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MAKE GOOD

If you sta rt to  do a  thing,
M ake good;

If it be  to  dance or sing,
M ake good;

O r to be  a  noted cook,
If to  w rite  a fam ous book
Do your best, by  hobk or ciook, 

M ake good.

If you have a  goal in  view,
M ake good;

It is sim ply up to  you,
M ake good;

T alk  is cheap, so cut it out,
If you w in the  victor’s shout
You m ust w atch  w hat you’re about, 

M ake good.

If you m ake a  little  bluff,
M ake good;

A n te  up the prom ised stuff, 
M ak eg o o d ;

Failure everyw here is rife,
Be a  live one in th e  strife,
Do the  best you can in life,

M ake good.



Watson-Higgins Mlg. Co.
GRAND RAPIDS. MICH.

Merchant
Millers

Owned by Im buti

Products sold by 
Merchants

Brand Recommended 
. by Merchaats

NewPerfection Flour
Packed In SAXOLINPaper-lined 

Cotton, Sanitary Sacks

FIELD SEEDS
For Use Wherever Seeds Are Sown

Continental Seed Company
Lock Drawer 730 

CHICAGO, U. S. A.

Big returns for you on the sale of

F le is c h m a n n ’s Y e a s t
for Health

Talk this natu ral beautifier to your customer*.
National advertising on th is subject is serding 
you the custom ers—all you’ve got to do is to 
back it up.

Give your custom ers the booklet—

“ Y E A S T  F O R  H E A L T H “

FRANKLIN 

GOLDEN SYRUP
Always in Season

For table or for 
cooking.

H as the pleasing 
cane flavor and is 
of the quality of 
Franklin Package 
Sugars.

The Franklin Sugar Refining Company
PHILADELPHIA

*A F ranklin  Cane S ugar for every  u se”

Granulated, Dainty Lumps, Powdered, 
Confectioners, Brown, Golden Syrup

ASK YOUR JOBBER FOR

Hart Brand Canned Foods
HIGHEST QUALITY

, I* 9 urtlPr^ u.cts are Packed at seven plants in Michigan, in the finest fruit and vegetable 
belts m the Union, grown on lands close to the various plants: packed fresh from the fields 
and orchards, under highest sanitary conditions. Flavor, Texture, Color Superior.

Quality Guaranteed

The HART BRANDS are Trade Winners and Trade Makers
Vegetables—Peas, Corn, Succotash, Stringless Beans, Lima BeaQs. Pork and Beans, Pumpkin, Red 

Kidney Beans. Spinach. Beets, Saur Kraut, Squash.
Fruits:—Cherries, Strawberries, Red Raspberries, Black Raspberries, Blackberries, Plums, Pears, Peaches.

W. R. ROACH & CO., Grand Rapids, Mich.
Michigan Factories at

HART, KENT CITY, LEXINGTON, EDMORE, SCOTTVILLE, CROSWELL, NORTHPORT
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MICHIGAN TRADESMAN
(U nlike any other paper.)

Each Issue C om plete  In Itse lf.

DEVOTED TO T H E BEST INTER ESTS  
OF B U SIN ESS MEN. 

Published Weekly by 
T R A D E SM A N  C O M PA N Y  

Grand Rapids.
_________E. A. STOW E, Editor.

Subscrip tion  Price .
Three dollars per year, if paid str ictly  

in advance.
Four dollars per year, if not paid in 

advance.
Canadian subscriptions, $4.04 per year, 

payable invariably in advance.
Sam ple copies 10 cen ts each.
E xtra copies o f current issu es, 10 cents; 

issu es a month or more old, 15 cents; 
issu es a year or more old, 25 cents; issues  
live years or more o ld. 50 cents.
Entered a t the Postoffice of Grand 
__ Rapids under A ct of March 3, 1879.

P R E S S IN G  P R O B L E M S .
1 he city has been called the '‘hope 

of democracy.’ 1 here may be reas
ons to fear that it will become the 

despair of democracy. \ \  hether it 
shall prove to be the one or the other 
depends a ltogether upon the att itude 
of intelligent citibens toward com 
munity problems. The congregating

beginning of movements that may 
conceivably shake civilization to its 
foundations ; for such things have

C O N D IT IO N S  IM P R O V IN G .

iploves will lie tin' more endura
happe:ned nume runs times in the his- if it mark s the culminato
lory c>f maukiif d. price move•ment fostered b

The re are no conditio ns in A in erica ions spiral of wages and pr
to jinstify re vo-lut ion ;■is re volution a war d and the rate increase
has Ik•en insti fued in tin‘ past. t h e r e p et In•r ju>1 when condition
is no op p resso ■ a either indu;■.trial ol for 1neh a a effect, both cc<
politic al that c; in not b<• rein ii veil by and p.-ych, 'logically. Price
the or derlv pro cesses o Í gOVl ruinent. endu rabl\ high even to t
There is no pn »Idem oí: hous iug that have recen ed the wage ilicr
tile fiarward h .pking ibtizen s of a who now i magi ne that ili
community  can not sol; v e. filiere is are (lerepti ive. It is no mor
no pr oh lé ni of Am eric;a iii/: at ion that to re duce imiduction and ei
tile public schools and similar agen- db 
cics can not solve. All that  is re- it 
quired is that  each true American who re< 
loves his country, who appreciates its It

which pay tl

dawning upon the people of the Un
of lai■ge innube rs of persons in the ed St ate s.
limit ed area of a citv in it.sc If pre-
seats physical problems of a scrii ms FA XAT IO N P R O B L E M S .
n a tune. Merely to house deeentl v ( )n IK> pmrely dome SI! C subject  is
and 1to transpo rt  efficiently such a it mi n-c nee ditti that an intelligent
popul at ion may constitute pr oblems pub li* >pinnan h e ft »miei¡1 and ex-
that shall tax the ingenuity of the press I I beioire ( «hi g re ss 1 1 leets again
most intelligent. W hen  tha t  ]aopttla- than on the :>U')JUct of tax;

ghtion is made uj> of numerous races. propt del V  of ion hi revision of
speak in g m any languages am 1 with our tax laws i S Gil) vi litIS. Neither of
varied standard:s of living tin ■ prob- the t:\vo1 gre at party platdorms nor
lern of making the citv An lerican of 111e t wo 1eadirig Pi'esiti entail can-
and kceiling it ;>o in its stand;m is  of didati has offened a ele;II and de-
living . in its a tt i tude toward govern- tailed ut terauICC Ol i the Idem, the
mentí il inst ituto3iis and in it s lan- Ripu blu:an piati orm dec■lares that
gai age: becomes So complex as to "the ch; tract«ir of the taxi.-s can a.nd
cause even the m ost  hopeful almost sin »ill 1 > e chang ed, ' 

ig tin
but elab »rates

to de spair. this emly by say ir a  ti ne tax laws

lv id

aid nave tai;
r i ll

M r. ( ini 

P-

rt uniti

l here are also psychic aspects of 
the problems of the city that  present 
even graver dangers  than do its phys
ical aspects. 1 he city always has 
been the birthplace of the revolution
ary m o b ; it is the magnet toward 
which the discontented flock, and it is 
in itself a breeder of radicalism. The 
clash and the conflict of life in the 
city generate  dissastisfaclion and de
sire tor change, whether  it he in so
cial conditions or in forms of g o v 
ernment.  At the same time tha t  the 
congested center  of population is the 
place of revolt it is also the place of 
convention. Men of the city move 
in masses, whether  it be in following 
the fashion in dress or adopting  the 
latest fads in religion and politics.

The youth of America and the con
tinual influx of rural recruits  have 
combined to postpone the dangers 
that have in times past  characterized 
the g row th  of cities. But America 
has not wholly escaped those dan
gers, and foresighted men and w om 
en to-day see in the industria l unrest  
and political radicalism the possible

'he

should he made simple and 
stamlnble and should nut "exc 
ly mulct the consumer or nco 
repress enterprise and thrift.” 
Democratic platform asks on l y  for 
the discontinuance in peace times of 
the taxes devi.-ed to pr< duce a war 
revenue and for the drafting o£ meas
ures t"  keep capital in productive en
terprise and check it> diversion into 
"non-productive expenditure.” A cam 
paign can he f ought on general ¡/.a 
tions, but tax reform cannot be won 
tha t  way. It is fo r  tin- people to in
form themselves of expert opinion, 
make up their minds and demand 
specific changes and improvements. 
Ever}' one feels that fundamental!}' 
the heavy reliance of the Federal 
Government on income and profits 
taxes is sound and must he continued; 
every business man feels; also that 
certain features of the present in
come and profits tax are unjust and 
unwise.

the 
rail v.

that fee 
the Ada

an

•nt ■.rati

The saddest gink we ever saw was 
one who hadn’t discovered what he 
wanted to do.

test. All

t h e  K

blessings and realizes his duties as a 'to pr. ive this  by an <>bi (let-less: iti in view
citizen, shall engage to e>ui tribute of 1noth Crases, but it may 1
his time, his money and 
to the solution of these iiroblems as

the d. 
If - e

•m on st rat ion is n 
there is an out l o o

imi T H Ethey arise. There  are m;anv hopeful 1¡sing than any since t l i ;C war bo-g
signs that such an tindei-standing is >r \ r six y e a r s ,  as Mr. Gary expr

ON T H E  M O S Q U IT O .

t h a t  t in -  n u n  o t i g

ought to have.
There is margit 

iiii-nt upon ( loycri 
the men to earn their increased wages 
and als i- fur the roads t<> earn their

hardly have been less favorable than 
since the roads were returned to p r i
vate nperatin. and yet the betterment 
of traffic conditions has been marked. 
The increase of rates is necessary for 
the improvement of financial condi-

One wor 
•'hole s vai
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R E T A IL E R S  O N  T H E  F E N C E .

T hey  W ill B uy and  Sell Soap F o r  
Profit.

New York. Ju ly  26—T he decision 
of P ro c te r & Gam ble to  cut loose  
from  the jobber and sell d irect to  the 
re ta ile r has raised  a lo t of hue and 
cry : a tem pest in a teapot, w ith m uch 
noise but little wool.

Ju s t why all th is hullaballoo should 
be revived a t th is late day is a m ys
tery , because we w ere under the im 
pression  th a t the  princip les underly 
ing the causes which led up to the 
decision w hereby th is firm  changed 
its selling policy are quite ancient. 
T hey  no doubt discovered, ju st as 
have num erous o th e r specialty m anu
facturers, th a t the jobber cannot af
ford to give the tim e to  selecting cer
tain  staples and ge ttin g  their sales
m en to  give special a tten tio n  to their 
product.

T his is very  poin tedly  so as regards 
soaps, etc., and the jobbers m ust know 
th a t when P. & G. took th is stand 
they were rig h t in keeping w ith the 
pol'.cv of B abbitt, K irkm an & Son, 
and yet to -day  we believe they  are 
doing a splendid business and letting  
the o th er fellow do the  w orrying. 
W hy doesn’t the job b er go a step 
fu rth er and take up the  en tire  spec
ialty  line and apply the sam e acid 
test?

I have in m ind an o th er soap firm 
which form erly  had a jobb ing  policy 
of allow ing 25 cents per box on all 
o rd e rs  taken on the re ta ile r by the 
soap salesm an for his account. The 
w riter was one of these salesm en at 
th at tim e and during  a period of six
teen years he never heard  even one 
jobbing  salesm an offer the re ta ile r any 
of his firm 's soaps, and when the re 
tailer asked the jobbing  salesm an for 
the deal card he was generally  told 
lie could be supplied cheaper out of 
jo b b ers’ stocks, etc. T hus was the 
en tire  m issionary  work of the soap 
m anufactu rer undone, and m eanwhile 
a com petito r dealing d irect w ith the 
re ta ile r got aw ay w ith the business, 
while the o th e r soap firm which tried  
to  favor the jobber received consola
tion, etc., for his efforts to  play fair. 
T hese are facts and can be verified.

Again, is it not a fact th a t nearly 
all of the nationally  advertised  special
ties are ju st so much dead w eight on 
the jo b b ers’ hands? I t may not be 
adm itted  openly, but we believe that 
the  m ost of the jobbers carry  these 
only as an accom odation, and in the 
m ajority  of cases do no t care to  sell 
them , th is app ly ing  especially to soaps 
cereals, etc. T his being the case, whv 
is it necessary  then to raise all these 
issues now, when these conditions are 
com m on and are generally  accepted? 
All th is talk  about the jobber letting  
the m anufacturer who sells the re 
tailers direct have all of his ou tpu t 
is sim ply an old th rea t, which never 
happened and will not happen now.

Again, the supposition th a t the job- 
ber_ is to  be replaced o r put out of 
business is also the revival of an old 
th readbare  sta tem ent, which also has 
no foundation  in fact. W e are of the 
firm opinion th a t this so-called new 
m ethod of buying will continue to  get 
new follow ers from  tim e to time, ju st 
as fast as m anufacturers realize th at 
this is the best m ethod of distribution. 
Anyone w ith an open mind know s that 
there is not nor will there  ever be any 

no r any idea of p u tting  the 
jobber out of business.

W e are of the firm opinion th a t the 
same re la tions th a t have existed will 
go on as before. C o-operative buying 
is no t of yesterday, and the average 
jobber has m et the situation  and gov
erned h im self accordingly. It is 
o re tty  late to begin th row ing  bricks 

nd avails nothing. I t  certain ly  will 
not stop  e ither the re ta ile r o r the 
m anufacturer from  g e ttin g  together 
and doing business if it is found 
profitable.

B ut there  is an elem ent in the re- 
tad grocery  trade w inch realizes that 
m odern conditions make it absolu tely  
necessary  th a t he get these nationally  
advertised  specialties a t first cost, 
co m p etition  com pels him  to do this,

because the dem and created  by these 
m anufactu rers p ractically  forces him  
to carry  them . T he jobber also real
izes th is fact even if the pill is hard 
to swallow. All th is talk  about p rac 
tically  boyco tting  these specialties is 
m ere buncom be—he couldn’t if he 
would, and he w ouldn’t if he could.

I t  is asked w hat the re ta ile r will do 
_ under the new P. & G. a rrangem ent, 

to which we make answ er th a t he 
will go righ t on supplying the dem and 
created  and will also add his personal 
recom m endation  when he realizes that 
there  is a special inducem ent to  push 
this brand, and which happens quite 
often.

W e realize th a t all re ta ile rs are not 
100 per cent, efficient, but there  is an 
elem ent in the trade th a t has aw aken
ed to the fact th at he m ust buy cer
tain th ings rig h t in o rd e r to com pete 
with the larger bodies which th rea ten  
his existence, and which the jobber 
nursed into life years ago. T he jo b 
ber m ight then  have stepped in and 
seen th a t th is octupus of the g rocery  
trade would in tim e jeopardize the in
dividual, but he failed, and now we 
are facing the situation  created  by 
th is neglect.

On the o th er hand, wre see w here 
the jobber has failed to ssupport the 
m anufacturer who tried  to rem ain 
loyal to the jobber and d istributor, 
but eventually  found the business 
slipping away from  him  because of 
his indifference, substitu tion , etc., and 
to-day we see not only P. & G. but 
o ther nationally  advertised  specialties 
being offered to dealers direct who 
can buy quantities regard less of 
w hether their nam es are p rin ted  in 
the exclusive jo b b ers’ d irectory . T he 
courts have held th a t a wholesale 
g rocer is one who buys in wholesale 
quantities, and that seem s like good 
horse sense, a t least when it is used 
as a basis of who m ay buy twenty-five 
cases of any product.

W e are of the opinion that the jo b 
bers will find it to their advantage to 
continue selling not only P. & G. 
goods, but any o th er firm ’s adopting  
the same sales policy. T here is busi
ness aplenty for all, and the New' Y ork 
ness aplenty  for all. and the New 
York city g rocery  trade  is no t going 
back to the old-tim e m ethods of p u r
chasing th rough  the exclusive chan
nels some in teres ts would lav down 
for it.

W hy rave and ran t against a fact— 
an established fact a t that? The game 
is an open one, and w ith a fair field 
the best man will win. T he addition 
of one m ore firm to the bad list will 
not m ake m uch of a ripple, and a 
m onth or so from  now' we shall fo r
get it, unless the pow ers th at be con
tinue to rave, with but little, if any re- 
sult. , John  H. M eyer.

Secretary  New Y ork Retail G rocers’ 
Association.

B ottom  F ac ts  F rom  B oom ing Boyne 
City.

Boyne City, Ju ly  20— Boyne City is 
having considerable activity  from  the 
outside. D uring  the past week, the 
C ounty h a rm  A gent’s office has been) 
the headquarters for a farm  bureau 
organization  drive. N ext week the 
S tate Beekeepers will assem ble here 
for their Summer m eeting and the 
tirst week in A ugust a bunch of farm 
ers from  the Southern  counties will 
be here. The h a rm  Bureau drive was 
very successful and the Beekeepers are 
com ing because they  had so good a 
time last year th a t they  w anted some 
m ore of the same.

A fter a conference a t the C ham ber 
of Com m erce of the re ta il coal deal
ers, the Council is sending A lderm an 
W m . P. V ought to  the coal confer
ence a t Lansing. So far our dealers, 
although  they  placed o rders early  in 
the season, have received no coal, 
no r any prom ise of shipm ent, and thé 
rapid ly  dw indling wood supply is 
cheating m ore or less anx iety  as to  
the supply for w inter, both in quan
tity  and price. I t  looks now  as though 
the quan tity  would be sh o rt and the 
price very  long, indeed, upless the 
opera to rs  have a  deçided change of 
heart. M axy.

SW A T  T H E  W H A T T E R .

O ne of the  M ost A nnoying T h in g s in 
B usiness.

In business life w h a tte r does not 
rely  alone on his early  W hat?  which 
w'ould only serve to  have the question 
or request repeated. T he w h a tte r is 
now faced w ith m ore of a problem  
than focusing his slow m ind on p a rts  
of a lesson previously studied. H e 
m ust have m ore time to th ink  out 
the answ er which m ay require intense 
m ental effort on his p a rt—because 
he has never exercised his brain for 
fast thinking. Y our w h a tte r being 
placed in such a position  answ ers a 
question by repeating  the question 
with a rising  inflection. T he question 
is then  repeated  for him, but he has 
stalled tim e enough fo r his brain  to 
function, and unless the  problem  is 
beyond his understand ing  he will d rag  
the unw'illing solution out.

A nother w h a tte r who answ ers a 
question asked is the tim orous person 
who is alw ays afraid of doing the 
w rong th ing  and needs reassurance 
to boster up his fear of not doing the 
task correctly . Daily they  do the 
same tasks or one relatively the same 
and each time they w hat their orders. 
Y'ou w ant me to  take a le tte r for 
Jones Sm ith Com pany? “You w ant 
the forceps boiled, did you say? You 
say this package goes to  127 Sixth 
street r” T hese are a few sam ples of 
the w hats w hich keep these people in 
a groove. I t  is the reason  of their 
m ediocrity  and it is the reason why 
so m any m en are w onderful office 
men to  the bosom  of their family a t 
hom e and rank, slow -w itted dubs in 
the office.

A nother type of w hatter is the per
son who is slightly  deaf and will not 
adm it it. T heir m addening w hats o r 
their repeats calculated to  m ake one 
alw ays talk  loud to  them  serve to 
b ring  the co n tra ry  out in us and we 
instin tively  talk  low to them  to prove 
them  deaf or yell a t them  when we 
really  wrant them  to hear.

O f all the w hatte rs who m akes one 
see red is the  telephone central w hat
ter. H undreds of people mumble, 
g u tte r, shout, o r scream  in to  the 
tran sm itte r; the louder the better, they 
think. E very th ing  is lovely until a 
w hatte r takes your num ber. She 
heard it perfectly , but while her slow 
brain is reg is te ring  it and her hands 
are slowly co-ord inating  to  plug it 
she runs true to her habit and, “W hat 
num ber did you call?”

H ave you ever called up an office 
th at afforded an exchange and stated 
to  the o p erato r w hat you w anted and 
asked to be connected with some one 
who was fam iliar w ith th a t p a rt of 
the business? She heard  you—heard  
every w ord of it—but instead  of ask
ing you to  wait a second while she 
figured out the rig h t person  to whom  
you should talk, she w'hats you.

H ow  m uch m oney firm s lose by 
w h a tte rs  never can be calculated. The 
average shopper does no t w ish to 
ta lk  loud and have her bargain ing  
heard  for yards around—your diner 
does not wish to have people a t re 
m ote tables hear his o rder—occas
ionally people do no t wish to  shout 
into phones so everyone about them  
m ay hear the  conversation. W e once 
knew a very  fam ous drinker who o r
dered his drinks in a w hisper, and 
woe to the bartender who w hatted  
him.

T he business world solves the p rob
lem of the w h a tte r by paying w hatte r 
salaries and keeping them  alw ays in 
the w h a tte r class. As skilled labor the 
w hatte r can hide behind a union card 
or keep moving. All of our discussion 
of the w hatte rs has been over the  * 
type who really  could gear their 
mind up—the stupid w h a tte r is be
yond any rem edy and will alw ays re 
m ain a w hatter.

N ew  A lignm ent a t C ity  B akery.
The City B akery Com pany has been 

re-organized with an au thorized  cap
ital stock of $125,000, of which $92,- 
500 has been subscribed and paid in. 
The d irectors of the new com pany are 
H u bert Daane, J. W . T riel, W . H azel 
Reily, A. A. Scott, R oy W atkins, A. 
J. M ichm ershuizen, L. J. W itters , 
George T ow ers and Dr. W illiam  
N orthrup . T he officers are as fol
lows:

P residen t—H u b ert Daane.
V ice-President—J. W . Triel.
S ecretary  and T reasu re r—W . H azel 

Reily.
General M anager—A. A. Scott.
Mr. D aane will not be active in the 

business.
Mr. Reily, who was long  in the em 

ploy of the H azeltine  & P erk ins D rug 
Co., will have full charge of the office.

Mr. Scott will assum e full charge of
the m anufacturing  departm ent.

W ith  new ovens and greatly  aug
m ented floor space, the com pany is 
in excellent condition to  m eet the re
quirem ents of its co nstan tly  expand
ing circle of custom ers.

T E S T IN G  T R A D E S M A N  A D V E R T IS IN G  
Big C u t in C ottons.

36 in. Bi
19% r u t to _
20 C u t to
21 Cut to _ _
22 V» Cut to _

Cut to ___2514 Cut t o __
26% <'ut to
27% Cut to
32% Cut to ___

Shipped from M ilwaukee. W ire or m ail 
orders to W . B. DUDLEY, Grand Rapids, 
Mich.

W E  O F F E R  F O R  S A L E
United States and Foreign Government Bonds

Present m arket conditions m ake possible exceptionally  
high yields in  all G overnm ent Bonds. W r ite  us for 
recom m endations.

How e , s n o w , Co r r ig a n  & b e r t l e s
MI-6 Grand Rapids Savings Bank Bldg., Grand Rapids, Mich.

-H

1
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27% C u t
g  : : : ---------------------  :  *

2214 s
29 C u t — flh
29% C u t to 26 fe1
31% C u t to ____ 27%
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36 in. B leached C am b rics .
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31% C u t to  _______________________

36 in. F in e  S heer N a insooks.
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31% C u t to _ .27%
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The Strength of Growth
T here is a  visible strength , which m anifests itself in great buildings crowded 

w ith  w orkers, w idespread warehouses, th e  steel girders of fast-rising factories. A n 

institution m ay, w e believe, feel just satisfaction in such signs of progress.

The Strength of Service
T he real m easure of an organization lies deeper down, however, in tha t un

seen bu t m ighty relationship betw een house and custom er which is based upon in

tegrity. It is our pride th a t we have justified the confidence of our m erchant friends 

by m ore than  half a century  of honest service” to all.

Looking Forward
Not to  look back, bu t ever fo rw ard—w ith the firm resolve tha t things of the

past shall be stepping stones to be tter th ings in the  future—such is the spirit of this 

house.

So, inevitably, w e have BUILT STR O N G , for perm anent ra ther than tem por

a ry  success, and w ith  the  thought of service ever upperm ost.

To-day—m ore than  “fifty years young”—w e offer you a  very real service indeed, 

buttressed by  experience, quickened by  enthusiasm . It is service which is yours for 

the asking.

W o r d e n  ( G r o c e r  C o m p a n y

Grand Rapids—Kalamazoo—Lansing
The Prompt Shippers.
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M ovem ent of M erchants.
M errill—F ire  com pletely destroyed  

hotel M errill, Ju ly  20. T he ho te l was 
32 years old.

D e tro it—T he G eneral Sales Co. has 
increased  its capital stock from  $150,- 
000 to  $250,000.

Blissfield — The Blissfield S tate 
Bank has increased  its capital stock 
from  $30,000 to $50,000.

S idney—Fire  destroyed  the grain 
e levator of C harles O. B urgess, Ju ly  
22, en ta iling  a heavy loss.

D e tro it—T he C lark-H ow es Co., 
jobber of cigars, has changed its name 
to the Sow es-Shoem aker Co.

Standish—F ire  destroyed the store  
building and stock of general m er
chandise of S. U nderw ood, at Delano, 
Ju ly  25.

Ovid—T he F a rm er’s Co-O perative 
E levato r A ssociation has been o rg an 
ized w ith an au thorized  capital stock 
of $15,000.

Quincy— C. C. B urger, of A drian, 
has taken possession  of the R. C. 
Speer g rocery  stock which he recen t
ly purchased.

R iver Rouge—T he Brow nlee Co., 
wholesale dealer in lum ber, has in 
creased its capital stock  from  $450,- 
000 to  $750,000.

N egaunee— L en n art R inne is c los
ing out his jew elry  stock and will re 
move to W arden, Ohio, where he will 
open a sim ilar store.

B annister— Claude W oolev has sold 
his g rocery  stock and sto re  fixtures 
to  Mr. S tarling, of G rand H aven, who 
has taken possession.

St. L ouis—C. B. T uger has sold his 
g rocery  stock to  George W . M cVey, 
who has clfcrked in the T uger store 
for the past seven years.

South L yon— C. Conelv and E. 
Dewey have form ed a copartnersh ip  
and purchased the O ’Dell garage and 
autom obile supply business.

C arson C ity— G. E. Siple & Son 
have sold their stock of agricu ltu ra l 
im plem ents to G. E. Siple, of G reen
ville, who will continue the business.

Saginaw — Reid Bros., Inc., has been 
organized with an au thorized  capital 
stock of $100,000, to  conduct d rug 
sto res in Saginaw , F lin t and Davison.

Ishpem ing—M rs. W illiam  A nderson 
succeeds M iss A lm a C arlson in the 
m illinery business and will continue 
it at the sam e location  on M ain street.

C oldw ater— Fire  s ta rtin g  in the 
paint departm ent, destroyed the ga- 
age and livery stable of Van Aken 

Bros., Ju ly  16, enta iling  a loss of about 
$80,000.

W aterv liet—T he W aterv lie t Oil Co. 
has been incorporated  to deal in gaso
line, kerosene, etc., a t w holesale, w ith 
an au thorized  capital stock of $20,- 
000, $15,000 of w hich has been sub
scribed and paid in in cash.

L ansing—T he John  H . Rose Co., 
pioneer com m ission dealer, has p u r
chased a site on South H osm er stree t 
and will erec t a large re frigeration  
p lan t on it.

Paw  Paw —T he John  V. F re e 'S ta te  
Bank has been incorporated  with an 
au thorized  capital stock of $30,000, 
$10,000 of w hich has been subscribed 
and paid in in cash.

Mt. C lem ens—T he F arm ers Co- 
O perative A ssociation of M acomb 
C ounty has purchased the p lan t of 
the W olco tt M illing Co., tak ing im 
m ediate possesion.

B righ ton— Dr. H. P. M elius has 
sold his drug stock and store fixtures 
to George M. W ood, recen tly  of P o n 
tiac, who will continue the business 
at the sam e location.

Q uincy— E. K. Pearce has sold his 
d ry  goods stock and store fixtures to 
R obert L. Eckles, recen tly  of Toledo, 
Ohio, who will continue the business 
at the same location.

E aton  R apids—Hale & P e ttit  have 
sold an in te res t in their undertaking 
stock to John B unker and the busi
ness will be continued under the style 
of the H ale & P e ttit  Co.

C arson City— G. E. Siple & Son 
have sold their agricu ltu ra l im plem ent 
stock and store fixtures to  Law rence 
Siple, of Greenville, who will take 
possession about Oct. 1,

Detroit-—T he Garson M otor Sales 
Co. has been incorporated  w ith an 
authorized  capital stock of $25,000, 
$12,500 of which has been subscribed 
and $4,400 paid in in cash.

Maple R apids—D. A. B oatw right 
has sold his in te res t in the Square 
Deal T ire Shop to  his partner, B. C. 
W right, who will continue the busi
ness under the same style.

D etro it—T he d rug  stock of K ates 
& W alker, 1474 14th street, has been 
sold to E. J. Meyer. Mr. M eyer fo r
m erly owned the Jones D rug Store, 
G rand R iver and Vinewood.

D etro it— The d rug  stock of Dr. E. 
J. Cobleigh, 1519 Mt. E lliott, has been 
sold to F. C. Bellm ore. T his will be 
Mr. Bellm orels second store, the o ther 
one being on H arper avenue.

E ast Lansing—T he A dam s Grocery 
Co. has been incorporated  w ith an 
au thorized  capital stock  of $15,000, 
of which am ount $12,000 has been sub
scribed and paid in in p roperty .

Pe lls ton—T he P ells ton  Produce Co. 
has been incorporated  w ith an a u th o r
ized capital stock of $10,000, $5,000 of 
w hich has been subscribed and paid 
in, $1,500 in cash and $3,500 in p ro p 
erty .

L ansing— F. L. Cook and John  
V iges have form ed a copartnersh ip  
and purchased the M ichigan R ubber 
R epair & T ire  Co. stock  and will con
tinue the business under the same 
style.

H ow ell—H off Bros, cem ent garage 
on South M ichigan avenue has been 
com pleted and is open for business. 
A com plete stock of tires and au to 
mobile supplies and accessories will 
be carried.

B uchanan— E. H. W isner, form erly  
of V alpariso, Ind., has purchased the 
drug stock of F isk  & R ogers and will 
continue the business a t the same lo
cation. J. M. R ogers has rem oved 
to E lkhart, Ind.

M arquette— M iss Nellie F ryfogle 
has purchased the Sm ith m illinery 
stock and will continue the business 
a t the same location in the M ining 
Journa l building, under the style of 
the Parisian H a t Shop.

K alam azoo—The Jam es J. Van 
K ersen Est., dealer in general m er
chandise, has m erged its business into 
a stock com pany under the style of 
J. J. Van Kersen, Inc., w ith an au 
thorized  capital stock of $10,000.

Ann Arbor-—Eleazer E. Calkins has 
m erged his d rug business into a stock 
com pany under the style of the Cal- 
k ins-F le tcher D rug Co., with an au
thorized capital stock of $75,000, $60,- 
000 of which has been subscribed and 
$7,500 paid in in cash.

H ancock—T he Archie J. Verille Co. 
has been incorporated  to deal in 
building m aterials, building and office 
fixtures, furniture, ice cream  tubs, etc., 
with an authorized  capital stock of 
$60,000, $30,000 of which has been sub
scribed and paid in in property .

D etro it—C harles A. S trand has 
m erged his plum bers’ supplies and 
p lum bing business into a stock com 
pany under the style of the S trand 
L ’Annen Co., Inc., with an authorized  
capital stock of $2,000, of which 
am ount $1,100 has been, subscribed 
and paid in, $1,000 in cash and $100 
in property .

Alma— Plans for the organization 
of the F irst N ational Bank of Alma 
and for the form ation of a holding 
com pany which is to purchase the 
Pollasky block and rem odel it into 
a m odern bank building, are under 
way and it is expected that within 
the com ing week the organization 
will be completed.

L ansing—The C. J. R ouser D rug 
Co. and H. C. Krause, form er stock
holder in the company, have purchas
ed the store building and stock of the 
L ansing  D rug Co., a t 325 N orth  
W ashing ton  avenue. The business 
will be conducted under the style of 
the R ouser D rug Store, No. 3, and 
will be m anaged by H. C. Krause.

Ishpem ing—T he E. A. Johnson  Co., 
conducting a g rocery  store on F irst 
street, is to open a branch store a t the 
corner of T hird  and Vine streets, 
about A ugust 1, w ith A ugust Jo h n 
son in charge. A building to house 
the business is now being erected 
there and the con tracto r will shortly  
com plete the work. A ugust Johnson 
has been connected w ith the firm for 
a num ber of years and is well quali
fied to asum e charge of the new store.

H opkins—T he sym pathy of the 
trade will go out to  the m erchants of 
H opkins who were scourged by fire 
Sunday afternoon. T he m ercantile 
in te rests of the town were laid low 
by fire about fo rty  years ago, but 
soon rallied and replaced the burned 
buildings w ith be tte r and larger s tru c 
tures. T here  is every reason for be

lieving th a t the sam e resu lt will en
sue from  the p resen t d isaster. Sur
rounded by a rich farm ing  country, 
inhabited byr w ell-to-do farm ers, the 
en te rp ris in g  and p rogressive  m er
chan ts of H opkins can be depended 
upon to  do th e ir share to  re-establish 
them selves as rapid ly  as circum 
stances will perm it.

M anistee—M anistee’s largest de
partm en t sto re  will go out of business 
as Soon as the c losing-out sale of the 
L arsen  B ro thers firm com es to an 
end. H arvey  B. L arsen, who is asso
ciated w ith MrS. A. T. Seeley in the 
ow nership of the business, expects to 
leave soon on a six m o n th s’ vacation 
which will consist of fishing and hunt
ing trips. Mr. L arsen  says he isn’t 
sure w hether his ou tings will lead 
him to Canada o r South Am erica, but 
he prom ises not to  discover m ore than 
a dozen or two of rivers. Mr. L ar
sen has been engaged in business in 
M anistee as the head of the Larsen 
B ro thers firm since M arch, 1916. He 
was associated  w ith his father, H. 
B. L arsen, for sixteen years previous.

M anufacturing  M atters;
D e tro it—T he Active C astings Co. 

has increased its capital stoek front 
$10,000 to $30,000.

N iles—T he D ry-K oid  R efrigerator 
Co. has increased its capital stock 
from  $75,000 to  $120,000.

D e tro it—T he L iberty  M otor Car 
Co. has increased its capital stock 
from  $1,400,000 to  $2,750,000.

H ough ton—T he flour mill of the 
H oughton  Mill & E levator Co. is now 
com plete and open for business.

D e tro it—T he C alorizing C orpora
tion of A m erica has increased its 
capitalization from  $99,000 to $350,000.

D etro it—T he D etro it Valve & F it
tings & D etro it B rass W orks has 
changed its nam e to  the D etro it Brass 
& M alleable W orks.

H em lock—T he H em lock Creamery 
Co. has sold its p lan t to the Hemlock 
Farm  C o-O perative Club, which will 
continue the business.

O w osso—T he O w osso Paper & 
Tw ine Co. has m erged its business in 
to a stock com pany under the same 
sty le w ith an au thorized  capital stock 
of $10,000.

D etro it — T he W olverine Boiler 
W orks has been incorporated  with 
an authorized  capital stock of $6,000. 
$3,000 of which has been subscribed 
and $2,000 paid in in p roperty .

M uskegon H eig h ts—T he Quality 
A lum inum  C asting  Co. has been in
corpora ted  w ith an au thorized  capital 
stock of $40,000, $20,000 of which has 
been subscribed and $4,000 paid in in 
cash.

Rollin—T he Rollin M illing Co. has 
been inco rpora ted  w ith an authorized 
capital stock  of $30,000, of which 
am ount $16,000 has been subscribed. 
$2,350 paid in in cash and $6,000 in 
p roperty .

B ruce’s C rossing—Mr. Pe terson  has 
m erged his m ililng business into a 
stock com pany under the style of the 
Com m unity M illing Co., w ith an au
thorized  capital stock  of $16,000, $10,- 
000 of which has been subscribed and 
paid in in cash. T he corporation  has 
purchased th ir ty  acres of land ad
jo in ing  the m illing p ro p erty  and will 
erec t a c ream ery  and cheese factory 
during  1921.
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E ssen tia l F ea tu re s  of the G rocery 
Staples.

Sugar—Refined sugar is w orking 
down to  a lower level, but it will be 
some weeks before "the low er prices 
will be in effect in M ichigan, because 
they  are m ostly  m ade for A ugust 
shipm ents which m ay not a rrive  a t 
destination  before Septem ber. Some 
New Y ork refiners are now quoting  
21c for sh ipm ent Aug. 10 and the 
C hatham  (O nt.) refinery is offering 
Canadian refined sugar a t 20%c, de
livered a t M ichigan points. Raw su
gars have declined 2c per pound dur
ing the past week, which has c rea t
ed an unsettled  feeling in the trade. 
The. principal cause of the decline 
was not so m uch the offerings from  
Cuba o r P o rto  Rico as it was the ef
fo rts of recen t buyers of outside su
gars  to  reduce their holdings. T hey 
apparen tly  have over-bought them 
selves on the idea th a t there  would 
not be enough sugar to  go around. 
But the ex trao rd in a ry  high prices 
prevailing  have a ttrac ted  sugar here 
from  all over the  world, even if sell
ers had to  do w ithout it them selves, 
and the resu lt has been a steadily  
declining m arket, w ith the effect of 
these sugars becom ing m ore ap p ar
en t every day. I t will be recalled th a t 
during  the la tte r  p a rt of M ay raw 
sugar sold above 23c per pound cost 
and freigh t; ever since then  there  has 
been a slow but steady decline until 
15j^c was reached during  the past 
week. In  fact there  was even a d is
tressed  lot sold to  a New O rleans 
refiner at 1 5^c , but, generally  speak
ing, the  undertone seem s to  be a lit
tle steadier a t the 15^-jC level, a l
though there  is no indication th at 
the decline is over, as there  is still 
considerable anxiety  on the p a rt of 
buyers to  resell some of their high 
grade raw s to  refined.

