
Cocoanut ___
Cod Liver
Croton ________  2
Cotton S e e d __ 2
Eigeron ___  10 00010
Cubebs _____  13 50013
E ucalyptus ____  1 5001
H em lock, pure 
Juniper Berries 
Juniper W ood
Lard, e x t r a ___
Lard, No. 1 ____  1 9002
Lavender Flow  16 50016  
Lavender Gar'n 1 7502
Lemon ________  3 0003
L inseed boiled bbl. 0 1  
Linseed bid less  2 0902  
Linseed raw bbl. ®1 
Linseed raw less 2 0702  
M ustard, true, oz. ®2 
M ustard, artifil, oz. 0
N eatsfoot _____  1 7501
Olive, p u r e ___  5 0006
Olive, M alaga,

yellow  _______  3 7504
Olive, M alaga,

green _______  3 7504
Orange, Sw eet 12 00012  
Origanum, pure ®2 
Origanum, com ’l 1 2501
Pennyroyal ___  3 0003
P e p p e r m in t_ 12 00012
Rose, p u r e _ 24 00025
Rosem ary F low s 2 5002  
Sandalwood, E.

I. _________  15 00015
Sassafras, true 3 0003  
Sassafras, arti’l 1 5001
S p e a r m in t__ 17 50017
Sperm _________  2 7 5 0  3
T a n s y __________  9 5009
Tar, U SP  ______
Turpentine, bbls.
Turpentine, less ! 
W intergreen, tr.

____________ 12 00012
W intergreen, sw eet

birch ________  8 0008
W intergreen art 1 2001
Worm s e e d ___ 12 00012
W o r m w o o d_ 16 00016

Tinctures
A conite _______
A loes _________
Arnica ________
A safoetida ____
Belladonna ___
B e n z o in _______
Benzoin Compo’d
Buchu _________
C a n th a r a d ie s_
Capsicum _____
Cardamon _____
Cardamon, Comp.
Catechu ______
Cinchona ______
Colchicum ____
Cubebs _______
D igita lis ______
Gentian _______
Ginger -------------
Guaiac ________
Guaiac, Ammon.
Iodine _________
Iodine, Colorless
Iron, clo. _____
Kino __________
Myrrh __________
N ux V o m ic a __
Opium _________
Opium, Camph. 
Opium, Deodorz’d 
Rhubarb ______

0 1  85 
0 1  65 
0 1  75 
0 3  9«
0 1  40
0 2  40
0 3  15
0 2  70
0 3  00 
0 2  30 
0 1  50 
®1 35
0 1  50
0 2  40
0 2  40
0 3  00 
0 1  80

1 40 
0 2  00

2 80 
0 2  50
0 1  50
0 2  00 
0 1  50
0 1  40
0 2  25 
0 1  90
0 4  50
0 1  25 
0 4  50
0 2  70

00

48®
©2

3502

Potassium
Bicarbonate ____
Bichrom ate ___
Bromide ______  1
Carbonate _____
Chlorate,'
Chlorate,

powd.
Cyanide

gran r 
xtal or

1001  15 
9201  00 
4 8 0  55
28® 35

Paints
Lead, red d r y _15%® 16
Lead, w hite dry 15%® 16
Lead, w hite oil 15 %® 16
Ochre, yellow  bbl. ®  2
Ochre, yellow  less 2%® 6
P u tty  ------------------ 5® 8
Red V enet’n Am. 3® 7
Red V enet’n E ng. 3%® 7
Verm illion, Amer. 25® 30
W hiting, b b l .___  ® 3%
W hiting -------------  4®  10
L. H . P . Prep. 3 75 0  4 00

M iscellaneous
A cetanalid  ____ 1 0 0 0 1  05
Alum ____________ 16® 20
Alum , powdered and

ground _______  17® 20
B ism uth, Subni

trate ________  3 75 0  4 00
Borax xta l or

p o w d e r e d ___  11%® 16
C antharades, po 2 0 0 0 6  50
Calomel ______  2 2 2 0  2 30
Capsicum  ______  38® 45
Carmine ____ _ 7 2 5 0 7  60
C assia B u d s _____50® 60
Cloves ___________ 67© 75
Chalk Prepared 13© 15
Chloroform _____  55© 65
Chloral H ydrate 1 7002  10 
Cocaine ____  13 60014 05
Cocoa B u t t e r ___ 65®
Corks, list, le ss  50%. 
Copperas, bbls. 
Copperas, l e s s _3%

85

Iodide ... _ 4 1004 25 Copperas, powd. 4%<
Perm anganate_1 1501 25 Corrosive Sublm 2 014
Prussiate, yellow 50® 65 Cream T a r t a r __ 70(
Prussiate, red 1 8502 00 Cuttlehone 90 (i
S n l p h n  t e 85 D extrine 104

D over’s  Pow der 5 75<
Roots Em ery, All N os. 10<

Em ery, Powdered 8(
A lkanet _ _ 3 5 0 @ 5 75 Epsom Salts, bbls (l
Blood, powdered 60® 75 Epsom Salts, less ;
Calam us _______ 6001 50 Ergot ---------------- 4
E lecam pane, pwd. 22® 25 Ergot, Powdered 4
Gentian, powd. 27%® 
Ginger, African,

powdered _____
Ginger, Jam aiaca  
Ginger, Jam aica,

p o w d ered _____
Goldenseal, pow. 8 5008
Ipecac, p o w d ._4
Licorice, powd. 
Licorice, powd. 
Orris, powdered  
Poke, powdered
Rhubarb ______  2
Rhubarb, powd. 2 
Rosinwood, powd.
Sarsaparilla, 

ground

7505
35®
40®
40®
40®
25 0 2  !
2502
30®

Hond.
1 2501  40

Sarsaparilla M exican,
ground @ 80

Squills _________ 35® 40
Squills, powdered 60® 70
Tum eric, powd. 25® 30
Valerian, powd. 0 2  00

Seeds
A nise 35® 40
Anise, powdered 40® 45
Bird, la 13® 19
Canary _________ 13® 20
Caraway, Po. .30 22® 25
Cardamon ___  2 2502 50
Celery, powd. .60 50® 55
Coriander powd .25 16® 20
D ill ______________ 25® 30
Fennell ________ 30® 40
F lax _________ ___ 14® 18
Flax, ground __ 14® 18
Foenugreek pow. 10® 20
Hemp ________  12%® 18
Lobelia ______  1 7502 00
M ustard, yellow .45® 60
Mustard, b la c k _ 36® 40
Poppy ------------------ @ 75
Quince _______  1 5001 75
Rape ___________ 15® 20
Sabadilla ____ __ & 35
Sabadilla, powd. 30® 35
Sunflower ______ 16® 25
Worm American 45® 60
W orm L evant 1 8001  90

0 7  50
Flake W hite ___  15® 20
Form aldehyde, lb. 65® 75
G elatine _____  1 6 5 0  1 75
G lassware, less  53%. 
G lassware, full case 58%. 
Glauber Salts, bbl. @02% 
Glauber Sa lts less  3%® 8
Glue, Brown ___  21® 30
Glue, Brown Grd. 19® 25
Glue, W hite ___  35® 40
Glue, W hite Grd. 35® 40
G ly c e r in e _______  35® 50
H ops __________ 1 6 0 0 1  75
Iodine _________ 5 7 0 0 5  90
Iodoform ______ 7 0 0 0  7 30
Lead, A c e t a t e _20® 30
L y co p o d iu m __  3 2 5 0  3 60
M ace ___________ 85® 90
Mace, Powdered 9501  00
M en th o l_____  15 00015 20
M o rp h in e___  13 50014 15
N ux V o m ic a ___  ® 30
N ux Vom ica, pow. 26® 35 
Pepper black pow. 37® 40
Pepper, w h i t e ___  ®  50
Pitch, Burgundy ® 15
Q uassia ________  12® 15
Quinine _______ 1 2 2 0 1  72
Rochelle S a l t s _SO© 65
Saccharine _____  ®  40
Salt P e t e r ________ 20® 30
Seidlitz M ixture 40® 45
Soap, g r e e n _____  25® 35
Soap m ott castlle  22 %© 25 
Soap, w hite castlle

case _________  ©24 00
Soap, w hite castlle

less , per b a r __ 0 2  60
Soda A s h _________05® 10
Soda B icarbonate 3%® 10
Soda. S a l ______ 2 %® 6
Spirits Camphor 0 1  75
Sulphur, r o l l ___ 4%4
Sulphur, S u b l ._4%i
Tam arinds _____ 254
Tartar E m etic  1 034 
Turpentine, V en. 604 
V anilla E x . pure 1 504.
W itch H a z e l_1 60®
Zinc Sulphate _ Iff
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mail

ing, and are intended to be correct at time of going to press. Prices, however, 
are liable to change at any time, and country m erchants will have their orders 
filled at market prices at date of purchase.

A D V A N C E D D E C L IN E D
Kellogg’s Corn Flakes  
Jelly
Rolled Oats

Evaporated Apples 
Evaporated Apricots

AM M ONIA  
A rctic  Brand

12 oz. 16c, 2 doz. box 3 00
16 oz. 25c, 1 doz. box 2 00
32 oz. 45c, 1 doz. box 3 25
Moore’s Household Brand  

12 oz., 2 doz. to case 2 70

A X L E  G R E A S E

25 lb. pails, per doz. 18 80
B A K E D  GOODS  

Loose-W iles Brands
K rispy Crackers ---------- 13
L. W. Soda Crackers— 16 
L. W . B utter Crackers 18
Graham Crackers ---------18
Fig  Sni Bar ------------------25
L. W . Ginger S n a p s ----- 18
H oney Girl P l a i n -------- 25
H oney Girl Iced ---------- 26
Cocoanut T a f f y ------------- 28
V anilla W a f e r ---------------40

Subject to quantity  d is
count.

