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Presidents Message

With the winter season winding down I hope time allowed you to prepare for the
upcoming season. More importantly I hope that you had the opportunity to decom-
press, enjoy yourself and time with your family and friends relaxing for an extended
time. I truly believe that taking care of your family and yourself are the most impor-

tant things to be successful in this industry and in life.

Seminar season has been in full swing with some great offering at GIS, NERTF and
by many of our industry partners that invest in providing some high quality education.
The information I have gathered this winter has been instrumental in reflecting on and
refining our 2019 agronomic program. It is exciting just knowing that we will be out
on the turf soon preparing the course and implementing all of the ideas and improve-

ments that have been planned.

Although the snow arrived in March it seems that most turf has survived the cold
blasts of the winter months. It would be nice to have a “normal” spring when plants
wake up slowly, void of any bizarre weather events, giving the weak turf plants a chance
to survive the transition but also to allow for some good old fashioned root growth.

Fingers crossed on this front.

Here is wishing you all a great and successful 2019 season with minimal stress. As
always, please reach out to any of us on the GCSANE Board if you have ideas, com-
ments or need anything from your association. There are always committee seats avail-

able if you wish to get more involved with your association moving forward.
All the Best for 2019 and hope to see you at a GCSANE meeting soon.

Dave Johnson, GCSANE President
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Thoughts From Your Executive Director by Don Hearn

Each year I include a few words about the Wee One Foundation
and its purpose. This is more about this generous group of people
who help others in our industry who are dealing with large finan-
cial hurdles due to medical expenses.

Where did the name Wee One come from?

In 1985, four friends traveled to Scotland on a golf trip. The cad-
dies were making wagers as these golfers stood on the tee. One
caddie declared, “My money’s on the wee one!” The “wee one”,
Wayne Otto, CGCS, who was a dear friend and colleague of the
three, passed away October 21, 2004 losing his battle to cancer.
Wayne dedicated his life to the betterment of the golf maintenance
profession he loved and the individuals who shared his passion.

What is the mission of the Wee One Foundation?

The Wee One Foundation was developed as a tribute to Wayne to
assist golf course management professionals (or their dependents)
who incur overwhelming expenses due to medical hardship without
comprehensive insurance or adequate financial resources. Through
the Foundation’s work, Wayne’s legacy will never be forgotten.

Where have donations been distributed?

Since its inception in 2004, membership within the Wee One
Foundation has grown to over 350 in 27 states. More importantly,
the Wee One Foundation has gifted over $1,000,000 to families

in Arizona, California, Colorado, Connecticut, Florida, Georgia,
Iowa, Illinois, Kansas, Kentucky, Massachusetts, Michigan,
Minnesota, Missouri, Montana, North Carolina, New York, Ohio,
Oklahoma, Pennsylvania, Texas, Virginia and Wisconsin— As the
Wee One grows more people are helped and more funds are needed
to distribute. Please consider contributing today.

To read about the different ways you can contribute to the Wee
One Foundation and learn more about its mission, please visit the

foundation’s webpage at weeone.org.

The 22nd Annual New England Regional Conference & Show

is history. The title of the event for many has morphed into the
“Providence Show” and it usually serves as the kickoff to the spring
season and all associated with gearing up for the turfgrass mainte-
nance season.

The equipment show was one day less than past years, and based
on comments expressed it seems like it was a successful change. 'm
sure Gary Sykes, Executive Director of the New England Regional
Turfgrass Foundation and David Rosenberg, Show Director, will
be surveying the participants for feedback on the changes.

from left — Bob Ruszala, Josh Fortier, John Timothy Locke

The annual UMass Breakfast was held in a different location

this year and it was a pleasure to be in the Rotunda Room. This
breakfast is for alumni and friends of the UMass Amherst Turf
Program. Dr. Michelle DaCosta brought the attendees up to date
on some items related to the UMass turf program. Recipients of
the Troll-Dickinson scholarship awards were presented certificates
commemorating the scholarships granted from the fund by Bob
Ruszala, Trustee of the fund. Some of the scholarship recipients
and UMass students attended the breakfast and enjoyed time at
this annual conference.

Random photos of some of the supporters of the GCSA of New
England
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Many of you know Pat Jones.

He was our speaker at the Association’s 2018 Annual Meeting.
Industry Leading Harrell’s Increases Customer Experience with Addition of Industry Leading Influencer

Lakeland, Florida,
February 27,2019- Employee-
owned Harrell’s, LLC is
pleased to announce one of
the turf industry’s leading per-
sonalities and influencers, Pat
Jones, has joined the Harrell’s
family as their Customer
Experience Director.

Pat Jones transitions to Harrell’s with over 30 years of expe-
rience in the turfgrass industry. For the past decade Jones has
served as publisher and editorial director of Golf Course Industry
magazine, the leading independent publication in the mar-
ket. He is best known for his award-winning monthly “Parting
Shots” column and his tell-it-like-it-is approach. He is a prolific
writer, blogger and social media commentator and a frequent
presenter at regional, national and international turf conferences.
Jones began his career in the industry in 1987 on the GCSAA
headquarters staff, where he oversaw communications, fundrais-
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IRRIGATION
Serving the East Coast
Irrigation and Pump Installation and Service

* Installation of new irrigation systems
* Refurbishment and extensions of existing systems
e Start-Up and winterization
* Irrigation service and repairs
* Pump sales, repairs and maintenance
* Wire tracking and wire installation
* GNSS Mapping System paired with AutoCAD Software
that will allow the creation of accurate As-Built
* |nstallation and refurbishment of central controls
* Grounding testing and installation
Chris Daigle Watersstis
Matt Faherty

1-800-722-7348

www.winterberryirrigation.com

ing and lobbying through the mid-1990s. In 1998 he created and
launched Golfdom magazine before starting his own company,
Flagstick LLC, to provide marketing and research services to
golf/turf companies and organizations. He joined GIE Media
full-time in 2010 and, in addition to leading GCI, also oversaw
Lawn & Landscape magazine for several years.