T ea—T he m arket has pu t in a dull 
and ra th e r easy week. H o lders here 
and there  are p ressing  for sale a t 
ra th e r weak prices. B uyers are hold
ing off because they are no t sure of 
the m arket. London, the conditions 
in w hich alw ays affect tea prices on 
th is side, is quo ting  very  low ra tes 
ju s t now. T he consum ptive dem and 
for tea is good enough, bu t buyers 
are inclined to  come in to  replenish 
only a t the last m inute.

Coffee—T he m arket on all g rades 
of Rio and Santos is weak and in
clined to  be a shade low er for the 
week. News from  B razil is very un 
settled, as the m arket has ap p aren t
ly a lm ost gone to pieces there. San
tos has go tten  down around 19j4c, 
in a large way, green, w hich price has 
not ruled for a long time, and prices 
quoted from  B razil aré even low er

than that. Mild coffees rem ain about 
unchanged for the week, but are like
wise not very strong . W ise buyers 
will stay  out of the coffee m arket for 
any th in g  w hich they do not have to 
have a t the m om ent. T he main 
reason for the  sharp  drop appears 
to  be the failure of E urope to take 
the coffee it was expected to  take, and 
the fact th a t A m erican buyers will 
not buy unless it is m ade to  their 
in te rest to  do so.

Canned F ru its— F utu re  pack gallon 
apples are selling a t $6 for fancy, $5.50 
for average quality and $5 for the 
poorer grades. Some in terest is shown 
but the dem and is not up to the aver
age of o th er years. C alifornia fru its 
on spot all week were slow sellers. 
Peaches were taken to some extent, 
but apricots were neglected. T he fu
ture  situation  was subject to no vital 
change during  the week. H aw aiian 
pineapples continues to sell where re 
sale co n tracts are available a t p re 
m ium s rang ing  all the way from  25 to 
40 per cent, over opening prices, de
pending upon the packer.

Canned V egetables—T he pea pack 
is now  com pleted in M ichigan. I t  is 
the finest in quality  and largest in 
quan tity  ever produced in this State. 
Spot corn is exceedingly dull. The 
advance of $10 a thousand on No. 2 
and No. 3 cans adds to  the burden of 
the tom ato  canner and m akes him 
still fu rther perplexed as to his prices 
on his com ing pack. The prospects 
are for a good crop as to quality and 
a fair yield and w ith low er prices in 
p rospect for raw  stock than  appeared 
to be likely for the first p a rt of the 
season. G row ers who have no t a l
ready m ade their co n tracts with can- 
ners are ra th e r a t their m ercy, as the 
ra ilroad  service for shipping raw  
stock will likely cause them  to offer 
their tom atoes freely to the canners. 
T he possib ility  of low prices on raw  
stock is being used as a reason am ong 
buyers for no t touching futures. W ith  
the price situation affected by the 
value of the unfinished product, buy
ers hesitate  to  tie up to  the prices 
which are now quoted. In  general, 
it m ight be said of the canned food 
m arket th a t jobbers are m oderate 
buyers a t p resen t, even am ong the 
largest factors. T hey  are m ore than  
ord inarily  careful and conservative 
about the quality  of the goods they  
secure and the term s a t which they 
are offered. T his natu ra lly  has re 
sulted in a restric ted  m ovem ent.

Canned F ish—Salm on is scarce, no 
change in price since last week. M ack
erel is very dull and no t very strong, 
especially  m edium  grades. Prices, 
however, are about steady for the 
week. New pack of dom estic  sa r
dines is in ra th e r a critical condition

owing to the lack of cans and in con
sequence packers have suspended op
erations until A ugust. U sually  at 
this tim e th ere  are a m illion cans on 
hand. This year there  are  none and 
running factories on odds and ends 
is too expensive and packers have to 
shu t down. T his is particu larly  un
fortunate, as the fish have been ru n 
ning exceedingly well and the catch 
has been heavy, and was still heavy 
when the boats were obliged to  re 
tire  on account of the suspension of 
the factories. The demand for new 
pack M aine sard ines is fair, but ow
ing to  the above conditions holders 
are very firm in their ideas. O cca
sionally  a weak ho lder will shade the 
m arket, but there  are not very many. 
Im ported  sard ines show  no p a rticu 
lar change, being scarce and very ex
pensive.

D ried F ru its— In the way of fu t
ures, offering of new pack peaches 
for O ctober-N ovem ber shipm ent were 
the only new developm ents. The 
pack is entirely  of package goods as 
bulk stocks so far have not been 
quoted. T he C alifornia Peach G row 
ers’ Association has quoted- 60-11 
ounces a t $9 per case. T he price was 
first named a t $8.75, but was later 
revised. On 24-2 pounds the figure 
was $10.20 and on 10-5 pounds $10.75 
f. o. b. coast. T he first nam ed lot 
show s that 60 packages will be pack
ed instead of 48 as in previous seas
ons. 1 hese prices are considered high 
and the trade is holding off. T here 
is not much in the peach line on spot 
which leads to a firm tone, a lthough  
the jobbing  dem and is not heavy. 
Some old packs of p runes are  being 
quoted by coast o p erato rs who are 
ready to  sell out now so as to  have 
a clean slate for the new crop. No 
1920 price developm ents have occur
red, as the A ssociation is still silent 
as to prices and buyers are holding 
off until the  m arket has been e stab 
lished by the largest factor. O regon 
prunes are selling  in a sm all way on 
old packs and some s. a. p. business 
is being done by the A ssociation and 
som e at definite figures am ong inde
pendent packers at prices which have 
been m entioned from  to tim e in these 
colum ns. T he high prices which have 
been forecast by independents on 
1920 California ra isins in their qu o ta 
tions put out so far have naturally  
increased the in te rest in foreign 
stocks and b rokers are soliciting  busi
ness on M alagas and o th er types. So 
far the California Associated Raisin 
Com pany has not nam ed its prices, 
but the tim e is draw ing near wrhen 
a definite announcem ent can be ex
pected. T he spot m arket holds firm 
as a result of sho rt supplies of all 
varieties, but even in th is popular 
fru it the m arket last week showed 
sum m er quietness. A pricots are sho rt 
on spot on desirable N orthern  packs 
and will be out of the way before 
the new pack is here. Southern  are 
dull. G row er’s brand con tracts are 
being booked by the Association, but 
Sunsw eet has been w ithdraw n. C ur
ran ts ruled firm all week, both  here 
and in Greece. T he m arket abroad 
is advancing on prom pt shipm ents, 
but caution is being displayed by buy
ers in g e tting  fru it free from  rain

damage. 1 he spo t m arket show's a 
sufficient dem and to keep it firm 
in tone.

Rice— fa n c y  g rades of dom estic 
are in the best position, but even for 
these the m arket is quiet. O ther types 
are dull and prove un in teresting  to 
the average buyer. S tocks are am ple 
for the limited demand.

Cheese—T h e  m arket is barely
steady, there  being a good supply 
of the sm aller styles and a ligh ter 
supply of flats. T here  is a fairly 
active dem and for cheese and pur- 
chases have been m oderate for s to r
age, due particu larly  to  the p resen t 
price. |  U

P rovisions—T he m arket on lard is 
only steady. I here is a fair dem and 
and an adequate supply. T he m arket 
on lard substitu te  is very weak. T he 
presen t dem and is very light and 
there is a good supply on hand. T he 
m arket on sm oked m eats is very firm 
at prices slightly  h igher than  a week 
ago. T he m arket on barreled  pork  
is weak and unchanged, there  being 
a good supply and a light demand. 
I he m arket on dried beef is firm.

D onovin Now in H ands of Receiver.
The Jam es F. Donovin Shoe Co., 

of Indianapolis, which has been re 
peatedly exposed as a sw indling con
cern by the T radesm an has evidently  
gone into liquidation, a recent signa
ture on a receipt for a reg is tered  le t
te r being as follow s: “Jam es F. D on
ovin Shoe Co., Levi W . Cooper, Re
ceiver.”

Donovin is the shark  who sold 
shoe agencies a t from  $100 to  $300 
each, according to the gullibility  of 
the purchaser. In very few cases 
did the concern ship any shoes. W hen 
it did the o rders were cut dowm to 
such an ex ten t th at the goods were 
of little value to  the m erchant, be
cause the asso rtm en t was incom plete.

On general principles, m erchants 
would do well to give a w ider be rth  
to the cheats and frauds in trade  
who are selling agencies or licenses 
to buy goods. T hey are practically  all 
sw indlers of the deepest dye and 
seldom  fail to  involve the pu rchaser 
in chagrin  and loss.

Cash R eg iste r W hich P rin ts  I tem 
ized S tatem ent.

A cash reg is te r which p rin ts an 
item ized and to ta led  receipt has been 
placed on the m arket. F o r years m er
chan ts have needed such a m achine. 
T he new reg iste r stops m istakes in 
adding the item s of a sale. I t  also 
saves the tim e of clerk and custom er 
and gives the m erchant pro tection  
and inform ation about his business. 
W ith  the new m achine each item  is 
registered  separately . By tu rn ing  an 
operating  handle a receipt is printed' 
and issued by the reg ister. T his re 
ceipt show s the p rin ted  am ount of 
each item  sold and the total am ount 
of the sale which has been added by 
m achinery. T he total of each tra n s
action is a lso printed on a paper roll 
inside the machine.

T he slot-m achine type of clerk, un
less som ebody gives him  a hypoderm ic 
of energy, rem ains all his life ju st 
w hat he is, a m ere selling m achine, 
draw ing a m achine’s pay.
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Item s F rom  the  C loverland of M ich
igan.

Saull Ste. M arie. Ju ly  27— One of 
our leading confectioners has erected 
a large new electric  sign in fro n t of 
his estab lishm ent on P ortage avenue 
which will he one of the finest of its 
Kind in the city. George, as he is 
know n by his m any friends, is up-to- 
date in every appoin tm ent of his tine 
establishm ent, which accoun ts for his 
unusually successful business career.

b rank  O sier, for the past seventeen 
years p ro p rie to r of the O ste r re stau 
rant. having recen tly  sold out to  the 
Home R estauran t, expects to locate in 
Springfield. O hio— the land of the 
presidential nom inee. It was on ac
count of the p oor health of his wife 
that this change was m ade necessary, 
hut lie prom ises that lie will be a fre
quent v isito r to tlie Soo, and his m any 
friends here wish him every success 
in his new location.

If you are afraid to ask for w hat 
you want, the chances are that some 
one will hand you a lemon.

T he M ichigan pikers have com e and 
gone and from  all accounts the royal 
reception given them  in both  the 
Am erican and Canadian Soos will 
linger long in their m em ory as one 
of the m ost successful to u rs  ever 
pulled off. T hey  did not m iss the 
dryness of the Canadian Soo afte r 
having spent a week in Canada w here 
the soft drinks were varied. T hey 
were all in the pink of condition upon 
their arrival and the headlines in the 

paper were to the effect th a t the pikers 
were glad to get back to the U. S.
1 his required some explanation bv 

our popular editor who accounted for 
it in a very  sa tisfactory  m anner to 
our Canadian visitors, who knew too 
well the real m eaning of such a s ta te 
m ent, F rom  all accounts the p ikers 
are figuring on com ing back again 
next year, as they  say it would be 
hard to make a tour to com pare with 
the one of this year.

I harity  that begins a t hom e usual
ly suspends operations during  the 
house cleaning period.

X. J. La Dow, d istric t salesm an for 
Libby, M cNeill & Libby Co., is w ork
ing a crew  of three salesm en th is week 
and rep o rts  an unusually  good busi
ness this season.

1 he hay crop in th is te rrito ry  p ro m 
ises to be a bum per one this year.
1 here seems to be p lenty of labor 
available and a successful season is 
looked for by the farm ers.

The C alum et M otor Co., which was 
recently  organized  by a group of 
H oughton and M arquette  county men, 
has decided to  have its m anufacturing  
plant in Lake Linden, in the Copper 
d istrict. A location has been secured
at that pi ace and it is expected  that
tlie comp any will be tu rn in g  out
finished m otors be t o:re the end of the
year. Tin; new coiripany will m anu-
facture bint one type of m otor th is be-
ing of sm all size to r household use.
and it is c laimed thatt there  is a heavy
demand at th is tim e for the sm aller 
m otors.

Good roads have come to Clover- 
land m ore rapidly than  good hotels. 
The good roads are the outcom e of 

. m oney spen t by counties, sta tes and 
the nation. H o te ls are usually  p ro 
vided by individuals and providing 
them  at this time costs a m int of 
m oney. The o p p ortun ity  for brisk
hotel business is aj>preciated by hotel
men. but there  is a shortage of m oney.
also a tightness, amd a lot of it is need-
ed to construct a henel under the pres-
ent price of m ateri al and labor. The
capital appears to be lacking. Mar-
queue  has been ta Iking of a §2^0.000
hotel for some tiime. has sta rted  a
subscrip tion  list iti the hope of se-
curing m oney enou gh to get one. and
about th ree-fou rth s of the needed
am ount has been subscribed. the  bal-
ance being m ighty  hard  to get. P eo
ple and their m oney a ren 't easily sep
arated  a t this tim e because there  is a 
som ething in the air th at suggests a 
little thought about it.

Hon S. Sheldon, the genial trave l
ing represen tative  for the M ichigan 
T radesm an, has been in the Soo for 
several days, m aking the acquaintance

of o u r m erchants. H e is m aking side 
trip s to Bickford, R udyard  and Brim- 
ley and is understood  to  have secured 
the subscrip tion  of every m erchant in 
those tow ns who was no t a lready  on 
the reading list of the  T radesm an. Mr. 
Sheldon plans to  cover every  tow n in 
the l  p per Peninsula- before snow 
nies and, judg ing  by his w ork so far, 
the T radesm an  will have 1,000 new 
subscribers in C loverland by the time 
he com pletes his canvass.

_____W illiam  G. T apert.

Live N otes F ro m  a Live Tow n. 
O w osso, Ju ly  27— H aving  ju st p ass

ed th rough  th at glorious epoch of 
time, designated  on the calendar as 
the g rocery  salesm en’s vacation, we 
are again out w ith the bunch, all 
rested, tanned  and bruised up, try ing  
again to pick up a few dollars for the 
house; also a few new ideas for our 
own use. \ \  e sta rted  in on our vaca
tion w eek to  practically  adhere to  the 
ten rules for vacation week laid down 
in the T radesm an of June 23. Rule 
one we crossed  off the list the first 
forenoon. Rule 2 says tu rn  off the 
gas and w ater and pay your debts. 
1 he gas m an and w ater com m ission 
had a lready attended to - the first two 
item s and, with our usual m ethods of 
book-keeping and cash balance, we 
decided if we paid our debts we would 
not go anyw here unless we walked, 
so th a t rule did not appeal to us suf
ficiently well to  put in practice. Rule 
4 says “D iscard th ree -fo u rth s of the 
clo th ing  you in tended to  take,” but, 
ow ing to the p resen t condition of our 
w ardrobe, we would have been a r 
rested  before we go t out of tow n, so 
we p rom ptly  chopped th at off the list.
I he next four did not appeal to us, 

but Rule 10 says, “D on’t take o ther 
people’s advice.” W e adopted  th a t 
rule w ithout a m urm ur and stayed at 
hom e and d rank  iced tea and hoed the 
garden both  ways.

lsiah  B. K inney & Son. of Perrin - 
ton, are rem odeling  the in te rio r of 
th e ir sto re  building w ith an up-to-date 
staircase. T he m en’s clo th ing  d ep art
m ent and office will be on the  upper 
floor. T h is is now one of the neatest 
and m ost convenient sto res in the in
te rio r of the State.

A. J. E nglish, from  Mt. P leasant, 
has purchased  the N orth  S tar Hotel, 
which is now open to the  public. Tell 
the boys its a ra ttlin g  good tavern.

_ Claud W ooley, B annister, has sold 
his stock  of g roceries to R ichard W. 
S tartling , of A n trim  county, who has 
taken possession.

W e never rem em ber of such a 
shortage  of dwelling houses in this 
p a rt of the S tate as there was in the 
m onth of June, 1920. W e draw  our 
conclusion from  reading of num erous 
w eddings th is season which usually 
convey the inform ation  that, a fte r the 
honeym oon trip  to Beulah, N iagara 
Falls , Ada and o ther reso rts, the hap
py couple will make their hom e with 
the bride’s parents.

George A. Brown, the genial fat 
p ro p rie to r and good feeder of B row n's 
■Tavern. D urand, has sold th a t h o stlry  
to P. T. H u tton . Mr. H u tto n  and 
wife are well know n and are fam iliar 
w ith  hotel affairs. M rs. H u tto n  is, 
w ithout doubt, the best pie m aker be
tw een D e tro it and G rand H aven and 
this same old tavern  will continue to 
be the gastronom ical oasis of this 
p a rt of the United States.

H onest G rocerym an.

B eauty of Sum m er H ues W an ted  in 
N ovelty  Skirts.

T he popularity  Sum m er sport sk irts 
have obtained, it is said, has greatl}- 
stren g th en ed  the dem and for novelty 
goods of the kind to  be w orn in the 
Fall. Those who have studied de
velopm ents in the trade  say th at once 
wom en were show n how  attrac tive  
the Sum m er styles were they  began 
asking to r sim ilarly appealing  types 
for A utum n. In response to  th is ten 
dency the  m anufactu rers have given 
g rea ter a tten tion  to  the p repara tion  
of novelty garm ents , bo th  in the se

lection of m aterials and in the design
ing of the styles. A ccording to the 
representative  of one large concern 
the plans of the m anufacturers have 
called for m ore novelties th is season 
than have been produced in any past 
season.

“The propaganda w ork for Fall nov
elty  sk irts ,” he said, “was carried  out 
in the Sum m er styles. W hen wom en 
saw how attrac tive  they  looked in the 
new m aterials and designs th at were 
introduced into the m anufacture of 
Sum m er garm ents they were willing 
to continue w earing som ething dif
ferent. T his has resulted  in giving 
the m anufacturers a w ider latitude in 
designing skirts for Fall and the re 
sponse to the new fashions is very 
sa tisfactory .”

The styles classed as favorites in 
the Fall lines have one com m on fea
ture. T hey  are pleated in a variety  of 
ways, w ith the one exception of the 
accordion pattern , the la tte r being 
considered passe. A new note has 
been in troduced in the pocket place
m ent which finds its latest vogue in 
the designs which have pockets over 
the hips. Belts are a rranged  in 
some very  original w ays and leather 
and o ther m aterials not used in the 
sk irt proper are employed. P laids 
appear to have a leading place in the 
demand.

T o Be L ong Cantaloupe Season.
The sto ry  of the early  cantaloupe 

m arket in recent years has been large
ly the sto ry  of the Im perial valley, 
Calif., for th is section has the early 
m arket practically  to  itself. Ship
m ents from  the valley have increased 
rapidly in recent years, far exceeding 
any o th er cantaloupe-grow ing dis
trict.

Last season carlo ts of th is stock 
were sent to 200 cities, not includ
ing m any local diversions. Chicago, 
New York, P ittsbu rgh , and Los A n
geles were the principal receiving 
centers w ith a dozen o th er large ci
ties receiving from  100 to  300 cars 
each. D istribution  was liberal in the 
east and west, but generally  lighter 
in the north . The short bu t active 
shipping season for the valley usually 
extends from  the first week in May 
to the middle of July. T his season, 
however, if the p resen t w eather con
ditions continue, shipping m ay ex
tend into A ugust.

In late years the cen ter of can ta
loupe production  has been m oving 
steadily westw ard. H aving but one- 
fourth  of the to ta l acreage in 1915, 
C alifornia th is year has nearly one- 
half. A rizona likewise increased its 
p lantings 50 per cent, during the same 
period and New M exico increased its 
w ithin the same length  of time m ore . 
acreage from  500 to  5,270. A rkansas 
than doubled its cantaloupe area.

O. A. W olb rink  & Son, Ganges: “ I 
was sorry  o u r store was closed when 
you called on us Ju ly  5 and was very 
glad that you called on m y father, as 
he enjoys very  m uch to  see his old 
business friends. I am  enclosing 
check for $6 for T radesm an, as it has 
been in our family for thirty-seven 
years. I t  would seem impossible - to 
get along  w ithout the M ichigan 
T radesm an, even if we were not in 
business.”

M anufacturing  M atters. 
D etro it—T he Io d en t Chem ical Co. 

has increased its capital stock  from  
$25,000 to $50,000.

B attle  Creek—T he Ow l D rug  Co. 
has increased  its  capital stock  from 
$15,000 to  $30,000.

D etro it—T he D etro it Ball Bearing 
Co. has increased  its  capital stock 
from  $1,000 to  $5,000.

E scanaba—T he E scanaba P aper Co. 
has increased  its capital stock from 
$2,100,000 to  $2,800,000.

D etro it—T he J. M. E rie  Lum ber 
Co. has increased  its capital stock 
from  $15,000 to  $50,000.

K alam azoo— T he Illinois Envelope 
Co. has increased  its capital stock 
from  $100,000 to  $400,000.

Mt. C lem ens—T he R eynolds Mo
to r T ruck  Co. has increased  its cap
ital stock from  $200,000 to  $400,000.

\  psilanti— T he A m erican Non-Skid 
A ttachm en t Co. has been incorporated 
w ith an au thorized  capital stock of 
$200,000, all of which has been sub
scribed, $9,500 paid  in in cash and 
$15,000 in p roperty .

Union C ity—T he N elson M ainfold 
H eater Co. has been incorporated  with 
an au thorized  capital stock  of $25,000, 
of which am ount $19,500 has been sub
scribed and paid in, $1,500 in cash 
and $18,000 in p roperty .

Cem ent City— T he Acm e Concrete 
P roducts Co. has been incorporated 
with an au tho rized  capital stock of 
$75,000, of w hich am oun t $37,800 has 
been subscribed and paid in, $10,200 
in cash and $27,600 in p roperty .

B enton H arb o r—T he C. W . Crary 
M anufacturing  Co. has been o rgan
ized to  m anufacture and deal in m a
chinery and tools, w ith an authorized 
capital stock  of $10,000, all of which 
has been subscribed and $2,000 paid 
in in cash.

L ansing—T he A laska Chem ical Co., 
which recen tly  purchased  the Borden 
Milk Co. p lan t, has s ta rted  the p ro
duction of carbon rem over and me
chanics soap. T he com pany will also 
m anufacture an anti-freeze solution 
for autom obiles.

K alam azoo— T he C. G. Spring  Co. 
will succeed the K alam azoo Spring  & 
Axle Co. T he capital stock  of the 
com pany will be g rea tly  increased, 
new buildings erected  and the  capacity 
of the p lan t increased  to  six times 
its p resen t output.

D etro it—T he Sattley  Co. has been 
organized to  m anufacture  and sell 
m achinery and devices for sorting, 
counting  and packeting  all kinds of 
coins, m oney tickets, etc., w ith an 
authorized  capital stock  of $100,000, 
of which am ount $66,000 has been sub
scribed and paid in in cash.

Saginaw—Jakabow ski & Nagel, bak
ers, have m erged th e ir business into 
a stock com pany under the style of 
the Saginaw  B aking Co., w ith an 
authorized  capital stock  of $60,000, 
of which am oun t $35,000 has been 
subscribed and paid in, $11,529.57 in 
cash and $23,470.45 in p roperty .

D etro it—T he N orton -S m ith  Co. 
has m erged its  flour, g ra in  and feed 
business into a stock  com pany under 
the style of the N orton -S m ith  Feed 
Co., w ith an au tho rized  capital stock 
of $25,000, of w hich am ount $13,100 
has been subscribed, $2,488.68 has 
been paid in in cash and $851 in p rop
erty .
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YAN
REG. U. S. PAT. OFF.GIRL'

Chipman K nit Art.
Stocking

(SEAMED)

O O

“ Y A N K E E  G IR L ” is made of 
lustrous fibre silk. T he silk 
in the  leg m e a su r in g  l b  

inches. I t has a seam ed  
back. Packed in one-half 
dozen boxes and is available 
in all th e  latest shades. Sizes 
8/4 to  10.

Yankee G irl”  and other “ B u t
terfly” stockings are sold 
th rough  leading wholesalers 
th roughou t the  country. If  
you would like the  names 
of nearby wholesalers who 
can supply you im m ediately
w ith “ Yankee G ir l” write 
us a t once.

Chipm an K n ittin g  M ills, E aston JPa
S E L L IN G  A G E N T S

Chas. Chipman's Sons Co. Inc.
549 Broadw ay, N ew  York C ity
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F A L L  T R A D E  W IL L  B E  SL O W .
In o stimating the actu; il position of

the tr; ule in co tt on goo ds it should
he con side rod th¡at hardly• 20 per cent.
of the productif>ri of the mills in the
past s ix month s has as• yet passed
beyo.ru1 the jo!fiber. T he retailers
have y ct to take in many of the high-
est priice goods they have purchased
at any time, fh ey  have yet to pass
these good S oil to cons rimers. The
actual distribuii on of tiní top market
prices is now be ing made in the chan-
neis of t rade beyond the mills and
actual resistance• on the part of con-
sumerii has belt.mi to the prices on
¡roods that wer e not ri.'ally bought
on the- highest levels p revailing.

It is therefor e, a mat ter of great
consequence th; it in any revision of
prices made on cotton  g hods for de-
livery to the j ebbing and cutting
trade in the nex t few mo:uths the cuts
shall nlot he so drastic a s to unsettle
the ret a tiers and jobbers who are tak-
ing in coods on old orde rs. Some of
the lar ger m ercihauls barre tacitly ar-
rived ;it the cor¡elusion 1:Hat to force
this inarket will r lower ;irices at this
time would no t only ithreaten the
fina n ci al stabilii v of the trade hut it
would not  bring on any substantial 
volume of new business. It seems
prudeiat to them to go on quietly
allow! ng buyers t o have their own
way iuntil they fc'el that they can
surely pay for the• goods they have
co mi ng.

Tha t a large me;i sir re of the uncer-
taintie■s that hedge abont the business
is due' to financia 1 pressure  is now
cone Offed even by- those who have
been talking of t he huge reserves
within the trade itself. These re 
serves were large but they were re-
q uired to be so \vh en the whole trade
was working on a fictitious basis due

utac turing  end and the still wider

were trying to establish early in the 
year. As large as the  reserves were 
they melted pretty fast when goods 
began to drop 10 per cent, in a single 
week. Xot even the abnormally high 
price of July cotton can hold a m a r 
ket for cotton goods when sales
hardly amount in a week to 15 per

Mills have 1ivegu curtail  pro-
duetto» quite genet ally now and this
policy will be i wed pire tty freely
until  labor da y utile ss there is a
change in the dem and ini the mean-
time. Some cotti anufacturers
say they; cann ot a he rd to pile up
goods while oil re-s say th ey will have
to pile up sonn* got -ds ami  take some
loss, no matter• W h :at happens  in the
next sixty day; T he los ses referred
to are largely pape■r loss es. for it is
still true that currenit prices on
many cotton  g oods : of a satis-
factory- margin for profit.

The determin atioi e silk work-
ers in Paterson to strike against wage
reductions was unexpected. Re-
sistance to dec lines ill W;ages rs eer-
tain to he eno erco h;; all indus-
tries unless a s er.t pe riod of idle-
ness intervenes to con vine e operatives
that  mill ownerrs haive shiired part  of
the loss resulti ng f verdoing iff
price making. The tempi:r of people

at the m om ent  in the textile districts 
is not such tha t  any altruistic  mo
tives will he assigned for the running 
of a mill when lower wage scales 
have been accepted by the workers.  
The silk t rade  itself will not lose 
much it a general strike in Pa terson 
con tracts  the output at a time when 
luxuries arc not bringing the prices
they did a few mem ths aero.

News that  P:resident W ood o-f the
American W oo len Company ha s de-
cided to end the' pa laveri ng with Law-
renco. M;’•ss., p olit ieians and to give
his time ;and a ttention t-o the scliving
of the merchandisi ng pr oblem which
confronts the men ?s we ar and dress
goods me■relian tS i:s rece ived in m ost
quarters with a serise of relief. ' rhe re
comes a time in the dealings with
communities and operatives in textile 
m anufacturing  centers when talk 
merely  aggravates  a condition that is 
bad at best and which can only be 
improved by patience and the lapse 
of a little time. The  mills will not be 
kept idle a day after they can be run 
at an even break and that time is not 
going to he hastened by threa ts  or 
highbrow discussions of sociological 
vagaries.

T H E  SU G A R S IT U A T IO N .
Notwithstanding the fact that we 

are now in the midst of the summer 
season, when a few m onths ago many 
were predicting that there would he
tire gireates t SCarcity. the refi:ned mar-
ket is to-da y d ull and depres sed. par-
ticula rlv wh e r i it comes to selling
Javas and oth er outside sugars,  itn-
p o r t e i  far dire:ct consumption. There
are t- »-day free: offerings for reselling
these lies at various priices, and
little intere St is being takeri by the
trade in th<eir purchase.

Thi s resi lit s chiefly from the fact
th a t  ■the diistri bution of so ar  since
January  1 1 ber n 2.264,616 tons as
comp;ared wit h 1.957.808 t<uns last
year, and tha t the  refiners are all
opera ting i reelly. so for the present
the supplies of refiners’ granulated 
appear to be ample to meet current

ed from many different countries, of 
course, show a varia tion in both color

ally prefer buying American white

other sugars would be taken up free
ly by the m anufacturing trade, but

the m o s t  part,  p re tty  well covered 
their wants by direct purchases,  there
fore they are not now in the market 
when these supplies are offered for

A Cl!re t o where: the mte n o r  qual-
it:ies of cot ton are going is found in
ti1C COInp k lints of buyers of cotton

iread. Ac cording to users of sewing
ce kind no w obtainable is tar
in ten o r to what t hey have been ac-
ci: ?d. Not on ly have complaints
Ce♦me fro m women who do their own
di essm;ikin g. but  from  man:Lifacturers
W: ve searched the m arket  to find

read ithat will no t break si: the least
Strain ot e\ en in t t le ordinar y  process
of making a garni ent. Acc ording to
biryers the trouble rests wit h the use
of short  staiple.

T H E  D O C T R IN  O F  F A IR  PL A Y .
No one claims that there  is any

thing w rong in the m anufacturer  
eliminating the wholesaler and sell
ing direct to the retail trade. No 
more can anyone fairly bring accusa
tions against  the wholesale g rocer for 
owning and pushing private brands. 
It is a case where two legitimate in
terests clash, and if one must elect 
between them; the choice should be 
frank and open and not recriminative 
of “the o ther  fellow.”

But the unfairness in the situation 
lies in either party  try ing  to play 
double, ride two horses at once and 
“play both ends and the middle” for 
his own selfish ends. Having elected 
to sell the jobber goods to sell again, 
it is hardly fair to compete with him 
at prices which spell mercantile s ta r
vation for him in performing his func
tional service. No more is it fair to 
undertake to fill a m anufacturer’s or
ders secured at great expense and 
effort and maintained by a valuable 
reputation—and then knife him by 
substi tuting one’s own private brands. 
On neither side of the situation lies 
all the fairness or all the unfairness. 
Any healthy conscience in good w ork
ing order knows it.

W hich  shall prevail—ethics or dol
lars? W ould the grocer and the 
manufacturer  prefer a few more of 
the latter  at the cost of a few less 
of the former, but at the burden of 
involving" class acrimony ' and dis
trust? I t  is a question for each to 
either settle for himself or follow 
the lead of accredited association of
ficers. I t  is hardly probable that any 
unified course of conduct will be pos
sible to the .extent of 100 per cent, 
but  there  is ample room for improve
ment.

1 he issue back of this line of 
thought  is simply ethical. To the 
man who is content to merely sell 
all lie can—regardless of where or 
how—the shades of fair dealing have 
no significance. He has no respon
sibility qside from his own interests.

T rade  associations of the modern 
sort have come into existence only as 
a reflection of a growth among m er
chants of a belief that there is some
thing in friendship, reciprocity and 
co-operation that pays—in satisfac
tion, quite as much as in dollars.  If  
the mede of the latter is not quite 
all that  might be desired, some men 
find compensating satisfaction in the 
former. Some don’t.

\ \  hen a merchant acts in response 
to the wishes of his distributers,  he 
usually expects that his sacrifices will 
be appreciated. Are they in the case 
of grocers and manufacturers?

The writer knows many a m anu
facturer  who has sacrificed the outlet 
of chain stores and "co-ops” to play 
fair with the jobbers, only to find that 
the jobbers sell the brands of his 
less ehtical competitors just  as read
ily as they do his. He also knows 
of jobbers  who have given special co
operation to a manufacturer only to 
find him yielding to the lure of chain 
store outlets. Every one knows the 
same facts.

Now, which pays best? T hat  is the 
whole issue and the P roc tor  & Gam
ble episode brings it into sharp relief.

The  consistency is on tria l quite as 
much with the  m embers of associa
tions as with the  individual grocer. 
No great principle ever triumphed 
without some sacrifice. Will  the g ro 
cers and the m anufacturers  make it?

M IS L E A D IN G  IN F O R M A T IO N .
In their vast pigeonholes at  Berlin 

the German general staff and foreign 
office had accumulated reports  and 
studies off foreign lands to an amaz
ing extent.  F o r  many years  the most 
unscrupulous of spies and specialists 
had been put to w ork  on this im
mense documentation. Everythin 
was c o v e re d -m i l i t a ry  affairs, social 
and political conditions, trade and 
shipping, and manufactures. Even 
the family life and moral lapses of 
public men in o ther  countr ies were 
recorded in detail. N ot  an item that  
one could imagine failed of being duly 
ticketed. Yet the  result  of this un
exampled assembling of the appara t
us of understanding was a series of 
g ross  and fatal misunderstandings by 
the rulers of Germany. T heir  plight, 
as revealed by the war, recalls the 
saying of Josh Billings that he would 
ra ther  not know so much than know 
so many things tha t  weren’t so. On 
the basis of their elaborate interna
tional studies the Germans knew that 
England would not en ter  the war; 
knew that  the F rench  people were 
degenerate and the F rench  army a 
broken reed; knew tha t  the  Nation
alists would drive out the English 
from E gypt as the Boers would drive 
them out of South Africa; knew that 
the M oham medans would start  a 
Holy W a r  in India; knew that  the 
millions of German-Americans would 
prevent the Government of the Unit
ed States f rom  ever doing anything 
hostile to Germany. T he  whole was 
a gigantic mistake, apparently  as the 
direct result of taking enormous pains 
to avoid the possibility of any mis
take.

It was not that,  of course; but this 
German illustration of the difficulties 
and perils that  a ttend  international 
studies serves a distinct and contin
uous warning. I t  shows the  necessity 
of controlling material  as well as 
amassing it. All the books and mon
ographs and private reports  on eartli 
will not enable a foreign minister to 
penetrate to the secret of another 
nation unless he has the ability to 
discriminate between his sources and 
to est imate the accuracy and value 
of the information laid before him. 
\ \  hen we have the  example of brutal, 
stupid and patient German experts 
going as wrong  as they  did, how can 
we have any confidence in the oracles 
of hasty travelers in Persia, for ex
ample, o r  in the  solemn conclusions 
of a casual newspaper correspondent 
in Japan? T h ere  can be no short 
cuts and happy-go-lucky guesses in 
thinking internationally. There  is no 
royal road to learning the  t ru th  about 
ano ther  nation. And we ought to be 
on our guard against  every glib public 
man who proposes to introduce the 
“play m ethod” into  these necessarily 
severe international studies.

A  successful man goes to the high
est authori ty ;  an unsuccessful one to 
the lowest.
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W O M E N  H A V E  N O T  C H A N G E D .
As archaeo log ists dig up m ore and 

m ore inform ation  about wom en from  
the clay reco rds of ancien t B abylonia 
and Sum eria-A kkadia wom en of to 
day are m ore and m ore aston ished  at 
the sim ilarity  betw een pre-B iblical 
and m odern wom en and a t the p ro 
g ress of the feminine contingency in 
the countries of 3700 B. C.~-

W e are inclined to  look upon these 
females as votaries, giving up their 
lives to  s trange  rites in the tem ples 
of the land or as slaves, really  o r fig
uratively, e ither as they  m arried  or 
were purchased in the slave m arket. 
I t  is true  th a t m any Babylonian ladies 
consecrated  their lives to  the service 
of their gods, and it was a very splen
did thing, one done usually by wom en 
of high b irth ; and m arriage was 
brough t about by purchase. B ut it 
was not as bad as it sounds.

W om en th ree  and four thousand 
years before C hrist had a tta ined  a 
high degree of independence and 
equality w ith men, as a tte sted  by de
cipherm ents and transla tions of cune
iform  tab le ts being m ade by scholars 
all over the w orld to-day. T he m ar
riage purchase so often spoken of to  
com bat archaeological claim s for her 
em ancipation was little  m ore than  the 
F rench  idea of dow ry and she was 
W'ell p ro tec ted  by law in it. U nder 
certain  conditions her husband had to 
re tu rn  the m arriage sum  to  her or 
to her father, and her whole fortune 
was not her husband's. She could 
buy and sell houses and land and 
slaves; she could hold p ro p erty  in her 
own rig h t; she could inherit; she 
could borrow  m oney and give her 
note for it; in some legal o r com m er
cial transac tions it was necessary  for 
her to  give bond, in a m ost m odern 
way, and m en w ent upon her bond.

P roofs of all th is are contained on 
clay tab le ts in B abylonian collections, 
notably in the one a t Yale University.

U ndoubtedly, even Babylonian m en 
did not have the vote, so the wom en 
did no t have it. But there  m ust have 
been some kind of politics. R ecords 
unearthed  from  tem ple archives show 
frequent changes of adm in istration  
and of policies, w ith new staffs of 
w orkers to  m ark  the changes, obvious
ly political.

In  the tem ple schools, g irls studied 
side by side w ith boys, and their edu
cation  was quite m odern—spelling, 
geography , h istory, m athem atics, b o t
any, astronom y and (later) eng ineer
ing and agriculture. W om en w orked 
w ith m en in the tem ples. T hey  were 
scribes, archiv ists (our lib rarians), 
reg is tra rs ; they  received equal pay 
for equal work, as innum erable wage 
lists show. W om en were prom oted  
over men.