B L U IN G
Jennings’ Condensed Pearl
Sm all, 3 doz. b o x ----- 2 55
Large, 2 doz. b o x ___ 2 70

B R E A K F A S T  FO O D S  
Cracked W heat, 24-2 4 60
Cream of W h e a t ___ 9 00
G rape-N uts ___________3 80
Pillsbury’s  B est Cer'l 2 90
Quaker Puffed R ic e _5 60
Quaker Puffed W heat 4 30 
Quaker B rk fst B iscu it 1 90 
Quaker Corn F lakes 3 35
Ralston P u r in a _____ 4 00
R alston B r a n z o s -------2 70
Ralston Food, large — 4 15
Ralston Food, s m a l l_3 15
Saxon W heat Food — 5 50 
Shred W heat B iscu it 4 90 
T riscuit, 18 _________ 2 25

Kellogg’s Brands  
Toasted Corn Flakes 4 90 
Toasted Corn F lakes

Individual __________2 30
Krum bles _____ ;-------- 4 20
K rum bles, Individual 2 00
B is c u i t ________________2 00
D r in k e t_______________ 2 60
P eanut B u t t e r ______ 3 65
No. 1412, doz. _______ 2 25
Bran __________________3 60

BROOM S
Standard Parlor 23 lb. 5 75
F an cy Parlor, 23 l b ._8 00
Ex. Fan cy Parlor 25 lb. 9 50
Ex. Fey, Parlor 26 lb. 10 00

B R U S H E S
Scrub

Solid Back, 8 i n . ___ 1 60
Solid Back, 11 i n . __ 1 75
Pointed Ends _________1 25

Stove
No. 1 _________________1 10
No. 2 _________________1 35

Shoe
No. 1 ________________ 90
No. 2 _________________1 26
No. 3 _________________2 00

B U T T E R  C O LO R
Dandelion, 25c s i z e _2 00
Perfection, per d o z ._1 76

C A N D L E S
Paraffine, 6 s _______  16
Paraffine, 1 2 s _______ 16%
W icking ___________  40

C A N N E D  GOODS  
Apples

3 lb. Standards __ @2 25
N o. 10 ____________ @7 00

B lackberries
3 lb. Standards .........
No. 10 ____________ @13 00

Beans— Baked 
Brown B eauty, N o. 2 1 35
Campbell, No. 2 ------- 1 50
Frem ont, No. 2 ---------- 1 35
Van Camp, % l b . -----  80
Van Camp, 1 l b . ----- 1 25
V an Camp, 1% l b . ----1 60
Van Camp, 2 l b . ------1 80

Beans—Canned
Red K id n e y ___ 1 35@1 45
S t r in g ___________ 1 35@2 70
W ax ___________  1 35@2 70
Lim a ___________ 1 20@2 35
Red ____________ 95@1 25

Clam Bouillon 
B urnham ’s  7 o z . ___ 2 50

Corn
Standard _____  1 45 @1 65
Country G e n tlem a n_2 00
M a in e ___________ 1 90 @2 25

Hom iny
Van Camp ___________1 50
Jackson ______________ 1 30

Lobster
% lb. _________________ 2 45
% lb. _________________ 4 60

M ackerel
M ustard, 1 lb. ---------1 80
M ustard, 2 lb. ______2 80
Soused, 1% lb. ______1 60
Soused, 2 lb. _______2 75

M ushrooms
B uttons, Is, per can 1 40 
H otels, Is, per can_1 00

Plum s
California, N o. 3 _____2 40

Pears In Syrup
M ichigan ____________4 50
C a lifo r n ia_______—_5 50

Peas
M a r r o w fa t____ 1 60@1 90
Early J u n e ___ 1 45@1 90
Early June sifd  1 75@2 40

Peaches
California, N o. 2% __ 4 76
California, N o. 1 ____ 2 40
M ichigan, N o. 2 _______4 25
Pie, g a l lo n s __________12 00

Pineapple
Grated, No. 2 _________4 00
Sliced No. 2 E x t r a _4 75

Pumpkin
Van Camp, N o. 3 _____1 60
Van Camp, N o. 1 0 ____4 60
Lake Shore, N o. 3 ____1 35
Vesper, N o. 1 0 _______3 90

Salm on
W arren's 1 lb. T a l l_4 10
W arren’s  % lb. F la t 2 60
W arren’s  1 lb. F l a t __4 25
Red A la s k a ___________3 90
Med. Red A la s k a ___ 3 50
Pink A l a s k a _ 2 40@2 65

Sardines
D om estic, V i s __ 6 00@6 50
D om estic, % s_ 7 00@8 00
D om estic, % s __ 7 00@8 00
California S o u s e d ____2 00
California M u s ta r d _2 00
California Tom ato _ 2 00

Sauerkraut
H ackm uth, N o. 3 _____1 60
Silver F leece, N o. 3 1 60

Shrim ps
Dunbar, Is  doz. ______2 10
Dunbar, l% s d o z .___ 3 76

Straw berries
Standard N o. 2 _______4 50
Fancy, N o. 2 _________6 60

T om atoes
N o. 2 ---------------1 35@1 75
N o. 3 --------------- 1 80@2 35
No. 1 0 __________ @7 00

CATSUP
Snider’s  8 oz. _______1 85
Snider’s  16 oz. _______3 10
R oyal Red, 10 o z . ___ 1 35
Nedrow, 10% o z . ___ 1 40
R oyal Red. T i n s ____10 00

C H E E S E
Brick __________________34
W isconsin F la ts  ________33
Longhorn _______________36
N ew  York ______________36
Michigan Full C r e a m _35

C H E W IN G  GUM
Adam s B lack J a c k _____70
B eem an's P epsin _______75
B eechnut ____________90
D oublem int _____________ 70
F lag  Spruce ____________70
Ju icy  Fruit _____________70
Spearm int, W r ig le y s_70
Y u c a ta n _________________ 70
Zeno ____________________ 65

C H O C O L A T E  
W alter B aker & Co. .

Caracas _________________ 43
Prem ium , Vis or % s _56

W alter M. D owney Co.
Prem ium , Vis __________50
Prem ium , %s __________50

C IG A R S
National Grocer Co. B rands  
El Rajah, Diplom at-

icas _____________  70 00
El Rajah, corona 74 00 
E l Rajah, Epicure, 50 74 00 
El R ajah, Epicure, 25 83 00
El Rajah, Ark, 50_ 65 0u
El R ajah, President,

50 ______________ 100 00
Odin, Monarch, 50_ 65 00
Mungo P k ., P erfectos 76 00 
Mungo Park, A frican 90 00 
M ungo Park, Gold

Stand, 5 0 _______ 100 00
M ungo Park, Gold

Stand, 2 5 _______ 105 00
D iscount on Mungo Park. 
L ots o f 500, $1 per 1,000 
L ots o f 1,000, $2 per 1,000 
L ots o f 2,500, $3 per 1,000

W orden Grocer Co. Brands 
H arvester  L ine. 

Record B reakers, 50s 75 00
Delm onico 50s ........... 75 00
P anatella , 50s ............. 75 00
Epicure, 50s ...............  95 00
F avorita  Extra, 50s 95 00
P residents, 50a ___  112 50

R oyal Lancer Line
F avorita, 50s ______ 75 00
Im periales, 5 0 s _____  95 00
M agnificos, 5 0 s _____ 112 50

La Azora Line  
W ashington, 50s . . . .  75.00 
P an atella  Foil, 60s . .  75 00
A r is to c r a ts __________ 76 00
Perfecto  Grande, 60s 95 00
Opera, 5 0 s ________ 67 00
Sanchez & H aya  Clear 
H avana Cigars. Made in  

Tam pa, Florida
D iplom atics, 6 0 s ____ 95 00
Rosa, 2 0 s ____________115 00
Bishops, 50s .............  115 00
R eina Fina, 50s T ins 115 00
Queens, 60s ...............  135 00
W orden’s  S p e c i a l_150.00

Ignacia  H aya
Made in Tam pa, Florida. 
E xtra  F an cy  Clear H avana
D elicados, 6 0 s _____ 120 00
Prim eros, 6 0 s ______ 140 00

R osenthal Bros.
R. B. Cigar (wrapped

in tissu e ) 60s ......... 60 00
L ew is Single B inder 58 00 

M anilla C igars 
From  Philippine Islands 
Lioba, 100s ...................  37 50

Other Brands 
Charles th e E ighth  (D o

m estic), 60s .............  70 0C
B. L., 50s __________ 56 0(
H em m eter Champions,

50s ________________  69.00
Scarlet Runner, 20s__ 36.00
E l Dependo, 2 0 s ______37.60
Court R oyal, 6 0 s ___  60 00
Court R oyal, 25 tin s  60 00
Qualex, 60s .................  60 00
K nickerbocker, 6 0 s_ 58 00
B oston  Straight, 60s 56 00 
Trans M ichigan, 50s 58 00 
Tem plar Perfecto , 50s 95 00 
Iriquois, 50s ________ 56 00

CLOTHES LINE
H em p, 50 ft. _________3 00
T w isted  Cotton, 50 ft. 3 25 
T w isted  Cotton, 60 ft . 3 90
Braided, 60 f t . ______4 00
Sash  C o r d ____________fi 25

CO CO A
Baker’s  _________________53
B unte, 15c size _________ 65
B unte, % lb. _______ 50
B unte, 1 lb. ____________48
Cleveland _______________41
Colonial, Vis _________ 35
Colonial, %s _________ 33
Epps ____________________42
H ersheys, V i s ________ 42
H ersheys, % s ________ 40
H uyler _________________36
Lowney, %s ____________48
Lowney, Vis ___________47
Low ney, %s ___________47
Lowney, 5 lb. c a n s __48
Van H outen , % s _____ 12
Van H outen , V i s _____ 18
Van H outen, % s _____ 36
Van H outen, I s  _______65
W an -E ta  _______________36
W ebb ___________________33
Wilbur, %s _____________33
W ilbur, Vis _____________33

C O C O A N U T
%s, 5 lb. case Dunham  46
Vis, 5 lb. c a s e _______45
' i s  & %s, 15 lb. case 45
6 and 12c pkg. in pails 4 75
Bulk, pails _____________ 38
Bulk, barrels ________ 35
48 2 oz. pkgs., per case 4 00
48 4 oz. pkgs., per case 7 50

C O F F E E  R O A S T E D
B u lk

R i o __________________ 25@28
Santos _____________ 37 @40
M a ra ca b o _______________ 43
M exican _______________ 43
G u ta m a la ______________ 42
J a v a ___________________  50
M ocha __________________60
B o g o t a __________________ 43
Peaberry ______________ 41

Package Coffee 
N ew  York B asis  

A r b u c k le ____________ 38 60
M cLaughlin ’s X X X X  

M cLaughlin’s  X X X X  pack
age coffee is  sold to reta il
ers only. Mail all orders 
direct to W . F . M cLaugh  
lin & Co., Chicago.

