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 A truly wonderful person has left behind many 
friends and a profession made better by his  
contributions. 
 Geoff Cornish was a truly humble, kind, pleas-
ant and talented person.  Gentlemanly manners 
came naturally for him.  If manners hadn’t been 
invented he would have been the model for them. 
 I first met Geoff in 1968 while attending the 
UMASS Winter School.  He and his business part-
ner at the time, Bill Robinson, were instructors 
teaching golf course design and construction.  His 
presentations were interesting and helped me   
understand many basics of golf course construc-
tion.  Much of what I learned in that class has 
stayed with me today. 
 
 

 

A Fond Goodbye to Geoff Cornish 
 

By Don Hearn 

 Geoff was a speaker at countless conferences 
and seminars. What he had to say was amplified 
with beautiful slides and the recognition he always 
gave to superintendents at the courses he would 
speak about. 
 He and fellow architect Bob Graves taught one 
of the most popular seminars offered by the Golf 
Course Superintendents Association of America.  
They also presented this seminar at the Harvard 
School of Design.   
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GCSANE BOARD OF DIRECTORS 
 

PRESIDENT     
Jason S. Adams                        
27 Cherry Street, Wrentham, MA 02093          
781-828-6540  Fax: 781-326-3801                       
E-mail: jadams@bluehillcc.com            
Blue Hill Country Club 
 

VICE PRESIDENT    
Michael W. Stachowicz                      
68 Westfield Road, Westwood, MA 02090                    
781-326-7860 Fax: 781-326-0664                    
E-mail: Mstach@dedhamclub.org                                
Dedham Country & Polo Club  
   

TREASURER    
Mark Gagne 
233 Baker Street, Walpole, MA 02081 
508-668-3859 Fax: 508-668-9969 
E-mail: Mgagne@walpolecc.org 
Walpole Country Club    
    

SECRETARY    
Michael Luccini, CGCS 
10 Griffin Road, Franklin, MA 02038 
508-520-3615 Fax: 508-528-1885 
E-mail: Mluccini@verizon.net 
Franklin Country Club 

      

TRUSTEE (Membership) 
Richard T. Gagnon 
85 Gulliver Street, Taunton, MA 02780 
508-823-0466  Fax 508-823-3915 
E-mail: sccturf@hotmail.com 
Segregansett Country Club   
 

TRUSTEE (Government Relations) 
J. Michael Rose 
181 Winter Street, Belmont, MA 02478 
617-484-5360  Fax 617-484-6613 
E-mail: mrose@belmontcc.org 
Belmont Country Club 

 

TRUSTEE (Scholarship & Benevolence) 
David Stowe, CGCS     
30 Western Avenue, Natick, MA 01760                        
617-789-4631 Fax 617-789-4631                                   
E-mail: Newtonmaint@aol.com             
Newton Commonwealth Golf Club 

 

AFFILIATE TRUSTEE 
Mark Casey 
890 East Street, Tewksbury, MA 01876 
617-990-2427 Fax: 978-409-0445 
Email: mcasey@mte.us.com 
MTE - Turf Equipment Solutions 
 

FINANCE CHAIRMAN 
Scott Lagana, CGCS 
840 Oak Hill Road, Fitchburg, MA 01420 
978-342-6451  Fax 978-345-2044 
E-mail: slagana@oakhillcc.org 
Oak Hill Country Club 
 

GOLF CHAIRMAN 
Carl Miner 
357 W. Squantum Street, North Quincy, MA 02171 
617-328-0277  Fax: 617-328-9479 
E-mail: Carlpminer@gmail.com 
Presidents Golf Club 

  

EDUCATION CHAIRMAN    
David W. Johnson 
179 Fletcher Street, Whitinsville, MA 01588 
508-234-2533  Fax: 508-234-2533 
E-mail: djohnson.wgc@verizon.net 
Whitinsville Golf Club 

 

NEWSLETTER CHAIRMAN 
Jeffrey Urquhart 
70 Green Lodge Street, Canton, MA 02021 
781-828-2953  Fax 781-828-3220 
E-mail: jmartin101@gmail.com 
Milton-Hoosic Club 

 

PAST PRESIDENT    
Patrick J. Daly, CGCS               
P.O. Box 2284, Framingham, MA 01703-2284                               
508-872-9790 Fax: 508-872-5393                                  
E-mail: Pat@framinghamcc.com                                  
Framingham Country Club                      
   

ASSOCIATION MANAGER 
Donald E. Hearn, CGCS 
300 Arnold Palmer Blvd., Norton, MA 02766 
800-833-4451  Fax: 774-430-9101 
E-mail: donhearn@gcsane.org 

 

BUSINESS MANAGER, THE NEWSLETTER 
Julie Heston  
Phone: (401) 934-7660  Email: jheston@verizon.net 
 

GCSANE Headquarters 
300 Arnold Palmer Blvd., Norton, MA 02766 
Tel: (800) 833-4451     Fax: (774) 430-9101 
Web Site: www.gcsane.org 
 

Any opinions expressed in this publication are those of the 
author and/or person quoted, and may not represent the 
position of GCSANE.  Information contained in this publica-
tion may be used freely, in whole or in part, without special 
permission as long as the true context is maintained.  We 
would appreciate a credit line.  

7:30 a.m. – 8:30 a.m.  
Registration & Coffee 

 
8:30 a.m. – 8:45 a.m. 

Welcome and Introduction 
 

8:45 a.m. – 9:20 a.m. 
Congratulations, You’re on the Green Committee.  What Did I Get Myself 

Into? 
Mr. David Oatis, USGA Northeast Regional Director 

 
9:20 a.m. – 9:50 a.m. 

The USGA in the 21st Century – Where We Are Going 
Dr. Kimberly Erusha, Managing Director, USGA Green Section 

9:50 a.m. – 10:20 a.m. 
 

Where is Green Speed Taking the Game 
Mr. Adam Moeller, USGA Agronomist 

 
10:20 a.m. – 10:35 a.m. 

