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Dr. Joseph Troll has been begging, borrowing. . . maybe
even having a brush with stealing in an attempt to bring
about a turf research facility of which all people in the
profession can be button-popping proud.

i

“Joe,” as the golf-oriented populace knows him, is a
professor of turf management at the University of
Massachusetts. And there his own personal baby is located -
a research center that is the result of thousands of hours of
pleas for the financial resources to see it become a reaility.

“Don’t get me wrong,” Joe implored recently. “I’'m not
about to chew out anybody and get them made. And I don’t
want to mess up the situation when it comes to making
another pitch for more funds. But we have our facility now.
It’s there for everyone. And our program is open. Now, all I
need is some golf course superintendents to make it a
complete success.”

Dr. Troll doesn’t candy-coat his words. ““I really believe
that the golf course superintendent should get up here to
Ambherst and see what’s going on,”” he remarked. ‘“‘After all,
anything related with turf relates to a superintendent’s
livelihood. And we have it all here for him to relate to.”

What Joe would like to throw out to the superintendents of
the area is a simple demand. . . ‘‘a little more involvement,
please.” It seems the superintendent has been with the turf
research project in every way except, perhaps, the most
important - personal involvement.

“All I'd like to see is the superintendent realize that this is
his state university and he should take advantage of it,”’ Dr.
Troll reiterated. ‘“I've had the financial support of the
superintendent. So, the next thing should be his physical
support. We have a lot to offer but apparently very few takers
among the supers.”’

One of Dr. Troll's pet ventures - in connection with the turf
research program - is a summer Field Day. He recalls that
last year’s session atop Mt. Sugarloaf drew about 200 people.
It was a refreshing and rewarding experience for all, most
worthwhile.

‘“But I didn’t see too many superintendents,” Joe added.
‘“We had a great time. And there were a lot of things ac-
complished. It’s too bad the supers couldn’t come out in big
numbers. It was to their advantage. It is their industry. . . the
turf business.”

The Field Day, usually conducted in July, comes in the
middle of the problem season as far as the golf course
superintendent is concerned. It just happens to fall at that
calendar juncture where winter’s ills are still a fresh
memory and summer’s ailments beginning to perk. Those
are turf diseases, not physical pains in the whatever.

“The supers who do make it really get their time’s worth,”
Joe explained. “The session is presented under ideal con-
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ditions and an unmatched atmosphere of mountains and
sunshine. And it's a perfect setting for superintendents to
exchange ideas. As far as I can see it, it’s another exceptional
educational experience for all who attend.”

In addition to the middle of the summer breaking of bread
and swapping of opinions on turf-related subjects, Dr. Troll
reminds one and all that the university is always available to
superintendents for whatever needs they have.

“I don’t mean that the supers should shun the U.S.G.A.
Green Section in their attempts to solve a turf problem,”” Joe
declared. ““I just think a superintendent would avail himself
of our facilities. . . whether it is just an inspection of them or a
test case. We have everything in the manner of turf projects
and experiments. We have nine acres of land, more than half
of it devoted to turf experimentation. Even in winter we have
something popping.”

Over the years, Dr. Troll has been in the middle of raising
in excess of $80,000 for the turf research center at UMass.
And he reminds that he still is working in the direction of
realizing more money in order to have the best facility
available to those it has been designed to service.

“Oh, I'll still be beating the bushes for money,” Joe
cautioned. “But at the moment, I'm more concerned with the
superintendent’s involvement. We have their money. Now,
we want them. And it’s to everyone’s advantage. Our doors
are always open.”

Gerry Finn
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Next Meeting

March 12

Franklin C.C.

Directors Meeting 9:30

Regular Meeting 11:00

Guest Speaker 1:30

Lou Wells on Pesticide Certification
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Now that the country club, public course, municipal layout
or whatever has decided to plunge 60,000 fathoms deep into
the golf car business, there should be a full whip put to the
task of vindicating the commitment.

In other words, the venture should not be slip-shod or
helter-skelter in input by the club. It must be treated in the
same manner as any other business investment with the
accent on effecting a smooth and efficient operation.