Coffee E x tracts
N . Y„ per 1 0 0 _____  10%
Frank’s  250 packages 14 50 
H um m el’s  50 1 l b . ___  10

C O N D E N S E D  M IL K
E agle, 4 doz. _____  12 00
Leader, 4 d o z . ______ 9 90

E V A P O R A T E D  M IL K  
Carnation, Tall, 4 doz. 6 60 
Carnation, Baby, 8 dz. 5 90
P et, Tall ___________ 6 60
P et, B aby __________ 4 45
Van Camp, Tall ____ 6 60
Van Camp, B a b y ___4 45
Dundee, Tall, d o z ._6 60
Dundee, Baby, 8 doz. 6 00 
Silver Cow, Tall, 4 dz. 6 60 
Silver Cow Baby 6 dz. 5 50

M IL K  CO M PO U N D
H ebe, Tall, 6 d o z .___ 4 20
H ebe, Baby, 8 d o z ._4 00
Carotene, Tall, 4 doz. 4 35

CONFECTIONERY

S tick  Candy P ails
H o reh o u n d ___________33
S ta n d a r d _____________32

Pure S u g a r ___  6 00@4 75
Boston Sugar Stick— 38

Mixed Candy
P ails

B r o k e n _______________32
Cut L oaf ____________32
Grocers ______________24
K indergarten ________35
Leader _______________33
Prem io C r e a m s _____ 44
R o y a l ________________30
X  L  O ________;_____ 27
French C r e a m s _____ 33

Specia lties P a ils
Auto K isses (b askets) 31
Bonnie B utter  B ites_ 35
B utter Cream C o r n _40
Caramel Bon B o n s _37
Caramel C ro q u e tte s_33
C ocoanut W a f f le s __ 37
Coffy T offy _________40
Fudge, W a l n u t _____ 36
Fudge, W alnut Choc. 35 
Champion Gum Drops 28 
Raspberry Gum Drops 28
Iced Orange J e l l i e s _32
Italian Bon B o n s ____32
AA L icorice Drops

5 lb. b o x . ________2 15
M a n c h u s _____________31
N u t B utter  P u f f s ____35

Gum Drops
Champion ___________ 28
Raspberry ___________ 28
Favorite ____________ 31
Superior ____________ 29
Orange Jellies ______ 32

Lozenges
A A Pep. L o z e n g e s_35
A. A. Pink Lozenges 35 
A  A Choc. Lozenges 35
M otto L o z e n g e s ___  37
M otto H e a r t s _______ 37

F IS H IN G  T A C K L E  
Cotton L ines

No. 2, 15 f e e t _________ 1 45
No. 3, 15 f e e t _________ 1 70
No. 4, 15 f e e t _________ 1 85
No. 5, 15 f e e t _________ 2 15
No. 6. 15 f e e t _________ 2 45

Linen Lines
Sm all, per 100 yards 6 65 
Medium, per 100 yards 7 25 
Large, per 100 yards 9 00

H ard Goods
Lem on D r o p s _________ 32
O. F . H orehound Drps 32
Anise S q u a r e s --------  35
Peanut Squares ______38
Rock C a n d y _________ 40

Pop Corn Goods 
Cracker-Jack Prize — 7 40 
Checkers Prize _____ 7 40

Cough Drops
B oxes

Putnam  M e n th o l___ 2 25
Sm ith Bros. _________1 66

C O O K IN G  CO M PO U N D S  
Mazola

Pints, tin, 2 d o z .___ 7 75
Quarts, tin, 1 d o z ._7 25
% Gal. tins, 1 d o z ._13 75
Gal. tins, % d o z .__ 13 50
5 Gal. tins, % d o z ._21 00

CO U PO N  B O O K S

Floats
No. 1%, per g r o s s _1 50
No. 2, per g r o s s ___ 1 75
No. 2%, per g r o s s _2 2b

Hooks— K irby
Size 1-12, per 1,000 __ 84
Size 1-0, per 1,000 __ 96
Size 2-0, per 1,000 __1 15
Size, 3-0, per 1,000 __1 32
Size 4-0, per 1,000 __ 1 65
Size 5-0, per 1,000 __ 1 95

Sinkers
No. 1, per g r o s s _____  65
No. 2, per g r o s s _____  72
No. 3, per g r o s s _____  85
N o. 4, per g r o s s ___ 1 10
No. 5, per g r o s s ___ 1 45
N o. 6, per g r o s s ___ 1 85
N o. 7, per g r o s s ___ 2 30
N o. 8, per gross ____ 3 35
N o. 9, per g r o s s ___ 4 65

50 Econom ic g r a d e_2 50
100 Econom ic grade 4 50 
500 Econom ic grade 20 00 
1,000 Econom ic grade 37 50 

W here 1,000 books are  
ordered a t a  tim e, specia l
ly printed front cover is  
furnished w ithout charge.

C R E A M  O F T A R T A R
6 lb. boxes __________ 75
3 lb. boxes __________ 76

D R IE D  F R U IT S  
Apples

Evap'ed, Choice, b l k _20

Apricots
Evaporated, Choice —  31 
Evaporated, F a n c y ----- 40

Citron
10 lb. box ____________ 60

Currants
P ackages, 12 oz. _____  20
B oxes, Bulk, per lb. 23@27

F L A V O R IN G  E X T R A C T S  
Jennings

Pure Food V anila  
T erpeneless  

Pure Food Lem on
Per Doz.

7 Dram  17 C e n t ____ 1 40
1V4 Ounce 25 C e n t_2 00
2 Ounce, 37 C e n t__ 3 00
2 Vi Ounce 40 C e n t__ 3 20
2% Ounce, 45 C e n t_3 40
4 Ounce, 65 C e n t __ 5 50
8 Ounce $ 1 .0 0 _______ 9 00
7 Dram, 17 A ssorted _1 40
1% Ounce, 25 A ssorted  2 00

F L O U R  A N D  F E E D
Lily W hite __________16 00
Graham 25 lb. per cw t. 6 20 
Golden G ranulated Meal,

25 lbs., per c w t .__ 6 65
R ow ena Pancake 6 lb.

Compound __________5 90
R ow ena B uckw heat

Compound __________6 60
R ow ena Corn Flour,

Peaches
Evap. Choice, U npeeled 22 
Evap. Fancy, U npeeled 24 
Evap. Choice, P eeled 23 
E vap. Fancy, P e e l e d __25

Peel
Lem on, Am erican ___  35
Orange, A m e r ic a n ___  36

R aisins
Choice S ’ded 1 lb. pkg. 24 
Fan cy S ’ded, 1 lb. pkg. 25 
Thom pson Seedless,

1 lb. pkg. ____________26
Thom pson Seedless, 

bulk __________________24

California Prunes
80-90 25 lb. b o x e s ___@18%
70-80 25 lb. b o x e s ___@19
60-70 25 lb. b o x e s ___ @20
50-60 25 lb. b o x e s ___@21%
40-50 25 lb. b o x e s ___ @25
30-40 25 lb. b o x e s ___@28

F A R IN A C E O U S  GOODS  
Beans

Med. Hand P ic k e d ___ 8%
California L i m a s ___ 16%
Brown, Holland ______  6%

Farin a
25 1 lb. p a c k a g e s___ 2 80
Bulk, per 100 l b s . ___

Hom iny
Pearl, 100 lb. s a c k _5 50

W atson H igg in s M illing 
Co.

N ew  Perfection , %s 16 40 

Meal
Gr. Grain M. Co.

Bolted _______________ 5 60
Golden G r a n u la te d_5 80

W heat
No. 1 R e d ________________2 90
No. 1 W h it e ______________2 88

Oats
M ichigan C a r lo t s _____1 20
L ess than C a r lo ts _____1 30

Corn
Carlots _______________2 14
L ess than C a r lo ts____ 2 25

H ay
Carlots _____________ 36 00
L ess than C a r lo ts_ 38 00

Feed
Street Car F e e d __  83 00
N o. 1 Corn & Oat Fd 83 00
Cracked C o r n ______  83 00
Coarse Corn M e a l_ 83 00

F R U IT  JA R S
Macaroni

D om estic, 10 lb. box_1 10
D om estic, broken bbls. 8% 
Skinner’s  24s, case  1 37%
Golden A ge, 2 d o z ._1 90
Fould’s, 2 doz. ______1 90

Pearl Barley
C h e s t e r ______________ 6 60

Mason, % pints, gro 8 00 
Mason, pts., per gross 8 40 
M ason, q ts., per gro 8 75 
Mason, % gal., gro 11 00 
M ason, can tops, gro 2 85 
Ideal G lass Top, pts. 9 15 
Ideal G lass Top, qts. 9 60 
Ideal G lass Top % 

gallon _____________12 00

Chocolate* Palls
Assorted C h o c ._______37
Champion ___________38
H oneysuckle C h ip s_53
Klondike C hocolates_45
N abobs ______________45
N ibble Sticks, b o x _2 76
N ut W a f e r s __________45
Ocoro Choc. C aram els 43
Peanut C lusters _____60
Q uintette _ _ _ _ _ _ _ _  27
R e g in a ____ __________32
V ictoria Caram els ___42

Peas
Scotch, lb. ____________ 7
Split, lb. ______________ 9

Sago
E ast I n d i a _____________ 11

Tapioca
Pearl, 100 lb. s a c k s ___ 11
M inute, 8 oz., 3 doz. 4 05
Drom edary Instant, 3 

doz., per c a s e ___ — 2 70

G E L A T IN E
Cox’s 1 doz. l a r g e _1 45
C ox’s  1 doz. s m a l l_ 90
K nox's Sparkling, doz. 2 26 
K nox’s A cidu’d doz. 2 25
M inute, 1 d o z . _____  1 35
M inute, 3 d o z . ______4 05
N elson’s _____________-  1 60
Oxford _______________ 76
Plym outh Rock, Ph os. 1 66 
Plym outh Rock, P lain  1 36 
W a u k e s h a ________ 1 M
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H ID E S  A N D  P E L T S
Hides

Green, N o. 1 _ ____ 12
Green, No. 2 _. _ 11
Cured, No. 1 ____ 14
Cured, No. 2 -- 13
Calfskin, green, \ >. 1 20
Calfskin, green, N 3. 2 18%
Calfskin, cured. \ >. 1 23
Calfskin, cured, \ ). 2 21%
Horse, No. 1 7 00
H orse, No. 2 __ ___ 6 00

Pelts
Old W o o l_____ 75@2 00
L a m b s _____ 50@2 00
Shearlings 50@1 50

Tallow
1 ’rime _ @ 8
No. 1 _ ___  @ 7
No. 2 _________ —  @ 6

Wool
U nwashed, medium @30
Unwashed, rejects_ @25
Fine ----------------------  @40
M arket dull and neglected.