Break 
 

10:35 a.m. – 10:45 a.m. 
Better Golf Through Turf Research 

Mr. Gary Sykes, Director NERTF 
 

10:45 a.m. – 11:25 a.m. 
The Things I Wish My Superintendent Knew, The Things I Wish My Green 

Committee Understood 
Mr. Jim Skorulski, USGA Senior Agronomist 

 
11:25 a.m. – 12:05 p.m. 

Dealing With Ever Increasing Golfer Expectations 
Panel Discussion: Moderator Tom Bagley, MGA, Jason Adams, Blue Hill Coun-
try Club, Scott Lagana, Oak Hill Country Club, Glen Misiaszek, Cohasset Golf 

Club, Bill Spence, The Country Club, David Oatis, USGA 
 

12:15 p.m. – 1:15 p.m.  
Networking Lunch 

 

REGISTER ONLINE AT: 
Click on the New England Green Section Seminar Icon 

www.mgalinks.org 

mailto:mcasey@mte.us.com
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15th Annual New England Regional  
Turfgrass Conference and Show 

 

By Gary Sykes, NERTF Executive Director 

 Putting on a show is all about planning….Have you ever 
seen better February weather in Providence?  What a great 
week it was for the New England Regional Turfgrass Confer-
ence and Show!  We thank all attendees, speakers and ex-
hibitors for attending.  It was a landmark year for the show 
and we appreciate especially all those who have been com-
ing each year since we began in 1998.  Some highlights of 
the results are: 

More than 400 seats were sold for 8 Seminars on Mon-
day 
An expanded session for Sports Turf on Tuesday was 
well received 
Ray Bourque was mobbed after his presentation and 
several times on the trade show floor…I think they liked 
him!  
More than 40 exhibitors were presented with commemo-
rative Framed Brochure Covers thanking them for 15 
years of support for the show.  
Wednesday was busy with 4 Education Sessions both 
morning and afternoon, while the Trade Show kept buzz-
ing   
The auctions netted $18,000 this year and it has contrib-
uted more than $150,000 in Turf Research Funding over 
the last 8 years.   
The Turf Bowl Crown was protected again for the fourth 
year in a row by UMass though UConn, URI and SUNY 
Colbleskill are getting closer!   
Tee-Up New England! was introduced and support con-
tinues to grow for the new initiative!  
Sponsors help to make the show again with: Two Recep-
tions, Keynote Speaker, Early Morning Refreshments, 
Lanyards, Lunch Vouchers, Nine Holes, Show Program 
and Driving Range all sponsored!  
NERTF has announced $117,000 in Research Funding 
for 2012. 

 These were just some of the great moments. We thank 
all of our sponsors for their support to make each show all 
that much better with food, drink, auction items and prizes.  
All our exhibitors also sponsor the show through booth space 
and attendance.  Many of them also invite guests to events 
and dinner during the week.  These types of things are what 
make the show an event of importance and enjoyment.  
Building business relationships are important in an industry 
such as ours.  The city knows when the Turf Show is in town 
and they appreciate your participation in the City Restau-
rants and Attractions.    
 The 2012 show came early this year because of the 
change in dates by GCSAA.  It was a little tough to get used 
to that the show was starting on February 6 versus the first 
week of March that we had stuck to for the first 14 years.  
But, everything came together as it normally does, just a 
month early.  We really appreciated you adjusting to the 
early dates especially our exhibitors.  We thank our speakers 
for their participation in the show and in the industry.  New 

England is a model region for the mutual cooperation it has 
established since 1998 bringing together 6 states and 4 
shows for the greater good.  The industry has prospered the 
best it can in this tough economy partly due to the relation-
ships established and the networking that is functioning from 
opportunities created at the show.  We hope everyone is 
marking their calendar for the 1st week of March for the 16th 
annual conference and show….the dates are March 4-7, 
2013.  Have a Great Spring and we’ll see you in Providence 
again soon!   
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Olympic Course Decision Delayed  
Another Month 

 

By Ryan Ballengee, Golf Channel 

February 3, 2012 
 
 After hearing presentations for the vision of the golf 
course to host the sport's return to the Olympics in 2016, the 
selection committee will reveal the winning design team next 
month. 
 The Rio 2016 organizing committee announced Friday 
the winner selected from eight finalists will be revealed in 
March at the next planning meeting for the Rio games. The 
International Olympic Committee will be in Brazil at that time 
for a project review meeting. 
The announcement comes as somewhat of a surprise, as 
finalists anticipated an announcement of the winner as soon 
as Friday. 
 The eight finalists shared their vision this week in front of 
a committee of unknown size and makeup. In a release, the 
committee said it was pleased with all eight competing bids. 

 It remains unclear, even to the finalists, if the committee 
has selected a winner or continues to deliberate among pro-
posals. One finalist, however, does believe the deliberation 
process continues.  
 The finalists are: Jack Nicklaus and Annika Sorenstam, 
Greg Norman and Lorena Ochoa, Gary Player Design, Tom 
Doak, Gil Hanse, Martin Hawtree, Robert Trent Jones Jr. 
and the team of Peter Thomson, Karrie Webb and Ross Per-
rett. 
 The winner will receive a contract to design the course 
for $300,000.   
 