As the Customer Experience Director, Jones will help with
the strategic growth of the Harrell’s brand in existing regions
and as they continue expansion throughout the country. “After
nearly 15 years with GIE Media, I started thinking about what
I would do in the final chapter of my crazy career,” Jones said.
“I've always admired and respected the Harrell’s family and the
culture they've created so the opportunity to be part of their
company is a dream come true.” Jones will also play a mas-
sive role in their customer communications programs, customer
experience initiatives and telling the Harrell’s story. “When
Pat called me to tell me he wanted to make a career change and
wanted that change to be with Harrell’s, I knew this was an
opportunity that Harrell’s couldn’t pass up,” said Jack Harrell,
111, Sr. VP of Turf Sales South and Marketing. “Our ‘WHY” at
Harrell’s is “Taking Care of People’. From our fellow employee-
owners all the way to our customers and our vendors. Pat brings
a wealth of knowledge on how to take care of people in the turf
industry and we are excited to have him as a part of the Harrell’s
Family.”

In addition to being one of the nation’s largest distributors of
branded fungicides, herbicides and insecticides, Harrell’s pro-
duces top-quality, custom blended fertilizers, specialty liquids,
and wetting agents. Harrell’s guarantees stringent quality con-
trol procedures, tight manufacturing specifications and care-
ful selection of raw materials for each product that carries the
Harrell’s name. They are also the world-class formulator and a
leading world distributor of POLYON®, the industry’s superior
controlled-release fertilizer technology.

For more information about Harrell’s including their core
values to serve, honor and glorify God, take care of people, and
grow their financial strength, visit www.harrells.com.

Glyphosate has taken a huge hit from many quarters over the
past few years and Harrell’s will no longer sell this product, but
not for reasons you might expect. Please read the news release
we recently received from the company explaining the reason for
their action.
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Jack Harrell, Jr Provides Insights on Decision to Stop Selling Glyphosate

Lakeland, Florida, March 11, 2019- A letter from Jack
Harrell, Jr. CEO of Harrell’s regarding recent decision to dis-
continue distribution of glyphosate products.

There has obviously been some discussion and concern about
our decision to stop selling glyphosate products. I apologize for
any confusion about this and I would like to explain why we
made this decision.

First, Harrell’s is not making any judgment as to whether
glyphosate is detrimental to anyone’s health. In fact, the weight
of scientific evidence strongly supports its safety when used
properly.

'That said, during our annual insurance renewal last month, we
were surprised to learn that our insurance company was no lon-
ger willing to provide coverage for claims related to glyphosate
due to the recent high-profile lawsuit and the many thousands
of lawsuits since. We sought coverage from other companies but
could not buy adequate coverage for the risk we would be incur-
ring. So we had no choice other than to notify our Harrell’s
Team and customers that we would no longer offer products con-

taining glyphosate as of March 1, 2019.

We are still ready and able to help you with a variety of alter-
native products that will meet your non-selective control needs

or to help you find glyphosate elsewhere. As always, we will
make sure your needs are met no matter whether we sell a par-
ticular product or not.

Finally, be assured that Harrell’s will continue to partner with
our suppliers, customers, and all National, State and Local asso-
ciations to advocate for responsible regulation and legislation of
our products and practices. Together we can educate lawmak-
ers and the public and ensure we can continue Growing A Better
World.

In addition to being one of the nation’s largest distributors of
branded fungicides, herbicides and insecticides, Harrell’s pro-
duces top-quality, custom blended fertilizers, specialty liquids,
and wetting agents. Harrell’s guarantees stringent quality con-
trol procedures, tight manufacturing specifications and care-
ful selection of raw materials for each product that carries the
Harrell’s name. They are also the world-class formulator and a
leading world distributor of POLYON®, the industry’s superior
controlled-release fertilizer technology.

For more information about Harrell’s including their core
values to serve, honor and glorify God, take care of people, and
grow their financial strength, visit

00\ felt the 9009 was the perfect fit for us here at Shelter Harbor. The quality of cut we
got was just second to nione. It was unbelievable how well that machine performed. 7¥:
- Mike Dachowski, Superintendent ‘

i ! T T
| love the A Model mowers, especially the reel technology: Im even more impfessed
with some of the adjustments that we can make, thanks to the TechControl display. ?*

- Keith Wood, Superintendent

They know the A Model mowers. Do you?

Trusted by the Best

E JoHn DeERE

The reviews are in: our A Model mowers will give you more control and more exacting results on
your course. Thanks to the TechControl display you can control your operator's turn speed, plug in
mow and transport speeds, service reminders and receive diagnostic feedback quickly and accurately.

Take it from the best: the power to control your course is now in your hands. To find out more
about our new A Models, contact your local John Deere Golf distributor today.

FINCH—

SERVICES, INC.

JohnDeere.com/Golf

DISTRIBUTOR

OF THE YEAR

. 2017

Est. 1945

www.finchinc.com
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Going Back To School
by Ben Pacific, Assistant Superintendent- Nashawtuc Country Club, Concord, MA

Going back to school... was it fun? No. Was it worth it? Yes. Nutrition, no not plant nutrition. Even though I had a good
'This industry compels us to work long hours during the season, amount of work experience I always felt a gap with my peers
not giving us much time to get things done outside of work. when it came to turf education. I wanted to be on the same level
Making the decision to go back to school was not an easy one, or even separate myself, so when it does come down to applying
I had my concerns. Was the cost of tuition too much especially for a head superintendent position I don’t feel like an underdog.
with already having student loans? I wondered if it would
take away from my already lacking social and family time. The PSU Masters in Turf Management program is set

up where they have 5 core classes you need to take, 5
After talking things over with my wife and Superintendent at you get to pick from numerous subjects such as Project
the course I work at, I decided to go for it. I was lucky enough Management and Leadership in the Workplace,
the club paid for a class every year, which helped with the cost followed by a Capstone Project before you graduate.

of tuition. I chose Penn State because of their reputation and
turf program. The way the classes are structured for their online I am expected to graduate this spring of 2019, it took me just

program is very well thought out. They allow you to move at about 3 years to complete the program. At times throughout
your own pace and work on assignments when possible. There the 3 years it certainly had its challenges, but now coming to
are exams and due dates, but they are reasonable and can be the end, I can say for sure it was worth it. I learned a lot, not
accomplished with some planning, even with a busy schedule. only about turf but what it takes to be a leader and someone

people want to work for. So, if you are thinking about making
The reason I decided to go back to school was because I did not the leap going back to school, I would tell you to go for it and
have any education in turf besides a winter school certificate grind it out because in the end you will be glad you did.
from UMASS Ambherst. I got my bachelors of science in

got sand?

We do. About 10 million
cubic yards of clean,
USGA quality sand.