There is no looking back as far as the arrival of the golf car
is concerned. In recent studies, it has been revealed that the
golf car now generates more revenue for the country club
than the pro shop. This makes the mechanized fleet of the
club as much a part of a source of operational income as any
other aspect of the total business.

It has come to the attention of many observers that golf

- cars are taking on the character of an essential rather than

the luxury it was when first introduced. In fact, many
courses now declare it mandatory that a golf car be used in a
round. Although this constitutes an infrigement on individual
rights, those courses have seen fit to make members aware
that their yearly dues might be contingent on the revenue
turned over from car rentals.

This trend began with the resort courses, mostly because of
an aid to speed-up in play. However, once those establish-
ments realized how much money they made with full ride
clientele, it gradually leaked over to the private and public
golfing sector. Thus, the mandatory attachment has
mushroomed. . . much to the dismay of those who prefer
walking and the right to select their method of course
navigation.

With the golf car entrenched, the country club must now
take steps to insure proper implementation of a motorized
system. And the beginning has to be found in maintaining a
fleet of cars commensurate with the charges received for
using them.

There are many clubs who refuse to establish a golf car
turnover program on the premise they will last forever just
as long as the superintendent can keep them in working
order. The average life of a golf car is in the four to five-year
range, that is a life where constant repairs are not to be
considered. So, it would profit the club to break out a new car
as areplacement for a used one every fourth or fifth season.

It also should be a requisite that a sizable storage area beé
provided in order to escape the expense and aggravation of
continuous trips to the repair shop. That area should be
covered since exposure to the winter elements is very apt to
take months and maybe years from the life expectancy of the
car.

Those clubs, storing cars outside, do nothing more than
assemble a fleet of potential junk. In the overall picture, the
failure to activate a proper, off-season care and storage
program defeats the revenue-generating purpose of the golf
car.

Another logical aid in perfecting the plan is to purchase one
make of golf car. This does wonders in the aspect of an ef-
ficient maintenance system. Not only does it cut down on
number of man hours spent, it eliminates incalculable

confusion in the purchase of parts and almost always results
in a savings because of bulk rather than piece buying of those
parts.

Still another logical move by the club is the complete
control of the golf car business. This means that individual
members should not be allowed to own their own cars. It has
been the experience of many supers to find themselves
bothered constantly by those private car owners in matter of
making on-the-spot repairs and quick battery charges.

So, with more and more emphasis on golf cars as an in-
tegral part of country club life. . . and existence, there must
be a commitment by the club to put some sense into this form
of motorized madness. It has to look at the golf car as a
business in itself and conduct that business in a manner

conducive to realizing maximim profit. No half-hearted

approach should be tolerated. . . for the good of all concerned.
Alas, the golf car carries a lot of weight around the country

club. . . whether someone’s plunked in it or not.
Gerry Finn

Notice

As of the first of April all previous Chairman
and President’s list will be Deleted. Update
your mailing list for the Newsletter and drop it
in the mail to me. . . This includes your own
address as many of you have moved and have
not given me your new addresses.
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1979 Tentative
Meeting Schedule
April 9 Eastward Ho C.C.
May 14 Hamden C.C.
June Spring Valley C.C.
July Marshfield C.C.
August Ledgemont C.C.
September Open
October Braeburn C.C.
November Whitensville C.C.
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ENGLAND,

News
from
the

National:

Our voting delegates were Don Hearn and Bert Fredericks
was the alternate.

Voting for National officers took forever but I suppose it is
necessary. It takes a great deal of time and work to promote
and get, a candidate from the local area elected to the
National. We have had no one from New England since Dick
Blake. I think we should start thinking about a possible
candidate who can represent our area. We need men who are
willing to work and a candidate who is interested in making
the National better. Any takers?

27 Supers attended the National Convention from
Massachusetts. Some flew down, some drove, and I think a
few walked. Most had room reservation problems.

CHAIARMAN

The show was fantastic, largest ever. The educational
sessions were good, but some speakers read their presen-
tations, which is sometimes boring. The golf tournament was
excellent, except for the weather. Thursday, the first day of
the tournament, the temperature was 30 degrees with 30-40
mile an hour winds. Scores were high, except some guy from
Florida who shot 72 - 75. Someone should have told him it was
18 holes each day, not nine.