T hese were, perhaps, the bread 
earners. T he she lte red  wom en p lay
ed a social gam e indubitably. T hey 
all w rote le tte rs  on w et clay table ts 
w ith  a sharp  stylus, dried the le tter 
in the sun or in an oven and then  pu t 
it in a clay envelope, stam ped it w ith  
a seal ring  and sent it out to  some 
friend, inviting  her to  “gam e” o r to 
d rink  afte rnoon  som ething. T ea had 
not been invented, bu t a card  gam e 
w’as played.

Failure is a tta ined  by believing the 
job  too big for you to  tackle.

The 1920  P ack  o f  Self Cake Flour
p£ $eif Raising Buckwheat Compound

will be mighty Fine. In fact it will be the best piece of goods on the market.
WHY pay extravagant prices for other Brands?

Serve your trade a guaranteed Quality product with a right price by getting 
Henkel’s.

NOTE PRICE AND PACK:
1% lb. Carton, 2 doe. to case 
5 lb. Sack, 10 to a bale —

10 lb* Sack, 5 to a b a le__
25 lb. Sack, B u lk _______

Give your Fall order to your Jobber now.
We solicit correspondence if further information is desired.

Commercial Milling Company, -  DETROIT

1.25 per doc. 
3.55 per bale 

.@ 3.50 per bale 
@ 13.50 per bbl*

T H E  S IG N  O F Q U A L IT Y

S u c c e s s f u l  H o m e  B a k in g  
R e q u ir e s  H ig h - g r a d e  F lo u r

The women who have the greatest success in baking for the home always use 
the best flour they can get. They discover by experimenting which flour 
makes the best bread, biscuits, pastry, etc.
For nearly sixty years women have achieved reputations for their baking 
by using

L i l y  W h it e
“ The Flour the Best Cooks Use”

There is a big difference in flour. The selection of wheat and the milling 
processes determine the quality. LILY WHITE is made from the choicest 
wheat grown in America. It has just the right balance—neither too hard 
nor too soft. Its color, texture and flavor are unexcelled. Only the choicest 
goodies from every kernel are used. Most mills clean and scour the grain 
twice and don’t wash it at all. LILY WHITE gram is cleaned four times, 
scoured three times and then carefully washed before being run on the rolls 
for the first break. No flour is more scientifically milled to bring out all the 
nourishment, perfection of texture and color. LILY WHITE is of supreme 
quality. It bakes bread, biscuits and pastry of surpassing excellence. It has 
earned its reputation as "The flour the best cooks use,” and is guaranteed to 
give complete satisfaction.
Ask for LILY WHITE at your dealer’s.

VALLEY CITY MILLING CO.
GRAND RAPIDS, MICHIGAN 

"Millers for Sixty Years”

Ads like these are being run regularly and continuously in the principal papers throughout 
M ichigan. You w ill profit by carrying L ily W hite Flour in stock  a t  a l l t i m e ^  thereby ^ i n g  
placed in position to supply the dem and w e are helping to create for L ily W hite Flour.

Look for the 
ROWENA 
trade-mark 
on the sack
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M ic h ig a n  R e ta il Shoe D e a le rs ' A ssocia 
tio n .

P resident—J. E. W ilson, D etroit. 
V ice-P resid en ts — H arry W oodworth, 

L ansing; Jam es II. Fox. Grajid Rapids; 
Charles u  ebber. K alam azoo; A. E. K el
logg, Traverse Citv.

Secretary-T reasurer—C. J. P a ige, S a g inaw.

H ow  to D ispose of O dds and Ends.
In  considering  th is m atter, the first 

th ing  to take into account is the cause. 
T hen  when th :s is determ ined, we can 
consider m ethods of disposal. The 
buyer is the pivotal m an around whom 
revolves the success or failure of any 
business. T he old adage. “ Goods 
bought rig h t are half sold" should be 
rem em bered by every buyer of shoes.

T he m ost com m on cause of odds 
and ends is the purchase of too m any 
styles in sm all lots. \ \  hen you p u r
chase th is way. you buy too m any 
small sizes in p roportion  to  the big 
selling num bers, thus leaving small 
sizes and narrow  w idths to  dispose of 
a t a loss.

A nother cause is not keeping up 
w ith ju st w hat will be the seller be
falling to  read trade journals, and vis
iting  national and sta te  conventions 
w here style m atters are discussed. A 
th ird  cause for having discontinued 
lines is the failure of the m anufactu r
ers and ra ilroads to deliver the goods 
on time. T he value of goods decreas
es in p roportion  to  the delay in their 
delivery.

Still an o th e r cause for accum ulation 
is the  changing  of buyers. Xo two 
buyers have the same ideas. T heir 
tastes and judgm en ts differ, so when 
a new buyer takes charge he generally 
th row s out all the lines he can and 
replaces them  with o thers which in
A\S j udgm ent are b e tte r seller s. In
o ther words, he junks the rea ter
part of the stock and pushes hi s own
pure!lases. T h is you can read! !y see
cause s endless loss and quariitit ies of
odds and ends.

1. R unning  a special sale a iid ad-
vertis¡ing in an a ttrac tiv e  vrai,• iust
w hat you have to  offer. In  do in g this.
be sure you do not m islead patron-* 
because if you do you will sooner or 
la te r destroy  the  confidence in y o u r  
advertisem ents.

2. Sell to  a junk  dealer at a small 
price. This, you say. looses too much, 
but do you realize th a t when you ad
vertise and sell bargain  shoes to  your 
patrons, you are selling them  at a 
loss, w hen if you dispose of them  to 
a junk  dealer and sell your custom er

shoe a t a profit, you are about even, 
and give y our custom er satisfaction 
in fit. style and service, where by 
the special price plan, you run a risk 
of jeo p ard  zing one o r m ore of these 
requirem ents.

A n o th er and a prim e cause of ac
cum ulation of odds and ends is com 

petition  in sales. W hen  a m an is 
handed his sales a t the end of a 
given period, and led to believe th at 
his salary  in some degree depends on 
his results in dollars and cents, it is 
only natu ra l for him  to consum m ate 
sales as quickly as possible in order 
to  get ano ther custom er. T his fre 
quently  leads to  carelessness in fit
ting, but m ore especially m akes him 
dispose of the easy sellers.

Now if qualit}'- instead of quantity  
salesm anship was considered, it would 
elim inate to a g reat degree the accu
m ulation of odds and ends, or if that 
salesm an knew it was to his advan
tage in every way to  dispose of the 
hard  sellers they would m ove out.

R ecently  a departm ent store 
b rough t to  my a tten tion  a man who 
was selling far in excess of the 
others. In a trade paper he had seen 
by the percentage given for selling 
goods th a t he was producing sales 
for a g reat deal less than  m entioned 
and though t his salary  should be 
raised, w hereas a close analysis of 
his sales would show he had only 
sold the cream  of the stock. Now, 
to  m y m ind, if th a t clerk was made 
to  understand  ju st w here he failed I 
th ink  th a t both  he and the store 
would profit thereby. W e are all 
ju st a little  selfish, and alm ost always 
do the  th in g  th a t is to our own in 
terest. so if a p roprie to r rem em bers 
th is he can, by giv ing  a sm all spiff 
o r  P. M., in te res t everyone on the 
hard, slow sellers, thereby benefiting, 
both stock and salesm an.

A g rea t deal has been said for ana 
against this m ethod, but afte r all, it 
gets the resu lts when every th ing  else 
fails. A g rea t m any houses use this 
m ethod on new high priced goods, 
and find it profitable, so if this is 
the case why is it not m ore im portant 
to use it on slow sellers?

In  conclusion. I advise you to  first 
go th rough  your stock personally. 
Select from  it all undesirable num 
bers. both slow  sellers and broken 
lots, and put a ten or fifteen cent 
prem ium  on the sale. A fter th is has 
been worked as far as you think ad
visable. put an advertisem ent in the 
papers, sta tin g  ju s t w hat you have to 
offer and be sure to m ake a reduction 
w orth noticing. Finally, a fte r you 
have dispersed of as m any as possible 
by these tw o m ethods, sell the balance 
to a junk  dealer for w hat you can 
get for them . M. L. Bridges.

Part of the Famous 
Herold-Bertsch Out-put

The Bertsch Shoe
Ready for Any Emergency

That's the position of the dealer who has 
a full stock of BERTSCH Shoes. He can 
satisfy every critic—please every crank—  

supply every demand.

As a combination of STYLE and QUALITY 
the BERTSCH are sure winners. Every 
pair sold means a permanent customer, 
for they always come back when again in 
need of footwear.

Order now for your fall needs. There is 
going to be a big demand for BERTSCH 
STYLE and QUALITY. Be prepared for 
the business when it comes.

Herold-Bertsch Shoe Co.
Manufacturers of Serviceable Footwear GRAND RAPIDS, MICH.

HOOD’S CANVAS

H O O D  R U B B E R  PRODUCTS CO ., Inc.
G R A N D  R A P I D S ,  M I C H I G A N

TRIMMED SPECIALTIES
IN STOCK—IMMEDIATE SHIPM ENTS

SPORTSHU—Without Heel
sport t r im m in g . Red co rru g a te d  sol 
Red gum  fo x in g  and toe cap. A rm s tro r  
K orxsole  insole.

T h e  shoe has p len ty  o f snap and styl 
Its  ve ry  high grade app earance  and gre; 
d u ra b ility  m ake it  an e xc e llen t buy.

Sizes Ba
M e n ’s W h ite  __________  6 to 12 $ 1 .E
Boys’ W h ite  __________  2]/z  to 6 1.1
Y o u th s ’ W h ite  _________ 11 to 2 1.E
L itt le  M e n ’s, W h ite  __ 8 to W / 2 1.*
W o m e n ’s W h ite  ______  2 / z  to 8 1 ,i
M isses’ W h ite  _________ 11' to  2 1.E
C h ild ’s W h ite  _________  6 to 10</2 1.5

C LIFTO N -W ith  Heel
T h is  shoe is new  th is  y e a r. T h e  t r im 

m ing m akes an in s ta n t appeal to  your 
tra d e . P n e u m a tic  heels a re  an e x tra  
fe a tu re , and its  d u ra b ility  is assured be
cause it's  cured lik e  an au to  t ire .

B a l. O xfo rd
M e n ’s ------------------------------------------$ 1.90 $1.75
B ays’ --------------------------------------------1.75 1.65
Y o u th s ’ ____________________   1.65 1.55
W o m en 's  ______________________ 1.75 1.60
M isses’ _____________________  1.65 1.50
C h ild ’s (8 to  10/ 2) ____________1.55 1.40

Send us y o u r m a il o rders. Shipped  
sam e day received.

W e  have thousands of cases of H O O D  
T E N N IS  on th e  F loor.

W r ite  fo r  special T e n n is  C a ta logu e.
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N ew spaper M en D angerous As^ 
Political Candidates.

Grandville, Ju ly  27— E dito rs are not 
usually fo rtunate  when they  en ter 
politics as candidates for office.

W e have only to tu rn  back to the 
presidential cam paign of 1872 to  note 
the fact. H orace Greeley was nom 
inated by the D em ocrats on a free 
trade platform .
. Now Greeley, being a fierce p ro tec

tionist, a follow er of the im m ortal 
H enry  Clay, was naturally  in bad with 
the free trade D em ocrats, especially 
those of the South. I t  was supposed 
by those who w ent off in a th ird  
party  m ovem ent under the guise of 
L iberal Republicans th a t the people 
were tired  of a m ilitary  P residen t, and 
th at “anybody could beat G rant.”

That anybody was H orace Greeley. 
U nfortunately , however, for the spon
sors of the G reeley m ovem ent, their 
man had been a life long new spaper 
man and, perforce, had said things.

G reeley’s new spaper record  was to 
be read of all men, and his b itte r a t
tacks on D em ocrats, both in and out 
of season, had scarcely endeared him 
to the men who com posed the rank 
and file of th at party . Because of the 
split from  the R epublicans th is new s
paper man was nom inated by the pa rty  
of whom  Greeley said, “ I have never 
been its follow er and ask no th ing  of 
it in the way of favors,” o r w ords to 
th at effect.

T he anti-D em ocratic  editorials of 
the T ribune came home to roo st when 
its editor became the accredited  can
didate of the p a rty  he had so per
sistently  roasted  on the grid iron  of his 
invective.

Judging  from  the sto ry  of the T rib 
une editor, who was the w orst beaten 
candidate for P residen t up to  the time 
of his running, it is not safe to nom 
inate a new spaper m an for high office. 
Even the best intentioned editor over
steps the bounds som etim es and p rin ts 
som ething that, in the light of a fter 
events, he m ay regret.

T his year, soon after H ard ing  was 
nom inated by the Republicans, search 
was made of the files of his new spaper 
and some caustic th ings were b rough t 
forth  wherein he spoke in scath ing  
term s of the apostacy  of one T h eo 
dore R oosevelt. A t the tim e Mr. 
H ard ing  no doubt felt as he w rote of 
the m an who opened the breach in his 
party , thus allow ing the D em ocrat 
W ilson to win the victory.

Since th a t caustic criticism  R oose
velt and H ard in g  becam e reconciled, 
and a t the day of his death no m ore 
loyal friends lived than  R oosevelt and 
H arding. I t  is never easy to undo 
past m istakes, however, providing we 
adm it th a t the ed ito r of the M arion 
S tar was m istaken.

Im m ediately  a fter the opposition 
delved am ong the new spaper files for 
evidence to  confound the  Republican 
candidate, and anger the follow ers of 
Roosevelt, their own convention at 
San F rancisco  nom inated  an editor 
for P resident, and of course it was 
natural enough for some nosing  R e
publican to look over past num bers

f o f  the Cox new spaper, when som e- 
? th ing  m ore dam ning than the articles 

of H ard ing  was b ro u g h t to  light.
E dito rials of a nature  so th o ro u g h 

ly un-A m erican, so pro-G erm an in 
fact, as to b rand the w riter thereof an 
enem y to his country.

It has no t been learned th a t H a rd 
ing denies his ou tb u rst of indigna
tion at the course Roosevelt pursued 
in 1912, but Cox at once com es to  the 
fore w ith the sta tem ent th a t the edi
to ria ls—not one but several—defend
ing the G erm ans in their uncivilized 
w arfare were w ritten  w ithout his 
knowledge or consent and th a t the 
treasonable u tte rances were not ap
proved by him at time they  were 
given circulation. W hy he did not 
repudiate them  at the tim e is a puzzle 
providing he is sincere in his p resen t 
a ttitude.

I t so o ften  happens th a t chickens 
come home to roost, it m ay seem a 
w onder that e ither of the g reat parties 
had the tem erity  to  nom inate an edi- 
tor_ for P residen t. I t  certain ly  was 
a risky  th ing  to  do, and now both of 
them  are up to  their necks in trouble.

Tn the m ain we m ust adm it th at 
editors average up well w ith the rest 
of the com m unity, and it would be un
fair to place them  in the undesirable 
list as regards candidates for office.

T he m erry  w ar is on, however, and 
we m ay expect a lot of wicked th ings 
unearthed before the cam paign is over. 
One handicap Cox labors under, which 
is that he has placed him self squarely 
on record  as stand ing  for the league 
of nations covenant as advocated by 
W oodrow  W ilson. W e m ay well feel 
confident th a t such a league will never 
be swallowed by the A m erican peo
ple, even though urged ever so s tro n g 
ly by the p a rty  lash. D em ocrats in 
and out of Congress have refused to 
accept the league, although one with 
Am erican reservations would receive 
their support.

Am ericanism  or In terna tionalism — 
which?

T his seem s to be the question, and 
we shall confidently aw ait the A m eri
can people’s reply to th at a t the bal
lot box in Novem ber. O ld T im er.

W hen you lose a custom er find out 
why th at custom er did not come back. 
Som ething is unsatisfactory  som e-- 
where, and perhaps you are to blame.

~ H If
AlOPO IS

Mileage »
Guarantee

paiPo/HirfW^ausc 
shoes Is guaranteed lo divfe 
more vlfear and comfort thin 
any other shoe sold at the 
same price. <u the leather- is 
scientifically' prepared«! 
they'are made to present 
the proper shapely' theltS 
bones o j  the |oot~s-#-*^

More miles per dollar 
More smiles per mile.

Quality & “Price
O ur prices merit further orders and 
our superior quality creates satisfied 
customers.

O rder now for immediate delivery.

Mrth'k/nuse
Shoemakers’ For three G enerations

Shoes"
Grand Rapids, Michigan

A SMART NUMBER
The Young Men Will 

Demand, This Fall

ORDER NOW

In Stock Unbranded
8761—Men's Full Grain Mahogany Side Bal, B - E _____ $7.40

Tremont Last, carefully selected upper stock, grain 
innersole, JO iron oak outer sole. Quality throughout.

RINDGE, KALMBACH, LOGIE CO.
10 to 22 Ionia A ve. N . W.

G R A N D  R A P ID S, M IC H IG A N

■ A M O N A
“ The Park Beautiful ”

The Ideal Place For Your Outing
TWICE DAILY

AUDEVILL
“ The Ramona Kind”

Mats. 3:00 Nights 8:30

Boating, Fishing, P icn ics, Pavilions. Plan your Picnic today. 
D on’t m iss the Jack Rabbit, Merry Go-Round, the New Frolik, 
Manhattan Bathing B each, Fishing Pond, C hinese Restaurant.

Every Day is Your Day at Ramona

DA N C I N
8:15 Every Evening 

Hentschel’s Orchestra f i
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H ow  T o Get, Use and U nderstand  
C edit In form ation .

Since we learn  th a t the p roper 
stud}’ of m ankind is m an, and w hat 
the heart is to  the  body, credit is to  
business, we m ust analyze the hum an 
elem ent before tak ing  up the figures. 
T he tem peram ent and environm ents 
of the  individual seeking credit should 
have serious consideration . A know l
edge of the custom s in his particu lar 
com m unity is very im portan t. Con
sider the com petition which he m ust 
encounter. Is  he in a line congenial 
w ith his peculiar qualifications? To 
get a t the situation  adroitly , we 
should rem em ber th a t the applicant 
should be put a t ease and engaged 
in conversation  for a few  m om ents 
along  a line to som e ex ten t rem ote 
from  the  subject of credits. Thus 
you have the advantage of asking 
questions and receiving replies th a t 
lay the foundation  for a decision 
while the p a rty  is off his guard, tak 
ing particu lar notice of w hat re fe r
ences he m akes to  his family, o r 
about his neighbors, and particu larly  
his associates.

Secure the nam e of his bank, the 
nam es of firms w ith whom  he has 
been dealing; then lead up to the sub
ject. rem em bering  w hether or not he 
was punctual w ith his first engage
m ent. Does he strike  you as being 
industrious? D oes he know  how to 
do every th ing  p e rta in ing  to  his busi
ness.' D oes he seem  to have con
fidence in him self? Is he am botious 
and enthusiastic.' Is he vigorous 
and forceful.' Is  he keen, w ith a 
lex el head.' W hat lias been his ex
perience in th at line of endeavor? 
v\ hat education has he.' .so ticc  his 

personal appearance. Does his voice 
sound in the righ t p roportion  to  his 
sta tu re .' Do his ears seem  to  have 
the righ t shape to conform  to his 
head.' I s he m odest, o r egotistical? 
Is he cheerful o r m orose in his dis
position? D oes he seem to  be ra th e r 
m agnetic, o r re ticen t?  Can he m an- 
age a business of the size he an tic i
pates.' D oes he seem too big for the 
volume he contem plates? D oes his 
judgm ent strike you as conform ing 
to your ideas? W hat kind of busi
ness insigh t do you th ink  he p os
sesses? Does the success of the busi
ness depend upon his own efforts?
Is he p u ttin g  all of his tim e into th is 
particu lar businehs? Does he seem  
persisten t in g e ttin g  the line of credit, 
(>r can you easily  change his ideas?

T hese, and m any o th er questions, 
which will occur to  you, are of m uch 
value in fo rm ing  a conclusion, and 
the conversation  should  a fte rw ards 
be dictated an d ' placed on file as a 
m atte r o f history . I do no t know  of 
any kind of in form ation  the credit 
m an needs m ore than  a com plete his-

to ry  of a man, obtained directly  from  
him, for no m atte r how sm oothly the 
routine  is oiled by perfected  system s, 
unless the credit m an know s well his 
applicant, and analyzes co rrectly  this 
hum an elem ent, the house will not 
be reasonably  safeguarded. I t is 
proper, however, to get a rep o rt from 
one o r m ore m ercantile «agencies, in 
o rder to verify  the im pressions, and 
then  open correspondence w ith any 
bank o r m ercantile establishm ent 
w ith the view of g e tting  a line on his 
habits of borrow ing  and prom ptness 
in m eeting  obligations, as well as his 
ability  in purchasing  appropria te  
goods for his class of custom ers. 
Form erly , there was not m uch to be 
learned from  these sources, for the 
replies were so carefully guarded 
th a t no th ing  definite was given out, 
bu t in la te r years the credit m en have 
learned the value of exchanging facts 
and ideas, w ith the belief th at it is of 
equal im portance to  all concerned.

Some concerns seem to m ake a 
buffer ou t of the credit departm ent, 
and the supposition has gained 
ground th a t the m anager of credits 
is a cold, suspicious individual, who 
is constan tly  going upon the basis 
th at m oney can not be lost by declin
ing a new  risk.

T he in teg rity  of the firm and the 
ability of the men behind the busi
ness are calculated to induce what 
m ight be term ed unusual commi t 
m ents. which illustra tes that the final 
analysis of credits is the m oral risk.

Successful business is not haphaz
ard. A well-orgartized credit depart- 
m ent works in advance, and is con
stantly compiling inform ation about 
business houses and manufacturing

Make This Your Bank

I Established 1853
W e  not on ly  a re  prepared  and  
equ ipped to  care fo r  y o u r b an king  
needs, b u t w e also

W A N T  T O  D O  IT

a w a y  w h ich  w ill  m eet w ith
£  y o u r u n q u alified  ap p ro va l

CLAY H. HOLLISTER  
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CARROLL F . SW EET  
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The Joy of Living
T he joy of living largely depends upon 

the elimination of care and w orry .

A Living T ru s t is a plan that w ill relieve 

you of the care and m anagem ent of yo u r 

estate.

“ YOU AND YOURS,” o u r m on th ly  tru s t 

letter for July, discusses th is m atter.

W e will gladly place you  upon o u r mail* 

ing list w ithout charge, upon request.
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institu tions which are no t now con
sidered as custom ers.

h irs t im pressions are very  valu
able, and the credit m an should be 
slow in changing from  his first con
clusion—provided it was form ed after 
reasonable inform ation had been ob
tained.

W e all know of lots of custom ers 
the o ther house has w hom  we would 
very m uch appreciate; but som etim es 
we wonder why they are discontinu
ing w ith the o ther place, and we 
prick up our ears when we receive 
an in tim ation  th at we m ay get the 
custom er. W e are inclined to w on
der why he is com ing to us. T here
fore, we should no t take th ings for 
granted , but should keep posted—by 
keeping our ears open, our m inds 
clear, and not be too anxious for new 
business—but study the condition of 
our own custom ers, w ith the view 
of understand ing  them  well enough 
to p reven t holding them  down w ith 
too little credit, or by over indulging 
them  w ith too m uch leniency, o r pos
sibly p reven t over-purchasing  on the 
w rong  m arket.

W hen you hear some gossip about 
a custom er, m ake a thorough  study 
of the source of the inform ation. 
You m ay prevent a harm ful thing 
from  ge ttin g  wings, and you m ay 
save your house a loss by calling the 
m atte r to  the custom er’s a tten tion  in 
tim e to  save himself.

You can be of m aterial assistance 
by helping shape the custom er’s 
financial statem ent. T ake pains to 
understand  him. L earn  to get as 
close to  him  as possible, so he will 
confide in you, and then, when you 
see him slipping, find out the reason 
quickly.

In  these days of keen com petition, 
there  is doubt about the continued 
success of a m an who does not have 
a good g rasp  of the details of his 
business. A m an who neglects his 
collections; who is careless about his 
insurance; who does not understand  
the full value of a cost system ; or 
who does no t keep in close personal 
touch w ith his business, does not de
serve full m easure of consideration  
in the cred it departm ent.

W ith  the custom er’ s personal char
acter for in teg rity  and reliability  is 
closely associated his established rep 
utation for business < apacity, his ex
perience, and his sue :ess.

You have doubtles*. observed busi
ness men who are honest and have 
made some headway financially, who 
seem to be lacking in executive pow er 
to organize a business th a t will en 
dure perm anen tly ; o r they m ay not 
be able to fully sta te  :heir position in 
a clear, concise m anr er. V ery often 
the trained credit m an can give some 
valuable coaching, and be the m eans 
of causing the m an to becom e better 
balanced; and thereby  build a cus
tom er who cannot be easily tem pted  
away, at the sam e t me getting  the 
man in a proper path while in a p ro s
perous condition ra ti er than  try  to 
pick him up after h r s discovered to 
be falling. T his ma> be term ed  cré
ative or constructive crediting.

T he income tax and associated 
taxes are said to be the downfall of 
some people, as they  are tem pted  to 
deceive the governm ent by being 
careless about the accuracy of their 
reports, and get them  in the hab it of 
practising  deception.

On the o th er hand, it should be 
beneficial in causing them  to take a 
full inventory of their business, know 
accurately  their incom e and expense, 
and have a tendency to m ake them  
m ore thorough, as well as p reven t 
the old tendency to fool them selves 
by not allow ing for depreciation in 
stock, fixture, m achinery, and real 
estate.

I once learned of a banker doing 
some constructive w ork by requiring  
a business m an to substitu te  a de
tailed, com plete, audited sta tem ent, 
for one consisting of round figures, 
w ithout inform ation, and carelessly 
go tten  up. \ \  hen the p roperly  p re 
pared sta tem ent was presented , in 
painful accuracy, and the recognized 
advantages gone over w ith the cus
tom er, the loan was g ran ted  which 
otherw ise would have been refused, 
and perhaps discouragem ent and dis
a ster m ight have been the outcom e.

T he sta tem ent show ed the capital 
stock—w hether paid in cash, from

Fourth National Bank
G rand Rapids, Mich.

United States Depositary

Savings Deposits

Commercial Deposits

3
P«r Cent Interest Paid on 

Savings Deposits 
Compounded Semi-Annually

3'A
¡Per Cent Interest Paid on 

Certificates of Deposit 
Left One Year

Capital Stock and Surplus
$580,000

W H  H. ANDERSON. President LAVANT Z. CAUKIN, Vice President
I. CLINTON BISHOP. Cashier ALVA T. EDISON. Ass’t Cashier

earnings, o r by patents. I t  show ed 
its h istory, its ow nership, its records 
for dividends; also, the surplus. Then 
it gave the insurance carried —nam - 
ing the companies, the am ount, and 
expirations. It show ed the com pany 
had never show n a loss by fire; 
show ed th at a com plete inventory  
was taken ; showed the firm ’s bank
ing connections; show ed who signed 
the checks, how sta tem en ts were 
checked up and how cancelled vouch
ers were tiled away. I t showed the 
value of m erchandise, real estate, in
come and expense; re tu rned  goods, 
bills receivable and bills payable— 
all item ized and tabulated. It also 
show ed how quickly the firm could 
be liquidated. It show ed that it did 
.not endorse for o th er people, had no 
con tingen t liabilities; no suits; no

Kent State Bank
M ain  Office O tta w a  A ve .

F ac in g  M onroe

G rand Rapids, Mich.

Capital - - - $500,000
Surplus and Profit - $750,000

R esources

11K Million Dollars

3 k  Per Cent.

Paid on Certificates of Deposit
Do Y o u r B a n k in g  by M a ll

The Home for Savings

Assets $1.572,588 Insurance in Force $66,109.22*

MiGKcmrfTs ion Insm&ifcs Goh^hy

WILLIAM A. WATTS. President

CLAUDE HAMILTON, Vice Pres. RELL S. WILSON, Secretary

JOHN A. McKELLAR, Vice Pres. CLAY H. HOLLISTER, Tressurer

RANSOM E. OLDS, Chairman of Board

O ffices: 4th f lo o r  M ich igan  T r u st B ld g ., G rand R apids, M ich igan  

GREEN & MORRISON, Agency Managers for Michigan

The Michigan Trust Co
OF GRAND RAPIDS

KEEP UP WITHJTHE TIMES]

Troubled
Waters

“THE CLOCK CORNER”
PEAR L& OTTAWA

As oil sm ooths a rough sea, and  p re 
serves th e  sh ip , so th e  c lear, concise 
docum ent th a t  d e sig n ates  your lega
cies, p recludes a rg u m e n t. I t  s ta te s  
your calm  ju d g m e n t. E very  wish is 
re sp ec ted . D isag reem en ts  a re  fo re
sta lled .

L  . W h at b e tte r  p roof o f  an . ab id in g  love 
th a n  th e  m ere  fact th a t  you T O O K  
T H E  T IM E  to  m ake a W ill.

Call our Trust Dept, on this and related subjects.

Federal Tax Service. Complete Audits.
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jud g m en ts; no bills past due; and all 
m erchandise b ills discounted  in ten 
days. I t  show ed the age of parties, 
the  salaries draw n, w hether m arried  
o r single; their clubs, duties, habits, 
outside in te rests, life insurance, health  
and education.

I t  wTas evidently  no t in tended to  
have the analysis and sta tem ent in 
cluded in th is subject, bu t in connec
tion w ith the  personality , in tegrity , 
and ability, as sources, kind and use 
of inform ation , the financial s ta te 
m ent com es up in our m inds, and in 
o rd e r to  com prehend the foregoing, 
som e reference should be given to 
debits and credits.

P resum ing  you understand  your 
custom er and his business, and you 
have obtained his sta tem ent, you de
sire to apply  your inform ation  to the 
figures from  which to m ake a deduc
tion, and upon which to  base your 
decision.

The first th ing  we notice on a 
sta tem ent p roperly  m ade up is the 
ra tio  of quick assets to  cu rren t liabil
ities, for the quick asse ts form  the 
basis of credit. F ixed asse ts give 
support to quick assets. C redit men 
usually expect to find 200 per cent, 
assets as to 100 per cent, liabilities, 
o r 2 to 1. T here  is an o th e r rule 
which is observed by m any credit 
d epartm en ts—th a t the debt lim it has 
been exceeded when its liabilities are 
m ore than  50 per cent, of his quick 
assets. Then, we look for net w orth, 
and com pare the sam e with previous 
sta tem ents, if possible.

M ost business m en fail to  com pre
hend the full value of the balance on 
deposit in their bank. T he average 
balance of 20 p e r cent, of loans is ex 
pected to be carried, to  secure the 
lowest consisten t ra te  of in te res t on 
the loan; to com m and the apprecia
tion of the bank, and to cover p a r
tially  the item s which are deposited 
in the bank draw n on outside points, 
th at take tim e and outlay  to collect. 
A nother reason, of even m ore im 
portance if possible, is—a good 
cash reserve is the surest m eans 
to  con ten tm ent. A successful m an 
m ust feel confident. H e cannot a f
ford, for the sake of the in te res t 
charge, to place him self on a strain . 
He cannot expect his sales and collec
tions to  arrive  on schedule time, as 
do his notes, accounts, and reserve 
force, how ever s tro n g  and influential 
he m ay be.

L et us hope th a t our custom er will 
know  how to  get his b anker’s num 
ber; will be alive and a le rt to  the s it
uation; will possess grit, grace, and 
gravy, w ith vim, vigor, and virility, 
and have a determ ination  that does 
no t adm it of failure.

W hen the source of inform ation  
has been developed; the  kind of in
form ation  has been developed; the 
kind of inform ation  the cred it m an 
needs is stud ied ; w here to get the

in form ation  is determ ined; how to 
use the inform ation  carefully ; and 
how to understand  the inform ation 
th o rough ly ; all the though ts will be 
sum m ed up into a sho rt analysis, as 
follow s:

K ind of inform ation  the credit man 
needs— C haracter, capacity  and cap
ital.

F rom  whom  to ge t it—T he man, 
his friends and his enemies.

H ow  to use the inform ation— Confi
dential, creative and calculating.

H ow  to understand  the inform a
tion— Sterilize, analyze and system ize.

H. N. T inker.

G reatness of the Yankee C lothespin.
A bout 20,000,000 feet of tim ber each 

year is used in the m anufacture of 
c lo thes pins, according to  W . C. HulT 
of T upper Lake, N. Y., in a recent 
address before the New York S tate 
College of Forestry , Syracuse, N. Y., 
the annual consum ption being e s ti
m ated a t 1,500,000 to  2.000,000 boxes 
a year.

T here  has been no im provem ent in 
the a rt of m anufacturing  clothes pins 
for forty  years. T he m ethod was in
vented in New H am pshire and nearly 
if not all of the m achines now in use 
were m anufactured there. New E n g 
landers have been the o rig ina to rs of 
m ost of the m ethods used in wood 
working, and so far as clothes pins 
are concerned have not been su r
passed. F o r the last ten years there 
have been at least five inventions an
nually for im provem ents in .clothes 
pins subm itted to the P a ten t Office, 
but none, says Mr. Hull, has found 
any degree of favor with the house
wives who are still loyal to the old- 
fashioned wooden clothes pin.

C lothes pins are made in three 
lengths, five, four and a half and four 
inch. The five-inch is rapidly going 
out of use, being used m ostly  on ex
port orders. E ventually  all pins will 
be four inches in length, as they  are 
as s tro n g  and practicable as the long
er ones. T his saving in length and 
consequent saving in diam eter is the 
m eans of conserving m illions of feet 
of lumber.

England uses 250,000 boxes annual
ly. and in 1914 clothes pins were one 
of the first com m odities placed on the 
em bargo list, sh ipm ents not being re 
sum ed until the middle of 1919. M ost 
m anufacturers of clothes pins engage 
in the business with the idea of using 
up slabs and edgings, but th is is not 
practicable because when slabs are 
cut to the sizes of clo thes pins they 
are m ostly  cross-grained and thus un
fit for pin m anufacture.

D eserves R ew ard.
“ H ave you really  done any th ing  to 

deserve the g ra titude  of the people?”
“ Yes,” the candidate responded, “ I 

have, though  they  do no t know  it. I 
haven’t m ade a large num ber of 
speeches I was tem pted  to m ake.”

S T O C K S  A N D  B O N D S — P R IV A T E  W IR E S  T O  T H E  L E A D IN G  M A R K E T S
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Michigan Finance Corporation
Flint and Grand Rapids

7% Cum ulative Participating 
Preferred Stock w ith  Com
m on Stock.

CAPITAL $ 4 ,5 0 0 ,0 0 0  
7% Cumulative Participating Preferred Stock. 

600,000 Shares Common Stock.

A Discount and Investment Banking Corporation
Dealing in A utom obile Paper, T rade  A cceptances, R eal E sta te , M ort

gages and Land C ontracts. W e are offering a p o rtio n  of th e  P referred  

and Com m on Stock in the above C orpora tion  to  G rand R apids and 

W estern  M ichigan investors.

O F F IC E R S  A N D  D IR E C T O R S :

A L B E R T  E. M A N N IN G  Pres ident
Resigned as D ep u ty  S ta te  B anking  C o m m issioner to accept Pres idency  
of the C o rp oration .

C. S. M O T T  V ic e  Pres ident
V ice  P res iden t o f G eneral M otors C o rp o ra tio n . P re s id e n t o f In d u s tr ia l 
Savings B ank.

C A R R O L L  F . S W E E T  V ic e  Pres ident
V ice  P res iden t Old N a tio n a l B a n k , G rand  R apids.

C L A R E N C E  C. H E T C H L E R  Secreta ry
P res iden t Ford  M oto r Sales Co., F lin t.

G R A N T  J. B R O W N  T re a s u re r
C ash ier In d u s tr ia l S avings B a n k, F lin t.

D A V ID  A . W A R N E R  D irecto r
T ra v is , M e rric k , W a rn e r  & Johnson, A tto rn e y s  of G ra n d  R apids.

W . P. C H R Y S L E R  D irec to r
V ice  P res iden t W illy s -O v e rla n d  Co., To ledo , O.

L E O N A R D  F R E E M A N  D irecto r
P res iden t F reem an  D a iry  Co. D ire c to r  In d u s tr ia l S av ing s  B an k.

F R E D  J. W E IS S  D irec to r
V ice  P res iden t and T re a s u re r  F l in t  M o to r A x le  Co.
D ire c to r  In d u s tria l S aving s B ank.

F L O Y D  A . A L L E N  D irecto r
P res iden t F lin t  Board of C om m erce . P res id en t T ro ja n  L a u n d ry  Co.

E. R . M O R T O N  D irec to r
V ice  P res iden t C ity  B a n k , B a ttle  C reek .

S. A . G R A H A M  D irecto r
V ice  P res iden t Fed era l C o m m erc ia l and S aving s B a n k , P o rt  H u ro n .

H E R B E R T  E. J O H N S O N  D irecto r I
P res iden t K a lam azo o  C ity  S avings B ank.

C H A R L E S  E. T O M S  D irecto r
C ash ier A m erican  S avings B a n k , Lan s ing .

A . C. B L O O M F IE L D  D irec to r I
V ice  P res iden t, N a tio n a l Un ion B a n k , Jackson, M ich ig an .

O ld N ational B ank of G rand R apids, R eg is tra r

R. T. JARVIS & COMPANY
IN V E S T M E N T  S E C U R IT IE S

6055/2-606 M IC H IG A N  T R U S T  B U IL D IN G  
C itizen s  Phone 5433; Bell M . 433. G ra n d  R ap id s, M ich.

20 M O N T H S  
PA Y M FN T  PLA N

(Detailed information sent 
on request)

Flat Opening 
Loose Leaf Devices

W e carry in stock and m anu
facture all styles and sizes in 
Loose L eaf Devices. W e sell 
direct to  you.

GRAND RAPIDS, MICHIGAN |
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T he F innish  M utual F ire  Insurance 
Com pany.

T he T radesm an this week adds an
o ther m utual fire insurance com pany 
to its approval list. T h is com pany 
has been in existence m ore than  th ir
ty years and has achieved an enviable 
reputation  as a reliable and substantial 
institu tion . H ereto fo re  the com pany 
has confined its operations to  the U p
per Peninsula. F rom  now on it will 
cultivate the pa tronage of Low er 
Peninsula m erchants as well. The 
com pany does business along different 
lines than any o ther com pany w ithin 
the know ledge of the T radesm an. It 
charges the full stock com pany ra te  
for four years, a t the end of which 
tim e a check for one-half the to tal 
am ount paid by the  insured is re tu rn 
ed to him. In  response to  an enquiry 
regard ing  the personnel of the officers 
of the com pany, the T radesm an re 
ceived the follow ing reply.