Mark Pendergast 617-686-5590
Garrett Whitney 617-697-4247
Ed Downing  508-440-1833
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Support Ty Researc!

The Industry needs your help!
Please, donate a round of golf for 4

with carts to be auctioned for
turfgrass research
Sign-up Today!

www.tee-upnewengland.com

/" Better Golf
{ Through
O  § Turf Research

401-841-5490

Auction Dates: April 15-22, 2019
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Grassroots Engagement Makes the Difference: Getting to Know
Your Elected Officials

One of your most important roles as a grassroots advocate is building relationships with
your elected officials, especially those at the local level, and communicating with them
on a regular basis. Building a relationship with an elected official in advance of a
problem or issue will make it much easier to meet with that official to discuss your
perspective when a problem does arise. Elected officials, especially at the local and
state levels, want expert knowledge to make sound policy decisions, so communicating
with them periodically throughout the year will help position you as a credible source
when a question relating to your practices and pesticide and fertilizer input use arises.

Throughout New England, New York and the Mid-Atlantic there are opportunities right
now to engage with elected officials about pesticide and fertilizer inputs and your
practices. To learn more about the ordinances and bills in those locations and how to
become engaged, contact Karen Reardon, RISE, kreardon @pestfacts.org for details
and talking points about what’s happening in your state and town.

A good first step towards getting to know your elected officials is by making a personal
visit to them at their local or district office. Your first visit is to introduce yourself to the
elected official and to talk about your club, its practices and role in the community. Here
are some steps to make your visit productive:

B Make an appointment: State legislators have full committee schedules and most
local legislators hold full time jobs in addition to their role as a council member,
commissioner or member of the school board so you should make an
appointment to meet with them. Be sure to provide several dates and times as
options for your meeting as well as a brief description about why you would like to
meet. (I live in Councilman Smith’s district and would like to introduce myself and
talk to him about my course and our role in the community.)

B Introduce yourself and the purpose of your meeting: When you meet with the
elected official introduce yourself and state the reason for your visit. Remember
you are meeting as a constituent and are there to talk about your interests as a
constituent as well as about your course and its role in the community, including
the use of pesticide and fertilizer inputs.

B Do your homework: Know some general information about the elected official
with whom you are meeting (i.e. political party affiliation, how long they have been
in office, on which committees they serve, their career field).

B Know the elected official’s position: If you are meeting with the elected official
to discuss specific legislation, learn his or her position prior to the meeting. If you
are uncertain of the elected official’s position, do not hesitate to ask during your
meeting.
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B Be prepared: Just like you, the elected official’s time is valuable so you will want
to keep your visit brief and stay on point. Know the message you want to deliver
and have an outline of what you want to discuss. Try to anticipate any questions
the elected official may ask you and be prepared to answer them.

B Engage in two-way dialogue: While you will want to keep your meeting brief, be
certain to show an interest in the work of the elected official by asking a few
general questions, i.e. what is your number one priority for this legislative
session?

B Be honest: You want to be viewed as a credible resource for elected officials, so
you should always provide factually accurate information and answers. If you
cannot answer a question, tell the elected official that you do not have the answer,
but you will get the answer to them as soon as possible.

B Discuss the impact of legislation: If you are meeting with your elected official to
discuss specific legislation, be certain to explain how the legislation would impact
you, as a constituent, your course and the elected official’s constituency.

B Show respect: Even if you do not agree with the elected official on a certain
issue, always maintain a high level of professionalism, be courteous and show
respect for the elected office.

B Request a specific action: If discussing specific legislation, ask your elected
official to take a position on the legislation you are discussing.

B Provide written material: Provide written material on your course letterhead
which outlines the important points you made during your meeting with the elected
official.

B Follow-up: After your meeting, send a handwritten thank you note to express your
appreciation for the meeting and to invite the elected official to call upon you any
time he or she has a question about your work and industry. Send thank you
notes when the elected official takes the position you asked him or her to support.

There are many voices in the pesticide and fertilizer conversation. Taking the first step
towards becoming a grassroots advocate is the best way to balance the conversation
and to ensure policymakers have expert input about your practices — information you
can provide. Contact your local or national association or RISE for resources to support

your engagement, or if you learn about a local discussion impacting turf inputs.

Karen Reardon, RISE
Office 202-872-3893
Mobile 202-595-4964
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Something YOU MIGHT Never, Ever, Thought Would Be Considered Hazardous

The following is an article that might make those who manage courses along water bodies

look at “water balls” from a completely different perspective.

Activist prompts Pebble Beach to clean up
Father-daughter team dives into waters, collects 50,000 golf balls

Kate Cimini Salinas Californian USA TODAY NETWORK

In May 2016, Alex Weber and her father, Mike, swam out
to a patch of ocean near Arrowhead Point in Carmel, where the
water laps against the base of the cliff, so she could practice free
diving.

Pearl divers do this, too, holding their breath rather than
using an oxygen tank. But Alex was looking for a larger orb.
They were treading water just below one of the world’s top sea-
side golf destinations, and everyone knew there were a few balls
in the ocean.

Clad in a wetsuit to protect herself from the cold water, she
dove fifteen feet to the ocean floor. What she and her father
found shocked them: not a few balls, but large patches of the sea
floor completely white with them.

“The golf balls along Pebble Beach were not a secret,” said
Mike Weber. “It was a well-known fact for many years. What
was not known was that they were in such high concentrations.”

By the end of that day, the Webers had picked up around a
thousand balls. Satisfied they had done something worthwhile,
they went home.

But when they came back a week later, shock turned to anger.
'The area was once again covered in small, white balls. They
weren't new golf balls — these had clearly been tossing around
the ocean for quite some time. They were worn smooth, smelled
funky, and left a chalky residue on the Webers’ hands.

'Thus began The Plastic Pickup, Alex’s name for a multi-year
affair during which the father-daughter team dove for as long as
eight or ten hours a day, collecting balls and kayaking them back
to shore whenever conditions were good enough. Some months
they went out every couple of days, while others they had to skip
entirely due to rain, cold, or visibility concerns.

“It was a shot to the heart, this realization,” said Alex. “I was
16 at the time and I was like, “‘Why isn’t anyone doing anything
about this? It’s outrageous.” And I came to the realization that I
had to do something if anything was going to get done.”