H O N E Y
Airline, No. 1 0 ______ 4 00
Airline, No. 15 _____ 6 00
Airline, No. 25 _____ 9 00

H O R S E  R A D ISH  
Per doz. ____________  1 00

J E L L Y
Pure, per pail, 30 lb. 5 60

J E L L Y  G L A S S E S  
8 oz., per doz. _______ 40

M A P L E IN E
1 oz. bottles, per doz. 1 75
2 oz. bottles, per doz. 3 00
4 oz. bottles, per doz. 5 50
8 oz. bottles, per doz. 10 50
Pints, per d o z ._____ 18 00
Quarts, per d o z .___  33 00
% Gallons, per doz. 5 25 
Gallons, per d o z .___ 10 00

M IN C E  M E A T  
None Such, 3 doz.

case for ____________5 60
Quaker, 3 doz. case  

for ________________  4 75

M O LA S S E S  
New Orleans

Fancy Open K e t t l e ___ 95
Choice __________________85
Good ____________________65
Stock ___________________28

H alf barrels 5c extra

P E T R O L E U M  P R O D U C T S  
Iron Barrels

Perfection ____________19.7
Red Crown G asoline 27.9 
Gas Machine Gasoline 43.3 
V. M. & P. N aphtha 28.2 
Capitol Cylinder, Iron

Bbls. ________________53.8
A tla n ta  Red Engine,

Iron Bbls. ___________36.8
Wint< i Black, Iron

B bls_______  20.3
Polarine, Iron B b l s ._55.8

P IC K L E S
Medium

Barrel, 1,200 c o u n t_16 00
H alf bbls., 600 count 9 00
5 gallon k e g s ______ 4 00

Sm all
Barrels _____________ 20 00
H alf barrels _________11 00
5 gallon k e g s ----------  3 80

Gherkins
B arrels _____________ 28 00
H alf barrels _________15 00
5 gallon k e g s ______  5 00

Sweet Sm all
Barrels _____________ 30 00
5 gallon k e g s ______  6 50
H alf barrels _________16 00

P IP E S
Cob, 3 doz. in b o x ___1 25

P L A Y IN G  C A R D S
No. 90 S te a m b o a t_____ 2 25
No. 808, B ic y c l e ______4 00
P ick ett _______________3 00

P O TA S H
B abbitt’s, 2 doz. _____2 75

P R O V IS IO N S  
Barreled Pork  

Clear B a ck  __ 48 00@49 00 
Short C ut C lear 40 00@41 00
Pig  ------------------------
Clear F a m ily _______  48 00

Dry Sa lt Meats 
S P  B ellies __ 32 00@34 00

Lard
Pure in t i e r c e s _24@25
Compound Lard 24%@25
SO lb. t u b s ___ advance %
69 lb. t u b s ___ advance %
50 lb. t u b s ___ advance %
20 lb. p a i l s ___ advance %
10 lb. p a i l s ___ advance %
5 lb. p a i l s ___ advance 1
3 lb. p a i l s __advance 1

N U T S — Whole
Almonds, Terragona 35 
Brazils, large w ashed 26
Fancy Mixed _______
Filberts, B a r c e lo n a_32
Peanuts, V irginia raw 16 
Peanuts, V irginia,

r o a s te d ____________ 18
Peanuts, Spanish __ 25
W alnuts, C a lifo rn ia_39
W alnuts, F r e n c h ___

Shelled
Almonds ____________ 65
I’eanuts, Spanish,

10 lb. b o x _______ 2 75
Peanuts, Spanish,

100 lb. bbl. _______ 25
Peanuts, Spanish,

200 lb. bbl. _______ 24%
P e c a n s _______________95
W alnuts _____________85

O L IV E S
Bulk, 2 gal. kegs, each 4 50 
Bulk, 5 gal. kegs each 10 50
Stuffed, 4 oz. _________1 80
Stuffed, 15 o z . _________4 50
P itted  (not stuffed)

14 oz. ____________ 3 00
M anzanilla, 8 o z . ___ 1 45
Lunch, 10 o z . _________2 00
Lunch; 16 oz. ________3 25
Queen, M ammoth, 19

oz. _________________5 50
Queen, M ammoth, 28

oz. ________________ 6 75
Olive Chow, 2 doz. cs. 

per doz. ___________2 50

P E A N U T  B U T T E R

Bel-Car-M o Brand
8 oz., 2 doz. in c a se_
24 1 lb. pails _______
12 2 lb. pails _______
5 lb. pails, 6 in crate
10 lb. pails ---------------
15 lb. pails _________
25 lb. pails __________
50 lb. t i n s ___________
100 lb. d ru m s___

Smoked Meats 
H am s, 14-16 lb. 34 @36 
H am s, 16-18 lb. 33 @35 
H am s, 18-20 lb. 32 @34 
Ham , dried beef

s e t s __________41 @42
California H am s 22%@23 
Picn ic Boiled

H a m s _______ 35 @40
Boiled H a m s _54 @56
Minced H a m s_18 @20
B a c o n _________ 35 @50

Sausages
Bologna ______________18
Liver _________________12
Frankfort _____________19
P o r k _____________ 14 @ 15
V eal __________________11
T o n g u e ________________11
H eadcheese ___________14

Beef
B o n e le s s ___ _ 30 00@35 00
Rump, new _.  40 00@42 00

P ig ’s Feet
% b b l s _____ ______  1 75
% bbls., 35 l b s . ___  3 40

b b l s .____ _ 11 50
1 b b l .___ - _____ 19 00

Canned Meats 
Red Crown Brand

Corned B eef, 24 I s _3 90
R oast B eef, 24 I s ___ 3 90
Veal Loaf, 48 %s, 5%

oz. __________________1 65
Veal Loaf, 24%s, 7 oz. 2 60 
V ienna Style Sausage,

48%s ________________1 40
V irginies, 24 I s _____ 3 35
Potted  M eat, 48%s __ 52% 
Potted M eat, 48 %s 90 
H am burger Steak and

Onions. 48 % s ____ 1 75
Corned B eef H ash,

48 % s _______________1 75
Cooked Lunch Tongue,

48 % s _______________4 00
Cooked Ox Tongues,

12 2s ______________ 22 50
Chili Con Carne, 48 Is  1 40 
Pork and B eans, 24 2s 1 50 
Sliced Bacon, m edium  4 00
Sliced Bacon, large_6 25
Sliced B eef, 2% oz__2 20
Sliced B eef, 5 o z . ___ 4 00

M ince M eat
Condensed No. 1 car. 1 80 
Condensed B akers brick 30 
M oist in g l a s s ________6 50

Tripe
Ivits, 15 l b s . __________ 90
% bbls., 40 l b s . _______1 60
% bbls., 80 l b s . _______3 00

Casings
H ogs, per lb. _____  @65
B eef, round s e t ___ 19@20
B eef, m iddles, s e t_50@60
Sheep, a  skein 1 75@2 00

Uncolored Oleomargarine
Solid D airy _____  28@29
Country R o l l s _____ 30@31

R IC E
Fancy H e a d __________
Blue R ose _________  15 50

R O L L E D  O A T S
Monarch, b b l s ._____ 11 00
Rolled A vena. bbls. 12 00 
Steel Cut, 100 lb. sks. 6 00 
Monarch, 90 lb. sack s 6 00
Quaker, 18 R e g u la r_2 15
Quaker, 20 Fam ily  5 50

S A L A D  D R E S S IN G
Columbia, % p i n t s _2 25
Columbia, 1 p i n t ___ 4 00
D urkee’s  large, 1 doz. 5 80 
D urkee’s med., 2 doz. 6 75 
D urkee’s P icn ic, 2 dz. 3 00 
Snider’s large, 1 doz. 2 40 
Snider's sm all, 2 doz. 1 45

S A L E R A T U S  
Packed 60 lbs. in box

Arm and H a m m e r_3 55
W yandotte, 100 % s _3 00

S A L  SO D A
Granulated, b b l s .___ 2 00
G ranulated, 100 lbs. cs. 2 10 
Granulated, 36 2% lb. 

p a c k a g e s ------------------2 40

S A L T
Solar Rock

56 lb. sacks _________  70

Common
Granulated, F i n e ___ 2 75
Medium, Fine ________ 2 80

Per case, 24 2 l b s ._2 25
Five case lots _____  2 15

SALT FISH  
Cod

Middles ______________ 28
Tablets, 1 lb. _______  3 20
Tablets, % l b . _________1 75
W ood boxes _________ 19

Holland Herring

Standards, b b l s .___ 19 50
V. M.. b b l s .________  22 50
Standards, k e g s ____  1 20
Y. M., k e g s _________ 1 50

Herring

K K K K, N o r w a y_ 20 00
8 lb. pails _________  1 40
Cut L u n c h _________  1 25
Scaled, per box ____  21
Boned, 10 lb. b o x e s _24

T rout
No. 1, 100 l b s . _______  12
No. 1, 40 lbs. _______
No. 1, 10 lbs. _______
No. 1. 3 lbs. _______

Mackerel
M ess, 100 lbs 
M ess, 50 lbs. 
Mess. 10 lbs.
M ess, 8 lbs.
No. 1. 100 lbs 
No. 1, 50 lbs.
No. 1. 10 lbs.

Lake  Herring
% bbl., 100 l b s . _____ 7 50

S E E D S
A nise ----- ------------------ 45
Canary, Sm yrna ----- 12
Cardomon. Malabar 1 20
Celery _ - __  —  — 65
H em p, R ussian ___ 10
Mixed Bird _____ 13%
Mustard, w h i t e _____ 40
Poppy ------------------------ 65
Rape ________________ 15

. _____  25 00
________13 25

_______  2 95
_______  2 30
________  24 00
________12 75
______  2 80

S H O E  B L A C K IN G
H andy Box. large 3 dz. 3 50
H andy Box, s m a l l__ 1 25
B ixby’s Royal Polish 1 25 
Miller's Crown Polish 90

S N U F F
Swedish Rapee 10c 8 for 64 
Swedish Rapee, 1 lb. g ls  85 
Norkoping, 10c 8 for __ 64 
Norkoping, 1 lb. g la ss  __ 85 
Copenhagen, 10c, 8 for 64 
Copenhagen, 1 lb. g la ss  85

SO A P
Jam es S. Kirk & Company 
Am erican Fam ily, 100 7 85
Jap Rose, 50 c a k e s _4 85
K irk’s W hite F l a k e _7 00

Seasoning
Chili Powder, 1 5 c ___ 1 35
Celery Salt, 3 o z . ___  95
Sage, 2 oz. ________  90
Onion Salt _________ 1 35
Garlic _______________ 1 35
Ponelty, 3% o z . _____ 2 25
K itchen B o u q u e t___2 60
Laurel L eaves _____  20
Marjoram, 1 o z . _____  90
Savory, 1 oz. _______ 90
Thym e, 1 oz. _______ 90
Tum eric, 2% oz. ___  90