Calum et, Ju ly  23—W e are in re 
ceipt of your kind le tter of June 24 
and are very glad to hear th a t our 
com pany is so well spoken of.

O ur com pany is now over th irty  
years old, during  which tim e we have 
been obliged to levy only one assess
m ent and th a t was in the year 1890, 
and the am ount of the assessm ent was 
only $500. Since then  we have accu
m ulated a cash surplus of over a 
quarte r million dollars and have about 
3,700 m em bers am ong the best busi
ness and financial men of the U pper 
Peninsula.

O ur board  of d irectors are all 100 
per cent. A m ericans and are all ex
perienced business men. O scar Kec- 
konen, P residen t of our com pany, is 
the ow ner of the largest hardw are 
store in the U pper Peninsula; he is 
the P resid en t of the Copper C ountry 
Building and Loan A ssociation; a di

recto r of the F irs t N ational Bank of 
C alum et; P residen t of the F innish 
Republican P rin tin g  Co.; he is a m em 
ber of the Red Jacket village coun
cil and is a leading m an, both  p o lit
ically and sociall}\

H en ry  A. Kiti, V ice-President, is a 
wealthy real estate  ow ner and chief 
salesm an in the general s to re  of P. 
Ruppe & Sons, of Calum et.

Jacob U itti, Secretary , is the p ro 
prieto r of the leading general store 
and m eat m arket of South Range and 
is a very popular business man.

W illiam  Johnson, d irector, is a large 
co n tracto r for the Q uincy M ining 
Co., also d istric t agent for the D upont 
Pow der Co. in the Upper Peninsula. 
He is a m an of high standing.

J. P. F risk , our T reasu rer, is the 
head salesm an for the P eterm ann  
Stores Co., Inc. He is a man of good 
character and standing.

A lbert T apani, d irector, is the P re s 
ident of the A tlantic M illing Co. H e 
is a w ealthy farm er of s tro n g  ch ar
acter and is a well-know n business 
m an of the P ortage  d istrict.

M att Lohela, d irector is the p ro 
prieto r of the Copper City B ottling 
W orks and is a highly respected  citi
zen of Larium.

Dr. O. H. Sorsen, d irector, is a den
tis t and ow ner of valuable real es
tate  both in the village of Red Jacket 
and in L aurium  and is a leading social 
man.

I. W. Frim odig, general m anager, 
is an ex-C ounty T reasurer. H e was 
em ployed several years by the F irst 
N ational Bank of Calum et as book
keeper and auditor, resigning in 1914 
to take the general m anagem ent of 
the F innish M utual Fire Insurance 
Co.

T his is a brief inform ation  concern
ing our directors, which we hope will 
be of service to you.

F innish M utual Fire Insurance Co.

D on’t bank too much on the o ther 
fellow, for he m ight be banking on 
you.

H ow  Yeast A gents Can Be Helpful.
G rand Rapids, July 27— It is our 

business to sell yeast. To do this 
successfully we m ust know the b akers’ 
problem s. H ow  is th is done? T rade 
journals. In any line of business the 
successful salesm an of to-day is an 
advisor. \ \  e pride ourselves on giv
ing service. T o  give service, we m ust 
know the prob lem s that confron t the 
baker. I can tru th fu lly  say that a r 
ticles published in the trade papers 
have enabled me to m ore fully give 
to FI ei sch man n custom ers Fleisch- 
m ann’s service, on which we so highly 
pride ourselves. O ur custom ers ex 
pect it. If  we, as represen tatives of 
the Fleischm ann Com pany, are going 
to give our custom ers the service 
we advertise as being in a position 
to give them , it is absolu tely  im pera
tive th at we post ourselves as much 
as possible, on all the details of the 
baking business.

I t does not suffice that we tell them  
of our advertised  service, our dem on

stra ting  service, our lab o ra to ry  se r
vice, our delivery service, but it is 
absolutely necessary, if we hope to  be 
in a position  to give our custom ers 
som e real po in ters on how to m ake 
their shops m ore efficient and m ore 
profitable to them , that we study the 
trade journals and post ourselves on 
how these th ings can be accom plished. 
Pick up any trade jou rnal; in it you 
will find some article which contains 
som e inform ation  th at is invaluable 
to some custom er. In every issue of 
a trade  paper you will find articles 
w ritten by men who know ; m en who 
have solutions of the problem s th at 
confron t the baker—-the w heat m ar
ket, the flour m arket, the character 
and stren g th  of the flour, form ulas on 
how to use the flour milled to -day; 
questions on ferm entation, m arketing  
bread in a clean, san itary  way, ad 
vertising  finished product to  not only 
get m ore people to eat his bread, but 
to get his custom ers to  eat m ore 
bread. These are the subjects dis
cussed. Isaac Domna.

The Grand Rapids Merchants Mutual 
Fire Insurance Co.

STRICTLY MUTUAL
O p era ted  foi benefit of m em bers only.

E ndorsed  by The Michigan Retail Dry Goods Association.
Issues policies in am ounts up to  S i 5 ,000.

A ssociated w ith  several m illion do lla r com panies.

Offices: 319-320 Houseman Bldg. Grand Rapids, Michigan

H A V E  Y O U  A  G O O D  M EM ORY?
THEN REMEMBER THIS NAME:

Michigan Bankers and Merchants Fire Insurance Co.
OF FREMONT, MICHIGAN

THEN REMEMBER THIS ALSO:
T h a t they  m ake you an im m ediate saving of 25 to  4 5%  on cost of your F ire  Insurance. R epeat

th is advertisem ent word for word. If you can ’t, read it over until you can. It will help you m entally
as well as financially. „ T ___ __ „y Wm. N. SENF, Secretary.
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MEN OF MARK.

J. H. Gingrich, Sole Owner Clemens 
& Gingrich Co.

Jesse H. G ingrich was born  Sept. 
28, 1880, in the village of F loradale, 
W aterloo  county, O ntario . H e was 
sixth of a fam ily of seven boys and 
one girl, all of whom  are still living. 
He received a com m on school educa
tion in the d istric t schools of Berlin, 
Ont., to which place his p a ren ts  re 
m oved in 1893. Sept. 28, 1899 (his 
b irthday  ann iversary ) he cam e, w ith 
his pa ren ts  to  G rand Rapids. H e a t
tended the M cL achlan Business U n i
versity  and took his first position  in 
May, 1901, in the office of the B row n 
& Sehler Co. H e never held any 
o th er position. H e rem ained w ith 
the Brow n & Sehler Co. for eight 
years, resign ing  in the spring  of 1909 
to form  a copartnersh ip  w ith O. B. 
Clemens under the style of the C lem 
ens & Gingrich Co., Mr. Clem ens had 
been for years a traveling  rep resen ta 
tive for the Brow n & Sehler Co. T his 
copartnersh ip  continued until last 
week, when Mr. C lem ens sold his in
terest in the firm to his partn e r, who 
will continue the business under the 
same style.

The new firm took  over the selling 
agency of the “ B lizzard” ensilage cu t
ter. m anufactured  by the Joseph Dick 
M anufacturing  Co., Canton. Ohio, for 
M ichigan and W isconsin, and to th is 
te rr ito ry  has since been added the 
sta tes of Ohio, Indiana, Illinois, Iowa 
and N ebraska. Mr. G ingrich saw a 
g reat field for this class of m achinery 
with the increasing  use of silos. T o 
day an up-to-date farm  is not com 
plete w ithout one or m ore silos. T he 
firm sta rted  out in a sm all way, both 
m em bers traveling  on the road, and 
Mr. G ingrich looking a fte r the office 
work Saturdays and M ondays. The 
business has grow n aw ay beyond the 
expectations of the  founders. T o 
day the house has ten  traveling  sales
men on the road during  the season, 
as follow s:

T hom as O ’Toole, city, Southern  
Michigan.

Jam es A. Sott, City, N o rth e rn  M ich
igan.

E. L. H oughtalin , H astings, W es t
ern Ohio.

A. B. O lm stead, city, W isconsin.
C. A. Farnam , Sand Lake, Illinois.
A. R. U nderhill, L aG range, Ohio, 

E astern  Ohio.
W . T. Johnson , Indianapolis, Ind., 

Southern  Indiana.
W . H . G ingrich, Des M oines, Iow a, 

W estern  Iowra.
J. B. M ason, Toddville, Iow a, E ast

ern Iowa.
E. I. H ubbard , W arsaw , Ind., 

N orthern  Indiana.
T he house m aintains large w are

houses a t D es M oines and Ind ian 
apolis, from  which shipm ents are 
made to  the W este rn  trade. M ost 
of the  sh ipm ents to  O hio and In 
diana dealers are m ade direct from  
the factory  a t C anton.

Mr. G ingrich w as m arried  June  26, 
1907, to  M iss L ottie  Shoem aker, of 
G rand Rapids. T h ey  have o n ly  one 
child, a 5 y ear old boy—and he is 
“some boy.” T he fam ily reside in 
their own hom e a t 1307 L ogan  street.

Mr. G ingrich was for m any years 
a m em ber of the  Second stree t M eth

od ist church, bu t about five years ago 
he transferred  his m em bership to  the 
F irs t M ethodist church.

Mr. G ingrich is a m em ber of V al
ley City lodge, No. 86, F. & A. M. 
He is also a 32nd degree M ason and 
a Shriner. H e is no t m uch on the 
lodge business, how ever, p referring  
hom e life, w ith wife and child. He 
is a d irec to r of the U nited  Autom obile 
Insurance Co.

Mr. G ingrich has no hobby except 
his w ork  and autom obiling—both  of 
which find him an a rd en t devotee. 
H is earnestness of purpose and am ia
ble disposition have never failed to 
m ake a d istinct im pression on all 
who know  him and they predic t for 
him  m any m ore years of activity  and 
usefulness and believe th a t his influ
ence on the g reat special industry  
he has done so m uch to exploit and

expand is so s tro n g  th a t it will long 
be felt to a m arked degree.

“ E very  m an is like the com pany 
he is w ont to  keep.” T he character 
of a m an’s social and fra te rnal affilia
tions m ay safely, even em phatically, 
be assum ed to  be illum inative of the 
tren d  of his personal inclinations—of 
his general character. In  the popular 
conception, and w ith w arran t, the ex
ercise by a business m an of an in
clination for bodily activ ity  is asso
ciated w ith clean living. D em onstra
tion of th is is found in the case of 
M r. G ingrich in the charac te r of the 
o rgan izations w ith which he is iden
tified, p lainly com plem enting  his busi
ness career, which has un in terrup ted ly  
been of th a t o rd e r th a t m akes w hole
som e the repu ta tion  of G rand R apids 
business m en generally.

T he W exfo rd  Ice C ream  Co. has 
increased  its capital stock  from  $10,- 
000 to  $20,000.

C onverting A m erica F rom  D em ocracy 
T o B igoted A utocracy.

I th ink  if H ughes had said four 
years ago what he has said lately, he 
would have picked up enough ex tra  
votes to land in the W hite House, 
thus m aterially changing the course 
of hum an events th roughout the whole 
world. The o ther day, at Cambridge, 
Mass, he made this highly im portan t 
statem ent, which has by this time 
probably been fo rg o tten :

"A passion for legislation is not a 
sign of dem ocratic progress, and in 
the m ass of m easures in troduced in 
the legislatures of our free com m on
w ealths there is too little  evidence of 
perspective and an abundance of elab
ora te  and dreary  futilities.

“Occasionally a constructive m eas
ure of g reat benefit is skilfully p lan
ned, but we are constantly  im pressed

with the lost m otion and the vast 
waste in the endeavor of dem ocracy 
to function wisely. O ur m aterial p ro 
gress seem s to have created com plex
ities beyond our political com petency, 
and there  has been a disposition to  
revert to  the m ethods of ty ran n y  in 
o rd er to  m eet the problem s of de
m ocracy.

“W e w ent to  w ar for liberty  and 
dem ocracy, w ith the resu lt th a t we 
fed the au tocratic  appetite , and we 
have seen the w ar pow ers, which are 
essential to the p reservation  of the 
N ation  in tim e of war, exercised 
broadly  a fte r the exigency had pass
ed and in conditions for which they  
were never intended, and we m ay well 
w onder w hether constitu tional gov
e rnm en t as heretofore  m aintained in 
th is republic could survive ano ther 
g rea t w ar even victoriously  waged.

A part from  these conditions, we 
cannot afford to ignore the indications 
th a t the essentials of liberty  are being

disregarded. V ery  recen tly  informa- 
tin has been laid by  responsible citi
zens a t the bar of public opinion of 
v iolations of personal rig h ts  which 
savor of the w o rs t p ractices of ty ran 
ny. And in the conduct of tria ls be 
fore the co u rts we find a growing 
tendency on the p a rt of prosecutors 
to re so rt to  g rossly  unfair practices,’’ 

If Debs had said these things, he 
would have had a w arran t awaiting 
him  when he is released  a t the end of 
his p resen t sentence, but H ughes is 
too big a m an to  h arass for the ex
pression  of t ru th s  th a t all thinking 
men recognize as fundam ental. I have 
been try in g  to  say for y ears to the 
readers of the  T radesm an what 
H ughes has b e tte r said to the whole 
world. T here  are too m any laws, 
too m any regu lations, too  m any ru l
ings, too m any snooping  officials p ry 
ing into our affairs and m aking law
breakers of nearly  every person in 
Am erica. T he m ore laws you have, 
the m ore crim inals you m ake and the 
m ore d isrespect for laws generally 
you create. A farm er becom es a 
crim inal if he doesn’t sit up n ights to 
see if a jug  of apple cider goes “hard.“ 
An advertiser is a crim inal if he ex
presses an enthusiastic  opinion of his 
goods th at some one else doesn't 
agree with. A nybody is liable to a r
rest if he en ters a p ro tes t against the 
p resen t form  of governm en t and sug
gests som eth ing  else instead. H ughes 
him self touches upon th is  po in t in a 
law yer’s language, but very plainly he 
p ro tes ts  against the tendency of the 
tim es to convert w'hat was once a 
dem ocracy into a bigoted  autocracy. 
The less governm ent a country  has, 
the b e tte r off will its people be.

F ran k  Stowell.

J. E. Gumm & Son, O naw ay: “We 
prize the T radesm an  highly. Like it 
for its frank, tru th fu l sta tem en ts  and 
its pure unadu lte ra ted  Am ericanism . 
W e find the prices quoted  in its Price 
C urren t are m ost alw ays very  accu
ra te , m ore so than  in the  o th er trade 
jo u rnals w hich com e to  our desk. The 
po in ters we ge t from  tim e to  time are 
very valuable.”

Thought is the best brain food.

Michigan Motor Garment Co.
Greenville, Mich.

4 Factories—8 Branches



WAR DEPARTM ENT CANNED M E A TS



—large and small, in the little  village, 
or in the  largest city, on the back street, 
or in the  m ain thoroughfare owe it to 
them selves as well as to every citizen in 
their com m unity to buy now  from  the 
stocks of G overnm ent canned m eats 
which are  being sold a t extrem ely low 
prices.

T he Secretary  of W ar has ordered the 
im m ediate sale of these canned meats, 
consisting of:

C o r n e d  B e e f  
C o r n e d  B e e f  H a s h  
R o a s t  B e e f  
a n d  B a c o n

im m ediately place large orders for these 
various meats. In doing this every wide 
aw ake m erchant seizes a t once upon the 
idea that here is som ething w hich he can 
re-sell to his custom ers a t a reasonable 
profit and still be offering them  a com
m odity a t a retail price w hich seems un
believable in view of the  present day  cost 
of living.
T he W ar D epartm ent asks the  hearty  
co-operation of all d istributors of food 
commodities in the U nited S tates to the 
extent that, having purchased these 
meats, they will a t once proceed to in
form the people in their com m unity of 
this unusual opportunity  to save in living 
costs.

Great Advertising Campaign

a t prices below  those w hich prevailed 
for the  sam e com m odities before the 
w ar.
T he prices nam ed on the back of the

next page are suffi
ciently a ttractive  to 
w arran t every dis
tribu to r in his field to

Special advertising matter has been 
prepared by the Government for the 
retailers’ use and will be supplied to 
them without charge upon request.
You are urged to m ake the  fullest use 
of the intense advertising cam paign now  
being conducted by  the  G overnm ent 
throughout the  entire U nited S tates on 
these commodities.

WAR DE PARTAKEN 
CANNED MEAT SA I



A m e r i c a
T he public in general is being told that 
the  G overnm ent guarantees the quality 
and condition of every single can of 
these meats.
Don’t hesitate for a minute 
to do likewise
A ssure your custom ers that they are go
ing to  get, in these canned meats, the best 
product, packed in the best m anner, and 
under the m ost thorough supervision and 
inspection know n to the entire packing 
trade, and tha t they are going to get 
them  a t prices which will m ore than 
please them .
If you have not already ordered your 
share of these m eats do so now. O rders 
should be sent to the  nearest Depot 
Officer as per following addresses:
New York City, 461 Eighth Avenue 
Boston, Army Supply Base 
Chicago, 1819 West 39th Street 
San Antonio, Texas.
Atlanta, Ga., Transportation Bldg. 
San Francisco, Calif.

CHIEF, SURPLUS PROPERTY 
DIVISION.

Munitions Building
Washington, D. C.



D e t a i l s  o f  S a le
The corned beef, corned beef hash and roast beef are packed mainly in one and two pound cans—some in 
six pound cans. The bacon is packed in twelve pound cans.
Prices as follows, subject to the discount named for quantity purchases.

CO RN ED  BEEF R O A ST  BEEF
N o. 1 c a n s -------------$ 0 . 2 per can
N o. 2 c a n s ________  .40
1 lb. c a n s ___________ .25
6 lb. c a n s ____________ J.40

per can 
per can 
per can

BACO N
12 lb. cans ---------------$2.57 per can
Crates (approxim ately

100 lbs.) in s la b s __.19 per lb.

N o. 1 cans ----------- $ 0 .i2  per can
No. 2 c a n s ----------------- .23 per can
1 lb. c a n s --------------------  .15 per
2 lb. c a n s _____________  .32
0 lb. c a n s --------------------  ,90 per can

can 
per can

CO RN ED  BEEF H A SH
1 lb. cans
2 lb. cans

-$0.22 per can 
.38 per can

TABLE OF DISCOUNTS FOR QUANTITY PURCHASES MADE AT ONE TIME
$ 250 to  $ 1.000—net $ 10,001 to  $ 25,000— 10%

25.001 to  50,000— 12j4%
50.001 to  100,000— 15%

1.001 to  
2.501 to

-net 
2,500—2% 
5.000—4%

5.001 to  10,000—754% 100,001 and over—20%

T E R M S ; T en .percen t, w ith  order. R em ainder upon receip t of notification th a t sh ipm ent is ready to  go 
forw ard . No special o rd e r blank is necessary . N o o rder fo r less th an  $250 accepted.

The Government reserves the right to deliver meats approximating the amount ordered if for 
it cannot deliver the order complete.

All goods offered sub ject to  p rio r sale. P rices are  su b ject to  change w ithout

any reason

notice.

ORDER A T  ONCE
These m eats a re  stored in the  m ost im portant d istributing 
centers in every section of the  U nited States. This m eans 
quick delivery and a  low  freight charge. Shipm ent will 
be g rea tly  facilitated if you will send your orders to the 
nearest D epot Officer as per following addresses i

New York City, 461 8th Ave. 
Boston, Army Supply Base

Chicago, Ì8Ì9 W. 39th St. 
San Antonio, Texas

San Francisco, Calif. 
Atlanta, Ga., Trans. Bldg*

CHIEF, SURPLUS PROPERTY DIVISION
Office of the Quartermaster General 

Munitions Building, Washington, D. C.
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Sell Boss Work Gloves by Name
I >A C H  grade of Boss W ork Glove has its own name. 

JL-L/ Each name has a special sales value. To say “The 
Boss ‘W alloper’ will suit your needs” or “This is the Boss 
‘Meedy’ ” gives the gloves a personality. It inspires a confi
dence that increases your sales.

Everyone needs Boss W ork Gloves. They are tough 
gloves for rough work, but flexible enough for the most sen
sitive jobs.

Every pair is carefully made and rigidly inspected. No 
rough edges. All seams are strongly sewed. Three styles 
of wrist—ribbed, band and gauntlet. The eight popular gloves 
described at the right are the proven favorites.

T H E  BOSS M EEDY—T he w orld 's  favorite  w ork 
glove for odd jobs  around  th e  house 
and g arden , an d  all light hand-w ork. 
M ade of th e  best qua lity , m edium  
w eigh t can ton  flannel.

TH E BOSS H EV Y —T he best bet for all w ork th a t 
requ ires a  strong , w ear-res is ting  glove. 
M ade of th e  very  best q u a lity , heavy 
w eight c a n to n  flannel.

T H E  BOSS X TRA  H EV Y  — T he w orld 's  cham 
pion heavyw eigh t h an d w ear for rough 
work. M ade of th e  finest g rad e  of 
ex tra  heavy  can ton  flannel.

T H E  BOSS W A LLOPER—T his  is th e  super work 
glove. S trong, flexible and  built for 
rugged w ork. M ade of th e  h ighest 
q u a l i ty ,  h e a v ie s t  w e ig h t  c a n to n  
flannel.

T H E  BOSS L E T H E R P O M  — S tr o n g  g lo v e s  for 
s trong  w ork, m ade of heavy , durab le 
can ton  flannel w ith  tough  lea ther 
s to u tly  sew ed on th e  w ork side of 
palm s, fingers and  thum bs.

T H E  BOSS JERZY —"Warm, s tu rd y  gloves m ade 
of h ighest q u a lity , co tton  je rsey  cloth. 
These a re  for w ork and  p la y , and  a re  
m ade in  d is tinc tive  colors.

T H E  BOSS TIK M IT—Big, room v m itten s  m ade of 
ticking th a t w ea rs  like iron. M ade for 
hand-pro tection  and  rough work.

TH E  BOSS ELA STO —A flexible, hand-fitting  ca n 
ton  flannel w ork glove m ade by a 
pa ten ted  process in  one w eigh t only. 
This glove w ill be a big seller.

The Boss line includes highest quality , leather-palm , jersey, ticking, and canton flannel gloves and 
m ittens. Y our service to  your custom ers cannot be complete unless you have a  good line of Boss Gloves 
in your stock. W rite us for full particulars, sending your jobber’s name.

THE BOSS MANUFACTURING CO.
Sales Offices: Kewanee, 111.; Brooklyn, N. Y.
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M ich ig an  R e ta il  D ry  Goods A ssocia tion .
President—D. M. Christian, Owosso.
F irst V ice-P resid en t—George J. Dratz, 

M uskegon.
Second V ice-P resid en t—H . G. W end- 

land. B ay City.
Secretary-T reasurer—J. W . Knapp, 

Lansing.___________________

W onderfu l Influence of M ichigan M an 
on Textiles.

An idealist, whose dream s and 
teachings had a profound  effect upon 
the textile  industry , died in New Y ork 
last W ednesday of appendicitis, a fte r 
an operation  a t the P o s t G raduate 
H ospital. T he funeral was held F ri
day a t F lin t, at the hom e of his m other 
still living, and w here he was born  61 
years ago. M ost people would be 
satisfied to  call A rth u r Jerom e E ddy 
a g reat law yer, as he was, o r a p re tty  
keen o rgan izer of large corporations, 
as he was, o r a very  com pelling w riter 
of m any so rts  of books from  a rt sub
jec ts to novels, to  books on tru s ts  and 
political and econom ic subjects, etc., 
all of which he was.

I t  takes courage to  say to  a busi
ness man now adays th a t an idealist 
ever had any good effect on anything. 
T he reason is th a t it has becom e so 
popular in the  trad e  to  charge the 
p resen t incum bent of the W hite H ouse 
with being an idealist, in the hope 
th a t flying bricks will h it him  harder, 
th at any suggestion of new  ideals in 
business m ay b rin g  on a ttack s of 
rickets o r som eth ing  akin to  them — 
w hatever they  are.

Mr. E ddy w rote a book called the 
“ New C om petition,” in w hich he stood 
for the freedom  of men to  co-operate 
under, in spite of the  law, and in 
which he p resen ted  a case for co
operation  of every  class of industry , 
laborer, farm er, m erchan t and m anu
facturer. H e had previously w ritten  
books on the  law of com binations, and 
had enunciated  substan tia lly  sim ilar 
views in the w orld ’s W ork, w here 
they  a ttrac ted  a g reat deal of a tte n 
tion from  students of econom ics.

T he “New' C om petition” had been 
a ttrac tin g  serious a tten tio n  in m any 
lines of business outside of textiles. 
I t  was the boast of dry  goods m en 
th a t th ere  w ere no tru s ts  in the trade. 
One of the  th in g s th a t seem ed like a 
tru st, a large co tton  fabric finishing 
com pany, had gone to  pieces in the 
hard  trad e  period  ju s t before the E u 
ropean w ar began, and som e one had 
been ta lk ing  of the w isdom  of o rg an 
izing the  finishers so th a t they  could 
stand  ag ain st the bad com petition  led 
by converters . Such an organ ization  
w as perfected  and it w as no t long  be
fore the  textile  in d u stry  began to  talk  
of “co-operative com petition” and 
such th ings, as if p ro sp e rity  depended 
on it.

I t  has alw ays been a m ystery  to  
m any  people how  the  idea of “co
operative  com petition” ever seized

such a strong  hold in certain  p a rts  of 
the d ry  goods m arkets. T here  was 
really  no m ystery  about it. Mr. E d 
dy was called into the finishing busi
ness as a consulting  specialist in law 
to show  a few’ finishers how  they 
could get some advantages of com 
binations w ithout having to  spend 
tim e in jail for the violation of the 
Sherm an act.

H en ry  B. T hom pson, w'ho had been 
dragged in to  the U nited S ta tes finish
ing business a few m onths before the 
inevitable resu lt of bad business m eth
ods becam e known, was then  in charge 
of the reorgan ized  com pany. H e was 
asked to  jo in  a fin ishers’ com bination 
and he listened to  w hat Mr. E ddy  and 
some o th ers had to  say. H e knew  
from  the beginning th a t his com pany 
had w 'eathered the ha rd est so rt of a 
blow in wide open, unrestric ted  and 
killing com petition, and he was ready 
to  take a chance on any th ing  th a t 
m eant a laying of all the cards on the 
table afte r the gam e was played. H is 
association w ith P rinceton  U niversity  
and some o th er th ings has led to  the 
accusation th a t he was an idealist, bu t 
th a t’s neither here nor ther.

Mr. T hom pson  refused to  go into 
any th ing  th a t savored of secrecy in 
price m aking. H e was perfectly  w ill
ing to take chances w ith any  com 
p e tito rs b u t he th o u g h t he w ould like 
to  know  a t first hands ju s t w hat his 
com petito rs w ere doing. T h is was 
provided for in the in terchange of in
form ation  th rough  open price associa
tions such as M r. E ddy proposed  and 
had organized in m any o th er trades. 
By ano th er favoring circum stance sup
plem enting  the assured  assistance of 
Mr. T hom pson, the o rgan izers of the 
fin ishers’ association  secured as a sec
re ta ry  H. S. D anner, who had spent 
m any gruelling  years w ith C larence 
W hitm an  & Co., learn ing  the  details 
of finishing and converting . In  addi
tion to  m anifesting  an  acute in telli
gence and an inbred  respect for obedi
ence as a con tro lling  th in g  in busi
ness, M r. D anner was frank  w ith all 
those who inquired of him  for in for
m ation about w hat the finishers were 
doing. W hen  he could n o t answ er 
positively he sent to  the p residen t and 
had an answ er full and com plete a t 
once.

T h is open price association  w as un
derw ay in 1914 w hen the business of 
finishers and everyone else w ent to  
pieces tem porarily . F ro m  th a t time 
until a week ago yesterday , when 
M r. E ddy  was last in consulta tion  
w ith m em bers in th is  city, M r. D an
ner has been called on by textile  
m anufacturers of all k inds to  relate  
the experiences of the finishers in es
tab lish ing  an open price association. 
H e has assisted  a t the  b irth  of fully 
a dozen o f the  m ost flourishing a s

sociations in the trade, and Mr. Eddy, 
the fa ther of the “New C om petition,” 
looked upon him as one of the m ost 
useful business instrum en ts he had 
run across in testing  ou t his dream s 
of how “killing com petition” can be 
modified for the benefit of the public 
and the trade.

Those who have read  up to  th is 
poin t will ask w hat all of th is has to 
do with the idealism  of a m an who 
has influenced the dry goods trade. 
A bout all it has to do w ith it is th a t 
it indicates the sort of instrum en ts 
th at were used successfully in con
vincing hundreds of dry  goods men 
th at com petition can be dangerous 
and dem oralizing. M ost dry goods 
men w anted a wide open m arket w ith
in the borders of this country. T hey 
sw apped inform ation  w ith com peti
to rs  only betw een hisses and drawn 
knives.

Y et when the w ar broke out, in 
April 1917, the possibilities of co
operative com petition in trade  had 
extended so far th a t whole g roups of 
textile m anufacturers and m erchants 
were ready to hand to  the G overn
m ent the finest sorts of instrum ents 
for m aking co-operation successful. 
The little th a t had been learned before 
the w ar concerning the advantages 
of a sw apping of trade inform ation  was 
added to  g reatly  during  the war, and 
it has left an indelible m ark  after the 
war.

W henever Mr. E ddy had tim e he 
loved to discuss the principles and 
tendencies underly ing  m odern busi
ness w ith any one who had assum ed 
to criticise the w orkings of associa-
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tions o r the m anner o f  carry ing  out 
some of the ideas th a t have m ade such 
th ings as open price associations pos
sible.

W hile no m an of his tim e had m ore 
facts of business com petition and law 
a t his com m and, he constan tly  im 
pressed  his hearers w ith the convic
tion th at he was an apostle  of a new 
era. H is legal tra in in g  and his a rtis 
tic inclinations added m uch to a splen
did physique and the share of breezi
ness and frankness th a t go w ith every 
W esterner. But the one th ing  that 
was overpow ering  to  those whq were 
called on to in terview  him was his 
absolu te sincerity  in the belief th at 
co-operative com petition  in all lines 
of trade will u ltim ately  displace w hat 
is now called free and untram m elled  
com petition.

As to the perm anency of his w ork 
and the p robab ility  of a g row th  of 
sen tim ent looking tow ard  a m odifica
tion of the  underly ing  principles of 
the Sherm an act, n o th ing  can be said 
here the would m erit a tten tion . If 
the trad e  has been follow ing a will- 
o-the-w isp in open price m ethods, and 
if it is certain  a t some tim e to find 
itself under fire from  the courts, it 
can a t least have the satisfaction  th a t 
the m an who led the w ay was a w on
derful and splendid type of A m erican 
gentlem an.

T am s Show n F o r Fall.
Jau n ty  tarns, m ade in b righ t colors 

and a ttrac tiv e ly  trim m ed, are am ong 
the specialties now  show n in the mil- 
inery  trade. One of the sm artest is 
made of m arigold hued duvetyn, and 
has a soft, full crow n. E m bro idery  
of celophane and ribbonzene orna- 
from  the  side. O ther m odels are des- 
m ent the  crow n, and a tassel sw ings 
cribed as follow s by the bulletin  of 
the R etail M illinery A ssociation of 
A m erica:

“T o add a b rig h t touch of color 
to  a m odel of black velvet, orange 
w orsted  is chosen to o rnam en t the 
crown. Sw inging from  the side of 
the hat is a long orange tassel, its 
ends w eighted with wooden beads.

“One of the  new Fall brim s, which 
show s the p leat ben t in each side, is 
illustra ted  by a sm art ha t of tan  duve
tyn. T he crow n is round  and the 
brim  rises h igher on one side than  on 
the o ther. M etalic em broidery  fes
toons the hat.

“Copied from  a P aris model, is a 
neat hat of black L yons velvet and 
satin. Satin  m akes the high crown, 
banded by sh o rt tig h t flues of ostrich  
and velvet faces the  under side of 
the off-the-face-brim .

“Sand-colored duvetyn is used for 
a tailo red  hat whose crow n is m ade in 
sections joined to g e th e r by a ligh ter 
shade of tan  ribbon. T he narrow  
ro lling  brim  is cuff shaped, and a bow 
of g rosg ra in  ribbon, its  kno t form ed 
by s trands of chenille, adorns one side 
of the  brim .

“Old blue chenille binds the sec
tions of a second hat of tan  duvetyn. 
O ld blue sa tin  faces the off-the-face 
brim  and fold of the satin  edged with 
lame, circles the  brim . A bow  of 
lam e is poised a t the  side of the 
crow n.”

A hang-dog  look never won a prize 
position.

Market Letter—July 21, 1920
NEW  YORK CITY.

D u rin g  the  past w eek w e have a tten d ed  the  S e m i-a n n u a l M eetin g  of N a tio n a l W holesa le  D ry  Goods A ssociation  
here and have m ade a personal in ves tig a tio n  of conditions. W e  hope th a t  th is  re p o rt w il l  be useful to you.

SILK S
R a w  S ilk  has increased con siderable fro m  i t ’s low  price of recen tly . T h e  m a rk e t on broad s ilk  is s till u n s e t

tled due to continued liq u id a tio n  of specula tors and “ m u s h -ro o m ” jobbers. T h e  m a rk e t is flooded w ith  cheap, subcount 
G eorgettes, Crepe de Chines, M essalines, etc. Some buyers have bought a sm all q u a n tity  o f m erchandise a t  present 
prices. Old w e ll-e s ta b lish e d  m ills  v ie w  the s itu a tio n  w ith  calm ness and say th a t  w hen th e  present fin a n c ia l tro u b les  
are ad ju sted , th a t  th ey  exp ect a good business and a t  a d v a n c in g  prices. In o rder to have you und erstand the  g re a t 
developm ent of the  s ilk  business th e  fo llo w in g  com parisons are  g iven:

1880-432 M frs . 8500 Em ployes— 10,000 Loom s
1920-1300 M frs . 142600 Em ployes— 99,000 Loom s 3,000,000 spindles

In 1890, the ra w  s ilk  im p orted  by th e  U n ited  S ta tes  w a s  $11,500,000, producing a fin ished product of $41,000,000. In  
1919, the  im p orts  o f ra w  s ilk  w ere $341,000,000 producing a fin ished produ ct of $794,000,000 in broad s ilk  and ribbons  
alone, not including s ilk  hos iery, etc. In 1890, th e re  w as one m a n u fa c tu re r  of s ilk  w a is ts  and none of dresses, etc.
T o d ay the c u tt in g -u p  tra d e  is an im m ense in d u s try  w h ich  consum es fro m  70 to 75 per cen t, o f the  piece goods m a n u 
fa c tu re d . T h e  unsettled  condition of re a d y -to -w e a r  has forced m an y  c u tte rs  to sell th e ir  s ilk  piece goods a t  an y  
price. T h is  tra d e  is not p lacing orders, due to lack  of orders fro m  m erch an ts  and fin a n c ia l p ressure .- H ence as soon as 
th is  s itu a tio n  is settled , i t  looks as if  s ilk  and its  products should be scarce even a t  advancing  prices. Costs o f p ro 
duction  are  s t il l  advancing  due to labor increas ing , etc . B road ribbons are  in b e tte r supply b u t n a rro w  w id th s  are
s till a lm ost u no bta inab le . S ilk  H o s ie ry  m ills  are  closing fro m  lack of orders. Som e q u o tatio n s  have been reduced
to raise m oney b u t th e  concensus of opinion is th a t  th e  decreased production  m eans con tinued  high prices and  
advancing  prices if  buyers should a ll a tte m p t a l it t le  la te r  to opera te  s im u ltan eo u s ly . S a tin s  lead s ty le  tenden cy fo r  
F a ll. T h e  price of R e a d y -to -w e a r  depends on w h e th e r or not th e  c u tte r  needs cash.

WOOL
T h e  supply o f cheaper grades and dom estic ra w  w ool in the  U n ited  S ta tes  a t  th e  present tim e  is the la rg est in 

h is tory . M a n u fa c tu re rs  a re  refusing  to buy a t  even present low  prices and say th a t  prices are going low er. M a n y  M ills  
are  closed and those ru n n in g  are  on sho rt schedules due to lack  of orders. T h e y  say th ey  w ill  not run except on o r 
ders. M ost re ta ile rs  in N e w  Y o rk  are  ad v ertis in g  sales on clo th in g  b u t th e ir  so-called  cu t prices do not look as cheap  
as m any of our custom ers are  q u o tin g . W ool U n d e rw e a r is not offered . W e  have not had any  d e liv eries  of Fleeces. 
M ills  say th a t  advancing  costs m ean h ig h er prices fo r  S p ring  on un d erw ear. W holesa lers  do not care to  buy now  and the  
gen eral ta lk  is to postpone action  fo r nex t S p ring  u n til the  s itu a tio n  is m ore c la rifie d . S tan d ard  W ool Dress Goods are  
m ade la rg e ly  fro m  A u s tra lia n  W ool on w hich  the  price is s till h igh and of w h ich  th e re  is on ly  a lim ite d  supply in 
th e  U n ited  S ta tes . En g lan d  is buy ing a large p a rt of th a t  crop. T h e  m ills  here a re  on ly  producing dress goods as 
ordered and w h ile  some specula tors have been forced to sell a t  low er th a n  p reva ilin g  prices on account o f fin a n c ia l 
pressure, it  is said th a t  th e  sam e or a h ig h er level of prices fo r  F a ll w il l  m a in ta in  on th is  item .