Over two years, Alex, her father and her friend, pulled more
than 50,000 golf balls out of the water by hand, a punishing
physical undertaking. Waves threw Alex against rocks, kelp tan-
gled so tightly around her neck she had to slice it off, and she’s

been forced to dodged incoming golf balls, driven into the water
from above.

And, she says, there are still more down there.

'The experiences that followed — the advocacy, meetings,
writing and publishing a research paper before the age of 19 —
came in waves, much like the ones that tumble the used balls
about, smoothing and crumbling them, hiding and revealing
them.

275 yards of rubber band caughtin
kelp forests

Beneath the surface of the ocean, golf balls are elusive. They
are slightly negatively buoyant, and weigh less than two ounces,
so they will never float to the top of the water. They bob lightly
along the ocean floor, pushed about by the slightest current.

“It’s like trying to catch feathers on a windy day when there’s
movement down there,” said Alex. “The second you (disrupt) the
sea floor, they’re flying everywhere. That’s why we're concerned
about the degradation, because the water is constantly moving
and they’re losing bits of plastic.”

They can be difficult to find, too. Tides jam them into rocks,
waft the balls along the ocean floor. Kelp forests catch and hide
them, and storms reveal them when they stir up the water along
the shore. Once the sea settles again, so do the golf balls.

Nationwide, plastic pollution has become a concern.
According to the National Oceanic and Atmosphere
Administration, plastics harm the environment in both direct
and indirect ways, filling the stomachs of marine life and causing
malnutrition as well as absorbing and spreading banned chemi-
cals around the ocean, which can potentially harm both marine
life and humans.

Additionally, as the shells of the balls degrade, the 275-yard-
long rubber band inside escapes and unspools, often getting
tangled in the kelp forests around Pebble Beach and floating on
the surface of the water.

“It’s important to note that though some amount of microplas-
tics have been lost to the environment, we don’t think it’s a mas-
sive amount regionally or globally,” said Matt Savoca, a Stanford
University scientist who worked with Weber on her research.

[
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“But it could be if this goes unchecked.”

Besides Pebble Beach’s world-famous courses, many other
links overlook the ocean in California alone. Cypress Point, Half
Moon Bay, Sandpiper and Trump National Golf Club all touch
the shore, making it easy for golfers to lose balls to the waves,
whether accidentally or on purpose.

Research in 2009 by the Danish Golf Union found it can take
between 100 and 1,000 years for golf balls to decompose.

Pebble Beach Golf Club incorporated in 1919, meaning it’s
likely balls have been flying into the waves of Monterey Bay for
a century.

Local golfer Mark Babcock said he’d heard of a tradition of
hitting balls into the ocean from Pebble Beach’s18th hole, but
believed it had ended years ago.

Mark Stillwell, an attorney with Pebble Beach Co. said he
had never heard of that tradition.

The discovery of ‘honey holes’

Alex was determined to do something about the pollution
she and a few other divers were privy to. She contacted the
Monterey Bay National Marine Sanctuary and Pebble Beach,
and they agreed to meet in October of 2017, six months after her
discovery.

At the meeting, Alex advocated for removal of the golf balls,
and the creation of an education strategy to prevent further pol-
lution of the sanctuary. The Monterey Bay National Marine
Sanctuary undertook its own research to confirm Weber’s

findings.

Before Alex’s revelation, sanctuary staff were com-
pletely unaware of the proliferation of golf balls in the bay,
Superintendent Paul Michel said. They frequently deal with pol-
lution from runoff or discharge; any marine sanctuary has those
problems if it butts up against the land. But the fact that so many
golf balls were hidden beneath the waves stunned him.

Unlike bigger threats to the sanctuary, such as climate change
or ocean acidification, the littering of golf balls throughout the
bay was fairly simple to deal with, Michel said.

It quickly became evident Alex knew what she was talking
about. The sanctuary managers conducted nearly twenty differ-
ent surveys in 2016 and 2017 using scuba divers, snorkelers and
tidepool surveys. Michel even went on a snorkeling expedition
himself, emerging from the water at the end of the two hours
exhausted, cold, and with a new understanding.

“The currents and tides go to work at sort of moving these
balls into little hot spots,” Michel explained. “We called them
‘honey holes.” You'll be snorkeling along and won’t see any balls,
and then you’ll see a pile of them.

“That’s what the kids were telling us,” said Michel. “They’d
clean up hundreds of balls in one area, come back a week later
and clean up hundreds more.”

As the sanctuary employees conducted their own surveys,
balls continued to pile up in the Webers’ garage, stored in
60-gallon drums originally used to hold organic cleanser for
Mike Weber’s egg farm.

Atla
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The golf balls smelled like sulfur. The garage reeked. In an
effort to figure out the rotten egg smell, Alex began reading sci-
entific papers. She stumbled upon one on the topic by Savoca,
who was about to start a fellowship at NOAA in Monterey.

According to Savoca’s paper, plastic absorbs the chemicals
and smells of the environment around it. Fish and birds often
mistake plastic for food because it smells of the local plants,
gnawing on it until they realize their mistake, only after they've
exposed themselves to the chemicals and filled their stomachs
with plastic.

Alex contacted Savoca, who upon visiting, encouraged her to
write and publish her own research paper so lawmakers would
have solid research on which to base future legislation.

“On a local scale, this is a substantial problem no one really
knew about,” Savoca said.

With her research as a jumping-off point, Alex hopes to make
golf courses responsible for mitigation and removal protocol,
collecting balls from the ocean and logging the data. She has
been working with NOAA, the Monterey Bay National Marine
Sanctuary, and is in contact with a few state assembly members
as well, though no legislation has been presented to date.

A 12-by-18-foot wave of hand-picked trash

Alex sent her paper to the scientific journal Marine Pollution
Bulletin in June and learned she would be published six months
later, in January 2019. About to turn 19, she is studying sci-
ence at Cabrillo College in Aptos and hopes to transfer to the
University of California at Santa Barbara next year to study
marine ecology, specifically sharks which, she says, “hold down
our ecosystem.”

“My favorite things in life are adrenaline and the ocean, so
filling my body with adrenaline while a massive shark swims by
as I scuba is the coolest thing I can do,” Alex said, laughing.

“I'm really proud of the person she’s become,” said Mike
Weber. “Her life took a turn as a result of this that no one could
have expected. I have incredible respect for what she’s doing.”

Since publication of her paper, Pebble Beach Co. has begun
voluntary collection efforts and has already recovered tens of
thousands of balls, Stillwell said.