W O O D E N W A R E
Baskets

B ushels, w ide band,
wire handles _______2 20

Bushels, w ide band,
wood h a n d le s _____ 2 60

M arket, drop handle 1 00 
M arket, single handle 1 10
Market, e x t r a _________1 60
Splint, large _________8 95
Splint, m e d iu m _____ 8 75
Splint, sm all _________8 00

Lautz Bros. & Co.
Acme, 100 c a k e s ___ 6 75
B ig  M aster, 100 blocks 8 00
Clim ax, 1 0 0 s __________ 6 00
Clim ax, 1 2 0 s __________ 5 25
Queen W hite, 80 cakes 6 00 
Oak Leaf, 100 cakes 6 75 
Queen Anne, 100 cakes 6 75 
Lautz Naphtha, 100s 8 00

Proctor & Gamble Co.
L e n o x _______________ 6 00
Ivory, 6 d o z ._______  8 15
Ivory, 10 oz. _________13 50
S t a r __________________ 8 00

Sw ift & Company 
Classic, 100 bars 10 oz. 7 50 
S w ift’s  Pride, 100 9 oz. 6 00
Quick N aphtha ______8 00
W hite Laundry, 100

8% oz. ______________7 50
W ool, 24 bars, 6 oz. 1 95 
W ool, 100 bars, 6 oz. 8.15 
W ool, 100 bars, 10 oz. 13 50 
P eerless Hard W ater,

50s __________________4 10
P eerless Hard W ater,

1 0 0 s ______   8 00

Tradesm an Company 
B lack H aw k, one box 4 50 
Black H awk, five bxs 4 25 
Black H awk, ten bxs 4 00 

Box contains 72 cakes. It 
is a m ost rem arkable dirt 
and grease rem over, w ith 
out injury to the skin.

Scouring Powders
Sapolio, gross l o t s _11 00
Sapolio, half gro. lots 5 50 
Sapolio, single boxes 2 75
Sapolio, hand _________3 00
Queen Anne, 60 cans 3 60 
Snow Maid, 60 c a n s _3 60

W ashing Powders
Snow Boy, 100 5 c ___ 4 00
Snow Boy, 60 14 óz. 4 20
Snow Boy, 24 pkgs. 6 00
Snow Boy, 20 pkgs. 7 00

Soap Powders 
Johnson’s Fine, 48 2 5 75

• Johnson’s X X X  1 0 0 _5 75
Lautz N aphtha, 6 0 s _3 60
N ine O’c lock  _______  4 25
Oak Leaf, 100 pkgs. 6 50 
Old Dutch Cleanser 4 30 
Queen Anne, 60 pkgs. 3 60
R ub-No-M ore ______  5 50
Sunbrite, 72 c a n s ___ 3 55

80 can cases, $4.40 per case

SODA
Bi Carb, K egs _______ 4

SPICES 
W hole Spices

A llspice, J a m a ic a ___ @18
Cloves, Zanzibar _____@60
Cassia, Canton _______@30
Cassia, 5c pkg., doz. @40
Ginger, African ______@15
Ginger, Cochin _______@20
Mace, Penang _______@75
Mixed, No. 1 _________@17
Mixed, No. 2 _________@16
Mixed, 5c pkgs., doz. @45
N utm egs, 70-8 _______@50
N utm egs, 105-110 ____@45
Pepper, B la c k _________@30
Pepper, W hite _______@40
Pepper, C a y e n n e____ @22
Paprika, H ungarian

Pure Ground in Bulk
Allspice, J a m a ia c a __ @18
Cloves, Zanzibar _____@65
Cassia, Canton ______@40
Ginger, A fr ic a n _____ @28
M ustard ______________@38
Mace, P e n a n g _________@85
N utm egs ______________@36
I’epper, B lack _______@34
Pepper, W h i t e ________@52
Papper, C a y e n n e ___ @29
Paprika, H ungarian_@60

S T A R C H
Corn

K ingsford, 40 l b s .___ 11%
M uzzy, 48 1 lb. pkgs. 9%
Powdered, b a r r e ls___  7%
Argo, 48 1 lb. p k g s ._4 15

Kingsford
Silver Gloss, 40 1 lb. __ 11% 

Gloss
Argo, 48 1 lb. pkgs__4 15
Argo, 12 3 lb. p k g s ._3 04
Argo, 8 5 lb. p k g s .__ 3 40
Silver Gloss, 16 3 lbs. 11% 
Silver Gloss, 12 6 lbs. 11%

Muzzy
48 1 lb. p a c k a g e s ____ 9%
16 3 lb. p a c k a g e s ____ 9%
12 6 lb. p a c k a g e s ____ 9%
50 lb. boxes ___________7%

S Y R U P S
Corn

B arrels ________________75
H alf Barrels _________ 81
Blue Karo, No. 1%,

2 doz. ____________ 3 40
Blue Karo, No. 2 2 dz. 4 05
Blue Karo, No. 2%, 2

doz. ________________4 95
Blue Karo, No. 5 1 dz. 4 90
Blue Karo, No. 10,

% doz. ___________ 4 65
Red Karo, No. 1%, 2

doz. ________________3 65
Red Karo. No. 2, 2 dz. 4 60
Red Karo, No. 2%, 2

doz. ________________5 25
Red Karo, No. 5, 2 dz. 5 10
Red Karo, No. 10, % 

doz. ________________4 85

Pure Cane
Fair _____________
Good _____________
Choice ___________

T A B L E  S A U C E S
Lea & Perrin, l a r g e _5 75
L ea & Perrin, s m a l l_3 25
Pepper ______________ 1 25
Royal M int _________ 1 50
T o b a s c o _____________ 3 00
England's P r i d e ____ 1 25
A -l, large __________ 5 00
A -l.  sm all __________ 2 90
Capers _______________1 80

T E A
Japan

Medium _____________40@42
Choice ______________49@52
F a n c y _______________60@61
B acked-F ired  Med’m 
B ask et-F ired  Choice 
B ask et-F ired  Fancy
No. 1 N ibbs __________@55
Siftings, b u lk _________@21
Siftings, 1 lb. pkgs._@23

Butter P lates  
E scanaba M anufacturing  

Co.
Standard W ire End

Per 1,000
No. % ________________ 2 86
No. % ________________ 3 17
No. 1 _________________ 3 39
No. 2 _________________ 3 99
No. 3 _________________ 4 97
No. 5 _________________ 6 91
No. 8-50 extra  sm  cart 1 21 
No. 8-50 sm all carton 1 27 
No. 8 50 m ed’m carton 1 32 
No. 8-50 large carton 1 60 
No. 8-50 extra  Ig cart 1 93 
No. 4-50 jum bo carton 1 32

Churns
Barrel, 5 gal., e a c h _2 40
Barrel, 10 gal. e a c h _2 55
Stone, 3 gal. _______ 39
Stone, 6 gal. _______ 78

' Clothes P ins  
E scanaba M anufacturing  

Co.
No. 60 -24, W r a p p ed_ 4 75
No. 30-24, W r a p p ed_ 2 42
No. 25 -60, W r a p p ed_ 75

EggI Cases
No. 1 , Star C a r r ie r_ 6 00
No. 2, Star C a rrier_ 12 00
No. 1 , Star E gg Trays 8 00
No. 2, Star E gg Tray 16 00

Faucets
Cork lined, 3 in. ______70
Cork lined, 9 in. ______90
Cork lined. 10 i n . ____90

Mop Sticks
Trojan spring ______  3 25
Eclipse patent spring 3 25
No. 1 c o m m o n _ ------  3,25
N o. 2, pat. brush hold 3 25
Ideal. No. 7 _________ 3 25
20oz cotton mop heads 4 80 
12oz cotton mop heads 2 85

Palls
10 qt. G a lv a n ize d ___ 5 25
12 qt. G a lv a n ize d ___ 6 00
14 qt. G a lv a n ize d ___ 7 00
Fibre ________________ 9 75

Toothpicks
Escanaba M anufacturing  

Co.
No. 48. E m c o _______ 1 60
No. 100. Em co _____ 3 50
No. 50-2500 E m c o __ 3 50

T raps
Mouse, wood, 4 h o le s ____ 60
Mouse, wood, 6 h o le s __70
Mouse, tin, 5 h o l e s ____65
Rat. w o o d ___________ 1 00
Rat. spring _________ 1 00
Mouse, spring ______  30

Gunpowder
Moyune, M e d iu m ___35@40
M oyune, C h o ic e___ 40@45

Young Hyson
Choice ____________ 35@40
F a n c y ______________50@60

Oolong
Form osa, M ed iu m _40@45
Form osa, C h o ic e _4o@50
Form osa, F a n c y _55 @75

English Breakfast
Congou, M e d iu m _40@45
Congou, C h o ic e ___ 45@50
Congou, F a n c y ___ 50@60
Congou, Ex. Fancy 60@80

T  ubs
No. 1 Fibre _______  42 00
No. 2 Fibre _______  38 00
No. 3 Fibre _______  33 00
Large G a lv a n iz e d _17 00
Medium G alvanized 15 00
Sm all G a lv a n ize d ____ 14 00

W ashboards
Banner Globe _____  8 00
B rass, S ingle ______  9 50
Glass. Single _______  8 50
Single P e e r le s s _______ 9 00
Double P e e r l e s s __  11 00
Northern Q u e e n ______9 00
U niversal _________  10 00
Our B est __________ 10 00

Ceylon
Pekoe, M e d iu m ___ 40@45
Dr. Pekoe, Choice_45@48
Flowery O. P . Fan cy 55@60

T W IN E
Cotton, 3 ply c o n e ___ 75
Cotton, 3 ply b a l l s ___ 75
Hemp, 6 ply 25

V IN E G A R
Cider, Benton H arbor_ 40
W hite W ine, 40 grain 20
W hite W ine, 80 grain 27
W hite W ine, 100 grain 29

Oakland V inegar & Pickle  
Co.’s  Brands.

Oakland Apple C id e r_45
Blue Ribbon Corn ___ 28
Oakland W hite P ick ling 20 

P ackages no charge.