COTTON
C otton is s till K in g . T h e  price to d ay  is 43c, a ra ise of 2c in tw o  days. People are  beg inn ing to rea lize  th a t  a 

10,000,000 bale crop in 1920 can not provide 7,000,000 bales fo r exp o rt as in last y e a r, and s till c lothe th e  U n ited  S ta tes  
w hich takes  7,000,000 bales a n n u a lly . S p ecu lato rs w ho have been cau g h t in the  fin a n c ia l press are selling  out w h a t fe w  
goods th e y  have a t  an y  price th e y  can g et. C otton y arn s  are  s tead ily  d ropp ing in price because no one is buy ing . 
N e ith e r  piece goods m ills  or hos iery , u n d erw ear, e tc ., m ills  are  w illin g  or able to buy w ith o u t orders fro m  w holesalers  
and w e can not see our w a y  c lear to buy and sell a t  th e  increased prices w hich  w ould have to be asked a t  present 
level of prices of y a rn  and costs o f labor, p rodu ction , etc . H ence m an y  m ills  are  e ith e r  closing or going on p a r t  t im e
schedules. T h is  m eans a fu r th e r  decrease in th e  a lread y  sh o rt supply of m erchan d ise . M ost second hands and
speculators are ou t o f the  m arke t, e n tire ly .. S tocks e v e ry w h e re  are low. A few  M ills  have opened th e ir  lines on 
G ing ham s fo r S p ring  1291 a t  prices a p p ro x im a te ly  15 per cen t h ig h er th an  F a ll 1920. T h e y  m a in ta in  th a t  th e ir  a d 
van c ing  costs force them  to m ake these prices and th a t  th e y  w ill only m ake as m uch m erchandise as th e y  get
orders fo r. U n d e rw e a r and H o s ie ry  M ills  do not exp ect to open th e ir  lines before O ctober 1st, as th e y  say th e y  
w ill have to  advance prices 25 to 30 per cen t and W h o le s a le rs  and re ta ile rs  do not believe th a t  consum ers w ill pay
such advances. T h e  cotton g ra y  goods m a rk e t is going down fo r  th e  sam e reason th a t  cotton y a rn s  are  off, and
in ad d itio n , th ere  is a g re a t deal o f g am b lin g  on th is  ite m — in fa c t, th e  m ost popular am usem ent today  in the  b u s i
ness is to sell g ra y  goods sho rt, and if  M ills  eve r s ta r t  o p e ra tin g , m an y  w ill be pinched and lose large sum s on 
account o f th e ir  in a b ility  to d e liv e r w h a t th e y  have sold, fo r la te r  d e liv e ry . O perations  fo r  F a ll 1920 are  closed. 
No m ore m erchandise is being offered , and none w ill be m ade except w h a t has been sold. Those in possession of 
ac tu a l m erchandise are  adm onished to not le t it  g e t a w a y  fro m  th em  w ith o u t a fa ir  p ro fit as the supply is lim ite d . 
O th e r w holesalers re p o rt th a t  on some item s th e y  are  s o ld -u p  ju s t  as w e a re . On G ing ham s and O u tings , w e w ere
asked to d iv id e  some of our orders w ith  o thers w ho are  over-so ld . T h e  a w a rd  to ra ilro a d  w o rkers  of w age increases
m eans fu r th e r  large increases up to  44 per cen t in f re ig h t  ra tes  and it  is adv isab le  to get yo u r m erchandise before  
these ta k e  e ffect abo ut Sept. 1st. R e ta ile rs  gen era lly  re p o rt a large business.

Do you know  th a t  before th e  W a r  w e only exp orted  cotton goods to a fe w  a d ja c e n t cou ntries  and th a t  now  w e  
exp o rt to p ra c tic a lly  eve ry  know n m a rk e t?  W e  a re  in 42 d is tin c t m a rk e ts . On one brand of G ing ham s w h ich  you  
a ll handle , th e  M ill s ta ted  th a t  th e y  are  selling o n e -th ird  o f th e  o u t-p u t to fo re ig n  cou ntries  and have a large enough  
unsatisfied  dem and to sell th e  e n tire  o u t-p u t  fo r  e x p o rt if  not ta k e n  by th e  U n ited  S ta tes . W e  are  now  exp o rtin g  
7 yard s  of cotton goods to  1 y a rd  before th e  W a r .  M ills  say th a t  w ith  proper sup port fro m  our C o nsular serv ice , 
adequate ban king  fa c ilitie s  and a M e rc h a n t M a rin e  th a t  w e can not on ly  hold b u t fu r th e r  increase our exports .

T h e  w hole s itu a tio n  can be sum m ed up by a s ta te m e n t th a t  prices are  u ltim a te ly  d e te rm in ed  by supply and  
dem and and if  the fin a n c ia l pressure is ever lifte d  and bu y ers  s ta r t  buying ag a in , the  m a rk e t can not help b u t respond  
to the  im p etu s  of concerted buy ing .

T h e  p ru d e n t m e rc h a n t w il l  get his in it ia l m erchandise fo r  F a ll fro m  us as soon as possible and depend on us fo r  
his fu r th e r  needs as needed, rea liz in g  th a t  he is ta k in g  no chances w hen he buys fro m  us.

C  J. FARLEY, President,
GRAND RAPIDS DRY GOODS CO.

P. S.— H a v e  you sent us y o u r subscrip tion  fo r  our D R Y  G O O D S S E R V IC E ?  N u ff  Sed!

GRAND RAPIDS DRY GOODS CO.
GRAN D RAPIDS, MICH.

EXCLUSIVELY W HOLESALE NO RETA IL CO N N ECTIO N S
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E x p ert In fo rm atio n  R egard ing  Cold 
S torage E ggs.

1 he co ld-sto rage egg  is a m uch- 
abused food product. W h at we w ant 
is an edible egg, free from  the seeds 
of decay and un tain ted  by the ab 
sorption of rank flavors. All th is an 
eight m on ths’ sto rage egg m ay be, if 
p roperly  handled; w hereas a “new- 
laid ’ egg th at has passed tw enty-four 
hours in in san ita ry  conditions, hot, 
m oist, and dirty , m ay em body all the 
objectionable features hin ted  at above. 
Lggs when laid differ considerably  in 
size, but o therw ise are a very  uniform  
product, the w riter tells us. T hey a l
so differ in color, depending on the 
breed of hen laying them . In New 
York C ity the housewife insists on 
having pure white eggs, and brow n 
eggs are alw ays cheaper in th is m ar
ket. In B oston the preference is for 
brow n eggs and the white eggs are the 
cheaper. C areful tes ts  have failed to 
disclose any difference in the quality  
of new-laid eggs which has any con
nection w ith the color of their shell.

I he food which the hen eats som e
tim es affects the flavor of the egg ; it 
takes on a deeper yellow  tin t w hen the 
hen has eaten  an unusual quan tity  of 
g rass o r o th er green  food. Because 
the hens are in b e tte r physical condi
tion during  the spring, the eggs laid at 
th at tim e are apt to  have a firm er in
te rio r s truc tu re  and keep b e tte r than 
those laid later in the year. A new- 
laid egg m ay be small, o r dirty , or 
thin shelled; but these faults are  to 
be laid a t the door of the farm er who 
d isregards breed, feed, and clean lay
ing qu arte rs  for his hens. So far as 
eating  pu rposes are concerned it m ay 
be said th a t all new -laid eggs are 
p ractically  equal.

Betw een th is theo re tically  uniform  
new-laid egg  and the  egg  th a t the 
housewife buys in the  m arket th ere  is 
a vast discrepancy, as she know s only 
too well from  b itte r  experience.

Because of the read iness w ith which 
eggs spoil, the term  fresh  has becom e 
synonym ous wfith the idea of desir
able quality. C o n trary  to  the  popu
lar notion, how ever, the  actual age 
of an egg is relatively  of m uch less 
im portance than  are a num ber of o th er 
factors which affect its quality. No 
^SS which has been held for even a 
sho rt tim e is quite  as good, of course, 
as one which is fresh ly  laid. B ut an 
egg fo rty -eigh t hours old th a t has 
lain in a w heat shock during  a w arm  
Ju ly  rain o r has been ga th e red  by 
the fa rm er’s wrife when it was wet 
and d irty  and then  kep t in a w arm  
kitchen would p robably  be sw arm ing 
with bacteria  and be unfit for food, 
while an o th er egg  kep t fo r e igh t 
m onths in a first-class cold-storage 
room  would be en tirely  edible and of 
fairly good quality. T he p rom ptness 
with which an egg  reaches the con
sum er a fte r it has been laid is no 
guaran ty  of its  quality  unless it has 
been handled p ro perly  while in tra n 
sit.

A ny w etting  of the  shell of an egg 
is ap t to  resu lt in d issolving the ge l
atinous coating  by w hich it is norm al
ly p ro tec ted , thus m aking  it m ore 
porous. W hen the shell is porous 
evaporation  proceeds a t a rap id  ra te  
so th a t the egg  becom es shrunken o r 
stale; o d o rs  are also m ore read ily  ab 

sorbed and m ay m ateria lly  affect the 
flavor. B acteria also find an easier 
en trance, re su ltin g  in ro tten  eggs. 
L astly , the g row th  of m old is stim u
lated w herever m oisture is p resen t on 
the surface of the egg. T his gives 
the egg both a m usty  flavor and a 
d isagreeable odor, which are not des
troyed  by cooking.

N ature, of course, intended not th at 
an egg should be eaten , but th a t it 
should develop into a chick. The 
germ ination  of a fertile egg actually  
begins, we are told, before it leaves 
the body of the hen, and grow th  will 
continue if the tem pera tu re  is g rea ter 
than 68 deg. F., though  it is slowed 
down below  103 deg. F. T his is one 
cause of the low ered quality  of the 
eggs received in the m arkets during  
the sum m er. N ot all eggs are fertile, 
how ever, and in the infertile  egg this 
type of deterio ra tion  does no t occur.

As has a lready been indicated, when 
the gelatinous pro tec tion  of the shell 
has been dissolved by m oisture, eggs 
very rapidly absorb  odors and flavors. 
Any eggshell is porous enough, how 
ever, for th is p rocess to  go on to 
some extent. T h is is especially true 
w here the a ir is m otionless, m oist, 
and warm , o r where the tem pera tu re  
fluctuates considerably. T hese odors 
and flavors are som etim es lost in cook
ing, but they  often p e rsis t and are 
som etim es intensified by the heating. 
I h i s  m atter of absorb ing  odor or 
flavor is one of the  ills to w hich the 
cold-storage egg often falls heir. In  
th is case it is com m only the straw - 
board  filler which holds the eggs th a t 
gives them  w hat som e persons be
lieve to  be the characteris tic  cold- 
storage taste . T he basic reason, how 
ever, is no t sim ply cold sto rage but, 
ra ther, cold s to rage  under conditions 
which have n o t been ideal. I f  a good 
eatable egg is to  grace the consum er’s 
table it m ust be m ost carefu lly  gu ard 
ed from  the tim e it is laid against ex
cessive m oisture, heat, and stro n g  
odors.

Since all the ills connected  w ith 
m oisture, heat, o r objectionable odors 
m ay develop in an egg  w ithin a very 
sh o rt period if its env ironm en t is un
favorable, it follow s th a t the  m ere 
tim e w hich has elapsed betw een the 
laying of the  egg  and its a rrival w ith 
the consum er is no t an adequate o r 
p ro p er te s t to  be used as the  sole 
determ inan t of w hat co n stitu tes a 
fresh egg. T he only real te s t is the 
in te rio r quality, and th is can n o t be 
determ ined  w ith certa in ty  until the 
egg is broken. T em pera tu re , how ever, 
is the m ost im p o rtan t facto r affect
ing th is in te rio r quality  and, unless 
its o th er su rroundings have been un
usual, the egg  w hich has been under 
low and favorable tem pera tu res 
th ro u g h o u t its  career will have de
te rio ra ted  bu t sligh tly  and will re 
main a good usable egg for a very  
considerable period.

T he te rm  fresh  egg  as com m only 
used, m eans any  egg w hich has no t 
been in cold sto rage. I t  is ap p aren t 
from  the fo regoing  that, as quality
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is concerned, th is term  is a very m is
leading one.

W eather, especially the elem ent of 
tem pera ture, is the  m ain con tro lling  
factor in the quality  of m arket eggs. 
D uring  the late w in ter and early  
spring  the changeable tem perature  
and frequent chilling which the eggs 
undergo on th e ir w ay to  the consum er 
in jure their quality  considerably. I t  
is during  the m onth  of April, as a 
rule, th a t the  eggs arriv ing  on the 
m arkets are of quite uniform ly high 
quality. D uring  the heat of the sum - 
m erm ost of the supposedly fresh eggs 
reaching the m arket are of very  infer
ior quality. As the coolor autum n 
W eather arrives the  quality  of the 
m arket eggs would im prove rapidly 
if it were no t fo r tw o adverse factors 
which offset th is tendency; one is the 
low er physical condition of the hens 
a t th is tim e of y ear; and the o ther is 
the generaly  advancing price in the 
m arket which induces every one, p ro 
ducer and d is tribu to r alike, to  hold 
back the flow of eggs to get a higher 
re turn .

P robably  no subject connected with 
m arketing  has given rise to so m uch 
heated  discussion in recen t years as 
has th a t of the cold sto rage of food 
products.»  In  the case of eggs, espec
ially, there  also ex ists in the m ind of 
the average consum er a very real 
prejudice ag ainst the cold-storage 
product.

T heoretically , if an infertile  egg 
laid in a clean, d ry  n est on a cool day 
by a healthy  hen be allowed to  cool 
slowly to  a tem pera tu re  of about 30 
deg. F., and then  held a t th a t tem 
perature  in a place w here the  a ir is 
not too hum id and w here no objec
tionable odors are  p resen t, it will be 
found th a t even a fte r a period  of 
m any m on ths such an egg will have 
de terio ra ted  so slightly  th a t its qual
ity  will rem ain very nearly  as good 
as when it was first laid- T h is is the 
principle on which m odern com m er
cial cold sto rage  depends. T he con
ditions of sto rage described above, of 
course, are ideal and can only be ap
prox im ated  in actual com m ercial 
practise. But in a m odern and p rop
erly  equipped cold-storage p lan t the 
factors of tem pera tu re  and m oisture 
are com m only con tro lled  with alm ost 
perfect success. T he factors which 
are not so well contro lled  by the 
sto re rs  of eggs a re : “F irst, the qual
ity  of the egg w hen it is put in s to r
age; and secondly, the  m atter of ab
sorb ing  odors.

T he really  vital poin ts to be con
sidered are the condition of the egg 
when it en tered  sto rage and its en
v ironm ent while there. N either of 
these facts can be ascertained  by the 
consum er w ith any degree of accuracy 
when he contem plates buying a dozen 
of co ld-sto rage eggs. T he tim e of 
year in which the egg  was stored, 
how ever, can usually  be found out 
from  the m ark ings on the case which 
are now  required  by law  in m ost 
S tates. T he average A pril o r May- 
s to red  egg is usually  preferab le  to  one 
sto red  a t any  o th e r time. I ts  in terio r 
quality  for a period  of six o r seven 
m on ths is ap t to  be actually  be tte r 
than  th a t of the average fresh egg re 
ceived on the m arket during  these 
m onths, and far superio r in every way 
to  the poo re r g rades of fresh  eggs

which reach the city during  th is time. 
T he above sta tem ents are adm ittedly  
a t variance w ith popular ideas con
cerning the cold-storage egg, but they  
are based on the resu lts of m any care
ful investigations m ade by the various 
bureaus of the Federal G overnm ent 
as well as by o ther agencies which 
have studied the problem .

An objection to  the cold-storage 
egg which is som etim es a valid one, 
arises from  the fact that if taken 
abruptly  from  the low tem pera tu re  of 
the w arehouse on a day when the o u t
side a ir is hot and m oist the eggs 
sw eat or ga th e r m oisture from  the 
air.

T he last and best-founded reason 
for prejudice against cold-storage 
eggs has to do w ith the m atter of 
flavor. In  this connection the con
clusions reached by the Federal Bu
reau of C hem istry as the resu lt of a 
careful study of the subject are of in
terest.

I t  has been found th at under com 
m ercial conditions a characteristic  un
pleasant flavor, com m only term ed 
the cold-storage taste , develops in 
eggs which have been held in cold 
storage for several m onths. T he facts 
indicate th at the cold storage taste  
is due to  the absorption  of surround
ing odors. W hen eggs are p ro tected  
from  air by im m ersion in a p reserv 
ing liquid and held in cold storage, 
the typical cold storage taste  does not 
develop.

Much of the bad repu tation  which 
cold-storage eggs have gained is ill 
founded. T he m ere fact th a t an egg 
has been held several m onths in s to r
age does not mean th a t it has de te r
io rated  to any g reat extent, for its  
quality  at certain  tim es of the year 
is actually  apt to  be b e tte r than  th a t 
of the average fresh  egg arriv ing  on 
the m arket. The unpleasant flavor 
usually acquired by a cold-storage egg 
m ay or m ay no t be sufficient to  in
ju re  its use for m ost form s of cook
ing, depending on the conditions 
under which it has been stored. L ast
ly, an egg which has not been in s to r
age over seven m onths is not apt to  
have acquired a sufficient flavor to be 
objectionable nor to have deterio ra ted  
far enough to affect its w holesom e
ness o r edible qualities.

St. Jo h n s—Sprague & W ard  have 
sold their grain elevator and grist mill 
to the St. Jo hns A gricultural A sso
ciation. Im m ediate possession was 
taken.
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ST O V E S and HARDWARE

Michigan Retail Hardware Association. 
President—Geo. W . Leedle, M arshall. 
V ice-P resid en t—J. H . Lee, M uskegon. 
Secretary—A rthur J . Scott, M arine City.
Treasurer—W illiam  Moore, D etroit.

Hints For the Hardware Dealer In 
August.

W ritten for the Tradesm an.
Pushful m ethods are necessary  to  

clear out seasonable goods a t any 
tim e; but th is is particu larly  the case 
w ith h o t w eather lines, w here w eath 
er conditions are to  som e ex ten t a 
d e te rren t. T h a t is, while the m id
sum m er heat inspires the average in
dividual w ith a desire to  own a ham 
m ock or a lawn swing, it a t the same 
tim e m akes him re luc tan t to  put fo rth  
the m ental and physical effort neces
sary  to go down and m ake the p u r
chase. T he same th ing  is true  of 
m ost of the o th er hot w eather lines.

T he great th ing  in handling  tim ely 
goods is to  s ta rt pushing them  early, 
and to  push them  hard  a t the very 
beginning of the season. T h a t is the 
tim e to  sell to  the best advantage. A 
little  later, the pu rchaser will expect 
price reductions in any event; and a 
good m any prospective pu rchasers 
will show a tendency to  put off their 
buying until an o th e r year. W ith  
vague and little  understood  h in ts of 
price uncertain ty , and w idespread 
new spaper ta lk  of low er prices to  
come, th is tendency will probably  be 
m ore m arked th is season than usual 
in m ost com m unities.

T here  is still time, by p u tting  forth  
aggressive effort to  ge t out a lo t of 
stuff a t regu lar prices. Hence, the 
hardw are  dealer should push his 
seasonable goods for all they  are 
w orth . F ea tu re  them  in w indow d is
play and new spaper advertising , play 
them  up inside the store, and when 
you ge t a p rospect, stick to  that p ro s
pect until he becom es a custm er.

A little  la te r it will p robably  be 
necessary  to  offer som e price induce
m ent to  c lear ou t these  goods. F o r 
it is a sound rule of business to  carry  
over to  an o th e r season as sm all an 
am ount of stock  as possible. “W hen 
in doub t w h ether to  sell or carry  
over, by all m eans sell,” is a sound 
axiom . T rue, in the last few years 
m erchan ts have m ade quite a lot of 
m oney on hold over goods, and 
stocks purchased  for one season have 
in m any cases earned  the  m erchant 
a g rea t deal m ore th ro u g h  not being 
sold until the  next. B ut we are  ap
p aren tly  near the  tu rn  of the  tide; and 
if the costs of p roduction  rem ain 
high, the p rospect for selling is in
fluenced by a slackened dem and from  
the u ltim ate  consum er. This condi
tion will probably affect hardw are  
less than some luxury  lines; but the 
shrewd merchant watches these ten

dencies closely, and adap ts his poli
cies to  them .

So th a t it w ill p robably  be the best 
policy, as in norm al years, to  tu rn  
the odds and ends of seasonable hot 
w eather stock in to  ready  m oney be
fore the actual close of the season. 
T o  do this, a little  la te r in August, 
the re ta ile r m ust offer tw o induce
m ents: som e sligh t price concession, 
plus the p rospect of g e ttin g  som e use 
out of the a rticle  before the end of 
the p resen t season.

T o  wait until the hot w eather is 
abso lu te ly  done before advertising  
price concessions on hot w eather 
goods is a m istake. F o r w ith the 
first touch of fall, ho t w eather goods 
are ap t to  go deader than  a d o o r
nail. T here  m ust, a t least in m ost in
stances, be the  p rospect of im m ediate 
use to  induce the custom er to  buy, 
even a t a discount.

The middle of A ugust is regarded  
by a good m any dealers as the best 
tim e to  s ta rt what m ight be called 
a m idsum m er clearance sale. T he 
average man who hasn’t bough t hot 
w eather goods by th a t tim e is not 
ap t to  buy unless price inducem ents 
are offered. At the sam e time, a lot 
of people who have been w avering 
betw een buying and no t buying can 
be sw ung in to  buying by the chance 
of saving m oney. A little la te r their 
decision to  put off buying until an 
o th er year will becom e set, and price 
inducem ents will have no influence 
on them .

Now is a good tim e to  lok over 
y our stock  and see if the various 
seasonable lines are m oving as fast 
as they  should. By doing this, you 
will have a chance, in the nex t week 
or two, to  put some pushful effort 
behind these lines in a final effort to  
c lear them  out a t regu lar prices.

M eanwhile, you can size up the 
probable ex ten t of the left-overs, odd 
lines and broken lots, and can d e te r
mine definitely w hether you will need 
a m idsum m er clearance sale to  tu rn  
them  in to  m oney.

If  you decide on a sale, m ake it 
w orth  while. You m ust m ake certain  
price concessions; see to  it th a t the 
advertis ing  value o f the sale recoups 
you fo r the actual cash sacrifice in
volved. U se your sale, no t m erely to 
tu rn  these  odd lines in to  cash, but 
to  b ring  new custom ers in to  the 
store. Get all the advertis ing  value 
you can out of it. D on’t be satisfied 
w ith your o rd inary  q u arte r colum n 
o r fou r inches of new spaper space; 
bu t take on ex tra  space, get out dodg- 
ers, put on some special w indow  dis
plays, and play  up the sale as a big 
m erchandising  event.

In this way you can make the sale
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B IT U M IN O U S  COALS  
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a stim ulus to  business in everyday 
lines on which no price concessions 
have to  be made.

W ith  the sale b ring ing  larger 
crow ds than  usual to the store, it af
fords a good opportun ity  to  dem on
s tra te  som e of your im portan t lines 
—such as w ashing m achines, vacuum 
cleaners, etc. Also, it is a good op
p o rtun ity  to  ge t a line on your fall 
stove trade, and to  in troduce your 
new line of heaters and ranges.

In  advertising  your sale, prices will 
of course be the  feature. In  this con
nection, be sure to  quote specific 
prices. Som e dealers m ake a prac
tice of offering a 10 per cent, reduc
tion all round, o r even quoting  h igh
e r percentages. B ut it is the specific 
price quotation  th a t carries convic
tion. A $1 article  m arked down to 
89c is the  so rt of th ing  th at pulls 
trade. Q uote prices in your adver
tising, in y our window cards, and 
price-ticket every article  you show. 
T he dry goods s to res are expert in 
this so rt of th in g ; and dry  goods ad 
vertising  affords a good exam ple of 
the best and m ost effective special 
sale advertising . A feature of m ost 
dry goods advertis ing  is the short, 
appealing descrip tion  of the article 
advertised . T h is is som ething you 
could a lso em body in your ad v ertis
ing copy w ith advantage.

Betw een now and the opening of 
fall business, the hardw are  dealer 
should m ake prepara tions for his fall 
stove cam paign, fall pain t selling, and 
o th er seasonable fall activities. The 
stock should be gone over, the p ro s
pect list revised, advertising  copy 
prepared , circular le tters got in shape, 
and every  task of a p rep ara to ry  nature 
th a t can be done beforehand should 
be got out of the way. P relim inary  
effort of th is sort, put fo rth  in the 
relatively  slack period of m idsum m er, 
will save tim e and avoid confusion 
when the  fall selling season is at its 
height.

R egardless of the business outlook, 
you should determ ine to  put forth  
ex tra  efforts th is com ing season to 
secure new business and new cus
tom ers. M any m erchants regard  the 
outlook as uncertain. W ith  some, this 
u ncerta in ty  will doubtless have a 
paralyzing  effect; but the good m er
chan t sees in u n certa in ty  an oppor
tun ity  to  exercise his in telligence to 
good advantage. New conditions call 
fo rth  la ten t shrew dness the existence 
of which the m erchant him self m ay 
have not previously realized.

So don’t allow  new spaper talk  to  
scare you. Y our problem  a t the 
w orst is m erely the p roblem  of ad ap t
ing yourself to  changing conditions. 
T he less you w orry , the b e tte r  shape 
you will be in, m entally , to  read just 
yourself should conditions dem and a 
read justm ent. T hese  read justm en ts 
are  som etim es uncom fortable, but 
they  are  exercise th at calls fo rth  and 
develops the best m erchandising  ta l
ent.

In  any event, m ake it a poin t th is 
com ing season to  ge t a fte r new busi
ness and new custo.mers. Som ebody 
will get them ; you m ight as well be 
th a t one. And if you decide to  hold 
a m idsum m er clearance sale of ho t 
w eather goods, m ake th a t sale a feat

ure in your business-getting  cam 
paign. V ictor L auriston .

Relation of Daylight and Plant 
Growth.

The M aryland farm er grow s his po
tatoes in spring  and fall, when his 
crops of th at vegetable prove m ost 
satisfactory. H e knows not why, but 
the fact is enough for him.

Now, for the first time, the reason 
why is shown. I t  is sim ply because 
in spring and fall the days are shorter.

T he po ta to  offers only one illu stra 
tion of a new and very rem arkable 
discovery, which explains m any th ings 
not h itherto  understood. In  a n u t
shell, it is th a t length of day is the 
determ ining factor in the m aturing  of 
plants.

Up to now it has been supposed 
th a t in this regard  tem perature  and 
m oisture were the  determ ining fac
tors. T h at is not true. Even the 
d istribution of p lan ts over the earth  
is determ ined by length of day, ra th e r 
than  by m oisture and heat.

Much difficulty has been found in 
ge ttin g  seed from  the “m am m oth” 
strain  of tobacco, which in M aryland 
is a variety of g reat im portance. It 
refuses to flower and bear seed in 
the open. But, if its day is shortened 
by depriving the plant of light for 
part of the daytim e, in a greenhouse, 
it can be made to  flower a t any time 
of the year.

The m oral of this is th at the way 
to get m am m oth tobacco seed is to 
grow  some of th a t kind of tobacco at 
Miami, Fla., where, in sum m ertim e 
the days are shorter. Miami can sup
ply M aryland with the seed.

W hy does buckw heat m ature and 
“se t” its grain so very late in au 
tum n? T his has long been a puzzle. 
B ut now we know th at it is because 
the days are so long in sum m er and 
early fall. R ecent experim ents by 
the D epartm ent of A griculture have 
proved th a t buckw heat can be made 
to flower a t any stage of grow th, from 
five inches to five feet high, by regu
lating its daily exposure to light.

Shorten ' the day for tem perate 
zone p lan ts and you hu rry  ripening.

By varying the duration  of daily 
exposure to light annuals are convert
ed into biennials, and vice versa. 
Length  of day, in a word, is w hat 
contro ls reproduction , as indicated by 
flowering and fruiting.

Was a Poor Speller.
Boss—You have m isunderstood 

w hat I hired you for.
Clerk—Flow do you m ean?
Boss— I advertised  for a stationery  

clerk—not a sta tionary  clerk.

Signs of the Times
Are

E lectric Signs
Progressive merchants and manufac

turers now realize the vain* of Electric 
Advertising.

We furniah you with sketches, prices 
and operating cost for the asking.

THE POWER CO.
BeU M 797 Citizens 4241

Michigan Hardware Co.
Exclusively Wholesale

Grand Rapids, Mich.

BRAENDER
TIRES

C h a m p io n  o f  t h e  R o a d

“ First Because They LA ST”

BRAENDER RUBBER &  TIRE CO.
F ac to ry —R u th e rfo rd . N . J.

B ranches  — N e w  Y o rk , P h iladelph ia  
C h ic ag o . S an  F ran c isco

B raender B u ll-d o g  
E x tra  P ly  C ord T ire

“ECLIPSE” STANDS

Berries, Fruits and Vegetables

These Stands are Steel Sectional Revolving Ball Bearing. 
Occupy 60 inches floor space—save two-thirds the space now 

used.

Manufactured by

The Wellston Manufacturing Co.
WELLSTOÑ, OHIO, U. S. A.
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Salesmen Assert Most Hotel Rates 
Are Unjust.

A list of specific cases of ex to rtio n 
ate charges for room s and re stau ran t 
service, by m any  hotels th ro u g h o u t 
the coun try  pa tron ized  by trave ling  
salesm en, is being  prepared  by  a 
com m ittee appoin ted  a few days ago 
by the N ational Council of T raveling  
Salesm en’s A ssociation, to  be p re sen t
ed to  a Federal com m ission w hich 
the council has asked the G overn
m ent au tho rities to  appoin t a t an early  
date. T he a tten tio n  of A tto rn ey  G en
eral P alm er has been called to  w hat 
the  council term s “u n ju st and un rea 
sonable, and, in m any instances, op 
pressive charges m ade upon the trav 
eling public by m any ho tels and re s
tau ran ts .” R eso lu tions u rg ing  th a t 
the G overnm ent take steps to  curtail 
the evil of hotel profiteering  which, it 
is sta ted , exists to  a g rea te r  o r less 
ex ten t in all p a rts  of the  country , 
have been sent to  m any C ongressm en, 
the U nited  S ta tes C ham ber of Com 
m erce and o th e r influential bodies, 
ask ing  th a t the earliest possible con
sideration  be given to the m atter.

Sam uel Blum berg, counsel for the 
N ational Council in discussing the 
plan, asse rts  th a t considerable evi
dence of flagrant overcharges is be
ing collected, which will be subm itted, 
w ith affidavits and vouchers of bills 
paid for room s and meals, to  the com 
m ission as soon as it m ay be appo in t
ed.

“T he m ost flagrant cases of hotel 
profiteering  which have been p re sen t
ed to  us,” said Mr. B lum berg, “come 
from  the tow ns and cities in the 
Southw est and Middle W est areas.
1 he hotels in Louisiana, w ith few ex 
ceptions, figure conspicuously in re 
spect to overcharging. T here  is one 
house in p a rticu la r th a t I will m en
tion, a well-know n hotel in Shreve
port, La., where trave ling  salesm en 
have recen tly  been charged $9 a day 
for a room  and bath. In  a place of 
that so rt such a charge is outrageous, 
and our particu lar com plain t against 
th a t hotel is th a t it apparen tly  has no 
established ra tes, but seem s to  charge 
according to  the evident need of the 
guest to get a room .

“M any specific cases of excessive 
overcharg ing  by hotels in several 
tow ns of T exas have also been p re 
sented to  us. W e have also received 
m any le tte rs  telling  of cases which ap 
pear to  be positive instances of over
charging in the M iddle W est, all the 
way from  Buffalo to  M ilwaukee and 
St. Louis. In  th is connection  ho tels 
could be cited in Buffalo, P ittsb u rg h , 
Cleveland, C incinati, C olum bus and 
Chicago.

JTim H ealy, P resid en t of the  N a
tional Council, co rrobora ted  the s ta te 
m ents of Mr. B lum berg. H e explain- 

. ed th a t in m any of the sm aller tow ns 
visited by salesm en good room s w ith 
m eals could be obtained a few years 
ago for $2 to  $4 a day. T he sam e 
houses are now charg ing  from  $5 to 
$10, and in m any cases m eals are not 
included. One case, he said, had been 
presented  w here a salesm an had been 
charged $18 a day for his room , bath  
and meals.

“U sually ,” said Mr. H ealy, “the 
sleeping room  does du ty  for the dis
play of such sam ples as the salesm an 
is carry ing , bu t for m any kinds of 
goods it is preferab le  to use a sep
a rate  sam ple room . M ost of the  large 
hotels have such room s and form erly  
it was possible to  ge t them  for the 
nom inal charge of $1 a day. T he cus
to m ary  price now  for a separate  
sam ple room  is $3, and som etim es it 
exceeds th a t figure.

“A no ther grievance am ong the  trav 
eling salesm en is the  hab it adopted 
very genera lly  of m aking a charge of 
an en tire  day if the room  is kep t a fte r

6 o clock a t n ight. T hese charges 
have frequently  been m ade w ithout 
g iv ing  any notice th a t such a ru le p re 
vails. W e deem  it an ou trageous 
charge, because when a m an is leav
ing tow n at 7 o r 8 o ’clock he will be 
forced to  pay a full day for a sho rt 
occupancy and, in addition, the hotel 
ge ts an o th er full day’s rate  from  the 
guest assigned to  the  room  in the 
evening even though  it be given up 
the nex t m orning.

In m arked co n tra st to  the ap p ar
en t p rofiteering  policy of so m any 
ho tels in the South and M iddle W est 
and. to som e extent, in the E aste rn  
section is the very  courteous and fair 
trea tm en t accorded to trave lers by the 
hotels in the F a r W est, including D en
ver and places beyond. T his trea t
m ent is largely  due to the efforts of 
the F a r W este rn  T rav e le rs’ A ssocia
tion, which has insisted  upon  ju st 
trea tm en t while recognizing  the nec
essity  of ask ing  h igher ra te s  than  p re 
vailed before the w ar period.

“C onditions in respect to  hotel and 
re stau ran t charges, accord ing  to the 
rep o rts  from  our m em bers who have 
re tu rned  from  that p a rt of the coun
t y -  are ver3r m uch be tte r than  in m any 
localities east of the M ississippi River, 
and there  is no com plain t of p rofiteer
ing against the ho tels of the  F a r W est. 
All th a t we are seeking to obtain  in 
our effort for a p ro p er investigation  
is decent trea tm en t and fair ra tes, but 
we do know  th a t in scores of cases the 
necessities of the salesm en have been 
taken advantage o f and under the 
guise of sho rtage  of room s excessive 
ra tes have been dem anded. W e know 
th a t room s cannot alw ays he had, but 
th a t is no excuse for doubling  the 
price when there  is a scarcity  and the 
line a t the .clerk’s desk contains m ore 
trave lers than  can be accom odated, 
r ix e d  ra tes and fair p rices are w hat 
we are  asking, and w herever possible 
we will be w illing to co-operate  w ith 
the hotels in w orking out sa tisfac to ry  
so lu tions of the p rob lem .”

In the reso lu tions adopted  by these 
bodies the reso lu tions asking for the 
appoin tm ent of a Federal com m ission 
request th at it be em pow ered to  in
vestigate any and all hotels and re s
tau ran ts  th ro u g h o u t the coun try  as to  
the na tu re  of their business dealings, 
the charges th a t are m ade for food 
and lodging, to  determ ine w hether 
such charges are un just and discrim - 
m inatory  and any and all o th er m at
te rs  which in the judgm en t of such 
com m ission m ay be appropria te , to the 
end th a t ho te ls will be precluded from  
m aking ex to rtio n ate  charges; to p ro 
hibit and p reven t hotels from  unjustly  
w ithholding room s from  g u ests; to 
preclude the increase of ra tes  a t vari- . 
ous hotels because of tem porary  con
gestion ; to  inspect the san ita ry  condi
tions of ho tels; to fix and determ ine 
the reasonable  ra tes th a t hotels and 
re s tau ran ts  m ay be pe rm itted  to  
charge, which shall be based upon the 
cost of m aintenance of such hotels and 
restau ran ts , depending upon the lo
cations of such in stitu tions; to p ro 
hibit and preven t the paym ent by 
hotels and re s tau ran ts  to  their em 
ployes, such as m anagers, d irectors, 
p rop rie to rs  and o thers, of excessive, 
un just and a rb itra ry  salaries and bon
uses, which in m any instances is done 
in o rd er to  fix unreasonable and un
justifiable overhead expense.

I t  is also sought to  com pel the p ro 
p rie to rs  and ow ners of hotels and 
re stau ran ts  to pay adequate wrages to 
their em ployes, so as to p reven t the 
necessity  for the paym ent of gifts and 
g ra tu ities; to elim inate from  hotels 
and re s tau ran ts  the p resen t ha t check
ing privileges; to  regu la te  the basis 
upon which house physicians em ploy
ed by various ho tels shall be paid, so 
as to p reven t and proh ib it the division 
of fees now ex isting  in m any hotels 
am ong hotel m anager, hotel p ro p rie 
to r  and such physicians; to  com pel 
the posting  of ra tes  in all ho tels; to 
com pel such re s tau ran ts  and hotels 
to  m aintain reco rds of room  reserv a
tions and table reserva tions w'hich 
shall be kept in such m anner as m ay 
be determ ined by the  com m ission; to 
do and p e rfo rm  all o th er acts and

th ings necessary  and conducive to  the 
a tta in m en t of the foregoing ob jects oi 
of any and all ob jects as m ay by the 
said com m ission from  its said investi
gation  be deem ed p roper and appro 
priate.

An ounce of hustling  is w orth  m ore 
than  m any pounds of rustling.

Bell Phene 596 Cit*. Phone «1S66

L y n c h  B rothers 
Sales Co.

Special Sale Experts
Expert Advertising 

Expert Merchandising

MO-lll-lU Murrey Bldg. 
GRAND RAPIDS, MICHIGAN

GRAHAM & MORTON 
Transportation Co.

C H I C A G O
In  connection  w ith

Michigan Railway Lines
BOAT T R A IN  8 P. M.

D A I L Y
DAY BOAT SATURDAY 8 A M.

Freight for CHICAGO ONLY

new Rote! Iftertens
R ates , $1.50 up; w ith  sho w er, $2 up. 

M eals, 75 cents o r a la c a rte .  
W ire  fo r  R e serva tio n .

A  H o te l to w h ich  a m an  m ay  send his 
fa m ily .