Source: Golf Channel www.golfchannel.com 
 

http://www.golfchannel.com
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Environmental Leaders in Golf Awards 
National Private Winner 

Thomas Brodeur - TPC Boston 
 When he was a youth in Auburn, Mass., his neighbor 
was a nine-hole golf course.  Thomas Brodeur became a 
caddie.  That experience, according to him, “raised by level 
of curiosity about what it took to create such beautiful 
grounds.” 
 Obviously, Brodeur nailed it. 
 Brodeur - recipient of the top honor in the 2011 ELGA 
national private resort category - continues to make his mark 
on a well-known course in the state where he grew up.  TPC 
Boston, originally an Arnold Palmer design, is the site of the 
PGA Tour‟s Deutsche Bank Championship, one leg of the 
season-ending FedEx Cup playoffs. 
 Speaking of the PGA Tour, the event at TPC Boston was 
the first carbon-neutral championship for the organization.  
Last year, carbon offsets benefited a sugar processing plant 
by providing new energy-efficient furnaces for the facility. 
 TPC Boston features 260 acres (out of approximately 
282) that are core environmental habitat.  Finely managed 
turf includes about 3 acres of A-4 creeping bentgrass putting 
greens, 5.5 acres of Princeville creeping bentgrass tees and 
24 acres of Princeville creeping bentgrass fairways.  Primary 
rough is Midnight bluegrass and three types of fine fescue.  
 Brodeur, a 30-year member of GCSAA, is challenged 
during times of high demand for water, even though there 
are three lined ponds for water storage equaling about 11 
million gallons.  Frequent spot watering with hoses is com-
mon during warm months.  A full-time irrigation technician 
immediately repairs leaking sprinklers and provides routine 
checks.  

 Conservation is emphasized on Brodeur‟s watch.  The 
latest effort focuses on replacing standard light switches with 
motion switches to ensure lights are off in rooms when no 
personnel are present.  All grass clippings on fairways and 
rough are returned to the soil.  Neither clippings nor leaves 
are removed from the golf course during the fall; leaves are 
mulched and used as nutrients and organic matter for the 
turf.  Through mid-June, fairways only need to be cut once or 
twice weekly at TPC Boston, saving about 18 gallons of die-
sel fuel each week. 
 When it is possible, Brodeur‟s staff reverses the order of 
mowing greens and tees to minimize the impact of re-
forming dew on disease development, particularly on greens. 
 Brodeur says animals can maneuver with ease through 
their natural plant and water habitats at the course.  Shore-
lines of three man-made bodies of water provide food and 
protection for various animal species. 
 Speaking of species, a “Species of the Month” program 
educates members and staff about wildlife on the property. 
 
Source:  GCM - February 2012 

 

Membership Reminder 
 
Please send in your contact information 
sheet to Don Hearn by March 1, 2012 in or-
der to have your correct information in-
cluded in the 2012 Membership Directory. If 
you did not receive a contact information 

sheet please contact Don at  
donhearn@gcsane.org. If you have paid 
your dues for the current year by March 1, 
2012 you will be included in the directory. If 
you did not include your contact information 
sheet with your dues payment we will pub-
lish your old information from last year in 
the 2012 Directory. 
 
Membership Chairman, Rich Gagnon 

mailto:donhearn@gcsane.org
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 The New England Regional Turf Bowl was held in Provi-
dence, RI on February 8, 2012 at the New England Regional 
Turf Conference. This year we had a record 16 teams partici-
pating. Teams from UCONN, UMASS, URI, and Cobleskill 
(SUNY) participated. Teams were made up of groups of 2 
and 3 person teams. This event came at a great time be-
cause it prepared the students for the Turf Bowl at the Golf 
Industry Show being held later this month in Las Vegas. 
   We are very happy with this event and would like to 
thank all the professors from each school who helped grade 
the scores and monitor the test. A special thank you goes 
out to Michelle DaCosta, professor at UMASS, for preparing 
all the tests and organizing this event with the other profes-
sors. Thank you everyone for helping out! 
   We wish the students good luck in their next Turf Bowl at 
the GIS show. Hopefully they will bring home some tro-
phies. We are very proud of each and every school and their 
students and professors who participated in this event. It was 
nice to see the camaraderie take place between all the 
schools and the turf industry.  
 
 
The Top 3-Team Results: 
 
1st Place:  UMASS -  Royal Healy, John Waters, Maxwell 
Griggs 
 
2nd Place:  Cobleskill (SUNY) - David Allen Vastola, 
Stanley Zombek, Sean Charles 
 
3rd Place:  UCONN- Anthony Minnitti, Ray Platt 
  
 
      Sincerely, 
      Bob Ruszala 
      New England Regional  
      Turf grass Conference 

 

2012 Turf Bowl 

 
Notable Quote 

(overheard from this year‟s turf show) 
 

“Golf people please move to the 
left, this is the line for sports turf 
and by the way you shouldn’t be 
here because the seminars are not 
over yet!  Get back inside!” 

 
Anonymous 
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Decade of Contraction 
 

by John Reitman 

 Listening to state of the golf industry reports is becoming 
much like watching cable news programs – they provide im-
portant information, but some of it can be so depressing that 
often it is tempting to ignore rather than act upon it. But ig-
noring the facts is part of why many entities in the golf indus-
try face the challenges they do today.  
 Statistics gleaned from this year‟s PGA Merchandise 
Show in Orlando indicate that just about all of the game‟s 
economic indicators – rounds played, number of golfers, 
revenue – are down – again.  
 The good news is that regardless of where you stand on 
supply vs. demand in golf, the market is well on its way to 
correcting itself, and this business will be healthier in the 
long run because of it. The bad news is that when these 
numbers lag, they take with them jobs that the industry al-
most certainly will never recoup.  
 “If you're a golf industry stakeholder and you've success-
fully adjusted to the „new normal‟ of golfers, rounds and reve-
nue, then you'll survive,” said Jim Koppenhaver of Pellucid 
Corp. who delivered his own state of the golf union at this 
year‟s show. “If you're on the edge and needing one good 
year to stave off disaster, you're probably not going to sur-
vive this industry cycle.”  
 And while just about everyone in the business knows 
that the industry still is in a state of oversupply, the culling of 
golf course properties accelerated in 2011 to a previously 
unseen pace.  

Here are some of the unofficial highlights of 2011.  
 