W IC K IN G
No. 0, per gross ___ 70
No. 1, per gross ___ 80
No. 2, per g r o s s ___ 1 20
No. 3, per g r o s s ___ 1 90

W indow Cleaners
12 in. __ 1 65
14 in. __ 1 85
16 in. *> 30

Wood Bowls
13 in. B utter .  3 00
15 in. B u t t e r __ ___ 7 00
17 in. B u t t e r _____ _ 11 00
19 in. B u t t e r _____ _ 12 00

W R A P P IN G  P A P E R  
Fibre, M anila, w hite 9
No. 1 Fibre _________10
Butchers M anila ___ 10
K raft ________________15
W ax B utter, short c ’n t 25 
Parchm ’t B utter , rolls 25

Y E A S T  C A K E
Magic, 3 d o z . ________2 70
Sunlight, 3 d o z ._____ 2 70
Sunlight, 1% d o z .__ 1 35
Y east Foam , 3 d o z ._2 70
Y east Foam , 1% doz. 1 35

Y E A S T — C O M P R E S S E D  
Fleischm an, per d o z ._28
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Gabby Gleanings From  Grand Rapids.
G rand Rapids, June  8—A. W. Ste

venson (H alzeltine  & P erk in s D rug 
Co.) and wife will leave for F rance 
as soon as their passp o rts  can he se
cured to b ring  hom e the rem ains of 
th e ir son, who w as killed in action. 
H is te rrito ry  will be covered in the 
m eantim e by M. H . T hacher, the 
Ravenna druggist.

Louis Levi has sold his in te rest in 
the produce firm  of Levi & Law rence 
to  his p a rtners, A. L aw rence and 
Jacob Be sterna, who will continue the 
business a t the sam e location (105 
Campau avenue) under the  style of 
A. Law rence.

M rs. T hom as B. Ford , wife of the 
specialty salesm an for the H azeltine 
& P erk ins D rug Co., gave a recita l at 
the  St. Cecilia club house Sunday 
afternoon. The daughter, H elen, 
gave four instrum ental pieces as her 
share of the en terta inm ent. T he af
fair was well a ttended  and proved to 
be very enjoyable.

R oy A. P ring le, the  w ell-know n 
Delco representative  in th is territo ry , 
and Miss N. E lm a T ow ner w ere m ar
ried a t the hom e of the b ride’s father, 
Cassius B. T ow ner, a t B yron Center, 
yesterday  m orning. T he happy cou
ple will spend their honeym oon to u r
ing Canada. The best w ishes of a 
large circle of friends accom pany them  
on their trip  and th e ir career th rough  
life.

L. F. S tranahan  is such an en thus
iastic base ball fan th a t he is corn- 
tested  gam e is finished, 
p letely exhausted  a fte r a closely con-

J. II. W ier has engaged in the  d rug  
business a t B enton H arbor. T he 
drugs, fixtures and sundries were fu r
nished by the H azeltine  & P erk ins 
D rug Co.

-Clarence J. F arley  says: “A lo t of 
traveling  m en are only b a ro m ete rs 
really  means. I am  no one to  preach 
and do not know w hat salesm anship 
on w hat salesm anship is, but recently  
1 have seen salesm en kill their busi
ness and m ake it. A trave ling  m an 
can kill his chances for a nice o rder 
by telling  the  m erchan t th a t business 
is ro tten , he has no t m ade enough 
sales to pay his trave ling  expenses, 
etc., and scare the m erchant so bad 
th a t he will not buy the m erchandise 
which he really  needs because no m er
chant is going to  buy when the o th ers 
■are not buying, unless he is an ex 
ceptionally wise m erchant. On the 
o th er hand, a real salesm an who 
knows w hat real conditions are, talks 
the tru th , smiles and tells the  m er
chant how good business really  is, 
walks away w ith the  large orders 
every day. W h at we need is a little 
com m on sense and clear thinking. 
T here  is no th ing  w rong  except th a t 
I th ink  th a t a lo t of th eo ris ts  have 
been th ink ing  about these th in g s so 
m uch th a t they  have a fever which 
m akes them  imagine th ings which are 
n o t so.

T he tw enty-seventh  annual session 
of the Grand Lodge of M ichigan, 
U nited Com m ercial T ravelers of 
Am erica, was held a t the  S ta tle r H o 
tel, D etro it, June  3, 4 and 5. A large 
num ber of rep resen ta tives from  each 
of the nineteen councils of the  S tate 
were present, and the m eeting  was a 
lively one. T he rep o rt of G rand Sec- 
re ta ry  H eum an show ed a large in
crease in m em bership, larger, in fact, 
than  th a t of any o th er four years of 
its history . S ta te  H ighw ay C om m is
sioner F ran k  E. R ogers addressed  the 
m eeting. H e said it was up to  the 
traveling  m en to boost for good roads; 
th a t in the near fu tu re  a large p a r t 
of freigh t traffic would be carried  by 
m eans of trucks on the tru n k  line 
highways.

T he grand ball T hursday  n igh t and 
the grand banquet F riday  night, as 
usual, were the big social features of 
the convention and on bo th  occasions 
the spacious ball room  of the H otel 
S ta tle r was crow ded to  its capacity. 
T he only hitch in the  entire  p roceed
ings was when Saginaw  Council stole 
to as tm aster S tarkw eather’s p rogram , 
bu t Cliff go t along nicely w ithout it 
and says he th inks M ark B row n will

m ail it back to  him  in a few days, 
postage collect. T he program m e in
cluded speaking, m usic, singing, jokes 
and w itticism s, all o rig inal and highly 
enterta in ing . F re d  Z. Pan tlind  was 
p re sen t and, when called upon for a 
few rem arks, responded  nicely, a l
though  he said Saginaw  stole his 
speech, too. H e to ld  the  audience 
th a t if any m em ber of the  U. C. T. did 
no t ge t a room  a t any tim e a t H otel 
Pan tlind , it w as his own fault and 
suggested  th a t the  m em bers of the 
o rd e r m ake m ore use of the  le tters 
U, C. T. when te leg raph ing  or w rit
ing  for reservations.

T he  en tire  p rogram m e and general 
a rran g em en ts  w ere of a h igh o rder 
and h ighly com plim entary  to  the 
com m ittees in charge and show ed 
that, a lthough  D etro it doesn’t invite 
us there  very  often, when she does 
do so she m akes up for the  long wait 
by the quality  of the  en terta inm en t.

T he election of officers resu lted  as 
fo llo w s:

G rand C ounsellor— H. B. Ranney, 
Saginaw .

G rand P ast C ounsellor— C. E. S ta rk 
w eather, Cadillac.

Grand Ju n io r Counselor—-A. W .
S tevensori, M uskegon.
Grand Se c r e ta r  y—M orris  I leurnan,
Jackson.

G rand Treasurer-—H a rry H urley ,
T raverse City.

G rand C onductor— H. E. Bullen,
L ansing.

G rand Page— George E. Kelly,
K alam azoo.

M em bers of G rand E xecutive Com
mittee-—J. E. H ardy , Cadillac; F. W. 
W ilson, T raverse  City.

D elegates to  Suprem e Council— C. 
C. S tarkw eather, H . B. R anney, E. A. 
D ibble, Jo h n  D. M artin , Eugene 
W ells, John  H a tch  and W illiam  T ra 
cey.

Glen M cL aughlin  succeeds J. A. 
G odfrey as trave ling  represen tative  
for the G rand R apids D ry  Goods Co. 
in the B enton H arb o r te rrito ry .

F ran k  W . S tarr, fo rm erly  house 
specialty  m an for the  G rand Rapids 
D ry  G oods Co., succeeds George Case 
as traveling  rep resen ta tive  for th a t 
house in E aste rn  M ichigan te rrito ry . 
H e  will m ake his head q u arte rs  in 
Flint.

T he troub le  w ith the excess profits 
tax  is the  excess num ber of tim es it 
is collected.

E very  fou rteen th  person  in the 
U nited  S ta tes ow ns an autom obile— 
and  you dont need to tell the  rest 
th a t th irteen  is an unlucky num ber.

A. F. Rockwell.

Leathertone In Hats.
L eathertone, accord ing  to  a “tip ” 

received by one of the  large m iliinery 
m anufactu rers of th is city, is m uch 
in vogue in P aris and is p rov ing  very 
successful over here. Q uite  a large 
quan tity  of th is m ateria l, to  be used 
for spo rt and tailo red  hats, has been 
sold by th is house and it is rep orted  
th a t it has taken  very  well.

L ea th e rto n e  has been used before, 
m ade up in high colors, bu t th is is the 
first tim e it has been show n in the 
la te st shades and pastel colorings. 
It is said to  be very serviceable, as it 
is ra in -proof and cannot be cracked. 
T he sp o rt hats m ade of it are very 
“sm art,” especially  when co n trasting  
colors are used. As the  lea ther is 
soft and collapsible, th ey  can be tuck 
ed away in a sm all space w ithout los
ing their shape.

F low ers of the lea thertone  are also 
very  “sm art,” and have been sold in 
large  quantities. In  one a ttrac tive  
sp o rt h a t seen here rose-co lored  leath
ertone  is used for the sectional crown, 
the brim  being rolled and m ade of 
w hite  organdie. C ircles of the  lea th
er, stitched w ith w hite silk, decorate 
the  under side of the  brim . M oire 
ribbon bands the crown.

Lily White
"77ie Flour the Best Cooks Use”

is made to “make good” and it does.

Only the very choicest varieties of wheat are used 
in its manufacture, and the wheat is cleaned four times, 
scoured three times and actually washed once before 
going onto the rolls for the first break.

This eliminates every particle of dirt from the grain, 
making it impossible to preserve the natural flavor of 
the wheat.

The result of careful, sanitary milling is immediately 
apparent in LILY WHITE FLOUR, which bakes the 
most delicious bread and pastries you have ever eaten.

Your dealer will refund you the purchase price if you 
do not like LILY WHITE FLOUR better.

VALLEY CITY MILLING CO.
Grand Rapids, Mich.

Ads like th ese are being run regularly and continuously In the principal 
papers throughout M ichigan. You w ill profit by carrying L ily W hite Flour 
in stock at all tim es, thereby being placed In position to supply the demand 
we are helping to create for L ily W hite Flour.

W HITE HOUSE 
C o f f e E

N EW  U P -T O -D A T E  P A C K IN G -1 -3 -5  L B S. ALW AYS  

SAM E S P L E N D ID  Q U A LIT Y  AS O N L Y

 ̂ |  'H E R E  is not a grocer in the w hole category who  

w ould not be benefited by the handling of 

“ W h ite  H o u s e ” — for, as “ A man is known by the 

com pany he keeps” so is a D ealer known and appre

ciated by the type of goods he supplies to his cu s

tomers; and “ W h ite  H o u s e ” is a type of coffee of 

the “ T op -N otch er” class, and then som e.

D IS T R IB U T E D  A T  W H O L E S A L E  BY

L E E  <S C A D Y
DETROIT. BAY CITY. SAGINAW AND KALAMAZOO
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FIELD SEEDS
For Use Wherever Seeds Are Sown

/B R A N i k
( n u )vwr

T IIA lH i .VI/XIIK

JHMI
Continental Seed Company

Lock Drawer 730 
CHICAGO, U. S. A.