CODY HOTEL
GRAND RAPIDS

RATES \  ?} “p without bath ( *1.50 up with bath
CAFETERIA IN CONNECTION

■ED CROWN Gaso- 
». line is made espe
cially for automobiles. 

It will deliver all the 
power your engine is 
capable of developing. 
It starts quickly, it accel
erates smoothly, it will 
run your car at the least 
cost per mile, and it is 
easily procurable every
where you go.

Standard Oil Company
(Indiana)

Chicago, 111.
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Gabby Gleanings From Grand Rapids.
Grand Rapids, Ju ly  27— Roy Baker 

has re tu rned  from  a fo rtn ig h t's  au
tom obile trip  to  the Soo. W ith  his 
wife, 4 year old daugh ter and 2]/2 year 
old boy, the p a rty  succeeded in navi
ga ting  the d istance w ithout serious 
accident or m ishap of any kind. Camp 
was m ade a t Paris, Fife Lake, P etos- 
key and St. Ignace in going and on 
re tu rn in g  stops were m ade a t M ack
inaw  City, Bay Shore, E lk Rapids, 
Old M ission, Leland, F ran k fo rt and 
H art. R oy says the family had the 
tim e of their lives and confidently 
look forw ard  to  a sim ilar excursion 
every  sum m er from  now on.

Lee H. H iggins, Sales M anager of 
the W atson-H igg ins M illing Co., left 
Sunday for a trip  th rough  the South, 
including B irm ingham , N orfolk and 
W ilm ington.

W illiam  E. Saw yer had reached 
Bridge, M ontana, Ju ly  21. H e w rites: 
“W e are having a w onderful sight 
seeing trip. A re in sight of the snow 
capped Rockies a t this place, 150 
miles from  Y ellow stone Park . T he 
descrip tion  of the w onderful colorings 
you read  of in M ontana are no t over
draw n.”

H. S. D ingilian has disposed of his 
g rocery  stock and m eat m arket a t 
the corner of W ealthy  stree t and 
L afayette  avenue to N elson O sborn, 
of St. Joseph, who will continue the 
business along the same lines. Mr. 
D ingilian, who has been in business 
in th is locality  for twelve years, had 
a severe a ttack  of pneum onia last 
w inter and has been advised to  go 
South. H e and his family expect to 
leave for some po in t in F lorida about 
Sept. 1, to rem ain until April 1. P rio r 
to  com ing to  G rand R apids Mr. 
D ingilian was engaged in trade at 
D etro it for th ree  years. H e was born 
and reared  in Asia M inor and has 
lived in A m erica about tw en ty  years. 
H e re ta ins the sto re  building in which 
his g rocery  stock was located and 
has o ther real estate  in the city  which 
affords him  a com fortable income.

John  A. H iggins, M anager of the 
W atson-H igg ins M illing Co., was 
m ade the happy fa ther of a th ird  child 
F riday, w hich proved to  be a girl. H e 
a lready  has an 8 year old girl and a 
5 year old boy.

P e te r  De Jo n g h  has engaged in the 
g rocery  business a t 843 Grandville 
avenue.

V ictor E. S tephens, who is in charge 
of the lab o ra to ry  of the W orden 
G rocer Com pany, a t L ansing, was in 
the city yesterday, discusing w ith the 
“pow ers th a t be” the ou tpu t of his de
partm ent.

C. A. Brown, rep resen ting  Colgate, 
who has been calling on the retail drug 
trade  of M ichigan, intends in the 
future to  devote his entire  tim e to the 
city  of D etro it, m aking his headquar
te rs  and residence there.

Small th ings becom e g rea t when a 
g rea t soul sees them .

T here  are a hundred successful men 
for one th a t is contented.

T here  is a g rea t difference betw een 
con ten tm en t and a dead am bition.

By sparing  ourselves the daily task  
we dig the  grave of our h igher possi
bilities.

C utting  prices to  in jure the m an 
nex t door is cu tting  off your nose to  
spite  your face.

T ry in g  to  find a sh o rt road  to  suc
cess would m ake good epitaphs for 
the vast m ultitudes of failures.

C ircum stances are the nails upon 
w hich the  w eak hang  their failures; 
w ith which the s tro n g  build their suc
cesses.

“T he true  U niversity  of these days,” 
said Carlyle, “is a collection of books, 
and all education is to  teach  us how 
to  read .”

T he lazier the m an, the m ore he 
will have to  say about g rea t th ings 
genius has done.

D on’t m istake the stubbornness of 
your p rejudices for the  courage of 
y our convictions..

Fools will tu rn  ou t fools w hether 
they  go to  college o r not.

B ette r believe yourself a dunce and 
w ork aw ay than  a genius and be idle.

The moment others see that money

grabbing  is your dom inant passion, 
then the bud of your nobility  perishes.

W ithou t econom y none can be rich, 
and w ith it none need be poor.

T he M ichigan Pharm aceutical T rav 
elers A ssociation elected: P resident, 
F- E. W icks, D e tro it; first vice-presi
dent, W. O. Gladding, K alam azoo; 
second v ice-president T. E. Reily, 
Grand Rapids, re-elected; T h ird  vece- 
president. Op P. Town, Grand Rapids, 
re-elected; and secre tary -treasu rer, 
W alter S. Law ton, G rand Rapids, 
re-elected. Leo A. Caro, Grand 
Rapids, was elected chairm an of 
the council, which includes J. 
J. Dooley, Grand R apids; J. J. Dyke- 
ma. Grand R apids; W . E. Collins, D e
tro it; H. C. Reinhold, D etro it; G. H. 
H alpin, D e tro it; C. S. R ogers, Grand 
Rapids; W . W . M orse, G rand R apids; 
Collins, Dooley, R einhold and R ogers 
being re-elected. Choice of the m eet
ing place of the associations w as left 
to the executive com m ittee, but D e
tro it sent an invitation.

The second annual picnic of the 
Grand Rapids D ry Goods Com pany 
will be held Saturday, A ugust 7 a t 
Lake M ichigan Park . T he house will 
close all day and every em ploye is 
expected to  be p resent. T he big feed 
will be in charge of Miss Kopp, M rs. 
Cuddohy, M iss Schoenborn and M iss 
T revett. M ens’ Sport Com m ittee will 
be Mr. Takesn, Mr. T im m erm an, Mr. 
W ynsm a and Mr. Mayo. Ladies 
Sport Com m ittee will be M iss Malloy, 
Miss M uprphy, M iss Stonehouse and 
Miss Ketchpaw . T he character of 
these com m ittees asure a fine time. 
T here will be a big eats, ball gam es, 
tugs-of-w ar, cracker-jack  ’n-every- 
th in .”

Should Women Smoke?
D etroit, Ju ly  27— I was m uch in

terested  in your article  in a recent 
issue which dealt w ith the rapidly in
creasing  habit of sm oking am ong wo
men. I was in terested  because I hap
pen to  be of the opinion th at a wom an 
who sm okes is a wom an who has no 
regard  for her health  and welfare.

I believe w ith m any o thers that 
sm oking is detrim ental to  the health  
of women, especially those who are 
m others. I base my belief upon the 
fact th a t m ore “sassiety” wom en 
sm oke than do the comm on, o rd inary  
women. T he tru th  is th at the com 
mon, o rd inary  women have no tim e 
for sm oking, teas, whist and the list 
of innum erable hobbies which occupy 
the leisure tim e of society women. 
T hey  are too in terested  in perfo rm 
ing the duties of wife and m other. If 
women would only realize w hat it 
m eans to  abstain  from  the  poisonous 
nicotine, which in due tim e drugs 
the entire  nerve system , they  would 
be b e tte r off.

Style—every th ing  is style—even to 
the ex ten t of ru in ing  one’s health. 
1 heaters and cafes' are in troducing 
w om en’s sm oking room s, to  be in 
style. Because they  are so eager for 
business, they  are too narrow -m inded 
to see w hat a calam ity these public 
sm oking room s will be. I know th a t 
the old cry of “equal rig h ts” will be 
raised, bu t g e tting  down to  b rass 
tacks the wom an who doesn’t sm oke 
m akes the be ter wife and m other.

Irv ing  B. Fellerm an.

Georgia Peaches Not Up To Expec
tations.

T he Georgia peach crop fo r this 
season is now expected to  fall far 
below earlier expectations. V arious 
reasons are assigned fo r th is sm aller 
output, m ost im portan t of which, per
haps, are the lateness of the season 
and the presence of m uch defective 
fruit. Shipm ents up to  Ju ly  10th 
reached only about half the to ta l of 
the same date in 1919. B eginning 
about Ju ly  6th w orm s appeared in a 
g reat m any orchards and have caused 
heavy dam age. B row n ro t also has 
caused some damage lately. Many 
contracts have been canceled because 
of the condition of the fruit.

General Conditions in Wheat and 
Flour.

W ritten for the Tradesm an.
E stim ates of the am ount of w heat 

harvested  in K ansas have been ra is
ed to  140,000,000 bushels; in o ther 
words, the crop ou t-tu rn  seem s b e t
te r  th an  earlie r indicated by the 
G overnm ent Crop R eport.

T o  offset this, however, there  has 
been some dam age to  the spring  
w heat crop in the N orthw est by 
B lack R ust; ju s t how much is a ques
tion. As a general th ing  these dam 
age rep o rts are taken w ith a grain  of 
salt and yet last year the dam age 
done by Black R ust was very serious 
indeed. T he rep o rts  proved to  be 
reliable and not in any way over
stated.

F u tu res are inclined to  be soft and 
flour buyers in general are determ in
ed no t to  m ake big purchases a t 
p resen t values.

I t  is ju s t as difficult to accurately  
forecast the trend  of prices during  
the next th irty  days as ever. T he 
T rade  should w atch closely Crop 
Dam age R eports and the T ran sp o r
tation  P roblem . T he tendency of 
the farm er to  sell or to  hold is also 
a big factor and the E x p o rt Dem and 
m ust be reckoned with.

It would be an easier m a tte r to 
forecast prices if we knew w hether or 
not the farm er is go ing to hold his 
w heat or sell early, w hether the ra il
roads will be able to  move it as fast 
as offered, w hether export dem and 
will continue and w hether o r not 
there  is going to  be any real damage 
done to  the g row ing crop in the 
N orthw est.

T im e can only tell ju s t w hat the 
outcom e of the p resen t situation  will 
be, bu t we feel there  is no particu lar 
advantage to  be gained by buying 
heavily while conditions are so uncer
tain  and possibilities alive to  wide 
varia tions in prices, e ither up or 
down. W e believe the T rade  are 
exercising  good judgm ent to  p u r
chase for norm al requ irem ents as 
needed until conditions shape them 
selves so th a t a b e tte r  line of the 
trend  of prices can be obtained.

T his is the tim e of year when flour 
buying increases to  heavy volume on 
the p a rt of the consum er and the 
trade will do well, in view of tran s
portation  conditions, to  have supplies 
enough purchased and in tran s it to 
cover th irty  days’ needs.

Lloyd E. Smith.

Manufacturing Matters.
D etro it—T he Mac H a t M anufac

tu ring  Co., Inc., has been organized 
w ith an authorized  capital stock  of 
$3,000, all of which has been subscrib 
ed and paid in, $2,850 in cash and 
$150 in property .

L ansing—T he L ansing  Cut Glass 
Co. has been incorporated  w ith an 
authorized  capital stock of $20,000, of 
which am ount $12,450 has been sub
scribed and paid in, $2,860.54 in cash 
and $9,589.46 in p roperty .

D etro it—T he D elta E ngineering  Co. 
has been organized to  m anufacture 
and sell engineering  p roducts and 
supplies, forgings, etc., w ith an au
thorized  capital stock of $12,000, all 
of which has been subscribed and paid 
in in cash.

D etro it—T he Pow er-F ree land  Co. 
has been organized to m anufacture, 
im port, export and sell tobacco, cigars 
and tobacco users supplies, with an 
authorized  capital stock of $15,000, all 
of which has been subscribed and $5,- 
000 paid in in cash.

B attle Creek—T he Jim  D andy Co. 
has been organized to  m anufacture 
and sell confections, food products, 
beverages, etc., w ith an authorized  
capital stock of $450,000 com m on and 
$340,000 preferred , of which am ount 
$531,000 has been subscribed and paid 
in in p roperty .

D e tro it—G rines Im proved L igh t 
has been incorporated  to  m anufacture 
and sell a t wholesale and retail, ligh t
ing fixtures, appliances, specialties, 
etc., w ith an au thorized  capital stock 
of $10,000, all of which has been sub
scribed, $3,500 paid in in cash and 
$500 in property .

K alam azoo—T he Blue Ribbon Ice 
Cream  Co. has been organized to  
m anufacture ice cream  and to  deal 
in fountain supplies, dairy p roducts, 
etc., with an au thorized  capital stock 
of $30,000, of which am ount $16,000 
has been subscribed and paid in, $8,- 
537.35 in cash and $7,462.65 in p ro p 
erty.

D etro it—T he A ulsbrook Co., m anu
facturer of upholstered  furn itu re  and 
office furniture, has m erged its busi
ness into a stock com pany under the 
same style, with an au thorized  capital 
stock of $35,000 com m on and $15,000 
preferred , $25,000 of which has been 
subscribed and paid in, $10,000 in cash 
and $15,000 in p roperty .

Late News From the Celery City.
K alam azoo, Ju ly  27— O ra L. Ball, 

N orth  Rose street druggist, is tak ing a 
ten day leave of absence from  his 
business and enjoying a m oto r trip  
across the S tate on a visit to friends 
and relatives.

T he new Dodge garage belonging 
to H ow ard Cooper is beginning to 
set its roof g ird ers  and take on the 
general outlines of the building. T he 
building will be, when com pleted, one 
of the finest and largest garage build
ings in the S tate and is situated  on 
one of the principle corners of our 
city.

T he Bushouse Candy Co., of W est 
E leanor street, suffered quite a severe 
loss by fire late Saturday  night, which 
will disable it for some time. F o r
tunately, the fire was discovered early, 
o r it would have resulted  in a m ore 
serious conflagration.

T he 1920 annual g rocers and bu tch
e rs’ picnic will be held A ugust 5 a t 
L ong Lake and a big time is an tic ipa t
ed by all. T he com m ittee in charge 
of affairs is Sam Poelstra, L. L. F lans- 
burg  and Seth H ym a. If anybody 
w ants to  have a real good tim e they 
don’t w ant to  m iss the big event 
when the diving contest is on betw een 
M ark Riddle and W illis M axain. 
Ropes will be stre tched  around  the  
shore line to  keep the crow d from  
getting  wet when the w ater raises 
above the “high w ater m ark .” D on’t 
forget the  date—T hursday, A ugust 5.

K alam azoo Council enjoyed a very 
p leasant day Saturday, Ju ly  24, a t 
Shelp’s resort, Pine Lake. A bout 100 
took p a rt in celebrating  the annual 
picnic th is year. T he m ost notable 
feature on the p rogram  w as the ladies’ 
base, ball game, followed soon after 
by team s under the able m anagem ent 
of George K elley and D. L. G oodrich. 
B ert K enyon assum ed the p a r t of 
“U m ps” except when George P ark s 
was a t bat. E very th ing  was lovely. 
Even the w eather m an laid the dust 
for us in the m orning and all had a 
very good time. F ran k  A. Saville.

Ability is largely application.
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N ecessity  of the  Jo b b er to  the  R e
tailer.

You m ight as well ask why w ood
en legs for cripples o r false tee th  for 
old maids. T im e and experience 
d em onstra te  the feasabilitv  of those 
th ings which are necessary—those 
that survive the test continue to  exist, 
the o ther kind go in the  discards. T he 
w holesaler, like the  wooden legs and 
false teeth, has dem onstra ted  beyond 
the question of a reasonable doubt 
th at he fills a necessary  niche in the 
practical econom y of the  business 
fabric of the coun try  and by reason 
oi th is fact consequently  he survives.

Y\ hen you begin to  figure on the 
e lim ination of the w holesaler, if you 
will but for a m om ent consider the 
innum erable item s which go to  m ake 
up the average retail stock  and will 
then consider how u tte rly  foolish it 
would be for the  re ta ile r to  a ttem p t 
to  buy all those diversified item s d i
rect from  the source of production , 
you will a t once dism iss the  idea of 
ge ttin g  a long  w ithout the w holesaler, 
for the necessity  of a g rea t com m er
cial c learing  house will a t once be
come apparen t. T he jo b b er fills th is 
need in a m ost acceptable m anner.
I hat there  are  exceptions to  all rules, 
one with candor m ust readily  admit,’ 
but the instances a re  few w here it is 
m ore profitable to  buy d irect from  
the m anufacturer than  it is from  the 
w holesaler. I t  will happen about as 
often as you will run on to  a hot soup 
kitchen in A laska. In the m ajo rity  
of instances it is good business ju d g 
m ent to  buy in sm aller quan tities 
from  y our jobber, buying a t m ore fre
quent in tervals as your trad e  m ay 
m ake it necessary, thereby  m aking a 
quick tu rn -over of y o u r capital and 
then  add to  y o u r profits by tak ing  
y our cash discounts. A s a rule the 
successful re ta ile rs are  those w ho fo l
low th is plan.

T he w holesaler is to  the re ta ile r a 
m an of m any  p arts , being  m en of 
m ature business experience, accus
tom ed daily  to  the  consideration  and 
m astering  of the  m any deta ils of large 
in te res ts his jud g m en t and advice on 
perplexing questions, which frequen t
ly arise w ith the  re ta iler, is invariably  
valuable and very  safe to  follow . H is 
position  and connections in the  finan
cial w orld enables him, in tim es of 
financial stress, to  extend cred it and 
accom m odations to  the  w o rth y  re 
ta ile r w hich the re ta ile r would fre 
quently  be unable to  secure from  any

o th er source. For. as a rule the banks 
have m onejr to  loan when you are 
flush, but alw ays have the lid on when 
\o u  need a loan. H is in te res t in the 
re ta ile r s w elfare is deeper and m ore 
sincere because, from  a m ateria l 
standpoin t, y o u r p a tronage  is valu
able to  him  only in the ra tio  th a t you 
succeed, and in the  p roportion  th a t 
he is in strum en tal in y our success, 
can he reasonably  calculate th a t he 
will in re tu rn  receive y our friendship, 
g ra titude  and patronage.

H e  sends to  call on the trade  a t 
stated  in te rvals trave ling  m en of 
splendid business ab ility  w ho com e in 
con tact w ith the trade  under different 
conditions and who can give valuable 
suggestions as to  how you can m ake 
certain  lines con tribu te  to  y our suc
cess, men who are  in touch w ith trade 
conditions, who know  the condition 
of the  m arket and w ho can and do 
give you valuable tips as to  when and 
w hat to  buy. I t  is true  the  m anufac
tu re rs  can and they  a lso  do the  sam e 
thing , but th ink  w hat a duplication of 
expense it would be if every  m anu
factu rer was forced to  follow  the 
sam e course. T h ink  of the  ex tra  
overhead expense w hich would have 
to  be added to  the  cost of doing busi
ness. In  add ition  to  the overhead 
to  cover the  expense of separate  trav 
eling  m en th ink  of the expense fo r 
freight, c lerical help in book-keeping, 
rem ittances and correspondence.

T he w holealer is a necessary  ad 
ju n c t to  the success of the  re ta ile r 
and also to  the consum er, fo r u lti
m ately  the consum er is the  goat.

T he w holesaler is to  the re ta ile r 
w hat the transm ission  is to  the au to 
m obile. T he engine has the  pow er 
and when th is pow er is applied to  the 
driv ing  sha ft the  m achine will go, bu t 
a fau lty  transm ission  will cause an 
an g ry  au to is t m ore troub le  th an  will 
a bunch of an ts  do dam age to  a  picnic 
pie. T he  m anufactu rer has the  goods, 
the w holesaler is the transm ission  
w hich conveys them  to  the re ta ile r 
and in tu rn  the  re ta ile r m akes the 
m achinery  of business go.

T he jo b b er is the  feasible and  only  
p ractica l channel o f d istrib u tio n  be
tw een the source of supply and the 
u ltim ate  consum er. W ith o u t sa tis
facto ry  transm ission , as fa r as p ro 
g ress  is concerned, a blind hearse  
h o rse  in a  snow sto rm  has you beat 
in m ore w ays than  a  drunken  sailo r 
can cuss a t cat. T h e  tw o are  as nec
essary  to  each o th e r as is love to  
happiness o r  a w aterm elon to  a  bow- 
legged negro. T h ey  m ust each func
tion in to  the  o ther.

T he  g re a t pow er sto red  in the wa
ters  of N iagara  a re  useless to  the 
econom ic fabric  of the  universe until

they  are  m ade to  function w ith the 
m achinery  which this pow er is to 
drive, before it is useful th is pow er 
m ust be reduced to  where it can be 
supplied in such quantities as will 
serve and not destroy. T his g reat 
n a tu ra l w ater pow er supplies the 
force which drives the g reat pow er 
p lan ts w hich generate  an electric cu r
ren t sent out over g rea t copper ca
bles, pow er sufficient to  drive the m a
chinery  of g rea t plants, but th is cu r
ren t is useless until it passes th rough  
tran sfo rm ers which reduces the v o lt
age to  such proportions as will sup
ply sufficient force w ithout overload
ing it. T hese tw o illustra tions rep re 
sen t the position  the job b er sustains 
to  the  retailer. T he goods which the 
m anufacturer produces m ust go 
th ro u g h  his hands and be divided into 
such lots and quantities as will best 
serve the needs of the re ta ile r in the 
large tow n as well as those doing 
business in sm aller places. In  o th er 
w ords the jobber is the tran sfo rm er 
and he is as indispensable to  the 
com m ercial world as is the voltage 
tran sfo rm er indispensable to  the elec
tric  w orld. In  the same m anner as 
would the cu rren t if supplied d irect 
a t high voltage w reck the sm all m a
chinery  which it sought to  serve, so 
would the g rea t quantities of m er
chandise which would have to be sup
plied, if bought d irect from  the m anu
facturer, overload the sm all re ta iler 
and m ake of him a com m ercial has 
been.

T he feasib ility  of buying every
th in g  d irect from  the m anufacturer 
and by so doing elim inate the jobber 
would be on a p a rity  w ith a civil 
eng ineer who would co n stru c t a w a
te r  system  for a c ity  elim inating  all 
of the large m ains and p iping the w a
te r  d irect from  the  reservo ir to  the 
consum er. T he volum e of w ater, so 
supplied, would have to  be in such

quantities as would m ake it im prac
ticable of o rd inary  use o r else in such 
sm all quantities as m ake it useless in 
g reat em ergencies.

Aside from  the practica l and cold
blooded business proposition  of the 
question there  is a certain  sentim ent 
about business. A  m erchan t who has 
had business connections w ith his 
fellow m an fo r a num ber of years 
and who has failed to  m ake some 
friends in the wholesale w orld whom 
he can slap on the back and call by 
their first nam e is e ith e r a crook  or 
a grouch and in e ither instance the 
sooner he takes the  long, slow  ride 
the b e tte r  off the w orld will be. I 
have been able to  get acquainted with 
the jobbers of m y hom e sta te , and 
som etim es when I catch  them  in the 
righ t m ood they  will ask  me out to 
lunch w ith them , bu t I have never 
yet been fo rtunate  enough to  ge t a 
m eal ticket off the guy  w hose name 
is on the b o ttom  of the package. If 
you have come clean w ith him, if 
you have never sh o rt changed him  or 
double crossed  him, you will find the 
job b er your haven of refuge when 
the sto rm  hits. W hen  the financial 
clouds hang low, w hen you see no 
w ay of escape, w hen it looks as 
though it m eans failure to  go ahead 
and sta rvation  if you quit, w hen you 
find yourself in the  em barrassing  
position of the tram p  w ho go t caught 
betw een a bitch  bu lldog and the  w in
dow shu tter, the  jo b b er will be your 
big b ro th e r stand ing  w ith  a big stick 
ready to  stay  w ith you until the sun
shine of good tim es shines again.

W a lte r  D. Adam s.

H ad  to  H ear It.
C lergym an— I was so rry  no t to  see 

you a t church  yesterday.
P arish o n er— I w ish m y hearing  was 

no b e tte r  than  your sight. I was 
th ere  and heard  your serm on.

Seasonable Drinks
YVe handle th e  full line of th e  celebrated 

d e n  R ock soft drinks and solicit your orders 

for any or all of th e  following:

Ginger Ale W ater
Orange 
Root Beer

Lemon
Sarsaparilla

JU D SO N  G R O C ER  CO.
G R A N D  R A P I D S ,  M I C H I G A N
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Mr. Koon Is Again Elected Secretary.
M uskegon, Ju ly  27—As the B oard 

has seen fit to  again honor me with 
the office of Secretary  I shall, with 
your kind perm ission, take the liberty  
of using  the colum ns of the T rad es
m an for the publish ing of such infor
m ation as will be of in te res t to  the 
d rugg ists of the State. D uring  the 
tw o years th a t I held the office before 
you w ere certain ly  very good about 
p rin ting  w hatever I sent and I am 
sure the d rugg ists in general ap
preciated  it as well as the Board, 
quite recen tly  a d ruggist called me on 
the phone and asked me when the 
next exam ination  was to be held. H e 
said th a t he had been w atching the 
M ichigan T radesm an and had seen no 
announcem ent, which goes to show 
th a t they  are expecting  the inform a
tion th rough  your journal.

O w ing to  som e unavoidable delays 
I have no t been able to  ge t out the 
circulars announcing the exam ination 
a t H ough ton  in A ugust, but I wish 
you would p rin t the copy which I am 
enclosing.

I assum e th a t M r. Boden failed to 
send you the resu lt of the election 
in June, so I will waive m odesty  and 
give you the ro s te r  of the  B oard as 
it is a t p resen t. Mr. S nyder’s name, 
of course, is dropped; nobody has 
been appointed  in his place as yet.

Possibly you did not
Buy a Soda Fountain 

During the Spring 
of 1920

But possibly the SEASON of Î920 will convince you that youf 
t92f trade will demand a new and up-to-date equipment* This 
is likely to be the case* You will want a job on which the fac
tory has expended every effort and energy* But such a job 
requires time* Won't you place your order soon for the earliest 
Spring delivery? We shall be delighted to furnish facts and 
figures*

DROP A LINE TO A* W. OLDS*

H azeltin e  &  P e rk in s  D ru g  C o.
G r a n d  R a p i d s ,  M i c h i g a n

P residen t— H erb ert H . Hoffm an, 
Sandusky.

S ecretary -T reasu rer — C harles S. 
Koon, M uskegon.

Jam es E. W ay, Jackson.
E. T. Boden, Bay City.
E xam inations— H oughton , M ichigan 

College of Mines, A ugust 17 and 18.
Grand Rapids, P ress  building, N ov

em ber 16, 17 and 18.
I thank  you for the a tten tion  

which I am  sure you will give to  these 
m atters. Charles S. K oon, Sec’y.

Official Notice of Houghton Meeting.
M uskegon, Ju ly  27—T he M ichigan 

B oard of P harm acy  will hold an ex
am ination for reg is tra tion  as R eg is te r
ed P harm acist and R egistered  D rug
g ist a t the M ichigan College of Mines, 
H oughton, on A ugust 17 and 18, 1920. 
A pplications should be in the hands of 
the S ecretary  a t least one week be
fore the date m entioned. W rite  to 
the Secretary  for application blanks 
and any fu rther inform ation  desired.

C andidates will find the conditions 
a t the A ugust exam ination especially 
favorable, as the classes are usually 
sm all and p lenty  of time is afforded 
for w riting  each subject w ithout the 
confusion and haste experienced in 
the crow ded class room s at o ther 
tim es. Charles S. Koon, Sec’y.

I t  takes stuff to pull a bluff.

U s e  C it iz e n s  L o n g  D ista n c e  
S erv ice

To Detroit, Jackson, Holland, Muskegon, 
Grand Haven, Ludington, Traverse City, 
Petoskey. Saginaw and all interm ediate 
and connecting points.
Connection w ith 750,000 telephones in 
Michigan, Indiana and Ohio.

CITIZENS TELEPHONE COMPANY

Wholesale Drug Price Current
Prices quoted are nominal, based on market the day of issue.

Acids
Boric ( P o w d .)_20 @ 29
Boric (X tal) __  20 @29
Carbolic _____  35 @ 40
Citric __________ 1 25 0 1  35
M uriatic ______  3%@ 5
N itric  ___________ 10®  15
O x a lic _____________75® 85
Sulphuric _____  3%@ 6
T a r t a r ic ___ ______ 98® 1 10

Ammonia
W ater, 26 d e g ._12® 20
W ater, 18 d e g ._10® 17
W ater, 14 d e g ._ 9®  16
Carbonate _____  22®  26
Chloride (Gran) __ 20® 30

Balsam s
Copaiba ______  1 00®1 20
Fir (C a n a d a )_ 2 50@2 75
Fir ( O r e g o n )_ 60@ 80
Peru _________  7 50(5)7 75
Tolu __________ 2 50®2 75

Barks
C assia (ordinary) 45® 60
C assia (Saigon) 50® 60
Sassafras (pow. 70c) @ 65
Soap Cut (powd.)

40c —____   30® 35

Berries
Cubeb _______  1 90@2 00
Fish  ____________ 90 ®1 00
Juniper __________ 10® 20
P rickley  A sh __  @ 30

Extracts
Licorice ________  60® 65
Licorice powd. 1 20@1 25

Flowers
Arnica __________ 75® 80
Chamomile (Ger.) 80@1 00 
Chamomile Rom 50® 60

Gums
Acacia, 1 s t _____  60® 65
A cacia, 2nd ____  55® 60
Acacia, S o r t s ___ 35® 40
A cacia, powdered 45® 50
A loes (Barb Pow ) 30® 40
Aloes Cape P ow ) 30® 35
A loes (Soc Pow ) 1 4001  60
A safoetida ___  4 50 0  5 00

Pow. ________ 6 75®7 00
C a m p h o r________1 80@1 85
Gualac _________  @1 40
Guaiac, powdered @1 60
Kino ___________ @ 85
Kino, powdered @1 00
Myrrh _________  @1 40
Myrrh, P o w .__  @1 50
Opium ______  11 50®12 00
Opium, powd. 13 00@13 60 
Opium, gran. 13 00@13 60
Shellac _______  1 75@1 85
Shellac B leached 2 1502 25
T r a g a c a n th ___  6 50@7 25
Tragacanth powd. @5 00 
Turpentine _____  35® 40

Insecticides
Arsenic ______ _ 20® 30
Blue Vitriol, bbl. <ä> 10
Blue V itriol, less H ® 16
Bordeaux Mix Dry 18® 38
Hellebore, W hite

powdered _____ 38® 45
Insect P o w d e r _ 9001  40
Lead A rsenate Po 35® 55
Lime and Sulphur

D r y _________  12% ® 27
Paris Green ___  48® 58

Ice Cream
Arctic Ice Cream Co.

Bulk, Vanilla _______ 1 25
Bulk, Chocolate ____1 35
Bulk, C a r a m e l_____ 1 45
Bulk, G ra p e-N u t___ 1 35
Bulk, S traw berry___ 1 35
Bulk, Tutti Fruiti „  1 35
Brick, Vanilla ______ 1 40
Brick, Chocolate ____ 1 40
Brick, C aram el______ 1 60
Brick, S traw berry__1 60
Brick. Eutti F r u it i_1 60

Piper Ice Cream Co.
Bulk, Vanilla _______ 1 26
Bulk, Chocolate ____ 1 30
Bulk, C a r a m e l_____ 1 30
Bulk, G ra p e-N u t___ 1 30
Bulk, Straw berry___ 1 35
Bulk, Tutti Fruiti _  1 36
Brick, V a n i l la _____1 40
Brick, C h ocolate___  1 60
Brick, C a ra m el____ 1 60
Brick, Strawberry _ 1 60
Brick, Tutti Fruiti __ 1 60 
Brick any comblnat’n 1 60

Leaves
Buchu ________  5 50@6 00
Buchu, powdered @6 00
Sage, bulk _____  67® 70
Sage, % lo o s e __ 72® 78
Sage, pow dered_55® 60
Senna, A l e x __ 1 4001 60
Senna, Tinn. ____ 30® 35
Senna, Tinn. pow. 35® 40 
Uva Ursi ______  25® 30

Oils
Alm onds, B itter,

true ______  16 00016 26
Almonds, B itter,

a r t i f ic ia l___  2 60@2 76
Almonds, Sweet, 

t r u e ________  1 7602 M

Almonds, Sw eet,
im itation ____  85®1 00

Amber, c r u d e _ 3 00® 3 25
Amber, rectified 3 50@3 75
A nise __________  2 25@2 50
B e r g a m o n t___  9 00@9 25
Cajeput _______  1 50@1 75
Cassia ________  4 50® 4 75
Castor _________ 2 25@2 60
Cedar L e a f ___  3 00®3 25
C itr o n e lla _____ 1 50@1 75
Cloves _________  4 50@4 75
Cocoanut _____  40® 50
Cod L iver ____  4 7505  00
Croton ________  2 25@2 50
Cotton S e e d __  2 35® 2 55
Eigeron _____  10 00® 10 25
Cubebs ---------- 13 50@13 75
E u c a ly p tu s ___  1 50®1 75
H em lock, pure 2 00@2 25
Juniper Berries 8 00® 8 25
Juniper W ood 3 00@3 25
Lard, e x t r a ___ 2 15®2 25
Lard, No. 1 _____1 90@2 10
Lavender Flow  16 50@16 75 
Lavender Gar'n 1 75® 2  00
Lem on -----------  3 00@3 25
Linseed boiled bbl. @1 75 
Linseed bid less 1 85® 1 95 
Linseed raw bbl. ® 1  73 
Linseed raw less 1 83 @1 93 
M ustard, true, oz. @2 95 
M ustard, artifil, oz. @ 75
N eatsfoot _____  1 75 ® 1  95
Olive, p u r e -----  5 50@6 00
Olive, M alaga,

yellow  _______  3 75@4 00
Olive, M alaga,

green ------------ 3 7504  00
Orange, Sw eet 12 50® 12 75 
Origanum, pure @2 50 
Origanum, com ’l 1 25@1 50
Pennyroyal ___  3 00@3 25
Pepperm int __ 10 00@10 25
Rose, pure 24 00@25 00
R osem ary F low s 2 50@2 75 
Sandalwood, E.

I. ----------------  15 00®15 20
Sassafras, true 3 00@3 25 
Sassafras, a r ti’l 1 50@1 75 
Spearm int __ 17 50@17 75
Sperm --------------  2 75@3 00
T a n s y ---------------  9 50® 9 75
Tar, U SP  ______  48® 60
Turpentine, bbls. @1 91 
Turpentine, less  2 01@2 11 
W intergreen, tr.