• Net loss of 120 18-hole equivalents  
• Rounds played down 3.6 percent  
• Number of golfers down 1 percent  
• Revenue down 0.2 percent  
 
Rounds played in 2011 dropped by what Pellucid Corp. pre-

dicts will be about 3.6 percent to 458 million rounds, though 
the official numbers from Golf Datatech are not expected 
until March.  
 Each year, it seems, a nominal decrease in rounds 
played has been labeled as “flat” or “down slightly” but when 
you add it all up that steady decline since 2000 has resulted 
in an 11 percent drop in rounds played, which is hardly flat. If 
that projection is accurate, that will mean current demand is 
in line with rounds demand in 1990.  
 Part of the problem is a decline in demand. The number 
of golfers declined in 2011 by 0.2 percent to 26.3 million golf-
ers.  
 As a result in a decrease in demand, it appears that for 
the sixth consecutive year more golf courses closed than 
opened in 2011. Koppenhaver cited unofficial NGF statistics 
that indicate 30 18-hole equivalents opened across the coun-
try in 2011, while the doors were shuttered on 150 others, for 
a net loss of 120 18-hole equivalents. Again, the NGF hasn‟t 
published its official figures yet.  
 A net loss of golf course properties once was an anom-
aly; until 2006 it hadn‟t happened since World War II, now it 
is the new norm until equilibrium is realized. Since 2006, a 
net 340 18-hole equivalents have been shed, but that still 
leaves the industry with about 300 more properties than 
there were in 2001.  
 Industry analysts differ on a supply equilibrium level. 
Some believe that 1,000-1,500 courses must close over the 

next decade before that level is reached.  
 Greg Nathan, senior vice president of NGF, acknowl-
edges that many golf courses will close, but determining 
just how many is not so easy, he said.  
 “This decade will be one of supply contraction,” Na-
than said.  
 “It‟s a moving target. We‟ve spoken about how we 
think a net negative of 100-plus annually for the next sev-
eral years will happen, but if there is growth in demand, 
these numbers can change. There is a lot of work to do 
there, and there are a lot of people working hard on 
player development. “  
 What Nathan is referring to is Golf 2.0.  
 The PGA of America‟s growth initiative seeks to 
strengthen core golfers, recapturing those who have left 
the game and attracting new players, including women, 
juniors and minorities. The initiative seeks to increase 
participation from 26 million golfers today to 40 million by 
2020.  
 The PGA sought the assistance of the Boston Con-
sulting Group in identifying new audiences and strategies 
to reach them. It also has enlisted NGF to analyze the 

data as it pours in over the next several years.  
 “We know there are those who are skeptical of any 
player-development program,” Nathan said. “That‟s why this 
one has to be different.  
 “That‟s why (the PGA) is investing its own money and 
why there will be independent reporting on the results.”  

continued on page 8 
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 Past growth initiatives have been perceived as largely 
ineffective. Golf 2.0, Nathan said, only can work if it is man-
aged at the individual facility level.  
 “We all know it can‟t work from the top down,” he said. 
“PGA professionals, owners and operators are going to have 
to mobilize and be champions of this program.  
 “We are in discussions to help the PGA analyze the pro-
grams that are successful so that PGA members and opera-
tors can invest time, money and effort into those programs 
that are successful and not in the ones that are not working 
as well.” 
“We all know it can’t work from the top 
down. Operators are going to have to mobi-
lize and be champions of this program."  
- Greg Nathan 
A key for many operators in the industry is time.  
  
 While chasing new markets makes sense, many golf 
operations don‟t have the luxury of time as evidenced by net 
loss statistics since 2006.  
 Critics of growth initiatives say that golf courses flirting 
with extinction won‟t be around in eight or 10 years to cele-
brate the successes of trying to attract more women, juniors 
and minorities into the game. Their chances for survival, he 
said, would be better served wooing core customers now 

and new markets later. That could result, Pellucid‟s Koppen-
haver said, in a realistic growth rate of 1 percent per year.  
 “Hope is not a strategy,” Koppenhaver said.  
 “Those facilities on the brink should be looking at those 
the game currently attracts. The only way they are going to 
survive right now is through retention and increasing fre-
quency of play. If you played 10 last year and five times this 
year, that‟s a problem. My goal would be if you played 10 
last year get you to play 11 times this year.”  
 Others concede that equilibrium must be reached, and 
the casualties that go with it are an unfortunate reality.  
 “It‟s going to make the industry healthier overall,” Nathan 
said. “The courses that remain will be healthier. The sky isn‟t 
falling on golf.”  
 But what about those for whom the sky seems like its 
falling?  
 “Any facility that still has its doors open clearly can bene-
fit from something designed to increase participation,” Na-
than said.  
 “Golf 2.0 is not designed to be a savior of the game. If 
you put proper disciplines, structures and strategies into 
place, it is something that can help make a difference and 
get some things done.  
 “I am bullish about 2.0. We all need to be engaged and 
part of it, and not watch from the outside.”   
 
Reprinted with permission from Turfnet.com 

Decade of Contraction - continued from page 7 

 

Expand Your Knowledge! 
 

The Massachusetts Golf Association and the New England PGA will be hosting a  
Rules of Golf Seminar Saturday, March 24 at the Country Club of Halifax. 

 
The event will be open to the general public including MGA Members, Golf Professionals,  
Superintendents and Club Managers.  The cost will be 35.00 per person (continental breakfast, 
lunch and a Rules of Golf Book included). 

 
TENTATIVE SCHEDULE OF EVENTS 

 

           8:15 am - 8:45 am:   Registration, Continental Breakfast 
         9:00 am - 12 noon:    Rules Presentation - Rules of Golf, Changes, Procedures 
         12 noon - 1:00 pm:     Buffet Lunch 
         1:15 pm - 3:00 pm   Rules Presentation - Rules of Golf, Q & A Session 
 

More information will be available soon. 
 

Attending this seminar is a very good way to broaden your knowledge and help understand how mainte-
nance practices, course marking and other routine tasks can effect how the game is played. 