Local winners were Yours truly, Arthur Washburn, Joe
Rybka, Bob St. Thomas and, of course, Guy Tedesco.

Many thanks to Tom Burton, Sea Island Super, and Eddie
Thompson, Director of Golf Operations for their hospitality.
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Baker Tractor Corp., Ford Tractors
Harley Davidson Golf Cars
Swansea, Massachusetts

Borden’s Spreader Service
Maynard, Mass.

Tel. 617-897-2571

Sales Rep. - Jack Borden

Bulk Limestone Dealer

over 250 satisfied golf courses.

The Charles C. Hart Seed Co.
Wethersfield, Conn.

Bob Kennedy, Rep.

Roy Sibley, Rep.
203-529-2537

The Clapper Co.
1121 Washington St.

Grounds Equipmént Co., Inc.

383 Boylston St., Newton Cen., Mass.
Golf Course Architects

Fiddlers Green, Amherst, Mass.01002

C.S. Curran
T.R.C. Products, Oils and Greases
7 Linden St., Framingham, Mass.

E-Z-Go Golf Car

Sales - Service - Rentals
Polaris/E-Z-Go Northeast
2237 Route 28

West Wareham, Mass. 02576

Scotts Pro-Turf Div.
Rep Ed. Wiacek 1-401-253-4284
Rep Allen Cumps 1-413-253-2995.

Gold Star Sod Farms, Inc.
Sod & Pine Bark Mulch
Canterbury, New Hampshire
1-800-528-5205
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OF MEW ENGLANE, INC

TOM SCHOFIELD CGCS
Newslatter Comm
290 North Road
Sudbury, Mass, 01776
Home Phone 443-3712
Office Phone 235.7333
Club Affiliation
Wellesley

DONALD

3e Chiairman

sountry Club

Conftributing Editor

o

Holliston Sand Company, Inc.

* Sawtelle Brothers

Lowland Street, Holliston, Mass. 01746
Sands for top dressing and bunkers

| & E Supply, Inc.

66 Erna Ave.
P.O.Box9

Milford, Conn. 06460
Tele (203) 878-0658

Kenneth Barrie Corp.
249 Milton St., Dedham, Mass. 02026
Tel. (617) 364-3333

Tom Irwin, Inc.
11B A Street
Burlington, Mass.

Larchmont Irrigation Co.
Larchmont Ln.; Lexington, Mass:

Magovern Company, Inc.
Lawn Acre Road
Windsor Lock, Conn.

D. L. Maher
Box 127, Concord St.
N. Reading, Mass. 01864

New England Sealcoating Co., Inc.

Tennis Court Const. and Maintenance
Sealcoating — Hingham Industrial Center
Hingham, Mass. Tel. 749-3236

Old Fox Chemical Inc.

Fertilizers - Seeds - Turf Chemicals
66 Valley Street

East Providence, Rhode Island 02914

Pro-Lawn Products, Inc.
Fred Anthony, Sales Rep.
391 Tremont St.

No. Dighton, Mass. 02764
Tel. 617-823-1348

FIRST CLASS

565 Humphrey Street
Swampscott, Mass.
Tel. 617-599-4856

Trencher & Equipment Leasing, Inc.
Ditch Witch Trenchers

38 Fairview St., Agawam, Mass. 01001
Phone 413-786-7314

Tuckahoe Turf Farms, Inc.

Slocum, R.I.

Litchfield, N.H.

Bluegrass Blends/Penncross Bent Grass
Tel. 1-800-556-6985

Alan Anderson

Chris Beasley

Tuco Products Co.

Division of the Upjohn Company -
Kalamazoo, Michigan

David Sylvester 203-828-3790

Turf Products Corp.
1496 John Fitch Blvd.

S. Windsor, Conn. 06074
Tel. 1-203-289-3471
John Perry, Sales Rep.

White Turf Engineering
5 Summer Drive, Winchendon, Mass. 01475
617-297-0941

Philip A. Wogan
Golf Course Architect
21 Budleigh Ave., Beverly, Mass.

* Contributors to the Lawrence S. Dickinson
Scholarship Fund

First Class
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