---------------- 12 00®12 25
W intergreen, sw eet

birch -------------  8 00@8 25
W intergreen art 1 20® 1 40 
W orm seed —  12 00@12 25 
Wormwood __ 16 00@16 25

Potassium
Bicarbonate ____  55® 60
B ichrom ate ___  57® 65
Brom ide ----------  l  10@1 15
Carbonate _____  92® 1 00
Chlorate, gran'r 48® 55
Chlorate, xta l or

powd. -------------  28® 35
C y a n id e ---------------- 30® 60
I o d id e ---------------- 4 10®4 25
P erm a n g a n a te .. 1 15@1 25
Prussiate, yellow  50® 65
P russiate, red 1 85 @2 00
Sulphate ______  @ 85

Roots
A lkanet ----------  3 50@3 7!
Blood, powdered 60® 7£
Calam us ------------ 60@1 51
Elecam pane, pwd. 22® 2! 
Gentian, powd. 27%@ 31 
Ginger, African,

powdered _______ 29® 31
Ginger, Jam aica 57%@ 6i 
Ginger, Jam aica,

p o w d e r e d ___ 57%
Goldenseal, pow. 8 50 
Ipecac, powd. __ 4 75 
Licorice, powd.
L icorice, powd.
Orris, powdered 
Poke, powdered „ „ „  ,
R h u b a rb _______ 2 2502  i
Rhubarb, powd. @2 (
Rosinwood, powd. 30® I 
Sarsaparilla, Hond.

ground --------- 1 25®1 i
Sarsaparilla M exican,

ground ______ ®  (
Squills __________ 35® i
Squills, powdered 60® ' 
Tum eric, powd. 25® 5 
V alerian, powd. @2 (

Seeds
A nise ___________
A nise, powdered
Bird, Is  _________
Canary __________
Caraway, Po. .30
Cardamon ____ 2
Celery, powd. .50 
Coriander powd .25
Dill _____________
F ennell ____ ___
Flax _____________
F lax , ground ___
Foenugreek pow.
H e m p ___________
Lobelia _______ 1
Mustard, yellow
M ustard, b l a c k _
Poppy ____________
Quince ________ 1
Rape ____________
S a b a d il la ______
Sab&dilla, powd.
Sunflower ______
Worm American 
Worm Levant 1

35® 40
40® 45
13® 19
13® 20
22® 25
25@2 50
40® 45
16® 20
20® 30
30® 40
14® 18
14® 18
10® 20
10® 18
75®2! 00
25® 40
40® 50

@ 75
50® 1 
15®
30®
16®

75
20
35
35
26

46® 60
80® 1 90

Tinctures
Aconite _______
A loes _________
Arnica ________
A safoetida ____
Belladonna ___
B e n z o in _______
Benzoin Compo’d
Buchu _________
C a n th a r a d ie s_
Capsicum _____
Cardamon _____
Cardamon, Comp.
Catechu ______
Cinchona ______
Colchicum __ _
Cubebs ______ _
D igita lis ______
Gentian _______
Ginger ________
Guaiac ________
Guaiac, Ammon.
Iodine _________
Iodine, Colorless
Iron,- clo. ____ _
Kino __________
Myrrh __________
N ux V o m ic a __
Opium _________
Opium, CamphT  
Opium, Deodorz’d 
Rhubarb ______

@1 85 
@1 65 
@1 75 
@3 9° 
@1 4u
®2 40 
®3 15 
@2 70 
@3 00 
@2 30 
@1 50 
@1 35 
@1 50 
@2 40 
@2 40 
@3 00 
@1 80

1 40 
®2  00

2 80 
®2 50

f l  50 
2 00 
1 50 
®1 40 

0 2  25 
@1 90 
0 4  50
@4 50 
@2 70

Lead, red dry __ 15%® 16
Lead, w hite dry 15%@ 16 
Lead, w hite oil 15%@ 16 
Ochre, yellow  bbl. ®  2
Ochre, yellow  less 2%@ 6
P u tty  ------------------ 5 0  8
Red V enet’n Am. 3® 7
Red V enet'n Eng. 3%@ 7
Verm illion, Amer. 25® 30
W hiting, b b l .___  @ 3%
W hiting -------------  4 ®  10
L. H . P . Prep. 3 75®4 00

M iscellaneous
A cetanalid ____  9501  15
Alum ------------------ 16®  20
Alum, powdered and

ground _______  17® 20
Bism uth, Subni

trate _________ 3 75@4 00
Borax xtal or

p o w d e r e d ___  1 1 %@ 16
Cantharades, po 2 00® 6 50
Calomel _______ 2 22@2 30
Capsicum  ______  38® 45
Carmine _____  7 25®7 60
C assia B u d s ____ 50® 60
Cloves __________  67® 75
Chalk Prepared 16® 18
Chloroform _____  55® 65
Chloral H ydrate 1 70@2 10
Cocaine ____  13 60® 14 05
Cocoa B u t t e r ___ 70® 85
Corks, list, le ss  50%.
Copperas, b b l s ._ @ 05
Copperas, l e s s _6 %@ 12
Copperas, powd. 6 %@ 15
Corrosive Sublm 2 01®2 10
Cream T a r t a r __ 70® 75
Cuttlebone _____  80® 90
D extrine _______  10® 15
D over’s  Powder 5 75@6 00 
Em ery, All N os. 10® 15 
Em ery, Powdered 8 ®  10 
Epsom Salts, bbls @ 05 
Epsom Salts, less 5%® 10
Ergot __________  @7 60
Ergot, Powdered @ 8  00
Flake W h i t e ___ 15® 20
Form aldehyde, lb. 65® 76
Gelatine ----------  1 90@2 10
G lassware, less 53%. 
G lassware, full case  58%. 
Glauber Salts, bbl. @03% 
Glauber Salts less 04® lu
Glue, B r o w n ___ 21® 30
Glue, Brown Grd. 19® 25
Glue, W hite ___  35® 40
Glue, W hite Grd. 35® 40
Glycerine ______  37® 55
H ops __________ 1 60@1 76
Iodine _________ 5 70®5 90
Iodoform _____  7 0007  30
Lead, A cetate __ 20® 30
L y co p o d iu m __  3 50@3 75
M ace ___________ 85® 90
Mace, Powdered 95®1 00
Menthol ____  12 00012 20
M o rp h in e___  12 50® 13 20
N ux V o m ic a ___  ®  30
N u x V om ica, pow. 26® 35 
Pepper black pow. 37® 40
Pepper, w h i t e __ _ @ 50
Pitch, Burgundy 20® 25
Q u a s s ia __________ 12® 15
Quinine _______ 1 22@1 72
Rochelle S a l t s _50® 66
Saccharine ______ ®  40
Salt P e t e r ______ 20® 30
Seidlitz M ixture 40® 45
Soap, g r e e n ______ 25® 36
Soap m ott castlle  22%® 26 
Soap, w hite castlle

case ___________ @25 00
Soap, w hite castlle

less, per b a r ___  @2 75
Soda A s h ___ :_____05® 10
Soda Bicarbonate 3%@ 10
Soda, S a l ________ 2%@ 5
Spirits Camphor @1 76
Sulphur, r o l l ___ 4%@ 10
Sulphur, S u b i ._ 5® 10

L T a m a r in d s _____25® 30
i Tartar E m etic 1 03@1 10 
« Turpentine, V en. 50@6 00 
I V anilla E x. pure 1 60®2 00
I W itch H azel _ 1 60@2 16
I Q m  Su lphate _  10®  i f



M I C H I G A N

GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mail- 

mg and are intended to be correct at time of going to press. Prices, however, 
are liable to change at any time, and country merchants will have their orders 
tilled at market prices at date of purchase.

ADVANCED
Salt
Wrapping Paper

DECLINED
Mazóla

A M M O N IA  
A rc t ic  B ran d

12 oz. 16c, 2 doz. box 3 00
16 oz. 25c, 1 doz. box 2 00
32 oz. 45c, 1 doz. box 3 25
M o o re ’s H ousehold B ran d  

12 oz., 2 doz. to case 2 70

A X L E  G R E A S E

B lac k b e rrie s  
3 lb. Standards . . .  
No. 10 _______ @13 00

25 lb. pails, per doz. 18 80 

B L U IN G

Jen n in g s ’ Condensed P e arl
Sm all, 3 doz. b o x ___ 2 55
Large, 2 doz. b o x ___ 2 70

B R E A K F A S T  F O O D S
Cracked W heat, 24-2 4
Cream o i W h e a t ___ 9
G rape-N uts __________3
Pillsbury’s  B est Cer'l 2
Quaker Puffed R ic e _5
Q uaker Puffed W heat 4 
Quaker B rk fst B iscu it 
Quaker Corn F lakes
R alston P u r i n a _____
R alston B r a n z o s _____
R alston Food, la r g e _
R alston Food, s m a l l_
Saxon W heat F o o d _
Shred W heat B iscu it  
T riscuit, 18 _________

K e llo g g ’s B ran ds  
T oasted Corn F lakes  
T oasted  Corn F lakes

Individual __________2
K rum bles _____________ 4
K rum bles, Individual 2
B is c u i t ________________ 2
D r in k e t _______________ 2
P eanu t B u t t e r ________3
No. 1412, doz. ________2
B r a n __________________ 3

60
00
80
90
60
30

1 90
3 35
4 00
2 70
4 15
3 15
5 53
4 90 
2 25

Beans— B aked  
Brown B eauty, No. 2 1 35
Campbell, No. 2 ___ 1 50
Frem ont, No. 2 _____ 1 60
Van Camp, % l b . ___  80
Van Camp, 1 l b . _____1 25
Van Camp, 1% l b . __ 1 60
Van Camp, 2 l b . _____1 80

Beans— Canned
Red K id n e y ___ 1 35@1 45
S t r in g -----------------1 35@2 70
W ax ----------------  1 35@2 70
Lim a __________ 1 20@2 35
Red ------------------ 95@1 25

C lam  Bouillon  
Burnham 's 7 oz. ____2 50

C orn
Standard _____  1 45@1 65
Country G entlem an __ 2 00 
M a in e ___________ 1 90@2 25

H o m in y
Van Camp ___________1 50
Jackson ______________1 30

L ob ste r
M lb. ------------------------- 2 45
M lb. --------------------------4 60

-s u >.• •> ». ».• e f* i  t t  * .» l pi i  4 
M a ckere l

M ustard, 1 lb. _
M ustard, 2 l b . _

1 80 
2 80

Soused, 1% l b . _____ 1 60
Soused, 2 lb. ________2 75

M ushroom s
B uttons, Is, per can 1 40 
H otels, Is, per can_1 00

P lum s
California, N o. 3 ____ 2 40

4 90

B R O O M S
Standard Parlor 23 lb. 5 75
F an cy  Parlor, 23 l b . _8 00
Ex. F an cy  Parlor 25 lb. 9 50 
E x. F ey , Parlor 26 lb. 10 00

B R U S H E S
S cru b

Solid B ack , 8 i n . ___1 50
Solid B ack , 11 i n . ___1 76
Pointed E n d s _________1 25

S tove

Pears In Syrup
M ichigan ____________4 60
C a lifo r n ia ____________6 60

Peas
M a rr o w fa t______1 60@1 90
Early J u n e ___ 1 45@1 90
Early June sifd  1 75@2 40

Peaches
California, N o. 2% __ 4 76
California, N o. 1 ____ 2 40
M ichigan, N o. 2 _______4 26
Pie, g a l lo n s __________12 00

Pineapple
Grated, N o. 2 ________4 00
Sliced N o. 2 E xtra  _ 4 76

Pumpkin
Van Camp, N o. 3 _____1 60
Van Camp, N o. 1 0 ____4 60
Lake Shore, N o. 3 ____1 35
Vesper, N o. 1 0 _______3 90

Salm on
W arren’s  1 lb. T all __ 4 10 
W arren’s  % lb. F la t 2 60
W arren’s  1 lb. F l a t __ 4 26
Red A la s k a ___________3 90
Med. Red A la s k a ___ 3 60
Pink A l a s k a _ 2 25@2 40

Sardines
D om estic. %s __ 6 00@6 60

-D om estic, % s_ 7 00@8 00
D om estic, %s __ 7 00@8 00
California S o u s e d ___ 2 00
C alifornia M ustard __ 2 00
California Tom ato _  2 08 ‘

Sauerkraut
No. 1 ------------------------ 1 10 H ackm uth, N o. 3 _____1 60

Silver F leece, N o. 3 1 60No. 2 ___________II  1 35

Shoe
No. 1 ________________  90 Dunbar,

S h rim p s  
Is doz. _ 2 10

N o. 3 2 00
S tra w b e rr ie s

B U T T E R  C O L O R Standard N o. 2 _  4 69
Dandelion, 25c s i z e __
P erfection , per d o z .__

2 00 
1 76

Fancy, N o. 2 ... s çr

T o m ato es
C A N D L E S N o. 2 --------------- 1 35@1 76

Paraffine. 6s  _. 16 N o. 3 ---------------1 80@2 35
Paraffine, 12s 16% No. 10 --------------- @>7 00
W icking 40 C A T S U P

' C A N N E D  G O O D S  
A pples

3 lb. Standards  @2 26
N o . 1 0 _____________« 7  00

Snider’s  8 o z . _______ 1 85
Snider’s  16 o z . _______ 3 10
R oyal Red, 10 o z . ____l  35
N edrow, 10% oz. ____ 1 40
Royal Red, Tins ____ 10 #0

CH EESE
Brick ________________  32
W isconsin F lats  __I„II_ 30
Longhorn _______________31
N ew  York _____________31
M ichigan Full Cream II  30

CHEW ING GUM
Adam s B lack J a c k ___70
Adam s Bloodberry ____ 70
A dam s Calif. F r u i t __70
Adam s C hiclets _______ 80
Adam s Sen Sen _______70
Adam s Yucatan _______ 70
Am erican F lag  Sp ru ce. 70
B eem an’s Pepsin _____ 80
B eechnut ______________90
D oublem int ____________70
Ju icy  Fruit ____________70
Spearm int, W rigleys __ 70 
Zeno ___________________65

CHOCOLATE 
W alter Baker & Co.

Caracas ________________43
Prem ium , %s or %s __ 56 

W alter M. L ow ney Co.
Prem ium , >4 s  _________60
Prem ium , %s _________50

CIGARS
National Grocer Co. Brands 
El Rajah, D iplom át

icas _____________ 70 00
El Rajah, corona 74 00 
El Rajah, Epicure, 50 74 00 
El Rajah, Epicure, 25 83 00
E! Rajah, Ark, 50_ 65 00
Ei R ajah, President,

50 ----------------------  100 00
Odin, Monarch, 50_ 65 00
Mungo Pk„ P erfectos 75 00 
Mungo Park, African 90 00 
M ungo Park, Gold

Stand, 5 0 ________100 00
Mungo Park, Gold

Stand, 2 5 ________105 00
D iscount on Mungo Park. 
L ots o f 500, $1 per 1,000 
L ots of 1,000, $2 per 1,000 
L ots o f 2,500, $3 per 1,000

Worden Grocer Co. Brands 
H arvester  Line.

Record B reakers, 50s 76 00
Delm onieo, 50s ___  76 00
P anateila , 50s ______  76 00
Epicure, 5 0 s ________112 50
Favorita  E xtra, 50s 97 50
Presidents, 50s _____115 00

R oyal Lancer Line
Favorita, 5 0 s ______  75 00
Im periales, 5 0 s ______  95 00
M agnificos, 5 0 s _____ 112 50

La A zora Line  
W ashington, 60s  . . . .  75.00 
P an ateila  Foil, 60s . .  76 00
A r is to c r a ts __________  76 00
1’erfecto Grande, 50s 97 50
Opera, 6 0 s ________ 67 00
Sanchez & H aya  Clear 
H avana Cigars. Made in 

Tampa, Florida
D iplom atics, 6 0 s ____ 96 00
R osa, 2 0 s ___________115 00
B ishops, 50s .............  116 00
R eina Fina, 50s T ins 115 00
Queens, 60s ...............  135 00
W orden’s  S p e c ia l_160.00

Ignacia H aya
Made in Tam pa, Florida. 
E xtra F an cy Clear H avana
D elicados, 6 0 s _____ 120 00
Prim eros, 6 0 s ______ 140 00

R osenthal Bros.
R. B. Cigar (wrapped

in  tissu e ) 50s ......... 60 00
L ew is S ingle B inder 68 00 

M anilla Cigars 
From Philippine Islands 
Lioba, 100s ...................  37 50

O ther Brands
B. L ., 50s __________ 56 0(
H em m eter Champions,

50s ------------------------  59.00
E l Dependo, 2 0 s ______37.60
Court Royal, 5 0 s _____61 00
Court Royal, 25 tin s 61 00 
K nickerbocker, 50s „  68 00 
B oston Straight, 60s 56 00 
Trans M ichigan, 60s 58 00 
Tem plar, Perfecto,

50s -----------------------100 00
Iriquois, 50s ________ 58 00

„  CLOTHES LINE
H em p, 50 ft. _________3 00
T w isted  Cotton, 50 ft. 3 26 
T w isted  Cotton, 60 ft. 3 90
Braided, 60 f t . ______4 00
Saab Cord —  5 u

C O C O A
B aker’s _________________53
B unte, 15c size  ________55
B unte, % lb. __________50
B unte. 1 lb. ____________48
Cleveland _______________41
Colonial, Vis _______ 35
Colonial, %s ________ 33
Epps ------------------------------ 42
H ersheys, % s _______
H ersheys, % s _______
H uyler _____________I_
Lowney, % s _______ _
Lowney, %s _________
Lowney, %s

42 
40 
36 
48 
47

_ - . ---------------------- 47
Lowney, 5 lb. c a n s ___ 48

12 
18

Van H outen. 
Van H outen, 
Van H outen,

%s 
Mb
M s -------- 36

65 
36

Van H outen, Is
W an -E ta  _____________
W ebb _______  33
Wilbur, M s  
W ilbur, 14s

C O N F E C T IO N E R Y

S tic k  C a n d y  P a ils
H orehound ___________36
Standard _____________34

Pure Sugar, 600s __ 5 25 
B oston Sugar Stick_38

M ix e d  C an d y

Broken ....
P alls  

------ 36
Cut Loaf
Grocers __  24
K indergarten ------ 36
Leader
Prem io Cream s ____ 48
Royal ___________ ____ 33
X  L O 27
French Cream s ------ 38

Specialties Paila  
Auto K isses (b askets) 33 
Bonnie B utter  Bites__ 36
B utter Cream C o r n _41
Caram el Bon B o n s __37
Caramel Croquettes_34
Cocoanut W a f f le s ___38
Coffy Toffy _________40
Fudge, W alnut _____ 37
Fudge, W alnut Choc. 38 
Champion Gum D rops 28 
Raspberry Gum Drops 28
Iced Orange J e l l i e s _34
Italian  Bon B o n s ___ 34
AA Licorice Drops

5 lb. b o x . _________2 16
M anchus ____________34
N u t B utter  P u f f s ___ 36

Chocolates Paila
A ssorted Choc. ______40
Champion ___________38
H oneysuckle Chips __ 63 
Klondike C h oco la tes .. 47
Nabobs ______________47
Nibble Stick s, box ' l l  2 85
N u t W afers _______ 47
Ocoro Choc. Caram els 45
P eanu t C lu s t e r s ____ 52
Q uintette ____________40
R egina ______________I 37
V ictoria C a r a m e ls__ 42

G um  D rops
Champion ___________ 28
Raspberry ___________ 28
Favorite ____________ 31
Superior ____________ 29
Orange Jellies ______ 32

Lozenges
A A Pep. L o z e n g e s_38
A A  Pink Lozenges 38 
A  A Choc. Lozenges 38
M otto Lozenges _____40
Motto H earts ________40

H a rd  Goods
Lem on D r o p s _________38
O. F . H orehound Drps 38
A nise Squares _______38
P eanu t Squares ______40
Rock Candy _________50

C O C O A N U T  
M s. 5 lb. case Dunham
%s, 5 lb. c a s e _________
M s & M s, 15 lb. case  
6 and 12c pkg. in pails 4
Bulk, pails __________
Bulk, b a r r e l s ____ r ~~
48 2 oz. pkgs., per case 4 
48 4 oz. pkgs., per case 7 50

C O F F E E  R O A S T E D  
Bulk

Rio ------------------------  23@24
Santos -------------------  33@40
M a ra ca b o --------------- 33@40
M exican ________________40
G uatem ala _________  _ 40
Java ______________I 50
Bogota ----------------IT 40@43
Peaberry -----------------------33

P ackage Coffee
N ew  York B asis  

A r b u c k le ------------------38 50
M cLaughlin’s XXXX  

M cLaughlin’s X X X X  pack
age coffee is  sold to reta il
ers only. Mail a ll orders 
direct to W . F . M cLaugh  
lin & Co., Chicago.

Coffee E xtracts
N. Y., per 1 0 0 ______ 10%
Frank’s 250 packages 14 50 
H um m el's 50 1 l b . ___  10

C O N D E N S E D  M IL K
Eagle, 4 doz. _______12 85
Leader, 4 d o z ._____ 10 65

E V A P O R A T E D  M IL K  
Carnation, Tall, 4 doz. 7 45 
Carnation, Baby, 8 dz. 6 80
P et. Tall _____________7 45
P et, Baby ____________5 10
Van Camp, Tall ____ 7 15
Van Camp, B a b y _____ 5 00
Dundee, Tall, doz. __ 7 15 
Dundee, Baby, 8 doz. 6 50
Silver Cow, Tall _____7 45
Silver Cow, B a b y __ 5 10

M IL K  C O M P O U N D
H ebe, Tall, 4 d o z .___ 5 80
H ebe, Baby, 8 d o z ._6 00
Carolene, T all, 4 doz. 5 70

33
33

Pop C orn Goods H ooks— K irb y
C racker-Jack P r iz e _7 40 Size 1-12, per 1,000 _
Checkers Prize . 7 40 Size

Size
1-  0 ,
2 - 0.

per 1,000 _
per 1,000 _ 1

46 Cough Drops Size, 3-0, per 1,000 __ 1
45 B oxes Size 4-0, per 1,000 __ 1
45
75
38

Putnam  M e n th o l___ 2 25
Sm ith Bros. ......  1.85

Size 5- 0 , per 1,000 __ i

35 C O O K IN G  C O M P O U N D S S in kers

F IS H IN G  T A C K L E  
C o tto n  L ines

No. 2, 15 f e e t ________ 1 45
No. 3, 15 f e e t ________ 1 70
No. 4, 15 f e e t ________ 1 ¿5
No. 5, 15 f e e t ________ 2 15
No. 6. 15 f e e t ________ 2 46

L in e n  L ines
Sm all, per 100 yards 6 65 
Medium, per 100 yards 7 25 
Large, per 100 yards 9 00

F lo a ts
No. 1%, per gross __ l  50
No. 2, per g r o s s ___ 1 75
No. 2%, per g r o s s _2 2o

M azóla
Pints, tin, 2 d o z .___
Quart, tin, 1 doz.
M Gal. tin 
Gal. tins, M doz.
5 Gal. tins, ya doz—

1 doz. __ 12 25 
11 80 
15 30

.. ■ *—  — -—  00
n o . 2 , per g r o s s _____ 72
No. 3, per g r o s s ____  ¿5

4, per g r o s s _____ 1 10
5, per g r o s s _____ 1 45
6, per g r o s s _____ 1 85

per g r o s s _____ 2 30

C O U P O N  B O O K S
50 Econom ic g r a d e_2 50
100 Econom ic grade 4 50 
500 Econom ic grade 20 00 
1,000 Econom ic grade 37 50 

W here 1,000 books are  
ordered a t a  tim e, specia l
ly printed front cover is  
furnished w ithout charge.

C R E A M  O F  T A R T A R
6 lb. boxes ___________ 75
3 lb. boxes __________ 76

D R IE D  F R U IT S  
A pples

E vap’ed, Choice, b l k _17

A p rico ts
Evaporated, C h o ic e __ 36
Evaporated, F a n c y ___ 45

C itro n
10 lb. box ______

No.
No.
No.
No.
No.
No. per gross ____ 3 36

per g r o s s ____4 66

------------ 50
C u rra n ts

P ackages, 15 oz. _______22
B oxes, Bulk, per l b . _22

Peaches
Evap. Choice, Unpeeled 24 
Evap. Fancy, U npeeled 26 
Evap. Fancy, P eeled __ 28

f l a v o r i n g  e x t r a c t s
Jen ning s

Pure Food V anila  
T erpeneless  

1 ure Food Lem on
ry r-\ ,_  P er Doz.
7 1 m 17 C e n t ____ 1 40

Dunce 25 C e n t_2 00
^ O u n ce . 37 C e n t ___ 3 00
f  M Ounce 40 C e n t__ 3 20
¿M  Ounce, 45 C ent _  3 40
4 Ounce, 65 C e n t ___ 6 60
8 Ounce * 1 .0 0 _________ 9 no
1 17 A ssorted !! 1 40
114 Ounce, 25 A ssorted  2 00

F L O U R  A N D  F E E D  
Lily iv h ite, % Paper

►Stick__ _________ 24 4Q
Graham 25 lb. per cw t 6 00 
Oolden Granulated Meal,

2d lbs., per cw t. —  5 60 
Kowena Pancake Com

pound, 5 lb. s a c k _7 20
R ow ena B u c k w h e a t  

Com pound, 5 lb . sk . 7 70

Watson

Lemon,
Orange,

Peel
Am erican
Am erican

N ew  P

Gr.
Bolted
Golden

H iggin s M illing 
Co.

rfeetion, %s 15 00

M e a l

Grain M. Co. 

Granulated _!
R aisins

Choice S’ded 1 lb. pkg. 24 
Fan cy S ’ded, 1 lb. pkg. 25 
Thom pson Seedless,

1 lb. pkg. ____________26
Thom pson Seedless, 

bulk __________________24

C a lifo rn ia  P run es
80-90 25 lb. b o x e s __ @15
70-80 25 lb. b o x e s __ @16
60-70 25 lb. b o x e s ___@17
50-60 25 lb. b o x e s __ @20
40-50 25 lb. b o x e s ___@24
30-40 25 lb. b o x e s __ @28

F A R IN A C E O U S  G O O D S  
Beans

Med. Hand P ic k e d _____8%
California L im a s ___ 16%
Brown, H o l la n d _____  6%

No.
No.

W h e a t
1 R e d __
1 W hite .

O ats
M ichigan C’arlots ___ 
-ess than C a r lo ts__—  1 02

C arlots _ 
L ess than

C orn

C a r lo ts___

2
Bulk

F a r in a
1 lb. packages __

per 100 l b s .__
2 80

H o m in y
Pearl, 100 lb. sack  __ 5 60 

M acaro n i
D om estic, 10 lb. box__ 1 10 
D om estic, broken bbls. 8 % 
Skinner’s  24s, case 1 37%
Golden A ge, 2 doz. _ l  90
Fould’s, 2 doz. _____ 1 90

P e arl B a rle y
C hester __:__________ 7 00

Peas
Scotch, lb. 
Split, lb. _

Sago
E a st I n d i a ____________n

T ap io ca
Pearl, 100 lb. sack s _  
M inute, 8 oz., 3 doz. 
Drom edary Instant, 3 

doz., per c a s e _____

11
4 06

S 7f

Hay
Carlots -------------------  36 00
L ess than C a r lo ts   38 00

F ssd
Street Car F e e d   80 00
No. 1 Corn & Oat Fd 80 00
wrecked Corn _____  80 00
Coarse Corn Meal __ 80 00

F R U IT  J A R S

Mason, pts., per gross 8 60 
Mason, qts., per gro 9 75 
M ason, M gal., gro 13 30 
M ason, can tops, gro 2 85 
Ideal G lass Top, pts. 10 00 
ideal G lass Top, qts. 11 00 
Ideal G lass Top, % 

gallon ------------------ 13 75

G E L A T IN E

Cox’s 1 doz. l a r g e _1 46
Cox s  1 doz. sm all „  90
K nox’s  Sparkling, doz. 2 26 
K nox’s A cldu’d doz. 2 26
M inute, 3 d o z . __ ___4 95
N elson ’s __________ 1 50
O x f o r d ______  76
Plym outh Rock," PhosT 1 66 
Plym outh Rock, P la in  1 36 
W aukesha . i  f f
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H ID E S  A N D  P E L T S
H ides

Green, No. 1 . .  15
Green, No. 2 _____ 14
Cured, No. 1 ___ 17
Cured, No. 2 16
Calfsk in, gree n, n ô 7T 25
Calfsk in, gree n, No. 2 23%
Calfsk in, cured, No. 1 27
Calfsk in. cure?d, No. 2 25%
Horse, No. 1 7 00
Horse, No. 2 —__ __ 6 00

P E T R O L E U M  P R O D U C T S  
Iron Barrels

Perfection ____________19.7
Red Crown G asoline 27.9 
Gas M achine Gasoline 43.3 
V. M. & P. N aphtha 28.2 
Capitol Cylinder, Iron

B bls............................. 53.8
Atlan ic Red Engine,

Iron Bbls. ___________36.8
Wint< r B lack, Iron

Bbls. ________________20.3
Polarine, Iron B b l s ._55.8

T r ip e
K its, 15 l b s . __________ 90
% bbls., 40 l b s . _____ 1 60
% bbls., 80 l b s . _____ 3 00

Casings
.H ogs, per lb. _____  @65
B eef, round s e t _____19@20
B eef, m iddles, se t___50@60
Sheep, a  skein  1 75@2 00

Uncolored O leo m arg a rin e
Solid D airy _____  28@29
Country R o l l s _______30@31

S N U F F
Swedish Rapee 10c 8 for 64 
Swedish Rapee, 1 lb. g ls  85
Norkoping, 10c 8 f o r _64
Norkoping, 1 lb. g l a s s _85
Copenhagen, 10c, 8 for 64 
Copenhagen, 1 lb. g la ss  85

S O A P
Jam es S. Kirk & Company 
Am erican Fam ily, 100 7 85
Jap R ose, 50 c a k e s  4 85
K irk’s  W hite Flake 7 00

Seasoning
Chili Powder, 1 5 c ___ 1 35
Celery Salt, 3 o z . ___  95
Sage, 2 oz. ________  90
Onion Salt _________ 1 35
Garlic _______________ 1 35
Ponelty, 3% o z . _____ 2 25
K itchen B o u q u e t___ 2 60
Laurel L eaves _____  20
Marjoram, 1 o z . _____  90
Savory, 1 oz. _______ 90
Thym e, 1 oz.*_______ 90
Tum eric, 2% o z . ___  90

W O O D E N W A R E
B askets

B ushels, wide band,
wire handles _______2 20

Bushels, w ide band,
wood h a n d le s _____ 2 60

M arket, drop handle 1 00 
Market, single handle 1 10
M arket, e x t r a _________1 60
Splint, large _________8 95
Splint, m e d iu m _____ 8 75
Splint, sm all _________& 00

P elts
Old W o o l_____
Lam bs ________
Shearlings ____

75@1 50 
50@1 00 
50 @1 00

T a llo w
Prim e _________ ______ @ 7
NO; 1 __ ____________ @ 6
NO; 2 —— __ i —__@ 6

W ool
U nw ashed, medium @25
U nwashed, rejects_ @20
Fine ________________ @30
M arket dull and neglected.

H O N E Y
Airline, No. 1 0 ______ 4 00
Airline, No. 15 _____ 6 00
Airline, No. 25 _____ 9 00

H O R S E  R A D IS H
Per doz. _____________ 1 00

J E L L Y
Pure, per pail, 30 lb. 6 25

J E L L Y  G L A S S E S  
8 oz., per doz. _______ 44

M A P L E IN E
1 oz. bottles, per doz. 1 75
2 oz. bottles, per doz. 3 00 
4 oz. bottles, per doz. 5 50
8 oz. bottles, per doz. 10 50
Pints, per d o z ._____ 18 00
Quarts, per d o z .___  33 00
% Gallons, per doz. 5 25 
Gallons, per d o z ._— 10 00

M IN C E  M E A T  
Notte Such, 3 doz.

case f o r ___ 5 60
Quaker, 3 doz. case

for ________________  4 75

M O L A S S E S  
N e w  O rleans

Fancy Open K e t t l e ___ 95
Choice __________________85
Good ____________________65
Stock ___________  28

H alf barrels 5c extra  

N U T S — W h o le
Almonds, Terragona 35 
Brazils, large w ashed 26
Fancy Mixed -----------
F ilberts, B a r c e lo n a_32
Peanuts, V irginia raw 16 
Peanuts, V irginia,

r o a s te d _____________18
Peanuts, Spanish —  25
W alnuts, C a lifo rn ia_39
W alnuts, French -----

Shelled
Alm onds _____________65
Peanuts, Spanish,

10 lb. b o x _______ 2 75
Peanuts, Spanish,

100 lb. bbl. _______ 25
Peanuts, Spanish,

200 lb. bbl. _________24%
P e c a n s _______________95
W alnuts ____________ 85

O L IV E S
Bulk, 2 gal. kegs, each 4 50 
Bulk, 5 gal. kegs each 10 50
Stuffed, 4 o z . ________ 1 80
Stuffed, 15 o z . ________ 4 50
P itted  (not stuffed)

14 oz. _______________3 00
M anzanilla, 8 o z . ----- 1 45
Lunch, 10 o z . ________ 2 00
Lunch, 16 oz. ________3 25
Queen, M ammoth, 19

oz. __________________ 5 50
Queen, M ammoth, 28

oz. __________________6 75
Olive Chow, 2 doz. cs. 

per doz. ____________2 50

B e l-C a r -M o  B ran d

8 oz., 2 doz. in case —
24 1 lb. pails ------------
12 2 lb. pails _______
5 lb. pails, 6 in crate
10 lb. pails ---------------
15 lb. pails _________
25 lb. pails __________
50 lb. tins __________
100 lb. d r u m s ------------

F IC K L E S
M edium

Barrel, 1,200 c o u n t_16 00
H alf bbls., .600 count 9 00
5 gallon k e g s ______  4 00

S m all
Barrels ____________  20 00
H alf barrels _________11 00
5 gallon k e g s ___ .__  3 80

Gherkins
Barrels ____________  28 00
H alf barrels _________15 00
5 gallon k e g s ______  5 00

S w eet S m all
Barrels ____________  30 00
5 gallon k e g s ______  6 50
H alf barrels ________ 16 00

P IP E S
Cob, 3 doz. in b o x _1 25

P L A Y IN G  C A R D S
No. 90 S tea m b o a t_____ 2 25
No. 808, B ic y c l e ______4 00
P ick ett _______________3 00

P O T A S H
Babbitt's, 2 doz. ___ 2 75

P R O V IS IO N S  
B a rre led  P o rk  

Clear B ack __ 48 00@49 00 
Short Cut Clear 40 00@41 00
Pig ------------------------
Clear F a m ily _______  48 00

D ry  S a lt M eats  
S P B ellies — 32 00@34 00

L ard
Pure in tierces 21%@22 
Compound Lard 1S%@19
80 lb. t u b s ___ advance %
69 lb. t u b s ___ advance %
50 lb. t u b s ___ advance %
20 lb. p a i l s ___ advance %
10 lb. p a i l s ___ advance %
5 lb. p a i l s ___ advance 1
3 lb. p a i l s ___ advance 1

Sm oked M eats
H am s, 14-16 lb. 38 @40
Hams, 16-18 lb. 37 @39
Ham s, 18-20 lb. 
Ham, dried beef

36 @38

s e t s ____ ____ 41 @42
California H am s 24 @25
Picn ic Boiled  

H a m s _______ 35 @40
Boiled Ham s — t ;o @62
Minced H am s — 18 @20
Bacon _________ 35 @52

Sausages
Bologna ______ 18

12
F r a n k fo r t_____ — 19
P o r k ______ - ___- _ 14@15
\> a l  ___ _ — 11
Tong”! i ft ___ - — 11
H eadcheese ----- „  14

Beef
B o n e le s s ____  30 00@35 00
Rump, n e w   40 00@42 00

P ig ’s F ee t
% bbls. _____  1 90
% bbls., 35 l b s . ___  3 15
% bbls. _____ 10 00
Í” bbl. — ______ 16 00

Canned M eats  
Red Crown Brand  

Horned B eef, 24 Is  — 5
Roast B eef, 24 I s ----- '<
ifeal Loaf, 48 %s, 5%
/ea l Loaf, 24 %s, 7 oz. 2 60 
Vienna Style Sausage,

48%s _______________1 40
/irg in ies , 24 I s -------- 3 35
’ otted  M eat, 48%s — 52% 
Potted M eat, 48 %s 90 
lam b urger Steak and

Onions, 48 % s ------- 1 75
Horned B eef H ash,

48 % s _______________1 75
Hooked Lunch Tongue,

48 % s _______________4 00
Hooked Ox Tongues,

12 2 s ______________ 22 50
Chili Con Carne, 48 Is  1 40 
Pork and B eans, 24 2s 1 50 
Sliced Bacon, medium 4 00 
Sliced Bacon, large— 6 25 
Sliced B eef, 2% oz—  2 20 
Sliced B eef, 5 o z . ----- 4 00

Mince M eat
Condensed No. 1 car. 1 80 
Condensed Bakers brick 30 
M oist in g l a s s _______6 50

R IC E
Fancy H ead _________
Blue R o s e __________ 15 50

R O L L E D  O A T S
Monarch, bbls. _____ 11 50
Rolled A vena, bbls. 13 00 
Steel Cut, 100 lb. sks. 6 50 
Monarch, 90 lb. sacks 6 40
Quaker. 18 R e g u la r_2 70
Quaker, 20 F a m i ly _6 85

S A L A D  D R E S S IN G
Columbia, % p i n t s _2 25
Columbia, 1 p i n t ___ 4 00
D urkee's large, 1 doz. 5 80 
D urkee’s med., 2 doz. 6 75 
D urkee’s  P icn ic, 2 dz. 3 00 
Snider’s  large, 1 doz. 2 40 
Snider’s  sm all, 2 doz. 1 45

S A L E R A T U S  
Packed 60 lbs. in box

Arm and H a m m e r_3 55
W yandotte, 100 % s _3 00

S A L  S O D A

Granulated, b b l s .___ 2 15
Granulated, 100 lbs cs 2 25 
Granulated, 36 2% lb. 

packages ___________2 60

S A L T

S o lar Rock
5,6 lb. sacks _________  75

Com m on
Granulated, Fine ___ 2 90
Medium, Fine _____ 3 00

Per case. 24*2 lbs. — 2 40 
Five case lots _____ 2 30

S A L T  F IS H  
Cod

Middles _____
Tablets, 1 lb. 
Tablets, % lb. 
Wood boxes .

28 
3 20 
1 75 

19

H o llan d  H e rr in g

standards, bbls. 
r. M.. bbls. —

___ 19 50
___  22 50

H e rr in g

K K K K, N orway — 20 00
8 lb. pails --------------  1 40
Cut L u n c h _________  1 25
Scaled, per box ------- 21
Boned, 10 lb. boxes — 24

T ro u t
No. 1. 100 l b s . -----------  12
No. 1, 40 lbs. -----------
N o. 1. 10 lbs. -----------
No. 1. 3 lbs. ------------

M ackere l

M ess. 100 lbs. --------
M ess, 50 lbs. ______
M ess, 10 l b s . -----------
M ess, 8 lbs. -----------
No. 1. 100 l b s . --------
No. 1. 50 l b s . ----------
No. 1, 10 l b s . ----------

25 00 
13 25 

2 95 
2 30 

24 00 
12 75 

2 80

L a k e  H e rr in g  
% bbl., 100 l b s . -------- 7 50

S E E D S
A nise _______________ 45
Canary, Sm yrna — - 12 
Cardomon, Malabar 1 20
Celery _______________65
H em p, R ussian -----  10 ■
M ixed Bird ---------------13%
Mustard, yellow  -------- 23
P o p p y ------------------------66
Rape ---------- ------------- 16

S H O E  B L A C K IN G
H andy Box, large 3 dz. 3 50
H andy Box, s m a l l__ 1 25
B ixby's Royal Polish 1 25 
Miller's Crown Polish 90

L autz Bros. & Co.
Acme, 100 c a k e s ___ 6 75
B ig M aster, 100 blocks 8 00
Clim ax, 1 0 0 s __________6 00
Climax, 1 2 0 s __________5 25
Queen W hite, 80 cakes 6 00 
Oak Leaf, 100 cakes 6 75 
Queen Anne, 100 cakes 6 75 
Lautz N aphtha, 100s 8 00

S w ift & Company
Classic 100 bars 10 oz. 7 25
Swift'si Pride. 100 9 oz 5 75
Quick N a p h t h a _____ 7 50
W hite Laundry, 100

8% oz. __________  6 75
W ool, 24 bars, 6 oz. 1 95
Wool. 100 bars, 6 oz. 8 00
Wool, 100 bars, 10 oz. 13 00
P eerless Hard W ater,

50s ___  ___  ___ 4 10
P eerless Hard W ater,

100s ________________8 00

Tradesm an Company 
Black H aw k, one box 4 50 
Black H awk, five bxs 4 25 
Black H aw k, ten bxs 4 00 

Box contains 72 cakes. It 
is  a  m ost rem arkable dirt 
and grease rem over, w ith 
out injury to the skin.