 
 
If you have questions, please get in touch with Don Hearn at DonHearn@gcsane.org 
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PACE Turf provides its membership with a vast amount of turf management information on its website at www.paceturf.org. 
For the first time, PACE Turf extends permission for GCSAA chapter webmasters and newsletter editors to post or print the 
links to a number of its turf tools. In effect, GCSAA chapters will be able to make a PACE Turf Management Toolbox available 
to its members free of charge. 
 
PACE Turf Management Toolbox 
Turf Disease Photo Index - hundreds of photos help you identify turf diseases:  
http://www.paceturf.org/index.php/journal/pace_turf_disease_photo_index/ 
 
Turf Insect Photo Index - identify turf insect pests with this tool:  
http://www.paceturf.org/index.php/journal/pace_turf_insect_photo_index/ 
 
PACE Turf TV - YouTube videos that you can embed on your website. Topics range from aerification and soil chemistry to the 
iPhone stimp meter evaluation: http://www.youtube.com/paceturf 

Additional Resources: http://www.paceturf.org/index.php/public/free_stuff/ 

Super Journal – A website to report superintendent-sponsored research: http://www.paceturf.org/index.php/journal/ 

PACE Turf provides its virtual toolbox to GCSAA chapters to kindle interest in its 2012 membership drive. Superintendents that 
join PACE Turf will have immediate access to additional resources, including weekly emailed updates, more educational vid-
eos, site-specific weather and pest forecasts, and full access to its state-of-the-art web site.  A PACE Turf membership is de-
signed to help superintendents prevent turf problems before they occur, saving them time and money, and keeping them cur-
rent with the newest management products and practices.  
 
A PACE Turf membership is $275 per year or just $0.75 per day. 
PACE Turf is a membership organization that provides breaking research news, information and expert advice on its website 
www.paceturf.org. The mission of PACE Turf is to generate and share independent and objective agronomic information for 
turf professionals, so they may develop management programs that are effective, practical and scientifically sound.   

 

PACE Turf Management Toolbox 

 

NOTICE from your Association Manager 

1.  Meeting post cards sent via the US Postal Ser-
vice will be discontinued.  The notices for future 
meetings will be sent electronically to all members 
whose email address is on file.  If you wish to re-
ceive cards by mail please contact Don Hearn at 
774-430-9040.  If you haven't been receiv-
ing information from the Association by email dur-
ing the past month your correct email address is 
not on file and you'll need to send your email ad-
dress to Don Hearn at:  donhearn@gcsane.org. 
 

2.  Because of rules for credit card information 
storage the Association will no longer be keeping 
credit card information on file like we have in the 
past.  When attending meetings you'll have to 
have your credit card swiped through a card 
reader.  We've all used these so it shouldn't be 
anything new.  You'll immediately receive a receipt 
for every transaction.  You will still be able to make 
charges over the phone or via email it's just that 
the information won't be stored like it is now.  If 
you need clarification please contact Don Hearn at 
donhearn@gcsane.org.   

http://www.paceturf.org
http://www.paceturf.org/index.php/journal/pace_turf_disease_photo_index/
http://www.paceturf.org/index.php/journal/pace_turf_insect_photo_index/
http://www.youtube.com/paceturf
http://www.paceturf.org/index.php/public/free_stuff/
http://www.paceturf.org/index.php/journal/
http://www.paceturf.org
http://www.paceturf.org
mailto:donhearn@gcsane.org
mailto:donhearn@gcsane.org
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DIVOT DRIFT... announcements ... educational seminars ... job opportunities
 ...tournament results...and miscellaneous items of interest to the membership. 

ANNOUNCEMENTS 

Our condolences are extended to Jim and Anne Santoro 
on the passing of Anne’s brother Gerald Ciullo on Janu-
ary 12, 2012 

 

Wishing all the best and a speedy recovery to Pat Ho-
gan’s wife Jane.   

 

Our condolences are extended to the Cornish family on 
the passing of Geoffrey Cornish at the age of 97 on Feb-
ruary 10, 2012.  Geoffrey was well known by many as a 
golf course architect and turfgrass historian.  

 

Our condolences to Prasanta Bhowmik and family on the 
passing of Kiran Bhowmik who passed away on January 
27, 2012 at the age of 37.  She was the daughter of 
UMASS Professor Prasanta and Beverly Bhowmik.   

 

Our condolences are extended to Mark Richard and fam-
ily on the passing of Mark’s mother Dorothy Richard on 
February 15, 2012. 

 
As in the past, The Newsletter continues to invite Affiliate 
members to submit a press release about new personnel, 
new products or a company bio. We will print each and every 
release free of charge. This is a great way to advertise for 
free.  Who said nothing in this world is free?  Free advertis-
ing to better your company, wow what an offer.      
         Jeff Urquhart, Editor 

 GCSANE Offers 
 Website Banner advertising at         
 www.gcsane.org  
 

 The price is $500 for one year which will be              
 re-occurring annually from your first billing unless 
 otherwise specified. 

 

      For more information, please contact Jeff Urquhart     
      at 781-828-2953 or jmartin101@gmail.com 

2012 Nine Hole Budget Survey, ya want it? 
 

With over a dozen clubs participating, the 9 hole budget sur-
vey is now complete.  For those who were not able to do so 
we have decided to provide the valuable information to you.  
A small fee of 10 dollars will get you the entire prepared 
budget survey sent via emailed PDF.  This year’s survey is 
full of graphs, pie charts and very useful information that can 
be helpful to you when determining your budget.  To ensure 
confidentiality the names of the clubs and any other personal 
information will be removed, it doesn’t matter if it’s Augusta 
National or Club A. The numbers alone will provide you with 
the information that you need for your specific situation so if 
ya want it, email me, Jeff Urquhart at  
jmartin101@gmail.com. 

 WEB SITE BANNER AD 

The invoice stated that it had to be paid by March 1st, the 
new deadline will be April 1st.  Please send your payments to 
Don as soon as you can.  Thank you very much. 
 