“Were still seeing historical balls — old golf balls that have
been in the marine environment for a long time,” said Michel.
“We want to get to the point where we’re only seeing fresh balls.
That’s going to be an important milestone.”

The club donates gently-used balls to The First Tee, a Salinas-
based nonprofit that teaches life skills through golf. Older balls
are recycled through Terracycle, a New Jersey-based recycling
company.

Furthermore, Stillwell said Pebble Beach has invested in edu-
cation for its staff and caddies to help prevent golfers from driv-
ing shots directly into the surf on purpose, exactly as Alex sug-
gested at their initial meeting.

“This is a story of cooperation,” Mike Weber said. “Alex
learned you need to make sure there’s a win for everybody in
this.

“I think the golf courses all know about this story,” he contin-
ued. “They’re all following it closely and they’re all holding their
breath. The last thing they want is for activists to show up and
berate them.”

Instead, he hopes golf courses around the U.S. follow the plan
Pebble Beach has developed for collection.

Meanwhile, 50,000 balls are still sitting in barrels in the
Webers’ garage, stinking up the place. Alex has big plans for
them.

She is working with Santa Cruzbased artist Ethan Estess to
form the balls into a giant barrel wave measuring 12 feet by 18
feet that will be trailermounted and brought to events and con-
certs up and down California to drive awareness of the danger of
singleuse plastics like lost golf balls.

OUR PASSION IS

YOUR

Harris Schnare | 800-582-5959 | harris@tomirwin.com
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“The whole reason I started this was to create some sort of
policy change that pushes courses to pick up their trash,” Alex
said. “I went on this two-year journey to convince people to do
this. Coming out of this, I just hope to see golf courses direct
and mitigate their environmental impacts.”

This article made me think about golf balls in water in a totally
different way. Before I read this, golf balls were merely white objects

in a watery resting place. Don Hearn

A Northeast Golf & Turf Supply

> Y > a division of Northeast Nursery, Inc. - Est. 1982

Exclusive Distributor for Rain Bird Golf

MA, NH, VT, ME and RI

RAIN I BIRD

PRODUCT CATEGORIES
+Granular Fertilizers +Control Products +Turfgrass Seed

+Specialty Nutrients +Soil Conditioners +Golf Course Accessories

CONTRACTOR CENTER
Peabody, MA

TURF & IRRIGATION SUPPLY
Londonderry, NH

TURF & IRRIGATION SUPPLY
Dennis Port, MA

NORTHEAST ‘ NORTHEAST ‘ NORTHEAST

Learn more about our products and services at:www.northeastnursery.com

AGRESOURCE INC.
Since 1984

COMPOST

ENGINEERED SOILS

USGA SAND

ROOT ZONE/DIVOT MIXES

1 Rd. Rowley, MA
110
Irceinc.com
esourceinc.com
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Divot Drift

WELCOME NEW MEMBERS
Jeff Brooks,
Affiliate, Turf Products

Ryan Caughey,
Student, UMass

Timothy Cosgrove,
Assistant Superintendent, Far Corner Golf Course

Joshua Fortier,
Student, UMass

Bob Hobbs,
Affiliate, Turf Products

Andrzej Strzepek,
Assistant Superintendent, Belmont Country Club

John Timothy Locke,
Student, UMass

Mark Mello,
Assistant Superintendent, Belmont Country Club

Paul Morano,
Assistant Superintendent, Winchester Country Club

Noble Turf,
Friend of the Association

Back Issues!
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WELCOME BACK

Keith Daury,
Assistant Superintendent, Lexington Golf Club

CONGRATULATIONS TO

Shaun Mitchell appointed as Superintendent at
Whitinsville Golf Club, formerly Assistant Superin-
tendent at Worcester Country Club

John LeClair, CGCS, formerly at Warwick (RI) Coun-
try Club appointed Superintendent at Poquoy Brook
Golf Club

Russell Heller, CGCS on his recent renewal of Certi-
fied Golf Course Superintendent status

CONDOLENCES

Our sympathy to Bill Yanakakis on the loss of his
father, Ernest, who suddenly passed away March 6
at 91 years of age.

GCSANE Offers Website
Banner advertising at

www.gcsane.org

The price is $500 for one year which will be
re-occurring annually from your first billing
unless otherwise specified.

For more information, please contact
Don Hearn at 774-430-9040 or
donhearn@gcsane.org
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http://bit.ly/GCSANEnewsletters

Total Solutions

For over 40 years, Turf Products continues to be the single source supplier
for all your irrigation and turf management equipment, delivering superior
quality and unmatched customer service to the golf industry.

| L _ g *
¢ = .

Pond aerators, ball washers, soil sensors and
lightning detectors are just a few of the
thousands of items we carry.

For All Equipment & 'lrrigatiorl:'
PARTS DIRECT: (800) 296-7442
Email: partsdept@turfproductscorp.com

SERVICE DIRECT: (800) 442-9910
Email: servicedept@turfproductscorp.com

MAIN OFFICE: (800) 243-4355
www.turfproductscorp.com
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MTE is a proud GCSANE sponsor, and
the award-winning source for all of
your turf equipment needs!

For these and more, visit or call us:
115 Franklin Street Ext.
Derry, NH 03038
(603) 404-2286
www.mte.us.com

March 2019

E



Please patronize these Friends of the Association

Agresource, Inc.

BACKED by BAYER

Crop Production Services

110 Boxford Rd.
Rowley, MA 01969

Agresource Inc. is a proud manufacturer and
distributor of quality compost, soil, and sand
throughout the northeast for over 30 years.

Agresport, a division of Agresource focused on
materials and services specifically for the golf
and sports fields market working together to
enhance and maintain your unique properties

Dave Harding office: (978) 388-5110
cell: (978) 904-1203

Mike Carignan 978-270-9132

mcarignan@agresourceinc.com

www. agresourceinc, com

Atlantic Golf & Turf

9 Industrial Boulevard
Turners Falls, MA 01376

Specializing in agronomy through
the distribution of fertilizer, seed &
chemicals throughout New England.

Chris Cowan (413) 530-5040
Paul Jamrog (401) 524-3322
Scott Mackintosh CPAg (774) 551-6083

wwuw.atlanticgolfandturf-com

A-OK Turf Equipment Inc.