SIDNEY ELEVATORS
Will reduce handling expense and speed 
up work—will make money for you. Easily 
installed. Plans and instructions sent with 
each elevator. Write stating requirements, 
giving kind machine and sue platform 
wanted, as well as height. We will quote 
a money saving price.

Sidney E leva to r M nfg. C o ., S idney, O hio

OFFICE OUTFITTERS
LOOSE LEA F SPECIALISTS

"T h e  Q uality  School"
A . E .  H O W E L L ,  Manager 

110-118 Pearl St. Grand Rapids, Mich. 
School the year round. Catalog free.

Puritan Flour
Made at Schuyler, Nebraska. A strict

ly Short Patent Flour with a Positive 

Guarantee on each sack.

Mr. William J. Augst, the Puritan 

Salesman, who has a special advertis

ing features, will call on you soon.

JUDSON GROCER CO.
Wholesale Distributors

G R A N D  R A P I D S  M I C H I G A N

Vaudeville
“The

Ramona Kind” RA M O N A
T H E A T R E

ÏA U D E V I L L
M ATINEES AT 3:00 
N IGHTS AT 8:30 

NEW B IL L  MONDAYS EIDA N  C I N
EVERY EVENING  

AT 8:30 6
Boating-Fishing-Picnics-Pavilion

PLAN YOUR PICNIC TO-DAY 
To-day Is Your Day At Ramona 
The Ideal Place For Your Outing 
GET THE RAMONA HABIT TO-DAY

T . T . G. I.

BUSINESS WANTS DEPARTMENT
Advertisem ents Inserted under th is head for five cents a word the first 

insertion and four cents a word for each subsequent continuous insertion. 
If set In capital letters, double price. No charge less than 50 cents. Sm all 
display advertisem ents In th is department, $3 per inch. Paym ent with order 
is required, as amounts are too sm all to open accounts.

For Sale—Grocery and m eat m arket 
in live town in W estern M ichigan. $3,500 
investm ent. $38,000 business last year. 
U p -to-d ate  fixtures. Good reasons for 
selling. Address No. 900, care M ichigan  
Tradesm an. 906

C A S H  R E G I S T E R S
R EBU ILT CASH REGISTER CO. 

(Inc.)
122 North W ashington Ave., 

Saginaw , Mich.
W e buy sell and exchange repair and 
rebuild all m akes.
Parts and supplies for all m akes.

P ay spot cash for clothing and fur
n ish ing goods stocks. L. Silberm an, 106 
E. H ancock, D etroit. 566

BANISH T H E  RATS—Order a can of 
Rat and Mouse Em balm er and get rid of 
the pests in one night Price $3. Trades
man Company, Grand Rapids, Michigan.

If you w ant to sell or exchange your 
business or other property no m atter  
where located, write me. John J. Black, 
130th St., Chippewa Falls, W is. 883

For Sale—F ou r-screw  cider press. C. 
W . Y eiter, Alto, Mich. 897

For Sale—Store building, general m er
chandise, stock and fixtures. A splendid  
going business. Established n ineteen  
years ago. If interested  for further in 
form ation to G. E. Cornell, S ix  Lakes, 
Mich. 899

FOR SALE—TIM BER—40 acres of oak 
tim ber in Lake Co., Mich., five m iles from  
R. R. station . Inquire of C. A. Morrow, 
1019 5th St., N . E ., Canton, Ohio. 890

For Sale—Chandler & Price 10 x  12 
Gordon for $200. In use every day, but 
w ish to install larger m achine. T rades
man Company.

W anted—Good all around clerk for 
general store. M ust be good salesm an. 
K uyers-Longw ood Co., Grant, Mich. 892

If you are th inking o f going in b u si
ness, selling  out or m aking an exchange, 
place an advertisem ent in our business  
chances colum ns, a s it  w ill bring you in 
touch w ith the m an for whom you are 
looking—T H E  BU SIN E SS MAN.

For Sale—W e have the largest grocery  
business in the city . Our town has about 
15,000 people. W e do $90,000 business per 
year. Address A. L. L. care M ichigan  
Tradesm an. 889

FOR SALE—A good business in a  fine 
town in the center o f the best fruit and 
farm ing region in W estern M ichigan, con
s istin g  of a brick store 26 x 66 feet, with  
full sized basem ent, also reinforced con
crete w arehouse 40 x 75, one-h a lf o f 
w hich is coal shed capacity  200 tons, 
power elevator and conveyor: other half 
frost proof and w ill store five carloads 
of potatoes or grain. R ailw ay side track. 
The business consists o f selling hardware, 
repairs, im plem ents, seeds, feed and hay, 
potatoes, beans and grain, and runs about 
$30,000 a  year. Old age the only reason  
for selling. If interested , w rite D. H. 
Scott, Northport, Mich. 919

For Sale—Stock of general m erchandise  
and building. Building 60 x 20, w ith side 
room 60 x 20. store room in rear, 20 x  20. 
In sm all town. This is  a change to get 
rich. Price for stock and building $3.400. 
B. J. Collins, Real E state , Shelby, Mich. 
______________________________________ 920

DRY CLEANING BU SIN E SS in best 
town in Central M ichigan. Every thing  
in equipm ent o f the new est type. One 
three-story  new store, another cheap  
store building; all house furnish ings e x 
cept a  few  personal articles. F u rn ish
ings of house alone worth several th ou
sand dollars; flat residence in connection  
with store; everyth ing new and of an 
elegant type. Owner steps right out and  
leaves all; m ust go to California for his 
health. W rite or telephone today for 
further particulars, to W . J. Cooper, Mt. 
Pleasant, Mich. 913

For Sale—F irst-c la ss  grocery in M us
kegon. Stock about $7.000—can cut down 
to su it, investigate . 1’. O. box 97, M us
kegon H eights, Mich. _______ 914_ _

For Sale— Iron counters, shelving, 
show case, and case of drawers adapted  
to drug store. Dr. Norton, Frem ont, 
Mich.________________________________ 915

W anted—A good retail or w holesale  
store. Specify best price and give de
scription. Cash buyer. Address No. 916, 
care M ichigan Tradesm an._________ 916

For Sale—Grocery and m eat m arket in 
B attle  Creek. $45,000 business last year. 
U p-to-date fixtures. Invoice about $45,- 
000. Good reason for selling. Address 
No. 917, care M ichigan Tradesm an. 917

TV a n te d —D ru g  s to ck  in M ichigan tow n 
n o t less th an  3,000 popu la tion . M ust be 
good live, pay ing  business . S ta te  full 
p a r tic u la rs  in firs t le tte r . Cash deal.
A<¿1 d ress  No . 921 ta r e  Mb •hi T ra dcs-m an. 9i21

W an ted— I15a zm ir s to ck in good, live
M ichigan tow n. Will patî cash  for theriiç h t kind of s took. AtId re ss  No. 922
ca re M ichig an  T'rad esm an . 9122

F or Sa le—< >ne B . t  B Ic e K ing co u n te rVi•fr ig e ra to r m ad c by Ban ta  B ender Co.,
L igonier, In d ian a . 12 ft. long, 42 in. 
h igh . 28 in. w ide; heav y  g lass  top and  
fro n t, tw o ice co m p a rtm en ts . M arble 
s lab  a ro u n d  bo ttom . Will m ake price  
r ig h t, m u s t h av e  room . D avy & Co.
E v a rt , M ich.____________  923

W anted  to I 'urcha.se--< 'a n  labeling  m a- 
ehine to he used  on No. 3 c an s . Give 
descrip tion , p rice , a n d  cond ition  of m a 
chine. A d d ress  P o s t Office box No. 1046 
K ansas C ity, M issouri. 924

F o r Sale— U p -to -d a te  clean  h a rd w are  
s to ck , fix tu res, and  tw o -s to ry  build ing . 
Living room s above. E lec tric  lig h ts  
above an d  below. Good b usiness, e s ta b - 

y ears . L ocated  in 
It. & I. F o r  p a r- 

125 care  M ichigan

d o v e r  th irty -fiv  
a  busy  tow n on the  G 
tie u la rs  a d d re ss  No. 
T rad esm an .

F o r Siiile—Ge n tra i  s to ck  in a  good live
re s o r t  bown one mile from  tw o lakes.
R eason for íselling, poor h ea lth . W ill
invoice ;ab o u t $4,500 s to ck  an d  fix tu res.
A ddress No. 926 care  M ich igan  T rad e s -
m an. 926

WAX'I 'E D —C A PA B L E  MAN TO A S-
SI ST IX' curta tin and  d ra p e ry  d ep a r tm e n t.
Good sailarv for r ig h t m an. A ddress
0-115, .1. M. I îostw ick  & Sons, Jan esv ille ,Wis. 927

E leg an t 60-room  re s o r t  hotel on P ine  
Lake. C om pletely  equipped. B arg a in  a t  
$25,000. C ash  req u ired , $10,000; ba lance , 
te rm s . P h ilip  M uller, J r .,  D usho re , P a .

900
F o r Sale—C lothing , fu rn ish in g s  an d  

shoe s tock  of a b o u t $9,000. In th r iv in g  
tow n of a b o u t 2500 in S o u th w es tern  
M ichigan f ru it belt. A ddress  No. 910 
c-o  M ichigan T r a desm an . 910

F o r  Sale—C o u n try  s to re , a t  fou r c o r
n e rs  in rich  fa rm in g  co u n try . W ill r e n t  
o r sell s to re  build ing . A ddress No. 911, 
ca re  M ichigan T rad esm an . 911

W an ted —R eg iste red  p h a rm a c is t. G ity  
of 50,000. Good sa la ry . A ddress No. 912 
care  M ichigan T rad esm an . 912

Chocolates

Package Goods of 
Paramount Quality 

and
Artistic Design

Signs of the Times
Are

Electric Signs
Progressive merchant« and manufac

turer« now realize the valut of llttlrlt 
Advartltlag.

We furnish you with aketches. prices 
and operating cost for the asking.

THE POWER CO.
Bell M 797 Citizen« 4241
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BREEDING EXTRAVAGANCE. 
The social and moral a rgum ents  

for an unsparing  w ar  profits tax  are 
unanswerable. To permit  individuals 
and corpora t ions to enrich themselves 
out  of the dreadful calamity  of war 
is repugnant  to one’s sense of r ight 
and just ice and gravely detrimental 
to the  war morale of the people. 
Moreover, the war profit tax  in m ak 
ing for higher prices is considerably 
mitigated through  circumstances and 
agencies which are operative when 
the country  is at war.