          Jeff Urquhart 

2012 Nine Hole Budget Survey 

 AFFILIATE SURVEY 

The GCSA of New England has the desire to make the    
organization more affiliate friendly. The following question 
set is to gauge affiliate member sentiment regarding partici-
pation in the organization, and allow you the opportunity to 
share feedback and voice concerns to the affiliate commit-
tee.  The aim is to form a collective voice with your feedback 
that will help guide the committee to shape change in the 
organization to improve it for all our members. 
The address below will bring you to the survey to be  
completed:   
 
https://www.surveymonkey.com/s/Y5BRGT8 

Thank you for your participation. 

 

mailto:jmartin101@gmail.com
https://www.surveymonkey.com/s/Y5BRGT8
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A.A. Will Materials Corp. 
198 Washington St., Stoughton, MA 02072-1748 
Root zone mixes, divot mixes, topdressing blends, bunker sands, 
cart path mixes, bridging stone, & hardscape supplies.   
Rob Fitzpatrick -  (800) 4-AA-WILL 
www.aawillmaterials.com 
 
A.D. Makepeace Co. 
158 Tihonet Road, Wareham, MA 02571  (508) 322-4092 
 
Agresource, Inc. 
100 Main St., Amesbury, MA 01913 
Tim Gould, Guy Travers  (800) 313-3320, (978) 388-5110 
 
Allen’s Seed Store, Inc. 
693 S. County Trail, Exeter, Rl 02822 
Specializing in quality seed and related golf course maintenance 
supplies.   
Gregg Allen - (800) 527-3898  Michelle Maltais - (401) 835-0287 
 
The Andersons Technologies, Inc. 
26 Waite Ave., S. Hadley, MA 01075 
Manufacturer of fertilizer & control products.  
Rick Forni - (413) 534-8896 
 
Atlantic Golf and Turf 
9 Industrial Boulevard, Turners Falls, MA 01376 
Specializing in agronomy through the distribution of fertilizer, seed 
and chemicals throughout New England.  
Chris Cowan (413) 530-5040,  Gregg Mackintosh (508) 525-5142, 
Scott Mackintosh CPAg (774) 551-6083 
 
Atlantic Silica, Inc. 
P.O. Box 10, Enfield N.S. B2T 1C6 Canada  (902) 883-3020 
 
A-OK Turf Equipment Inc. 
1357 Main St., Coventry, RI 02816-8435 
Lastec, Tycrop, Blec, Wiedenmann, Therrien, Graden, Sweep 
& Fill, Baroness, and used equipment.     
Mike Cornicelli - (401) 826-2584 
 
Barenbrug USA 
Great in Grass    166 Juniper Drive, North Kingstown, RI 02852 
Bruce Chapman, Territory Manager  (401) 578-2300 
 
BASF Turf & Ornamental 
47 Falmouth Rd., Longmeadow, MA 01106 
“We don’t make the turf.  We make it better.”   
John Bresnahan - (413) 565-5340 
 
BACKED by BAYER  
Building on an already solid foundation of proven products to help 
you succeed.    Brian Giblin   508-439-9809 brian@bayer.com   
www.backedbybayer.com  
 
The Borden Company 
114 Summer St., Maynard, MA 01754 
Bulk limestone dealer.   Jack Borden - (978) 897-2571 
 
Boston Irrigation Supply Co. (BISCO)  
60 Stergis Way, Dedham, MA 02026 
Distributor, irrigation supplies & accessories, featuring Rain Bird. 
Andrew Langlois, Jay Anderson III, Dan Fuller, Jeff Brown, Greg 
Hennessy, Chris Russo   (800) 225-8006 
 
 

The Cardinals, Inc. 
166 River Rd., PO Box 520, Unionville, CT 06085 
Golf course and landscape supplies.   
John Callahan, Dennis Friel - (800) 861-6256 
 
Cavicchio Landscape Supply, Inc. 
110 Codjer Lane, Sudbury, MA 01776 
Annuals, perennials, garden mums, ground covers, loam, & mulch.     
Darren Young - (978) 443-7177 
 
Charles C. Hart Seed Co., Inc. 
304 Main St., Wethersfield, CT 06109 
Authorized distributor for Bayer, Syngenta, Grigg Bros., Foliar Fer-
tilizer, & Aquatrols.    
Roy Sibley, Dick Gurski, Robin Hayes - (800) 326-HART 
 
Country Club Enterprises 
PO Box 670, 29 Tobey Rd., W.Wareham, MA 02676 
Club Car golf cars, Carryall utility vehicles. 
Dave Farina, Keith Tortorella, Mike Turner  (800) 662-2585 
 
DAF Services, Inc. 
20 Lawnacre Rd., Windsor Locks, CT 06096 
Irrigation pumps - sales & service; northeast warehouse/distributor 
for ISCO HDPE pipe & fittings.   Richard Young - (860) 623-5207 
 
DGM Systems 
153A Foster Center Road, Foster, RI 02825 
Your New England specialty products distributor: Reelcraft, POK, 
Allen, Kenyon, Echo, Carhartt   Office - (401) 647-0550 
Manny Mihailides - (401) 524-8999   
David Mihailides - (401) 742-1177 
 
DHT Golf Services 
8 Meadow Park Road, Plymouth, MA 02360 
Serving the GCSANE for over 20 years.  Planning to proposal to 
completion.  Golf construction and irrigation consulting.   
Emergency irrigation repairs.  Dahn Tibbett (20 year member),  
Jaime Tibbett  508-746-3222     DHTGOLF.COM 
 
G. Fialkosky Lawn Sprinklers 
PO Box 600645., Newton, MA 02460 
Irrigation services to golf courses throughout New England.   
Gary Fialkosky - (617) 293-8632 
www.garyfialkoskylawnsprinklers.com 
 
Gustavo Preston Service Company 
10 Kidder Road, Unit 8, Chelmsford, MA 01824 
Flowtronex irrigation pumps - sales and service.  Spring start ups, 
winterization and 24 hour emergency service for all irrigation 
pumps.    Ed Ceaser (978) 250-3333 
 