1357 Main St.
Coventry, RI 02816-8435

Lastec, Tycrop, Blec, Wiedenmann,
Therrien, Graden, Sweep & Fill,
Baroness, & used equipment.

Mike Cornicelli (401) 826-2584

www.pavewithasi.com

Barenbrug USA

Suppliers of supercharged bentgrasses now
with Aquatrols, Turf Blue HGT, Regenerating
perennial rye (RPG), and Turfsaver RTF, the

only rhizomatous tall fescue on the market.

Harley Ingham
jingham@barusa.com

BASF Turf & Ornamental

169 Kings Hwy
Hancock, NH 03449

“We don’t make the turf.
‘We make it better.”

Pete Jacobson (919) 530-9062
peter.jacobson@basf.com

Building on an already solid foundation of
proven products to help you succeed.

Brian Giblin (508) 439-9809
brian.giblin@bayer.com

www.backedbybayer.com

Beals & Thomas, Inc.

144 Turnpike Road
Southborough, MA 01772

32 Court Street
Plymouth, MA 02360

Civil Engineers—Landscape Architects—Land
Surveyors—Planners—Environmental Specialists

Sarah Stearns 508-366-0560
sstearns@bealsandthomas.com

Beals & Thomas specializes in golf course site
design services including irrigation pond analysis
& design, drainage & utility improvements,
permitting, hydrogeologic evaluations,
construction administration, boundary &
topographic surveys, master planning

& project design.

The Cardinals, Inc.

166 River Rd., PO Box 520
Unionville, CT 06085

Golf course & landscape supplies.

John Callahan (860) 916-3947
Dennis Friel (617) 755-6558

Cavicchio Greenhouses, Inc.

110 Codjer Lane
Sudbury, MA 01776

Annuals, perennials, garden mums,
ground covers, loam, & mulch.

Darren Young (978) 443-7177

Charles C. Hart Seed Co., Inc.

304 Main St.
Wethersfield, CT 06109

Authorized distributor for Bayer, Syngenta,
Grigg Brothers foliar fertilizers, & Aquatrols.
Specializing in custom seed blends.

Robin Hayes (508) 237-2642

Country Club Enterprises

PO Box 670, 29 Tobey Rd.
W. Wareham, MA 02676

Club Car golf cars, Carryall utility vehicles.

Keith Tortorella (508) 982-4820
Danny Brown (603) 365-6751
Mike Giles (978) 454-5472

Suppliers of Chemicals,
Fertilizer, & Grass Seed

(978) 685-3300
Nick Burchard (401) 601-7213

Drew Cummins (401) 952-4219

www.cpsagu.com

Cub Cadet / MTD Products

Cub Cadet’s innovative products utilize
advanced technologies to enable turf managers
to achieve consistently excellent turf conditions,
reduce operational costs and improve overall
turf health. From robotic greens mowers

to all-electric pitch mowers, explore how

Cub Cadet is “Unlocking Possible” and

setting the standard for turf that delivers:

www.cubcadetturf.com

DAF Services, Inc.

20 Lawnacre Rd.
Windsor Locks, CT 06096

Custom pumping solutions. Custom pump
controls. Complete pump service.
Serving all of New England.

Dick Young (860) 623-5207

Dependable Petroleum Service

One Roberts Road
Plymouth, MA 02360

UST / AST facility maintenance,
installation & compliance testing.

Bruce Garrett / Francis Turner

(508) 747-6238
bgarrett@dependablecompany.com

www.dependablecompany.com

DGM Systems

153A Foster Center Road
Foster, R1 02825

Golf & Sports Turf Specialty Products & Services

Office (401) 647-0550
Manny Mihailides (401) 524-8999
David Mihailides (401) 742-1177

Visit www.dgmsystems.com
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Finch Services, Inc.

Helena Chemical Company

Finch Services is your premier John Deere
Golf Distributor in the Northeast.

Wesley Weyant (978) 758-8671
Bill Rockwell (508) 789-5293
Mark Casey (617) 447-4076

Call or visit our website at www.finchinc.com

Five Star Golf Cars &
Utility Vehicles

724 MacArthur Boulevard
Pocasset, MA 02559

E-Z GO Golf Cars, Cushman Utility Vehicles

Tim Russell (603) 557-3463
Andrew Ingham (617) 780-5482
Andrew@fivestargolfcars.com
MA Territory

G. Fialkosky Lawn Sprinklers

PO Box 600645
Newton, MA 02460

Irrigation services to golf courses
throughout New England.

Gary Fialkosky (617) 293-8632
www.garyfialkoskylawnsprinklers.com

Green Sight Agronomics, Inc.

12 Channel Street, Ste 605
Boston, MA 02210

844-484-7336

Whether its autonomous drone service to
keep your turf dialed in or a digital platform
to keep your data on point, GreenSight

has you covered! With our acquisition of

Turf Cloud, we can offer even more!
Jason VanBuskirk VP Sales & Marketing
(774) 244-2630

jvb@greensightag.com
drift.me/jvb

Stephen Ohlson VP Product Development
(617) 571-9475

sohlson@greensightag.com

www.greensightag.com
@greensiteag

Harrell’s LLC

19 Technology Drive
Auburn, MA 01501

Turf & Ornamental supplies.

Chuck Bramhall (508) 400-0600
Jim Cohen (978) 337-0222

Mike Kroian (401) 265-5353
Mike Nagle (508) 380-1668

Jim Favreau (978) 227-2758

101 Elm Street
Hatfield, MA 01038

National distributors of all your turf
chemicals & fertilizers. Extensive line
of Helena Branded wetting agents,
foliars, micro nutrients & adjuvants.

Louis Bettencourt, CGCS (978) 580-8166
Chris Leonard (339) 793-3705

www.helenachemical.com

International Golf
Construction Co.

5 Purcell Rd.
Arlington, MA 02474

Golf course construction.

Antonios Paganis
(781) 648-2351
(508) 428-3022

Irrigation Management & Services

21 Lakeview Ave.
Natick, MA 01760

Irrigation consultation, design,
& system evaluation.

Bob Healey, ASIC, CID (508) 653-0625

Ken Jones Tire, Inc.

71-73 Chandler St.
Worcester, MA 01613

Distributor of tires for lawn & garden, trucks,
cars, industrial equipment, & golf cars.

Gerry Jones (508) 755-5255

Larchmont
Engineering & Irrigation

11 Larchmont Lane
Lexington, MA 02420

Offering a full range of inventory for
irrigation drainage, pumps, fountains &
landscape lighting products & services for all
of your residential & commercial needs.