Quite different in spirit and in e f
fect is the Excess Profits tax, mis
leadingly so-called, which Congress 
has deemed well to impose and to 
continue after the war had come to 
an end. T hat  measure establishes as 
“normal earnings” an a rb itrary ,  and 
in case of many industrial activities, 
inadequate percentage of re turn on 
invested capital, and by a complex, 
confusing and generally ill-devised 
system, taxes at a high ra te  all e arn 
ings above tha t  percentage.

I t  lays a heavy and c lumsy hand on 
successful business activity. I t  is 
grossly inequitable in its effects, and 
to a large extent  the greater  or  lesser 
degree of its burdensom eness is deter
mined by purely fortuitous c ircum
stances. I t  puts a fine on energy, 
enterprise and efficiency. I t  leaves 
untouched the man of wealth who 
neither works nor takes the risks 
and responsibilities of business, but  
merely collects his coupons. I t  is 
bound to operate unfairly, freakishly 
and unevenly, and greatly to enhance 
the cost  of things.

But to remove the excess profits 
tax on corporations without at the 
same time greatly  reducing surtaxes 
on individuals would manifestly be a 
discrimination against private busi
ness in favor of corporate business, 
inasmuch as it would greatly  impair 
the capability of private firms to com 
pete with corporations. Moreover, 
the repeal or  the modification of the 
excess profits tax  will no t  and can
not effect the relief which the situa
tion calls for unless accompanied by 
a well-judged revision of the existing 
scale of taxation of individual incomes.

Some of the results  of exorbitant  
and unparalleled direct taxation on 
the one hand and the exis tence of tax- 
free securities on the o ther  have been 
these:

The possessors of incomes of larg
er  size, generally speaking, have gone 
on strike so far as investing in taxa
ble securities is concerned, thus g re a t 
ly diminishing the quanti ty  of funds 
for private enterprise. T hat  e n 
hances the cost of capital and makes 
for higher prices of all articles.

In consequence largely of this a t 
titude of self-defense on the par t  of 
private capital the American invest
m ent market,  to a great  extent,  has 
ceased to function for the time being. 
The  shrinkage in value of exis ting 
corporate  bonds,  which, although in 
par t  due to causes of a general char
acter, is to the largest extent a t t r ibu t
able to the income tax, am ounts  to 
billions of dollars.

W e cannot have a re turn  to normal 
conditions of trade, prices, etc., until 
our  investment m arke t  will have come 
within measurable distance at least of

norm al cpnditions.  And that  is im 
possible as long as our present  in
come tax remains in force, even if 
o ther  e lements which have operated 
to bring  about  the present abnormal 
situation were removed.

Excessive direct taxation prevents 
tha t  measure of .accumulation of sur
plus which is needed for the normal 
expansion of the coun try ’s business. 
Increased production is one of the 
c ry ing needs of the hour. But in
creased production necessarily means 
the use of increased capital. I t  means 
th a t  the business man m ust  have an 
adequate surplus at the end of the 
year in order  to perfect his plant and 
enlarge his operations.

Enterprise  is hampered by the tax 
ation now in force, and thereby p ro 
duction is retarded.

One of the most valuable by-prod
ucts of wise taxation is the p rom otion 
of thrift. The  excess profits tax and, 
by reason of the kind and the m an 
ner of its gradation, the income tax, 
instead of p rom oting  res tra in t  in ex
penditures, are ra the r  breeders of ex 
travagance.

In order  to raise the revenues nec
essary for the war debt and for no r
mal governmental expenditures the 
T radesm an suggests that  the emphasis 
of taxation be laid ra the r  on expen
diture than income—possibly a 1 per 
cent, tax on the sale of all comm odi
ties and products  and presumably  of 
real estate.  The sales tax would ag 
gregate  a far smaller burden by the 
time it reaches the consumer than 
our prevailing a rray  of taxes. The re 
sult  would be a g reat  reduction in the 
cumulative percentages with which 
prices are now “loaded” to meet tax 
ation. that  is to say, there would be 
bound to ensue a lowering of prices 
all a round.”

FLYING AS AN OCCUPATION.
If any aeronautical journal is e x 

amined, the evidence of the progress  
of aviation may be seen on every 
page. At random  in a late issue one 
reads that  Spokane, out  in W ash ing
ton, is to have two flying fields; the 
Salvation Arm y uses planes in the 
Empire  State to scatter its pamphlets ;  
corpora t ions establish air ports ;  Ne
wark finds it necessary to adopt o r 
dinances to control flying because the 
carelessness and rashness of avia tors 
over the city have become dangerous; 
schools of instruction are s ta rting  all 
over the country ;  m anufacturers are 
delivering their goods by planes over 
distances of 100 to 200 miles. Some 
of the news of progress  is st imulating 
to the imagination. In  the county of 
San Francisco the Board of Super
visors calls for bids for a plane to be 
used in carry ing a payroll  from city 
hall into the High Sierras, where men 
are employed on dam sites and saw
mills belonging to the city, the jou r
ney a t  present  by boat, train and m o
tor  car being difficult, slow and e x 
pen sive.

At an exposition at Santa Barbara 
a horse arrived by airplane. Officers 
of the S. P. C. A. protes ted  against 
the carry ing of the beast, but it was 
proved to them  that it would be c ra t 
ed and properly  secured. The  horse 
seemed to enjoy the trip. In  W ash 

ington a plane is used by a farmer, 
who might be called a farming m ag
nate, because he lives at Spokane, a 
great  m any miles from the lands he 
is cultivating. By automobile  the trip 
takes nine hours  and a half. Stepping 
into his “bus” in the city, he arrives 
a t  his farm in one hour and twenty  
minutes.

Aviation is already popular. The 
Aero Club of America plans to make 
the plane compete with the au tom o
bile. There  is to be a “drive” for 
100,000 members, but  it is one th ing  
to call for enthusiasts,  ano ther  thing 
to get them. The club’s method will 
be to hold exhibitions that  will a t 
t rac t  a ttention all over the country; 
indeed, all over the world. The 
Aerial Derby Around South America 
seems at first like a flight of the imag
ination, an essay in audacious ad
vertising; but since Australians have 
flown from London to their island 
continent,  there is no practical reason 
w hy Americans should not  succeed 
in flying from Florida down the east 
coast of South America and up the 
west coast—it is a m at te r  of equip
m en t  and landing fields. The Derby 
around the world would once have 
been regarded as a Jules Verne dream, 
but the proposal is being taken up in 
Japan, China, Siam and India,  and 
nobody laughs a t  it now.

COTTON PROSPECTS.
As the estimate  of the condition 

of the cotton crop had been fairly 
well forecast,  the actual publication 
of it ought  not to have occasioned 
much surprise. But such publication 
did have the immediate effect of boost
ing quotations, following which came 
the usual profit tak ing and recession. 
The  est imate, under the exis ting cir
cumstances, is of very little value in 
de termining how much of a yield there 
will be this year. To begin with, ow
ing to the backwardness of the season, 
p lanting was delayed and no account 
has been taken of the replanting 
which was made necessary. Beyond 
this  is the fact that it is no t  yet known 
how large an acreage has been seeded. 
As has been often remarked, the cot
ton plant is a very hardy one and 
can stand a g rea t  deal of “killing.” 
The  chances all are tha t  future esti
mates of the condition of the crop will 
be more favorable. Little real selling 
of actual cotton has been going on 
for some time and, unless m atters  im
prove greatly  in the next  eight weeks, 
there will be a large carryover. The 
goods market has been hampered by 
lack of deliveries because of the 
freight congestion, and sales at  the 
mills have been light. Prices under 
the circumstances have been fairly 
well maintained, although little busi
ness has been done. Perhaps the 
m ost no tew orthy  of the past week’s 
t ransactions was the opening of spring 
dress ginghams of one house which 
claims to have sold its capacity and 
which speedily withdrew its offerings 
from further sale. But the quantity 
involved was not  large, and the re 
striction of production may help to 
m arke t  the goods offered at fairly high 
prices. In knit goods of divers kinds 
there is no material  change in the 
situation. I t  is a waiting game for 
both buyers and sellers.

USE LOWER GRADE SUGAR.
In view of the shortage of sugar 

it is interesting to note that  many 
manufacturers using sugar in the p ro 
duction of their commodities can ut il
ize various off color and low standard 
grades without affecting to any great 
extent  the quality of the goods which 
they put  out.

Enquiry  into the ultimate destina
tion of the outside sugars tha t  been 
coming to this m arke t  shows that  
these are being absorbed by every line 
of trade and are being used in a 
great variety of manufactures. In  cer
tain instances they are washed or 
o therwise treated by such users to 
overcome their deficiencies.

The  candy manufacturers  are re 
ported  to have absorbed practically all 
grades of sugars,  with the exception 
of raw centrifugals of 96 degrees test 
or  lower, washed sugars having prov
ed to be a favorite with them. Bis
cuit makers, who formerly were very 
particular about the kind of sugar 
they used, have discovered tha t  wash
ed sugars are suitable to their p u r 
poses and do not injure the quality 
of their  products  when properly  used.

The  two m ost  ticklish trades in the 
m atter  of sugar appear to be the m an
ufacture of soft drinks and canning— 
that  is canners proper as distinguish
ed from preservers who specialize on 
canning fruits in syrups. Manufac
tu rers  of condensed milk require pure 
white sugar produced either by the 
bone char or equivalent methods, but 
their requirements have been some
what lessened by the decrease in ex
port  demand for their products and 
they have been able to obtain supplies 
of s tandard  granulated  sufficient for 
their urgen t  needs.

Soft drink manufacturers have 
heretofore declared that  it was out 
of the question for them  to use any
th ing but  s tandard  refined sugars in 
their product  owing to the fact that 
the syrups have become cloudy as a 
result.

The  sugar shortage has put an end 
to this  situation in the case of many 
of the larger firms. Several of these 
have been experimenting  and have 
succeeded in producing clear syrups 
from off grade sugars.  While the 
formulas are being kept secret by the 
firms in question, it appears tha t  the 
sugars are melted and put th rough  a 
simple clarification process before 
being used for syrup making and that  
excellent results  have been obtained.

TRY IT ONCE.
Matches which were entirely un 

known until 1832 have now become 
one of the m ost  commonly used a r 
ticles in America. W herever  there is 
human life fhere are matches. They  
can usually be found in every room 
in the house and in the pockets of 
every suit of clothes worn by any 
man in the Nation. T here  is a fas
cination about  the burn ing  of a match 
for the smallest child. A child uses 
matches carelessly because they are 
placed where the child can readily 
get them  and because the child sees 
these matches constantly  handled 
carelessly by its parents. T here  is one 
safe way to dispose of every lighted 
match. Break it in two before th row 
ing it away. If  you do not  believe 
this is an effective way, t ry  it.