Harrell’s 
19 Technology Drive, Auburn, MA 01501 
Turf & ornamental supplies.  Chuck Bramhall, Mike Kroian,  
Mike Nagle,  Jim Wierzbicki - (800) 228-6656 
 
International Golf Construction Co. 
5 Purcell Rd., Arlington, MA 02474 
Golf course construction.  Antonios Paganis - (781) 648-2351;  
(508) 428-3022 
 
 
 
 
 continued on next page 

Please Patronize these FRIENDS of the ASSOCIATION 
 

Page 1 

http://www.aawillmaterials.com
mailto:brian@bayer.com
http://www.backedbybayer.com


12 

Irrigation Management & Services 
21 Lakeview Ave., Natick, MA 01760 
Irrigation consultation, design, and system evaluation.  
Bob Healey, ASIC, CID - (508) 653-0625 
 
John Deere Golf 
Offering our customers the most complete  
line of products, service and expertise in the  
industry.  Tom Rowell, Ren Wilkes,  
John Winskowicz - (978) 471-8351    
Ron Tumiski 1-800-321-5325 x6219 
 
Ken Jones Tire, Inc. 
71-73 Chandler St., Worcester, MA 01613 
Distributor of tires for lawn & garden, trucks, cars, industrial equip-
ment, and golf cars.  Gerry Jones - (508) 755-5255 
 
Larchmont Engineering & Irrigation 
11 Larchmont Lane, Lexington, MA 02420-4483   
Kevin Rudat - (781) 862-2550 
  
Lazaro’s Golf Course Supplies & Accessories  
dba Hammond Paint and Chemical Co., Inc. 
738 Main St., Suite 223, Waltham, MA 02154 
Complete line of golf course accessories;  Standard, Par Aide,  
Eagle One.  Joe Lazaro - (781) 647-3361 
 
Maher Services 
71 Concord Street, N. Reading, MA 01864  
Specializes in Water well drilling, pump sales, pump repair, well 
redevelopment and preventative maintenance     
Peter Maher (978) 664-WELL (9355)  Fax (978) 664-9356 
 
MAS Golf Course Construction LLC 
60 Hope Ave., Ste. 107, Waltham, MA 02453 
Fulfilling all your renovation and construction needs.  
www.masgolfconstruction.com  Matthew Staffieri (508) 243-2443 
 
Maltby & Company   
30 Old Page Street, P.O. Box 364, Stoughton, MA 02072  
Provides expert tree pruning, tree removal and tree planting ser-
vices. Our two other divisions include Natural Tree & Lawn Care, 
which treats for  winter moth caterpillars, ticks and mosquitoes etc. 
Forest Floor recycling manufactures color enhanced mulch and 
natural composted leaf mulch.  For more information or to speak 
with one of our arborists please call Bill Maltby at 781-344-3900 
 
Mayer Tree Service 
9 Scots Way, Essex, MA 01929 
Your one source tree care company.  Our certified arborists special-
ize in plant health care as well as tree pruning and technical  
removals.    Jeff Thomas (978) 768-7232 
 
McNulty Construction Corp. 
P. O. Box 3218, Framingham, MA 01705 
Asphalt paving of cart paths, walkways, parking areas; imprinted 
asphalt.   John McNulty - (508) 879-8875 
 
Miller Golf Construction 
P.O. Box 1008, Essex, MA 01929 
Golf course construction & renovation.   
Jonathon Miller - (978) 768-6600 
 
 
 
 
 

MTE  
87 Concord Street, North Reading, MA 01864 
New and Pre-owned Equipment / Sales / Parts / Service 
JACOBSEN – NEARY TECHNOLOGY – HUSQVARNA – TURFCO 
– SMITHCO – BUFFALO TURBINE – PAR AIDE– REDEXIM – 
TRU TURF – GOLF LIFT – GANDY – SDI – BROYHILL – RYAN – 
PROGRESSIVE 
Office: 978-276-3180 or Mark Casey 617-990-2427 
 
Mungeam Cornish Golf Design, Inc. 
207 N. Main St., Uxbridge, MA 01569    
Golf course architects.  (508) 278-3407 
 
New England Lawn & Golf 
15 Del Prete Drive, Hingham, MA 02043 
Distributor of Express Dual and Anglemaster Speed Roller and 
Converted Organics a liquid compost & fertilizer from food waste  
John Lenhart - (781) 561-5687 
 
New England Specialty Soils 
435 Lancaster, Street, Leominster, MA 01453 
1mm. Top Dressing Sand, High Density Bunker Sand, Rootzone 
Mixes, Tee Blends, Divot Mixes, Bridging Stone, Cart Path Mix, 
Infield Mixes, Inorganic Amendments, SLOPE LOCK Soil. 
Ed Downing - 978-230-2300  Rick Moulton (978) 230-2244 
www.nesoils.com 
 
New England Turf 
P.O. Box 777, West Kingston, RI 02892 
Phone: 800-451-2900 or  Ernie Ketchum 508-364-4428 
Website: www.newenglandturf.com 
 
NMP Golf Construction Corp. 
25 Bishop Ave., Ste. A-2, Williston, VT 05495 
Golf course construction.   Mario Poirier - (888) 707-0787 
 
Northeast Golf Company 
Golf Course Architectural/Consultation Services 
118 Beauchamp Drive, Saunderstown, RI 02874  
Robert McNeil (401) 667-4994 
 
North Shore Hydroseeding 
20 Wenham St., Danvers, MA 01923 
Hydroseeding and erosion control services. 
Brian King - (978) 762-8737  www.nshydro.com 
 
On-Course Golf Inc., Design/Build 
16 Maple Street, Acton, MA 01720 
We serve all your remodeling and renovation needs. You can trust 
your project with us!   We make you look good!   
Sean Hanley (978) 337-6661  www.on-coursegolf.com  
 