(781) 862-2550 Susan Tropeano

Lazaro’s Golf Course
Supplies & Accessories

dba Hammond Paint & Chemical Co., Inc.

738 Main St., Suite 223
Waltham, MA 02154

Complete line for all your of golf course
supplies. Par Aide, Standard, Eagle
One, turf & ornamentals, aquatics, turf
marking paint, safety items, adjuvants.

Joe Lazaro—cell: (617) 285-8670
Fax: (781) 647-0787
Email: jlazaro698 @aol.com

www.lazarogolfcoursesupplies.com

Maher Services

71 Concord Street
N. Reading, MA 01864

Well drilling, pump service & well maintenance

Peter Maher cell: (781) 953-8167
or (978) 664-WELL (9355)
Fax (978) 664-9356

www.maberserv.com

Maltby & Company

30 Old Page Street, P.O. Box 364
Stoughton, MA 02072

Provides expert tree pruning, tree removal

& tree planting services. Our two other
divisions include Natural Tree & Lawn Care,
which treats for winter moth caterpillars,
ticks & mosquitoes etc. Forest Floor
recycling manufactures color enhanced
mulch & natural composted leaf mulch.

For more information or to speak with one of our
arborists please call
Bill Maltby at (781) 344-3900

MAS Golf Course
Construction LLC

51 Saddle Hill Rd.
Hopkinton, MA 01748

Fulfilling all your renovation
and construction needs.

Matthew Staffieri (508) 243-2443

www.masgolfconstruction.com

McNulty Construction Corp.

P. O. Box 3218
Framingham, MA 01705

Asphalt paving of cart paths, walkways,
parking areas; imprinted asphalt.

John McNulty (508) 879-8875
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Please patronize these Friends of the Association

MTE, Inc. -
Turf Equipment Solutions

115 Franklin Street Extension
Derry, NH 03038

New England’s source for equipment: New &
pre-owned mowers, tractors, & maintenance
items from: Jacobsen, Turfco, Smithco, Ventrac,
Redexim, Neary Grinders, Ryan, Buffalo
Turbine, Mahindra, Gravely, Standard, Par-Aide
& others. Sales, Parts, & Service all brands.

Derry Shop: (603) 404-2286

Mark Casey: (617) 990-2427 Eastern MA
Jess Hamilton: (603) 500-3936 NH

Sean Smith: (207) 385-6684 ME

Lisa Golden: (978) 857-3726

Alan Hubbard: (413) 355-0603

Mungeam Cornish
Golf Design, Inc.

195 SW Main Street
Douglas, MA 01516

Golf course architects

Office: (508) 476-5630
Cell: (508) 873-0103
Email: info@mcgolfdesign.com

Contact: Mark A. Mungeam, ASGCA

www.mcgolfdesign.com

New England Specialty Soils

435 Lancaster Street
Leominster, MA 01453

Imm. Top Dressing Sand, High Density Bunker
Sand, Rootzone Mixes, Tee Blends, Divot Mixes,
Bridging Stone, Cart Path Mix, Infield Mixes,
Inorganic Amendments, SLOPE LOCK Soil.

Bob Doran (978) 230-2244
Nate Miller (978) 660-0480

www.nesoils.com

New England Turf Farm, Inc.

P.O. Box 777
West Kingston, RI 02892

Many types of tallgrasses and bentgrass
available for golf courses, sports turf and
landscapers. Expert installation available.

Office: (800) 451-2900

Ernie Ketchum (508) 364-4428
erniesod @comcast.net

Mike Brown (508) 272-1827

www.newenglandturf.com

NMP Golf Construction Corp.

Putnam Pipe Corp.

25 Bishop Ave.
Ste. A-2, Williston, VT 05495

Golf course construction

Mario Poirier (888) 707-0787

Northeast Golf & Turf Supply

6 Dearborn Road
Peabody, MA 01960

Complete line of Golf Course, Landscape &
Lawn Care
Construction & Maintenance Supplies

Tom Rowell (978) 317-0673
Jeff Brown (508) 868-8495
Dan Ricker (978) 317-7320

North Shore Hydroseeding

49 North Putnam St.
Danvers, MA 01923

Hydroseeding & erosion control services.
Brian King (978) 762-8737
www.nshydro.com

On-Course Golf Inc.,
Design/Build

16 Maple Street
Acton, MA 01720

Golf Course Craftsmen. We serve all your
remodeling and renovation needs. You can trust
your project with us! We make you look good!

Sean Hanley (978) 337-6661

www.on-coursegolfcom

Precision Laboratories

1428 S. Shields Drive
Waukegan, IL 60083

Specialized chemistries that enhance
plants, seeds, soil and water.

Greg Bennett 978-877-3772

www.precisionlab.com

Prime Source

3208 Peach Street
Erie, PA 16508

National, full line distributor of turf,
ornamental & specialty products. Exclusive
distributor of Prime Source branded
pesticides & specialty products.

Mike Blatt, Northeast Territory Manager
(814) 440-7658

Hopkinton & Taunton, MA

Distributor of water, sewer, drain and stormwater
pipe & fittings. Erosion & sediment control
products. Free delivery & 24-hour service.

David Putnam 508-435-3090

Read Custom Soils

5 Pond Park Road, Suite 1
Hingham, MA 02043

Consistent sand for the next twenty years.
Top dressing sands, root zone blends,
high density bunker sand,“early green”
black sand, divot & cart path mixes.

Mark Pendergrast (617) 686-5590
Garrett Whitney (617) 697-4247
Ed Downing (508) 440-1833

www.readcustomsoils.com

Saturated Solutions

18 Evergreen Road
Northford, CT 06472

Greg Moore (203) 980-1301

Saturated Solutions is the sole distributor of the
Air2G2 Machine for sales & contracted services.
Replenish your soils with oxygen when it needs
it most in any conditions with no disruption.

saturatedsolutionsllc.com

SiteOne Landscape Supply, LLC

300 Colonial Parkway, Suite 600
Roswell, GA 30076

Offering our customers the most complete line
of products, service & expertise in the industry.

Ron Tumiski (800) 321-5325 ext. 6219

Sodco Inc.