Scouring  Pow ders
Sapolio, gross l o t s _11 00
Sapolio, half gro. lots 5 50 
Sapolio, single boxes 2 75
Sapolio, hand _________3 00
Queen Anne, 60 cans 3 60 
Snow Maid, 60 c a n s _3 60

W a s h in g  Pow ders
Snow Boy, 100 5 c ___ 4 00
Snow Boy, 60 14 oz. 4 20 
Snow Boy, 24 pkgs. 6 00 
Snow Boy, 20 pkgs. 7 00

S T A R C H
Corn

K ingsford, 40 l b s . ___11%
M uzzy, 48 1 lb. pkgs. 9%
Powdered, b a r r e ls__  7%
Argo, 48 1 lb. p k g s ._4 15

K ingsford
Silver Gloss, 40 1 l b ._11%

Gloss
Argo, 48 1 lb. pkgs._4 15
Argo, 12 3 lb. p k g s ._3 04
Argo, 8 5 lb. p k g s .__ 3 40
Silver Gloss. 16 3 lbs. 11% 
Silver Gloss, 12 6 lbs. 11%

M u zzy
48 1 lb. p a c k a g e s ____ 9%
16 3 lb. p a c k a g e s ____ 9%
12 6 lb. p a c k a g e s ____ 9%
50 lb. boxes __________ 7%

S Y R U P S
Corn

Barrels _______________ 75
H alf B arrels _________ 81
Blue Karo, No. 1%,

2 doz. ______________3 40
Blue Karo, No. 2 2 dz. 4 05
Blue Karo, No. 2%, 2

doz. _________________4 95
Blue Karo, No. 5 1 dz. 4 90
Blue Karo, No. 10,

% doz. _____________4 65
Red Karo, No. 1%, 2

doz. _________________3 65
Red Karo, No. 2, 2 dz. 4 60
Red Karo, No. 2%, 2

doz. _________________5 25
Red Karo, N o. 5, 2 dz. 5 10
Red Karo, No. 10, %

doz. _________________4 85

P u re  Cane

Good ___________________
Choice _________________

B u tte r  P la tes  
Escanaba M anufacturing  

Co.
Standard W ire End

No. 8-50 extra  sm cart 1 36
No. 8-50 sm all carton 1 48
No. 8-50 md'm carton 1 58
No. 8-50 large carton 1 84
No. 8-50 extra lg cart 2 30
No. 4-50 jumbo carton 1 59
No. 100, M a m m o th_ 1 50

C h urns
Barrel, 5 gal., e a c h _2 40
Barrel, 10 gal. e a c h _2 55
Stone, 3 g a l . ____ 1__ 39
Stone, 6 gal. _______  78

C lothes P ins
Escanaba M anufacturing  

Co.
No. 60-21, W rapped __ 5 40
No. 30 24, W ra p p ed  2 75
No. 25-60, W ra p p ed  5 40

Egg Cases
No. 1, Star C a r r ie r_6 00
No. 2, Star C a rr ier_12 00
No. 1, Star E gg T rays 8 00 
No. 2, Star E gg Tray 16 00

Fau cets
Cork lined, 3 in. ______ 70
Cork lined. 9 in. ______ 90
Cork lined, 10 i n . ____ 90

M op Sticks
Trojan spring ______  3 25
E clipse patent spring 3 25
No. 1 common _____  3 25
No. 2, pat. brush hold 3 2o
Ideal, No. 7 ________  3 25
20oz cotton mop heads 4 80 
12oz cotton mop heads 2 85

Soap Pow ders  
Johnson’s  Fine, 48 2 5 75
Johnson s X XX 100 __ 5 75 
Lautz N aphtha, 60s — 3 60
Nine O’Clock -----------  4 25
Oak Leaf, 100 pkgs. 6 50 
Old Dutch Cleanser 4 30 
Queen Anne, 60 pkgs. 3 60 
R ub-No-M ore _______ 5 50

C L E A N S E R S .

■ITCHEN 
LENZER

80 can cases, $4.40 per case  

S O D A
Bi Carb, K egs --------  4

T A B L E  S A U C E S  
Lea & I’errin, large — 5 75 
Lea & Perrin, sm all — 3 25
Pepper ______________ 1 25
Royal Mint --------------  1 50
T o b a s c o _____________ 3 00
England's l ’r i d e -------1 25
A -l, large __________ 5 00
A -l. sm all __________ 2 90
Capers _______________1 80

T E A
Jap an

Medium _____________40@42
Choice ______________49@52
F a n c y _______________60@61
B acked-F ired  Med’m 
B ask et-F ired  Choice 
B ask et-F ired  Fancy
No. 1 N ibbs __________@55
Siftings, b u lk ------------- @21
Siftings, 1 lb. pkgs—  @23

P a ils
10 cit. G a lv a n ize d ____ 5 25
12 qt. G a lv a n ize d ____ 6 00
11 qt. G a lv a n ize d ____7 00
Fibre ________________  9 75

T o o th p icks
Escanaba M anufacturing  

Co.
No. 48, Ernco ______  1 85
No. 100, Ernco _______3 75
No. 50-2500 E r n c o __ 3 75
No. 100-2500 Ernco — 7 00

T ra p s
M ouse, wood, 4 h o le s __60
M ouse, wood, 6 h o le s __70
Mouse, tin, 5 h o l e s ___ 65
Rat, w o o d ________________ 1 00
Rat, spring ___________1 00
M ouse, spring _______ 30

G unpow der
M oyune, Medium — 35@40 
Moyune, C h o ic e___ 40@45

Yo ung  Hyson
Choice ___ -?------------
F an cy  ---------------------

35@40
50@60

T  ubs
No. 1 Fibre _______ 42 00
No. 2 Fibre _______  38 00
No. 3 Fibre _______ 33 00
Large G a lv a n iz e d _17 00
Medium Galvanized 15 00 
Small Galvanized —  14 00

Oolong
Form osa, Medium — 40@45 
Form osa, Choice — 45@50 
Form osa, Fancy — 55@75

E n glish  B re a k fa s t  
Congou, Medium — 40@45
Congou, C h o ic e ___ 45@50
Congou, F a n c y ----- 50@60
Congou, E x. Fan cy 60@80

W ashb oards
Banner Globe --------- 8 00
B rass, Single ----------  9 50
Glass, Single _______  8 50
Single P e e r le s s ------------9 00
Double P e e r l e s s __  11 00
Northern Queen -----  9 00
U niversal ------   10 00
Our B est __________ 10 00

S P IC E S  
W h o le  Spices

Allspice, J a m a ic a ----- @18
Cloves, Zanzibar ------- @60
C assia, Canton ---------- @30
Cassia, 5c pkg., doz. @40
Ginger, African ______@15
Ginger, Cochin _______@20
Mace, P enang ---------- @75
Mixed, No. 1 ------------- @17
Mixed, No. 2 ------------- @16
Mixed, 5c pkgs., doz. @45
N utm egs, 70-8 ---------- @50
N utm egs, 105-110 —  @45
Pepper, B la c k ------------- @30
Pepper, W hite _______@40
Pepper, C a y e n n e -------@22
Paprika, H ungarian  

P u re  G round in B u lk  
Allspice, Jam aiaca —  @18
Cloves, Zanzibar ------- @65
Cassia, Canton ---------@40
Ginger, A fr ic a n _____ @28
M ustard ______________@38
Mace, P e n a n g ------------- @85
N utm egs ---------------------@36
I'epper, B lack _______@34
Pepper, W h i t e _____ -  @52
I’apper, Cayenne ------- @29
Paprika, H ungarian— @60

Ceylon
Pekoe, M e d iu m ___ 40@45
Dr. Pekoe, Choice_45@48
Flowery O. P. Fancy 55@60

T W I N E
Cotton, 3 ply c o n e ___ 75
Cotton, 3 ply b a l l s ___ 75
Hem p, 6 ply 25

V IN E G A R
Cider. Benton H arbor_ 40
W hite W ine, 40 grain 20
W hite W ine, 80 grain 27
W hite W ine, 100 grain 29

Oakland V inegar & Pickle  
Co.'s Brands. 

Oakland Apple Cider — 45
Blue Ribbon Corn ___ 28
Oakland W hite P ick ling 20 

P ackages no charge.

W IC K IN G
No. 0, per g r o s s ____  70
No. 1, per g r o s s ------  80
No. 2, per g r o s s ____ 1 20
No. 3, per g r o s s ____ 1 90

W in d o w  C leaners
12 in. ______ i 65
14 in. _______ ____ — i 85
16 in. _______ ____  . 2 30

W ood Bowls
13 in. B utter ___ 3 00
15 in. B utter  ___ ____ 7 00
17 in. B utter ______ 11 00
19 in. B utter  ___ 12 00

W R A P P IN G  P A P E R  
Fibre, M anila, w hite  9
No. 1 Fibre __________ 10
Fibre. Manila, white 10%
No. 1 Fibre _________ 11%
B utchers Manila ----- 11%
Kraft ________________16

Y E A S T  C A K E
M agic, 3 d o z . ----------- 2 70
Sunlight, 3 d o z . -------- 2 70
Sunlight, 1% doz. —  1 35 
Y east Foam . 3 doz. — 2 70 
Y east Foam , 1% doz. 1 35

Y E A S T — C O M P R E S S E D  
Fleischm an, per doz. — 28
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W O M A N S W ORLD

The Right Girl and the Right Man. 
W ritten for the Tradesm an.

“Uncle Dan, do you know Harry 
Marsh?” The question, in a rather 
shrill voice, woke me from my late 
morning sleep. My room was one of 
those right off the hotel veranda, and 
the girl who was speaking evidently 
was sitting directly in front of ’ the 
open window. I had grown rather 
used to overhearing confidential con
versations, and to interrupting them, 
for the sake of the speakers, by cough
ing or dropping something on the 
floor.

^es, I know him,” boomed a man’s 
deep voice in reply to the question. 
“What of it?”

Oh, I just wondered if you knew 
him and what you thought of him.” 

“Why, Harry’s a nice boy. His 
father was in my class at the Univer
sity of Chicago. I knew his mother, 
too, when she was a girl, not as old 
as you.”

I think he’s a nice boy, too 
but------”

“But what, Polly? Has he been 
doing anything he shouldn’t? Come 
across, Polly why do you ask about 
him? You know you can trust Uncle 
Dan.”

“Yes, Uncle Dan, I know I can.
I ve just got to talk to somebody, and
you know mother------”

“I know mother; indeed I do. Tell 
me about it, Polly. What has that 
boy been trying to put over?”

“Oh, nothing special—that is_I
suppose it is rather special—but—well,
he s only asked me to marry him_
you know—proposed.”

Oh, that's all! Well, I suppose you 
could call that more or less special,” 
chuckled the man. “And if you want 
to go on with the story you might 
perhaps tell me what you said in 
reply.”

“I didn’t say anything much—ex
cept that he’d have to wait until I 
could think it over. I told him I liked 
him very much, but—I wanted to be 
sure.”

1 hat was prudent. ‘Better sure 
than sorry.’ ”

“Do you mean that I’d be sorry if 
I—accepted him?”

“No. I don’t know that you’d be 
sorry. ̂  Harry’s a nice boy, as I said.
I don’t know anything against him.
He has fine manners, a good educa
tion and the best kind of business 
prospects.”

“H e’s lovely to his mother and sis
ters,” the girl said.

“Yes, I ’ve noticed that. I’ve no 
doubt he would be just as ‘lovely’ to 
his wife—and children.”

Well, isn t that a good qualification 
in a husband?”

Surely it is, and entitles him to

marry—some girl. But it isn’t enough 
to qualify him to marry you.”

Why not? What more need I 
a,sk ?M

“Only that you must love him. This 
business of marriage isn’t an example 
in algebra in which x equals y or a 
multiplies by b. It’s a question of 
w h ether a very concrete, particular 
girl named Polly loves or doesn’t love 
a very concrete, particular young man 
named Harry Marsh.”

“I like him very much, Uncle Dan.” 
“I dare say, but that isn’t enough. 

Do you love him?”
"Pm not sure. Sometimes I think 

I do, and sometimes I know I don’t.” 
“Do you love him enough to give 

him up?”
How do you m ean? If  I  really  

loved him, I couldn’t b ear to  give 
him up, could I? ”

“Isn’t it just as important that he 
should marry the right girl for him 
as that you should marry the right 
man for you? I suppose his happi
ness is as important as yours, isn’t 
it?”

I ^suppose so, if you put it that 
way.” The girl’s voice was a little 
doubtful. I imagined a pout. “Be
sides, I may never marry.”

“Fat chance,” laughed Uncle Dan. 
“Not if young men have as good eyes 
as they had in my day.”

“Don’t be silly, you old flatterer! 
Be serious and tell me. How is a 
girl to know when she finds exactly 
the right man, the very special, par
ticular, right, concrete man that you 
say she must marry if she is going to 
marry anybody?”

“Well, Polly, keep in mind that 
.word must. I’m pretty old-fashioned 
—or maybe you’d call it new-fashion
ed—about this subject. I think that 
when the right, very special, particu
lar, concrete man comes along you 
will be in no doubt about whether 
you must marry him. You won’t be 
able to do anything else.”

What do you think will be the— 
the symptoms?”

“Oh, bless me, I don’t know! I 
suppose they never are twice alike. 
But you’ll know.”

“But about Harry, now, I don’t 
seem to feel any symptoms about him 
one way or the other. Must one be 
all upset about the man suddenly at 
first sight?”

“No; I wouldn’t say that. Some
times it seems to grow slowly. I’ve 
known very happy marriages, un
doubtedly real love matches, to de
velop out of ordinary friendships of 
long standing. Harry may be the 
very man for you. But as long as you 
are m any doubt about it the answer 
surely is no, or, at least, not yet.”

“How will I know when the time

Red Prawn
Pure Food 

Products
The Line of 

Superb Quality and 
Supreme Satisfaction 

In League w ith 
THE PALATE AND  

THE PURSE
In CONSTANT DEMAND 
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“R epeats” Everyw here
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Supplied exclusively through 
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demand for these wonderful, absolutely pure, 
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comes, o r if it isn ’t going to  come 
a t all?”

“W ell, I th ink  you’ll know. B ut I 
can give you a little  help. I don’t 
know how  m uch you have been told 
about the m ost in tim ate  side of m ar
riage, the side th a t has perhaps m ost 
to  do w ith its deepest happiness or 
unhappiness. Some fool g irls  never 
th ink  beyond the W edding M arch.”

“Oh, I ’ve th o ugh t about that. T h a t’s 
one reason  w hy I ’m no t sure about 
H arry . H e—”

“W ell, you’d b e tte r  th ink  about 
that. I t ’s exceedingly im portan t. All 
the o ther th ings about m arriage—”

“See here, Polly. P u t your m ind 
upon som e of the m ost in tim ate oc
casions in your life; tim es when you 
w ouldn’t care to  have anybody, scarce
ly your m other o r anybody else, w ith 
you. D on’t tell me when it would 
be—ju st th ink  about it, in your own 
m ind.”

“All rig h t,” said Polly. H e r voice 
was hard ly  audible. “ I guess I know  
w hat you mean. I ’m th ink ing  about 
it.”

“V ery well. Now th ink  a t such a 
tim e of the presence of som eone 
whose love sheltered  and uplifted you; 
som eone who was ju st your o ther 
self, whose being there  would not be 
distastefu l to you. R em em ber th at 
such tim es, all th ro u g h  your life, in 
sickness and in health, your husband, 
if he is a real one, will be w ith you. 
You will have—and wish for—m ighty  
little privacy from  him. A nd if he is 
the righ t m an for you you w on’t m ind 
it. You will love the fact th a t your 
in tim acy is absolute—and then some. 
Do you get me, Polly?”

“Yes, U ncle Dan, I do. A nd in th a t 
light—”

“In  th a t light, how about H a rry  
M arsh?”

“B-r-h! I t  m akes me sick!” she 
cried. “Uncle Dan, you’ve helped me 
enorm ously. I never can thank  you 
enough! I w ouldn’t m arry  H arry  
M arsh if he Was the last m an on 
ea rth !”

H er foo tsteps died away down the 
porch and I heard  U ncle Dan 
chuckling to  himself.

P rudence Bradish.
(C opyrigh ted  1920.)

O. Steele & Co., O naw ay: “T he 
T radesm an is the trade jou rnal for 
us. I t  is the b est we ever saw. Aside 
from  the Price C urrent, which prices 
quoted we find correct, w hat the  edi
to r has done and is doing all the tim e 
for the trade is a g rea t help. T he 
way he w ent a fte r the old tim e in
surance com panies in reg ard  to the 
surcharge which they  filched from  
every policy holder en titles him  to the 
patronage of every m erchant in M ich
igan. T h a t is only one of m any 
th ings in behalf of the m erchant the 
T radesm an is doing a ll the tim e. W e 
are p leased to  renew  our subscrip
tion.”

T here  is no doubt th a t beauty  was 
in tended to  p lay an infinitely g rea ter 
p a rt in civilized life than  i,t has thus 
far. T he trouble  w ith us is th a t! the 
trem endous m ateria l prizes in th is 
land of o p p ortun ity  are so tem pting  
and a llu ring  th a t we have lo st sight! 
of the  higher things.
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The “DOUBLE A” Kind
Made by

People W ho K now  H ow
Our record of over fifty  years  of 
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only in Michigan but all over the 
United States, speaks for itself.

You take no chances when you 
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T h e / m v \  Good
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Made in Grand Rapids by
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P U T N A M  F A C T O R Y
Grand Rapids, Michigan
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BUSINESS WANTS DEPARTMENT
Advertisements Inserted under this head for five cents a word the first 

Insertion and four cents a word for each subsequent continuous Insertion. 
If set In capital letters, double price. No charge less than 50 cents. Small 
display advertisements In this department, $3 per Inch. Payment with order 
Is required, as amounts are too small to open accounts.

W anted—Good sh eet m etal worker and  
furnace m an; steady job; married man 
preferred. John C. D istler, M ishawaka,
Ind. ______________________________ 987

R esort For Sale—$5,000. L ocated in 
M ontcalm County, M ichigan. A good 
m oney m aker for som eone. If interested , 
w rite A very Gaffield, S ix  L akes, Mich.
______________________________________ 988

For Sale—I have for sale a t a  bargain  
com plete stock  o f groceries, together  
w ith  an opportunity to rent building  
for a  term of years. B. W . Barker,
Trustee, A llegan, Mich.______________989

W A N TED —A used credit register, 
sm all one preferred. M ust be cheap for 
cash . W rite J. W . Leahy, Alm a, Mich.

990_
FOR SALE—Furniture and undertak

ing business. A good established bu si
n ess in a  hustling town of 3,500, in best 
agricultural d istrict in Southern M ich
igan; largest furniture stock in th is  end 
of the sta te; new  funeral equipm ent; 
business centrally  located, but w ith  
cheap rent. Do business w ith owner. 
Eugene Service, Tecum seh, Mich. 991 
“ ATTENTION M ERCHANTS—W hen In 
need of duplicating books, coupon books, 
or counter pads, drop n s  a  card. We 
can supply either blank or printed. 
P rices on application. Tradesm an Com
pany, Grand Rapids. ____________

For Sale or E xchange—General store 
stock (dry goods, shoes and groceries)
in good live m anufacturing town. In
voices about $13,000; fixtures, $500. Cheap 
rent. H ealth only reason for sale. A d
dress B ox 90. Colum biaville, Mich. 992 

For Sale—Drug store fixtures, wall 
cases and display cases. A No. 1 condi
tion. P rice right. H . E. Andrus, Cedar 
Springs. Michigan.___________________ 993

H E L P  A N D  POSITIONS FU R N ISH ED  
—in all m anufacturing, business, and 
professional lines. Properties bought and 
sold on com m ission. Am erican B usiness  
E xchange, Box 227, Benton Harbor, 
Mich. ____________________ __ _________974

For Sale—Stock of groceries, shoes, 
dry goods and m en’s furnish ings. Stock  
w ill inventory around $12,000; also store  
building, 26 x  85 feet, together w ith four 
lo ts  w ith barber shop w hich rents for 
$52 per year, and ice house, 18 x 30 feet. 
Price on buildings $4,000 a t inventory. 
W ill take in trade one-h alf in real esta te , 
balance cash . George E. Seam an, B ailey, 
Mich. _____________________ 975

If you are th inking o f going in busi- 
ness, selling  out or m aking an exchange, 
place an advertisem ent in our business  
chances colum ns, a s it  w ill bring you In 
touch w ith  the m an for whom you are 
looking—T H E  B U SIN E SS MAN._________

For Sale—Clean grocery stock  and 
good fixtures in a  live town of 10,000 
population. Doing about $60,000 business  
th is year. Stock w ill invoice about $6,000. 
F ixtures $1,600. In building 25 x  90. Can 
buy or lease building. Two blocks from  
nearest grocery. Address Carlson & 
Butcher, 1435 P eck St., M uskegon 
H eights, Mich.____ ___________  976

For Sale—C onfectionery and restaurant 
for sale, located in a  live town of 3,500 
Only restaurant in place. The chance of 
a life tim e. $1,000 w ill handle deal. A d
dress No. 977, care M ichigan Tradesm an.

HOTEL PROPERTY FOR SALE— 
R ental from business rooms $55 per 
m onth. Price, term s, business, etc. 
right. No opposition. Address F . E. 
Farr, Proprietor, Bronson, Mich. 978

W ill pay cash for w hole or part stocks. 
Louis L evinsohn, Saginaw , Mich. 979

If you w ant to sell or exchange your 
business, no m atter where located, write  
Black, 130th St., Chippewa Falls, W is
consin. ______________________ 980

W ill Sell—Bakery and grocery proper
ty, now operating, building and com plete  
equipm ent, account o f w ife’s  health . This  
property is well worth investigating. 
Building is 28 x 75, two stories and base
m ent, w ith an addition to rear. Modern, 
w ith electric power and light wiring. 
Plum bing and sanitation . Centrally lo
cated, w ith alley a t side and rear. E very
th ing in good first-class condition. Town  
with 7,000 population and several large 
factories in the best farm ing section in 
the S tate of M ichigan m akes th is an 
ideal location. A ct quick. Address No.
985, care M ichigan Tradesman._____ 985

For Sale—Stock and store building lo 
cated in good Southern Michigan town  
in a  very rich farm ing com m unity. Store 
is a  th ree-section  building 66 x  72 feet. 
T his building is  absolutely modern, in 
every respect, w ith electric lights, steam  
heat, w ater system , etc., doing a  general 
m erchandise business, handling groceries, 
m eats, hardware, boots and shoes, n o
tions, wall paper, paint, chinaware, etc. 
in one part of the building, while in the 
other part we handle autom obiles and 
accessories, fence, farm im plem ents and 
tile. W e also have one of the two coal 
yards in the town. L ast year's sales  
were $30,000, and th is year’s  will double 
th at o f last. Address No. 986, care 
M ichigan Tradesm an. 986

MEAT CUTTER W A NTED
A first-class meat cutter and meat man to take 

entire charge of our meat market on wages and 
commission basis. Must understand cutting meat 
for fine trade and be a judge of good meat. Only 
high class man wanted.

Meat sales last year $50,000. Entire sales of store 
(meats and groceries) $145,000 Apply at once.

CASH MERCANTILE CO , Escanaba. Mich.
For Sale—Drug store in a  thriving  

Southern M ichigan town. Good location  
for a physician. Address No. 961 care 
M ichigan Tradesm an. 961

B utter-K ist pop corn m achine, nearly  
new, first-c lass condition guaranteed. 
$450, cost nearly double. J. A. Skinner, 
Cedar Springs, Mich.________________ 966

W anted—Com petent floor man exper
ienced in store advertising or window  
decorating. U p-to-date  town in Okla
hom a oil fields. C. F. Calkins & Co., 
Ponca City, Oklahoma. 967

For Sale—Stock and fixtures of up-to- 
date grocery. Good clean stock, ex ce l
lent location; four year’s  lease ’ a t  an 
exceptionally  low rent. Good chance for 
two live young men, or man with son. 
Sam e hands past five years. A fine e s 
tablished business. M ust be sold. For 
further particulars write N o. 984, care 
M ichigan Tradesm an. 984

BtfEREADY
STORAGE BATTERY

PEP
G u a ra n te e d  1}^ y e a rs  

a n d  a  size  fo r  
Y O U R c a r

SHERWOOD HALL CO., LTD.,
Distributors

Local Service Station, 
Quality Tire Shop, 

117 Island Street, 
Grand Rapids, Michigan.

A Bargain—Grocery store, good paying  
proposition. Owing to ill health  m ust 
sacrifice. For inform ation, w rite 1008 
N orth Johnson St., Bay City, Mich. 981

For R ent—90 ft. store building, cen 
trally located in one of the best business  
blocks. Seegm iller Bros., Cadillac, Mich.

983
P ay  spot cash  for clothing and fur

n ishing goods stocks. L. Silberm an, 106 
E. H ancock. D etroit. 666

For Sale—Chandler & P rice 10 x  12 
Gordon for $200. In use every day, but 
w ish to install larger m achine. T rades
m an Company.

C A S H  R E G I S T E R S
R EBU ILT CASH REGISTER CO. 

(Inc.)
122 N orth W ashington A ve., 

Saginaw , Mich.
W e buy sell and exchange repair and 
rebuild all m akes.
P arts and supplies for a ll m akes.

Sand Lime Brick
Nothing as Durable 

Nothing as Fireproof 
Makes Structures Beautiful 

No Painting 
No Cost for Repairs 

Fire Proof 
Weather Proof 

Warm In Winter 
Cool In Summer

Brick is Everlasting

Grande Brick Co., Grand Rapids 
So. Mich. Brick Co., Kalamazoo 
Saginaw Brick Go., Saginaw 
Jackson-Lansing Brick Co., Rives 

Junction
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THE GOLDEN W EST.

How It Looked to Ex-Congressman 
Belknap.

W ritten for the Tradesm an.
W hen your vacation days are  near 

an end, then  com es the th o u g h t of 
hom e. H ow  to get there  and the 
th o u g h t of days in a Pullm an com ing 
to  a m an who has lived in the  out-of- 
doors seem s to grip  your th roat.

The nex t tran sp o rt is the  auto. 
If  landing places w ere p lenty , the air 
ship m ight be considered. If  the 
tram p  clouds of the a ir could be p ro 
vided with h itch ing  posts  (th is is a 
hunch to  som e inventive m an), th a t 
question m ight be solved, bu t as they  
are alw ays lazily floating about, w ith 
no th o u g h t of com ing hom e to  roost, 
like all p resen t day shipping, they  
are m arked, “subject to  delay.”

I cast m y vote to  take the over
land auto  tran s it via the Sante Fe 
T rail, once the w inding way of the 
pioneer W est. F ro m  all the E astern  
co u n try  of the sta tes, th is tra il be
came a m agnet, fu rn ish ing  an o u tle t 
for soldiers of w ar as well as soldiers 
of fortune, the gold hunter, the hom e- 
seeker, the cattlem an—the tra il of 
Rom ance, T ragedy  and Destiny.

In  tu rn , the Ind ian  of the  plains 
follow ed the wild anim als, the white 
m an follow ed the  Indiam , the iron 
horse follow ed the sam e w inding 
g rades th rough  the valleys, over the 
m ountains. T he wide rivers were 
followed m any w eary days ou t of the 
\ alleys to  the crests of the m oun
tains, w here was but a trickle of c ry s
tal w ater. T hen over the divide o th er 
th reads of m ountain w ater were fol
lowed th rough  d ese rts of sand, vol
canic lava, w inding canyons, ench an t
ing forests, ever calling on and on 
until the rivers were drow ned in the 
g rea t salt sea.

In the beginning the trail was m ark 
ed by a wagon track  on the plains, a 
blazed tree  in the wooded valleys, 
th ro u g h  the canyons and over the 
m ountains. I t  led m any m iles out of 
a direct line to  a w ater hole. W ater 
m eant every th ing  to  the im igrant.
\ \  here there  was w ater, there  was life. 
In  m any places, “ ‘tw as a long way 
betw een drinks.

N ow  com es the auto. I am w onder
ing, now  th a t we are told and see il
lu stra tio n s of m erm aids, if the  day is 
com ing when the au to  will be so com 
m on th a t m an will g row  legless. Some 
wise m en claim  th a t m an is an evolu
tion. W h at is the use of legs if we 
don’t use them ? W hy  no t come into 
the w orld  w ith a flivver a ttachm en t 
and a can of gaso line?” W h at is all 
th is to  do w ith the Sante Fe T rail?  
O nly to  tell you th a t the au to  clubs 
have posted  the tra il from  the coast 
on the W est to  the coast on the E ast 
of the con tinen t. M ore than  th is the  
tra il is alw ays follow ing the easiest 
grade.

In  the v illages and cities, pa trio tic  
societies a re  p lacing  gran ite  m arkers 
p roperly  inscribed, and the m an a t the 
wheel is sho rts ig h ted  who loses the 
way. T he w ord of caution I  w ould 
give is “do no t overload your car.” 
T h a t is the m istake of m any. O ver
load ing  is responsib le fo r nearly  all 
the  b reakdow ns and reckless drivers 
for m any m ore. If  a m an will use 
com m on sense, he is as safe in the

m iddle of the desert in N ew  M exico as 
in any of the s tree ts  of his hom e 
town.

T he first day ou t of Los A ngeles 
in the sunshine of an A pril day, you 
traverse  a boulevard w inding in and 
on th ro u g h  endless m iles of fru it and 
flowers, follow ing the sam e grades as 
the Spanish ad v en tu rers of 300 years  
ago.

T hese m en set ou t to  convert the  
Ind ians of the coun try  to  a new  w ay 
of living and, incidentally , to  find a 
gold mine. W ith  a sm all bible untfer 
one arm  and a big cask o f wine on the  
back of a mule, they  explored  all 
th is w onderland, p lan ting  m issions in 

■ m any inviting  places. One of these is 
now the bus3r railw ay city  of San B er
nardino, the very  cen ter of the wine 
and orange country . T he orange 
show there  in Jan u a ry  b rings in m ore 
than  100,000 v isito rs and m any th o u s
and exhibitors.

I am  inclined to  ̂ a ttribu te  the loca
tion of th is place to the hot w ater 
springs, th a t w ith a little  help from  
m an have form ed a lake w here one can 
have a hot swim every  day in the 
year. T he padre who was guided to  
th is m ystic  place should have given 
his Indian  friends the honor of the 
nam e, instead of to  a Spanish d igni
ta ry  of some ancient celebrity.

B ut aw ay a few m iles to  the N orth  
is an ob ject m ore w onderful than  any  
m an-m ade tow n—T he A rrow  H ead  
Springs—w here the first white m an 
came to  the country . F o r m any gen
erations the A rrow head has been the  
guide to the h o tte st hot w ater springs 
know n to the world. H ere  upon a 
m ountain side th a t has an a ltitude of 
2.000  feet is as perfect an a rrow head  
as any ever m ade by an Indian. I t  
covers a space of e igh t acres and it 
has guided the m an off the  desert and 
m ountains to the healing  w aters  of 
the ho t springs for unto ld  g enera
tions. N ow  L^ncle Sam is try in g  out 
the cure on some of our shell-shocked 
boys from  “over there .” W ho pu t th is 
a rrow head  on the m ountain  side is 
a m ystery  never revealed to man.

A few m iles on the  roads which 
are as good as m an can make, we 
began the upgrade to  the Canyon 
Pass, one of the m any grand  m ountain 
places of the' W est. H ere  som e real 
out-of-doors m en and wom en have 
made a picnic place so g rand  in its 
way th a t it is a sto ry  by itself for 
som e o th er day.

T hen ou t of the P ass to the  M ohave 
D esert to  V ictoryville, follow ing the 
M ohave R iver th a t o ften  loses itself 
in the desert. T he population is said 
to  be about 800, including fords and 
dogs. T his inform ation  I had from  
the tow n m arshall and I th ink  from  
close observation  he was right.

The M ohave R iver in places needs 
a bath, but has stre tches, as it w inds 
about the hills, th a t looks like the road 
to  Parad ise  and the plains are called 
by some m an a desert. T hey  are in
April a m am m oth T urk ish  carpet__
m ore kinds of colors and odors than  
are found in a florist’s catalogue 
M aybe under a Ju ly  sun they  would 
lose their enchanting  ways, but I 
was there  in April.

T h at first day we m ade 181 m iles 
and found a good stopping  place, a t 
Ludlow . Good roads, good w ater to

drink, good tow ns each few miles, a 
good s ta rt on a long road.

C harles E. Belknap.

Review of the Produce Market.
A pples— Duchess and Red A stra- 

chan com m and $1.75 per bu. T hey  
are  fair of size and appearance and of 
good  quality.

B ananas—9c per lb.
B u tte r T he m arket is firm, p a rti

cularly  on stric tly  fancy cream ery 
b u tte r. T here  is a good dem and for 
fancy b u tte r  a t th is w riting  and some 
of the best m arks are  show ing slight 
h o t-w eather defects. T he dem and for 
undergrades is fair, the  receip ts clean
ing  up  ̂ every  day. T here  has been 
som e purchases of cream ery  b u tte r  
fo r sto rage  purposes. Local jobbers 
hold ex tra  c ream ery  a t 54c and first 
a t 53c. P rin ts  2 c per lb. additional. 
Jo b b e rs  pay 35c for packing stock.

B eets—H om e grow n, 30c per doz. 
bunches.

B lackberries—$5 per c ra te  of 16 qts.
C abbage— H om e grow n, $1 per bu. 

and $2.50 per bbl.
Cantaloupes—Arizona stock is now 

selling on the following basis:
S tandards, 45s -------------------------$5.50
Ponys, 54s -------------------------------5.00*
F la ts  ------------------------------------------------ 2 .50
H oney  Dew ____________________   5g

C arro ts—30c per doz. for home 
grow n.

Cauliflower—$3.50 per doz. for Cal
ifornia.

Celery H om e grow n ranges from  
50@60c per bunch.

C herries—$3 per 16 qt. crate for 
sw eet and $5 for black.

C ocoanuts—1.50 per doz. o r $|10 
p er sack of 100.

C ucum bers — H om e grow n hot 
house, $1.65 per doz.

C urran ts—$3.50 per 16 qt. crate  for 
e ith e r red o r white.

E ggs—T he m arket is very firm, 
due to  a ligh t supply of s tric tly  fancy 
eggs. T here  is a good consum ption 
of eggs a t the p resen t w riting  and a 
continued firm m arket is in sigh t for 
the p resen t. T he receip ts are about 
norm al for th is tim e of the season. 
Jo b b ers pay 44c f. o. b. shipping point 
fo r fresh candled, including cases.

E g g  P lan t—$4 per crate  of 24 to  36.
G ooseberries—$3 per 16 qt. crate.
Green O nions—25c per doz. bunch

es for hom e grow n.
Green P eppers— $1 per basket.

1 7 6 ______ ____  8 no
200 _____ ____ s  no
216 ' 8 00
250 ___________ - - - 7 ^0
288 ---------: -----------7.00
324 ___________

P arsley—60c per doz. bunches.
Pickling  O nions—$2 per box of 10 

lbs.
P iep lan t—$1.50 per bu. for home 

grown.
Pop C orn—$2.25 p e r bu. for ear; 

shelled rice, 10c per lb.
P o ta to es— H om e grow n are increas

ing in size and volume. T hey  com 
m and about $2  per bu., bu t are still 
too sm all and green to ju stify  digging. 
C obblers from  V irginia range from  
$9@10 per bbl. T hey  are fair in size 
and good in quality.

R adishes— O utdoor grow n, 20c per 
doz. bunches.

R aspberries—$5.50 for red and $5 
for black.

Spinach—$1.25 per bu.
S tring  B eans—$3.00 per bu.
T om atoes— H om e grow n, $1.25 per 

7 lb. basket.
W ater M elons—70@90c for F loridas 

o r Georgia.
W ax  B eans—$3 per bu.
\Y h o rtleberries—$4.50@5 per crate 

of 16 qts.

Voluntary Opinions of Upper Penin
sula Merchants.

Fred  T aylor, ag ricu ltu ra l im ple
m ents and undertaker, P ickford : “ I 
like the T radesm an. H ave taken it 
some tim e. I t  is a fine paper for any 
business and I am pleased to renew .” 

F red  Shaw, Sault Ste. M arie: “The 
T radesm an is one of the very  best 
trade jo u rnals th a t com es to  our desk. 
I t  is alw ays very sa tisfactory .” 

E ricksoii G rocery Co., R udyard: 
“The T radesm an is a nice paper. W e 
read it and like it. I t  keeps us p o st
ed. W e are p leased to  renew .”

Soo C o-O perative M ercantile  A s
sociation, Sault Ste. M arie: “ W e like 
it fine. W e get m uch valuable in 
form ation  from  it. If  any one in 
business will follow it up and read 
it each week the paper will be a 
m ighty good investm ent. W e are not 
over sta tin g  it w hen we say th a t it 
pays to  take the T radesm an and read 
it.”

A. W . Reinhard, B rim ley: “ I like 
the T radesm an good. F ind it very 
useful.”

Lem ons—E x tra  fancy Californias 
sell as follow s:
300 size, per b o x ______________ $6.00
270 size, per b o x _______  6 gg
240 size, per b o x ________________5 50

Fancy  C alifornias sell as follow s:
300 size, per b o x ______________ $5.50
270 size, per box ________________5 25
240 size, per b o x ________________4 75

Green Peas—$3.50 per bu. for home 
grown.

L ettuce— H om e grow n, $1.50 for 
head and 85c for leaf.

O nions—T exas Berm udas, $2.75 
per 50 lb. crate  for W hite  and $2.50 
fo r yellow ; C alifornia in 100 lb sacks 
$2.75.

O ran g es—Fancy California V alen
cia now  sell as follow s:
100
126
150

$8.00 
. 8.00 

8.00

Now we have acreage insurance— 
a form  of insurance th a t is bound to 
g row  in favor w ith the h igher prices 
of farm  products. F a rm in g  is a busi
ness, and the risk  of dam age to  crops 
is so g rea t th a t a guaran tee  against 
loss will be an essentia l factor in suc
cessful farm ing. Profits, of course, 
are no t insured, bu t the actual invest
m ent is. F o r instance, if you insure 
fifty acres of po tatoes, forty-nine  of 
which pay a good profit you will re 
ceive for the dam aged fiftieth acre an 
am ount which p ro tec ts  you from  los
ing a single dollar of your investm ent 
m grow ing  th a t acre. W hen one con
siders the risk  of dam age from  in
sects, disease, d rought, frost, excessive 
m oisture o r w inter, the advisability  of 
acreage insurance, p rovided the p rem 
ium is no t excessive, becom es m ani
fest.