Partac Peat Corporation 
Kelsey Park, Great Meadows, NJ 07838 
Heat treated topdressing, golf hole targets, turf blankets, other   
specialty golf supplies.  Jim Kelsey - (800) 247-2326 
 
Putnam Pipe Corp. 
90 Elm St., Hopkinton, MA 01748 
Underground water, sewer, & drain pipe and fittings-Erosion and 
sediment control material. 24-hour service.   
David Putnam, Eli Potty - (508) 435-3090 
 
 
 
 
 

Please Patronize these FRIENDS of the ASSOCIATION 
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Read Custom Soils 
125 Turnpike St., Canton, MA 02021 
Custom soil blending, top dressing sands, Root zone blends, “early 
green” black sand, divot & cart path mixes.   
Terry Driscoll, Garrett Whitney – (888) 475-5526 
 
Slater Farms (Holliston Sand Products) 
P. O. Box 1168, Tifft Rd., Slatersville, RI 02876 
USGA recommended topdressing, root-zone mixes, compost, pea 
stone, angular & traditional bunker sand.   
Bob Chalifour, CGCS (Ret.) - (401) 766-5010  Cell: 860-908-7414 
 
Sodco Inc. 
P. O. Box 2, Slocum, Rl 02877 
Bluegrass/Fescue, Bluegrass/Rye, Bluegrass/Fescue/Rye, Bent-
grass.  Sean Moran, Pat Hogan - (800) 341-6900 
 
Southwest Putting Greens of Boston 
P.O. Box 827, Westford, MA 01886 
Synthetic turf, tee lines, practice greens, outdoor and indoor  
practice facilities.  Douglas Preston - (978) 250-5996 
 
Stumps Are Us Inc. 
Manchester, NH  
Professional stump chipping service.   
Brendan McQuade - (603) 625-4165 
 
Syngenta Professional Products 
111 Craigemore Circle, Avon, CT 06001 
Melissa Gugliotti (860) 221-5712 
 
Tom Irwin Inc. 
11 A St., Burlington, MA 01803 
Turf management products.  Paul Skafas, Rob Larson,   
Chris Petersen, Greg Misodoulakis, Mike DeForge, Brian Luccini,             
Jeff Houde, Fred Murray  (800) 582-5959 
 
Tree Tech, Inc. 
6 Springbrook Rd., Foxboro, MA 02035 
Foxboro, Wellesley, Fall River   Andy Felix - (508) 543-5644 
 
Tuckahoe Turf Farms, Inc. 
P. O. Box 167, Wood River Junction, Rl 02894 
Joe Farina (774) 260-0093  
 
TurfLinks, Inc. 
29 Gilmore Drive, Sutton, MA 01590 
Distributor of quality fertilizer, grass seed, & control products for the 
golf course industry.   
Kevin Lyons, Jim Favreau  (888) 398-TURF (8873) 
 
Turf Products Corp. 
157 Moody Rd., Enfield, CT 06082 
Distributors of Toro irrigation & maintenance equipment and other 
golf-related products.  Tim Berge, Dave Beauvais, Nat Binns,  
Andy Malone - (800) 243-4355 
 
 
 
 
 
 
 
 
 
 
 

Valent Professional Products 
294 Archer Street, Fall River, MA 02720 
Valent Has Turf Covered   Jim Santoro - 508-207-2094 
 
Valley Green 
14 Copper Beech Drive,  Kingston, MA 02364 
 Phone: 413-533-0726  Fax: 413-533-0792   
 "Wholesale distributor of turf products" 
 
Winding Brook Turf Farm 
Wethersfield, CT 06109 
Scott Wheeler, Mike Krudwig, Sam Morgan - (800) 243-0232 
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NEW Lower Rates to Help Make Advertising in  
The Newsletter More Budget Conscious 

THE NEWSLETTER 2012 DISPLAY ADVERTISING ORDER FORM 
 
Company Name:                          
 
Address:                            
 
Contact Name:                         Phone #              
 
Issues (List month and total number):                   
 
                              
 
Amount of Check:            (Made payable to “GCSANE”) 
 
 
                                                               4 Times           6 Times            8 Times            Annual   
                       Monthly              Per Yr.            Per Yr.              Per Yr.               Rate 
Member Rates:                  Rate             (Save 5%)       (Save 10%)       (Save 10%)     (Save 15%) 
 
1/4 page (vertical; 3.75" wide x  5" deep)  $  90.00    $ 342.00     $ 486.00    $ 648.00     $ 918.00 

1/2 page (horizontal; 7.5" wide x  5" deep) $150.00    $ 570.00     $ 810.00    $1080.00    $1530.00 

Full Page (vertical; 7.5" wide x 10" deep)   $200.00    $ 760.00     $1080.00   $1440.00    $2040.00 
 
 
Non-Member Rates:  *All payments must be received in full before the ad appears in The Newsletter. 
 
1/4 page (vertical; 3.75" wide x 5" deep)  $120.00    $456.00       $648.00      $ 864.00       $1224.00 

1/2 page (horizontal; 7.5" wide x  5" deep) $180.00    $684.00       $972.00      $1296.00      $1836.00 

Full Page (vertical; 7.5" wide x 10" deep)   $240.00    $912.00       $1296.00    $1728.00      $2448.00 
 
  

 
*DEADLINE for ads:  The first of the month for that month’s issue. 

 

Ad Preparation Specifications: 
 

File Specifications for Ads Supplied in Digital Format: Ads may be sent either by email or by  
mailing a CD to the address below.  Formats preferred are .GIF; .JPG and .PDF.   Ads can also be 
accepted in Microsoft Word or Microsoft Publisher files.  Full color is available with all ads. 
 

Advertising Design Services: Design services are available by request and consultation and will 
be billed separately. 

 

Send all Newsletter ads to: 
Julie Heston 

36 Elisha Mathewson Road, N. Scituate, RI 02857 
Phone:  401-934-7660  /  Fax:  401-934-9901 

jheston@verizon.net 