PO Box 2
Slocum, R1 02877

1-800-341-6900

Black Beauty, Tall Fescue, Green & Fairway
Height Bent, Short Cut Black Beauty,
Short Cut Blue, 90-10 Fine Fescue

Installation options available

Contact: Pat Hogan, Alicia Pearson

Southwest Putting
Greens of Boston

P.O. Box 827
Westford, MA 01886

Synthetic turf, tee lines, practice greens,
outdoor & indoor practice facilities.

Douglas Preston (978) 250-5996
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Stumps Are Us Inc.

Tuckahoe Turf Farms, Inc.

Winding Brook Turf Farm

Manchester, NH
Professional stump chipping service.

Brendan McQuade (603) 625-4165

Syngenta Professional Products

P.O. Box 1775
Wells, ME 04090

John Bresnahan (413) 333-9914
Melissa Hyner Gugliotti (860) 221-5712

Target Specialty Products

PO Box 167
Wood River Junction, R1 02894

Tuckahoe Turf grows some of the finest sod in
the Northeast. We grow Kentucky Bluegrass,

Fine Fescue, Tall Fescue, and Blue/Fescue blends.

We also have several bentgrass varieties at both
tee and green height. Please call for details.

Scott McLeod (401) 230-2631
Peter DeBrusk (603) 819-9700
800-556-6985

Turf Enhancement Enterprises

165 Grove Street, Suite 70
Franklin, MA 02038

Supplier of fertilizer, chemicals & grass seed.

Jim Pritchard, Territory Manager 401-862-1098
Glenn Larrabee 774-670-8880

Tartan Farms, LLC

Featuring Floratine products, JRM tines
and bed knives and Greenleaf Turbo
Drop air induction spray nozzles.

Tom Fox 508-450-9254
Brian Juneau 781-738-3201

Turf Products

P.O. Box 983
West Kingston, RI 02892
Dave Wallace (401) 641-0306

Tanto Irrigation

5 N. Payne street
Elmsford, NY 10532

Golf Irrigation specialists. Proudly
providing the Golf Industry with
irrigation services for over 50 Years.

Bill Bartels 914-347-5151

tantoirrigation.com

Tom Irwin Inc.

13 A Street
Burlington, MA 01803

(800) 582-5959

We bring you a network of professionals and
innovative solutions dedicated to your success.
With Tom Irwin, you're not alone.

Tree Tech, Inc.

6 Springbrook Rd
Foxboro, MA 02035

Foxboro, Wellesley, Fall River

Full service tree service specializing in
zero impact tree removal, stump grinding,
tree pruning & tree risk assessments by
our team of Certified Arborists.

Andy Felix (508) 543-5644

157 Moody Rd.
Enfield, CT 06082

Toro Equipment & Irrigation—
Serving the industry since 1970

800-243-4355

Bill Conley

Nat Binns (332) 351-5189
Tim Berge (860) 490-2787,
Andy Melone (508) 561-0364

www.turfproductscorp.com

U.S. Pavement Services

41 Industrial Parkway
Woburn, MA 01801

Ken Sprague 781-825-3290
Providing asphalt paving, cart paths and

walkways, line striping and concrete work.

Valley Green

14 Copper Beech Drive
Kingston, MA 02364

Phone: (413) 533-0726
Fax: (413) 533-0792

“Wholesale distributor of turf products”

Doug Dondero (508) 944-3262
Jon Targett (978) 855-0932
Joe Trosky (860) 508-9875

Wethersfield, CT and Lyman, ME

240 Griswold Road
Wethersfield, CT 06109
Kathy Arcari (401) 639-5462

karcari@windingbrookturf.net

www.windingbrookturf.com

WinField United

29 Gilmore Drive—Unit C
Sutton, MA 01590

Using industry-leading insights to provide
you with the products that help you win.

Time Hanrahan (978) 815-9810

Winterberry Irrigation

Pump service, installation and sales.
Irrigation installation, service, repairs, and sales.
Wire tracking, GPS mapping, grounding

testing, start-up, and winterization.

Matt Faherty 860-681-8982
mfaherty@winterberrylandscape.com

Visit www.winterberryirrigation.com

WSP USA

Offices throughout New England
Hydro-geologists and Engineers

Rob Good 203-929-8555
rob.good@wsp.com
www.wsp.com/en-US/sectors/hydrogeology

Water supply investigation, development.
engineering, and permitting;

including groundwater, surface water,
ponds and pumping systems.
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Golf Course Superintendents Association of New England
The Newsletter—Rate Schedule

THE NEWSLETTER DISPLAY ADVERTISING ORDER FORM

Company Name: Phone:

Address:

Contact Name: Email:

Issues (List month and total number):

Amount of Check: (Made payable to “GCSANE”")

4 Times 6 Times 8 Times Annual
Monthly Per Yr. Per Yr. Per Yr. Rate

Member Rates: Rate (Save 5%) (Save 10%) | (Save 10%) | (Save 15%)
[ 1/4 page (vertical; 3.75” wide x 5" deep) | 1 $90.00 0 $342.00 O $486.00 1 $648.00 |1 $918.00
1 1/2 page (horizontal; 7.5” wide x 5” deep) ' 1 $150.00 0 $570.00 1 $810.00 1 $1080.00 |1 $1530.00
[ Full Page (vertical; 7.5” wide x 10” deep) 1 $200.00 1 $760.00 |1 $1080.00 [ $1440.00 |1 $2040.00

Non-Member Rates: *All payments mu

st be received in full before the ad appears in

The Newsletter.

[ 1/4 page (vertical; 3.75” wide x 5" deep) | d $120.00 0 $456.00 0 $648.00  $864.00 |1 $1224.00
1 1/2 page (horizontal; 7.5” wide x 5” deep) | 1 $180.00 0 $684.00 1 $972.00 1 $1296.00 | 1 $1836.00
[ Full Page (vertical; 7.5” wide x 10” deep) | $240.00  $912.00 1 $1296.00 | $1728.00 | 1 $2448.00

* Deadline for ads: The first of the month for that month’s issue.

Ad Preparation Specifications:

File Specifications for Ads Supplied in Digital Format: Files should be created at 300dpi at the correct size for that
ad. Formats preferred are JPG and PDF. Full color is available with all ads. Please send ads to Don Hearn at the email

address below.

Send all Newsletter ads to:

Don Hearn, CGCS

300 Arnold Palmer Blvd., Norton, MA 02766
Email: donhearn@gcsane.org



mailto:donhearn@gcsane.org

